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LICENSE DEADLINE - If you receive this issue 
after June 1 and haven't filed for your 1990 jukebox 
performance licenses, you missed deadline. And 
if you hadn't licensed your jukeboxes in previous 
years, you've blown your amnesty as well. Although 
the agreement setting the new sliding fee scale 
wasn't announced by AMOA and the performing 
societies until March 22, the Jukebox Licensing 
Office (JLO) feels the operators knew it was coming 
and still had over 2 months to amass the money and 
file the forms. 

Are operators who missed filing like the guys who 
blew the April 15 tax deadline? While the JLO is 
sticking by its June 1 deadline, we believe a simple 
call to them (and right away!) can smooth the waters 
if you explain why you were late and then send your 
paperwork & check off ASAP (company checks are 
accepted and made out to "Jukebox Licensing Of
fice"). Their phone is 212/768-4330 although you may 
get a ref err al for a new number. (Please note that the 
number appears incorrectly on page 30). Forms were 
issued to all previously-licensed operators by mail. 
Additional forms can be scored from AMOA, from 
some state associations and from some 240 jukebox 
distribs who received batches of them from the JLO. 

The fees run as follows: $275 for the first box, $55 
for the 2nd through the 10th and $48 for each box 
thereafter. So, for a 100-machine music route, the to
tal comes to around $5,000. Many operators have 
taken the money "offthe top" of the jukebox collec
tion. But with this sliding scale, how do you dun each 
location (that is, if you got him to agree)? We're not 
recommending this, but one operator used the $55 
figure as his benchmark and said it wasn't so bad 
getting it from the "CD-type stop" but not so easy 
when he got down to the marginal "45" locations. 

When we called Melonie Krisza, manager of the 
Jukebox Licensing Office in NYC on May 23, she said 
they've had a "nice response" from applicants and 
that the mailbag got heavier each day as deadline 
drew near. We expect her mailbox will be jammed 
all this week. Unlicensed operators will henceforth 
be at the mercy of the societies' "policemen" and 
word is one or more could be "vigorous" in a forth
coming "search and sue" mission. 

RePlay Magazine 

OGARE'ITEBLUES- On May 24, Health and Hu
man Services Secretary Louis Sullivan announced 
his request of individual states to outlaw cigarette 
vending machines. Speaking at a Senate Finance 
Committee hearing, Sullivan said his intent was to 
limi~ tobacco sales to minors (which is already ille
gal m 44 states plus D.C.). The tobacco industry 
maintains (as does NAMA) that youngsters rarely 
buy cigarettes from machines (the American Medi
cal Assn. recently determined that youngsters ac
co~t for around 3.3% of all tobacco sales). Once 
agam, operators can do their part by putting those 
Minors are Prohibited stickers on venders and 
~aybe even movin~ the machines within clear eye
sight of adult location personnel (Erie County, NY 
recently passed a law to move machines within 20 
feet of location cash registers so personnel can 
monitor under-18 buyers. 

YAMATE RESPONDS - On March 6, the U.S. 
District Court in New Jersey denied Yamate USA's 
motion for a preliminary injunction and impound
ment order of allegedly counterfeit Lucky 8 Line 
games being marketed by Atlantic & Pacific Amuse
ment (see details in Grapevine). Yamate prexy John 
Dugas responded: "While it's true we lost that 
round, we're confident we'll prevail when a full dis
closure of evidence comes out at the coming trial. 
Furthermore, we disagree with the March 6 decision 
and have filed for an appeal with the Appeals Court 
and expect them to reverse the lower court. We al
so want to make clear to anyone using counterfeit 
Lucky B Line games that they do so at their own 
peril, inviting criminal and civil proceedings." 

SEEBURG 45 PARTS - The "source" for spare 
parts for old See burg vinyl jukeboxes is now Wico. 
They bought a big stock of parts from the "new" 
See burg that are applicable to older 45 rpm players 
and together with those they will remanufacture, 
will shortly be offering 1,300 different shelf items. 
That's a big number, so we presume they cover 
some units that date back a bit. Computer printouts, 
with stock numbers, will be issued to all Wico sales
men, so contact yours if you need Seeburg spares. 
(PS: discontinued items may be reinstated if cus
tomer demand is there.) 
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u~right videos best software 
MODEL/MANUFACTURER RATING DIST. MODEL/MANUFACTURER RATING DIST. 

• 1 TMNT (TURTLES) (Konaml) (6) 
2 HARD DRIVIN' (Atari) (15) 

• 3 MERCS (Capcom) (2) 

• 4 GALAXY FORCE (Sega) (1) 

• 5 BEAST BUSTERS (SNK) (5) 

• 6 2-DUDE OFF ROAD (Leland) (1) 

7 FINAL LAP (Atari) (19) 

8 CYBERBALL 2072+ (Atari) (6) 

9 BIG RUN (Jaleco) (1) 

10 OFF ROAD (Leland) (15) 

11 TURBO OUT RUN+ (Sega) (11) 

• 12 TWO CRUDE (Data East) (1) 

9.49 
8.70 

8.50 
8.33 
8.14 
8.06 

7.97 

7.88 
7.55 

7.54 

7.40 

7.40 

960/o 
45% 

33% 
11% 

20% 
13% 
27% 

36% 
14% 

77% 

46% 

14% 

13 OPERATIONTHUNDERBOLT(Taito)(14)7.31 48% 

14 OUT RUN (Sega) (42) 7.23 66% 

• 15 SLICK SHOT (Grand Products) (1) 7.19 11% 

• 16 KLAX + (Atari)(3) 7 .15 29% 

17 CHASE H.Q. (Taito) (18) 7.06 56% 

18 S.T.U.N. RUNNER (Atari) (7) 7.06 36% 

• 19 S.C.I. (Taito) (5) 7.00 23% 

20 MECHANIZED ATTACK (SNK) (12) 6.98 28% 

• 1 FINAL FIGHT [H] (Capcom) (4) 9.11 

• 2 DJ BOY IHI (American Sammy) (2) 8.14 

3 WWFSUPERSTARSIHl(Technos)(11) 7.99 

• 4 CADASH IHI (Taito) (2) 7.96 

• 5 ALIENS IHI (Konami) (2) 7.87 

• 6 MVP (Sega) (2) 7.85 

• 7 OFF ROAD TRAK PAKIR)(Leland)(1) 7.53 

• 8 AIR BUSTER IHI (Sharp Image) (1) 7.50 

• 9 VIOLENCE FIGHT IHI (Taito) (3) 7.44 

10 GOLDEN AXE IHI (Sega) (12) 7.43 

• 11 SNOW BROS. IHI (Romstar) (1) 7.28 

12 ARCH RIVALS IHI (Midway) (12) 7.15 

13 TOKI IHI (Fabtek) (6) 7.10 

• 14 BUSTER BROS. IHI (Capcom) (5) 7.00 

• 15 DRAGON BREED IHI (lrem) (1) 7.00 

16 TETRIS IHI (Atari) (14) 6.98 

17 ROADBLASTERS ISi (Atari) (33) 6.97 

• 18 BADLANDS IHI (Atari) (4) 6.96 

19 VS. CRIME FIGHTERS ISi (Konami) (7) 6.95 

20 U.N. SQUADRON ISi (Capcom) (8) 6.92 

720/o 
20% 

81% 

17% 

38% 

14% 
30% 

7% 

13% 

74% 

13% 

73% 

37% 
35% 

15% 

70% 
50% 

32% 

30% 

37% 

21 MIDNIGHT RESISTANCE+ (D.E.) (6) 6.95 30% [HJ horizontal [VJ vertical [SJ system [RJ retrofit 

flip~ers 
22 SUPER HANG-ON (Sega) (35) 6.94 60% 

• 23 BATTLE SHARK (Taito) (1) 6.89 19% 

24 CYBERBALL (Atari) (15) 6.88 35% 1 WHIRLWIND (Wiiiiams) (4) 8.80 

• 2 PHANTOM OF THE OPERA (D.E.) (3) 8.38 25 CRIME FIGHTERS+ (Konami) (15) 6.84 62% 
+ indicates game was produced in both dedicated & soft1Nare forms 

3 ELVIRA (Midway) (8) 

best new videos 4 EARTHSHAKER (Williams) (14) 

• 5 ROLLER GAMES (Williams) (1) 

• G-LOC lu/r + s/dl (Sega) 8.38 • 6 POOL SHARKS (Midway) (1) 

• 2 WGP lu/r+s/d] (Taito) 8.25 7 POLICE FORCE (Williams) (9) 

• 3 FOUR TRAX lu/r + s/d] (Atari) 8.20 • 8 GAME SHOW (Midway) (2) 

• 4 SUPER MASTERS lu/r] (Sega) 7.33 9 MOUSIN' AROUND (Midway) (5) 

• 5 LINE OF FIRE ls/di (Sega) 7.33 10 CYCLONE (Williams) (25) 

8.25 

8.19 

8.03 

8.00 

7.71 

7.65 
7.60 
7.49 

• available brand new at certain distributors; number following brand shows months on chart including this one. 

RATING: Operato~s were mailed "ballot sheets" listing games in active operation in U.S. locations and game centers and asked to " rate " 

theearnmgperformanceofeach on the " 1to10" measure: 10for "power-house earnings," 9 for "excellent, " 8 for " very good 

flame," 7 for '.'flood game, " 6 for " decent game, " 5 for ' 'lust average, " 4 for "below average," etc. The written votes were tal
lied up and dw1ded by the actual number of times the specific game was rated. Hence, the decimal points. 

DIST.: The percentage of the surveyed arcade and street location operators who have the item on location. No upright videos rated 

by less than 10% of these operators appear on the Upright Videos chart, but promising new items appear under Best New Videos. 

Page 4 

690/o 
34% 

55% 

56% 

24% 

10% 

48% 

28% 
38% 
61% 

June 1990 
RePlay Magazine 

• 

• 
•' 

I 



TOO EXCITING ••• TOO ACTION-PACKED ••• 



P.O. Box 2550 22157 Clarendon St. 
Woodland Hills, CA 91365 

818/347-3820 
For subscription·information; ask for Carol Casuga. 

Fax: 818-347-2112 

June 1990 
Volume XV, No. 9 

EDADLUM 

Publisher 

TIPPY ADLUM 

VP & General Manager 

KEY SNODGRESS 

VP, Director of Operations 

MARCUS WEBB 
Editor 

BARRY ZWEBEN 

Advertising Director 

CAROLYN LOKKEN 

Advertising/Production Assistant 

MARY OPENSHAW 

European Correspondent 
1 St. Michael's Gate, Michael St .. Kilkenny. Ireland 

lt/{f/f/([//{J-
Bally/Midway execs Steve Blattspieler 

and Bob Lentz (on this month's cover) 
are grinning. They look like something 
has really tickled their fancy, don't they? 
Wonder what it is. Could it be those 
three great games behind them? Sure. 
You'll be grinning, too, when you've got 
Midway's new 'Pool Sharks' pinball 
cranking in the quarters from your tav
ern stops. You'll positively giggle once 
players become addicted to the hilarious 
ancient Viking football video, 'Pigskin.' 
And you'll feel positively smug about the 
long-earning, workhorse appeal exert
ed by the versatile video kit 'Tri-Sports.' 
Read our Cover Story inside, and dis
cover how Midway's putting a distinc
tive stamp on its full line of video and 
pinball product. 

RePlay Magazine, June 1990, Volume XV, No. 9. 
RePlay is published monthly by RePlay Publishing, 
Inc., P.O. Box2550, Woodland Hills, CA91365. Sub
scription rates (all mailed by First Cla:;s Mail): United 
States: U.S.$60.00; Canada and Mexico: U.S.$80.00 
per year (Canadian currency: $100.00). All other for
eign countries $200.00 per year (Air Mail), $75.00 
Steamer Mail (Surface). Please address subscription 
applications to RePlay, P.O. Box 2550, Woodland 
Hills, CA 91365. Copyright 1990 under the Uni
versal Copyright Convention. All rights reserved. 
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H ow many times have we heard the story of the 
merchant who responded, "oy, don't ask" when 

quizzed on the health of his business, when he had a 
vacation home in Miami and a daughter in her third year 
at Radcliff? Many people in our industry give you that 
"oy" number when you ask "how's business?" Yes, there 
are problems, but candidly: how many trade people 
missed a meal last week? 

T:o constantly belabor the ills without mentioning the 
benefits of life in coinland is a personality syndrome 

shared by too many these days. As such, it is refreshing 
to talk to people who actually celebrate the successes 
they've scored rather than peek under the rocks to find 
the snakes that are so much fun to bitch about. 

Okay, a load of old jukeboxes are sort of at the mercy 
of record labels as the latter cut back their supply 

of software. This will be sorted out (it's America, 
remember?). A lot of videos are still working the "kick 
'em between the legs" theme (but don't the charts show 
this a favorite among the players?). 

Some think video poker is the future. They think pay
off poker will be legalized in all sorts of places 

(hopefully theirs) so they can plug them in, collect the 
money and never change the machine. It's grand to 
dream, better to work to get it, but better yet to keep a 
grip on reality. Reality says it'll be a tough go and to keep 
your eyes on the products that are legal right now. 

N ow comes the "new" dollar coin, expecting to be 
more successful than the "old" Susie because the 

dollar bill will be discarded. This is terrific, but not the 
key to riches unless the whole industry gets serious 
about upping the ante on game play. The dollar coin is a 
wonderful dream, worth working toward. But we've got 
to get many, many more half-buck videos and pins into 
the field right now, otherwise there goes a bit of the 
"perceived value" of a dollar coin offering three plays. 

S ome operators are doing fine with 50¢ games as you 
read this. Their "enemy" is the other operator 

across the road on quarters. One California operator has 
several pins in the same stop, some on quarters and 
others on 50¢, and he says the 50¢ ones get more play! 
Perceived value? Better game? Oy, why is this such a 
hard thing to get across? Think 50¢. Do 50¢! And maybe 
we'll see you at Radcliff commencement exercises. 
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... Right in the cash box. 
Get set for non-stop action, and 

non-stop profits. Combatribes is 
one of the hottest arcade games in 
years. And early test markets 
prove it. 

Here's street fighting like never 
before, incorporating tfie latest 
advances in r,raphics carabilities. 
Players won t believe al they can 
do. And you'll hardly believe 
all the quarters coming in . 

Another Technos™ 
first. 

Combatribes is easily adaptable 
as either a 2-player or 3-player 
game-the choice is yours. A flip 
of a dipswitch is all it takes. 

Double elbow headbash Feet-swing a villian Lift and hurl motorcycles 

• Horizontal monitor. 
• JAMMA adaptable universal 
conversion kit. 
• Buy-in and continuation feature. 

rM • Complete with graphics and 
hardware to convert multi-player 
cabinet. 

Get ready. 'Cause Combatribe's 
going to get you- making every 
square foot count, right where it 
counts most. In your cash box. 

4805 S.W. Griffith Drive 
Beaverton, OR 97005 (503)643-9768 
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SPECIAL ARTICLES 
COIN MUSIC "SUMMIT MEET" 
The Ohio Expo kicked off in grand style 
with a seminar analysis of the 45-to-CD 
jukebox music transition ..... pg. 23 

TECHNOS ON STAGE 
The company that developed Double 
Dragon for Taite and then wowed the 
U.S. operators with WWF, has a new en
try. Read about it and their American 
subsidiary, begining on ...... pg. 32 

HOT TIME IN D.C. 
The AMOA honed its lobbying talents 
well at their Washington legislative con
ference. There were also congression
al receptions held and more government 
friends made for the industry. See com
plete report, beginning on .. . . pg. 41 

AAMA SCORES ON MANY FRONTS 
Besides their own effective work lining 
up more dollar coin votes, the manufac
turer/distributor association plowed into 
an array of campaigns during their D.C. 
meet, all to help the industry's bottom 
line as well as their own ... .. . pg. 53 

WHO ARE THOSE GUYS, ANYWAY? 
With DJ Boy riding the software chart, 
you may wonder who's behind it all. 
Read our report on American Sammy, 
beginning on ..... . ......... pg. 63 

ATARI SA VS ALOHA 
Two new vids and one clever redemp
tion piece were bowed by Atari, the foun
dation of so many hits, at their 17th 
annual distrib conclave on Maui. Details 
b~~on . .. ... .. .. . ....... ~. ~ 

REGULAR FEATURES 
ASSOCIATIONS IN ACTION . . . . 108 
BUYERS' BULLETIN .......... 149 
COVER STORY ... ......... ... 67 
DATEBOOK ........ . . . . . . . .. 138 
FRANK TALK ......... . ....... 60 
GRAPEVINE . .... ............ 133 
HOT HITS ON THE STREET .. .. 126 
INTERNATIONAL NEWS ....... 116 
INTERVIEW ..... ... . . ........ 96 
JAPANESE CHART ............ 88 
JUKEBOX 2001 ... .. ........ . 123 
NEWS DIGEST .. ........ . ..... 15 
NEW PRODUCTS ......... . .. 129 
ON YOUR MARK . .... ........ . 38 
TECHNICAL TIPS ............. 112 
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TOURNAMENT NEWS ......... 143 
VIEWPOINTS ...... .. .. . .. . ... 10 
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S ome think if you could 
"eat talk" and I was sit

ting at the table, they wouldn't 
have to order any food. Yes , if 
you ask me for the time, I'm 
apt to tell you how to build a 
clock. I'm in the "verbose" 
club and I guess it's natural 
for someone like me to have a 
magazine to vent all this so· 
called "knowledge. " While sit· 
ting with distributors out at 

the recent Atari convention, I told everybody (whether they 
were interested or not) about my bad back. Turns out a 
third of the people I've complained to have bad backs, and 
some have gone under the knife to cure it. Al Kress (not at 
the Atari meet but fighting the good fight in New York) said 
he's spent 4¥2 hours on the operating table getting his two 
busted discs to quit singing all the time. 

I was crying "because I had no shoes until I met the 
people who had no feet." Then at the teeth of deadline, 

our Editor Marcus Webb got carted off in an ambulance 
with a back that brought new meaning to the word "bad. " 
He's improving, but it was frightening to have someone so 
"key" to you taken away so abruptly. It made things elec
tric and me nervous and antsy. So I'll potshot some thoughts 
rather than beat them to death. 

V ideos are doing okay, but the problem for dealers is get· 
ting enough of the better ones to fill operator orders. 

Music operations are gradually moving into CD but it doesn't 
mean singles are disappearing overnight (this 45 problem is 
not yet a killer, and people are ready to help). Warning to kit 
makers: please make sure all the goodies are in the package; 
operators don't like incomplete kits at all! Pins are looking 
oh, so good these days; operators must keep the fire burning 
by upping the play price. And as we say in Hollywood, "pool 
is cool" and thank heavens we have it in the machine mix. 

F inally a warning (not that too many will read it): All 
you "solid industry citizens" who haven 't licensed 

your jukeboxes yet, get hosed! Your amnesty will run out. 
Your brother operators will tar you. ASCAP and its boogy
man will haunt your locations. So, force your trembling 
hand onto the checkbook and join the good guys right now. 
You know, maybe that's why Marcus 's back is singing after 
bending over the computer for so many hours writing about 
this. You see what you did? 
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PLAYERS WILL LOVE HOW 
IT PERFORMS IN THE AIR. 
YOU'LL LOVE HOW 
IT PERFORMS AT YO 
LOCATION. 

G-LOC AIR BA TILE can pump adrenalin 
through a body with about the same 

velocity that an F-4 gulps jet fuel. Ditro for the way coins 
will be rattling through the coinbox. 

Only Sega can build a video simulator game that 
performs as well at your location as it does on your bottom 
line. G-LOC delivers the pulse pounding excitement 
your customers will keep coming back for. 

G-LOC offers players 38 stages within three 
different player-selectable skill levels. The beginner level is 
a challenging 9-stage training course with plenty of action. The 
intermediate level introduces the use of the throttle and 
afterburner and sends players into 13 stages of faster 
paced aerial combat. The third level lets "Aces" 
engage in 16 stages of fierce, high-speed dogfights. 

G-LOC Air Battle is available in upright, cockpit, 
and deluxe (moving cabinet) configurations. 
Each features realistic flight stick, throttle 
(with afterburner button), guided missile 
launcher, machine gun trigger,and 
continous play. Air 
sickness bags are 
not included . 

tup)nghl 1990SH.iA f11mpr1SC1, loc. (USA) 



NTS 
Location Magazines 

The idea of hotel managers (who generally lease 
their equipment from operators) having access to a 
trade publication (RePlay and Play Meter) has 
caused us some problems. Before buying a car at a 
dealership, I don't have access to any dealer trade 
publications as I'm not in their trade, I'm simply an 
end user. Hotels are likewise not in our trade, be
cause this industry is a service industry. 

The hotels, although not an end user, have access to 
pricing and product availability via the trade publica
tions. Our ROI has suffered as a result. My locations 
take a subscription, read what is available and 
make their requests known. I'm put at a disadvantage 
by this inverted vertical dissemination of information. 

I feel that the distributors should be (and 
are) one rung above the operator and that the loca-

THE TICKET DISPENSER 
WITH EXPERIENCE 

U.S. Pat. 4272001 

DELTRONIC LABS DL-1275 Ticket Dispenser Is now available In kits - for quick 

and easy Installation on existing video, pinball and novelty games. 

For more than 7 years, top amusement manufacturers have relied on DELTRONIC 

LABS ror quality ticket dispensers, backed by prompt and efficient service. 

Now this tlme·tested dispenser ls incorporated in kits for the same dependable 

performance on your present games. 

You can renew player interest with tickets for awards and bonuses- and keep them 

playing again and again and again! 

DELTRONIC LABS, INC. 
Eighth & Maple A venue • Lansdale, PA 19446 

215/362-9112 • Telex 317054 

tion should be (but sometimes isn't) below us in a 
sense of product and service availability. With loca
tions having access to a trade publication, the 
location is able to quantify our performance based 
on a numbering system. 

The Players' Choice compiles information that 
many locations use to determine the performance of 
their operators. This is contrary to our industry 
which is primarily service-related, not product-related. 
Quantifying a service is like teaching a lobster to 
sing. It wastes your time and frustrates the lobster. 

I think that AMOA-registered distributors, 
operators and manufacturers should be the only 
ones having access to our service industry trade 
publications, not locations. Should the trade publi
cations monitor this problem? Should we teach lob
sters to hum, not sing? Let's open this up for discus
sion. I'd prefer to have this printed in its entirety. 

Sincerely 
Steven Piantieri 
Charles Music Co., Inc. 
Orlando, Florida 

{Steven: fewer than 10/o of our magazines go to locations 
directly, according to our subscription department. We have 
never solicited subscriptions from anyone who is not in the 
trade, although we've shown copies at industry shows (that have 
subscription blanks in them) and we're sure a magazine like 
RePlay can "get around" into the "wrong hands." 

I'll be very personal here. I know a lot about publishing law 
but I don't exactly know (even now) if I have the legal right to 
refuse an unsolicited subscription from a hotel, bar or pizza 
shop. I checked one of our attorneys who told me I actually do 
have the right to refuse business, provided that I'm not discrimi
nating because the customer is black or for some other reason 
precluded by Federal law. We have so fewness than 60} that go 
to locations that this subject has never been front-burned here. 
And some of those "locations" are actually bowling centers that, 
as you know, tend to buy their own equipment anyway. 

I learned something as a result of your letter. I always 
thought I'd have to deal with "anybody," just like the distributor 
has to deal with the location owner demanding his own 
equipment if he has the cash to buy same. I can tell you money is 
not the problem (we don't have that much of a margin on a 
subscription price). It's the logistics of combing the list and 
killing subscriptions that's the issue. 

Now, if magazines going directly to locations is your chief 
irritant, you will be interested to know that both Tavern Sports 
and Games & Leisure are going to bar owners and carrying ads 
from "our people." Tavern Sports' newest edition has over 15 
pages of ads touting coin-op products, and many were run by 
prominent industry companies. It also touted attendance at the 
AMOA show in New Orleans, but I think they did this without 
AMOA's knowledge. Games & Leisure had a full page ad from 
U.S. Amusement Auction carrying a photo of video games. Tell 
my why this ad was run. Okay, I'll WTestle with my own situa
tion. But please understand that these location magazines are 
doing business (and carrying lots of stories) that may find their 
way into your stops. Most every hotel has a bar, right? edJ 
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ACTION 
LOTTO 

CROWN 
JEWELS 80 

CRANE 
GAME 

QUICK SILVER 
II 

CROWN 
JEWELS 30 

TOY 
VENDOR 

STATE·OF·THE·ART REDEMPTION GAMES 
GaMCO INTERNATIONAL INC. 

2153 10th St.; Sarasota, FL 34237 
1-800-642-7263 

813-366-1133 FAX: 813-366-1134 

VIEWPOINTS 

To Makers of Kits 
I commend the technical aspects provided for 

subscribers by Randy Fromm. His insightful ideas, 
along with a few of my own, have made a tremendous 
difference for me. For two years, I have been 
putting together these kits, and have enjoyed it to a 
point. If you are trying to sell a good game, then let's 
make it good! 

We know when we are getting a good game, or 
do we? There are some aspects that we would 
like to see used. As one who spends a great deal of 
time putting these machines together, I feel that 
there are options that should be made available. If a 
game could be justified at starting with 50¢ and 
continued for 50¢, let's do it! As time progressed, 
we would off er the game starting with 50¢ and 
continuing for 25¢. Finally, starting at 25¢ and con
tinuing with 25¢, thus increasing our ROI and 
making everyone happy. 

A memory option would be a terrific option for 
high score contest. Battery purchases would be an 
additional purchase, yet well worth it. 

When was the last time a game manufacturer 
put a kit together in a Dynamo cabinet, with an 
oversized control panel? Are they aware that the 
panel overlay is too narrow? The Williams cabinets 
(Stargate, Defender, Joust] are also wide. By making 
the overlay wider, it looks "pieced together." It 
takes time and money to readjust the machine due 
to the lack of a few inches. What is two inches? 

Games hardware, the joysticks and buttons -
let's use the ones that work. The molded contact 
switched joysticks break easily. Microswitches are 
less expensive and take up less space. They need 
less maintenance and make it possible to place 
buttons on both sides of the joystick. This allows for 
right- or left-handed players to challenge the 
machines on equal footing. 

Thank you for the opportunity to express an 
opinion and add some input. I hope that what has 
been said can only improve the video arcade indus
try. I thank you for all considerations. 

Bill Karron 
Funtime U.S.A. 
Daytona Beach, Florida 

LITTERS TO THE EDITOR - If you have something to 
say, RePlay has a place for you to say it . .. this "View
points" section. Letters should be mailed to RePlay Maga
zine at P.O. Box 2550, Woodland Hills, CA 91365. While 
letters signed ''Anonymous'' are accepted and printed, 
please send your name and phone number in case we have 
any questions. Any questions? Call us at: 8181347-3820. 
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Takin' it to the streets: 
SNK unveils the NEO·GEO MVS25-4 

Features up to 4 games in one cabinet! 

2 Stereo .. . ....... . .. . . . . . .. 
Speakers 

Hinged Marquee 
Bezel for easy_ .... ....... ..... . Unique electro

illuminescent 
lighting highlights 
featured game. 

changing of 
title cards. 

Lexan Control . 
Panel 

Player 
Headphone 
Jacks and ·· · · · · · ·· · 
Memory Card 

MVS25-6 
features up 
to six games 
in one cabinet. 

~!INK 

• Extensive use of plywood throughout. 

• In-depth bookkeeping features. 

. ..... . .... 

25 " Horizontal 
Monitor 
(also available 
with 19!) 

Change Games 
in Seconds. 

... .. · · · Easy accessibility 
· · · · · · to all electronic 

components 
thru front panel. 

Included with every 
MVS purchased! • 

* Heroes who still have the scars of war 
are called back to fight in NAM. They 
must save the powertul doctor and his 
daughter. Find out who the real 
enemy is! 

* Realistic 2 player fighting action with 
high quality sound and graphics! 

*INTRODUCTORY OFFER ONLY 

SNK Corp. of America 246 Sobrante Way, Sunnyvale, CA 94086 (408) 736-8844 

© 1990 SNK Corp. of America 



* Heroes who still have the scars of war 
are called back to fight in NAM. They 
must save the powerful doctor and his 
daughter. Find out who the real 
enemy is! 

* Realistic 2 player fighting action with 
high quality sound and graphics! 

* TOP PLAYER'S GOLF* 

* 4 professional golfers to choose from. 

* Stroke, match & Nassau play available. 

* 2 different courses utilize the player's 
golf skills in realistic golf situations! 

* BASEBALL STARS PROFESSIONAL* 

* Players choose their teams. 

* Tournament play, player vs. player, 
even girls' teams! 

* Two stadiums to choose from. 

* Non-stop action of the players as they 
run , throw and bat. 

* MAGICIAN LORD* 

* Elta is a young magician who stands 
up against a strong, evil presence 
from another world . 

* He travels and battles enemies while 
searching for the book with the 8 
magic instructions. 
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SEGA SELLS "TIME-OUT" ARCADE CHAIN TO EDISON BROS. 
Despite strong official deni
als , April's rumors turned 
out to be true. Sega Japan 
has agreed to sell Time-Out 
(the national chain of 88 
U.S. arcades with $33 mil
lion in sales last year]. Buy
er is Edison Bros. Stores, 
Inc. (St. Louis, Mo.), a 
diverse retailer specializ
ing in clothes and shoes. It 
may seem an odd match at 
first, but Edison harbors 
big ambitions for its new 
entertainment division. Last 
year Edison purchased the 
Dallas-based Dave and 
Busters' restaurant/enter
tainment complex; earlier 
this year, Edison bought 
the Adventure Properties 

Just one of the 88 
Sega Time-Out 

arcades sold to Edison 

Brothers Stores, Inc. 

With this most recent 

acquisition, this retail 

firm now hold about 

140 entertainment 

operations in about 

JO states (they also 

own Dave & Busters 

and Space Port). 

RePlay Magazine 

Edison Bros. Chairman Andrew Newman (left) and President Martin Sneider. 

June 1990 

Ltd. (48 "Space Port" ar
cades]. Combining all this, 
Edison now has about 140 
entertainment operations 
in 30 states, noted Edison 
chairman Andrew Newman 
and prexy Martin Sneider. 
Part of the Time-Out deal: 
Sega will provide consult
ing services to Edison. That 
may be a clue to the future 
plans of Time-Out topper 
Arnold Kaminlow, who's 
been running Time-Out 
from its Fairfax, Va. head
quarters. At presstime, we 
had no information about 
Saga's reasons for the sale. 
Edison execs alluded to 
further expansion plans, 
but not in any detail. 
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NEWS DIGEST 

AHEAD TO THE FUTURE AT DATA EAST PINBALL 
While DE's Pinball Division 
continues with its hot Phan
tom of the Opera, it's a lit
tle tough for us to sit on ad
vance word of their follow
up flipper. considering the 
hoopla that hit Hollywood 
May 21. The game will be 
Back to the Future and ten 
advance models made their 
inaugural appearance at 
the World Premiere of the 
Back to the Future, Part III 
movie that Monday night at 
the Universal City studios, 
rubbing shoulders with film 
industry celebrities. Data 
East celebs Gary Stern, Joe 
(designer) Kaminkow and 
the company's new chief 
Joe Keenan had the lineup 
of pins set up at a Western 
Extravaganza on studio 
grounds that followed the 
movie's screening. Gary 
says the game's a beaut 
and marries with the popu
lar Back to the Future theme 
(the new movie made its 
public release May 24 but 
with Phantom's continuing 
success, Gary doesn't think 
the new pin will be on the 
market until early summer). 
Western dress was the 
ticket at the party and 

. shown below (from left) 
with their " coming attrac
tion" are Data East cow
pokes Joe Kaminkow, Kris 

Avena, Jolly Backer, Joe 
Keenan, Gary Stern and 
Pete Gustafson. 

TRADE VISITS D.C. & GIVES BOOST TO $1 COIN 
They came, they saw, they 
pressed the flesh. Yes, 
around 200 AMOA and 
AAMA members, families 
and staffers went to Wash
ington, D.C. to shake hands 
and talk up dollar coins. 
Tradesters met with mem
bers of Congress and with 
some mid-level White House 
staffers during the trade's 
fifth annual Washington, 
D.C. governmental affairs 
conference. Lots of hoopla 
(game tournaments, charity 
benefits, adventure on the 
FBI shooting range) mixed 
with plenty of serious busi
ness. The result: an whop
ping increase of 20% in 
Congressional support for 
dollar coins. (See related 
News Digest item.) Also, 
tradesters are making solid, 
comfortable friendships 
with congresspeople ... and 
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Ohio Senator Al Dixon (center) is flanked by AMOA's John Schumacher & 

Jack Kerner, and AAMA's GB PoiJock & Bob Fay at this ye.ir's D.C. conference. 

they're getting a toe-hold 
on the White House staff. I Full coverage begins on 

page 41. 

June 1990 

TRADE VET 
.MARVIN ROTH 
DIES AT 
CAR WHEEL 

Marvin Roth, popular own
er of Roth Novelty Co. in 
Wilkes-Barre, Penn., had a 
heart seizure while driving 
his Cadillac back from the 
golf course May 12. He was 
pronounced dead at the 
hospital afterward. Friends 

·and customers were shocked 
since Roth, only 64, had 

. been a health fanatic who 
jogged and worked out daily. 
Son Phil had been mostly 
running the business for 
several years, so the com
pany should continue to 
function smoothly. But Mar
vin Roth was a "bridge" 
from the old days to the 
new, a good and special 
man: polished, conservative 
and religious. Read our ap
preciation on page 107. 

BELAM LANDS 
2 NEW LINES 
R.H. Belam (Hempstead, 
N.Y.) has landed the N.Y.
N.J. Romstar line (on a split 
basis), plus the N.Y. Rock
Ola line. "We're having 
our best year in a long 
while," enthused Belam's 
Simon Deith. Romstar's 
Snow Bros. is doing fine 
and we're enjoying tremen
dous success with Rock
Ola 's CD jukebox." By the 
way, Belam is seeking 
someone to handle a pro
posed national U.S. sales 
division for imports such as 
the Sego Mega-Tech Sys
tem and others. 
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Roosta Shoota 
• 1003 skill 

sh oater 
• Ticket 

dispenser 
. • Illuminated 

rotat'·ng 
timer 

• Realistic 
sound 
effects 

• Width 301h" 
• DeptH 421h" 
• HeigHt 72" 

• Imported Exclusively by: 

COASTAL 
AMUSEMENT 

DISTRIBUTORS, INC. 

601 Prospect St., Lakewood, N.J. 08701 • 201-905-6662 
Telex: 132168 • Fax: 201-363-6329 

A NOVELTY 
SHOOTER 

THATS 
DIF ERENT 

LOCAL DISTRIBUTOR: 



NEWS DIGEST 

JUKEBOX LICENSE GANG-UPS: 
A VERY, VERY BAD IDEA 
So far, three people have 
called RePlay asking if it's 
possible for two, three or 
more independent jukebox 
operators to somehow com
bine themselves and buy 
royalty licenses under one 
name, in order to save 
money on the sliding scale 
(the first jukebox costs 
$275 to license). One per
son called ASCAP, which 
said "no," and we agree. 
Even supposing three oper
ations formed some sort of 
"umbrella" paper corpora .. 
tion, the cost of incorporat
ing wipes out any savings. 
And then, remember that 
one man's signature goes 
on that master license ... 

so if another operator in 
this supposed "combine" 
gets caught with even one 
unlicensed machine, all 
three could be sued for 
copyright violation, and 
perhaps fraud. Also re
member the enforcers are 
going to be much more ag
gressive this time around. 
License your boxes, guys, 
and no tricks with the 
paperwork. The more box
es we license, the lower 
next year's cost can be. 
For information or applica
tions, contact Melonie Kris
ner, manager of the Juke
box Licensing Office, P.O. 
Box 5458, New York, NY 
10185; 212/768-4330. 

AMOA EXPO '90 (NEW ORLEANS} 
NEAR SELLOUT 
Over 90% of booth space 
for AMOA's Expo '90 was 
sold out at presstime. The 
Oct. 25-27 event at the 
New Orleans Convention 
Center can take 673 booths. 
By mid-May, 611 of those 
had already been sold. (155 
firms have signed up for 
that space.) Registration, 
housing and program info 
for the show should be 
mailed out soon, said 
AMOA. The association ex
pects over 8,000 tradesters 

to attend. For more infor
mation on exhibiting or at
tending, contact AMOA at 
312/644-6610. 

TMNT COUNTERFEITERS -
What were these Korean 
defendants making and 
selling? Phony Teenage 
Mutant Ninja Turtles boards. 
Konami owns the world
wide copyrights to this 
video game, of course. On 
March 26, Seoul Metropoli
tan Police apprehended 13 
suspects; at least nine are 
expected to face criminal 
prosecution. This accord
ing to Japan's Grune Machine 
magazine, reporting an an
nouncement by Konami Ja
pan. The magazine also cit
ed local newspapers which 

reported the arrest of Ri 
Sang Phil, president of Pole 
Electronics. Phil allegedly 
made 270 counterfeits in 
his father's basement, selling 
260 to a broker who then 
resold them to Bokum Elec
tronics. Konami has sold 
25,000 Turtles in America 
and Europe, with more pos
sibly coming, but no autho
rized versions had been 
sold in Japan at presstime. 
Konami President·Fumihiro 
Hishikawa vowed to wipe 
out counterfeiting by mak
ing it technically impossible. 

LONG-TERM PROSPECTS FOR $1 
COIN: PROMISE, BUT PROBLEMS 
As this section went to 
press, the number of Con
gressmen supporting the 
dollar coin was up to 27 se
nators and 127 representa
tives. Backers hope for a 
vote later this year. Planned 
April 25 hearings in the 
relevant House committee 
were rescheduled for late 
May, when the Government 
Accounting Office was to 
release its report on the im
pact of dollar coins. The 
report was expected to be 
generally positive. "I think 
chances are now good that 
our legislation will pass," 
said AAMA's Kerry Shar
man, who keeps a close eye 
on developments from near
by AAMA headquarters. 
Will a dollar coin really 
help the trade? Yes. Cana
da, Great Britain and Aus-

tralia all have cut-throat 
operator competition (just 
like us), but their operators 
enjoyed real income boosts 
with dollar (or pound) 
coins. Trouble is, the dollar 
coin won't become familiar 
to Americans until 1993 
soonest. And Congressional 
spines may be stiffening on 
the crucial issue of killing 
$1 bills. Bottom line: keep 
pushing for dollar coins, 
but address higher play
pricing now! 

ATARI BOWS 2 VIDEOS, 
REDEMPTION CAR IN MAUI 

AC<lri's distributors crowd around the new product at the firm's dealer 

meeting held in the gorgeous Four Seasons hotel on Maui in Hawaii. 

Maui means water sports 
and that was the theme of 
Atari's new dedicated 
Hydra (provided your 
"sport" is shooting from a 
hydro boat). The game, 
along with a kicker/punch
er called Thunder Jaws 
and a clever non-video re
demption piece named 
Gumball Alley, debuted 

for Atari distributors at the 
factory's 17th annual meet
ing on the famed Hawaiian 
isle. Held at the new Four 
Seasons, the tropical set
ting had lots of fun social 
and sporting events besides 
the business stuff. Read 
our pictorial, starting on 
page 74. 
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INDUSTRY LEADERS BOOST VIDPOKER 
AT NAT'L GAMBLING REGS CONFERENCE 

CIRCLE K 
FILES CH. 11 

The National Assn. of Gam
ing Regulators of America 
(NAGRA) met May 16-17 in 
Bismarck, N.D., giving peo
ple such as the New Jersey 
Commission on Gambling a 
chance to hob-nob with 
their counterparts from the 
California Lottery Commis
sion, etc. NAGRA are the 
folks who can influence 
legislatures back in their 
home states to support (or 
oppose) legalization of 
video pokers. That's why 

AMOA Government Rela
tions Chairman Wally 
Bohrer and AAMA Exec VP 
Bob Fay both spoke to the 
group. Bohrer explained 
how private enterprise (op
erators) can run pokers 
more efficiently than gov-

ernment, with less down
time, higher earnings, and 
bigger returns to players. 
Fay's message was unknown 
to us at presstime. By the 
way, AMOA plans to set up 
a vidpoker gameroom for a 
national convention of state 
legislatures in Nashville 
later this year. AMOA will 
also send a representative 
to London for a 1991 world 
gaming conference. Poker 
certainly seems to top the 
AMOA agenda these days. 

RAY MUSCI - TAKING THE HIGH ROAD 

As if operators in conveni
ence stores need more bad 
news, the Circle K chain 
(4,600 stores in the USA) 
filed for Chapter 11 bank
ruptcy protection May 15. 
Second in size only to 
Southland (7-Eleven), CK's 
collapse reportedly stemmed 
from costly interest loans 
made for buy-outs. South
land itself could be in bet
ter shape, as it presently 
looks for a cash injection 
from either a buyer or new 
partner. CK's daily opera
tions will continue as usual 
while the company reorga
nizes its finances. A press 
release said CK "will be 
contacting each of its key 
vendors to seek their co
operation." Now, that 
doesn't exactly mean game 
operators, although this de
pends on the specific way 
collections are handled in 
each case. From what we 
hear, overall C-store collec
tions have not been good in 
a while. This news is hard
ly welcome. 

Popular Ray Musci (former 
Data East exec) has offi
cially formed a new video 
software company called 
Ocean of America, Inc. 
Headquartered in San Jose, 
Ray's already signed a 
third-party license agree
ment with Nintendo and 
should be exhibiting Ocean's 
first game or games at the 

UP & RUNNIN' 
Atlas Distributing's new In
dianapolis branch opens 
for busines this month at 
1341 Sadlier Circle So. Dr. 
Under Manager Jim Abbett, 
the 8,100-sq.-ft. facility has 
lines, and also such personnel 
as Jim McNalley in vending 
and Jill Reams in parts. 
Call them at 317/322-0104. 

June C.E.S. show, expecting 
to begin shipping product 
for both the N.E.S. and 
Gameboy systems later in 
the year. Ray also has 
plans to enter the coin-op 
market within the next twelve 
months in one way or an
other. "Products won't ne-

BIG BUCKS EARNED 
BY SEGA'S GALAXY FORCE 
Several operators who have 
Sega's upscale, deluxe ride 
simulator Galaxy Force II 
(with its more-enclosed 
cockpit canopy, etc.) are 
still reporting phenomenal 
earnings. Indeed, for some 
arcades this attraction is 
their top-earning piece, bar 
none. So why isn't the game 
listed on our equipment 
chart? Well, under 15% of 
reporting operators say 
they have one, and that's 
just not enough to make our 
listings. We ran this Sega 
simulator a couple of times 
under "Best New Uprights." 

If more operators had it, 
the game might have been 
charting since January. 
That, friends, is the literal 
definition of a "sleeper hit." 

cessarily be limited to video 
games," he advises. While 
he'll be bringing on more 
people over the next few 
months, right now Ocean's 
presidential duties include 
(in his words) "sales, mar
keting, accounting, shipping, 
receiving, receptionist, 
night watchman and jani
tor. But boy is it fun!" All 
good fortune to this ace in
dustry gent. 

MARS ELECTRONICS NAMES 
TEKBILT AS SERVICE CENTER 

' 
Factorr Authorized 

SerVJce Center -------
From left to right, Tekbilt President Buzz Bruner, Mars Customer Suppon 

Manager Mike Graham, Tekbilt's Gene Tomlin and Helene Lyons. 

Mars Electronics has named 
Tekbiltlnc.(Huntingdon 
Valley, Penn.) as its 32nd 
Mars authorized service 
center .. . and the first such 
center dedicated exclusive
ly to games and amuse
ment. Mars' national sales 
manager for games and 
amusements, Steve Kinder, 
said the industry is impor-

tant to Mars and that Tek
bilt's track record makes 
them a good partner. Tek
bilt prexy Buzz Bruner said 
•two techs will be dedicated 
to servicing Mars' bill ac
ceptors for games (the VFM2 
·and VFM4); more will be 
iadded as needed. Tekbilt's 
!phone is 800/666-7776. 
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NEWS 

Eye on the 45 
Ohio stages jukebox record summit; call it "Shakespear at the Ramada" 

.. 

•
f the Bard of Avon at
tended the May 18 juke
box music seminar pro

duced by the Ohio Coin Machine 
Assn. and was asked to lend a title 
to the event, it wouldn't have been 
"The Tempest" as some expected . 
For while the operators in this juke
box-intensive state are concerned 
about the "slowly disappearing" 45 
vinyl single, the more appropriate 
title would have been "Much Ado 
About Nothing." That was the at
mosphere at the Ramada North 
where the meeting took place about 
the good old 45. 

All these operators (and there 
were many in the audience) want is 
an "orderly transition" into CD. 
Right now, they seem quite satisfied 
with the supply of new titles avail
able at one-stops, dwindling though 
it may be in certain parts of the na
tion. Their lack of complaints during 
the long meeting (9:45 AM until 
2:00PM, broken up by lunch) clear
ly suggested that they are still able 

The panel: Ed Ad/um 
snapped the photo 

(he was moderator), 

so he's better found 
on our "Publisher's" 

page. Seated left to 

right are Ted Howell, 

Sam Atchley, Rus 

Strahan; standing 
from left, Paul 

1 ~ Scribner, Bob Hesch, 
Wally Bohrer and (far 

right) Joel Friedman. 

RePlay Magazine 

The audience was lively as you'd expea with this 45/CD subject on the uble. They like CD, want an 
orderly transition from 4 Ss and were very curious about the steps being Uken to combat unlicensed ops. 

to buy enough good new 45 titles. 
The meeting also showed two other 
things: they may not be "crazy" 
about the investment cost going in
to CD hardware and software, but 
they do like those increased collec
tions. 

The seminar was chaired by 
RePlay Publisher Ed Adlum and 

June 1990 

:paneled by speakers ranging from 
;jukebox manufacturers to record 
'Suppliers. The jukebox makers were 
Joel Friedman (Rowe), Bob Hesch 
i(Rock-Ola), Rus Strahan(NSM/Loe
wen) and Paul Scribner (of Pioneer, 
new member of the CD jukebox com
munity). 

On the software side were Wally 
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Bohrer (Record Source Int'l. part
ner), Sam Atchley (AMOA's music 
liaison rep) and the venerable Ted 
Howell (Mobile Record Service one
stop ). Like the manufacturers, each 
software rep gave his position on 
the 45-to-CD transition, keeping ' 'ad 
talk" to a minimum but addressing 
just about every other subject per
tinent to this historical transition in 
coin music not seen since the 45 
replaced the 78. 

As Bohrer (also a former AMOA 
president) stated: "Many things 
that affect the coin amusement in
dustry start here in Ohio." It was a 
good setting for this timely meeting 
and all important trade papers (Play 
Meter and Vending Times, along 
with RePlay] had key reporters 
there to get the results out to their 
extended readership. Operators 
were invited to interrupt the speak
ers with questions at any time dur
ing the lengthy chat, grab coffee 
supplied in the back of the room 
whenever they wished and general
ly pretend they were in a round
table group of only five. The relaxed 
mosphere worked. 

Okay, what was learned? Plenty. 
Adlum threw a line out that pretty 
much tagged the whole controversy 
about the 45, saying: "If you talk 
with five operators and five one
stops and ask how well or how bad 
they're doing getting the records 
they want, you'll get ten different 
answers." 

Page 24 

NEWS 

Mobile'sHowellsaid, "Onlythree 
of the top 20 titles listed on Bill
board's new Hot 100 chart are pres
ently unavailable. And let's face the 
facts: jukebox operators basically 
want only the top hits. Many of the 
titles down below the top 20 aren't 

"CD is the future of the 
business. . . but if an 

operator came to mem 
and asked if he should 

buy a new vinyl 45 box, 
I'd say to go ahead and 

buy it." 

- Ted Howell 

yet available," he advised, "but 
when the demand is there based on 
orders, you often see them become 
available." 

Howell, along with Cleveland 
one-stopper Charlie Young (speak
ing from the audience) agreed that 
the new "one way" sales pattern 
with singles (i.e. no returns of un
sold merchandise) has gone yards 
toward helping the 45 situation. The 
profit margin to the labels is guaran
teed this way, although some one
stops apparently aren't stepping up 
to the plate when ordering some 
titles. 
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Mobile's Ted Howell gets 

respect when he LJ/ks 

because he knows what he's 

LJ/klng about and comes 

armed with the buying 

power of Mobile. His anthem 

is essentially that operators 

buy hits, that the vast 

majority of those hits are 

available (at Mobile at least) 

and If the record labels 

ultimately phase out of vinyl 

singles, "someone" w/11 be 

there to //cense the songs 

and press them for 

operators. 

"Yes, there are problems order
ing certain records, but if the one
stop takes a shot at the right titles, 
doesn't over-order, he should have 
most of the goods the operators 
want," said Howell. Charlie Young 
!thanked the AMOA reps for what
iever role they played in getting 
the one-way single. "It's really im
proved the business," he declared. 

Still in all, there are trade people 
'complaining about the paucity in 
1singles availability. A technological 
'bulldozer has driven over the retail 
1 singles business in the form of the 
1cassette single (the dominant form 
1of a "single" today in sales terms) 
as the operators watched with star
Iring eyes. A one-stopper in Califor-
1nia estimates that over 90% of "sin
' gles" sold today on the retail market 
are cassettes. Ted Howell disagreed 
I at the Ohio meeting, saying it ran 
lower than that. 

In any case, the "silly" idea of 
putting new songs onto cassette sin-

Igles has caught on and apparently 
the labels like it. They do not like 
vinyl, and that not only covers sin
gles but LPs as well, as CDs and cas
settes continue to swamp vinyl in re-
tail sales. Less than 5% of retail 
sales come from the vinyls these 
days and dire thoughts about killing 
off all vinyl production continue to 
pop up in the trade papers. (P.S. On
ly a minority of key record retailers, 
we understand, offer 45s today!) 
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Howell said these trade paper 
stories only add fuel to the flame. He 
is quite confident that singles, for 
one, will be around for five or ten 
years, maybe (as he said) "forever." 
If a label happens to drop out of 
vinyl singles, then Howell expects 
someone to come along and license 
new songs and make them available 
to operators. 

Wally Bohrer, speaking for RSI, 

NEWS 

said his "new" service (purchased 
from Billboard Publications), is 
presently selling singles on a sub
scription basis (6 per month) to juke
box operators at a price just pen
nies higher than they are at the 
one-stop. He further advised that 
RSI will be in position to order rec
ord pressings of unavailable 45s if 
the orders are there. When "press
ed" for a quantity, Bohrer said, "I 

ILLUMINATED PUSHBUTTONS from HAPP are 
available in a large variety of standard and 
custom colors. sizes and shapes. Modular 
construction fits wood or metal control panels. 
Special legend lettering designs are available. 

PLUS HAPP standard and custom: 
• Joystick Controls • Power Controls 
• Driving Controls • Pushbutton Controls 
• Coin/Currency Controls ... illuminated and 
• Trackball Controls non-illuminated 
HAPP promises the finest quality, competitive 
pricing and fast delivery. 

Call or write for FREE HAPP CONTROLS catalog. 
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think that if we saw the need for 
35,000 orders, we could have them 
pressed.'' 

This involves licensing, a curious 
subject since record companies 
seem to be in a weird position on 
this. Apart from the legal contracts 
and pricing negotiations, they ap
parently have to offer non-exclu
sives on licensing. Without actual
ly saying so, Howell inferred that 
Mobile was also in a position to 
license hot songs for 45 pressing. 
And if high quantities are required 
by labels, Mobile could always en
list the support of other one-stops 
also needing these 45 titles. 

"Independent pressing licens
ing could happen, but the licensor 
would probably have to be one of 
the bigger suppliers," Howell added 

"The record business has 
a conscience . . . believe 

me they have a 
conscience and care 

about the jukebox opera
tor. I can guarantee that. 
I talk to these people and 

I know this." 

-Ted Howell 

(Mo bile is perceived to be one of the 
bigger, if not the biggest, one-stop 
singles supplier to operators in the 
nation). "We're already helping 
some competitors with orders on 
singles today." 

Howell made some other telling 
points. "I see at least two more 
years before anyone has to worry 
about licensing songs for 45 press
ing. And, I'd like to take issue with 
this 250,000 figure .. . this published 
number of jukeboxes on location in 
the country. By my knowledge, there 
must be over 400,000 jukeboxes out 
there. Look. CD is the future of the 
business and it's business Mobile 
likes to have," Howell declared. 
"But if an operator came to me and 
asked if he should buy a new vinyl 
45 jukebox, I'd say to go ahead and 
buy it," he declared. (When asked 
how many new vinyl jukeboxes were 
being ordered from the factories 
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Wally Bohrer addressed the Ohio audience, saying RSI Is not really a competitor to the one-stops 
but more of a partner In the distribution of singles. He sees at least five more years of singles 
production from the labels, but RSI could very well be "there" to fl/I the gap If they're not. 

these days, Joel Friedman of Rowe 
shook his head, indicating it was 
way down in favor of CD hardware). 

Some from the audience wonder
ed if the recording industry really 
gave a good hoot about the jukebox 
opera tor, feeling that all these years 
of interactive work may be down the 
toilet on the altar of better money 
from other musical configurations. 
Howell made a benchmark state
ment: "The record business has a 
conscience ... believe me, they have 
a conscience and care about the 
jukebox operator. I can guarantee 
that. I talk to those people and I 
know this." 

Wally Bohrer discusssed the new 
jukebox performing license fee 
schedule and said this "rollback" in 
fees was directly attributable to the 
lobbying work done by AMOA in 
D.C. Bohrer said, "The jukebox in
dustry is better today, and not only 
due to the CD coming in but also due 
to the public relations effort your 
national association has mounted. 
The 100th anniversary of the juke
box was a most effective promotion. 
Combined with our work in Wash
ington, I don't think there's a repre
sentative on The Hill who doesn't 
know about our business," he ad
ded. (Bohrer's work in Washington 
has indeed placed him in respect 
there: he's been invited to attend 
George Bush's upcoming birthday 
party.) 

Bohrer says RSI's program is via
ble and not designed to hurt the 
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traditional one-stop business. He 
has offered the one-stops the chance 
to participate in a commission for
mat (RSI picks new titles and ships 
records directly to operators, along 
with additional promotional infor
mation on subscriptions). "Look, 
jukeboxes are coming back up and 
are going back into some locations 
that discarded them," he stated. 
"We want a smooth transition into 
CD like you, and we'll be there with 
45s for the years it takes to make 
that transition complete, be that two 
years, five years or longer. And we 
truly want the traditional one-stop 
a part of this." (Bohrer also stated 
that RSI might actually supply one
stops with goods on a direct basis in 
addition to their operator subscrip
tion service.) 

AMOA's record company liaison 
Sam Atchley said his job was essen
tially to create as much noise a bout 
the jukebox business as possible at 
the record label's door. They've al
ready done successful promotions, 
not the least of which was the Love 
Month (which Sam said helped sev
eral artists up the ladder) and the Is
land Records promo on the Cryin' & 
Drivin' single contest to name the 
missing words in the lyrics (Sam 
said Island got around 45,000 re
sponses from juke box location peo
ple on that one). 

Atchley also advised the Ohio 
group that AMOA, along with oper
ator Randy Chilton and RSI, was 
working to create a most-played 
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jukebox record chart and that Bill
board was interested in printing it. 
Bohrer also said the normal trade 
papers serving the industry would 
be able to print it as well. Atchley 
said that chart alone would show 
the record business"the clout we 
have and return us to a better posi
tion of prominence in their plan
ning." 

In the last analysis, it seems just 
bout everybody in the meeting was 
resigned to the fact that the 45 sin
gle will eventually go the way of the 
dodo bird. Question is, how long? 
Thanks to the measures mentioned 
above, it's quite probable that the 
last bastion of this configuration 
will be the jukebox because (for one 
reason among others) the general 
public finds 45s difficult to play on 
home turntables, if in fact they even 
have a turntable today. 

In a private aside, Adlum said 
most of his daughter Ingrid's friends 
don't even have a turntable at home 
(CD and cassette hardware is the 
ticket) and she's 21. Adlum also 
remembered the night Johnny Car
son was handed a promo 45 on his 
TV show and said, "They still make 
these things?" 

JUKEBOX LICENSE 
In truth, the Ohio operators were 

much more warm to the subject of 
jukebox license compliance than 
they were to the disappearing 45. 
Bohrer discussed the new sliding 
scale (saying we actually scored one 
of the truly rare price rollbacks in 
copyright royalty legislation and 
that licenses will get cheaper as 
more operators buy them). "We'd 
probably be paying $80 a box right 
now if we didn't lobby so hard," 
Bohrer declared. 

He was proud the association got 
amnesty for unlicensed operators 
(but that will wear off if they don't 
come across) and that no jukebox 
serial numbers are required under 
the new program, enabling "stick
ers" to be switched from machine to 
machine at the operator's whim. 
"But we were not successful in 
getting quarterly payments nor in 
bringing the video jukebox into the 
new program," he offered. 

Rowe's Joel Friedman said, "The 
license for the video jukebox has to 
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be negotiated by the location own
er. with the various performing soci
eties." By the way, Bohrer stated 
that the location owner is as liable 
to suit from the performing societies 
for having an unlicensed music (non
video) jukebox in his place as is the 
operator. This could go far in stim
ulating more operators to purchase 
licenses, as will the fact that travel
ing society "policemen" (as Bohrer 
calls them) will now get a commis
sion when they nail an unlicensed 
operator where they didn't before
hand. 

Shouts from the audience clear
ly showed the operators' anger at 
those who haven't yet licensed their 
music jukeboxes. And, it seems 
some may be angry enough to report 
violators directly to authorities. 
If you're angry, all you need do is 
phone or write to the Jukebox Li
cense Office, P.O. Box 5458, New 
York, NY 10185; telephone: 212/ 
768-4330. 

On the licensing subject, a lady 
operator from the audience vented 
her spleen against the performing 
societies for the lack of enforcement 
against locations that use big screen 
TVs and cable. "They've done noth
ing a bout this in my area!" she 
shouted. Bohrer said, "This is an en
tirely different thing from our situ
ation. That's between the societies 
and the locations." 

WORKING WITH CD 
No question, Ohio likes the CD 

jukebox. This seminar addressed 
the difference in record program 
ming and many thoughts on the sub
ject came out. For instance, NSM's 
Strahan warned the operators to 
carefully read the lengths of time 
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the CD album cuts run before buy
ing. "If we're selling time, then 
you should take notice of the song 
lengths,'' he said. 

"For example, there's a Madonna 
tune on CD that runs 14 minutes, 
while the 45 version runs under 4. 
I checked a whole bunch of CDs for 
this a while back and noticed that 
the cuts average between 6 and 8 
minutes in length,'' he added. Stra
han also smiled when he said, ''I just 
know all of you are pricing your CD 
selections three for a dollar or bet
ter, right? Right?" Mild laughter 
followed. 

To report unlicensed 
operators, contact: 

Jukebox Llceme Office 
P.O. Box 5458 

New York, NY 10185 
(212) 7868-4330 

When the subject of buying CD 
boxes with both coin and dollar-bill 
capability came up, it seemed the 
operators liked having this option 
for players. Rather than only set 
them on dollar acceptance, they like 
having the "backup" with coin in
take in case the bill validator fouls 
up and also to allow people to play 
who may not have bills. 

CD hit tune compilations was the 
next subject. Ted Howell admitted 
he didn't care for the idea (he also 
said, ''I would never buy a CD album 
if it didn't have at least one hit sin
gle cut on it"). George Haydocy, 
former See burg sales rep in Califor
nia, said his former employer issued 
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two hit compilations, "but we found 
it took too long to get the whole pack
age together in a timely fashion 
and also that different song tastes 
around the country posed a prob
lem." 

Scribner's Pioneer is active in hit 
compilations. ''Yes, the key is timing 
and being correct in telescoping 
which new tunes will be hits.'' How
ell responded, "You've got to be 
awfully clever to pick tunes that 
early" and Scribner rejoined, "Our 
licensing agency ran a test on that 
very subject just before they got ac
tive with us and their track record 
showed them picking 80% hits. 
That's pretty good." 

Atchley said, "With the growing 
clout we're gaining with the record 
industry, maybe downstream we'll 
be able to get one or more of the 
labels to issue hit compilations of 
the tunes that are cooking for them 
and for the other labels they distrib
ute. Who knows?" 

Finally, talk drifted to the CD sin
gle, the 3" silver disc that never 
made points on the market. Fried
man said that certain labels are is
suing CD singles to radio stations to 
promote new tunes. "Maybe one 
day the labels, a couple of them any
way, will make these promo items 
available to the jukebox operators." 
We'd have to pay for them, pre
sumably, but it's always possible 
that certain "jukebox savvy" labels 
might put a couple of larger opera
tors on their freebee promo list for 
a disc or two to get something going. 

WINDUP 
The meeting went right to the 

wire and was stopped when Ohio 
association administrators Paul 

· Corey and Judy Martin rang the 
"time's up" bell and thanked the 
panelists for coming out to Colum
bus. Next order of business was the 
trip over to the Ohio Expositions 
Center for their trade show. Sever
al other business meetings took 
place over the following days, but 
the jukebox music one was certain
ly a successful way to kick Ohio's 
Expo '90 off. As they say, a lot of 
good things happen in Ohio. (Due to 
a tight deadline schedule, RePlay 
will not be able to report on the Ohio 
trade show portion until next issue.) 
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Combatribes! 
jam two words together- "combat" & "tribes" 
to spell "big hit" for newly-relocated American T echnos 

New! New! New! 
Hot! Hot! Hot! 
The friendly, low-key pros at 

American Technos would never ap
ply such overblown hype to them
selves and their product. But modes
ty aside, triple adjectives are ac
curate these days. The U.S. subsidi
ary of Technos Japan has a new kit 
called Combatribes, and it's hot. 

Technos also has a beautiful new 
site in their newly-adopted state of 
Oregon. 

And they have some new support 
staff to serve the industry. 

Sometimes you just have to smile 
and take the compliments. 

NEW GAME 
We'll start with that hot game. 

Test reports on Combatribes were 
''burning up'' the distributor-opera
tor grapevine as we went to press. 
This magazine does not print dollar 
figures, but reports from Northern 
and California test sites put Combo-

Seen here is part of the team for Technos' new video, Combatrlbes. Software engineer Mr. 

Mishimura (from Japan) Is poindng to a monitor in the rear. Seated at the keyboard is another 

software engineer, Mr. Saito. And in the foreground is Mr. Shibata, designer. 
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tribes into the earnings range 
achieved by the industry's strongest 
video games. "As we go into our 
fifth week of testing,'' said Technos 
execs at presstime, "those numbers 
are holding very, very steady." 

American Technos had a ready 
explanation for their latest success. 
"Double Dragon, which Technos 
Japan produced in association with 
Taito, was the first street-fighting 
game to become a mega-hit," stated 
VP of Sales Aldo Donnaloia. "Now 
we're following up with another 
very strong game of this popular 
theme, the two- or three-player con
version Combatribes. Good games 
that really sell in high quantity are 
few and far between these days," 
Aldo added, "but earnings of Com
batribes shows we've got one! We 
are anticipating good sales." 

By the time this-magazine arrives 
in the mail, actual production units 
should be available through autho
rized distributors. The game is for 
horizontal monitors and boasts the 
option of making Combatribes a 
two- or three-player unit. That is, 
it converts either a two- or three
player cabinet. The number of play
ers may be operator-selected via 
dipswitch. "That option is very at
tractive to operators," stated Aldo 
Donnaloia. 

Gameplay offers three hero char
acters: Berserker, Bullova and Blitz. 
Players move through six stages, set 
in modern-day street settings. Back
grounds include a downtown street, 
an amusement park, a disco roller
skating rink, a baseball stadium 
and an office building. Heroes fight 
their way through these backdrops, 
using some unique wrestling-type 
moves (such as the "Feet Swing" 
and "Double Elbow Bash") to polish 
off a wide variety of colorful bad
dies. (An especially funny set of bad 
guys are "Martha's Splatterhead 
Twins.") The final confrontation 
with the ultimate baddie takes place 
on the docks. 
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NEWS FEATURE 

The newly-purchased HQ of American Technos is located in a Portland suburb called Beaverton. 
Right next door to Beaverton's brand new city hall, the prestigious new site is about I 0,000 sq. ft. 
and contains coin and consumer sales headquarters, plus storage and spare parts warehousing facilities. 

NEW HEADQUARTERS 
Besides a hot new game to sell, 

American Technos now boasts an 
attractive new headquarters from 

Ifs time to 

which to sell it. As of May 1, they 
moved to a 10,000-sq.-ft. facility in 
the suburbs of Portland, Oregon. 
(The firm had been working out of 

Southern California.) 
"Our key people look to Oregon as 

an up-and-coming, growing state,'' 
said VP Aldo Donnaloia. "Oregon 
has great growth potential, and we 
hope to grow along with the state. 
Also, the Northwestern states are 
increasingly seen as the gateway to 
the Pacific,'' Aldo advised. "We like 
the fact that the flight between Ore
gon and Japan is an hour or two 
faster that between Japan and L.A. 
or San Francisco. Our new location 
also means seagoing shipping time 
for product is a day or two shorter. 
Besides,'' Aldo smiled, "the air is 
cleaner, the trees are greener and 
it's a fresh, uncrowded environ
ment! " 

Refurbishing of the 10-year-old 
building took place in March, but as 
stated the move became official as 
American Technos opened for bus
iness at the new site on the first 
of May. Address and phones are: 
American Technos, Inc., 4805 S.W. 
Griffith Dr., Beaverton, OR 97005; 
503/643-9768. Fax is 503/644-1482. 

The Technos folks are very proud 

Rock1n'Roll 
Betson and Crompton 

have done it again 

• A one-player pusher in 
the Crompton Klondike tradition 

• Rock 'n' Roll offers more player 
control than ever before 

• Ticket or token redemption 
plus an optional "ticket every 
time" feature 
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DIMENSIONS: 
Length 26" 
Width 31" 
Height 63" 
Weight 440 lbs. 
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of their wholly-owned new site. 
"Normally in the past, coin-op bus
inesses rented warehouse space 
and then added offices up front," 
Aldo noted. "We did the reverse: we 
acquired a nice office building and 
converted about a third of it for 
warehouse functions." 

NEW FACES 
Some new faces will be seen in 

Technos' new digs. Glenn Kalhar 
joined American Technos just prior 
to the March ACME show; he serves 
as the firm's credit manager. Rich
ard Vanden Brink and Shelly Brown 
are two new additions since the 
move; they will keep office opera
tions moving smoothly. 

Of course, VP Aldo Donnaloia 
and Sales Manager Greg Rice, both 
coin-op veterans, remain the "front
line troops" as far as operators are 
concerned. Both men are low-key, 
approachable fellows. Their friend
ly smiles and relaxed, no-bull ap
proach to the business make them a 
pleasure to talk to. 

While Technos is anxious for 
operators to check out Combatribes, 
they're also reminding folks about 
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Block Out, their 3-D puzzle game. 
Block Out began shipping late last 
fall, and is still shipping. This kit 
was a "sleeper" with real quali
ty, as all who played it can attest. 
Weekly earnings may not be in the 
zillions of dollars, but the classic 
theme could conceivably help this 
game last on operators' routes for 
many years. The game is now avail
able at a discounted price, Technos 
advised. 
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Pictured here are 

some of the crew at 

Amerlc.m Technos. 

Standing are credit 

manager Richard 

Vanden Brink, 

coin-op sales director 

Glenn /Ylhar, and 

sales support pro 

Shelly Brown. Seated 

are Mr. Tomiyama 

(director of R&D, 
Technos]apan)and 

American Technos 
VP of Sales Aldo 

Donnaloia. Not in this 
photo, but pictured 

below: Sales Manager 

Greg Rice. 

Meantime, Combatribes is slated 
for immediate shipment to eager 
trade members, and the future looks 
bright for American Technos. They 
are ready to provide the industry 
top games and top earnings, without 
hype. 

"We are a committed coin-op 
game developer who will continue 
to create games for both the Japan
ese and the American markets," Al
do Donnaloia stated simply. "We 
will do our best to keep coming up 
with games that distributors, oper
ators and players appreciate!"~ 

e 

"Nintendo end S.ge run TV 
eds pushing their home 
systems. Why can't they 

spend • llttle of their profits 
on coin-op on TV? I wouldn't 
mind H kids ran to the local 
7-11 to find the new game 

they sew on• TV ed." 

- • Players' Choice reporter 

e 

RePlay Magazine 

.. 

.. 



"You've heard the 
rumors, now welcome 
reality . . . The final 
word in air-to-air combat has arrived!" 

Air Buster"',·the world's most innovative shooting game, 
breaths new life into the genre of high action shoot-em-ups, 
with 8 of the most original and refreshingly creative action 
scenes ever incorporated into a video game. 

\ 

Your players will welcome the experience of trying to master 
each, seemingly unmasterable round of play, in hopes of achiev-

• ing fame and fortune from saving the world from a certain demise. 
And you will welcome the coin-box returns in this location prove 
conversion kit that has consistently outearned all competition. 

- Truly reallstlc graphics and animation 
- 2 player Interactive 
- Slmpllstlc controls make It easy to plck·up 
- Kit available In 19", 25", and 27" graphic packages 

(supports both Dynamo and KO universal cabinets) 

Call your local dist. today, for who knows what the skies hold for to 
(Exclusive dist. in Mexico - D.EASA -Juan Sarabia #93 · Col. Nueva, STA MAI -

Mexico City, D.F. C.P.2800 - 52-5-541 -6391 - 547-2064) 

c Kaneco Co. Ltd. Distributed exclusively In North America & Mexico By Sharp Image Electronics, Inc. 



TOKENS 
IN THE RACE 
FOR QUALITY, 

THE 
WINNER 

IS 
HOFFMAN & HOFFMAN 

EVERY TIME! 
• Custom Tokens shipped in 

ten days 

• Minimum custom order is 
1000 Tokens 

• Lowest prices in the country 
• Highest quality 

• You can buy the best Tokens 
for less. Check our prices 
and see 

HOFFMAN (J HOFF MAM 
P.O. Box 896, Carmel, CA 93921 

800-227-5813 
IN CA 800-227-5814 
"Quality Is our family tradition" 
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by Marcus Webb 

Coin-op video is beginning to "find 
itself'' again. Video has learned to live 
with economic justice: strong games 
sell (and earn); weak games don't. 
Other categories are growing, but with 
numerous hits earning top dollar, 
video is still King of Coin-op. When 
operators call each other to ask, 
''What's earning?'' they don't mean 
gumball machines. 

Why state such obvious facts? 
Well, a year ago this publication was 
routinely accused of being "too much 
in love with video." Lately, we're rou
tinely accused of being ''too down on 
video. "Actually, neither is the case. 
Video has strengths and weaknesses. 
Both are legitimate news. 

To those who are "down" on vid
eo: we remain boosters. Before video, 
this industry earned $1 billion per 
year. Today coin-op is many times 
that size, and video games are the 
major reason. Despite problems (the 
yen, home games, failing C-stores), 
video remains our bulwark. 

To those "in love" with video: like 
you, we'realsorealists. Many manu
facturers (even those with white-hot 
product) volunteer that today's mar
ket is "soft" for many "other" fac
tories. Sure, profits are still big for 
everyone who makes, distributes or 
operates a hit . .. but it's also true that 
1990 hits get smaller production runs 
than 1987 hits did. 

No gloom and doom here, how
ever. We acknowledge today's great 
games. High earnings are going to ti
tles like TMN Turtles, Final Fight, DJ 
Boy, Galaxy Force, Smash TV etc. 
We've got hits. 

We also share in the wave of rising 
confidence in video 's future. Good 
omens: some impressive start-ups 
are getting ready to enter coin-op 
video manufacturing. Home game 
slowdowns are being carefully 
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watched for signs of possible coin-op 
counter-trends. Operators of all sizes, 
we're told, are thinking about open
ing more video arcades! 

And why is Williams Electronics 
roaring back into video? "That's easy 
to answer, "smiled their Marty Glaz
man. ''Quality sells. It all comes down 
to creative product. What we 've had 
lately is too many look-alike, mediocre 
video games. Good, exciting product 
does sell and does collect. " 

If many operators lately seem to 
have a love-hate relationship with 
video as a whole, well, everybody 
recalls the era when video - any 
video - seemed a sure hit. Will we 
ever repeat those giddy days when 
Pac-Man made the cover of Time 
Magazine ... when all videos seemed 
golden? It's possible. Maybe sooner 
than you think. Our recent articles on 
hi-tech showed how video might land 
on Time's cover again. Many trades
ters, including some factories, share 
these lofty dreams. That's fine. Hav
ing high hopes for tomorrow is no in
sult to today. 

Meantime, we do have some solid 
hits right now, based on 1990 tech
nology. More are sure to come as the 
year unfolds. As always, success will 
remain based on dollars, not emo
tions. "Loving" or "hating" video 
has nothing to do with it! 
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"If we ever want to 
get a raise In play 

prices, we've got to 
get dollar coin 

leg/slat/on passed . .. 

and we're getting 

close." 

- Wally Bohrer, 
chairman of AMOA's 
Government Relations 

Committee 

"At this moment, the 

dollar coin does not 
look /et·propelled. It 

Is steaming through 

the Congress and 

could use a llttle help 

from you." 

- Rep. Bill Frenzel 
(R.-Minn.) 

Safari on Capitol Hill 
industry braves Washington's political jungle; 

bags several "trophies" for dollar coin supporter list 

•
all me B'wana ... and 
vote for dollar coin leg
islation. That was the 

cry as AMOA and AAMA staged 
their latest "big-game hunting safa
ri" in Washington, D.C. on April 30-
May 2. Heavily armed with facts, 
figures and position papers, some 
200 tradesters and their families 
trekked into the steamy political 
jungles of Capitol Hill. The "quar
ry" included congressmen and sen
ators,_donkeys and elephants, Dem
ocrats and Republicans. AMOA 
and AAMA wanted to sign up more 
supporters for the dollar coin. 

RePlay Magazine 

What kind of trophies did the in
dustry bring back? At presstime, 
the two trade associations reported 
that 21 new representatives and 
three new senators had agreed to 
support dollar coin legislation as a 
direct result of the lobbying trip. 
This brings the total number of dol
lar coin backers in Congress to 122 
on the House side, 26 on the Senate 
side ... an average 18% increase in 
support overall. 

"You know why we're here," 
AMOA Government Affairs Chair
man Wally Bohrer briefed trades
ters. "If we ever want to get a raise 
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in play prices, we've got to get dol
lar coin legislation passed - and 
we 're getting close." For his part, 
AAMAExecutive VP Bob Fay beam
ed that the event was "absolutely 
sensational" and he pointed proud
ly to the increased totals in legisla
tive support for dollar coins. 

LOBBYING CONGRESS 
House and Senate lobbying took 

the form of visits to scores of in
dividual congressmen's offices, fol
lowed by a huge Congressional Re
ception. This party, an annual treat 
which is much loved by Washing-
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tonians, drew over 900 folks from 
250 Congressional offices. (That in
cludes elected officials, their spou
ses, families and staffs.) Three sen
ators and about 50 representatives 
attended the reception, an all-time 
record in both cases. 

During the reception, Congres
sional folks chatted with coinbiz 
folks , enjoyed plentiful food and 
drink, and played the games (videos, 
pins, jukes, basketballs, darts, juke
boxes and cranes). Many senators 
and congressmen actively compet
ed in charity fund-raising tourna
ments on pins, basketball and darts. 
Winners designated a favorite cha
rity to receive a $100 contribution 
from the coin machine industry. In 
total, over $10,000 will be donated 
to charities which were selected by 
the 96 different winners. 

Reviews for the trip were solid 
raves. "AMOA and AAMA have 
mounted an extremely effective lob
bying operation," stated political 

NEWS 

Ohio Senator Al 

Dixon (center) Is 

flanked by AMOA's 

John Schumacher & 

Jack Kerner and 
AAMA's GI/ Pollock 

& Bob Fay at the 

Congressional 

Reception during the 

1990AMOAI 

AAMA legislative 
conference In 

Washington, D.C. 

pro Rowdy Yeats. "The coin ma
chine industry is directly responsi
ble for motivating many members of 
Congress to support dollar coins." 
(Yeats is a top aide to Rep. Kolbe, 
the Arizona congressman and lead-

"AMOA and AAMA 
have mounted an 

extremely effective 
lobbying operation. The 
coin machine industry is 
directly responsible for 

motivating many members 
of Congress to support 

dollar coins." 

- Rowdy Yeats, top aide to leading 
dollar coin sponsor Rep. Jim Kolbe 

ing sponsor of dollar coin legisla
tion.) 

More raves came from two ex
perienced lobbyists who dropped in 

My Pal, the Congressman 
Several days and many thousands 

of dollars were invested in coin-op's 
latest Washington " safari." Quite a 
few tradesters tracked Washington's 
political animals to their very lairs, in 
the heart of the legislative jungle. 
Other tradesters got themselves pho
tographed next to some exotic White 
House " plumage." 

What did it all add up to? 
The success of this year's lobbying 

trip can't entirely be tied to specific 
legislation, or to political image-build
ing. No, the broader victory came in 
coin-op's continuing growth toward 
political maturity. This year, coin ma-
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chine people came to Washington 
from over 120 firms, representing 
nearly 40 states . .. a handsome num
ber indeed. 

In addition to quanity, the trade 
also got " quality" in its D.C. delega
tion. Many tradesters who came to 
Washington this year, had participat
ed in other industry lobbying events 
in the past. Result: our folks are be
ginning to feel quite comfortable hob
nobbing with senators and congress
men. These friendships are quite val
uable to the industry. They' ll help to 
advance our causes of the moment, 
and in future years. 

June 1990 

to see the Congressional Reception. 
They came away very impressed. 
"Your industry certainly knows 
how to throw a party," they smiled. 
"We recognized many influential 
staffers here, as well as senators 
and congressmen. Keep this up, and 
you're sure to enjoy real clout on the 
Hill!" 

Another victory of the Congres
sional lobbying occurred when 
AAMA board members wined and 
dined a select group of powerful 
congressmen at the Georgetown 
Club. ''This dinner gave us a chance 
to speak with members of Congress 
mantoman," AAMA'sBobFayex
plained. "Table talk went far be
yond business and legislative issues, 
allowing AAMA members to build 
the personal relationships and rap
port which mean so much over the 
long term." 

LOBBYING 
TIIE WIDTE HOUSE 

Congressman and senators were 
much-prized targets, but bigger 
game was also in the industry's 
sights. In its four previous lobbying 
events in Washington, D.C., the 
trade never scored so much as a 
guided tour of the White House. 
This time, tradesters were deter
mined to make face-to-face contacts 
with working members of the Bush 
Administration. 

The goal was suitably modest for 
a first-time event: meet some key 
Bush people, let them know that 
coin-op means good, clean fun. That 
goal was achieved. Around a doz
en mid-level White House staffers 
dropped by to visit an industry
sponsored benefit/party for anti
drug children's groups. This event, 
called "Carnival for Life,'' drama
tized the industry's pro-child, anti
drug stance. 

Some tradesters had hoped for 
more White House attendance at 
the Carnival, but AMOA's Wally 
Bohrer said that for a first-ever 
event, "We made a good start." 
Bohrer pointed out that the industry 
now has the ear of some vigorous 
young appointees who, it seems, talk 
directly to the President. 

DOLLAR COIN PROSPECTS 
The biggest quarry - the dollar 

coin itself - remains at large, 
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Above, North Carolina Rep. Stephen Neal 

addresses the Industry audience on tobacco 

Issues. At right are Rep. Helen Bentley (R.

Md.), Rep. John Bryant (D.-Texas), AMOA 

Government Relations Chairman Wally Bohrer 

and Rep. Biii Frenzel (R.-Mlnn.). 

NEWS 

Sectretary of 

Transportation Sam 

S/cinner and Bob Fay 

discuss the merits of 

the dollar coin In 

January. As a result of 

their talk, Fay and 

Coln Coalition Exec. 

Dir. Jim Benfield were 

able to hold produc

tive meetings wkh 

Dept. of Transporta

tion and Urban Mass 

Transit Assn. offlclals. 

Gaining additional support for the dollar coin was a priority during the AMOA/AAMA 

legislative conference and, happily, the two groups report that 2 I new representatives and 

three senators had agreed to help. (That's a good-sized Increase!) 
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Above, lllinois operator An Velasquez with 

longtime pal Senator Alan Dixon. At left, 

beneath the dollar coin sign, are (left to right) 

AMOA President Jack Kerner, his AAMA 

counterpan Gil Pollock, Iowa Senator Tom 

Harkin and Coln Controls' Rick Currie. 

though it's getting closer in our 
sights all the time. Realists estimate 
that the legislation "had probably 
better pass this year.' ' Otherwise, it 
may not get another chance in this 
Administration. Will it pass? The in
dustry did a fine job of adding more 
names to the dollar coin supporters' 
list. But as one congressman said, 
"At this moment, the dollar coin 
isn't exactly jet-propelled." More 
work remains to be done; the good 
news is that it's "do-able." 

The trip also brought a major ob
stacle into sharp focus. Although 
Congress is warming up to the idea 
of dollar coins, many supporters dis
like the idea of phasing out dollar 
bills. Canada and other nations 
have proved that elimination of the 
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Rowe International 
and Rowe's Participating Distributors 

Announce 

Offer Valid During June and July 1990 
Void where prohibited by law 

See your local partic ipating Rowe distributor 
fo r dow n payment terms, qualifications and details 

Whippany, NJ 0798 1 
(201) 887-0400 
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Left: Dick Hawkins and 

Jim StJnsfle/d Jr., 

Missouri Congress-

man Biii Emerson and 

operator Biii Stone. 

Right: AMOA's Bob 

Wilbur and Louisiana 

Congressman Clyde 

Holloway tout the 
tournament. 

Left: Ken Anderson, 

Rus Strahan and Bill 

Cravens return from 

FBI Academy in 

Quantico, VA. 
Right: Dick Hawkins 

and GI/ Pollock greet 

North Carolina's Fred 

Britt at the entrance 

to the Congressional 
Reception. 

paper note is vital, if any new hard 
currency is to succeed. Scrapping 
the U.S. greenback is a hard sell and 

will become even harder, once the 
sentimental American voter real
izes his beloved George Washington 
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CRANE PLUSH 
PRE-PACKS 

------·--.---··-----

• Various sizes in Plush toys. 
• Lowest Prices • Best Quality! 
• 144 Pieces with 48 different styles 
• Best Value! 

We directly import 3" to 7'l' Plush toys 
& Manufacturer so we can give you 
the very best value at the lowest price. 

On orders of $1,000 or more we will 
pay V2 of your UPS charges! 
* 24-HOUR DELIVERY * 

IMPRESSMENT PLUS INC. 
6217 Factory Rd. • Crystal Lake, IL 60014 

815-455::2031 • Toll Free outside IL 

1-800-441-5769 
Visa & Mastercard 

Cheerfully Accepted. 
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note is at risk. 
Does it matter? Are dollar coins 

really worth all this time, money 
and effort? Some skeptics in the 
trade don't think so. They stood 
around the perimeters of the Wash
ington event, muttering that getting 
a dollar coin wouldn't really change 
anything. These folks doubtless 
mean well, but the experience of 
such nations as Canada, Australia 
and Great Britain makes it clear: 
adopting dollar coins would mean a 
significant boost for our industry. 
The dollar coin may be an elusive . 
beast, but it's definitely worth 
tracking down and capturing! 

Even if our legislation passes in 
1990, however, it will take at least 
three years before dollar coins be
come the dominant medium of ex
change in American pockets. Skep
tics do have a point when they in
sist the play-price issue must be ad
dressed now. Dollar coins will be 
wonderful, once we get them, but 
they aren't the total answer. Our 
play-price problems can't afford to 
wait until 1993. 

The bottom line: dollar coin legis
lation still holds problems, as well 
as promise. Let's hope that, at the 
conclusion of next year's "D.C. Sa
fari," we'll be able to mount a dol
lar coin over the industry's mantle
piece! 
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COIN CONCEP IS 
BRINGS FUN TO KIDS ... 

AND SSS TO YOU! 

JR. ILL IMERICll 
A pint size version of the 
ever popular basketball game, 
Coin Concepts presents the 
Jr. All American. Dimensions 
are 84" deep, 33" wide. and 
78" high. Some game fea
tures include digital readouts 
for time and score, ticket and 
free play optional settings, 
and selectable coinage. The 
heavy duty construction will 
withstand years of constant 
use. 

TOSS EM 
Coin Concepts' exciting new 
kiddie game that's not just for 
kids. A game that has no 
rules for playing! The dimen
sions of 60" deep, 34" wide 
and 74" high fit all space 
conscious locations. Features 
include a basic game presen
tation for immediate player 
recognition, attractive graphics 
and sound, multiple ticket a
ward levels, winner strobe 
lights and four coinage levels 
including free play. An abso
lute winner. 

Your One Stop for Redemption Equipment 

Consultation 
Service 

THE OPERATORS AND 
PLAYERS FAVORITE 

This .colorful , eyecatch ing 
new one player coin pusher 
by the KW Systems is loaded 
with high earning bonus fea
tures. Players contro l the 
slide coin entry and playfield 
movement. The flexibi lity of 
the features make this game 
acceptable in most locals. 
Dimensions are 25" deep, 
72-1 /2" high and 29" wide. 
A special sized promotional 
token issued by an adjustable 
bonus feature makes Star
burst a favorite for the play
ers. Starburst's meters, tilt 
alarm, ti cket and / or token 
capabili ty , and wider play 
field design makes the Star
burst a favorite for the oper
ators. 



NEWS 

At the Congressional Reception . • • 
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Left: looks like New 
York Congress111.1n 

Edolphus Towns (left) 

got a good score In 
the pinball tourney 

and NY operator Bob 

Herman & Will/ams' 
R.oger Sharpe seem to 

agree. R.lght: Missouri 

Congressman Jack 
Buechner signs In as 

he enters the festival. 

June 1990 

Above: Tew Congress111.1n Jack Brooks with 

Lone Sur St.Jters Jo Matranga and Dock R.lngo. 
Mr. Brooks has been a "regular'' at these 

functions. Left: Ohio Congressman Dennis 

Eckart and son tried their hand at the fun con· 

gresslonal pinball tournament (that's Randy 

Chilton's at left, Bob Herman at right). 

Above: No, AVS' Frank Gumma Jr. Isn't 
short . . . Congress111.1n Bob Smith Is the 

opposite. Mr. Smith was another "repeater'' at 

the annual. Left: One view of the Longworth 

party demonstrates the excellent turnout from 

government employees and family members. 
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NEWS 

At the Congressional Reception . 
Left: Plonee~s Steve 

Rogers (left) meets up 

with California 

operator Jim Ham & 

Denver legend Jack 

Hackett at the 

Longworth. Right: 

AMOA's Jack & 

Shirley Kerner with 

Capcom's popular Biii 

Cravens at the affair. 

• 

Above: Four who need no Introduction (but we'll do it anyway) are (from 

left) Leland's Ken Anderson, Merit's Bernie Powers, AMOA heavies Jim 

True.Joo and Clyde Knupp. Left: Steve Kindler (Mars Elearonlcs) and 

SMS chief Sal Mirando lent their prestige to the trade crowd. 

Above: After cleaning the glass on his games, Data East's Gary Stem zeros In on Gene Winstead as 

Phil Benson and Roger Rasmussen share the joke. Left: Small hands on a small ball (the c.Jmera 

c.Jught the ball going through the hoop) at the reception. 

• 
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At the Congressional Reception . • • 

Nintendo's Al Stone with At.Jri's Shane & Linda 

Breaks at the Longworth congressional reception. 

Page 50 

R.omSt.Jr's Fire Sharie gets positioned Just prior 
to the Longworth party's opening. 

James Industries' John Blouin (right) with (we 
believe) Illinois Congressman Lane Evans. 

Above: Congressional youngsters turned out In good numbers for the 
"big arcade" and dug Into the video games. At left: Man for all seasons, 
Steve Koenigsberg of St.Jte Sales and Service, was responsible for setting 
up all the equipment at the Longworth building. He's shown here loading 

a CD Into a Rowe box. He and his people did a great job. 
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1-800-237-5874 1-800-521-8697 
3635 WILLOWBEND BL VD., SUITE 318 • HOUSTON, TEXAS 77054 



NEWS 

At the ''Carnival for Ufe''. 
Left: AAMA prexy 

Gil Pollock with 
White House staffers 
Holly Osborne (brief

er on business and 
trade associations), 

/Ythy ]avons (liaison 
on air po/ludon) and 
AMOA prexy Jack 
Kerner. R./ght: Dick 

Hawkins, Bob Wood-
son (Dir. of the Nat'/. 
Center for Neighbor-

hood Enterprises), 
lobbyist Wayne Vallls, 

Wally Bohrer and 
Steve Koenigsberg. 

• • 

Some photos of the fun during the "Carnival for Life" held to benefit anti-drug children's groups. 
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-zing! 
factory/dealer association makes trade points at D.C. conference in PR & buck coin lobbying 

• 
omplementing the fine 
lobbying work done in 
Washington D.C. by 

AMOA the first week of May, the 
American Amusement Machine 
Assn. (AAMA) played a very key 
role rounding up additional con
gressmen and senators as co-spon
sors of dollar coin legislation. 

Working with their brothers from 
AMOA, the manufacturer and dis
tributor members of the AAMA 
spent May 1 lobbying a total of 69 se
nators, congressmen or aides, push
ing for the new buckeroo. Working 
in common cause with AMOA on 
The Hill, their combined efforts in
creased the number of House votes 
to 122 and Senate votes to 26. And 
those numbers should climb higher 
as both AMOA and AAMA's seeds 
sprout more fruit in the weeks and 
months to come. 

Serious stuff: Kolbe 

aide Rowdy Yeats 

(center) talks hard 

copy regarging the 

battle to gain a new 

dollar coin. Yeats has 

great admiration for 

this industry's 

lobbying skills. 

RePlay Magazine 

Congressman John 

Porter and AAMA 

chief Gil Pollock show 

off the latter's FBI 

award (for cooperat

ing in their anti-drug 

campaign) at the 

Georgetown Club. 

Rowdy Yeats, a key aide to chief 
House bill sponsor Jim Kolbe (R
Ariz.) said he had rarely seen such 
a successful lobbying effort mount-

June 1990 

ed by any industry in all his time in 
Washington. Yeats has admiration 
for both associations, and most def
initelyfor theworkdone by AAMA's 
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Bob Fay. Looking soberly at the 
RePlay reporter, Yeats flat out de
clared: "We will have a new dollar 
coin." 

Yeats said 218 votes is a majori
ty in the House and though the trade 
only had 122 at this writing, he ad
vised that most bills pass with few
er co-sponsors than this. "While a 
lot depends on what happens in the 
hearings in both the House and Se
nate, both bills could actually be 
passed out for a full floor vote this 
session.'' However ... 

Yeats believes it will be a hard 
fight, especially since the success of 
a new dollar coin will require the 
elimination of the "sacred" George 
Washington dollar bill. The House 
bill stipulates the removal of the dol
lar bill, but the Senate version does 
not. If the dollar bill continues to be 
printed along with the dollar coin, 
Yeats believes it will be "back to 
1979" (referring to the ill-fated Su
san B. Anthony coin). 

AAMA agrees and is backing the 
House version. Despite the success
ful lobbying effort that first week of 
May, Bob Fay continues to visit un
spoken congressmen and urges op
erators in the field to continue their 
efforts. "Operators should be aware 
that summer is an excellent oppor
tunity to visit representatives, as 
many are in the home districts at 
that time," he stated. "It's easier to 
get past their aides and right to the 
source then." 
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Bob Fay presents the 
FBI appreciation 
plaque to Fonner 
AAMA prexy Frank 
Ba/louz. It was under 
Frank's tenure that 
the ''Winners Don't 
Use Drugs" campaign 
began. 

In truth, the AAMA people are 
hoping for congressional action this 
year, but are realistic about things, 
and feel that the nation really won't 
find new dollar coins jingling in 
their pockets until late in 1992. With 
all the support they've garnered 
by now, they still think it will be a 
"tough fight" to get the coin minted 
and the dollar bill eliminated from 
circulation. 

OTHER MA TIERS 
While dollar coin lobbying was 

clearly the priority during AAMA's 
1990 General Membership Meeting 
in D.C., some of their members also 
lobbied for anti-parallel legislation 
while there, but the "drill" was 
never to do so when jointly visiting 
representatives with AMOA mem
bers. 

Lobbying was but one of many ac
tivities AAMA conducted during 
their sojourn in the nation's capi
tal. For example, they joined with 
AMOA at an April 30 briefing break
fast for trade people, participated 
with same at a Carnival for Life af
fair that evening where five D.C. 
youth groups were honored, and co
hosted the Congressional Reception 
withAMOAattheLongworthHouse 
Office Bldg. the night of May 1 
(marking the first time in three 
years the two associations worked 
together on this reception; see sto
ry and photos earlier in this issue). 

AAMA also took some of its mem-
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bers and three congressmen to the 
FBI Training Academy in Quantico, 
Va. where special agents showed 
the guests some of the latest wea
pons used by the Bureau on the fir
ing range. Congressmen Mike Ox
ley, Paul Gillmor and Tom DeLay got 
a "bang" joining AAMA members 
taking turns firing on the range. 

AAMA's formal Membership 
Meeting, thanks to Congressman 
Oxley, was held at the Rayburn 
House Office Bldg. Oxley joined the 
members for breakfast (and made 
an informal talk about Congress and 
some of the key issues it will face 
this year) before the Board of Direc
tors meeting began. New board 
members elected were Tony Yula Jr. 
(Mondial), Rick Kirby (NECO) and 
Shane Breaks (Atari). 

Yula was also named Chairman 
of a new AAMA Distributors Com
mittee. This "association within an 
association" will address issues 
specifically of interest to dealers. Of 
AAMA's 68 members, around 28 are 
distributing companies. "They're 
an important part of the industry 
and the association," said Fay. "We 
offered this opportunity and hope 
they run with it. And Tony Yula is 
the man for the job," said Gil Pol
lock, adding, "Tony bridges the old 
and new generational thinking." 

Actual distributor attendance at 
the AMOA Meeting seemed off, at
tributed to schedule conflicts (e.g. 
the pending Atari convention of 
dealers on Maui). But AAMA en
joyed the presence of some "new 
blood,'' like Rich Babich of the Colo
rado Game Exchange this year. 

AAMA's executive officers elect
ed at the meeting were: Gil Pollock 
(President), Steve Koenigsberg (VP), 
Rus Strahan (Secretary), Bill Cra
vens (Treasurer), Steve Kaufman 
(Asst. Secretary), and Ray Galante 
(Asst. Treasurer). Cravens was al
so elected President of the Ameri
can Amusement Machine Charita
ble Foundation. Also elected to the 
Foundation's board were Joe Rob
bins (its founder), Joe Cirillo, Rus 
Strahan, Frank Ballouz, Koenigs
berg and Al Stone. 

At last ACME's salute to Robbins, 
the Foundation raised approximate
ly $75,000 for Chicago's Starting 
Now anti-drug abuse group. A for-
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mal presentation of the money is 
forthcoming. Meantime, the Foun
detion is soliciting suggestions from 
members for next year's honoree 
(or honorees). Right now, the 1991 
ACME is scheduled to take place at 
Baily's Resort Hotel in Las Vegas 
March 23-25 (although this could 
change). 

Limited 
Supply! 
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Joe Robbins presents 
the "Robbins Award" 
to Steve Koenigsberg 
(State Sales & Service) 
to the applause of the 
assembled company. 
Described as a "man 
for all seasons," the 
Maryland dealer is 

exactly that. 

ANTI-DRUG POSTURE 
AAMA embarked upon a "cause 

effective marketing'' campaign a 
while back. The idea was simply to 
"do things" that would create a 
more active equipment buying pos
ture among operators while also 
keeping public awareness of coin-0p 
machinery up. One of their biggest 

Featuring a ... 
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successes was their alliance with 
the war against drug abuse. 

By now, every operator is aware 
that many video games sport the FBI 
seal and message from Bureau Dir
ector Bill Sessions "Winners Don't 
Use Drugs" in the attract mode. It is 
laudatory that ours is the only in
dustry sanctioned to use that seal 
and message in a commercial prod
uct. And the association was recog
nized very nicely for its efforts in 
that behalf. 

During their annual dinner at the 
renowned Georgetown Club, both 
Frank Ballouz and Gil Pollock were 
presented appreciation plaques 
from the FBI for getting this indus
try so involved with the Bureau's 
Drug Demand Reduction Program. 
Presented on behalf of FBI's Bob 
Davenport by Bob Fay, the form
er and existing presidents of the 
AAMA were thrilled and well they 
should have been. Many believe the 
number one player is the male teen
ager and the number one social 
problem is drug abuse. A better 

Wells Gardner 13" 
Monitor 

Mars $1,$5,$10,$20 
OBA 
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Flanking 111/no/s Congressman John Porter and his wife Kathryn are (from left to right) Larry 
Siegel, Joe Robbins and Rus Strahan. The setting was the swank Georgetown Club. 

"marriage" of message to victim 
would be hard to find, and if only 
one youngster steered himself away 
from drugs by reading that message 
on a video monitor, the job was 
done. 

Many of AAMA's functions were 
attended by congressional people 
and the Georgetown Club dinner 
was no exception. Both Henry Hyde 
(R-Ill.) and John Porter (R-Ill.) were 
right there dining with the coin peo
ple and applauding the selection of 
Steve Koenigsberg as this year's 
recipient of the Joe Robbins Award. 

President of Baltimore's State 
Sales & Service, Koenigsberg was 
cited for "outstanding contribution, 
participation and services to the 
coin-operated amusement industry 
in the U.S." The award was present
ed by Robbins himself (founding 
father of the AAMA). Said Koenigs
berg: 

"Thank you for the honor and 
let's keep all our eyes on the indus
trial road. This industry is a long
term investment and to make that 
investment grow, we all have a re
sponsibility to go beyond the day-to
day activities and do what works for 
the overall good of the industry." 
(Prior recipients of the Robbins 
Award were Don Osborne, Norm 
Goldstein, John Blouin, Bill Cravens, 
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FrankBallouz, and Joe Robbins him
self.) 

And, a brand new AAMA honor, 
called the President's Award, was 
given to Jon Brady (Brady Distribut
ing) during the prior Annual Meet
ing. Brady and future winners will 
be judged by the existing AAMA 
President for their demonstrated 
desire to "go the extra mile in the 
best interest of the association and 
the industry." 

MORE AGENDA 
Apart from these things, AAMA's 

Washington meeting addressed 
much more on their overflowing 
agenda, not the least of which was 
their July 10-11 trade show in Mexi
co City. To be held at the U.S. Trade 
Center, they'll show product in 
around 50 booths (most of which 
have already been reserved) and 
will most probably hold video and 
pinball seminars as well for Mexi
can trade people. Only AAMA mem
ber companies have access to booth 
space. PR for the event is being han
dled by the Dept. of Commerce. 

AAMA continues to cooperate 
with AMOA at "location" trade 
shows. They've done two already in 
1990 and have six yet to go. And, 
they showed their brand new ex
hibit psyche (backdrop display) at 
the D.C. Longworth party. 
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AAMA's campaign to combat 
child abuse continues in force. They 
moved all 10,000 Fred Savage post
ers in three weeks (and might print 
more). Meantime, their next celebri
ty selection will be a black athlete 
(probably a basketball player). "Got
ta get this message across to the 
kids in addition to our warnings 
about drug abuse," said Pollock. 
These posters have appeared in 
schools, libraries and other such kid 
places besides game arcades. 

AAMA has a spread of sports 
gatherings on its agenda where they 
will install mini arcades (e.g. base
ball Fanfare July 6-10 at the Chica
go Hyatt and the July 11 Olympic fest 
in Minneapolis). The idea seems to 
be to place games at key PR events, 
where possible, to increase public 
awareness of coin-op. It's a busy 
agenda, and gets cooperation from 
local distribution. 

UL CIDCAGO 
The technical situation in Chica

go with videos is being addressed by 
AAMA. They are on the case and 
may select either UL or ARL to ap
prove the fixes that might be neces
sary to satisfy Chicago. They are al
so looking at this in a long-range 
way (a technical meeting, chaired 
by Sega's Howell Ivy, was to have 
taken place May 24 in Dallas). A 
"quick fix" may be immediately 
coming (i.e. a ground fault interrup
ter), but Chicago operators should 
check their local distributors for 
more accurate word on the present 
state of things. 

AAMA has come a good long way 
since the days its primary mission 
was to stamp out copy boards. They 
are in the forefront of the industry 
PRandmuchofitisgoodPR(e.g. the 
drug and child abuse programs). 
While these things benefit the whole 
industry, many of the association's 
tasks are geared toward the secular 
interests of their people who make 
and sell machinery. Their video 
game sales index, for example, is 
nearing completion (which would 
give them a more accurate handle 
on exactly how many games are 
sold). 

Lots of work, some fun and plenty 
more work ahead. That's the true 
agenda for this and any other 
worthwhile trade association. 
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AAMAHelps 
Kick-Off 

Child Abuse 
Prevention 

Month 
AAMA was a key participant in the kick-off of this 

year's Child Abuse Prevention Month held April 2 
in Washington, DC. During a press briefing at the 
Amidon Elementary School AAMA President Gil 
Pollock introduced the third anti-child abuse poster 
(featuring Fred Savage of ''The Wonder Years"), 
which is produced by AAMA and the National Com
mittee for the Prevention of Child Abuse. AAMA 
execs also hosted a private dinner for the NCPCA 
and its area chapters during which Exec. VP Bob Fay 
accepted an award on behalf of the industry for its 
dedication to child abuse prevention. Afterwards, 
they attended a black-tie gala to benefit the group 
held in the concert hall of the John F. Kennedy 
Center for the Perfonning Arts. 

Above: Bob Fay and Gil Pollock accept a special 

award honoring the coin-op Industry for Its 

work against child abuse. Making the presenta· 

tlon Is the NCPCA's Judy Rhodes (DC chapter). 

Right: Splderman was at the national kick-off to 

promote his new comic book which teaches 

kids about corporal punishment (It was a joint 

effort between Marvel Comics and K-Mart). 

With "Spldey'' are Kerry Sharman, Gil Pollock 

and Bob Fay. Below: Kerry Sharman and Judy 

Rhodes check out the new comic book. 
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Above: Gil Pollock, Marvel Comics' publicity 

director Pam Rutt and Bob Fay. 

Below: AAMA's Joyce Weller, NCPCA's Leslie 

Mitchell and Nancy (Mrs. GJQ Pollock. 
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Gil Pollock gave an overview of the Industry 

and Its participation with the NCPCA at the 

April 2 pre-concert dinner party. 

Page 59 



by Frank "the Crank " Seninsky 

While Playing Pinball, 8 Congressmen Agree to Boost Dollar Coins 
At least eight congressman agreed to sponsor 

dollar coin legislation, while they were standing at 
pinball machines and playing the games at the 1990 
AMOA-AAMA "Democrat vs. Republican" pinball/ 
basketball/dart tournaments! 

Almost 1,000 entries made the industry's third 
year of "Democrat vs. Republican" coin-op games 
the largest such tournament, ever. The event, held 
in conjunction with the AMOA-AAMA Congression
al Reception in Washington, D.C. on the night of 
May 1, was a smashing success. The good, clean fun 
of the affair showed our industry in the most posi
tive possible light. 

In fact, the spacious cafeteria in the Longworth 
Office Building could not hold all the people who 
came. Some congressional staffers came to the door, 
looked in, and left because the room was too crowd
ed. Next year, we'll have to get a bigger hall. (This 
is in the works.) 

Like the reception itself, our annual tournament 
simply gets bigger every year. It's thrilling to see 
congressmen, senators, their families and staffs 
enthusiastically flipping the silver ball, tossing 
basketballs, and shooting electronic darts. 

"Our family looks forward to this event all year 
long," said Mrs. Dennis Eckert, wife of the well
known congressman. "After playing in last year's 
competition, we marked the date of the 1990 tourna
ment on our family calendar that very night when 

we got home." 
Some of the winners of last year's tournament 

came back to compete again this year. For example, 
Congressman Eckert placed second last year and 
took first place on the Roller Ball pin this year; and 
his wife was a top winner both years; and their 
son Eddie also scored highest on a game. We AMOA 
and AAMA members are getting to know the Wash
ingtonians on a first-name basis ... which is the 
whole point of the exercise. 

Louisiana Democrat Billy Tauzin brought his 
wife and several kids - apparently his whole family! 
Husband, wife and at least three sons won places in 
their categories, on various games. 

As a matter of interest, winning congressmen on 
the different games were: Rollerball, Rep. Dennis 
Eckert (D.-Ohio ); Phantom of the Opera, Rep. 
Richard Stallings, (D.-Idaho); Silver Slugger, Rep. 
Bill Sarpalius (D.-Tex.); Pool Shark, Rep. Ben Jones 
(D.-Ga.); electronic darts, Rep. Craig Thomas 
(R.-Wyo.); basketball, Rep. James Bilbray (D.-Nev.). 

The total number of winners was 96. (There 
were 57 Democratic winners and 38 Republican 
winners, plus one committee staffer.) Each winner 
was able to designate a favorite charity to receive a 
cash donation from AMOA and AAMA. And, yes, 
we did raise enough money to award the donations 
to all 96 charities. 

After the event, distributor Steve Koenigsberg 
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Rep. Christopher Cox (Calif.) shoots at a Merit 
datt game while Bernie Powers looks on. 

Above: AMOA President Jack Kerner, AAMA 

President Gil Pollock and Iowa Senator Tom 
Harkins chat during the tournament. 

Below: Montana's Phil Benson looks on as 
Senator Conrad Berns (a Republican from Phil's 

state) and his son Garrett play pinball. 
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FRANK TALK 

Congressman Eliot Engel and Dave Hawkins 
play a game of darts (notice datt In mld·alrl). 

(State Sales, Md.) sold the machines 
which were played at the tourna
ment, using the proceeds to fund the 
charitable contributions. Machines 
were donated for this purpose by 
Williams, Midway, Data East, Pre
mier, Smart, Merit. Product and/or 
cash donations came from Rose
mary Coin, Arachnid, Laramie In
terests, Nancy Sales, Bonita Marie, 
Brown & Williamson Tobacco, APE 
Corp. and Impressment Plus. 

Special thanks goes to Nancy 
Sales (especially Steve Lipkin) for 
contributing the plush elephants 
and donkeys which stocked the 
cranes, and for getting the buttons 
with our tournament logo. We gave 
out about 1,200ofthesetoys.(Afew 
boxes of this plush - mostly ele
phants, the Republican Party sym
bol - are now being hand-delivered 
to the entire White House staff, 
from President Bush right down to 
cabinet secretaries and staff.) 

This whole tournament could not 
have taken place without the tire
less help of Steve Koenigsberg, who 
was out there loading and unload
ing the trucks with the help of his 
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Above: Rep. Craig Thomas of Wyoming plays 
Sliver Slugger during the tourney. Left: Frank 

" the Crank" Senlnsky says " hi" to Congressman 
Donald Payne, a democrat from Frank's state. 

Rep. Clyde Holloway (Louisiana) plays a game 
of pinball (check out the crowd of onlookers!). 

technician, "the mighty Joe Young." 
They kept every game running 
throughout the tournament. We had 
no malfunctions. 

Of course, grateful thanks also 
goes to the dozens of folks who 
manned the registration table and 
who tallied official scores at each 
machine. Operator Bill Beckham 
worked up a sweat - literally -
keeping the cranes stocked with 
plush. 

Overall comments about atmos
phere at the reception: "I thought 
these things were impossible to win, 
but I see they're not," said one con
gressman who was playing a crane. 
Many congressmen wore jukebox 
pins, which was nice to see. By the 
way, more people probably played 
Silver Slugger than any other pin; 
they Il).ay have gravitated toward it 
because of its simplicity. 

The success of the Congression
al Reception was best summed up 
by one congressman's wife, who 
said: "This is the second-best event 
I've ever attended in Washington. 
The best event, of course, was the 
Inaugural Ball! " ~ 
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Sweet Smell of Success 
American Sammy savors its first-ever Number One video kit: first batch 

• 
of smash DJ Boy sold out fast; new shipment to arrive 

he true hits of any coin- on every street corner. Vowed Ko · kit, at first glance, is "street fight-
opexpowon't beknown Adachi: "We're not going to flood ing on roller skates." You see the 
until several weeks af- the market.' ' great graphics and hear the actual 

ter the show, when players have voice of famed radio DJ, Wolfman 
had their say." GAMEPLAY Jack, rightaway.Butasyouplaythe 

So runs the industry truism. . . Gameplay on this two-player (si- game, you discover some more sub-
and the folks at American Sammy multaneous, cooperative) horizontal tle elements which add to its appeal. 
Corp. (Torrance, Calif.) fully agree 
when it comes to their hit video 
game DJ Boy. It's the company's 
first Number One title since opening 
their American office three years A kld tries his hand at 
ago. "Needless to say, we are very 
pleased," smiled VP Ko Adachi. 

American Sammy's 

hot DJ Boy video kit. 

The game features 
They've got reason to be. "Play

ers just love this game," Ko said. 
"There were a lot of games every- the voice of famous 
body liked at the spring ACME disc jockey "Wolfman 

show, but once you get them out on Jack," as well as a lot 
the street, that's another story. . . of kean-o play acdon. 

and that's where DJ Boy really 
shines." 

The game's first production batch 
sold out quickly. Supplies were very 
low around the end of April. When 
the game hit the top of RePlay's May 
software chart, the last few boards 
were immediately snapped up. Or
ders from dealers kept coming in 
anyway. By the time you read this, 
a second shipment should be arriv-
ing in dealers' hands ... although 
many of these boards were already 
spoken for at presstime. 

Production will follow demand in
stead of leading it, American Sam
my promised. There will be no ex
cess inventory and no over-exposure 
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At a basic level, the 

game can be 

described as "street 
fighting on roller 

skates," but the firm 
says Its got unique 

features that the 

players love. 
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Above: "All work and no play makes Norman 
Evangelista a dull boy!" 

"The types of moves the charac
ters make are not really kung-fu 
style, which we've usually seen in 
this type of game," Ko Adachi ad
vised. "They're more wrestling 
style. An attacker may grab you 
from behind and you grab him and 
thrash him around without letting 
go." The unique use of controls 
(three buttons and one joystick for 
each player) allows some move
ments which "have never been done 
in video games," Ko added. Among 
these moves is the classic judo move 
of sweeping the enemy with your 
foot. 

The unusual title of this game 
comes from the gameplay tie-in with 
the voice of Wolfman Jack. His voice 
is featured in the attract mode and 
is also heard "coaching" and en
couraging the players as they play. 
The Wolfman's voice is heard in the 
five different opening scenes, too. 
(Which opening scene you get is a 
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The fun folks at American Sammy supplied their own hand-picked captions for this feature - and 
they're fun. Above: "Turtle shoots Just aren't the same without company designer Richard Bell." 

Below left: "Accounting Manager Monica Turner keeps the company out of the red." Below right: 
"Assistant Accountant Adrienne Tottori interfaces with one of the company's many IBM systems." 

matter of pure chance, so there's an 
appealing variety built in.) 

Gameplay progresses through 
eight scenes. The story begins with 
the hero and his friends break
dancing to music from a "boombox" 
(portable radio with big speakers). 
A rival gang steals the hero's boom
box, and the action begins. "Your 
mission is to regain your radio," Ko 
Adachi explained. "And the other 
guys don't want to give it back!" 
Fights take place in San Francisco 
cable cars, in construction areas, in 
Death Valley, and in Las Vegas, 
among others. 

TIIE SWEET SMELL 
OF SUCCESS 

The game was a moderate hit in 
Japan before American Sammy li
censed it from a Japanese software 
house for the U.S. market at the 
urging of Sales Manager Dave Peck
els and Marketing Director Norman 
Evangelista. "Without Dave and 

June 1990 

Norman, we wouldn't be enjoying 
this success today," Ko acknowl
edged. 

Success is particularly sweet for 
American Sammy because of its 
timing. Stated American Sammy 
President Mike Yamamoto: ''We un
derstand that this business is cy
clical in its very nature, and even 
though video is in somewhat of a 
down cycle right now, we wanted to 
be sure we were in the marketplace 
when it does turn around, as it most 
surely will." Of course, the firm 
feels DJ Boy could help make that 
turnaround happen. 

COMPANY BACKGROUND 
Sammy did respectably well with 

an earlier video title, Task Force 
Harrier, a kit which featured the 
popular Harrier jump jets in game
play. Earnings were good and stea
dy, reported Sales Mgr. Dave Peck
els. Also under the U.S. firm's belt 
was the kit Omega Fighter. 
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American Sammy staff consult 
closely with top designers from 
their parent company, Sammy In
dustries Co. Ltd. (Japan). Game de
signers from Nippon have visited 
the States in recent months to be 
briefed by American personnel on 
the types of games needed in the 
U.S. As a result, Ko Adachi says 
he 's confident that home-grown hit 

Page 66 

video product will be forthcoming. 

SAMMY JAPAN 
A bit of background on the Japan

ese parent firm itself: Sammy Japan 
has been a leading maker of pa
chinko and slot machines for many 
years. They built a large factory in 
the city of Sayam (just outside To
kyo) which can assemble 1,000 units 

"And this Is where 
the Kremlin blows up 

and . . . uh-oh 1 11 

shouts National Sales 

Manager Dave 
Peckels to Sales 

Coordinator Jae 
Chang. "Get the 

White House on the 
phont, Now!" (That's 
Consumer Service 
Supervisor Unda Beck 
watching In awe.) 

June 1990 

"Company pow· 

wows like this keep 

them moving towards 
offering the best In 

entertainment and 
service. Facing the 
camera are Dave 
Peckels, Norman 
Evangelista and Ko 
Adachi. 

Above: "We work hard," claims Vice President 

Ko Adachi as he prepares yet another lmpor· 

tant fax to be sent to Japan. 

per day (it's working overtime to 
service the Asian novelty and gam
bling markets). 

In the video arena, Sammy Japan 
has also adopted a software devel
oping subsidiary called Japan Soft 
Technology. This group of talented 
game designers is comprised of two 
divisions (based in Tokyo and Na
goya), the latter office growing fast 
and expected to have 40 staff en
gineers soon. 

"American Sammy is preparing 
itself to become a major force in the 
coin-op industry," execs stated. If 
they've been a bit "quiet" about all 
this preparation, well, they're not so 
quiet any more. As company prexy 
Mike Yamamoto explained, in the 
gardening metaphors so popular in 
East-West dialog: "The seeds of the 
future must be planted today, so 
that we can reap the bountiful har
vest of tomorrow!" 

Watch for some exciting new ti
tles from American Sammy later 
this summer. + 
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Midway's Magic Touch 

firm creates separate identity in "House of WMS" with zany pins & videos 

•
·ld and distinguished. 
New and improved. 
Both tags accurately de

scribe Midway Manufacturing Co. 
(Chicago, ill.), one of the industry's 
leading game manufacturers. Mid
way's sales and marketing VP Steve 
Blattspieler says the firm is running 
lean and mean these days ... and, 
he says, they're going to keep com
ing up with distinctive, profitable 
products which deserve the vener
able old/magically new Midway 
name. 

"We're targeting the street op
erator with reliable, long-earning 
games that will stay on location," 
Steve stated. "And we're targeting 
the player with games which offer 
an extra dash of imagination, a gen
erous dose of humor, lots of eye ap
peal and a real creative spark." 

Good value for operators and 
players alike is readily apparent in 
Midway's current product spread. 
Latest items include the hilarious 
two-player dedicated video upright 
Pigskin; the versatile and appealing 
video kit Tri-Sports; and the classic 
pinball Pool Sharks, which is aimed 
straight at the tavern stop. All three 
games, seen on this month's cover, 
deserve to find spots on the opera
tor's route. 

MIDWAY MAGIC 
As for Midway itself, the firm has 

evolved through several different 
incarnations in the past 15 years 
(see sidebar). When Bally Midway 
was purchased by WMS Industries 
in 1988, some tradesters speculated 
that Midway might eventually "dis
appear" as a separate entity, folded 
into the pinball powerhouse called 
Williams Electronics. 

Not so. WMS execs promised at 
the time of purchase that Midway 
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Midway's Sales & Marketing VP Steve Blattspieler and National Sales Manager Bob Lentz. 

Bally? Midway? Bally/Midway? Quality, By 
Any Other Name, Would Smell as Sweet 

Midway Manufacturing Co. (a sub
sidiary of WMS Industries and the 
sister firm of Williams Electronics) 
has traveled a long and distinguish
ed road to its latest appearance on 
RePlay's cover. In the late 1970s and 
early 1980s, Bally Midway manufac
tured (under license from Japanese 
firms) the three top-selling video 
games of all time: Space Invaders, 
Pac-Man and Ms. Pac-Man. Bally 
Midway also ushered in the first solid 
state pinballs, crafting classics which 
still command affection, respect and 
(in many locations) quarters. Fore
most among these were 8 Ball and 
8-Ball Deluxe. 

In 1988, Bally Corp. decided to 
concentrate on its slot machines, lot
tery business, resort hotels and exer
cise equipment interests. Departing 
from the video and pinball industry, 
the firm sold the last of its once
mighty chain of amusement coin ma
chine distributorships to H. Betti In
dustries. Sale of the Aladdin's Castle 
arcade chain to Wesray would even-

June 1990 

tually follow. As for Midway Manufac
turing, Bally Corp. sold this crucial 
part of its coin-op business to WMS 
Industries. Included in the sale was 
Midway's cabinet manufacturing plant 
(Lene-Smith), plus all other manu
facturing assets. 

Today, thetwocompaniesarecol
lectively known as Williams/Bally
Midway. The formidable Bally Corp. 
(based in New York and Las Vegas) 
retains use of the "Bally" name as a 
company title; Midway uses "Bally" 
as the name of their pinball product 
line. This situation has left some 
tradesters a bit confused about pro
per use of the firm's various names 
and logos. To setthe record straight, 
the company itself is "Midway Manu
facturing Co." They make two lines of 
product: Midway video games and 
Bally pinballs. 

But whichever monicker is used, 
the names "Bally" and "Midway" 
stand for reliable products, creative 
gameplay and genuine value. 
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would remain an independent, ''rea
sonably autonomous" division with
in the corporate umbrella ... and 
they have kept that promise. Today, 
Midway Manufacturing Co. is a 
separate division at WMS - and 
they're planning to maintain it as 
such. "There's an intense but friend
ly rivalry between Midway and Wil
liams," smiled Steve Blattspieler. 
''Williams is our biggest competitor, 
and they're tough!" 

Make no mistake: Midway is thriv
ing under its own name, and un
der its own steam. "Midway has a 
separate design group," explained 
Steve. "We have a separate mar
keting arm, separate art teams and 
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Folks hard at work In the factory on the firm's latest pinball, Pool Sharks. 
While Midway ....,d Wiiiiams do share the same manufacturing facility, 
they maintain separate production lines. They also have standardized 

pans between the two manufacturing lines. 

- I firmly believe - a separate 
and distinctively different style and 
feel to our games. We even have 
separate production lines, although 
we do share common manufactur
ing with Williams in the same f acil
ity. There's also a commonality in 
spare parts," added Steve, "which 
is an absolute plus for the operator. 
We made this decision to standar
dize parts between the two firms, 
for the benefit of the industry. Elvira 
was the transition point where we 
stopped making separate Midway 
components." 

In their friendly competition with 
"the folks down the hall," the talent
ed team at "Midway 1990" pro-

June 1990 

duces some of the most innovative 
and entertaining pins and video 
games in the industry. They've got 
a special touch all their own - call 
it "Midway magic." Recent hits in
clude such respected titles as their 
flipper Elvira and the Party Mon
sters. It was voted "Best Game of 
the AMOA Show" by operators last 
September: quite a feat for a pinball 
game, in this video-dominated in
dustry. In the video category, an
other recent Midway winner was 
the funny, fast-paced (and high
charting) game Arch Rivals, which 
featured a unique twist on the bas
ketball theme. 

"We're still theonlymajormanu-
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Kiddie Rides 
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MORE, INC. 
made in Florida! 

NINJA CYCLE 
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PONY 

JUNE SALE! 
$1,495 ea. 

Also-
• Parts • Sound Systems 
•Coin Box Protectors 
• Timer Assemblies 
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DAVID VEGA 

KIDDIE RIDES & MORE 
8024 W. 21 Court 
Hialeah, FL 33016 

(305) 557-8356 
FAX (305) 821-0609 
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facturer which doesn't have a home 
game operation," noted Midway 
Sales Manager Bob Lentz. "All of 
our energy and effort is directed to 
serving the coin machine operator. 
It's what we do best and that's 
where our dedication is." 

PIGSKIN 
The distinctive "Midway magic" 

is obvious in Pigskin, a new video 
which creatively combines football, 
mayhem and humor. "The same de
sign team that did Arch Rivals and 
made it so good and so funny, took 
the identical approach to football -
and then some," stated Blattspieler. 
"Gameplay on Pigskin is like foot
ball or rugby, but it's set in a pre
historic time and you control Viking
type characters who are serious 
thugs. They use all sorts of cartoon
like weapons, with no holds barred, 
to win the game." 

The nutty flavor of the game is 
announced on the attract screen, 
which says: "Before football, before 
rugby, before Bubonic Plague ... 
there was 'Pigskin."' A tag line on 
the header informs players that the 
game features "Ancient Arch Rivals 
on a Rampage." (Pigskin's design 
team created both of those earlier 
hits.) 

Weapons used by players in
clude spears, battle axes, clubs with 
spikes, etc. These are picked up 
from a monk in a cave which dou
bles as a weapons shop and locker 
room. The football combat takes 
place in two basic settings: a coun
tryside scene with trees, ditches, 
rivers, hills, etc., or a gruesome cas-
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tle dungeon. Even the settings add to 
the hilarity: players may fall into 
holes in the ground (they scream all 
the way down the bottomless pit), 
confront fires in unusual places, etc. 

And here's a really far-out, fun
ny feature: one of the buttons is for 
"attitude adjustment." Hitting this 
button can fire up your team or send 
them into a huddle for a chewing
out by the coach. Using this button 
in combination with other controls 
can also dictate defensive or offen
sive strategies including scattering, 
zone defense, man-to-man cover
age, kicking, passing, etc. Finally, 
having a "bad attitude" is an atti
tude adjustment feature! 

A complete game includes four 
periods, just like regular American 
football. As in Arch Rivals, the play
er controls a single character; the 
other 'team-mates" are computer
controlled. When played in the two
player mode, each player is on an 
opposing team. Two categories of 
play make for a wide range of chal
lenge: the "pro" category (six levels 
of difficulty) and the regular cate
gory (five levels). 

Initial vend is priced at 25¢ with 
another quarter to continue. A buy
in feature enables a second player 
to join the fun at any time. At the end 
of the game, players will see "game 
stats" including points for length of 
possession, ball score, and so on. 

Clearly, a lot of creativity went 
into this one, and a lot of laughs and 
excitement will come out of it. As 
Sales Manager Bob Lentz summed 
up, "It's just got fun written all over 
the game." 
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By the way, if you want to run 
tournaments and contests, Pigskin is 
an ideal machine for on-site promo
tions. Promotional materials avail
able through authorized Midway 
distributors will include jerseys, a 
handbook of rules, and other items. 
(More information on this will ap
pear in our next issue.) But opera
tors should be advised that many of 
the same programs which success
fully supported Arch Rivals (contact 
local newspapers, t-shirts, etc.) will 
be repeated, refined and expanded 
for Pigskin. 

A very limited number of Pigskin 
sample units will be released in 
June. Midway will enter the tradi
tional WMS "summer shutdown" in 
July; orders will be taken for pro
duction start-up in August. As you 
can see, this means the trade has 
all summer to observe test results 
(that's confidence in your product, 
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boys!). It also means actual manu
facturing will begin with perfect 
timing for the start of the pro foot
ball season. 

POOL SHARKS 
"If you're talking about a pinball 

game which is a solid bar- or street
piece, Pool Sharks has got to be it,'' 
said Steve Blattspieler. "It's a back
to-basics pinball game with all the 
bells and whistles including ramps, 
sensational artwork, and creative 
interplay of lights, sound and point 
values." 

Added Bob Lentz: "Operators 
will appreciate the state of the art 
reliability and diagnostics. We're 
confident that players will develop 
a solid affinity to this piece, too. 
Like the earlier classic Bally pins, 
8-Ball and 8-Ball Deluxe, players 
may never want to let you take it out 
of the location!" 
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Pool Sharks - a look at the game and (above) 
the playfleld. The game Is Ideal for street stops, 

says the flrm, with Its pool theme and B· or 9· 
,ball play. The game Is shipping now throughout 

the U.S. - see your dealer. 

Saying that Pool Sharks boasts 
"strong tavern appeal" is absolute
ly right: what could be more perfect 
for the tavern than pool? "You can 
actually 'play' 8-ball or 9-ball on this 
game," Bob explained. "In 8-ball, 
you hit certain targets to complete 
the rack. In 9-ball, you drop the tar
gets in sequence, just as you sink 
the balls in sequence on a real pool 
table." 

Players choose which variation to 
play, by activating the flipper but
tons immediately after inserting 
their coins. Depending on their se
lection, a large 8-ball or 9-ball will 
flash on the backglass, and a voice 
will say, "Play 8-ball" or "Play 
9-ball." 

After the game begins, the art
work of the pool balls in the center 
of the playfield will light up indivi
dually, to indicate which balls have 
been sunk. Also, when the player 
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hits the drop targets and they go 
down, the audio programming dupli
cates the distinctive "click" sound 
of a cueball hitting a pool ball, fol
lowed by the "thump" of the ball 
dropping into the pocket. If it sounds 
like fun, that's because it is! 

Special playing challenges in
clude a skill shot off the plunger, 
which can sink up to three balls in 
the rack. Gameplay has been work
ed out to direct the player's shots to 
a variety of places on the playfield, 
in an entertaining sequence, to keep 
the game interesting. Also, various 
skill shots and trick shots off er 2-
million, 3-million and 4-million point 
rewards. No multi-ball is included in 
the game, but that's part of the de
liberate return to "classic" pinball 
gameplay ... which should appeal 
to street stops and tavern locations. 

Play pricing is one game for 50¢, 
two games for 75¢ or three games 
for $1. All Midway games go out this 
way now. The factory says opera
tors are happy to be able to point to 
the price sticker on the machine and 
say, "Hey, I didn't do it - it came 
that way from the factory!" 

Pool Sharks was the final flipper 
creation of Midway designer Tony 
Kraemer. As we reported in last 
month's issue, Tony was killed in an 
auto-pedestrian accident April 8, 
after a long and distinguished car
eer in pinball design. 

"We were devastated to lose To
ny," noted Steve Blattspieler. "He 
left us with a super game that will 
keep his memory alive for a long, 
long time. Pool Sharks is a fitting 
tribute to Tony's skill and dedica
tion to coin-op. After his many years 
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of creating hits and innovations, it 
may be his very best game ever." 

Samples of Pool Sharks began 
shipping to the U.S. market in early 
May; production models are ship
ping now and can be seen at your 
distributor's showroom. 

TRI-SPORTS 
Tri-Sports, which started ship

ping earlier this year, is a video con
version for vertical monitor games. 
Players may choose to play pool, go 
bowling or putt away at a miniature 
golf course. It's for four players [tak
ing turns). 

You may not have heard much 
about this one, but Midway believes 

POP-fi-SHOY. 
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it's a "sleeper" ... one of those 
quiet little numbers which, one day, 
might be recognized by the trade as 
a real winner. 

"Tri-Sports may not earn oodles 
of money right away, or all at once," 
acknowledged Steve Blattspieler. 
"But it does earn a respectable 
amount of money - forever! " [You 
can probably think of another 
sports-themed video game or two 
which enjoys the same distinction.) 

The pool mode is called "Pool 
Shark" [obviously the folks at Mid
way like this title). It allows straight 
pool, rotation and 9-ball. The bowl
ing mode is called "Power Strike" 
and includes regulation, flash and 
triple strike. "Mini-Deluxe Golf" 
lends new twists to that classic 
pastime, including lots of fun angles, 
simple but challenging obstacles, 
and very realistic movement and 
deflection of the ball. 

A word to those who haven't ac
tually seen it or played it: Tri-Sports 
really is fun, guys. Full color graph
ics, trackball controls and some 
nifty touches in obstacles and chal
lenges make it a true game of skill. 

Need we add that this one could 
also have special appeal for the la
dies, since it's non-violent and may 
be played at the player's own pace? 
It's certainly an ideal all-around 
tavern workhorse, and would de
serve a tryout in many a game room, 
as well. 

TIIE MAGICIANS 
If Midway's got a magic touch, 

perhaps it's because their "magi
cians" have a keen sense of what 
this industry is all about: fun. If you 
find yourself eyeing a video game or 
pinball with a sly sense of humor ... 
with outrageous or slightly goofy 
graphics ... and with a solid spot on 
your weekly earnings print-out ... 
chances are good it's from Midway. 
Keep your eye on this Chicago team 
for more top-earning "magic" in the 
future! ~ 

• 
"Do something unusual today 

... pay a blll." 

- Anonymous contributor 

• 
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Midway's Blattspieler on Pinball Today 
by STEVE BLAITSPJELER 

I think there's a nice, stable mar
ket for pinball right now. Pinball -
along with jukeboxes and pool ta
bles - built this business into what 
it is today. 1990 is the 60th anni
versary of the modern-day pinban 
game, and I'm delighted to soy flip
pers are getting lots of positive at
tention from our industry and from 
American society as a whole. Along 
with that, coin machine operators 
ore rediscovering that pinball is a 
classic amusement piece which will 
always reward their investment of 
time and money, many times over. 

If pinba11 hos a downside today, it 
isn't to be found in the games them
selves, which are fun, innovative 
and reliable. Nor con you fault the 
players, who are falling in love with 
flippers all over again. No, our major 
challenge today is the attitude of too 
many operators, who still think in 
terms of buying "the" pinball game 
of a given season. Frankly, that at
titude is outdated. These operators 
need to consider expanding the flip
per part of their business . .. maybe 
taking out their three weakest vid
eos, and replacing them with a sin
gle good pin ban game. I'm willing to 
bet that a good, solid pinball can eas
ily out-earn the three weak videos. 
And when you consider the long
term earning power and high resale 
value of good flipper games, why not 
put your doilors where they'Il repay 
you the best? 

In the meantime, it's encouraging 
to see that good pinball operators 
have realized pinballs are not an 
alike. Some flippers are ideal for 
certain sets of players or certain 
types of locations. Other flipper 
games ore better suited to entirely 
different groups or sites. The oper
ators who realize this, select a range 
of pins to please their different mar
ket niches. They place their differ
ent flippers carefully . .. and they're 

Midway Manufacturing's VP of Sales & 

Marketing Steve Blattspieler with the firm's latest 

pinball, Pool Sharks, from this month's cover. 

rewarded with high earnings and 
great ROI. 

At Midway Manufacturing, we're 
trying to make our pinball games 
more user-friendly, less complex 
and easier to maintain. At the some 
time, we want to give our flippers 
the pizzazz which really entertains 
players. It's a difficult task to com
bine these goals, but I think we're 
succeeding. Lost fall, when opera
tors voted to give the "Best Gome of 
the AMOA Show" award to Elvira, 
it told us operators agree. And our 
sales reflect that vote of confidence. 

Sure, the coin-op amusements 
business lives with a cyclical mar
ket. We'Il always have our ups and 
downs. But whatever the current 
state of the industry may be, pinball 
enjoys a strong and distinguished 
place in the world of coin-op. Al
ways hos, always will! 
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Aloha Atari 
Atari Coin gathers distributors on Maui for their 17th annual confab; bows three new units 

• 
s their sales chief Shane 
Breaks would put it (in 
his clipped British ac

cent), "No one does it quite like , 
Atari." Apart from their tradition
al successes in the games depart
ment they have another tradition: 
their annual distributor meetings. 
And if you can believe it, they held 
their 17th such conclave May 6-10 
(yes, 17th!). 

The setting was superb: the Four 
Seasons in Wailea, Maui. The first
class marble palace was only open 
seven weeks when the Atarians 
"took charge" and it was a natural 
spot for them to celebrate success
es like Hard Drivin' and Cyberball 
2072. New business, of course, was 
the ticket and the Atari people bow
ed two new videos (one's a kit and 
the other will be shortly) and a very 
clever "mechanical" redemption 
piece called Gumball Rally. 

After they introduced the new 
products, and gave the dealers a 
chance to play them, Atari cordoned 
them off into four groups for round
ta ble sessions. Now, Atari may be 
one of the pref erred lines among 
dealers, but the distributors took the 
occasion to really sound off on prob
lems in general that presently affect 
them (e.g. game testing procedures 
and the proper time to release new 
videos). 

The meetings were fruitful and, 
on several occasions, heated. A lot 
of criticism was directed at the 
whole video game manufacturing 
community rather than Atari in par
ticular and it all bottomed out to 
this: the dealers want thoroughly 
pre-tested equipment, asking that 
they themselves participate in the 
testing procedure. It is an ideal, cer
tainly, but Atari people chairing the 

Gumball Rally, one of At.Jri's rare non-video 

products, gets the Peter Betti test. This fun 

redemption piece could find a solid place. 

panels said they heard the message. 

On one hand, you learned that 
operators don't want long-term 
R.0.1. but prefer quick "flash" in 
the cash box. Then you learned 
secular stuff like avoiding the use of 
an old video for a Klax conversion 
where the colors may not be true. 
The dealers also seem to want new 
equipment available for sale prior 
to Easter (for the summer market) 
and prior to Thanksgiving (for the 
Christmas season). 

Atari regional rep Jim Newlander 
cleared his throat and said, "Don't 
you know that Atari has been in the 
forefront of new game testing?" 
Agreement. People looked at each 
other and knew they were venting 
the spleen before some of the indus
try's most conscientious factory 
people. Still, there are distributors 
who want "pre-sold" goods before 
they order them. 

NEW PRODUCT 
The actual new product ''reveal'' 

was done very cleverly. First, Atari 
people like Frank Cosentino drifted 
around the crowd before the official 
meeting began, saying, "Bad news, 
the machines haven't shown up 
yet." Many were snookered into the 
scam (like one dealer from Europe 
who said, "I came all this way to 

International contingent of At.Jri distributors got the lowdown on prices and equipment availability during the general meeting (that's Mary Fujihara at mike). 
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Tony Yu/a Jr. peppers away at the Hydra 
upright. This I 9" dedicated glamour-cabinet 

will be followed by kits that'll also fit 25" units. 

Hawaii and your machines haven't 
made it!''). 

When everyone was ushered in
to the hall and seated, Atari chief 
Hide Nakajima took to the mike and 
said, "I don't know where Shane 
(Breaks) is but I'd just like to thank 
you for coming, hope you have fun 
and give us lots of orders." 

A film was rolled, showing Shane 
sipping an umbrella drink and yell
ing into the phone, "I don't care 
about problems ... I want those ma
chines here pronto!" The film show-

NEWS FEATURE 

Atari sales topper Shane Breaks (left) with 
Hydra design chief Dennis Harper and 

mechanical designer Milt Loper. Milt played the 
role of "Hydra" during the introductory skit. 

ed a cuss named Hydra accepting 
the job of boating the games over. 
Then the film abruptly stopped, and 
the live "Hydra" (played by Atari 
designer Milt Loper) entered the 
room saying the task was complet
ed. The doors swing open and there 
we:ce the new games on the veran
da for all to inspect. 

Clever "reveal" and apropos 
since Hydra is one of the new re
leases. It will come to market mid
June in a dedicated mini-upright 
futuristic cabinet made of white 
plastic. It houses a 19" monitor and 
offers the shooting action theme on 
water (atop, beneath and in other 
varied settings). 

The controls include a speed pe
dal, boost buttons to launch the hy
dracraft into the air and Atari's cus-

Dlstribs pack around the new videos after fonnal game presentadons were completed at the Four Seasons. 
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Chris Brady's Interrupted In his pursuit of the 
enemy on Thunder Jaws. This kJt can be put 

into both 19" and 25" monitor cabinets. 

tom flight controller. Players can 
select skill levels before beginning. 
A total of nine missions are offered 
during which the player must avoid 
and shoot enemy patrols while pick
ing up fuel and boost crystals along 
the way. 

In the last mission, the player 
must dispose of a doomsday device 
before it explodes. Hydra has an 
extravagant end-of-game sequence 
where the Hydra deposits the bomb 
into an active volcano where it ex
plodes. Hydra then comes face to 
face with his arch rival, the Sha-

~ dow. If the player completes his last 
mission, the identity of the Shadow 
is revealed. Quite an aquatic ad
venture! 

Hydra will first come as a dedi-

1 
cated game, and afterward as a kit 
(check your local Atari dealer). The 
dedicated items will be of interest to 
those game centers and street peo
ple who like to put eye-appealing 
new games before their players, 
and this game is definitely eye
appealing. 

Atari'sothervideo, Thunder Jaws, 
is a pure universal kit. By the way, 
both this one and the Hydra kit to 
come, are compatible with both 19" 
and 25" monitor games, so conver
sion is really "universal" (both are 
horizontally oriented). For example, 
all cabinet artwork will be available 
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to convert both sizes (bezel, header, 
sides etc.). 

Thunder Jaws is a one- or two
player (simultaneous) game coming 
late in June and strictly as a univer
sal kit. While Hydra is a shooter, 
this is a kick & punch item. Interest
ingly, the player characters have 

NEWS FEATURE 

At.tri girls with 
company supremo 

Hide Nakajima who 

helped make the 
meeting so grand are 

(from left): Mary Fuji

hara, Linda Benz/er 

and Jackie Sherman. 

different fighting moves when on 
land from those used under water. 

This is your classic fire and kick 
game based on a mission. The in
sane Madam Q has a plot to destroy 
the surface of the Earth and leave 
her underwater city intact. She's 
got her weird army to help her out. 

The players are members of an un
derwater special forces unit and try 
to destroy Madam's headquarters. 
And so it goes. According to Atari's 
game testing people, it goes well in 
the cash box at both arcade and 
street sites. 

Gumball Rally is something quite 
unique for Atari. Not a video, Gum
ball is a very interesting "mechani
cal" type of car game. A miniature 
toy car rolls around the horizontal 
playfield track, picking up points 
until its fuel runs out. Players guide 
it over checkpoints, etc. to make 
points that are translated into 
redemption tickets. 

The machine is space-saving, 
comes with character sounds and a 
real horn, and a step stool for tod
dlers is standard. Ticket play will be 
the key in the States, arid although 
Atari intends to launch the product 
in Europe on pure-amusement, at 
least one dealer there will take his 
with the ticket option anyway. 

This game can very likely become 

The snorkle cruise put many dealers into deep water. Waiting this one 

out (while enjoying the sun on deck) is At.tri Salesman Frank Cosentino. 

Besides golf and tennis, the At.trlans held a Road Rally that took the 
dealers all over the Island. Shown at the final lunch stop (whew!) were 

winners Liz & Jerry Stroud and 11ppy Ad/um (Eddie was snapping the photo). 

Pioneer Sales & Service's Joel and Peggy Kleiman (left) enjoyed a surprise 
visit from Fred and Mari Pollak at the cockt.tl/ party. The Nationwide 

Vending folks were vacationing up In #Ynapal/ and after teaming about 

the At.tri fete, drove down to meet their many friends. 
Mount.tin Coln folks (from left to right): Ann Klngston, Allee & Don 

Waters, Elden, Ju/le & Gayle Klngston enjoy the comestibles at the party. 
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a standard evergreen. Mark Sher
man said it's been thoroughly test 
ed for maintenance durability and 
we recommend that all operators 
check this out first chance. Gumball 
Rally may not be for the local bar, 
but the sky's virtually the limit on 
this harmless-looking piece at stops 
where youngsters go. It may not be 
so harmless in the cash box. This is 
serious equipment. 

THE SOCIAL SIDE 
Atari went the whole nine yards 

to show its appreciation for the 
work done this past year by its 
distributors. They sponsored cock
tail parties, golf and tennis tour
naments, a boat dinner, a snorkle 
cruise and a sort of informational 
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Enjoying the umbrella 

drinks (from left) are: 
At.lri's Jim 
Newlander, Rowe's 
Bob LeBlanc, RePlay's 
TippyAdlum 
(chewing on plant), 
Jean Newlander & 

Donna LeBlanc. It was 
a beautiful evening. 

scavenger hunt around the island of 
Maui that required renting 17 con
vertibles (cars, that is). Added to the 
facilities offered by the Four Sea
sons, the distributors' eyeblink rate 
went down a few ticks during the 
week. 

Dave Patterson may be the all
round best golf er in the distributor 
set these days (he won low net in the 
tourney), but Marc Haim (Belem) is 
our top athlete. He not only won low 
gross on the golf course but was a 
member of the winning tennis team 
that included Patterson and Ute 
Rosenzweig. And, Haim also won 
the men's tennis tourney (Peter Betti 
came in second). 

Now for the rally. Every one who 
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participated was awarded a special 
hat for enduring the contest of the 
century. \!Vhatwassupposedtotake 
maybe three hours ran lots longer 
as folks got lost in the Maui hills and 
along the confusing routes (Maui 
doesn't like to label their streets 
very much) and generally create 
highway mayhem looking for the 
names of stores and monuments. 

It all ended on the volcano with 
a welcome lunch and lots of good 
cheer where normally well-coiffed 
distributor ladies looked like some
thing the cat dragged in. The team 
of Jerry and Liz Stroud (Master 
Sales, Texas) and Ed and Tippy Ad
lum (RePlay] won top prize and Ed
die didn't even cheat this time! 

The Maui moment was precious. 
It's a well-deserved tradition for all, 
considering the role this gamesmith 
has played in the history of the 
amusement machine industry. Ku
dos to Hans Rosenzweig, Ira Bettel
man and Shane Breaks ... three 
who have been to each and every 
one of these 17 Atari conventions. 
They provide a bright light in the 
coin machine business (we 're speak
ing about the meetings, although the 
three guys are pretty nice too). ~ 

Several members of 

the "next 
generation" came out 
to the Maul event. 
Seen at the opening 
cockt.111 party are 
(from left) Razelle 

Toranto, Gwen, Jon 
Jr., Chris & poppa 

Jon BradY. 
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Bravo! Encore! 
Data East's Phantom of the Opera flipper is based on a hit play; 
Atlas Distributors debut game via theatrical fantasy in showroom 

• 
ush, now, the lights are 
going down. There's the 
overture ... the curtain 

rises ... and the audience breaks in
to applause! Yes, it's the Atlas Dis
tributors' Repertory Company! And 
the star ofour show ... Data East's 
Phantom of the Opera, gleaming in 
the spotlights on center stage. 

This greasepaint-and-glory story 
took place repeatedly at the Pitts
burgh showroom of Atlas Distribut
ing Co. throughout late April and 
early May. Every operator who 
strolled into the dealer's showroom 
was whisked onto a specially-built 
stage, complete with a floor-length 
"theater curtain" and black bunt
ing. When the curtains parted, the 
operator found himself "audition
ing" on the game while additional 
speakers added a surround-sound 
effect. Atlas staffers took "glam
our photos" of the operators dur
ing their moment of glory: company 
VP Jim Wittler raced out of his of
fice, flashing his 35mm camera and 
screaming "Phantom photo op!" 
High-scoring players won Phantom 
mugs to take home. Said Service 
Manager Clarence Smoyer, ''Every
body enjoyed our presentation and 
had a great time at our exhibit." 

Left, Carl Stone of Custom Amusement; right, "Buzz" from "Doc'' Grade/e's Vending (Ambridge). 

lmpressario of the performance 
was none other than Wittler, with 
able stage direction from Assistant 
Manager Lou Larson. The Atlas 
troupe originally got "stage-struck" 
at the Chicago ACME show. They 
were inspired by designer Joe Ka
minkow's dramatic unveiling of Da
ta East's Phantom pinball to a spe
cial meeting for distributors. 

"At the ACME dealer meeting, 
Joe turned down the lights and be
gan demonstrating the game's sound 
and light show," recalled Lou. "We 
were awestruck! We all knew we 
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had witnessed the introduction of a 
great pinball ... and we decided we 
should give this game a suitably dra
matic presentation, back in our own 
showroom.'' 

Atlas built its own stage the very 
next week. ThePhantom promo was 
typical of the skill, creativity and 
good fun that Atlas brings to its pin
ball sales promotions. This is the 
kind of distributor that Data East 
loves to have working for them. As 
the Atlas crew likes to say, "We've 
proven over and over that you ca.ii 
distribute coin-op games and have 
fun doing it!" 
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~Y Schrader of Hartman Music (Pittsburgh). 
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ESSAY 

A Veteran Speaks Out 
Are we drowning in too many games? Why are small distribs struggling? 

Are pokers the operators' panacea? Our industry past, present and future 

Louis Boasberg (of the fine old 
city of New Orleans, La.) has penned 
guest essays for us, ever since our 
very first issue nearly 15 years ago. 
He's an astute observer of the coin
op scene. This time, he frankly de
scribes the various situations faced 
by ail three segments of the indus
try, in their turn. 

This is the first in a three-part 
series by Mr. Boasberg. Follow-up 
essays, slated to appear in July and 
August, will examine some solutions 
the industry is see.king. 

- the editors 

MANUFACTURERS: 
TOO MANY GAMES 

According to a close study, over 
170 new video games, kits, flipper 
games and amusement games were 
released by coin-op manufacturers 
during 1989. This number is well 
over an a'ferage of three games or 
kits per week. Tradesters who real
ized how much product was coming 
out, had to wonder if this high vol
ume was truly healthy for the in
dustry. 

Can even the largest of distribu
tors buy, sell, exploit and absorb 
enough games to support the manu
facturers of these games ... who in 
turn have the expense of research
ing, developing, manufacturing, ad
vertising and selling all this equip
ment? Can coin-op support this ma
ny titles? 

This question becomes even more 
dramatic when you realize that, out 
of so many different new games 
released, only two or three titles be
came real blockbusters that every
body wanted. I'm happy to say there 
were enough very good.kits released 
in 1989 to save us from extinction 
... but there were also hundreds of 
fair to "less-than-fair" and perhaps 
mediocre games and kits seeking 
buyers. 

And you know where that leads. 
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Manufacturers had to have buyers 
for these sulrstandard kits and 
games, so they offered all kinds of 
cut prices, deals, sales gimmicks, 
etc., in order to move said games 
through the market. As far as dis
tribution was concerned, the results 
were chaotic. 

SMALL DEALERS: 
SMALL SALES 

Please don't think the over-pro
duction and chaotic distribution 
methods described above, are con
fined to the coin machine business. 
They seem common today in almost 
every business: department stores, 
real estate, finance, building, stocks, 
bonds, savings and loans, and - in 
addition - many more businesses 
and industries seem to have their 
own troubles. 

But the point is, this industry has 
those troubles today .. . and the 
smaller distributors are suffering 
more of the pain than larger ones. 
The number of small distributors 
throughout the country is few and 
far between. It's been estimated 
that 90% of the games sold in the en-

1 tire country are sold by fewer than 
15 distributors. <... 

Granted, in this day in age, being 
large in any business may be the on
ly way to be successful. But on the 
other hand, we must realize that 
small distributors cannot exist on 
distributing alone. Small distribu
tors often do not have dense popu
lation in their areas. Therefore, 
they do not have large numbers of 
operators to comprise their custo
mer base. These operators, in turn, 
lack masses of prosperous locations 
in which to place large numbers of 
machines. 

Therefore, the small distributor 
lacks the "quantity buying power" 
to exist as pure distributors. They 
have to operate, or turn to some 
other business methods, to exist. 

June 1990 

The small distributor's troubles 
don't end there. Because of the sales 
methods of various manufacturers, 
small distributors can't compete 
with their larger colleagues in sell
ing product to operators in their 
own territory. So, where does the 
small distributor turn for extra rev
enue, in addition to operating? 

OPERATORS: 
LOOKING FOR ANSWERS 

The net result of the "profit 
squeeze" described above is that 
many operators are submitting bills 
to their legislators and politicians to 

·legalize some type of coin-operated 
gambling equipment. This is occur
ring in practically every state, es~ 
cially those without large popula
tions. 

In some cases, the proposed legis
lation would regulate poker and 
blackjack games. In other cases, 
simulated slot machines are the tar
get. But the undeniable fact is that 
a majority of today's amusement 
game operators (especially in small
population states) are see.king an
other way of life. The small opera
tor is see.king a change. He wants to 
get away from the exorbitant prices 
he has to pay for new equipment. He 
wants to get away from the frequent 
changes demanded by this equip
ment, because of the short earnings 
life of same. And he wants to get 
away from the lack of a market for 
his used equipment. 

With all the ills, trials and tribu
lations that operators have today, 
they are seeking something to go 
along with their phonographs and 
pool tables to enable that they can 
make a fair living. Redemption 
games, claws, diggers - any equip
ment with merchandise for prizes 
- may be the answer. But whether 
gambling per se is the answer,. is 
a debatable question which I will 
cover in a subsequent article. 
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Two-Fisted Williams 
firm bows video upright Smash lV and flipper Roller Games; 

• 

pinball king to flex video muscles with five titles in 1990 

hink of Williams Elec- of coin-op amusement product: flip-
tronics, and you prob- pers, videos and novelties." 
ably think of great pin-

ball. Well, the folks at the distin- SMASH TV 
guishedChicagofactorywanttoex- By now you've probably heard 
pand on that perception: they want about Smash TV from your distribu-
you to think of great pinball and tor or fellow operators. Some time 
great video games. Williams' cur- back, when word got out that Wil-
rent product spread includes a hot Iiams was preparing to unveil its 
video game, Smash TV, and their se- new video, the excitement began. 
cond pinball of 1990, Roller Games. Test results are hot, said the ru-
At presstime, both items appeared mors. Then, in mid-April, the cur-
well on their way to hit status. tains came off at the FAVA trade 

The simultaneous release of these show in Florida ... and the scram-
two products, said Williams, marks ble began. ''The earnings have real-
the beginning of a stepped-up pace ly been phenomenal," said Market-
for this high-profile American firm. ing Director Roger Sharpe. ''Earn-
They plan to become just as strong ings are also steady," noted Sales 
in video, as they are in pinball. (Wil- Manager Lesley Ross. "We've pass-
liams plans to release four more ed that point where weak games lev-
video titles this year.) The factory's el off," she said. "In fact, Smash tv 
unbroken "pinball dynasty" of top- is so strong that as it stays longer on 
quality, top-earning flipper games location, earnings are actually in-
will also continue, vowed company creasing." 
execs. Smash TV is a two-player (co-

In short, the message from Wil- Marty Glazman, "We are now, and operative, simultaneous) game. It 
Iiams Electronics is quite simple. In we intend to remain, a full-service puts you into a futuristic, sci-fi TV 
the words of Sales/Marketing VP companyforthreemajorcategories game show where the hero's mis

sion is to go through a deadly TV 
game show ... and try to survive! 
You can win fantastic prizes, but 
you also must battle wave after 
wave of menacing robots, mutants 
and other sci-fi baddies. The hero 
battles his way through progres
sively harder ''arenas'' (TV studios) 
in a maze-like layout. Settings in
clude the ''money room,'' the ''prize 
room," etc. Thesoundtrackfeatures 
cheering crowds and a smarmy em-
cee ("Big money, big prizes!" he .r 
crows). 

"It's easy and fun," Marty Glaz
man said. "Players get boxed into 
seemingly impossible situations, 
then find an intriguing way out. You 

With their "baby'' are the Smash TV core design team: lead designer Marie Tunnell (left top), John get a different experience when you 
Tobias (left bottom), Eugene Jarvis (right back) and Tim Coman. play at different times, because the 
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player can choose different paths 
through the game. Each path re
veals new discoveries and new chal
lenges. Doing all the rooms in a sin
gle game is the ultimate challenge." 

Smash TV uses dual-joystick con
trols: one stick fires in any direction, 
the other moves the hero in any di
rection. "It's easy to play, but it's 
not exactly what people are used to, 
so there's a learning curve," Glaz
man noted. "Collections start well, 
and then go up as players learn how 
to manipulate the character and 
shoot at the same time." 

Play pricing is 25¢ to play, and 
25¢ to continue (in the U.S). In Cana
da (where they have a dollar coin), 
it's set on 50¢ to play and 50¢ to con
tinue. Earnings reports are excel
lent and at presstime, dealers were 
calling up to demand shipments, 
said execs. 

Production is happening now. All 
distributors were delivered sam
ples in early May and orders began 
around then. A strong promotion is 
being offered to support the game, 
too: jackets, t-shirts and sweatshirts 
with the game's name and logo are 
available. Operators can get infor
mation about these materials and 
purchase them through their distri
butors, or phone Alice Metrow at 
Williams (312/267-2240). "A strong 
promotional package is something 
we very much believe in, to give the 
operator more tools to generate 
more revenue," explained Market
ing Director Roger Sharpe. 

VIDEO AMBmONS 
Why is Williams getting into the 

video market, at this time when the 
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A screen shot from 

Wiiiiams' new Smash 
TV video. The game 

is a 2-player and puts 
you into a futuristic, 

scl-fi TV game show. 

Wiii/ams execs say 

test reports have 

been "phenomenal." 

market is described as "soft" by 
many manufacturers? "That's easy 
to answer," smiled Glazman. "Qua
lity will sell. It all comes down to 
creative product and what we've 
had for a year is look-alike, medi
ocre games. Good, exciting product 
does sell and does collect." 

Williams speaks from experience 
on this. The firm flexed powerful 
video muscles a decade ago with ma
jor hits like Joust, Robotron and De
/ender. Its 1988-89 hit Narc showed 
that Williams still has what it takes 
to produce top-earning video block
busters. 

Capitalizing on the success of 
Narc, Williams split up the mem
bers of that game's design team in
to five new teams. Each of these 
new teams is working on different 
videos. Smash TV is the first result 
of this aggressive new video devel
opment program. And, as stated, 
the other four teams will be heard 
from later this year, with one game 
each. In case you haven't gotten the 
message, Williams is very, very se
rious about video. 

Regarding the love-hate attitude 
that some operators express toward 
video these days, Glazmanhad some 
common-sense advice. "I'd remind 
everybody that we're in the amuse
ment business - not just the video 
game business. Not just the pinball 
business. Being in the coin-op amuse
ment business means you have to 
look at good video product, good pin
ball product, good novelty product 
... and in today's market, you also 
have to look at good redemption 
product. Williams' goal is to provide 
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Call 
Roger Williams Mint 
Toll-Free 1-800-225-2734 
• Overnight shipment on 

stock token orders 
• 3-4 weeks, even less, on 

custom designs 
• FREE design service 
• Reliable security 

procedures 
For samples of our work, 
information or to place an 
order, call Toll-Free. 

Roger 
Williams 
Mint™ 

Northwest Industrial Park 
79 Walton Street 
Attleboro, MA 02703 
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a wide spectrum of product for the 
entire market." 

"All of our video product is gear
ed for one market only: the street," 
added Roger Sharpe. "That's right,' ' 
agreed Marty. "Obviously if it 
works for the home market in a year 
or 18 months, that's fine, we'll take 
advantage of that. But look at the 
controls on this game: it may be 
tough to translate to the home. But 
we didn't design this game with 
home sales in mind. We're commit
ted to providing exciting product for 
the coin machine operator." 

ROLLER GAMES 
The same credo, the same dedi

cation to quality, is of course Wil
liams' hallmark in the pinball arena. 
The firm's newest flipper game 
Roller Games is themed around a 
popular syndicated TV show of the 
same name. Like the TV show, the 
pinball features the idea of all-girl 
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At left, Steve Ritchie poses with the Roller Games pinball. Above, 

the game's design team on the production line (left to right): Pat 

McMahon, Mark Penacho, Steve Ritchie, Carl Biagi and Dan Forden. 

Below, Wiii/ams' Sales Manager Leslie Ross and VP of Sales & 

Marketing Marty G/azman In the factory. 

rn 
teams racing around a confined are
na/track on roller skates (with some 
zany wrestling moves and cat-fight
ing thrown in). 

''This game is an example of how 
pinballs today give the players an 
easy-to-understand storyline and 
situation,'' Lesley Ross explained. 
"Roller Games offers many of the 
same experiences on the pinball 
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playfield, that are associated with 
the actual sport." 

For example? "One special ef
fect," Roger Sharpe grinned, "is 
called the 'Deep Freeze Magna
Flip,' a trade-marked feature which 
is the ultimate control for the play
er." Here 's how it works: a ball
popper at the top of the playfield 
ejects the ball, which is placed on 
the top-of-playfield flipper ... and 
held there by a magnet. The game 
goes through some dazzling gyra
tions with several seconds of lights 
and sound, and a voice prompt says: 
"Don't flip . .. don't flip . . . FLIP/ " 
It's a dynamite feature that guaran
tees a perf act shot for novice and 
pro player alike. 

Another realistic feature taken 
from the actual sport is called "Roll
er Motion." And plenty of high
scoring features (such as "Sudden 
Death") encourage players to com
pete against each other and against 
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SUPER 8 LINE 
WITH DOUBLE UP STRIP ACTION FEATURE 

• FEATURES ..... 
• Available in Either 13" or 

19" Color Monitor 

• Eye Catching Graphics 

• Super Realistic Sound 
Effects 

• Sturdy Cabinet 

• Also Available: 
$1 -5-10-20 Bill Acceptor 
(as shown in picture) 

ASK ABOUT OUR: 
• Kits 

• $1-5-10-20 Bill Acceptor 
A one piece unit that 
accepts bills in any 

. direction 

• Solid Steel Security Bar 
Adjustable to fit any size 
cabinet 

• Solid State Remote 
Control Transmitter & 
Receiver 

ALSO AVAILABLE: 
• Super 8 Line 

in a space saving 
mini cabinet 

• Super 5 Line 
in a bench model 
cabinet 

• Firing Platoon 
Dual Game 

• Hilo Double Up 
Joker Poker 

OUR NEWEST GAMES: 
• Winner 8 Line 

with a real live stripper 

• Jumbo 8 Line 

· Lucky Roulette 
the only roulette game 
on the market 

LEISURE ENTERTAINMENT, LTD. 
25 HUTCHESON PLACE• LYNBROOK, N.Y. 11563 

516-593-5050 ·OUTSIDE N.Y. STATE 800-645-2162 ·FAX 516-593-5896 
For amusement only. Not Intended for sale or use In states or munlcipalltles where such games are prohibited by law. 



their own previous performance. 
Obviously, all of these goodies 

lead to higher earnings. Overall, the 
game is a three-ball, multi-ball daz
zler with "all the bells and whistles" 
including music, sound effects and 
speech prompts that are beautiful
ly integrated into gameplay. Play 
pricing is 50¢ for one game, 75¢ for 
two games, and three games for a 
dollar. Domestic units are in pro
duction as you read this. 

PINBALL TODAY 
Williams' pinball division in re

cent years has marched down a 
"shining path" with highly-themed 
games emphasizing great sound. 

NEWS FEATURE 

Unbelievably, each new game seems 
to top the performance of its pre
decessor, and continues to expand 
the marketplace. This recent series 
of Williams winners began with 
High Speed & Pin bot . . . continued 
most recently with Whirlwind . . . 
and shows no sign of letting up. 

"They're accessible, understand
able and fun," said Marty Glazman. 
"They're on the street and they've 
continued going up and up. People 
keep telling us, 'Now you've achiev
ed the ultimate. You can't do it 
again.' Well, guess what? We did! 
Roller Games is just a great game. 
We're in a cycle where every game 

TOP HITS OF JAPAN 
from Game Machine magazine, May 15, 1990 

TOP25 
VIDEO COCKTAIL 

Model (manufacturer) 
I 

1 Meres (Capcom) 
2 Cadash (T aito) 
3 Aliens (Konami) 
4 M.V.P. (Sega) 
5 Rough Racer (Sega) 
6 Tetris (Sega) 
7 Columns (Sega) 
8 Final Fight (Capcom) 
9 Success Joe (Taito) 

10 Capcom World (Capcom) 
11 Camel Try (Taito) 
12 Adventure Quiz II (Capcom) 
13 Quiz Detective Story (Taito) 
14 Two Crude (Data East) 
15 World Cup '90 (Tecmo) 
16 1941 (Capcom) 
17 Super Masters (Sega) 
18 Champion Wrestler (Taito) 
19 Super Formula (Vid. Sys./Namco) 
20 Block Out (Technos) 
21 Meta Fox (SetaNosco) 
22 Major Title (lrem) 
23 Bloxeed (Sega) 
24 Trio The Punch (Data East) 
25 Super Volley Ball (Vid. Sys./Nam.) 
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TOP 15 
UPRIGHTS I COCKPITS 
Model (manufacturer) 
1 WGP [deluxe] (T alto) 
2 Final Lap [deluxe] (Atari/Namco) 
3 Big Run (Jaleco) 
4 Beast Busters (SNK) 
5 Racing Hero (Sega) 
6 Battle Shark (T aito) 
7 Line of Fire (Sega) 
8 Final Lap [standard] (Namco) 
9 Super Monaco GP [del.] (Sega) 

1 O Hard Drivin • (Atari/Namco) 
11 Four Trax (Namco) 
12 Operation Thunderbolt (T aito) 
13 S.C.I. (Taito) 
14 Out Run [deluxe] (Sega) 
15 Turbo Out Run (Sega) 

TOP5 
FLIPPERS 

Model (manufacturer) 
1 Phantom of the Opera (Data East) 
2 Elvira (Midway) 
3 Monday Night Football (Data E.) 
4 Earthshaker (Williams) 
5 Cyclone (Williams) 
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we make is a strong, strong win
ner." 

How did the company achieve 
this dynasty? Partly luck, the folks 
are quick to say. But they also proud
ly admit that Williams designers 
"have a handle on what players 
want to play. Our designers are the 
best that anybody has accumulated, 
and our technical and engineering 
component is also the best." Sales 
and resale value reflect this level of 
excellence, the company said. 

The prices aren't cheap, the firm 
pointed out (without being asked). 
" If we could make them cheap, we 
would. But we invested over $6.5 
million last year alone on just en
gineering," stated VP and General 
Manager Ken Fedesna. "We make 
them with quality, we make them 
with innovation, we make them re
liable, we make them with high
earning special features, and we 
make them fun. If that means it costs 
a little more, but earns more, we'll 
do that. " 

How about the feeling by some 
operators that " there are too many 
pinballs" on the market today? 
"We're not feeling that," said Ken. 
"And the reason is that we refuse to 
compromise on quality." 

That pretty well sums up the phi
losophy at Williams Electronics. 
Quality. No compromises. The Wil
liams dynasty is marching on ... 
and all operators in search of high 
earnings and great ROI are invited 
to join the parade. ~ 
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Coin Command Center 
Southern California operators Dave & Harry Peck have a mighty nice place to hang their hats 

• 
here's no place like 
home ... especially if 
you designed it yourself. 

Operators David and Harry Peck 
know that feeling quite well. Their 
Family Amusement Corp. (Los An
geles, Calif.) moved into a big, hand
some, new building last Nov. 1 and 
they're loving it. The new place is 
two stories tall and offers 5,000 sq. 
ft. of space. Naturally, the Peck 
brothers are enormously proud of 
their creation. 

"Many distributors don't have 
parts rooms and service facilities as 
complete as ours, '' Dave and Harry 
Peck said happily. The building al
so offers a beautiful conference 
room, a lunch room, loads of office 
space, a handsome showroom for 
used equipment sales, a service 

Above, David and 

Harry Peck in their 

Los Angeles offices. 

The new facility (at 

left) was carefully 

thought out to be just 

right for their 

amusement business. 

Featured are parts 

rooms, service fad/Ides, 

a conference room, 
lunch room, used 

.. equipment showroom 

and lots more. 
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center, and a huge storage area 
with a loft for game boards. Elec
tronic gates and closed-circuit TV 
cameras stationed around the build
ing provide terrific security. 

"Harry designed it all," David 
said. "Our new place was careful
ly thought out with every detail just 
right for the amusement business." 

As for Dave and Harry's upstairs 

Super Shifter TM 

Head-to-head competition will 
attract players of all ages. Our Super 
Shifter is a perfect addition to your 
operation. Call us! 
We can help with all your redemption 
needs. 
Bob's Space Racers, Inc. 
427 15th Street 
Daytona Beach, Florida 32117 
Telephone : 904-677-0761 
FAX 904-677-0794 
Telex 249-238 RACER 

Since 1970 " Bob's Space Racers, 1990 
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office, it's a real "coin-op command 
center." Radio communications 
keep the guys in constant touch with 
rotation and collection teams. Com
puters hum away with cross-refer
enced data on games, locations, in
come, etc. Two wall-mounted TV 
screens show live TV views of the 
parking lot and front entrance. By 
glancing out of big internal windows 
in their office, Dave and Harry can 
survey all activity in their two-level 
storage bay at a glance. 

In short, it's a beautifully orga
nized, totally functional setting for 
state-of-the-art coin machine oper
ating. "Our employees enjoy work
ing here much more, and so do we,'' 
Dave said. "It's much more con
ducive to a relaxed, productive at
mosphere. We've got everything in 
place and we're ready to grow!" 

Above, Office Manager Elsa Martinez glances 
up from her work at her desk In the new 

facility. Left, a few of the other members of the 
Family Amusement family In the service area. 

By the way, Dave and Harry noted 
that one good friend hasn't dropped 
by for a visit yet: C.A. Robinson's 
loveableHankTronick. "Hankkeeps 
saying we're his best customers," 
kidded Harry. "We've been doing 
business with him for 20 years, but 
in all that time he hasn't come to see 
us. In fact, we talk to Hank on the 
phone 10 or 20 times a day ... but 
we're still waiting!" (This is a run
ning joke between them.) 

Note to Hank: in case of phone 
system failure, from 2891 W. Pico, 
drive east 2 minutes. Turn left onto 
Vermont Ave. On Vermont, drive 
north 5 minutes. Immediately after 
passing 876 North Vermont, turn 
right onto Burns Street. Pull into 
first driveway on right. Talk into 
squawk-box; electronic gate will 
open. Park anywhere in lot. ~ 

The used game showroom In the beautiful new Family Amusement Center building (Los Angeles). 
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The Best Supply For The 4t1i of July 
From P.M.I. Toys In the Biggest Varie1)', Newest Colors and Lowest Prices 

CHOOSE FROM THE IARGEST SELECTION OF PLUSH 
TOYS AND NOVELTIES. 

SEE US FIRST FOR ALL YOUR 
REDEMPDON NEEDS. 
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Many new items are continually coming in from our factories. 
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The AMOA Execu· 
tlve Development 
Program graduates of 
1985 proudly pose 
for a photo following 
the compledon of 
their two and one-
half year program. At 
bottom left Is the 
program's planner 
and faculty recruiter 
Dr. Jerry Sequin (an 
Interview with Dr. 
Sequin follows). 
Among the many 
learned grads, you 
can spot Randy 

C~l/ton, Jim Trucano, 
Dock Ringo, Manley 
Lawson, Wally 
Bohrer, Norm Pink. 

Leamin' & Eamin' 
AMOA rings Notre Dame schoolbell; operators can learn management skills at famed university 

•
his fall when the school 
bell rings, a brand new 
"classroom-full" of 

AMOA operators will hit the books 
at Notre Dame's business school. 
They'll visit the famed South Bend, 
Indiana university for a series of 
five long weekends, held in spring 
and fall over a period of two and a 
half years. Their purpose: to learn 
how to be more professional in man
aging their coin-op amusement bus
inesses. 

This special "course" is called 
the AMOA Notre Dame Executive 
Development Program. It's partly 
based on the college's executive 
MBA program, but was really de
signed specifically for amusement 
operators. The university's respect
ed Dr. Jerry Sequin planned the 
course, and he has recruited some 
of the top faculty members - men 
who have advised U.S. presidents 
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and consulted for the Fortune 500 
- to teach the operators who at
tend. 

Topics covered include account
ing, budgeting, finance, human re
source management, law, market
ing, strategic planning and taxes. 
Classes include lectures, group dis
cussions, case-study type group pro
jects, and practice negotiating ses
sions. Want to learn how to buy a 
route - and make a great deal for 
yourself? This is the place! 

Three groups of operators have 
already completed the Notre Dame 
"course" and the fourth group of 
"students" is still going through the 
program. Operators who have taken 
the course, rave about it. "I've made 
a bet that I can double my business 
in under five years, using principles 
I learned at Notre Dame," stated 
operator Frank Seninsky (our col
umnist). 

June 1990 

Want to sign up for the next 
course? Group Five starts with a 
two and a half day "mini-semester" 
heldNov.17-20. All the sessions take 
place on the Notre Dame campus. 
Class size is limited to 40 operators 
per group, on a first come, first 
served basis. 

Other upcoming sessions for var
ious operator groups who are going 
through the program, will take place 
on the following dates. Charter 
Group 1 refresher meeting: July 14-
16, 1990. Group 4, session 4: Nov. 1~ 
12, 1990. Group 4, final session: 
April 6-8, 1991. Group 5, session 2: 
April 13-15, 1991. 

The AMOA-Notre Dame Execu
tive Development Program is co
ordinated by AMOA VP Randy Chil
ton, under the auspices of AMOA's 
education committee. For more in
formation, contact Randy at 316/ 
262-3538. 
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Monkey Business with Big Profits ... this 
quality machine has become world re
nowned and tells jokes to the children 
as well as vending them a super 
gift ... i t has random calls and move
ment and is available in any coinage or 
language. 

THE JUMBO 
The worlds first air suction controlled 
vending machine. " The Crane for Kids 
with a Difference". Your chance for a 
larger profit by increasing your vend 
rate. New designer colors with elec
tronic voice and superb animation ... "A 
Prize Every Time ". 

Please Contact Our Sole Agent Today For Full Details of Our Product Range. 

"GLENDALE/COIN CONCEPTS ... WE AMUSE THE CHILDREN OF THE WORLD." 



__ INTERVIEW __ 
The Prof 

straight talk from Notre Dame's ]eny Sequin, director of AMOA's Executive Development Program 
Dr. Jerry Sequin has spent dec

ades at Notre Dame University's 
College of Business Administration, 
teaching top business executives 
their stuff. He has also served as 
director of the AMOA Notre Dame 
Executive Development Program for 
the 18 years since the program's in
ception. In that capacity, Jerry has 
recruited the best professors Notre 
Dame has to offer, to teach opera
tors how to apply advanced man
agement theory and principles to 
their amusement businesses. 

"Jerry Sequin is the AMOA Notre 
Dame program, " said admiring 
AMOA VP Randy Chilton. "He's in 
high demand by many industries, 
and we are lucky to receive so much 
of his time and attention. When he 
retires from university life, we will 
miss him dearly. He'll be impossible 
to replace. Indeed, it's our fondest 
hope that Jerry will continue to run 
the AMOA Notre Dame program in 
his retirement .. . a possibility that 
has been discussed." 

We spoke to Dr. Sequin - Jerry, 
to his friends in the industry -
about his insights into coin-op. We 
think you'll agree it makes for lively 
and fascinating reading, from a per
spective we usually don 't get! 

REPI.AY: After many years of 
working with the coin amuse
ments industry, what overall 
observations do you have? 

SEQUIN: Operators have made 
significant improvements in their 
level of professionalism since my 
involvement in AMOA's educa
tional programs began. In 1972, 
the industry was very poorly 
managed (with some notable ex
ceptions). Most operators were 
mom and pop owners who were 
very unprofessional. The better 
operators at that time were per
haps not so well educated as the 
leaders in other industries, but 
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Dr. Jerry Sequin 

they were streetwise and they 
did very well financially. 

REPI.AY: And today? 
SEQUIN: The level of opera

tor sophistication has increased 
dramatically. I teach fast-track 
executive MBAs here at Notre 
Dame, and I would put the best 

'Operators have made 
significant improvements 

in their level of 
professionalism since my 
involvement in AMOA's 

educational programs 
began.' 

of our AMOA members up 
against any of them. Many of the 
top operators are as competent 
as any business school grads be
ing considered for hire by the top 
corporations. 

REPI.AY: How many oper
ators are still the ''mom and 
pop" type? 
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SEQUIN: Plenty ... and they 
still face the problems associat
ed with that kind of business, 
such as low survival rates. 

REPI.AY: What accounts for 
their low survival rates? 

SEQUIN: A number of things. 
In the 1950s, one good idea could 
carry a company for 30 or 40 
years. Today, you need a gener
ative idea every 15 years, or 
you're dead in the water. An
other problem with family busi
nesses is succession. How do you 
provide for continuation, partic
ularly if there's nobody in the fa
mily who wants to go into the 
business'? Or what if the found
er dies, and there's no provision 
in the will for someone with ap
propriate interests and skills to 
assume responsibility'? What if 
somebody who's only interested 
in milking the business takes 
over'? What if the most compe
tent person to take over is the 
daughter who is fifth in line'? Un
fortunately, this happens a lot. 

REPI.AY: Let's turn to anoth
er level of coin-op 's structure: 
distributors. Distributors play 
a key role in other U.S. indus
tries, such as the automobile 
industry. ls there something 
unique in American history or 
economic culture that causes 
this to be so? Or do many Amer
ican industries use a distribu
tion chain, simply because this 
country is so large? 

SEQUIN: Any marketing text
book will list 40 or more reasons 
why distributorships in any in
dustrymake sense. Imagine what 
it would cost if General Motors 
had to own all its distributors! 
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With a Joint Venture on Atlantic & 
Pacific's exciting new Lucky 8-Line 
"Striptease" slot game! 
Our rapidly expanding buying power, has made it necessary to 
expand our sales and operating networks in new and used coin 
machines. If you have an established market, we can supply 
you with large quantities of a wide variety of machines. 
We'll even split the profits 50-50. This is a 
once-in-a-lifetime opportunity! 

ALSO AVAILABLE FOR 
JOINT VENTURE: 
Bingos, Quarter Horses, Winners Circles, Kenos, 
Pokers, Roulettes, Slot Machines (Export), Etc. 

To find out how 'iaking it off'' can 
boost your take, write or phone: 

ATLANTIC & PACIFIC AMUSEMENT CORPORATION 
CALL AND ASK FOR 11MARTY"1 "PUDDY", "APPLES" or "ALEX ARKMEYER." 

1-800-327-6076, or 201-926-0700, FAX: 201-926-3512 
1428 NORTH BROAD ST., HILLSIDE, NEW JERSEY, 07205-1639 

For amusement only. Not intended for sale or use in states or municipalities where such games are prohibited by law. 



And remember that different 
regions and businesses have dif-

. ferent tastes. These are all 
things which make the American 
distribution system very func
tional. I don't think the coin-op in
dustry is very much different 
from other American industries 
in this regard. 

REPLAY: What do the demo
graphics of today's U.S. market 
mean for this industry's future 
growth? 

SEQUIN: We all know about 
the baby boom and the baby 
bust. We're now entering the ba
by bust and that signals trouble 
for the coin-operated amusement 
industry. Also, marketing trends 
seem to show people will con
tinue to be more interested in 
getting their entertainment at 
home. 

REPLAY: As an educator, do 
you agree with Isaac Asimov's 
prediction that coin-op enter-
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INTERVIEW 

tainment has great potential for 
educational applications? Do 
you think such applications are 
likely? 

SEQUIN: It's possible. If I were 
an operator, given the prolifer
ation of home computer equip
ment of increasing power, I'd be 
worried about educational appli
cations being dominated by Ap
ple and IBM. 

REPLAY: Is our industry 
spending enough on R&D? 

SEQUIN: I have no way of 
knowing. Idon'tknowwhatR&D 
investments are as a percent of 
sales or earnings, among other 
relevant indicators. 

REPLAY: Sales of many new 
coin-op games have been some
what "flat" in recent times. 
Operators say they are waiting 
for manufacturers to provide 
new themes or technology 
which will excite players. Man
ufacturers respond that opera-
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tors should buy current prod
ucts, to support R & D and new 
game creation. How can this 
dilemma be resolved? 

SEQUIN: I don't think it's the 
responsibility of doctors to buy 
drugs, so as to support the R&D 
of drug companies. Similarly, it's 
not the responsibility of coin ma
chine operators to buy games, 
simply to support game manu
facturers' R & D. The companies 
must do the R&D themselves 
first, and as a result of that R & D, 
they must off er products which 
are intrinsically valuable. Then 
operators will buy them. 

REPLAY: Operators say many 
games are too expensive these 
days. Manufacturers claim the 
cost is justified by how much it 

'The greatest danger (to 
coin-op) comes from the 
fact that the market is so 

volatile. The pace of 
change, both in new 

technology and in cus-
tomer preferences, is ex
tremely rapid. Human 
taste is really fickle and 
that's a serious danger.' 

costs to make the games. Who's 
right? 

SEQUIN: I don't think you re
late prices to cost of production. 
You relate it to supply and de
mand. 

REPLAY: Many individual 
states are hitting the industry 
with tax hikes. Could a nation
al anti-tax strategy be helpful in 
dealing with this problem? 

SEQUIN: It would be very dif
ficult for this industry to concoct 
a national anti-tax defense stra
tegy. I certainly wouldn't want 
the job! 

REPLAY: In your opinion, 
what is the greatest danger 
faced by the coin amusements 
industry today? 
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SEQUIN: The greatest danger 
comes from the fact that the 
market is so volatile. The pace of 
change, both in new technology 
and in customer preferences, is 
extremely rapid. Human taste is 
really fickle and that's a serious 
danger. 

REPLAY: How should opera
tors respond to these rapid chan
ges? 

SEQUIN: It's very interesting 
to me how quickly some opera
tors got in and out of particular 
video games when that market 
peaked. More recently, the same 
people did the same thing during 
the crane boom. While some op
erators were clamoring to get in
to cranes, the smart fellows 
were selling that part of their 
business. They got out just be
fore it collapsed. That wasn't an 
accident. 

REPLAY: What do you be
lieve is the greatest opportuni-
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'Operators can benefit 
greatly if they develop 

their business expertise to 
a level of great 

professionalism. Some of 
the really good operators 

in this business have 
certainly done that. They 

are deft negotiators. 
They know how to value 

a business, what the 
important issues are, and 

how to clear away the 
unimportant issues very 

quickly.' 

ty the industry faces today? 
SEQUIN: I guess the greatest 

opportunity that I see (and I'm 
viewing this from an admittedly 
biased angle) is for operators to 
acquire more general skills as 
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managers. Every industry I've 
ever dealt with, introduced itself 
to me with the statement: "We 
are a very different business." 
Once, I asked somebody who 
said this, ''How is your industry 
different from all the others'?" 
And the answer was: "We have 
to please our customers, or they 
don't come back." I agreed that 
certainly was unique. 

REPLAY: We hope he real
ized you were being ironic! 

SEQUIN: In my opinion, oper
ators can benefit greatly if they 
develop their business expertise 
to a level of great professional
ism. Some of the really good op
erators in this business have cer
tainly done that. They are deft 

. negotiators. They know how to 
value a business, what the im
portant issues are, and how to 
clear away the unimportant is
sues very quickly. 

REPLAY: And what are these 
highly professional operators 
doing with all their expertise? 

SEQUIN: One thing they're do
ing is buying up the mom and pop 
operations. 

REPLAY: So operators who 
wish to survive and prosper, 
would be well advised to be
come more professional in their 
business practice. Giving oper
ators a chance to do that has 
been precisely your mission for 
all these years as the head of 
AMOA 's Notre Dame Executive 
Development Program. 

SEQUIN: Yes. We give them a 
highly-accelerated version of the 
kind of lessons in business man
agement they would get in Har
vard Business School. It's the 
same kind of training that would 
be applicable to the leaders of 
the largest corporations in the 
country. 

REPLAY: "But our industry 
is different from all the rest!" 
Well, maybe not. Congratula
tions on your very success
ful educational program, and 
thanks for your time and your 
thoughts! ~ 
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In Final Fight; They're 
Serving Coe · s . 
Molotov Coe 

Those creeps! 
The Mad Gear 
Gang has 
kidnapped 
Haggar's 
daughter, 
Jessica. 
Now, you must 
head to the streets 
for the Final Fight. 
Use your fists and 
feet, as well as knives 
and Molotov Cocktails 
to beat the gang. Trust no one. Even the cops 
have gone bad! 

Players will welcome the return of Haggar, the original Street Fighter 

Two-player interactive 

t 

• 

3303 Scott Blvd. 
Santa Clara, CA. 95054 

(408) 727-0400 

CAPCOM® 
USA 

Final Fight is a trade mark of Capcom U.S.A., Inc. Capcom logo is a registered trademark of Capcom U.S.A., Inc. 



FEATURE 

Lock America 
Shiao and Minne/la offer full line of locks and alarms from their Garden Grove, Calif. HQ; 
first new service center opens in Baltimore with more on the way starting with Chicago 

• 
rose by any other name 
might smell as sweet ... 
but what about locks? 

"Lock America, Inc." is the new 
name of an "old" company. This sit
uation was created when the three 
partners who ran the former Baton 
Hardware Co. and its associated 
companies (Garden Grove, Calif.) 
dissolved their partnership last fall. 
"Lock America will continue to sup
ply you with the same high-quality 
products and services you have 
come to expect in the past," com
pany execs assured long-time cus
tomers. 

And, yes, a lock company by any 

other name does smell as sweet. 
Most of the old gang is smelling 
like a rose at Lock America. Steve 
"Ming" Shiao (former partner in 
charge of assembly and manuf ac
turing at Baton) is president of the 
new firm. Frank Minnella (former 
topper at Baton Security Sales) is 
VP. All of the old Baton sales reps, 
customer service people, the book
keeping manager and most of the 
warehouse assembly crew are also 
plying their trades at Lock Ameri
ca's new address. (New since last 
August, that is. Address and phones 
are given at the end of this story.) 
Steve and Frank advised customers, 
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Lock America's Frank Minne/la and Steve Shlao. 

"all of your customer files are in 
our offices." 

What about the old Baton's third 
partner? When the original compa
ny was dissolved, Mr. Hsu got the 
original building and the old key pat
terns. He's operating as a new com
pany called "Ba ton Lock and Hard
ware Co., Inc." at the old address, 
with new phone numbers. 

ButLockAmerica walked off with 
everything else, and they're not 
looking back. Besides the files and 
most of the personnel, Lock Ameri
ca also received most of the old Ba
ton inventory and all of the com
puter hardware, software and fur
niture. The product line is basically 
the same, too, although it's made 
from new tooling. 

NEW SERVICE CENTERS 
Today, Lock America is charging. 

forward with new products, new 
suppliers and new facilities. In ad
dition to its Garden Grove, Calif., 
headquarters, the firm has just set 
up a new East Coast sales and serv
ice center called G & H Enterprises. 
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The 100 CD Galaxy HyperBeam'" 
The most impeccably clear, thunderously power- available. And incomparable reliability. 
ful music reproduction ever attained. A speed of It all adds up to cashbox increases. Dramatic in-
music change over 12 times faster than anything creases. Give us an opportunity to prove it to you. 

NSM·~ Call us for the name of the NSM Distributor nearest you: 312-992-2280 



This facility is located at 2341 E. 
Monument St., Baltimore, :MD 21205; 
301/732-4000. A chap named Harry 
Harrington is in charge, responsible 
for doing "everything the factory 
would do," including issuing key 
codes and factory pricing, for the 
mid-Atlantic region. That covers 
states from Delaware to North Ca
rolina. 

A second Lock America service 
center is currently being establish-

FEATURE 

Left, Deborah 
Sanchez, Customer 

Service Manager/Latin 

Market Sales 
Manager. Right, 

Laurie Aguirre, Lock 
America's customer 

service rep. 

ed in Chicago. It should be fully 
operational by September. "Our ex
pansion plans call for having addi
tional service centers in the North
east, the far Southeast, and the mid
Southwest (probably Texas)," said 
execs. 

LOCKS & ALARMS 
Lock America's familiar line of 

locks and alarms are assembled 
from new sources which were es-
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tablished last year. ''Everything has 
been totally re-tooled,'' Frank Min
nella said. "About 50% of our line 
comes from Taiwan. Components 
are made at four different overseas 
facilities. We get pin tumblers from 
one factory, springs from another, 
and housings from a third. About 
30% comes from China. We also 
have video game security bars which 
are made in Mexico. All the assem
bly, along with final packaging, 
sales and service, is done here in 
Garden Grove.'' 

In addition to locks and security 
bars, Lock America makes alarms. 
One of their choice units is an im
pact alarm for coin-op machines of 
all types (bill changers, vending 
machines, video games, etc.) What 
makes it different from most alarms 
systems? Instead of sounding an 
alarm after somebody succeeds in 
prying off the door, this unit makes 
a sound as soon as a vandal begins 
hitting the machine. "It's designed 
to stop a break-in, rather than tell 
you that one has already occurred,'' 
said Frank Minnella. 

Lock America also stocks four 
other types of alarms, ranging in 
price from $24.95 to $99. These 
offer different volume of alarms, 
different sound patterns, and differ
ent battery packs. 

AMUSEMENT SPECIALISTS 
Coin amusements makes up 30% 

of Lock America's market. Vending 
is another 30% and the remaining 
40% includes locks for trucks, ware
housing, garage doors, etc. 

What's going on in the world of 
coin machine security these days? 

RePlay Magazine 



Introducing Card Ball ... 

A New Dimension 
In Fun & Profits 

Now, you can dramatically increase your 
coin-operated or game room pool revenues 
with this exciting new game ... Card Ball. 

Combining the strategies of pool and poker 
with an advanced electronic scoring system, 
Card Ball will generate new profits through 
existing pool tables. 

Card Ball is easily installed in any location 
without moving or installation costs. 

Complete Card Ball Game includes: 
• 21 beautifully marked Aramith balls 
• Attractive, computerized electronic 

scoring system and rules 
• Modified ball return mechanism, 

optional 

Don't miss this opportunity to increase 
profits and player appeal. Cal l today for 
more information: 1-800-422-1502 

C! BB BILL™ 
Marketed exclusively by: 

UA1AA~AAA fl -uftc~ 
c.V!t'T~TT~ T A B L E S 

7580 Sand• Fort Worth, Texas 76118 
817-284-3442 • FAX 817-284-3444 

Leasing arrangements available 
on 3 or more units 



FEATURE 

At left, Margaret 

Chang is hard at work 

with the firm's 

bookkeeping while at 

right, other Lock 

America employees 

Llke care of 

manufaauring wks. 

Below is a look at just 

some of the locks and 

alarms in stock. 

"In amusements right now, the big I protects both doors with a single 
thing is what we call the double door padlock,'' Frank explained. In other 

bar. It's an over-under bar which machine security trends, impact 

Stuffed Animal 

CLOSEOUTS!!! 
******************************** 

For "FREE SAMPLES" 
Call Wade: 1-800-77PLUSH 

A.L.D. SERVICES, INC. 

OBA-The Stuffed Animal Warehouse 
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sensors have become very impor
tant in the vending industry - par
ticularly since kids started tipping 
soda machines over, in an attempt 
to shake cans out of the machines. 

To deal with the sensitive issue of 
internal theft, Lock America uses 
restricted key codes. Key codes are 
assigned to each individual opera
tor. "If an operator uses restricted 
keys which cannot be duplicated at 
every lock shop, it becomes very ob
vious when thefts are done by some
one inside the company who has a 
key," Frank said. 

AN EXPERIENCED CREW 
The name may be different, but 

as stated earlier, most of the staff is 
the same. Lock America is justifia
bly proud of their people. Four full
time sales reps are on the road cons
tantly: Bernie Shapiro, Tony Min
nella, Jack Watkins and Jim Donnel
ly. The Garden Grove-based cus
tomer service manager is Debra 
Sanchez, who does a fine job of 
keeping customers happy. 

''We have very experienced per
sonnel," Lock America execs stat
ed. It's true: the company's leaders 
have nearly 15 years' experience. 
Sales reps have been involved for at 
least four years each. Even the as
semblers have been involved for a 
minimum of three years. Altogether, 
they are an able, professional team. 

If it's got to do with locks and 
alarms for the amusement machine 
business, you can find it at Lock 
America. The address for Lock 
America, Inc. is 7251 Garden Grove 
Blvd., Ste. M, Garden Grove, CA 
92641; 714/373-2993. The toll-free 
number in California is 800/262-
2866. The toll-free number from 
elsewhere in the U.S. is 800/422-
2866. ~ 
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Marvin Roth ( 64) Dies at Car Wheel 
He was "Merf" to his close friends, 

"Max's son" to some industry old-timers 
and ''the fixture in Wilkes-Barre, Penn.'' 
to most. He was a true ''bridge'' from the 
pioneering days of the coin machine bus
iness as it was then to how it is now. 

He owned Roth Novelty Co., diBtribut
ed and operated and also lent hi:; exper
tise to the town's development. He was a 
religious man, a health fanatic and (when 
suited up and dancing with wife Jane at 
the few factory functions he attended in 
recent years), people would look at the 
tall, debonaire figure and say, "That's 
Marvin Roth.'' 

He logged something like 50 years of 
experience in this business during his 
time. He learned the business from the 
ground up, had opera tor customers radi
ating out of Wilkes-Barre and even had 
his hand in "manufacturing representa
tion" when he sold Sega cranes. He was 
most fortunate to have a son like Phil 
working his businesses, because even a 
man like Marvin Roth, who exercised and 
jogged diligently, fell victim to the "dis
tributor's disease" . . . the heart attack. 

On the afternoon of Saturday, May 12, 
Marvin Roth left the Fox Hill Country 
Club in Exeter, Penn. in his new Cadil
lac en route home to Kingston. Around 
4:45PM, he apparently had a seizure 
while driving down River Road. His car 
crossed over the lane and mildly struck a 
van owned by Fred Sutliff and then came 
to rest after hitting a utility pole. 

He was pronounced dead that night at 
Wilkes-Barre General. He was only 64. 

According to Roth Novelty's Marketing 
VP Len Lukas, Marvin was only about a 
half mile from home when the seizure hit 
him. While the death of any industry lead
er gives people pause, the irony of Roth's 
was that he personified the physical man 
(he reportedly jogged t~ree to four miles 
a day and worked oat on additional 
hours). 

''He loved this business and loved talk
ing about the old pioneers like Irv Kaye 
and the rest," said Lukas. "He always 
talked about these pioneers with a sense 
of reverence. I think he loved the indus
try but he loved the people in it more," 
he added. 

Marvin Roth 

Marvin was the son of Max Roth. Af
ter graduating from the University of 
Pennsylvania and serving in the Air Force 
during World War 11, he devoted his life 
to the coin machine industry. Apart from 
his distributing and route work, Roth en
joyed developing that part of Wilkes
Barre now called Market Street Square. 
He was quite a developer and was fond 
of talking about the "saloon" he'd built 
out of an old railway station (the "saloon" 
turned out to be one of the most sumptu
ous drinking emporiums you '11 ever see). 

He was a "Wurlitzer man" in the old 
days and in recent times, gave much of 
the company control over to his capable 
son Phil. Besides Phil and the wife Jane, 
Marvin Roth is survived by daughters 
Deborah and Patricia, a brother, a sister 
and three grandchildren. 

Funeral service took place May 14 at 
the Rosenberg Funeral Chapel in Wilkes
Barre. Interment followed at the Ohav 
Zedek Cemetery in Hanover Township. 
The family sat shiva at their home in 
Kingston the following week and advised 
that anyone wishing to make a contribu
tion to Marvin's name should make it 
either to the American Heart Assn. or to 
the United Hebrew Institute. 

Marvin Roth was a fascinating man, 
one who shunned many industry events in 
recent times (his son Phil took charge of 
that), one who loved home and family and 
the town where he was born. He is now 
buried near that town and all in the trade 
wish him God's peace. 
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ASSOCIATIONS IN ACTION 

Golden Moments 
California staters elect Karas new prexy; honor Hank Tronick at desert convention 

• 
CMA (the California 
Coin Machine Assn.) 
held its seventh annual 

convention May 4-6 at the swank 
Hyatt Grand Champions Resort in 
Indian Wells located out in the des
ert Palm Springs. Like many resorts 
in that part of the world, the Hyatt 
was a demonstration of man's abil
ity to turn sand and rock into Eden 
and everybody appreciated these
lection for the annual confab (al
though some did mention that oper
ator attendance might improve if a 
future CCMA took place at a hotel 
easier to reach). 

About one hundred trade people 
registered, around half of whom 
owned or worked for one of the Gol
den State's operating companies. 
The others were either equipment 
manufacturers, distributor person
nel or suppliers of cigarettes or 
records. And while pleasure was 
pursued on the golf course, tennis 
courts and by the Hyatt's fab pool, 
business matters were discussed as 
well. 

During their general membership 
meeting, CCMA members elected 
their new slate of officers which 
will take charge July 1. New Presi
dent will be George Karas (Coin 
Amusement), VP Rich Scherer (Oak
land Cigarette Service), Secretary 
Greg Stephens (Games Unltd.) and 
Treasurer Tony Parina (Parina En
terprises). 

At their very first business ses
sion (a breakfast), outgoing CCMA 
chief Jim Reed (Patton Music) pre
sented popular distribution veteran 
Hank Tronick with the association's 
Giant of the Industry Award. The 
venerable sales veep of C.A. Robin
son & Co. in Los Angeles accept
ed the plaque from Reed, saying, 
"Now I have to make a speech and 
I haven't made one since my bar 
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CCMA's outgoing President Jim Reed (left) with Leah Bette/man, "Giant of the Industry" Hank 

Tronick and Sandy Bette/man Just after Hank was presented with the prestigious plaque. 

mitzvah" (which was over 60 years 
ago). 

Many thought Hank should make 
speeches more often, because his 
acceptance was charming. For ex
ample, he said distributor salesmen 
have to do more than just sell equip
ment. "We've become doctors, psy
cho-therapists, marriage counsel
ors, lawyers, financial advisors and 
whole lots more," said the former 
Brooklyn, NY teacher. 

"I humbly accept this fine honor 
on behalf of four people who made 
C.A. Robinson what it is: Ira, Sandy, 
Leah and my late friend Al Bettel
man," he declared to resounding 
applause. And then like the atten
tive tradester he is, Hank joined the 
crowd at the individual business 
seminars that followed. 

Three roundtable discussions, fo-
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cused on the operator's bottom line, 
were held concurrently. CCMA's 
director Dennis Loper separated 
the crowd into three groups, each of 
which had a turn to participate in 
the repeated meetings. One chaired 
by Premier's Gil Pollock talked about 
games, a second chaired by upcom~ 

ing AMOA chief Jim Trucano dis
cussed jukeboxes and the third 
chaired by Tony Alvarez (S & K Ser
vices) aired problems with vending. 

A lot was learned in these give
and-take sessions. Music license 
fees and the problem scoring new 
45s capsuled the jukebox meeting. 
Increased play-pricing was stressed 
at the games bout Uim Ham said 50¢ 
play is terrific, unless the competi
tor across the street runs on quar
ters). The vending session stressed 
cigarette problems, with the re-
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Profit Service 
Message #1 

from 
6Jf~®• 

Gene Urso, MCM 

Clyde Knupp, Amuse-0-Matic 

Let the good times roll with 

6Jfilliwnw®O 

II How have you promoted 
5oc pinball? And does it make a 
difference? 

II "50¢ pinball means more money in 

II the cashbox. Sometimes a location 
owner shows resistance. But once 

I show him the cashbox, there are no more 
problems. If an owner wants better equipment, the 
reality is he needs to get behind it and support it in 
every way. And that includes 50¢ play. The 50¢ 
pins make more money per machine for less play. 
And that means less maintenance, too." 

~llMs-
11 "When I saw some objection to the 

II first 50¢ pins, I realized I had to get 
enough out there so there weren't 

just a few. You have to sell the concept and the 
payoff of 50¢ play, not just one 50¢ game. 50¢ play 
is here to stay. So are bigger collections. You won't 
find anyone objecting to that!" (l!J1.1rl 0 J ~ 
Buy smart. 7--
Buy Williams pinball. 
If you have a success story you'd like to share, 
send it to Roger Sharpe at Williams Electronics 
Games, Inc., 3401 N. California Ave., Chicago, IL 
60618. And we'll send you a free T-shirt! 

AVAILABLE NOW! 



ASSOCIATIONS IN ACTION 

"In three years, if operators don't have their games on 50-cent play, I don't think many of them 
will be able to afford new videos," said Ken Anderson, gesturing during the session on amusements. 

sounding warning from Alvarez: 
"Get those minor labels onto the 
machines or it will be the ruin of 
the cigarette vending business out 
here!" More meeting specifics: 

GAMES 
At the games session, Gil Pollock 

said the chief reason his AAMA as
sociation, as well as the AMOA, is 
shooting for the dollar coin is "the 
ease and the perceived value of the 
single coin to the player. It is viewed 
disposable and will be used far dif
ferently than merely by ganging up 
four quarters.'' After Jim Ham said 
the operator "across the street on 
quarters'' can kill any attempt to in
crease the game vend, Ira Bettel
man posed this question: "Won't the 
very same competitive problem ex
ist even after we get the dollar 
coin?" Food for thought! 

Pollock said that even if dollar 
coin legislation passes this session 
in D.C., "we won't see it in circula
tion for three years. It will help be
cause it will be viewed as a dispos
able coin like the quarter," he ad
ded. "However, I'd like the industry 
to continue its drive toward 50¢ pin
ball and video now. We really can't 
afford to wait for the dollar coin." 
Leland's Ken Anderson added this 
thought: "I truly hope operators up 
the play price because the prices of 
the games are not coming down. 
Costs are just too high to design and 
make these things, and that's the 
bone truth." 

Jerry Monday (Century) said he's 
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got a lot of equipment in amusement 
parks across the country on half
buck play and it's been no problem 
for him. Ham said he's got pins on 
both quarters and 50¢ and actually 
said the 50¢ games get played more! 
"But there is heat when you vend at 
50¢, although the heat is usually 
taken by the location," he added. Ira 
Bettelman injected this: "The game 
will have to evoke perceived value 
to get 50¢ just like a clean pool table 
and a new CD jukebox do." Taito's 
Rick Rochetti admitted it's a "manu
facturer challenge; maybe we can 
give the player more time for the ad
ded vend." 

MUSIC 
AMOA's Jim Trucano said it's 

more important than ever for un
licensed jukebox operators to re
gister their boxes. Reasons: the per
forming rights societies are going to 
be meaner this time out. Penalties 
that the societies can levy could add 
up to $500 per song and word is that 
commissions to society "salesmen" 
will give them added reason to cite 
unlicensed operators. 

Trucano ticked off the new li
cense fees. He also said the owner 
(operator) of the jukebox is liable to 
harassment from the performing so
cieties rather than the location 
"even if the jukebox is leased." He 
did advise that any jukeboxes in 
clubs with closed memberships 
don't need licenses. 

Elliot Blaine, Chairman of the 
Music People record one-stop in 

June 1990 

Emeryville, said there are two prob
lems with singles these days: the 
fact that many are not made as sin
gles and the added fact that hit 45 
singles are sometimes hard to get on 
a re-order. Blaine, a true veteran of 
the recording industry, did not look 
exactly happy about the scarcity of 
vinyl product right now. "It's not on
ly scarce in singles, it's in albums as 
well,' ' said the one-stopper. 

VENDING 
Soda cans need more recycling, 

said Jim Alvarez, else the California 
redemption value will go up. Freon 
gas, used in refrigerated vendors, 
should be recycled as well, he said, 
since its emission into the air adds 
to polution (a machine for this re
covery purpose is needed). And, of 
course, they came to cigarettes. 

Stickers on the machines warn
ing minors away is a past necessity. 
Still, some units don't have them 
and according to the CCMA, this 
could be the downfall of this neck of 
the business. Dennis Loper, how
ever, did cheer the cigarette crowd 
with this: "According to state law, 
no local government can ban cigar
ette machines even if they wanted 
to." That would be the state's de
cision. 

SOCIAL TOPICS 
Other business was conducted 

publicly and privately during the 
course of the 1990 CCMA conven
tion, but the social aspect was busy 
as well. Cigarette manufacturers 
seem to love this association; they 
sponsor so many of the cocktail par
ties and sporting events. For exam
ple, their annual golf tournament 
was sponsored by Lorillard (win
ning team was Tony Parina, Pete 
Casas, George Henigman and Gary 
Nishimura; Joe Perkovich scored 
closest to the pin, Rich Scherer the 
longest drive). 

An equipment auction (of donat
ed product) took place, money ad
ded to the association's treasury. 
Also adding funds was the conven
tion booklet, chock full of ads and 
stories and looking like one of the 
best convention books we've ever 
seen. Much congratulations to Cin
dy Powell (C&L Music) for editing 
the publication. Nice book, nice 
meeting. ~ 
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Man of the Year! 
Tony Yu/a Sr. honored by operators from New York State, N. Y. City and New Jersey; 

•

area associations hold 2nd successful N.E. Regional tradeshow and convention 

ondial Distributing's 
Tony Yula Sr. was hon- "Man of the Year'' 
ored on May 5 as "Man Tony Yu/a Sr. of 

of the Year" in an emotional cere- Mondlal is presented 
mony with his whole family in atten- his plaque by three 
dance. The award came during the regional prexles (from 
second annual Northeast Regional left) Bob Hennan 
Trade Show (Atlantic City, N.J., (AMOA N.Y.), Frank 
May 4-6), which was organized by Senlnsky (AMOA 
AMOA opera tor associations repre- N.J.) and Ralph 
senting New York State and City, 
and New Jersey. 

The honoree' s son, Tony Yula Jr., 
a noted industry figure in his own 
right, opened the speeches with 
warm words of praise for his father . 
Additional kudos at the podium 
came from AAMA President Gil Pol
lock, Mondial VP Robert Fesjian 
and AMOA-NJ President Frank Se
ninsky. The award was jointly pre
sented by the three regional presi
dents, including New Jersey's Se
ninsky, NYSCMA's Ralph Ceraldi 
and AMOA-NY's Bob Herman. 

Special awards were also pre
sented to Mondial's Tony Yula Jr. 
and Betson Enterprises' Sales Man
ager Bob Boals, recognizing them 
for their outstanding support and 
service to the Northeast Regional. 

"It was a proud moment for me 
personally to see two friends, Tony 
Sr. and Tony Jr., being honored by 
the people they have served and 
helped for so many years," said 

Kevin Fritz (accepting for Betson's Bob Boals 
and Mondlal's Tony Yu/a Jr. get "Outst.Jndlng 
Contribution" awards from Frank Senlnsky. 
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Cera/di (N. Y. St.Jte 
Coin Machine Assn.). 

Seninksy. Tony Yula Sr. was unani
mously selected by the three associ
ation presidents. "Bob Boals truly 
deserved the recognition for his tire
less efforts for the past two years,'' 
the AMOA-NJ president added. 
"These two gentlemen, Boals and 
Yula Jr., did an excellent job of rais
ing money needed by the associa
tions to fund their work on behalf 
of the industry." 

Over 300 tradesters and their 
families attended the event, which 
took place at the Trump Regency 
(Atlantic City, N.J.) from May 4-6. 
Visitors came from the three areas 
whose associations organized the 
event, plus Connecticut, Pennsylva
nia, Delaware, Maryland, Rhode 
Island and Massachusetts. The size 

Phil Benson (st.Jndlng), chalnnan of the 
AMOA's ''Truth In Amusements Committee," 

and Bill Treger (fonneriy N.]. ABC Bureau 
Chief, now with Betson) gave an excellent 

seminar on video lottery machines. 

June 1990 

of the event almost doubled since 
last year. 

Key industry figures from around 
the nation also attended. These in
cluded AMOA President Jack Kern
er, AAMA President Gil Pollock, 
AMOA Truth in Amusement Chair
man Phil Benson and many manu
facturers and distributors. Atlantic 
City was widely seen as a superb 
site for the Regional; tradesters vot
ed to return there for next year's 
event. 

In addition to the awards ceremo
ny, theNortheastRegionalfeatured 
an extensive trade show (52 booths), 
plus an informative seminar on 
video lotteries given by AMOA's 
Phil Benson and Betson's Bill Tre
ger. A golf tournament and plenty of 
social and business chatting round
ed out the affair. 

New York's Sam Morrison with Bozo the 
Clown and Sue Matterson of the NYSCMA at 

the I 990 N.E. Regional Convention. 
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.TECHNICRL TiPS 

High Voltage Units 
what they are, how they work (and break), and how to troubleshoot 'em 

by RANDY FROMM 

Just about everyone who works 
with video games knows that the 
monitor uses some kind of ''high vol
tage" somewhere. Known as the 
EHT (for "extremely high tension"), 
the high voltage in a video game mo
nitor can be as high as 25,000 volts 
DC and is used to drive the picture 
tube (CRT). This high voltage is gen
erated by (you guessed it) the high 
voltage unit. 

The EIIT is just one of five differ
ent power sources required by the 
picture tube. The high voltage unit 
(EHT unit) provides them all. Be
sides the EHT, the high voltage unit 
provides the CRT with a low voltage 
source to power the heaters, a pow
er supply of around 180 volts to pow
er the electron guns, a "screen" vol
tage that controls the brightness of 
the picture and a focus voltage that 
(not surprisingly) controls the pic
ture tube focus. 

FLYBACK TRANSFORMER 
At the heart of the high voltage 

unit is the "fly back transformer." 
Like all transformers, the flyback 
consists of many turns of copper 
wire wound around a core. Instead 
of the heavy, laminated iron core 
that is used in an isolation trans
former, the flyback transformer 
uses a lightweight material called 
"ferrite." Ferrite is a type of iron
impregnated, ceramic material. We 
can get away with this lighter core 
material because the flyback trans
former operates at a much higher 
frequency than the 60 hertz opera
tion of the isolation transformer. 
The flyback transformer in the high 
voltage unit is driven at approxi
mately 15,750 hertz. That's more 
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that 260 times faster! 
Like many transformers, the fly

back has more than one winding. 
The primary winding (the input 
winding) is used to drive the trans
former . This primary winding is al
so "tapped" at one point to obtain 
approximately 180 volts. This high 
frequency, AC output is then recti
fied with a diode and filtered with 
an electrolytic capacitor to obtain a 
plus-180 VDC power supply. This 
supply is used to drive the video out-

put transistors on the neck board, 
which in turn control the electron 
guns in the CRT. 

For the electron guns to work at 
all, they must be heated. The orange 
glow you can see in the neck of the 
picture tube is the "heaters" at 
work. The heaters are powered by 
a low voltage winding on the flyback 
transformer. Just a few turns of 
wire are all it takes to get enough 
voltage. The CRT heaters are de
signed to work on 6.3 VAC RMS (To 

TYPICAL MONITOR HIGH VOLTAGE UNIT 

An ordinary neon lamp will tell you if 
you have high voltage. Just hold it near 
the high voltage unit. An orange glow 
means the flyback transformer is okay! 
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To CRT Screen Input 
(Adjustable 200-800 VDC) 

To CAT Focus Input 
(Adjustable to 8 KVDC) 

IFoeus Adjustment I 
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YAMATE 
GIVES 
COUNTERFEITERS 
A REAL HARD TIME! 

Yamate USA Corp. is the owner of all Lucky-8-Lines, 
W4 and Fever Chance W6 copyrights for all 
countries of North and South America, by 
assignment from Wing Co. Ltd. 

Anyone selling counterfeit Lucky-8-Lines, W4 
and Fever Chance W6 boards or games can expect 
to be prosecuted to the full extent of the law. 
And that's for real! 

YAMATE USA CORR 
185 West Main St. 
Dudley, MA 01570 
508-949-3595 • FAX: 508-943-1394 MEMBERAAMA 
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Neck Board 
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TECHNICAL TIPS 

>--___,_ 2nd Anode 

Focus 

Screen 

CRT Heater 

L--------- • ··-

put it in perspective, that's the same 
voltageratingasaNumber44lamp.) 

Because they are being driven by 
a pulsed, high frequency source, the 
heaters are actually being driven by 
narrow pulses of a somewhat higher 
amplitude (voltage). I mention this 
only because when you measure the 
heater voltage, you may read up to 
10 volts AC depending on how your 
meter responds to the 15,750 hertz 
operating frequency. If it interests 
you, try measuring the heater vol
tage on a few working monitors and 
see what you get! Remember: the 
output of a transformer is AC, so be 
sure to set your meter correctly 
when you make this measurement. 

There is another lowvoltagewind
ing on the fly back transformer. It is 
rectified and filtered to create a 
low voltage power supply of around 
plus-15 VDC. This power supply is 
generally used by the low voltage 
transistor circuits such as the video 
amplifiers, the sync amplifiers and 
the blanking circuits. 

Another part of the electron gun 
assembly in the picture tube is call
ed the "screen." The screen voltage 
determines the brightness of the pic
ture: the higher the voltage, the 
brighter the picture. The screen vol-
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RANDY FROMM . 

tage comes from a high voltage 
winding on the flyback and is recti
fied within the EIIT unit by a special 
diode. You cannot see this diode as 
it is sealed with the fly back in epoxy 
plastic. The screen voltage is ad
justable (generally around plus-200 
VDC minus plus-900 VDC) by a high 

UPCOMING CLASSES 
I 

Las Vegas, NV .... . . . . June 18-23 
Columbia, SC .......... July 16-21 
Chicago, IL ......... . . Sept. 17-22 
New Orleans, LA ... . Oct. 29-Nov. 3 

voltage potentiometer unit that is 
usually built in to the EIIT unit itself. 

The focus voltage is also adjusta
ble (generally around plus-3 KVDC 
minus plus-9 KVDC.) Like the screen 
voltage, it is derived from a flyback 
high voltage winding and diode com
bination. 

The EIIT is created through a ser
ies of secondary windings and di
odes in the high voltage unit. The 
output voltage is connected through 
a heavily insulated wire to the 2nd 
anode of the picture tube. 

IDGHVOLTAGE 
UNIT FAILURES 

Well, regardless of how the EHT 
unit works, the important thing for 
the service tech is "how does it 
fail?" Fortunately, that's simple. It 
usually burns up or melts! You will 
often see the plastic bulging or melt
ed. You also may see the shell of the 
unit cracked and/or burned. 

A bad EHT unit will often take 
out the horizontal output transistor 
as well. If you replace a bad hori
zontal output transistor and the mo
nitor still doesn't work, you may 
have a bad EHT unit (regardless of 
whether or not you can see any ap
parent signs of failure by examining 
the unit.) 

Troubleshooting shortcut to find
ing a bad EIIT unit: after replacing 
a bad horizontal output transistor, 
listen carefully for the sound of the 
high voltage coming on when you 
first fire up the monitor to test it. If 
you do not immediately hear the 
high-pitched squeal of the high vol
tage unit or the crackling, static 
buildup on the picture tube, turn the 
monitor off at once and touch the 
horizontal output transistor with 
your finger. If it's at all hot, the high 
voltage unit is probably bad. If you 
turn the monitor off right away, you 
probably will not damage the tran
sistor. ~ 

• 
"I have IMlny friends who llv• 

there •nd they tell me It's 

very nice." 

- Rlch8fd Nixon referring to 
the W8tergne a report9d In 

'Newsweek' 

• 
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the Big Ticket 
·by ART WARNER (Coin concepts, lnc.J 

Adjusting Redemption Games for Fair Return to Player & Operator 
In my last column, I explained 

how to establish a point value for 
our tickets and tokens, and how 
your ticket value system can influ
ence the nature of your business. 
This month, I want to discuss how 
the ticket/token value will apply to 
the operation of your equipment. 

PERCENTAGE OF AWARD 
In the operation of redemption 

games, percentage of award - or 
payout - refers to the number of 
tickets/tokens paid out of the ma
chine, per coin put into the machine. 
This percentage is calculated over 
time (and over many players). It is 
not necessarily a one-to-one ratio. 

For instance, a 100% award 
means that for each coin paid to 
play the machine, a ticket or token 
is awarded over a random number 
of plays, usually 5,000 to 10,000. It 
does not mean that when each play
er pays one coin, he or she wins one 
ticket. Over time, if 5,000 coins are 
paid in, 5,000 tickets/tokens are 
paid out. So for every ten players, if 
nine of them do not win any tickets, 
one player wins 10 tickets. Or if 
eight of them don't win any tickets, 
two players win five tickets. And so 
on. A 200% award, then, is two tick
ets/tokens for each coin paid to play. 

SKILL VS. FORCED WIN 
Redemption games can be cate

gorized as either a skill game or a 
forced win. Whichever type of game 
you operate, as the operator you 
must have the ability to adjust the 
level of difficulty, frequency of pay
out and amount of payout. When 
you are purchasing the equipment, 
ask the sales representative or man
ufacturer about the "flexibility" of 
the machine. Be sure that you can 
fine-tune the equipment to the needs 
of your business or location. 

Skill games: this type of game 
relies upon the skill of the player to 
determine the outcome of the game 
and subsequent payout. When you 
purchase a skill game, ask the man-
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ufacturer about the win ratio - al
so called the hit frequency. Ideally, 
a small win of some sort should oc
cur every three or four plays. The 
small win is often enough to keep the 
player at the game. However, a win 
every game takes away all the chal
lenge and sport of a game, whereas 
too few wins makes the challenge 
too difficult, and often causes the 
players to walk away. 

Usually a skill game has been 
tested by the manufacturer, and 
they can tell you how an average 
player will score. They can suggest 
how to set the machine to provide 
good, continued interest and income. 
,Adjusting the playing time, number 
of balls, turns for each game, and 
the award schedule are just some of 
the ways you can influence the po
pularity and success of a machine. 

Forced win: this type of game re
lies upon a combination of skill and 
chance to determine the outcome of 
the game and subsequent payout. 
These games, too, must be adjusta
ble. To tailor a forced win to differ
ent locations, you can increase or 
decrease the award schedule, pro
vide more ways to win, increase or 
decrease the value of each payout, 
etc. Again, use the sales representa
tive or manufacturer as a resource 
in understanding the win ratio of 
equipment. 

SETTING TIIE PAYOUT 
Now you are wondering: how 

does all this information affect what 
you do with your machines? The an
swer is simple: matching the ticket 
cash value, the payout cash value 
and the percentage of award can 
make or break a machine, a bank of 
machines, your location and your 
business. 

As an example, an operator has 
established a 2¢ value (per ticket/ 
token), and is operating at a 25% 
cash value payout (that means tick
et cash value divided by cash in
come). On a 25¢ per play machine, 
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it would take 1,000 plays to bring in 
$250. Based on that income, the ma
chine should pay out $62.50 (in cash 
value) worth of tickets. At 2¢ per 
ticket, the machine would have to 
pay out- or throw- 3,125 tickets. 
So the number of tickets (3,125) di
vided by the number of coins (1,000) 
gives a result of 3.125 tickets per 
coin, or a percentage of award of 
312.5%. 

Based on the 2¢ ticket cash value 
and a 25% cash value payout, a 
312% percentage of award (al
though it sounds high) gives the play
er and the operator a fair deal. If the 
machine were set at a 100% or 
200% percentage of award, payout 
would probably be insufficient to 
generate player interest. At 200% 
.(that's 2,000 tickets paid out on 
1,000 coins played), the payout 
would be only $10 in cash value. 
The players would soon realize they 
were not getting a fair deal. 

If you are presently operating a 
redemption game that is not gener
a ting the kind of income you had 
expected, perhaps you should exa
mine your percentage of award. As
suming that the machine is plugged 
in and running correctly, you may 
be able to correct its low income by 
adjusting its percentage of award. 
If you do your homework when pur
chasing and placing equipment, it 
will pay off in the cash box much 
more quickly! 

For now, I would like to thank all 
the readers who have contacted me 
at Coin Concepts. Not only do I ap
preciate the kind comments, but it is 
also rewarding to know that the 
column is of interest and value to 
you. As always, if you have any 
questions, comments or subjects 
that you would like me to cover, 
drop me a line. Until next time, good 
look in redemption games. 

(P .S. :- I'm taking the summer off 
from writing columns, so look for 
"The Big Ticket" again in Septem
ber!} ~ 

Page 115 



INTL~NATIONAL 
NLW5 
by MARY OPENSHAW 

The Greening of Ireland 
• 

that's green for "money" and green for "go" at well-attended Irish expo 

ow here's the kind of The Green Isle Hotel in Dublin was 'ties and that's appreciated). 
thingwewishwecould the host for this annual event, but Here'sareviewofmajorexhibits 
say about every coin the flavor was clearly internation- and trends at Amus-Expo. 

machine trade show: attendance al. An international crowd buzzed Associated Leisure Sales: chiefs 
was way up. Lots of business was through the aisles, with visitors Mick Blance and Barry Compton 
written. Manufacturers and exhibi- from the USA, the UK (and even one said their excellent display reflect-
tors went home with smiles on their from Yugoslavia!). ed their focus on amusements. They 
faces. And operators are feeling Amusement games, and classics presented amusement-only and 
optimistic and working hard to im- such as pool and soccer, highlight- "SWP" (skill withprizes)versions of 
prove the industry. ed the show. Music was well repre- Connect 4, a video game especially 

Where's that, Coin-Op Nirvana? sented, and a varied range of parts for Ireland. Gameplay vaguely re-
No, it's Ireland! The Emerald Isle and supplies were also displayed. sembles checkers. Also shown: a 
held its Amus-Expo '90 March 6-7 Besides Irish firms, several British Technoploy Horoscope (good for 
and it was a major success, both in exhibitors showed their wares. All ·operation almost anywhere), a stur-
terms of business and in terms of reported themselves pleased with :dyGarlandosoccertableandNSM's 
mood, atmosphere and plain old fun. the show (Ireland offers possibili- ·striking Fire wall box. 
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Left, Mick Blanch (left) 
and Barry Compon 

represented Associated 

Leisure Sales. Right, 

Atari Games' Mike 

Nevin and Pat Peckham 

with the Badlands video. 

Left, lnt' I. Franchise got 
the award for best pool 
table (a Super1eague 

model from Hazel 
Grove. Pictured are 
Flntan QulM and 

Conchepca Hennessey. 

Right Waterford Video 
Games won the award 

for best video cabinet. In 
the photo are Billy & 

Ruths Lyons. 

June 1990 

-

RePlay Magazine 



.• 

• 

Kimble: this Irish firm specializes 
in all types of card and poker games. 
Their splendid display of beautiful
ly-designed and -developed games 
won two Irish Industry Amusement 
Awards at the show( a record-break
ing victory). ''Best Game Developer'' 
and "Best Card Game" honors were 
much appreciated by company top
pers Jim McCann and wife Anita. 
They showed two "AWP" games 
(amusement with prizes), which may 
be operated in Northern Ireland, 
plus various amusement-only titles. 

Atari Games Ireland: based in 
Tipperary, Atari's Irish factory par
ticipated in the show for the first 
time. "We're here to fly the flag," 
said division chief Mike Nevin. "Our 
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INTERNATIONAL NEWS 

Left, Maggi Coin won 

the award for the best 

booth. That's Conchepta 

Hennessey (center) with 

S.mdy Brammer and 

Joyce Todd. Right, 

Kimble won two awards 

(best game development 

& best card game. In the 

photo are Anita & Jim 

McCann with Conchepta 

Hennessey. 

Left, Hoop Shot, a 

basketball game Import· 

ed from Doyle in the 

U.S. got the best novelty 

game award. Conchepta 

Hennessey Is pictured 

with Bernard Wilson 

(left) and Gordon Robin· 

son. Right, Sky-Con's 

Mary and Jim Conway 

with Conway snooker 

tables. 

Left, JHS's Jon Sander 

(Ireland's biggest dis· 

tributing company) 

receMng the award for 

best jukebox (the MHG 

Profile) . Right, 

M/crotec Computer 

Systems' Jim & Dermot 

Hiii with assistant. 

distribution in Ireland is handled by 
Brent Leisure of UK,'' he added. 
Atari featured Badlands, which has 
been purchased by Father Alan 
Mowles for the Bru Youth Club he 
runs in Dublin. What Father Alan 
doesn't know about video games 
(and about keeping kids off the 
streets and out of trouble) isn't 
worth knowing. Also featured: Klax, 
which Mike Nevin said is selling ex
tremely well in Germany. 

Cork Amusements: this firm 
showcased its latest, faster-playing 
version of Spot the Ball, a video 
which they designed and developed. 
Many improvements and new fea
tures were evident. 

Adelphi Coin Equipment: this 
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first-time Amus-Expo exhibitor 
came from the UK (South Wales). 
"We've been doing quite a lot of 
business in Ireland, supplying our 
video games," explained Bernard 
Mayers and Mike Greenman, "so 
we thought we should participate in 
the show. We're very pleased we 
did. We've done well here and hope 
to double our trade in Ireland.'' The 
firm sells videos (makes its own 
cabinets and imports boards) and 
jukeboxes (assembles its own Rain
bow phonograph). A complete pack
age is offered to customers: the ma
chine itself, installation, and after
sales servicing. 

JHS Associates: Ireland's largest 
equipment supplier (and a major 
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Efeccrocoin's Hans Blerrum and Spiros Sparsis. 

route operator) presented a wide 
range of machines, including the 
high-end items from Sega and Kona
mi. Britain's MHG-made CD juke
boxes were strongly featured, along 
with top-brand pool tables. 

Cromptons: the stand of this fa
mous British company was busy 
all the while. Elaut cranes and the 
firm's own pushers were presented. 
An American import, Doyle & Asso
ciates' Hoop Shot game, was new to 
Ireland and proved a real show
stopper. It was never idle. 

Pool and snooker: plenty of these 
classics were on hand, including 
Hazel Grove Superleague pool ta-

INTERNATIONAL NEWS 

Left, Alan Crookes of 
Down Pool Table 

Services and asslsc.inc 

wlch U.S. visitors 

Rosanne & Biii Harris. 

Right, Bric/sh visitor Jim 
CO/fins (right) with a 

Yugofsav showgoer. 

MHG's Geoff Ward with Abbey Bllllards' Pac Quinn. 

bles (an impressive display by Inter
national Franchise); MHG's Premi
er pool tables (shown by Abby Bil
liards); Conway snooker tables 
(supplied to all Ireland and export
ed to the Continent by Sky-Con); and 
a home-grown pool table was dis
played by the Ireland-UK transport 
specialists, Down Pool Table Ser
vices. 

Parts, supplies & services: among 
the most talked-about in this cate
gory was an "electronic Arcade 
Manager" from Microtech Compu
ter Systems, a new name in Irish 
coin-op which is run by brothers Jim 
and John Hill. Maggi Coin showed 

WANTED 
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Sources for Original Used 
P.C. Boards 

* TEL: (213) 693-9458 
FAX: (213) 696-3745 
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Bernard Mayers & Mike Greenman of Adelphi Coln. 

coin handling equipment, change 
machines and a new easy-service 
joystick. The British firm Eurocoin 
displayed a selection of locks and 
parts (they have an agent in Ire
land). Philip Shefras Spares (also 
from the UK) featured Kortex moni
tors and, as main agents, products 
from Mars and Coin Controls. Cabi
nets were shown by Waterford Vid
eo Games (a new model takes a 26" 
screen), plus Olympic Sport & Lei
sure (BAS brand units). 

Music & pins: in addition to juke
boxes mentioned above, Abbey Bil
liards showed MHG's CD wallboxes 
and a juke from Rowe. "Missing" 
from the Irish show were pinballs 
and darts. Flippers have never taken 
off in Ireland, while darts await 
proper promotion (Father Alan says 
the kids love electronic darts at his 
Bru Youth Club). 

Overall, Amus-Expo '90 proved to 
be bright, lively and well-attended. 
It certainly is not Europe's smallest 
show. Moreover, the show strongly 
reflected the Irish coin-op indus
try's optimistic mood. Tradesters 
here are determined to improve bus
iness conditions, despite poor (often 
unreasonable) legislation in some 
districts. Fortunately, in Northern 
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Ireland at least, the industry does 
enjoy some very favorable laws in
deed. Everyone hopes Lliat this ex
cellent legislation may come eventu
ally to Eire. Meanwhile, the Irish 
are trying hard - and mean to go 
on trying - to advance their coin-

INTERNATIONAL NEWS 

op industry. 
A personal note: as RePlay read

ers may know, I recently moved 
from Belgium to a new home in Kil
kenney, Ireland. As a matter of fact, 
I had spent only two nights in my 
new place when I had to leave for 

Above, it's sheer delight for young Ashling Dempsey 
(daughter of the Amus-Expo organizer, as she enjoys a 

ride on the Mini Wheel. Left, Father Alan Mowles 
with some of the members of the Bro Youth Club he 

rons, who were enthusiastic visitors to the show. 

this show! But the trip was very 
worthwhile. A great feature of life 
in this beautiful land is the relaxed, 
friendly atmosphere. The world
famous Celtic charm helped make 
the recent Irish trade show quite 
pleasant. ~ 

THE CONVENIENCE OF VARIETY - THE QUALITY OF @CIDU@ITTl® 
SELECT ANY COMBINATION OF LOCKS AND KEY PROFILES 

srAINLESS SIU:L SPACE LCO< SCREW LOCK 

(NICKLE SILYm) 

d -
~ J . 

I .' : #698-H40 
'-.;'.. ..-

(STAINLESS STEEL) 

~~~ 
#695-FOO 

~- ~ #698-H20 ' 
• ~l!,.i~. 

#695-BOO #697-0>6 

~ 
{.,: 

#697-Fl 1 , Fl 7 ,F25 

- &#694-21 #695-10 

#694-28 ~ ·:a 
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~ 
i #695-11 003· . : : . . 
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BATON LOCK AND HARDWARE COMPANY 
11521 SALINAZ DR. • GARDEN GROVE, CA 92643 1-800-395-8880 
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BELG 
ELECTRONIC 
SIX-CARD 
BINGOS 
DAYTONA 
LOUISIANA 
NEW ORLEANS 
OW BRUSSELS 
CONTINENTALS 
PRESIDENTS 
NEW CONTINENTAL 
NEW YORKS 
COLUMBIA 
EXTRA SIX-CARD 

LIMITED SUPPLY 
BALLY DIXIELANDS 

RECONDITIONED 

CALL NOW, AND LET US PUT OUR NETWORK TO WORK FOR YOU! 

ATLANTIC & PACIFIC AMUSEMENT CORPORATION 
CALL AND ASK FOR "MARIO", RUDY OR "APPLES" 

1-800-327-6076, or 201-926-0700, FAX: 201-926-3512. 
1428 NORTH BROAD ST., HILLSIDE, NEW JERSEY, 07205-1639 

For amusement only. Not intended for sale or use in states or municipalities where such games are prohibited by law. 



GUEST EDITORIAL 

Jukebox Questiorn 
and Opporrunities 
N ever before has the Jukebox Industry witnessed as great 

a change in opportunity as that brought about by the in
vention of compact discs. While the advent of the flat disc 
over tubes, and the 45 over 78's had impact, the pre-recorded 
music business was nowhere near the size it is today. As a 
result, the very nature of the jukebox is changing. Now new 
technologies have made coin-operated entertainment more 
exciting and acceptable than ever before. 

There are still many questions people in our industry have 
about handling the change. No matter how obvious the 
changes of the future may be, none of them happen over
night. Each individual has to gauge for himself the proper 
pace at which to deal with this new opportunity. Each of us 
must allocate our spending to maximize our RO.I. The 
jukebox has always been a solid investment and we at Rowe 
feel the opportunities today make the jukebox even a better 
investment for the operators. 

Let me address one of the most important questions - the 
future of the 45. While we may not have 45's for every song 
today, there are still some current hits and many oldies 
available. Unfortunately for the Jukebox Industry, the record 
industry has had to weigh the cost factors of maintaining pro
duction of a configuration whose public market has dwindled 
to next to nothing, against the return on manufacturing these 
discs for just the jukebox market. Many of the labels have in
stituted one-way sales policies in an attempt to bring down 
the price and maintain production of the 45 but there is no 
doubt in anyone's mind that the 45 is gradually fading away. 
Still there are ways to make your vinyl jukebox work for you. 
First of all, pay more attention to the needs of your location 
and you will find that many of the 45's in your library are 
worth rotating back into some of your jukeboxes. Second, 
check Billboard for the availability of chart singles and pur
chase up-and-coming hits from your One-stops before the 
supply runs out. In addition, there is now a revitalized 45 ser
vice from RSI, formerly of Billboard and recently purchased 
by a group led by Wally Bohrer and Dock Ringo to help ser
vice the jukebox market with 45 singles. While each operator 
must determine for himself the best type of jukebox for each 
location, many vinyl boxes will still work to service the needs 
of various locations. 

There is a large and growing number of locations that can 
be best served by the abilities of a CD jukebox. In some in
stances (but growing fewer in number) the best CD box is a 
combo box because the location wants the CD more for the 
novelty and sound than for having more capacity. The cur
rent CD trend is to the dedicated CD box. 

In the case of the Rowe LaserStar CD-100 (we have all seen 
the improvement in the cash box), it holds up to 100 compact 
discs with a dynamic approach to marketing the CD album 
cover. With this many discs ii1 the machine, the operator has 
to rethink his programming philosophy. His jukebox is no 

by JOEL FRIEDMAN 
Rowe International 

reprinted from the 1990-1991 CCMA 
Yearbook by permission 

longer just a "hit" machine. It is now capable of delivering hits 
and other favorites because the orientation is now on the ar
tist, not the song. I go back to the rule we discussed above -
the operator has to satisfy the specific needs of the individual 
location. We at Rowe are saying that the artist is the focus of 
the programming and the jukebox is primarily an album 
library. It is very important to note this means lots of attrac
tive songs that will generate strong income. In today's music 
world, a successful artist has to deliver multi-hits from one 
album in order to fullfill the record company's expectations. 
So when you buy the New Kids on the Block CD, or the Paula 
Abdul or Janet Jackson CD's, you are already buying a disc 
with as many as 5-6 proven hit songs on it. If an operator 
keeps his ears tuned to what's happening in the music world, 
the location requests and One-stop input, you can predict 
which albums are likely to generate multiple hit songs after 
the first single is released (Michael Bolton, The B-52's, Taylor 
Dayne for example). Another consideration of CD album pro
gramming is to look at CD's that are not necessarily packed 
with Top 40 hits, but are recognized by patrons in their 20's 
and 30's and which have many songs that are likely to be 
played - sometimes even more so because they were not 
singles when first released - this is the first time people get to 
play them on a jukebox! Examples of artists with these type 
of CD's that come to mind are Steely Dan, Elvis Costello, 
Jackson Browne, Pink Floyd, The Jefferson Airplane, and 
many more. Again we go back to the idea that the more the 
operator knows about the location, the more he can better 
utilize the versatility of a CD jukebox. 

Another suggestion is the use of the many compilation CD's 
available through your One-stop. Areas where these can be of 
help - there are many Oldies compiliations being released -
Greatest of the 50's, 60's, 70's, etc. They contain a good mix of 
hits by various artists and groups who may not have put out 
albums. The record labels have also been releasing a large 
number of "Greatest Hits" CD's which gives the operator a 
chance to get the most popular selections from an older artist 
with many albums to choose from. 

Examples of this might be The Eagles, many of the 
Mowtown acts, Linda Ronstadt, The Doobie Brothers, Elton 
John, The Rolling Stones, etc. And if one of those acts hap
pens to have a current album, it can make a great programm
ing ploy to position that new album next to a Greatest Hits. 

Operators know the success of the jukebox starts with the 
right jukebox, placement and presentation. Now more than 
ever, the programming of the jukebox will make the "Cash 
Box." Merchandising of the CD album cover has created an 
easy-to-recognize, easy-to-play jukebox. 

The jukebox has had a hundred years of tradition. Now, 
with state of the art technology, we can satisfy the patrons 
and guarantee a successful and growing future for coin
operated music. 
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TAKING YOUR MUS IC SERVICES INT 0 THE 2 1 ST CENTURY 

Jukebox Sound System Specs & What They Mean 
by Emery Kertesz 
and Steve Devlin 

After reviewing the different juke
boxes at the ACME show, there is a 
very defined move towards improv
ing the sound and power capabili
ties of the jukebox. In the old days 
of jukebox sound, 100 watts was 
considered a lot of power. Now, 
power in the 300-watt range is com
monly available. Almost all of the 
manufacturers have the utilities to 
handle background needs. 

Rowe has one of the most well-

outfitted boxes on the market today; 
they have available an extension 
amp interface, microphone input 
and background music kits. They al
so do 'TEF' analysis to plot coverage 
and response of their system. (TEF 
is the 'time energy frequency' rela
tionship testing and is considered to 
be the measuring stick for prof es
sional sound engineers today. What 
does a TEF do? Well, it is a com
puter-based system designed to ac
curately measure room acoustics, 
sound systems and audio compo
nents. TEF measurements are then 
used to determine design parame
ters. TEF functions are based on 

L.A. East's Steve Devlin and Emery Kertesz In their Hatfield, Penn. offices. 
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time delay spectrometry, a meas
. urement method developed by the 
late Dr. Richard C. Heyser. Frankly, 
I was a little surprised, but pleased, 
that the industry was becoming that 
meticulous.) 

NSM has the new Fire CD which 
is very compact, but still packs 200-
watts-per-channel of power. Also, 
the Galaxy Hyperbeam has a very 
large speaker system which is a~
gled to greatly improve local cover· 
age. See burg speakers, designed by 
Pyle Industries (a very good speak
er manufacturer) has electronic cir
cuitry to improve stereo imaging. Pi
oneer has 4" speakers on the sides 
of their box which improves the 
overall ambiance; they also have 
very good frequency response. 

The move is on and it is very ob
vious that manufacturers are try
ing to provide a product which can 
stand up in today's market. I have 
gathered some specifications and 
technical descriptions so you may 
do your own evaluation of the pro
duction out there. 

Next month, look forward to a lo
cation success story. This location 
and the operator have been ex
tremely successful with video mu
sic; the earnings have, by far, sur
passed anything ever made before. 

SENSITIVITY & EFFICIENCY 
Power and sound pressure level 

requirements for listening are the 
old argument of big versus little 
loudspeakers. 
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First of all, big loudspeakers are 
efficient, typically producing 95 to 
100 decibelsll watt/1 meter; little 
loudspeakers are inefficient for the 
same approximate power response 
bandwidth, and produce in the or
der of 82 to 90dBl1 Wl1 m. Big loud
speakers, like studio monitors, are 
typically more than 10dB more ef
ficient or sensitive than small ones. 

Listening for hi-fi pleasure at 3m 
from the loudspeakers loses a bout 
10dB (re: lm), and a 90-dB level is 
certainly a typical and pleasurable 
one if the music comes out clean; 
100dB is more typical of studio con
trol room levels, which is often 
exceeded. On top of this, peak-to
average levels of 15 to 10dB are re
alistically available from a tape 
master, direct-to-disk or digital 
source. Real life is this way, espe
cially the spectacular and aggres
sive music that is enjoyed by and 
produced for the American public. 

One watt into an 85dBl1 Wilm 
will give about 75 dB at 3m. To listen 
at 90dB, we need +15dB or 32W 
average and +20dBmore, or 3200W, 
to handle large peaks. It will not 
work. To listen at 80dB and expect 
a peak-to-average of 15dB means 
we need a 3.2-W average and a 420-
W total to handle peaks. The ampli
fier is still enormous and expensive 
and may damage the loudspeakers. 
The fact is that many so-called hi-fi 
loudspeakers are really misnamed 
because they cannot handle realis
tic swings in pressure, only repro
duce on-axis (not power) response 
approaching hi-fi with a 1-W input. 

A look at larger loudspeaker sys
tems, such as recording monitors, 
shows that average sensitivities 
range from 96to100dBl1 Wilm. At 
98dBl1 Wilm we have 88dB avail
ableat3mandneed + 2dBor 1.6W 
tolistenat90dB, 160W( + 20dB)to 
handle peaks. This is definitely a 
real-world practicality. However, as 
100-dB levels are reached, 1600 W 
is required for 20-dB peaks. Most 
large power amplifiers are limited 
to 200 to 400W per side in stereo; 
1600W may be approached by 
bridging an amplifier, but the loud
speaker may be damaged. For 100-
dB listening levels, a 15-dB peak-to
average will be handled by a 500-W 
amplifier something more realiz
able. 

A last comment and conclusion 
here is that the illusion of high-
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fidelity listening requires at leai?t 
two items discussed here: response 
and dynamic range capability, 
which.includes noncompliant, low
distortion peak response. 

BASS REFLEX ENCLOSURES 
This approach is to add the ra

diation from the rear of the dia
phragm/cone to the radiation from 
the front. This is done by using the 
volume of air in the enclosure which 
acts in conjunction with the mass of 
air entrapped in a tuned port hole to 
create an in-phase, additive rela
tionship. 

This combination of the rear radi
ation being added in phase to the 
radiation off the front of the cone 
results in almost twice the output 
for a given excursion of the cone 
than would be expected if the speak
er were mounted in an infinite baf
fle (infinite baffle is the front of cone 
being totally isolated from rear). 

The phase-inversion or bass
reflex enclosures offer greatly in
creased bass response with a mini
mum of structural and tuning work. 

LOUDSPEAKER 
IMPEDANCE RATING 

It is important that the loudspeak
er impedance be matched to the im
pedance of the audio amplifier for 
power efficiency and low distortion. 
Transistor amplifiers are designed 
to operate into a speaker load in the 
range of 4 to 16ohms. 

The manufacturer specifies the 
impedance at 4, 8, or 16ohms for 
most loudspeakers. That value is 
mainly the inductive reactance of 
the voice coil at a specific test fre
quency of 400Hz. For an 8-ohm re
actance at 400Hz, the inductance of 
the voice coil is 3.2 millihenrys (mH). 

The DC resistance of the voice 
coil, as measured withan ohmmeter, 
is usually just 1 or 2 ohms. In many 
cases, the AC impedance can be 
pproximated at about four times 
he DC resistance. If the ohmmeter 
reads infinity, the voice coil must be 
open. 

POWER RATING 
The manufacturer specifies the 

power rating of a loudspeaker to 
guard against feeding too much cur
rent into the voice coil. A possible 
result is that the coil would burn 
open or the cone would be torn off 
its support. A loudspeaker takes a 
relatively large amount of audio sig-
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al current. As an example, 20W of 
power in 4 ohms corresponds to a 
current of 2.24 amperes (A) for the 
loudspeaker. 

Typical power ratings are less 
than 1 W for small speakers to more 
than 50W. It is important to realize 
that those are maximum speaker 
ratings. The amount of sound pow
er the speaker actually produces 
depends on the amount of signal 
power supplied by the audio ampli
fier. A 50-W speaker can be operat
ing with less than 1 Wat low volume 
settings. 

The speaker and amplifier power 
ratings should be about the same. A 
little higher rating for the speaker is 
acceptable but the speaker must not 
have a lower rating. A low speaker 
rating may result in damage to the 
speaker at high volume. On the oth
er hand, it would not be practical to 
drive a 50-W speaker with a 1-W 
amplifier. 

CROSSOVER NETWORKS 
A crossover network is a device 

that routes high frequencies to a 
high-frequency loudspeaker and 
low frequencies to a low-frequency 
loudspeaker. If the crossover net
work is part of a bi-amplified sys
tem, it will do its frequency divi
sion prior to the power amplifiers. 
Three-way and four-way crossovers 
perform the same function but di
vide the frequencies into more sec
tions. 

A passive device uses no active 
components (tubes, transistors, ICs) 
and needs no power supply (AC, DC, 
battery). The crossover network in 
a typical packaged loudspeaker sys
tem is a passive device. 

An active device uses one or more 
active components and requires 
some type of power supply. An elec
tronic crossover, used in a bi-am
plified system, is an active device. 

Passive crossovers may be de
signed, however, to work line-levels 
(as opposed to loudspeaker levels). 
These line-level passive crossovers 
can be used in a bi-amplified system 
in approximately the same configu
ration as an electronic crossover, 
which is an active device. 

A bi-amplified system uses an 
electronic crossover or a line-level 
passive crossover and separate 
power amplifiers for the high- and 
low-frequency loudspeakers. A tri
amplified system is a three-way 
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loudspeaker system with a three
way electronic crossover and sep
arate power amplifiers for the 
low-, mid-, and high-frequency loud
speakers. Systems can also be quad
amplified or multi-amplified. 

Headroom is the difference, in 
decibels, between the peak and 
RMS levels in the program material. 

EQUALIZATION 
The term equalization refers to 

compensation for the nonlinear fre
quency response of phonograph 
records, magnetic tape, and micro
phones. The purpose is to provide 
flat frequency response in the over
all process of recording and play
back. RC networks are generally 
used for the equalizing circuits. In 
performing systems, program equal
ization may also be used to enhance 
the sound quality of, for example, a 
nasal-sounding performer's voice. 
This use of equalization is very dif
ferent from the other uses and, in 
general, it is better to avoid using 
the same equalizer to both equalize 
the system and provide enhance
ment of a performer. In a music sys
tem, it can highlight different in
struments. 

TONE CONTROLS 
The relative output at different 

audio frequencies determines the 
toneofthereproducedsound.There
fore, the tone can be controlled by 
varying the frequency response. 
Treble tone means more response at 
high audio frequencies, usually 
above 3000Hz. Bass sound has 
more low audio frequencies, from 
about 300Hz down. In many cases, 
bass tone is provided simply by re
ducing the gain for high frequen
cies. This method is called treble 
cut. The relative response empha
sizes the bass, but at the expense of 
high-frequency response. 

THD 
The useful range of signal levels 

that pass through the tape record
er is limited at the top by the maxi
mum signal at which all the magnet
ic tape particles become complete
ly magnetized or saturated, and on 
the bottom by the amount of noise 
that remains when the input signal 
is removed. The residual noise is 
contributed by a number of sources 
distributed throughout the record/ 
reproduce process. 

The distortion content of the sig-

nal from a tape recorder rises so 
dramatically near tape saturation 
that the normal operating range 
must be limited to less-than-maxi
mum levels. For the purpose of spe
cifying and comparing tape record
ers, the distortion-free maximum 
operating level is typically consi
dered to be the output signal level at 
which the total harmonic distortion 
(THD), which is dominated by third 
harmonic and other odd compo
nents, reaches 3%. The ratio of the 
level for 3% THD at medium wave
length to the residual noise is de
fined as the signal-to-noise ratio or 
(SNR) of the recorder. (Note that the 
3% THD point in a magnetic record
ing corresponds to a compression of 
0.8 dB from an ideal linear transfer 
characteristic). The magnetic tape 
should determine both the maximum 
operating level and the residual 
noise of the system. For this to be 
true, the noise and distortion con
tributed by the heads and electron
ic circuitry must typically be lOdB 
better than the tape-related compo
nents. This margin is usually at
tained for professional recorders 
using relatively wide tracks and 15 
or 30in./s tape speeds. ~ 

JUKEBOX SOUND SYSTEM SPECIFICATIONS 

MANUFACTURER P.,. CMn. Mu. Pwr. EQ 

ROWE 125 

ROCK-OLA 14-0 

SEEBURG 200 

PIONEER 150 

NSM 200 

WURUlZER 125 

SOUND LEISURE ENGLAND 60 

MHG ENGLAND 75 

JUKE ROCK SYSTEMS - 150 
CANADA 
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Type 

7 Band 
1 Alter = 10 dB 

Cut Filter 
Active 

3-Tone 
Cut Fitter 
Not Active 

3-WayTone 

2-WayTone 
Cut Fitter + - 10 dB 

2·Way 
Parametric 

3-WayTone 

n/a 

3-Way 

3-Way 

cr
Slze 

3-way 
500 Hz 
5000 Hz 

2-Way 
8000Hz 

2-Way 
700 
1500 

n/a 

n/a 

3-Way 

n/a 

n/a 

15 

Sub- Mid T-or Buo 
Woofer Size Size Reftex 
Size 

10 Yes 
peizo 

12 Yes 

12 6x9 2x6 Yes 

10 4/4 2.5 Yes 

12 4/6 Yes 

15 Yes 

n/a n/a n/a n/a 

n/a n/a n/a n/a 

n/a n/a n/a n/a 
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Freq. Senol- THO 
Range llYtly 

46-20k 94 .5% 

20-20k n/a n/a 

2().2Qk 96-1-1 .01 % 
@ 1k 

3().2Qk 9().1-1 .4% 

Imp. Chan. Cov•ag• 
Sep 

94 dB at amp 30 off axis 
5 db loss 

n/a n/a 

100dB n/a 

n/a n/a 

2Q.20K n/a .003 @ 1 K n/a 96 Db n/a 

n/a n/a n/a n/a n/a n/a 

n/a n/a n/a n/a n/a n/• 

n/a n/a n/a n/a n/a n/a 

n/a n/a n/a n/a n/a n/a 
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Top 45s and compact discs on jukeboxes as rated by operators & programmers. * =significant crossover activity. 

a. 
a a. 

u 

en a u 
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1. NOTHING COMPARES 2 U, Sinead O'Connor, Ensign/Chrysalis 23488 
* 2. BLACK VELVET, Alannah Myles, Atlantic 887 42 

3. ALL I WANT TO DO IS MAKE LOVE TO YOU, Heart, Capitol 44507 
* 4. I WANNA BE RICH, Calloway, Solar/Epic 74005 

5. DO YOU REMEMBER?, Phil Collins, Atlantic 87955 
* 6. VOGUE, Madonna, Sire/Warner Bros. 19863 

7. CHILDREN OF THE NIGHT, Richard Marx, EM/ 50288 
8. HOW CAN WE BE LOVERS, Michael Bolton, Columbia 73318 

* 9. OPPOSITES ATTRACT, Paula Abdul (duet with The Wild Pair), Virgin 99158 
10. WHAT IT TAKES, Aerosmith, Geffen 19944 

1. WALKIN' AWAY, Clint Black, RCA 2520 
2. DUMAS WALKER, The Kentucky Headhunters, Mercury 876536 
3. HERE IN THE REAL WORLD, Alan Jackson, Arista 9928 
4. /'VE CRIED MY LAST TEAR FOR YOU, Ricky Van Shelton, Columbia 73263 
5. PASS IT ON DOWN, Alabama, RCA 2519 
6. GUARDIAN ANGELS, The Judds, Curb/RCA 9120 
7. WALKING SHOES, Tanya Tucker, Captiol 44520 
8. /'MOVER YOU, Keith Whitley, RCA 9122 
9. BLACK VELVET, Alannah Myles, Atlantic 887 42 

10. BLACK COFFEE, Lacy J. Dalton, Capitol 79962 

* 1. WHIP APPEAL, Babyface, Solar/Epic 74007 
* 2. ALRIGHT, Janet Jackson, A&M 1479 
* 3. ALL AROUND THE WORLD, Lisa Stansfield, Arista 9928 
* 4. VOGUE, Madonna, Sire/Warner Bros. 19863 

5. HOLD ON, En Vogue, Atlantic 87984 
* 6. TOMORROW (A BETTER YOU ... ), Quincy Jones w/T. Campbell, Qwest/W.B. 19881 
* 7. RUB YOU THE RIGHT WAY, Johnny Gill, Motown 2045 
* 8. NICETY, Michel'le, Ruthless/Atlantic 98980 
* 9. I WANNA BE RICH, Calloway, Solar/Epic 74005 

10. THE BLUES, Tony! Toni! Tone!, Wing/Po/ydor 873994 

I DO NOT WANT WHAT I HAVEN'T GOT, Sinead O'Connor, Ensign/Chrysalis 21759 
FOREVER YOUR GIRL, Paula Abdul, Virgin 90943 
BRIGADE, Heart, Capitol 91820 
NICK OF TIME, Bonnie Raitt, Capitol 44366 
PRETTY WOMAN SOUNDTRACK, EM/ 93492 
SOUL PROVIDER, Michael Bolton, Columbia 45012 
... BUT SERIOUSLY, Phil Collins, Atlantic 82050 
COSMIC THING, B-52's, Reprise 25854 
FULL MOON FEVER, Tom Petty, MCA 6253 
PUMP, Aerosmith, Geffen 24254 
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New singles rated chart-bound by our reporters. * = significant crossover activity. 

LOVE IS 
Alannah Myles - Atlantic 87945 

STEP BY STEP 
New Kids On The Block - Columbia 73343 

/'LL BE YOUR SHELTER 
Taylor Dayne - Arista 2005 

* TURTLE POWER 
Partners in Kryme - SBK 07325 

WHEN l'M BACK ON MY FEET AGAIN 
Michael Bolton - Columbia 73342 

*NICETY 
Michel'le - Ruthless/Atco 98980 

CRADLE OF LOVE (from "Ford Falrfane") 
Billy Idol - Chrysalis 23509 

WALK ON 
Reba McEntire - MCA 79009 

HIUBILL Y ROCK 
Marty Stuart - MCA 79001 

WHrrE UMOZEEN 
Dolly Parton - Columbia 73341 

HE WALKED ON WATER 
Randy Travis - Warner Bros. 29878 

DANCY'S DREAM 
Restless Heart - RCA 2503 

GOOD FRIENDS, GOOD WHISKEY, GOOD LOVIN' 
Hank Williams Jr. - Warner/Curb 19872 

ON DOWN THE LINE 
Patty Loveless - MCA 79004 

* TURTLE POWER 
Partners In Kryme - SBK 19710 

SHE AIN'T WORTH IT 
Glenn Medeiros featuring Bobby Brown - MCA 53831 

* OOH LA LA (I CAN'T GET OVER YOU) 
Perteet Gentlemen - Columbia 73211 

DON'T WANNA FALL IN LOVE 
Jane Child - Warner Bros. 19933 

WHAT GOES AROUND 
Regina Belle - Columbia 73201 

GOOD LOVE 
Klymaxx - MCA 79012 

MY HEART BEA TS FOR YOU 
The Newtrons - MCA 53773 
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DOUBLEBACK (from "Back To The Future Part Ill" ) 
ll Top - Warner Bros. 19812 

CLUB AT THE END OF THE STREET 
Elton John MCA 53818 

* OOH LA LA (I CAN'T GET OVER YOU) 
Perfect Gentlemen - Columbia 73211 

* RUB YOU THE RIGHT WAY 
Johnny Gill - Motown 2045 

· HEARTBEAT 
Seduction - Vendetta/A&M 1473 

THE POWER 
Snap - Arista 2013 

* TOMORROW (A BETTER YOU, A BEmR ME) 
Quincy Jones with Tevin Gampbell - Qwest/Warner Bros. 19881 

IF YOU COULD ONLY SEE ME NOW 
T. Graham Brown - Capitol 44534 

ISLAND 
Eddy Raven - Capitol 79997 

THE DANCE 
Garth Brooks - Capitol 79024 

IN ANOTHER LIFETIME 
The Desert Rose Band - MCA/Curb 53804 

PUTTIN' THE DARK BACK INTO THE NIGHT 
sawyer Brown - Capitol/Curb 79040 

PERFECT 
Baillie And The Boys - RCA 2500 

I GO TO PIECES 
Southern Pacific - Warner Bros. 19860 

l'D LIKE TO GET TO KNOW YOU 
Jermaine Jackson - Arista 2029 

LOVE IS UKE AN ITCHING IN MY HEART 
The Good Girls - Motown 2013 

MERCY MERCY ME (THE ECOLOGY) 
Milira - Apollo/Mowtown - 2038 

LOVE HIGH 
Jeff Redd - Uptown 79028 

LIFT EVERY VOICE AND SING 
Melba Moore & Friends - Capitol 44500 

DO IT (ONE MORE TIME) 
Midnight Star - Solar/Epic 74602 

YOU CAN'T DENY IT 
Lisa Stansfield - Arista 2024 
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Leland'• 
WORLD SOCCER nNALI 

World Soccer Finals is a dedi
cated four-player (simultaneous) 
video game with 25" monitor and 
stereo sound. As with previous 
Leland sports-themed videos, much 
creativity has gone into making it as 
exciting and realistic as possible. 

Theme: international soccer. 
Gameplay: this one starts with a 

great attract mode which should 
really pull the players in. You see a 
world soccer ball rotating in open 
3D over the national flags of 24 
countries. A title screen closes over 
this, followed by a display of top 
club high scores, credits and a 
demo of gameplay. 

Players can play solo, with a part
ner, or against a team of one or two. 
After coin-up, you input your ini
tials and birthdate (game keeps run
ning register of your personal stats 
and "salary," based on your play -
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a feature which sure encourages re
peat play). Or, you can bypass this 
screen to get straight into the action. 

You choose the country you want 
to represent from a roster of 16 flags, 
pick your uniform colors in the 
locker room, decide on a field stra
tegy to best optimize your team's 
abilities, look at your personal stats 
and field ranking .. . and then you're 
off! 

The whistle blows. It's your ball, 
and you move downfield with the 
same tactics used in real play: pass
ing, chipping, booting, power kicks, 
bicycle kicks, dribbling, heading, 
etc. The defense is covering you ev
ery second. Careful about kicking 
out of bounds, or the other guys will 
have the ball. As you near the goal, 
the crowd's cheers grow deafening 
... and when the ball scores, a wild 
celebration erupts! 

Playing defense, the action doesn't 
let up. Try to steal the ball or force 
the opponents to make an error. 
Take down an opposing player (fin
esse is fine , but guts pays off, too.) 
When the opposition gets the ball 
near your goal line, some of the 
most exciting play occurs when you 
guard the goal with a computer
assisted goalie. 

For more information, ask your 
authorized distributor; or for refer
ral it's The Leland Corp. , 1841 
Friendship Dr., El Cajon, CA 92020; 
619/562-7000. 

COLUDllromhga 

Columns is a new puzzle-type 
video game kit for horizontal moni
tors (upright or cocktail). It may be 
played by one player or by two 
players taking turns. 

Theme: form sequences of colored 
jewels. 

Gameplay: players can select easy, 
medium or hard levels. Object of 
the game is to move jewels around 
onscreen (they come in six different 
colors) to form a same-color se-
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quence of three or more. By moving 
the joystick and tapping the single 
push-button, you can form horizon
tal rows, vertical columns or diago
nal lines. Once you do this, the 
jewels magically disappear from the 
screen. The remaining gems drop 
into the vacated squares, ready for 
action. If it so happens this new ar
rangement randomly forms a new 
color sequence, the new sequence 
also disappears and players are 
credited with more points as the 
drop-and-rearrange action con
tinues. Scoring is based on the 
number of jewels that disappear in 
the sequence, current difficulty lev
el, and speed of dropping jewels in
to place. 

For more information, ask your 
authorized distributor; or for refer
ral it's Sega Enterprises, Inc. (USA). 
P.O. Box610550, SanJose, CA95161-
0550; 408/435-0201. 

Koaaml'1 
LIGHTNING MUTEU 

Lightning Masters is a two
player interactive conversion kit for 
vertical monitor video games. Play
er controls are an 8-way joystick 
and two buttons (shooting and spe
cial weapon). 

Theme: aerospace jet fighters de
fend the Free World. 

Gameplay: nine stages of action 
are required to rid the Earth of the 
enemy menace. If you complete the 
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mission, the game repeats with 
more difficulty . 

Your jet is on screen, shown from 
a top-down view, as a ir -to-air, air
to-ground and air-to-sea combat 
takes place. Combat takes you over 
enemy-held terrain including is
lands, snow-covered landscapes, 
oceans and deserts. You dodge bar
rages of hostile fire while shooting 
and planes, tanks, sensors , subs 
and other enemy weapons. Simulta
neously, you're grabbing power-up 
"vulcan bullets," spread bullets, au
tomatic fire cyber weapons , etc . 
The most powerful weapons are the 
"particle beam" and the "dragon 
laser ." They can terminate every 
enemy on the screen. It's non-stop 
sci-fi aerial action. 

For more information, ask your 
authorized d istributor; or for refer
ral it's Konami Inc. , 900 Deerfield 
Pkwy. , Buffalo Grove, IL 60089-4510; 
708/215-5100. 

New &om Jlr. Vead 

Low-cost , reliable products with 
steady, ultra-long-term earnings are 
the specialty of Mr. Vend. Much of 
their line, including impulse 
games, electronic scales and color
ful bulk venders, feature actual re
corded speech (no robot-like syn
thesized sound), no moving parts, 
and quick-change versatility from 
one game or character to another. 
English or Spanish speech and 
graphics are available for every
thing in the Mr. Vend line . 

Deluxe Talking Match Maker is 
an impulse game that really grabs 
attention with 58 LEDs and flashing 
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lights. A recorded human voice is 
produced by microchip . Funny 
graphics and a ratings chart (the 
"Flashing Match Maker") add to the 
appeal. 

Bllmpo Junior is a talking bulk 
vender which vends toys, gum, can
dy and draws the customer with the 
same catchy , recorded voice used 
by the firm's 'Blimpo the Clown' 
model. 

Fun Station is a uniquely versa
tile floor display which can combine 
Mr. Vend impulse games and bulk 
venders in eight different configu
rations. The twin-pedestal base may 
be topped with two impulse games, 
or with two bulk venders . Addition
al impulse games and/or bulk vend
ers may be mounted two and four 
units at a time between the pedestals 
and/or on the outsides of the pedes-

• 
''You don1 ride pool tllbles on 

your chart but H you did, 

they'd score a 10 + with us 

for the last six montha." 

- from a Players' Choice 

reporting operator 

• 
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tals. Combining the different vend
ers and games with the many differ
ent placement combinations yields 
an almost infinite variety to help 
keep customers interested over long 
periods of time. 

For more information, contact 
Mr. Vend, 9588 Topanga Canyon 
Blvd., Chatsworth, CA 91311; 818/ 
718-6061. 

TRUCK UCE a WATER UCE 
&om Varl·Tecb 

Vari-Tech now adds some attrac
tive race games to its fine redemp
tion line-up. Truck Race is a two
player redemption game based on 
three-level roll-a-ball scoring. One 
player can play against the clock, 
or two players may compete against 
each other. Object is to roll a series 
of balls into randomly-lighted holes 
which represent different gears . 
Which holes are lit changes as game
play continues, and if you score, a 
colorful model truck on the the up
per playfield advances toward the 
goal. Players are thrilled as the 
gears grind and engines roar . 

Water Race lets one or two play
ers shoot water guns to shoot mov
ing targets. Skillful shooting causes 
the player's character, a cute dol
phin, to advance up the slanted up
per playfield. Again, one player 
can play against the clock or two 
may compete with each other. 

Both games feature very attrac
tive artwork that's sure to appeal to 
players of all ages . Cabinet for the 
truck game is a hot magenta, while 
the dolphin game features bright 
blue. "As the redemption market 
continues to grow, these classic 
games are proving to be winners ," 
said the firm. 
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For more information, ask your 
distributor or Vari-Tech, Interna
tional Sales Dept. , 4520 Spartan In
dustrial Dr . SW, Grandville, MI 
49468; 800/245-2737 or 616/538-4088. 

Plateaa'1 llLVEB ITBVOGLE 

Sliver Struggle is a new one
player redemption game. 

Theme: skillfully tilt playfield to 
slide a coin over sensors. 

Gameplay: the playfield has 15 
sensor targets. Eight of them will 
light up when gameplay begins; 
players use an "airplane"-type con
trol stick to tilt the playfield to as to 
make the coin slide to cover the 
lighted sensor. 

The game has eight reward levels, 
one for each lighted sensor. On 
coin-up, tickets are "allocated" to 

Page 130 

NEW PRODUCTS 

each reward level, but if not won, 
are accumulated until the player 
reaches that reward level on subse
quent plays. Said the firm: "This 
feature creates player interest with 
the potential to win more tickets 
than any other redemption piece on 
location!" 

Features: melamine laminate
covered, particle board cabinet; 
multi-colored, pinball-type lighted 
backglass; flashing rope lights; 
over/under coin door; ticket maga
zine holds 10,000 tickets; Deltronics 
ticket dispenser; several operator
controlled dip switches allow fea
tures to be location-tailored. 

For more information, ask your 
distributor or Plateau Inc. , 1 Plateau 
Lane, Tracy City, TN 37387; 615/ 
592-2000 or 800/228-8987. 

New Pool Tablet trom UBI 

Pool specialists UBI have added 
two handsome new tables to their 
line. The Serles E features electron
ic time/rack play. Features are set 
with dipswitches and front panel 
buttons (which you can see in the 
close-up picture shown here). All 
settings are shown on the alpha
numeric LCD display and include 
automatic rack/time play and price 
adjustments, different time and rack 
modes, "Deli" mode (indicates 
who's next to play), adjustable low 
battery warning, a comprehensive 
bookkeeping reading, and much, 
much more. 

Serles T is a simpler version of 
the above, featuring rack play only. 
Pricing is adjustable from 25¢ to $2. 
Features include dual coin mech, 
mechanical/coin counting meter on
ly, and side drawer access to elec
tronics. 

Both of these two new tables are 
available with an optional $1/$5 bill 
acceptor with stacker. Both operate 
on low current. 

June 1990 

For more information, ask your 
distributor or UBI, Inc., 51 Progress 
St. , Union, NJ 07083; 800/526-0080 
or fax 201-686-1518. 

Wlco't 
Adlutable lbaft Joystick 

8-way adjustable shaft Joystlcb 
are now available from Wice. This 
unique product, with microswitches, 
features two shaft lengths in one. 
You have the advantage of using 
eithera long 51h" or a short 5" length, 
simply by removing the sleeve and 
placing the "E" clip in the desired 
position. It features a short throw 
design for faster action and can be 
used on metal or wood panels. The 
Wice stock number is 15-4167-00. 

For more information, contact 
Wice Distribution Corp., 6400 W. 
Gross Point Rd., Niles, IL 60648-
4567; phones are 312/647-7500, or 
call toll-free at 800/323-0765 (U.S.) 
or 800/426-9426 (Ill.). 

"D. CUE" 

"Mr. Cue" is a nifty little chalk 
bar for pool tables. This metal 
bracket-type device has no moving 
parts. It mounts right on the side of 

, the pool table and allows players to 
insert the tip of their cue sticks into 
the chalk. The bar holds four chalk 

, blocks between a small upper and 
lower "shelf." 

Because the players can't handle 
or drop the chalk, operators don't 
wind up with chalk getting hung up 
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in the ball pockets ... which, as 
many know, results in jammed ta
bles, broken slates, lost table time 
and costly service calls. 

The inexpensive product is sim
ple to load and install. It also saves 
a lot of chalk! The inventor, Tim's 
Amusement, says the feature will 
reduce chalk use by as much as 
90%. That claim makes some sense, 
because the device would prevent 
players from constantly chalking up 
for the heck of it, or as a nervous 
habit. The device also prevents peo
ple from misplacing the chalk 
blocks all the time. It's also handy 
for players, who always know exact
ly where to find the chalk. Patent 
pending. 

For more information, contact 

NEW PRODUCTS 

Tim's Amusement Co., Rte. 1, Box 
247, Gray Court, SC 29645; 803/ 
575-2800. 

Alnled'1 Machine Moven 

By the time we printed the Air
sled, Inc. product notice in May's 
issue, the firm's product line had 
expanded and certain prices had 
changed, so here's the current, cor
rect information. Airsled has one 
appliance mover and two types of 
vending machine movers which use 
a unique air beam system to lift 
heavy loads ... much like a hover
craft on a small scale! Details are as 
follows. 

The brand new Vendafloat is 
designed to move vending machines 
that are on 4, 5 or 6" legs. Prices 
start at a little over $700. The Soda
float is designed to move beverage 
vending machines which basically 
sit on the floor with Y2" to % " clear
ance. Prices start around $670. 

Both of the above devices allow a 
single person to lift and move up to 
1,400 lbs. with ease. 

The lower prices mentioned last 

Billiard Cloth 
Mali 

--- &---

FORSTMANN" 
All Grades and Colors, 
Available through distributors 

ORDER DEPT: 

TOLL FREE - 800-223-6468 
NEW YORK - 212-475-4960 

The Henry W.T. Mali & Co., Inc. 
257 Park Ave. South• New York, N.Y. 10010 
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month applies to the firm's Appli
ance Mover, which moves house
hold appliances like washers, dry
ers, refrigerators, ranges, etc. up to 
600 lbs. Prices start at about $300 
with a single airbeam. The most 
popular version with dual airbeams 
starts around $400. 

Systems can be custom made to 
move loads up to three tons. Airsled 
devices are patented and sold 
worldwide. 

For more information, contact 
Aaron Silverman at Airsled Inc., 
408-B Meco Dr., Wilmington, DE 
19804; 302/996-5417 or 800/247-7533 
(which is 800/AIR-SLED). 

• 
"'Whlrlwlncl' hM convinced 
me to get moN Into plnbllll 

and to get IO-cent play 
(3/tt .00). Colllpetltlon won, 
do It, but I belleve n wll pay 

otr In the long run If I bet 
them to the hlta." 

- a Play.,.• Choice reporter 

• 
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BARTLET'S QUOTATIONS 
19911 - by Bob Rondeau 
Having been with Bally over 
30 years, you can't call me 
a "floater." However, my 
last three years there took 
me from one coast to the 
other, which gave me a 
unique opportunity to work 
and talk with industry folks 
from all over. Bally allowed 
my wife Bev to travel with 
me and I told everyone she 

didn't get paid but got to sleep with me Instead. When 
I said this in Texas, they passed the hat for her. 

During those travelin' years, I found out the people in 
our Industry are all the same great folks, except they 
talk differently. I heard so many unique local idioms, 
sayings, phrases, country talk and the like when chat
ting with locals on the showroom floor, the loading dock, 
over the parts counter, at operators meetings, etc., I 
decided to catalog a few for the benefit of the "illiterate" 
among us who may get a kick reading them. I don't 
know If Bartlet's ls Interested in taking them down, but 
It's a slice of Americana nevertheless. 

Observations on location owners: "He's toughter than 
a stewed owl." "He's twelve cookies short of a dozen." 
"He's been around longer than dirt." "He has short arms 
and long pockets." "He's tighter than a wet boot." "He's 
slipperier than a pocket full of custard." "Their cooking 
is so bad it's enough to gag a maggot." "He's squawk
ing like a hen layln' a square egg." "I would rather watch 
her walk than eat fried chicken." "They don't send 
donkeys to school because no one likes a smart ass.'' 

Get the drift? I Okay, here are some describing the 
locations: "The place smells like a monkey cage on 
the Fourth of July." "It was so dark I had to light a 
second match to see that the first one was lit." "This 
place smells like It wants to be left alone." "It's not 
worth the spit to wet a postage stamp." 

Now for some epithets used to describe certain new 
machines: "It's hotter than honeymoon sheets." "Looks 
as fine as a new scraped carrot." "If you want to know, 
ask old numbnuts over thar." Plus these describing 
competitors: "He's got a good line, but the clothespin 
fell off." And for two cooperative competitors: "They're 
as thick as hair on a hog." 

How do you tell a salesman you don't like his deal? Try 
these: "Go fry some Ice." "Take a long walk off a short 
pier." "You have a hole in your screen door." "I have 
a tie that's.not as loud as you." "You're so slow you 
couldn't catch a cold." "We're not on borrowing terms." 
Finally, when asked about your health, one of these may 

apply:"lfeelsolowlcouldjumpoffadime." "l'mpleased 
as a dog wagging two tails." "I was born tired and suf
fered a relapse." Or "l'vegotthegreen apple nasties." 

There are lots more, but ReP/ay isn't a Sears catalog. 
I also learned that "car boots" are tires, that "chips" 
are trench fries, that Colorado Kool-Air is Coors beer, 
that a "hatchen jacket" is a maternity dress and that 
this industry is made up of the finest folks in the world. 
Ya'll take care now. Bob. 

international 
CONDOLENCES - Rokuro (Mr. n Tanaka, interna
tional sales rep for Arachnid these past two and a half 
years, passed away April 26 at the age of 47. Apparent
ly he underwent surgery and died at home a week and 
a half later. Tanaka, according to his friend Bernie 
Powers, was a dynamic individual who spoke maybe a 
dozen languages. May he rest in peace. 

MOSCOW CASINOS?- More than a dozen groups
including Bally Gaming Corp. - have launched joint 
venture attempts to install several thousands of indi
vidual slot machines (usually 35 or less per location) 
and full casinos In the Soviet Union. This was reported 
April 15 by Gambling Times. Despite the new USSR 
policy of "perestroika," these two bold ventures face 
big problems: converting the Soviet ruble, and end
running the stodgy Soviet bureaucracy. Hmm, isn't 
Mikhail Gorbachev having the same problems? 

SPACE AVAILABLE NOW for FER, the Spanish Amuse
ment Trade Show set for Oct. 3-5 in Barcelona. For the 
first time, they're calling it an "international" show and 
of course, visitors and exhibitors from around the world 
are welcome. You can fax them for info at(93)218-5850. 

GERMAN WILDCATS- No, we don't mean kitties that 
meow with a Berlin accent. We're talking about NSM 
(Bingen, West Germany) distributing products by Ameri
ca's Wildcat Chemical Co. (Ft. Worth, Tex.). First ship
ments should arrive over there on June 5. Areas to be 
covered: "this year West Germany, next year much of 
Europe!" By the way, this new step up to global stature 
arrives on Wildcat's 20th anny in the amusement and 
gaming industries. Wildcat already had a good reputa
tion for quality through much of Europe, but the firm's 
Joe Peters acknowledged the tremendous effort made 
by NSM's Jochen Meineke to get this teamwork rolling. 

Page 132 June 1990 RePlay Magazine 



• 

GRAPEVINE 

•id•t 
NAMA NEWS - The vending association will hold its 
annual National Educational Conference Aug. 15-18 at 
the Ambassador West In Chicago. Informative trade 
seminars will help vending operators learn about many 
aspects of running a successful vending business. Also, 
NAMA announced that a fascinating 48-page paperback 
A Concise History of Vending by G. Richard Schreiber, 
NAMA's president emeritus, Is back In print. First pub
lished In 1961, It now contains a new" Afterword" by the 
author. NAMA members can get it for $8 and non-mem
bers pay $15. No charge for postage and handling. Send 
yourcheckormoneyordertoNAMA,20N. Wacker Dr., 
#3500, Chicago, IL 80608-2102, attn. Gale Granbery. 

David Thiel, Director of lnceractM Sculd, and 11m Slcely, Alt 

Director of lncredlble Technolotles, JM a three-hour demo on 

the fun of video pines to about 300 execs and unNersky profs. 

THAT NEW· TIME RELIBION of video fun was recent
ly preached to an enthusiastic crowd of 300 company 
execs and university professors. At the "pulpit" were 
Dave Thell and Tim Skelly, two wizards from Chicago's 
youngest vldgame maker, Incredible Technologies. 
They gave a meamertztng three-hour, hands-on demon
stration of the power of video game art and sound to 
CHl-90, a Seattle-baled conference on computer
human Interface. "If the computers people use at their 
jobs were set up more like games," art director Tim 
Skelly explained, "people wouldn't have nearly as 
much trouble learning how to use them. People like 
to play games because they like the comfortable feel
ing when 1. they know what they're supposed to do; 
2. the game helps them figure out how to do it; 3. the 
game tailors the level of challenge to the player." Makes 
sense. One delightful demonstration used audience 
participation to prove a point. Dave and Tim had the 
audience pass a 48" beachball back and forth, "con
cert-style" around the auditorium. The first time, fNery
one passed It around quietly. The second time, sound 
director David Thell accompanied all the tosses, catches 
and drops with appropriate sound effects: bangs, crash
es and explosions produced by a computer. The crowd 
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Persistent Power Supply s + 5V DC -15A 
- 5V DC - 1A 
+ 12V DC - 2.5A .ENTRON 
• Power-on LED 
• High Efficiency 
• Compact Size 
• Light Weight 
• Built-in EM! 
• Soft Start 
•Low Noise 
• Short Circuit 

Protected 
• Over Voltage 

Protected 
• Over Current 

Protected 

Incredible Price 

ENTRON Ent. Co. Ltd. 
P.O. Box 19 - 18, Hsin Tien 
Taipei, Taiwan, ROC 

Tel: 886-2-913-5023 
Fax: 886-2-913-5029 
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went wild as IT proved that synchronized, computer
generated sounds make human activity more fun. What 
a great way to show the "mainstream" business world 
how coin-op amusements fits Into their program! 

•rthwest 
FUNDS FOR FUN R&D- Nintendo Japan will contrib
ute $3 million to start a new fund at the Massachusetts 
lnstltuteofTechnology. The fund will payforDr. Seymour 
Papert's research Into how children leam while they 
play. Papert, Inventor of the LOGO computer language, 
says traditional teaching methods are out of touch with 
today's kids. He develops hi-tech leamlng tools that 
"look and feel more like Nintendo games than school 
books." Nice to see that Nintendo Is beginning to help 
exploit the educational opportunities of Interactive video! 

•rtheast 

JOHN MAR80l.D can'ttotallyrelax, even when hetakes 
a vacation. The Betson redemption chief took his wife 
and kids down to Orlando for a visit to Disneyland and 
the MGM Studio theme park, but also checked out quite 
a few Florida arcades. Seen here are his daughter Alli
son (age 10) and son Matthew (8) playing Betson's Big 
Choice crane at Atari's Commander Ragtime arcade. 
John termed this the "standout arcade In the Orlando 
area." But don't worry, John's kids also got to play non
Betson games. John says Matthew loved WackyGatots, 
Big Mouth, Skee-8all, Four-Trax and TMNT. Alllson 
stuck to redemption games (must be In the blood). 

CORRECTION - Frank Senlnsky's management group 
will not be partofthebalanceofthlssummer'sStar*Tech 
Joumal technical training seminars, the Joumal's Neil 
Calore announced. 

STILL ON TRACK - Star*Tech Joumal's upcoming 
two-day technical training sessions are still set for V• 
gas, Portland, Denver, Houston, Omaha, Bloomington, 
Phoenix, Dallas and Uvonla from now through Septem
ber. You can get exact dates In last month's Issue of this 
magazine, or use the phone given below. By the way, 
the latest Star* Tech seminars (March 31, Birmingham 
Vending and the April 21, New England Coln-Op) were 
hailed as great successes. In fact, 98% of the students 
rated the program as "excellent." One operator called 
theJouma/ to say, ''Mytech came back from your semi
nar with such confidence that his shirt buttons were 
bustln'I" Contact Nell Caloreat809l662-1080fordetalls. 

THE SIMPSONSI If you haven't heard of this wacky 
TV family, you must not watch TV. Or read newspapers. 
Or listen to the radio. Or see kids In t-shlrts and sweat
shirts. The Simpson family Is featured In a Sunday night 
prime-time half hour cartoon and It's the latest craze 
In pop culture. Bonita Marie International has got full
color, licensed 3" pins featuring Bart and the entire 
Simpson family, ready to stock In your cranes (boxed 
In the proven Peanut capsule or rotary dishes), or In 
redemption centers (displayed In a complete display 
rack). Orders come with a free 11x8" color poster of 
the Slmpsons to display on the back mirror of your 
crane. By the way, Bonita's licensed "Teenage Mutant 
Ninja Turtles" pendantsarealsoselllng now. Calltheflrm 
at 201/349-1994 or 800/272-8375. The Slmpsons and 
Teenage Mutant Ninja Turtles are trademarked names. 

BEST BUDDIES - The Music Video Assn. (MVA) 
recently raised nearly $10,000 for the Best Buddies of 
America, a non-profit charity organization dedicated 
to helping the mentally retarded participate In "main
stream" American life. A&M Records won first prize In 
the drawing, which meant any child they sponsored 
could have his choice of prizes: an expense-paid six
night Hawaii trip, or a Rowe video jukebox. Second
plBGe winner Amanda Crane was eligible forthe remain
ing prize. Immediately after the drawing, MVA prexy 
Mike Reinert notiflecl winners by phone from MVA's New 
York offices. He termed the chance to help the group 
"tremendously gratifying" and encouraged others "to 
help Best Buddies In any way they can." 

THE LUCKY I UNE BABA - Yamate USA, the "point'' 
company marketing the Lucky 8 Line In America, hu 
been suing Atlantic & Pacific Amusement Corp. for 
copyright Infringement. In a press release from A&P, 
their Myron Sugarman stated his contention that the 
game was actually In the public domain (Myron makes 
them as welQ. Said the release: 
"In a pre-trial hearing of a suit brought by Yamate, Judge 
Harold A. Ackerman of the U.S. District Court for New 
Jersey ruled that the plaintiff had failed to demonstrate 
at least a reasonable llkellhood of success If the suit were 
to go to trial. In view of that fact, Judge Ackerman refu8ed 
to Issue either a preliminary Injunction or the lmpound
ment order that Yamate had also requested. The key Is
sue centered on when Lucky 8 Une was actually creat
ed and first offered for sale, since a game only becomes 
public domain If it's sold without copyright for at least five 
years. Yamate claimed that the game was only sold from 
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1985, but, according to Ackerman, A&P presented 
'weighty evidence that the Lucky 8 Line video game was 
published In 1983 six years before the issuance of the 
registration.' This weighty evidence Included more than 
15 affidavits from distributors stating that they had 
bought, aold and operated Lucky 8 Line games in 1983. '' 
A complete transcript of the hearing can be obtained by 
contacting: Myron Sugarman, Atlantic & Pacific, 1428 
No. Broad St., Hiiiside, NJ 07205; 201/926-0700. 

s•tlleast 
MORE NIX ON CIGS - The U.S. Environmental Pro
tection Agency will soon declare second-hand smoke 
as a "known carcinogen" and say that around 3,000 
Americans have died as a result of "passive smoking," 
It was reported at presstlme. 

s•threst 

CBff BenJis, Dave Goldfarb er son Michael, Betson Pacific's Sal 
DeBnn>, Ken Colburn and Steve Nelson ac the open house. 

BETSON PHOENIX held a fine post-ACME open house 
on March 29 at their place on N. Black Canyon Highway. 
Branch manager Sal DeBruno proudly reported that 
around 200 tradesters attended. As you can see from 
the smiles In this candid snapshot, they had a good tlmel 

BILL VAN ANDA is new to 
the sales department at 
Coast to Coast Amusement 
Game Distributors (Rose
ville, C&lif.). Creator of the 
lntermark coin-op table ten
nis game, Bill's been a small 
but experienced operator of 
his own Alpine Gameshare 
route In Reno, Nev. He's al
so got lots of sales experi
ence and will be a fine addi
tion to the dealer. The firm's 

Ben Santucci heartily welcomed Bill to the team in mid
May. Phone for Coast to Coast Is 800/752-9879. 
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Impulse Machines are Hot! 
And we have the best with the 
biggest selection . You can 
maximize your profits in any 
location with our eleven models. 
Check Mayoni 's unique features : 
• Digital Voice-Sounds Like the 

Original 
• Very Attractive Graphics 
• Many Lights for Added 

Attraction 
• One Year Factory Warranty on 

Parts and Labor 
• Heavy Duty Steel Construction 
• Trouble Free Solid State 

Electronics 
Call or write today for a full 
brochure. 

1 (800) 345-1183 

- - ...... 

MAYONI ENTERPRISES 10340 Glenoaks Blvd. Pacoima, CA 91331 
(818) 899-2488 1 (800) 345-1183 Fax: (818) 899-0152 . 
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Fred Pollak entering his surprise party - and boy was he surprised! 

SURPRISE/ FRED POLLOCK'S 8-DAY - This es
teemed trade veteran, who in 1983 founded Nationwide 
Vending Services (Upland, Calif.) and who serves as its 
chairman, secretly expected to have a ho-hum 70th birth
day when the calendar came to May 1. But his lovely wife 
Mari, son F.J., and many friends and colleagues had 
other plans. Fred explained afterward: "Mari threw a 
surprise party for me at El Gata Gordo, a restaurant next 
to our offices. I was completely surprised! We had all of 
our employees (some 60 or more), and executives from 
Coca-Cola USA in Atlanta. They helped put this surprise 
over on me. My wife Mari, of course, completely fooled 
me. My son F.J. escorted me to the party, using some 
ruse that involved the Coca-Cola people. It was a won
derful party and I enjoyed it Immensely." Shortly after
ward, Fred and Marl flew on to Hawaii, where they ran 
Into industry friends at the Atari dealer affair on Maui 
(including ReP/ay's Eddie and Tippy Adlum). Fred and 
Mari continued on to Waikiki Beach for another week and 
finished up their trip with a two-day jaunt to San Fran
cisco. "We had a great time," Fred smiled. "I loved 
every bit of my first and only vacation since founding 
the company!" Happy birthday to a grand fellow. Fred, 
you are a true institution in the world of coin-op! 

Son FJ smiles as Fred IC wife Marl share a "we aot you!" hur. 
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AbcNe, employees, friends IC colleaiues wish Fred a ''happy 
b-day'' while below, dallllhter Hatfsa downs around with Dad. 

AbcNe, (left to right) Beclcy Gobllsh, Coca-Cola's JetTY Speck and 
Richard Neilsen (both ti'om .Atlanta), Natlonwlde's Dan IC Diane 

Brown. Below a ll'OCIP of employees at the fun surprise party. 
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RICK McDOWELL has 
been promoted to Customer 
Service Supervisor at Atari 
Games. The 16-year com
pany vet will now oversee 
daily activities of that depart
ment, including parts order 
processing, kit assembly, 
parts inventory manage
ment, shipping and receiv
ing. He'll also work much 
more with distributors and 
operators in this new post. 

Rick says he's committed to keeping Atari's reputation 
as a top quality service group. Congratulations! 

80000000-EEEEEEI For those industry folks who've 
been wonderin' what's goin' on with Leland's Pig Out 
video, the firm advises us that their R&D staff is hard at 
work studying pigs from every angle! Their people re
cently made a trip to local "Bigg's Pigs" pig farm to 
record actual squeals, grunts, oinks and "other ques
tionable noises" that these delightful animals produce. 
Says the firm, "In order to maintain game security, we 
have threatened our sound engineer not to reveal the 
methods used to obtain these sounds. Believe us folks, 
a few pigs may have lost their dignity, but none were 
harmed or injured in the process .. . However, if you want 
to discuss our employees, that's another matter!" While 
they continue to hone their hog-calling skills, Leland's 
got a neat four-player dedicated soccer game, World 
Soccer Finals (see our "New Products" section for de
tails). Check it out at a Leland dealer near youl 

MEGA META/ I-Vies' LeRoy Hancuff called recently to 
fill us in on the goings-on at this Northern California game 
company. He happily reports that sales of their Meta Fox 
kit are up and that the game's reputation as a solid-
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earner continues to build. And, on the new game front, 
the firm has a horizontal kit called Super Pool, which 
started shipping mid-May. LeRoy says it's an exception
al pool game ("it's the most accurate I've ever seen"), 
featuring 6-, 6- and 9-ball play. "It's a super bar/tavern 
piece," says the sales exec. For more info on either 
game, contact I-Vies at 1900 Wyatt Dr., Ste. 3, Santa 
Clara, CA 95054; 408/492-1296. 

ERNIE DOUB JR. passed 
away May 5 from a heart at
tack and stroke. He was 68. 
For the past eight years, 
Ernie had been a small op
erator (PatErn Video Ven
tures) along with his wife Pat 
and son Ed. Ernie became 
an operator subsequent to 
his retirement from teaching 
public school in Alta Loma, 
Calif. The father, wife and 
son team referred to them

selves as the "Three Musketeers" of local operating. 
Friends described Ernie as a "fabulous guy, a real grass
roots operator whose entire family worked in the busi
ness. fi Ernie built up his route from scratch and 11 put his 
heart into everything 110%," recalled his friend Dave 
Jackson of Pachinko Palace, who sold the couple their 
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first two games. "Ernie was a giver, not a taker ... an 
old-fashioned Idealist,'' Dave added. Our condolences 
to Ernie's family and friends. He will be missed. 

APPOINTMENT - Bob Martin, an 11-year veteran at 
Automatic Products, has joined C.A. Robinson's San 
Francisco office In vending sales. It's quite a catch, since 
Bob is well known to vending operators In the Western 
region. 

BACK IN THE SADDLE - When he retired from run
ning the Texas branch of Jack's Amusements last year, 
distributor Mel Harp said he'd probably get restless 
after a while and find something to keep him busy, 
maybe on a part-time basis. Maybe sell Insurance, he 
said. Well, the industry is too deeply into Mel's blood for 
any such venture. He's accepted an offer from friend 
and former employer Bob Jordon to be general man
ager of Jordon Equipment Co., Inc. In Lubbock (806/ 
747-5287). Bob and Mel will buy and sell new and used 
coin-op amusements and venders of all makes. Mel 
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DATE800N 
JUNE 7-10 
WAMO Spring Convention, Holiday Inn, 
Stevens Point. For more data, call 
414/529-4704. 

JUNE 15-17 
ICMOA Annual Meeting, Clarion Inn at Eagle 
Creek, Findley, Ill. For more information, contact 
ICMOA at 708/369-2406. 

JUNE 22 
Open meeting for all interested to discuss Los 
Angeles tax hikes affecting the industry. Jointly 
sponsored by operators and by Betson Pacific, 
at Betson 's L.A. offices (213/388-9338). 

JULY 10-11 
Latin American amusement machine exposi
tion , U.S. Trade Center/Maria Isabella Sheraton 
Hotel, Mexico City, Mexico. For more informa
tion , contact AAMA at 703/494-2758. 

AUGUST 17-19 
AMOT (Tennessee) General Membership Meet
ing & Trade Show, Stouffer Nashville Hotel. For 
more information, contact Jan Green at 
901/521-1234 or 601/371-1000. 

AUGUST 17-18 
AMOV 32nd Annual Convention & Trade Show, 
Cavalier Hotel, Virginia Beach, Va. For more in
fo, contact Charles Rowland at 804/262-9283. 

SEPTEMBER 13-16 
NCCOA Annual Convention & Trade Show, 
Charlotte Marriott Executive Park Hotel, 
Charlotte. For more information, contact Bobby 
or Cindy Earp at 919/584-4833. 
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commented with a smile, "I guess that's what It's like 
when they say, you just can't keep an old fire horse away 
from the fire. Unlike the poet who just wanted to live 
In a house by the side of the road where the race of man 
goes by, I find that I want to be out In that road and be 
part of the race of man that Is going by." Mel, whether 
on the road or beside It, you've definitely got a touch of 
the poet in youl Best of luck. 

NEW HEADQUARTERS The Pinball Palace has now 
moved to a building adjacent to their previous site. 
They're at 3148 E. La Palma, Units A&B, Anaheim, CA 
92806. Phone Is 7141632-3881. This outfit Is a rather sub
stantial jobber of new and used pinball and video games. 
They say they've got Orange County's largest service 
department "taking care of all operator needs, includ
ing conversions." President John Ridgway and his serv
ice chief boast 23 years' Industry experience between 
them; the firm says it's built up long-term customer rel• 
tlonships based on sensitivity to operator needs, includ
ing In-house and externally-sourced financing. 

SEPTEMBER 13-15 
Michigan Coin Machine Operators Assn. annual 
.convention and trade show. Clarion Hotel & 
Conference Center, Lansing. For more informa
tion, contact MCMOA at 517/372-2323. 

OCTOBER 11-14 
NAMA National Convention, Orange County 
Convention Center, Orlando, Fla. For more in
formation, contact NAMA at 312/346-0270. 

OCTOBER 25-27 
AMOA Expo '90. Hyatt Regency (and two other 
hotels), New Orleans. For more information, 
contact AMOA at 312/644-6610. 

NOVEMBER 9-10 
Pinball Expo, Ramada Inn, Rosemont, Illinois. 
For more information, contact Robert Berk at 
216/369-1192. For exhibit information, contact 
Mike Pacak at 800/321-2722. 

NOVEMBER 14-17 
IAAPA (Parks) Show, Convention Center, 
Washington, D.C. For more info, call 
703/671-5800. 
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SOME PEOPLE 
WANT TO 
PUT YOU 
OUT OF 

BUSINESS! 
LEGISLATION & REGULATIONS. Sometimes they are good. 
Sometimes they are not. That's where AMOA's government 

relations activities play a key role. AMOA monitors 
legislation arid regulations affecting the coin-operated 

amusement, music & vending industry. From dollar coin 
legislation and jukebox licensing to taxation and copyright 
issues, AMOA represents you. From a government affairs 

liaison based in Washington, D.C., to AMOA's annual 
"Government Affairs Conference," AMOA gives you the 

scoop, allows you to get involved-and gives you and the ~ 0~ 
industry a voice on issues that affect your business. <cO~ ~~' 

GOVERNMENT RELATIONS! ~~ ~~~ 
Another way AMOA is working for / ~ ~~o ~~\ 

the coin-op industry. ~<l ~~~!~~~~~~~ ~ 
G~'a 0~ ~~f() ~<t;,~ ~<() 
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Dough's A-Poppin' 
'Pop-A-Ball' is "tops with ops" at arcades & family fun centers; 

exclusively from Coastal Amusement Distributors redemption specialists 

"Pop-A-Ball is one of the top re
demption games in some of the coun
try's major arcade chains right 
now," stated Leonard Dean, presi
dent of Coastal Amusement Distri
butors (Lakewood, N.J.). Arcade 
owners agree. Mike Patz of Jolly 
Time Arcades confirmed: "It's a 
very strong piece which earns stea
dily. And to my mind, it is a neces
sary piece for the redemption-mind
ed arcade." An endorsement like 
that makes it easy to understand 
why Coastal Amusement Distribu
tors is so pleased to be the exclusive 
national distributor for Pop-A-Ball, 
which is manufactured by SMS. 

What makes Pop-A-Ball so much 
fun? In this random-action game, 
balls are popped into the air and 
land in any of 25 holes on the play
field. The player selects which balls 
he wants to keep for highest value, 
ejects the rest, then "re-pops" for 
some new balls. The object is to get 
balls into certain holes for high 
point value. The more points you 
win, the more tickets are vended. 

"Many 'hits ' for each player are 
built into the game," Len Dean ex
plained. "Players like it because 
anyone can play it; anyone can win; 
and they enjoy the colorful action 
of the balls on the playfield, along 
with all the entertaining lights and 
sounds. It's factory set to vend at 
least two tickets per quarter. Oper
ators may decide to increase the 
ticket vend and percentages, but 
SMS's built-in parameters ensure 
that it's going to dispense a good 
amount of tickets!" 

As noted, this is not a skill game, 
but of course that's perfectly ac
ceptable in many areas, Dean ex
plained. And where random-action 
games are frowned upon, "Roosta 
Shoota on the other hand, is a 100% 
skill game," Dean smiled. "In areas 
where Pop-A-Ball can't be operated, 
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Roosta Shoota can. Players are at
tracted to this colorful, upright gun 
game with the funny rooster char
acter and the randomly-lit bullseyes 
on the back of the playfield. As play
ers start hitting the targets, tickets 
stream out of the header in a long, 
continuous ribbon, moving past the 
player to the floor." 

When it comes to redemption, 
Len Dean knows whereof he speaks. 
This Garden State native literally 
grew up with the famed redemption 
arcades of the New Jersey Shore. 
(You might say the redemption con
cept comes as naturally to him as a 
day at the beach.) After 17 years 
in this business, Dean truly under
stands what makes a good redemp-

June 1990 

tion game. 
"Good redemption design ideas 

have to meet certain criteria," he 
explained. "You can't just take a 
gaming-type piece, put a ticket vend
er on it and say, now it's a redemp
tion unit. If you do, people will look 
at it and comment that they don't un
derstand what redemption means. 
Redemption means family appeal, it 
means letting the players partici
pate in affecting the outcome of the 
game. It means learning about mer
chandising and seeing those smiles 
on the players' faces when they win 
. prizes. Most of all, it means games 
that earn steadily on location for 
many years." 

Dean's Coastal Amusement Dis
tributors is a redemption specialist, 
riding the crest of the American 
redemption wave. "American ar
cades have realized they have to 
balance pure amusement games 
with redemption games which off er 
family appeal," Dean explained. 
"We've already seen the large 
chains move to full-line redemption, 
giving it equal emphasis with videos 
and pins. Redemption is steadily 
filtering down to the middle-sized 
and smaller operators, most of 
whom are now expanding beyond a 
single redemption piece on site. 
Based on this trend," Dean stated 
confidently, "we're predicting that 
most U.S. arcades will gradually be 
transformed into full-line redemp
tion centers with a wide variety of 
ball-in-the-hole games, shooting 
games, pushers, rotaries, ski alleys, 
race games - the whole spectrum 
of redemption equipment." 

Beyond the rising U.S. redemp
tion trend, redemption is now 
spreading over the globe, Dean 
notes. "It's a steadily widening mar
ket," he smiled. "It's becoming a 
world-wide phenomenon, and Coast
al is 'out front' in this area, too. 
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Coast.JI Amusement Distributors' Len Dean (left) and Bob Keelyn (right) with Alabama operators 
Fran & Fred Lange at last fall's AMOA Expo with Roost.J Shoota. 

We're getting into new areas that 
nobody's touched before, such as 
Pop-A-Ball and Pokerroll, both by 
SMS. We're doing exceptionally 
well in Britain, and we're also de-

"Redemption Is what I 
do. I sell quality redemp
tion games that are good 
for the entire family. l'B 

be sellng new 
redemption games at 
the next national trade 
show. . . and several 

years from now, l'H still 
be selling redemption 

games, because they're 
family games that earn 

for years." 
- Len Dean, President 
of Coastdl Amusement 

Distributors 
veloping growing markets in Scan
dinavia, Mexico, Taiwan, Canada 
and others." 

Coastal was formed in the spring 
of 1988, and as you can tell, the com
pany has already carved out a pro
minent place for itself on the indus-
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try totem pole. Coastal imports and 
nationally distributes a wide varie
ty of top-flight redemption product, 
as well as representing key U.S
made lines. Altogether, Coastal re
presents over 30 manufacturers. 

Among their best exclusives are 
certain British-made (Harry Levy) 
items such as the coin pushers Mer
lin's Magic, Showboat and River
boat. The Roosta Shoota is also 
from Levy. Coastal also represent 
England's Whittaker Bros., which 
largely makes kiddie rides. 

Beyond these exclusives and im
ports, Coastal carries a full line of 
new and used games, kits, cranes, 
novelties, kiddie rides, pokers, coin 
handling equipment and redemp
tion merchandise packages. Coastal 
exports much gaming equipment 
and offers full service, parts and 
suppor t. Look for Coastal's profile 
in the redemption arena to grow 
higher with each passing month. 
President Leonard Dean and sales 
pro Bob Keeyln are firmly commit
ted to this market . .. and they plan 
to help the industry grow to its full 
potential. 

"Redemption is what I do," Dean 
said simply. ' 'I sell quality redemp
tion games that are good for the en
tire family. I'll be selling new re
demption games at the next nation
al trade show ... and several years · 
from now, I'll still be selling redemp-
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tion games! Why? Because I'm not 
interested in equipment that makes 
money only for a short while. At 
Coastal, we specialize in long-term 
equipment that can earn money for 
operators for years and years. Re
demption has always been our spe
cialty . .. and it always will be." 

For more information, contact 
Len Dean or Bob Keeyln at Coastal 
Amusement Distributors, 601 Pros
pect St., Lakewood, NJ 08701; 201/ 
905-6662. Fax is 201-363-6329. ~ 

• 
Whether you're near or tar 

from retirement, you can get 
an estimate of your soclal 

security benefits by caHlng 
1001234-5772 and request 

form SSA-7004. You should 
get your estimate about three 
weeks after you mall the form 

back. 

• 
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~.~~of;f: 
time to time, seeking quick answers 
to their questions. Our clients call 
us regularly with quick questions as 
well. In this article, we will address 
some of the questions which are 
most commonly asked by operators. 

heis We're Most Frequently Asked 
is generally yes. However, the law 
varies greatly from state to state. 
In California, non-professional em
ployees must be paid time-and-a
half for any time worked over eight 
hours per day or 40 hours per week. 
Employers who fail to do this could 
open themselves up to significant 
exposure, especially if it is not done 
for a period of several years. Usual
ly, the state labor commission will 
require an employer to pay back all 
overtime which was not paid. If you 
have any doubts on this question, 
consult your local attorney. 

Is an oral agreement valid? The 
short answer to this question is yes. 
However, there are a number of 
difficulties with oral agreements. 
First, because the agreement has 
not been committed to writing, it 
can be very difficult to prove what 
the terms of the agreement were. 
Both parties to the oral agreement 
may have very different opinions as 
to what the terms of the agreement 
were. 

Second, many states have enact
ed some version of the "Statute of 
Frauds." This legal doctrine essen
tially states that certain types of 
oral agreements will not be enforced 
by the courts. Agreements involving 
real estate and agreements which 
last for more than one year are typi
cally required by the Statute of 
Frauds to be in writing. If you have 
any doubt as to the applicability of 
the Statute of Frauds to a particular 
oral agreement, consult your local 
attorney. (By the way, there is some
times a way around the Statute of 
Frauds. Most state laws provide 
that if an oral agreement has been 
fully performed by one party, it will 
be enforced.) 

Whose signature should I get on 
the location agreement? If the loca
tion is a sole proprietorship, you 
need to have the individual who is 
the sole proprietor sign the location 
agreement. If the location is owned 
by a partnership, it is usually suffi
cient to have one of the partners 
sign. (Be sure that the individual 
signing the agreement designates 
that he or she is indeed a partner.) 

If the location is owned by a cor
poration, it is usually sufficient to 
have a corporate officer sign. (Once 
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MERRITT HAGEN 
Laurence Merritt has been helping operators with their 
legal problems for over 12 years. He has experience 
as a Judge Pro Tem in the Santa Monica Municipal 
Court and as a family law mediator for the Los Angeles 
Superior Court. He is also on the panel of arbitrators 
for the L.A. Superior Court in addition to teaching 
courses for paralegals at Waterson College. His part
ner, David Hagen, also has a great deal of experience 
representing operators in litigation matters. Both wel
come comments and questions - they may be 
reached at their offices by writing or phoning: Merritt 
& Hagen, Attorneys at Law, 6400 Canoga Ave., Ste. 
311, Woodland Hills, CA 91367; 8181992-1940. 

again, be sure they indicate their 
corporate status when they sign the 
agreement.) Obviously, it's always 
best to have the corporation's presi
dent sign, but in most cases you will 
be fairly well protected if the VP, 
secretary or treasurer signs for the 
corporation. 

One additional note: be sure that 
the name is printed underneath the 
signature. Many times, a signature 
is scribbled and it is difficult, years 
later, to determine the name of the 
person who signed the agreement. 

Can I be held liable for acts of 
my employees? The short answer 
to this question is yes. Under the 
long-established theory of "Respon
dent Superior," an employer is gen
erally responsible for the acts of the 
employee, if the acts were done 
within the scope of business. Ac
cordingly, if you have an employee 
making collections in his own car 
and the brakes fail, injuring some 
third party, you may be sued by that 
third party. That's why it is impera
tive that operators carry adequate 
insurance to cover themselves for 
these types of risks. 

Do I have to pay my employ
ees time-and-a-half for overtime? 
Again, the answer to this question 
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Which is the best entity from 
which to operate a business? As a 
general rule, a corporation is the en
tity of preference. As most of our 
readers know, the shareholders of 
the corporation are generally not 
liable for any corporate debts. This 
insulates the shareholders from any 
personal liability relating to the 
operation of the business (unless, of 
course, the corporate entity is not 
treated properly or personal guar
antees are signed by the sharehold
ers). Corporations are a bit more 
expensive to set up and maintain. 
However, we believe that they are 
the most flexible form of business 
entity and certainly provide indivi
duals with the most protection. 

What is the least desirable form 
of entity from which to operate a 
business? Without a doubt, a part
nership is the least desirable busi
ness entity. In a partnership, each 
of the partners is completely re
sponsible for any obligations of the 
partnership. This means that your 
partner could create tremendous 
liabilities for you, without your 
knowledge! This is the reason why 
we discourage partnerships when
ever possible. 

In the future, we would like to de
vote periodic columns to answering 
questions sent in by our readers. If 
you have any issue you would like to 
discuss, just give us a call or write! 
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lili Tournament 
gg Highlights _____ _ 

Dart Topper 
AMOA dart finals draw 1,500+ to Las Vegas; Conway's NDA on role; Peppard's coming 

• 
nder thE. forbidding 
name of the Internation
al Team Championships 

of Electronic Darting, AMO A's NDA 
dart association held its money fi
nals May 2-5 at the Sahara in Las 
Vegas. Under the control of NDA's 
Executive Director Joe Conway and 
Tournament Director Kirk McKen
pon, the four-day sporting event at
tracted just over 1,500 people (of 
which nearly 1,000 were members 
of teams, four each, or alternates). 

The total cash purse ran $39, 700. 
In addition, over 200 trophies were 
awarded. That was grand, but 
equally grand was the participation 
of Arachnid this year. This ace mak
er of electronic dart boards joined 
the NDA movement last May which 
made this year's event and Arach
nid/MeritNalley equipment com
bine. 

A total of 165 boards were set up 

Three who made the 

1990 NDA go: (from 

left) floor assistant 

Mike Hawkins, NDA 

supremo Joe 

Conway, Tournament 

Director Kirk 

McKennon on the 

platform at the Las 

Vegas Sahara hotel. 

in the Sahara's ballroom, all in al
phabetical order by factory brand. 
All games required four teammates, 
but were divided into divisions from 
Masters through Ladies with sever
al skill levels beneath. Mixed (sex) 
bouts were run as well. 

Outgoing NDA prexy Tony Urso OJ takes a break with Mlrellle Chevalier (C. T.S.) & Mike Hawkins. 
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The team from Keller's Lake Bar 
in St. Paul took top honors in the 
Masters. Sponsored (or sanctioned) 
by Dahlco Music & Vending, the 
boys won $2,300 plus trophies. 
Alexanders Bar (Arizona location) 
won the Open A event and $1,300. 
First-place winners in the Ladies A 
was taken by the gals at The Score
board (Indianapolis; Just Darts was 
the vender) and a $725.00 check 
was their reward, apart from the 
trophies. 

Indeed, a big display of those 
trophies made for a beautiful back
drop at the Sahara. And a bit of 
pagentry at the opening ceremonies 
(when the players stood at attention 
as the national anthem was played) 
added to the lustre. Yes, most com
petitors were American, but teams 
from Germany, France, Japan and 
(of course) Canada gave interna
tional purpose to it. 

The NDA was founded by AMOA 
back in May of 1986 with something 
like three charter operators behind 
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Are electronic darts fun? Check the faces on these ladles (apparently they'd just taken a game). 

A small glimpse of the arena at the Sahara. A total of 165 dart games were on stage. 

Got a gripe? Talk to the rel Actually, things went super smooth at the 1990 NDA, though 
offlc/als are always aval/able to answer roles querrles from the competitors. 

it. Conway (a tournament specialist) 
joined in early 1987 and today they 
have 83 charter operators. (The big
gest states sending players to the 
Sahara tournament, by the way, 
were Minnesota, Wisconsin, Illinois 
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and California; weakest areas are 
in the Southeast, though Florida is 
''awakening.'' 

Individual dart manufacturers 
can continue their own secular tour
naments even though they send 

June 1990 

players to the NDA. The Medalist 
movement in the Northwest has 
been energetic. Under tournament 
ace Lee Peppard, that league has 
grown like an oak. Peppard was 
present at the Sahara, but only as a 
spectator this year; his teams can 
compete in next year's NDA, how
ever. 

The operating company deliver
ing the biggest contingent of players 
was C & N Sales of Mankato, Minn. 
(30 teams) and Tami Norberg-Paul
sen herself was present. Actually, 
Tami and a whole bunch of partici
pants, had to log a lot of miles to get 
to the Sahara (Conway estimates 
that over 90% of the people present 
had to fly into town). 

The event ended with a gala ban
quet (attended by around 600) and 
awards ceremony. NDA President 
Tony Urso (Madison, Wisc.) turned 
over the command spot to Dave 
Warner (Erie, Penn.). Conway said 
Urso did a whale of a job and ex
pects Warner to do as well, calling 
him "one heck of ahard worker." It 
was a fine event for players and in
dustry folk alike. Our kudos to Con
way and company once again. ~ 

TOURNAMENT ___ _ 
CALENDAR 

JUNE2-3 

Air Hockey $8,000 Nationals, Loveland, 
Colo. For more information, contact Mark 
Robbins at Dynamo: 800/527-6054 or 
8171589-7699 
JUNE 15-17 
Merit's World Series of Darts L.A. Open, 
Los Angeles. For more info, contact Merit 
at 215/639-4700 or 800/523-2760. 

JULYS-10 
Coors Light World Series of Bar 
Games/National Championship, Riviera 
Hotel, las Vegas, Nev. For more infor
mation, contact Sports Tournaments of 
America at 800/327-5566. 

JULY6-8 
Tornado Soccer U.S. Open, Hilton Hotel, 
Denver, Colorado. For more information, 
contact Tornado at 817/572-3708. 

AUGUST 31-SEPTEMBER 3 
Tornado Soccer World Championships, 
Hilton Hotel, Dallas, Texas. For more infor
mation, contact Tornado at 817/572-3708. 

NOVEMBER 9-10 
Pinball Expo, Ramada Inn, Rosemont, 
Illinois. For more information, contact 
Robert Berk at 216/369-1 192. For ex
hibit information, contact Mike Pacak at 
800/321-2722. 
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Valley Victory 
electronic darting on a global scale at fun Florida contest; 

U.S., Germany, Austria & Japan compete for Valley World Cup 

• 
Tise, ye dart shooters of 
the world, and unite! 
While the world watch

es and wonders at crumbling barri
ers between East and West, Valley 
Recreational Products (of the USA) 
and their European distributor NSM 
(of West Germany) are showing how 
private enterprise, and friendly 
sporting competition on electronic 
darts, can truly unite the globe. The 
4th annual "Valley Cup World 
Championships" took place in Or
lando, Fla. earlier this spring. The 
event provided a dramatic count
down to victory as skilled darters 
from four nations vied to bring the 
winner's trophy home to their own 
countries. 

The World Cup event pitted four 
highly skilled top teams from the 
U.S., Germany, Austria and Japan in 
spirited international competition. 
As always, this event overflowed 
with good sportsmanship, interna
tional comraderie, exciting dart 
shooting, and good plain fun! 

TIIE VALLEY "SEASON" 
ForAmericanshooters, the World 

Championships were the climax to 
several months of preliminary com
petition, during which 19 qualifying 
tourneys took place in 14 states. 
These qualifiers were staged by 
Valley Cougar Dart operators, un
der the direction of Valley's Dave 
Kristal. 

Each local qualifying tourney 
produced a four-person team [two 
men, two women) who won the right 
to compete in the Orlando finals. 
Valley flew these teams to the Flori
da contest site and paid for their 
hotel lodging. Upon arrival, each 
player received a Cougar Dart shirt 
which showed the name of their 
sponsoring operator's company, 
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and the city and state of their quali
fying event. Players donned their 
shirt and met each other at a wel
coming party, sponsored by Valley. 

WORLD CUP; PHASE I & IT 
The World Cup finals were di

vided into two phases of competi
tion: Phase I, the "North American 
Championships" was a modified 
"round robin" competition elimina
tion event. Each male or female 
player competed against the other 
eight players in their bracket in a 
game of 301 double in/out, 501 dou
ble in/out and Cricket. The player 
with the most total wins in his or her 
bracket went on to Phase II: the 
championships. Competition here 
was especially close in the women's 
division, with two tie-breakers need
ed to settle the score. 

Phase II was designed to create 
the two North American champion
ship teams (one men's team, one 
women's team) who would compete 1 
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for the World Cup. Winners of the 
Phase I competition competed in a 
similar round robin format to deter
mine who would make up Team 
USA. This contest resulted in the 
selection of Jimmy Damore, Brad 
Haley, Jacki Ross and Patti Carson 
to play for the red, white and blue. 

PHASE ill: TIIE BIG ONE! 
Once the identity of Team USA 

had been established, it was time 
for the nations to face off. .. time to 
see who would go home with their 
names engraved on the World Cup. 
Team Germany had taken the hon
ors in 1989, when they hosted the 
contest in Bingen, Germany. The 
Germans were very confident that 
they had a good, well-balanced 
team that would bring them the 
honors for a second year in a row. 

Team Austria, led by Thomas 
Schofman of Fun World, Vienna, 
was participating in its first Valley 
World Cup championships. But they 
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displayed no signs of nervousness. 
Like the Germans, they were eager 
to get themselves onto the throw 
line, and into the spirit of the event. 

TeamJapan,ledbySaburaOkita, 
had three new players. One player, 
a woman, had visited the German
based Valley/NSM contest in 1989. 
This team was rated as the dark 
horse, but considering the way dart
ing has been catching on in Japan 
in recent years, nobody counted 
them out. 
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Proud winners of the 
Valley World Cup are 

these Team U.S.A. 
folks (left to right): 

Patti Carson, Jimmy 
Damore, Jacki Ross 
and Brad Halley. 

THE EVENT BEGINS 
Tournament Director Bill Nem

gar conducted the opening ceremo
nies, which featured a welcome ad
dress by Valley Marketing VP Alan 
Schaf er. And then, it was on your 
marks and let the darts fly! 

The crowd shouted very obvious 
vocal support for the Americans, 
but also cheered lustily whenever a 
player from overseas threw well. 
This good sportsmanship and genu
ine appreciation for skill (by who-

At left, 2nd place 
winners Team 

Germany: G. Schmid, 
M. Rosenauer, T. 
Kortendlek, A. 

Wenig, M. Ohm and 
U/li Kunnecke. Right, 

Jrd place Team 
Austria: V. Sabltzer, 
M. Stem, R. Gugler 
and N. K;irtinger. 
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ever possesses it) has always been 
characteristic of Valley's interna
tional contests. "Competition and 
the standard of play was of the 
highest,'' Valley execs noted proud
ly. 

The early stages looked pretty 
even, with good shooting by all 
teams. The Austrians gained a bit of 
an edge in the early matches, and 
observers began to wonder if per
haps the World Cup would have to 
migrate south from Germany at the 
conclusion of this year 's contest. 

But no! The U.S. and German 
teams were just getting warmed up. 
As play continued, both teams be
gan to pull away from the Austrian 
and Japanese teams, demonstrating 
superior shooting skill as the feath
ered missiles sailed straight and 
true, finding their targets and caus
ing the electronic scoring to flash 
out high scores. The Austrian team 
struggled to keep up, but the gap wi
dened and the novice Japanese team 
brought up the rear despite all its 
valiant efforts. 

THE FINAL SHOWDOWN 
Thelastseveralmatchesfeatured 

razor-thin margins between the 
leading teams. As endgame matches 
were played Team USA and Team 
Germany were almost even. The 
Germans trailed behind their U.S. 
counterparts by only one game, but 
they didn't get rattled or start to 
make mistakes. Observers knew a 
lucky shot or a missed dart by either 
side could spell the difference be
tween victory or defeat. It was go
ing to be very, very close. 
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Everything came down to the very 
last match. This one would decide 
the World Cup championships for 
. all year. Would the Cup stay in Bin
gen, or make a triumphant trip 
across the Atlantic to the USA? 

When the American team stepped 
up to the throw line, it quickly be
came apparent that they meant to 
take that trophy ... and they had 
the skill to do it. Jimmy Damore won 
four times. Brad Halley won twice. 
Jacki Ross and Patti Carson split 
two games apiece ... and that was 
enough to put the Valley Cup under 
the Stars and Bars for 1990. 

Final tallies showed Team USA 
with 36 wins, Team Germany with 
29 wins, Team Austria with 19 wins 
and Team Japan with 12 wins. It 
was a good, hard-fought contest. 

Analyzing the U.S. win, Valley 
officials commented: "There was no 
question that home support made 
some diffeI1ence. But we all remem
ber the huge crowds in Germany 
last year who also [supported their 
local players] and played a positive 
part in that result." 

AWARDS & KUDOS 
At the awards banquet, Valley 

prexy Chuck Milham and NSM top
per Ullrich Schulze jointly present
ed the winning team with their vic
tory medals, and with the glittering 
Valley Cup. 

Among the company staff attend
ing and part of the championships 
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Team Japan 
members: S. Sasaki, 

Y. Tanaka, M. Katoh 
and K. Kushlda. This 
team took 4th place 
In the Valley World 

Cup competition held 

in Florida. 

were NSM's Ulli Kuennecke and 
Guenther Schmidt; Fun World Aus
tria's Tom Schofman; Valley Inter
national Ops VP Jim Griffiths; Val
ley Promotions Manager Dave Kris
tal; Valley Marketing VP Alan Scha
fer; Tournament Director Bill Nem
gar and his brother John (who also 
assisted); and Valley National Ser
vice Manager Bob Corrigan. 

Beyond the prizes, fun and glory, 
the four players of Team USA will 
also receive a trip to Germany some
time this fall. In the Old Country, 
they'll visitBingen, Frankfurt, Wies
baden, Mainz and Heidelberg while 
playing friendly matches with local 
players. (What a great way to pro
mote electronic darts in Germany, 
by the way!) 

After that, it will be time to start 

Here's are the happy winners again: USA's Patti Carson, Jimmy Damore, Jacki Ross & Brad Halley. 
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thinking about the fun and excite
ment of next year's Valley darts 
season. Valley prexy Milham an
nounced that the 5th annual Valley 
World Cup Championships will be 
held in Austria, hosted by NSM and 
Fun World. It's events like these, 
and the rapid pace of NSM's Euro
pean sales of Valley electronic dart 
games, that has Chuck Milham smil
ing broadly these days and saying, 
"Business couldn't be better!" ~ 

TOKENS 

Call or write for complete information 

VAN BROOK OF LEXINGTON, INC. 
P.O. BOX 5044, LEXINGTON KY. 40555 

(606) 231-7100 
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AUDIO DARTS TOURNEY - And here's our favorite tourna
ment story of·them all. The Second National Audio Dart Tour
nament took place starting May 10 at the Hopkins House in 
Minneapolis, Minn. This inspiring event was specially creat
ed for the visually impaired. The tourney featured play on 
Arachnid's Audio Darts, which use digitized speech to tell play
ers how well they did after each shot. Digitized vocals also an
nounce scores, final results, etc. Organized by the Braille 
Sport Foundation (John Ross, president), the contest offered 
cash prizes totalling $1,700 to the top three winners, plus 
additional prizes. Dart play by the visually impaired isn't an 
exception, folks. Thanks to John's group and the fine folks at 
Arachnid, Audio Darts are enjoyed daily by such groups as the 
Pittsburgh Guild for the Blind. Congrats to all! 

MERIT'S SUNSHINE CLASSIC - Can you believe a $6,ooo 
purse for a state dart tournament? Merit can. Called the 3rd 
annual Sunshine Classic, the April 20 event was co-sponsored 
by Birmingham Distributors (Orlando) and operators Gerry and 
Debbie Brewer of Gulf Coast Music (Clearwater). Actual site 
of the contest was the beautiful Belleview Biltmore Resort Hotel 
in Clearwater, right on the Gulf of Mexico. Darters came from 
all over Florida, and also from Tennessee, Illinois, and even 
New York. Tourney Director Glenn Remick noted that players 
could also enjoy the incredible golf, swimming, tennis, etc. (one 
experienced player said it was the best tourney site he'd ever 
been to, and we believe him). Congrats for a superb event. 

BULLSHOOTER COAST TO COAST - Two $5,ooo qualify
ing regional tournaments brought the Arachnid BullShooter 
VTourto Rochester, N.Y. (co-sponsored byT.O.P. Distribut
ing) and to Torrance, Calif. (co-sponsored by C.A. Robinson 
Co.) in the cold month of February. The Eastern event boast
ed some of the widest player base seen in the tour (it drew 
players from New York, Canada, Michigan and Pennsylvania). 
The Western event pulled in over 600 entries, making it one 
of BullShooter's largest regionals. Top winners in each 
contest qualified to compete in the BullShooter finals over 
Memorial Day (see related item in this column). 

BULLSHOOTER V - By the time this issue is mailed, the May 
25-29 $40,000 BullShooter V will be history. Probably history 
will record that Arachnid (together with co-sponsor Coors 
Light) pulled off the largest soft-tip dart tournament in the his
tory of the sport at its gala Memorial Day weekend affair. Arach
nid said it was expecting around 3,500 entries. Called Bull
.Shooter, this year's final competition climaxes the fifth straight 
year of Arachnid's nationwide tourneys on electronic darts 
games, building up to a Chicago-area grand championship 
with thousands of players and tens of thousands of dollars in 

cash prizes. The total 1989-90 season was a $135,000 affair 
which included 15 U.S. regional contests, one Canadian con
test and several other foreign tourneys. We'll carry a full report 
with photos and results, together with a complete outline of the 
BullShooter program for new readers, in our next issue. 

T&M Novelty, a St. Cloud, Minn. operation, held its dart 
league season finale April 28 at that city's "Ultimate Sports 
Bar." In addition to the 250 teams that jammed in to play, so
cialize and watch, the event featured world famous darter Lane 
Helgeson, who did some exhibition shooting " against all 
comers." The afternoon's fun also included a league auction 
with $5,300 in prizes. Skilled players won "league bucks" dur
ing the shooting, which they could "spend" during the auc
tion to buy a pinball game, home pool table, barbecue grill or 
many other attractive items. Radio celeb Keith Phannenstein 
emceed and keptthe crowd in stitches. Action on 10 of Merit's 
Pub Time Darts games kept going hot and heavy into the wee 
hours of the morning. T&M's happy but exhausted league 
director June Spanier said the firm has added 100 teams to 
its league this year and will top450teams by fall. "Electronic 
darts are growing like crazy!" she added. T&M's Chip O'Hara 
said the firm recently merged with Boerger/Ness Novelty and 
would soon acquire Active Coin Entertainment. The new com-
bined firm will be called Brothers Music & Games. "Darts 

have been the best thing that ever happened to our busi
ness," Chip added. " They've kept us in our locations and 
stabilized our business. It's been incredible! And our plans 
call for even greater emphasis on darts." 

MERIT'S GERMAN DAR($- Hamburg, West Germany saw 
the darts fly on March 31 as the 3rd annual "Dartronic German 
Championship Finals" took place in the Market Hall. Over 150 
darters played on 20 Pub Time Premier & Super Deluxe dart 
games. Top players qualified to go to the AMOA National Dart 
Assn. 1990 team finals in Las Vegas. Prizes worth over 
30,000 DM (including eight airline tickets to the two best teams) 
were donated by the even(s sponsor and organizer TV-Tuning 
(who is Merit's German dart distributor). Company topper Ray
mond Safft says he's now convinced that league dart play can 
be even more extensive fO:i' the country's half-million darters! 
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A COMPENDIUM OF USED EQUIPMENT ADS & OTHER ITEMS OF INTEREST TO THE COIN INDUSTRY 
A number of video game manufacturers have been successful In enforcing their copyrights and trademarks in the U.S. courts against those who supply 
or use unlawful copies. Readers are warned of the risks Involved when copies of video games are purchased from sources other than the manufacturer 
or one of Its authorized distributors. We can offer no assurance that a video game or printed circuit board set purchased from all the sources of such are 
legitimate. ReP/ay asks Its readers to write us regarding any complaints about a product or service advertised in this magazine. 

I NOT ONLY GUARANTEE MY TRAINING COURSE • • • 

I GUARANTEE THE OTHER GUY'S! - Randy Fromm 

Those of you who know me through my monthly technical columns know that I have a very straightforward 

approach to videogame and pinball repair. I enjoy working on games and I enjoy sharing what I learn with 

other operators and mechanics. 

Randy Fromm 
My Arcade School training program is the same way. It's a no-nonsense look at how videogames and pinball 

machines operate, and how to repair them when they don't. 

CLASS SCHEDI ILE 

Las Vegas, NV 
June 18-23 

Columbia, SC 
July 16-21 

Chicago, IL 

Sept. 17-22 

New Orleans, LA 

Oct. 25-Nov.3 

If you have attended any other technical seminar and found that things were a bit over your head, 

don't be discoucaged. Maybe you just went to the wrong arcade school! 

I'd like to have a chance to show you the right way to repair electronic games. llMNly Fr-'s 

An:.rdll Schoo/ls six days of technlcal training thal you will find easy, practical and enjoyable. If you 

goofed by going to another technical seminar, I forgive you. In fact. .. 

H you're not satished with any other technical 
training course, 111 give your money back! 

That's right! I will personally refund up to $250.00 if you goofed 
up and went to the wrong technical school. 

~on'/ let one bad experience put the skids on your education. ' 

For further information and class schedule, call 

(619) 697 -4035 
Randy Fromm's Arcade School 7980 Culowee St. La Mesa, CA 92041 
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Owner Retiring 

*WANTED* DARTS 
Amusement Technicians Arachnid - Model 5000 

for * Good condition 
Sacramento, California * Street ready 

Repair Experience a MUST in: $350°0* Video • P.C.'s • Monitors 
Jukeboxes • Pinballs 

in lots of 10 or more. 

Salary commensurate with 
Available in 

experience - 5 years minimum 
Northern California 

Contact Jean at: (408) 732-0475 
(916) 925-1658 *$45000 5 to 9 • $500°0 1 to 4 

AUCTION 

Page 150 

JUNE, gth 

Indianapolis, IN 
Indianapolis State Fairgrounds 

Fair Bureau Bldg. • 38th St. 
June 8th & 9th Call: (317) 927-7556 

AUCTIONEER: Bill Hughes 

For More Information, Call: 

RIC STEPHAN 
(813) 333-9939 

U.S. A111use111ent Auction Co. 
2415 W. Amherst • Bloomington, IN 47404 
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·The Ciame Exchange 
CALL TOLL FREE 

OUTSIDE OHIO 

1·800-848-0110 
We Save You Money 1590 Alum Creek Drive 

P.O. Box 09598 
Columbus, Ohio 43209-0598 
(614) 258-2933 IN OHIO 

1 ·800·848-1514 Fax (614) 258-2940 

NEW KIT SPECIALS 
ALIENS IHI ••••••••••••••• CALL 
BADLANDS IHJ • • • • • • • • • • • $1295 
BOTIOM OF 9th (HJ • • • • • • • • • 695 
CHAMPION WRESTLING IHI • CALL 

D.J. BOY IHI •••••••••••••• CALL 
DRAGON'S BREED IHI •••••• $595 
FINAL FIGHT (HJ ••••••••••• CALL 
SNOW BROS. (HJ •••••••••• CALL 

TASK FORCE HARRIER M .• _ $795---

TWO CRUDE (HJ .. • • .. • ... C 

U.S. CLASSIC GOLF M ...•.. 695 

USED FACTORY KITS 
ALTERED BEAST IHI •••• <!H' . . 9 CYBERBALL 2072 IHJ ••••••• $795 MIDNIGHT RESISTANCE IHI 
BADLANDS IH> • • • • • • • • • • • CA YNASTY WARS (HJ ••••••••• 595 SHADOW DANCER (HJ ••••• ~------... 

BUSTER BROS. IHJ .. • .. • • .. 5 ESWAT IH> ............. -~· STREET SMART (HJ ....... . 

CABAL (HJ • • • • • • • • • • • • • • • • • 495 GANG WARS (H) • • • • • • • • • • 695 .N. SQUADRON (HJ •••••••• 895 
CRIME CITY IH> •••••••••••• 595 GOLDEN AXE (HJ • • • • • • • • • • • • W.W.F. SUPERSTARS (HJ ••••• 995 

'. UNSHOPPED USED GAME SPECIALS 
~ vmi'games are complete an rkin~ and sold without warranty. A $35. crating charge applies to purchases under $900. 

BADLANDS ............. $1495 
BATTLE SHARK .. .. .. .. .. C 
BLACK TIGER . . . . . . . . . . . . . . 399 
BURGER TIME .. .. .. .. .. .. . 245 
COMMANDO .. .. .. .. .. .. . .. 245 
CONTRA ................... 595 
CRIME FIGHTERS . . . . . . . . . 1295 
CYBERBALL 2072 (2P) . . . . 1095 
DOUBLE DRAGON . . . . . . . . . 695 
GHOSTBUSTERS . . . . . . . . . . . 299 
GHOST & GOBLINS . . . . . . . . 299 
GOLDEN AXE .. .. .. .. .. .. . 1395 
GUNSMOKE .. .. .. .. .. .. .. . 345 
JAIL BREAK .. .. .. .. .. .. .. . 299 
KARATE CHAMP .. .. .. .. .. . 299 

KUNG FU MASTER ........ $299 SHANGHAI KID ............ $199 
MANIA CHALLENGE ........ 299 SHINOBI ................... 695 
MAT MANIA ................ 245 SPEED RUMBLER .......... 299 
MECHANIZED ATTACK .... 2495 SUPER BASKETBALL ....... 199 
MILLIPEDE ................. 399 SUPER OFF ROAD ......... 2195 
1943 ....................... 495 TAPPER .................... 495 
OPERATION TASK FORCE HARRIER ..... 995 

THUNDERBOLT ......... 2495 TECMO KNIGHT ............ 795 
PAC MAN .................. 399 TIME SOLDIER ............. 495 
P.O.W ...................... 795 TWIN EAGLE ............... 695 
QUARTERBACK ............ 995 UFO ROBO DANGAR ..•.... 345 
RBI BASEBALL .......... . .. 595 U.N. SQUADRON .......... 1095 
ROAD BLASTER .......... 1495 U.S. CLASSIC GOLF ........ 995 
ROBO COP ................. 895 V-BALL (4 P) ............... 995 
RUSH'N ATTACK ........... 299 WWF SUPERSTARS ....... 1395 

USED BOARDS 
ALIEN SYNDROME (HJ • • • • • • $299 KARATE CHAMP <VJ ••••••••• $99 
ALTERED BEAST (HJ ••••••••• 299 KID NIKI (HJ •••••••••••••••• 199 
BLACK TIGER IHI ........... 199 KUNG FU MASTER (HJ ........ 99 
COMMANDO M ••••••••••••• A.,. LEGEND OF KAGE IH> •••••••• 199 
CONTRA M .••..••.•.... .-~)MAT MANIA <VJ •••••••••••••• 99 
DOUBLE DRAGON IHJ • • • • • • • 399 MX 5000 M •••••••••••••••• 99 
DOUBLE DRIBBLE (HJ • • • • • • • • 99 P-47 (H) ••••••••••••••••••• 299 
GHOST BUSTERS IHI ......... 99 RENEGADE (HJ .............. 199 
HYPER SPORTS IH> .......... 75 ROUGH RANGER (HJ ......... 199 
JAIL BREAK (HJ • • • • • • • • • • • • • 99 SHANGHAI KID IHJ ••••••••••• 99 

SHINOBI (HJ .............. $495 
SKY ADVENTURE M ........ 299 
SOLAR WARRIOR (HJ • • • • • • • • • 99 
SPEED RUMBLER M .....•.• 199 
TRACK & FIELD IHJ • • .. .. • .. • 75 
TWIN EAGLE M ............ 495 
UFO ROBO DANGAR M . • • . • . 99 
VIGILANTE IHI ............. 299 
VIE AR KUNG FU IH> • • • • • • • • • 99 
1943 (V) .................. 199 

Kit Pack-For Jamma compatible boards-includes Jamma harness, generic graphics, and controls-$60 with board purchase. 

OUTSIDE OHIO INOHIO 

1·800-848-0110 CALL TOLL FREE 1·800·848·1514 
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Turbo Poker II 
Turbo charge your profits! 

~Tniversal 
~nversion Kits 

Efit Plug-in 
or certain 

games 

Features 
! Raise Bet 
' Extra Cards 

ffi-1.o Game 
Bonus Jackpot 
Auto Bet 
Fast Play 
Help Mes.sages 
Enhanced 

· Setup Options 
30 Day Money Back GuaYamee 
Full 1 _pear limited warTanty 
*Dealerships Avallable 

Micro Manufacturing, Inc. 

WORKING PCB & HEADER 
(legitimate, no parallels or copies) 

Vs. Dual Boards Iron Horse . .. . .. $50 
w/software .$195 World Series . ... 145 

Karnov .. .. .. . . 175 Victory Road ... .. 95 
Commando ... .. 115 Superman .. .. .. 575 
Fire Trap .... . . . 195 Speed Rumble . . . 145 
Dark Adventure .. 200 Robocop . . .. . .. 450 
Pyros . ... .. ... 225 Double Dragon .. 295 
Rush 'N Attack . . . 50 Shanghai Kid .... 145 
Alcon . . ........ 125 Devastator .. .. .. 495 
Gladiator ... . . .. . 95 Altered Beast ... . 499 
Renegade . . ..... 95 Ninja Gaiden .... 675 
Centipede .. ... . . 30 Cabal .......... 350 
Dig Dug . . .. ..... 40 Ghosts 'N Goblins795 
Ring King ... ... . 95 

AVA 
Call: (314) 421-5100 

535 Old Nashville Hwy. 
Lavergne, TN 37086 

(800)227-6136 (615)793-5510 In TN 
For: PETE, DOUG or LEW 

1901 Delmar Blvd. • St. Louis, MO 63103 

WANT HORE PROFIT FROM YOUR CRANES? 

Increase your income with 

COAST TO CQAST DISTRIBUTORS, INC. 
PRE-PACKS * TRADE-UPS * BULK ITEMS 

* SAME DAY SHIPMENTS * PRE-PACKS CHANGE WEEKLY 
ALWAYS THE LATEST IN CRANE 

AND REDEMPTION MERCHANDISE 

CALL PATTI NOW AI 

1-800-752-9879 
NEW & USED CRANES & VIDEO GAMES • KITS • PINBALLS • BILLIARD SUPPLIES • BASEKETBALLS 
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*FEATURES 
COUNTERTOP 

• MARS $1 - 5 - 10 - 20 with Stacker STANDARD 

• Just 17" High x 18" Wide x 20" Deep 

• Lightweight - 58 lbs. 
• All Plywood/Formica Construction 

• 9" Color Monitor 

• 360° Full Swivel Base 

• UPS Shippable 
• No Coin/No Bill Version Available 

*PROGRAMS 
• Lucky 8 Lines 
• Hi-Lo Joker Poker 
NEW Bonus Poker 

NEW American Poker 

NEW American Video Pull Tabs 

NEW Florida Skill Draw 
NEW Super 16 Line/Trivia 

QUALITY BUILT • QUALITY SERVICE • COMPLETE FACTORY SUPPORT 

CALL US TOLL-FREE TODAY! 

Huntingdon Valley Industrial Center 
3979 Mann Rd. 

BI l°T in r-. Huntingdon Valley, PA 19006 

I - I I L.. (215) 322-3232 
Fax: 215-322-3238 

1-800-666-7776 
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WANTED: 

SEEBURG 
JUKEBOXES 

USC-1 (Bandshell) 
USC-2 (Firestar) 
SPS-160 (Olympian) 
SPS-2 (Matador) 

STD-1 (Vogue) . 
STD-2 (Entertainer) 
STD-3 (Sunstar) 
STD-4 (Mardi Gras) 

ANY QUANTITY . .. 
WE PAY CASH! 

RAMA 
ENTERPRISES 
110 Bridge St., Brooklyn, New York 11201 

(718) 858-7445 
FAX: 718-858-7446 

FOR THE BEST 
IN IMPULSE 
MACHINES, 
Call or Write Today! 

VAL ENTERPRISES 
1434 West Belt North, Suite 120 

Houston, Texas 77043 

(713) 496-2900 
MANUFACTURERS OF: 

* Stress Test 
* Love analyser 
*Astrology 
*Scale 

*Fortune teller 
* Physical fitness 
* Kiss-o-Meter 
*Love fever 

SEMITECH INC. 
NEW ADDRESS! NEW BUILDING! FASTER & BETTER SERVICE! 

Lakeview Commons, Suite 303 • 146 S. Lakeview Drive • Gibbsboro. NJ 08026 

TOLL-FREE 1-800-356-3759 
PHONE: (609) 346-9814 FAX: (609) 784-1993 

COMPLETE LINE OF ELECTRONICS FOR THE AMUSEMENT INDUSTRY! 
NEW E-PROMS 

2716 ... . ... $2.00 
2732 ... . ... 3.00 
2764 ..... .. 3.00 
27128 ...... 3.50 
27256 ...... 3.50 
27512 . ..... 4.00 
1 MEG .... . 8.00 

ALL THE ORIGINAL 
DRAW 80 PARTS . .. 

IN STOCK 

4040, 4002-1, 4004, 
4289, 4308 

WE HANDLE MARS BILL ACCEPTORS! 

- SAME DAY SERVICE -
* We buy all non-working boards! 
* We buy excess inventories! 
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74xx. 74Sxx. 74LSxx . 74ALSxx. 74Fxx. 74Hxx 
74HCxx. 74HCTxx. 7805. 7812. 7905. 7912 -
regulators 
CD4001 tt1ru CD40109 - c·Mos 
6800. 280. 6502 . 8080 ·· processors 
82Sxx 27Sxx - BrPolar 
2N·s. 2E s MPS. BU - transistors 
MDA s. KPB\ - bridges 
8. 14. 16. 18. 20. 24 . 28. 40 prn sockets 
V100. V130 - varrstors 
All MHS for crystals 
Caps. Caps & more Caps ' 

PARTS, PRICE & DELIVERY 
WITH THE 

OPERATOR IN MIND! 
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Don11t Bury 
That 
Jukebox 
Yet! 

RECORD SOURCE INTERNRrlONAL 
CAN HELP YOU Kftp IT ALIUEI 

A Constant1!~~Pb11 of 45 ·.~ bo 1s ftle L1teb uuu o the Jul\e x 
The Problem: Record companies have either stopped or 
drastically reduced the number of vinyl records manufac
tured, due to a constantly declining market for the 45 rpm 
single. 
There is a justified concern among jukebox owners that an 
opportunist could take advantage of the current situation. 
Jukebox owners could eventually be faced with much high
er prices. There has already been attempts by profiteers to 
charge exorbitant prices for records. 
The new record distribution policy is, a non-refundable, one 
way sale to the One Stop! This policy places the One Stop 
in potential jeopardy, the One Stop must gamble with 
orders. One over buy could wipe out the One Stop's profit. 
Under buying means records will not be available to many 
of /·ukebox owners. This is a national problem that can't be 
so ved solely by local One Stops. 
The Solution: RSI offers Jukebox Owners the only oppor
tunity to join together to create combined purchasing power 
to insure availability of 45 RPM records. 

... ECONOMICALLY 

... AUTOMATICALLY 
How RSI Works: RSI is a subscription service developed 
to provide the jukebox owner with the hits! Hit records will 
be sent every other week to RSI members. The hit records 
will have been researched and play tested on jukeboxes 
across America. The most played selections will be sent to 
RSI members. 
Subscription Memberships: Two types of subscription 
memberships are available. 
Class A144 Subscription : Approximatelr 6 hit records will 
be shipped every other week. 144 Tota records per year 
at an annual rate of $200.00 per year. Each subscription 
is for one jukebox and includes records, location jukebox 
promotion material and helpful hints to jukebox operators. 
Class 872 Subscription: Approximatelr 3 hit records will 
be shipped every other week. 72 Tota records per year 
at an annual rate of $110.00 per year. Each subscription 
is for one jukebox and includes records, location jukebox 
promotion material and helpful hints to jukebox operators. 

ORDER FORM For Information call (817) 325-8752 or fax (817) 325-6431 
---------------------------- ~ -------------------------------

Yes, I would like to sign up for RSI membership subscription service for J~ke~ox owners. I understan.d one 
subscription will service one Jukebox for one year. However, I can subscribe in any format as many times as 
I need. Also, I can mix up the Class A and Class B service as I choose. 

CLASS A -144 RECORDS A YEAR CLASS B -72 RECORDS A YEAR ~~~:!1se~:e"f~~lf~~~'."J',;J~.y F~~e~~~o;:;;es available 
Number of Jukeboxes or Number of Jukeboxes or upon request. 

Subscri~t~~nt0f~r each Subscri~~~nt0f~r each Ship Records To: 
__ Hot Country __ Hot Country company Name: 

HotR&B HotR&B ·-----------
==Pop/Country ==Pop/Country 

+ __ Pop/R&B + __ Pop/R&B 
~Total Number of Sub's ~Total Number of Sub's 

Subscriptions x Type of Payment =Amounts Due with Order 
__ x $200 Annual = $ __ x $110 An~ual = $ 

x $105 Semi-Annual = $ __ x $60 Semi-Annual = $ 
--x $55 Quarterly = $ . __ x $35 Quarterly = $ . 
--x $20 Monthly = $ . __ x $15 Monthly = $ . 
-- Class A Total$~ Class B Total$~ 

Class A Total$. ___ + Class B Total $. ___ =Total Due$ __ _ 

RePlay Magazine June 1990 

Attention of :. ____________ _ 

Address:. ____________ _ 

City, State, Zip: 
Please add 7 ·1,.., 1"'"2°'"'"vo"""tax.....,.in-t""h-e-=sc-ta"""te-o-=1'=Ti=-ex_a_s __ _ 
Prices do not include shipping cost. 
Please allow 3-4 weeks for first delivery. 

Mail Order and Payment to: 
Record Source International, Inc. 
P.O. Box 75, 205 N.E 1st Ave. 
Mineral Wells, Texas 76067 
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CHILTON VENDING 
WICHITA, KANSAS 

!!!SUMMER SALE!!! 
We Are Moving and 
Cleaning Out Our 

Inventory. 

(316) 262-3538 
Randy I Connie I George 

KITS 
Most All Kita Complete with PC, 

Wiring Dlagr11m, and All 
NecMNry AccH8011ea, Boxed 

and Reedy to Ship Today 

10 Yard Fight (1-pl.) . .. . .. .. .. .. . . $50 
10 Yard Fight (2-pl.) ........... . ... 50 
Arkanoid .............. . .... .... 200 
Baseball The Season 

(Cinema! System) .. ... ... .. ... 100 
Cabal ......... ... .............. 550 
Championship Baseball (Sega) ...... 50 
Commando ...... . . ...... ... . ... 100 
Crimefighters ..... ............. . 795 
Dig Dug . .. . . . . . ................. 25 
Double Dribble . .. ... . ............ 70 
Empire City . .................... 150 
Gauntlet .................... .... 100 
Heavy Barrel. .. .. . ... .. . ........ 595 
lkari Warriors .............. . ..... 150 
Indiana Jones (Atari Sys. 1 Nee.) ..... ;·5 
Jailbreak ........ .. ... ... ........ 75 
Karate Champ ....... ...... ....... 45 
Kung Fu Master ... . . ....... . ..... 30 
Marble Madness (Atari Sys. 1 Nee.) .. . 75 
Mat Mania ... . .... ... .... ... . .... 50 
Ninja (Sega) ... ... ..... . .... . . .. . 75 
Outrun (Original Chips Only) ...... . . 50 
Pack Rat (Atari Sys. 1 Nee.) .... . . ... 50 
Rastan .................. . . . . ... 395 
Road Runner (Atari Sys. 1 Nee.) .. . 
Skyshark . . . . . . . . . . . . . . . . . . . . .. 395 
SMB (W/ Motherboard) . .. .. . .. . ""'· =•:.iu.---
Stocker .. .. ....... . . ... • ... .... 100 
Super Punch Out ................. 50 
Time Soldier .. . . . . . ... . .. . . .. .. . 195 
Vs. TKO Boxing (Data East) ........ 100 
Twin Cobra .... .. ............. . . 395 
World Series (Cinemat System) .... . 
WWF .. . .. ... ... . ... . . ..... 895 
Vie Ar Kung Fu .............. . 

PINS 

Big Guns ...... ... . . .. ......... $895 
Cyclone . .. ... .. ... . . . ... . . .... 1895 
Fire ... ....... .. ... . .... . • . . .. . 795 
F-14 .. .......... . .. .. . .•• .... .. 525 
Hercules ....... .... . .. .•....... 200 
High Speed ......• •.. ... .. ...... 695 
Lazer War .....•••••........ . ·~· ~-----1"-
Millionaire . . . . . . . . . . . . . . . . . .... 795 
Pinbot .. . .............. . .. . .. . 
Road Kings . . ...... . .... ... ..... 725 
Sercret Service . . . . . . . . . . . . . . . . .. 795 
Sorcerer . . ....... . ... . ...... . . . 495 
Space Shuttle .. ..... .. . .. . ...... 495 
Space Station ........... .. . . .. . 1195 
Spring Break ... ....... . .. .... .. . 550 
Strange Science . ..... . .. .. .. . ... 525 

JUKEBOXES 

Rowe R-81 .. . .......... .. ...... $595 
Rowe R-84 (w/bill acceptor) ... ..... 925 
Rowe R-87 (w/bill acceptor) . .. .... 1395 
Rowe R-90 (w/bill acceptor) ... . ... 1925. 
Rowe R-91 (w/bill acceptor) .. .. . .. 2195 
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WANTED 
BALLY SENTE STRIKE 

AVENGER (s/d) 

• 
ENTERTAINMENT INDUSTRY 

OF AMERICA 
Call: (415) 820-2977 

Ask for Jim 

20 CRANES 
Hollywoods • Challengers 

UAl's • Kramers 
$900 -$1400 

CALIFORNIA GAMES 
(714) 949-3499 

Lucky 8-Lines 
New Low Price! 

fyolAI< f>4JI. ho lfu {uAu • 

1 ·800-227-6136 

BALLY 

STRIKES & SPARES 
Shuffle Alleys 

WI Ticket Dispensers 

$1000 each 
Available in No. Calif. 

(408) 732-0475 

Features and Benefits ... 
•Assorted and Always Changing 
• Order Only What You Need 
•Any Size, Average Price and 
Number of Pieces 

• Control Your Inventory & Profits 

Order A Box Today On Our Toll Free Number ... 

1·· 800 · 77 ·PLUSH 
Standard, Truck, Arcade, Bar & Holiday 

$99.00 Packs Still Available For Your Regular Cranes 

June 1990 RePlay Magazine 
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SEEBURG 
SCD-1 Laser Music .... $3195 
SCD-1A Laser Music ... $3495 

WALL BANGER SPEAKERS 
(6 months on Route) 

Slightly Used CD's Mixed 

$100 Per 20 
••••••••••••••••••••• 

AVA 
call collect for: 

PETE, DOUG or LEW 
1901 Delmar Blvd. • St. Louis, MO 63103 

(314) 421-5100 

S&M We Ship Nationwide 
At Incredibly 
Low Prices! 

Repair • Sales • Auctions 
24540 Capitol • Redford Ml 48239 

(313) 534-7171 
CALL MONDAY - FRIDAY 9-5 
OR FAX US AT 313-534-7704 

• BOARD REPAIR -
WE HAVE DAILY UPS PICKUP! 

• GAME PARTS - WE SHIP DAILY! 

NEXT AUCTION 
SATURDAY, JUNE 9 

AT 11:00 A.M. - Over 300 Games! 
JULY AUCTION: JULY 14 

Auction Site: 
24540 Capitol • Redford, Ml 

ALLSTAR MUSIC, INC.'s 
''THE SILENT PARTNER" 
COMPUTER SOFTWARE 

Dr. Smikun created this software 
using the time-tested methods 
and ideas of actual operators! 

This software is menu-driven. 
The computer asks the ques
tions ... you touch the keys! 
Operators are using this pro
gram to manage their operations 
around the world! 

Over 300 operators from coast-to-coast (& in 3 foreign countries!) are finding 
more time for family & friends because THE SILENT PARTNER is 
watching the cash! It keeps track of: where the machines are and where 
they've been; when you should move them; it gives you instant graphics on 
each location individually allowing you to compare this year to the previous 2 
or 3 years. It gives you an instant line graph on each machine, letting you 
know at a glance whether the income for this machine is going up or down. 

CALL OR WRITE FOR FREE INFO.: 

THE SILENT PARTNER INC. 
3441 South Park • Springfield, Illinois 62704 

(217) 793-3350 or FAX: 217-793-1842 

SOFTWARE BY OPERATORS 
FOR OPERATORS! 

SINGLE-USER 
OR MUL Tl-USER 
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DREWS, SMS, KRAMER *ATTENTION * 
CD MUSIC OPERATORS BOARD REPAIR. 

GUARANTEED * 
24 HOUR Add color and appeal to your Rowe 

TURNAROUND. CD boxes. Blank pastel title strips in 
5 colors die cut and perforated for 

$35.00 PLUS PARTS AND SHIPPING. 
easy use. 

125 sheet (500 strips) asstortment 
FOR ONLY $25.00 

CHADWICK CONSULTING SEND COMPANY CHECK OR MONEY 
SERVICE ORDER TO: 

COLONIAL VENDING CO. 
lOB FRUIT ST. PO BOX 481 

946S.Chapman St. BYFIELD, MA 01922 
Greensboro ,NC 27 403 

(508) 465-6458 
(919) 272-6000 ASK FOR BILL OR CHRIS Send S.A.S.E. for Sample 

AIR HOCKEY SAFETY SHIELDS 
1-800-933-0145 

THE ONLY NUMBER TO CALL, ANY MAKE OR MODEL 

DYNAMO • U.S.B. • IMAG. LEISURE • .BRUNSWICK 

The Puck Stops Here!!! The Original 

"The Angle Makes the Difference!" 

ACCEPT NO SUBSTITUTES 

Currently Used At: 
* Disneyland 
* Great America 
* Show Biz 
* Putt Putt 
* 1,000's in use throughout 

U.S., Canada, U.K., Mexico 

* LIFETIME UNCONDITIONAL WARRANTY * 
Liberal Trade-In Allowance for Competitor's Broken Shields! 

Operator Endorsed 
* The Only True Air Hockey Professionals * 

WE SHIP UPS WE PAY FREIGHT WE BILL YOU 
NOT COMMON NO HIDDEN COST, WE TRUST OUR 

CARRIER SAVES YOU $ $ CUSTOMERS 

WE EVEN PAY FOR THE PHONE CALL 

TOLL FREE 1-800-933-0145 - 24 Hours 

*CALL NOW* 
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FOR SALE 
VIDEO ARCADE 

(w/license) 
With or without complete game repair business 

Los Angeles Area 

(213) 928-7735or(714) 521-0580 

PINBALLS WANTED: 
* Bally Medusa 
* Multiple Quantites 
of 1980 - 1982 Bally 
or Williams Pinballs 

(805) 929-3140 

PCB'S & KITS 
NEW and OLD 

CHEAP!!! 
(415) 862-2948 

Ask for Kevin 

MONITOR 
GET·WELL KITS 
WICO Now Distributes 
Zanen Get-Well Kits 

SAVES TIME & MONEY 
ON MONITOR REPAIRS! 

* KIT #101 : Eliminates most problems with 
the Electrohome GO? color monitors 
(warping, blacking out, smearing, etc.) 
17 parts. $7.95 ea. L/10 $6.95 ea. 
WICO #36-0243 

* KIT #201 : Eliminates most problems with 
the Wells-Gardner K4600 series monitors 
(warping, brightness problems, etc.) 
14 parts. $6.95 ea. L/10 $5.95 ea. 
WICO #36-0244 

* KIT #301 : For Nintendo color monitors 
(Sanyo). Eliminates vertical shrinking, 
jail bars, low brightness, etc. 
$6.95 ea. L/10 $5.95 ea. 
WICO #36-0245 

MONEY-BACK GUARANTEE! WE PAY SIH 
A29951-B Flyback ... . . ......... $69.95 
2SC3039 ............... . .. . .. . . 2.39 
2SD870 .. . . . . .... ....... . ... . . . 4.49 
2N3716 .......... . ..... . . . . .. . . 1.95 
2N3792 . . . . .. . . ........... . .... 1.95 

ZANEN ELECTRONICS 
(806) 793-6337 
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''FAC I ORY KITS'' CLOSEOUT -
THESE ARE CLOSEOUTS FROM OUR INVENTORY . . . SUPPLIES ARE VERY 

LIMITED ... ALL ARE AMERICAN FACTORY KITS - NO PARALLELS!!! 
1943 ........... $395 Silkworm ...... $395 Fighting Golf ... $295 
Airwolf .......... 295 Twin Eagle ..... 595 Rough Ranger ... 295 
Kid Niki ......... 295 Sly Spy ........ 495 Robocop ....... 595 

USED P.C.B.s & MARQUEES (it available): 
(NEW HARNESSES FOR JAMMA GAMES) 

1943 
Aeroboto 
Airwolf 

Altered Beast 
Altered Beast (Rom Kit) 

Arkanoid 
Baseball the Season II 

Bay Route 
Big Event Golf 

Bionic Commando 
Blasteroids 

Bubble Bobble 
Breakthru 

Commando 
Clash Road 

Crime Fighters (3-pl.) 
Dark Adventure 

Devastators 
Double Dragon 
Dragon Spirit 

ESWAT 

Elevator Action 
Express Raiders 

Final Round 
Firetrap 
Galaga 
Gap I us 

Gauntlet 
Gladiator 

Golden Axe 
Gondomania 

Guerrilla Wars 
Hippodrome 
lkari Warriors 

Jailbreak 
Karate Champ 

Kid Niki 
Kung Fu Master 

Kurikinton 
Legendary Wing 

Life Force 
Mag Max 

Marble Madness (Soft:) 
Mat Mania 
Millipede 

Moon Patrol 
Mr. Do! 

MX-5000 
Ninja Gaiden 

Pac-Mania 
PlayChoice 1 O 

P.0.W. 
Punch-Out 

Rastan 
Road Runner (Software) 

Robocop 
Roe 'N Rope 

Rough Ranger 
Rush 'N Attack 

Rygor 
Seicross 
Shinobi 

Splatterhouse 

Sidearms 
Silkworm 

Sky Adventure 
Sky Soldiers 

Super Mario Bros. 
Superman 

Terra Cresta 
Terra Force 

Time Soldiers 
Tokio 

Twin Cobra 
Trojan 

10 Yard Fight 
Victory Road 

Vigilante 
V-Ball 

Vs. RBI Baseball 
Vs. Top Gun 

Vulg us 
Xybots 

Zippy Racer 

* CALL US LAST FOR PRICES! * 
FOR ALL VIDEO GAME PRINTED CIRCUIT BOARD REPAIRS, CALL 

JIM IODICE (201) 867-8920 ~:0:e~~~~t~~t07047 
"If he can't fix it ... nobody else can!" 

M.D. GAME SALES LTD. 
1640 East New York Ave. • Brooklyn, New York 11212 

(718) 346-8165 -
FAX: 718-346-0207 * SE HABLA ESPANOL * 
BANKING INFO.: Bank Name: Manufacturers Hanover Trust Co.• Branch: New City 

Route Code #: 021409033 Account #: 8310606309865 
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* OPPORTUNITIES * 
AVAILABLE IN: 

TALENT SEARCH 
Texas, Georgia, Kansas 

Hawaii, Missouri 
Michigan, Illinois 

Requirements: 
1. A winning attitude 

"We're looking for the very best talent to 
join our excellent and exciting company." 

2. A passion for excellence 
3. Demonstratable results in Amusements Industry Management 

* Store Managers: $21,500 - 30,000 per year. 
* Area Managers: $27,500 - 32,000 per year. 
* District Managers: $36,000 - 48,000 per year. 

Benefits: 
1. A Great Company w ith Great People 
2 . The Opportunity to Win 
3. Train ing 
4. 401 K and Profi t Sharing 
5. Exceptional Bonus Programs 

"If You are a Winner and want to work with 
the best, write us NOW!" 

1. Tell us about you and w hat you will add to our team. 
2. Attach a copy of your work history and accom plishments that 

you are proud of. 

Send To: FUN FACTO RY, INC. • PERSONNEL DIRECTOR 

91-246 O IHANA ST. •EWA BEACH, HI 96707 

WANT TO BUY: 
USED 

MERIT BOARDS . .. 

* 
CALL: 

1·800·448·2743 

TECHNICIANS 
WANTED 

Experienced in: 
Pins • Video • Jukes 

All Makes & Models 

Home Amusement Co., Inc. 
Rockville, MD 20852 

(301) 468-0070 
Ask for TD 

SUPER "CRANK" 
SPECIALS 

ZERO WINGS - Williams Complete Kit .. . . . .............. . . .. . . ....... . . $525 
BLACK KNIGHT 2000 - New In Crate . . . ......... . ........ . ... . . . ... .. . $1595 
GAMEMASTERS BASKETBALLS 2-pl . . ..... . . . . . .... . .. ... . . .. ......... $895 

POP-A-SHOT- NEW- $1195 ·ONLY ONE LEFT! 
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MORE SPECIALS 
Arch Rivals (u/r) . . . . $1295 
Big Run . .. . .. . . ... . 2895 
Crime City (u/r) . . . . . .. 995 
Crime Fighters . ... . . 1395 
ESWAT (u/r) . ... . ... 1595 
Final Blow .. ... . .. . . 1495 
Golden Axe (u/r) .... . 1595 
Oper. Thunderbolt. .. 1895 
Operation Wolf . . . . .. 1395 
Sky Adventure .. . .. . . 795 
Sly Spy . . .. . .. . ... . 1495 
Turbo Outrun Mini .. . 2595 
WWF (u/r) ..... . .. . . 1595 

Assault . . . . . $995 
Bad Cat. .. . .. . 1895 
Bad Dudes (ulr) . . . .. . 895 
Black Knight 2000 . . . . 1595 
Blackout . . . . . . 1395 
Bone Busters . . 1595 
Bottom of the Ninth . . . . . 795 
Cabal ......... . . . 895 
Chase H.Q.. . . ..... 1895 
Cont. Circuit ...... .. .• . .... 1295 
Contra . ........ . ...... .. ... 695 
Crackdown . . . . . ... 1695 
Cyberball . . . 2195 
Cyclone Pinball. . . . . ..... 1795 
Dungeons & Dragons. . . .. 895 

Dynamite Duke ............. $895 
Elvira . . . . ...... . . . . . .. . ... 2195 
Escape Robots . . .. .. ....... 1495 
High Speed Pinball . . . . 895 
Lights, Camera, Action! . . . 1995 
Main Event ..... 795 
Merit Trivia (c'top) . . . . 895 
Mousin' Around . . ... 2095 
Ninja Gaiden . . . . 1195 
Ninja Warrior . . . ... 1595 
Out Run . . . . . . . 1895 
Pinbot Pinball . . . . . .. . . 995 
Playboy . . . . . . . . . . . 1295 
PlayChoice 1 O . . . . . . . . • . . . . 1495 
Plotting . . . . . . . . . . . . . . . . . . . . 995 
Pole Position . . . . ..... 795 
Police Force (pin) . . . 1995 
Power Drift. . . . . 1795 
Quarterback . . . ......... 995 
Road Blaster (ulr) . . . .. 1495 
Robocop (dedicated) . . ... 1295 
Rolling Thunder. . . . . . . 1195 
Rowe BC 25-MC . 1895 
Super Sprint . . . . . . . . .... 1595 
Taxi Pinball. ...... 1795 
T earn Quarterback . . . . . .. 1795 
Tecmo Bowl . . . ... 1495 
Turbo Drive ... . .... . . . ..... 2395 
TX 1 . . ........ 1895 

RECONDITIONEO 
& WARRANTEED: 

Silver Ski (6-pl.) 
Skill Dozer ..... . . . 
Big Choice Singles . 

... . $8995 

. .... 1495 
. . 1475 

lpha-Omega Sales • 6 Sutton Place Edison, NJ 08817 

June 1990 

REDEMPTION: (NEW) 

TOSS 'EM 
REBOUND (spot game) 

BODY MATCH (skill) 
Klondike (single pusher) 

Clean Sweep Cranes 
Shoot-To-Win Basketballs 

Skee-Ball - 13' 10' 
Jr. Basketballs 

BOZO Basketballs 

PCB + HEADER 

Bad Dudes . ................ $495 
Cabal . . ············ .. . . 695 
Commando .................. 95 
Contra . . . . . . . . . . . . . . . . .... . 295 
Double Dragon ... .... 295 
Double Dragon II . .. . 395 
Escape Robots .. ....... . .... 595 
ESWAT . ········ · · · ··· .... 795 
Final Blow .. ....... 795 
Final Fight. ............. .... call 
Gauntlet . . . . . . . . . . . . . . . . ..... 75 
Golden Axe . ···· · ·· ··· .. . ... 895 
lkari Ill . ··········· .... 695 
lkari Warrior . ········ · ·· · .. . . 395 
P.O.W . . .. 395 
Robocop . ............ . . . .... 795 
Shinobi . ········ · · · ··· · ·· . . . 595 
Sly Spy. . ....... . ... . .. . . . . . 795 
Steel Smart .. . .... . . . 645 
Terra Cresta .... . .... 295 

ALL GAMES 
GUARANTEED 60 DAYS 

PHONE: 
(201) 287-4990 

OR FAX: 201-287-3079 
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PRICED TO SELL ! 
$ 1595 !(F.O.B. CHICAGO) 

LIMITED QUANTITIES GREAT I 0 I I I 

TM 

"\\;,~~ • HORIZONTAL 
-~ ~ • 2 PLAYER ACTION 

~ GREAT PRICE 
$525 $495 (30RMORE) 

RePlay Magazine 

A Alpha-Omega Sales A 
6 Sutton Place, Edison, N.J. 08817 · 

Tel: 201-287-4990 FAX: 201-287-3079 
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I ~- TALKING VENDOR DISPENSES 
,~, _, 

:t-::-:: 1.5" (38 mm) Wheel Vends .... 0\\s 
~..:--- .... -:- IU' 
-~, .. ,. • 1.3" (33 mm) Capsule 1>\S°'~~1~0., 

''........ "'.. ~t.°'~" ','<'· • Large Gum and Candy so~t ~'""°'"''ts ' .... ~ 
1.125" (29 mm) Wheel Vends t.~0 o?t~ 

• Gum and Candy 

Adjustable Merchandise Wheel Vends 

YOUR SOURCE 
FOR: 

Our All New 
2.3" Round 

Clear Capsule 

All types of small bulk items. 
Coinage size up to 1.25" (32 mm) 
Machine size height 25" (63.5 cm) 
Width 8" (20.3 cm) Depth 8" (20.3 cm) 

Custom sounds - can have your own 
record made to say anything for 5 seconds. 
Up to 4 different sayings on each side. 

Both Halves Same For: ....._ _______________ ____ 

$1.00 items; 50 items 
.25 Feature items 8 cranes etc. 

1.3" Capsules 
Mixed colored top with clear 
bottom. Filled or empty. 

Rings in 
() Holders 
Y Bulk or Assembled. 

•Mixes 
• In-capsule - items 
• Rings & Holders 

Bulk & Assembled . 

TALKING VENDOR CO. 
P.O. Box 326 •Chatham Ontario• N7M 5K4 

Phone: (519) 351-2181 Fax: (519) 351-2181 

"2001" 
(MERCHANDISER COIN PUSHER) 

*TOKENS 
IN-OUT 

*QUARTERS 
IN-OUT 

*TICKETS 
OUT 
(option) 

* FULL 
SECURITY 
AND ALARM 

STATE OF THE ART 
REDEMPTION GAMES 

1-800-642-7263 
813-366-1133 Ga~CO 

FAX: 813-366-1134 INTIRN4TION4LINC. 
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Beautiful 
Lit 
Display 

Sliding Coin 
Entry 

4-Tiered 
Coin Drop 

Strong 
Wood Cabinet 

House Side 
Pockets 

Steel Security 
Plate 

Dual Locks 

Ticket 
Dispenser 
(Option) 

Recessed 
"WINNERS" 
Chute 

2153 TENTH STREET 
SARASOTA,FL34237 

June 1990 

USED COMPLETE GAMES 
Outrun . . . . . . . • . • . • . • . .. $1899 
720° .. . . . ... . . . . • . •.. . . . . . . . . . . 1799 
After Burner. . ... 1599 
Road Blaster . . . . . . . . . . • . . . • . . . . . . . . . .. 1499 
Championship Sprint .... • .. . . . .... . ... . .. 1399 
Operation Wolf .. .... .... .. . .. ....... ... 1299 
Tecmo Bowl ............... . ...... . .. . .. 1299 
Arch Rival ... . ............. ..... ... 1199 
Vindicator II . . . . . . . . . . . . . . . . . . . . . . • . . ... 999 
Rolling Thunder . . . . . . . . . • . • . • . • . • . ..... 999 
Space Harrier . . ..... . ..... . . .. ... . .. . ... 899 
Shinobi. . . .. ...... •... . . . .. . ... . . • . . .. . 899 
Double Dragon . . . . • . • . • . • . . . . . 799 
Rampage . . . . . . . . . . • . • . . . . . . . . .. 699 
Gridiron Fight . . . . . . . . . . . . . . . . . . • . . . . . .. 699 
Spy Hunter. . . . . . . . . . . . . • . . . . . . . . . . . . • . . . 599 
Time Soldier . . . . . . . . . . • . • . • . .. 499 
Vigilante . . . . . . . . . . . . . . • . . . . • . • . • . • . . . .. 499 
Ghosts 'N Goblins . . . . • . • . • . • . .. 499 
Xenophobe . . . . . . . • . • . . . ........ 499 
Cheyenne . . . . . . . . . . . . • . • . . . . . . .. 499 
Kid Niki. .. .. . . . . . . . • . • . • .499 
Rastan . . . . . . . .. .. . .. . . . 499 
Life Force. . . . . . . . . . . . . . . • . . . . . . . .. 399 
Arkanoid . .. .. .. . . . . . . . . . . • . . . . 399 
Super Mario Bros. . . . . . . ...... . . .. ... 399 

BUY ANY 5 COMPLETE VIDEO 
OR PINBALL GAMES. WE PAY 

FREIGHT IN CONTINENTAL U.S. 

PINBALLS 
. ............. . $2199 

. .................. • . •. . . .. 2099 
...... . ..... . ... .. . . .. 1799 

~.,..,...,..,..,..,.._...._'""'-. ·.:..:.· ·.:...:· ·.:...:· ·..:...· ·:..:..·· .. . .. . . . .. 1799 

.... 899 
.. . . . . . ........ 799 

..... . . • .• . ......... 799 
..... . •.•. •. . .. . .. .• . . . . ... 599 
. . . . . . . . . . . . .. . 599 

USED P.C.B.s (min. s100) 
P.0.W. . . . . . . . . . . .. . $279 
Contra .. . . .. .. . . ... • . . . . .... 199 
Guerrilla War... . . . . . . . 179 
Alpha Mission . . . . . . . • . • . • . . . . . 149 
World Series. . . .... .. ... . 149 
Side Arms . . . . . . . . . • . • . • . . . • . . . . . . 149 
Time Soldier ......... . . .... . ... . 149 
lkari Warrior . . . . . . . . . . . . • . . . . . . . . .... . . .. 99 
Punch-Outl . . . . . . . . • . • . • . • . . . . . . • . • . . .. .. 99 
Tank 3 . . ......... .. . . .... . .. ... 99 
Gauntlet. . . . . . . . . . . . . . . . . . . . . ... 79 
Mat Mania . . . . . . . . . • . • . • . . . . . . . . . . • . . . . . 79 
River Patrol. . . . .. 69 
Xenophobe . . . . . . . . . . . . • . . . . . .. • . . . . . . . . 59 
Karate Champ . . . . . . . . • . • . . . • . . . . • . • . • . . . 59 
Super Basketball . . . . . . . . . . • . • . ... 59 
Super Pac-Man . . . . . • . . . . . • . . • . • . • . . . . . .. 59 
Mario Bros. . . . . . . . . . . . . . . . . . . . . . • . . . . . . . 59 
10 Yard Fight. ..... . ...• .... .. ... .• . .. . ... 59 
Nibbler . ... .. .. .. . . . .. .. .. .. .. . . . 49 
Krull ...... . . . . . . . . . . . . . . . . . . . . . .. 49 
Moon Patrol. . . . . . . . . . . . .... 49 
Championship Baseball .......• .• . • . . . . . . .. 49 
Crystal Castle.. .. . . . .. . .. .. . .... . . . . .. ... 39 
Centipede . . . . . . . . . . . . . . . . . . . . . • . . .. 39 
Elevator Action . . . . . . . . . . . . . . . . . . • . . . . ... 39 
Mr. Doi. ............. . . . . . . ... .. •.•. . ... 39 
Donkey Kong or Jr. . . . . . • . • . • . . . . . . . . . . . .. 39 
Dig Dug . . . ... . . . . .. ... . .. 19 

Family Amusement Co. 
876 N. Vermont Ave. 

Los Angeles, CA 90029 

(213) 660-8180 
Fax: 213-660-8976 
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MODEL THE BEST BUY IN 
THE INDUSTRY! P505 

24 

15 

1. R. H. Belam Co. 
(516) 292-2670 
2. Crown Billard & Sound Supplies 
(516)593-4747 
3. Mondial International Corp. 
(201)467-9700 
4. Active Amusement 
PA(800)822-3748, (800)523-3523 
5. State Sales & Service Corp. 
(301)646-4100 
6. Brady Distributing Co. 
(704)525-8130,FL (305)621 -1415 
7. Drew's Distributing 
(803)574-0162 
8. Sunn Amusement Dist. 

(407) 774-9636 

16 

11 12 

10 

17 18 

23 

9. Commercial Music 
(214)741-6381 , (800)442-7281 
10. Jack's Amusement 
(806)762-6283 
11. Colorado Game Exchange 
(303)893-4300, (800)999-3555 
12. United Distributors 
(800)SEL-GAME 
13. Eldorado Products 
(213)516-9525 
14. Mountain Coin Distributing 
(702)736-1983 
15. General Coin Distributing 
(800)888-8205 
16. Central Distributing 
(402)553-5300 

7 

17. World Wide Dist. 
(312)384-2300 
18. C&P Distributing 
(219)256-1138 
19. Shaffer Distributing Co. 
OH (800)282-0194 
KY&l/'N (800)848-0307 
20. Borma High Tee 
(416)889-7989 
21. Southgate Amusement & Vending 
(512)824-9223 
22. Wild Distributing Corp .. 
(713)528-6655 
23. Roby Amusement & Vending 
(502)683-n54 
24.Vancouver Amusements Ltd . 
(604 )298-8662 

Distributor & Game Manufacturer Inquires Invited 
Call (201)874-4072 Fax (201)874-5274 

RARITAN COMPUTER, INC. 
' ' ,, ::: 1p "[@ft@t;,!H §Y.!'l: 1 ~ :g@U@ M~it;t. ;.:: t!~R~?Q?;.;:::').:····w·· 
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"ASK FOR" SPECIALS: 

FOR THESE PRICES, 
REFER TO THIS AD! 

Free Gift! 
WITH ALL $100 ORDERS 

TUBES (New/Rebuilt) 
13" and 15" . . . ... .. ....... . ... . . $79.95 
19" .. . ......... . . .... .. .. . ...... 99.95 

CONVERSION ITEMS 
P505 10 Amp Power Supply . ....... $34.95 
P515 15 Amp Power Supply ....... . . 44.95 

(call for qty. discounts) 
Joysticks (leaf switch) ....... .. .. . ... 6.95 

In lots of 10 .... . .. . ... . .. .. .. .. . 5.95 
Joysticks (Micro Switch) .... .. ...... .. 8.95 

In lots of 10 . ......... .. . . ...... . 7.50 
Cherry Microswitches . .. . .. . .. . . . . .. 1.25 

In lots of 25 ... . . ... .. ...... .. .... . 99 
Push Buttons (100 mixed) .. . . .. ..... 24.95 
Micro Switch Push Buttons . ......... . 1 .95 

U25 1.50 USO 1.40 U100 1 .25 
Replacement Control Panels 

For Dynamo Cabinets .. . . ..... .. 25.00 

OVERLAYS 
Generic ........ . . ... . ..... .. .... $11.95 
Mix or match: Rainbow blue & silver 

galaxy, pyramid, sunrise, 
In lots of (12) .... . . . ... .....• . ... 9.95 

Solid Colors: Blue, red , black & 
green . . . .... .. . ... ... . . ....... 9.95 
In lots of (12) . . . . ...... .. ........ 8.95 

Mr. Doi overlays . . ... ....... .. . . . ... 3.95 

OTHER ITEMS 
19" monitors . . .. ... . .... . . .... . $199.00 
13" monitors ...... . .. .. .. .. .... . 179.00 
Box of 1000 Quarter-wrappers ....... .. 2.95 
Case of 16,000 a-wrappers . ... ... .. . 38.40 
Bag of 1000 Wire ties ... . ........... 12.50 
Track Ball Roller Sets 

For Centipede .... . .......... .. . 5.95 
For Miiiipede ... .. ... .. .. . .. . ... 6.95 

Roller Bearings . . ....... ..... ... .. . 2.45 
Fans (3" or 5") ..... . .... .. . . . .. .. . . 9.95 
Video Cabinets (new & empty) 

19" table . . . .. .. . ... .... .. ... 125.00 
Multiijame Systems 

3-in-1 ... .... . ... .. . ..... . ... 199.00 
4-in-1 ....... . . . . ..... .. . .... 329.00 
Used Kits & PCB's call for prices 

Video Arcade Analyzer: 
Test Fixture for monitors 
Lists !_or $495 NOW ONLY $295 

Used Parts 
We have the largest selection of used 
P CBs in America! We buy and sell -
Call us now for our up-to-date pricelist . 

Complete Game R epair Service 
Monitors, PCBs, Power Supplies, etc.! 
1-DAY TURNAROUND AVAILABLE! 

Eldorado Products 
14816 Main Street 

Gardena, California 90248 

(213) 516-9522 
FAX # 213-516-7058 
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WANT TO BUY: 

Fourtrax • Twister 
Whacky Gator 

Boom Ball • Can Alley 
SR-2 • Final Lap 

Knockdowns 

PH.:(615) 455-4710 
FAX: 615-455-4726 

MAKE COIN 
COUNTING QUICK 

SET OF 4 SLOTIED CYLINDERS 
Pennies • Nickles 
Dimes • Quarters 

A minute to fill a second to wrap. 
Ideal for home or business. 

SEND $5.50 TO: 

MOLYNEAUX AMUSEMENTS 
RD # 1, Box 331 , Dire Dr. 

Hickory, PA 15340 

VIDEO MEJICO 

June 1990 

DI NO A LAS DROGAS 
(SAY NO TO THE DRUGS) 

- PAY CASH -
YOUR NEW AND USED 

GAMES, NOVELITIES, 
KIDDY RIDES, AND 

CRANES, ETC. 

VENDEMOS TODO 
EOUIPO PARA SU SALON 

0 ARCADA 
FAX MEXICO, OF. (5) 7600949 

FAX TORREON, COAH. 
(17) 130668 

RePlay Magazine 
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M&P AMUSEMENT 
658 West Market St. • York, PA 17 405 

(717) 848-1846 
FAX: 717-854-6801 

ASK FOR PHIL OR TERRY OR MIKE 
Choplifter (s/d) . . .. .. . .... $450 
Contra ...... .. . ... ...... 495 SUPER SPECIALS WANTED 

(COMPLETE GAMES) 
APB (w/seat) . .......... . $895 
Bowler Roller (w/ticket) . . ... 795 
Boom Ball (w/ticket) . ....... 850 
Buggy Challenge (s/d) . . . ... 895 
Choplifter (s/d) . .... . . ... .. 450 
Continental (s/d) . . ... .... 1795 
Dwarf Den ... . ...... . . . . . 850 
ESWAT Kit (new ded.) ...... 695 
Flip a Winner (3-pl.) ....... 1295 
Grayhound Basketball 

(w/dollar bill acceptor) . . 1195 
Namco Shootaway ....... . 795 
Pixel # 903 .. . ............ 695 
Pixel # 905 . . ... .. . .... .. . 895 
Speed Buggy .......... ... 995 
Splash Downs ........... 2595 
Stock Market ..... . ... . . . . 500 
Super Off Road ......... . 1995 
Superman (kit) .. . . ..... . . . 795 
Ticker Tape .... ........ .. 500 
Wedges/Ledges (4-pl.) . . .. 4995 
Wac-a-Mole (2-pl. wit) ..... 2495 
Wac-a-Mole (3-pl. w/t) ... .. 2995 
13" Philadelphia Skea-Ball (H) 

with sound and tickets . . 1595 
Crime Fighter ..• $795 

DEDICATED P.C. 
BOARDS WITH USED 

ACCESSORIES 
Bad Dude ... . ........... $695 
Contra . .... . ............ 200 
Escape from Planet .. . . . . . . 495 
Gauntlet II ... . .... . .. . . .. 150 
Gonda Mania . . . .. . . ... . .. 200 
Guerrilla War ... .. ........ 200 
lkari Warrior . . .. . . . ...... . 150 
Karate Champ .. . ......... 100 
KLAX . ... . . . . . . . ... .. . . 1050 
Kung Fu Master .. . . . ... . . . 100 
Main Event . . .. . ... ....... 150 
Ninja Gaiden . . . .......... 595 
P.O.W ...... ... .. ........ 225 
Rampage ... . ... . .. . . . . . . 150 
Road Runner .. .. ...... . . . . 50 
Robocop . ... .. . ... . . . . . . 595 
Vie Ar Kung Fu ........ . .. 100 

RePlay Magazine 

After Burner Sitdown 
MC 35 Changer 

Dixieland 
Final Blow (ded.) 

Final Lap (s/d) 
Galaxy Force (s/d) 
Hard Drivin' (s/d) 

Namco Four-Trac (s/d) 

MUSIC 
Rock-Ola 488 ............ $895 
Rock-Ola 488 

(w/dollar kit) ......... .. 995 
Rock-Ola 490 . .... ... . ... 1195 
Rock-Ola 490 

(w/dollar kit) ... .. ..... 1345 
Wurlitzer "One More Time" 

(w/dollar kit) . .. . . . ... . 3895 
Rowe combo w/$1 & $5 .. . . 2995 
Seeburgs ..... . .. . ....... Call 

Continental Circuit. . . .. . .. 1295 
Continental Circuit (s/d) . ... 1795 
Crack Shot .... ..... . .... . 1495 
Cross Bow Gun . . . . .. ... . . 395 
Devastators . . .... . ....... 595 
Double Dragon . . ... ...... 850 
Empire City .. .. . . . . . . .... 295 
Enduro Racer (u/r) . . . .. .. . . 850 
Gimme.A-Break ........... 850 
Gauntlet II ... . .. . . . . . .. . . 695 
Gunsmoke . . .. . .......... 325 
Hang On .... . .... .. ... . . 945 
Heavy Barrel .. ........... 750 
Indiana Jones .. .. ........ 495 
Kajeki .. ... . . ... . .. . .... . 395 
Karate Champ . .. ... ...... 400 
Kid Niki . . . . ...... . ..... . 395 
Konami GT ..... . . .. .. ... . 995 
Narc ...... .. ... . ... .. . . 1795 
1942 (s/d) . ... . . .. ... .. ... 550 
Operation Wolf .. . ... . . ... 1350 
Pole Position I. . ... ....... 750 
Pole Postion II. ....... . ... 950 
Rampage . ...... . ... .. . .. 550 

PINBALLS FOR SALE Rastan . . . . .. ...... ... . .. 650 
Ring King .... . .. . . . . ..... 295 
Robocop (dedicated) ... ... 1045 

Comet . ......... ....... $695 Road Blaster . ..... . ... . . 1295 
F-14 .... . ..... .. .. ..... . 550 Shinobi. ..... . ....... .. .. 895 
Fire .. . . . . .. ..... . ....... 850 720 ° . . .. . ..... . .. ... . . 1495 
Genesis .. ......... .. . ... 595 Sky Shark ... . ........ . .. 650 
High Speed ... ... ... . .. .. 795 Spy Hunter . . . . ... . ....... 650 
Hollywood Heat . ..... . 7 . ~ ...... Spy Hunter (s/d) .. ..... . ... 650 
Millionaire . . .. ...... l . ~ 79 ,/ Spy Hunter II. .. . ........ . 550 
Pin!Jot . . . ... .. ... .. . ..... ~4~ Super Basketball .... .... .. 295 
Pohce Force . ........... . 2150 Super Contra (ded.) ....... . 695 
Raven ....... . . ... . ...... 495 Super Hang On (s/d) ... ... 1995 
Return of Lost World ....... 550 Super Hang On (u/d) ...... 1395 
Truck Stop . . .. .. . .. ..... 1195 Super Sprint ............. 1395 

Superman ..... . ..... .... 895 
Time Soldier .. .. . . . .. .. . . 395 
Thunder Blade (u/r) . .. ... . 1295 VIDEOS FOR SALE 
Turbo (u/r) . ...... . . ...... 450 
Vindicator ... . . . .. ........ 695 
WEC Lemans .... . ........ 995 
World Series ... .... . ... . . 450 
Xenophobe ............. . 395 
Xybot ....... ......... .. . 695 

After Burner (u/r) ...... .. $1395 
After Burner mini. . ....... 1295 
Alley Master ..... ......... 350 
Bad Dude ........ ....... 1195 
Big Run ..... .......... . 2695 
Black Tiger . .. ........ .... 395 
Blades of Steel. . . . . . . . . . . 550 
Buggy Challenge ... . .. ... . 695 
Championship Sprint ... .. . 1295 
Cheyenne Gun . . .. ...... . . 425 

June 1990 Page 165 



FOR SALE 
QUIK-SHOT BASKETBALLS 

$700 each o.b.o. 

#105 GRAYHOUND 
CASINO BOARDS 

$200 each 
POWER SUPPLY, WIRING 

HARNESS, Etc . . . Included! 

TOM'S JU'KEBOX SERVICE 

(312) 342.4420 
ASK FOR KAREN or TOM 

U.B.I. POOL TABLE 
OPERATORS: 

Interested in a way to increase 
your battery-operated pool 
tables from: 

.50~ to $2.25? 

* 
CALL: 

CENTRAL VENDING 
SERVICE 

(914) 896-9000 

Call For New Low Prices! 
Kit lncludea: Vamate PPB (;21" 

Button ~t (;21" 
Harness (;21"§! 
Manual ~ 

Printed Plexl 
90-Day Warranty Ei:2I" 
Technical Support (;21" 

*30-Day Money Back Gluarant-

535 Old Nashvllle Highway 
9"- ,,....~ ~ d. i1-- Lavergne, TN 37086 

In TN (615) 793-5510 FAX (615) 793-5512 

Call Toll-Free 1-800-227-6136 
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USED 
COMPLETE 

GAMES: 
UPRIGHTS 

Arch Rivals ... . ... .. ... ... ..... $1295 
Robocop . ....... . . . ............. 895 
Double Dragon .. . ....... ... ...... 845 
Shinobi .... . . . .................. 845 
Rough Ranger .......... . ........ 695 
Tokio ..... ... . . ....... .. ........ 595 
Bionic Commando . ........ . ...... 595 
Commando ....... . .... . . . ....... 595 
lkari Warriors ......... . ..... . . .. . 495 
Ms. Pac-Man . . ...... . . . . ........ 415 
Super Mario Bros .. . ........ . . . . .. 395 
Dark Mist .... .... . .. ....... . .... 395 
Pac-Man ........ . • .. .. .. . .. . .. . . 275 
Popeye . . .... .. ................. 275 
Donkey Kong Jr ....... .. .. . . . .. ... 275 
Pleiades . ...... .. . .. .. . .. ....... 275 
Phoenix . . . . . . . . . . .. .. .... . . . .... 275 
Mappy . ....... ....... . .... .... .. 275 

PINBALLS 
High Speed Pin .......... . ....... $700 
Pac-Man Pin . . ... .. . . . ..... ...... 475 

COCKTAIL TABLES 
Zaxxon . . ..... ... ..... . ... ..... $475 
Mr. Do! . ...... ..... . ........... . 475 
Pengo . ............. . .. . . . . . ... . 375 
Bomb Jack . .......... .. ......... 375 
Gaplus .. .. . .. . . . . . . .. .. .. ..... 475 
Centipede . . .. . . .... . . . . . .. . . .... 375 
Tron . . ... . . .... . .. . . .. . . . . . ... . 475 
Donkey Kong Ill. .. .. .. .. . .. ...... 375 
Eliminator . . . . .. . ...... . . . .. . . . . . 475 

Juke Boxes $475 And Up 

CONVERSION ITEMS 
11 Amp Power Supply . . .. . ..... $29.45 
19' Monitor ... .. .. ....... . ....... 219 
13' Monitor ......... .. ... . ... . .. . 197 
Joy Sticks (Leaf Switch) .. .. .. . .... 6.95 
Lighted Square Buttons .. . . . ... . .. 2. 95 

COIN MASTER 
(714) 888-1981 

SALES-SERVICE-PARTS 
1180 E. 9th Street 

San Bernadina, CA 92410 
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SUPER STAR ASSORTMENT 
.80¢ .. 90¢. $1 .00 average cost 

DELUXE ASSORTMENT 
$1 .15. $1 .25, $1.50 average cost 

DELUXE VARIETY PACK 
$2.00 average cost 

STfiR TRfiCK 
CRANE PLUS™ 

* ADULT NOVELTY 
PRE-PACK ASSORTMENT 

(48 PCS.) 
Sexy Jokes • Tasty Panties 

• X-Rated Movies 

\ 

PREMIUM JUMBO 
ASSORTMENT 

$2.50, $3.00, $4.00 
average cost 

50 pc. assortment 

$ $ Dazzle Your Cranes $ $ 

G ~I 
a 

CRANE PLUS™ BUBBLE BALLS 
• Ninja Turtles & Super Mario Bros. 
• Neon Watches • Assort.ed Jewelry 

32 OZ. SQUEEZE BOTILES 
• Ninja Turtles • The Simpsons • New Kids 

BUBBLE PACK NOVELTIES 
• Toys • Novelties 
• Hair Ornaments 

BUBBLE PACK SUNGLASSES 
• Hot Neons • Mens Sports 

• Ladies Fashion 

HEW YORK SALE REPRESEHTfiTIVES STAR TRACK inc • 
148 Allen Blvd. 
Farmingdale, NY 11735 

Main Office & Warehouse Louisanna 1-800-843-0864 
~ 1-800-733-5013 • . New Jersey 1-800-733-6303 
... *FREE CATALOG 
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Lucky 8-Lines 
New Low Price! 

w- JuJI. lo ti.. fob-. 

1-800-227-6136 
for toy professionals! 

1-800-992-2388 
WANTED TO BUY: 

VENDING ROUTES! JUKEBOXES FOR SALE 
Chicago Area 

* I Rowe R81 .. . . ... ........ .... ..... . .. . . $495 
Rowe R82 . .•............ . .. .... . .. . ... . 595 
Rowe R83 .... . . .. . . .. ...... .. . .•.. . ... . 695 

CALL: 
Rowe R83 w/dba .. . .. . .... •... ..•. . ... . . 795 
Rowe 84 w/dba $1 & 5 ... . ... .. .....• ..... 895 
Rowe 88 w/dba $1 & 5 ..... . .... . .... .... 1095 

1·800-448·2743 (312) 561-4886 

$AVE $AVE $AVE 
GET $ECURITY & $AVE MONEY TOO! 

ALARMS • 
for Vending 

and Amusement 

From as 
Iowas 

$34.95 

@ ~ity 
Cam Locks, Padlocks and 

die Locks At Prices 
ou Normally Pay 

For 
Ordinary Locks! 

i 
I 

Your Money Is In 
This Machine -

Don't Make It 
Easy For A Thief! 

tillnll ELJ 
CJ • :.~ 
DO 

TUBULAR 
LOCKS 

Coin Box Protection 
at a Reasonable Price 

video 
game bar 
697-G07 

LOCK AMERICA, INC. 

697-D19 
Double Door 
Security Bars 

PHONE: (714) 373-2993 FAX: 714-373-2998 

1-800-422-2866 (national) 1-800-262-2866 (California) 
Mid-Atlantic States, call G&H Enterprises 
1-800-448-2075 1-301-732-4000 
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COMPUTER 
SOFTWARE 

-CAMS· 
ROUTE MANAGEMENT 

SYSTEM 
A Powerful , Fast, Easy To Use System 

Increase Your Profit s * Location 

and Machine Histories * Identify 

Non-profitable Machines and 

Locat ions * Print Collection 

Sheets * Super Easy Revenue 

Entry * Prints 1099's * 
Rotation Advisor * Numer ous 

Statistical & ROI Reports * 

Free Updates 

AND MUCH MORE! 

... for only $995 ... 

• 30 Day M oney Back Guarantee 
• Demo Disk Available • For 

IBM P C, XT, AT & • Compatibles 
• Free B rochures • 

write or call: 
E -Soft Systems 

1276 Red Pine Circle 
Baxter, MN 56401 

(218) 829-4743 

als o available 

-CALMS-
POOL, DART & CRICKET 

LEAGUE MANAGERS: 

Turn Hours Of Work Into Minutes 

Automatic Schedulers * Super 

Easy/Fast Score Entry * T r acks 
Team & Player Achievements * 

Simplifies Awarding Trophys & 

Prizes * Tracks Team Financial 

Information* Numerous 
Reports & Listings 

AND MUCH MORE! 
... for only $395 each ... 

Multi·Package Discounts 

RePlay Magazine 
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R&M DISTRIBUTING CORP. 
540 Hempstead Turnpike • West Hempstead, NY 11552 

(516) 292-8900 OR FAX US AT 
Phone 1-800-229-4 FUN 516-292-8025 

DISTRIBUTORS FOR: 
* Lektro-Vend Glass Front Candy * Micro Mfg. Bill Changers 

* IMEAG Coin Counters * Coinco Coin M. 

NEW & USED VENDING EQUIPMENT BOUGHT AND SOLD 
- Contact Rich Vecchio -

* We Export Worldwide * Nos hacemos cargo de toda exportacion requerida! 
CONTACT RICHARD BARTLET OR FERNANDO GALES 

VIDEOS 
Two Crude ......... .. . . . call 
WGP ............ . ..... call 
Meres .. call 
Klax .. . ... call 
Cadash . . ... call 
Big Run . ..... ..... . ... call 
DJ Boy .. . .. call 
Final Fight . . . . . . .. .. .. . call 
Super Off Road ........... call 
Violence Fight ... call 
Afterburner (u/r) ....... $1295 
Afterburner (s/d) . . . . . .. 4995 
All American Football ..... 1495 
Altered Beast . . . 795 
APB ................... 895 
Arkanoid . . . . . . . . . .. . . . 495 
American Darts ......... 1695 
Arch Rivals ............. 1295 
Bad Dudes ...... ....... 1095 
Badlands . . . . . . ... 1695 
Beast Busters . . . . . ..... 3695 
Black Tiger ........ . ..... 395 
Blasteroids . . . . . . . 495 
Buster Bros .............. call 
Championship Sprint ..... 1295 
Chase H.Q....... . .. 2915 
Cheyenne Gun . . .. 425 
Choplifter . . . . .. . . . . . .. 395 
Commando ...... . 450 
Contra .................. 495 
Crime City ........... . ... call 
Crime Fighter . . 1695 
Crossbow ......... . .... . 395 
Cyberball . . .. . .. 1395 
Double Dragon ........... 850 
Double Dribble ........... 295 
Express Raiders .......... 350 
Final Fight . . . . .... 1995 
Galaga . .............. ... 550 
Ghouls 'N Ghosts ........ 1295 
Gladiator .. ... .. ........ . 395 
Golden Axe ............. 1695 
Golden Tee Golf ..... ..... 995 
Gondomania . ...... .. . ... 595 

RePlay Magazine 

VIDEOS 
Guerrilla Wars ......... $895 
Gunsmoke . . . ..... 325 
Hang On (u/r) . . . . ..... .. 940 
Hard Drivin' (s/d) ... .... . 7895 
Hard Drivin (compact) .... 5995 
Hat Trick ........ ... ..... 850 
Heavy Barrel. . . .......... 750 
lkari Warrior .... . ...... $550 
Indiana Jones .......... .. 595 
Karate Champ . ..... ..... . 395 
Jailbreak . . . . . . . . .. . . .. 350 
MIA .. . .. 1295 
Main Event. . .. .. 895 
Mania Challenge .......... 195 
Mat Mania ... . ........ . . 195 
Mechanized Attack ....... 1895 
Monaco GP . . . . ...... 2250 
MVP .. . ............ 1495 
1943 . . .......... 795 
Narc ................. 1995 
Ninja Gaiden . . . . ... .. 1295 
Ninja Warrior . . . . ....... 1225 
Operation Thunderbolt .... 2295 
Operation Wolf .......... 1350 
Out Run ..... ... . 1995 
Paperboy . . ... 850 
PlayChoice 10 .......•.... 995 
Pole Position .. 695 
Pole Position II .... ....... 895 
P.O.W . ...... ... . ...... 795 
Quarterback . . . ..... 1295 
Rampage . . ..... 495 
Rastan .. . ... . .......... 595 
Road Blaster. . .1395 
Robocop . . . . 1045 
Rolling Thunder ... ... .... 795 
Rough Ranger ......... .. 995 
Rygar ................ 395 
720° ............ . ..... 1495 
SCI ................ closeout 
Shadow Dancer ......... 1695 
Shinobi .. . ...... 795 
Silkworm ..... . . . ....... 795 
Sly Spy (u/r) ....... .. .1495 

VIDEOS 
Spy Hunter ............. $595 
Street Fighter ...... . .... 1295 
Strider ..... . 1295 
Stun Runner .......... .. 3395 
Super Basketball ....... . . 295 
Superman . .... . .. . ... .. 1275 
Super Contra ...... . . . . . . 895 
Super Sprint ....... .. ... 1395 
TMNT ......... ......... call 
Task Force . ......... . . . 1450 
Team Quarterback ....... 1300 
Thunder Blade (u/r) ...... 1495 
Thunder Blade (s/d) .. .... 2350 
Time Solder ........... . . 395 
Toki ......... ... . . . . . . . 1495 
Turbo Out Run .... . .. . .. 2295 
Turbo Sega .. . . ..... ... . 450 
Turbo Drive .... . .. . .. . . 1895 
Twin Eagle ...... .. . ..... 695 
Toobin ' ......... ........ 995 
UN Squadron ............ 995 
WWF Superstar ..... 1295-1395 
World Series ......... .. . . 395 
Zero Wings .... .. ....... 1695 

PINBALLS 
Bad Cats ....... ... .. $1895 
Big Show .. . . callF-14 .... 595 
High Speed ............ 795 
Mousin' Around ........ 2100 
Phantom of the Opera ... . call 
Pinbot .... . ....... .... 925 
Playboy .. .. .......... 1495 
Police Force . . ... . .... . 1995 
Raven ......... . ....... 495 
Space Shuttle ..... . .... 450 
Spring Break . .......... 495 
Taxi ................. 1525 

June 1990 

NEW 19" & 27" 
SYSTEMS CABINET 

15 Minute Installation! 

$895 
lncluda: Lexan control panel, 

buttons, joysticks, and much 
more . .. complete! 

*Clll tor more lntolmlllon * 

WE BUY 
COMPLETE 

GAMEROOMS! 

WANTED 
* Afterburner * 10' Skeeballs * Bill Changers * Sitdown Games 

OVER 200 
WORKING 
CABINETS 
FOR SALE 

$150. $250 
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FOR SALE WE FEATURE: 

Status 
•••••••••••••••••••••• Casino Strip Pokers 

lntermark 2-player * 
Basketball Games Merit Pit Boss 

(coin operated) Superstar 
& 

$1,095 ea./3 for $2,995 Darts 

Call Greg 
WEST COAST BILLIARD SUPPLY 

1696 W. Washington Blvd. 

(419) 381-9861 
Los Angeles, CA 90007 

(213) 737-6446 

NATIONAL AMUSEMENT CHAIN 
Seeks 

Qualified Component-Level Service Technicians 

Immediate Opening at our Southern California Location 

Applicants Should Have At Least 1 Vear Experience In 
The Coin-Op_ Industry. 

* HEALTH PLAN 
* RETIREMENT BENEFITS AVAILABLE 

Send or Fax Resume and Salary History to: 

Nickels and Dimes, Inc. 
24166 B. Laguna Hills Mall • Laguna Hills, CA 92653 

Fax: (714) 855-8917 
All applications will be kept in strict confidence. Present employer will not be contacted. 
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Bill Acceptor 
''It's a design that can take it!'' 

$1, 5, 10, 20 

Now Only $299.00 

INSERT 

Call Toll-Free 1-800-227-6136 

535 Old Nashville Highway 
9'~ /Me-" e, e,u, tfo~ Lavergne, TN 37086 

In TN (615) 793-5510 FAX (615) 793-5512 
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HARNESSES • INTERFACES 
COLOR CONVERSION P.C. e:s 
CUSTOM WIRE HARNESSES 

MADE-TO-ORDER 

JAMMA/GENERIC HARNESSES 
CONVERSIONS MADE SIMPLE 

WITH 

INTERFACE BOARDS ..... . 

Double male interface board with 
Jamma pinout one side & choice of 
either 28/56, 22/44 or 18/36 on other 
side. Male/Female interface board 
with male Jam ma pinout on one side 
with choice of 28/56, 22/44 or 18/36 
female connector on other. All boards 
have provisions for jumpers from one 
side to the other. Boards wired to your 
pinout . Also, 28/56 male cards. 
Nintendo monitor color conversion 
PCB, simple installation instructions 
furnished . Quantity prices on request. 

LOUISE'S HARNESS SHOP, INC. 
712 County Rd. 58 • Prattville, Alabama 36067 

1-800,365-1941 • (205) 365-1841 
FAX: 205-365-4435 

FREE! 
BULK VENDING PRODUCT 

PRICE GUIDE & CATALOGUE 

*FEATURING ... * 

NOVEL TOYS AND CANDY TREATS IN 
V-2 CAPSULES AND IN BULK AT 

GREAT PRICES! 

106-02 Rockaway Blvd. • Ozone Park, NY 11417 
(718) 843-6100 

1-800-752-2890 
FAX: 718-843-3926 

BUY TWO OR MORE AND WE PAY FREIGHT 
ANYWHERE IN THE 48 STATES 

For P.C. Board and Header Subtract $300.00 

WWF .. . .. ..... . .. . .... . . .. . .. $1100 
Golden Axe ........ . .. .. . . ...... 1250 
Silkworm ....... . .. . . . .. .. .. .. .. . 500 
A-Type .... .. ... .. . . . . . . . . . . .... 650 
Assault .. . ... .... .. . . . .. . ... . .. 1000 
Super Off Road ... ... . .. . .... . .. 2150 
Contra ........ .... . . . . . . . . ...... 500 
ESWAT ... . . .... . ......... .. . .. 1100 
Altered Beast. .... .. . . . . ..... . . .. 675 
P.O.W ........... .. .... . . .. . .... 750 
Robocop . . ... ..... . . .. . .. . ..... 1050 
Strider . . . .. . . .. . . .. . .. ... . . . ... 1250 
V-Ball . . . .. .. . ... . . .. .. .. . .. .... 450 
720° . .. . . .... . ...... • .. . . . •... 1350 
Double Dragon .. .. . . .. .. ........ . 950 
Crime City . . . . . . . . . . . . . . . ... 900 
~· 1nM . . . . . . . . . . . . . . . . . . . ;---._ 

"" ~~~ •. ~.1!9-'.'~ : : : : : : : : : : : : : : : : : : : .. ~ ~~ j') 
Willow .. . ......... . .. . ......... 1200 
Shadow Dancer ...... . .. . ...... . 1000 

FACTORY KITS SPECIAL 

AMERICAN TECHNOS 

BLOCK OUT 
* ATARI'S 

KLAX 
call for Special 

Price I 

Cabal .. . . . ... .. . . .. . . .. .. . . ... $800 
Operation Wolf . . ... . . .... . .. .. .. 1200 
Street Fighter .. . ......... . ... . .. . 950 
Blasteroids .. .. .. . . ....... . . ... .. 550 
Black Tiger .......... . .... ... .... 450 
Monsterland .. .... . . ...... .. ... .. 450 
Ghosts N' Goblins ...... . .. . ...... 400 
Double Dragon .... . . ... .. . ... .... 900 
Rastan . . .. .... . .... . ... . . .. .... 500 
1943 .............. .. . . •. . • .. ... 600 
Super Mario Bros .. . .............. 400 
Rad Action . ....... . . . .. . . . . ..... 450 
Tiger Heli ....... . . . .. .. .. . ...... 400 
U.N. Squadron . . .. . ... .. .. . ... .. 1400 
Wonderboy .. . . . . . . . ............. 500 

PINBALLS 
8-Ball Deluxe .. . ............ . . .. $600 • 
Big Guns .. .. .... .... .. . . .. .. .. . 750 
Pinbot ........ .. ..... . . . .. .. .. . . 850 
High Speed ............ . ... . . .. . 650 
Jokerz . ... ............... . .. . .. 1650 

Electro Outlet 
(503) 629-8347 

RT. 1 Box 871 • Hillsboro, OR 97123 
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THE 

ULTIMATE 
IN 

MONITORS! 
· 13" & 19" COLOR VIDEO GAME MONITORS . .. 

' ' 

.. 

ORION BRAND 
SPECTACULAR FEATURES INCLUDE: 

* Front & Rear Controls 
* Black Matrix, Non-Glare, U.L. 

ORION C.R.T. 
* Higher Resolution Than Normal 
* Manual Degaussing Switch 
* IMMEDIATE DELIVERY! 

* Fully Guaranteed! 
* Replacement Parts Are Always 

Available! 
* Schematics 
* Meets The Standards Set By 

The AMOA 

SPECIAL DIRECT SERVICE TO MEXICO! 

*** We Will Not Be Undersold! 
SPACE AGE 

ELECTRONICS 
26524 Golden Valley Road, Suite 507 • Saugus, CA 91350 

(805) 252-4400 AVAILABLE EXCLUSIVELY IN PUERTO RICO TH R 0 UGH : 
AMERICANO IMPORTS 

FAX: 805-251-8596 PHONE: (809) 840-7410 or FAX: (809) 840-9564 
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(JL-Wl JOYSTICK 
•MICRO SW 

JLW-U 
•LEAF SW 

JLW-R 

SOME OF THE BOARDS LISTED IN THIS AD ARE GRAY 
MARKET ORIGINALS FROM JAPAN AND MAY POSE A 

PERFORMANCE RIGHTS PROBLEM FOR SOME READERS 
******************************************** 

100 BOARDS MUST BE SOLD THIS MONTH AT 
OR BELOW COST . . . LET'S SEAL ... THE 
MORE YOU BUY, THE LOWER THE PRICE! 

(I) 
a: 
w 
:::c 
6 
> :z cc 
== 

PHONE 

Bubble Bobble . ... .. ... $389 
New Zealand Story . . . . . . 159 

~o:i~~~· f..~~" "" " " "" " " " "" ~~ oj Splatter House. . . . . . . . . 599 
1941 . . ......... ....... 1090 :z 
Chelnov . . . . . . . . . . . . . . . 399 ....I 
Midnight Resistance. . . . . 745 ....I 
Task Force Harrier . . . . . . . 545 (:§ 
Armed F .. ... .. ..... .. 225 

VIDEO 88 
(408)739-4501 • 

FAX 
415-777-4661 
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Location-Ready 
Games & Kits 

"Maxs" Flight Simulator ..... $3985 
Sex Analyst - Zytronics ...... . . 985 
Video Trivia . ............ .. ... 595 
Operation Wolf. . ...... .. ... . 1325 
Bad Dude . . .. .... . . . . . . . .... 895 
Double Dragon .. . .. . ..... .. .. 825 
Danger Zone . ..... . ... . . . .... 575 
Gauntlet . . .... ... . .... . . . .. . 480 
V /S Excite Bike ..... .. ..... ... 325 
Cross Bow Rifle . ............. 380 
Commando (Kit-$100) .... .. .. . 320 
Ghosts 'N Goblins (Kit-$140) .... 325 
Tokio (Kit-$140) ... . ... . . ..... 320 
Mega Zone (Kit-$140) .......... 320 
Express Raider (Kit-$90) ... . ... 285 
Tag Team (Kit-$90) ....... . ... 285 
Track 'N Field (Kit-$90) ........ 280 
Victory Road (Kit-$320) ........ 580 
Robocop (Kit-$680) .... ...... 1080 
Shootout (Kit-$90) .... . . .. .... 285 
Speed Buggy ................ 925 
Spy Hunter . . .. .. . ... . . . . . .. . 625 
Pole Position II ....... . . . . . ... 750 
Heavy Barrel. . . . . .. .......... 500 

KITS (BOARD & HEADER) 
Kung Fu Master .. .. .......... $90 
Silkworm .. ....... .... . ...... 225 
Mat Mania . ........ ....... ... 125 
Punch-Out. ... . ..... ... ...... 115 
Legend of Kage .... .......... 115 

REDEMPTION-USED 
Lotto Fun (Token) . . .. ....... $1095 
Whac-a-Mole (Ticket) (3-pl.) ... 2050 
Penny Falls (12-pl.) . . .. ...... . 880 
Flip-a-Winner (3-pl.) ... ....... . 450 
Bally "Big Prize" Slots 

w/Skill Stop .............. 450 
Treasure Island Rotary ... ..... 1080 
Skill-0-Bingo ... . ... .... . . . . . 1000 
Boardwalk "21" ..... .. . ... . . . 350 
Kramer Draw Poker . .. .. ..... . 400 
Big Choice Jumbo Dbl. Crane .. 3800 
Free Fall . ......... . . .... . . . 3000 

CENTRAL 
AMUSEMENTS 

• 
New Jersey 

(201) 793-0131 
(609) 492-4000 

GARY 
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mARS ELECTROnlCS ® 

$1 .. $5 .. $10 .. $20 
BILL ACCEPTORS 

• Bigger Profits •Easiest to Install 

TEKBILT Inc. is proud to 
announce its official 
appointment as: 

mAAS ELECTROnlCS 
. J ;. [-· -

Factory Authorized 
Service Center 

CALL US TOLL-FREE TODAY! 

RePlay Magazine 

BiLT inc 

Huntingdon Valley Industrial Center 
3979 Mann Rd. 

Huntingdon Valley, PA 19006 

(215) 322-3232 
Fax: 215-322-3238 

1-800-666-7776 
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Operator Has 
KITS 

FOR SALE 
NO KIT OVER 

$199°0! 
* 

Ziggi The Talking Clown 
Cash in on the growing 
children 's market with Ziggi 
the Talking Clown. This low 
cost, high volume toy vendor 
offers years of trouble-free 
profits and these unique 
Mayoni features: 

• Extensive Vocabulary 

• Self Clearing Anti-jamming 
Mechanism 

•Vend Any Size Egg or 
Capsule 

• 1 Year Warranty 

Call Mayoni today for more 
information. 

1 (800) 345-1183 
MAYONI ENTERPRISES 10340 Glenoaks Blvd. Pacoima, CA 91331 

(818) 994-2885 M-24M;;iEJ8~52 

STOP! 
DONT THROW AWAY YOUR 

ELECTROHOME MONITOR YET. 

7A 

12A 

15A 

FULL 
90-DAY 
WARRANTY 

All KINDS OF VIDEO GAME PARTS AVAILABLE 

VIDEO CHASSIS 
MODEL COMPATIBLE TO 

53210-GO? Electrohome GO? 19" Monitor 
Disco 19" Monitor 

1. Power Source: AC 11 OV 
2. Power Consumption: 40W max 
3. R.G.B. Gain Control 
4. H.&V. Position ADJ ., H&V. Hold 

ADJ., H&V Size ADJ. 

5. Intensity ADJ. 100V DC Voltage 
Tuning 

6. High Voltage Output 25KV 

SWITCHING POWER SUPPLY 
MODEL AC OUTPUT 

53020-1 AC 90-135V 

53020-2 OR 

53020-3 AC 190-245V 

1. Overload Protection 
2. Built-in EMI Filter 
3. Short-CKT Protection On All 

Output 

DC OUTPUT 

+ 5/7A, - 5/1A, + 12/0.5A 

+ 5/12A, - 5/1A, + 12/2.5A 

+ 5/15A, - 5/1A, + 12/2.5A 

4. High Efficiency, Low Cost, High 
Quality 

5. Designed To Meet UL, CSA, VOE 
6. 100% Bum-in Test (Full Load) 

EYGO COMPANY, LTD 
TAIWAN OFACE 
2F-4 342 Sec. 1 
Fu-Hsing S. Rd. 
Taipei, Taiwan 
Tel (02) 706-7262 
Fax 886-2-7555405 

USA OFFICE 
P.O. Box 167873 
Irving, TX 

75062 
Tel (214) 258-1227 
Fax (214) 255-4007 
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Duke Distributing 
602 So. Main St. 

Franklin, KY 42134 
(502) 586-1663 • (502) 586-1773 (Also our Fax#) 

BUCKY • ANNETTE • RONNIE • RHONDA 

SPECIALS OF THE MONTH 
LUCKY 8-LINES EEi $1-5-10-20 

BILL ACCEPTORS w/19" Monitors• Mars $1,5,10-20 

Quality 
Pricing 
Available 

Full Factory Warranty Sub-Distributorships 
Available 

Quality 
Pricing 
Available 

* WE'RE TRADING * 
Any Reasonable Offer Will Not Be Refused 

Space Age Color Monitors .................... $189. 

Wells-Gardner Color Monitors. . . . . . . . . . . . . . . . . 235. 

Mars $1-5-10-20. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 333. 

Tommy Gates (Standard Pick-Ups) 
w/ Free 7" Extension . . . . . . . . . . . . . . . . . . . . . 865. 

Lucky 8-Lines Kits W-4/F-5 .. . .. $525. Valley 31/2 x 7 Pool Table .... .. $1675 

Lucky 8-Lines Boards W-4/F-5. . . 369. 

12-Amp Power Supplies . . . . . . . . 28. 

New & Used Jukeboxes .... . .... Call 

New & Used Pokers . .. ....... . . Call 

4 x 8 .... . . .. .. .. . . . .. 1775 

Dynamo 3112 x 7. . . . . . . . . . . . . 1525 

4 x 8 .... . . . .. . ..... 1525 

UBI 31/2 x 7. . . . . . . . . . . . . . . . . 1325 

4 x 8 . ........ . ... . ..... 1450 
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BELITA 
LIGHTWEIGHT, PORTABLE 

Coin Counter 

MANUAL OR ELECTRIC 

Automatic Stop, Inexpen
sive, Coin Tray Support, 
Bag Holder, Fast & Long 
Lasting, Only 9 Pounds! 

R.H. &ELAM COMPANY, INC. 

(516) 292-2670 
Fax : 516/ 486-0957 
Telex: 221568 BELAM UR 

TITLE STRIP PROGRAM COMPANY 
200 free title strips with the purchase 
of the easy-to-use computer title strip 
program. Print your own song titles. 
Print a list of all your records at each 
location! Over 150 features! $79.95 

CALL TOLL FREE 
(Voice or 24-hour FAX) 

1-800-950-JU KE 
Visa/Mastercard/American Express 

"TITLE STRIP PROGRAll co.· 
...-_ P.O. Box 333 -

"RIVA, MARYLAND 21140" 

The Incredible 
T.V./8-LINE 
SYSTEM 

* TEKBILT, INC. 
1-B00-666-m6 

THE 

TALKING 
GYPSY 

THE ONLY ONE WITH THE 

CRYSTAL BALL 

THE 

DELUXE 
LOVE METER 

THE ONLY ~ 

LOVE 1.AETER ON THE MARKET 

Mr:~end 
(818) 718-6061 
9588 Topanga Canyon Blvd. 
Chatsworth, CA 91311 

ltlR. ND •l990·AL.L RIGHTS AESERYrn · At4TENT PFJONG 

ORIGINAL ''PETER CHOU'' 
SWITCHING POWER SUPPLY 

Exel usive Distributor: 
IMPERIAL INTERNATIONAL CO. 

1270 Valley Brook Ave. • P.O. Box 803 
Lyndhurst, New Jersey 07071 

(201) 507-0936 1-800-526-6261 
FAX#: 201 -507-91131 

WEST COAST OFFICE: 
5116 N. Azusa Canyon Road 
Irwindale, California 91706 

(818) 962-1024 1-800-423-2753 
FAX #: 818-962-1311 

ANY POWER SUPPLY
RELATED PROBLEMS, CALL 
IMPERIAL INTERNATIONAL! 

(A DIVISION OF H. BETTI INDUSTRIES INC.) 

Page 178 

+5V + 12V 

7A 1A 1A 
11A 2A 1A 
15A(new) 3A 1A 

DESIGNED & MANUFACTURED BY PETER CHOU 
l.D . No. F102141288 
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SAVE 250/o 
ON COMPLETE SYSTEM 

Are you tired of swapping out machines, buying dollar bill validators, 
losing accounts due to breakdowns, and making coin-related service 
calls? Installing the IMONEX COIN SYSTEM can reduce all of the 
above! 

P.O. Box 519 • Katy, Texas 77492-0519 
(713) 692-7021 1-800-446-2719 

FAX: 713-391-4239 

RePlay Magazine June 1990 

e INCREASE SALES 

e ANTI-CHEAT 

e NO MOVING PARTS 

e NO ELECTRICITY 

e VEND UP TO $7.00 

e NO ELECTRONIC 

REPAIR COSTS 

e QUARTER ONLY 

e ACCEPT OR REJECT 

CANADIAN QUARTERS 

e DECREASE COIN 
RELATED ; SERVICE 
CALLS UP TO 95% 

e AVOID EXPENSIVE 
ELECTRONIC 
ACCEPTORS 

CALL 
TODAY! 
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CALL FOR OUR FREE 
CONVERSION KIT 

NEWSLETTER 

• 
VIDEO COlllt:TIOI 

(916) 678·5189 
Wo~ p411. to ttu fwwu- • 

1 ·800-227-6136 

CD/STORAGE BOXES 

Holds 100 CDs. Triple thick front/back 
walls. Double thick sides/bottom. Lift 
off lid. Tote Grips. St1ckable. White 
color. 200 lb. test. $6 each (minimum 
order 12). Add $8 shipping & handling. 
Visa/Mastercard/American Express 
TITLE STRIP PROGRAM COMPANY 

P.O. Box 333, Riva, MD 21140 
CALL TOLL FREE 

(Voice or 24-hour FAX) 
1-800-950-JU KE 

Competitive power supply and chassis 
O.E.MS & customers' design welcome! 

#53020 

:lf53210 

ALL KINDS PARTS OF VIDEO GAME ALSO AVAILABLE 
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SWITCHING POWER SUPPLY 
MODEL AC INPUT DC OUTPUT 

53020-1 AC 90-135V + 5V/7A, -5V/1A, + 12V/1A 
53020-2 OR >--+-5-V/-12-A-, --5-V-/1A-.- +-1-2V-/1-.0-A_, 

53020-3 AC 190-245V + 5V/15A, -5V/1A, +12V/.2.5A 

1. OVERLOAD PROTECTION 
2. BUILT-IN EMI FILTER 
3. SHORT-CKT PROTECTION 

ON ALL OUTPUT 

4. HIGH EFFICIENCY, LOW COST, 
HIGH QULAITY 

5. DESIGNED TO MEET U.L,. 
C.S.A. V.D.E. 

6. 100% BURN-IN TEST (FULL LOAD) 

VIDEO CHASSIS 
MODEL SUITABLE CPT COMPATIBLE DEFLECTION YOKE 

53210-1 14",20" 1 4" (20") RH: 2.40 RV: 56!l 

53210-2 26",28" 26" (28") RH:1.30 RV: 380 

1 . POWER SOURCE: AC 110V 4. H. & V. POSITION ADJ" H. & V. 
HOLD ADJ., H. & V. SIZE ADJ. 2. POWER COMSUMPTION: 40W 

MAX 
3. R.G.B.GAIN CONTROL 

5. INTENSITY ADJ. 110V DC 
VOLTAGE TUNING 

6. HIGH VOLTAGE OUTPUT 25KV 

EAGO COMPANY LTD. 

TAIWAN OFFICE 
5F., #250, AN-HO RD., 
TAIPEI, TAIWAN, R.0.C. 
TEL: (02) 736-8785-6 

TELEX: 23892 EAGO 
FAX: 886-2-736-3084 
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Compuscale 
Weighing machines are proven 
pertormers and the 
Compuscale is the industry 
standard. You'll get a fast 
return from a low investment 
thanks to these unique 
features: 
• Heavy Duty Steel 

Construction 
• Easy Portability For Any 

Location 
• Long Life Battery or Optional 

AC Operation 
Call Mayoni today for more 
information. 

1 (800) 345-1183 

SMOKESHOP 
APPOLO SMOKESHOP $1 BILL 

CONVERSION KIT 

INSIDE KIT - FACTORY LOOK 

FEATURES * Coinco Dollar Bill Acceptor! 
* The new 9300 Electronic 

3-Tube Changer! 

CALL FOR PRICING ON: Complete Kit, Wire 
Harness, OBA, Front Panel, Changer Mounting 
Bracket & Coin Chute. 

**** 
MAYONI ENTERPRISES 10340 Glenoaks Blvd. Pacoima, CA 91331 
(818) 899-2488 1 (800) 345-1183 Fax: (818) 899-0152 

AP ENGINEERING CO. 
4532 Ocana Ave. • Lakewood, California 90713 . 
Toll-Free: 1-800-421-7714 

THE GAME DOC 
8000 WHEATLAND AVE., STE. B • SUN VALLEY, CA 91352 

FROM OUTSIDE CALIFORNIA "1-800-766-3166" 
Bad Dudes (H-2-Kit) . . . . . . . 95 P.0.W. (H-2-Kit) ..... ...... . $395 
Commando (V-1-Bd./Marq.) ..... 5 Pyros (H-1-Kit) ........... . .. 395 
Double Dragon (H-2-Kit) . . ..... 495 Revenge of Doh (V-1-Kit) ... .. . 395 
Double Dragon II (H-2-Kit) .. . . .. 495 Robocop (H-1-Kit) . .. . . .. .. ... 595 
Forgotten Worlds (H-2-Kit) .. ... 695 Rolling Thunder (H-1-Kit) .. .... 495 
Heavy Barrel (V-2-Kit) .. ... . . . . 545 Rygar (H-1-Kit) .... . ........ . 295 

Rush 'N Attack (H-1-Bd ./Marq.) .. 75 
Quartet II (H-2-Kit) . . .. . .. . .. .. 295 
Side Arms (H-2-Kit) ........... 195 
Solar Warrior (H-1-Kit) . . .. .. .. 195 

Heavy Unit (H-1-Kit) ..... .. . . . 495 : 
Hypersports (H-2-Bd./Marq.) .... 30 · 
lkari Warriors (V-2-Kit) ..... . .. 195 ' 
Kageki (V-2-Kit) ............. . 395 : 

Super Dodgeball (H-2-Kit) . ..... 250 
Superman (H-2-Kit) . . ..... . . . . 695 
Tag Team (V-1-Bd./Marq.) . ..... 30 
Tecmo Knight (H-2-Kit) .... .. .. 695 

Karnov (H-1-Kit) ............. 495 j' 

Marble Madness (H-1-Kit) .. . ... 195 
Moon Patrol (H-1_-Bd./Marq.) .... 25 I 
Paperboy (H-1-Kit) . . .... ... .. 195 

10 Yard Fight (H-1-Bd./Marq.) . . $25 
Terra Force (H-1-Kit) .......... 295 
Time Soldiers (V-2-Kit) . .. . . ... 295 
U.N. Squadron (H-2-Kit) ...... . 950 
Vs.HogansAlley(H-1-Bd ./Marq.) . . 50 
Xenophobe (H-3-Bd ./Marq.) .. .. . 95 

CONVERSION SUPPLIES: 

Atari Control Panel ..... ... $35 
Williams Control Panel . . ... .. 35 
Jamma Harness . . .. .. .... 12.50 
Button Labels ....... 5.00 a sheet 

(1-2 plyr., jump, attack, etc.) 

(818) 504-0440 • Fax: (818) 504-1153 
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®fil]®~~-
Route Management Software for the IBM PC c;;;a c::m 

i1·;·-;·;·r;·; .. ;·1ttf:;.;_;_;_:::· 

• Machine location tracking 
•Meter tracking 
• Income reports and graphs I $299.951 
• Game and location history Trial version $45.oo 
• Split calculation Visa & Mastercard accepted 

• Prize merchandise inventory 
•Collection, move.and service forms 
•Fast Data Entry 

=====:t~ Other ATR Products ~l===== 

Game*Room • gameroom management 
CD*Trak • jukebox management 
Service*Trak - parts & service 
lnvoice*Trak - customers & sales 

$599.95 
$99.95 
$99.95 
$99.95 

custom route slips, Invoices, service forms add $55.00 

ATR 4790 Irvine Blvd., #105-376 Irvine, CA 92720 (714) 838-6607 

ENTRON® (All Rights Reserved) 

POWER 
SUPPLY 
High Efficiency & Compact Size 
Great Price & Prompt Delivery 
Dual AC Source 110/220V Input 
Superior Quality Control 
Short-circuit Protection 
Low Ripple & Noise 
Each unit Computer Tested x Original Designer & Manufacturer 

EN'SCO CO., LTD. 
P 0 BOX 81-110, Taipei, Taiwan, R.O.C. 
TEL: 886-2-713-8071 
FAX: 886-2-713-9646 
TLX: 19252 ENSCOL TD 
WTC NETWORK: ENSCO 
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MODEL 

EN1001 

EN1002 

EN1004 

June 1990 

Mr:~end 
(818) 718-6061 
9588 Topanga Canyon Blvd. 
Chatsworth, CA 91311 

C AIR.VfN0· /990 ·ALL RIGHTS RE'5£WCO•PATENT PE/ONG 

+5V -5V + 12V 

15A 1A 2.5A 

12A 1A 2.5A 

8A 
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VIDEOS USADAS 
CANTIDAD CALIDAD 

Lucky 8-Lines 
New Low Price! 

Perfecto Para Su Converslones! 

SPORTS INDOORS · 
6180 Doniphan, B-1 
El Paso, TX 79932 

(915) 833·0444 

1Y- pJ. "" lk fw.-. 

1-800-227-6136 

COMPLETE FACTORY KITS: 
All kits contain; Legal P.C. Board, Marquee, Overlay, Wire Harness, Stick, Buttons & Instructions! 

Final Fight (2-pl ., Hottest New Street Fight Kit)call Last Duel (2-pl. Airplane & Car Driver) .. .... $350 
Toki (King Kong Collects Big-Money) .... .. $1050 Mission XX (F-14 Tomcat Air-Sea Battle) .... . 295 
Golden Axe (Absolute Top Earner!) . . ... . . . 1095 World Series (Top Baseball Action) . . . ...... 275 
Buster Bros. (2-pl. , Top Earning Novelty) . .. 1050 Fighting Golf (Good Bar Piece) .. ... ... .. ... 275 
Capcom Coors Bowling (Top Tavern Piece) . .. 895 Renegade (Similar to 1-pl. Dbl. Dragon) ..... . 250 
Dynasty Wars (2-pl. Storm the Castle) .. . .. .. 750 Pac-Land (Top Novelty Earner) ..... .... . .. . 250 
Task Force Harrier (Air, Sea, Battle Action) . .. 795 Top Gunner (2-pl., Hostage Rescue) . ... . . .. 250 
Ninja Gaiden (2-pl., Great Collections!) ....... 695 Time Soldiers (2-pl. lkari-Style Combat) ...... 195 
U.S. Golf Classic (Excellent Tavern Piece) . .. . 650 Kid Niki (Radical Ninja Swordfight Deluxe) . . .. 195 
Street Smart (2-pl., Streetfight Deluxe) .... . . 595 Legend of Kage (Knives & Throwing Stars) . .. 195 
Sly Spy (James Bond & Golden Gun Adventure)595 Last Mission (Space Weapons Galore) ....... 195 
Konami S. P. Y. (2-pl. , James Bond Action) . .. 575 Paperboy (Software for Atari System) .. . .. .. 175 
Nastar Warrior (2-pl. Rastan Saga II) . .. . . ... 550 Ghosts 'N Goblins (Haunted Graveyard) ... .. . 175 
Shinobi (Top Kung Fu Throwing Stars) . . . ... .495 Commando (WW II with Guns & Grenades) . .. 175 
Bubble Bobble (All-Time Novelty Sleeper) ... . 495 Mania Challenge (2-pl., Wrestling Combat) . . . 150 
Double Dragon II (The Revenge-Now A Kit) . . . 495 Gauntlet (Medival 4-pl. Adventure) . .. . ... . ... 95 
Omega Fighter (New 2-pl. Vertical Space) . ... 475 Marble Madness + Road Runner . .. ......... 95 
Castle of Dragon (2-pl., Like Golden Axe) . . . . 475 Rush 'N Attack (Commando P.O.W. Rescue) .. 95 
V-Ball (2-pl. or 4-pl. , Volleyball Action) . . .. . . 475 Vs. Uni-System Kit (W/ Super Mario Bros.) .. . 375 
Dead Angle (Guns & Grenades in NYC) .. ... . 475 Vs. Super Mario Bros. (Best Software) .... .. 250 
P.O.W. (2-pl., Prison Rescue Adventure) ..... 395 Vs. Sky Kid (Airplane Shoot-em-up) ... . . .... . 95 
Sky Shark (Vertical Airplane Shoot-em-up) . . . 395 Vs. Freedom Force (Airline Hostage Rescue) . . . 95 
Double Dragon (2-pl., Top Earning Kit) .. .... 395 Vs. Castlevania (Haunted Halloween Castle) .. . 95 
Silkworm (2 Games in 1 - Jeeps & Helis) . . ... 395 Vs. TKO Boxing (Like Ring King II) .. . ........ 75 
Contra (2-pl. Rambo in Central America) . .. . . 350 Control Panel Button Label Sheet (over 
1943 (2-pl. Vertical Airplane Blaster) .. . . . . . . 375 150 Labels: Enough for 20 Conversion: 
Kageki (Vertical 2-pl. , Boxing Action) .. .. .. . . 350 Fire-Bomb-Punch-Kick-Sword-Shield ,etc .) .. 29 

CALL OR WRITE FOR OUR FREE CONVERSION KIT NEWSLETTER (OVER 200 
KITS ARE LISTED), "THE CONVERSION KIT HIT PARADE." 

CONTROL PANEL BUTION LABEL SHEET, 
WITH ORDER OF ANY (2) KITS! 

BUY ANY (2) KITS & GET $50 OFF . .. OR, BUY ANY (3) 
KITS & GET $100 OFF OF: TIME SOLDIER, IKARI WARRIORS, 
YIE AR KUNG FU OR KARATE CHAMP UNI-SYSTEM MOTHER-

BOARD FREE WITH ANY (3) KITS! 

WANTED TO BUY: ICE CLIMBER, R.B.I. , 
SUPER MARIO BROS. , PLATOON OR TETRIS 
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BUY - SELL - TRADE 

YIDl8 C8111CTI81 
930 Jeffrey Lane• Dixon, CA 95620 

(916) 678-5189 I 678-1313 
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d.I'•~,, 11•••n ....... ....... 
Nl tional 
T I CKET CO. 

TICKET AVENUE 
SHAMOKIN, PA 

17872-0547 
717 -648-6803 
Toll tree tax: 

800-326-9320 

for toy professionals! 
1-800-992-2388 

TM 

QUALITY PLUSH PRE-PACS ;soe 
TM 

QUALITY PLUSH PRE-PACS $1.05 
TM 

QUALITY PLUSH PRE-PACS $1.30 

We are the only manufucturer of Quality 
Plush Pre-Pacs;Mwilh &>upreme quality 

at lowest prices and over rue,ht delivery. 
0'fle have all season of variations) 

~BEST MFG CO. 
1-800-962-4486 
(414) 547-5051 

45RPM 
STORAGE BOXES 

Holds 200 records. Triple thick front/ 
back walls. Double thick sides/bottom. 
Lift off lid. Tote grips. $5.00 each .. . 
minimum order of 5. Pllease add $4.00 
shipping and handling. We accept Visa, 
Maitercard, American Express. 

CALL TOLL FREE 
(voice or 24-hour FAX) 

1-800-950-JUKE 
TITLE STRIP PROGRAM COMPANY 

Box 333, Riva, Maryland 21140 

WE DO ALL TYPES OF 
P .C. BOARD REPAIRI 

WE SPECIALIZE IN 
POKER BOARD REPAIR 

* * Sales-Service-Parts 
* Distributor for leading coin 

Machine Factories! 

JAY'S VENDING SERVICE 
North Point Village Shoping Center 

4035-4037 North Point Blvd. 
Baltimore , MD 21222 

(301) 388-0993 (301) 388-1425 

Have You Seen 
The Incredible 

T.V./8-LINE 
SYSTEM? 

* Call Us Now 
For Details! 

* TEKBILT, INC. 
1-800~666-m& 



• 

WANTED: 
LATE-MODEL 

REDEMPTION EQUIPMENT: 
*Whac-a-Mole 
Hockey Games 
Roll Down 

Bozo the Clown 
Arm Wrestlers 
Antique & Nostalgia 

Big Mouth 
Cartoons 
Knock Downs 
Skee Ball 
Dollar Bill Changers 
Punching Bags 

Equipment 
Water Guns 
Boom Balls 
Crack Shot 
Photo Machines 
Spy Machines 

* Only late-model equipment in "like new" condition. 

We Pi,ck Up & Deliver 
Anywhere In The U.S.A. 

Golden Amusements 
(601) 693-2484 

WANTED: 
IN ANY CONDITION 

COIN-OP KIDDIE RIDES 
All models. all brands 

REDEMPTION GAMES 
Skee Balls/HI Balls/Superballs 
Whac-A-Mole/(SWeet Licks) 

Roll-downs 
Knockdowns/Big Mouth/Boom Ball 

Poker-Rinos/Blngo-Rlnos/21 
Tin Can Alley 

Bowler Rollers/Dip Bowlers 

ARCADE/NOVELTIES 
Arm Wrestlers/Punching Bags 
Saloon Machines, Lovetesters. 

Egg Machines. Dollar Bill Changers.Quiz Machines.~ 
Kiddle Games of All Kinds , 

CALL US WITH ANYTHING YOU HAVE FOR SALE! 

We will pick·up and deliver anything we 
buy, sell or trade anywhere in the U.S.A. and 
most of Canada! Save yourself nearly 75% 
in freight and crating charges alone! -----

Special Notice: 
PURCHASE YOUR USED EQUIPMENT 
FROM NEW ORLEANS NOVELTY CO. 

Over 50 years in business! International 
reputation for selling the finest in used 
videos, flippers & amusement games 
available anywhere! Each game is 
beautifully refinished by experts and is 
like new. All games are factory models 
- absolutely no copies. 

GET ON OUR MAILING LIST FOR PRICE 
BULLETINS OR CALL CELIE FOR 
LA TEST PRICELIST. 

New Orteans Novelty Co. 
3030 N. Arnoult Rd., Metairie, LA 70002 

(504) 888-3500 
FAX: 504-888-3506 

FOR SALE: 
KIDDIE RIDES 

1/2 Price of New! 
We have every make and brand available. 

(You name it. we've got it!) 

REDEMPTION GAMES 
1/2 Price of New! 

We have every make and brand available. 

(You name it. we've got it!) 

ARCADE NOVELTIES 
1/2 Price of New! 

We have every make and brand available. 
(You name it. we've got it!) 

Come visit our plant and see our 
large selection. See our facilities and 
meet our staff. We'll pay for your 

RocK isu.No, 1L 61201 airplane ticket (Call for details) 

CALL \309) 788-0135 
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The BIGGEST 28" Color Monitor 
and INCREDIBLE Offer 

• Front Control 
• Black Matrix 
• Full Square 

Videocolor Brand 
Model #: A66EAS02X01 

X Es~'SCOMc~:u:e·LTD. 
P.O. BOX 81-110, Taipei, Taiwan, R.C.O. 
TEL: 886-2-713-8071 
FAX: 886-2-713-9646 
TLX: 19252 ENSCOLTD 

FEATURES: 
• Counts coins and 

tokens of almost 
any size 

• Metal coin tray 
and base 

• Reversible motor 
• 5 digit resetable 

counter 
• 1 Year Warranty 

HAPP CONTROLS, inc. 
Manufacturers of Electronic Controls 

106 Garllsch, Elk Grove, IL 60007 
Phone: (708) 593-6130 
FAX: (708) 593-6137 TELEX : 297249 CONTROLS UR 

ORIGINAL ''PETER CHOU''® 
SWITCHING POWER SUPPLY 

THANKS! 
FOR CHOOSING US ... 
Over 300,000 Pieces Have Been Sold! 

• Improved New 11A I990 Version. 
• New ISA, IOOW & I50W Available! 

Distributed Exclusively in 
North & South America By: 

IMPERIAL INTERNATIONAL CO. 
Manufactured by: U-SAN ELECTRON CO. LTD. 

7th Fl. , No. 2I6, Hoping E. Rd. , 
Sec. I , Taipei, Taiwan, R.O.C. 

TEL: 886-2-9571483 
FAX: 886-2-9531382 

United Kingdom, Australia & Italy 
AGENCIES WELCOME! 
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7A 
11A 
I5A(new) 

IA 
IA 
IA 

Designed & Manufactured by Peter Chou 
I.D. No. F102141288 
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MECA MARKET OF GAMES 
TODAY THEY ARE WORKING FOR US, TOMORROW THEY CAN BE WORKING FOR YOU! 

* denotes kit game 

Airwolf* ........................................... 350 
Ajax* .............................................. 550 
Alcon* ............................................ 400 
Altered Beast* ................................ 925 
Arch Rivals* ................................. 1395 
Arch Rivals .................................. 1695 
Arkanoid* ....................................... 350 
Avengers* ...................................... 450 
Bad Dudes ................................... 1225 
Bionic Commando ......................... 550 
Birdie King II .................................. 450 
Block Out* .................................... 1275 
Bloody Wolf .................................... 875 
Buster Bros• ................................. 1290 
Cabal* .......................................... 1180 
Chopper I* ...................................... 675 
Continental Circuit ....................... 1375 
Crime City* ................................... 1165 
Crime Fighters* ............................ 1690 
Devastators .................................... 870 
Double Dragon ............................... 980 
Downtown* ..................................... 950 
E-Swat* ........................................ 1120 
Enduro Racer ............................... 1000 
Fighting Golf* ................................. 585 
Final Blow .................................... 1450 
Final Fight* ................................... 1875 
Gang War* ................................... 1230 
Ghosts & Goblins* ......................... 350 
Guerrila War ................................... 925 
Gauntlet ......................................... 585 

Atlantis ......................................... 1125 
Bad Cats ...................................... 1850 
Bally Game Show ...................... .. Calli 
Big Guns ........................................ 920 
Black Knight 2000 ........................ 1575 
Cyclone ............. : .......................... 1845 
Earthshaker ................................. 2030 
F-14 ............................................... 750 

AVAILABLE NOW 
Single - Double - Triple Cranes 

Video Card Games 
Used Jukes-All Kinds 

Used Factory Kits 
Like New Pizza Ovens 

Gunsmoke • .................................... 41 O S.C.1 ............................................. 2300 
Hang On ........................................ 950 Road Blaster ................................ 1525 
Hat Trick ......................................... 450 Robocop ...................................... 1345 
Heavy Barrel ................................ 1180 Rygar* ............................................ 600 
lkari Warriors .................................. 680 Shinobi* ......................................... 865 
Kageki* .......................................... 475 Side Arms* .................................... .470 
Last Duel* ...................................... 595 Silkworm* ....................................... 625 
Legendary Wings* ........................ 460 Sly Spy ......................................... 1370 
Life Force* ..................................... 465 Spy* ............................................. 1090 
Mania Challenge* .......................... 360 Spy Hunter ..................................... 690 
Mat Mania* ..................................... 345 Spy Hunter SID ......... ..................... 935 
Mechanized Attack ...................... 1850 Street Fighter ...... ......................... 1310 
Mercs .............................................. call Street Smart ................................. 1350 
Midnight Resistance .................... 1750 Strider* ......................................... 1240 
Narc ............................................. 2150 Super Contra ............................... 1075 
Nastar Warrior* .............................. 950 Super Mario* .................................. 525 
Ninja Gaiden* ............................... 1145 Super Man• ........ .......................... 1165 
Operation Wolf ............................. 1395 Super Off Road ............................ 2190 
Outrun .......................................... 1765 Super Off Road (2 players) ............. call 
P.O.W ......................................... .... 925 Tecmo Knight* ................................ 910 
Paci and ........................................ . .450 Tetris* ......................... .... .. ............ 1025 
Pole Position .................................. 725 Thunderblade ............................... 1285 
Pole Position II ............................... 895 Time Soldier* ................................. 540 
Pole Position SID ........................... 995 T.M.N. Turtles ................................. call 
Prehistoric Isle* ... ........................... 910 Toki* ........................ ... .................... 965 
Pyros* ............................................ 520 Tri Sport .......... ........... .......... ........ 1575 
Quarterback ................................. 1325 Twin Cobra* .. ... ......... ....... .............. 585 
Team Quarterback ....................... 1675 Vigilante* .................... ................... .430 
Rastan* .......................................... 585 W.W.F.* ..................... ................... 1575 
Red Line Racer* ............................ 550 Willow* ........... .............................. 1260 
Renegade* ..................................... 525 World Series* ..... ........................... .475 

PINS 
Fire ............................................... 1025 Police Force .......... ......... .............. 2080 
High Speed .................................... 890 Road Kings ........................ ............ 795 
Jokerz .......................................... 1860 Robocop .................. ...... ..... ......... 1880 
Monday Night Football ................. 2125 Roller Games ....................... .......... Call 
Mouse N Around ......................... 1790 Space Station ............ .................. 1275 
Phantom of the Opera ................... Call Taxi .......................... .................. .. 1920 
Pinbot ............................................. 950 Time Machine ...... ........................ 1425 
Playboy ........................................ 1345 Transporter .............. .................... 1265 
Pool Shark ................................ ..... Call Whirlwind ...... ................................. Call 

SUMMER SPECIAL 
We have Bingo's and 6 cards for legal territorities. Also used 

Ardac and Rowe 1 and 5's. Original Draw BO's, Quick Changes, and 
Castles. Used Rowe phonographs without bill acceptors, a large 
inventory of used complete kits. 

GREEN COIN MACHINE DISTRIBUTORS, INC. 
150 Jet Port Industrial Park• Myrtle Beach, SC 29578 • 803-626-1900 •Fax 803-448-9899 

627 Monroe· Memphis, TN 38103 • 901-521-1234 ·Fax 901-521-1239 
3701 1-55 South• Jackson, MS 39212 • 601-371-1000 • Fax 601 -371-1259 ·Ask for Jiffy 

NOTE: Free Delivery On Four or More East of the Mississippi 
WE EXPORT * Call to be put on our mailing list. 
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WANTED: USED GAMES & 
USED P. C.B.s 

BUY • SELL • TRADE * DIXIELANDS 
* C.D. JUKE BOXES 
* USED ARDAC'S 

Full Line of Conversion Supplies 

*THIS MONTH'S SPECIAL* 

* P. C.B.s. oNLv $ 4 9°0 ! 
Commando, Karate Champ, Kung Fu Master 

3105 Windgap Ave. ASK FOR MIKE OR JIM OR SYLVIA 
- HABLA ESPANOL -Pittsburgh, PA 15205 

Phone: (412) 922-5680 
Fax No.: (412) 922-0661 

MAXIMUM MARKETING, INC. 
597 E. Crosstimbers • Houston, Texas 77022 

(713) 695-4220 
FAX: 713-695-4220 

NEW FACTORY KITS: MISCELLANEOUS: 

Aliens .. ..... .... . ....... call 
Two Crude (Looks Great!) .. . . call 

Used Cranes . . . . . . . . . . . . . . . . . . . . . . . . call 
Used Glass Front-Rowe & A.P. . ........ . . call 
Used Skee-Balls . . . . . . . . . . . . . . ........ call 

MVP .................... call 
· Klax ........... . ....... . . call 

Tri Sports .. .. . . ... . .... $1125 
Buster Bros . . ... . ......... 975 

Model T - Beautifully Reconditioned!. ..... call 
Whirley Buckets ....................... call 
Ice Cold Beer ................... . ...... call 

Super Volleyball ... . ...... $425 
Ameri Darts .. .. .. . ... .. .. . call 

ESVVAT Jr. . .. ............ 595 
ESVVAT . . .. . ........ . .... 795 

Franz Big Top w/Gum Ball .. . .. . . ... . . .. .. call 
Fun Chicken ........................... call 
Candy Grabber - Great Kids piece . ........ call 

Final Fight ................ call 
Coors Bowling . . ........... call 

'88 Games . . .. ... ..... . .. 345 Badlands ....... . ..... .. .. call 
M.1.A .... .. ....... . .. . .. 345 R-Type II ................. call PCB & HEADER 

Spy . . ...... . .... . .. . .... 495 
Buy 5 for $500 each. 

U.N. Squadron ........ .. . 1195 
lkari Ill ........ .. ..... . .. 495 

Rough Ranger . . . . . . . . . . . . ........... . $99 
Last Mission .. ........ . ............... 199 
Last Duel. . . ... . ... . ....... .. .. . ... . .. 199 

VVrestle VVars ... .. ........ 545 .50 Caliber ................ call GAMES& PINS 
Buy 2 for $500 each. Nintendo Vs. Kits ... .. ..... call Kramer River Boat Poker 

U.S. Classic ...... . ... . ... 595 
Buy 5 for $500 each. 

Cadash ....... . .......... call 
Championship Vllrestling ..... call 

w/ba ........ .. ............... call for deal 
2-PI. Super Off Road .... .. ....... Special Buy 
S.C.I ........... . ...... . ..... Low pric~-call 

BIRMINGHAM VENDING COMPANY 
ESTABLISHED IN 1931 

GENERAL OFFICE FLORIDA DIVISION 

540 Second Ave. N. • Birmingham, AL 35204 4542 L.B. McCleod Rd. •Orlando, FL 32811 

(205) 324-7526 (407) 425-1505 
SE WATIS: 1-800-238-8363 FAX#: 205-322-6639 FLORIDA WATIS: 1-800-330-1233 

NATIONAL WATTS LINE: 1-800-288-7635 
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NCR is your supplier of printers and print mechanisms for Video Poker, Kiosks, ATM's and POS terminals. We offer a full line 
of receipt, journal, and validating printers with options like 2 part paper, receipt knives, paper low and paper exhaust. Printer 
runs on 28 VDC or optional 120 VAC. These printers are used worldwide, they are proven ! You'll have fewer problems, less 
downtime, more business! 
These are not throw away mechanisms! Includes 90 day mail-in warranty. Printers and mechanisms can be factory 
refurbished! 

Here are just 2 examples of what NCR can offer you! 

NCR 2202 Receipt, 
Journal Printers 

Features 
• Print speed: 171 lines/min. 
• 42 column print 
• Driver/options board standard 
• Fast, simple paper loading module 
• Smooth stepper motor line feed 

and fast feed 
• Single and double width printing on 

same line 
• Automatic forms thickness 

compensation 
• Journal cover with autograph 

window and lock 
• Full paper handling capability 
• Fully cabinetized 
• Snap-on ribbon cassette with tear 

off edge 

• Manual paper advance wheel 
• UL recognized component 
• Journal paper out sensing (option on 

receipt) 

Options 
• Receipt knife - selectable full or partial 

cut 
• User selected Electro-stamp 
• Validation of inserted forms (6 or 15 

lines) 
• Paper out sensing (standard on 

Journal) 
• Two part paper handling (journal take

up) 

NCR 2285 Print Mechanism 

Features 
• Print speed: 200 lines/min 
• 40 column print lines 
• 7x7 or 7x9 language fonts 
• Programmable line spacing (5, 6 or 

7.4 lines/in.) 
• Fast line feed (1 character line every 

.030 sec.) 
• Standard voltage (24VDC ±5%) 
• Right angle ribbon cassette (1 OM 

characters) 
• Automatic forms thickness 

compensation 
• Worldwide safety approvals (UL, FCC, 

CSA, BSI, VOE) 

Options 
• Driver/option board 
• Paper supply 
• Paper take-up 
• User-selectable receipt knife (full or 

partial cut) 
• Fully addressable business graphics 
• Capabilty to print 2 part paper 
• End of paper sensing (journal 

exhaust) 

NCR Corporation 
Technology Marketing Division 

950 Danby Road, Ithaca, NY 14850 
(607) 274-2525 FAX (607) 274-2404 



GRAND 
OPENING 
We have just opened our new, 
larger facility. Come on in, enjoy 
a complimentary beverage, and 
find out what's hot! We're 
located directly behind our old 
store in the same complex. 

(714) 
632-3881 

Mon-Fri: 10-6 

G A M E S A L E S Sat: 10-4 

3148 E. La Palma A & B • Anaheim, CA 92806 

Stuffed Animal 

CWSEOUTS!!! 
************************ 

For 

"FREE SAMPLES" 
Call Wade: 

1-800-77PLUSH 

A.L.D. SERVICES, INC. 
OBA-The Stuffed Animal 

Warehouse 

KITS! KITS! KITS! OLDIES, GOODIES & A COUPLE OF DOGS! LOW PRICES! 
ALL KITS INCLUDE BOARD AND MARQUEE (& MONITOR GLASS IF AVAILABLE) 

$30 $75 $100 $450 
Bagman, Centipede Clash Road, Crazy Climber 

Ring King, Rygar, Star Wars Altered Beast, Bad Dudes 
Challenger Crystal Castle Tapper, Top Gunner Cabal, Heavy Barrel, P-47 

Donkey Kong Elevator Action, Food Fight Xenophobe (w/joystick) R-Type, Shinobi, Twin Cobra 
Donkey Kong Jr. Front Line, Journey $150 $550 

Frogger, Kangaroo Joust, Joust II, Mr. Do! Black Tiger, Blades of Steel Ninja Gaiden, Robocop 
Kaos, Locomotion Moon Patrol, Pac-Man Demo Derby, Empire City Tecmo Knight, Super Contra 
Looping, Phoenix Pac-Man+, Pengo, Q*Bert Galaga Ill, Guerrilla War 

Pleiades Robotron, Rush 'N Attack Gold Medalist (for Gauntlet) 
$50 Seicross, Satan's Hollow Gunsmoke, Indiana Jones MONTHLY SPECIAL 

Astro Blaster, Bosconian Tag Team, Star Rider Nintendo Vs. Motherboard 1982 Lincoln 
Buck Rogers, Defender Time Pilot '84, Time Pilot Super Dodgeball, Xybot 

Dig Dug, Gort, Hogan's Alley Theif, Tin Star, Tron Rampage, Vigilante MINT CONDITION 
Kickman, Make Trax Track 'N Field, Zookeeper $250 $6,000111 

Mat Mania, Pengo, Polaris $100 Bionic Commando Load with Boards & 
Popeye, Roe 'N Rope Birdie King, Breakthru Devastator, Kageki, Last Duel Drive it Home!!! 

Scramble, Sinistar Bump & Jump, Choplifter Pyros, P.O.W., Silkworm 
(boards extra) Stargate, Vs. Duck Hunt Commando, Gauntlet Rastan, World Series 

Vs. Freedom Force Hangman, I Robot, Jailbreak $350 Wizard of Wor lkari Warrior, Karate Champ 
Zarzon, Zaxxon Kung Fu Hero, Mach Ill Bubble Bobble, Dyger * Downtown, Twin Eagle 

$75 Mag Max, Mania Challenge Heavy Unit, Nastar Warrior 
10 Yard Fight, Arabian Marble Madness, Millipede Tough Turf, V-Ball, P-47 VISA-MASTERCARD 
Championship Baseball Night Stocker, Punch Out Rolling Thunder 

ALPHA AMUSEMENTS 
26477 Hoover• Warren, Ml 48089 

TOLL FREE: 1800\ 33-GAMES * FAX: 313-756-1563 * (313) 756-1555 latter 5 P.M.l 
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SA-20 PROGRAMMER $675. VIDEO TEST FIXTURE $295 

$89 EA. 
Commando 

Rush 'N Attack 
Clash Road 

Shootout 
Gyruss 

Break Thru 
Karate Champ 

Juno First 
Jail Break 
Gladiator 

YieAr Kung Fu 
Pac-Man 

SENTE KITS: 
Mini Golf ........ $99 
Stocker .......... 99 
Trivial Pursuit .. .... 79 
Spiker . .. .. .. . ... 89 
Street Football . . . . . 49 
Night Stocker . .... 49 

* Test Logic Boards & Monitors. 
* Jamma Compatible. 
* 90-Day Warranty. 
* Adaptor Cards for Non-Jamma 

Games $3 each. 
* 9" Color Monitors Available. 

Call for pricing. 

LOGIC BOARD SALE: 
$145 EA. 
LSA Squad 
Avengers 

Double Dribble 
Solar Warrior 

Section Z 
lkari Warrior 

Quarter II 
Birdie King 

Super Dodge Ball 
Gauntlet II 

Kung Fu Master 
Rabbit Punch 

$195 EA. 
Silkworm 
Vigilante 
Karnov 

Ghosts 'N Goblins 
Time Soldiers 

Speed Rumbler 
Gonda Mania 

Trojan 
Victory Road 

Exidy/Gun 
Gunsmoke 

Turbo 

PUBTIME/ARACHNID 
Replacement 

Monitors 
$95 each 

$275 EA. 
Double Dragon 

Black Tiger 
Xybots 
Contra 

Super Mario 
1943 

Spy Hunter 
Empire City 
World Series 
Top Gunner 

Kageki 
Dark Adventure 

SHINOBI KITS: 
$175°0 

Convert the Following 
Alien Syndrome • ESWAT 

Altered Beast 
Body Slam • Golden Axe 

VS. KITS: PLAYCHOICE KITS AT $49 EACH: 
Tennis .. . .. . $29 
Baseball .. .. . 69 
Duck Hunt .... 39 
Super Mario . 265 
Ladies Golf ... 79 

Hogans Alley . $49 
Excitebike .... 99 
Finball ....... 39 
Goonies ...... 95 
Golf 69 

Mario Bros. 
Baseball 
Goonies 

Duck Hunt 
Balloon Fight 

Tennis 
Hogans Alley 
Wild Gunman 

Gradius 
Excite bike 

C&P DISTRIBUTING 
4014 N. Fir Rd., #45 • Mishawaka, Indiana 46545 

(219) 256-1138 
RePlay Magazine June 1990 

OR FAX US AT: 
219-256-1144 
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Full-Line Vending 
Repairmen 

Wanted 
Leading northwest coin-op distributor 
looking for experienced full-line 
vending repairmen with training in 
refrigeration, capable of handling all 
field service within the NY, NJ, CT, 
Tri-State area. 

EXCELLENT SALARY 
AND BENEFITS 

FOR THE RIGHT PERSONS. 

Send Resume to: 

P.O. Box 301 • Little Ferry, NJ 07643 

~ 

FoXTfoNIXTM 

Poker and Keno 
Garnes 

Call: 

PinVideo, Inc. 
Baltimore, Maryland 

(301) 522-7151 
Distributor of Games Sales Mfg. Inc. 

GALAXY DISTRIBUTING 
401 S. Elgin • Tulsa, OK 74120 

1 - 800 - 678 - 7665 
Fax: 918 - 584 - 4168 

MR. "BALL 
POLISHER" 

ONLY $395.00 
DEDICATED P.C. BOARDS WITH 

USED ACCESSORIES: 

Toki . .. . .. . ... $895 
WWF .. . .. . . . .. 895 
Golden Axe . .. . . 895 
Arch Rivals . . . . . 845 
Bottom of Ninth . 745 
Blackout ....... 595 
Crime City ... ... 595 
U.S. Classic .. . . 595 
Cabal . .... . . . .. 595 
Street Smart .. . . 595 
Tecmo Knight ... 450 
V-Ball (4-pl.) .. . . 395 
Birdie King II .. . . 295 
P-47 . . .. . ... . . 249 
Pinball Action . . . 249 
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1943 .. .. . . .. . $195 
Air Wolf ....... 195 
Ajax .......... 195 
Alcon . . .... . .. 195 
Black Tiger . . . .. 195 
Guerrilla War . . . 195 
Pyros . .... .. .. 195 
Crowns Golf .... 195 
Mission XX . ... . 149 
Rough Ranger . . 149 
Breakthru .. . .. .. 99 
Super Dodgeball . . 99 
Mat Mania ..... . 99 
Super Basketball .. 79 
Ten Yard Fight ... 79 

NEW 
POWER 
SUPPLY 
(With Fan) 
17 AMP 

1-YEAR 
WARRANTY 

8 or more: 
$28.95 

June 1990 

90-day money-back guarantee 

POLISHES 
COMPLETE SET 

AT 
ONCE!!!! 

Makes Old Pool Balls 
Look Shiny and New! 

1-Year Warranty On Motor. 

RePlay Magazine 
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Power Supplies 
WE HAVE THE POWER 

FOR YOU! 
DEBBIE'S AMUSEMENTS ~ ~ 

BECAUSE PLUSH IS NOT ENOUGH! 

8 Amp ........... $19.95 
8 Amp w/fan. . . . . . 24.95 1000% PROFITS!! 

17 Amp w/fan ....... 33.95 

FULL 

Increase Your Crane Revenues 
Up to 1000% When You Use 
Our Wide Variety Of Prepaks 

.. 10'/J· ONE-VEAR 
I~ WARRANTY! 

• Adult Novelty Items 
New!• Blister Carded Toys Now 

Available For Rack Jobbers. 

Call Now! 
ALL ITEMS IN STOCK 

& READY TO SHIP! 

GREAT WESTERN, INC. 
1300 Mohawk Blvd., Springfield, OR 97477 

ALL Mardi Gras Customers 
Welcome! 

CALL TOLL FREE 
(503) 726-1813 1-800-446-4569 

NEW AND AVAILABLE NOW ... 
NSM CITY IV CD-COMBO JUKEBOX & 

NSM GALAXY-CD 
CALL US! 

**************************************** 
USED: 

NSM Concert 240 ... $1595 NSM Galaxy ... $1895 Prestige II ... $1095 

Used Cranes and Cigarette Machines 
Reasonably Priced!!! 

RePlay Magazine 

COLUMBIA VENDING SERVICE INC. 
Toll Free: 1-800-262-2434 

In Md.: (301) 485-3700 
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MUNCIE NOVELTY CO. ~ 
PH. 800-428-8640 0 

GOOD QUALITY-LOW PRICES 

WA•TBD 
Dead or Alive 

SEEBURG 3W1 
WALLBOXES 

(alias 160s & 200s) 

(213) JUKE-BOX 

PLUSH BAGS 
Heavy nylon with drawstring. 
Assorted colors. 30" x 40". 
Holds 180 pieces (a box of 
pre-mix plush) easily! 

$3.50 EACH 
Davis Music Co., Inc. 

(803) 494-3333 

45RPM 
RECORDS SLEEVES 

Minimum order 300. 20 lb. white. 
$15 per (300) plus $3.00 shipping 
& handling. We accept Visa, American 
Express, M1sterc1rd. 

CALL TOLL FREE 
(voice or 24-hour FAX) 

1-800-950-JUKE 
TITLE STRIP PROGRAM COMPANY 

Box 333, Riva, Maryland 21140 

HELP' .:: ~ c: ---· ~'-' 
OLD ---\ -----./ 

WE :~.~~ o~~P~E~OST I 
COMPONENTS FROM OLDER VIDEOS & 
PINBALLS. GIVE US THE OPPORTUNITY TO 
SUPPLY YOU WITH THE MISSING PART THAT 
KEEPS YOU FROM MAKING MONEY ! WE BUY OLD 

Video game P.C.B.s-Over 200 Kinds 
Power Supplies-Many types 
Electronic pinball parts-All makes- Playfields 
Backglasses & Electronic Components 
Laser Disk games- Players, disks & PCBs 
Monitors- All sizes: color, B&W +all XYs 
Manuals and other service data 
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P.C. BOARQS! 

ELDORADO PRODUCTS LIMITED 
14816 Main St., Garde na, California 90248 

(213) 516·9525 FAX# 213-516-7058 

June 1990 

FOR SALE 
720° . . . .. . ..... . .. $1495 
F-14 Tomcat Pinball .... 799 
Double Dragon ........ 895 
P.O.W . ... .... ... . . .. 850 
Contra . .. .. . . .. ..... 695 
Time Soldier .... ... .. . 485 
Heavy Barrel . ..... .. . 1050 
V-Ball .. ......... ... . 995 
Choplifter ... ....... .. 395 
lkari Warrior ....... ... 550 
Altered Beast .. ... .. . . 850 
Rolling Thunder .. .. . .. 995 
Rastan ... . ..... ..... 595 
Rygar . ... .......... . 550 
Tokio .. ... ...... . .. . 350 
Gauntlet II ..... . . ..... 495 
Bad Dudes ..... . .... . 850 
Breakthru ....... . .. .. 410 . 
Gunsmoke ... ....... . 450 
Life Force ... .. . . .. . .. 425 
Road Blaster .. ... . . . . 1695 
Robocop (dedicated) .. 1350 
Side Arms ........... 425 
Silkworm .. . .... .. ... 795 
Vigilante . .. ... .... . .. 550 
Out Run ......... ... 1995 
Ninja Gaiden .. . ..... . 1095 
Monte Carlo Pin . ... ... 695 
Sky Shark . . . . .. ..... . 595 
Jailbreak ... . .. . ...... 399 
Black Tiger . . . . .. .... . 399 
Millipede ... . . . ... ... . 495 
Main Event . . .... .. . . . 795 
Rush 'N Attack .. .. .. .. 299 
APB ......... ..... . . 895 
Rampage .. .......... 750 
Arkanoid ............ . 495 
Crossbow ....... ... .. 495 
Twin Eagle ........ ... 695 

FUN WORLD 
GAMES 

428 N. Palm Drive, Ste. 103 
Beverly Hills, CA 90210 

(213) 276-8123 

RePlay Magazine 

4 



> 

c 

GAMEROOM MAGAZINE 
A MUST for the collector of "Big People Toys" or 
owner of a home or business gameroom. 

• Jukeboxes 
• Pinball Machines 
• Arcade Games 
• Coke Items 
• Tech Tips 
• Show and Auction Reports 
• WantAds 
• Restoration Articles 

We'll show you how to rebuild jukeboxes, pinball 
machines and more. We are currently running 

one of the most complete series on jukebox 
ampllfier restorations ever published. 

12 Issues $24. 00 

TO SUBSCRIBE, HAVE YOUR VISA OR 
MASTERCARD READY AND CALL 

1-800-462-4263 
GAMEROOM MAGAZINE 

1014 MT. TABOR RD. 
NEW ALBANY. IN 47150 

DEBBIE'S AMUSEMENTS 
BECAUSE PLUSH JS NOT ENOUGH' 

1000% PROFITS!! 
Increase Your Crane Revenues 
Up to 1000% When You Use 
Our Wide Variety Of Prepaks 

• Adult Novelty Items 
New!• Blister Carded Toys Now 

Available For Rack Jobbers. 
ALL ITEMS IN STOCK 
& READY TO SHIP! 

ALL Mardi Gras Customers 
Welcome! 

CALL TOLL FREE 

1-800-446-4569 

NEW from TWO-BIT SCORE AMUSEMENTS 

TEST CHIP tor Williams PINBALLS 
A very powerful diagnostic and troubleshooting tool for all Williams 
Pinballs and Shuffle alleys. When faced with an unknown game, simply 
plug in one of our TEST CHIPs to determine instantly whether there are 
problems in the computer hardware (MPU board) or software (GAMEROMs). 
Each chip is supplied with a detailed instruction manual written by our 
own technicians which uses a simple, step-by-step method to guide 
anyone through complete testing of all discrete components on the 
circuits boards. No repair shop should be without these invaluable, time 
saving tools. Pays for itself every time you use it. 

Level 3,4,6,&7 version covers all games 1977-1984 ..... $50. 
System 9 version covers all games 1984-1986 ..... $7 5. 

System 11 version covers all games from 1986 
through current production games ..... $100 . 

., We ship today. UPS, blue label, COD. Order Direct by -calling: 

TWO-BIT SCORE 
1 1 ,600 Manchaca Rd. Austin. TX 787-48 

512-282-9369 
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JUMBO LITTLE CASINO 
& MERIT MERCHANDISE Sales, Service & Repair! 

1-800-
992-2388 

Video Services will modify your LC-I • Digital Controls 
CPU board to enable you to have horse • Merit 
racing and slots with battery back-up to • US Games 
hold the top 10 scores. 24 hour • Greyhound 
turnaround time on most repair work. • Status 

LITTLE CASINO PARTS 
Maintenance-free LC-2 Switchplates 

Countercade Conversions 
Updates for LC-II • New & Used Games 

WE HAVE FOR SALE IMMEDIATELY: 

* USED MERIT & UTILE CASINO COUNTERTOPS 
* UTILE CASINO 2 BOARDS 
Also : MERIT countertop conversions & repair! 

* CALL NOW FOR GREAT PRICES * 

VIDEO SERVICES 
3324 Timbercreek Dr. • Lawrenceville, GA 30244 

(404) 925-8337 

MOB ILE Recxvui Se/Wice e~ 
COMPACT DISC TITLE STRIPS 

ALL MAKES & MODELS: 

ROWE INTERNATIONAL 
NSM • SEEBURG • ROCK-OLA • WURLITZER 

Call us today and receive free a complete list of CDs and prices ... 
Pre-printed title strips from this list ALSO: We have all current & oldies 

are free With purchase! 45's. We guarantee free title strips 
on all of our 45's! 

ASK FOR OUR FREE OLDIES CATALOG! 

2716 Penn Avenue, Pittsburgh, PA 15222 

Nationwide: 1-800-245-4805 
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FAX: 412-391-8117 
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ORIGINAL P.C.B.s: 
Bad Dudes ...... . $575 Cobra Command .. $425 
Bubble Bobble . . . . . 450 1943 ... . . . .. . .... 195 
Bubble Bobble II ... 295 P-47 ....... .. .... 395 
Bubble Bobble Ill ... 350 P.O.W ... .... ..... 350 
Contra ........... 275 Silkworm .. . ...... 275 
Double Dragon .... 295 Super Dodgeball .... 95 
Galaga . . . .. .. . . . . 175 Twin Eagle . . . ..... 450 
Golden Axe ....... 825 V'Ball .......... . . 225 
Heavy Barrel . .. ... 575 Superman . . ...... 625 
Robocop . .. . . .... 525 Monsterland ....... 250 
Shinobi . .. . . . . .. . . 495 Monster Lair . ..... 450 
Ninja Gaiden . . . . .. 595 Street Smart .. . ... 575 
Rygar ........... . 195 Vigilante ... . ...... 275 
Halley Comet ...... 375 Heavy Unit ........ 250 
Street Fighter ...... 625 Others . ... . Please Call 

UNITED SYSTEMS 
- SYSTEMS TO YOUR SOLUTION -

P.O. Box 720229 • Houston, Texas 77272 

(713) 933-3986 
FAX#: 713-933-1330 

EVERYTHING YOU NEED 
FOR DART EXCELLENCE ... 

DEBBIE'S AMUSEMENTS 
BECAUSE PLUSH IS NOT ENOUGH! 

1000% PROFITS!! 
Increase Your Crane Revenues 
Up to 1000% When You Use 
Our Wide Variety Of Prepaks 

• Adult Novelty Items 
New!• Blister Carded Toys Now 

Available For Rack Jobbers. 
ALL ITEMS IN STOCK 

& READY TO SHIP! 
ALL Mardi Gras Customers 

Welcome! 
CALL TOLL FREE 

1-800-446-4569 

GREAT LAKES DARTS DISTRIBUTOR 

Supplier of Steel and Electronic The Pride ot the Industry 
Darts and Parts u.s.A. 

IF WE DON'T HA VE IT, 

YOU DON'T NEED IT! 
• 24-hour Shipping 

• U.P.S. Red, Blue and Ground Service 

• Visa, MasterCard and American Express accepted 

4454 S. 108th Street, Greenfield, WI 53228 
Out of WI: 800-225-7593 In WI: (414) 425-7287 

FAX: (414) 425-2598 

DEALER INQUIRIES WELCOME 
PLEASE HAVE ORDER READY BEFORE DIALING 
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'B.::lLL'Y SLOT MACHINES 

REMANUFACTURED BALLY SLOT 
MACHINES FOR THE HOME - LEGAL IN •--~ 

24 STATES ! _:;J J~ 
WORLD'S CLEANEST F~~ 

SHOPPED SLOT MACHINES .., ll . 
~@~Ii 

SENDFORFREEBROCHURE . .=.-\~ , 

ROYAL BELL, LTD 
5776 LAMAR ST./ RP ARVADA, CO 80002 

1-800-525-8694 FAX 303-431-6978 

Lucky 8-Lines 
New Low Price! 

'ly.- pJ. "" ~ fob.-. 

1-800-227-6136 

BC-9 Conversion Kit 
SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS 

Converts a BC-9 to BC-35 

• $5 Acceptance 
• Solid state, self-diagnosing computer 
• Installs in minutes 

To Order Call: 
616-245-8235 

HELP WANTED 
TOP-NOTCH ELECTRONICS 

TECH WANTEDI 

For leading mountain-area 
distributor. Salary is com
mensurate with experience. 

* 
FOR IMMEDIATE 

CONSIDERATION CONTACT: 

COLORADO GAME 
EXCHANGE 
2830 W. 9th Ave 
Denver, CO 80204 

303-893-4300 

*LUCKY 8 * 
BOARD REPAIR 

(Also Hi-Lo Double-Up Joker Poker Board Repair) 
JOHN BROWNE (former~y of SMS Corporation) HAS JOINED TEKBILT as SERVICE 

MANAGER. John's experience means FAST TURNAROUND! 

Complete "Lucky 8", "Top Draw", and "Turbo Poker I & II" kits are available with full 
service backup. CALL FOR PRICES . .. 

WE ARE COMPETITIVE. . . WE HAVE SERVICE! 

Huntingdon Valley Industrial Center 
3979 Mann Rd. • Huntingdon Valley, PA 19006 

B I J 'T · c21s) 322-3232 
1 L 1 in cl FAX: 215-322-3238 

1-800-666-7 7 76 
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You Need 

DARTS? 
We Got 

DARTS! 
*ARACHNID* 

1) Original Model 4500 .. .. .... $475 each 
2) Model 4500 with Crick-Kit .. . . $675 each 
3) Original Model 6000* 

* Limited Number 
* Call for price 

All - Street Ready - No Break-Ins 

Jim Stansfield Vending, Inc. 
Lacrosse, Wisconsin 

608/782-7181 
Ask for Max 

DEBBIE'S AMUSEMENTS 
BECAUSE PLUSH IS NOT ENOUGH! 

1000% PROFITS!! 
Increase Your Crane Revenues 
Up to 1000% When You Use 
Our Wide Variety Of Prepaks 

• Adult Novelty Items 
New!• Blister Carded Toys Now 

Available For Rack Jobbers. 
ALL ITEMS IN STOCK 

& READY TO SHIP! 
ALL Mardi Gras Customers 

Welcome! 
CALL TOLL FREE 

1-800-446-4569 

FOR SALE: 
P.CB.'s & Headers: VIDEOS 
(100°/o factory products) 

Main Event . ... ........ $195 ' Dagar .. ... . ... ..... . .. $95 
Pitfall .................. 95 · Shootout . . ..... . ....... 95 
Mission 660 . .. . · ...... .. 195 Breakthru ............... 50 
1943 .. ..... ....... . .. 300 '. New Zealand Story .. .. .. 450 
Capcom Bowling ........ 495 1J Fire Shark ........ . .... 995 
Golden Axe ........... 1095 · 1kari Warrior .... ... . . . . 195 
Rastan ........... . .... 345 : Choplifter . . . . . . . . . . . . . . 50 
Bubble Bobble ..... .... . 395 ; Silkworm .. .. .......... 395 
Heavy Barrel .... . ...... 595 , Solar Warrior .... ....... 195 
Side Arm . . ............ 195 / ! 

DL Dragon .. . . . ......... $895 
Golden Axe . .. ... .. ... .. . 1595 
Out Run (u/r) ........... . . 895 
Buggy Challenge (s/d) . ..... 895 
Twin Eagle .............. 1495 
W.E.C. Mini Spin ...... .. . 1795 
Contra .............. .. ... 895 
Operation Wolf .... . .. . ... 1495 
Bad Dude ..... . .. . ... ... . 995 
Chelnov .. .. .. .. . . . ...... 995 
Quarterback . . ....... . . . . 1195 
Triv Quiz (cabinet) ......... 495 , 

VISIT OUR SHOWROOM: 

CENTURY VENDING 8r DISTRIBUTORS, INC. 
12817 So. Halldale Ave.• Gardena, California 90249 

PHONE: (213) 532·2351 • ~f lf;X 213·532·2355 
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HiTRON POWER SUPPLIES 
(also - isolation transformers, & multimeters) 

• HIGH EFFICIENCY 
• LIGHT WEIGHT 
• DESIGN FOR CUSTOMERS 
• SELECTAB LE OUTPUTS 

UP TO QUAD OUTPUTS 
• QUALITY GUARANTEE 
• BEST SERVICE 

CALL OR WRITE 
TODAY! 

FIDELITY TRADING INC. 
1760 Oak Tree Road 

Edison, N.J. 08820 U.S.A. 

I CAN VENO ... 
~.· *CANOY 
~ *TOYS 

*NUTS 
,..GUM 

*CAPSULES 
11r ETC. 

TEL: (201) 549-5721 FAX: (201) 549-8790 
(818) 718-6061 

9588 Topanga Canyon Blvd. 
Chatsworth, CA 91311 

BUYERS' BULLETIN AD ORDER 
BUYERS' BULLETIN CLASSIFIED ADS are discounted tre· 
mendously from "up front" ads. Here is where you can display 
your used equipment, parts, employment opportunities, etc. 

WE HAVE ART FACILITIES to turn your raw copy & layout 
sketch into an attractive advertisement. Send us some words, 
a rough sketch and the size you would like. We'll do the rest. 

RATES ARE : $20 per column inch. There are 3 columns per 
page, 10" in each column. Multiply depth of ad x #of columns 
wide x $20 for net cost. Minimum size: 1 column x 1" ($20). 

Full Page ............... $580 
2/3-page ............... $400 
1 /2 -page ............... $300 
1 /3-page ............... $200 
1/4-page ............... $150 
1/6-page ............... $100 
Other sizes ....... $20/col. inch 

-----------------------------------------------
COMPLETE THIS FORM and send it with your layout sketch and payment to: REPLAY MAGAZINE, 
P.O. Box 2550, Woodland Hills, California 91365, Attention: Barry Zweben. Or, call (818) 347-3820 
and ask for Barry Zweben (Monday - Friday 9 A.M. - 5 P.M. Pacific Time). 

Company Name-------------------

Your Name Phone 

Street ------------------------------------
City, State & Zip Code -----------------------------
Payment of $ is enclosed for (# of) insertions. 

---------- ------
L-----------------------------------------------~ 
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WANTED TO BUY 

MERIT 
CHICKEN DRAW 

·* 
Call: 

1-800-448-27 43 

FOR SALE 
9" & 13" 

MERIT COUNTERTOPS 

MINT CONDITION 

(901) 755-8254 

e 
SOthSTATE 
COIN-OP 

GET INVOLVED!!! 

The Amusement Association of California will 
sponsor a meeting on June 22 at 2 P.M., at Betson 
Pacific, 2444 W. Pico Boulevard, Los Angeles. 
The Purpose of the meeting is to strategize against 
the increase license fees by L.A. County to + 251 
per game. 

WE ENCOURAGE ALL AMUSEMENT 
OPERATORS TO ATTEND. 

The County in Which You Are Operating May be 
Next!!! 

IF YOU HAVE ANY QUESTIONS, PLEASE 
FEEL FREE TO CALL (818) 775-1935. 

50th State Coin-Op 
SPRING CLEANING SALE 

USED GAMES 

All Games From 
Fun Factory Centers 
Excellent Condition & 
Like New Appearance 

Call Toll Free 
(800) 537-2327 

On Location In Arizona, Texas, Georgia, Kansas City, Michigan, Illinois, Maryland 
Immed iate Availability While Quantities Last 

To Find The Game 
Nearest You 

KITS (Board & Header) 
Alien Syndrome ....... . .. $150 Mania Challenge . .. . ..... $199 Side Arms .. . ..... ... ... $100 
Black Tiger .............. 200 Mega Zone ......... . . . ... 50 Silkworm . ...... . .. . . .... 200 
Bottom of the Ninth ..... . . . 695 Ninja Gaiden . .. . . ..... . .. 695 Superman . . ............ . 695 
Double Dribble .. . ........ 100 P.0 .W . ........ . .... . . .. . 300 Time Soldiers .... . ... .. . . 150 
Final Round .............. 595 Rastan .................. 250 Track 'N Field . ... . ... . .... 50 
Karate Champ ..... . . .. .. . 100 Renegade . . . . . . . . . . . . . . . 100 Twin Eagle .. .. .. . .... . . . 395 
Kid Niki ................. 150 Rough Ranger ............ 100 U.S. Classic . . . .. . .. .... . 695 
Kuri-Kinton ............. . 150 Shinobi . .. ....... . . . .... 450 Vigilante ......... .. . . .. . 275 

DEDICATED 
Assault ............... $1095 1 Double Dragon ........ . . $895 Karnov ..... . ... . ...... . $595 
Bad Dudes . . . . .......... 895 Double Play ... .... . . .. . . . 495 Ninja Gaiden ...... ...... 1095 
Chase H.Q . . .. . . .... . . .. 1795 · E-Swat . . . ........... .. . 1295 P.O.W ...... . . .. ......... 795 
Contra .................. 695 , Gauntlet II (u/r) ...... . . ... 595 720° . . .. . .. .. . .. .. .. .. . 1295 

SPECIAL - ONLY 10 AVAILABLE - SPECIAL 
6-Player Pusher (wide Body) - $900 each (F. O.B. Hawaii) 

A FREE call is all it takes to SA VE money! 

Toll Free 1-800-537-2327 or FAX: (808) 682-4789 
91-246 Oihana St., Ewa Beach, HI 96707 
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Factory Distributors For: 

DEDICATED GAMES 

LELAND: World Soccer Finals 
PREMIER: Silver Slugger (pinball) 
SEGA: Line of Fire, G-Loc, MVP, Alien 

Storm 
GRAND PRODUCTS: Slick Shot 
KONAMI: Teenage Mutant Ninja Turtles 
TAITO: S.C.I., Battle Sharks, WGP 
MERIT: Countertops, Pub Time Darts 

CONVERSION KITS 
AMERICAN TECHNOS: Combatribes 
NINTENDO: Play Choice 5 
SEGA: MVP, Bloxeed 
TAITO: Cadash, Violent Fight, Crime 

City, Champion Wrestler 
KONAMI: Aliens 
ROMSTAR: Snow Bros. 
AMERICAN SAMMY: DJ Boy 
STRATA: Golden Tee Golf 
GAMETEK: Wheel of Fortune 
I. VICS: Super Pool 3 

We also have a small inventory of: 

• Ameri Darts • 
• Capcom Meres & Final Flight• 

•Atari Badlands• 
• Dynamo Pool Tables & Cabinets • 

REDEMPTION EQUIPMENT: 

Bromley Little Pro, Yankee Bozo, 
Coin Concepts, Hollywood Cranes, 

Bob's Space Racers, 
Skee Ball, Seidel, Meltec 

. . . and others! 

RENO GAME SALES, INC. 
5301 Longley Lane, #47 • Reno, Nevada 89511 

(702) 829-2080 
FAX #: 702-829-2083 
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A.M.0.A .. ... . . . . . . ... ...... . . . .. . . p.139 
A.L.D . .... . . ... . .. . ... .. .. ..... ..... 106 
American Sammy .. . . . . ........ .. .. . ... 31 
American Technos . .. ........... .. . . ... . 7 
Arachnid . .. .. . ... . . . ..... ... ........ . 83 
Atari . ...... ..... ... .. . ....... ... cover #4 
Atlantic & Pacific . ....... .... . . ..... 97, 121 
Bally Midway ..... . . ...... ....... . cover #3 
Baton Lock .. .. .......... ....... ... . . 120 
Betson Enterprises .... . . ... .. . ... ... . . . 34 
Bob's Space Racers ..... . .. . . . . .. . .. ... 92 
Bonita Marie .. . . . . ... ....... ... . .. .. .. 35 
Capcom U.S.A .. ..... ... .. . . . .. .... 25, 101 
Coastal Amusements ...... ...... . . ..... 17 
Coin Concepts . .... ........ . . . . .. . .. 47,95 
Data East. .... ..... .. . .. 5,131,133,135,137 
Deltronic Labs . . ...... .. ... .... .. . .. . . . 10 
Doyle & Associates ... ... . ... ...... ..... 75 
Drews Distributing .... . . . . .... . . .. . .... 61 
Dynamo Corp . . . . ..... .......... ... 11, 105 
En'sco Company Ltd .. ...... ......... . . 133 
GaMCO . . ....... ... . .... ....... ..... . 12 
Happ Controls . . .. ....... . . .... ........ 26 
HMS Monaco et Cie, Ltd ... .... .. . ...... . 77 
Hoffman & Hoffman ... .......... .. . .... 38 
Impressment Plus . . ..... . .. .. ... ...... . 46 
lrem .. ....... ..... . ... .. .. ...... .. . .. 43 
Khan Corp . ....... ........ ..... . ... . . 118 
Kiddie Rides & More . . .... . .... . .. . . .... 70 
Konami .. . ...... . .... ... . .......... 21-22 
Laramie Interests .... . .. .. . ... . .. .. .... 51 
Leisure Entertainment. . ............ . . .. 87 
Leland Corporation . . ... .. . . . ..... . ..... 19 
Loewen-America/NSM-Lions . . . . . . . . . . . . 103 
Henry W.T. Mali Co ............. . . . . ... 131 
Mayoni ...... .... . . ............. .... 135 
Merit Industries .............. . ...... ... 69 
Micro Manufacturing .. ...... . .. ...... 56-57 
Nintendo of America ..... . .... ... . .. . 39-40 
Perceptive Resources ..... . .. . ..... . ... . 65 
PMI ...... . .. . ......... . .... .. ...... . 93 
Pop-a-Shot . . .. ... ............ . .. . . .. . 72 
Premier Technology .... .. . ..... . .. cover #2 
Romstar .. . . .. . .. .. . . . . . . . ........... 29 
Rosette ........... . .. . . . . . ...... . . . . . 79 
Rowe International. .......... . ...... . 27,45 
Sega Enterprises ... . ......... ...... . ... 9 
Sharp Image Electronics ... .. . . ...... ... 37 
Smart Industries . .. . . ......... . ........ 99 
SNK Corp. of America . ......... . ..... 13-14 
Strata ..... ........ ... . .. .... . ....... 55 
Taito America ..... ....... . . . .. . . ..... 119 
·Van Brook of Lexington . . .. . .... . ...... 147 
Williams Electronics .. . .. .. . . ....... 33, 109 
Roger Williams Mint .. ................ .. 85 
Yamate U.S.A. . .. . .. . . ....... ...... . . 113 
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