




SIGNS OF GENERAL UPTURN IN 
PLAYER INTEREST ENCOURAGING 
FOR OPERATORS 

For the first time in quite a 
long time, operators from many parts 
of the world are telling us that coin
op takings of conversion video 
games and also Pinballs in some 
places, are starting to show definite 
improvement. 

Naturally enough, the good 
games are drawing the bulk of the 
extra dollars as they always have, 
but this time they are lifting 
locations, indicating 
that players 

are com
ing back to the 

locations and are pre-
pared to spend on coin-op 

games, apart from whatever 'bot' 
game is installed. 

On 'hot' games, one of the hot
test as we write is Capcom's Street 
Fighter Alpha, currently leading the 
way in what genuinely looks to be 
the start of a climb back to good, 
solid earnings. 

We have had operators tell us 
of Puzzle Bobble's, Tekken's and a 

COMMENT 

CALL FOR SINGLE VIDEO 
GAME PLATFORM 

A Californian operator, 
Brad Brown, bas proposed that 
game manufacturers create a sin
gle, common hardware platform 
for future video games, and in the 
interest of the industry we publish 
Brad's proposal, in bis own words 
on page 14. 

Cash Box doesn't particu
larly agree with the single plat
form proposal or that the answer 
to future success in coin-op is a 
whole heap of cheap games, but 
we do respect anyone in this in
dustry who has the courage to 
think differently and stand up for 
what be believes. 

Raiden DX, among others that are 
taking more money now than they 
took six to eight months ago. 

Parts of the USA, UK, Ger
many, Australia, Hong Kong and 
even Mexico are reporting 
steady increases 
right across 
the 

board, and 
emphasising that 

video games are the big 
movers. 

Small independent arcades in 
Japan are seeing their first increases 
in 12 months and most of these are 
from locations without the big games 
which they have not been able to 
afford. Cranes are also coming out 
of the doldrums in Japan, as they are 
in several other regions, and this is 
another indication that more players 
are visiting coin-op locations. 

The rise in cranes and other 
types of game, strengthens the be
lief held by many that when videos 
are doing well, they have the power 
to lift the whole industry. 

ever, on a 
single plat-
form, there 
would have to be concerns about 
the stifling of creativity and the 
denial of manufacturers individu
ality in the chase for cheaper 
games. And though we are 
certainly in favour of cheaper 
games, good games are what make 
this industry tick. More so than 
ever, the emphasis in coin-op is 
on quality, not quantity 

But Brad Brown's proposal 
is worth discussion, and we wel
come your comments 
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It comes as no surprise on this 
sort of information, that Pinballs are 
also starting to edge up in number of 
plays, the pins were never going to 
reach the depths that video games 
reached as there has been a constant 
stream of good product and it was a 
foregone conclusion that once play
ers started going back to coin-op 
locations, the pins would automati
cally reap the benefits. 

This is now happening and the 
strength of the Pinball games that 
will come into the market shortly 
should ensure further gains. 

The next few months will tell 
us if the upturn in takings can be 
sustained, there are some top con
version games going into the market 
right now and if they can give the 
industry a further boost, operators 
should be looking at a much happier 
Christmas than what was commonly 
expected, and a profitable 1996. 

Don't get carried away, as it's 
not yet time for dancing inthe streets, 
but things are looking much better 
than they were just a few short 
months ago. 

RIVAL CD FORMATS 
GOING INTO 
PRODUCTION 
A perfect example of how 

manufacturers of 
electronic goods can lose 
big bucks by backing the 

wrong format was the 
Beta/VHS fiasco in video 
recorders, and you would 

think that the big 
manufacturers would learn 

from that. 

Far from it, recent 
announcements tell us we 

are looking at a definite 
two and almost certainly 

three, different formats of 
"Multi-Media" CD's being 

readied for market. 
Phillips and Sony have 

theirs ready now, IWI and 
Toshiba are almost ready 

and we believe Matsushita 
are well along the way 
with another different 

format. To our 
knowledge, all three 

formats require new, and 
individually different CD 

players. 

Though primarily a 
consumer problem, this 

situation does hold 
concerns for the Jukebox 

industry, were they for 
example, to all use 

different systems when the 
inevitable change over 

comes 
Let's hope the Jukebox 

manufacturers can do what 
the CD people obviously 
can't .......... talk to each 

other and work to a 
common standard 
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latest release from ... 
A u s t ra l ia's finest co i n operated poo l tab l e 

DEL UX E 

T h e A MD deluxe 

faster more enjoyable table 

happier customers bigger 

tahings . Quality craftsman 

built for years of service. 

Includes large or small white 

ball choice. Trouble-free ball 

return system. Separate cash 

security door Low freight 

rates for interstate clients . 

You choose the colour! 

Call Frank Sebastyan 

AUTOMATIC MUSIC 

DISTRIBUTORS (SA) 

182 GOUGER STREET 

ADELAIDE 5000 

SOUTH AUSTRALIA 

TELE 08 212 6968 

FAX 08 231 5958 



cash box UNITED KINGDOM 

GREAT NEW PRODUCTS TO 
DEBUT AT BIRMINGHAM'S 
LEISURE INDUSTRY WEEK 

Leisure Industry Week at Bir
mingham, 26th-28th of this month 
will see the launch of several excit
ing new products from UK manu
facturers. 

Sure to be a big hit is Elton 
Amusements fully coin operated 
Kentucky Derby game which will 
make this wonderful earning game 
adaptable to much smaller locations 
than has been the case with the full 
size, attendant operated model. 

By the clever use of electron
ics, the coin-op Kentucky Derby will 
provide exactly the same fun as the 
big game even with only one player, 
and will dispense tickets, capsules 
or just about anything the operator 
wants. 

ATEI RAISE 
£15,000 IN 
CHARITY 
GOLF DAY 

A TEI organisers 
took time out of their 

Elton are 
delighted with 
the way the new 
machine has per
formed on test 
and we are con
fident in tipping this one as an inter
national hit for Leisure Week. 

Another big product that will 
quickly move into international mar
kets is the big Venturer S2 from 
Thomson Training and Simulation 
Entertainment Systems. This is the 
world's first two seat simulator to 
combine high g-force motion with 
the ride films of major attractions 
and it's certain to attract great inter
est in this day of Family Entertain
ment. 

Thomson Training & Simulation's 
great looking, new two seater 

simulator, the Venturer S2 

The fully enclosed, futuristic 
S2 simulator has been specially de
signed for the coin-op sector and 
market testing has seen it produce 
outstanding results. 

The Venturer S2 will be 
shipped with five rides ranging from 
"white knuckle" rides to sporting 
experiences and the company is 
pledged to continually extend the 
library of rides available for use in 
this machine. 

Thomson Training also pro
duce the popular 14 seater Venturer 
which has soldover250units around 
the world and have now added a 30 
seater to the range . 

These products will also be 
shown at ATEI in London, in Janu
ary of next year 

preparations for the big 1996 London exhibition, by helping to 
stage and sponsor a celebrity Golf tournament in aid of seven 
UK charities. LATE NEWS 

FIRST PICTURES CAPCOMS 
"PINBALL MAGIC" 

THIRD INWARD 
MISSION OPENS 

SEPTEMBER STH 
Trade journalists from all 
over the world will gather 
in London this month for 

the ATE/ and British 
Government sponsored 

Inward Mission which will 
provide a rare insight into 
British coin-op that can be 

passed on to the many 
readers of trade magazines 

around the globe. 
Previous missions have 

been extremely successful 
in promoting both the 
British manufacturing 

industry and ATE!, held in 
London each January. 

It is innovations by ATE! 
Ltd, the organisers, such 
as this that have helped 

make ATE/ the unqualified 
#1 in international Trade 

Shows 
Mark down the dates now 

for this great industry 
event....January 23rd to 

26th, 1996 

ATEI's sponsorship, entrance fees and advertising rev
enue helped generate £15,000 for a wide range of charities 
reflecting the human and generous face of the amusement 
industry. UK industry figures were joined by a number of 
celebrities from the world's of sport, television and the theatre, 
including former boxing champs Henry Cooper and John Conteh 

ATE Chair-person, Sonia Meaden, explained: 

Pinball Magic, Capcom's first Pinball game 
was unveiled in Chicago recently at the compa
ny's distributor meeting and it reportedly 

"The Annual BACTA Celebrity Golf Tournament is a valu
able joint promotion between ATE! and BACTA, the British 
Trade association. " 

"It allows ATE/ to mix business with pleasure, hosting some 
of our leading exhibitors in a pleasant environment and putting 

D 

something back into the com
munity. I'm delighted to say 
that despite the financial pres
sures being felt by all compa
nies, we were successful in 
raising even more money for 

AT• INTERNATIONAL charitable causes than was 
LON DON • a NUA" Y H 114 81 1HI raised last year" 
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met with excellent reviews from all 
those present. 

Pinball Magic has almost 
completed an extensive (and very 
successful) testing program as we 
write and is now in full production 
at Capcom's state of the art produc
tion facility in Arlington Heights. 

The game will make it's inter
national debut and come under the 
probing scrutiny of operators, at 
AMOA Expo in New Orleans, later J 

this month 
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SMART INDUSTRIES 
IN QUEENSLAND 

The biggest exhibit by an 
overseas company at the 

AMOAQ's Convention '95 
will be the American 

redemption game 
manufacturer, Smart 

Industries who have taken a 
large block of space with 
local distributor Galaxy 

Electronics to exhibit a big 
portion of their range of 
redemption games which 
are proving both popular 

and profitable in Australia 
and neighbouring 

countries. 
It's believed Mike Smith, 

now well on the way to full 
recovery from recent illness 

will lead the Smart 
Industries team in Oz. 

cash box AUSTRALIA 

OLD PINBALL CASE DRAWS TO CONCLUSION 

A case dating back to 1987 
that prevented an operator from im
porting used Williams Pinballs is 
finally drawing to a conclusion in 
favourofthe operator who was sued 
by A vel Pty Ltd (Leisure & Allied 
Industries), claiming exclusive dis
tribution of Williams products. 

The operator, Brian Cowan of 
International Grain Exports, won the 
actual case some time ago, and the 
ensuing period bas been taken up 
with formulating a substantial claim 
for damages which was argued in 
Court, July of this year. 

The actual figure of damages 
has not been handed down by the 
Judge as we write, but it is expected 
to be in the $300,000 to $400,000 
bracket and of course there will be 
legal costs as well. 

Cowan who operates in 
Tuncurry and Forster on the NSW 
central coast imported a container of 
used Williams Pinball games like 
GrandLizardandRoadKingsin 1987 
for sale into the Oz market, but had 
the operation curtailed by LAl's legal 
action that subsequently prevented 
him from profiting from the sale of 
the machines already imported, plus 
future shipments he had planned. 

Then umber of years it has taken 
to finalise the issue is indicative of 

GEORGE CAMPBELL, NSM AND EMT BRING 
CALYPSO TO CONVENTION 195 

the way the Australian legal 
system can destroy an inno
cent party sued by a wealthy 
plaintiff, regardless of the 
plaintiff losing the case. 

George Campbell & Co, NSM Jukeboxes and EMT Kiddie Rides 
are bringing calypso to Convention '95 in sponsoring a roving calypso 
band to entertain visitors at the Seaworld welcome night on the eve of 
the Trade Show. 

The AMOAQ's Welcome Night is fast becoming one of the big 
bits of the annual Trade Show and Convention and the addition of the 
band can only make it an even more entertaing night and totally relax 
visitors before the business end of proceedings gets under way. 

Convention '95 opens with the Welcome Night at Seaworld on 
Wednesday the 25th October, the Trade Show starts on Thursday 26th 
through Friday. The Dinner and Awards night is on Thursday, Doctor 
Shagnasty on Friday night, and the AMOAQ Golf and Tennis 
tournaments are held on the Saturday 

As though LAI will ap
parently go for a few dollars in 
damages, they effectively 
stopped Cowan from pursuing 
what was the legitimate busi
ness of importing used Wil
liams Pinballs, for many years. 

111 a nutshell, that stinks. 

LA TE NEWS: Brian 
Cowan has been awarded 

$335,000.00 damages, plus 
costs against A vel Pty Ltd 

(Leisure & Allied Indus
tries) of Perth 

Though Brian Cowan 
clearly won his case to import 
used Williams Pinballs, it must 
be remembered that this case 
dates back to 1987. 

Those intending to import 
used Williams or Bally Pinballs 
should obtain independent legal 
advice before proceeding. 

IMPROVEMENT 
SEEN IN VIDEO 

GAME EARNINGS 
Though it's still too early 

to tell if it's a definite trend, 
earnings from conversion video 
games are starting to show im
provement in many parts of 
Australia, and quite a few op
erators believe that if manufac
turers can move away from all 
the sequel games they are pro
ducing, things could really start 
looking up .. 

The value priced SNK 
Neo Geo games and others like 
Seibu's Viper appear to be lead
ing the way towards better re
sults, but some other, higher 
priced conversion games like 
the Spanish made, World Rally 
2 are also reported to be gener
ating excellent income. 

In Neo Geo, advance or
ders for King of Fighters '95 are 
believed to be far in excess of 
any video game for some time 
and both Super Sidekicks 3 and 
Kabuki Clash are also believed 
to be doing well. 

Seibu's Viper is showing 
signs of being a very good in
vestment for operators who are 
now looking forward to the re
lease of new games like Tekken 
2 for example, much more opti
mistically than they have for 
some time 

The big earning games in 
Australia are still the expensive 
video driving games and while 
Cyber Cycles is now starting to 
get into the market and there are 
plenty of Rally Champ's around, 
the incredible Daytona Twin, 
on comparative numbers, re
mains the most popular game in 
the country. 
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Has Tal<en the Industry BY STORM! 

Built-in 
Progressive 
Jacl<pot 

1,2 or 
3 Player 
Game 

Innovative Concepts in Entertainment Inc. 
I 50 I Kensington Avenue 
Buffalo, New York 14215 
Phone: 1-716-833-0481 
Fax: 1-716-833-1342 

Sl<ill 
Redemption 
Gameflicl<et 
Programmable 

SPECS: 

100°/o 
Reliable ... 
No Moving 
Parts 

Dazzling 
Neon 
Lights & 
Graphics 

52"L x 46"W x 48"H 
460 lbs. Crated 

THE #1 EARNING REDEMPTION GAME 
IN EVERY LOCATION! 
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I ., 
'" With 

Jack Rodios 

Some may think it's further signs of senility or 
I'm the supreme optimist, but no matter what, I've 

got to tell you that this old f eller has got real good 
vibes about the direction we're heading right now. 

Real good vibes! 

You probably won't read it elsewhere, and many 
of you operators who are still doing it tough will 

probably think I've flipped, but everything I see tells 
me the industry is digging itself out of the slump that 

conversion video games and to a lesser extent, 
Pinballs put it in, and is genuinely on the way back 

to all round prosperity. 

Only a few months ago we thought it would be 
at least a year before things started picking up, but 
with the release of a few good, reasonably priced, 
conversion videos, (p lus more to soon be released) 

and the continued efforts of our brilliant Pinball 
maniifacturers, things seem to be turning around 

much quicker. 

And when videos and Pinballs are strong, everything is 
strong. 

Redemption, the big video drivers, Pool, Music and Darts 
etc, have all held up well right through the slump, though the 

lack of interest in conversion videos in particular even dragged 
some of those categories down a bit. But now, as vidgames 

increase in popularity, they will help lift the other sectors to 
even higher levels and we're all back in the profit business. 

One word of warning on all this though, is that you guys 
out there operating on the street are never going to have it as 

easy as you had it in the days of Street Fighter II and Champion 
Edition, you're going to have to work a bit harder, and a whole 
lot smarter to reap the big dividends that will be there waiting 
to be picked up and if you don 't, your slump could last forever, 

'cause someone else will j ump in and pick up your share too. 

You 're also going to have to spend quite a bit of money, 
but that's OK, the returns will be there, so shake the moths out 
of the old cheque book, dust off the video cabinets, chuck those 

old games out the window, get the brain thinking positively, and 
go for it. 

There are times I write these columns and like others, think 
I may be off my head, but not this time, I'm convinced we have 

bottomed out and are starting to slowly, but surely climb our 
way back up. 

And here's the big clue; The players are there and the 
games are there ... ..... all you have to do is put them together in 

the right way, as some operators are already doing and you will 
soon see what this old fool is talking about. 



SUPER SINGLE 

CLEAN SWEEP CRANES 
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Puede que alguno piense que estas son otras 
sefiales de senilidad, o que soy un optimista 
superlativo, sea lo que sea, tengo que decirles que a 
este veterano, le Hegan vibraciones realmentes buenas 
sobre la direcc6n hacia donde nos encaminamos 
ahora. i Realmente buenas vibraciones ! 

Probablemente no leera esto en ningun otra 
pane muchos ustedes, los operadores que todavia las 
pasan muy duras, pensaran seguramente que ando 

ma! de la cabeza. Pero todo lo que veo, me indica que 
laindustria estasaliendo de! abismo al que laempujaron 
los videos de conversi6n, y las "Pinballs" (maquinas 
de! mill6n) en menor grado, y se encuentra 
verdaderamente de retorno a una prosperidad total. 

Hace solamente unos meses pensabamos que 
pasarfa al menos un afio antes de que las cosas 
comenzaran a moverse, pero con la salida de unos 
pocos videos de conversi6n buenos, a precio razonable 
(mas otros que saldran pr6xirnamente) y los esfuerzos 

continuos de nuestros geniales fabricantes de "Pinball", 
tenemos la impresi6n de que las cosas estan cambiando 
con mas rapidez. 

Y cuando los videos y las maquinas "Pinball" son 
fuertes, todo lo demas es mas fuerte. 

"Redemption" y los videos impacto, "Pool, Music 
and Darts" (Billar, Musica y Dardos), han aguantado 
firme durante el derrumbe, aunque la falta de interes, por 
Jos videos de conversi6n en particular, debilitaron un 
poco algunas de estas lfneas. Pero abora, el aumento de la 

Manche werden sagen, dass das weitere Zeichen 
des Greisenalters sind oder, dass ich der ausserste 
Optimist bin, aber was irnmer auch, ich muss Ihnen 
sag en, dass diesar alte Kauz wirklich gute Schwingungen 
hat wenn's darauf ankommt die. Rich tung zu bestirnmen, 
wohin wir gerade jetzt gehen. Wirklich gute 
Schwingungen! 

Sie werden es wahrscheinlich nirgends anders 
lesen, und viele von ihr Betreibern die immer noch 
schlecht daran sind werden wahrscheinlich glauben, 
dass ich durchdrehe, aber alles was ich sehe sagt mir, 
dass die lndustrie sich aus der Krise hinauszieht, die 
sich durch die Umstellungs-Telespiele und aberweniger 

durch die Flippers ereignete, und sich wirklich in jeder 
Beziehung auf dem Wege der Prosperitlit findet. 

Nur vor wenigen Monaten dachten wir es wird 
mindestens ein Jahr dauern ehe die Dinge besser werden, 
aber mit der Herausgabe von ein paar guten Umstellungs
Telespielen, die auch angemessen im Preis sind (plus, da 
werden mehr herausgegeben) und die ununterbrochenen 
Anstrengungen unserer ausgezeeichneten Flipper
Fabrikanten, scheint es, dass sich die Dinge vi el schneller 
verbessem. 

Und wenn die Telespiele and Flipperautomaten 
stark sind, ist alles stark. 

Redemption, die grossen Videotreiber, Pool billiard, 
Musik und Dartspiel, usw., haben sich alle gut durch den 
Verlauf der Krise bewahrt, obwohl besonders das Fehlen 

poularidad de los juegos de video, ayudara a subir otros 
sectores a niveles aun rnas altos y todos estarernos otra vez 
un negocio productivo. 

A pesar de allo, unas palabras de advertencia, para 
ustedes, los rnuchachos que operan alla afuera, en la calle, 
ya nunca lo tendra tan tacil corno en los dfas de "Street 
Fighter II" y "Champion Edition". Ustedes van a tener que 
trabajar algo rnas duro, y con rnucha rnas inteligencia para 
cosechar los grandes dividendos, que estaran allf esperando 
que los recojan y si no lo hacen asf, su derrurnbeecon6rnico 
podrfa ser para siernpre, ya que no faltara alguno que salte 
dentro de! circulo y recoja tambien la parte que Jes 
corresponde a ustedes. 

Ustedes van a tener que gastar bastante dinero 
tambien, pero no irnporta, los beneficios estaran ahf. 
Sacundan las telarafias de la vieja chequera, desernpolven 
los estantes de los videos, tiren por la ventana esos viejos 
juegos, pongan a trabajar el cerebro positivamente y 
rnetanse de Ueno. 

A veces, cuando escribo esta colurnna, pienso corno 
otros que estoy fuera de rnis casillas, pero no esta vez. 
Estoy convencido de que hernos tocado el fondo y vamos 
hacia arriba, despacio pero con seguridad. 

Y aqui tienen el gran indicio: Los jugadores estan 
ahf, los juegos estan ahi... todo lo que tienen que hacer es 
acoplarlos de la rnanera adecuada, corno ya lo estan 
haciendo algunos operadores y pronto veran de que Jes 
esta hablando este viejo irnbecil. 

des Interesses an Urnstellungs-Telespiele selbst diese 
Kategorien ein wenig heruntergezogen hat. Aber jetzt, da 
die Teles pie le in Beliebtheit steigen, werden sie die anderen 
Tei le auf noch ein h6heren Stand bring en und dann werden 
wir alle wieder ein Profit verzeichnen. 

Trotzdern eine W arnung iiber all das, narnlich, d~.~:; 

Leute wie Sie dort draussen auf der~tr~sse operieren, 
werden es nie so leicht haben wie Sie es ~en Zeiten des 
Street Fighter II und Champion Edition, 'gehabt haben, Sie 
werden ein wenig harter arbeiten rniissen, und noch viel 
cleverer, urn die grossen Dividende zu emten, die dort auf 
Sie warten, urn abgeholt zu werden, und wenn Sie das 
nicht tun, konnte die Krise ewig dauern, dajernand anders 
hineinspringen und auch Ihren Anteil abnehrnen wird. 

Sie werden auch ziernlich vie! Geld ausgeben rniissen, 
aber das rnacht nichts, der Gewinn wird dort sein. Also 
dann, greifen Sie nach dern eingernottenen Scheckbuch, 
die Videoschranke abstauben, die alten Videos durch das 
Fenster hinausschrneissen, den Kopf auf eine positive 
Einstellung anstrengen, und ... zugreifen! 

Manchesrnal schreibe ich diese Kolurnnen und glaub, 
dass ich von Sinnen bin, aber dieses Mal nicht, ich bin 
iiberzeugt, dass wir die Talsohle erreicht haben und wir 
uns langsam aber sicher wieder rnal hochschrauben. 

Und hier haben wir einen grossen Hinweis: die 
Spieler und die Spiele sind dort ... Sie rniissen sie nur 
richtig zusammenbringen, und Sie werden gleich sehen, 
wovon dieser alte Narr redet. 

Cash Box International September, 1995 



cash box GAMES NEWS 

NO POLYGONS, NO BUSINESS, SAY GAME MAKERS AS THEY LOOK 
TOWARDS 1996 

"The latest blitz of polygon 
games has had a profound effect on 
players, my overwhelming impres
sion is that any company that isn't 
planning a polygon based game can 
expect to get beaten like a gong in 
1996" 

So said Steve Miller from Data 
East (Japan) in a fax to CBI regard
ing video games and it got us chas
ing manufacturers to find out if oth
ers had similar views. 

Some game makers don't talk 
about such things, but some do while 
others give broad hints, and there 
seems little doubt that we have a 
whole stack of polygon based (PB) 
games under development in Japan 
with many almost finished. 

Taito are already there with 
Dangerous Curves, and this month 
Konarni will release a polygon based 
gun game titled Crypt Killers. 

One game maker said to us, 
"We all gave Sega and Namco a big 
start, and now have to catch up or 
perish, as if we don't produce poly
gon based games, and good ones at 
that, we're not going to sell any 
games into the markets of 1996-97" 

On top of that, all whom we 
spoke to and who admitted 
they were developing new 
games of this type, were 
confident that they could 

compete with Namco and Sega, but 
unfortunately, none would comment 
on price. 

Cash Box had difficulty try
ing to reconcile this news of a host 
of PB games with earlier reports of 
a move to cheaper games, but that 
was somewhat clarified when we 
learned that the basic plan of the 
manufacturers will be to develop 
two types of game, big PB games 
and relatively cheap system games. 

Some manufacturers plan to 
take every major game they de
velop through three stages, dedi
cated PB, system game a little later, 
and then a consumer version. 

On method, once again they 
would not say a lot, but we were left 
with the impression that we are go
ing to see quite a few conversion 
games on compact disc shortly. 

Exciting times ahead. 

SHOOTING GAMES 
STRONG 

Though a lot of the new 
interest in video games 

centres around the fighting 
games, it's been noticeable 

that shooting games are 
also getting afar better 
reception from players. 

Strikers 1945 by Psikyo, 
Viper from Seibu, and 

Donpachi from Atlas are 
all doing good business. 

We haven't seen Strikers 
1945 as yet, but reports out 

of Japan and Hong Kong 
rate this one as a 

"screamer" which is even 
out earning Street Fighter 

Alpha on some sites and 
with the way SF Alpha is 
going, that's a big wrap. 

~~~TiruID 
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Date book 
International 

1995-96 
SEPTEMBER 13TH - 15TH 

33RD AM SHOW (JAMMA) Tokyo, Japan 
Phone: +813 3438 2363 Fax: +813 3438 2721 

SEPTEMBER 21sr - 23Ro 

AMOA EXPO '95 
New Orleans, USA 

Phone: 
+ 1 312 245 1021 

Fax: 
+1 321 6897 

SEPTEMBER 26TH - 28TH 
LEISURE INDUSTRY WEEK Birmingham, UK 
Phone: +44 1932 564455 Fax:+44 1932 560009 

OCTOBER 4TH - 6TH 
Amus Expo '95 

Phone: +331 4756 2108 

OCTOBER 7TH - lOTH 

Paris, France 
Fax:+331 4756 2110 

FUN EXPO '95 ORLANDO, Florida USA 
Phone: +1914993 9200 Fax:+l 914 993 9210 

OCTOBER 25TH - 28TH 
AMOAQ CONVENTION '95 Australia 

Phone: +617 8411021 Fax:+617 8411332 

NOVEMBER 15TH - 18TH 
IAAPA '95 New Orleans, USA 

Phone: + 1 703 836 4800 Fax:+ 1 703 836 4801 

JANUARY 23RD - 25TH 1996 
ATE INTERNATIONAL '96 London, UK 

Phone: +44 171 713 0302 Fax:+44 171 713 0446 

JANUARY 24TH - 27TH 1996 
IMA '96 Frankfurt, Germany 

Phone: +49 211 90191-83 Fax:+49 211 90191-27 
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cash box USA 
ACCLAIM AND LAZER· TRON AMEND 

MERGER TERMS 
The merger terms between 

Acclaim Entertainment and Lazer
Tron Corp have been reduced. 
Originally Acclaim was to acquire 
all the outstanding shares of Lazer
Tron in a stock for stock merger 
transaction. Under the new terms, 
each outstanding share of Lazer
Tron stock will be exchanged for a 
fraction of a share of Acclaim stock 
based on the value of $8 per share. 

The reduction of the merger 
consideration is the result of a dis
pute between the two parties and 

the merger is still subject to certain 
conditions, including approval by 
the shareholders of Lazer-Tron. 

According to Robert Holmes, 
president of Acclaim, "We remain 
committed to completing the acqui
sition as soon as practicable and 
continue to believe that the acqui
sitionofLazer-Tronpresents unique 
opportunities to expand ourlibrary, 
exploit new properties across our 
growing entertainment business 
and gain market share in the coin
operated entertainment market." 

COIN-OP VET JOINS 3·D START-UP 
3Dfx Interactive, a company 

focused solely on 3D electronic 
entertainment, today announced 
the appointment of Kristin 
Montgomery as business develop
ment manager. 

Kristin goes to 3Dfx Inter
active with more than 10 years 
experience in coin-op video games 
sales and marketing. She was pre
viously the national sales manager 
for the coin-operated game divi
sion of Data East USA, and prior 
to that, she was director of sales 
and marketing for Quicksilver 

FACT: 

Development Company and mar
keting manager for Sega Enter
prises' coin-op division. 

As manager of business de
velopment for 3Dfx Interactive, 
Kristin plans to bring their innova
tive 3D graphics chip to the coin-op 
game market. 

The young company, founded 
in 1994, has brought together a team 
of some of the leading profession
als from the PC, video game, semi
conductor and 3D graphics indus
tries to produce new 3D entertain
ment. 

No single coin-op magazine distributes 
as many copies in the developing 
regions of Asia, South East Asia, 
South America, South Africa, the 
Middle East, Australia and New 
Zealand as Cash Box International 
Magazine 

I , 1 · I I' 

Let CBI Magazine introduce your products to the big 
buyers of coin-op equipment in the world today 

Phone me (Jane) on +612 545 0010 or Fax: +612 5211437 

Cash Box International September, 1995 



ATEI '96 
excellent business 
opportunities from 

every viewpoint. 
BUSINESS 

If you want added profits for your 
business, you simply cannot afford to 
miss ATEI '96. 

BUSINESS 

Every year leading buyers from every 
part of the world meet at ATEI for one 
important reason - to do business. 

BUSINESS 

These figures will grow even further in 
1 996 with our new dedicated Parks, 
Rides and FEC business section. 

Apply for your free badges before 6 January 
1996 with details of each visitor:-

By Fax: 
By Email: 
Or Post: 

+44 171 713 0446 
atei@fastnet.co.uk 
ATE Ltd., 40 Moor Street, 
Coventry, UK, CVS 6EQ. 

D 

· / 

ATE INTERNATIONAL 
LONDON . JANUARY 23 24 25 1996 



CONSUMER GAME 
WAR HOTS UP 

Following the ¥IO,OOO 
reduction in price of the 

Sega Saturn and Sony 
PlayStation home video 

game systems, Matsushita 
has knocked almost ¥20,000 

off the price of their 3DO 
Real home system which on 
our reckoning, should have 

them all now selling 
hardware at a loss ..... as 

predicted in Cash Box 
some time ago 

cash box JAPAN 

INDY 500 LOOKS ANOTHER 11 RIPPER11 

Sega Corp have released their latest driving game, 
Indy 500 and first impressions see it as yet another big game 
for the Japanese company. Only operating in Sega locations 
as we go to print, there are no early figures available, but if 

players reaction can serve as an indication of a games 
worth, buyers of Indy 500 have little to worry about. 

The game has the right credentials for success 
being developed by the same team that developed 
Daytona USA and the single cockpit version as shown, 
should be shipping now. 

It's expected that Sega will follow the same 
marketing strategy with Indy 500 as they used with 

Daytona and Rally Champ, releasing a twin cockpit 
version around a month or so after the big screen version 

(around 40 inch we believe) 
Sega also released Sports Fishing 2 and a new 

Baseball game for their Titan system, titled Final Arch 
which is probably best suited to the local market. 

TMC JAPAN Co., Ltd. 
POPULARITY POLLS 

Street 
Fighter Alpha 
is challenging 
Virtua Fighter 

I 

A WIDE RANGING 
SELECTION OF 

+ VIDEO GAME PCB's 
+ DRMNG SIMULATORS 
+ AERO FIGHTING 
+ GUN GAMES 

... AND MUCH MORE ! ! 

Phone: +81 423-28-3266 Fax: +81 423 28 2301 
3-13-10 Higashimotomachi Kokubunji-shi Tokyo, Japan 
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2 in theconver- ~ 

sion game cat
egory and this 
is -good news 
for Capcom. 
SF Alpha is 
only a touch 
behind VF2 
and looks like 
it is capable deposing it in the near future. Virtua 
Striker hung on to #3, just ahead of a very good 
shooting game in Strikers 1945 by Psikyo, followed 
by the two Neo Geo games, Puzzle Bobble and 
Kabuki Clash. 

Virtua Fighter Remix came into the list in the 
20 plus bracket which wasn't impressive , putting it 
on the "watch" list. 

In dedicated games it's a bit cloudy, Virtua 
Fighter 2 DX, Cyber Cycles, Air Command 22 and 
Virtua Striker DX are all bunched together at the top 
with Rally Champ, Sports Fishing and Ace Driving 
close behind, giving the impression that something 
like Indy 500 or maybe Rave Racer could come in 
and knock the lot over by a good margin 

As expected, the Sega bike game, Cool Riders 
is still being tried by players, but repeat play is 
reported as being very weak. 

Pinballs have shown a slight improvement 
with Road Show heading World Challenge Soccer, 
The Flintstones, Tales of the Crypt and the perennial 
Addams Family. 

Cash Box International September, 1995 



cash box ATTRACTIONS 

SEGA AND IMAX IN JOINT VENTURE 
Sega Enterprises and the Cana

dian simulation film company, Imax 
Corporation, have announced plans to 
launch two Imax Ridefilm theatres in 
Japan. 

Under the joint venture, Imax 
will own and Sega will operate the 
theatres at Sega's hi-tech amusement 
theme parks in Niigata and Daiba, 
Tokyo. These venues are scheduled to 
open in December 1995 and March 
1996 respectively. 

The lmax Ridefilm system 
is a new motion simulation thea
tre that has been designed for 
smaller audiences. The Ridefilm 
theatre's compact design brings 
theme park quality simulation to 
venues such as urban entertain
ment centres, shopping malls and 
multiplex movie theatres. 

CANADA 

UFO IDENTIFIED AS 
LASER TAG 

INFLATABLE 
A Laser Storm inflatable 

laser tag arena has been set up in 
Rudolfs Funland outside To
ronto in Canada -and it is attract
ing players in droves. 

"It's our feature attrac
tion," says general manager, Ian 
Moorhead. "When your season 
is only 87 days, you've got to hit 
it with something unique ... it's 
the catalyst that's attracting new 
traffic." 

Forrec and Laser Storm 
share revenue in the "Galaxy" 
themed inflatable. Inside fluo
rescent shooting stars and plan
ets coupled with the lightness of 
the inflatable create an eerie 
spacewalk experience during the 
game. 

The inflatable measures 39 
feet in diameter and tops off at 
15 feet to allow almost 1500 
square feet of playing area. It 
is ideal for a "seasonal" site and 
is priced under US$100,000 for 
a tum key operation. 

Imax and Sega be
lieve that the Niigata and 
Tokyo test sites may be
come the basis of a long
term and expanding relationship. Existing /max 

Theatres at 
Universal 

Studios (above) 
and at 

FuturOscope in 
Poitiers, 

France (right) 

"We are extremely gratified that 
Sega, agiant in its field and an emerg
ing leader in hi-tech out-of-home en
tertainment, has chosen !max as its 
motion simulation partner," said lmax 
president and CEO Robert J. Corrigan. 

?iJ:: rn ij ~ D) ~ 
~·I I • FUN & EXCITEMENT FOR ALL AGES 

• • • • • • • 

AMUSEMENT SKILL GAME 
OPTIONAL TICKET DISPENSATION 
ADJUSTABLE TICKET AWARDS 
MULTI COIN ACCEPTOR 
FUN FOR ALL AGES 
GREAT SOUND EFFECTS 
FULLY METERED 

+ Test your Soccer skills by kicking 
a full sized Soccer ball into the goal, 
but watch out, the Goalie might save it 
+ Strong Metal Cage Frame 
+ Reinforced Safety Padding 
+ Adjustable Gameplay Timer 
+ Electronic Score & Timer Display 
+ Optional Ticket Dispenser 
+ Multi Coin Acceptor 
+ Realistic Sound Effects 

/k't'ty,,£evy 
f/mu.ximent l!ontt.act<n ,,£tel 

Units 1 • 4 Patricia Way, Pysons Road Industrial Estate 
Broadstairs, Kent CT10 2 LF England 

Telephone: +441843 866 464 Fax: +441843860144 
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GUEST EDITORIAL 

JOIN THE FIGHT FOR CHEAPER GAMES 

Lately I have been shopping at the 
larger retail computer stores and watching 
the huge numbers of consumers buy up the 
newest computers on the market. We're talk
ing 486 or Pentium - 75 mHz 540 hard drive 
with quad CD ROM drives. And with all this 
hardware, of course software follows. 

Now, I'm standing in the aisles inspect
ing some software selections and time after 
time I'm being asked to move over as one 
person after another wants to look for some
thing right where I'm standing! The store as I 
look around is busy, very busy. The selection 
of software for business, education and games 
enormous. 

I'm so annoyed that I can't browse for 
what I want, that I decide to go to another 
store. But the next store I go to is even busier. 
There is no doubt in my mind that computer 
gaming is making a big comeback. 

Together with computers, the home 
market is being offered the newest 64-bit 
systems. Sega Saturn, 3DO, and Atari's Jag
uar right now, and Sony PlayStation and the 
new 3DO M-2 system, just to name a few, and 
we are going to see a huge flow of mind 
blowing, arcade quality games being offered 
into the home at very reasonable prices. 

Yet the difference between the home 
market and those of us in the coin-op world is 
that these games are being offered to us for 
mind blowing prices. There are hundreds of 
game developers out there that don't consider 
our market worth their effort. Why? 

Reason 1: They don't know how to sell 
and market games to coin operators. 

Reason 2: They don't have a platform 
that they are familiar with to design games on 
for coin-op use. The cost of programming a 
game onto a "new" hardware system specifi
cally for coin use is too prohibitive. 

Reason 3: Our coin-op market is not 
viewed as being potentially profitable. 

What can be done? If the home market 
can get quality arcade playing games for one 
tenth of current prices we pay, why can't we? 

The answer, my friends , is that we can. 
I say we propose to utilise a current home 
game platform already familiar to many game 
developers around the world. This system 
could be used to easily program games for 
both the coin-op market with an extra little 
module, and for the home market. 
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By Brad Brown, Worldwide Video 
Entertainment, Inc. 

We could help create a whole new 
generation of game companies whose only 
concern would be creativity. 

Now, most of those currently in distri
bution, and the manufacturers will tell you 
that this plan can't work. That we won't offer 
anything different from the home experi
ence. That no one would want to be creative 
because they would be "locked in" to this 
platform! That's what they are going to say. 

But look at one of the best "low-tech" 
games of 1995 on SNK Neo Geo called Bust 
A Move. Low cost, great return, long play 
life, very creative. Could we do better? 

The truth is that we are losing the war 
against the home market. The current crop of 
manufacturers have given us hi-tech games, 
expensively priced, and the results have not 
always been good. The fact is, game opera
tors are losing locations, player interest is 
waning, and coin operators are not making 
very much money. 

In 1995 Daytona was the only hi-tech 
game to really make a difference. Yes, there 
were a few others worth noting such as 
Virtua Cop, Virtua Fighter 1 & 2, but re
member this, these games are coming out on 
Sega Saturn soon. I've seen these games on 
Saturn and the games coming for the Sony 
PlayStation - and the graphics and gameplay 
are nearly identical to our coin-op ones. 
Ridge Racer and Daytona are also coming on 
the home market - as soon as this Christmas! 
And a whole host of other quality games 
never even seen in the coin-op world. 

The fact is, at the prices we're paying, 
we can't compete much longer because the 
distinction between our games and theirs is 
about to come very close to no difference. 
As I see it, the only way street operators and 
even arcade operators can stay on top in our 
industry is to be first, be fast, and be cheap. 

The only way I know we can do this is 
to have access to as many games as possible, 
the quickest and most efficient way possible. 
PCB 's for the majority of games are no 
longer the best method of producing games, 
except for the best of the best hi-tech games. 

While NANI is being tested, it's being 
met with resistance and has glitches. The 
concept needs time to find industry support. 
What I think we need is a bridge. A bridge of 
time that will allow all of us as coin operators 

to purchase games at reasonable prices in a 
format familiar to us, but which are distrib
uted in the same way that home games are. 

Downloading games, although concep
tually good, is years away. If you look at the 
success of SNK, and you take one step further 
with the newest hardware, and if you open the 
door to software companies around the world, 
the games will flow like never before, and 
operators will benefit like never before. 

The AMOA and all its sister organisa
tions around the world are supposed to lead. 
We just need a little leadership to get us there. 
Don't look or wait for leadership, lead!!! Will 
the distributors and manufacturers in your 
region support this? What do you think? 

With your support we can pull this off. 
I know we can secure a platform that is being 
used for the home market that is both ready 
for coin-op use (through ports) and advanced 
enough technologically to take us through the 
next 5 years at least. 

I know there are many game developers 
around the world who are currently familiar 
with programming on this system. All we 
need is a strong show of support. We will need 
it to convince the platform manufacturer and 
the game makers that the coin-op market is 
there and will be profitable for them. 

A show of your support will get us 
started. We believe that once it gets going, 
once we secure the platform and 5 to 10 new 
game development companies whose com
mitment will be to design games for coin-op 
first, home second (to their benefit), then the 
momentum will continue into the next cen
tury. The results could be seen in as little as 
one year from today, 

Brad Brown can be contacted on: 
Phone: + 1 619 229 2200 
or fax: +1 619 229 2202 

NOTE: This editorial is printed in the 
interest of the industry and represents the 

views of the writer, not necessarilly those of 
Cash Box International. Editor 
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MALAYSIA 
"GOING CRAZY" 

In the Swzgei Wang area of 
Kuala Lumpur a short time 

ago there were nine 
amusement centres, where 

if sanity had prevailed, 
there would be no more 

than three or four. 
But such is the situation in 

Malaysia regarding 
amusement machines at 
present, there could be 

twelve by the time you read 
this, or conversely, six. 

Richard Koh, the owner of 
World Equipment Sdn Bhd, 

which supplies equipment 
to parks and FEC's, says, 

"The industry in Malaysia, 
is going crazy at the 

moment where arcades are 
opening up everywhere 

amidst fierce competition" 
In Sungei Wang the intense 

competition saw the 
operators of the then nine 
arcades, bring in stacks of 
the latest new equipment, 

but the subsequent overload 
saw things degenerate 

quickly into a price of play 
cutting war, that has 

already seen one centre 
close and others suffer 

substantial losses. 
Richard Koh sees as 
inevitable, "a bit of a 

shakedown" in some areas, 
as similar to what has been 
seen in other nations at the 
same stage of development, 
the industry has attracted a 
lot of 'get rich quick' artists 

who run their locations 
poorly, operate bad 

equipment and contribute 
little to the industry before 

going out of business. 
But such is the boom on 

amusement games, for 
every operatorthat goes out 

of the business.. ... there's 
ten new ones trying to get in 
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cash box SOUTH EAST ASIA 

INDONESIA 

COIN-OP BOOMING AS 
INDONESIANS EMBRACE 

REDEMPTION GAMES 
Indonesia is just about the Capi

tal of Redemption Games in South 
East Asia where they have risen to a 
quite incredible level of popularity, 
and profitability for operators, over 
the last 12 months. 

Though the big driving games 
are still the best overall earning games 
in the country, Tony Bun, operator of 
35 locations including the indoor/ 
outdoor Wonderland theme park on 
the island of Kalimantan, believes 
that redemption is so strong in Indo
nesia now, that no operator can af
ford to be without it. (He's also a big 
fan of Smart Industries products) 

Tony Bun, is based on Kaliman
tan, and is one of the country's largest 
operators who says that despite the 

low average wage and subsequent 
low game play price, mentioned in 
CBI a while back, operators of 
coin operated amusement games 
can continue to be profitable 
through the large amount of play
ers the huge population provides. 

The trend in Indonesia where 
the Government has kept regula
tions to a minimum is towards a lot 
of smaller locations, rather than 
the hugely expensive projects be
ing built in places like Thailand. 

"Indonesia is a country of 
many small cities" said Tony Bun 
"And there are new centres open
ing up all over the place, so fre-

r..----.-=i==~;:::::=:===~= quently that it 

MALAYSIA 

seems to be almost 
on a daily basis" 

But with 
Driving games and 
Redemption games 
strong, Pinball 
gaining popularity 
and the expected 
uplift in other video 
games, he's confi
dent that all can 
prosper. 

THE MALLS KEEP GETTING BIGGER 
In a country where all 

things coin-op are expanding at 
a frantic rate, no sector is seeing 
more money spent or fiercer 
competition than the huge shop
ping malls being built and which 
developers believe, have to have 
big and modern entertainment 
areas in them, to compete. 

The latest to open is Phoe
nix Plaza in Kuala Lumpur, and 
though it's quite large on a lot of 
standards, it's 'small cheese' com
pared to a huge mall, currently 
being built, (also in KL) that 

will have a total of 60 million 
square feet in retail space, of 
which the developers have put 
aside 2 million square feet for an 
indoor Theme park and family 
entertainment area. 

The incredible entertain
ment facilities being installed in 
these projects are purely to at
tract shoppers and shore up retail 
rentals, and it's believed that no 
new mall project will be built in 
Malaysia in the foreseeable fu
ture, without expansive entertain
ment areas, 

THAILAND 
11 FUTURE WORLD 11 A 

SURE WINNER 
Thailand is the centre of 

some of the biggest developments 
in Shopping Mall associated 
FEC's and theme parks, ever seen, 
and Chris Van der Horst of Inter
play Co, one of the country's 
biggest operators, believes there 
is plenty more to come before the 
inevitable saturation point is 
reached. 

Interplay Co are currently 
building there biggest project to 
date, the 650,000 square feet Fu
ture World, which adjoins the 
huge new shopping complex, 
called Future Park - Rangsit 

The anchor attraction of 
Future World will be a gigantic 
(200 feet high) Ferris Wheel with 
more than 25,000 lights and 
which will be a very visible land
mark to anyone flying into Bang
kok airport. 

There are also three Roller 
Coasters and a high tech mono
rail that will run through and 
effectively link the amusement 
park and shopping mall. 

Expectations are high for 
Future World, which is set to 
open in 6 months, Interplay Co 
are enjoying great success with 
their Funworld park at Future 
Park Bangkhea, and are confi
dent the Rangsit site will be an 
extremely popular attraction 

A part of Interplay's "Funworld" 

Future World is another 
example of the incredible devel
opment of entertainment facili
ties in South East Asia, far out
weighing anything being done in 
Europe or the USA 

Cash Box International September, 1995 
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MALAYSIA 
11 GAME GEAR 11 TO DEMONSTRATE REDEMPTION 

Leading Malaysian distributor, Game 
Gear Amusements who are working with the 
AAMA to get Redemption games approved 
for operation, are preparing to set up a demon
stration Redemption centre for local authori
ties to view and have 'hands on' experience. 

Game Gear's Calvin Ng is quietly confi
dent that after seeing the Redemption concept 
in operational conditions, the Government will 
look much more kindly on the proposition 
before them for approval. 

Though Malaysia is moving along at a 
frantic rate, operators believe Redemption 

THAILAND 
REDEMPTION GAMES A VICTIM 

OF BOOMING ECONOMY 
Redemption games, which (where oper

ated) are very successful in the new FEC's and 
Amusement parks in Thailand, are still illegal 
by way of Legislation so outdated, that few can 
remember why it was ever introduced, and 
though it's little compensation for manufactur
ers anxious to ship product and operators want
ing to use it, it appears Redemption will remain 
that way simply because the Government does 
not have time to put together new Laws that 
would make Redemption legal. 

Anyone who hasn't visited Thailand in 
the last couple of years would find the phe
nomenal economic growth in that country hard 
to believe, but it is in fact so great that the new 
Government is totally consumed in dealing 
with infrastructure problems like mass transit 
systems, etc that are necessary to sustain and 
service the growth, and though there is appar
ently no anti Government attitude against Re
demption games, (or video games which are 
also illegal) they are unfortunately very low on 
their list of priorities. 

Though many "illegal" video games and 
some Redemption games are operated openly 
in Thailand, the authorities do not really pur
sue the issue. The difficulties for operators are 
in importing the games and this is where Video 
games fare better than Redemption, operators 
can bring in PCB's and build up video games 
locally, but it's not so easy with Redemption 

Leading operators continue to lobby the 
Government, and the AAMA are doing what 
they can, but it seems it will still be some time 
before the necessary changes are made. 

Cash Box International September, 1995 

games can give the industry a terrific 
boost and really open up genuine fam
ily entertainment in the country. 

Though operators suffered a 
quite severe setback recently when 
cranes of all types were banned, sus
pected to be because of some opera
tors practice of loading their cranes 
with money and other illegal prizes 

Singapore operators are 
reponed to be lobbying 

the Government to 
reconsider their total ban 

on Cranes, suggesting 
heavy fines and even gaol 

terms for those caught 
operating the machines 

illegally 
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No leaks from the 
company, but it's most 

unlikely Rowe AMi will 
pass up the AMOA show 

without introducing a new 
model and with the Ruby 
still doing well, maybe it 

will be a new economy 
model. 

cash box MUSIC 

NSM'S NEW "DIGITAL THUNDER" 
GOES INTO MARKET 

NSM have released their latest model CD Jukebox 
in Digital Thunder, an attractive looking Juke that will 
now lead the company's range into 1996. 

Digital Thunder is housed in a similar shaped cabi
net to the previous model, Solid Gold, but it's otherwise 
quite different and the changes made all add to the appeal 
of the machine which is sure to be well received by 
operators. 

Digital Thunder has the ultra quick disc change and 
all the other features that have made NSM probably the 

QUALITY CONTROLS 

Now ACCEPTING 
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HAPP CONTROLS, inc. 
Manufacturer of Electronic Controls 
106 Garlisch Drive• Elk Grove, IL 60007 
Phone: 708-593-6130 • Fax: 708-593-6137 
E-mail address: info@happcontrols.com 

Toll Free Fax: 800-593-HAPP 

CALL OR FAX 

FOR OUR CATALOG 

biggest seller of CD Jukeboxes in the world today. 
Except for a few "early birds" in the USA, 

operators will get their first real look at the new 
machine at AMOA Expo in New Orleans later this 
month, where it's expected to do very well. 

NSM TAKE DISTRIBUTORS TO 
DISNEYLAND 

NSM are holding their Distributors Meeting 
this year at Euro Disneyland in Paris in early Septem
ber, where they will present new Jukebox products 
and future music concepts to their distributors from 
all round the world. 

The choice of Disneyland ap
pears to revolve around a 
big announcement to be 
made relating to Disney 
licensed products for 
NSM's Kiddie Ride 
manufacturer, EMT 
whose distributors 
are also meeting. Ex
pect some big news 
to come out of this 
gathering .. 

ROCK-OLA TO DEBUT NEW 
MODEL CD JUKE AT AMOA EXPO 

Riding an exceptional wave of success with 
their Anniversary Legend and Rocket II, Rock-Ola 
are expected to top off their 60th Anniversary year 
with the release of another brand new model CD 
Jukebox at AMOA Expo this month. 

The details of the new machine are being held 
close to the Rock-Ola chest, but we tend to think the 
new box will have something to do with filling the 
only obvious hole in the company's range ..... a wall 
box of some type, we say "some type" because we are 
tipping it to be different to the norm in wall boxes. 

Cash Box International September, 1995 



AN OLD THEME WITH A NEW TWIST. ... 
SENSATIONAL NEW PROGRAMMABLE ROTARY MERCHANDISER ! 

'PCTS~ 

A HIGH EARNING ALTERNATIVE TO A LOW EARNING VIDEO GAMES! 
UNLIKE THE OLD ROTARY MERCHANDISERS, THIS IS SELF LOADING & 

YOU CAN PROGRAM YOUR PROFITS 

AN EYE CATCHING MACHINE FOR 

ALL TYPES OF LOCATION 
NOT JUST AMUSEMENT CENTRES! 

Currently developed to accommodate the 
'POG' craze which has swept the USA, but 
only just starting in Australia. This machine 
however, will still be around in another 20 

years - Can you say that about video 
games?? So versatile is this machine, it can 

not only handle POGS, but any type of 
merchandise, from watches, to keyrings, 

toys, lollies and candy bars. 

INCLUDES: * 4 Electronic S-5 Coin Mechs * 4 Player Stations * Special Neon Lighting 

With an average time of 5-6 seconds, this machine is 
capable of a maximum earning rate of $480 per hour, 

at 20 cent play. 

AND IT'S NOT ONLY A PRICE THAT 
WILL GUARANTEE PROFIT. ... 

.. .. 

, 

BUT A PRICE YOU CAN AFFORD!! 

* * ! STARS & STRIPES AMUSEMENTS : 
* * * 221 Brunswick Street, Fortitude Valley, Queensland 4006, Australia POSTAL ADDRESS: PO Box 523, Sunnybank Old 4109 * 
! Phone: +61 (07) 38411021 Fax: +61 (07) 3841-1332 Mobile: (0418) 743-700 ! 



cash box ASIA 
TAIWAN 

NEED FOR UNITED ASSOCIATION BEING 
ADDRESSED 

NAMCO FOR 
TAICHUNG CITY? 

We expect to hear very 
soon that Namco will be 

opening a large location in 
Taichung City on the 

western side of Taiwan, 
following in the footsteps of 

both Sega and Taito who 
already have established 

arcades on the island. 

REDEMPTION 
WORKING 

An interesting story out of 
Taiwan tells us that several 

operators still trying to 
beat the ban on gambling 

machines, 'dollied' up a lot 
of their 'hot' machines to 

make them look like 
Redemption games by 

adding ticket dispensers, 
etc, and to make them look 

even more realistic, they 
bought some real 

redemption games and put 
the 'hot' ones in among 

them. 
OK, they did beat the law 

for a while, but more 
importantly, and to their 
surprise, they found that 

the bona fide Redemption 
games they'd bought for 

camouflage, earned almost 
as much as their beloved 

gambling games 

Operators in 
Taiwan are start
ing to realize that 
to combat the 
Governments low 
opinion of the coin 
op industry in gen
eral, they have to 
get politically or
ganised. 

There is currently a group of 
influential operators working to
gether in lobbying the Govt. for the 
legalisation of at least soft gaming' 
machines, but without the backing 
of an association, preferably a Na
tional one, there seems little chance 
of any lasting success. 

Bona fide operators are aware 
of the need for a strong industry 
voice, but to date have made no real 
attempt to make it happen, at present 
there are three small, splintered as
sociations that are much better at 
fighting between themselves than 
they are at achieving any real indus
try reforms or improvement of the 
image, the industry has in Taiwan, 
and fed up operators feel it's now 
time to issue an ultimatum, for the 
existing associations to either form 
the nucleus of a new National body, 
or be let perish while a completely 
new National association is set up. 

Either way, any new associa
tion will have a difficult job in front 
of it as despite the Taiwanese people 
showing decisively that they want 
and enjoy playing coin machines, 

TWO BIG KOREAN PROJECTS IN THE PIPELINE 
The Lotte G~oup of Seoul, Korea are developing a new 

theme. park for ~err Lotte World Shopping Centre, and a new 
shoppmg mall with ~EC in Pusan. Laser Media, the Los Angeles 
bas~ laser producuon and entertainment design finn have been 
retamed to create a high tech experience for the Seoul location 
and a ~ater fountain/special effects production for the shopping 
centre m Pusan. 

~ccording _to Ed Auswacks, president of Maser Media, the 
show m Se~ul will feature the largest indoor laser display in the 
worl?, spe_c1al_ effects, theatrical lighting, pyrotechnics, special 
scemc proJecllons and a magical levitation effect that floats 80 
feet above an ice rink. The projects should be completed soon 
at a cost of several million dollars each. 

Gambling is easily accessable to 
children in Taiwan 

the coin-op industry remains un
popular with Government legisla
tors who still believe that amuse
ment machines of all types are a bad 
influence on children. 

This stems from the continued 
mixing of gambling machines with 
bona fide amusement games that are 
accessible to children. Something 
that operators all over the country 
are doing, and which no one seems 
to really want stopped. 

PAKISTAN 

TERRORISTS ATTACK 
VIDEO ARCADES 

Terrorists stepped up their ac
tion against the Government of Mrs 
Benazir Bhutto recently when gun
men moved into the up market 
Clifton area of Karachi, a seaside 
suburb where most of the city's en
t~rtainmen t facilities, including 
video arcades are, situated. 

The gunmen, suspected to be 
Islamic militants, sprayed gunfire 
into restaurants and arcades along a 
two kilometre strip in Clifton, kill
ing and injuring many along the way 
including the three year old son of a 
Government official. 

Though this is the first attack 
on video arcades, such establish
ments are natural targets for the in
tolerance of Islamic terrorists and 
police fear there will be further at
tacks. Over 600 people have been 
killed in Pakistan this year in reli
gious and political related violence. 

Not a place you'd really want 
to open up a new arcade 

CHINA 

KR'S AND 
REDEMPTION GAMES 

NOW BEING MADE 
LOCALLY 

With the coin-op market 
in China growing at a quite fran
tic rate, the demand for cheap 
product bas seen several com
panies set up to manufacture 
such things as Kiddie Rides, 
video gambling games, and even 
some Redemption games. 

The general quality of the 
products being locally manufac
tured is quite poor, but the Chi
nese market is so immature at 
this stage that it still values 
"cheap and nasty" equipment 
over the higher priced, quality 
games made in other countries. 

And as we have seen hap
pen in several Asian countries 
as they start to develop, copy
ing is rampant. The Chinese 
will blatantly copy almost any
thing as was shown in Hong 
Kong recently when a Chinese 
manufacturer tried to flog a copy 
of Elton Amusements big Ken-
tucky Derby game .... .. .to Elton's 
top man, Tan Choundry. 

DRIVING GAMES 
Of what equipment is be

ing imported the most wanted 
products by far, are second band 
driving games which remain the 
most popular game with players 
all over the country. 

Though the market in 
China for these produ~ts appears 
bottomless, those wishing to sell 
into the country should be aware 
that there are still problems in 
doing business in China, with 
the biggest problem being the 
receipt of payment. 
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cash box MEXICO 

EXIME RESTORES CONFIDENCE 
IN MEXICO'S COIN-OP MARKET 

The Anti-Countelfeiting 
Advisory Group (AAG) has 

announced that the 
Mexican trademark 

enforcemellt agency, 
SOCOFI raided Mexican 
company Micro Systemas 

and seized a number of 

When EXIME closed its doors at Exhibimex on 
Thursday, July 20, it did so with renewed confidence 
and optimism for the future of coin-op in Mexico. 

The coin-op amusement industry has been hard 
hit since the December 20, 1994 peso devaluation. The 
lack of business activity in Mexico even prompted 
AAMA to re-think their plans for 1995. 

"Unlike other organisers of trade shows in Mexico 
who either cancelled or postponed their events, AAMA 
decided the risk was worth the investment to maintain 
their market position in Mexico. This suppol1S AAMA 's 
ling Lenn commitment to its members to create business 
opportunities in what is still considered to be a big 

Sega Genesis home video 
games which had been 

converted for coin-op use, 
and charges have been laid 

~ PERFECT VIDEO GAMES PV G NEW ADDRESS: 
'-.. ~ ,/ 111/Fl, FLAT 14, LAURELS IND. CENTRE 
~ 32 TAI YAU ST., SAN PO KONG, KOWLOON, HONG KONG 

PHONE: (852) 23270211 or (852) 23519209 

FAX: (852) 23519248 or (852) 23515807 

<Jr'it ALL POPULAR GAMES· ON CALL! <Jr'it 
NEW & USED PCB'S & PINBALLS FOR SALE 

Contact Samantha for details 

PCB'S: Street Fighter Alpha/Zero, X-Men Capcom, Virtua Fighter II Kit, 
Mortal Kombat I, II & Ill Kits, World Rally II, Virtua Fighter Remix, Tekken 

1 & II, Viper Phase One (Rapid) 

USED PINBALLS: Adam's Family, Light Camera Action, Royal Rumble, 
Street Fighter II, World Cup Challenge Soccer. 

ALL NEO GEO: King of Fighter '95, World Heroes Perfect, Fatal Fury 
Ill, Super Side Kick Ill, King of Fighter '94, Samurai Shodown II, Bust-A

Move, Double Dragon, Mother Board Shortest MV1A 

PLUS: Go Go Mile Smile (Interesting & Excited Game, sim. to Pacman) 

DRIVING MACHINE & KITS: Sega Rally Twin, Sega Cool Rider Twin -
On Call Final Lap II & Ill Driving Kit. Super Monaco GP Kit 

srECIAL (HONESTY) PHOM, 
pRJCE! FAMOUS JN THE J)El!ve;~ 

WORLD! I/ 

WANTED: B Ray Boy, Final Fight, Night Slasher, Cowboy of Moo Mesa, Cadillac 
& Dinosaurs, Big Fight, Golden Axe, Zero Team 
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AAMA 's Ron Carrara, Bob Fay and Mark Struhs with 
Mexican dignitaries, officially open EX/ME 1995 

emerging market for coin-op products," said Ron 
Carrara, AAMA Foreign Business Development Com
mittee Chairman. 

A market study conducted by 
Montenegro Publicidad, A Mexico City public 
relations firm, concluded that EXIME is con
sidered the official show for the coin-operated 
amusement industry in Mexico; that many 
Mexican operators who traditionally attend 
the ACME Show were unable to attend the 
Reno expo due to the economic conditions in 
Mexico, so EXIME was vital to maintaining 
business relationships with their US suppliers; 
and that it was important for AAMA to have a 
presence and continuity in Mexico despite this 
temporary set-back in the Mexican economy. 

If attendance is an indicator of market 
recovery, EXIME was a huge success with a 
34% increase in operator attendance compared 
to last year. Financial analysts maintain that 
the recovery is moving faster than predicted, 
with the Mexican stock market surging 65% 
since March 9, showing the biggest four month 
gain in 12 months. 

In addition, the peso is settling down, 
stabilising at around 6 pesos to the US dollar. 

While EXIME '95 was smaller in terns of 
the number of booths compared to last year, 
the same number of companies participated. 
Many factories and distributors have made a 
long term commitment to the Mexican market, 
so instead of cancelling, they downsized their 
space requirements to maintain their presence 
in the marketplace. 

AAMA executive director, Bob Fay, 
added, "Exhibitors were encouraged by the 
numbers and quality of attendance. Overall, 
they felt it was a good show, they sold equip
ment and factories and distributors are hope
ful that business will pick up in the coming 
months. " 

Dates for next year's show have ben set 
for August 7-8, 1996, when the exposition will 
move to the newly opened, state-of-the-art 
World Trade Centre in Mexico City. 
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$2 MILLION FAMILY ENTERTAINMENT CENTRE FOR PANTHERS 

The Penrith Panthers Leagues Club, home of the 
soon to be Super League Panthers football team have 
allocated $2 million of the $40 million they propose 
spending on club improvements, for an interactive fam
ily entertainment centre. 

The Panthers is the biggest Leagues Club in Aus
tralia with around 60,000 members and already caters 
well for family entertainment with Cables Water Ski 
park and a large amusement centre operated by Anare 
Pty Ltd. The new FEC now in final stages of planning 
will have all the latest in coin-op equipment, with one of 
the major attractions expected to be a multi lane Bowlin go 
installation. Though the sum of $2 million has been 
allocated, we believe the Panthers are prepared to spend 
quite a bit more if it's found to be necessary. 

John Wilson (right) the Panther executive in charge 
of the new FEC, at ATE! in London earlier this year 

with Greg Meledes of Anare PIL 

The club is extremely wealthy with huge assets 
and constantly reaps a very healthy income from the 
operation of a new total of 831 Poker machines in it's 
licensed areas 

LATE NEWS: NEW COPYRIGHT REVIEW SHOULD AID OPERATORS 
Leisure & Allied Industries confidence that related to exclusive rights and parallel imports. 

the Oz Government's Copyright Review Committee 
recommendation for the cessation of parallel im
ports of video game boards would see a quick end to 
the exclusive rights saga in their favour, appears to 
have got a bit of a backhander with news that the 
Government is now ordering a new and total review 
of the whole Copyright Legislation, including that 

It's unconfirmed as we go to print, but the return 
date is said to be November 1997 which at very worst 
gives operators 2 more years of parallels, unless LAI 
and Sega can win the case they have before the Courts, 
which to Cash Box appears most unlikely. So unlikely 
do we see it in light of new information, that we are 
more than half expecting some sort of deal. 

QUALITY 
COUNTS 

As the Court case that 
could decide the future of 

parallel imports into 
Australia gets bogged 

down in the hopelessly 
pedestrian Australian 

legal system, imports of 
Rally Champ, Cyber 
Cycles and still more 

Daytonas keep-coming 
illto the country outside 

the "exclusive 
distribution" claimed by 

Leisure & Allied Ind. 
Keen to buy while the 

market is still competitive, 
operators who have never 

previously considered 
borrowing money for 

equipment, or the leasing 
of games, are signing up 

with finance companies at 
a rate of knots. 

QUALITY SPARE PARTS AT COMPETITIVE PRICES 
·YOUR SAFEST CHOICE 

QUALITY PORTABLE AND UNIVERSAL 
COIN COUNTING AND SORTING MACHINES 

Cash Box International September, 1995 

IM E AG s.r.1. 
Via del Soderello, 91 

50019 Sesto Fiorentino, Firenze, Italy 

Telephone: +39 55 42 15 095 
Fax: +39 55 42 17 704 
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OATES SET FOR 
ASIAN EXPO '96 

The third annual Asian 
Amusement Expo will be 
held from May 8-9, 1996 

at the Hong Kong 
Convention & Exhibition 
Centre in triple the space 

used to hold this year's 
event. 

The 1995 event which was 
jointly sponsored by 

IAAPA andAAMA boasted 
75 exhibitors occupying 11 
booths and attracted 1756 

visitors from over 23 
countries. 

'The success of the first
time joint venture between 
IAAP A and AAMA to co

sponsor the Asian 
Amusement Expo resulted 
in eminent success for all 

parties concerned. The 
combination of parks plus 

coin-op show met the 
increasing demands and 

steady growth of the 
Southeast Asian 

Amusement market," said 
John Wood, the newly 

elected Show Committee 
Chairman. 
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IMA '95 Frankfurt January 24th - 27th 

IMA BRING JOURNALISTS IN FOR 
GERMAN INFO TOUR 

more distant future 
of today's coin-op 
games. 

Petra Lassahn, 
the new Project 

The German Industry Asso
ciation (VDAI) and Blenheim 
Heckmann GmbH, organisers of 
IMA, the big Trade Show held in 
Frankfurt each year, are bringing a 
number of industry trade journalists 
to Germany in October for an infor
mation tour on the 

Manager for IMA ; " · 1l' 

German coin-op in
dustry. 

is certain the changes in IMA in
cluding the new Innovations Cen-

tre, will consoli-

Always something to see at 
IMA ........ .. Joe Dillon, boss of 

Williams playing Premiers Shaq 
Attaq a1 IMA '95 

The group of 
journalists will visit 
three major compa

a date and increase 
the status ofIMA 
asaleadingTrade AMEX '96 LAUNCHED 

nies, NSM AG, Bally Wulff and 
Gauselmann AG in a five day 
Rhineland tour by boat and coach 
that will provide an excellent insight 
into the German market and assist in 
the promotion of IMA '96. 

IMA '96, to be held on 24th -
27th January will cover 26,000 
square metres, up 15% in space on 
last year and will use two Halls of 
the Frankfurt Fairgrounds. A new 
lay out in 1996 will have the coin 
machines, Pinballs, videos, Juke
boxes etc in one hall and the Pool, 
Darts, snooker tables etc in the other 
hall. 

Show of coin-op-
erated machines. 

The one big problem for IMA 
remains in the clash of dates with 
ATElinLondon. IMArunsthrough 
two of A TEI's three days, or con
versely anyone tied up at ATEI for 
the three days will only have the 
Saturday available to them at IMA. 

Though many people were of 
the opinion that this clash annual 
would have been eliminated by now, 
Blenheim Director made a point of 
telling the media that there will be 
no change in IMA dates. He added, 
"The schedulesfor the next few years 
arefaed and they all referto the last 

IMA '96 will also have a new week in January" 
"Innovations Centre" where compa- Which seems a bit stupid to 
nies will show some of the innova- Cash Box, but they must have their 
tive products that will determine the reasons. 

AMOAQ CONVENTION '95 25th - 28th October 

"DOCTOR SHAGNASTY'S COMEDY 
CLINIC" ADDED TO PROGRAMME 

The organisers of Convention '95 to be held on Australia's 
Gold Coast in October have added an optional outing to the pro
gramme to fill the Friday night that often has visitors at a loose end. 

It's a fun night out at "Doctor Shagnasty's Comedy Clinic", 
the latest addition to Surfers Paradise night spots which provides 
a sumptuous 3 course dinner , a drink or two and some great 
madcap comedy at only $35.00 a head 

Those wishing to partake of the good Doctors food and 
fun should not dally in booking as the organisers have only 
been able to get a block of 100 tickets and we believe they are 
moving very quickly. For the Doctor or any other booking, 
contact Ken or Madeleine Priest on +617 3841 1021 or by 
Fax: +617 3841 1332 

AmEx '96 - the 17th Irish 
Amusement Trade Exhibition 
will be held at the Doyle Green 
Isle Hotel, Dublin on March 5 
and 6, 1996. 

The past five years have 
seen the show go from strength 
to strength, with an increase in 
the numberof exhibitors and visi
tors, a widening of the range of 
equipment shown and an im
provement in the stability of the 
Irish market. 

The industry in Northern 
Ireland has been transformed by 
the peace process. Investment in 
the province, particularly in tour
ism related projects, is at an all 
time high and expected to rise 
even further. 

The Doyle Green Isle Ho
tel, the venue for AmEx '96, has 
recently been refurbished , The 
Ballroom and Winter Garden 
Room have been replaced with a 
new state-of-the-art exhibition 
centre. 

Apart from the important 
business aspect of AmEx, there 
is a social side to the event which 
has become an integral part of 
the show. Operators from all over 
Ireland converge on Dublin for 
the two most important days in 
the Irish Amusement trade cal
endar. 

For further details about 
AmEx '96 contact Susan Feery; 

Phone: +353 45 521 190 
or Fax: +353 45 521 198 
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LAZER-TRON ........ No 1 in Redemption 

Players get three attempts to stop the 
spinning hands on desired slots which are 
worth a number of tickets in this exciting skill 
stop game. They can win up to 60 tickets on 
a single coin, but must avoid the Bankrupt 
slot which will wipe out their winnings 

Brings the all-time favourite of the 
midway to your location. Lazer-Tran's 
new Ring Toss game is a fully auto
mated version of the all thne c/assjc. 
Players get five rings to toss ewer the 
bottles and games can be linked for 
Super Jackpots 

Call today for the distributor 
nearest you. 

Super Bank-It II is the ex
citing coin toss basketball game 
with 3 ways to win 
1 : 50 Tickets for each basket 

made 
2; Tickets for all coins over 

pusher edge. 
3: Players can win 1 OOO's of 

tickets by making shots in all 
7 baskets 

and climbing higher 

Players try to navigate their coins through 
the pins into the target holes in this fast paced 
coin drop game. Pirates Gold features a 'play 
till you win' style, unique to coin drop games 

Players use their feet 
to hit the buttons as they 
light up on the play
field floor to race the 
alligators on the 
backboard. 

Lots of fun for 2 players against each other or singly and 
is attractive to all ages with big ticket rewards 

LAZER-TRON 
4430 Willow Road 

Pleasanton, CA 94588 
Phone: +1 510 460 0873 
Fax: +1510 460 0365 



The Show 
That's Got It All for 
the Amusement 
Industry 

IAAPA 
77th Annual 

Conuention and 
Trade Show 

Workshops: 
November 14-18, 1995 
Exhibits: 
November 15-18, 1995 

New Orleans (Ernest N.Morial) 
Convention Center 
New Orleans, Louisiana USA 

Call or Write Today! 
International Association of Amusement Parks and Attractions 

1448 Duke Street• Alexandria, Virginia 22314 USA 
Phone (703) 836-4800 • FAX (703) 836-4801 



© All Fibreglass Construction 
© 3/411 Slate Base 
© Playing Surface 71 x 3.5 1 

© Marine Grade Acrylic Fabric 
- for outdoor use 

CD Traditional English Cloth 
- for indoor use 

BY 

GAMEZONE 
DISTRIBUTING COMPANY QUEENSLAND PTY LTD 

45 Paradise Avenue, MIAMI, 
QLD AUSTRALIA 

PH: +61 (0)75 756-566 FAX: +61 (0)75 756-567 



IAAPA 
New Orleans November 

14th· 18th 

The 77th annual IAAPA 
Convention and Trade 

Show which open on 
November 14th in New 

Orleans will show just how 
close coin-op and park 

attractions have become. 

The number of coin-op 
manufacturers exhibiting at 

!IAAPA '95 will rise yet 
again this year just as it 
has for each of the last 

eight years odd as what 
were two separate 

industries find they have 
more and more in common 

with such great emphasis 
being placed on total 
family entertainment. 

The Trade Show this year 
will consist of a massive 

2,800 booths spread over 
500,00 sq ft, with well over 

800 companies exhibiting 
their products. 

Taking a leaf out of ATEJ's 
book and showing how 
international this great 

show has become,, JAAPA 
this year will have 

interpreters on hand to 
assist visitors with 

language problems, and of 
course there's an awesome 

programme of Seminars 
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AMOA EXPO 195 New Orleans Sept. 21st - 23rd 

CAPCOM'S "PINBALL MAGIC" TESTS UP A 
STORM PRIOR TO AMOA EXPO DEBUT 

Capcom's new Pinball game, 
Pinball Magic, was placed out on 
test in late July and the ensuing re
sults have got company personnel 
grinning from ear to ear. 

It's no secretthat Capcorn (for
merly GameStar) have been deter
mined from day one of the establish
ment of GameStar, to produce the 
best "start up" Pinball ever made by 
anew company corning into the field, 
and it's safe to say that they now 

believe they have achieved that goal 
and further believe they can go on to 

being very successful in Pinball 
manufacture. 

Pinball Magic has not only 
tested well insofar as earnings go, it 
has also shown itself to be extremely 
reliable and this is the area where 
cynics expected, as they expect any 
new company going into Pinball, to 
falter. 

There seems nothing to stop 
PinballMagicfromnow 
going into full produc
tion and this must be 
welcome news to corn
pan y personnel who 
have battled their way 
through what appeared 
at times to be a never 
ending stream of hold 
ups and legal hassles. 

Pinball Magic 
will definitely be exhib
ited at AMOA Expo in 
New Orleans and from 

FUN EXPO 195 Orlando October 7th - 10th 

LAZER-TRON TO DEBUT FIRST REDEMPTION 
VIDEO GAME IN ORLANDO 

Lazer-Tron Inc have chosen tained piece of entertainment in it
Fun Expo in Orlando to debut their self, but it has the bonus of redernp
first video redemption game ti- tion to give it even stronger earn
tled Miner's Revenge. A 'ng power. You see, the more 

The company has ghosts the player blasts, the 
been known to be more tickets he gets. 
working on a video An ideal piece for 
concept for some time fiN FEC's where parents can 
and we believe they PO actually play the game 
have developed a with their kids, it's fitting 
graphic system that Q that Lazer-Tron have 
will have established chosen Fun Expo, the 
video game makers goggle eyed. FEC Show, to introduce the game .. 

In Miners Revenge, the play- Lazer-Tron had a "ripper" of a time 
ers (2) are hurled through a haunted at Fun Expo last year and have taken 
gold mine on a speeding mine cart more space this year in expectations 
andhavetoshoottheresidentghosts of an even bigger response in 
to get out of the mine alive. Orlando, and games like Miners 

The game is a fully self con- Revenge should ensure they get it. 

what we know will come up against 
Water World from Premier Tech
nology, themed on Kevin Costners 
movie of the same name, Apollo 13 
from Sega Pinballs, themed on Tom 
Hanks's new movie, Indy 500 from 
Williams and at least one other. 
There is also a chance that Pinballs 
being made in Spain again, may be 
shown by an importer. 

But it seems sure that Pinball 
Magic will be the centre of Pinball 
interest now that it's in production. 

AmusExpo '95 
Paris October 4th - 6th 

Squeezed into the calen
dar amongst the heavyweight 
Trade Shows being held in the 
USA, AmusExpo may go unno
ticed by some, but not the French. 

AmusExpo is every bit as 
important to them as AMOA 
Expo etc, are to the Americans 
and this year it has special sig
nificance as operators hope for 
something to replace the lost in
come of the recently banned 
'Gumball' machines. 

Where some European 
Shows are faltering, ArnusExpo 
in Paris, will be bigger again this 
year and you couldn't wish for a 
better place to visit. 
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KONAMI TO RELEASE THE 11MOTHER 11 OF 
GUN GAMES 

Konami, makers of the excel
lent Lethal Enforcer games are set to 
release what has been described as 
the "mother of all gun games" 

Titled Crypt Killer, the game 
is Konami's first game to utilize tex
ture mapped polygon graphics and 
those who have seen it, say the on 
screen presentation is fantastic, equal 
if not better than anything that has 
been done to date. 

And there's no 'pussycat' pis
tols in this one, players use pump 
action shotguns to blast their way 
past Sphinxes and seven headed 
Hydras on a fast moving adventure 
through the Catecombs of Doom. 

We have real good 'mail' to 
watch out for Crypt Killers 

Konami will also be releasing 
several other games at the upcoming 
Trade Shows in what is their biggest 
output for some time. 

There's a new concept, head 
to head boxing game titled Dyna
mite Boxer which is a novelty at
traction that features two mechani
cal robots in a bubble enclosed chal
lenge bout that players control and 
try to knock their opponent out. 

The company also has a new 
Redemption game in Chicken Dash, 
a coin roll down game that employs 
the "chicken crossing the road, dodg
ing cars" theme which has report
edly tested well. 

And to top it off, Konami are 
producing a series of Ultra Sports 
games that will be housed in table 
top cabinets with Trak-Ball con
trols, similar to their Soccer 
SuperStars cabinet. 

Konami had a pretty crook 
year, last year, but they are now lean 
and mean and are very confident of 
their new products 
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STEER CRAZY HITS THE STREETS 
Fun Industries new game Steer Crazy is now moving into 

the market in the USA and initial reports are good. 
Steer Crazy is an eye catching piece that was shown in 

prototype form at ACME earlier 
this year, and the production 
model has many added features 
that were not seen on that model. 

One of these is the gas 
pedal which propels the ball onto 
the playfield disc which is con

trolled by the steering wheel. 
The gas pedal al

lows the player more 
control in his endeav
ours to juggle the ball 
around the disc and 
into the highest scor
ing holes and gives the 

game a better 'feel' 
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THE 

Changes in an 
industry are inevitable in 

this incredible era of 
high tech development, 
but the changes in the 

amusement machine 
industry are far greater 

than in a lot of others. 
We tend to see most 

of those changes in the 
development of huge 

FEC's and indoor theme 
parks, but a Wednesday 

night out at a small 
suburban pub showed 

how another side of the 
industry is changing. 

In one sense it's 
exciting, but for the 

small, 'traditional' street 
operator who doesn't 

acknowledge things are 
changing rapidly ........... .. 

it's quite frightening 

The old Wentwonh Hotel with 
afew 'props' in the official 
'Pace Car' of the Touring Car 
series al front, and Rod 
Salmons rally car up on the 
verandah 
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ama 
OF COIN-OP 

If there was ever any doubt about the 
changing face of this industry, a quick trip to a 
little pub in the Sydney suburb of Flemington 
would rid the biggest cynic of any such doubts, 
in a flash . 

The Wentworth Hotel is an old style Syd
ney pub from the outside, probably a 100 years 
or so old, by the look of it, but it's doubtful if the 
old girl has ever seen better days . It's opposite 
the Flemington produce markets in what is basi
cally an industrial area and smack on Parramatta 
Road which is a main Sydney artery with no 
parking and which is renowned for killing more 
businesses than one would believe was possible. 

In the old days it was simply a "watering 
hole" type pub that was patronised by market 
workers and truckies delivering the produce to 
the markets, but when Rod Salmon took it over, 
he soon realized that he was not going to make 
his fortune at the Wentworth, selling beer, the 
combination of Parramatta Road being a 'Clear
way' and the stringent drink driving Laws, had 
effectively killed the beer trade and he had to 
look elsewhere. 

He immediately increased his Draw Pokers 
to the maximum number and though they helped, 
things were still not good, so then Rod followed 
his instincts and being a rally driver of some 
repute, he whacked a Daytona Twin in and 
within a few weeks bought it and started setting 
up his Pit Stop room. 

Today he has installed in this clapped out 
old pub, a Daytona Twin, a Rally Champ Twin, 
an Ace Driver Twin, a Suzuka 2, Virtua Cop and 
Virtua Fighter, that's about $180,000 worth in 
Australia, plus Pool Tables and Jukebox etc as 
well, and they are all taking a "motza". 

Top: National Touring Car Champion, Jimmy Richards 
autographs a few posters prior to the games starting, under 

the watchful eye of pub owner Rod Salmon. 

Out there the other night the place was fairly jumping, 
it was one ofRod's promotion nights which he frequently puts 
on, but regulars told us that it was only marginally busier than 
normal. 

What is different is that the promotions Rod puts on are 
all on the back of the amusement games. Not the Draw 
Pokers, or 'Happy Hour' type things based on beer or such, and 
not the promotion of some particular brand of grog which is 
now quite common, but on the amusement games. 

He arranged for some of his old motor sport buddies like 
Jim Richards, many times winner of the Australian Touring 
Car Championships, Wayne Gardner, former World Champ 
of Grand Prix motorbike racing and who's now racing Tour-
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racing Touring Cars on the Oz circuit, 
Marl Athton an up and coming driver 
currently leading in the 2 litre category, 
and many others from the big racing 
teams, to come out to the pub to play the 
games. 

The professional drivers jumped 
at the chance and were totally intrigued 
by the realism of the games. All of them 
had played video driving games before, 
games like Pole Position and Out Run, 
but only a few of the younger guys from 
the racing teams had seen games like 
Daytona, Ace Driver and Rally Champ. 

Rod Salmon set them up so that a 
racing driver copped one seat of a twin 
machine and pub patrons took the other 
seat to try and beat the big names. 
Some did beat them early as most of 
the pro drivers, took 4 or 5 games 
before they realized they weren't deal
ing with a toy, but once they started to 
take the games a bit serious and got the 
hang of them, they started to show 
their class and tidied up most of the 
locals with some scintillating lap times. 

Andthecommentsfromthedriv
ers on these games that we in the 
industry now basically take for granted 
........ ....... "Awesome", "Unbelievable", 
"Absolutely, bloody incredible". 

And two things stood out like 
the neons that light up the old pub, 
everyone enjoyed it with guys and 
girls from 18 to over 50, having a 
whale of a time, while at $2 a game, 
Rod Salmon made a nice buck. 

Top: 2 Litre champ, Mark Athton 
thought Rally Champ was 

"absolutely bloody incredible" 

If anyone in Australia had of even 
thought of putting $180,000 worth of 
amusement equipment into this old pub 
12 months ago, he would have been 
instantly carted away to the nearest rat 
house, the average age of the patrons is 
probably over 30, and there's no kids. 

But today, the games go non stop 
and are earning a fantastic return on the 
investment. So don't let anyone tell 
you that there's no money being made 
in this industry, the operators who are 
prepared to have a go, who operate the 
top games and promote the playing of 
them are pulling top money and that's 
not going to stop. 

Jim Richards first game on Daytona with Rod Salmon telling 
him a few game secrets. "/can't believe this" said Jim "It's 

awesome" 

MONDIAL INTERNATIONAL CORP. 

- - • 

661 Hillside Road 
Pelham Manor, NY 10803 

Tel: (914) 738-7411 
Fax: (914) 738-7521 

SEPTEMBER SPECIALS 
Tekken 2 Kits 
Alpine Racer 

Indy 500 
Cybercycles 

Cruisin USA Twin 
Street Fighter Zero Kits 

For all your coin-op needs, We handle the world! 
NEW Simulators, Dedicated Videos, PCB Games, 
Pinballs, Redemption Games, Snack Machines, CD 
Jukeboxes, Pool Tables, Air Hockey, Foosball, Soda 
Machines, Popcorn Machines, Coin Counters and Good 
Used Equipment of all Types in Stock at all Times! 

For ow Puerio Rico and South American 
customers. please contact· 

Mondial International Corporation 
210 Eleanor Roosevelt Ave., 

Hate Rey, PR 00918 
Phone: (809) 250-7136 

"World's largest selection 
of quality used equipment" 
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cash box COMMENT 

Everywhere we talk to operators about 
restrictions being placed on the operation of 

amusement machines by over zealous Govern
ments, gambling is said to be at least one of 

the major reasons for the Government's 
stance. 

In many areas of the world, restrictions placed 
on the operation of bona fule amusements 

because of a perceived link to gambling, is 
severely affecting operators profit which in 
turn affects manufacturers profit, and can 

ultimately affect industry profit. 
And if you have any doubts about the power of 

a ''perceived link", what would you do if you 
saw your Bank manager punting up big at the 

track or sneaking into a Gamblers Anonymous 
meetings? 

Yet strangely, sections of the industry go out of 
their way to force Government regulators to 
believe there is a definite link between hard 
gaming in casinos and driving a Daytona in 

an FEC, when in fact there is no semblance of 
a link whatsoever. 

We have Trade Shows where both types of 
product are shown on adjoining stands, we 
have publications which are supposed to be 

amusement machine magazines devoting 
whole sections to casinos and hard gaming. 

Many blithely ignore it ..... and that's not only 
absurd, it could prove very costly. 
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The Amusement machine business 
is still being linked in some Trade Shows 
and several trade magazines with casi
nos and hard gaming, and any link 
between these two vastly different busi
nesses is damaging to the bona fide 
amusement business. 

If anyone doubts this, they need 
only to look at any of the many countries 
where Governments have brought in or 
are in the process of bringing in, restric
tive regulations on the operation of 
amusement machines. 

In every case, they will find that 
the Government officials who are re
sponsible for regulating the operation of 
genuine amusement machines, will link 
amusement games with gambling in 
every statement made on the subject. 

Those involved in continually link
ing amusement games and hard gaming 
will tell you that there is no difference 

between the A WP's of the UK for exam
ple, and the Casinos of Las Vegas, but 
this is BS of the first order, there's a vast 
difference with the only genuine link 
being the Casino's push to build amuse
ment centres within their establishments 
to keep patrons kids happy while they 
can go about their business of relieving 
the kids parents of unlimited amounts of 
cash. 

And it's the "unlimited" part of the 
above that is at the core of the difference 
between Amusements with Prizes 
(A WP's) and hard gaming in casinos. 

A WP's and similar type games 
played in mainly European countries are 
limited in both price of play and pay out, 
and this allows players to entertain them
selves with a bit of a 'flutter', without 
having to flog off the family jewels to 
pay for their losses. 

In casino type gaming there is no 
limit on anything, except 
many players ability to 
survive their losses. 

Now, as always 
when this subject is 
broached, there's the 
chance that those who 
broach it will be seen as, 
or referred to by the un
godly, as 'wowsers', we 
at Cash Box are not 
'wowsers', with 40 plus 
years of punting behind 
me, I am quite sure that I 
have turned over more 
money on hard gaming 
than any of those who 
try their hardest to link 
gaming with amusement 
games. 
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Personally, I love 
gaming, I love a beer too, 
and I still smoke, but just 
as we don't link grog or 
cigarettes with amuse
ment machines, we 
shouldn't link hard gam
ing either. 

So no, we aren't 
'wowsers', by any means, 
we just believe any link 
between hard gaming 
and amusement games is 
damaging to the indus
try that we are here to see 
prosper. 

The amusement 
machine business is big 
business, plenty big 
enough to be completely divorced from 
hard gaming and we believe every effort 
should be made by genuine amusement 
machine manufacturers and distributors 
to make that divorce happen. 

Casinos and gaming are bigger 
business, they generate enormous busi
ness in dollar terms, but they also gener
ate the type of publicity that the amuse
ment machine industry has been trying 
to distance itself from, since Adam was 
a boy, or certainly as long as this writer 
can remember. 

Government officials read trade 
magazines, they visit trade shows, they 
also read reports of gambling related 
crime, and decisions are often made on 
what they read or see. 

What could be worse for coin op
erated amusements than for a Govern
ment official charged with forming rea
sonable regulations on amusement 
games, to see hard gaming machines on 
show beside amusement games, or to 
come onto a 'Gaming Section' or "Ca
sino Section" in what he believes is an 
amusement machine magazine ? 

South East Asia for example is a 
huge market that coin-op has great need 
for, but every country in the region is 
beset with gambling problems, and for a 
link between gambling and coin-op to 
be constantly seen by the authorities 

who are being lobbied to further open 
up the amusement industry, is putting 
this whole market in jeopardy. 

To divorce gaming from amuse
ment games is purely common sense, it's 
not because we have anything against 
gaming or that we don't acknowledge 
that some companies around the world 
operate both types of equipment., and 
that some manufacturers produce both 
types of equipment. That's a simple fact 
of life, and we certainly have nothing 
against it. 

But these companies are well ca
tered for in their diverse interests, in 
several places, the UK for instance where 
ATEI, the world's biggest international 
amusement industry show is held con
currently with a completely separate Ca
sino exhibition, and the big Gaming 
show in the USA is always held around 
the time of the major anrnsement shows 
so visitors to the country who choose to, 
can visit both types of show. 

They, nor anyone else need the 
two types of equipment to be shown side 
by side in the same hall, or for that 
matter, to be promoted side by side in 
the same magazine. 

The fact is, that those with a foot in 
each industry are a very small minority 
and we must look at what's best for the 
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majority of people and companies in the 
amusement machine business. 

We can only come to the conclu
sion that those who continue to link 
gaming with amusement games are 
putting the collection of dollars from 
gaming companies, in front of the wel
fare of the amusement machine industry 
which they purport to promote 

In short, we see the linking being 
driven by greed on the part of shows and 
publications that are desperate to profit 
at any cost , but the amusement games 
exhibitors and advertisers who let the 
practice go unchecked, (probably be
cause at least many of them have never 
really thought about it) have the power 
to stop the practice as quick as it takes 
to say "No", if they so choose. 

Cash Box believes they should 
use that power immediately, as the link
ing of hard gaming with amusement 
games at shows and in trade publica
tions, is a cancer that's constantly eating 
away at this industry's credibility and 
which is helping to hold the true poten
tial of the amusement machine business 
back in many countries where it should 
be leaping ahead. 

Cash Box believes it's vital to the 
long term development of this industry 
that it be stopped now. 
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NOW MOVING IN THE 
RIGHT DIRECTION 

Video games of the conversion or kit variety have taken a hell of a pounding over 
the last 12 months or so, they have been snubbed by players, cursed by operators, and 
despaired of by most manufacturers, but there are signs out there that things are start
ing to turn around and it would seem that if operators choose the right games for their 

locations and present them properly, players will pay their money to play them. 

Another good sign is the manufacturers finally accepting that there is a limit to 
what an operator can pay for an ordinary conversion game, this has shown up in a 
definite trend towards the manufacturers producing cheaper games by way of new 
systems, and this now seems certain to be the way most conversion games will be 

marketed in the future. 

Operators still have to spend their money and take their chances, but that's hardly 
new, and at least with the reasonably priced, good games, the odds are back in favour 

of the operator, and that has to be a major plus. 

With the new season video games set to 
start coming onto the market and some pretty 
good games already there, things are looking 
much brighter in the video game sector than they 
have for some time. 

And when we take into account that most 
of the new games will sell at quite reasonable 

Namco's Tekken 
2 brings all the 

characters back 
and more, it's 

got all the 
ingredients of 

another top 
game 

prices, and couple that altogether with the fact that 
there are signs of a player revival, 1996 is shaping 
up as a much more promising year than was origi
nally expected. 

We estimated recently that there probably 
wouldn't be a lot happen in video games before the 
middle of next year, but things definitely that are 
happening now, appear to be positioning the indus
try for an upsurge in interest from players earlier 
than that, and that is top stuff. 

NEW GAMES 
Indications are that we can safely expect 

more new video games this year than we have seen 
in the previous couple of years, and furthermore, 
we are very confident on what we've seen that the 
games will be of a far higher standard. 

There's some good games coming, be sure of 
that, actually, just the new games already con
firmed for release appear to be enough to keep the 
video game ball rolling in the right direction, and as 

Cash Box International September, 1995 



is always the case, there's a lot of new NAMCO 
games in the hands of secretive manu-
facturers who don't believe in advance Namco tended to look like they 
notices or showings, that is still to come. weren't all that interested in the conver
Some of them will also be good games. sion game market for a while there, but 

So, we'll tell you what we know 
here, but remember it's only a small 
portion of what will be put into the 
market in the next few months and we 
would suggest if you are into operating 
video games that you book a ticket now 
to the Trade Show that's nearest you, 
and go check the whole lot out. 

SEGA 
We'll start with Sega who don't 

like us very much and basically tell us 
nothing, but not to worry, the feeling is 
mutual, and nothing alters the fact that 
they can make some absolutely great 
games. 

We've been critical of several of 
Sega's game prices in the past, but it 
seems that they are finally showing some 
thought for operators with the develop
ment of the Titan system. Sure it's 
basically their Saturn home system, but 

that thought was quickly chucked out 
the window when we go tour first glimpse 
of Tekken late last year. 

The original Tekken went on to do 
some very good business around the 
globe in agenerallydullmarket... ....... but 
now we have Tekken 2 coming into a 
market on the upswing ...... watch it fly. Sega's Virtua 

Fighter Remix is 
an affordable 
version of the 
Virtua Fighter 
games on the 
company's new 
Titan system 

at least they have done the work to adapt 
it to coin-op and though to date, the 
couple of games produced for it have 
been low key, the one they will be push-

"Cash Box Country" 
ing the system along with at JAMMA 
and all the shows following, will be 
Virtua Fighter Remix. 

Where in many cases, Virtua 
Fighter 2 is considered too expensive to 
use in street operations on anything but 
the best of sites, Virtua Fighter Remix, 
even with the 'buy once' system board, 
will be far cheaper while it's said to 
retain most of the big games appeal. 

We're a bit concerned that the game 
may go into the home market too quick, 
but hopefully sanity will prevail and 
Sega will support buyers of the system 
and VF Remix by holding it back from 
the consumer market for a fair period of 
time. 

Though we expect VF Remix to be 
the game Sega push, there is talk of a 
Titan version of Virtua Striker also, 
which could be another boon to street 
operators. 
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Covers South East Asia, 
Asia, South & Central 
America, the Middle 
East, Africa, Australia, 
New Zealand and the 
Pacific Isles. 

This is the Coin-Op market 
of today ...... and tomorrow. 

And the trump card for 
success in the world's 
fastest growing and most 
exciting markets . 
IS ................. . 

. . 

1 1 : . I ~ : I I I ~ : 
magazine 
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Now generally speaking we're 
getting a bit tired of sequels as regular 
readers may have noticed, but we can't 
get away from the fact that a lot of sequel 
games work, and in the case of Tekken 2, 
we believe it will be better than the 
original game. 

The original Tekken was the first 
game made on the new system that was 
devised to put games like Ridge Racer 
on the Sony Playstation system in the 
consumer market. As we understand it, 
when the Namco design team were told, 
or decided to make a fighting game, the 
game was to be an expensive polygon 
job to compete with Sega's Virtua 
Fighter, but along the way the decision 
was made to make the game more af
fordable and so it was put on the Sony 
system board. 

Now as good as the Namco de
signers are, it's highly doubtful that they 
could get the maximum result out of a 
first game on a new system and that adds 
a lot of credence to what we have heard 
about this game being far better than the 
first one. 

Don't let Tekken 2 slip by you. 

SNK CORP 
Regular readers of Cash Box will 

be fully aware of the high opinion we 
have of SNK and their fabulous Neo 
Geo system. Street operators who may 
think we go a bit overboard on Neo Geo 
need only stop and think what they would 
do without it to start appreciating what 
this company has done for coin-op. 

The part that gets us in is 
the way SNK have sup-

ported operators of the system with 
a constant flow of games, sure some 
are better than others, but that's the 
case with all manufacturers and the 
beauty of Neo Geo is that even if 
the game has a bit of canine in it, 
which is extremely rare, operators 
still won't lose money on it at the 
price which they have also held at a 
highly affordable level. 

OTHER NEW NEO GEO GAMES 

The big production number 
for Neo Geo in the coming months 
looks like being King of Fighters 
'95, it is a sequel, but so was King of 
Fighter '94, one of the very best 
games of any class, last year. 

The way we hear it KOF '95 
is every bit as god as '94, plus some 
and it looks to be one you can buy 
without any doubts whatsoever. 

Another Neo Geo game that's 
generating some pretty good re
ports is Kabuki Clash, already in 
the market in small numbers, but 
will be seen at some of the shows 
for the first time by many. Kabuki 
Clash is made by Hudson, one of 
the many outside companies that 
now make games for Neo Geo and 
another one from an outside com
pany is Aero Fighter 3 (or Sonic 
Wings 3, some places) 

The switch to Neo Geo with 
Aero Fighters 2 from the original 
PCB game was a good one and the 
game has performed well over a 
long period and few operators have 

parted with them. Aero Fight
ers 3 appears to us to have 
enough new twists to be 
equally as good. 

The big news around 
SNKhoweveris their new 
Neo Geo type driving game 
system that as we under
stand, will be first shown 
at the AM Show in Tokyo 
(JAMMA) 

The company 
have been working on 
this one for some time 
and the word we 
have is that they 
have another win
ner. All will be 
revealed at the 

AM Show and sub-
sequent shows, but broadly it's 

a Neo Geo type system with plug in 
cassettes of driving games, something 
that should find favour with a lot of 
operators around the world. 

Metal Slug (Saurus) 

Stakes Winner (Nazca Corp) 

Puzzle de Pon (Visco Corp) 

Kabuki Clash (Hudson Soft) 

Just like you have done for ages 
with your Neo Geo upright, you will be 
able to cruise up to, your new Neo Geo 
cockpit or upright driving machine, open 
up the cabinet, pull out one driving game 
and whack in another, close it up and let 
the coin start flowing .. 

The word we have is that the driv
ing games will be a bit dearer than joy
stick games, but still at a Hell of a good 
price and for the countless operators that 
either can't afford, or do not have the 
locations to do justice to a Daytona or 
similar, but want to tap the big driving 
game dollar, this could well be the way 
to go. 
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LOW COST-HIGH EARNING-LONG LIFE 
These words are music to the ears of anyone operating coin-op equipment. But they rarely apply to any one game. 
Until now! Soft-Tip Electronic Darts and Touchscreen Countertop Video games are the NEW staples for successful 
Pub Operators throughout the United States and Europe. Reasonable prices and strong, consistent earnings (with 
fairly priced updates and conversions) make these the products that will ensure the future of your business. 

1J'IfEl1J.1C1Jl_l.E 10UCJJ~Cl1.E.Ei:J .Ei:tf.Elff~ la 
The Megatouch Countertop video game is the most popular tavern video game 
in the last decade. A multigame unit featuring games like Solitaire, Run-21, 
Royal Flash, Memory, Breaking Bricks, Match-em-up, and Fourplay, this game 
has something on it to appeal to any patron in the pub. 

·--·Jl-•TM I I I I 
The only electronic dart game ELECTRONIC DARTS 
that gives the player the POWER 
to play the games they want to play. From the '01 games and Cricket to 
Burma Road and Wild & Crazy Cricket only the 9000 has it all. The Solo 
Challenger allows you to play against the computer while the Equal Darts 
option makes head-to-head competition even more challenging. Our point
per- dart and spot cricket andicapping features ensure a fair game for all and 
last but not least our New 321 ZAP game is adding more casual play to the 
9000 than ever before. Now is the time to think electronic darts-Now is the 
time to think SCORPION 9000. 

Merit Industries is dedicated to the success of the pub operator. 
We are seeking to establish distributor relationships with companies who share 

our viewpoint that a strong operator is the backbone of our businesses. 
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MIDWAY 
Possibly because the parent com

pany has many other irons in the fire, 
Midway seem to have a good policy of 
not bringing out games just for the sake 
of having new games on the market, 
they only bring out one or two a year, but 
their record on those games speaks for 
itself. 

This northern Autumn the Chi
cago based company is bringing out a 
new wrestling game titled Wrestle Ma
nia and featuring the stars from WWF. 
The choice of theme and timing here, 
looks perfect, we have seen before what 
a good wrestling game can do with Tech
nos's WWF Superstars, there hasn't been 
any wrestling games for some time, and 
players are starting to show interest in 
video games, so assuming the game is 
even half as good as we have heard it is, 
Midway are on another winner, and so 
are operators. 

The only thing that concerns us 
about WrestleMania is the price we have 
heard, it is a game of digitised graphics 
and carries the burden of a license fee, 
but it's to be hoped the price is at least a 
little cheaper than what we heard. 

While WrestleMania will obvi
ously head up the Midway range, the 

company is also sure to continue with 
Cruis'n USA and to a lesser extent, Mor
tal Kombat 3. Cruis'n USA has proven 
an excellent game in all types of loca
tion, is quite affordable for street sites 
and still appears to have a lot of life in it. 

DATA EAST 
Data East 

enjoyed good 
success with 
their Neo Geo 
game, Street 
Hoops which 
was released this 
time last year and 
word is that they 
have an excellent 
sequel being re
leased now and 
titled Data East' 
Hoops that does 
everything Street 
Hoops could do, plus as much again. 

Now that's a pretty heavy 'wrap', 
but DE are not a company to hype up 
product if they aren't confident of it 
performing well, and we are pretty con
fident with them. 

Data East's Hoops has a 'three on 
three', street Basketball theme and can 
accommodate one to four players, it will 
be reasonably priced and on a reusable 
hardware base, which in lieu of what's 
happening in this good company right 
now, does not necessarily mean in Neo 
Geo format like the first game. 

They also have a very good puzzle 
game in Chain Reaction which has do~e 
some excellent business in Japan but is 
currently being completely rebuilt to 
adapt to the international market, hav
ing seen what a good puzzle game can 
do with Puzzle Bobble lately, put Chain 
Reaction in the little black book and 
make sure you check it out. 

Data East were one of the first 
game makers to realize something .had 
to be done about price and have smce 
devoted their efforts to producing 
cheaper games for systems like Neo 
Geo and Titan, and as we understand 
it their dedication to producing af
fordable games of quality is now 
firm company policy. 

So sure are Data East that this is 
the way to go, you can expect some
thing quite exciting from them in the 

way of interchangeable hardware and 
affordable games in the very near future, 
probably as early as the release of Hoops, 
this month 

And while on Data East and the 
future, don't be one little bit surprised if 
this company is the next to produce high 
quality polygon based games, similar to 
Virtua Fighter in everything ............ ex-
cept price. 

CAP COM 
Capcom are likely to have 2 or 3 

new games for the AM Show, but even 
though we've heard they have a beauty 
that's now testing, they may be battling 
to upstage the game they have just put in 
the market titled Street Fighter Alpha 
(or Zero in some countries) Now we 
admit having a whack at them for all the 
Street Fighter sequels, but that doesn't 
alter the fact that we are getting reports 
from players that this game is the best 
thing Capcom have done since Cham
pion Edition 

Apparently the new tricks like Su
per Combo, Auto Guard and the counter 
attack technique, Alpha Counter, have 
really given the game a new dimension 
and everything we hear about it is good. 

We know there's a lot of sceptics 
out there who think all fighting games 
have been "done to death", but regard
less of what any of us in the industry 
may think, the majority of players wi!l 
still make a good fighting game therr 
first target if they are not looking to play 
a driving game. 
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When assessing this game, get all 
the preconceived ideas out of your head 
and give it a fair appraisal, apparently 
it's very good. 

AndonfuturegameslookforCap
com to also be getting into the polygon 
based graphics caper with some big, 
new games shortly, and we're still hear
ing tales of a hot driving game being 
somewhere in the works. 

TAITO 
Taito's success with Puzzle Bob

ble which we believe has just completed 
it's third production run, seems to have 
given this sometimes 'sleepy' giant a 
new lease on life in the creative world. 

This is shown with their big poly
gon driver, Dangerous Curves and we 
expect it to be seen again before this 
coming Show season is over in their F3 
Package games, which if they follow 
their previous strategy, will also be du
plicated in Neo Geo mode. 

Some people wonder why Taito 
made a hit game like Puzzle Bobble in 
Neo Geo format as well as F3, instead of 
using it solely on the F3 Package to 
promote sales of that system board, but 
what some may not know is that Tai to is 
probably the biggest operators of Neo 
Geo games in the world (or were when 
we last checked) as they embraced the 
system from day one and to our knowl
edge, bought thousands of them. With 
this being the case, far better they make 

their own 
games to slip 
into the Neo 
Geo's than 
have to buy 
them else
where .. 

In ci
dentally we 
mentioned 
recently that 
Taito had a 
new Power 
Spikes, but it 
appears we were wrong and it's the old 
one which wasn't much good, being re
cycled. Sorry if we Jed anyone astray. 

SEIBU 
This company, much smaller than 

those mentioned so far is a Hell of a 
game maker. On 'hits 
to misses' ratio, they 
could be the# 1 game 
maker in the world 
over the past few 
years. 

They don't 
make a lot of games, 
but they put a lot of 
quality in them and 
we believe there new 
SPI system game, 
Viper, Pha.se One will 
be spoken of in the same manner as the 
fantastic Raiden games the company are 

famous for. 
Viper has done 

some great business 
already, but the 
strong point of Seibu 
games is their stay
ing power and if this 
one 'lives' as long as 
we think it will, the 
best is yet to come. 

The SPI system 
from Seibu has been 

Viper, Phase 1 

ing Viper to another 
game, especially since 

the latest version has come into play. 
The updated version has removed 

the energy bars for the special weapons 
and given the game even higher earning 
power. You shouldn't really have fa
vourites in this magazine caper, but Seibu 
are one of ours, they are all about strong 
earning games and operators making 
profit, and that's great stuff. 

Sen Kyu a great looking puzzle 
game is set to come into the market as we 
write and some good judges tip it to do 
real well in most markets also. 

created to make the KONAMI 
company's games 
more affordable and 
they intend to now 
step up production 
and produce more 
games to support the 
system. 

This good game maker has been a 
bit quiet in recent months, but that's 
about to change as they have several 
good conversion games ready for re
lease and also a big, dedicated, their 
first polygon graphic gun game titled 
Crypt Killer. 

The problem is 
that this company is The company also has a series of 
so good, the system dedicated video sports games for release 
is almost a waste of at the AMOA Expo that come in table 
time as no one we top style cabinets with Track Ball, simi
know will be chang- lar to their Soccer Superstars table. 
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TUNING ELECTRONICS 
Better known as one of Germany's 

top distributors, Tuning Electronics are 
closely aligned with Seibu, distributing 
their games and giving valuable input, 
but they have also got a game of their 
own in Mad Donna. 

Now Mad Donna is what you call 
a real surprise packet, a relatively sim
ple Pacman type game that some may 
feel inclined to pass over, but don't be 
fooled by the simplicity, it's an extremely 
well thought out game and is "killing" 
them in European taverns and bars. 

Tuning had to step up production 
quite a few cogs to meet the demand for 
this one and the more Mad Donna's that 
get out there, the more orders there are 
coming in. 

A lot of operators of video games 
tend to get very fixed minded about 
which games can take money, and load 
their locations accordingly, but the ca
per today is to open up your mind and 
give the players what they want.. .... not 
what you want to give them, and once 
they see it and play it, pub and tavern 
players all over the world will be want
ing Mad Donna, it's fun, reasonably 
challenging and a bit risque, a top for
mula for pubs. 

Tuning are going to do real well 
out of Donna, we hear they have already 
had a record year with turnover up 90%, 
without Donna's results, and they are not 
resting on their laurels. Their next 
game, a yet to be named gunman shoot
ing game is close to release, could even 
be ready the end of this month and it 
won't surprise us if it's also a good one. 

Tuning, who also have a 
very strong hand in their German 
distribution of Neo Geo games 
are a good company, their boss 
Reymond Safft is renowned for 
thinking 'operator profits' before 
thinking sales, and that excellent 
attitude will ensure Tuning as a 
game maker, do everything pos
sible to produce games that op
erators can get good value out of. 

KANEKO CO 
Kaneko have Jackie Chan, 

Kung Fu Master in the market 
and are a company that deserve to 
do a lot better than they do. They 
have been victims of bad timing 
before and it looks like Jackie 
Chan, who's coming up against 
some very strong fighting game 
titles in Street Fighter Alpha, 
Tekken 2 , the Neo Geo games 
and Virtua Fighter games, is suf
fering once again through unfor
tunatt: timing. 

But we believe Kaneko is a 
company worth supporting, they 
are trying to produce less expen
sive games and are coming up 
with some pretty good titles. Placed 
away from the 'big guns', Jackie Chan 
will end up doing some good business. 

Kaneko are reported to have a new 
game in the making that has them very 
excited, but we believe it may not be 
ready till early next year. 

LAZER· TRON 
What's Lazer-Tron, the big re

demption game maker doing here in 
amongst all the video game makers? 
Video Redemption games, that's why, 

the VR that's not Virtual Reality, 
and Lazer-Tron have completed 

their first VR game which will 
be released soon, probably at 
Fun Expo and which is titled 
Miners Revenge. 

This is a great, fun, 2 
player game that has heaps in 
it in the video game depart
ment, and which combines the 
dispensing of tickets with the 

~ game play, CBI has a distinct 
impression that we are going 
to see a lot of Video Redemp
tion games and we also are 
confident they will do very 
well. 

Don't miss checking this 
one out. 

INCREDIBLE TECHNOLOGIES 
The original Golden Tee Golf was 

a pretty good game a couple of years ago 
and the company's latest effort, Peter 
Jacobsen's Golden Tee JD Golf is re
ported to be much better. 

Strata may not have had much 
luck with their more recent driving and 
fighting games, but have had few peers 
at making sports games and this one 
which has more in it than a real game of 
golf, looks good. 

GAELCO LTD 
This Spanish company kicked a 

real goal with World Rally, and look like 
doing even better with World Rally 2 
which will be seen at several of the 
upcoming shows for the first time, 

A 2 player linked version that 
brings competition into the game, World 
Rally 2 sells as a conversion kit at quite 
a reasonable price and is doing great 
business in every market we know of 
that it has been released in at time of 
wntmg. World Rally 2 can not com
pete head on with Rally Champ or the 
big games, but it can earn well on the 
street and gives operators the opportu
nity to put a driving game into a site, 
that's capable of earning good dollars, 
without having to pay the big dollars. 

Cash Box International September, 1995 



SUPER HIGH TECH GAME 
l~I OCIItl OCllM 

SNKCORPORAnON SNK BLDG., 1&-12 TOYOTSU-CHO, SUITA-SHI, OSAKA 564, JAPAN TEL: (81)6-33s.5577 FAX: (81)6-33&-7175 
SNKCORPORAnONOFAMERICA 20003 EARL STREET, TORRANCE, CA 90503, U.S.A. TEL: (1)310.371-7100 FAX: (1 )31().371-0969 
SNKASIA LIMITED SUITE 807, TOWER 1, THE GATEWAY, 25 CANTON ROAD, TSIM SHA TSUI, KOWLOON, HONG KONG TEL (852)2-730.0420 FAX: (852)2-375-3203 
SNK EUROPE LIMITED 11 ALBEMARLE STREET, LONDON WIX 3HE, ENGLAND TEL: (44)1-71~~72 FAX: (44)1-71~~74 
NEO GEO DO BRASIL AV. EUCLIDES 58, JABAOUARA, sAO PAULO, BRASIL TEL: (011) 58&-2300 FAX: (011)58&-2770 



v 
:I 

D 
E 
0 

G 
A 
M 
E 
B 

MERIT INDUSTRIES 
While we're on pub, video games, 

all Merit'sMegatouch Multi Games have 
taken a power of beating., and their 
updated Megatouch ill is no exception. 

The touchscreen games like Soli
taire, Run 21, Royal Flash, Match-em
up and others that are included in this 
very good multi game system have uni
versal appeal and just keep on earning 

Whether in countertop or full up
right form, this game is producing one 
of the best ROI figures in the business 
and it is proving just as good in Europe 
for example as it has in America, the 
game is capable of earning good money 
almost anywhere in the world and though 
we've written of this game quite fre
quently, it has to be included in anything 

that has a "Video 
Game" heading. 

SUMMARY 
This could go on forever, but we 

have to close up here. In a nutshell, the 
story we are trying to tell is a simple one, 
there is some excellent product avail
able in conversion video games right 
now, and there's a lot more to come. 

We are not allowed to tell you of 
some big, coming developments in video 
games, but be sure that there is lots of 
good things on the way to compliment 
what's already been released. 

The biggest problem operators will 
have is working out what games to use 
where, as though indications strongly 
support the notion that video is back on 
the rise, operators have to place the right 
games with the right players. Street 
players are not coming to the games, you 
have to take the games to 
them. 

Golden Tee 30 Golf 

Operators also have to open up 
their minds and really look at the new 
games and concepts, we've been preach
ing this for ages, but still very nearly fell 
into the trap a set mind can create with 
Street Fighter Alpha, luckily we talk to 
players, and that's what operators have 
to do also. 

A set mind can be an operators 
biggest enemy, which leaves us with 

a closing ques
tion. 

Video is on 
the way back, (be
lieve it or not) 
Are you, as an op
erator, coming 
back with it? 

BUMPER ACTION SALES, SERVICE & SPARE PARTS 

Phone:(03) 9 537 2777 Fax:(03) 9 525 3371 
ADDRESS: 1 VALE STREET, ST KILDA, VICTORIA 3182 
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AMUc5EMENTc5 
BIG 

HURT 
Great Game! 
Reliability! 

LOW Price!! 

*Pinball globes on SPECIAL, GE44 19c each, WEDGE 23c each. l.arge 
Pinball parts inventory at below competitor prices. LOW, WW prices on 
Pinball and Vuieo Games, check before you buy. Latest price list available by 
FAX, please call. White Pinball rubbers 50-60% off selected sizes this month. 

*AUSTRALIAN PINBAL4 VIDEO & JUKEBOX LIBRARY· Cataloguing 
circuits, Eproms, manuals, brochures, books and parts catalogues. A free 
service to contriubtors. Material Wanted, can buy, borrow or swap. 

*PINBALL TROLLEYS· Simply the best available. Fully hydraulic, 125mm 
nylon wheels with front directional locking and rear wheel braking, powder 
coated $945. 

*SOCCER TABLES· brand new at $1395 

"DISTRIBUTOR for SNK Neo Geo products. 
Now Available ;Kabuki Clash' also 1 Slot Mother Boards P.O.A" 

SPORTS ORIENTATED 
SUPERB ANIMATION· 

THE ONLY THING THAT WILL HURT IS 
YOUR HIP POCKET WITHOUT ONE/ 

WANTED: We buy old Pinballs+ Game Boards. Also 
Pinball, Video and Juke Box brochures and manuals 
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'S HAPPENING IN 
CONSUMER GAMES 1 

It's no secret that the consumer sector has 
experienced a bit of a downturn recently, with 
many Japanese coin-op manufactures blaming 
their poor performance on a soft home games 
market. Players have simply become a little bit 
bored and game developers have been working 
desperately to create something to win the 
masses back. 

So what sort of competition will home 
games give coin-op in the immediate future? 
The answer to this was on display at the inaugu
ral E3 (Electronic Entertainment Expo), held 
earlier this year. The expo grew out of an 
industry desire for a trade show dedicated purely 
to electronic entertainment, and consumer game 
companies took the chance to unveil this sea
son's new products. 

There was, of course, Jaguar VR, a fully 
immersive, 360 degree virtual reality system 
for the home. It has been developed for Atari's 
64-bitJaguar system in a joint venture by Atari 

Virtua Fighter Remix will go 
straight into the market for 

Sega's Saturn System 

Corp and Britain's VirtualityGroup. 
The unit incorporates Virtuality's 
head mounted display into the Atari system and 
an optional track joystick is also available. 

Current Jaguar owners can upgrade their 
units by simply plugging the Jaguar VR in their 
system at an estimatedcostofUS$300. Through 
a licensing agreement Virtuality is developing 
VR games for the system and the first two 
games will be an updated versions of Atari's 
classic Missile Command and Virtuality's own 
Zone Hunter. 

The past couple of years has seen the 
consumer sector move from the standard 16-bit 
platforms to 32-bit game machines and now 
there are acoupleof companies following Atari's 

lead and bringing out 64-
bit systems. With this sort 
of number crunching 
power, the new genera
tion of home games are 
going to have graphics 
of a very high standard. 

Nintendo is due to 
release their first 64-bit 
unit, Ultra 64, in the next 
couple of months in Ja
pan and early next year 
in the USA. Sega has 
their 32-bit Saturn sys
tem which mad~ it's US debut at E3 and Sony's 
PlayStation, is due out in the USA this month. 

Each of the companies is backing up their 
new system with a "hit" game which they hope 
will win them the greatest market share. 

Nintendo is using Killer Instinct as its 
initial release for the Ultra 64 (and a version of 
the game has already been released for the 
Super NES); Saturn will come with Virtua 
Fighter Remix; and Sony has Mortal Kombat 
III lined up for its PlayStation. 

On top of this there are all the other 
contenders who have released game systems 
since CD-ROM technology became viable for 

the home games market 
less than two years ago. 
3DO's REAL Interactive 
Multiplayer, SNK's CD, 
Philips' CD, and more. 

CD-ROM technol
ogy has also brought 
stronger competition 

from the PC market -and many exhibitors at E3 
had products for PC-based CD-ROMs. It is 
easy to see why people who already own a 
computer would prefer to buy (the often cheaper) 
games for their PC than fork out extra money 
for a dedicated games console. After all, home 
game consoles are really just computers that 
have been designed to do only one thing. 

Sega and Nintendo already have an es
tablished following so the newcomers have 
their work cut out for them. Most in the industry 
agree that the next couple of years will see the 
home market get close to saturation, so if com
panies don't establish their market share soon, 
they may find themselves out of business. 

Cash Box International September, 1995 

Other new products released at E3 in
cluded Nintendo's Virtual Boy, a hand held unit 
similar to the company's popular Game Boy -
but with 3D graphics. The graphics are only in 
black and orange and games have to be played 
with an eye screen so it will be interesting to see 
how the machine is accepted by players. 

Sony unveiled their PlayStation and their 
agreement with Namco has seen an impressive 
line-up of games developed for the system. At 

Sony are counting on games like Mortal 
Kombat 3 and Ridge Racer to attract big 

sales of their PlayStation system 

this stage they include Ridge Racer, Tekken, 
Starblade Alpha, Air Combat and Cyber Sled. 

American Laser Games also released their 
latest laser disc game for the home, McKenzie 
and Company. The game is the first to be 
produced by ALG's new Games For Her divi
sion which targets girls between 8 to 14. 

All in all there were some interesting and 
exciting products unveiled at E3, but the expo 
also highlighted how competitive the consumer 
video games market has become. 

With all the newcomers trying to make 
their mark (and in most cases, they are compa
nies with plenty of money to back them up), 
Sega and Nintendo may find themselves with 
some real competition. 

The last year has already seen the market 
slump, with both these Japanese giants experi
encing decreases in their net income in the 
consumer sector. Add to this the growing popu
larity of PC games. 

This could actually be the most signifi
cant factor in breaking Sega and Namco's hold 
on the home video games market as many 
software developers are now producing PC 
versions of their games. Personal computers 
have also become an increasingly popular form 
of entertainment in their own right as more and 
more people link up to Internet. 

A lot has certainly been invested in the 
game systems currently being released - and 
each of the game developers must be hoping 
that theirs is the one that wins the players over. 
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ELECTRONICS PTY LTD 
HEAD OFFICE, FACTORY & SHOWROOMS: 
440-442 Punchbowl Road, Belmore 
NSW 2192 Australia 
POSTAL ADDRESS: 
PO Box 273, Belmore, NSW 2192 
PHONE: (02) 750 0444 FAX: (02) 740 5792 
TOLL FREE: 1 800 658 878 (Sales) 

SEPTSMBER,l99S 

AAMI "COMPANY OF THE YEAR" FOR TWO CONSECUTIVE YEARS 1993 & 1994 

Movs INTo ToP GEAR WITH ms VFJ.Y LATEST 
DsDICATSD DRIVING GAMES ~POA 

THE RIGHT MACHINES AT 
THE RIGHT PRICE !! 

MAD DOG-, 
'nle Lost Goold 

UNBEATABLE VALUE! 

MANY IMACULATE 

SI<ILL TESTERS 
PRICED TO CLEAR 

ONE OFF I SAVE BIG 
DOLLARS ON THIS ONE, 

LETHAL SNFORCSRS II 

·: 

SHIPMENTS OF 

Nsw Go.AMES 

ARRIVING 
WmI<LY, CALL 
US WITH YOUR 

ORDER 
(02) 7SO 0444 

Call Ug Now/ (OZ) 7BO 0444 
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A REDEMPTION GAME WITH A DIFFERENCE 

CYCLONE 

A REAL WINNER! 
.. PINBALLS - Our< STOCKS oF 

USED PINBALLS INCLUDE, STAR TREK, 
STREET FIGHTER, STAR w ARS, 

TALES FROM THE CRYPT, DR WHO, 
FISH TALES, AND MANY MORE UNDER 

$3000.00 
.. PCB GAMES - NEO GEO SYSTEMS 

REDEMPTION GAMES - PooL TABLES - SocCER 
TABLES REPAIRS & SERVICE - 26" Kor<TEK MoNITORS 

STANDARD OR HIGH RESOLUTION 

.. lMACULATE CoNDmoN - ONE ONLY OuT RuNNERS 
'l'wIN, EXCEPTIONAL v ALUE, GIVE us A RING 

.. WORLD RALLY 2 - ANOTHER GREAT GAME FROM 
GAELCO. TRY A LINKED p AIR, ALSO IN KITS 

Phone Debra, George or Greg on (02) 7SO 0444 
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COVER STORY 

Coin-Op 's Big Success Story 
At SNK Corporation of America's dis

tributor meeting held in Rosemont last month 
six new titles were unveiled. 

These six titles showed more diversity 
than ever before for the Neo Geo system, 
showing SNK's commitment to the system 
especially now that the competition is hotting 
up in this sector of the market. 

SNK America's top team (from left) Jeff Yantz 
(Eastern Regional Sales Manager) Marty 
Kitazawa (President) Heh-Kyu lee (Product 
Manager) Bruce Tomiyama (Vice PresUient) 
Tracy Tate (National Sales Director) 

SNK's Latin America Sales team, Eli Davalos and 
Koichi Sawaoa 

SNK was the first company to produce 
a commercially successful games system, and 
it will be hard for an manufacturer to knock 
them off their post as market leader. 

The distributor meeting gave a glimpse 
of things to come as far as Neo Geo is con
cerned. Over time SNK has created a name for 
themselves in the fighting game arena with the 
Neo Geo system, but this time around they 
unveiled the flip side of the coin. 
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With over 30 third party licensees de
veloping product for the Neo Geo system we 
are beginning to see the fruit of their labour. 
SNK showed titles that will cross all gender 
and age barriers, giving Neo Geo operators 
product to fill virtually every niche in their 
operations. Games ranged from "Stakes Win
ner", a horse racing game, and a remake of the 

classic "Mr Do" to 
shooting, tank
themed and puzzle 
games. 

"We at SNK 
understand that 
quality fighting 
games are a must in 
this market for a 
quick return on in
vestment and will 
continue in this di
rection," said SNK 

Product Manager, Heh-Kyu Lee. "We also 
understand that we need to get the attention of 
the classic and adult market 
and we are doing so with these 
upcoming games. 

pie adjustment in operating, the game be
comes a lot more visually attractive, a high 
price of play can be charged, and the new title 
is not lost in the back of the arcade. 

"Don't bury your investment, let it earn," 
says Heh-Kyu Lee. 

Another topic of discussion at the dis
tributor meeting was SNK's next generation 
system. In about a year SNK will be unveiling 
a brand new system with cutting edge technol
ogy. We're talking 3D capabilities, texture 
mapping, digital and polygon capabilities and 
new technology not yet seen in today's games. 

This new system is aimed at the simula
tor market and SNK hopes to bring the same 
strong ROI to sitdown games with proven 
system interchangeability. The idea is not to 
replace the current system, but to compliment 
it in the deluxe market. The company, along 
with its third party designers, plan to continue 
supporting their current system through to the 
end of this decade - that's another five years! 

"SNK is also going in the direction of 

"Shortly we will have 
the variety needed to capture 
the tavern and bar market 
along with our existing mar
ket. The exceptional RO/with 
Neo Geo will be expanded to 
all sectors of our industry." 

MetalSlug (Saurus) 

more direct operator input," said 
Heh-Kyu. "Our new programs, 
with the help of distribution, will 
insure the operator more up to 
date information. We want to lis
ten to suggestions concerning fu
ture products and better ways to 
maximise our system. 

At their distributor 
meeting SNK also spoke 
about ways to operate Neo 
Geo more profitably. Test re
sults throughout the United 
States over the past year have " 
shown that a single slot appli
cation with a full marquee, 
increases earnings as many 
as twofold, as well as for a 
longer term. 

The reasons are obvi
ous. Over time many of the 
systems have been moved to
wards the back of locations, 
the result is that new titles are 
not noticed and coinage is 
not increased for hot titles. 
With this new and very sim-

Stakes Winner (Nazca) 

Puzzle de Pon (Visco Corp) 

Kabuki Clash (Hudson Soft) 

"SNK, The future is now', 
be a part of it!" 

Anyone wishing to be 
added to the SNK mailing list to 
receive newsletters, product bro
chures, as well as going into draws 
for prizes, can contact : 
Doug Momii 
Phone: +l (310)371 7100 
or Fax: +l (310)3710969 
SNK's other offices are: 
SNK Corporation - Japan 
Phone: +81 6 339 5577 
or Fax: +816338 7175 
SNK Asia Ltd Hong Kong 
Phone: +852 2 730 0420 
or Fax: +852 2 375 3203 
SNK Europe Limited 
Phone: +44 1 716290472 
or Fax: +44 1 71 629 0474 
Neo Geo do Brasil 
Phone: +55 11 588 2300 
or Fax: +55 11 588 2770 
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The solid 'stand-by' of all good Arcades and 
FEC's, GM's Roll A Ball will still be going strong 

in the next century, order now! 

As seen in lntencity 
centres, the GM Tower 
33 comes in a choice 

of colours and is 
adaptable to any video 

or shooting game 

(AUSTRALIA) Pty Ltd 
2-6 Clinch Avenue, Preston, Victoria, 3072 Australia 

Phone: +61 (03) 9471 0410 
Fax: +61 (03) 9471 0976 Toll Free: 1-800 655 998 

TABLE HOCKEY 
Z Great Models, Standanl &\ "The Ultimate• 

The most complete 
Air Hockey table on 
the market today. 
Tried and proven 

many times over, GM 
Table Hockey is a 
•must have• game 

The best earning Basketball 
game on the market today, 
GM's Slam Dunk dispenses 
Tickets, Mini Basketballs, or 

Basketball Cards, 
you too can .......... .. 

SeN ttt I 
ALL GM GAMES COME WITH 
ELECTRONIC COIN MECHS 

W"rre 

THESE FOUR QUALITY, AUSTRALIAN 
MADE PRODUCTS FROM 

GAMEMASTERS ARE BUILT FROM THE 
FINEST MATERIALS AND USE THE VERY 

BEST OF COMPONENTS. THEY ARE 
EXTREMELY COMPETITIVE IN PRICE 

AND MOST IMPORTANTLY ........... . 

THEY PUT PROFIT BACK 
INTO YOUR BUSINESS ! ! 
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New games like Alpine Racer, Cyber 
Cycles, Virtua Striker, and Dangerous Curves 
were the feature of London's annual NWlO 
Open Day, a day when the distributors from the 
NWlO district open their doors to operators. 

Participating companies included Brent, 
Namco, Deith, Sega, Electrocoin, Jaleco, Suzo 
UK, UDC, David Powell Distribution, ACT 
Marketing and RM Automatics. The attend
ance was good and the organisers were happy 
with the results of the annual event. 

Visitors were mainly made up of site 
operators and seaside arcade owners, some of 
whom attended to make last minute purchases 
for the season that had just started. A growing 
number of overseas visitors also attended the 
event and, as usual, the social aspect of the 
Open Day made it easy for manufacturers, 
distributors and operators to get together. 

In between looking at new products, visi
tors could sample the wide variety of food and 
drink on offer from the host companies and a 
jazz band and jukebox music created a pleas
ant, festive atmosphere. 

A contingent from A TEI visited the 
Open Day to promote their 1996 trade 
show and another notable guest 
was Alan Willis QBE, out
going general secretary of 
BACTA. 

TheNWlOOpenDay 
had a greater selection of 
novelty games then ever 
before, partly due to the 
fact operators are looking 
for something to replace 
their unprofitable video 
games. The steady rise in the number of FECs 
has also increased the demand for redemption 
machines and these locations have also in
creased the market for bigger, more expensive 
video games. 

Electrocoin headed their line-up with 
Dangerous Curves - the much talked about 
motorcycle and sports car racing game from 
Taito, while Deith Leisure showed their Sega 
and Williams product ranges and Wrestle Ma
nia, the new Midway video game. 

N~ --

The Brent 
Namco presentation had a really 

festive atmosphere with a jazz band and out
door barbecue. Games on show included Cy
ber Cycles, Ace Driver and Alpine Racer, 
Sega's Pinballs and RG Mitchell Kiddie Rides 

There were, of course, many more prod
ucts than have been mentioned here and all 
visitors would have received an excellent over
view of the games currently available. As usual 
the Open Day was a success on all fronts and a 
welcome change to the hectic pace of today's 
trade shows. 

Coastal Fibreglass Pool Tables 

• Eidting range ol coloon 

• Prole11ional construction 

• Regulation size plafing surlac 

• National and International dis 

Page 52 Cash Box International September, 1995 





BECKHAM TO LEAD AMOA EXPO TO 
FULL INTERNATIONAL STATUS 

Long perceived as one the 
two major American trade shows, 
the AMOA Expo is now aiming for 
a more international attendance. 
The AMOA set up the Interna
tional Attendee Task Force in 1994 
at the request of Tami Norberg 
Paulsen to better accommodate the 
AMOA's growing number of inter
national visitors. 

Bill Beckham of Red Baron 
Distributing (perhaps more well 
known for his fight to legalise par
allel imports) heads up this com
mittee and was chosen because of 
his knowledge of other interna
tional trade shows. 

In the past the AMOA hadn't 
paid particular attention to the in
ternational guests at their conven
tion but this is all about to change. 
With the limited time they had to 

organise things for AMOA '94, the 
committee were only able to put a 
few of their plans into place. 

This included special ribbons 
attached to name badges to iden
tify people as international del
egates and an international lounge, 
complete with an interpreter and 
complimentary coffee, soft drinks 
and munchies, as well as several 
international newspapers. Commit
tee members also helped interna
tional visitors register for the show 
and organised a VIP luncheon to 

formally welcome them. 
At this luncheon, the AMOA 

president at the time, RA Green, 
announced that the AMOA would 
adopt a policy of waiving the reg
istration fees for international 
guests who registered in advance. 

The committee has had 12 

AT US$ 65.00 A YEAR 

YOU JUST CAN'T BEAT 
. 
1 1 : . I ~ : I I I ~ : 

magazine 

FOR VALUE! 

months to organise for 
AMOA '95 and a 
number of new initia
tives have been made. 

"This year we 
have had more time to 
plan and have done sev
eral things to make our 
convention more enjoy-
able and productive for our inter
national guests ," said Bill 
Beckham. "And that's emctly how 
the AMOA looks at the interna
tional guests to our exhibition -as 
guests in our country. This com
mittee feels that is not only our 
primary goal and our duty, but 
also our obligation, to do whatever 
we possibly can to ensure that our 
guests not only enjoy the exhibi
tion, but also enjoy all phases of 
their visit to the United States of 

America." 
The committee plans to 

continue the programs started 
last year, as well as implement
ing a number of new ones. 
Some of the signage, notably 
the welcome sign, will be trans
lated into other languages, as 
will the President's welcoming 
message in the AMOA's expo 
booklet. A new advance regis
tration process is being intro
duced to make registering 
easier and AMOA is also al
lowing exhibitors to register 
their international customers in 
advance at no charge. 

A "welcome" package is 
also being envisioned to give 
visitors information about the 
convention and the host city in 
general. This would a brief 
questionnaire that would ask 
guests what the AMOA could 
change or do better to make 
their visit more enjoyable. 

The AMOA is working 
with a number of travel agents 
overseas, giving them infor
mation about the expo so these 
travel agents can help delegates 

Bill Beckham 

book their trips to the United States. 
The Association hopes this will 
lead to "group bookings" from cer
tain countries , leading to more 
international visitors coming to the 
AMOA convention- and at a lower 
cost. 

Finally, the AMOA Board 
has voted to continue moving the 
trade show around the country. One 
of the deciding factors behind this 
decision was the fact that interna
tional guests enjoy seeing different 
parts of the United States. 

In its short life the Interna
tional Task Force Committee has 
already done a lot to increase the 
international profile of the AMOA 
Expo. An indication of the Asso
ciation's commitment is the fact 
that a full committee has been ap
pointed to look after the project, 
instead of just a small, three mem
ber team. Already for 1996 the 
Committee is talking about a larger 
luncheon, a day trip for interna
tional visitors, maybe a seminar on 
international issues and many other 
good ideas ... 

"Perhaps the AMOA was 
slow to address this issue," says 
Bill Beckham, "but they have 
jumped in with both feet; and it 
only makes sense. Our show was 
the first and is the largest show in 
the United States. We have the sin
gle biggest market for coin-oper
ated product in the world. 

"We feel that by staning to 
take the proper steps to encourage 
and welcome the international 
guest, we can make them feel more 
comfonable about doing business 
in our country." 

Page 54 Cash Box International September, 1995 



(J}jf!!J~ LEISURE Prv LTD the Designer and Manufacturer of Composite Fibre 
Pool Tables, is proud to announce the availability of the Kingston Series 

of pool tables. 
Ranging in a variety of colours, this exciting selection is offered in 

finishes such as granite, marble and the unbelievable new 'fluoro Table' . 
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0 ne of the most successful component 
of the new generation family centres 
has been soft and modular playgrounds 

for young children. These playgrounds can be 
a real attraction for a centre and they clearly 
mark the locations as "family friendly". 

But there's a lot more to providing a 
successful play area for children than just in
stalling the latest in soft play equipment. 

Companies like Omni, Soft Play Inc and 
International Play Components provide some 
wonderful systems, complete with slides, tun
nels, ball pools and Tarzan swings. But this is 
only the "hardware" and you really have to 
provide a play program and other props if you 
want children to come back again and again. 

With the right type of program, some 
innovative props and other play elements, you 
can create an environment that the kids are 
going to enjoy - even wilhout all the new soft 
play equipment that's taken the market by 
stonn. 

If you have both, however, your success 
is almost guaranteed. 

The basic concept of "play" is just as 
important as the equipment itself. To really 

attract children to your centre, you have to 
please two groups of people; the kids them
selves, and their parents. The components of 
play are learning and discovery, but at the same 
time, having fun. This keeps both parties happy. 

Play areas increase a centre's revenue 
because they bring the whole family unit in. It's 
also a good idea to create an environment 
where parents feel like they can join in if they 
want to. After all, everyone is a kid at heart! 

So what do parents look for when they 
come to a facility? They want a play area that 
is also a learning environment so their child 
can develop both their social skills by interact
ing with other kids, and their developmental 
skills while playing with the equipment. The 
other thing parents are concerned about is 
safety: they look for lots of smooth surfaces 
and sturdy equipment. 

Security is another important issue for 
soft play areas. If you are lucky enough to 
attract people of all ages to your location, 
parents won't appreciate loud teenagers hang
ing out in the same area as their toddlers. The 
children's playground should really be com
pletely separate from the rest of the equipment 
in the centre, with only one entrance and exit. 
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Some centres have 
a strict monitoring sys
tem where parents have 
to "sign in" and "sign 
out" with their children 
to make sure every child 
is accompanied with an 
adult at all times. 

It's not a good idea 
to allow unsupervised 
kids into the play system 
because you will end up 
being a child minding 
service (unless you want 
to provide this sort of 
service). However, you should definitely try to 
create an environment where parents not only 
feel comfortable, but are encouraged to join in 
the fun. After all, everyone is a bit of a kid at 
heart! 

Of course you should also provide com
fortable seating and access to refreshments for 
those parents who are happy to just sit back and 
watch. 

The area has to be designed so that par
ents are able to see their children and get to 

them quickly if necessary. 
This is why it's a good idea to have a "toddlers" 
area which is slightly separated from the play 
area where older kids are running around. If 
you don't, you will probably have a lot of 
toddlers being bowled over as 4 to 10 year olds 
can become pretty excited when playing. 

Soft and modular play systems have be
come so popular for two reasons. The first is 
simply that kids love them: they give a real 
sense of adventure and fun with their twisting, 
multi-levelled tunnels, slides and ball pits. The 
other reason is that parent's can see that they 
are safe, supervised areas and are therefore 
willing to pay for their child to spend time in 
the playground. 

It's important to have trained staff to 
encourage the kids to play and interact to
gether. These play co-ordinators should be 
trained in risk management and should be able 
to handle all difficult situations. 

Children have to feel comfortable in the 
play area so special care has to be taken in 
catering for the younger kids so they don't feel 
intimidated. Bright colours and small, cosy 
spaces, with sound effects and gadgets appro
priate to their young age are all necessary. 

Other possible ideas to supplement the 
actual soft play equipment are murals, props 
that encourage dramatic applications like dress
up clothes and puppets, as well as soft building 
blocks and interactive sound effects. 

Birthday parties are another way of in
creasing revenue and return visits to your loca
tion. Birthday parties have really taken off in 
FEC's and it's not too extreme to say that they 
can make or break a location. Party packages 
are attractive to children up until the age of 
about 10- and this coincides perfectly with the 
target audience of soft play equipment. 

Birthday parties are also popular with 
parents because they can avoid the time con
suming business of organising a child's party -
and all the hassles that go with it. They are 
happy to pay the money (as long as the cost isn't 
too prohibitive) if their kids and his or her 
friends have a genuinely good time. 

The beauty of birthday parties is that 
they provide a way for you to promote your 
location without any cost to yourself. When a 
group of children comes in for a party package, 
they usually end up using the other equipment 
and their parents will buy food and drinks. 

Parties also introduce new customers to 
your centre, and if they leave as happy custom
ers, you can be sure the kids will ask their own 
parents to take them back, or better still, they'll 
ask to celebrate their own birthday there. 

But perhaps the most important thing is 
to engage the children in games. Play leaders 
should have a program of games to keep the 
kids interested and to get them to interact with 
each other. The equipment can become the 
scene for any number of play acting games, as 
well as treasure hunts and other games and 
competitions. 

While FECs use the latest technology to 
impress their adult customers, the opposite is 
true when it comes to little kids. Instead of 
trying to blow them away with realistic special 
effects, kids should be encouraged to use their 
imaginations. 

That's what playing is really all about. 
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Big Hurt, Batman Forever, Pinball Magic, Indy 500, Pinjack, Water Worl~ Apollo 13, 
Congo, Elvira 2, Mortal Kombat .................. Some are already out there earning, some are 
in final stages of testing, some are still chunks ofwhitewood in the factories and a couple 
are just being thought about. 
Just another batch of Pinballs? No way Jose. These Pinball titles plus a few more, as 
yet unnamed ·models, are the machines which are going to reverse the slide in takings over 
the next six months or so and take Pinball back to where it should be. Just like conver
sion video games, there's good evidence that Pinballs have bottomed out earlier than 
expected and are starting to move back up, and the games being produced now are of 
such high quality, they can only help the upward swing 

Hitting bottom is a real pain in the butt, but 
there is always comfort in the old saying, that 
when you have hit bottom, the only way you can go 
is up 

That the old saying is not particularly accu
rate, (things can always move sideways) doesn't 
really matter, who gives a fig for sideways? We're 
only interested in up and down, particularly up, 
and that's where Pinballs seem to be heading. 

In the USA, UK and Europe, there are defi
nite signs that Pins have bottomed out and are 
starting the climb back up. Historically we can be 
almost positive that this will flow through to the 
other markets, as it always has in the past. 

The upward kick in Pinball takings does not 
appear as marked as the kick in conversion videos, 
but then Pinballs didn't hit bottom as hard either, so 
we can't really complain about that. 

Over the next six or so months, you can be 
sure the manufacturers are going to do their very 
best to ensure Pinballs keep moving upward, we 
can expect to see a glittering array of big name 
titles on 'swish' machines that are loaded with new 
gimmicks and features. 

Look at the list of titles up at the top of the 
page and try and imagine what the Pinball design
ers will do with them, what would you make the 
central feature on Water World, or Apollo 13 
(that's an easy one) or Congo, to try and give them 
the edge on their competitors products. 

There's going to be quite incredible compe
tition among the Pinball manufacturers, there 
always has been, but with Williams having 
the lead for so long, most of the competi
tion was to see who would run second. 
Not so today, Premier Technology and 
Sega are right up there with them, and 
equally capable of producing the top ma
chine. Soon we will have Capcom too and 
everything points to this company being 
the best 'start up' company ever, in Pinball 
manufacture. 

If Williams/Bally don't go mental 
and overload their new machines with gim-
micks, we expect them to come backsmok-

ing. There's little doubt that they have been stung 
by the criticism received for producing lesser games 
like Dirty Harry and Co, at higher prices, and we 
have seen their reaction to that criticism with Thea
tre of Magic and No Fear. 

So it's a good bet that they will come back 
strong, but what about Premier Technology, If the 
building of top earning Pinballs is a confidence 
business as many suggest it is, how confident must 
this company be after the string of great earners 
they've had 

Knocking Williams/Bally off the top of the 
charts in most world markets for three successive 
models, tells us Premier are capable of anything 
they set their sights on and we are expecting some
thing huge from this company in the very near 
future, almost certainly in the next six months. 

Completed on page 62 
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CASINO 

NEW YORK, 
NY 

WURLITZER (AUSTRALIA) PTY LTD 
77 Allingham Street , Bankstown NSW 2200 

PH: (02) 791 0922 
FAX: (02) 791 0683 

CONTACT: Lou Nemec 

The WURLITZER - ONE MORE TIME 
combines classical looks with laser sound 

technology to give you 

400WATTS 
of Music Power. 

WURLITZER PTY LTD (New Zealand Branch) 
Unit 1, 83 Springs Rd, East Tamaki, Auckland 

PH: +64 9 274 6010 
FAX: +64 9 274 4888 

CONTACT: George Birch 
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The ~remier® Pinball Company 
Australia Pty. Ltd. 

Presents 
Premier Technology's 

Tel: (02> 979 1110 
Fax: <02> 979 1109 
AH: C02> 918 3342 

Great new Sports Pinball ........... . lnt:emat:lonal Prefbc: +&., 

4/1-3 Jubilee Avenue 
warriewaod 

NSW 2.102 AustraHa 

Frank Thomas' 

rts Pinball I f this great Spo t our 
We 1have ~~~; :echnolog~g~:~;'it out I 

rom d h wrooms....... h 
warriewoo s o 'lable from t e 
Big Hurt is only a~~mier Pinball Co 

ONLY A LIMITED 
QUANTITY COMING 

Check it out and Order 
NOW! 

And for good used Pinballs, you 
need only make one phone call to 

Premier Pinball on (02) 9791110 
We've got a fantastic range, 

all at good realistic prices. 

TRY US AND B~ SURPRIS~D! 
Great Pinballs, Great Service, Great Prices ... At Premier Pinball Co 
Australian Distributor for Premier Technology Inc, The Leading Pinball Manufacturer in the World 



Not just another great Pinball, but some
thing new and really exciting that could revolu
tionise the Pinball genre. 

We are yet to see the Sega influence in 
Sega Pinballs since they took over from Data 
East, but Sega are another company that do 
not like running third and it will be surprising 
if this company doesn't lift itself in the near 
future. 

They have some strong titles, but maybe 
the strength of the titles they collect are holding 
them back in game design, there has to be a 
chance that too much reliance is put on the title 
and theme when they are playing with what 

appear to be such strong titles. 
But regardless of this, Sega are 

up there and the other companies 
can not afford to falter. 

And coming in on the 
bottom rung is Capcom who 
are set to release their first 
game, Pinball Magic, which 
is now reported to be test
ing exceptionally well. 
Here's another big company 
that are not impressed with 
being anywhere but at the 
top of the charts, can they 
be immediately competi-
tive? 

Where normally 

we'd be inclined to think they would need 
quite some time to be competitive, there's 
a strong chance that Capcom can move 
quickly into the main stream. Initially it's 
thought they may have some distribution 
problems, but if the games are good, they'll 
get them distributed without too many 
hassles. 

Getting right away from the USA 
there are two or three companies building 
Pinballs in Europe and while we would be 
inclined to think the US manufacturers can 
comfortably keep them at bay, there's al
ways a chance that something good may 
pop up in Spain or somewhere and really 
put the cat amongst the pigeons. 

A couple of European manufactur
ers went pretty close to building world 
class machines in the early 80's and if they 
were to lure a couple of experienced Ameri
can Pinball people over there to go with the 
new technologies, computer design and 
trappings of 1995, anything could happen. 

The point is that there is going to be 
good product there to help push Pinball 
takings along, as they work their way back 
up. The competition between the manu
facturers will keep a constant stream of 
innovative Pinballs coming onto the mar
ket and ensure both players are kept enter
tained, and operators are kept in profit. 

AtnrJHATIC Hl/SIC CO. * 
Phone or write for your FREE copy of our newsletter 

*Newsletters are delivered monthly - specials and updates are sent with orders 

MONEY-MAKING CD'S 
We top up your CD programs with new release CD's - and we specialise in making up complete programs for you, 
for your new CD juke - each CD is supplied by us complete with laser printed title card ready for your juke. We 
operate CD jukes ourselves and only supply what we know makes money for us and for you. 

711 VINYL 
We have a hug selection of7" in stock and NEW "oldies" and charting material is received every week. All our 7" 
records are supplied with laser printed title strips on white or coloured card. We have regular specials on our 7" 
vinyl, so phone, fax or write for the latest flyers. 

No order is too small or too large - contact us today for all your music needs 

FREEPOST 368, 

AUTOMATIC MUSIC CO., 
BOX 717, HOBART TAS. 7001 

(No stamp required when envelope is addressed as above) 

PHONE: (002) 34 2011 FAX: (002) 34 3944 
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What you get from creating a 
terrific atmosphere in your pubs. 
II Tell your publicans how they will benefit from 
leaving the choice of music to their customers. A Juke 
Box makes the pub even livelier. 

A good atmosphere stimulates the enjoyment, 
customers want to stay to drink and eat, then come back 
again. You profit from this. 

The PERFORMER GRAND II flagship of NSM 
delights the most critical people with its high profile 
design, top CD technology and powerful quality sound. 

PERFORMER 
GRAND II, 
PERFORMER CIASSIC 
and PERFORMER WALL, 
the Juke Box range 
geared for success 

NSM 

George Campbell & Co 
Unit 19, Rocklea Junction 

1645 Ipswich Rd, Rocklea. 4106 

Phone: (07) 274 4666 



v Are Chea er Games 
On The ay? 

For some time now operators the 
world over have been complaining about 
the soft video market. Mediocre, non
performing conversion games ... and the 
price just seems to keep going up. Of 
course, the high value of the Japanese 
yen has a lot to do with the hefty game 
prices, but this doesn't change the fact 
that in many cases PCBs just aren't vi
able any more. 

To a large extent, video games at 
the lower end of the market have lost 
their element of novelty and players just 
aren't prepared to drop a lot of coins into 
an average game. There was a time when 
people would find a game exciting just 
because it was a video game and that 
meant it was hi-tech. 

Those days are long gone and play
ers aren't so easily impressed any more. 
Of course they will still get excited about 
the expensive driving simulators with 
their smooth polygon graphics and other 
special effects. But average games are 
no longer good enough. 

SNK's Neo Geo and Taito's Package 3 
systems are already providing cheap 
games, and there's many more systems 
to come 

This has come 
after years of kick
ing, jumping, and 
shooting on home 
systems as well as in 
the arcade. Players 
don't see the point of 
paying for something 
that they can do at home anyway - and 
even consumer games have experienced 
a downturn recently. 

The hi-tech arcade games are per
forming extremely well because they 
bring players an exciting, new experi
ence. Unfortunately technology costs 
and these machines certainly don't come 
cheap. 

So what happens to the locations 
which aren't big enough to warrant a 
Sega Rally or similar machine? Is video 
still viable for the street? At current PCB 
prices you may begin to wonder. 

Of course an exceptional game 
will always do well, but it seems that 
manufacturers are concentrating most 

of their efforts - and their R&D 
dollars -on developing machines 
for the high end of the market. 
Hit PCB games have become 
fewer and further between. 

And then there's the matter 
of price. With the value of the 
yen on the rise, operators are 
having to pay high prices for 
games which will probably not 
perform well enough to bring 
them much of a return on their 
original investment. 

Enter game systems. 
For years now SNK, 

through their Neo Geo system, 
have provided operators with rea
sonably priced games, offering 
them the opportunity to get a 
good return on their investment. 
Many Neo Geo titles have per
formed better than much more 
expensive PCB's, but even the 
more average games provide 
good ROI simply because the 
initial investment is so low. 

SNK is able to keep Neo 
Geo prices so low because it is a 

games system: op
erators only have 
to buy the basic 
hardware system 
once and after that 
each new game 
comes in the form 
of cheap software. 

For a long time SNK has had this comer 
of the market to itself but now most of 
the major manufacturers are getting into 
the act. 

Sega, Kaneko, Taito, Capcom, 
Seibu ... and there are probably more to 
come. These companies realise that they 
need to provide cheaper games if they 
want to recapture the level of sales that 
they were achieving three or four years 
ago. While the mark-up on games will 
be lower, manufacturers hope they will 
come out on top by selling much larger 
amounts of each game. 

Neo Geo has certainly made this 
possible for SNK, and it has been esti
mated that there are more than 400,000 
Neo Geo hardware systems in opera
tion. This means that a huge amount of 
operators are committed to the Neo Geo 
system - after buying the hardware, it's 
reasonable to assume the operator will 
continue to buy new software in the 
future . 

This puts SNK into a pretty strong 
position because any competitors now 
have to convince operators to invest in 
their hardware system as well . It looks 
as if manufacturers will cut the prices of 
their hardware systems to the bone to 
gain market share. 

For operators all this means new 
games at around a third of the cost of a 
normal PCB - but you will have to invest 
in the hardware first. The JAM MA stand
ard meant that operators could run PCBs 
from any manufacture in their universal 
cabinets - but this will not be the case if 
games systems become a major source 
of games. 

Operators will either have to buy 
the hardware systems of many different 
manufacturers or chose the system which 
they believe will provide the best games. 

To page 66 please 
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H you're looking at Sooth East Asia, the 
biggest developing market in the world •••••• 

You need to talk to BONDEAL 
No one knows the region better 

Bondeal of Hong Kong's knowledge of South East Asia garnered 
over many years of operation in the area, positions them ideally for 
the development of FEC's and other amusement facilities in this 
thriving region. 

The company is building international class indoor centres of 
2,500 square metres upwards that include all elements of coin 
operated games and associated attractions 

Bondeal currently have several excellent locations awaiting 
development and to take advantage of this 
fast developing market, they are looking 
for participation by suitable 
investors, manufacturers or 
operators willing to invest cash 
or good earning equipment. 

If you're looking at South 
East Asia, save time and 
money by talking to 
Bondeal.. .... CALL NOW 

BOND EAL 
Sales International Ltd 
Unit 1512-1517, 15F, Metroplaza Tower 1 

Kwai Fong, Hong Kong 

Phone: +852 2487 9089 
Fax: +852 2428 1533 
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Are Cheaper Games 
On The Way? 

Neo Geo's record has been well 
established with operators but other 
manufacturers have also released some 
good games on their respective systems. 

Kaneko released Mille Miglia 1 &2 
on their "AX" system board; Seibu is 
currently experiencing success with Vi
per Phase 2, developed for their SPI 
(Seibu Progranunable Interface) board; 
and Tai to, the first company to bring 32-
bit technology to a games system, has 
done well with Hat Trick Hero '95 and 
Bubble Symphony on its F3 system. 

Sega is also directly challenging 
SNK's position in the market place with 
their Titan system. With 64-bit power, 
and a number of manufacturers express
ing interest in developing software for 
the system, Titan has a good chance of 
cracking the market. 

One thing about Titan that has 
some in the industry concerned is its 
close similarity to Sega's consumer game 
platform, Saturn. Operators have long 
complained that manufacturers release 
home versions of their games too quickly 
and the situation with Saturn and Titan 
means that the difference between the 
coin-op and consumer versions will be 
minimal. 

It seems thatthedivisions between 
arcade and home game systems is be
coming more and more blurred. In the 
bid to bring cheaper video games to the 
coin-op sector, an increasing number of 
manufacturers are turning to consumer 
platforms for inspiration. 

Midway entered into a partner
ship with Nintendo to produce Killer 
Instinct, and Namco worked with Sony 
to develop System 11 for their fighting 
game Tekken. 

System 11 is an arcade hardware 
system using the same technology as 
Sony's PlayStation consumer platform. 
The two companies recently announced 
an agreement reportedly worth US$100 
million whereby Sony will be able to 
convert Namco games for their 
PlayStation system and Namco will be 
able to use Sony technology in selected 
arcade games. Perhaps most importantly, 
games developed for System 11 can be 
flawlessly converted from arcade to 
home. 

While neither Tekken or Killer 
Instinct were cheap by normal PCB 
standards, both brought hi-tech graph
ics technology to street locations. 
Tekken, for example, was able to offer 

polygon graphics in the style of Sega's 
Virtua Fighter Il at a much lower price. 

While Midway and Namco have 
basically re-packaged an existing con
sumer game system to produce a coin
op game, Bell Fruit Manufacturing did 
the opposite. The company created an 
arcade hardware system and gave con
sumer game developers the opportunity 
to produce games for it. 

The best known of these games is 
Mirage Technology's Rise of the Ro
bots, a consumer game that was en
hanced for the arcade. While Bell Fruit 
did not experience great success with 
their experiment, it is something which 
we may see much more of in the future. 

The idea of coin-op and home 
games using almost identical technol
ogy will worry some, but it does make 
the process of developing games a lot 
more cost-effective. 

These developments, along with 
the appearance of the various game sys
tems, seems to indicate that operators 
may be offered cheaper games in the 
future . While there are certain draw
backs as well, it at least means that street 
locations will have product which is 
viable to operate. 

Meanwhile, manufacturers are 
still developing games that excite and 
thrill players at the high end of the mar
ket, ensuring that coin-op keeps one step 
ahead of the consumer games market. 

OVERSEAS AMUSEMENT TRADING CO LTD 

DON'T MISS 
BEST PRICE ON 

NEW 8r USED PC BOARDS 
AND SPARE PAR'l'S FOR VIDEO 

811 Pakpolee Comm. Centre 
Mgk., Kovvloon, HONG KONG 

Tel: + 852 23321545 
~ 

Fax: +852 23321503 ~~~'· 
~v~~ 
o~~ Contact us; Phone Queenie Now ! 
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Where F@miIQ Fun 
is Seri@us Business 

October 7-10, 1995 
Orange County Convention Center, Orlando, Florida 

Expand Your Profits wrth Family Fun 

Stay competitive in a changing marketplace by offeri ng the amusements famil ies wa nt! 
Find out how at the industry's top trade show and conference. 

Over 800 Booths of Exciting Ideas 

See, touch, and experience the latest games, rides, new technology and redemption 
products that will keep your location or route on the cutting edge of family fun. 

Top-Rated Education and Networking 

"The best seminars in the business," with 4 days of information-packed sessions on new 
operator markets, merchandising, game repair and more. 

For More Information Contact FUN EXPO: 
242 Central Avenue, White Plains , New York 10606 (914) 993.9200, Fax (914) 993.9210, On-line FUNEXPO @ao l.com 

--- ------- ' ---- --- -------------- ------------- --------- -------------------- ------- --- -------- ---- --- --.., e~, Name/Title _ ______________________ _ 
~ Fun Expo is the 

Please "lend me Company Name official trade 
more in~o about: Address show of IFECA 
Attending D - the International 

D City/State/Zip Family 
Exhibiting Enterta inment 
IFECA D Telephone/Fax Center 

r Type of Business ----------------------- Asso,~,;, .. ~., ,,,,,, 
.Ai~ j ' • • 

~THE ONLY SHOW DEDICATED TO THE BUSINESS OF FAMILY FUN { M ! 
~ Mail or Fax coupon to: FUN EXPO, 242 Central Avenue, New York, NY 10606 (914) 993.9200, Fax (914) 993.9210 ,,, JFEQ\ ,_. 
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Tidbits 
Smart Industries are pretty chirpy 
about their new game titled Turf 
Wars that is due to be relea~ed at 

AMOA •••• TW Interactive 
(Atari) are giving their order books 

a good workout on the new game, 
Hoop it Up as it gets market 

exposure •••• Riding a 'high', ICE Inc are said to have another big 
relerue ready for AMOA •••• They didn't show it at their recent 

showing of new products, but there's still rumours that Sega have a swish 
motor bike game just about ready for market •••• Konami will show 

their latest Redemption game, Chicken Druh at the upcoming shows 
•••• Coin Concepts Triple Play is chalking up some good safrs •••• 

They might be Virtua Fighter 2 crazy in Japan, but Virtua Fighter Remix 
has not been at all impressive at this stage •••• Coastal Amusements 

are working on something very "hush hush" that should be ready for 
AMOA •••• Fun Industries have gone into full production with Steer 
Crazy •••• Jaleco are the latest company to be reportedly develop

ing a polygon based video game •••• The SNK Neo Geo driving game 
will definitely be seen at JAMMA .... The success of Street Fighter 

Alpha looks like slowing up the 
relerue of at least one very good 

game that Capcom have completed 
•••• Premier's WaterWorld is 

apparently testing side by side 
with Capcom's Pinball Magic in a 

Chicago 
arcade , with 
both compa

nies watching 
closely •••• 

Watch out for 
Striker 1945, 

reported as one of the best shooting games seen for some time •••• 

Virtua Fighter Remix has 
not been impressive so far 
in Japan 

Tuning Electronics of Germany who have done exceptionally well 
with Mad Donna, will soon be relea~ing their second video game 

Strikers l94S Psikyo 

This shooting game from Psikyo has got tongues wagging 
round Tokyo and Hong Kong, the markets that most of those 

sold to date, have gone into, as it pulls in dollars (and yen) 

like only a good game can. 
In some Hong Kong arcades, Strikers 1945 has actually taken 

more than Capcom's great fighter, Street Fighter Alpha and 
though that's not the norm, the last shooting games that beat a 
top fighter were the Raiden games, so it's obviously got some 

class about it. 
. As ~e write the game should be starting to move into the 
rnt~rnat1onal markets and there seems no reason why it won't 

do JUSt as well anywhere, this i~ a good game. It looks good, 
plays good, has plenty happening and gives the player plenty 

to think about. 
The reports ~e ~ave indicate the little known Psikyo have hit 

the big ume with this one and it's certainly a game for 

operators to check out. 
•• Conw nosotros escribinws Strikers 1945 deber 

come1~zarfa para nwver en los merr:ados internacionales y 
allt parece no raz6n por que no hacer as[ conw bien en 

ninguna pa rte, este es un bueno jugado. 

. ' ' Mira bueno, juega bueno, 
tiene la una abundancia 
sucediendo y da la una 

abundancia de jugador para 
pensaren. 

Los informes nosotros henws 
indicado el poco Psikyo 

conocido han golpeado el 
tiempo grande con este uno y 

es seguramente un juego 
para operadores para 

desocupar. 

VIPER ELECTRONICS 
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Inc Custombuilt Cabinets 

Amusement Machine 
Manufacturers of Upright, 
Driving, Shooting & Split 

System Video Game Cabinets 

BUY DIRECT FROM 
THE MANUFACTURER ! 

PENTRANIC 33 11 LOW & HIGH 
RESOLUTION MONITORS 
AVAILABLE EX STOCK! 

Phone: (03) 9354 1991 Fax: (03) 9354 1601 
34 Acheson Place, North Coburg, Victoria, 3058 Australia 
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ELECTRONIC SERVICE CENTRE 

Rocketll 

DEDICATED MACHINES 
Daytona Twin• Sega Champion Rally 

Final Lap R •Ace Driver Twin 
Suzuka 8 Hr 2(Namco)•1000 Mile Rally 2 

Virtua Cop • Virtua Fighting 2 
NEO GEO CARTRIDGES 

World Heroes Perfect• Double Dragon .....--~ 
Fatal Fury 3 • 1 Slot Mother Board 

PCB'S & KITS 
STREET FIGHTER 'ALPHA ZERO' 

NOW AVAILABLE/ 
Tekken • Virtua Fighter 1 & 2 • Crusin USA 
Kits • Final Lap 2 Kits • World Rally 2 Kits 

Final Lap R Kits 

AVAILABLE SOON!!! .... SEGA CHAMPION RALLY & CYBER CYCLES 

UNIT 87, 11-15 MOXON RD 
PUNCHBOWL NSW 2196 

PHONE: +612 796 2507 
FAX: +612 796 2462 

"Bubbler" 
New Series IV 

SPECIFICATIONS 
• 100 Disk Capacitor 
• 280 Watt AMP (RMS) 
•Audio Distribution 
Assembly 

• COM 12 Lazer Player 
•Full size CD Jackets 
& Title Cards 

• 1 Year Warranty 

Escape Spare Part. Shop Now Carries All Parts 
For Amusement, Pinball f.!.I Jukebollea • All Makea f.!.I Models 

Phone Frank or Jim on (02) 796 250'7 

AUSTRALIAN EXCLUSIVE 
DISTRIBUTORS & AGENT FOR 
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Prize Centre smart Industries 

•Smart Industries have added the Smart Prize Centre to t~eir 
Redemption range. The Prize Centre links up to four Redemption 

games that normally dispense tickets, it keeps track of a play~rs 
credits on a Digital display, allowing them to then choose a pnze 

direct from the vendor unit when they have enough or to take other 
. Together with the Smart Redemption Centre and Ticket 

option. d · h ade 
C the Smart Prize Centre , Smart In ustnes ave m 

entre, . · l ABC Redemption as s1mp e as · 

.. Las Industrias Sabias han agregado el Centro Sabio .de Premio 
de Rescale Los nexos de Centro de Premw de hasta 

asu gama · . b I . de Rescale que normalmente d1spensan o etas, 
cuatro1uegos h'b' " 
guarda via de unos creditos de jug adores sob re. u~ ~x I icwn 

.. r un premw dmgen desde Digital, las perm1t1endo entonces escoge . 
la idad de vendedor. cuando ellos tienen sufic1ente o para t~mar 

un otras 011c1nnP.s 

itlt\irj 
G0od q . 

r""ce d se TRY us ... 
GOO YOU'LL BE SATISFIED 

Tel: +852 2 785 5380 
Fax: +852 2 785 5396 

Rm. 1210, 12th Floor, Elite Industrial Centre, 
883 Cheung Sha Wan Road, Kowloon, 

Hong Kong. 
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Not new by any 
means, but you 
don't see much 

written about the 
coin operated, 

electronic bowling 
games like 

Bowlingo, and they 
are one of the big, if 

quiet, achievers in 
the industry. 

Other pieces get the 
headlines, but there are probably more bowling lanes of this 

type being installed around the world right now than most 
other attractions, put together. 

There are several different systems of bowling game, but 
Bowlingo has the high ground, and it has earned it with 

sustained earning performances in every country that it has 
been put into play. Though not really that expensive for 

what it is, the initial cost and the space needed deters a lot of 
operators from installing more than a couple of lanes, but after 

they have operated the game for a while, and realized what 
they have, they very quickly start mentally moving things 

around the location to make more space for more lanes. 

The common trend in Bowlingo installations is for them to be 
expanded, we don't know of any installations ever being 

reduced and this is the real "give away" as to how consistently 
well these games earn. 

The key to Bow lingo's earning power is probably a combination 
of many things, first and foremost, 10 Pin Bowling is a very 

popular pastime and has been since the year dot.. Secondly the 
coin-op Bowlin go is a faithful reproduction of the full sized alley 

game, but it's easier, quicker and there's no hassles over scoring, 
etc, making it a game that anyone can play and enjoy without 

going to the Bowling Alley which may not have the other games 
or attractions that they want to play. But probably the biggest 
single reason for the success of these games is their universal 

appeal to all ages and the attraction they have for family groups. 
This makes them ideal for FEC's and larger locations and you're 

going to see a lot more of them around as the FEC sector 
continues to expand. 

•• No nuevo par ningunos medias, pero Ud. no ve mucha 
escribe sabre la pieza opera, electr6nico boleando juegos como 

Bowlingo, y ellos son una de las atracciones grandes en esta 
industria. 

Los otros pedazos consiguen Los titulares, pero hay 
probablemente mas boleando carriles de este tipo siendo 

instalaron alrededor el mundo ahora mismo que la mayorfa de 
otras atracciones, pusieronjuntos y ellos son todo ganando 

excelentemente. 

Hay varios sistemas dijerentes disponibles, pero Bowlingo tiene 
el terreno alto, y ha ganado lo con desempeiios mantenidos de 

ganancia en cad a pals que se ha puesto en la jugada. 

Esto los hace ideal para FEC'S y ubicaciones mas grandes y Ud. 
va aver un late mas de ellos alrededor como el FEC de sector 

continua a expandir. 
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Orbatak American Laser Garnes 
This is an interesting game 

that in ALG's words is 
designed to take video games 

back to the players, giving 
them simple, fun games to 

play where they don't have to 
have the reflexes of a Lynx 

to get value and in Orbitak's 
case, which can be played 

with just a Trak-ball. 

In short, like the games of the 80's, games that anybody can play, but built 
with 1995 technology. 

We haven't seen the actual game at time of writing, or have any reports of 
it's earning power, but it's certainly one to check out when you sec it as 

ALG may just have hit on something here. 

•• Este es unjuego interesante queen palabras de ALG'S se disena para 
tomar el dorso de videojuegos a Los jug adores, Los dando Los juegos 

divertidos simples para jugar donde ellos no tienen a tienen el reflexes de 
un Lince para conseguir el valor y en el caso de Orbitak's, que puede 

jugarse con simplemente un Trak-ball. En suma, coma los juegos de los 
80's, juegos que alguien podriajugar, pero construidos con 1995 

tecnologia. Nosotros no hemos vista eljuego real en el tiempo de 
escribir, o tener ningunos informes de se ganar poder, pero es seguramente 
uno para desocupar cuando Ud. ve lo coma ALG puede simplemente tener 

golpe sabre alga aqui. 

Chain Reaction oata East 
. · le game that has 

Chain Reaction is an mterestmg puzz . h h 
some exceptional business in Japan, ~d wh1c as 

done now been built for the internatwnal market. 
h · s quite capable of 

Initial tests show that t e game l . l'k . t' 

There's a great line up of 
new Redemption games 

in store for operators 
that will all be shown at 

the coming Trade Shows. 

Lazer-Tron alone has 
three new games for 

release over this period 
and all have got good reports. The first is Rollin' For Riches 

a ball roll down game where each ball controls one of five 
spinning dice and the players try for the best hand they can 

get. The second is Pharoah's Fantasy, a new coin roll down 
that can be linked to jackpots, and the third is Lazer-Trans 

first Video Redemption game titled Miners revenge which we 
explain more of in the Video Games feature. No pictures 

available yet. 

Lazer-Tron tiene tres juegos nuevos para el alivio y todos 
han conseguido informes buenos. El primero es Rollin' For 

Riches una pelota enrolla abajo jugado donde cada controles 
de pelota uno de cinco hilando dados y Los jugadores tra!an 

para la mano de lo mejor ellos pueden conseguir. El segundo 
es Pharoah's Fantasy, una pieza nueva enrolla abajo que 

puede vincularse a pozos, y el tercero es Lazer-Trans eljuego 
primero de Rescale Video nombr6 Miners Vengeance que 

nosotros explicamos mas de en Los videojuegos caracteriza. 
No ilustra disponible aun. 

Dear Clients, 

arresting a dollar, an~ if it ca~ !ce!~~~~;i;~~~ t10 ~~o~ 
testing suggest.s, Ch~nfRe~~t~la~ will be a quite useful 

at, challengmg an un ' game for operators .. Straight Six 

We at United Appliance Co. have 
been in constant consultation with Essex 
Engineering regarding the $2.00 Australian 
coin and how patrons can extract it from the 
Straight Six. We firmly believe that the NEW 
solid Non Return Bar has solved this terrible 
problem. We have imported a number of these 
so that our clients will be the first to have their 
mechanisms changed. Be assured that since you 
support us we will support you first. h awa from puzzle games, but Puzzle 

Some operators s Y Y e look a lot close~ 
Bobble's success should make everyon h 

. ve clever game. There's no real reason .t at we 
at this w~y it won't repeat it's Japanese success mother 

can see markets. 

•• Al unos operadores timido lejos desde ju_egos de 
. ~ p le Bobble's el exito deberia hacer 

acerti]O. pero uzz . 
todos mira un lote mas cercano este 1uego muy 

El alli no raz.6n verdadera que nosotros 
inteligente. _ podemos ver 

Cash Box International September, 1995 

por qui no 
repetira es el 
exito Japones 

en otros 
mercados. 

Bien merito 
una mirada. 

. ·-·:_ .. , ;" 
. ' ".) 

-·&:f.• 
--1·--~/ 

. j."'(! 
,,_iO 
;/ 

C/j (03) 690 6115 NEW Solid Non Return Bar 

Part No. Description Ex-Tax Retail 
SS402 5x$2.00+1 x $1.00 $82.64 $100.00 
SS409 2 x $2.00 + $1.00 +2 x $0.20 + 10¢ $74.38 $90.00 
SS410 6 x $1.00 $74.38 $90.00 
SS3212 NEW Non Return Bar $2.50 $3.00 

s f ~(c~)ir::ad F~ Ran~e Ornpare Part\ :o.~o~dt672 
South Melbourne 3205 L' (01)) 690 O'l'"lg St Kilda Road Post Office 

Victoria rax: J "" Melbourne 3004 
Hours ofBusiness : Monday to Thursday 11 am to 4 pm , Friday 11 am to 2pm. 
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Data East's Hoops Data East 

Data East's Neo Geo game, Street Hoops did some pretty good business 
around the world and this latest Basketball game from the company looks 

likely to do considerably better on what we have seen and heard. 

Classic 3-on3, street Basketball, Hoops has all the moves plus. Just about 
anything you want to do with your on screen character, you can do, in this 

fast moving, fun game that should be a boon to both street and arcade 
operators. 

Michael Jordan wouldn't get a look in with the guys in this game, they really 
fly and if you get your moves and timing right, you can make your man 

perform the biggest, highest, and meanest slam dunk ever seen. 

Players have 12 teams to choose from, all with their own different skills and 
two 2 player cabinets can be linked to provide 4 player play which would 

go well in arcades 

Hoops is done in a new format, that DE don't really want to talk about till 
the game is shown at JAMMA later this month, but we can tell you that it 

presents the game exceptionally well on screen, gives players excellent 
control, and is not going to cost you an arm and a leg. 

We expect Hoops to do some really good business, it appears to us, good 
enough to stand in any company, and it has an added bonus in the general 

rise in video games, and there not being many sports games around 

•• El clasico 3 sabre 3, Baloncesto de calle, Hoops tienen todo el 
movimientos mas. Simplemente sabre cualquier cosa Ud. quiere hacer 

con su sabre el caracter de pantalla, Ud. puede hacen, en esta mudanza 
rapida, divertida jugar que debe ser un beneficio a ambos calle y 

galeria operadores. 

Nosotros esperamos Hoops a hacen algun negocio realmente bueno, 
aparece a nosotros, bueno suficiente para permanecer en cualquier 

compania, y tiene un sobredividendo agregado en el alza general en 
videojuegos, y pocos juegos deportivos que siendo en el mercado .. 

K nami's new big 
Watch outfort·t!~d Crypt Killers. 

gungame, t d 
Done in texture ma~pe 

raphics and using a 
polygon g . n shotgun, this 

IJ '1 l Ate Namco "'e'·'-en " upUil far above average in most 1 :M ot of interest and revenue ks of operation, the 
. . arket has generated al . ed that in it's four wee (which has 

Tekken 2's first di~ mt~~~~e is playing,. One loc~~1o:e:e~:e than the the orig,ina\!~~::·er achieved. 
all locations ~A ~:~h week after starting, out at ~~~ an excellent game for the loca i 'hot' on Tekken 2 
ame mcreasvu . s Namco are 

g . m ared to some compame , onfident that they have a 
Normally quite reserved about th~1~;:~~i:: te~ programme, are exuemely c big hit on their hands.I 

d armed with figures from a mos ho interes y renta lejos arr~ba e 
an . en el mercado ha generado mucbicaciones donde eljuego 1uega". 

•• Tekken 2's la inmersi6n pnmera promedio en mas wdo de u Namco son' calientes 
sobre Tekken 2 y armadas 

conjiguras desde un u,n 
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d Prueba mas programa e 
impresionante, son 

sumamente seguros que 
ellos tienen un golpe 

grande sobre sus manos. 

b. pump act10 
ig . apparently testing real 
~t:~ appears to have all the 

we ood game 
ingredients of a very g 



l(abuki Clash Hudson Soft Neo Geo . 

K b k. Clash has been in the market a couple of months now and is generating some pretty fair 
a u i reports. 

The makers, Hudson Soft, have triedto come up with something a bit differe~t that would attract 
e interest and at this oint, it looks like they have succeeded. Sword fig~tmg gam~s can often 

play rl k . t . mepplay but Kabuki Clash doesn't fall into this trap as it throws m countless 
ac vane Y m ga • . · alb d l k"ng moves and characters, mcludmg some re a oo l 

dudes that keep the player wondering what's coming next.. 

And that seems to be the attraction of Kabuki Clash, it stays 
fresh and players are coming back for more. 

Done in a new style, the graphics are unusual, but qui~e 
good, and the players control of the on screen chara~ters. is 
good. The game has shown that it has pretty good site _life 

already, and operators into Neo Geo should have little 
trouble placing Kabuki Clash to advantage. 

.. Los hacedores, Hudson Mullido, han tratado, de venido arriba 
con a/go wia pizca diferente que atraer[a interes de 1ugador Y en 

este punto, mira coma el/os han triunfado. Kabuki Clash 
pennanece nuevo y jugadores vuelven para mas. 

Hechas en un estilo nuevo, las graflcas son inusitadas, pero 
bastantes buenas, y /os jugadores controlan de las sabre 

caracteres de pantalla es bueno. El juego ha mostrado que t1e~e 
la vida bonita de sitio bueno ya, y operadores en Neo Geo deber_lll 

ten er poco prob/enlll que pone el juego a la ve11ta1a. 

DON PA CHI 
We stuffed up in the July issue 
with a game called Donpachi, 

with the game described being a 
completely different game to the 

one made by Atlus. 

Donpachi is a shooting game 
and a prelly good one that is 

constantly in the charts in the 
Asian countries, but which has 
not really got into the interna

tional market. 

The action packed game is 
quite challenging to play, but 

players appear to like the 
cfulllenge and are giving 

Donpachi good repeat play. 

The Indy theme apparently has buyers a bit wary as 
though Sega have had quite incredible success with 

road car racing games, they haven't done all that 
well with track style racing, with only Super 

Monaco really reaching expectations, and that was a 
fair while ago. 

There's some heavy 'wraps' on this latest, big driving game 
from Sega which brings Indy style racing into the world of 

texture mapped video games, but other than the obvious fact 
that players will try it when it's dropped on a location, it will 

be a while before we'll know if they will keep going back to it 

Another reason of course, would be price as buyers 
have spent a fortune on driving games over the past 

12 months or so and there must be limits somewhere 
as to how long they can keep it up. 

We would tend to wait a while before jumping into 
this one, if it's good, the bit of operational time lost 

won't matter that much, and if it's an 'under 
achiever', you'll save yourself a lot of heartache. 

like they do with Daytona and Rally Cfulmp. 
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Repeat play is what operating these big 
expensive games is all about and that's 

why we are hesitant to get carried away 
on early reports 

Without constant repeat play, operators 
can't make these work. 

As can be expected, the 
game looks a million 

dollars and though 
handling is reported to be 
quite different, we're told 
it's quite easy to play, and 

very, very quick 

Generally speaking, the 
initial reports from players 

are good, though we do 
hear that advance orders 

of Indy 500 have not 
exactly impressed Sega. 

•• El alli algunas pesado' envolturas' sabre este 
ultimas, el juego impulsor grande desde Sega que 

trae Indy de estilo que corre en el mundo de te.xtura 
combin6 videojuegos, pero a excepci6n de el hecho 
obvio que los jugadores trataran lo cuando se baja 

sabre una ubicaci6n, sera un mientras antes de 
nosotros sabremos si ellos guardaran vuelva a 

gustaran ellos hacen con Daytona y la Rally Champ. 

La jugada de repetici6n es que opera estos juegos 
caros grandes es todos sabre y que es por que 

nosotros somos vacilantes para conseguir llevado 
lejos sabre informes tempranos 

Nosotros tenderiamos a esperar una mientras sabre 
esta uno, si es bueno, la pizca de tiempo operacional 

perdida no imponara que mucha, y si no es bueno, 
Ud. ahorrara usted mismo la mucha ajlicci6TL 
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DC> :IT NC>'VW ! 
Start subscribing to Cash Box International today. 
JUST It's easy! Just fill out the form below and send it to 

us along with your payment. 

us 65 We accept cthe following credit cards: American 
Express, Visa and Master Card. 

Phone: +61 (02) 545 0010 
+61 (02) 5211437 A YEAR Fax: 

,------------------------------, 

• ~ SUBSCRIPTION FORM 

Company: ______________________ _ 

Address. _______________________ _ 

__________ PostCode: ____ Country: _ _____ _ 

Phone: ________ _ Fax: ____________ _ 

I lwishtopayby: DCreditCard us $65 
: If paying by credit card: Please charge my D Amex D Visa D Master Card 

I Cardholders Name: ______________ _ 

I I Card No: ________________ _ 

I Expiry Date: Signature: 
~-------------~--~-~--~--~-~--~-~------~ 

• ~ SUBSCRIPTION FORM 

Name: _______________________ _ 

Company: ______________________ _ 

Address. _______________________ _ 

__________ Post Code: ____ Country: ______ _ 

Phone: ___________ Fax: ____________ _ 

I I wish to pay by: D Credit Card $ 6 5 
: If paying by credit card: Please charge my D Amex D Visa D Master Card U S 
I Cardholders Name: __________ ____ _ 

I I Card No: _ _ __________ _ _ __ _ 

I Expiry Date: Signature: _J L _____________________________ _ 



·~ Australia 
magazlna 

VIDEO CONVERSION 
1 Street Fighter Alpha 
2 Virtua Fighter 2 
3 Puzzle Bobble 
4 World Rally 2 
5 Suker Sidekicks 3 
6 Te ken 
7 Raiden II 

Japan United States 8 Mortal Kombat 3 

VIDEO CONVERSION VIDEO UPRIGHT 
DEDICATED VIDEO 
1 Rally Champ Twin 

1 Virtua Fighter 2 1 Street Fighter Alpha 2 Daytona Twin 
2 Street Fighter Alpha 2 Mortal Kombat 3 3 Cruis'n USA 
3 Virtua Striker 3 Virtua Cop 4 Virtua Cop 
4 Strikers 1945 4 Virtua Fighter 2 5 Ace Driver 
5 Puzzle Bobble 5 Killer Instinct 6 Virtua Fighter 2 
6 Kabuki Clash 6 Megatouch 7 Ridge Racer DX 
7 Tekken 7 Solitaire Challenge 8 Suzuka 8 Hours 2 
8 World Heroes Perfect 8 Point Blank 

DEDICATED VIDEO DEDICATED VIDEO PINBALLS 
1 No Fear 

1 Virtua Fighter 2 1 Daytona USA 2 Stargate 
2 Virtua Striker DX 2 Cruis'n USA 3 Bay Watch 
3 Cyber Cycles 3 T-Mek 4 Shaq Attaq 
4 Air Combat 22 4 Ace Driver 5 Theatre of Magic 
5 Rally Champ Twin 5 Cops 6 Addams Family 
6 Sports Fishing 6 Suzuka 8 Hours 2 7 World Cup Soccer 
7 Ace Driver 7 Ridge Racer 2 8 Star Trek 
8 Virtua Cop 8 Outrunners 

PINBALLS PINBALLS United Kingdom 1 Road Show 
2 World Challenge Soccer 1 Theatre of Magic 
3 Flintstones 2 No fear VIDEO CONVERSION 
4 Tales from C~pt 3 Stargate 
5 Addams Fami y 4 Baywatch 1 Puzzle Bobble 

5 Shaq Attaq 2 Street Fighter Alpha 
6 Addams Family 3 Power Goals 
7 Star Trek 4 Tekken 

Hong Kong 8 World Challenge Soccer 5 Super Sidekicks Ill 
6 X-Men Child of Atom 
7 SFll The Movie 

VIDEO CONVERSION Germany 8 King of Fighter '94 

1 Street Fighter Zero 
2 Super Sidekick Ill DEDICATED VIDEO 
3 Puzzle Bobble VIDEO CONVERSION 1 Rally Champ Twin 4 Striker 1945 
5 Donpachi 1 Puzzle Bobble 2 Virtua Cop 

6 Pang 3 2 Street Fighter Alpha 3 Virtua Fighter 2 

7 Nebulas Ray 3 Raiden 2 4 Daytona USA 

8 Raiden DX 4 Tekken 6 Mortal Kombat 3 
6 Ridge Racer 2 

DEDICATED VIDEO 7 Suzuka 8 Hours 2 
DEDICATED VIDEO 8 Out Runners 

1 Daytona Twin 1 Daytona Twin 

2 Ridge Racer 2 2 Cruis'n USA PINBALLS 
3 Cyber Cycles 3 Rally Champ 

4 Rally Champ 4 Virtua Fighter 2 1 Sta(iate 
2 No ear 

PINBALLS 3 Bay Watch 
PINBALLS 4 Shaq Attaq 

1 Stargate 5 Theatre of Magic 
1 Stargate 2 No Fear 6 Addams Family 
2 Shaq Attaq 3 Baywatch 7 Dirty Harry 
3 Baywatch 4 Shaq Attaq 8 Star Trek 
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ADVERTISING USED EQUIPMENT& OTHER ITEMS OF INTEREST TO THE COIN-OP INDUSTRY 
The Pink Pages allows operators and others to advertise at vastly reduced rates to 'up front' ads. 

ENTERTAINMENT 

DISTRIBUTOR FOR 

FALGAS 
KIDDIE RIDES 

Copy must be in hand by the 15th of the month preceding publication and can be faxed to 
(02) 521 1437. For quotes or queries, please phone Jane or Jack on (02) 545 0010 

NOTE: All prices quoted are in Australian Dollars unless stated otherwise. 
USED RIDES FROM $1000 

Ph (07) 5577 9100 

AMERICAN AMUSEMENTS PTY LTD .Jones 
Ylmusements 

Mobile: 015 400 247 Fax: (049) 43 2410 *** SPEC I A L *** 
AMI C/D 100 $5500 
AMI C/D HWU $3500 DE DI CA TED MA CHINES: •Tenninator 

2 Gun $3,250 •NBA Jam Tour. $1,600, 
•Steel Talons $3,500 •NBA Jam Dedicated, 
$1,300 

AMI C/D ST AR LIGHT WALL BOXES $2000 
AMI C/D STARLIGHT WALL BOXES 20 C/D $3500 
AMI R90 COMBO $2400 
AMI R91 COMBO $2400 CABINETS: •Garnezone 26" Elec Coin 

Mech, 6mths old $750 •Galaxy 26" SFCE, 
nanao monitor $1,200 •NBA Jam Ded. 
cabinet only, $1,700 •Gottlieb 26" nanao 
monitor $1,700 

AMI R92 COMBO $2800 
AMI R94 COMBO $3200 
All Units fitted mars mech $1.00 & $2.00 coins, Large 
range of Parts R84 to R94. PCB'S: •Final Lap 3 (pair) $950 •Neo 

Geo 1 Slot $450 •Dungeons & Dragons B
Board $350 •SSF B-Board $75, NBA 
Tourn. $600 •Lethal Enfor. 2 Kit $2,000. 

CREDIT PCB's 
DIRECT FROM THE SOURCE 

Basic Model. 
MINI CREDIT BOARD ............................ $35 
Suits 20c. & $1 coin switches. 18 pin edge-connector 

Advanced microcontrol/er models, suit mechanical or 
electronic mechs, single and multi-player games, LED 
credit display optional. 

MAXI CREDIT BOARD ........................... $75 
18 pin edge-connector, MARS connector. 

VIDEO CREDIT PCB Mk4 ...................... $85 
22 pin edge-connector, 2 x NRI connectors. 

VIDEO CREDIT PCB Mk5 ...................... $85 
22 pin edge connector, 2 x Microcoin S5 connectors. 

Plug-in adapters for Mk4 Credit Board. 
2 x MARS to Mk4 Credit PCB ............... $20 
2 x 55 to Mk4 Credit PCB ...................... $20 

(Prices include sales tax.) 
Services:- Visa, Mastercard, Bankcard, quantity discounts, tax 
free exports, sales tax exemption, overnight courier, 
customisation, new designs and free advice. 

SUNRISE MICRO SOLUTIONS PTY LTD 

phone (075) 92 4076 inti +6175 92 4076 
fax 075 92 4078 inti +6175 92 4078 
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~echtronic 
~~musements 

PH: (07) 345 6939 
A/H: (075) 96 2778 
FAX: (075) 96 2778 

KIDDIE RIDES- Reconditioned To As-New 
Twin Helicopter - Lights & Sound $2000 

Single Helicopter - Lights & Sound $1750 
Oath Vader - Lights & Sound $1750 

And many more From $1250! 

AQUA-BLASTER GAME 
Tornado Brand - 4 Gun Water Cannon 

game - Great Arcade novelty piece $9750 

PINBALL - Last Action Hero Good Condition $2500 

GUARANTEED PCB's 
Puzzle Bobble $400, Samurai Showdown II 

$250, Mad Dog II $350, Crime Patrol $500, Last 
Bounty Hunter $500 

LASER DISC PLAYER - SONY, Recently 
serviced - Very good Cond. $900 
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Slate POOL TABLES New from $2595 
Coin-Operated • Competative Prices, extensive range 

26" Video Cabinets, Electronic Mech. • POA 
20" Cabinets JAMMA - From $150 

Many Cheap PCB's in stock!!! 

Wee Lemans C/P & U/R. Other C/P's from $695 
Terminator 2 Pinball $2500, Wipe Out $2950, Last Action Hero $2995, 

Lethal Enforcer K~ - POA, Mortal Kombat II - POA 
H•F/NANCE AVAILABLE T.A.P.•H 

PHONE: FUN HOUSE AMUSEMENTS 
(002) 341 038 or 018136 652 

'D. 'D .Yl & .9l3vf I 
C'D J'UXE'BOX'ES 

Complete SeNice Repairs, all parts, circuit 

boards for Wild Cat and Lynx models. 

Quick returns ! 
PJ-fO'J{'E: (049) 545 755 

N.A.D Now Service Agents 

"Suppliers of Coin Operated Entertainment" 

LATEST NEO GEO 
CARTRIDGES AND NEO GEO 

'1 SLOT' BOARDS AT VERY 
COMPETITIVE PRICES ! 

COMPREHENSIVE RANGE OF 
USED GAMES! 

DO YOU HAVE SURPLUS 
STOCK FOR SALE ? LET ME 

KNOW 

&Wld4e ~ ttejkml 
CALL STEVE PATAN ON: 

Phone I Fax~ (03) 9 596 0069 
Or Phone: (03) 9 729 9900 MOBILE: 015 549 236 

Cash Box International September, 1995 

•:• Nickelodeons ii ' 

•:• Player Pianos 11 ~ 
•:• Band Organs I!~ 
•:• Hurdy Grudys 111i •:• Calliopes Iii 
•:• Popcorn Machines !j1 

11 RAGTIME AUfOMATED MUSIC Iii 
II OF VERMONT ii 
ii P.O. Box 138, Poultney, Vermont 05764 USA I 
l~ Phone 001-802-287-5717 J 

Fax 001-802-287-2389 
Send $15 for a yideo catalog 
,.,, or write ~ , .. :;JP for a free brochure 'W,;::. 

Hsin Pao Hang 
Enterprise Co., Ltd 
17F, No.630·6, Ta-Yo Rd., Taoyuan, Taiwan ROC 

YOUR WORLDWIDE 
SUPPLIER!! 

We Offer: 
•Original and Used PCB's 
• Neo-Geo Cartridges 
• Spare Parts 
• Power Supply 
•Monitor Chassis 

*Best Price *Good Quality •Fast Delivery 

Phone: +886 3 3565679 
Fax: +886 3 3566365 
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WORLDWIDE VIDEO ENTERTAINMENT INC. 

CHALLENGES 
the MMA, JAMMA, the AMOA and 111 AMOA sitter or91nization1 around the world 

(it's leaders and memhership) to get hehind and agree UP.on 1 •ideo game platform for 
future eoin op de.1elopmentf 

From this agreement will emerge a cohesive system and or platform for coin op game manufacturers around the 
world to effectively develop games on equal footing. All coin operators will be able to purchase and operate video 
games with expedient delivery, at reasonable prices, and profits for all. 

We call upon the leaders of these great organisations to gather together this fall to support this immediately. The 
future of coin operated game developers, manufacturers, distributors, operators, and the entire coin op industry 
rests upon you! 

A half generation from now, coin op business obseNers will likely point to this remarkable congress of leaders and 
say, "There, then, was our coin op industry reborn". 

To all members and non members of these organisations; this challenge will appear in trade magazines around 
the world. We request that you call us and or fax us to sign a petition in support of this urgent matter. Worldwide 
Video will present (thousands of signed petitions) to the board members of the AMOA, AAMA and JAMMA 
organisations at the September AMOA industry gathering in New Orleans. 
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LEADERSHIP - VISION .... now more than wer. 
Please call In the USA {&19) 229-2200 or lai {619) 229-2202 

26" Uprights 
Pinballs 

Soccer (Garlando's) 
All Working • All Cheap " All items in Good Condition 

12pm, 30th September 1995 
34 Morley Street, Rosebery NSW 

Mason Gray Strange PH: C02> 669-2622 
country Operators Welcome 
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M & P AMUSEMENTS 
658 West Market Street • York, PA 17 404 

(717) 848-1846 • FAX: (717) 854 6801 
ASK FOR PHIL, TERRY, OR MIKE 

$100 PRE-PAYS FREIGHT ON ANY GAME IN CONTINENTAL USA 

SUPER SPECIALS 
Brown Air Hockey .................................... 1495 
Kiddie Rides (AMUTEC) ..................... .... 1695 
Mad Dog 50" .......................................... 5500 
Mortal Kombat I Kit.. ................................. 100 
Mortal Kombat II Kit... ............................... 295 
Mortal Kombat II Dedicated .................... 1095 
Mortal Kombat Ill Dedicated .......... ....... .. 3395 
NBA Kit... ................................................. 295 
NBAJam Dedicated ............................... 1095 
NBA Tournament Kit... ... ........................... 395 
NBA Tour ................ ................................. 1395 
Pool Table 3.5 x7 .................................... 1095 
Rowe MC-25 Changer.................... ........ 995 
Rowe MC-35 Changer Kit 
Transport, Harness, 
Power Supply, CPU .................................. 395 
Terminator Gun ............................ .......... 1500 ......................................................... 
REDEMPTION EQUIP. SPECIALS 
Big Mouth ............................................. $2500 
Bozo Basketball.. .................................. 1995 
Cosmo Gang........................................ 1595 
Crane SMS Single............................... .. 795 
Full Court Frenzy WfTV .......................... 1995 
Knock Down (Like New) ......................... 1995 
Pop A Ball.. ................................. ....... .. ... 2250 
Push and Pog.......... .. .. .. ... ........ .. .......... 3595 
Rockin Bowl.. ...... ................................... 2495 
Roost A Shooter ..................................... 2500 
Shot Clock 21 .. ........... .. .......................... 3395 
Skee Ball 10" ......................................... . 1795 
Skee Ball 13" Model H ........................... 1295 
Slug Fest.. ............ ........ .......................... 1095 
SMS Poker Roll ....................................... 795 
Spin Out ................................................. 995 
Super Bank It... ..... .................................. 2500 
UBI QBI ......... ........................................ 1395 ......................................................... 
PINBALLS FOR SALE 
Adams Family ............................... ........ $1995 
Back To Future ............. ........................... 895 
Big Gun .................................................... 695 
Bride of Pinbot.. ...................................... 1095 
Cyclone ................................................... 795 
Demolition Man ...... ................................. 1995 
Dracula .................................................... 1450 
Earthshaker .................................. ........... 895 
Fish Tales ............................................... 1395 
Flintstone ............................................... 1995 
Fun House .............................................. 1195 
GetAway ................................................ 1250 
Hook .................. ..................................... 1250 
Indy Jones ...... .................. ...................... 1795 

Joker Z ................... .................... ............. 695 
Jurassic Park .......................................... 1595 
Lethal Weapon ........................ ............... 1095 
No Fear ............ ....................................... 2995 
Party Zone ........ ............................. .. ...... 1295 
Pool Sharks............................................ 695 
Shadow .................................................. 2550 
Shaq Attack ............................................ 2395 
Slug Fest.. .............................................. 1295 
Space Station ........................................... 795 
Star Trek (Data East) ............................. 1250 
Star Trek N.G ................................. ........ 2500 
Star Wars ................................................ 1295 
Street Fighter II.. ..................................... 1250 
Super Mario Bros ....................... ............. 995 
Terminator ............ .................................. 1500 
Twilight Zone ........ ........................ .. ......... 1550 
Whirlwind................................................ 895 
World Cup Soccer .................................. . 2500 ......................................................... 
DEDICATED P.C. BOARDS 
WITH USED ACCESSORIES 
NBA Jam Tour ....................... ................. $395 
NBAJam .................................................. 295 
Mortal Kombat 1.............. ..... .. ............... .. 100 
Mortal Kombat II ................................ .. ... 295 
Quarterback... .. ...................... ........... ........ 50 
Rim Rock ...... ................... ................ ......... 50 

......................................................... 
VIDEOS FOR SALE 
720 Degrees or After Burner U/R .......... $395 
APB or Assault.. .................................. .. .. 395 
Beast Busters ......................................... 1295 
Big Run ................................................... 995 
Capcom Bowl or Clutch Hitter .................. 395 
Championship Sprint... ............................ 395 
Chase H.Q .............................................. 995 
Continental Circuit ................................ .... 795 
Cyberball ................................................. 395 
Gate of Doom I Final Fight... .................. . 395 
Golden Axe .............................................. 395 
Heavy Weight Champ or High Impact.. .. . 395 
Mad Dog II 50" ....................................... 4995 
Mech Attack 2 Player................ .............. 895 
Mortal Kombat I Ded ................................ 795 
Mortal Kombat II Ded ............................ 1095 
NBAJam ................................................. 1095 
Op. Thunderbolt.. .............. ...................... 895 
Operation Wolf ............................ .. ........... 395 
Out Run................................................ 895 
Paper Boy...................................... ........ 395 
Pole Position 11.. ....................................... 395 
Power Drift........................... ................... 895 

Cash Box International September, 1995 

Road Blaster ............................................. 395 
SCI. .. .. .............. ........................................ 995 
Space Gun .............................................. 1595 
Street Fighter 11. ....................................... 395 
Super Off Road WfTrack Pack ................. 395 
Super Sprint.. ........................................... 395 
Team Quarter Back .................................. 550 
Terminator Gun ....................................... 1395 
Tetrus ...................................................... 395 
Toobin or US Classic.............. 395 
Virtua Fighter ............................. ............ 1995 

......................................................... 
SIT DOWN GAMES: 
Botts ...................................................... 1295 
Cisco Heat.. ........................................... 3495 
Double Axel SID .................................... 3995 
Final Lap I.. ............................................ 2950 
G-Lock ................................................... 2995 
Hard Drivin C P..... ........... .. .. ................ .. 2495 
Hard Drivin w~h seat.. ............................ 1995 
Race Drivin CP ...................................... 2750 
Race Drivin with seat.. ............................ 2195 
Ridge Racer SID ................................... 7750 
Ridge RacerTwin ................................. 11750 
Star Blade ............................................. 3995 
Steel Talon ............................................. 2495 
Super Hang On ............................ .. ........ 1495 
Super Manco GP ................................ ... 2995 
T Mek .............. .. .. ...... ............................ 5995 
Thunder Blade ...................................... 1295 
Turbo Outrun ......................................... 2995 
Virtua Racing 2 Player ............................. 6500 
Virtua Racing 4 Play with Tower ............ 14000 

......................................................... 
VIDEOS IN 25" CABINETS OED. 
Capt. America or Capt. Commando ....... $645 
Carrier Air Wing or Smash TV .................. 645 
GI. Joe or St. Fighter Turbo ..................... 645 
High Impact or Moon Walker .................... 645 
Mad Dog 27" Monitor............................ 2295 
Meres or Time Killers .............................. 645 
Mortal Kombat 1.. .............. .............. .......... 645 
Mortal Kombat 11 .. ................................... 1095 
NBA Jam .......................... ...................... 990 
NBA Tour ......... .. ....... ......... ............... ....... 1095 
Off Road .......... .. .. .................................... 595 
P~ Fighter or Simpsons ................. .......... 645 
St. Fighter Turbo.................................... 645 
Tech bowl 2 TV Game ............................... 395 
Terminator Gun ..................................... .. 1500 
TMNT or nme Killers .............................. 645 

WANTED: 
Big Choice Triple Crane 

Carousel Chance 
Majestic Bummer Cars 

Double Cheese 
Suzuki 8 Hrs 

All prices quoted are US$ 

Page 79 



Ti~H next mon.:; ID with . 
Jack Rodios 

I had a few beers with a bloke the other day "/worked it out a couple of weeks ago and in 
who had just cleared a location and was 32 weeks of operation, the machine eamed 
whinging about the state of the industry. $57,600 odd and my share was around $34, 

The three machines on the site were a Day- 500 so with another couple of weeks on that it's 
tona Twin (been there 8 months) a Puzzle now a bit over $36,000, which is what I paid for 
Bobble (4 months) and a Street Fighter Alpha it" 
(2 weeks) and the gross takes were$1284, $222 "So you've got your full purchase price back 
and $541 respectively, He clears them weekly in 34 weeks?" 
as he's had a few security problems on the site. "But I haven't eamed anything for myself 

The agreement he has with the site gives him yet" 
a flat 60%, so at the end of the week, he took "How much is the machine worth now?" 

"/can get $34,000 as a trade in on a Rally" 
Doesn't that mean you've earned $34,000 on 

over $1200 away from the site (this is all 
Australian dollars) .. ....... . and was whinging. 

Now it's possible to lose touch with things a 
bit when you spend most of your time in an 
office, but the revenue sounded pretty good to 
me, particularly as I knew the location so I 
thought I had to be missing something and 
asked him what was the matter. What was 
wrong with the takings. 

"Two years ago, I was taking a minimum 
$1500a week out of this site, and the machines 
were only on 60cent play whereas the uprights 
today are on$!, and the Daytona on $2" he said 

"How many machines did you have in there 
then?" I ask 

"It used to vary between 8 and IO, but the 
place changed owners a year ago and the new 
bloke cut the space, we used to have three or 
four good games in there and fill it up with 
anything else we had, but mate the number of 
plays then was a Hell of a lot higher than now" 

"lfwe had the number of plays we used to 
have, on the price of play we've got now, I'd be 
taking $2500aweek out of that site, no worries. 
The industry's going down hill, and now that 
asshole siteownerhas heard about Rally Champ 
and is pressuring me to put one in" 

"ls the Daytona dropping?" 

the game in the last 34 weeks? 
"!suppose so, but I have to spend it again, 

plus another $!0,000 on a Rally" 
"What about the Puzzle Bobble that you say 

has been there 4 months, how has it gone?" 
"It was a bit slow for the first couple of 

weeks, but has averaged around the $250mark" 
After working it out, he agreed that he had 

got around $2500 for his share of the Puzzle 
Bobble take, and the game had cost him $650. 

"Not much good eh?" I say, trying to crack a 
funny 

"Na, it's OK" he says, straight faced 
"But even when you can eam $2500 in 17 

weeks for a game that cost you $650, let alone 
what you have made out of the Daytona, you 
really think the industry is stuffed?" 

"Yeah, it's gone mate, this is one of my better 
sites we're talking about" 

"Your best site?" 
"No, I got 4 or 5 better than this one" 
"If you're so sure the industry is stuffed, why 

don't you sell up and get out of it, I could get you 
a good price for equipment and figures like 
you've got" 

"What would I do then?" he said "The amuse
ment game industry might be stuffed, but I sure 
as Hell don't know a better way to get a buck." 

"Yeah, it took up to $3000 when !first put it 
in, but settled down at around the $1600 mark 
until that Rally went in up the road a couple of 
weeks ago and it dropped back to round the 
$1300 mark" 

Barman, forget that light beer for me, 
and get me a big double Bourbon please, 

"Well what has the Daytona returned you better still, bring the bloody whole bottle 
since you've had it? over here. 
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Advertisers Index 
A & A Parkway 29 
ATEI 11 
AmusEXPO 60 
AMD (SA) Pty Ltd 2 
Automatic Music Co 62 
Bondeal Sales Ltd 65 
Bumper Action 44 
Coastal Fibreglass 52 
DMD Ltd 9 
Data East 41 
DBR Leisure 55 
Elton Amusements 17 
Escape Electronics 69 
Fun Expo '95 67 
Gamemasters P/L 51 
Gamezone Qld. 27 
Gottlieb Electronics 48 - 49 
Galaxy Electronics 53 
George Campbell (NSM) 63 
Happ Controls 18 
Harry Levy Cont. 13 
IAAPA (New Orleans) 26 
ICE Inc 5 
IMEAG srl 23 
Impact Company 70 
Lazer-Tron Inc 25 
Merit Industries 37 
M&P Amusements PP 
Mondial International 31 
Namco 45 & 46 
Overseas Amusements 66 
Pentranic Inc IBC 

Premier Technology IFC 
Premier Pinball Co 61 
Perfect Video 22 
Rock-Ola BC 
SNK America 43 
Skee-Ball Inc 15 
Smart Industries Inc 7 
Stars & Stripes 19 
TMC Japan Co 12 
Tuning Electronics 21 & 39 
United Appliances 71 
Valley Recreation 57 
Viper Electronics 68 
Wurlitzer 59 

SUPPORT YOUR 
CASH BOX ADVERTISERS ! 
THEY WON'T LET YOU DOWN 
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IVIV-,VERSARY 

60 YEARS AGO David c. 
Rockola introduced his first 

jukebox, the 1 2 play "Multi-

Selector·: "He'd created what 

was to become a legend". 

To celebrate this great 

event, we are proud to 

present the most exciting 

jukebox on the market 

today; the new 

Anniversary Legend. 

Dramatic new styling, 

brighter colors and 

tinted glass are just 

some of the features 

that make this 

Legend a knockout. 

Another feature, 

to attract more play 

is the taller cabinet, 

showing off both 

the visible mecha

nism and the indus

try'.s largest and 

fastest title display. 

Only a limited 

number of the 

Anniversary 

Legend will be 

produced 

this year. 
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