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l l ll ELECTRONIC 
.... AMUSEMENT l I 1 lsERV1cE 

The Repair Center for the Games Industry 

EAS is a complete service agency organized to help th e video games operator 
and distributor solve the service problems tha t plague many of toda y·s 
sophist icated e lec troni c games EAS provides you with 

• a fast . reliable . and in expensive alternative to buying expensive test 
equipment 

• repair and test ing of all monitor. video and pin ball logic boards 

• a 24 hour turnaround on vi de o logic boards and m oni tors 

• a 60 da y warrant y program on all work 

• free telephone consultin g on chronic service problems - we are here to help 
you at any t ime. 

Looking forward to servin g you. /-/l/- ELECTRONIC 
- - - AWSEMENT L I I _I SERVICE 

8134 Capwell Drive • Oakla nd. Callforn1a 9462 1 • 115 -282 -9900 

Learn To Repair 
Video Games! 

It's no secret ... 
Video games seem to be everywhere ! 
The extraordinary popularity of coin
operated video games has created an 
enormous demand . Not only for the 
games themselves , but for qualif ied 
service personnel as wel l. 
Randy Fromm's Arcade Schools are a 
practical , no-nonsense look at how 
video games work , and how to repair 
them when they don 't. No previous 
knowledge of electronics or video 
games is required to get the most out 
of the six day course . Lab sessions a1-· 
low students to gain valuable "hands
on" experience. Late model video 
games are used during lab and lecture 
so Arcade School graduates will be 
familiar with the types of equipment 
they will encounter on the job. The 
tuition of $400.00 includes all texts and 
classroom materials . There are no 
hidden costs. 
Founded in 1980, Randy Fromm's 
Arcade Schools are the most respected 
and often recommended train ing pro
grams in the coin amusement industry . 
As a technical writer, Rand y Fromm's 
comprehensive articles appear regu
larly in the industry trade jou rnals . 
Now he has condensed his ten years 
of experience into a proven Arcade 
School program that has allowed hun
dreds of Arcade School graduates 
learn the easiest, fastest , and most 
accurate ways to repair coin operated 
video games. 

Attend the Arcade School 
nearest you in: 

Atlanta , GA 
Baltimore, MD 

Chicago, IL 
Dallas , TX 

Minneapolis , MN 
New Orleans, LA 

Phoenix , AZ 
Salt Lake City , UT 
San Francisco, CA 
Toronto , Ontario 

Whichita , KS 

Call or write for 
FREE information package 

Randy Fromm's Arcade School 
6123 El Cajon Blvd . 

San Diego, CA 92115 
(714) 286-0172 
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Now you can deligbt and fascinate your guests 
with the fabulous SINGALONGr"' Entertainment 
System which plays their favorite music and lets 
them sing along by displaying the lyrics of each song 
in time with the music. This revolutionary develop
ment in club entertainment combines the famous 
PIANOCORDER® reproducing system with our ver
satile new SUPERSCAN™ display console, an elec
tronic screen composed of solid state light emitting 
diodes (LED's) . 

Using factory encoded tape cartridges, the 
SINGALONG system operates the piano keys and 
pedals, producing an amazingly lifelike performance, 
while the song lyrics dance across the screen. Each 
song is programmed with its own dazzling light and 
motion effects to delight your guests. Our long play
ing cartridges contain about 67 old and new favorites 
each, and additional tapes are available from our ex
tensive Pianocorder tape library, giving you an 
almost limitless supply of music. 

We'll also, program into your system an advertising 
message of up to 200 words which will be displayed on 
the screen continually while the SINGALONG 

Entertainment System 
from Marantz 
mechanism isn't playing. 

The SINGALONG system is available in both 
coin-op and free-play models, installed in our hand
some Ragtime Piano. It can also be installed in any 
other piano quickly and easily, without impairing the 
piano's structural integrity or tone . The SUPERSCAN 
console can be placed anywhere, in single or multiple 
unit displays, and it can be used independently of the 
system as one of the most versatile user programmed 
message centers on the market. 

The SINGALONG system is virtually service-free; 
in the unlikely event that you ever have a problem 
with it, help is as near as your phone. If there's 
trouble with the console, just ship it back and we'll 
send a replacement while yours is being repaired. 

The MARANTZ SINGALONG system is unique 
in club entertainment. It will captivate your patrons 
play after play, night after night, at a substantial 
savings to you in entertainment costs. And because 
it's self operating, all you have to do is change tapes. 

It'll pay YOU to take a look at the MARANTZ 
SINGALONG entertainment system . Call us toll-free 
at 1-800-438-7023 for more information . 

~® 
Marantz Piano Co., Inc. • Highway 64-70E • P.O. Box 460 • Morganton, North Carolina 28655 • (704) 437-7135 



UP FRONT 

It's time again for this industry's annual checkup. 
And, unfortunately, it's a bit more involved than a visit 
to your family doctor or dropping your car off at your 
local dealership. 

The process of effectively evaluating the health 
of this industry requires something other than the 
hands of a skilled physician or a read-out from a 
mechanic's diagnostic equipment. It would really be 
nice if the industry could personify itself and come 
walking into the Play Meter offices, pull up a chair, 
and start telling us how it is doing. That not being the 
case, we have long since resigned ourselves to the fact 
that since the industry can't come to us, we must go to 
the industry. And we do so this month with Play 
Meter's Annual Operators' Poll. 

As many of you may already know, our Annual 
Operators' Poll is considerably more involved than 
our equipment polls that are conducted twice a 
month. In fact, questions about the highest-earning 
games of the year will again be omitted from our 
annual poll. 

Those juicy little questions will be dealt with next 
month when we will be mailing out the ballots for the 
Annual Play Meter Awards. The operators' poll, 
however, will contain just about every other question 
we can think of that is important to the health and 
well-being of the industry. 

Now I realize that our Annual Operators' Poll is 
rather extensive, covers a lot of ground , and takes 
awhile to fill it out with your answers. But you must 
also realize that a considerable amount of time and 

effort goes into its preparation , and a great deal more 
goes into tabulating and compiling the abundance of 
information this important survey generates. 

While you may only spend a half hour or so filling 
it out, the Play Meter staff will literally spend 
hundreds of man hours processing information and 
preparing the survey results for publication and we ' re 
glad to do it. In fact, we're hoping to spend a couple 
of hundred more man hours processing this year's 
poll because we know, and you should too, that the 
more surveys we get back from our subscribers, the 
more accurate and useful it will be . 

So, no matter how big or how small your opera
tion is, we want to hear from you . No matter how 
successfu I or u nsuccessfu I your business has per
formed this year, we need your input. Big city and 
small town operators alike are urged to participate in 
Play Meter's Annual Operators' Poll. Only with a true 
cross section of this industry can we produce a survey 
with reliable and meaningful results . With your 
cooperation and participation , we can make this 
year 's operators' poll the most informative survey this 
industry has ever seen. 

~~--
Ralph C. Lall y II 
Editor and Publisher 



Letters to 
the editor • • • 

Convertible games 
I have been reading with great interest 

articles' in yo ur magazine regarding "con
vertible games." I was particularly inter
ested in Mr. David R osen's view in the 
Sept. 15. 198 1 issue. 

Although this letter is too late to respond 
to th ose articles, nevertheless, the subject 
st ill remains with us. 

I would like to make a few comments 
about this subject, and offer some closely 
related ideas about what the future may 
hold for this industry. 

W e a ll know that the game industry will 
cha nge in the future. and we will see drastic 
changes in the total concept of video game 
entertainment centers. as we know it today. 

One of the most impo rta nt factors will 
be the flexibilit y of the "software" or pro
gra ms for these machines to play. The 
suggestion from operators. to update o ld 
programs or exchange them for new. is a 
very attractive solutio n to continua lly 
purchasing new "hardwa re" or machines. 

However. distributors are stro ngly 
opposed to this soluti on. si nce their very 
existence is a t stake. Ga me manufacturers 
are a lso opposed. though to a somewhat 
lesser degree. 

Mr. Rosen's art icle / interview d eals o nly 
with the stop-gap solutions by the Sega 
Gremlin device. Other companies offer 
somewhat of the same type of a rrangement. 
This may be great . for the time being, but it 
fa lls short of the long-range solut ions this 
industry needs . 

Mr. Louis Boasbe rg's essay in the 1982 
March issue o f an industry t rade magazi ne 
came right to the point in dealing wi th the 
"depression." 

Quote: "Let the manu facturers mak e 
more a nd more ingenious a nd appeal ing 
equ ipment. Let th e distributors see to it 
their operator custo mers get these new 
ga mes as often as to keep the revenue and 
players interest a lways at the highest 
peak." 

If Mr. Boasberg's ideas have a ll the 
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elements we want, they still would be too 
expensive and a slow process if the indus
try continues the way it is today. In my 
opinion, there are many things that have to 
be considered to accelerate the industry 
into high gear. 

The manufacturers have to originate the 
"second video game revolution." New 
hardware along with a new programming 
language must be developed, which makes 
it impossible to copy any program. New 
programs would be very cost effective, 
si nce all the hardware would remain the 
sa me. Once the machines were purchased, 
only the programs would have to be 
updated. I am referring to true software, 
not plug-in boards etc. 

Here is another positive aspect to this 
revolution. It is a lot easier to sell software 
than whole machines. If tre cost of a new 
program for the operator would be around 
$300 or less, I think we woulrl have a situa
tion where the cost of playing the game 
may even go down to a dime, like the good 
ol' days' 

There would also be less opportunity for 
the programs to be copied, since they 
would function only in conjunction with 
the machines assigned to them by the 
factory. Besides, $300 or less? for a new 
game? I don't see any reason for stealing. 

Once the machines are depreciated, ... 
(say, in a two to three year time spa n) th e 
o peration has only some repair and occa-

Audio Visual 
Amusements 

Offering the finest 
new and used 

equipment 
REPRESENTING LEADING FACTOR IES 

• SALES, PARTS, SERVICE • 

ARCADE PLANNING 
SPECIALISTS 

Every new and used video 
in stock at all times 

YOU'VE TRIED THE REST, 
NOW TRY THE BEST 

WE'RE EAGER TO SERVE 

1809 Olive Street 
St. Louis, Mi ssouri 63103 

(314) 421-5100 
For further information, cal I Pete Entri nger 

(collect) 
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sional replacement of the damaged 
machines. Since all the machines are 
equipped with universal controls, most of 
the games can be played as we know them 
today , and it would accommodate all the 
future games to come. The customer will 
choose the game from the selection of 
"hundreds" on the menu after the deposit. 
If everyone wants to play the SAME 
GAME, it will be possible on ALL the 
machines at this particular location! 

where the machines are slapped against 
walls and other areas where a machine can 
fit. 

Some locations are very functional, but 
not really entertaining. The theme of these 
locations must be changed in order to 
survive and attract more customers. This 
probably will require more investment 
from the operator in the beginning, but it 
will pay off in the long run. The public 
wants new and sophisticated games with 
the proper environment to play in. With these modifications of the game 

industry, let us not forget the players. The 
present games offered today are fairly 
simple-minded imitations of past success
ful games. The general surroundings where 
these so-called video centers are located, 
are really no more than an empty store 

I am personally engaged in the develop
ment of these future entertainment centers, 
and hopefully, in the not-too-distant 
future, you will see the first one open in Los 
Angeles. 

This franchise operation will be the first 
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M'ECllANISMS 

817 Industrial Drive, 
Elmhurst, Ill. 60126 -1184 

JN~. 

Manufacturing Coin Mechs , Domestic And Foreign, for 
the Coin Operated Amusement Machine Industry 

• 
• 

Fa ce Plat es 
Midget Chann els 

• Complet e Door Sy stem s 
• Co in Boxes • 
• Anti-Flip Kit s • 

Anti-String Kits 
String Cutters 

Cu sto m er Service 
(312 ) 279-9150 Ra y Nichol so n 

Ron Rollins 
Frank Schubert 

BIRMINGHAM 
VENDING COMPANY 

YOUR MIDWAY CONNECTION 
IN THE SOUTH 

Tron • Ms. Pac-Man • Galaga 
Bosconian • Robby Roto • Lazarian 

All in stock and available for immediate delivery 

540 2nd Ave. North • Birmingham, AL 35204 

205/324-7526 

computer operated entertainment center in 
the U.S. or in the world . 

The franchise investment in the equip
ment will be higher than the average invest
ment today in the whole machines. 
However, the entire operation is computer 
oriented, and the choice of games available 
to the player is running in the hundreds. 

Software sales can be transacted via 
telephone lines addressed to the particular 
location. The selling of the hardware and 
software still can be maintained by the dis
tributors if they are willing to go along with 
this change in the industry. They would 
receive their commission on the sales of 
both hardware and software . Software 
would be hand led by the factory in order to 
assure its security and transmit it to the 
operators' computers directly. 

We are not trying to bypass anyone in 
the industry, but we must move forward to 
a more flexible and economical way to 
promote more public interest in video 
games. 

I would like to hear from the operators 
and the distributors who would be inter
ested in this situation. The more input I 
receive , the better this system will be 
developed to serve us all. 

T. Peto Jr. 
President 

Gamma Electronics Co. 
Los Angeles, CA 

Good publicity 
With all the bad publicity about video 

games today, we took it upon ourselves to 
try to generate some good publicity . 

We offered our arcade to all the churches 
in our town for a FREE two-hour party 
from 8-10 a.m. on any Saturday during the 
summer. The churches responded , and we 
have two-hour free parties booked every 
Saturday in June, July, and August. 

Maybe more arcade operators should 
consider a two-hour free party during a 
time they are normally closed . The P.R. is 
great, and it sure looks good in church 
bulletins . 

Charles C. Ross 
President 

Helix Enterprises Inc. 
San Marcos, Texas 

[Ed. Note : Here is a note from someone 
who attended one of the two-hour parties.] 

Friends at Atlantis, 
On behalf of our youth group, I would 

like to thank you very much for allowing us 
to use your facility free of charge. We know 
that you certainly didn't gain anything 
financially by letting us come, but you did 
gain our support and friendship. 

Thank you for providing an entertain
ment center where young people can go for 
some good clean fun . I've found video 
games to be very therapeutic and fun. If I 
can be of help to you, please call me. 

Mr. Jackie L. Gibbs 
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STRETCH YOUR DOLLARS 
AT ROYAL DISTRIBUTING 

LOWEST CASH PRICES IN THE INDUSTRY 
Call: 

Jack Schleicher, General Manager 
Claudia Wilson, Sales Manager 

Fran Lutterbie, Sales 
Joe Westerhaus, President 

DISTRIBUTING CORP. 
1210 Glendale-Milford Rd. Cincinnati, Ohio 45215 

513/771-4250 
CALL TOLL-FREE 

(USA) 800/543-4250 
(Ohio) 800/582-2699 
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ARCADE SPECIALISTS 
REPRESENTING 

Rowe-AMI • Ata ri • Cinematronics 
Centuri • Midway • Irving Kaye • Valley 

Sega/Grem lin • Taito • Nintendo 

Coin Machine Distributors, Inc. 
425 Fairview Park Drive • Elmsford, NY 10523 

(914) 347-3777 • (212) 538-1285 (NY City) • (515) 222-4540 

TOLL FREE 800/432-2112 

BECAUSE THINGS ARE NOT ALWAYS AS THEY APPEAR .. . 

PERATOR'S INVESTMENT 
ONALYSIS <MONTH• 5 . DAYS•? > : ............•.•••••..•..•...... 
"ACHINE NAME PAC-MAN 
LOCATION RC 
"ACHINE •/TYPE • 988 /VID 
~- ------------------------------GROSS REVENUE t 
LOCATION COST t 
ADHIN COST t 
NFT PROFIT t 
BOOK ·· VALUE t 
ANNUAL ROI 
ENTFR <l=TOTALS ONLY>? 

288 88 
134 52 
23 .81 
42 . 4? 

2288 88 
188 66X 

pERATOlt'S INVESTMENT 
:NALYSIS <MONTH• 5 DlllY8• ? > 
•••••••••••••••••••••••••••••••• 
MACHINE NAME PAC-""N 
LOCATION PR 
MACHINE •/TYPE • 981 /VID 

GROSS REVENUE $ 
LOCATION COST $ 
ADMIN . COST $ 
NET PROFIT $ 
BOOK-VALUE $ 
ANNUAL ROI 
ENTER <t~TOTALS ONLY>? 

288 .88 
165.58 
23 81 
u 48 

2288 88 
2? 83x 

YOU NEED THE OPERATOR'S INVESTMENT 
ANALYSIS COMPUTER PROGRAM! 

Two Pac -Man machines with the same Revenues but things are not as they appear . The machines 
are very different when you look at the Profits generated and the (ROI) Return on Investment. 
Since Revenues do not tell the whole story you need the Operator"s Inves tment Ana lysis 
Computer Program . 

NOW YOU 'LL KNOW ... 

• Whi c h Locations Are 
Pro ducing Profits 

• Know The Profit Of Every 
Machine At Every Location 

• When To Pull Out Of A 
Locati on 

• Which Machines Have A 
High Return On 
Investment 

• Wh ic h Machines Are 
Losing You Money 

• Which Machine You Need 
To Buy More Of 

• When To Rotate Machines 
• When To Dispose Of Low 

Profit Producing Machines 
• Which Machines Have a Low 

Return On Investment 

THE OPERATOR"S INVESTMENT ANALYS IS COMPUTER PROGRAM is the most advanced 
management tool available to the amusement operator today . Not an accounting system the 
OPERATOR 'S INVESTMENT ANALYSIS COMPUTER PROGRAM will aid in management 
dec isions regarding equipment. The program will work for arcade operators as well as rou te 
operators . 

The OPERATOR'S INVESTMENT ANALYSIS COMPUT ER PROGRAM is designed for the 
TRS-80 series of Rad io Shack computers . The O IA Computer Program comes comple te with 
instructional books and cassette tapes plus consultation by the trained professionals at 
INNOVATIVE MANAGEMENT CONSULTANTS. 

You can own the Comp uter and the OPERATOR'S INVESTMENT ANALYSIS CO MPUTER 
PROGRAM all fo r less than the cost of a video game . Send the coupon below for a complete 
detailed brochure of the OPERATOR "S INVESTM ENT ANALYSIS COM PUTER PROGRAM o r 
call co llec t 501 / 521 -0868 

Please send me mo re 1nformat 1on on the OPERATOR 'S INVESTMENT COMPUTER PROGRAM . 

Name --------------------------~ 
Company -------------------------
Street --------------------------
City ------------ State ____ Zip _____ _ 

INNOVATIVE MANAGEMENT CONSULTANTS 
2040 Lisa Lane . Fayetteville , AK 72701 

Video copyrights 
I read with considerable interest Mike 

Shaw's article in the June 15, 1982 issue on 
video copyrights. I'm trying to avoid 
forming a final opinion because this is such 
a pivotal case for our industry. But, as a 
former electronic engineer who spent 
many years as a computer programmer, I 
was a little surprised to read a quote 
credited to Richard Stern that " ... object 
code ... is not intelligible to human beings." 

I remember the days when the only way 
a tough program bug could be located was 
to call for a "core dump," which is the 
entire contents of memory written in 
binary 1 's and O's, and I would sit there for 
days breaking down "program status 
words," "operation codes," and "operands" 
until the nasty iittle flaw was found . 

I think if Mr. Stern would talk to enough 
programmers, he would find that object 
code is not that mysterious . 

J ames C. Do uglass 
Vice President of Marketing 

Coin Acceptors Inc. 
St . Louis, Missouri 

Game copies? 
I recently purchased an arcade and am 

having trouble locating information on 
repairs and adjustments of switches. The 
machines are included : 

Plerads- no name anywhere 
Defense Command- Outer Limits 
Defense Command- Glaxey Wars
Milkey Way 
Pac-Man- Puckman 
Qix- Taito America 
Pac Man - New Puc 2 
Scrambler- no name anywhere 
Space Battle- name in Japanese 
Space Invader- Cosmic Attacker 
Pac Man - Popeye-New Puk-X 
Phoenix- no name anywhere 
Pac Man - no name but the characters' 

names are Oikaka, Machibuse, Kimagure, 
and Otoboke 

What should I do? 
Name withheld 

New York, New York 

[Ed. Note: We feel you may have been 
ripped off It does look at first blush that 
many, if not all, the !(ames here are copies.] 

Something on your mind you want to 
uent? Got a gripe? Full of praise? Haue a 
question? If you haue comments on the 
coin operated entertainment industry, 
write to Play Meter. Our "Letters to the 
Editor" columns are dedicated to you, 
the operator/ reader. 

All letters must be signed; if requested, 
only initials will be used or the name 
withheld from print. Please include 
return address (although, for the sake of 
your priuacy; addresses will not be 
p-rinted.) All letters subject to standard 
editing. Be concise. 
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PUZZLES :~~hough 
Crossword pinball 

Win a special by completing this puzzle with your 
"crossword pinball." Start at the right in square# I, and 
"shoot" the first words onto the playfield. Put the first 
letter in square # I, and continue the word up to the first 
lane (Yes, the word will be backward by the time you 
get there, but that doesn't matter). 

CLUES 

I. (shooter): The big apples of Gottlieb's video eye 
(4 words). 

2. (down) : This popular Bally pingame featuring a 
rock group was sealed with a ____ _ 

3. (down): A 1933pingamewascalled _____ _ 
Ten; this is also the shape of a racetrack . 

4. (down): Stern's Roman-themed ____ Fyre. 

5. (across): The state pinball machines are in today. 

6. (down): Gottlieb's "invisible" electromechanical 
pingame of 1975 (3 words) . 

7. (down): Gottlieb's Hulk machine was ____ _ 

8. (across): The silver ball is actually made of __ _ 

8. (down): Stern's stellar 1978 pingame. 

9. (down) : Willliams's ball gets its 
name from a beam of light. 

10. (across): Gottlieb's Rideand Williams's 
Fire ( 1 word). 

11. (down): What happens when the ball is in this part of 
the playfield . You (2 words). 

[Answers will appear in the Sept. 15 issue of Play Meter.] 

l 
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NEW YORK 
CANT AURA CORP. 

Fore ign Trade and Service 

Write o r Call 
102 First Street • P.O. Box 715 

Northvil le • NY 12134 
Tel: 518/ 863-4516 or 518/ 863-6178 

Te lex #646892 



The following are rankings of the top videos and top pinballs making above average weekly gross collections nationwide. The dollar amounts ap
pearing are the average weekly grosses as reported to Play Meter magazine through Its regular national operator survey. These averages are for 
games that are currently being marketed in the U.S. (no older than six months). Games with less than adequate responses (less than fifty percent) 
but with above average collections are so noted. Games not appearing on the poll either (1} did not generate over a ten percent response rate to 
provide an adequate representative sampling or (2) did not register weekly gro$S cqRections above the national average. We encourage operators to 
join our evergrowlng number of readers participating in the survey. 

TOP VIDEO 
Street Loc:a ..... 

Twelue of 22 videos (55%) with a response rate over ten pert«n~hove 
above overage earnings. ... ., 

TOP VIDEO 
""*'- Locatlo-
~IJ,} with a response rate over ten percent have 

~-1~9', 



HOT CHILI! 
turn VENTURE into PEPPER II! 

MODIFICATION 
$450 suggested retail to 

Exidy distributors 
We've listened-and now we're acting! In response to your requests, Exidy is offering a complete modification kit, 
available through your distributor. At a reasonable cost, you get all that is needed to modify your VENTURE™ to the 
all-new PEPPER II™. 

And, as an extra bonus, Exidy is sending distributors one free modification kit with each PEPPER II order. Experience 
the hot excitement and spicy earnings PEPPER II will generate in your location! Contact your Exidy distributor today. 

Exidy's secret ingriendient: 
PEPPER II 

Pl.A Y METER, Septe mber 1, 1982 

+ 

390 Java Drive • Sunnyvale, California 94086 

Telephone: (408) 734-9410 • Telex: 357-499 

$ $ 
HOT 

PROFITS 
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BIZ OP SALESMAN BLUDGEONED • DISTRIBS BEAT L.A. TAX • OMEGA GAMES SEIZED • THE BATILE OF 
NEW YORK • ENHANCEMENT MAKER PUTS UP SHIELD • STERN ELIMINATES PINBALLS • ANTI-GAME 
LEADER GETS VICTORY • BURGLARS HIT CLEVELAND COIN • MIDWAY STOPS "HOW TO" BOOK • 'KONG' 

SEIZURES PASS 1,000 • PARENTAL FEARS UNNECESSARY • SOUTHWEST CONSTRUCTS FACILITY 

BIZ OP 
SALESMAN 
BLUDGEONED 

A b usiness o pportunity salesman who quit 
one firm to work on his own said he was 
threatened by the principals of that firm 
a nd then beaten with a lead pipe the 
evening those threats were made. 

Fred Ammond , a Minnesota video game 
business opportunity salesman, said he 
received three threatening calls, one each 
from the president, chief attorney, and 
owner of a firm he had just quit. The calls 
warned him not to continue selling video 
business opportunities on his own.(The 
name of the firm and individuals who 
allegedly threatened Ammond are with
held pending further police investigation.) 

The last of the three calls was the most 
viciously threatening, Ammond said. The 
firm's owner a llegedly called him at 
approximately 6 p.m. on day in mid
February a nd told him he better not con
tinue to compete with the firm he had just 
left. Ammond said his former boss told 
him he had wiped out other compet it o rs 
and wo uld do the sa me to Amm ond. 

"I 'II get you, you son of a bitch," 
Ammond said he was told . 'Tm going to 
take you out. After I break your arms and 
legs, I'm going to take yo u out ." 

Ammond sa id he ignored the warning 
and left his room at the Ra mada Inn 
located by the Minneapolis a irport to 
conduct interviews that evening within the 
motel with potential buyers for his videos. 

"After the session, I went downstairs to 
eat dinner and have a couple of drinks in the 
motel lounge," Ammond to ld Play M eter. 
"I left the lounge a little aft er midnight a nd 
stopped to buy a newspaper, then stepped 
into the elevator to head for my room." 

When the elevator reached the seventh 
floor a nd the doors opened, Ammond, 
alone on the elevator, was greeted by a 
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young ma n with a lead pipe, he said . 
Ammond said he struggled with the man 

but was no match for the lead pipe. When 
he regained consciousness later in the 
hospita l, he had a lready been through 
surgery that required more than 100 
stitches three layers deep to close th e 
gaping wound a bove his left eye. 

Bloomington, Minn ., police said their 
investigat ion of the incident has become 
inactive because of the lack of evidence and 
its limited resources. 

" It was a setup," said Bloomington 
police detective Laurila, " but proving it is 
difficult. There is no corroborating evi
dence. I doubt if Fred (Ammond) could 
even identify his attacker." 

So, currently, Ammond's attorney, 
Steven Yasgur of Hoff & Allen in Eden 
Prairie, Minn. , is pressing suit against the 
Ramada In n for damages at the highest 
level Minnesota law a llows, " in excess of 
$50,000." Yasgur sa id the principals of th e 
firm Ammond accuses of bei ng responsible 
will be joined into the suit "ifa link ises tab-

lished by police investigation." 
Because the firm Ammond accuses 1s 

located outside Minnesota, the Federal 
Bureau of In ves tigati o n has become 
involved in the investigat ion. That fact was 
confirmed by Laurila, who said that 
a lthough the FBI does not share the 
find ings of a ny investigat ion with the 
Bloomington police, it continues to 
req uest information on the case. 

T he Minneapolis office of the FBI 
refused to comment o n the case. • 

DISTRIBS 
BEAT 
L.A. TAX 

Two major d istributors, C. A. Ro binson 
and Circle Inte rnatio nal, led a fight that 
resulted in the defeat of a proposed $250 
per machine tax o n coin-op amusements in 
Los Angeles. 

T he current $ 18. 75 annua l licensing fee 
for locations wi ll remain the sole fina ncial 
attachment the city makes on amusements. 

The Los Angeles City Council wa nted to 
tax the games to benefit its general revenue 
fu nd, but according to C. A. Robinson's 
Ira Bettelman, Califo rnia's tax reform bill , 
the highly publicized Proposition 13, was 
providing a stumbling block. 

According to the legislation, California 
cities cannot create a new tax without 
tak ing it t o the e lectorate. So, in o rd er to 
pass a tax on the amusement industry, th e 
City Council fi rst (by July 14) had to 
fo rmulate a proposa l to be put before the 
voters at genera l election time in Novem
ber. 

To battle the tax , industry representa
tives hired a n a tt orney who had had 
previous deal ings with t he City Counci l, 
and as a result. was aware of the workings 
of the Counri l and was familiar with its 
members. 

Choosing the right negotiator, according 
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We have one thing to say. 

''We're bullish on the industry.'' 

CLEVELAND COIN 
INTERNATIONAL 

Experts with your investment in the coin mchine industry 

Call us for our complete se~ection of new and used equipment at competitive prices. 

Send for our list of closeout specials in the "Cleveland Coin Journal" Top Ten. 

17000 South Waterloo Rd. 
Cleveland, Ohio 44110 

216/ 692-0960 

7029 Huntley Rd. 
Columbus, Ohio 43229 

614/ 846-8590 

848 - G Nandino Blvd. 
Melbourne Industrial Park 
Lexington, Kentucky 40511 

Outside Ohio toll-free 1-800-321-2778, 1-800-321-2779 
In Ohio toll-free 1-800-362-1296 

"We welcome overseas inquiries" 
Telex: 241554 



IEWS 
to Bettelman, was the key factor in defeat
ing the tax. Special efforts followed - talks 
with council members in their offices and 
attendance at committee meetings. And, 
by the time the Council met July 14 to 
publicly consider the issue, the tax had 
already been securely put to rest. 

Initiall y, the Council's Charter and Elec
tions Committee, a body responsible for, 
among other things , suggesting to the 
general Council the merits of the proposed 
tax, studied the amusement issue, con
sidered th e input of industry representa
tives , then recommended to the Council 
that it ta ble the tax. 

The Council , however, persisted in 
trying to get money out of the industry, 
and it then offered the industry a com
promise in the form of a licensing fee. 

But the law requires fees to be collected 
only in an amount necessary to pay for 
specified services to the subjects of the fees. 
Although the Council tried to paint a pic
ture of th e industry as needing constant 
and heav y policing, the city's chief admin
istrative officers could not "substantiate 

industry was 

meetings and 

negot1at1ons between the industry and 
government representatives led to a July 14 
Council meeting spiced with dramatic 
rhetoric. 

Councilman David Cunningham 
opened discussion of the issue by scolding 
his fellow Council members . 

"I can't believe we are blackmailing this 
industry," he said. Then he turned to the 
operators in the audience and told th em 
not to pay the ill-conceived tax. 

Several other dramatic speeches ensued, 
reported Bettelman, but the final result 
was a solid defeat of any additional 
burdens on the industry in Los Angeles. 
Only two of the needed eight "yes" votes 
were counted at the conclusion of the 
Council's meeting. 

Bettelman noted distributors and 
operators in Los Angeles learned an 
important lesson from the fight against the 
Los Angeles tax measure. The industry has 
been preoccupied with denyi ng it is highly 
successful, but it is useless to avoid the $5 
billion industry tag that government 
officials characterize it with. 

What is more important, sa id Bettelman, 
is to use the facts rather than hide from 
them. 

Coln-operated Amusement Needsl 
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Game Sales Inf ernaf ional 
* Immediate availability of 

Top Earners 
* Excel lent used and 

recondit ioned equ ipment 
* Expert service and board 

repa ir 
* No knock -offs 
* Lowest Prices 

Game Sales Internafional 

"If I'm a $5 billion industry," said 
Bettelman, "then I want a $5 billion 
hammer." 

Bettelman said industry people in Los 
Angeles will no longer be caught off guard 
by government regulation attempts. 
Operators and distributors there will have, 
in effect, a local lobbyist to represent their 
views with lawmakers. They will work "in 
the trenches" of local government, sup
porting their friends and educating their 
enemies, he said. • 

OMEGA 
GAMES 
SEIZED 
Omega Products, a San Diego firm that 
manufactures video card games, has 
agreed to alter its machines for use in San 
Diego County. 

A spokesman for the company, Jay 
Sarno, said Omega will reprogram the 
pieces so they will not award replays. 
Instead, the machines will now provide five 
games for a quarter and a high score dis
play mechanism. 

The alteration on the games came as the 
result of a county ruling that the devices 
are illegal. County sherifrs department 
deputies recently seized four games from 
two lounges in the El Cajon area. Don's 
Cocktails and The Coach Stop were 
invaded by the deputies who seized the 
games and arrested the managers of the 
lounges. They were charged with posses
sion of illegal gaming devices . 

San Diego County Sheriffs Deputy 
Tom Field said the games were illegal 
because they are games of chance that offer 
something in return when the players beat 
the machine. He stressed that two things in 
the same game- chance and payback
combined to make the games illegal. 

Field said the seizures are important 
because it is the first local instance that 
someone determined the games themselves 
as illegal. No illegal payoffs were associated 
with the seizure action. 

Although Omega and other video card 
games have been seized previously in 
California, this particular case was noted 
by both Field and Sarno as an important 
precedent setting action. 

"There is other activity in the state as a 
result of this case," Sarno said. 

He also said he is concerned about con
sistency in regard to his games. In some 
areas of the state, the games are all right, he 
•said. In fact, he said, the same model games 
that were seized in San Diego County are 
legally licensed in the city of San Diego. 

"We don't care what they decide, as long 
as they are consistent," Sarno complained. 
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• 
WHAC·A·MOLE 

You'll profit from our experience. 
We have been building unique 
games that appeal to people of all 
ages for 12 years. Games like 
Whac-A-Mole give you high traffic, 
excellent profits and minimal down 
time. Call and let us tell you more. 

Bob· s Space Racers 
42 7 1 5th Street 
Daytona Beach. 
Florida 3201 7 
(904) 677-0761 

IEWS 
THE BATTLE 
OF NEW YORK 

Two separate coin-op amusement asso
cia ti ons presented two separate bills to the 
state Legislature in New York this sum
mer, but as the sess ion closed, neither was 
accepted into law. 

The two associat ions, the New York 
Sta te Coin Machine Association and the 
Empire State Coin Machine Association, 
remain at odds with each other and, 
a pparently, their inability to agree on what 
measures the state should take to regulate 
the industry has led to further confusion 
for the legislators in New York . 

Millie McCarthy has been submitt ing 
the bill with slight a lterations since 1965. In 
a newsletter released after she gave up 
efforts in the final hours of the legislative 
session, she did not mince words in 
expressing her dissatisfact ion with Bally's 
Syracuse distribut ion office. The office's 
ma nager, Jack S hawcross, is the pre
dominant figure behind the Empire Asso
ciat ion. 

"How many times sho uld our efforts be 
defeated by some of our industry people-

WE INTERRUPT THIS MAGAZINE 
FOR AN IMPORTANT MESSAGE! 

Central Distributing Co. is reported to be making the best deals 
on new <& used) equipment. 

The Omaha, Nebraska firm, known industrywide for its 
immediate deliveries, is beating all competition in the areas of: 

SERVICE • PARTS • AND PRICE 

THEY'RE SECOND TO NONE! 

Representing all major manufacturers 
We have the best reconditioned games 

in the country-no brag, just fact. 

either the ones who fear stability because 
of their own questionable background, or 
the ones wh o want to continue capitalizing 
on our instability?" she wrote. "It is far 
easier for us to deal with government than 
with the conflicting forces within our own 
industry." 

" I regret that there are animosities," 
commented Shawcross. "We are hoping 
for a compromise effort plan." 

S hawcross sa id the main difference in 
the bill proposed by McCarthy and the one 
sent to the committee considering coin-op 
regulation through Empire Association 
lobbyist Don Boyle was that the Empire 
bill would have the state license locations 
whereas the McCarthy bill would have the 
state license operators. 

Additionally, the Empire bill called for 
higher fees, which, S hawcross said, would 
have satisfied the Legislature and kept it 
away from attacking t he industry with 
gross receipts taxes and additional licens
ing on a per machine basis. 

McCarthy, on the other hand, vehe
mently objected to the higher fees called 
for by the Empire bi ll and said her fears 
tha t those fees might be incorporated into 
her bill caused her to withdraw her efforts. 

As a result , no legislation came o ut of 
the session which would regulate the 
industry. Both Shawcross and McCarthy 
would like to have some regulation issued 
by the state in hopes it would set statewide 
sta nd ards and take power away from local 
municipalities to tax games unfairly. 

McCarthy a lso wanted her measu re 
passed to stabi lize the industry against any 
negative legislat ion that might result from 
the coming sess ion. 

"Now we are quite helpless against a ny 
new tax package being readied for the next 
session under the excuse that we need con
trol," she wrote in the newsletter. • 

ENHANCEMENT 
MAKER PUTS 
UP SHIELD 

Shield, a lega l protection o rganiza ti on 
formed to ass ist video game copyright 
infringement defendants in their court 
battles against maj or manufacturers, is 
cond ucting its first case o n behalf of John 
Clark of Aatom Am usement Service, a 
manufacturer of game enhancement kits. 

Clark, who sold a Pac-Man enha nce
nient kit to an undercover re;>resenta tive of 
Midway Manufact uring's !._os Angeles law 
tea m, Loeb and Loeb, w?.S one of 38 defen
dants named in a Midwa y sui t in the U.S. 
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Ga01es Galore of Texas 

WE HAVE 
The Gatnes 

People Play ... 

* Call us for information regarding 
these games or any other machines we 
have not listed. * A complete line of interchangeable 
games is also available. 
* We also have a wide selection of 
good used equipment. * We are among the most competitive 
in price of United States Distributors. 

Nationwide Games 
Galore, Inc./ 

dba Games Galore 
1 0031 Monroe Drive 

Suite 306 
Dallas, Texas 75229 

Telex 732561 TELE.SERV-DAL 
IN SPRJNT 101888 

(214) 247-GAME 
(4263) 

We now feature 
The Video Outpost™ 

Acclaimed by 
"Frank the Crank" 

and featured 
in many articles. 

We have the following games to offer, as well as 
many others, from smaller U.S. Game Manufacturers: 

Alpine Ski • Amidar • Bosconian • Caveman • Centipede • Devils Dare • Dig Dug • Donkey Kong • Eyes 
Fantasy • Frogger • Galaga • Haunted House • Jack the Giant Killer • Jump Bug • Kangaroo • Kram 

Lady Bug • Looping • Make-Trax • Mission X • Mr. & Mrs. Pac-Man (pin) • Ms. Pac-Man • Nato Defense 
Pepper II • Pioneer Balloon • Qix • Rapid Fire • Robotron 2084 • Roby Roto • Snap Jack • Solar Fox 

Space Duel • Stargate • Tempest • Thief • Triple Punch • Tron • Turbo (s/ d) • Turbo (u/ r) • Tunnel Hunt 
Valley Tables • Victory • Wild Western • YoYo • Zaxxon • ... .. . and many more! 

Projectavision Video TM 4 5 " Diagonal 
Screen 

With the glut of game machines being 
introduced into the market place and in an 
a ttempt to keep game rooms attractive, 
innovative and competitive Games Galore is 
proud to introduce Projectavision Video'". 
Unlike wide screen projection systems 
currently available, Projectavision Video is a 
rear projec ted system that has no Joss of 
color when projected. The system can be 
wired to almos t any cocktail table and is 
interchangeable. Currently, those on test 
are earning between $250 and $550 per 
week. Starting August I st the system will be 
selling na tionally a t $8,495. Our introductory 
price will be $8,195. This includes your 
choice of table , wide screen te levision and 
assembly. If you wish to supply your own 
table that amount will be deduc ted from the 
price. 

Walnut Venee r 
Cabinet 

LEO Channel 
Indicator 

~~I+- Up/Down Bunons 

2·way 4-speaker 
(Inside ) 

Panasonic presents a color TV that is 
as beautiful as it is big, the CT-4600. 
The CT-4600 carries a big 45" diagonal 
screen in its handsome, one piece 
design. There 's an individual pre
foc used lens for each of the three 
projec tion tubes, so you get a crisp, 
bright picture tha t you can enjoy in 
normal room lighting. The simulated 
wood doors combine with the walnut 
ve neer cabine t to enhance your interior 
decor. Big. Beautiful. 

Suggested Retail $8,495.oo 

Distributorships available outside Texas and Oklahoma 



IEWS 
District Court in Los Angeles, June 2J. 

As a result of a favorable decision to 
Midway, authorities have removed many 
of the allegedly offending printed circuit 
boards and parts used to make the kits 
from Clark's residence where he manu
factures them. 

Clark admits to producing the kits. In 
fact , he told Play Meter he has sold several 
hundred Galaxian, Pac-Man, Donkey 
Kong, Star Castle, Asteroids, and other 
game kits in the past nine months. 

But Clark will not say he is wrong. He 
contends making and selling enhance
ments is not illegal. Therefore, he is peti
tioning the court to throw the Midway suit 
out and its request of the amount of 
damages to come from him out of the suit 
that asks a total of $I million of the 38 
defendants. (Thirty-five of those defen
dants, said Clark , have conceded damages 
to Midway in the amount of $1 ,000 each. 
That leaves only three other defendants to 
make up the difference if Midway is 
granted what it is requesting.) 

In addition to being relieved from 
paying Midway damages , Clark wants the 
court to allow him to protect his client list 
that Midway has requested. Clark said 
Midway wants his list so it can track his 
buyers and "pressure them into putting 
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heat on me." 

Welsh-it represents Midway as home 
base attorneys- denied comment on why 
Midway wanted the client list , but he did 
say that the basis for viewing enhancement 
kits for copyrighted games as illegal is 
sound. 

Midway, Katz said, has already been 
victorious in at least three enhancement / 
infringement cases. 

On March 11, Midway gained a pre
liminary injunction against Artie Inter
national , a firm making enhancement kits. 
That ruling came after a year and a half of 
extensive evidential procedures and a 
vigorous fight by Artie, Katz noted. Speed
up (or enhancement) kits were found to be 
an infringement on the copyright of 
Galaxians, although Artie still has the 
ruling on appeal. 

On March 15, in light of the March 11 
ruling and in the same District Court, a 
different judge decided in favor of Midway 
against Roger Strohon, et al. There, a pre
liminary injunction was granted to halt the 
production of Pac-Man enhancement kits. 

Sidney Katz, a member of the Chicago 
Jaw firm Fitch, Even , Tabin, Flannery & 

Then, on April 11 , the U.S. District 
Court in Los Angeles ruled in favor of 
Midway and ordered several defendants 
doing business as Pachinko Palace to stop 
selling enhancement kits. 

Clark finds encouragement in the fact 

Serving the Southeast Since 1928 
with the Best Names in the Business 

• 
" c -

P.O. Box 927 o Montgomery, AL 36104 D 205/834-3455 
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Tun; Electro Service, Inc. 
1716 W 4th Street 
Tempe, Arizona 85281 
(602) 968-7257 TELEX 165819 
~ 
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••• 
We're game at TUNI. Game enough 

to offer the new, exciting RADAR 
ZONE™ at a special introductory price 
of $1895. TUNI is so excited about 
this new game, that we want to give 
you the opportunity to try it at this low, 
one-time-only price! We have made 
special arrangements with our fine 
distributor family to make this price 
offer available through October 31st. 

s 

Just try the new RADAR ZONE™ 
and you'll see why this action packed 
game is already a proven high earner 
in location tests. RADAR ZONE™ is a 
multi-level game simple enough for 
the beginner, yet an exciting challenge 
for even the best video game expert! 

Eye-catching color and startling 
sound effects are guaranteed to grab 
players attention. 

CALL FREE·l-800·528·1409 

TONI INTERCHANGEABLESTM 
ARE AVAILABLE FROM 

ANY OF THE FOLLOWING 
DISTRIBUTORS 

ALABAMA 

Continental Distributors 
611 HoltSt. 
Montgomery, AL 36 1 08 
205-265-9738 

ARIZONA 

Sun Star Distributing Inc. 
509 S. 48th St. # 1 05 
Tempe, AZ. 85281 
602-967-2966 

Coin Optronics 
245 S. Plumber #22 
Tucson, AZ. 85719 
602-624-2826 

CALIFORNIA 

American Amusement 
4630 Park Newport 
Newport Beach, CA. 92660 
714-894-7563 

Astronix. Co. 
1106 Bentoak 
San Jose, CA. 951 29 
408-973· 1 069 

Delta Pacific Distributing 
7404 Fulton Ave. 
N. Hollywood, CA. 91605 
213· 765· 7200 

Full Spectrum Marketing 0 Sales 
1650 S. Amphlett Blvd. # 121 
San Mateo, CA. 94402 
415-572-9222 

K.AJ. Inc. 
441 3 Aquarius 
Lompoc. CA. 93436 
805-736-5075 

North Country Distributing 
275 Hilltop " 15 
Redding, CA. 96003 
916-244-2 138 

Pacific Bay Distributing 
2 194 Edison Ave. 
San Leandro, CA. 94577 
415-430-9811 

COLORADO 

Sharp Entertainment 
2652 11th St. Rd. 
Greeley, CO. 80631 
303-493-7179 

GEORGIA 

Souther Amusement 
710 N. Hamilton St. 
Dalton, GA. 30720 
404-278· I 044 

MISSOURI 
21st Century Amusement 
43 14 Rider Trail 
Earth City, MO. 63045 
314-291-0089 

MARYLAND 

Complete Coin Corp. 
Route 213 
Chesapeak Gty, MD. 2 1915 
301-885-5146 

Vega 
71 33 Rutherford Rd. 
Baltimore, MD. 21207 
301-944-6110 

NORTH CAROLINA 

Mountain Music 
180 Cisco Rd . 
Ashville, NC. 28805 
704-258-0230 

OHIO 

Mid America Entertainment 
643 Henry St. 
Ni les, OH. 44446 
216-530-4905 

OREGON 

Pacific Rim Distributors, Inc. 
Hayden Island Bus. Park "8 
Portland, OR. 97217 
503-285-8036 

PENNSYLVANIA 

Amato Music 
528 Merchants St. 
Ambridge, PA. 1 5003 
412-266· 7555 

J .0.VA. Games, Inc. 
2272 Mercer Rd. 
New Brighton. PA. 15066 
412-843-5190 

TENNESSEE 

Uttz, Inc. 
1602 Highway 51 South 
Covington, TN. 380 19 
901-476-1363 

VIRGINIA 

Greater Atlantic Assoc. Inc. 
6501 Loisdale Ct. "606 
Springfield, VA. 22150 
703-971-661 1 

WASH INGTON 

Carefree Video 
19226 66th Ave., Bldg. L, 104 
Kent, WA. 98031 
206-872·3556 



And to make it even 
easier for you, TUN! has fi
nancing available! On your 
approved credit, our 24 
month plan allows you to 
extend your cash outlay 
over a 2-year period so 
your new RADAR ZONE™ 
can pay for itself! 

If you're not sold yet, 
TUN! quality allows us to 
offer you investment protection 
with our revolutionary 12 month 
limited warranty! 

• 

Keep in mind that 
RADAR ZONE™ is a 

TUN! INTER
CHANGEABLE™game 
which can later be con

verted to a brand new 
top earning game at a 

substantial savings! 
Games such as Dazzler 

and 8-Ball are available now, 
and new games will be introduced soon! 



the court has granted him two postpone
ments and is currently pressing to get it to 
allow him to continue business while he 
awaits a final decision on the legality of his 
kits. • 

STERN 
ELIMINATES 
PINBALLS 

Stern Electronics will, at least temporarily, 
cease manufacturing pinball games. 

The move to get out. of the continually 
softening pinball market was noted by 
President Gary Stern as a reflection of the 
company's intent to become more con
cerned with its production of videos. 

Among its employees, Stern counts 
Harry Williams, generally known as the 
"father of pinball." 

"Harry will remain with the company," 
Stern said . "He furnishes us ideas for video 
games as well as pinballs." • 

ANTI-GAME 
LEADER GETS 
VICTORY 
Ronnie Lamm, the nation's most publi
cized anit-game campaigner, has won 
another victory near her home in Brook
haven, N.Y. 

There, the Brookhaven Town Board 
extended its moratorium on video games 
from six to nine months that will enable the 
board to get into the school year before it 
has to make a decision on legislation to 
restrict amusement centers. 

Lamm, president of the Middle County 
PT A Council, was unopposed in her bid to 
extend the moratorium. No one showed up 
at a public hearing on the extension to 
object. 

Another local PT A president, Barbara 
Phelps, called for specific measures to 
restrict or completely ban videos. She said 
that she recognized such legislation would 
not be popular with the town's adolescents, 
but she dismissed their objections, saying 
she equated the efforts to eliminate the 

IT DOESN'T TAKE 
A CRYSTAL BALL 

Your best buys won't come from overstocked, discount distributors. 
The best deals still come from a full-service distributor who's looking 
out for all YOUR needs today ... and tomorrow. 

IEWS 
games with "the immunization of child
hood diseases." 

Backing the PT A presidents was 
Councilman Gene Gerrard who asked the 
town attorney to look .into a total ban on 
~he games for Brookhaven. 

"They are popping up ail.over the place," 
Gerrard told the board. "Without a blanket 
ban, it would be almost impossible to 
enforce any local law. You would need an 
army to do so." • 

BURGLARS HIT 
CLEVELAND 
COIN 
Ohio operators and distributors have had 
more than their share of problems with 
video game burglars. 

The latest in a rash of burglaries took 
place at Cleveland Coin Machine on 
Waterloo Road in Cleveland. There, 
burglars took $84,000 worth of video 

Call us today .. .lt's your future! 

GENERAL VENDING SALES CORP. 
NOW WITH TWO OFFICES TO SERVE YOU 
245 W. Biddle St. 8588 Sanford Dr. 

Baltimore, MD 21201 Richmond, VA 23228 

301/837-4119 804/262-GAME 
"If it draws a crowd, it's from General Vending Sales Corp." 
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games and stole the company's $18,000 
1980 Mercedes-Benz truck. 

Thieves bypassed the alarm system and 
knocked a 4-foot-square hole through a 
concrete wall on the building's south side. 
They made their way into the office, took 
the truck keys, and loaded the games into 
the truck from the loading dock. 

"All were very popular games," company 
Comptroller R. C. Heckman said. "They 
were professional thieves who knew 
exactly what they were looking for." 

Thirty-four games, including models of 
Pac-Man, Ms. Pac-Man, Galaga, and 
Donkey Kong, were taken, Heckman said 
it was the first robbery at his company. 

Cleveland Coin President Ron Gold 
noted three youths were captured in Cleve
land July 20 for theft of some Pac-Man 
games from a street location, but he indi
cated that there was little likelihood they 
were responsible for the Cleveland Coin 
job. 

Gold said video games are too easily 
reduced to black market status. All that 
needs to be done is erase serial numbers 
and the games are easily marketable, he 
said. 

"I hate to say it," he said, "but even the 
legitimate might be tempted to buy a stolen 
game." 

He opined that while an automobile or 
jewelry, for example, might be fenced at 10 
or 20 percent of its value, the easy reduc
tion of a video game to unrecognizable 
identity would bring the thief a much 
higher percentage of its new cost . • 

MIDWAY STOPS 
"HOW TO" 
BOOK 
Midway Manufacturing has stopped the 
publisher of "How to Win at Pac-Man" 
from issuing a second edition. 

In action taken in the U.S. District 
Court in Chicago, the publisher, Gulf + 
Western Corp. (Simon and Schuster), and 
the authors, Publications International 
Ltd. (editors of Consumer Guide), were 
enjoined on July 14 from any further 
printing, publishing, or distributing of the 
book. 

The book was found to be an infringe
ment on the copyrights of Midway relevant 
to its Pac-Man. The suit came in answer to 
a filing by Publications International 

against Bally Manufacturing and its 
Midway subsidiary seeking a declaratory 
judgment that the Pac-Man trademark 
and copyright claims were invalid. 

The court allowed the publisher to sell 
off the remainder of more than 500,000 
copies of the original edition of "How to 
Win at Pac-Man." 

It took into consideration conversations 
between the publisher and Midway and the 
time that had passed while the two were 
attempting to reach an agreement over the 
rights to ·publish the book. The court said 
the time and conversations had stripped 
Midway of the right to recall books that 
had already been published. 

Sidney Katz, attorney for Midway in 
much of its copyright litigation, said the 
two firms had been haggling over the issue 
for six months. The injunction means the 
sequal will be "stopped cold," he said. 
Additionally, Katz noted Midway would 
pursue action against Gulf + Western, 
suing the firm for profits it made from sales 
of the book and for attorneys' fees. 

In other Pac-Man infringement action, 
Midway has taken initial steps to stop a 
controversial religious group known as 
Jews for Jesus from utilizing the Pac-Man 
character in its literature. Jews for Jesus 

REPRESENTING: Stern, Williams, Automatic Products, Bio-Rhythm, Exidy, Game Plan, Gottlieb, Midway 
Moyer Dlebel, Rock-Ola, Slrcoma, Irving Kaye, Valley, American Shuffleboard 

CULP DISTRIBUTING CO. 
OF OKC, INC. 

614 W. Sheridan • Oklahoma City, Oklahoma 73102 • (405) 232-9591 
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issued a religious pamphlet tit led "Pac
M an Fever," wherein gospel tracts are 
punctuated by cartoon portrayals of 
Bli nky, Pinky, Inky, and Clyde. • 

Most recently, U.S. District Judge 
James Meredith issued a preliminary 
mJunction against 14 St. Louis area firms 
distributing counterfeit versions of the 
game. 

'KONG' 
SEIZURES 
PASS 1,000 

In raids by U.S. marshals, 13 games 
bearing the names Crazy Kong and 
Congorilla were taken in nearby southern 
Ill inois. All of the companies named in the 
injunction were locat ions. Warehouse 
Games of Fairview Heights, which allegedly 
had been placing the games th roughout 
several states, agreed to a "constant 
decree" that carries the same business 
halting effects of an injunction. Nintendo of America has taken several 

successful steps to eliminate piracy of its 
popular Donkey Kong. 

The actions brought the total number of 
Donkey Kong imitations seized by Nin-

32 

WE HAVE THE LOWEST PRICES 
IN USED VIDEOS 

Asteroids .......................... $ 500 

Galaxian .................•.. • ...... 
Stratovox . . ... . . 

Asteroid D e luxe .. . ..• . •. .• . . • .• . .. . 

Q ix ... 

Super Cobra .....••. • ....•.... 

Asteroids <CTI ... • . .... • . •... ...... 

Defender .. ...... .. .•..•. • ..• .. •. .. 

Kickman . . . ...... .. . . .. .. . 

M issile Command ....... • ..... ..•... 

Warp-Warp ....... . ....... ... •.. . ... 

S uper Tank ....... . 

M issile Command (cab.) .. .......... . 

500 

500 

600 

900 

900 

450 

1500 

1500 

600 

800 

1000 

5 5 0 

Crazy C limber . .... .. ... ... . ... . ... . $ 700 

Space Duel . . . . . ................ ... 17 00 

Asteroid D eluxe (cab.) ... ...... .. . . . 550 

Bosconlan . . . . . . . . . . . . . . . . 1300 

Scramble . . . . . . • . . . . • . . • . . . . . . . . . . . 800 

Venture . . . .. . . . .. . .. . . .. • . . . . . • . . . 900 

Tempest ...... ... ...... , ....•...... 1700 

Hyperbali (pin) . . . . . . . . .. . . . . . . . • .. . 1400 

Solar Quest ..... .. , .. .. , . . • . . . . . . . . 900 

Omega Race . . . . . . . . • . . . . . . . • • . . . . . 1 200 

Spac e Fury .. .. . .. . .•• .... •. , •. , . . . 1000 

W izard of Wor . ...... .. •.... ,.. 1200 

A steroids (cab.> ... . ........ . ..• .... 4 50 

MACHINES ARE LOCATION READY 
Call: 1-313-894-2100 • Ask for Gene 

METRO VIDEO 
3950 Michigan • Detroit, Michigan 48210 

Assuring your climb 
to success ... 

MOUNTAIN 
COIN 

DISTRIBUTORS 
WITH FOUR OFFICES TO SERVICE YOU 

300 W. 53rd Place, Unit B 
Denver, CD 80216 

(303) 620·9350 

3850 W. Van Buren 
Phoenix, AZ 85009 

1602) 269-8292 

2910 'C' 4th St. N.W. 
Albuquerque, NM 87107 

(5051 345. 7706 

3753 S. State Street 
Salt Lake City, UT 84115 

(801! 262·5493 

tendo in the United States to more than 
I ,000. None of the seizures have yet 
resulted in a full trial. 

Previous to the St. Louis seizures, 
Nintendo had been busy picking up 
Donkey Kong imitations in Richmond, 
Va. There, 25 games were seized May 25 
and preliminary injunctions were issued 
against defendants including O 'Conner 
Vending Machine Co. and Capital Amuse
ments. 

Prior to its activity in Richmond, on 
May 22, Nintendo picked up about 60 
games and circuit boards in Dallas. Thirty 
defendants were named there, includ ing 
Games Ltd ., Games Galore, PlayMore 
Games, Commerical Music, and Quorum 
Industries. • 

PARENTAL 
FEARS 
UN NEC ESARY 

One of the principle objections to video 
games that has come from parents, edu
cators, and administrators has been that 
they are "addictive" to youth. 

But the July issue of Working Mother 
magazine offers some solace to those who 
fear the games, saying videos have positive 
influences on children. 

The contention was the result of inter
views with several psychologists. 

" It is absurd to think of a machine as 
addictive," declared Mitchell Robin, pro
fessor of psychology at the City University 
of New York. He said parents' overreac
tions to the games most often stemmed 
from "computer phobia, a fear of mysteri
ous machines that seem to entice and 
outwit human beings ." 

On the contrary, offered Robin, the 
games provide a "chance for kids to excel 
at a new kind of competitive sport, one that 
requires strategy and coordination but 
does not depend on physical strength." 
Robin said the games a re "what education 
is all about. Inquisitive children who play 
video games ultimately ask 'How does the 
game work?' and then, ' How can I make it 
work?'" 

Psychologist Marilyn Rothenberg dis
missed parental fears that game add iction 
could be a problem for their youngsters 
and praised the benefits of videos. 

"The degree of concentration required," 
she said, "the necessity to learn to react in a 
specified time, the ability to gain self
esteem by perfecting a skill through 
practice- all of these are positives. Such 
intense periods of concentration are useful 
escapes as well, and help children focu s 

PLAY METER, September 1, 1982 



PRIZE REDEMPTION&: TRADE CHECKS 

CASINO SLOT&: GAMING COINS 

Phone or write /or catalog & .ample• 

VAN BROOK OF LEXINGTON. INC. 
P.O. BOX 6044. LEXINGTON. KY. 40666 

606/231-7100 

Five great reasons why 
Modern Vending Sales 

should be your 
Video Game Distributoc 

1. 50 years experience in coin-op 
2. We are specialists in all phases 

of setting up Video Game Centers 
3. Thousands of used games in 

excellent condition in inventory 
4. We have the most popular games 
5. Our prices are very comRetitive 

Factory Authorized Distributor for: 
Atari • Williams • Taito • Nintendo • 
Stern • Seeburg • GDI • Exidy •Valley 
Rock-Ola • Game Plan • Nichibutsu 

Call (Toll Free) either Scott Housefield 
or Dick Thomas today for more information. 

1-800-382-4050 (Indiana) 

Modern Vending Sales Corp., Inc. 
7940 Pendleton Pike 
Indianapolis, Indiana 46226 
(317) 542-9207 
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their concentration. 

"The bottom line for parents should be 
what the child 's tota l life looks like, how 
much time is spent at ga mes in proportion 
to other activities. It is only when the time 
is excessive that a pa rent need feel concern." 

GREG, YOU COME 
HOME FOR DINNER 
Rl<"=>HT NOW! 

Oo 
0 

" 

Psychologists noted that some parents 
fear places that offer video games because 
they think the locations are undesirable 
hangouts, but they st ressed that any arcade 
owner who wa nts to stay in business has to 
create an acceptable envi ronment. • 

SOUTHWEST 
CONSTRUCTS 
FACILITY 
Southwest Vendin1}'.' Sales Co mpany's 
Ok lahoma City branch has o pened its new 
office, showroom, warehouse, a nd service 
ce nter. 

"The new office was built on our own 
property," sa id President J o hn Gatens, "at 
the co rner of Meridian and 33rd Streets, 
just a bout 1/ 2 mile north of 1-240 and the 
ai rport. We're extremely proud of the 
faci li ty which was built to increase our 
customer service a nd efficiency." 

According to Okla homa City General 
Manager Phil Oldham , the building has 
more th a n 21,000 square feet accommo
dating a large customer showroom wit h 
sa les offices o n the perimete r, a wide part s 

department counter directly accessed into 
the showroom area , 12-man service 
department , a custo mer / employee lounge, 
and the warehouse itself. The three-bay 
lOading dock is partially weather-sheltered, 
and the exterior drive area features a 
maneuvering lane for large freight trucks. 

"I'm very proud of the new office," 
Old ham said. "It was designed using our 
experience in the other two offices in 
Dallas and San Antonio. All functions of 
everyd ay business can be conducted wi th 
no interference as we have had in the past. 
We can now load or unload three vehicles 
at the same time and still have plenty of 
space for custo mer and employee parking." 

Oldham also said that the growth of 
their business had dictated the need for 
their ex pansion into the new fac il ity. • 

'ZAXXON' 
COMMERCIAL 
GOES NATIONAL 
After ex perimenting with two weeks of 
te levis ion commercia l time in Los Angeles, 
Sega Enterprises launched a nationwide 

IT'S A SMALL WORLD WHEN YOU BUY FROM 

:34 

BALLY EMPIRE INTERNATIONAL, INC. 
2828 North Paulino Street 
Chicago, Ill inois 60657-U.S.A. 
[312) 871-7600 
Telex: 25-4026 
Cable: EMPIRE-CHICAGO 

INC. 

Whether you're nearby or half-way around the world , Bally Empire . 
International, Inc. can serve you better. With over 40 years experience in serving 
the overseas markets, Bally Empire International, Inc., can offer you quick, 
dependable delivery and service on any order from their complete line of_ . 
new and reconditioned coin-operated equipment, meeting all your specific 
requirements. And as part of America 's largest Distributor, Bally Empire 
International, Inc., features a fully stocked parts department for your needs. 
Professional marketing and sales expertise in English and Spanish are always 
included from our knowledgeable staff. 

Call Bally Empire International, Inc. , for big service and selection in a 
small world way. 
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No Bubble, No Trouble! 
With top parning intPrchangt•ahlP YidPo ganws from us. ~· nu don't ha\'r to worr~· ahout an~· 

YidPo ganw huhhh•. 

If ~·ou own our cahirwts. ~· trn'll hP ahh• to intprchangP with an~· of thP nPw top gamPs WP 
haH' for \OU. And. sincP WP product' and spll on!~· Jpgal ganws. thrn•'s no eop~:right hassh•. 

Ht•t't•ntl_,. \\t' acquirPd tlw non-Pxrlusi\'l' rights to product' Ganw-A-Tron's top \'idPo ganw 
'DAl\1Rl 1STEHS' 

·namhustt•rs' now joins our growing list of top Parning intt•rchangPahlP \"idros. including: 

LADY Bl T (~ e RED CLASH • FRISKY TOM • LI'L HUSTLER 

ELECTROGAME INTERNATIONAL CORP. 
WANTED: 

MANUFACTURING 
RIGHTS TO 
NEW VIDEO 

GAMES 

67 ver ea ort 
Massapequa Park, NY 11762 

516/799-2279 • Telex: 475-4242 
CALL TOLL-FREE 

1-800-645-9164 
"Tht• wavr of thr futurr." 

WANTED: 
DISTRIBUTORS 
TO REPRESENT 

OUR GAME 
LINE 

Distributorships and Territories 
Still Available! 

You've seen the copyrighted 
prototype at the trade shows. 
Now its perfected for the market. 
The preliminary test data is in, 
and it says unmistakably that the 
world wants the Caterpillar©. 
The game is as challenging as 
it is revolutionary, and many 
insightful minds have already 
begun calculating the potential 
that this trend setting machine 
has for them! 

INNOVATIVE 
VIDEO 

GAMES, INC. 

For more information ta lk 
lo one of our sales staff 
today by calling: 

l-800-227-l 617x540 
or 

214-484-4080 
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Across America 
the Game 

is the Same! 

SHAFFER SERVICE 
Makes the 

DIFFERENCE! 

Dial 
Us 

BEFORE 
You 
Deal 

TOLL FREE 
in Oh io 

1-800-282-0194 
in Ky. & W.Va. 
1-800-848-0307 

Factory 
Authorized Distributor 

for 
Atari 
Bally 
Sega/Gremlin 
Midway 

Rowe-AMI 
Gottlieb 
Ci nematronics 
Dynamo 

SHAFFER 
DISTRIBUTING CO. 

COLUMBUS 
1100 W. Third Ave. • P.O. Box 12417 

Columbus, Ohio 43212 
(614) 224-6800 

CLEVELAND 
Capital Sq . Business Park 

7792 Capital Blvd . 
Macedonia, Ohio 44056 

(216) 467-4850 

You 're Sure with Shaffer 
- Our 53rd year in 

the Coin Machine Industry 
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television campaign in behalf of its highly 
successful coin-op video Zaxxon. 

The effort marks the first time com
merical television has been used to attract 
player interest to an arcade video game. 

The commercials were shown in major 
markets across the country and featured 
computer-generated action promoting the 
three-dimensional play qualities of 
Zaxxon . 

In Chicago, commercials for Zaxxon 
ran during the July major league baseball 
game and on such shows as "Saturday 
Night Live," "Greatest American Hero," 
"Different Strokes," "MASH," and 
"American Bandstand." The same variety 
of programming was selected for com
mercial use in the New York and New 
Jersey market, including several airings 
within the reruns of "Star Trek." A sched
ule was also contracted for the Philadelphia 
area. 

In discussing the commercial approach, 
Sega President David Rosen said: "With 
the video arcade market crowded with 
competing games, capturing the attention 
of the player calls for new and innovative 
marketing techniques. Zaxxon is the 
perfect vehicle with which to innovate a 
television marketing campaign since 
Zaxxon itself is technologically innovative 
in terms of the three-dimensional visual 
effect it achieves." • 

EMPIRE FOLLIES 
'82 REVIEWED 
A look at the stage production of Empire 
Follies '82 reveals an impressive array of 
talent gathered for this summer's show. 

The event, staged annually by Empire 
Distributing (now Bally Midwest) and the 
Order of Alhambra (a Catholic charity 
organization) for the benefit of retarded 
and handicapped citizens in the state of 
Michigan, featured employees and cus
tomers of Bally Midwest as its stars in 
addition to the SRO dance troupe and 
comic, mime, and magician Jonathan 
Haglund. 

The entire two-act variety show was 
produced and directed by Hank Heiser, 
Bally Midwest general manager. 

Ticket buyers who might have imagined 
their purchases were strictly charitable 
contributions may have been surprised by 
the amount of pure entertainment delivered 
by the cast of the Empire Follies. Titled 
"Give Them Tomorrow," the show was 
packed with great music, excellent choreo
graphy, and timely Haglund humor pieces. 

In the three years the Empire Follies has 
played, it has contributed more than 
$85,000 to the Order's charitable efforts.• 

51nart 5ub1ect5 
Exidy is offering two modification kits for 
its games Pepper II and Victory. Modifi
cation kits for Pepper II are being called 
Holler Pepper II, and conversions will be 
done by the operator. For Victory, the firm 
has issued a kit called Victor Banana that 
offers similar play but changes the charac
ters to render the game a "cute" or comedy 
piece. Victor Banana modifications will be 
factory installed . Suggested retail on both 
kits is $450. 

* * * * * 
Bally Corp. 's Aladdin's Castle division has 
responded to nationally vented truancy 
concerns by declari ng its company policy to 
prohibit play in Aladdin's Castle locations 
to school-age children during school 
hours. 

* * * * * 
Jack Sammons of S & P Enterprises, 
Memphis, has been named president of the 
Amusement and Music Operators of 
Tennessee. Sammons has served on the 
board of directors for the past four years 
and has been very active in recent battles 
with Tennessee legislators. 

New games being released in Japan this 
summer include another three dimensional 
entry from Sega Enterprises. Called Sub 
Rock in Japan, the game follows on the 
heels of the highly successful 3-D game, 
Zaxxon. Among games released for sum
mer Japanese introduction were a Knoami 
Frogger Part 2, a Shogun from Ohmori, a 
golf game from Taito, and a tennis game 
from Data East . 

• * * * * 
Stern added exposure to its product line in 
Kansas with the addition of Bird Dist rib
utors to its distributor network. Bird has 
offices in Merriam and Manhattan. 

* * * * * 
Cinematronics is offering high score award 
certificates to operators who want to 
recognize outstanding players. Calling the 
certificates "the diplomas of the industry," 
the firm noted the certificates are suitable 
for framing. The El Cajon company is also 
offering tip cards and card holders for Jack 
the Giantkiller. The cards furnish intro
ductory hints for successful game play. 
Both products are available through the 
Cinematronics 's sales office. 

PLAY METER, September 1. 1982 









BIG ••• BETTER ••• 

1Er5DN 
BETSON BRINGS YOU 

THE BEST OF 
BOTH WORLDS! 

BUY FROM 
THE BEST! 
•VIDEO GAMES 

•VENDING •MUSIC 
1·STOP HOUSE 

BEST SERVICE & PARTS 
DEPARTMENT ON EARTH! 

BETSON ENTERPRISES 
"THE WORLD'S LEADING INDEPENDENT DISTRIBUTOR" 

BETSON/PACIFIC BETSON ENTERPRISES 
2444 West Pico Blvd .. Los Angeles. CA 90006 6 Empire Blvd .. Moonachie. NJ 07074 
213/388-9338 I Telex - 181-318 201 / 440-2200 I Telex - 134-301 
960 Howard St.. ·San Francisco. CA 94103 
415/543-4495 I Telex - 340-552 

1045 Rte. 109 N. Lindenhurst. Long Island. NY 
516/226-0400 



Distributors discuss mark•t, 
industry's futur• 

"Our market for video games has reached 
the saturation point ... " 

Jim Frye 
Brady Distributing Co. 

" There is an overabundance of inventory 
on the distributors' part ... " 

Alan Bruck 
Banner Specialty Co. 

"The market is very , very slow right 
now. 

Marty Cerin 
Mountain Coin 

Machine Distributing 

"There is a little bit of a glut; there are 
too many machines on the market right 
novv. 

Alexander Kress 
Coin Machine 

Distributing Inc. 

T alk to eight different distributors 
from all over the United States, 
and they'll all tell yo u the same 

thing- the distributing market has slowed 
down. 

Ask these same eight distributors why, 
and they'll have many different reasons. 

Jerry Marcus 
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Take it one step further, and ask the 
businessmen if there's hope for the future 
of their industry, and you'll get a positive 
answer from all eight of them. 

But before the distributors tell you 
about the industry's future, read what they 
say about the present and the reasons why 
the business slowed down- overproduc
tion, knock-off companies, operators who 
can't meet payments, a bad economy, the 
summer slump, expensive financing, the 
a bse nce of a used-game market, and a 
theory that all good things eventually end . 

Greedy manufacturers? 
"It (market) is soft because the manufac

turers got greedy and made too much 
equipment ," said Pete Entringer, president 
of Audio Visual Amusements. "They 
(manufacturers) were pumping out 2,600 
to 2,700 games a day, all of them com
bined , and the industry can only absorb 
1,700 or 1,800 a day." 

Entringer also blamed knock-off com
panies. "One thing that has hurt the indus
try is the so-called knock-off companies 
that have come out with the knock-off 
games and distributed them through blue
suede-shoe o perators and to the locations 
through jobbers." 

Operators who are slow in paying their 
notes or who are going bankrupt are also 

Pete Entringer 

worrying distributors. Most of the distrib
utors said late or no payments at all coming 
from some operators are causing them to 
reconsider their business practices-to 
become a little more cautious. 

But before they revealed solutions to this 
problem, distributors talked about the 
reasons why operators are finding it hard 
to pay bills. Basic business practices are 
not always being followed . 

" If they (operators) use poor judgment, 
a decline in business will amplify that poor 
judgment and affect their ability to make 
good judgments," Alan Bruck, president of 
Banner Specialty Co. pointed out. "For 
instance, half of the operators in the busi
ness have only been in business for abo ut 
two years, and they haven't seen anything 
but a rise in collections. 

"One of the mistakes of the new opera
tors today is to overequip a locat ion- like 
where they should put two machines, they 
put three to four. And if you get a decli ne in 
collections like we have now, that over
equipping mistake is amplified because he 
has to pay for four machines." 

Questionable locations 
Ira Bettelman, C. A. Robinson & Co. 

Inc. 's executive vice president , ci ted 
"mediocre locations" as a distributor's 
dilemma. 

Ira Belle/man 
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In other words, Bettelman explained, 
experienced operators passed up q ues
tionable locations a couple of years ago. 
But as the coin-op industry began going 
through a boon period, new operators 
began snatching up these mediocre loca
tions and began making money . The new 
operators basked in success, and the 
experienced operators regretted passing up 
the locations. 

But Bettelman said experience can be a 
helpful teacher. "Today everyt hing is 
leveling off to reality as there are more 
machines , and the market is much mo re 
mature ... Lo and behold , the guy who 
passed the location the fi rst time is now 
smiling, and the guy who has the largest 
investment in what was known as mediocre 
locations is kind of losing." 

Experience helps , but Bettelman said it's 
not necessarily the "golden answer. I have 
people that have been in the business fo r IO 
years that can't pay the bi ll s, and I have 
people that have been in the business for IO 
months that can't pay the bills either." 

So what are distributors doing to protect 
their businesses? Bruck said Banner is 
taking reactive measures such as watching 
expenses. Jerry Marcus, president of Bally 
Midwest, said his company has been 
slowed down some in the saturated market
place . "I have been concentrating more 
now than in the past on accounts receiv
able, and that's diluting some of my sa les ." 

Bettelman said it is a t ime of caution a nd 
regrouping. "It's a time of analysis of th e 

credll position of my operators- a time of 
analysis for myself and my warehouse and 
the inven tory I am carrying." 

Buy fewer machines 
A "chain reaction" is how Marty Cerin, 

ge neral manager of Mountain Coin 
Machine Distributing, described the 
situation. He said operators will see the 
need to buy fewer machines because of 
fewer collections on their routes. They will 
buy less equipment ; therefore, the distrib
utors will sell less equipment. 

Bu t he believes that if operators were 
more selective of what they bought, "that 
singularly can help the business more than 
anything right now." 

John Gatens, president of Southwest 
Vend ing Sales Co. , also noticed operators 
becoming more se lective . "We are being 
more select ive in what we are buying and 
more select ive in how many units that we 
buy because the operator is being more 
se lective in what he buys." 

This may be a time of caution for many 
distributors. but it certain ly isn't a time of 
panic- at least it's not for Entringer. " I'm 
in a unique situation because I don't owe 
for my inventory. I'm simply going to sell 
off my inventory, not panic. and not cut 
prices." 

Alexander Kress, president of Coin 
Machine Distributing Inc., said his com
pany is going back to the old way of doing 
busi ness. "We are not going to have our 
showrooms loaded wit h video or our ware-

P.C. BOARDS 
-Fully Licensed, No Knock-Offs! 

CABINETS 
-Easily Adaptable To Any Game! 

MONITORS 

houses. We are also going to be very selec
tive in our buying." 

Business-oriented operators 
One distributor said his situation is a 

little different from many distributors'. 
Jim Frye , sales manager for Brady Dis
tri buting Co. , said he doesn't foresee any of 
the operators he deals with going bankrupt. 
"The people that we deal with are pretty 
we ll business oriented, and most of them 
work with CPAs. They just have a firm 
grasp on the business ." 

Aside from overproduction , knock-off 
companies, and operators who can't meet 
their payments, Cerin added two more 
reasons for this slack time: a weak econ
omy a nd the an nual summer slump. 

Expensive money can't be overlooked as 
a problem for distributors either. "A lot of 
the old-time operators are going to go 
under because the newer operators liste ned 
to us and took short-term financing. Some 
of th e old-time operators were payi ng these 
high interest rates ," Marcus said. 

Bruck also blamed a bad used-game 
market: "A lot of distributors have stopped 
taking trade-ins." He terms trade-ins as a 
"secondary market." 

Overproduction, late payments, and 
high interest rates don't bother Bettelman. 
He blames this period on ... the roller 
coaster theory. "Perhaps some of your 
readers may remember when they went on 
their first roller coaster ride. Everyone 
knows that the ride has to come to an end , 

-The Latest In Video Technology! EASTERN MICRO 
ELECTRONICS, INC. 

GAME PARTS 120 World's Fair Drive 
Somerset, NJ 08873 
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Joysticks, and More! 
(201) 469-9690 

PLAY METER, September 1, 1982 



and that doesn't mean that you'll never ride 
another roller coaster or that's the end of 
your fun . I don't think of it. as somebody's 
fault. I just think it's kind .:>f Ii ke the end of 
a chapter." 

Bruck agreed . "I don't think you can 
point a finger to anyone in particular. I 
think we live in an economy that when 
something is popular, it tends to be over
done. There will probabl y be a shakeout 
period ." 

Industry shakeout 
And the term "shakeout period" brings a 

new chapter to the distributors' stories . 
Most of those interviewed believe there is 
going to be a shakeout , and it will cut 
across all industry lines- operators, dis
tributors, and manufacturers. " .. . it's kind 
of like there are always shakeouts," 
Bettelman explained. "Nobody is surprised 
when the 'F' student is kicked out of school, 
but now we see where the 'C' student is 
getting kicked out, and I don't see that as 
bad." 

When do the distributors see the shake
out period ending? The answers vary from 
the end of 1982, to November, to two to 
three months. Kress even estimated it to 
end around the second or third week in 
September. "The manufacturers today can 
pump out 14,000 to 15,000 machines a 
week. The market calls for about I 0,000, so 
there is a glut of about 4,000 machines a 
week . 

"The manufacturers have been closed 
down for two to three weeks, so that means 
that they are not going to be producing 
28,000 machines . So that is going to give 
the distributors time to empty out their 
stuff because they are not going to be able 
to buy from the manufacturers . They will 
be able to see what they have in stock." 

Like they have been saying time and 
time again, this slack period is a cautious 
time for distributors. But when you read 
their projection times for its end, you 
realize that these men are optimistic about 
the future of the distributing industry. • 

"I think after the show, we will be in a 
strong position. The industry will be in a 
better position." 

Jerry Marcus 
Bally Midwest 

"It is a growing process. " 
Ira Bettelman 

C.A. Robinson 

"It is going to be a healthy cleaning out 
of the industry of a lot of people that 
shouldn't be in the industry. " 

Pete Entringer 
Audio Visual Amusements 

"I think that your strongest will survive. " 
Alexander Kress 

Coin Machine 
Distributing Inc. 
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For 31 years The Dependable Supplier to the Coin Machine Industry, 
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"THE PROTECTOR" 
A NEW ALARM SYSTEM FOR 

Video Games • Vending Machines • Bill Changers 

"THE PROTECTOR" is your guaradian against vandalism and theft. It can be 
inst a lled on any coin operated machine, on location , in 15 minutes. 

Solid State Self Resetting 
"THE PROTECTOR" is a self-contained unit that uses 2 nine volt batteries . 
Replace them only once a year. No external power source needed . 

"THE PROTECTOR" has 

ANTI-ABUSE MODE ANTI-THEFT MODE 
se ttings of 2l/i, 5 or 10 seconds se tt ings of 40, 80 or 160 seconds 

YOU PROGRAM THE LOUD PULSATING ALARM 

"THE PROTECTOR" can be disarmed to move the machine. 

90 DAY LIMITED WARRANTY 
If unit should malfunct ion beyond the warranty per iod, the manufacturer 
will refurbish alarm for only $10. 00 plus sh ipping and handling fees . 

$59.95 
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I f you as k so meone in any business 
what is no rmal in his industry, you 
will probabl y get some kind of edu

cated guess. However, if yo u ask someo ne 
in the coin-op amusement machine busi
ness what is normal in tha t industry, he will 
probably scratch his head and say. "Who 
knows?" 

Has this industry ever really been 
normal? Frank Ash of Active Amusement 
Machines in Philadelphia offered an 
explanation. 

"Normal," he began "was back in the days 
when we cont rolled the marketplace- it 
didn't control us." Explaining furth er. he 
stated, "Back before the advent of Space 
lm •aders. we co uld pretty much gauge the 
market. The models of jukeboxes. pool 
tables. and pinball games didn't c ha nge 
radically. If there were models left over, 
there was no cause for concern because 
the re was a lways a n afte rma rket for those 
pieces. After Space In vaders there was no 
consiste ncy in th e market. When a 
machine we nt dead. it really died. There 
j ust was no aftermarket for those ga mes. 

"Back the n." he reca lled. "we knew 
where we were headed a nd had a pretty 
good idea a bout h ow we were going to get 
t ile re." 

The adve nt of Space Invaders in 1978 
caused the industry to work at fu ll steam as 
it propelled into 1980 a t a phe nomenal 
growth ra te. Ash co nte nd s tha t th e 
indust ry grew extraordinarily fast in three 
years- it would have taken any other 
industry 10 years to ac hieve the same 
growth rate. 

Th is video exp losion was definitely not 
norma l for thi s industry. If a nything it wa s 

a bnormal. Abnorma lly good, but abnor
mal nonetheless. The general population 
was infatuated with this new craze. The 
industry was reading a new h igh o n the 
growth chart . 

More a nd mo re s mall ma nufacturers 
were e ntering the industry a t a time when 
the supply of new games from the major 
manufacturers was not keeping up with the 
dema nd . These manufacturers brought 
with them smaller distributors, and in turn, 
more operators entered the business. 

The blue-suede-shoes o pera tors sa w a 
way to jump into a ripe m o ney market and 
seized the opportunity. These operat ors 
fed on the fact tha t people from a ll wa lks of 
life v iewed th e co in-op amusement 
industry as a way to get rich with very little 
ri sk. After all . everyo ne was really into 
video games. The dollars were just waiting 
to be spent. and the blue-sued e-shoes boys 
were more than a nxio us to oblige. 

Unfortunately. these operators gave th e 
industry a black eye, because many of th e 
games they sold were inferior o r. even 
worse. many investments were lost from 
unde l ivered equ ipm e n t. Loca tions 
promised were. in many cases.just a nother 
mira ge. A lot o f people lost a lot in these 
shady operat io ns by not investiga ting 
thoroug hly the heart of the industry and it s 
structure. 

T he populari ty of video games o pened 
d oors in locations whe re a pinball machine 
would have bee n o ut of the question a few 
years ago. Grocery stores to doughnut 
sho ps were as king for video games. 

In an area where yo u would have found 
on ly severa l vid eo ga mes. yo u co uld now 

In this very competitive marketplace, and 
new pieces coming out, the operator doesn't 

medioc.re piece. 
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find 10 times that many. Instead of 
bringing more dollars into the area, it was 
more like the same amount of money was 
being spread among all of the games. 

Used equipment glut 
Another problem in this industry is the 

g lut of used equipment. As me nti oned , 
there used to be an aftermarket fo r used 
equi pme nt , but the market has been so 
sa tu rated, largely due to the dema nd for 
eq uip ment, that even the seco nd ary 
locati ons frown upon getting a second rate 
or filler piece . 

The locat ions are being so selective 
a bout what th ey want tha t the day of 
passing a game down th e line to seco ndary 
locations is ext inct. 

These two factors--mo re vo lume of 
games in an area and the glut of used 
equipment- has created a dual problem. 
First , the o perator isn't seeing enough 
collecti o ns. And second . with new games 
being introduced into the marketplace so 
fast and in such volu me. the ga mes are 
becoming o bsolete fa ster and depreciate 
more rapid ly. 

The fact o ries are in a precarious posi tion 
because of these problems. Opera to rs tend 
to spread their purc hases out m o re . In this 
very competitive marketplace. a nd with 
the number of new pieces coming out. the 
operator doesn't have to sett le for a 
mediocre piece. 

With th e operator spreading o ut h is 
purchases th e factories don't have lo ng 
product ion runs on any one particular 
piece. For a factory to have a production 
run. it is forced to come out with a new 
game with the hope that it will be anoth er 

with the number of 
have to settle for a 
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Pac-Man, Zaxxon, etc. 
As we all know too well, every game 

coming out is not a Pac-Man. When Pac
Man was in~roduced in the fall of 1980 
here was a &te little furry head nuzzling 
his way into a conglomerate of space 
games. 

There, no doubt, were more than just a 
few snickers among the operators, 
distributors, and manufacturers about this 
cutesy game. The tried-and-true space 
games had always been the successful 
games, so what was it with this new type 
game? Probably'; in reminiscing, many of 
you can honestly say that you never 
thought it would make it. 

Pac-Man's success 
But though the staggering success of 

Pac-Man was not like an explosion at first, 
it had a consistently sustained earning 
power. Some games may have superb 
earnings for the first several months and 
then fall apart. That 's what makes it all the 
more difficult for the distributors to plan 
ahead. "A game that has strong initial 
earnings may fool you. By the time you 
have sold huge numbers of the game, you 
may realize that it is not going to be the 
success that was expected." Ash said. 

Just like Space Invaders before it , Pac
Man definitely had its impact on the 
industry- not only for those in the 
business but everywhere. Department 
stores carry complete lines of clothing, 

dishes, etc. with the Pac-Man likeness. 
You would have to have been stranded on 
a deserted island not to have come in 
contact with Pac-Man in one way or 
another. 

The industry has grown in huge 
proportions. The average earnings of a 
video game (according to Play Meter's 

The number one 
change will probably 
be a shakeout, and 
number two will be 

growth. 

annual operator survey) have grown from 
only $44 in 1977, to $64 in 1979, to $140 in 
1981 ! But with every success, problems 
lurk not far behind. 

According to Ash, the industry is going 
to have to answer for the growth and all the 
pieces flooding the market. Solutions will 
have to be found about what to do with the 

used games. 
Another situation that has become a 

problem for some is the publicity this 
industry has been receiving lately. Video 
games are in the headlines almost every 
day. And being exposed in this way, the 
government has decided that there is 
money to be squeezed out of people in 
the industry. Taxes are outrageous. Laws 
are ridiculous. Kids can get a driver's 
license at age 15 or 16 and have complete 
control of a 4,000 pound vehicle but 
cannot legally control a joystick. 

Expect changes 
So as we stand in the middle of the 

tunnel looking forward to 1983, what kind 
of changes should we expect? 

The numberone change will probably be 
a shakeout, and number two will be 
growth. OK, it sounds like double-talk. 

But the industry is like a ship sailing for 
parts unknown. It has been picking up 
passengers by the thousands. T his next 
year should mark the termination of the 
voyage of many who perhaps never should 
have been in the industry in the first place. 

However, according to Ash , the influx 
of new people will include the large hotel 
chains or fast food restaurants. 

And we may see the end of the 
bootleggers. These game copiers have hurt 
the industry more than many realize. T he 
operators who support them not only take 

TOKENS•TOKENSeTOKENS 
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needed support from the major 
manufacturers but hurt themselves in the 
long run. The subject of copied games has 
been gone over many times in this 
magazine, but the consensus remains the 
same, those who support these scavengers 
take money away from those who can 
reinvest it into the industry for technology 
and research and development purposes . 

Some will fail 
One reason for the shakeout is that 

arcades have been a very popular way to 
enter the business lately. However a town 
that cannot sustain even two arcades is 
being besieged with six or seven arcades. 
There is just no way that all of them can be 
successful. Even with the best intentions, 
latest equipment , and best help, many 
arcades will fail. There is simply not a 
market for the number of arcades opening. 

Also consider the laws and ordinances 
already mentioned. Though many 
distributors in various cities try to keep up 
on and fight against the laws that are being 
passed or trying to be passed, sometimes it 
is not enough. Some laws will pass, and · 
some will not. 

But when one of the asinine laws is 
passed , there will be someone out of 
business or someone with his business 
hurt. 

No matter how ridiculous some of the 
laws are and will be, they are still laws and 
will be followed. 

In light of all these problems, many 
locations may opt to remove the games 
from their premises. Everyone hopped on 
the bandwagon when the games had 
reached fad proportions, but as things cool 
off a bit, the small doughnut shop or 
similar location may decide its not worth 
the problems to have a game in an already 

The industry has 
many problems to 
overcome-from the 
government to the 
copiers-but by pull
ing together, things 
can 
out 

be straightened 
and set on the 
right track. 

too small place. 
Even some distributors may find 

themselves in financial difficulty. The ones 
who may have been plugging along 
making, say $2 million a year, found 
themselves at the peak making $10 million 
a year. If they then decided that they only 
needed approximately 18 percent profit for 

their overhead on the first $2 million, and 
then started selling lower, they may find 
that when things slow up a bit, they may be 
in trouble. 

It's very hard to raise prices once they 
are lowered. The distributor who has been 
dealing mainly in volume may be in 
trouble. He may have neglected his own 
territory more than he should have to 
pursue dollars elsewhere and may find that 
it wasn't such a good idea . 

Some good changes 
It will definitely be a year of dramatic 

changes . Many changes for the good, too. 
Everyone may have to work a little harder, 
but the industry is said to be recession 
proof. Though that may be a slight 
exaggeration, it has been very lucrative in a 
time when other industries have been 
suffering major setbacks. 

The industry has many problems to over
come-from the government to the 
copiers- but by pulling together, things 
can be straightened out and set on the right 
track. 

It is vital to the industry to work 
together and work out the problems. The 
associations (operators', distributors', and 
manufacturers') are vitally needed to lead a 
course of action. Everyone is in the same 
boat, and if everyone paddles off in a 
different direction, nothing is accom
plished. Get in the same boat and paddle 
together. • 

ARE YOUR VIDEO GAmES 
on THE ''SICH llST?'' 
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Don't let your profitable games get "laid-up" due to worn-out or broken parts. 

Let Penn-Ray be your # 1 supplier for all of your 
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TOLL FREE 
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We have closed our arcade and are no longer in 1he amuse
m enl business. Please cancel my subscrip1ion 10 your magazine. 

The zo ning board in my 10wn forced me 10 close my 
gameroom. 

Please cancel our subscrip1ion 10 Play Meter and send us a 
refund for 1he unused ponion. 

E.E. 
Va n Buren, Ar k. 

Atari P.R. push: 

D.B. 
Punta Gorda, Fla. 

Going on the offensive 

W e've all heard that It was coming, 
"The Shakeout," this industry's 
ve rsion of " the survival of the 

fitte st." Now we see it coming. Some man
ufacturers, distributors, and operators will 
be going o ut of business, possibly e·1en 
before autumn. In fact, as is evident '.rom 
the two lette rs above, it's already hap
pening. 

And th e widespread reports of toke n 
wars (eight fora dollar , lOforadollar,and 
eve n one case of 35 token plays for a 
dollar!) , an overall decline in video game 
collection , a nd a sudden decline in video 
game sa les are all indicati ons that we're 
witness ing a n apocalypse of so rt s for so me 
compa nies in this business. 

But , in truth , eve n in the face of The 
Shakeout, what we as an industry are pro
babl y witnessi ng is a return to normalcy . 
The inordina te glut of new games forced 
upon the market in rece nt months has got 
to be a bso rbed. a nd obviously that time is 
upon us. It 's notewo rth y that a number of 
via ble ma nufacturing companies , for 
ins tance, ha ve tak en their a nnual summer 
shutd own s in quick order. Ho pefully, that 
should give the market a little breather. 
Maybe it 's not the most popular thing to 
say. but wha t this industry d oes n't need 
right now is another half-doze n or so 
games the operator must bu y. 

So, for all the complai ning and head
shaking, operators, di stributors , and 
manufacturers who have consistently 
made good busi ness decisions wi ll survive 
- perhaps with a temporary shrinkage in 
their profit pictures. But that's to be 
expected after the video boom we've 
witnessed. And , after The Shakeout , when 
their competitors have been weeded out for 
violating so und business practices by over
bu ying, ove rproducing, or by reverti ng to 
the game pricing structure of 1966- one 
pla y for a dime- the industry will indeed 
return to normalcy- with one notable 
exception. 

A close reading of the two letters above 
reveals a disturbing distinction survivors 
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By David Pierson 

must consider. In one letter, the reader can 
only surmise the failing was no doubt 
brought a bout by the failure of the opera
tor. He must have ma de so me bad dec i
sions- whether they were from overbu ying 
or underpricing, but he's out of business 
beca use of it. 

But the second letter write r a ppears to 
have a different story to tell . All we can 
ascertain is that , possibly for circumsta nces 
out of thi s operator's control, he also 
beca me a statistic in The Shakeout. 

It 's one thing to go out of business 
beca use we've mad e mistakes. And t~e 

problem with most failures is eve n after 
we've fai led we generally refuse to accept 
the fact that the fai lure was proba bly 
brought abo ut because of our inadequa-

cies. That's just huma n nat ure. 
But when an o perato r is forced out of 

busi ness because of circumstances out of 
his co ntrol , well, that 's a nother thing 
entire ly. 

You see, this industry has a lways sided 
with th e skill factor and agai nst chance. It 's 
reflected in th e games we ca ll our own
they are skill games. not random cha nce 
ga mes- and it should a!So be reflected in 
our collective business philosophy as well. 

If business ski ll , or a lack of it, leads to 
success o r failure , so be it. But if happe n
stance is the determiner, then we've a ll got 
somet hing to worry about because that 
cou ld happen to anyone. · 

The capricio us elimi nator in this case is 
a dverse legis latio n, the resu lt of excessive 

A1ari 's Osborne- " This video1ape is 1he f irs! real offensive 1001 1he indus1ry 
has go 11en. " 
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Get a great return from a low invest
ment with Dynamo's new Pro-Bilt 
Table, the best deal yet for the 
coin-operated industry. 

Reflecting the design improvements 
sugge~ted by operators and players, 
Dynamo's new low<ost, low-maintenance 
table excites players and returns the 
goal of investors - a profit. 

Dynamo built this table for the opera
tors. It 's durable. It's secure. And it 
returns a profit at the drop of a ball. 

With over 12 years experience in 
producing high quality foosball tables, 
Dynamo joins the top foosball 
players in an exciting new national 
promotion. 

Call Dynamo today to find out how you 
can get in on this great return of 
foosball. 

Dynamo Corporation 
1805 South Great Southwest Parkway 
Grand Prairie, Texas 75051 
214-641-4286 1-800-527-6054 
Telex 732432 
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"Good Turnout" 

"We're Elated" 

O'Hare Exposition Center, Chicago 

(!/} ,~~!fi1 ~~~r/l@f g;~f 
3 short years and AOE is the success story of the industry ... 

250% more attendees 250% more exhibitors 

Keep pace with the growing market 
Mark your calendar to attend 
The 4th Annual Amusement Operators Expo 

The most professional Seminar/Workshop Program in the 
industry ... a business-like, dollars-and-cents, down-to-earth 
approach to solving problems that confront the entire 
industry. Subjects range from the technical and functional 
to the practical. A must for anyone in the amusement field. 

The largest Exhibit Hall in the industry ... featuring over 500 
exhibits of top-name suppliers. Come see the latest 
amusement games, technical products, and services availa
ble: coin operated, pinball and video games, monitors, juke 
boxes, coin counting equipment, arcade supplies, kiddie 
rides and more ... 

Send NOW for your FREE brochure outlining the 
program, the seminars, and the special events. Or call 
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"This videotape offers a balance where people will realize they may have 
unfairly prejudged against video games. "- Os borne 

negative reaction to the video games. City 
council members and state congress mem
bers, knowing only what they read in the 
newspapers, have enacted some obviously 
capricious pieces of legislation- banning, 
unduly restricting, and/ or overtaxing the 
video game industry. The anti-games 
minority has refused to define exactly what 
it doesn't like about video games, other 
than that they see the games as a threat to 
Shakespeare, botany, and the Christian 
concept of God. But that hasn't stopped 
the wave of negativity against the games. 

We can only breathe a sigh of relief that 
John Hinckley said it was a motion picture 
and not a video game that drove him to 
take a shot at the president of the United 
States. What if it had been Pac-Man and 
not Taxi Driver that drove Hinckley to the 
limit? 

So now we've defined the problem. But, 
in fact, we've had it defined for some time 
now. It's just that until now no one has 
really done anything of significance about 
the problem of poor industry public 
relations. The three industry associations 
have combined for a public relations 
manual that may have some merit. But still 
there's a need for a public relations offen
sive. And it's odd that , to date, nothing has 
emanated fro m any of the three industry 
associations along these lines. After all, 
every day that passes represents more 
townships and municipalities closing their 
doors and their minds to the games. 

It 's odd also that the first public relations 
offensive would come not from one of 
these three associations but from another 
industry leader, a manufacturer, in fact
Atari. 

Atari recently took the unilateral step of 
providing the industry with its first public 
relations offensive tool by offering a 
"Community Awareness Program." 

T he Sunnyvale, Cal. , ga mes manufac
turer recently produced for its program a 
17-minute videotape documentary (at a 
reported cost of $100,000) to give the 
industry's side of the story. The videotape 
prese nts several spot interviews with 
parents, children, city council members, 
and ind us try spokesmen- a ll of it accent
ing the positive features of the ga mes, for a 
change. Perhaps the highlight of the video
tape is the testimony of a Chicago police 
officer who reports that he's witnessed a 
significant decline in gangland wars ever 
since the influx of video ga me rooms in th e 
Chicago area. 

But it's not the purpose here to review 
particulars of the videotape. A recent 
article by Mike Bucki (Play Merer, June 15, 
p. 62) should serve that purpose. 1 nstead, 
Play Merer wanted to find out Atari's 
philoslphy behind the public relations 
effort . In light of floundering by the three 
associations, we thought it would be inter-
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The "Community Awareness Program" 
hinges on distributor support, Atari says. 

esting to see what someone else is trying 
to do. 

For that, we ta lked with Atari's vice 
president of sales and marketing, Don 
Osborne, who quickly pointed out that the 
Atari effort was not meant in any way to 
preclude the work of the industry's three 
national associations. Osborne said Atari 
und ertook the unilateral effort because the 
company decided time is of the essence on 
the matter of posit ive public relations. And 
while the three inJustry associations may 
be somewhat hampered by their bureau
cracies to proceed immediately with such 
progra ms, Atari felt it could proceed . 

It should be noted that the videotape, 
nevertheless, has a ll the markings of a pro
fessiona l television documenta ry. And it 
could hardly be argued th e final product is 
self-serving to Atari . Atari product is not 
the only product featured in the fi lm, but 
rather the company is represe nted as a part 
of the industry, not as the industry --a very 
healthy sign that lends a greater degree of 
credibi lity a nd polish to the fina l version. 

Osborne a nd his staff a re very enthu
siast ic and willing to field all questions 
about the Atari videotape productio n. 
They were quite free with their a nswers as 
to why Atari had ventured into the dark 
wa te rs of producing so mething like this 
when not too long ago th e preva iling 
industry o pinion was tha t it was better to 
avoid a ny exchange with the media or 
genera l public. as th ough the industry had 
something to hid e. But times have cha nged . 

"We a ll want to be in a business with 
socially redeeming va lues," Osborne sa id . 
"But we have an obstacle to overcome. 
Whe n yo ung people get toget her, no 

matter how positive the activity, it's gen
erally viewed by adults as something 
negative." 

He pointed out the endless barrage of 
video game attacks that cite police pro
blems, gambling connections, drug sales, 
and widespread video game "addiction." 
All this, he said is the result of a fear of 
what our children are doing when they get 
together for any purpose whatsoever. 

" In the face of all this," he said, "we have 
to take an intelligent, documented approach 
to the whole issue. We cannot allow our
selves to be drawn into an emotional 
exchange with our opponents. That just 
polarizes people and doesn't help get 
across our message, which is a positive one 
about the social benefits of our games. 

"And this videotape, we feel, helps us get 
across that message. We feel it's the first 
rea l offensive tool the industry has gotte n. 
It's certainly not a whitewash . We took 
great pains to make sure it didn't come 
across that way. 

"This is a mat ure, responsible industry, 
and we must encourage proper, mature 
attitudes. That's part of our business. 
We've got to make the public aware there's 
a need to be better educated about this 
video games phenomenon. 

"Sure, the games are fun," he added. 
"That's the main reason they're so success
ful today . They're a diversion, and we need 
more a nd more diversions in today's world. 
But these ga mes get into other areas as 
well- education, for instance. 

"Something we have to mak e people 
und erstand , I think, is that it's the indi
vidual who has control over the machi ne, 
rather th a n the machine having control 
over him." He said that differences 
betwee n video games a nd the more pass ive 
ente rtainment mediums of television or 
motion pictures may account for a lot of 
the ga mes' specia l appeal. 

"This ind us try is grossly misunder
stood," he cont inued . "And we think this 
videotape offers a bala nee where people 
may start to be brought back to the point 
where they reali7e maybe they may have 
unfairly prejudged against vid eo games. 
We h ope the fi lm opens the door for an 
inte llige nt d iscussion of the vid eo ga me 
issue a nd co-existence in society." 

He sa id much of the problem in the 
industry is one of refus ing to respond to 
nega ti ve medi a cove ra ge . And tha t's 
be ca use th e industry has too lit tle es teem of 
exactly what it has to offer soc iety. Hope
full y, he added, this videotape will make 
people reali7e we have something to offer . 

"You can't watc h tha t ta pe a nd not be 
proud of this industry," he said. "And you 
have to be proud of this industry if you a re 
going to ta lk to PTAs and religious a nd 
civic gro ups abo ut what our games offer. 
You have to have pride to talk to the press 
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about our industry because that pride will 
convey so much." 

The lack of that pride, he seemed to say, 
results in a lack of response when those 
who have no vested interest in video games 
claim the games have no socially redeeming 
value. 

"The objections they're raising are our 
opportunities to enter into a dialogue and 
educate the public about our product. 
Until now, a lot of guys in this industry felt 
trapped when they were asked to explain 
their side of the story. Now, we feel, we 
have offered them one tool to go tell their 
side of the story with." 

Possible future plans may call for the 
Atari videotape being aired on a public 
broadcasting network or a cable television 
station. Osborne revealed the company 
was investigating that possibility. How
ever, the main thrust of the videotape 
program, he stressed, is that it is a tool that 
will require the great assistance of Atari 
distributors nationwide. 

"Our philosophy was we wanted to help 
the distributor be better in order to help the 
operator better. So we felt we had to work 
with the distributors on this one." 

Toward that goal, the company has dis
tributed in the neighborhood of I 00 video
tapes to its network of distributors to be 
loaned out to operators for presentations 
at civic group meetings and other oppor
tunities. 

"Distributors are the key to it all," he 
said. "To the degree we can encourage their 

leadership irt the use of this tool, the video
tape will be successful as a tool. Every dis
tributor should make sure everybody sees 
it. It should be something that is run 
regularly." 

Ira Bettelman of C.A. Robinson Co. in 
Los Angeles, told Play Meter he thought 
the videotape was "exceptional. I applaud 
Atari's efforts." 

But he added he had some reservations 
about how some within the industry might 
try to use it. 

"Anyone who thinks this videotape can 
change the views of people who have 
already made up their minds against video 
games is making a gross mistake." 

He said the videotape's best audiences 
are those "who haven't polarized them
selves about the relative merits or demerits 
of amusement centers. But all too often we 
find that the requests we're getting to use 
the tape are coming from individuals who 
need help tomorrow or three days from 
now. And, really, something like this is too 
late for that. 

"This is an effective community infor
mation tool and should be shown at civic 
meetings be/ ore there are any problems. 
Yet, invariably, the only requests we're 
getting for the tape are from those who are 
asking for a license today ... or tomorrow. 

"Still, the effort by Atari is exemplary. I 
think something like this shows the pro
fessionalism of a company like Atari. 
While everyone else is just sitting back and 
saying we should do something, Atari did 

something. And they should be commended 
for it. I would hope their effort would 
encourage other manufacturers like 
Williams and Midway, for instance, to do 
something along these lines because this is 
only one of the many tools we should have 
at our disposal to tell our side of the story." 

Bill Draffen of Modern Vending Sales in 
Indianapolis was also enthusiastic. "In a 
local city council hearing where it was 
shown, I know it had a very positive effect 
for our industry. It was very effective." 

The videotape, he said, can best be used 
for showings for city councils, civic organi
zations, and schools. But he also noted that 
for an operator to wait and use this at a 
hostile city council meeting may be too 
little too late. 

"It's a very effective tool for PTA 
meetings and the like, but not when they're 
all riled up," he said. "It 's good just as a 
regular pitch. There are a lot of oppor
tunities where this videotape can be used 
daily as a matter of course because its basic 
nature is to educate people about the video 
game phenomenon." 

As a result of the Atari effort, Modern 
Vending has undertaken what Draffen 
describes as "an energetic, comprehensive 
public relations push in support of the 
Atari initiative. 

"It's important that we show the positive 
points of our industry," he continued. 
"And it's up to us distributors to carry the 
ball on this one. We can coordinate this 
effort, and help unify the operators on a 

TWO WINNERS from... ~ ~ [Tifil 

54 

••• -·· 

PUNCHBALL 

Two super profit makers from 
the people who make the world's 
best coin-operated attractions 

SPUTNIK 

16 Edgeboro Rd. East Brunswick N.J.08816 
ph.(201) 238 6280 tlx.642286 

AMUSEMENT RIDES MANUFACTURES 

PLAY METER. September 1, 1982 



Here's why: 
• We're the largest manufacturer 

of tokens in the country. 
• You buy direct. 

There's no middleman. 

• Immediate, same-day shipment on stock tokens and accessory items. 
• Wide array of all necessary signs and stickers. 

• Token mechs. (metal and plastic) • Cradles and cradle kits 
• Expert technical advice and assistance. 

• Professional artwork and design service at NO CHARGE. 



56 

Atari coordinated a series of public speaking seminars to give industry people 
more confidence when dealing with the media. 

The public speaking classes videotaped the speakers' preseniations and offered 
critiques on how to improve. 

The class also included points to consider \·l'hen dealing with hostile audiences. 

matter of importance to everyone. 
"So we've tried to become a focal point 

for our operators. We're using our 
newsletter for that , for ins ta nee. I think 
operators should let their distributors 
know where there are problems so their 
distributors can be of assistance with pro
grams like this." 

And he summed it up by saying, "This is 
definitely a change from the old coin-op 
philosophy of keeping a low profile." 

Draffen prefers to use the tape in positive 
situations, but Jim Weatherhead of J.E. 
Weatherhead Distributors Ltd . in Van
couver, Brit ish Columbia, said it's also 
useful in host ile environments. "We've 
used it (the Atari videotape) a number of 
times and have found it to be most effective 
in bringing our industry to light . 

"Older people are ignorant to our 
industry. And since they're not aware of 
exactly what our industry is, they're scared 
of it. But when you present something 
about what o ur industry is, and you pre
sent it well, as Atari did here, they'll accept 
it." 

When asked if the videotape was useful 
only for those who haven't already made 
up their minds about videos, Weatherhead 
sa id in his case he had nothing but negative 
views to deal with from the beginning. 

Around Easter of this year, he sa id that 
the police department in Vancouver 
sta rted enforcing a 1922 ordinance that 
prohibited children under 18 years of age 
from frequenting any locations with 
"gaming" machines. And because there 
was no clear definition, video games were 
defined as gaming machines. 

The games are still out of all these loca
tions in Vancouver, Weatherhead told 
Play Meter. But it appears that within a 
few weeks time, the games will be allowed 
back into the locations, and that has been 
brought about because of a massive indus
try public relations effort that Weatherhead 
said included a very strong reliance on the 
Atari videota pe. 

"As things now stand," Weatherhead 
stated , "the only ones in the city who are 
against the games are those who just aren't 
knowledgeable." 

The problem was aggravated by cor
porate chains not wanting in any way to be 
implicated with a ny local ordina nce 
violat ions. So the industry was forced to 
meet the challenge head on. 

" It looks like we'll be going back into the 
city within a short period of time," he said . 

Parts of the film were aired re peatedly 
on television during the heat of the contro
versy and helped to make the industry's 
point that the ga mes are not evil. 

Al o, with other mun icipalities in the 
province fo ll owi ng Vancouver's lead , 
Weatherhead sa id the ind ustry had to go 
into the sma ller outlying towns and do 
si milar presentations, usi ng the Atari 
videotape. 

"And they a ll made an about-face, and 
now they wa nt to work with us on struc
turing good relations. 

"So I'd have to say we've gotte n a lot of 
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THE ACCURACY OF 
DURANT SE SERIES 
SUBMINIATURE COUNTERS 
They're the "asked-for" counter in 
today's video games. 

One of the most common and vexing problems 
that operators of video games experience is a 
play-metering counter that's inaccurate. It not only 
complicates bookkeeping but it takes a game out 
of play for service. That's why those who have 
discovered the accuracy and reliability of the Durant 
SE Series counters are asking game manufacturers 
to furnish them in every new game they buy. 

If you haven't discovered the benefits of this 
reliable and affordable counter, we invite you to 
use one the next time you need a replacement or 
ask that one be included in the next new game 
you order. 

You'll find it's everything you expect a counter 
to be - a six figure, non-reset counter with 
easy-to-read .156" high bold white numerals behind a 

dust-sealed window - completely adaptable to any 
type of mounting and power requirement - capable 
of 600 counts per minute and a long life of several 
million counts. Best of all , the Durant SE Series 
is as competitively priced as any avai lable today. 
Furthermore, it's domestically manufactured by 
a worldwide supplier of counting instruments, 
responsive to the needs of users in all types of 
vending, commercial and industrial applications. The 
Durant name has been synonymous with quality and 
dependability since 1879. It's been a name to count 
on for service too, through its network of U.S. 
sales offices. 

Don't play the waiting game - get complete 
information on the "asked-for" counter in video 
games by writing or calling Durant Products, 
Eaton Corporation, 901 S. 12th Street, 
Watertown, WI 53094 • 414/261-4070. 
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mileage out of the Atari videotape. It 's 
been a very good thing for us . I would hope 
to see o ther things like this comi ng from 
other manufacturers or the industry as a 
wh o le. " he said. 

J oel Kleiman of Pio neer Sales in Meno
monee Falls. Wisc .. echoed the sa me se nti
ment. " Personally. I wish we would've kept 
the whole video ga me thing low-key." But 
he ack nowledged tha t eve r since Space 
/11 l'aders a nd the vast media attention 
focused s pecifica lly o n Pac-Man with 
refere nces to seemingly limitless profit 
potential. "there's no way the industry can 
hid e. So we have to cha nge our approach 
and be voca l about o ur industry. We have 
to be a little more aggressive. And we're 
fi nding the Atari vid eota pe extremely 
usefu l in tha t rega rd . We've found that it 
works o ut very well with PT A and city 
co unc ils." 

He said P ioneer Sales lend s the tape out 
to operators for a nywhere from three to 
five da ys at a time. but he reports the 
response from the operators hasn't been 
tha t s t ro ng in his area. "For some reason. 
the opera tors aren't responding as much as 
th ey sho uld be." 

Paul .Janda of ew-Way Sales in 

Toronto described the Atari effort as 
"defi nite ly commendable. 

"I would hope more manufacturers 
would do somethi ng along the same lines." 
he said. "It's the first time we've see n a 
manufacturer take a s te p like this to get 
something done. But the problem we have 
goes much deeper than what ca n be 
remedied in a 17-minute tape. 

" W e've got to realize that nothing. no 
public relations effort will be any good if 
the industry doesn't c lean itself up. If the 
arcad es are run as d e ns of iniquit y. then it 
reall y doesn't matter. does it? A public 
relations effort is only going to be as 
effective as the industry is clea n." 

In a related public relat io ns move. Atari 
also spearheaded a dri ve to give industry 
spokes men. especia lly its distributors. 
more of a feeling of confide nce and pro
fessionalism when they d eal with th e 
ge nera l media and the public. 

Besides the videotape program. th e 
video game manufacturer recently arra nged 
for a series of four public relations 
speak ing c lasses- one each in ew York . 
Atlanta. Chicago, a nd San Fra ncisco. 
participant in this program. of course. 
had to pay their own way as well as tuition. 
Atari acted as coo rd i na tor. 

The purpose of this effort. Osborne 
pointed out. was to make industry people 
expe rts on how to handle the media. and at 
the sa me time, a llow our industry to make 
a cohesive stateme nt a bout itself and its 
purpose . 

"People are looki ng for reasons for their 
beliefs. and it 's our respo nsibility to make 
sure our s ide of the sto ry gets out." he sa id . 
And if industry fear of knowing how to 
handle the media is the reason for a bad 
public relations problem. th en someth ing 
must be d one to correct it , he sa id. 

The sem inars. conducted by Decker 

Communictions of San Francisco. were 
two-day sessions that focused on media 
relations the first day and on actual pre
se ntations the second day. 

The most enthusiastic response about 
this particular program came from David 
Gilfor of Active Amusement in Philadel
phia who reported that his fear of public 
speaking made him turn down an oppor
tunit y to tell the industry's side of the story 
in a 30-minute television talk show in the 
Philadelphia a rea . 

"That wou ld have been a half-hour 
exposure o n television. for ou r com pany in 
particular and o ur industry as a whole. 
talking about video games. But I blew it 
out of fear. I didn't feel I could handle the 
situation of being on-camera and do it con
vi ncingly so I backed _down ." 

That's why. when Atari offered the com
munications program. he realized its 
importa nce to him and enrolled . 

"I thought it was extremely worthwhile. 
We had to spea k in front of a group of 
peo ple. and these presentations were 
v id eotaped and then shown back to us in 
priva te counse ling sessions. It showed us 
our weaknesses. And between the first and 
last taping. yo u could see a marked 
difference. 

"I learned a lot of techniques on how to 
handle myself in fro nt ofthecamera."And 
most importa ntly. he said he learned to be 
confident about him self in front of the 
camera . 

Confidence in public speaking is vital. he 
pointed out. "We talk about public rela
ti ons a million times . Many of us in the 
industry are being called to speak at city 
councils. talk shows. everywhere because 
of the industry's high visibility. And even 
th o ugh we may have the knowledge. we are 
hesitant to get out ou r point of view. And 
this program. I felt. gave me the tools and 
courage to d o it. 

"As for th e half-hour talk show. I guess I 
just blew it out of fear of public speaking. 
But something like that won't happen to 
me again." 

He said the program dealt with. a mong 
other things. how to deal with hostile 
aud iences. 

Kleiman of Pioneer Sales echoed similar 
sentiments about the Decker program. "It 
was an excelle nt program. It gave me a 
little more co nfidence a nd not to feel· 
uneasy about talking on camera or dealing 
with media o r talking in front of large 
audiences." 

So. for it all. thoug h the Atari program 
d oesn't appear to be the final answer. it's 
certainly a laud a ble first effort. In the fact 
of a lot of where-do-we-go-from-here 
thinking by the industry in genera l. it is 
indeed encouraging tha t a company such 
as Atari took it upon itself to start things 
off. 

But it's o nly the first step. 
It could be argued by some that such an 

approach may be too little too late. But 
efforts are being done. It was necessary 
that someone do them. finally. • 
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... the practice of 
contracts between the 
manufacturer and the 
distributor is actually 

not legal and may not even 
be practiced. 

Selling out of a 
distributor's territory 

can lead to a snowball 
effect ... The far-ranging 
results can be nothing 

but a big problem. 

The distributor has his 
own customers, and his 

own warranties come first 
and should come first. 
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Distributors off er 
more than games 

By Valerie Cognevicli 

P eople in the coin-op amusement 
machine industry have heard and 
used the term "gray area" to 

describe pseudo-gambling games such as 
DraVi· Poker. 

This term was used again recently in 
describing the subject of distributors 
selling out of their territories. 

The term "gray area" conjurs up visions 
of something that is not easily defined. So , 
using the phrase could very well fit the 
subject of distributing territories. 

Manufacturers appoint distributors to 
represent them , and assign the distributors 
an area of prime responsibility. The 
factory does not tell the distributor that he 
can't sell elsewhere , however. 

The factories try to give each distributor 
a population area large enough to serve. 
According to many distributors , the 
practice of contracts between the 
manufacturer and the distributor is 
actually not legal and may not even be 
practiced . Even if a contract is signed , it 
still cannot stop a distributor from selling 
anywhere he wants. 

Commission decides cases 
Chuck Arnold , president of Bally 

Northeast Distributing, cites several cases 
where the Federal Trade Commission has 
handled cases similar to or pertaining to 
manufacturers telling distributors where to 
sell. 

One case goes back more than 20 years 
to The United States vs. Schwinn Bicycle. 
Schwinn told its distributors to only sell 
within a certain territory, but the federal 
court said that a Schwinn distributor can 
sell anywhere he wants . 

Then about 1955 came The United 
States vs. Seeburg. Seeburg told its 
distributors that if they sold out of a given 
territory, they would be dropped as a 
distributor for the Seeburg line. Once 
again, the federal government said it was 
illegal to make such threats. 

About 10 years ago, Bally Manufac
turing was asked by the Federal Trade 
Commission to sign a Consent Order 
banning it from telling their distributors to 
restrict sales to certain areas. This case was 
never actually brought to court, according 
to Tom Neiman, vice president of 
marketing. But Bally agreed to sign the 
form. 

So, legally, maybe distributors cannot 
be bound by a contract - verbal or 
written- to sell only within a certain given 
area. But is this what is really best for this 
industry? 

Some are gentlemen 
"Some distributors are gentlemen , and 

others sell out of their territories." one 
distributor said. 

In talking about distributors, it must be 
distinguished that there are really two 
types. The first type is the factory 
distributor who buys direct from the 
factory . 

The second type is called a jobber. A 
jobber buys from factory distributors and 
does not directly represent the manufac
turer These jobbers are not limited to a 
certain area but sell anywhere. 

Selling out of a distributor's territory 
can lead to a snowball effect. ABC Dis
tributing may sell in XYZ's territory, so 
XYZ will retaliate and solicit sales in 
ABC's territory. The far-ranging results 
can be nothing but a big problem. 

Let's see why an operator would buy out 
of his own area. First , price . Price shou ld 
have a major consideration in any business 
dealing, but there are also a lot of hidden 
costs that have to be taken into consid
eration. 

OK, let's say an operator sees an ad in 
one of the trade magazines for a piece of 
equipment he would like to purchase . In 
comparing the price to what his local 
distributor is offering, he only sees that he 
can save anywhere from $50 to maybe 
several hundred dollars. 

So it looks like he saved some money, 
right? Not necessarily. The game needs 
service so he calls the place where he 
bought the machine, and they tell him to 
send them the board . It takes a couple of 
days to get there (plus the shipping, of 
course) , maybe two days to repair it , then a 
couple more days to get it back (don't 
forget the shipping again). 

More costs 
So the operator has shipping charges 

added on to the revenue that was lost while 
the game was down. The operator may 
even have put a replacement game in the 
location, incurring delivery and manpower 
expenses. 

The total "savings" of that game may be 
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Mysterious cosm ic treasures are buried deep within the space dungeon and 
await the raider who can penetrate the cosmos and gain the riches for his own 
ends l To collect the precious space metal, the player invades the stronghold , 
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Taito tough to take more play and make more profit l 

1 or 2 player upright: 
Height: 170 elm (67'/ 
Width: 61 elm (24'/ 
Depth: 76 elm (30'/ 
Crated Weight: 126 kg. (280 lbs.) 

For technical service, call the hot line toll-free 
(except in Illinois): (BOO) 323-0666. 

TAITO AMERICA CORPORATION ® 

1256 Estes Ave , El k Grove Village, IL 60007 
(312) 981-1000, Telex 25-3290 



reversed into calculating the total "loss." 
But you ask, why didn't that operator 

just call his local distributor (the one he 
didn't buy the game from) , and see if he 
could fix the game faster. 

The distributor has his own customers, 
and his own warranties come first and 
should come first. He may agree to fix it 
but there, more than likely, will be a delay. 
The distributor can't push aside his loyal 
customers to fix a game he didn't even sell. 

One distributor said that if a potentially 
good local customer comes in for service 
on a game purchased out of the area, the 
distributor Q'lay bend over backward to 
offer good service to show that customer 
that he should have bought the game 
locally. 

Distributors generally agree that they 
may lose a customer occasionaly to an 
outside distributor, but the consensus is 
that the customer will be back dealing with 
his local distributor once he realizes his 
services are worth more than saving a few 
dollars. 

Problems may develop 
All distributors certainly aren't perfect. 

There may be problems between an 
operator and a distributor, but many of 
these problems can be worked out. The 
manufacturers tend to agree that they are 
interested in getting feedback from the 
operators (maybe from the service schools 
setup at a distributorship). 

If you as an operator feel that you have 
been handed a raw deal from your local 
distributor, instead of just simply saying, 
"111 never deal with him again,"maybe you 
can work out the problem. 

If problems occur regularly, and you feel 
that the distributor is not doing his job, 
remember, too, that he is representing a 
manufacturer, and you have the right to 
document your complaints .. 

Surprisingly, according to several 
distributors, it's not always the newcomers 
who tend to deal outside of their area but 
the old timers who feel that they can get a 
better price. 

Arnold of Bally Northeast Distributing 
Co. said, "Your salesmen only sell the first 
game from the distributorship to the 
operator- the parts and service depart
ment sell the rest by how they handle that 
customer." 
· The salesman soliciting business out of 

his territory may not have the service and 
parts departments to back up his sales. 
Instead of selling to what could become a 
steady customer, he may find that he has a 
one-time sale, or lots of one-time sales. 

Same number of sales 
A distributor in Maine may sell 50 

games in Ohio, and a distributor in Ohio 
may sell 50 games to someone in Maine. 
What's really happened is the same 
number of games are sold, but both 
distributors have sold out of their territory. 

A local distributor will sometimes have 
knowledge about what one of his local 
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customers should be buying. He can get to 
know his customers. and know if they have 
the locations and the income to justify 
expenditures. There is probably no way 
that a distributor can know what an out
of-towner should be purchasing, or what 
his locations are. or any of the information 
he keeps on his local customers. 

A distributor can also help local 
operators establish credit or extend credit. 
However. a distributor loses control over 
his customer if he is out of his area. The 
distributor working out of his area may 
have to act on instinct or insist on cash up
front. but there are many checks to be 
bounced and many ha ssles to contend with 
in trying to collect from out-of-s tate 
customers. 

For a distributor whose theory is to deal 
in volume. (whether to make the factory 
happy or to have it on the books) he may 
take a short mark-up intending to make it 
up on volume. 

But it doesn't always work out that way. 
and the distributor may find himself in 
trouble. To get the cash flow . th e 
distributor may then be forced to sell even 
lower. Once you have lowered your prices. 
it's almost impossible to raise them. But . 
you can always lower them' 

Penetrate area 
Don't give your customers any reason to 

want to buy from anyone but you- th e 
local distributor. The operators who 

support their local distributors are not just 
helping that distributor survive in this 
business. They are helping themselves in 
the long run and helping the industry 
survive. 

Don't your 
any customers 

reason to want to 
buy from anyone 

but you. 

The distributors are fighting legal 
battles. offering service schools. offering 
parts and service o n what they sell. etc. The 
li st goes on. but it all adds up to the fact 
that the distributor is offering much more 
than just a gaIT1_e. 

The relationsfiip between the distributor 
and the operator can be com pared to a 
coup le who has chosen to live together 
instead of getting married. There is no legal 
document binding them to each other. 
(.lust as th ere is no lega l contract bindinga 
distributor to only se ll in his prime area of 
responsibility.) 

But they stay together through mutual 
respect and loyalty. There's always that 
psychological aspect of knowing that you 
can walk out. legally. anytime you choose. 
Maybe each tries a little harder to put the 
best foot forward to make the relationship 
work. 

The distributor is in a similar position 
now. If he is not bound by law to only sell 
in a certain area . it is up to him to make the 
local operators WANT to only buy from 
him. The distributor must put his best foot 
forward . and respect the operator to get 
that loyalty and respect in return. 

Concentrating on satisfaction 
The distributor who has salesmen out in 

the street. calling on customers and 
servicing those customers. doesn't have to 
sel l out of his area -- he is penetrating his 
own territory and is concentrating on 
making his customers satisfied. 

On the other hand. the distributor who 
has salesmen only on the phone does not 
care where his sales are. 

So. as one distributor said. "It is just not 
good business to sell out of your territory." 

Do a good job in your own area. review 
your customers. and see if they are satis
fied. Can you. as a distributor. improve the 
relationship between you and your local 
customers') If so. why not try to solve the 
problems that may have developed. Maybe 
your goal can be to have happy customers 
in your area of prime responsibility. • 

MONTH AFTER MONTH 
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after month ... after month ... after month 

You can count on Commercial Music 
Company. We've been locally owned for 
40 years, serving our operator/customers 
with first line equipment and depend
able follow-through. 

1550 Edison St. • Dallas, Texas 75207 

(214) 741-6381 
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INTRODUCING ..... @ ..... 
MONEYMAKING KIDDIE RIDES 

from 

--~ OuyUud" 
KIDDIE RIDES U.S.A. 

(WE ARE THE LARGEST IMPORTER OF KIDDIE RIDES IN THE USA) 

mm 
HYDRAULIC HELICOPER (IT ROTATES) 

" MOST PROFITABLE RIDE EVER" 

mm 
HYDRAULIC RED BARON 

mm 
HYDRUALIC GALACTICAR (IT ROTATES) 

FLASHING LIGHTS, AND SOUNDS 
" A TERRIFIC RI DE" 

mm 
HYDRAULIC RED ARROW (IT ROTATES) 

FLASH ING LIGHTS, D IFFERENT MOTIONS, 
VARIOUS SOUNDS 

(IT RO TATES) WORLD WAR I TR IPLANE SANTA FE TRA IN LOTUS RACE CAR 
" ALWAYS A FAVORITE" " REAL LIFE ACTION" WH ISTLE AND STEAM SOUNDS 

1¢11\ll 
MOTORCYCLE HYDRAULIC GOLDRAKE (IT ROTATES) BATTERY CARS 

SPINNING WHEELS AND REVING ENGINE FLASH ING LIGHTS AND SOUNDS 

Plus : race ca rs, trai ns, motorcycles, an imals, 
p lanes, ca ro usels, boats, e tc. 

" WE HAVE THE BEST PRICE ... CALL US COLLECT, 
ASK FO R BOB OR MEL" 

COIN OP ERATED KIDDIE RIDES MEAN CASH IN VOUA POCKET 

604 MAI N ST. . DAVENPORT. IA 52803 

(319) 326-6467 
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0 h. we've got trouble right here in 
Rivercity with a capital 'T ' and 
that rhymes with 'V," and that 

stands for video games. 
Yes. in the minds of some. we've got 

trouble in those dark arcades where 
loitering. littering. and who knows what 
else is taking place. Yes. there is trouble 
that starts when a local businessman 
applies for a permit to open a family 
video amusement center. 

Almost before the application is com
pleted. the local PTA has called a Security 
Council meeting. churches have sched
uled TV prayer meetings to rid the com
munity of this eleoronic devil. local 
elected officials have checked to see if it's 
an eledion year. and school administra
tors have announced that they have 
found the cause of truancy. Police hove 

clear that the congregating of teenagers 
is the community's concern when he said, 
" ... on arcade would result in groups of 
adolescents and young adults loitering . 
littering. vandalizing. fighting. drinking. 
and engaging in other forms of anti
social behavior." 

Proponents of family amusement 
centers argue that this extreme position is 
tantamount to suggesting that anywhere 
kids get together there is cause for gov
ernmental regulation. They point out that 
there is no evidence that such anti-social 
behavior exists at family v ideo game 
centers. 

Most objeoive observers do not deny 
that any time there ore large numbers of 
adolescents congregating. there is a 
chance. in most coses a very slim chance. 
that some type of trouble may occur. In 

Not since the bomb shelter craze and the shaking of Elvis Presley's 
legs has this country been so swept up in such hysteria . 

increased their budget demands. and 
kids hove stopped buying records and 
started saving for Asteroids and Pac
Man. 

Not since the bomb shelter craze and 
the shaking of Elvis Presley's legs hos this 
country been so swept up in such hysteria. 
The fear appears to be based on a litany 
of evils that range from a suggestion by 
Dr. Mitchell Rosenthal that video games 
"can blunt pain" to a statement by a 
psychiatrist that " these games could 
induce dependency in pre-morbid 
personalities." 

These statements and a fear of the 
unknown hove resulted in total prohibi
tion to the enadment of restridive ordi
nances in cities throughout the country. 
Family amusement center restridions 
include time of operation. age limits of 
customers. and requirements that parents 

those rare coses. proponents argue that 
government should toke odion against 
the individual establishment. not the 
entire industry. especially not the entire 
industry before the fad. 

Researchers ore finding that there is 
little. if any. evidence other than isolated 
incidents to support the overregulation 
of family amusement centers. On the 
contrary. observation of family video 
centers clearly demonstrates that the 
opposite is true. The social interadion of 
persons within these centers is demon
stratively positive . 

Any aggressive behavior that exists is 
direoed at the Space Invader who has 
just shot down the lost Defender or the 
little round ball that has just devoured 
Pac-Man. In reality. as with the initial fears 
that video games cause physical impair
ment or psychological damage. the 

... proponents argue that government should take action against 
the individual establishment. not the entire industry ... 

accompany children under 18. At first. 
proponents of such restridions present 
arguments direoed against the games 
themselves by suggesting that video 
games are oddidive, cause bad posture. 
reduce youthful physical adivity, cripple 
hands. cause eye strain. and even may 
result in radiation poisoning. 

The real Issue 
However. as it becomes obvious that 

there is no evidence to support these 
attacks on the video game apparatus. 
the arguments shift to what appears to 
be the underlying issue. Simply stated. 
video game centers cause the congre
gation of teenagers. and this results in 
trouble-real trouble. 

A pharmacist in Long Beach. Cal .. 
speaking before the City Council. made it 

assumption that the creation of a family 
amusement center in a community will 
result in serious juvenile problems has no 
support. 

Visit a center 
In an age of increasing leisure time 

and dwindling recreational resources for 
youth, streets that ore unsafe. and hours 
spent unemotionally viewing explicitly 
violent TV screens. parents and govern
mental officials might find it not only 
enlightening. but perhaps even amusing. 
to spend some time in video game 
centers. 

Unfortunately, indications ore that 
many who ore opposing family video 
amusement centers have not spent time 
in these establishments observing what is 
really taking place. Their arguments 
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CONTINENTAL 
DIVIDE DISTRIBUTORS, INC. 

Great deals 
on all 

Videos 
Pinballs 

Phonographs 
Pool Tables 

Including: 
Midway/Robby Roto 

Midway/Kickman 
Cinematronics/ Jack the Giantkiller 

Cinematronics/Naughty Boy 
Cinematronics/Boxing Bugs 

Wi 11 iams/ Hyperball 

We also have a good supply of 
Robotron, Zaxxon, 

Ms. Pac-Man, and Tron 

Now with 
four offices 
to serve you: 
DENVER 
778 S. Santa Fe Dr. 
Denver, CO 80223 
(303) 778-7778 
Ask for Frank, Jerry, 
Sol, Scott or Bill 

ALBUQUERQUE 
2429 Quincy N.E. 
Albuquerque, NM 87110 
( 505) 884-6400 
Ask for Don or Frank 

PHOENIX 
3051 N. 31st Ave. 
Phoenix, AZ 85017 
(602) 269-5891 
Ask for Jim or Ed 

GRAND JUNCTION 
685 W. Gunnison 
Unit No. 109 
Grand Junction, CO 81501 
(303) 241-2153 
Ask for Jeff 

Give us a call today-you won't be sorry! 

CONTINENTAL 
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WE HAVE TOO MUCH INVENTORY THIS MONTH 
CALL US FOR PRICES & IMMEDIATE DELIVERY 

Rock-Ola EYES Atari TEMPEST 
Midway MS. PAC-MAN Universal LADY BUG 
Pacific Novelty THIEF , . Atari CENTIPEDE 
U.S. Billiards 31/z' x 7' pool tables Rock-Ola JUMP BUG 

Nintendo DONKEY KONG 

................. and probably anything else you'd want! 

DISTRIBUTING 

ca. 

P.O. Box #47, 200 Market St., New Richmond, Ohio 45157 
513/553-2672 

800/543-0368 Toll Free COutside Ohio) 810/460-2875 lnt'I TWX 

HOME STUDY ELECTRONIC COURSE 
NOW AVAILABLE 

Electronlc Institute of Brooklyn announces Its complete classroom course for the Video Game Repair 
Industry Is now available on video tape for home study. This Includes all material necessary for 
hands-on troubleshooting work. If you're worried about not having a V.T.R., we'll rent you one for the 

I 
'/, 

l 

I 

I 

1 length of the course. 

I 

I 
I 

Also avallable to home study students Is a free Hot llne to the Instructor. 

Our course covers the following 
, Course Description: 6. Using a Logic Probe 

I 

I 
1. Basic Electronic Theory 

2. Tn Logic 

7. Soldering techniques on double sided boards I 

a. Microprocessor and memory theory 

3. Power Supply <Theory I Repair) 9. Electronic Pinball troubleshooting and repair I 

4. Monitor Theory I Repair IB&W, X-Y, Color) 10. Video Game troubleshooting and repair I 
5. Uslllfl a dlgltal meter 11 . Reading I Understanding Schematics I 

I For information, call collect 
I 

more 
I Un NY State) 212/377-0369 
I (out of State) call Toll Free: 1-800-221-0834 
I or write 
I I 

I 100% Satisfaction Guaranteed 

ELECTRONIC INSTITUTE OF BROOKLYN 
4801 Avenue N (corner E. 48th St.>, Brooklyn, NY 11234 

L----
I 
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against the centers seem to be based on 
hearsay, rumor, fear of the unknown, and 
vague reference to some purported 
crime against some unsuspecting child in 
some remote video arcde. 

After eyes and ears become accus
tomed to the somewhat noisy and 
confusing atmosphere, visitors will find a 
cordial. friendly, exciting interaction 
among the players and watchers. It may 
even surprise some to find that adults can 
be found speaking with teenagers in 
positive dialogue about something they 
both are enjoying. 

Generally, smoking, drinking, and 
eating are prohibited, and when asked, 
the kids will gladly tell an observer where 
they get the money to play. Much to the 
dismay of the record or movie industries, 
they will say that they are spending their 
quarters on Poe-Mon, Space Invader, and 
Centipede instead of buying records or 
going to the movies. 

According to Isaac Asimov, quoted in 
the September 1981 Smithsonian, "The 
friendly computer is not something that's 
going to happen, it is happening. It's all 
around us, the games, appliances, the 
word processor instead of the typewriter. 
It's the new age, and it's here." 

It may be well to keep this in mind as 
we look at the recreational activities of 
this generation. Youth are not inherently 
bad nor does their congregating mean 
trouble. Idleness is where the trouble 
starts. 

Electronlc video generation 
Additionally, adults should consider the 

fact that youth will play the games of their 
generation, and for the generation of the 
'80s , electronic video games, both in 
family centers and homes, are here to 
stay. 

The question is not will they play, but 
where will they play. Should they be 
played in family game centers open to 
the public where parents may occasion
ally check on the activities, where super
vision by the industry may be required, 
and where school officials may check to 
see if the kids are there instead of in 
school? Or should they be hidden in the 
backs of stores or in neighbors' garages 
where supervision is near impossible? If 
forced out of town, will kids hitchhike 
across town or into other communities to 
play? 

If history has taught us anything, it is 
that the prohibition of an activity that is 
available, fun, desirable, profitable, 
enjoyable, rewarding, and exciting, and 
making it unavailable and illegal. is the 
straightest path to trouble-real trouble. 
Sure, we've got trouble-trouble enough 
-so let's not make anymore. • 

Dr. Brooks is a former high school pincipal, 
a consultant in the prevention of juvenile 
crime, and a teacher of parenting 
education at the community college 
level. 
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DISTRIBUTING 
COMPANY 

8,000 SQ. FT. SHOWROOM DISPLAYS. 
ALL CURRENT EQUIPMENT FROM LEADING FACTORIES. 

WHEN YOU CAN'T FIND WHAT YOU'RE LOOKING FOR, 
YOU HAVEN'T CALLED BENSAR. 

P.O. Box 47 
200 Market Street 
New Richmond, Ohio 45157 
(513) 553-2672 

Toll Free (Outside Ohio): 
1 -800-543-0368 
International TWX: 
(810) 460-2875 

LEADERS SERVING OPERATORS IN THE INDUSTRY 
FOR NEW & USED EQUIPMENT. 

FULL LINE DISTRIBUTORS: SALES • SERVICE • PARTS 

************************************************ 

ALSO A FULL ARCADE COORDINATING DEPARTMENT 
Helps in all areas of game selection, room decor and management & technical training. 



OUR 'CADES By 
Bill 
Kurtz 

Scouting an arcade location 
I n the last l 5 years, enclosed shopping 

malls have become the place for 
teenagers to entertain themselves. 

Young people drop a lot of quarters into 
coin-op games and have made most mall 
arcades into booming businesses. 

And plenty of thriving arcades exist in 
outdoor shopping centers and in free
sta nding street locations. There a re advan
tages - and disadvantages - to arcade 
operating in all three of these arrange
ments. 

If you believe an enclosed shopping ma ll 
is the most profita ble place to run an 
arcade, in terms of sheer volume, you're 
probably right. Joe Camarata of Alpha 
Omega Amusements estimated that l 0 to 
l 5 percent of the people sho pping in a mall 
will spend at least $1 in the mall 's arcade on 
any given day. 

"There a re a lot of kids in a mall . a nd 
parents will drop their kids off in your 
arcade." he said. "And a bout 20 or 25 
percent of your players come just to your 
arcade, not to shop in the ma ll." 

Danny Levin, of the Dream Machine, 
who operates 26 arcades in malls in New 
England and the East Coast, added that a 
mall arcade draws players from other 
stores in the mall , while a st reet location 

makes money only on the strength of its 
games. 

There are, however, potential pitfalls 
associated with mall arcades. Usually you 
have to pay at least $20 per square foot per 
year or I 0 percent of your gross revenue 
(whichever is greater) to the mall devel
oper, which may be a higher rent than for a 
freestanding street arcade. 

And since most enclosed malls close by 
9:30 or 10 p.m., your game room must also 
close at this time- cutting off potentially 
heavy traffic on Friday and Saturday 
night s. 

But Levin said closing hours is no pro
blem for mall arcades. In fact, he said he 
would probably close his game rooms at I 0 
p.m. even if the mall was sti ll open. 

"The type of traffic generated after 10 
p.m. is not the type of traffic you want in a n 
image-sensitive business such as this. It's a 
trouble crowd," he said. 

Levin said the modern mall a rcade 
operator is not just someone who empties 
coin boxes. 

"Arcade owners a re thought of as 
retailers, and in a mall , they're forced to 
think like retailers," he said. "But the other 
retailers in the ma ll appreciate the job that 

the bulk o f mall operators do." 
Some shopping mall developers may 

hesitate to sign a lease with a sma ll 
operator. opti ng instead for a n established 
chain because of its proven track record . 
Glenn Jobey, an operator and consultant 
with Coin Sports Distributors, sa id the 
small operator should think twice before 
making major concessions to compete with 
a chain for a ma ll location. 

"Street locations are more reasonable to 
start in business with, because it takes 
more money to get a mall arcade sta rted, " 
he said. " In a freestanding st reet location, 
you can make money because you don't 
have a tremend ous overhead. A lot 
depends on the area a nd local ordinances, 
too." 

One example of an ordina nce affecti ng 
freestanding game rooms but not mall or 
shopping center arcades is a Clevela nd 
suburb 's regulation that street arcades 
provide one parking space for every two 
machines or every 50 feet of floor space. 

Where to open an a rcade should be a 
carefully planned decision, more than just 
finding a vacant storefro nt. As much as 
game selection, supervisio n, or anything 
else. the locat ion of your arcade can make 
or break its success. • 

Introducing Our Latest Videoshlrts 
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~~m·a~ • All shirts ore printed on 50/ 50 -~ 
Quality T-shirts. 

' " of Nintendo of Americo 

• All shirts hove 5-color silkscreen design. 

• One dozen minimum per style 

• Sizes: 
Boys: 10-12: 14-16 
Adults: S-M-L-XL 

' " of Nintendo of Americo 

THE WIZ KIDS/16 1 Everest Drive, North Huntingdon, PA 15642 

. "PIUNTERS OF THE OFFICIAL VIDEOSHIP.r 412/751-3020 800/245-617 8 
MANY OTHER VIDEOSHIRTS IN STOCK 
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FAST: a bill that could 
slow business 
By Irving L. Blackman 

M ore than 200 yea rs ago, our forefathers fought a war 
to free the British colonies from oppression. One of 
the cries of the colonists was, "No ta xa tion without 

representation." T oday we have taxation with representation. 
Yet. the cry of the American taxpayer is sti ll an anxious plea to 
be freed from tax oppression. 

I recently received a letter from the congressman who intro
duced H . R. 4821. The letter began, " Dear Overburdened 
Taxpayer: If you ACT FAST, you can help FREE AMER ICA 
from high taxes, high interest rates. high inflation, high budget 
deficits a nd high unemployment!" 

H .R . 21 is a bill titled the "Tax Simplification Act ," and 
according to its sponso r. is a "fair and simple tax (FAST)," 
calling for every tax payer to pay the sa me flat tax rate o f 15 
percent. The present gradua ted ta x system would be abolished. 

The letter goes o n to say, "The graduated income tax system 
was a socia listic approach for redistribution of wealth, designed 
to soak the rich. But that isn't the way it has worked out." The 
letter then solicits the "most generous d onation possible" to 
help pass FAST. It is signed "Sincerely, George Hansen. 
Member of Congress." 

Will FAST beco me the law o f the land? Would it be a good 
law? Would it solve a ll the problems claimed in the letter ... or 
even some of the problems? In my o pinion, the answer to all of 
these questions is a lo ud NO. 

FAST has received and will continue to receive good press. 
Its backers have a war chest that will keep beating the media 
drums to gain support. The FAST campaign will concentrate 
on a) the simplicity of the proposed bill , b) let'sget business and 
the rich guy to pay more ta xes. and c) the a bility of the bill to 
solve every fiscal p roblem facing the country. 

The threa t of this new FAST tax bill puts me in a strange 
posi tion- defending the current complex maze of federal 
income tax laws. Winston Churchhill o nce sa id, "Capitalism is 
absolutely the worst imaginable form of government ... until 
compared to anything else." 

So it is with our present tax law. It needs simplification: it has 
inequities; and it can sta nd improvement. But it does attempt to 
deal with problems such as old age, sick ness, and people in debt 
on the perso nal side. For people in business, it recognizes 
deductions of every imaginable variety necessary to reduce 
gross income to ta xable income and various methods of tax ing 
(or not taxing) certain types of income as required by a modern 
complex industrial society. Our society must compete not only 
in America but with every foreign country. 

Did you ever sto p to think that the foundation of our country 
is based on a patchwork fabric of law tha t is ever-changing in an 
attempt to meet the ever-changing needs of our citizens? Our 
present income tax law has been formed and shaped in much the 
same way- though imperfect and in constant need of change, 
it still does its job well. 

All that FAST will do is shift the tax burden helter-skelter to 
business (large a nd small- a lmost all will pay more) and to 
so me high income tax payer (some will pay more, some less). 
For the moment, a ll tha t FAST offers is a lot of glitter- that is 
not gold. My bet is tha t neither Co ngress nor the American 
public will buy it. • 

Irving L. Black m an is an anomer and rhe senior rax parrnen 
of Blackman, Ka/lick & Company. Lill., Ceruj/ed Public 
A ccoun1a111s. Offices in Chicago (180 IV. LaSalle Sr., Chicago, 
IL 6060 I), Miami, and Ho usron. Ir v's firm has established a 
HOTLINE 10 answer the rax and accounting questions of Play 
Meter readers. Call Irv or Jim Harfield at 3 I 2 / 782-3424. 
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KS By 

Fronk 
Seninsky 

An early look at 'Tron' 
I t's not often that I write a review on a 

game before it has been out on loca
tion for a few weeks, but with all the 

publicity Tron is receiving, (the movie, 
national tournaments, zillions of Tron 
toys, and advertisements) I'll make an 
exception. 

Tron comes equipped with Midway's 
new universal power supply that was first 
introduced in Omega Race and also used in 
Kickman. Midway plans on using this 
power supply in all of its future games- at 
least those made in the next couple of 
years. 

One advantage of this supply is that it 
can drive both rasterscan and xy monitors. 
Another is that it has been designed to 
operate at levels up to 7 amps, where most 
other power supplies only function up to a 
maximum of 5 amps. This is an important 
feature and will eliminate those many ser
vice calls due to overheated and blown 
power supply components. 

The universal power supply a lso has a 
new type of circuit called the "AC Synch 
Circuit." This section detects voltage drops 
in the AC line and resets the game's com
puter. This means that· Tron won't freeze 
up or lock up during play if there is, for 
example, a sudden voltage drop. This will 
reduce nuisance service calls. 

A separate heavy-duty filter circuit is 
located in the supply. A 100,000 uf capac
itor, which is much too big to be placed on 
a circuit board, is a main component of this 
circuit. The capacitor may look frightening 
to some because of its size. It's better to 
have it securely seated on a separate power 
supply than to encounter problems 
because small capacitors were used on 
logic boards that heat up or vibrate loose. 

The filter circuit is fused separately, as 
are the many circuits from the power 
supply (service outlet, florescent lights, 
monitor, 12 volts to power supply board). 

Check the fuse 
It should be noted that there is a sepa

rately fused circuit for the service outlet 
inside the game. If the game appears to not 
be receiving power, you may quickly check 
to see if the service outlet has voltage. If it 
doesn't, make sure you check this fuse 
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; before you waste time looking in another 
area. 

There are naturally two transformers on 
the power supply. The MT 89A is a con
stant voltage transformer. It will put out a 
constant voltage when the incoming 
voltage ranges between 105 volts and 125 
volts. The second transformer, the MT 92, 
is an isolation transformer for the monitor 
and is also used to drive the various light 
circuits. 

... Tron won't freeze 
up or lock up during 
play if there is, for 
example, a sudden 

voltage drop. 

Above the power supply, on the left side 
of the cabinet, (looking from the back 
door) is a power supply board. An extra
large heat sink has been used to reduce (or 
eliminate) failures ofQlOl (2N3772), Ql03 
(2N3772), and Ql04 (TIP31). 

This board also contains a rechargeable 
battery that enables Tron to retain the 
bookkeeping memory and game settings 
when the game is shut off. The practice of 
placing this battery on the power supply 
board, rather than on the CPU board, 
started with Omega Race and has its pros 
and cons. 

On the negative side, the bookkeeping 
memory will be lost if the wires to the CPU 
board from the battery become loose or 
vibrate off. The farther away the battery i~ 
from the CPU board , the greater the 
chance of this happening. 

One good aspect is that there is now less 
distance between the battery and its charg
ing source, so there is a better chance that 
the battery will always be charged. So there 

I is a chance you will have a fully charged 
: battery that may not get to be used. 

To the right of the power supply, on the 
right cabinet wall, are three circuit boards. 

i These are called the MCR II board system. 
' The three boards are the I/ 0 Sound Board, 

the CPU Board, and the Video Board. The 
three boards are connected by five ribbon 
cables. 

Board computer 
The I/ 0 Sound Board has its own Z-80 

computer and handles all of the control 
panel inputs. It also handles all the outputs 
for all the sounds, lights, and coin meter. 

The CPU board contains the main 
program and the background scenery 
ROMS. This means that those shapes that 
move or shift on the screen, but are part of 
the scenery or background, are driven by 
the CPU board. 

The third board , the Video board, con
tains the foreground ROMS. This board 
shifts the shapes that move on the screen in 
the foreground. These boards are very 
difficult to work on. You must first sepa
rate the boards by removing all the screws 
and clamps and laying the three boards on 
the floor. The harness wiring must be freed 
from its cabinet connection clamps, and 
it's just barely long enough so the boards 
can be laid out on the ground. I hope that 
Midway will find a way to mount these 
boards on future games so they can be 
worked on. 

The last board is called the Duel 
Amplifier Board and is located just above 
the three boards, on the right cabinet wall. 
This board has two channels that drive two 
speakers. It was made into a separate 
board because there was no room left on 
any of the other three boards. 

Tron cabinet 
The entire cabinet of Tron is black. This 

is a good color choice since black hides 
scratch marks well and is so easy to touch 
up with standard black spray paint. The 
sides of the cabinet and the insides of the 
windshield viewing a rea have colorful 
decals. These decals come with a removable 
masking protector that must be peeled 
away. The instructions say to moisten the 
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masking with a wet cloth and rub off 
gently. 

Let's hope that these decals stay on and 
don't wind up looking like those on my 
Donkey Kong. (Most of them are long 
gone.) There is also a masking covering the 
bottom plastic section under the cont rol 
panel (looks similar to Garf) that must be 
removed. 

The monitor has an extension cover 
(called the bezel assembly) that covers 
three sides of the windshield area above the 
monitor screen. The bezel assembly is 
made of flexible plastic and does add to the 
attractiveness of the game. 

The more assemblies on a game, the 
harder it is to remove them. If you need to 
remove the monitor cover to clean it , for 
example, you must: I) remove the control 
panel; 2) remove the screws holding the 
two windshield retainer panels and lift out 
the retainers; 3) lift out the main glass 
support (a small finger hole has been pro
vided in the middle of the support); 4) 
loosen the screws holding the bezel glass 
clamps (there are four); 5) slide the clamps 
to the side, and carefully remove the bezel 
glass; and 6) remove the clamp screws and 
remove the bezel. 

At this point, you are probably asking 
yourself why you ever wanted to remove 
the monitor cover in the first place. If you 
can't figure out how to put it back, call for 
help. 

There are two back doors on Tron. 
Each one is unlocked by a 1355 key. 

Midway just ran out of 1350 keys, so it may 
be years until they run out of 1355 keys. 
Midway has used extra long tongues 
(cams) on the back door locks that is an 
improvement and will hold the doors on 
securely. There is an interlock safety switch 
located inside each back door. These 
switches will interrupt the 110 volt AC line 
when either of the doors is opened. 

Two florescent lights are located inside 
the cabinet. One is in the back of the game 
and lights up the displays in the bezel 
assembly. The other is located behind the 
plastic sect ion under the control panel. 
These will be an improvement over the 
light bulbs used in the Gorf control panel 
and marquee sections. Due to excessive 
vibration, the regular bulbs had a very 
short life span (few days at most). 

The marquee is made of tempered glass, 
similar to that used on Atari games. It is 
much stronger than the easily breakable 
plastic marquees used on Pac-Man and 
Ms. Pac-Man. The marquee is held in 
place by two metal guides that are each 
secured to the cabinet by three Phillip 
screws. It 's just too easy for anyone who 
knows what a Phillips screwdriver is to 
steal the marquee. 

Coin door 
The Midway door is the same as was 

used on past games. The small bracket 
containing the volume control, test switch, 
and credit switch is positioned on the top 
right side of the coin door frame. This is a 

poor position for the bracket because it is 
easy to hit the test switch with your arm or 
the coin box when taking the coin box out 
or replacing it. 

Another problem that may occur is that 
the credit switch can be activated or 
shorted by sliding a wire between the door 
frame and the door. If you see scratch 
marks in the door at this location, chances 
are this is happening. I suggest moving the 
bracket to another posit ion. It's easy to 
attach the bra ck et to the right side of the 
cabinet away from the coin door. 

Midway has placed plastic tubing over 
the coin door wire harness and group 
strap. The tubing will protect these wires 
from rubbing agai nst the metal door or 
getting caught between the door and the 
frame when opening and closing the door. 

Control panel 
The control panel contains a clear blue, 

four position "Gorf" handle with a trigger, 
an optical encoder wheel (like Omega 
Race), and first and second player start 
buttons. The joystick handle is held 
together by five Allen screws that require a 
special wrench to turn. 

Midway supplies the wrench with each 
game, unlike another company whose 
games have a big joystick with a special 
Allen screw. Switch blades and bushings, 
identical to those used on the Ms. Pac
M an joystick, are used on Tron. This 
assembly has proven to be very reliable. 
You can twist the handle 45 degrees in 
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either direction without doing any 
damage. I couldn't break it, but it does 
seem that this may be a weak area. 

There have not been many reported 
problems with the Gorf handle, so perhaps 
Tran's handle will be fine . Cross-hair blade 
switches are used under the player buttons. 
These have proven to be more reliable 
(Atari uses these.) than the round contact, 
gold-plated blade switches. 

The control panel is held in place by two 
latches. When lifting up the panel, you will 
find that the ground strap cable bolted to 
the encoder wheel case has no slack. It will 
have to be disconnected or repositioned so 
the panel can be turned over. I find it much 
easier to work on a control panel when it is 
connected. 

It would seem a valid request that all 
panel harness wiring and straps be made a 
little bit longer. The overlay material on 
the panel is thin but will resist cigarette 
burns to some degree. The game I saw had 
some bubbles under the overlay. This 
could stand some improvement. 

One of the features I like about Tron is 
that both the bookkeeping and game 
settings are programmed from the front 
using the control panel controls. The Self 
Test has eight categories. To enter Self 
Test, slide the test switch on the right side 
of the coin door frame to "on" and close 
the "tilt" or slam switch. The list or "menu" 
will appear on the screen. 

The cursor is moved up or down to the · 
category yo u want by moving the joystick 
control forward or backward. You then 
pull the trigger (fire button) to execute a 
test. You must note that category #7, 
"preset" will set all bookkeeping categories 
to zero and all game settings to factory 
settings if you pull the trigger. 

One of the features I like 
about Tron is that both the 
bookkeeping and game 
settings are programmed 
from the front using the 

control panel controls. 

Easy instructions 
All of the screen instructions are easy to 

follow. It would take too long to explain 
them all, but there are some that are new: 
I) The sound test involves 26 different 
tests; 2) Each of the player input controls 
are actually spelled out on the screen when 
their corresponding switch is closed; 3) The 
bookkeeping section gives longest game, 
shortest game, number of games played in 
a time period (example 30-60 seconds)
there are IO time periods up to six minutes, 
number of times a scoring bracket was 

reached (example 5,000-10,000 points)
there are 10 categories that range up to 
150,000 points; and 4) a special "buy in 
option." 

This allows a player an opportunity to 
put another coin in, (It must be done 
within IO seconds offinishingagame.)and 
col)tinue to play a new game starting with 
the rack where the last game ended. This 
can only be done up to the third rack, and 
the new game will start with a zero score. 

This type of feature was used on 
Bosconion, but ifl remember correctly, the 
score didn't reset. I think this is a great 
feature . Super Cobra by Stern also incor
porated this type of concept. 

Tron has two sets of dip switches located 
on the I/ 0 Sound Board that allow further 
game adjustments and tests. The video 
picture can be "frozen" for testing 
pµrposes. Namco first used this inovation. 
There are also a Ram / Rom test, Oscillator 
Test, and Filter test. 

It's too early to give Tron an accurate 
reliability rating. The bezel assembly is 
nice, but I don't think it will hold up under 
constant abuse. The controls are durable 
and reliable. The three board system is 

. difficult to work with , and ribbon con
nectors aren't the most durable method of 
connecting boards. The power supply i0 

well designed and trouble-free. My initial 
rating will be an 8.0, and I will give a 
revised rating next month . • 
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SPEED UP 
COLLECTION 
TIME BY 40% 

• Reduce the collector's work. With no time wasted 
counting quarters, he can cut collection time by 40%. 

• Gain more than just a count. The receipts show the 
machine's serial number, the date and time of the col
lection-as well as the amount of money in the cash
box. 

•Enlarge the possible ways of doing business. For 
example, by keeping the cash and mailing a check, 
you have additional short-term capital for 2-3 weeks; 
or, by giving the keys to trusted locations, your 
collector can interrogate the machine and have the 
location give him a check on the spot. 

•Gain the confidence of location owners, especially 
those large chains that demand total accountability. 
Prospective new accounts will be impressed with your 
professional sales presentation. 

A lso ava ilable : Th e TT-7 with 14-character 
A lp ha-numeri c rep rog rammable identificat io n code. 

Call or write us for details. 

The ITS system includes the 
installation of an electronic totalizer 
in each machine which transmits 
collection data through a beam of 
light to the ITS microprinter. 
With this, collections are as simple as 
1, 2, 3. 

Step One 
" Interrogate" the machine. ITS Microprinter 
c rint t · s. 

Step Two 
Empty the cashbox and put one receipt in 
the bag. 

Step Three 
Hand the second receipt to the location 
owner. Your collector takes all the cash. 

You owe it to your business to find out more. Please send me more information on your ITS 
cash accountability system. 

INTERNATIONAL 
TOTALIZING 

SYSTEMS, INC. 
1244 Chesnut Street 

Newton Upper Falls, Mass. 02164 
(617) 332-4400 

Name---------------

Company _____________ _ 

City _______ State _ _ Zip ___ _ 

I operate D under 250 machines 
D 250-500 machines D 500-1,000 machines 

D over 1,000 machines 
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CRITIC'S 
CORNER By 

Roger C. 
Sharpe 

Gottlieb goes for 
a one, two punch 
W hile we're both reading this, the 

summer results should be well 
known and viewed either posi

tively or accepted for what they could have 
been. 

At this point for me, it's all speculation. 
Some games, which I had hoped to bring 
this issue, have just hit the streets and will 
have to wait until I've had a chance to get a 
feel for them and scout out the crowd 
reaction. Others have faded all too quickly 
from view, and the sorting seems to be 
getting easier although no less frantic. 

I know I've commented on it in the past, 
but writing two months in advance so that 
you can get the news now can be difficult at 
times, more so than usual. Such is the case 
now because I wanted to review Baily's 
Tron and can't since I haven't really had 
the time to get into it, as it's just hit the 
streets in my part of the country. 

As for the machine itself, there are some 
general observations. It's four games in 
one, supposedly tied into some action on 
screen (the silver screen that is). And cos
metically it's a great package from the 
internally lit blue joystick to the cabinet 
graphics, colors, and basic design with its 
deep sunk screen. Depending upon the 
success of the movie, the game should 
prove to be a hit and pack players in. 
Whether the game play will keep them 
coming back for more is something we'll 
both know at this date, but still an unknown 
quantity for me now. 

There are also a number of other models 
just breaking that offer some variation on a 
theme as well as some unique action which, 
if nothing else, is paving the way for fall 
and the showcase of the AMOA. Are there 
any really, truly breakthrough efforts on 
the horizon? I tend to think so and look 
forward to their release. But for now, let 's 
look at a sample of the newest games and 
see how they stack up. 

Gottlieb's Reactor 
For 50 years it was known for a product 

Ii ne that was, for the most part, faithful to a 
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single attraction: pinball. Then times 
changed and so too did this stalwart enter
prise when it unveiled No Man's Land, a 
licensed video. But, as with everything, 
things change, and the company tried an 
effort called New York, New York. The 
results didn't necessarily blow anybody 
away, but the commitment was there and 
so too was the funding to create a totally 
self-sufficient facility that would develop 
software and get the company right into 
the mainstream. The first payback from all 
the work is this in-house, home-grown 
macl)-ine that premiered at the AOE. 

.. . G ottlieb has gone 
overboa rd wit h it s 
'musica l accompani
ment' that throbs and 
pulsates out a rhythmic 
beat well worth the 

efforts of any disco. 

PLAY: There's a track ball control and a 
double set of buttons on either side (for 
lefties or righties) as players try to maneu
ver a geometric shaped (similar to a square, 
but not really) ship around an offset field. 
It doesn't take up the entire screen and also 
offers separate, connected chambers at the 
top right and lower left. 

The basic strategy is to wipe out enemy 
'particles' that appear on the field, while an 
ever increasing center core expands to fill 
the screen, and wipe out the player's ship as 
well as the enemies. There are also a series 
of five 'rods' at the top left and lower right 
of the field , which means points and a 
chance to slow down the expansion of that 
center core if the player can maneuver his 
ship so that it propels the enemy particles 
into the rods. 

To help the player achieve his goal of 
wiping out wave after wave of particles, a 
limited number of decoy ships are to be 
strategically used in winning the battle. 
During each succeeding level, the action 
gets faster, and there's more taxing hand 
and eye coordination. 
·ANALYSIS: Reactor is an interesting 
machine because there are some principles 
that can bring back rememberances of 
pinball, especially the need to bounce the 
enemy particles into the row of rods. In 
fact , the premise of play is to bounce the 
player's ship against the particles, so that 
they hit the outer wall of the field and 
explode before the ship itself is knocked 
against the wall and also destroyed. 

Add to this that growing center core, 
and it's a battle of timing and reflex in 
order to survive and move on to the next 
level. As the play continues, the core takes 
on different colors (more about this later) 
and even changes shape to a swirling mass 
of 'energy' at the more advanced levels. 
Other touches include the invisibility of the 
outer edges, a true test for any player, and 
even a complementary disappearance of 
the two outer chambers, which are a nice 
resource for trying to tie up enemy particles. 
GRAPHICS: When you look at Reactor, 
with its distinctively designed and colorful 
cabinet, the next thing that's noticed is that 
the use of colors has been, if nothing else, a 
major emphasis that is pleasing to any eye. 
They are vivid and with the action at hand, 
an integrated effort that shows a deliberate 
eye to detail. 

But even if the colors don't get your 
attention, the sound has to- it's just great. 
In fact , Gottlieb has gone overboard with 
its 'musical accompaniment' that throbs 
and pulsates out a rhythmic beat well 
worth the efforts of any disco. All in all, the 
graphics and sound effects are a high point 
of the game. 
PROS & CONS: Reactor presents a solid 
package of activity that's not so difficult 
for the novice player and no~ so easy for the 
skillful videophile to master it right off the 
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bat. On quarter play there are three ships 
and a limited number of decoys, while the 
option is open for 50 cent play with an 
increase in ships up to seven and also in 
decoys. But this is a subtlety that doesn't 
transcend a perceptual problem the game 
might pose . The action and purpose of the 
machine are fairly straightforward as are 
the controls, even for those who might not 
be track ball aficionados since the move
ment of it isn't that difficult to get comfort
able with. 

The shortcoming that might exist is the 
result of circumstance and less the fault of 
the game itself. For all of the color, sights, 
and sounds, Reactor lacks a personality 
which, if this were two years ago, wouldn't 
have had such an impact on the game's 
reception. But today, it could be a tragic 
flaw . 

At a time when almost everyone is trying 
to come uup with some cuteness to the 
images on screen, or just the semblance of 
some forms that approximate beings or 
creatures from God-knows-where , Reactor 
is asking players to get close to geometric 
shapes where nothing is really that dis
tinguishable from anything else. 

Even if the touch would have been to 
make the ship more of a form of some type 
or to make the enemies more of an entity 
than what they are, leaving the action 
alone, the machine would have offered an 
entirely different dimension that players 

could have warmed up to since the activity 
seems to be warranting some type of 
humanizing of the video screen images. 

It's too bad that it might have an effect 
on Reactor. Time will tell , but in its favor is 
the fact that Parker Brothers will be bring
ing out a game cartridge of it so that there 
might be some crossover down the road. 
RA TING: They were out to prove that 
they could do it , and Gottlieb has. Future 
efforts can only entrench them further into 
the marketplace as a highly viable factor
if they can hit on some of the intangibles 
that players appear to be drawn to. For a 
first time out of the box , however, they've 
come up with an appealing game that 
doesn't miss by much. I'm willing to bet if 
the sha pes on screen had been more 
inspired by little Pac-Men or whatever, it 
would have been the talk of the town. 

But as it is, with this ingredient lacking, 
the play alone is worthy, and we'll offer a 
generous### for the effort and stand back 
for the next try and hope for even better. 

Gottlieb's Rocky 
Still a staple of the industry, although, 

admittedly not the factor that it once was, 
Gottlieb hasn't abandoned the diehard 
pinball players. And rather than just 
recycle old ideas or fall victim to what 
many might consider a no-win situation, 
this company continues to explore differ
ent themes and playfield designs that make 

the efforts well worth the price ofadmission. 
PLA YFIELD: The board offers a top 
right entry that is fronted by a single lane at 
the side and a five-drop target bank (1 -4-a 
blue target-7-10), with an upper kickout 
hole and an array of a red, white, and blue 
set of three thumper bumpers. Move down 
and there's a single flipper at the middle for 
access back up and over to the targets, 
while three lanes are set at the right and 
fronted by another thumper bumper. 

Back over to the center is an angled 
spinner lane that leads up and over and 
down to that flipper, with a long lane at the 
left for values that increase from 5,000 up 
to 40,000 points and access back up to the 
top. Meanwhile, the bottom is a dramatic 
departure from the norm with a bank of 
three targets at the right (2-5-8) and an out
side lane below down to a right flipper, 
some kicking rubber, and a left flipper just 
across a drain down to the bottom. 

Over at the left is a front standing setup 
of three more drop targets (3-6-9) in a bank 
and a left side stand-up worth 50,000 
points when lit and a similar setup to the 
right side with that outer lane down to the 
left flipper and a short space (which at 
times seems like a gaping hole) between the 
right flipper. 

And in between all this is a center area 
that offers a lane down to a kick-back 
kicker that can allow for a collecting bonus 
before sending the ball back up and is sided 

OFFERS THE BEST IN THE BUSINESS 

SERVICE• PARTS • EXPERIENCE 
AND THE BEST EQUIPMENT AVAILABLE 

Distributors for all major lines 

o·co1t1toR 
DISTRIBOTIHCI CO .• IHC. 

tOJO Dlrecton Row Dallas. Texas 75247 

(214) 631 -0150 
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CLEARANCE SALE 
Asteroids .. ............ $650 Eliminator .. .. ...... .... $895 Star Castle .... . ....... $ 595 
Asteroids Deluxe ....... $650 Kaos ................... $895 Super Cobra .......... $ 795 
Armor At tack .......... $495 Qix ..... . ....... . ...... $895 Black Ho le.. ... . .$1195 
Astro In vad er .......... $595 Strategy X ......... . .... $895 Hau nte d House ....... $1495 

Space Invaders . . . ...... $295 

ACTIVE AMUSEMENT MACHINE CO. 
666 N. Broad St. • Philadel phia, PA 19130 

(215) 684-1600 • (PA) 800/ 822-3748 • (NY, DE, MD) 800/ 523-3523 

Buy at wholesale the arcade games 
you can take home with you. 

• Play & Sound just like the Midway 
arcade Pac-ManT• & GalaxianT• games 

• 3 skills in one 
• 2 skill levels 

• Arcade type joystick 
control 

• Record best score 
• Demonstration 

R.H. BELAM COMPANY, INC. 
1 Delaware Drive • Lake Success, New York 11042 

Ca ll Toll Free - 800/ 645-6573 

TWICE A MONTH 
WITH TWICE AS MUCH 

AS BEFORE 

~l.AY EIEll •••••••••••••••••••••••••••••••••• 
MAGAZINE 
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by two short roll-over wires down and out. 
When lit, the wires have their own special 
value (more in a second on that). And 
that's the basic layout. 
ANALYSIS: Talk about your game
within-a game-concept, this machine goes 
one step further and even adds in a left-side 
counter-just to the right of the left flipper 
button on the metal · overlay where the 
readout is fo r rounds and rounds won. 
After all, if you're going to use America's 
success story, you've got to go for the 
knockout and Rocky attempts it with a 
totally integrated effort that should leave 
any pinball player slightly punch drunk. 

The way the game has been designed and 
the strategy involved for maximizing the 
scoring chances calls for players to hit 
down the numbered drop targets around 
the board in sequence in order to win a 
round before the time is up and the round 
is lost. Winning rounds can bring bonus 
multiplier of 2X, 5X, or IOX depending 
upon the incremental buildup. Although 
even losing a round doesn't mean that 
much of a negative to a player if he can 
survive up to 10 rounds, and light that 
center blue target in the upper bank for an 
extra ball. 

But it's all a question of getting into the 
flow of game that has the player going for 
the top, then the lower right side, over to 
the lower left side, and then back up to the 
top, and so on. If you want to take it one 
step further, it's almost like fight ing 
someone- going for the head and then 
following with a right and left to the body, 
with five flippers supplying the punching 
power. 

The right-side flipper button controls 
the la ne lights on top right and below as 
well as the lighting of the thumpers and an 
increase in their va lue, while the left side 
features a n additional flipper button for 
activating an instant winning round when 
the center kick-back kicker is lit and the 
ball enters into it. 

What may be more of a concern to 
players in t rying to set up an approach to 
get into the game, is that the scoring tends 
to be low. In fact it 's a bitch to really get to 
the point where big numbers can be 
achieved. The shooting angles by the con
figurat ion of design tend to make the move
ments up and down rather than comfort
a bly side to side, where some spacing is 
a lmost too severe to make it a standard 
part of the repertoire- like going from the 
left side bottom over to the right side 
bottom, or vice versa, although this is 
somewhat easier. 

Neither are helped , however, by the size 
of that center kick-back kicker that cuts off 
a measure of space from the lateral play. 
GRAPHICS: Hats off to the essence of 
what has become an American symbol of 
achievement (although Gerry Cooney 
might not feel like the embodiment of the 
Philadelphia story). True to form is old 
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Some say 
operating today 
is an uphill 
struggle, 

~], If so, that's why 
'> I now, more than 

understands. 
That why it 
pays when you 
buy from ... 

MONROE 
DISTRIBUTING, INC. 

- IN OHIO -
2999 Payne Ave. 4820 Industry Dr. 

Cleveland , OH 44114 Cincinnati, OH 45014 

(216) 781-4600 (513) 896-6699 

- IN FLORIDA -
Palmetto Lakes Industrial Park 

5301 N. W. 161 St. 
Hialeah Lakes, FL 33014 

(305) 625-6666 

Regency Industrial Park 
10705-12 Rocket Blvd . 

Orlando, FL 32809 

(305) 857-1181 



Rocky "Sly Stallone" Balboa with hands 
held high on the backglass and posed on 
the field artwork ready to pounce, with 
bright colors and sounds that are a breed 
apart. If Sharpshooter brought back the 
Old West, and Eight Ball Deluxe got 
players to stop talking and start chalking, 
then Rocky, too, brings the old Friday 
night fights back to life with crowd cheers, 
the tolling of rounds, and much more. In 
fact, it's a sensory delight even if you're not 
into pinball per se, and congratulations are 
due here for what was accomplished. 
PLAY: As I mentioned previously, the 
scoring ca n be low on Rocky, although this 
isn't to suggest that the seventh digit won't 
get a workout. It will, but it won't be 
abused, which has become a hallmark of 
Gottlieb's last few games where the highs 
see m to always be in reach for that one 
sta ndout effort every player sometimes 
feels but rarely taps. So the phantom 
wizard should provide some staying power , 
over time. 

With the game recycling its scoring and 
va lues after a player reaches IO rounds, the 
settings for free plays should tolerate 
600,000 points to start and another level of 
1,200,000 points since the special on field is 
hard to accomplish. 

As for extra ball play, I tend to feel that 
players will want the inducement of reach
able limits that give them a bit more time 
on the machine. So I'll offer a guideline of 

400,000 points to start, followed by 
1,000 ,000 , and 1,500,000 points, with the 
latter an extra boost for those players who 
only want some extra playing time, and 
also because there's no multiple add-a-ball 
here in memory to save what is otherwise 
lost if the player happens to get on a roll. 
PROS & CONS: Rocky is a challenge. 
There 's no question about that. Although 
it can be frustrating at first because of the 
layout of features . But overlooking this 
aspect, while not minimizing its impact, 
the tying in of the whole board is a blend 
that achieves its desired results of getting a 
player to think about setting up the next 
flip and working all of his resources into 
the play of the game. 

There is a flow to the chain of events and 
what a player wants to accomplish, but the 
level of it tends to box out the average 
player because of the angles and access to 
different areas of the board depending 
upon what must be hit next in the sequence 
of things. 

However, even with all of this, the 
timing couldn't be better for the release of 
this summer game and the success of the 
third episode in the movie saga along with 
the instant reco.gnizability of the person
ality. If anything, the inner city location is 
going to be a draw for players as well as 
those old sta pies and supporters of the 
industry's products over the years- the 
bars- where pinball still tends to rule the 

Compatible Convertibles 
UPRIGHTS & TABLE GAMES 
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f'~i:""'ii•lliO~-im~:""'ll Top earning legal machines featuring 
Signatron's "Exclusive Game 

Conversion System." PLUS a 
"Lifetime" cabinet that is compatible 

with most games and ideal for 
future conversions. 

JUST SWITCH GAME BOARD, 
HEADER AND CONTROL PANEL 

FOR A BRAND NEW WINNER! 

OEM co vers on specs + 5 - 5 + 
12. Finally a power supply made 
exactly for video games. (Not an ican parts . 
infamous swi tching regulator .) A YEAR. Game makers inquiries 
WILL NOT BLOW OUT A BOARD. welcome. 

play, along with shuffle alleys and pool 
tables . And that's where the strength will 
be , the question is whether it's enough to 
segment an already segmented market, and 
my feeling is why not if it works to serve a 
purpose. 
RA TING: The cosmetics are strong and 
appealing, and although the playfield 
action doesn't deliver all that it might have, 
the departure in layout isn't that much ofa 
drawback and should make the game that 
much more of a challenge to an audience 
hungry for new product- the pinball 
player. All in all , Rocky balances out on 
many different levels of evaluation but gets 
a ### here for the implicit and delivered 
effort in its final form. 

And so it goes with coin-op. There are, 
of course, a variety of other machines such 
as Sega / Gremlin's newest piece with its use 
of speech and human looking face. 
Centuri's new game, called D-Day , has a 
beach-front effort and some good strategic 
action. 

And there are more including Kram, 
with its skulls, interesting screen pattern, 
and walls that have to be built and then 
broken through; the changing colored 
mazes of Pepper fl, the visions of Eyes; 
Robby Rota's make your own pathway; 
and much more . 

As the issues come and go, I'll do my best 
to stay on top of the action. Until next 

· time, as always, be well and prosper. • 

Legal 
VIDEO 

GAME** 
CONVERSION 

KITS**** 
SIGNATRON U.S.A. 

Complete conversion Kit! 
POWER SUPPLY MODULE 

with edgeboard connector wiring 
harness, fuse block, line filter. 

Heavy duty D.C. Power Supply, 
Rugged Grounded Line 

Cord, Life-time Joy Stick. 
Just add our P.C. Board. 

A complete new GAME 
CONVERSION KIT 

for $520-$720 

Manufacture & Sales 
of Electronic Games 
Conversion Kits * Parts and Service. 

§UCBGJwUQlTII] 
Wa~n~R9.Js~e E 
Sun Valley, Calfiornia 91352 USA 
Telephone (213) 768-7144 
TELEX WORWESTCO GLND 
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It's a Long way to the TOP! and You need 
PROFESSIONAL HELP! 

We Can Help! 
Our company is a complete-service distributorship . . . 
meaning that we stand behind the manufacturers' 
warranties, we inventory wide ranges of equipment and 
parts, and staff efficient service departments in each of 
our distributorship locations. Additionally , we 
represent virtually all of the major manufacturers whose 
product innovations result in maximized profits for your 
stores. 

Because of our purchasing ability, we inventory the 
equipment that you , or your contracted amusement 
game operator, need for your stores. We additionally 
sponsor periodic trade shows and service seminars for all 
of our customers to see the absolute latest state-of-the
art equipment. 

DALLAS 
2455 Irving Boulevard, Dallas, Texas 75207, (214) 638-7002 

SAN ANTONIO 
4520 Tejasco, San Antonio, Texas 78233 , (512)824-9223 

OKLAHOMA CITY 
3401 S. Meridian, Oklahoma City, Ok. 73119, (405) 682-8612 

" The professional's who build your business on quarters'~ 



P.R. PROBLEMS/ 
P.R. SOLUTIONS Dy 

Mike 
Ducki 

The reporter: friend or foe? 
'' M ake sure you get a shot of my logo in the story!" 

he demanded. It wasn't a request; it was an 
order. But he wasn't my boss. 

1 felt like telling him to shove it, but as a reporter for the top
rated television station in Atlanta, WSB-TV, I was fully aware 
that the image projected while gathering the pieces of a story is 
sometimes more important than the image projected on the 
tube. So I swallowed some pride, gritted my teeth. and tried 
tact. 

"Oh. we'll definitely shoot it (the logo)," I said, "but I can't 
guarantee what the producer will do when we get back to the 
station." 

"If you don't get my logo in your story. you might as well 
pack up and leave right now," he said. 

Where is this guy coming from, I thought? What the heck is 
he trying to prove? I'm trying to do a positive piece about his 
business, a "fluff piece"ifyou will, and he's trying to tell me how 
to write the damn story! 

successful operators in the Atlanta area. Maybe it was grand 
opening day jitters. Maybe he was nervous about his extremely 
good fortune that year. Maybe he's accustomed to bossing 
people and getting away with it. I don't know. I do know that I 
left that arcade that day, boiling with anger, determined to 
prevent that man from getting one second of favorable publicity. 
Given the opportunity, I would steer other reporters looking 
into the phenomenon away from him. 

I was, perhaps, overreacting, but that's what you get when 
you try to tell a reporter how to do his job. 

This is not meant to imply that you have no control over 
what's reported. You have much to say and every reporter 
inquiry is an opportunity. The key operative word (pun 
intended) is attitude. Assume, until proven otherwise, that 
every reporter is your friend. Even if the original concept of the 
story, as revealed during that first telephone call, is targeting 
negative aspects of the industry, it's still an opportunity for you 
to present the positive side. 

Reporters aren't automatically your enemies. They can be your 
staunchest allies. It depends on how you use them. 

TV natural 
It was July, 1981, the middle of what later became known as 

the banner year for video. I, myself, had become addicted- yes, 
that's the term I was using then-to Asteroids Deluxe. Having 
convinced the producer and the assignment editor that the 
affliction was widespread, I was trying to do a story on the 
phenomenon. It would be a lighter piece, nothing serious, but 
one that would be visually interesting, a TV "natural." Rick, my 
photographer, continued to shoot the frenzied activity of the 
arcade as I talked to the owner/ operator. 

His belligerent attitude lessened somewhat as I assured him 
that I would do my best to attempt to get the logo in the story. It 
was a flat-out lie on my part. In my mind I had already resoived 
to make sure that the logo was left on the cutting room floor 
(figuratively speaking, video tape isn't physically cut). I had 
done my homework and knew of several other locations where 
our "cover" footage could be shot. 

Fortune smiled on me that day in an ironic sort of way. The 
camera malfunctioned moments after my confrontation with 
the operator. We had to return to the station for another 
camera. We got one and I completed the story .. . with footage 
from another arcade. 

I don't know what was bugging the operator that day. Charlie 
(not his real name) was and is one of the biggest and most 
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Clarify information 
Let's take the word "addiction" for example. If a reporter, 

while explaining the story he's researching, inadvertently uses 
that word, politely interrupt and ask: "You used the term 
'addiction.' Wouldn't attractive compulsion be more 
accurate?" 

Notice the a pp roach. You 're suggesting, not telling the 
reporter that his use of a certain term may be inaccurate. That's 
all that's needed. Reporters are very sensitive about accuracy. 
In reply to your question, he'll probably try to recover some of 
his lost status. Let him. As long as he doesn't blatantly disagree 
with your suggestion, move the conversation forward by 
answering the question he was trying to pose. 

But let's say you're a little leery of his intent. You're not quite 
sure what he's after. How do you fit into this story about, say, the 
fly-by-night con men who are using the publicity about video 
games to bilk naive investors? You're an honest operator 
running a legitimate business, so how do you fit into his story? 

If you don't know and he hasn't clarified where he sees you in 
his story, ask. Before granting the interview, ask. Indicate that 
you like to help him, but you need more information. When he 
explains the thrust of the story and the role he expects you to 
play, tell him you'll be glad to help if he'll agree to one slight 
condition, that you have his assurance that you will not be 
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quoted out of context. U nd erstand, and tell him that you under
stand that he must edit what you say because of time or space 
constra ints, but that you'd like his assurance of all quotes being 
in context. 

By ask ing the reporter for more information a bout the story 
and your ro le in it , a nd by asking for the "in context" assurance, 
you 've put him on notice that you know something a bout the 
way he functions. Even if he happens to be one of th ose few who 
envisions himself as some kind of super-investigative Dan 
Rat her, he'l l be more careful a nd more accurate while placing 
you in his story. He knows yo u'll call or write to h is boss if he 
isn't accura te , and he may even wonder whether o r not you 
know his boss. Let him wonder. 

Have facts available 
But on the o ther ha nd , be helpful. Have some fac ts readily 

avai la ble. Quote Play Meier, Atari's CA P progra m, o r 
AG MA 's Communi1y Rela1ions Manual. If you don't know the 
a nswer to a give n question , say so, a nd try to refe r him to 
someone wh o has the answer. 

And remember a ttitud e. Cha rlie, the operator in the sce ne 
tha t opened this article, should have known a bout a ttributio n. 
People being quoted a re identified. The scr ipt would have read 
somet hing like: 

COYER S HOTS: 
PLAYERS I THE 
H EAT OF THE BATTLE 

BRIEF CUT: LOGO 

C.G. #_CH A RLI E BLANK, 

BLANK ITY BLA N K 
PROPRIETOR 

C.G.#-8UCK I 
R EPO RTI G 

... A D WHAT IS THE 
ATTRACTION OF THESE 
COMPUTERIZED 
PUZZLES? 
C HARLIE BLANK, OWNER 
OF THE NEWLY OPENED 
BLA 1KITY BLANK 
A RCADE, SAYS: 

NATSOT 

IN: " I think it's the challenge 
more than ... 
OUT: " .. . the phenomeno n that 

_you see here." 

INTERACTION IS 
ANOTHER R EASON 
G IVE . WHILE PLAYING A 
POPULAR VIDEO GAM E 
T H E PLAYER IS ACTIVELY 
I YOLYED IN WHAT'S 0 
THE SCREEN R ATHE R 
THAN PASSIVELY 
WATCH ING. 

The abbreviati ons C.G. a nd NATSOT a re television 
parlance for Character Generator (a typewriter that places 
letters on the screen) a nd Natura l Sound on Tape (meaning, in 
this instance, C harlie's voice a nd image). 

So yo u can see that in the a bove fictional TV news script, 
C harlie would have had his na me, the name of his a rcade, and 
his logo prominently displayed had he a pproached the reporte r 
with a reasonable att itud e. But because he demanded a free 
commercial, he got nothing. 

Reporters are n't au tomatically your enem ies. They can be 
your sta unchest all ies. It depends o n how you use them. T hink 
about the confronta tio ns between President ixo n a nd the 
young White House reporter by the na me of Da n Rather. Many, 
including members of the media, tho ught R ather was being too 
brash, bold , a nd disrespectful. But where is each man now? • 
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IF YOUR VIDEO GAMES ARE MAKING 

$400 - $800 PER WEEK 
(Wall Street Journal 8-31-80) 

IGNORE THIS 
BUT, IF YOU ••• 
K\VE 10 YtQIC ~ ~ PtO£Y ••• 
ROTAlE Y~ EalPMM' ••• 

~e.R.me:S ••• 
K\VE PtD£ TtMN ~ LOCATD4 ••• 
WNIT A 1£ 11 ER F£n.RI ON tNESJM:NT ••• 
A1£ ltl BESIB> IN 1l£ RJT\R a= nE 

ll.JSl'eS ••• 

CALL YOUR FRIENDS AT 

SALES HANSON~ SALES 

* * 
SERVICE SUITE 1 . 920 1 PENN AVE. 5 . SERVICE 

,~ B LOOM INGTON. M INNESOTA 55431 * 
PARTS P HONE PARTS 

MN · 8 1 2 / 884-6804 

MN WAT S · 800/ 352·2780 

ESO}e9!!!!R 
soLDE . Easy-to-Operate Control Center is 

- Compact 
• Desoldering Vacuum Operates on 

Shop Air 
• Controlled Heat and Vacuum are in 

the Same Handpiece Tip 
• Easily Releases 

Components from 
Double-Sided PC 
Boards 

• Superior Technical 
~h\•' 1 Manual 

- ~Lf-CONTAINED 
pNEUMAT\C TRANDUC:~INTED CIRC~~K 

REPAIR&REW 

&.e.e:" 
Available from Kimco 

BEFORE: Pad and Eyelet are missing. 

AFTER REPAIR with SAS-050 Kit, the Pad 
and Eyelet have been neatly replaced. 

408q S Rogt•r, < 1r< Ir, a 10, 80< d R.tton, FL J J4l1 . 800 117-41 H. (in Fl ) 800 4 l2-481'J 
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Sniff Ina out 
the rats 
Complete with rats and lizards, Oli Boo 
Chu is the latest video attraction offered by 
Thomas Automatics. It was built under 
license from !rem Corp. of Osaka, Japan. 

The object of the game is for the player, 
Oli, to capture all the small rats , Chus, 
before being caught by the big lizards, 
Boos. If the player is able to get rid of all 
the Chus, the screen is cleared. Each new 
screen is of increasing difficulty. 

In addition, there is a bonus corner, 
Race Trap, which a Chu somet imes goes 
into. If Oli can get to the trap and close its 
entrance-exit before the Chu comes out , 
the player is awarded with bonus points. 

Also , mystery drops occasionally 
appear. These are yellow drops left behind 
by Boos. If Oli picks up these drops before 
Chus eat them, the player is awarded with 
special points for each mystery drop. 
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A slltherlna 
snort 
With Slither, players can battle snakes, 
mutant gorillas, and dense vegetation . 

Slither , from Destron / GD!, is also 
equipped with dual control buttons to 
accommodate southpaws. 

The player, represented on the playing 
field by a blaster, is threatened by the likes 
of giant snakes, pterodactyls, mutant 
gorillas , and dense vegetation. 

The attack starts with just a few snakes. 
The Slither bonus starts winding down. If 
the player destroys the snakes before the 
bonus reaches zero- he collects the 
remaining bonus points . 

Fresh attacks by large waves of snakes 
are now in evidence. Every time the Slither 
bonus reaches zero, another attack is 
launched. During these attacks, ptero
dactyls and mutant gorillas cross the 
screen to add an extra element of danger. 
The closer the player allows the ptero
dactyls to approach him before shooting 
them, the greater the amount of points are 
scored. 

To further tax the player's skills, the 
gorilla leaves additional vegetation on the 
screen. The player has to maneuver around 
the grass, or shoot his way through it with 
his blaster. 

As the player's score mounts, the snakes 
get craftier. The small snakes now chase 
the player all around the screen. The player 
now must maneuver the blaster with the 
greatest of skill and dexterity to avoid the 
snakes' persistent attack. 

The action on the screen is now very 
vigorous and frantic. If the player is able to 
destroy these crafty snakes- a new group 
of more vicious and devastating snakes 
emerges. They chase the player's blaster all 
across the desert, and when they are hit, 
they turn into grass, which in turn makes 
the player's movement of his blaster 
increasingly difficult. 

The player is given no rest, and the 
persistent and deadly slithering snakes will 
eventually have their way. 

The player can revel in the glory of 
thwarting their attacks for longer periods 
of time with higher and higher scores. 

The player is awarded an additional 
blaster for every 15,000 points . If he gets 
one of the top IO scores, he is allowed to 
enroll his initials in the Slither Hall of 
Fame on the screen. 

PLAY MITTR. September 1. 1982 



CLASSIFIED 
ADVERTISING 

~ 

:° 0SUPE0R00SALE···~ 

~ 

~ 

~ 

~ 

~ 

~ 

p 

............................ · 
CALL NOW! 

ALL GAMES NEW 

Video Uprights 
Turbo (mini) ........... $3, 125 
Tron ................ . . 2,695 
Kangaroo . . . . . . . . . . . . . . 2,695 
Robotron . . . . . . . . . . . . . . 2,645 
Zaxxon. . . . . . . . . . . . . . . . 2,625 
Dig Dug. . . . . . . . . . . . . . . 2,625 
Ms. Pac-Man . . . . . . . . . . 2,595 
Tunnel Hunt . . . . . . . . . . . 2,595 
The Thief. . . . . . . . . . . . . . 2,495 
Mission X . . . . . . . . . . . . . 2,495 
The Pit . . . . . . . . . . . . . . . . 2,450 
Donkey Kong . . . . . . . . . . 2,395 
Looping . . . . . . . . . . . . . . . 2,345 
Dam busters . . . . . . . . . . . . 2, 195 

SUPER SPECIALS 
Frenzy . .. ... ... . ... .. . $2,395 
Lady Bug . . . .... . ..... . 2, 195 
Space Duel . . . . . . . . . . . . 2, 125 
Jack the Giantkiller..... 1,995 
Naughty Boy . ..... . ... . 1,995 
Amidar. . . . . . . . . . . . . . . . I, 995 
D-Day ....... '.. ..... . . 1,595 
Loco-Motion . . . . . . . . . . . 1,595 

Greater Atlantic 
Associates 

6501 Loisdale Ct., Suite 606 
Springfield, VA 22150 

(Washington Metro area) 
703/ 971-6611 

SERVICE-SERVICE-SERVICE 
Repairs on most 

game boards & monitors. 
REASONABLE RATES 

4 
4 
4 
4 
4 
4 
4 

UNI-VEND CO. 4 

701 Baratarla Blvd., Marrero, LA 70072 4 

504/348-8363 • 
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ARE YOUR CUSTOMERS HAPPY WITH YOUR JOYSTICKS? 
DO THE JOYSTICKS IN YOUR GAMES FEEL SOFT & SLOPPY? 

Frustrated customers avoid these machines! 

TRY OURS! NEWPORT Model 125A 
NEW OEM JOYSTICK NEWPORT Model 130 now available 

The precisiOJ) joystick with the positive feel 
Play in more cash/need less service calls 

Call us TODAY for FAST SERVICE 

NEWPORT CONTROLS 
P.O. Box 1214, Bishop, CA 93514 

(7141873-4431 "Satisfaction Guaranteed" 

@ 
United Artis15 

Theatre Amu~ements . Inc. 

NEWPORT model t2SA 

LOWEST PRICES 

PRICES ARE LOWER THAN ANY 

PRICES IN THIS PUBLICATION 

• ASTEROIDS • GALAXIANS 
• BATTLEZONES • GORFS 
• BERZERKS • OMEGA RACES 
• CHALLENGERS • PHOENIX 
• DEFENDERS • QIX 
• FROGGERS • TEMPESTS 

Available nationwide 

~Do===~ 

futuristic family fun centres 

213/533-1061 
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ORDER . 
NOW! .. ····· 

• • • 6 ...... 

WOODGRAIN VIDEO CABINETS 
ARCADE, CABARET, COCKTAIL 

All accept 19" monitors 

OUR DESIGN OR YOURS 

Quantity & Price Negotiable 

NELSON'S CUSTOM 
CABINETS 

7800 Industrial Street 
W. Melbourne, FLA 32901 

• 

DAYS: (305)723-6500 

NIGHTS: (305)777 -1770 

• 

• • • • • •• 
•• • 

•• 
• e,'0 ... • ,e .. e c,C 

•• c:,~ 
··~o' • cP . • •de, 

' 
.•• i-'<,~ 

. • ~,c.; 
. • ':>' 

. • ·~'<,~ . . ~~ 
• • • • ~-S INCREASE 

YOUR PAC-MAN 
PROFITS! 

Aprons .. .. ... .......... $6 ea., min. 1 dozen 
License Plates ..... .. ..... .. ........... 95C ea., 

m in. 1 gross (144) 
Bumper Stickers .. .. . (1 5-500l $1 .25 ea. 

min . 1 dozen 
(501 -5000l 75C ea . 

PRICE WAR!!!!! 
Defender . . . .. . . .. .. . ... .. $1695. 
Corf .... .... . . . .... ...... 1195. 
Asteroids Deluxe . . . . . . . . . . . 695. 
Asteroids . . . . . . . . . . . . . . . . . 695. 
Star Castle . . . . . . . . . . . . . . . . 595. 
Berzerk . . . . . . . . . . . . . . . . . . . 795. 

Scramble . . . . . . . . . . . . . . . . . 995. 
Venture .. ...... .. . ..... -. . 1395. 
Red Baron . . . . . . . . . . . . . . . . 995. 
Omega Race (cabaret> . . . .... 1295. 
Tempest ........ . . . .. . . . .. 1695. 
Battlezone . . . . . . . . . . . . . . . . 595. 
Pac.Man (ct) .. . . .... ... .... 1895. 

NEWMARK ENTERPRISES 
SPOKANE, WA 

509 / 466-3368 

ARCADE & 
BAR-B-Q 
APRONS! 
For cash or 
for cooking! 

Color on 
St urdy Cloth ! 

I 
New items arriving too fast to advertise! ) \ 

11Wa: 
PAC·MAN •L BALLY / MIDWAY TM of BALLY / MIDWAY Mfg Co . 

SHIP TO: 

Street _________ _ 

City ___ State Zip --~--

Pho ne( 

TERMS: Check with order or send C.O.D . 

Please make checks payable t o: 
Amusement Marketing concepts, Ltd. 
P. o. Box 3002 
Spri ngfield , Mass. 01101 

Aprons 
Plates 
Stickers 

Contact us now to order or for free brochure -
,,.se this form or call (413> 781-1220. 
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Quantity Unit Price Tota l Price .. 
G:': 

Subtotal 
Postage & Hand. 

Total 

TOTAL POST. & HAND. 
$15-30 $3.95 
$31 -75 6.75 
$75 + 7.75 
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Exceptionally clean upright videos 
(ALL ORIGINALS! 

ASTEROIDS . . . . . ......••...... $995. 

ASTRO BLASTER .. . .. . . ••. .. . ... 1295. 

CENTIPEDE ............•. . ..... 1995. 

DEFENDER .... . .. . .. . .. • . . . .. . . 1895. 

DELUXE ASTEROIDS . . . . . • . . . . . . . . 895. 

MAKE TRAX ...... ...•... ...... 1595. 

OMEGA RACE . . .. . .. . . .. . .. . . .. 1695. 

PHOENIX . .. . . .. . .... • ..... • ... 1395. 

SPECTAR . . . . . . . . . . . • • . . . . . . . . . 995. 

STARGATE . . ....... . ......... .. 2095. 

SUPER COBRA . . . . . . • . . . . . . • . . . . 895. 

TE MP EST . .. .. .. . . . . •. .. . . • . ... 1895. 

(713)569-9649 

NEED NEW CABINETS? 
We manufacture formica'ed 
Galax ian-style cabinets & 

cabare t- style cabinets 
Quantity 

1-24 . . ... . .... . . ... $275 eac h 
25 or more .... . . .. $250 eac h 
100 or more .. .. call 'or quote 

F.0.B. LONG ISLAND, N. Y. 
Complete with cut-outs 

and interior braces 
Also available: metal hardware, 
cash box doors, & control panels . 

SYSTEMS 

516/643-6033 

HAVE GAMES 
WILL TRADE!! 

Trade your Pac-Man, Defender, or 
Monaco GP on any of the following 

new games for immediate shipment: 

Tron The Pit 
Kangaroo 
Robotron 
Zaxxon 

Ms. Pac-Man 
Turbo 

Stargate 
Centipede 

Rapid Fire 
Looping 
Dig Dug 

Lady Bug 
Donkey Kong CCTJ 
Ms. Pac-Man CCTJ 

WE ARE ARCADE 
PLANNING CONSULT ANTS 

201 /729-9195 

What do video games such as Centipede 
and Tempest have in common besides 
success? Speed. Excitement. The kind of 
action that makes you come back for 
more. The kind of action that can only 

come from a game with rapid f ire action. 

0 . What is Rapid Fire? 

Now you can add this high speed crowd 
pleaser to all your firing video games. 
How? With a Rapid Fire continuous fire 
conversion kit. 

0 . How about se rvice? 
A . Because Rapid Fire is si mpl e to 

insta ll and contains no moving 
parts, it has proven to be virtu ally 
troub le-free. Neverthe less, we 
provide a full 90-day rep lacement 
war ranty aga inst any defects in 
materia ls or workmanship . 

A . T o the p layer, Rapid Fi re means 
the thr ill of continuous fire act ion . 
Just ho ld t he f i re button down, 
and the f iri ng w ill continue until 
it's re leased. To you, Rapid Fire 
means a sma ll piece of elect ronic 
wizardry t hat w ill increase your 
profits wherever it 's inst all ed. An d 
it comes w it h a bright ye ll ow 
decal so your cust omers w ill know 
at a glance that your games are 
where the action is . 

Players 
can identify 

Rapid Fire™ 
equipped games. 

come back to li fe. " - Silver 
Star Game Room, Utah 

·---~---------· 
I Rap id Fire kits cost $ 18.95 each, or 

0 . Wh ich games can use it? 
A. Rap id Fire can be in sta ll ed on 

any f iring game except those 
which have t h is capab ili ty already 
bui lt- in. 

0 . Why should I install Rapid Fire in 
my game room? 

A . To increase your profits. 
" Sleepers" and games you've had 
for years w il l take on new dimen
sions. Add a I ittle speed and 
watch your game room jump to 
life. Just read what t hese Rapi d 
Fire users have to say: 
" Thank you, Rapid Fire. You 
made my nearly dead Phoenix 

"I put Rapid Fire on my Asteroids. 
It paid for itself the first day and 
has been doing so ever since. " -
Family Fun Center, Texas 
" Everyone has Defender, but I 
have Rapid Fire Defender. The 
kids love the difference. " - Star 
Funtasy, Florida. 

0. Can I install it myself? 
A . Yes . Rapid Fire is simpl e to insta ll ; 

no need to enli st the aid of a 
costl y techni cian. Its three co lor
coded w ires (four on Atar i 's 
A st eroids and A stero ids Delu xe) 
hook up to any game eas il y. 
Deta il ed instruct ions accompany 
the k it t o assure m ista ke-free 
assem bly. 

RAPID FIRE . WITHOUT IT, WOULD CENTIPIDE AND TEMPEST STILL BE A SUCCESS? 

PLAY METER. September 1, 1982 

I take advantage of our money sav ing 
offer : cl ip this coupon and get 3 for 
$49.95. Send check or money order ; 
sorry, no CODs . Prices include ship
ping, hand l ing. Im med iate de l ivery! 
In Ca l ifornia, please add 6.5% sal es 
tax . New for distributors ! Special 
prices; wr ite for details. 

NAME 

ADDRESS 

C ITY 

STATE/ ZIP 

AMOUNT ENCLOSED ___ _ 

MAIL TO : RAPID FIRE 
2332 KIRKHAM STREET 
SAN FRANCISCO, CA 94122 
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General, this is Cap tain Decker at the Space Combat Sim ulation 
Center. Sorry to bother you sir, bl// do rou have change .for 

a dol/ar.7 

r<Q><.Q'><.Q>·.Q><.Q><.Q><.Q><.Q><.Q>·.Q><.Q><Q? 

§ VIDEO SALi: i 
§ TABLES § i Space Fever . . . . . . . . . . . . . . $595. § 

Space Invader . . . . . . . . . . . . 695. § 
§ Space Firebird . . . • . . . . . . . . 695. § 
§ Astro Fighter . . . . . . . • . . . . . 695. § 
§ Targ . . . . . . . . . . . . . . • . . . . . 896. § 

~ 
Space Thunderbird . . . • . . . . . 995. ~§ 
Moon Cresta . . . . . . . . . . . . . . 995. '? 
Helifire . . . . . . . . . . . . . . . . . . 995. 

~ ~:~:~:~~s· : : : : : : : : : : : : : : : : : : : : ~::: §§§§ 
Uniwars .............. . . . ... 1495. 
Wizard of Wor . .. . .... . . .. ... 1495. 
Phoenix . . . . . . . . . . . . . . . . . . . . 1595. 

~ Lady Bug . . . ·~~-~;~~~- . .. 1895. ~ 

§ Space Invader . ....... . ... . . $795. § 
§ Space Encounter .... .. .. . . . . .. 895. § 
§ Space Demon . . . . . . . . . . . . . . . . 995. § 
§ Galaxian .. . ... .. . . ... .. . . ... 1295. 

Uniwars . .. .......... . . . .... 1495. § 

~ ~~;aan~:'.e.:: :: :: ::::::: : :: : : : ::::: ~ 
~ ~urtles . . ... . . ... . . . .. . . . ... 1695. i 

ady Bug .. .. . . .. .... . .. ... . 1995. 
Ms. Pac °"an . . .. .... . . . .. . ... 2395. 

§ Naughty Boy .... . ..... ... . ... 2395. § 
-------------------------------------------------§ Donkey Kong . .... . . . . . .. .... 2495. § 

~ 
Zaxxon .. .. . .. .............. 2595. 
Space Duel ........... . .. . . . . 2650. §§ 
Dig Dug . ... .. . ... . ...... . .. 2695. i 1/3 DEPOSIT BALANCE C.O.D. i 

~ -an• ~ § § 
§ 222 Wall St., Seattle, WA 98121 § 
~ 206/68~-4495 § 
~<.Q><.Q><.Q><.Q><Q><.Q'><.Q><.Q><.Q><.Q><.Q><.Q>§ 

96 

$~00 ea PAC-MAN 

$4._. 00 ea MS. PAl·MAN 

P AC:•,\tAN 

$ 1 0......Z~ ea FLOOR P ILLOU' 

Mi nimum order I dozen 

Ship to: 

STORE 

ADDRESS 

CITY/ STATE 

TERMS: Check with order or sen t c .o.d. 

Please make c hecks payable to : 
Cary Nos trant 
430 7A Valley Ave., Suite C 
Pleasanton, CA 94566 
(4 15) 462-4454 

D11e 19 

Order No. 

ouantltv Unit line 
Ordered Price Total 

ZIP 

SUBTOTAL 

Post. & Hand. $ 7.75 
TOTAL 

MIDWAY TM of MIDWAY MFG . CO . 
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FOR SALE 
RECONDITIONED 

PAC-MAN Cused mini) $1795 
GORF (used mini) ... $1295 

P.O. Box 218 
Denison, Iowa 51442 

712/263-2949 

COUNT COINS FAST 
Coin Sorter with 
Automatic Cc>in >. ·~Feeder so~ts, stacks, 

-' counts coms. Does 
.,._ · • an hour's work in 

( 10 minutes! 
~ • Cuts tedious hand 

work 
• Sorts up to 500 
coins per minute 
• Speeds roll wrapping 
COMPLETE: $114.00 

NADEX INDUSTRIES INC. 
Dept . 17426 

220 Delaware Ave. Buffalo, NY 14202 

PLAY METER. September 1, 1982 

BRANCH MANAGER POSITION 
***** 

IMMEDIATE OPPORTUNITY FOR 
INDIVIDUAL WITH PROVEN 

PERFORMANCE IN MANAGEMENT 
OF SALES, ACCOUNTS RECEIVABLE, 
AND DISTRIBUTORSHIP OPERATIONS. 
contact: 

Alan Bruck, President 
BANNER SPECIALTY CO. 

Fox Pavilion, Jenkintown, PA 19046 

215/572-6966 

NEW 
LADY DUG 

$1,645 
Lomenated Cabinets 
Full Color Graphics 

Acea Industries 
407 Diode Ave., P.O. Dox 16037 

Clnclnnal, Ohio 45216 
513/242-0161 

IS IT SAFE 
TO TALK?!! 

PHONE GUARD keeps your private 

ca lls private! Simply unscrew your 

phone's mouthpiece and replace it 

with PHONE GUARD. A red l ight on 

this device wi ll illuminate. alert ing 

you to bugs. wiretaps and eaves

droppers while your phone is in use. 

Install in your home. o ffice and carry 

one with you for use in your hotel 

room. 

Only $49.95 each. (Two or more 
$45.00 each) Add $2 .00 for sh ip
ping & handling. California residents 

add 6% Sales Tax. 

S. E. CORP. 
P.O. BOX 1132 - PM 
YORBA LINDA, CA. 92686 

(Specify Bell or GTE equipment ) 
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FOR SALE: (5) Replex Games: 3 brand 
new <tnd 2 slightly used. Original price: 
$7500; wi ll sell all 5 for $5500. (will also 
sell individually). 815/ 436-5099 

FINISHED 
CABINETS 

for video 
upright games 
Quality built with 

wood-grained 
/ormica sides 

First Sample: $225. 
Volume Discounts (1-6): 
Starting at $200. 00 each 

Prompt Service Anywhere 
Free deliverv in Sou. Calif. 

BRIAN'S 
CUSTOM CABINFTS 

213/256·3394 
714/338-5972 

BRAND NEW VIDEO GAMES 
Call legal) 

TEMPEST ...... . ... $2850. 
DIG DUG . .... . ..... 2630. 
SPACE DUEL .. . ... . . 2195. 
CENTIPEDE .. ....... 2500. 
KANGAROO . . . . ..... 2695. 
MS. PAC-MAN ....... 2595. 
LADY BUG ........ . . 2000. 
TRON .... .......... 2795. 
DONKEY KONG ....... 2550. 
THIEF .. . ...... .. .. 2495. 
BATILEZONE ........ 495. 
PAC-MAN CusedJ ..... 1995. 
DEFENDER CusedJ .... 1700. 
EAGLE (used) .... ... 1400. 

MISSILE COMMAND CusedJ • . 1400. 

•.• various other games at low prices! 

immediate delivery /financing available 
"BUY WITH CONFIDENCE" 
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VIDEO INTERNATIONAL 
DISTRIBUTING, INC. 

3126 Pine Island Rd., Sunrise, FL 33321 . 

305/748-4755 
(Locations wanted all over U.S. for game roomsl 

Trade-ins also bccepted 

HELP WANTED 
Aggressive sa les person to service dis
tributors and operators nationwide for 
dynamic, young manufacturing com
pany associated with the coin-op 
industry. Some college helpful. Experi
ence with distributors desirable. Willing 
to re-locate in NY area a nd travel. Saiary 
plus commission. Send resume immedi
ately to P.O. Box 1546, S. Hampton, 
New York 11968. 

VIDEO GAME ROOM 
with 

STAR WARS THEME 
5000 square foot 

125 top video games 
350k per year gross and moving 
higher! STARSHIP FANTASY is like 
a Disneyland attraction. 
600k, a ready to go business In 
tip top shape. No brokers. 
Principals only call: 

602/841-8124 
Phoenix, Arizona 

NEW HAMPSHIRE ENTERTAIN
MENT COM PLEX FOR SALE: 
Arcade, miniature golf, living quarters, 
valuable real estate in established resort 
area. $ 150,000 down payment required. 
Qualified buyers contact: COUNTRY 
BUSINESS SE R VICES, Box 824, 
Brattleboro, UT. 802/ 254-4504 

COMPLETE BUYING 
SERVICE FOR ALL: 
• VIDEO & PINBALL 

Cnew and used) 

• KIDDIE RIDES 
• PROMOTIONAL ITEMS 
• HOME VIDEO 

GAME CARTRIDGES 
• PAC-MAN WATCHES 

unlimited quantities/Fast Delivery 

WHOLESALE PRICES ONLY 

ALL AMERICAN 
COOPERATIVE SERVICES, INC. 

825 N.E. Lakewood Blvd. 
Lee's Summit, MO 64063 

816/795-0670 

SEEB U RG JUKEBOX REPAIRS: 
ORD (gray box); DTP (black box). $15 
per hou r plus parts & shipping. 404/ 561-
1759 

NEW F OX QUICK LIFT: electric hand 
truck. Cut labor costs by using one man 
to do the job of several. Cost : $1, 100.00. 

No reasonable offer refused . 314/ 621-
1750 

Open up new markets for game placements 
DISCOVER A LOST DIMENSION 

in locations where si lence is golden and 
revive interest in older equipment. 

Head phones increase player interest and 
decrease non-player distractions. 

Easily installed SOUNDSENSOR kit allows 
choice of speaker only, head phone only, or 
combination. The newest fad in video games 
is spreading rapidly. Try it to see increased 
business. 

Kit #582 - $6.95 

Includes phone jack vo lume control and all 
necessary hardware and instructions. 

Kit #583 - $19.95 

Includes head phones and all material l isted in 
kit #582. 

IN YOUR VIDEO GAMES 

THE 
ORIGINAL SOUNDSENSOR KIT 

Send orders or inqu iries to : 

.,__ TRON le~ ... i••• INC. 
P.O. Box 808 

Green Mountain Falls. CO 80819 
Allow 2-3 weeks for delivery 

Incl. 50¢ shipping/handling for 1 
$1.00 for 2 or more 
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FOR SALE 
C3J SKEEBALL ALLEYS 

PRESENTLY IN USE AT: 

TROPIC ISLE GOLF 
P.O. Box 2313, S. Padre Island, TX 78597 

512/ 943-6621 

PHOTO MACHINES 
WE BUY & SELL 

CHEMICALS, FILM, PARTS 
BEST PR ICES GUARANTEED! 

ED HANNA 
P.O . Box 5249. U tica . NY 13505 

3 15/738- 1122 

TOP QUALITY! CUSTOM MADE! PROMPT DELIVERY! ' 
UNBEATABLE & UNBELIEVABLE PRICES!!! 

Formica Finished CABINET ......... $200/C.1.F. CUS port) 1 

(Ply Wood Custom Made By Your Instruction) 

Japanese Style MONITOR .......... $200/C.1.F. cus port> 
20" Color C14" Color Monitor . . $180/C.l.F. CUS port) 

• YOU DON'T NEED TO PAY DUTY BECAUSE WE PROVIDE YOU 
WITH OUR KOREAN GOVERNMENTAL G.S.P. FORM "A". 

• MINIMUM ORDER QUANTITY a 40' container for reducing our freight cost 

Upright Cabinet = 54 
20" color monitor = 440 
14" color monitor = 500 

lln case of air shipment & your small orders, our prices are a little different from the above.I 

• YOUR PAYMENT TERMS 
with your purchase order 20% in cash & 80% at sight/ irrevocable letter of credit 

for your order, please contact right now to: 
Mrs. Cho, Top Secretary, CPO Box 7976, Seoul, Korea 

"A cute nude girl tries to outrun a 
patrol of policeman-points are gained 

by putting her clothing back on." 
f'!ll~----..... POINTS 

100 ~ The Game That Outplays-

300 ~ You Know What! 

500 ~ 
700 ~ DISTRIBUTORSHIPS 

1000 ~ 
still available in some 

areas. Call (205)822-5696 

2000 ~ 
today-to see if your area 

is still available. 

3000 ~ 
5000 <i) PATRIOT GAMES 

50 Birmingham, Al 35209 
0 

205/871-3143 
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Locations through
out the United 
States. Videos and 
Pinballs always avail
able at good prices 
from our chain of 
game rooms! 

WHOLESALE 
Route & Arcade Specialists 

Immediate delivery on all 
new video games 

RECONDITIONED 
Turbo Csit down) ... .... .... $3,200 
Turbo (upright) . . . . . . . . . . . . 2,600 
Stargate . . . . . . . . . . . . . . . . . 2,200 
Ms. Pac-Man . . .... ....... . 
Zaxxon . ... .. .... . . . .. . . . 
Centipede .. ... .. .... . .. . . 
Tempest . . ... .... .. ..... . 
Galaga . . . ... . . . . .. .... . . 
Donkey Kong . . ... . . .... . . 
Looping . . ... .... .. ... . .. . 
The Pit .... . ... . . .... .. . . 
Defender ... .. .. ... . .... . . 
Thief ... . . . ... .. . ... .. .. . 
Rapid Fire . ... . . . ... ... . . . 
Monaco GP CminlJ ... ... .. . . 
Monaco GP (sit down) . .. .. . 
Space Duel . . ., ... . ....... . 
Qix .. .... .. .. .... ... . .. . 
Omega Race .. .. . . . .. ... . . 
Lady Bug . .. .. . ..... .... . 
Black Hole . . . . . . . . . . . . . . . 1,400 
Used Pinballs . . . . . . . . . . . $200 up 

Nat'I Cigarette Machines . .. . $ 400 

NEW CLOSEOUTS 
Amldar . . ... . .. ........ . . $1,900 
Space Duel . . . . . . . . . . . . . . . 1,800 
Robbi Roto . . . . . . . . . . . . . . . 1,800 
Jack the Giantkiller .. . .... . 
Vanguard . ...... . . ... ... . 
Challenger .. . ... .. .. . . . . . 
Solar Quest ... ..... . .. . .. . 
Phoenix CCTJ . . ..... . .... . . 

NJ 201 /729-6171 
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SEGASA/SONIC 
E Offers Sensational Close Out 

~ 
.... 

Asteroids 
Missile Command 

~ .... U/R $595ea. 
X/warehouse Baltimore 

Made in Spain from genuine Atari Kits 
Shopped Mint Condition No Coin Mech. 

I CHERRY BELL 
CPINS/NEW> 

E $275ea. 
E No C.O.D.'s; Send Cashiers Check payable to: 
.... 
~ SEGASA c/o Bert Seigel 
E 12377 Ridge Circle, Los Angeles, Calif. 90049 

~ Phone: 213/550-7608 
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EPROMS PROGRAMMED 

2708; 2716; 2532; 2732; 2564; 2764 

$10.00 PER CHIP 
PROGRAMMING FEE 

Send us any EPROM or ROM and we 
will duplicate it for $10, plus the 

cost of the blank chip. You may supply 
blank or buy 

from us at the following rates: 

2708 $3 
2716 $4.25 
2532 $7.50 
2564 call 

Softw<irc> 

Developnwnt 

Availabk• 

BOARDS REPAIRED 
Send us any uideo board, power supply, 
or TV monitor. It will be repaired and 

shipped out 
within 24 hours in most cases. 

(Carry in service available) 

GAMEROOM SERVICE 
We currently service many of the most 

successful gamerooms in the 
New York City, Long Island area 

Call for prices. 

GAMETEK SERVICE CO. INC. 
199-18 32nd Ave., Bayside, NY 11358 

(212)631-9242 

(800)221 -9070 Toll Free 

~ 
~ 
~ 

WE HAVE THE LOWEST PRICE 
ON AMERICAN LOCKS & HASPS 
ACE LOCKS re-keyed . . $1.0° 
ACE KEYS cut . . . .. .. $1.oo 

"FOR YOUR COMPLETE 
SECURITY NEEDS" 

POWER SUPPLIES & MONITORS 

PHILADELPHIA VENDING 
8810 Dewees St., Philadelphia, PA 19152 

215/698-2738 

ROUTE CLEARANCE SALE 
Call original manufacturers) 

PAC-MAN . .. . . . . .. ... . . $1800. 
OMEGA RACE ... . ........ 1300. 
ASTRO BLASTER . . . . . . . . . 900. 
ASTEROIDS . . . . . . . . . . . . . . 500. 
ASTEROIDS DELUXE . . . . . . . 500. 
SCRAMBLE . . . . . . . . . . . . . . 650. 
GALAXIAN . . . . . . . . . . . . . . 850. 
ASTEROIDS CctJ . . . . . . . . . . 600. 
TEMPEST ...... . ........ 1650. 
DEFENDER .. . ..... . .. . .. 1650. 
FROGGER . . . .. . ......... 1650. 

B & B VENDING 
1560 Edison, Dallas, TX 75207 

214 /7 4 7 -0041 

~ 
~ 
~ 

VIDEO GAME 
LOGIC BOARDS 

LONG LIST 
Fabco International, Inc. 
104 Applewood Dr. , Suite 'A' 

Lo ngwood, Florida 32750 
305/ 831-0399 

ALL ORIGINALS 
NEED SPACE! 

Sea Wolf II Asteroids 
Basketball Star Castle 

Lunar Lander Football (4-pll 
Miss. Comm. ct Firetruck 

Circus Rip Off 
Bandido 

Space Encounters 

Package price: $5000.00 

!will also sell lndlvlduallyl 
Certified Check or Cash 

FUNTOWN U.S.A. 
North Conway, New Hampshire 

603/356-6066 

BERZERK-FRENZY /BERZERK-FRENZY /BERZERK-FRENZY 

Our newest conversion kit is 11FRENZY" 

This complete board will retro-fit Stern's "Berzerk" 
A complete board, no soldering or jumpers to install. 

Simply remove your old board & install your new board. Simple as 1, 2, 3. 

We have painted our old Berzerk's BURNT ORANGE to match the new "FRENZY", replaced the top name 
panel with a painted panel. I believe the cash box talks/Our average gross for the past 8 weeks has been 

$260.00• This conversion is so strong that we are buying up old Berzerks. 

This new board is available now at $450.00• I'm sorry but credit CANNOT be given on old Berzerk boards--they 
are useless. My supply is limited. First come, first served .. 

Payment by cash, money order, certified check (NON-certified check/ allow 14 days to clear.) 
UPS collect by cash or certified check only. 

I WILL STAND BEHIND THESE BOARDS FOR ANY AND ALL LEGAL COPYRIGHT PROBLEMS. 

CROWN VENDING CORPORATION 
111 -59 44th Ave., P.O. Box 19, Corona, NY 11368 

212/592-7070 
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TECHNICIAN NEEDED 
For exciting opportunity in 

Washington D.C. Experience in all 
phases of game repair a must. 

Please call 703/354-5403 

WASHINGTON D.C. AREA 
If your service is less than it should be, 

CALL US 
We are the the repair specialists. 

We service arcades & locations in D.C. 
and the beltway suburbs. 
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ALL GAMES: PINS & VIDEOS 
(no pirates please) 

PINBALL WIZARD 
354-5403 

manufactures on incredible 
convertible video game ...... . 

1 OO's of games in one! 
Now featuring the top game 
"Lady Bug" plus many more 

copyright-safe games. 
Universal wiring moke's o 

chongeout easy-in 20 minutes 
replace computer board, 
controls panel and top 

marquee panel provided by 
the Wizards for o fraction of 

the cost of o new game! 
Available in upright, cocktail 
or tabletop. All models ore 

constructed of solid wood and 
feature the highest roted 

color monitors and heovy
duty power supplies to lost 
through many change-outs. 
Gome is NEVER OBSOLETE! 

RETAIL: $2695. 

LEASING PLAN AVAILABLEllll 

Coll: 702/877-0582 
or write for brochure 

WIZARD MARKETING 
3140 Polaris, Suite #22 

Las Vegas, Nevada 89102 

Dealer Inquiries Invited 

~························~ ~ ~ 
~ IT PAYS TO CONVERT ~ 
~ ~ 

E Your worn out space games can~ 
~ become new income producing ~ 
~maze games for less than $300.~ 
E Simple installation 3 
~INTEGRATED BOARDS CORP.3 
E 201 /379-5264 ~ 
~ ~ 
~ ~ .......................... : 

VIDEO ARCADE CHAIN 
FOR SALE 

~ Well established and highly • 
• profitable Chicago area operation. • 
• Excellent personnel. ~ 

$600,000-plus cash flow. 
Owner retiring 

~ Please write c/o: 
Play Meter Magazine ; 

~ P.O. Box 24170, New Orleans, LA 70184 !dept. LFl 
~ 

·-·-·-·-·-·-·-· 
FOR SALE OR TRADE 

LOCATION READY 
from 

GOUDEAU, INC. 
P.O. Box 539, Cottonport, LA 71327 

318/876-3377 

A steroids ............... S 1000. 
Battlezone ......... . ...... 900. 
Missile Command ........ 1000. 
Qix . .................... 1700. 
Scramble . .... ... ........ J200. 
Asteroids Deluxe ... ... ... J JOO. 
R ed Baron ......... . ... . J JOO. 
Asteroids (ct) . . ........... 900. 
Asteroids Deluxe (ct) ..... 1000. 
Missile Command (ct) ..... 900. 
Warlords (u/ r) ..... ...... 1100. 
Warlords (ct) ....... . .... JOOO. 
Vanguard ....... .. .. .... 1500. 

·-·-·-·-·-·-·-· 

~ ~ttl 
~BUY GAMES FROM FRANK "THE CRANK" 

. BUY GAMES FROM "THE CRANK" 

-

-

Missile Command . . .... $1250. 
Luncar Lander . . . . . . . . . . . 500. 
Super Breakout .......... 300. 
Armor Attack . . . . . . . . . . . 995. 
Space Wars ... . .•........ 375. 
Star Castle ......... .. . . .. 995. 
Astro Blaster . . . . . • . . . . . 1395. 
Astro Fighter . . . . . . . . • . . . 995. 
Carnival . . . . . . . . . • . . . . . 1295. 
Moon Cresta . . . . . . . . . . . . 995. 
Pulsar . . . . . . . . . . . . . . . . . 1095. 
Space Firebird . . . . . . . . . . 1195. 
Galaxian . . . . . . . . . . . . . . . 1295. 
Gorf ........... . .. . .... 1495. 
Sea Wolf II ........ .. ..... 500. 
Space Invaders ........... 795. 
Space Invaders coo1uxo> • • • • 895. 
Defender . . . . . . . . . . . . . . 1895. 
Astro Invader . . . • . . . . . . . 995. 
Berzerk . .......... .. .. $1295. 
Scramble ...... . .... ... 1395. 
The End ..... . ......... 1095. 

Barrier ........ .. ....... $345. 
Crazy Climber . . .. . . .... 1495. 
Lunar Rescue . . . . . . . . . . . 995. 
Polaris . . . . . . . . . . . . . . . . . . 995. 
Stratovox ..... . .......... 995. 
Magical Spot .. .. .... . ... . 895. 
Asteroids .............. 1395. 
Asteroids coo1u .. i ..••••••• 1295. 
Tomahawk . .. ... .... . .. 1095. 
Football . . . . . . . . . . . . . . . . . 300. 
Super Cobra . . . . . . . . . . . 1445. 

PINBALLS 
Hercules . . . . . . . . . . . . . . . $895. 
Fireball II . . . . . . . . . . . . . . . 895. 
Flash Gordon . . . . . . . . . . . . 995. 
Skate Ball ................ 875. 
Viking . . . . . . . . . . . . . . . . . . 850. 
Xenon . . . . . . . . . . . . . . . . . 1100. 
Black Knight . . . . . . . . . . . . 995. 
Fire Power . . . . . . . . . . . . . . 745. 
Pharaoh . . . . . . . . . . . . . . . 11 00. 

Pinballs .......... . ... $250 & up 

LARGE INVENTORY OR OLDER PINS CCALL FOR LISTI 

-:..--r. 
-r 

J 

~ --
:S;;RDAC Bill Changer (complete with base> ..... .. ................. $1000.00 

1 / 3 Deposit-Balance on Dellvery 

[ 
ALP~~c-e<?3~~,~~t.~~~~~J~~o~!;'ANY -~ 

(201) 738-1800 
:::::c. 

~ H ''-ttt .t H-h-ttt t H ''-ttt ~ 
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For Midwest Game Manufacturers 

HEAVY, HEAVY DUTY 
GAME CABINETS 

Four (4) Styles 
Priced $185 down to $165 
picked up in Sioux Center, Iowa 

"If you aren't sat1sf1ed with these 
you won't be sat1sf1ed with anything .. 

R.V. ELECTRONICS 
712/722-3443 

"Satisfaction Guaranteed!" 
. ' 

••••••••••••••••••••• ••••• 
HIGH COST OF NEW 

GAMES CUTTING INTO 
YOUR PROFITS? 

Wh y not convert dead pieces 
into new money makers for 

less than half the price! 

VIDEO CONVERSION KITS 
Easy to install .. . guaranteed' 

Also new & used gpmes available 
Call in New York: 

SYSTEMS 
516/643-6033 

~ ·········~··········· ··· 

!!!!GUARANTEED LOWEST PRICES!!!! 
CWill Meet or Beat Any Deall 

All games guaranteed 30 days/ boards & monitors. 

NEW 
Gremlin/Sega SPACE TACTICS. $2495. 
95. 
Midway WIZARD OF WOR •...• 1295. 
Centuri ROUNDUP . . . . . . . . . . . 995. 
Taito OIX upright . . ..... .... 1795. 
Game-A-Tron DAMBUSTER ... •• 1595. 
Atari TEMPEST ....... . .... .. call 
Atari SPACE DUEL ....... .. . . call 
JACK THE GIANT KILLER . ... . 1595. 

COCKTAILS 
TEMPEST ..... .. .. ....... . 2095. 
OMEGA RACE ..... .... . .... 1695. 
SPACE DUEL .. ...... ....... 1395. 

Atari SPACE DUEL ... .. .. .. . 1795. 
Atari MISSILE COMMAND . . . . . 895. 

SUPERMAN · · · · · · · · · · · · · · · · 795. Game Plan INTRUDER . . . . . . . . 895. 
DRAGON · · · · · · · · · · · · · · · · · · 195. Universal ZERO . . . . . • . . . . . . . 395. 
BLACK OUT · · · · · · · · · · · · · · · · 750. Universal COSMIC ALIEN . . . . . . 395. 
BLACK KNIGHT · · · · · · · · · · · · · 795. Universal GUERRILLA . . . . . . . . 395. 
FLASH · · · · · · · · · · · · · · · · · · · 495. Centuri LOCOMOTION ......... 1495. 
MEDUSA · · · · · · · · · · · · · · · · · · 1095. Midway GALAXIAN .... . ..... 895 . 
FIRE POWER· ····· ··· ······ 595. Midway DOUBLE PLAY . ...... 195. 

COCKTAILS Midway SPACE INVADERS Deluxe395. 

PINS RECONDITIONED 

ZARZON ... ... . .. .. ... ... $395. Midway SPACE ENCOUNTERS .. 395. · 
Taito SPACE INVADERS ... •... 295. Stern SCRAMBLE .•... . ... . . 895. 
Midway SPACE INVADERS ..... 395. Stern SUPER COBR.A ......... 775. 
MOON CRESTA .. ....... .... 695. Cremlin ASTRO FIGHTER .... .. 695. 

RECONDITIONED Gremlin SPACE FURY . ....... 1095. 
Atari FOOTBALL ... ......... 195. Gremlin SPACE ODYSSEY ... . . 1095. 

CABARETS Atari ASTEROIDS . . . . . . . . . . . . 695. Gremlin CARNIVAL . . . . . . . . . . 775. 
TEMPEST .. . .............. 2195. Atari ASTEROIDS DELUXE ..... 695. Cinematronics SPACE WARS .. . 295 . 
OMEGA RACE . .. .. .. ....... 1695. Atari TEMPEST . . ........... 1795. Cinematronics STAR CASTLE .. 595. 
BATILEZONE .. ....... . . .... 795. Atari TEMPEST cabaret .... ... 1795. SUPER MOON CRESTA • .... . .. 795. 

BUY WITH CONFIDENCE FROM 

COIN MACHINE DISTRIBUTORS, INC. 
425 Fairview Park Drive, Elmsford, New York 10523 

Authorized: Atari, Rowe AMI, 
Gremlln/Sega, Talto, Centurl, etc. 914/347-3777 Member: AMOA & AVMDA 

THE NATION'S LARGEST STOCK OF ROWE AMI PARTS! KLOPP COIN COUNTERS IN STOCK NOW! 
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SCHOOL FOR 
ELECTRONIC GAMES 

Two-week course covers video a nd pins. 
By Schematics! Our 11th year! CAL'S 
CO IN COL LEG E, P.O. Box 8 10, 
Nicoma Park, OK 73066. 405 /769-5343 

PLEASE USE 
OUR NEW 

PHONE 
NUMBER 

FOR 
SUBSCRIPTIONS 

Or for questions 
concerning 

your present 
subscription 

504/837-7987 

FOR SALE: Space Duel (new), $1695; 
Pac-Ma n, $1895; Tempest , $ 1595; Qix. 
$ 1495; S pace In va der, $350; Space 
Encounter, $250; a nd Asteroids Deluxe. 
$895. D & P Music. 658 W. Market St. , 
York, PA 17405. Call : 7 17/ 848-1 846. 

! CHECKED & LOCATION READY ; 
! Donkey Kong .. . . . .. . .... . .. . call ! 
! Tron . . .. .. ... . ... .......... call ! 
! Mission·X ..... .. ....... . . .. . call ! 
! Ms. Pac-Man ..... . . ... ... . . 2459. ! 
! Galaga ... . ....... .. . . ..... 2459. ! 
! ! _ Robby Roto ..... .. . . ....... 2059. _ 
! Lady Bug .. . ....... . ...... . 2095. ! 
! Pac-Man ........ .. ......... 2095. ! 
! ! ! Amidar . . ....... . .. . . . .. ... 1995. ! 
! Alpine Ski . .. . .. . .. . ....... 2059. ! 
! Bosconian . ........ . . ...... 2059. ! 
! Kickman . .... . ......... . . . 2059. ! 
! Strategy . .. . • .. . .... . .. . ... 1495. ! 
! Oix .... . .. ... ...... . . . .... 1495. ! 
! Frogger . . .. . ...... .. . ... .. 1695. ! 
! Omega Race .. .. . .... ... . . . 1295. ! 
! Tempest .. . ........... . . .. 2095. ! 
f Armor Attack . . . . . . . . . . . . . . 745. ! 
! Challenger .. ... . . . .... .. .. . 1495. ! 
! Red Baron . . . . . . . . . . . . . . . . . 995. ! 
! Missile Command . . . . . . . . . . . . 895. ! 
! Battlezone . . . . . . . . . . . . . . . . . 695. ! 
! Star Castle . . . . . . . . . . . . . . . . 795. ! 
! Asteroids ........•......... 1095. ! 
! Meadows Lanes . . . • . . . . . . . . . 295. ! 
! Depth Charge . . . . . . . . . . . . . . . 295. ! 
! Space Invaders . . . . . . . . . . . . . 749. ! 
! Blockade Cup & ctl . . . . . . . . . . 249. ! 
! Bi-Plane . . . . . . . . . . . . . . . . . . . 249. ! 
! LAKESIDE ELECTRONICS ! 
! ! ! & AMUSEMENT COMPANY ! 
! 310 Covington St., P.O. Box 176 ! 
! Madisonville, LA 70447 ! 
! 504/845-7146 ! 
! Cask for Mike Cannon) t 
i.,,~~~~~~~~~~~~~_.., 

·-·-·-·-·-·-·-· 
AUTO-TRIGGER™ 

Continuous Fire Action System 

Games equipped with continuous 
fire action are becoming more pop
ular every day. The reason for this 
is the excitement and pace it adds 
to the game. 

Auto-Trigger™ believes that for 
the money an operator pays for a 
game, there should be a return on 
the investment. That is why 
Auto-Trigger™ has developed an 
approach to make games exciting 
after the new game zest appeal 
has worn off. 

By depressing and holding fire 
button, game fires automatically, 
increasing interest and revenue of 
older games. Because of the built-in 
double channel feature of the 
Auto-Trigger™, only one system is 
needed for cocktail tables and 
games with two fire controls. 

For prompt shipment, complete 
with decal & installation instructions, 
send check or money onler for $17.95 to: 

AUTO-TRIGGER™ 
P.O. Box 248, Rescue, VA 23424 

(Virginia residents add 4% sales tax) For COD orders call 

804/898-3427 
Fully warranted for 60 days 
"Satisfaction Guaranteed" 

·-·-·-·-·-·-·-· 
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LOCATION READY /PRICED TO SELL!!! 
VIDEOS Warp-Warp . . . . . . . . . . . . . . . . . $799. 

Ms. Pac-Man (new) ........... $2499. Indy 4 . . . . . . . . . . . . . . . . . . . . . . 499. PINS 
Defender .. ..... ...... .... ... 1599. Pleiades . ... .. ..... . . . .. .... 1199. Rapid Fire ........... .. .. . .. $1599. 
Eliminator ....... .... ..... ... 749. Phoenix . . .. .......... . ... ... 1549. Black Knight .... .... .. .... . .. 899. 
Venture . . . . . . . . . . . . . . . . . . . . . 649. Piranha . . . . . . . . . . . . . . . . . . . . . 799. Volcano . . . . . . . . . . . . . . . . . . . . . 599. 
Armor Attack ....... .... .. ... 599. Football 4 .. . .. .. ... ..... .. .. 499. 8-Ball Deluxe .. ... ... ... ...... 1149. 
Space Invaders Deluxe . . . . . . . . . 499. Battlezone . . . . . . . . . . . . . . . . . . . 599. Mars . . . . . . . . . . . . . . . . . . . . . . . 999. 
Space Wars . . . . . . . . . . . . . . . . . . 299. Sundance . . . . . . . . . . . . . . . . . . . . 349. Fireball II . . . . . . . . . . . . . . . . . . . . 799. 
Oix ........................ 1199. Blockade . ..... . .... . . . .. . . .. 199. Frontier . ... ... . . . .. ......... 799. 
Omega Race ..... ...... .. . .. . 1399. Bandido . . . ... .... . . .... . . .. . 349. Pink Panther ..... ...... . ..... 599. 
Asteroids Deluxe . . . . . . . . . . . . . . 799. Missile Command . . . . . . . . . . . . . 899. Hercules . . . . . . . . . . . . . . . . . . . . 849. 
Asteroids ..... ..... .... ... ... 799. Space Tactics Cs/ cD .. . ......... 1499. Flight 2000 . . . . . . . . . . . . . . . . . . 699. 
Sprint II . . . . . . . . . . . . . . . . . . . . . 399. Tailgunner II Cs/ cD . . . . . . . . . . . . . 899. Middle Earth . . . . . . . . . . . . . . . . . 299. 
Super Cobra ..... ...... .... .. . 899. Missile Command Cs/ cD .... . . . . . 999. Supersonic . . . . . . . . . . . . . . . . . . 199. 
The End . . . . . . . . . . . . . . . . . . . . . 599. Make Trax .. . .. .. . . .. ....... . 1099. Panther a . . . . . . . . . . . . . . . . . . . . 499. 
Cosmic Alien . . . . . . . . . . . . . . . . . 699. Tron (new) .................... call Flash Cordon . . . . . . . . . . . . . . . . . 699. 
Strategy X ... ..... ..... ..... . 799. Donkey Kong Cnew) .... .. . . .. ... call COCKTAILS 
Astro Fighter . . . . . . . . . . . . . . . . . 699. Robetron (new) . . . . ....... . .. . . call Centipede ... .. .. .. . .. . ..... $1699. 
Wizard of Wor ................ 1099. Zaxxon (new) .. .. ... ... . ..... . call Phoenix . .. .. .. . .... .... . .. . . 999. 
Magical Spot . . . . . . . . . . . . . . . . . 499. Calaga (new) . . .. . . .. ... .. ..... call Asteroids Deluxe . . . . . . . . . . . . . . 749. 
Space Encounters . . . . . . . . . . . . . 399. Dig Dug (new) . .. ... .. ......... call Ms. Pac-Man Cnew) . . ..... ...... call 

"WE SHIP ANYWHERE. YOU PAY FOR CRATING AND/OR FREIGHT. 
GAMES MAY BE SEEN IN OUR W.VA, OR MARYLAND GAME ROOMS OR WAREHOUSE. 

CALL FOR OUR COMPLETE LIST. 

FAMILY AMUSEMENTS, INC. 
Rt. 1, Box T-122, Charles Town, W. VA. 25414 

304/725-0047 

One~~ 

+One 
+ One ™4J\l§@J ©\Wm 

WE HAVE 

~t $6,995. . ... 

.* l:ECl ** 
* * WE SELL THE FUTURE. * * ... ~M it it • • • FOLLOW US. 

Carnpu1er Earn•ng Uarnes .. ~nc. 
51 Monroe st. , 18th Floor, P.O. Box 1687 RockVllle, MD 20850 <301> 251·1200 
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TRON 
Call for immediate delivery 

on this latest Hit! 
ALL OTHER POPULAR GAMES IN STOCK 

~~Ccco, 1Nc 7501 Port West, #50 
Houston, Texas 77024 

713/868-4145 

, ...................... +: 
i WAREHOUSE CLEARANCE i 
: Equipment AS IS/complete : 
: Terms C.O.D. Freight FOB Charlotte, NC : 

: VIDEO GAMES : 
• • • • i ATA~~teroids .... . .. . ... $800 i i Asteroids Deluxe ..... . 600 : 
+ Asteroids mini . . ..... . 600 : 

:. Missile Command up ... 800 i 
Missile Command ct .. . 800 

: Missile Command mini . . 800 : 

i CEN;~~ 1Baron .. .. ....... 800 i i Phoenix .... .. ..... $1200 : 

i Phoenix mini .... . .. . 1100 i 
Pleides ............. 1200 i 

+ Pheides ct ... .... ... 1100 
+ CINEMATRONICS + i Armor Attack . . .. . . .. $450 i 
+ Solar Ouest . . .... .. .. 600 + 
+ JACK the GIANT KILLER 1250 + • • + Tailgunner . . .. .. .. ... 400 + 
+ EXIDY + 

Ii GAMr.:.~:~:.::: ..••••. :::: i MIDWAY 
Omega Race ...... .. $1000 
Space Invaders . . ... .. 400 
Space Invaders ct . .... 300 
Wizard of Wor . . . ..... 600 
Wizard of Wor mini .... 600 

STERN 
Berzerk .. . ........ . . 700 
Berzerk ct ........... 600 

PINBALLS 
BALLY 

Electra ............ $1100 
Embryon ... . . . ...... 700 
Fatham ............. 800 
Flash Gordon ... . ... . . 700 
Medusa ...... .. .. . .. 900 
Space Invaders . . ... . . 600 
Xenon .......... . ... 800 

STERN 
Flight 2000 .. .. ..... . $500 
Free Fall ....... . .. . . 500 
Lightning .......... .. 800 
Nine Ball .... .... .... 500 

GOTILIEB 
Black Hole ... .. .... $1200 
Mars .. .. . . .... . . . . . 700 
Volcano . .... .... ... . 700 

..... ask about our many other games 

BRADY DISTRIBUTING CO. 
4308 Wiimont Rd, Charlotte, NC 28219 

704/525-8130 

................... 
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SMALL VIDEO ROUTE 
FOR SALE 

20 games in 8 locations 
Gross: $120,000 per year 

Priced below market value 
Route includes: (5) Donkey Kongs; 
(5) Ms. Pac-Man; (3) Stargate; 
(2) Dig Dug; Cl J Turbo; Cl J Robotron; 
(1) Centipede; (1) Make Trax; 

and Cl J Phoenix. 

Located east of Dallas 
send replies c / o : 
Play Meter MagaZ1ne 
PO Box 24170 New Orleans. LA 70184 Dept. #61 

FOR SALE: Eight Ball Deluxe $1500; 
Tempest $2000; Zaxxon $2525. Call: l-
800-433-2915 or in Texas 1-800-772-2708 

SELLING OUT? 
Wr arr a rapid!~· rxpanding arradr rhain 

srrking to acquirr gamr rooms 
in rnd.:isrd malls of at least 

200.000 squarr frrt throughout thr 
L .S. Primr strip & crntral husinrss 
district !orations will br ronsidrrrd. 

Srnd prrtinrnt financial & rral 
rstatr information in strirtrst 

ronfidrnrr r /o: Pia\ l\lrtrr l\lagazinr. 
P.O. Rox 2~110. \rw Orlrans. J...\ 70 1 8~ 

Drpt. ll'fC 

~~~b c~I~ .th~ . contr~I ~ j , ,, 

"-~~ -
This Challenger Series Video Giove is 
mode from the finest materials available 
and designed to give you a smooth. 
comfortable fit. The "tacky" vinyl palm 
prevents slippage caused by perspiration 
and eliminates blisters from video ploy. 
Increase your score with Challenger Series 
Video Gloves. 

PLAY METER, September 1, 1982 
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Kiddie Rides 
2 Apollo Rockets 
(never used) plus 

I Train 

All for $3,000 or will 
sell separate/)! 

Contact: Pat Carrioni 
203 /838-7700 

FOR SALE: Bosconian $ 1395; Omega 
Race (cocktail table) $1175; Robby Roto 
(call or write); Wizard of Wor $ 1095; 
Gorf $ 1295; Strategy $1095; Amidar 
$1 495; Scramble $1250; Moon War 
$ 1175; Defender $1395; Stargate $2075; 
Tempest $ 1595; Centipede $1950; Qix 
$1395: Alpine Sk i $1825: Mini Crazy 
Climber $1250: Grand Champion $2 150: 
Kram (floor sample) $ 1495; Wild 
Western (call or write); Electric Yo-Yo 
$ 1495: Mouse Trap $1525; Eliminator 
$1225: Space Odyssey $1 195: 005 $ 1495: 
Locomotion $1395; The Pit $ 1725: 
Radarscope (sit-down) $1295; Jump Bug 
$1495: Haunted House $1350: Centaur 
$1095: Eig ht Ball Deluxe $ l 025 : 
Hyperball $ 1450: Hydra Boat $1095. Call 
or Write: NEW ORLEANS NOVE L TY 
CO., 3030 No. Arnoult Rd., Metairie. 
LA 70002. 504; 888-3500 

Leaders in innovative accessories 
for Amusement Games 

Price Per: Single Glove .... .. $3.95 
Case of 12 ...... $37.20 _ ~ 

When ordering, please spec i~fy ~ 
Size: Regular or Large 
Color: Red or Blue 
and right or left hand. 

Send check or money order to : 

VIDEOTRONICS 
P.O. Box 808 

Green Mountain Falls, CO 80819 
Allow 2·3 weeks fo r delivery 

Inc l. 50¢ shipping/ handling for 1 
$1 .00 for 2 or more 

Most Garnes Available 1n mini & cocktail models 
ATARI 

Asteroids (original) .. ..... $950. 
Asteroids Deluxe . . . . . . . . . . . . . . . . . 9 50. 
Asteroids Deluxe (mini) ..... . .. ... 895. 
Dottlezone (mini) ......... . ...... . 695. 
Dottlezone ........ ...... .. . ... ... 750. 
Centipede ... ....... .. . ... ..... . 2295. 
Dig Dug ........... .. ... ... 2695. 
Red Daron . . . . . . . . . . . . . . . . . . . . . . 11 50. 
Space Duel ..... .. . . .. .... , ..... 1995. 
Tempest . . .... ..... 1795. 
Kangoroo .... 2695. 

CENTURI 
D-Day .... . .. ...... . ........ ... $1595. 
Eagle .. .. .. .................. 1395. 
Locomotion . . .. . ..... . ... 1595. 
Phoenix . . . . . . • . . . . . . . . . . . 19 50. 
Round Up .. ....... . ... . ... .. ... 1295. 
The Pit .. .. . ... ..• . .. . . . ..... . . . . 1895. 
Vanguard .. .. .. 1395. 
Tunnel Hunt . . .... .. .. .. .. . 2395. 

CINEMATRONICS 
Darrier . . . . . . .. . ..... . . ........ $395. 
Doxing Dugs .............. .. .... 1895. 
Jack rhe Giant Killer .... . ....... .. 1895. 
Star Howk . . . . . . . . . . . . . . 595. 
Solar Quest . . ... 1250. 
Sundance . . . . . ..... . .. .. . 450. 
Warrior . . . . . . . . . . . . . .... . 595. 
DECCO Mod Alien . . .... 1195. 

EJCIDY 
Mouse Trap. . .. . ... .. . 1950. 
Venture .. .. .. .. .. .. .... 1095. 

GAME PLAN 
Koos . . ................... $1095. 
King & Balloon .......... . .... .. . 1095. 
Megattock .. .. .. .. .. . .. . 1195. 
Pot O ' Gold . . .. .... . ... 1695. 

GP.EMLIN 
005 .......... .... .. ..... $1695. 
Astra Dloster . . . . . . . . . . . . . . . . . . . . 1450. 
Astra Dloster (mini) .............. 1395. 
Eliminator ............. .. . . . .. . . 1450. 
Frogger .. . .... . . .. .. ....... .. .. 2295. 
Space Odyssey . . . . . . . . . . .. . . .. . . 1350. 
Super Moon Cresto .. ... . ........ 1480. 
Turbo (mini) ........ . ........... 3195. 
Zaxxon .... . . . ......... . . .. .. . .. 2695. 

MIDWAY 
Dosconian .......... . . ...... .. . $1750. 
Gorf (mini) .. .. .. ... .... ... ..... 1350. 
Ms. Pac-Man . . ....... .. . ... ..... 2595. 
Pac-Man . .. ...... . . . ..... . . ..... ... call 
Rally-X (mini) . . . . . . . ..... 1250. 
Wizard of Wor .... ..... ... . . . . 1250. 
Tron ............ . .. . ... . . . 2695. 

NINTENDO 
Donkey Kong . . . . . . . . .. $2595. 
Radarscope . . . . . . . . . . . . . . . . .. .. 1250. 
PACIFIC NOVELTY Thief ....... .. .. 2195. 
P.AMTEK Trivio Quiz ..... .. ...... . . 395. 

ROCK-OLA 
Fantasy. . ... . $1650. 
Worp-Warp .. ...... . .... ... ..... 1050. 
Space Attack . . ... 795. 

STERN 
Moon War . . . . $1150. 
Scramble . . . . . . . . . . . . . 1350. 
Strategy X . . . . .... . ...... 1395. 
Super Cobra ........ .... ........ 1195. 
Turtles . . . . . . . . . . . . . . . . .. . 1250. 

TAITO 
Alpine Ski . . ........... .. . . .. .. $2295. 
Qix ......... .. ......... 1695. 
Space Invaders .......... .. .. .. ... 895. 
Space Invaders (trim) .. . . 750. 
Wild Western . . . . . . . . . .. . . 2495. 

UN MP.SAL 
Cosmic Guerrilla. ..... . . . ... $750. 
Cosmic Avenger ... . ............. 1 550. 

WILLIAMS 
Defender ............... . . . .. .. $1750. 
Robotron ...... . ...... . . . .. . ... . 2750. 
Stargate ... .. ..... .... .. ... . .. .. 2695. 

• NATIONWIDE SERVICE/we ship anywhere 
• LARGE INVENTORY * PROMPT SHIPMENTS 
• EXCELLENT SERVICE BACK·UP 
• FREOUENT PRICE REDUCTIONS 

CALL FOR LATEST PRICES! 

Ell~IE@4~T 
-ff Mll5E \•~ea. 

2803 Pass Rd., Biloxi, MISS 3953 1 
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Mark McCleskey has been named vice 
president of sales at Data East Inc. He 
moves from Universal where he was 
national sales manager. McCleskey 
praised Data East's products pointing out, 
in particular, its Mission Xwhich he said is 
proving to be the most successful inter
changeale game introduced by the firm. 

Atari parti.cipated in this year's California 
State Special Olympics. Company 
employees worked with youngsters to help 
them master video games. The company 
also presented a check for $2,500 to the 
Special Olympics Committee. 

Al Wells (left) of Wells-Gardener Elec- • 
tronics and Fred Fukumoto of Cinema
trnics Inc. congratulate each other on an 
agreement they · reached whereby Wells
Gardener will sublicense the use of Cine
matronics's X-Y monitor system to other 
manufacturers . The Chicago-based firm 
produces monitors for severa l video game 
ma nu fac t urers. 

Laura Buxton, commentator for San 
Diego NBC affiliate Channel 39, shows her 
enthusias m for Sega / Gremlin's Zaxxon. 
The game was spotlighted on Channel 39's 
Weekend Magazine. 
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Y" Heavy gauge steel construction with 
ABS Plastic Bezel 

Y" Flashing graphic of stylized human 
heart to attract attention. Flashes 
and beeps in rhythm to your heart 
during actual reading. 

Y" Reading updates on large LED 
display every six seconds. Final 
reading freezes correct number and 
beeper stops when reading finished. 

Y" Extra large coin box holds 
approximately $400.00 in quarters. 

Y" Padlocked slide-in access door for maximum 
security. Also allows machine to be chained 
to counter, if desired. 

Y" Much easier to use and more dependable. 
Y" Exclusive handgrip sensors on each side 

assure accurate reading. Utilizes 
Electrocardiograph technology rather than 
finger clip photo-cells on competitive 
machines which read changes in skin color. 

Y" Dependable, yet repairable circuit board. 
Y" Twenty-five cent coin slot activates circuitry. 

Reading begins once user grips hand bars. 
Y" Plugs into any standard 120 volt AC outlet. 

Available for foreign electrical and coin 
requirements. 

Y" Optional matching stand for non
counter locations. 

MANUFACTURERS 

P.O. BOX 95, STATE HIGHWAY 38 WEST, ELKLAND, MISSOUR I 65644 

SALES:417 / 329-5414 SERVICE : 417 /329-5416 

RIGHT 
Out dated finger-slot method is subject to inaccurate 
readings. New handbar method is much more reliable. 



THE LAST WORD 

Why people 
need games 

By David Pierson 

G ames are an inseparable part of the human con
dition. 

Walter Cronkite said he was hooked on Space 
Invaders. 

There was a Bally Fireball pinball game in Jimmy Carter's 
house in Plains, Ga. 

And then there's the story of Mark Twain, who fell in love 
with the game of billiards. What was it he saw in the game? 
Billiards offers not only recreation but also an opportunity 
to play with pure geometry, he said, to investigate endless 
possibilities in abstraction. 

M ental recreation? Yes, but it's more than just that. 
Games of all kinds-from board games to sports to video 
games to pinball-offer people something they need. 

Thanks to the democratization of educational possi
bilities, there are more people today than ever before who 
have been trained to use their brains. More people than at 
any time in the h.istory of modern civiliza tion! And the 
awful truth of the human condit ion is that, for the most part, 
people aren't really encouraged to live up to their 
potentials. Instead, th ey are largely saddled with jobs that 
only tax a small part of what they've learned. And that sad 
state results in poor employee productivity and a general 
feeling of helplessness by a very large segment of the 
population. They feel unfulfilled by their occupations. 

As a result , there are potentially more games players in 
the world than th ere are moviegoers, or record buyers, or 
sports enthusiasts because games and puzzles have a 
potential to appeal to everybody. And given the genera l 
feeling of slacking worker productivity and a feeling by the 
work force itself that it is not being fulfilled, it's clear that 
pastimes, diversions which serve to help man cope in 
today's fast-paced, highly-specialized world, are essential 
to society. 

That's why video games are essent ial to American society. 
They are not a fad , a freak, like the Hula Hoop. And any 
attempts to c lassify video games as mere diversions that 
offer little more than maybe improved hand-eye 
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coordination completely miss the point. 
In the July 1, 1982 issue of Play Meter, we compared the 

educational values of chess to that of video games. And 
something there bears repeating . We wrote : " The ability to 
abstract, project, analyze, imagine, and then solve a 
problem-all within the confines of a pred etermined 
logic-contributes to the educational value of chess ... The 
same holds true for coin-op video games. The challenge 
inherent in games-to spot trends, tendencies, and patterns 
on the video screen-and to react correctly-creates a 
propensity in the player to deal in a problem-solving 
.manner in other disciplines, with other systems of logic." 

Now we find that educators are actually beginning to 
suspect the sa me thing themselves! 

A recent issue of Seventeen magazine reported a study by 
Edna Mitchell , chairman of the Education Department of 
Mills College in Oakland, Cal. The education specialist 
reportedly found that girls who played video games 
regu larly showed dramatic improvements on tests in spatia l 
relationships, logical reasoning, and reasoning based on 
abstract shapes and forms! 

The story, which was reported also by United Press 
International, quoted Mitchell as saying, " Girls begin to 
develop ski ll s when they repeated ly have to estimate when 
to pull a tri gger, how to gu ide a car through a highway 
maze, how to shoot an object. " 

Mitchell was also reported saying the game play study 
proved girls have no genetic lack of ski ll. " They just have 
never been encouraged before now to develop and 
practice this type of coordination," she said. 

If ever there was an argument that needs to be brought 
home to the American public about video games, th is is it. 
All the public has heard up until now is all the vague, totally 
unsupported suspicions about anti -game fanatics. Now 
maybe after that furor has died down, the real word can get 
out about the games-that the reason video games have 
ca ptured the public's imagination is .. . beca use they've 
ca ptured the public's imagination. • 
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ALABAMA 
Birm ingham 
Birmingham Vending Co. 
(205) 324-7526 
Montgomery 
Franco Distributing 
Co., Inc. 
(205) 834-3455 

ARIZONA 
Phoenix 
Circle International Co. 
(602) 269-6736 
Continental Divide 
Distributors, Inc. 
(602) 269-5891 
Mountain Coin Machine 
Distributors 
(602) 269-7596 
Rowe International, Inc. 
(602) 279-2314 

ARKANSAS 
El Dorado 
Jack's Amusement 
(501) 863-5600 
North Little Rock 
Godwin Distributing 
Co. Inc. 
(501) 753-1138 

CALIFORNIA 
Los Angeles 
Betson Pacific 
Distributing Co. 
(213) 388-9338 
C. A. Robinson Co., Inc. 
(213) 735-3001 
Circle International Co. 
(213) 380-5850 
San Diego 
Circle International Co. 
(714) 278-3575 
San Francisco 
Bally Advance 
(415) 871-4280 
Betson Pacific 
Distributing Co. 
(415) 543-4495 

COLORADO 
Denver 
Continental Divide 
Distributing Co. 
(303) 778-7778 
Mountain Coin Machine 
Distributors 
(303) 620-9350 
Rowe International , Inc. 
(303) 534-6308 

FLORIDA 
Hialeah Lakes 
Monroe Distributing lnL. 
(305) 625-6666 
Hollywood 
Rowe International, Inc. 
(305) 920-1411 
Jacksonvi lle 
Rowe International , Inc. 
(904) 733-6250 
Miami 
Bel am Florida Corp. 
(305) 621-1415 
Orlando 
Belam Florida Corp. 
(305) 857-3381 
Monroe Distributing, Inc. 
(305) 857-1181 
Southern Music 
Dist ri buting Co. 
(305) 843-4302 
Tampa 
Rowe International. Inc. 
(813) 885-4263 

GEORGIA 
Atlanta 
Greater Southern 
Distributing Co. 
( 404) 352-3040 
Peach State 
Distributing Co. 
(404) 622-4401 

ILLINOIS 
Chicago 
Bally Midwest 
(312) 871-7600 
World Wide Distributors 
(312) 384-2300 

IN DIANA 
Indianapolis 
Bally Midwest 
(317) 352-0466 

IOWA 
Des Moines 
Philip Moss & Co. 
(515) 266-5222 

KANSAS 
Wichita 
United Distributing Co. 
(316) 263-6182 

KENTUCKY 
Lexington 
Cleveland Coin Lexington 
(606) 231-8996 
Louisville 
Kentucky Coin Machine 
Distributing Co. 
(502) 966-5266 

LOUISIANA 
Kenner 
Rowe International, 
Louisiana, Inc. 
(504) 469-0050 
Metairie 
New Orleans Novelty Co. 
(504) 888-3500 
New Orleans 
AMA Distributors , Inc. 
(504) 529-2315 
Shreveport 
S & H Distributing Co. 
(318) 222-1642 

MARYLAND 
Baltimore 
Banner Specialty Co. 
(301) 994-5060 
General Vending Sales 
Corp. 
(301) 837-4119 

MASSACHUSSETTS 
Dedham 
Rowe International , Inc. 
(617) 329-3300 
Norwood 
Bally Northeast 
Distributing, Inc. 
(617) 762-9300 

MICHIGAN 
Livon ia 
Bally Midwest 
(313) 525-8700 
Wyoming 
Bally Midwest 
(616) 243-3644 

MINNESOTA 
Minneapolis 
Lieberman Music Co. 
(612) 887-5300 

MISSOURI 
Kansas City 
Philip Moss & Co. 
(816) 421-4570 
Rowe International . Inc. 
(816) 531-5715 

SEGA Authorized Distributors 
St. Louis 
Bally Midwest 
(314) 991-1505 
L & R Distributing Co. 
(314) 421 -3622 
Musical Sales, Inc. 
(314) 535-4310 

NEBRASKA 
Omaha 
Central Distributing Co. 
( 402) 553-5300 
Philip Moss & Co. 
(402) 331-2333 

NEVADA 
Las Vegas 
UAI Nevada, Ltd. 
(714) 440-5785 

NEW JERSEY 
Moonachie 
Betson Enterprises 
(201) 440-2200 
Springfield 
Mondial International, 
Corp. 
(201) 467-9700 

NEW MEXICO 
Albuquerque 
Continental Divide 
Distributing Co. 
(505) 884-6400 

NEW YORK 
Albany 
Rowe International, Inc. 
(518) 489-8501 
Elmsford 
Coin Machine 
Distributors, Inc. 
(914) 347-3777 
Lake Success 
R. H. Belam Co. 
(516) 488-5600 
New York 
Albert Simon , Inc. 
(212) 564-0006 
E. Syracuse 
Rowe International, Inc. 
(315) 437-8371 

NORTH CAROLINA 
Charlotte 
Brady Distributi ng Co. 
(704) 525-8130 

OHIO 
Cleveland 
Cleveland Coin 
International 
(216) 692-0960 
Monroe Distributing, Inc. 
(216) 781-4600 
Columbus 
Cleveland Coin 
International 
(614) 846-8590 
Shaffer Distributing Co. 
(614) 224-6800 
Fairfield 
Monroe Distributing , Inc. 
(513) 223-0550 
Macedonia 
Shaffer Distributing 
(216) 467-4850 

OKLAHOMA 
Oklahoma City 
Southwest Vending 
Sales Co. 
(405) 682-8612 

OREGON 
Portland 
Dunis Distributing, Co. 
(503) 234-5491 

PENNSYLVANIA 
Jenkintown 
Banner Specialty Co. 
(215) 572-6966 
Philadelphia 
Eastern Music Systems 
Corp. 
(215) 627-1000 
Pittsburgh 
Atlas Music & Novelty Co. 
(412) 471-1704 
Banner Specialty Co. 
(41 2) 782-0800 
Wilkes Barre 
Roth Novelty Co. 
(717) 824-9994 

SOUTH CAROLINA 
North Charleston 
Palmetto State 
Distribut ino Co. 
(803) 747-0726 
W. Columbia 
Rowe International, Inc. 
(803) 796-0925 

TENNESSEE 
Memphis 
Rowe International, Inc. 
(901) 525-3609 
Game Sales 
(901) 525-8351 
Nashville 
Rowe International , Inc. 
(615) 244-6646 

TEXAS 
Dallas 
Commercial Music Co. 
(214) 741-6381 
O'Conner Distributing Co. 
(214) 631-0150 
Southwest Vending 
Sales Co. 
(214) 638-8411 
Houston 
H. A. Franz & Co. 
(713) 523-7366 
Peterson Coin Machine 
Distributing Co. 
(713) 523-7494 
San Antonio 
Southwest Vending 
Sales Co. 
(512) 824-9223 

UTAH 
Salt Lake City 
Struve Distributing 
Co., Inc. 
(801) 328-1 636 

VIRGINIA 
Richmond 
General Vending 
Sales Co. 
(804) 262-4263 

WASHINGTON 
Seattle 
Music-Vend 
Distributing Co. 
(206) 682-5700 
Spokane 
Music-Vend 
'Distributing Co. 
(509) 535-5757 

WISCONSIN 
Green Bay 
Bally Midwest 
(414) 468-5200 
Menominee Falls 

· Pioneer Sales & 
Service, Inc. 
(414) 781-1420 

Milwaukee 
S. L. London Music 
Co., Inc. 
(414) 344-3220 

CANADA 
ALBERTA 
Edmonton 
Dons Vending Co. 
(403) 434-2433 

BRITISH COLUMBIA 
Burnaby 
J.E. Weatherhead 
Distributing , Ltd . 
(604) 294-8271 

ONTARIO 
Rexdale 
New Way Sales 
(416) 746-2255 
Toronto 
TW Gi lchrist Vending Ltd. 
(416) 469-4181 

QUEBEC 
Mont real 
Laniel Automatic 
Machines, Inc. 
(514) 731-5871 

Gremlin Industries, Inc., 
16250 Technology Drive, 
San Diego, CA 92127, 
(714) 485-0910, 
TWX 910-335-1621 
SEGA Enterprises, Ltd ., 
#2-12 Haneda, 1-Chome, 
Ohta-ku, Tokyo, Japan , 
TLX 781-22357. 
SEGA Europe, Ltd ., 
15 Old Bond Street 
Mayfair, London, E~gland , 
W1X 3DB, TLX 847777. 
SEGA Enterprises, Inc., 
2029 Century Park East , 
Los Angeles, CA 90067, 
TLX 688433. 

DIMENSIONS: 71 Y4'' high, 29\/s" deep 2515/16" wide 
330 lbs. ' ' 



DAT A EAST INC. 
470 G 'ann' St r eet. Santa C lara CA 95050 U .S .A . 

Te lephone : (408 )727-4490 
Te lex 172163 DATAEAST SNT A 
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• To be featured on ' · 
TV show STARCADE© . 

(Check your local listing for date and time:) 
JM Product ion Comp any 

GAME SPECIFICATIONS MAY BE CHANGED 'v'\llTHOUT NOTICE . 


