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¢ Vibrant graphics
¢ Exciting sounds
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COALITION ON VIOLENCE MEETS AT CES

A recently formed coalition of consumer and coin-op in-
dustry members met during the Consumer Electronics
Show in Las Vegas last month to discuss what to do about
violence in video games. Representing the coin-op indus-
try were AMOA board members Randy Chilton and Frank
Seninsky ; AMOA government relations manager Laura Ol-
son; and AAMA associate director Elaine Krieger. Also
present were members of the Video Software Dealers As-
sociation, the Software Publishers Association, and a staffer
from Connecticut Sen. Joseph Lieberman’s office.

‘“We went in not knowing what to expect,”’ Chilton told Play
Meter. ‘“We wondered, ‘What’s up?’ Well, what’s up is this:
the games are absolutely going to be rated, whether volun-
tarily or involuntarily. The consumer market makes up the
big picture in this coalition. It was pretty humbling to look
around the room and see the heavyweights from Nintendo,
Sega, and about 50 other people, and then realize that two
people—Frank and I—were there to talk about coin-op. The
SPA, by consensus, will organize the coalition, but they very
much want our support. We’ll be right in the middle of it.”

On Feb. 8 the AMOA representatives will meet with an
AAMA committee that includes Williams Bally/Midway’s
Joe Dillon and Strata’s Richard Ditton to coordinate a uni-
fied coin-op position on the violence issue. Though on one
hand the industry needs to have a voice in the coalition,
might it not also be a good idea to keep a distance from the
consumer side and its problems?

‘““Sen. Lieberman’s staffer specifically referred to the
coin-op industry as being part of this; there’s no escaping
it,” Chilton said. “‘I guess we could attack this thing on our
own and get away from the consumer side, but that wouldn’t
be my personal recommendation. I would rather see all of
the coalition members get together, agree on something we
canalllive with, present it at a Senate hearing, and put this
whole issue behind us.”

He believes that a rating system could work for both the
coin-op and consumer industries. ‘‘Not only could it work,
but in fact I think it’s the right thing to do,” Chilton said.
“But it has to be an informational rating system like the
movie industry has. You can’t lock a 13-year-old boy up for
going to an R-rated movie; it’s not against the law.

‘We also have to avoid age-controlled environments. Say
I'have to put a sign on Mortal Kombat that reads, ‘This game
israted 17; it may contain scenes of violence and/or sex that
may be unsuitable for players under the age of 17 That’s
fine. Just don’t make me put all my 17-rated games in a
separate room and check IDs, and then, if the duties are
neglected, the proprietor goes to jail. We can’t let these types
of situations occur. That’s not what lawmakers are asking
for, but uninformed people, if left uninformed, make deci-
sions like that.”

Inrelated news, Sega has withdrawn the current CD ver-
sion of the controversial game Night Trap for re-editing. The
company says the new version will be released only after
and industry-wide rating system is in place.

JUKEBOX LICENSE FEES DUE

Melonie Krisza, manager of the Jukebox License Office,
wanted to remind jukebox operators of the license fee struc-
ture for calendar year 1994. It’s $287 for the first jukebox;
$54 each for jukeboxes two through 10; and $46 each for ev-
ery jukebox thereafter. The JLO must receive the money
by March 15. Beyond that date operators will be assessed
a 1-1/2 percent finance charge per month.

For more information, contact the JLO, 1740 Broadway,
2nd Floor, New York City, NY 10019. The toll-free number
is (800) 955-5853.

DATA EAST USA CONSOLIDATES

Data East USA announced on Jan. 13 that it will be con-
solidating some of its operations in the Chicago area, where
its subsidiary, Data East Pinball, is located.

NEWS BULLETIN

Included in the move will be the coin-op sales, service,
and parts functions. The consumer business operations and
some of the coin-op market research functions will remain
in California. The consolidation process will take place over
many months.

FORQUE JOINS ARACHNID

Arachnid Inc. has expanded its sales force to the West
Coast, naming Lamar Forque sales manager for the area.
Forque, a 22-year coin-op veteran who worked most recently
for Merit, will be stationed near Seattle. One of his duties
will be to increase sales of Arachnid’s Galaxy dart game.
Forque’s office phone is (206) 235-5200.

GLASCO EXPANDS DISTRIBUTOR NETWORK

Glasco, which formally debuted a new line of vending
equipmert at last fall’s NAMA show, has added three dis-
tributors to its exclusive network. The additions give Glas-
co a distributor network of 26 offices in the United States,
South and Central America, and Puerto Rico.

Mountain Coin has added the Glasco line to its Denver,
Salt Lake City, and Albuquerque offices; the line is now
represented in all five of the Mountain Coin branches. Three
new companies were appointed in California. A-1 Distribut-
ing in Sacramento will serve the Northern California mar-
ket. David’s Vending in Burbank will distribute in the great-
er Los Angeles area, while Hoffman Sales and Service in
Chula Vista will handle distribution in and around San Die-
go. For more information, contact Glasco at (314) 298-3510.

CRAVENS ELECTED AAMA VP

Bill Cravens, president of Bulldog/Leprechaun Amuse-
ments in Redmond, Wash., has been elected AAMA vice
president, following the resignation of Rus Strahan.

Cravens has been actively involved in a number of activi-
ties since becoming a board member in 1987, including work
with the American Amusement Machine Charitable Foun-
dation and the Joint Venture/ACME Committee. He was
also the recipient of the Joe Robbins Award in 1987.

Jerry Gordon, senior vice president of Rowe, was named
to the AAMA board to fill the position vacated by Cravens’
move to vice president. Gordon has a long history in the coin
machine industry and is looking forward to working on the
board.

CHICAGO LOCK, CAMLOCK FORGE ALLIANCE

Chicago Lock Co. and CamLock Systems have formed a
co-distributorship agreement to market each other’s
products worldwide. The agreement was announced by Dale
Padjen, sales/general manager of Chicago Lock, who has
rejoined the company from CamLock.

“This will be an outstanding alliance of two quality
product lines that complement each other,” he said. ‘““With
our new association, Chicago Lock products will now be dis-
tributed in Europe. CamLock products will be distributed
in North America.”

VLT AND EDS FORM PARTNERSHIP

Video Lottery Technologies, parent company of Video Lot-
tery Consultants and Automated Wagering International,
and Electronic Data Systems, a wholly-owned subsidiary
of General Motors, have agreed to a 10-year partnership that
will in effect accelerate and expand VLT’s systems serv-
ices and research and development efforts in the entertain-
ment/gaming industry. Separately, EDS will take a minori-
ty equity position in VLT.

EDS and VLT will collaborate on a wide range of product
development and service enhancement projects, including
VLT’s Masterlink Advanced Gaming System, which is cur-
rently being implemented for the Atlantic Lottery Corp. in
four eastern Canadian provinces and was recently select-
ed by the Delaware state lottery to operate its on-line
system. ‘
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® In business for 60 Years
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It's here. The next round in the most
successful video game series of the decade —
Super Street Fighter [I™. More characters.
More moves. More of the proven Capcom profit
formula. Kits are available now.

4 NEW FIGHTERS: Dee Jay, Cammy,
T. Hawk and Fei Long, each with all-new moves
that players can't wait to master. 4 new countries:
Jamaica, England, Mexico and China. New
backgrounds and graphics that enhance every
match. And new scoring bonuses that reward
players for learning every move.

ALL 12 CHAMPION FIGHTERS ARE BACK.
More moves and combos knock out earnings like
never before. Your customers know it's here.
And they're ready to fight. Call your Capcom
Distributor, or Capcom at (408) 727-0400 now.
Before the next guy beats you to it.

© 1993 CAPCOM USA, INC, 3303 Scott Blvd Santa Clara, CA 95054, (408) 727-0400.
For quality assurance look for the AAMA protection sticker on all authentic Capcom

|©  USA blue PCBs, ONLY AVAILABLE THROUGH AUTHORIZED CAPCOM DISTRIBUTORS.



FEQUIPMENT POLL

POINT MO.ON MO.IN
GAME MFG. VALUE GAME CHART TOP10
ALLEY BOWLERS 1 Mort@l Kombat II(Midway) 3 3
1. Skee-Ball (Skee-Ball) 7.59 2. Terminator 2 (Williams) bt 81
2. Smartball (Smart) 7.14 = f\‘ilf%% rﬁg‘?‘ (gvlfl‘:n"zfs) : !
5. Drug Wars (Am. Laser) 1 1
SPQRTS GAMES ) 6. Mortal Kombat (Midway) 17 17
1. Sonic Blast Man (Taito) 8.00 7. Suzuka 8 Hours (Namco) 18 14
2. Hoop Shot ~ (Doyle) 7.20 8. The Addams Family (Bally) 23 23
3. Full Court Frenzy (I.C.E.) 6.91 9. Crime Patrol (Am. Laser) 6 4
4. Championship Basketball (Grayhound) 6.88 i i
: Shoot%o Winl (Smart) 6,65 10. Virtua Racmg (Sega) 15 15
6. UB-QB Football (National Sports) 6.56 g Iljel%ﬁa{alﬂ?lfgxlé?;?}znami ) ifli ié
7. Slugfest (Williams) g47 13. Indiana Jones (Williams) 4 4
8. Putting Challenge (I.C.E.) 6.00
A 14. Out Runners (Sega) 5 5
9. Hot Shot Basketball (Williams) 5.33 :
10. Pop-A-Shot Pop-A-Shot 5.5 15. Samurai Shodown (SNK) 5 5
R p : 16. Tales from the Crypt ) 1
(Data East)
SINGLE COIN PUSHERS 17. Rai Den II (Fabtek) 2 2
1. Klondike (Betson) 7.30 18. gulr)l anld é}un (Konami) 2 2
19. ybersled (Namco) 3 2
SINGLE CRANES 20. Twilight Zone (Bally) 10 10
21. NFL Hard Yardage (Strata) 1 1
é: gfe%%ys(g::; ?g:’;g:g g;g 22. Super Street Fighter II 2 2
3. Top Choice Betso 7.67 {“apeai
4. Big Choice (Betoon) 7.35 23, Lucky & Wild (Namco) 6 1
5. Hollywood Crane (Maxwell) 7.00 24.  Jurassic Park (Data East) 8 8
6. Skill Crane (Grayhound) 6.73 25. Creature from the Black Lagoon 12 11
7. Challenger (Wedges/Ledges) 5.00 2 \(i\llghaiileyéVa ter (Williams) o 9
. tiitams
27. Survival Arts (Am. Sammy) 2 1
CHILD-SIZE GAMES ;
28. t
1. Super Mario Mushroom (Premier) 7.75 29. llﬁitcﬁﬁ 1?3,,-},1,?2‘,’”(3?““ East) 13 ;
2. Shoot To Win! Jr. (Smart) 7.67
B i ! 30. Judge Dredd (Bally) 3 1
i- Bg;g gign?itPililze ggfc?tl)g" Plus) ;(5;8 31. Star Trek: Next Generation 1 0
= : (Williams)
5. Li’l Dump The Ump (Doyle) 7.00 ;
6. Li’l Hoop Shot (Doyle) 6.13 oo Mol Rallly (vani) g 2
33. Wipe Out (Premier) 2 0
7. Skee-Toss B.C. (Skee-Ball/Betson) 6.00
8. Toss 'Em (CCI/UETD) 6.00 o (Zjer°gbﬁ’€vps“(i((’;fbte’?) " i :
: . Cue Ball Wizar remier
36. Fish Tales (Williams) 17 13
ROLL DOWNS 37. X-men (Konami) 23 12
1. Spin To Win (Lazer-Tron) 7.72 38. Fatal Fury Special (SNK) 1 0
2. Clown Rolldown (BayTek) 7.67 39. Super Chase (Taito) 10 4
3. Tic-Tac-Toe (Skee-Ball) 7.44 40. Street Fighter Champ 22 21
(Capcom)
NOVELTY 41. Time Killers (Strata) 13 10
1. Aflftlerslhock (Lazer-Tron) 8.69 o ?Bglt{g grcll(sitl?ullwinkle 1 §
2. Wheel’ Em In B l 8.45 .
3. Whac-A-Mole (Bobs Space) 799 8. The Getaway (Williams) 2 L
4. Rock-N-Bowl (Bromley) 776 44. Warriors of Fate (Capcom) 1 0
5. Feed Big Bertha (Smart) 7.75 45. In the Hunt (Irem) 6 2
6. Wacky Gator (Data East) 7.70 46. Atomic Punk 2(Irem) ! 0
7. %}l Alley (Bob’s Space) 7.67 1y g‘g*rdvglfs(%e;mg) Y g N
8. NT Pizza Drop (Exit) 7.60 s A aie Bas
9. Super Bank It (Capcom) 7.50 49.  Punisher (Capcom) 8 2
10. Knock Down (Meltec) 7.29 50.  Moto Frenzy (Atari) 14 0
11. Hop-ATic-Tac-Toe (Data East) 7.21 51.  Fun House (Williams) 37 34
12. Big Mouth (Meltec) 7.17 52.  World Heroes 2 (SNK) 8 7
13. Lippy The Clown (Data East) 7.00 53. Golden Axe Revenge (Sega) 10 1
14. Cracky Crab (Namco) 6.82 54. Title Fight (Sega) 6 2
12. Il;op-A-%?]ll 5 (Coastal) 6.73 55. Mad Dog I 33"/50” 12 7
16. Dump The Ump (Doyle) 6.67 (Am. Laser)
17. Hungry Hungry Hippos (I.C.E.) 6.36 56. Aero Fighters (McO’River) 17 10
18. Cosmo Gang (Data East) 6.29 57. Fatal Fury 2 (SNK) 11 10
19. Boggieman : (GaMCO) 5.80 58. Lethal Weapon 3 (Data East) 19 8
20. Bank It (Capcom) 5.58 59. Mad Dog McCree 25" 16 2
21. Pop-A-Slot (Coastal) 5.60 (Am. Laser)
22. Neck-N-Neck (Bundra) 5.40 60. Slam Masters (Capcom) 4 0
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FQUIPMEN

POLL

POINT  LONGEVITY
CAME ‘l;gm'; I-O;\l‘g:\;l;'Y GAME VALUE POINTS
1. Mortal Kombat II 9.41 179
1. Drug Wars (Am. Laser) 8.60 56 (Midway)
2. Mortal Kombat (Midway) 8.54 1001 2. Ridge Racer (Namco) 8.67 58
3. I(f;f)l:fgrfi’)‘f“cers B3 S 3. Air Combat (Namco) 8.63 105
4. Samurai Shodown (SNK)  8.14 270 4. Suzuka 8 Hours (Namco) ~ 8.41 814
5. Rai Den II (Fabtek) 8.10 69 5. CzlmeLIZ‘;‘g‘;l 8.36 232
6. NFL Hard Yardage ( - .
(Strata) 773 40 6. Virtua Racmg (:Sega) 8.26 827
7. Super Street Fighter II 7.72 89 7. NBA JAM (Williams) 8.21 639
(Capcom) 8. Out Runners (Sega) 8.18 248
8. Survival Arts 7.33 37 9. Run And Gun (Konami) 7.94 88
(Am. Sammy) 10. Cybersled (Namco) 7.87 101
9. World Rally (Atari) 7.00 210 11. Lucky & Wild (Namco) 7.69 195

10. Zero Team USA (Fabtek) 6.86 27 12. X-Men (Konami) 6.78 943

1. Fatal Fgry Special (SNK)  6.78 23 13. Super Chase (Taito) 6.78 269

12. ?éreet Flg)hter Champ 6.76 1,176 14. Punisher (Capcom) 6.50 203

apcom ’ . ’

13. Time Killers (Strata) 6.75 510 15. Moto Frenzy (Atari) 6.50 340

14. Warriors Of Fate 6.70 17

(Capcom)

16. Atomic Punk 2 (Irem) 6.64 15 lNBALLS

17. World Heroes 2 (SNK) 6.21 242 POINT LONGEVITY

18. Golden Axe-Revenge 6.20 345 GAME VALUE POINTS

(Sega)

il e Sl i 1. Terminator 2 (Williams) ~ 8.78 1,612

20. Fatal Fury 2 (SNK) 6.04 287 2. The pddams Family 5,37 P,

) 2k i 3. Indiana Jones (Williams) ~ 8.19 213

22. Skins (Irem) 5.61 97 4. }%ftsal‘gggt‘)me Crypt Bl 7

23. Varth: Operation 5.57 17 s

Thunderstorm (Romstar) - ?Nlhgl,lt f)oni (Bally) 723 228

24. Knights Of The Round 5.56 164 6. Dete Base) € L

(Capcom)

25. Art Of Fighting (SNK) 5.52 291 e o pack 1.4 202

26 WOrCHErves (SNIS) 547 382 8. White Water (Williams) ~ 7.35 455

27. King Of The Monsters 2 5.41 189 9 Tast Ackion Hero 7.99 169

(SNK) \ (Data East)

28. Peek-a-Boo! (Jaleco) 5.40 3 10. Dracula (Williams) 7.13 331

29. Fatal Fury (SNK) 5.38 324 11. Judge Dredd (Bally) 7.13 95

30. Violent Storm (Konami) 5.00 0 12. Star Trek: Next 711 30

31. Viewpoint (SNK) 4.90 0 Generation (Data East)

32. Three Count Bout (SNK) 4.83 70 13. Wipe Out (Premier) 6.92 57

33. Turtles in Time (Konami) 4.57 175 14. Cue Ball Wizard 6.83 323

34. Baseball Stars 2 (SNK) 4.43 0 (Premier)

35. Relief Pitcher (Atari) 4.32 78 15. Fish Tales (Williams) 6.82 667
Results are based on monthly Equipment Poll ballot returns. Point Value: average of ballot ratings on a scale
of 1-10. Longevity Points: determined by standings in Video & Pin Combined column (#1 game receives 60 points,
#2 game receives 59 points, etc.) * Indicates new or reappearing games.
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Valerie Cognevich
Editor
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Don’t believe

E EDITOR

everything you hear

y nephew raced into the living room
Christmas morning and began ripping open
packages. His Sega system was “just what he
wanted.” Then he opened the other surpris-
es which, of course, weren't really.

“What, no Mortal Kombat?” he said, gen-
uinely surprised, his mother related to me
later. “There is no way I would even consider
buying that game,” she stressed in her most
concerned motherly voice. “I've heard it’s
simply awful.”

I asked her if she had played it or even
seen someone else play it. “I didn’t have to,”
she replied. “With all the publicity about it, I
know it’s just too violent.”

How many conversations have you had
with people like this? Not just about vio-
lence, but about various issues within our
industry. People always just know what the
media has told us we should know. But it’s
usually so one-sided that it’s hard to believe
we accept it so blindly. The media certainly
are experts at making
mountains out of mole hills.
I'm thinking of a very
recent example concerning
President Clinton. Sud-
denly, we're all questioning
whether he actually had
illicit affairs and whether
the police helped him
make his secret rendez-
vous.

Front page stories dredge
up the Gennifer Flowers
accusations, presented
with pride by the media
during the pre-election
days. Remember Gary Hart
and his fateful run for the
highest office? Would he
have made a good presi-
dent? Was he qualified?
Who cared—he had an
affair! Gasp! Of course, he
couldn’t be president.

Is Clinton any less capa-
ble because of the possibility of past infideli-
ties? I'm sure there are many other reasons
to choose from. Now, I'm not condoning illicit
affairs for anyone, but I'm trying to make a
point. The media so often sidesteps impor-
tant issues to dwell on something that makes
no difference at all. Well, maybe it'll mean a
financial windfall for the policemen when
they decide to write a book or sell the movie
rights.

I've also been following the Brady bill con-
cerning gun control. The media has been in
a frenzy over this. In fact, I'm sure no one
really knows the issue from simply reading
what the media has chosen to feature. Being
familiar with guns and able to shoot fairly
well, I resent some of the rationalizing done
by the media. I am one of those who believe
that if guns are outlawed criminals will still
have guns or other ways to kill innocent peo-
ple. However, for the same reason, I can see
where guns in the hands of irresponsible

10

people uneducated in handling handguns
could be fatal.

No matter where your sympathies lie, the
only thing that’s certain is that the media has
found a juicy subject; anything they dredge
up will be accepted as fact. Sound familiar?
Sure, our industry gets onto that treadmill
occasionally. It becomes a “hot topic,” some-
thing like Sen. Bob Packwood and his now-
famous diaries. Even in the good-ole-days
when video games were new, the media
couldn’t handle something positive. Instead,
they found things like “Pac-Man elbow.” It
seems someone once complained about
playing video games so long that his elbow
hurt. Ah hah, said the media, video games
cause medical problems! Didn’t they just
have a field day with that one. Maybe if we
complain of breaking out in a mysterious
rash from paying taxes, someone will try to
ban them!

It's so unfortunate that the media can dis-
tort issues so completely. Remember the
guns mentioned earlier? We're all so fed up
with crime and murders (New Orleans
reported nearly 400 murders in 1993) that we
are trying to find an answer to the problem.
Since many of the crimes involved teen-
agers, the focus seems to be who to blame.
Violence on TV, disgusting shows, violent
content in video games.

The media fueled an uproar when a five-
year-old set his house on fire, killing his baby
sister, after allegedly being influenced by the
Beavis and Butt-Head show. No one asked
why a five-year-old was allowed to see such a
show. Instead of blasting the show (I person-
ally think it’s disgusting), why didn’t some-
one admonish the parents? Why isn’'t some-
one in the media lashing out at parents of 13-
and 14-year-olds who are on a killing spree?

As Chris said in his “Last Word” column
last month, he may have wanted to drink
beer and watch pornography when he was 13
but his parents put a fast end to that idea.
They didn’t set out to ban beer and pornog-
raphy; they settled the matter at home. I'm
sure Chris would have been a little shocked
if they would have watched him guzzle a few
and click on the X-rated flicks, blamed the
breweries and filmmakers, but did nothing
else to stop him.

Where are parents today? How I wish
someone in the media would speak out
about the corruption in the family unit and
place the blame for many of our problems
squarely where it belongs. It’s time that par-
ents take a little responsibility for their chil-
dren and stop trying to place blame every-
where else. In the meantime, we can all
campaign to remove violence from video
games and plead with manufacturers to
reconsider some offensive scenes. But we
should know that until the media finds
another juicy topic, we're it, folks.

Let’s do what we always do when we're
attacked—wait for the media to let up so we
can get on with our business. [
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novators in Redermyption.

Lazer-Tron has been providing new and innovative
ideas for ticket redemption facilities since 1988. We
are dedicated to providing the highest quality, best
earning games on the market. Our games are fully
operator adjustable and we pride
ourselves on outstanding customer
service support. Contact Lazer-Tron
for your ticket redemption needs and
the distributor nearest you.
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Representatives from
the American Amuse-
ment Machine Associ-
ation (AAMA) spent 11
days in China in early
December to expose
coin-op product to the
Chinese market and
establish contact with
government officials,
according to AAMA
executive director Bob
Fay. The trip also served
to educate the contin-
gent on methods of con-
ducting business in
China.

The AAMA group con-
sisted of Fay; Dynamo’s
Mark Struhs, chairman
of AAMA’s Foreign
Business Development
Committee; and Fabtek’s
Frank Ballouz, an AAMA
board and FBDC mem-
ber. They exhibited
games at the Hotel Expo
and met with govern-
ment and business offi-

cials in Beijing and
Shanghai.
Fay reports that

there’s a dearth of mod-
ern coin-operated amuse-
ment games in China. In
Shanghai they visited
two Namco arcades, but
such modern facilities
are rare in China. “Sev-
eral small entertainment
or amusement centers
exist in Beijing and
Shanghai, but they con-
tain very limited equip-
ment, most of which is
copies,” Fay said. Cur-
rent duties were to have
been reduced by 50 per-
cent as of Jan. 1.

“The Foreign Business
Development Commit-
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AAMA group visits China
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Standing with this Chinese operator, who has games along
the Great Wall, are, (I-r): Frank Ballouz, Bob Fay, Mark Struhs,
and wife Jenny Struhs.

bt ~ £ /

Bob Fay and Mark and Jenny Struhs in Tiananmen Square,
with the ominous picture of Chairman Mao looming in the

background.

tee is the one with the
most interest among
AAMA members,” Fay
said. “Certain things are
going to happen in the
United States that, as an
industry, we might not
have the financial re-
sources to control, such
as fiber-optics and vio-
lence in video games.
The export market is a
nice secondary market
for our members to
enhance their business-
es, especially in Asia,
where there’s capital
available. Eastern Eur-
ope is a dead market.
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“I think this first trip to
China was extremely
successful. We learned a
lot, though there’s a
heck of a lot more to
learn. Business dealings
can be a little confusing,
what with the size of the
country and the fact that
you're dealing with a
Communist government
that’s still going through
reforms. This was a
break-the-ice trip. We'll
be going back to Shang-
hai at the end of March
for another Hotel Expo.
About 14 AAMA-mem-
ber companies have

signed up for that so far.”

There are critics who
condemn American
companies for doing
business with China
because of the govern-
ment’s history of human
rights violations. Fay
says AAMA hasn’t
caught any flak for trying
to do business in China.

“There’s been enough
of a commitment from
people in the govern-
ment to go forward with
reforms,” he said. “There
are still hard-liners, but
hopefully over the next
year or so the reforms
will increase and the
abuses will decrease.
China probably lost a
chance to host the Olym-
pics because of those
abuses. They need to do
something about it if
they want to be accepted
in the world community.
But changes won’t hap-
pen overnight; it’ll take a
while. The business that
is being done is taking
place in Hong Kong and
Taiwan.

“Another reason I
think these internal
problems will be correct-
ed is that they need the
United States as a trad-
ing partner. They have to
convince the govern-
ment that progress is
being made; otherwise
they could lose most
favored nation status.
China used to have trade
with North Korea and
Russia, but that's gone
now. They really don’t
have anyone left.”

Struhs shared Fay’'s

FEBRUARY 1994



COIN-OP NEWS

Capcom promotes Gillin

Capcom USA has pro-
moted John Gillin to
director of marketing for
both the coin-op and
consumer divisions. His
rise from marketing
manager of the con-
sumer division comes on
the heels of Capcom’s
most successful year.
Product sales in 1993
reached record levels,
and revenue doubled to
over $800 million world-
wide.

“Much of our record-
breaking success in 1993
can be attributed to Cap-
com’s aggressive and
innovative marketing
efforts under John’s di-
rection,” said senior vice
president Joe Morici.
“With his guidance and
new level of responsibili-
ty, the unified, strategic
direction of our market-

ing will pave the way for
continued growth and
leadership, product di-
versification, and unri-
valed success.”

With the aid of Gillin’s
management, Capcom’s
headline product—Street
Fighter II for the Super
Nintendo Entertainment
System—became the
best-selling game of
1992, with sales topping
two million units. Sequel
products—Street Fighter
II Turbo for the SNES
and Street Fighter II,
Special Champion Edi-
tion for the Sega Genesis
—sold about two million
units each by the end of
1993.

Prior to Capcom, Gil-
lin worked for Del Monte
Foods for five years as a
product manager.

Arachnid names Mondial

Arachnid Inc. has ap-
pointed Mondial Inter-
national Corp. as its
exclusive distributor for
dart machines in South
America and the Carib-
bean. Mondial will han-
dle sales of Arachnid
Galaxy, Coors Silver
Bullet, and English Mark
Darts machines from its
headquarters in Pelham
Manor, N.Y.

Mondial has already
scheduled seminars and
tournaments in the
countries where it has
the exclusive. “While
darts have enjoyed rapid
growth in the U.S. mar-
ket, not many operators
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in South America and
the Caribbean are aware
of the earning potential
of these machines,” said
Fernando Galeb, Mon-
dial’s export sales man-
ager.

Sales representatives
from Mondial and Ar-
achnid will be present at
all seminars and tourna-
ments to demonstrate to
local operators the via-
bility of darts in their
region. “Arachnid has
demonstrated its sup-
port for the operators,
and we're proud to be a
part of their team,”
Galeb added.
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AAMA group visits China

Con’t. from page 12

In China it's common to see homemade pool tables outside in
the towns and villages. Mark and Jenny Struhs stand beside
this attempt at a Dynamo pool table. Nice try.

This retired general, a former head of the Red Army, enjoys a
game of air hockey at AAMA's Hotel Expo booth.

enthusiasm about the
potential of the Chinese
market. “I'm excited not
just for my company,
Dynamo, but for the
whole coin-op industry,”
he said. “It makes you
feel good to see the kind
of reaction they had to
our industry’s products.
They're used to junkie
copy games and equip-
ment that’s terribly out-
dated. At the Hotel Expo
we showed an air hockey
table, a pinball machine,
a CD jukebox, and a
video, NBA JAM. The
Chinese just loved all of
it.

“‘The government is
encouraging and devel-

oping reforms for the
economy; they're trying
to raise the industrial
output of the country.
But the people are
demanding it as well, so
it would be very difficult
to try to quash that. The
government wants to
secure and develop a lot
of technology in order to
create jobs and wealth
for China. For most
countries GNP growth of
two to four percent a
year is astronomical. In
China it was 15 percent
last year and is project-
ed to be nine percent
this year. That’s unheard
of!”
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Valley celebrates dart achievement

Valley Recreation Pro-
ducts staged a special
celebration dinner last
fall to commemorate an
achievement unique to
the electronic dart in-
dustry: the sale of 50,000
electronic dart machines
to a single distributor,
NSM Aktiengesellschaft
in Bingen, Germany.

The 50,000th NSM-des-
tined game rolled off
Valley’s Sycamore, Ill.,
production line in the
spring of 1993, the eight-
year anniversary of the
companies’ relationship.
“We are now well past
the 55,000th game ship-
ped to NSM and see no
sign of a slow-down,”
said James Griffiths,
Valley's vice president of
international operations.

The celebration din-
ner, held near NSM's
headquarters (in the
Frankfurt/Weisbaden
area), was hosted by
Valley president Chuck
Milhem, vice president/
general manager Dick
Shelton, and Griffiths.
Senior NSM manage-
ment, including manag-
ing director Ullrich
Schulze and director of
marketing Peter Kuhn,
attended the dinner, as
did other key manage-
ment staff.

The highlight of the
occasion was the presen-
tation of a foot-high,
faceted lead crystal rep-
resentation of a dart tar-
get etched over a dimen-
sional globe. The hand-
crafted artwork, com-
missioned by Valley, was
presented by Milhem to
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Valley's Chuck Milhem (1) and NSM's Ullrich Schulze beside the
record-breaking dart machine.

Schulze; smaller replicas
were given to those in
attendance.

Also on display was
the actual 50,000th dart
machine, pulled from
Valley’s production line
and shipped to Germany

in anticipation of the
event. It was fitted with a
commemorative plaque
giving testimony to its
significance. NSM in-
tends to showcase the
machine in a special
room recently created to

preserve equipment of
historical value.

In other news con-
cerning Valley darts, the
first qualifying tourna-
ment leading up to July’s
Valley Gold Cup took
place in Phoenix last fall.
Player Dart Inc. hosted
the tournament for the
first time. “A lot of peo-
ple found out what
Valley Gold is all about,”
said director Gary Burge.
“I think it’s great that
Valley offers this to their
operators.”

The Valley Gold Cup is
held in Las Vegas. The
top finishers there then
comprise Team USA,
which travels to Europe
to compete against inter-
national teams in the
fall.

NAMA introduces software package

Which products in a
vending machine will
make the most profits
for the operator? That
vexing question will be
easier to answer now
that the National Auto-
matic Merchandising
Association (NAMA) has
made available a soft-
ware package and sup-
porting instruction man-
ual.

Called the “NAMA
Direct Product Profit-
ability (DPP) Model for
Vending Machines,” this
Lotus-based spreadsheet
tool measures the profit
contributions of all prod-
ucts in a vending ma-
chine, compares them to
others within that
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machine, and then eval-
uates the machine in
relation to others at the
same or other locations.

The DPP Model ad-
justs the retail price of
each item in a vending
machine for allowances,
discounts, and taxes. It
also factors in such items
as the operating costs of
handling and storing
products in the ware-
house; route service;
machine costs; and loca-
tion commissions. The
model can calculate the
profit advantages or dis-
advantages of changes in
service for locations, or
for machines within each
location.

“Operators may find

that certain products in
their machines may
make more money than
others, even though they
cost more,” said Richard
Geerdes, NAMA vice
president of member
services. “Others may
find that certain prod-
ucts are more ‘efficient’
in their machines be-
cause of their high sales-
to-space-requirement.”

This tool costs $49.95
plus shipping for NAMA
members; the non-mem-
ber price is $79.95 plus
shipping. To order, con-
tact the NAMA Publi-
cations Department at 20
N. Wacker Drive, Suite
3500, Chicago, IL 60606-
3102; (312) 346-0370.
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Fourth Polish show
set for April

American/Europe
Business Connection will
stage the fourth trade
exhibition for Poland on
April 14-16 in Kadowice,
located about 40 miles
from Krakow in south-
west Poland. Amuse-
ment, vending, and casi-
no equipment will be
featured, as will attrac-
tions common to theme
parks.

“It's a city of four mil-
lion people,” explained
show organizer George
Herman. “Just as a lot of
the other trade shows
change cities, we thought
it would be a good idea
to go to the other side of
Poland after spending
three years in Warsaw.

“There are almost 40
million people in Poland,

with an average age of 28
years. This means there
is an enormous market
for all types of equip-
ment. It is simply an
educational process;
they still are unaware of
most of the available
industry machinery. Most
operators still search for
sources of supply. The
cost of exhibiting is quite
low when you consider
the opportunities the
country offers.”

The first three shows
sold out, and Herman
expects 1994 to be the
largest one yet. For
information on exhibit-
ing, attending, the cost of
hotels and airfare, etc.,
call Herman at (818) 222-
6161 or FAX (818) 222-
6165.

James to represent

Elographics

James Industries has been appointed the exclusive represen-
tative of Elographics touch screens in North America and
Australia. Pictured, (I-r): William Douba of James Industries;
Al Wargo, William Britts, and Joseph Barresi of Elographics;
and Jim Roberts and Vince DiVincenzo of James Industries.
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Purple Star, Noel make deal

Purple Star has con-
cluded negotiations with
Noel Industries to be the
national and internation-
al distributor of Noel's
LAX prize redemption
games. The line includes
the single-player LAX Jr.
and four-player LAX
rotary merchandisers
with automatic prize dis-
penser.

The agreement ce-
ments a long-standing
working relationship
between the officers of
Purple Star and Noel
Industries. “Chris Noell

and I have worked to-
gether for years,” said
Nancy Smart Singh, CEO
of Purple Star. “This
agreement formally
acknowledges that close
working relationship.
Both companies are
totally committed to
manufacturing top-quali-
ty games that provide
years of service-free
profits.”

For more information,
contact Purple Star at
(800) 525-7475 or Noel
Industries at (800) 234-
8729.

Lieberman to set up
endowment fund

Steve Lieberman of
Lieberman Music Co.,
the 1994 American
Amusement Machine
Charitable Foundation
(AAMCF) honoree, will
create an endowment
fund similar to those of
past honorees Ray
Galante and Chuck
Milhem.

The fund will be set up
after the AAMCF Ap-
preciation Dinner (it
takes place March 18
during ACME), and the
investment will earn div-
idends and interest on
an annual basis. The
yearly proceeds will then
be donated to a different
charitable organization
annually.

All proceeds from the
dinner and annual car
raffle (a 1994 Mustang
convertible) will go
toward supporting the
Lieberman Endowment
Fund. The Washburn
Child Guidance Center
in Minneapolis will
receive the first year’s
proceeds. It's a 110-year-

old non-profit organiza-
tion serving as the
largest children’s mental
health agency in the city.
“The selection of Wash-
burn is greatly appreci-
ated and will make a dif-
ference in the lives of
high-risk children,” said
center president Rich-
ard Keenan.

Last year about $90,000
was raised from the din-
ner and car raffle. It was
donated to UCLA’s Chil-
dren’s Charities on
behalf of 1993 honoree
Leah Bettelman of C.A.
Robinson.

Both Galante and
Milhem recently made
contributions from their
endowment funds. Ga-
lante presented checks
to the Central Area
Youth Association of
Seattle and the Ameri-
can Cancer Society of
Portland. Milhem’s con-
tribution of $6,000 went
to the Boy’s and Girl’s
Clubs of Bay County,
Michigan.
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Use strength and skill to
obliterate your opponent.
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Midwest Bowling Center  $827.00
\West Coast Arcade $862.00

Collect special items on the
battlefield to gain the advantage
over your opponent.

FREE Tournament

Package Avaj
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today! L

Finance Plan Available!
Contact your Namco distributor.

NAMCO-AMERICA, Inc.
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San Jose, CA 95164-1630
(408) 383-3900
Fax: (408) 383-0128
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N.Y. raid nets counterfeits

TNT Vending and
Amusement Vending in
Brooklyn, N.Y., and
Jamma Electronics in
Queens have been sen-
tenced in conjunction
with guilty pleas for vio-
lation of New York state
copyright and gambling
laws. All three compa-
nies received five-year
probations and fines.

Raids conducted in
June 1993 of these and
other businesses result-
ed in the seizure of 994
gambling devices, 289
counterfeit printed cir-
cuit boards (Street
Fighter Champion and

 CALL
FOR DETAILS

1-800-992-2388

# Qualifying purchase required

13"OFFICIAL NBA LICENSER

Mortal Kombat), $122,000
in cash, a number of
vehicles, and assorted
weapons. Prosecutor
David Levine said addi-
tional prosecutions are
probable.

AAMA has established
a successful enforce-
ment program that
includes working with
the FBI, U.S. Customs
Service, Royal Canadian
Mounted Police, and
Mexican Customs to
decrease the flow of
counterfeit product into
the United States, Can-
ada, and Mexico.
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Chapman leaves EMT
for distribution

Jim Chapman is the
new sales manager of
The Colorado Game &
Vending Exchange, re-
placing Harry Popiel,
who left to pursue other
interests. Chapman work-
ed most recently for
EMT Kiddie Rides as
sales manager. He also
has experience with
such coin-op companies
as Taito, Sega, and SNK.

“I am looking forward
to working with a person
of Jim’s integrity and
dedication to customer
service,” said CGE own-
er Rich Babich. “I believe
he will take our dedica-
tion to serving our cus-
tomers to a new high.”

Jim Chapman

Said Chapman, “I look
forward to working with
everyone at The Colo-
rado Game & Vending
Exchange. The opportu-
nity to work at the distri-
bution level will be a
challenging endeavor.”

Strata driver ready

Driver's Edge, a 3-D, shaded polygon driving simulator from
Strata, began shipping on Jan. 15. The dedicated, Indy-style
driving game combines the interactive game play of up to
eight linked units with Strata’'s “Pentaphonic Sound System”
to create an authentic driving experience.
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Dynamo Corp. promotes

Veteran Dynamo em-
ployees Lou Rudolph
and Blenda Selvey have
been promoted by the
company. Rudolph is
now export sales manag-
er, Selvey regional sales
manager.

“The Dynamo support
team is now stronger by
recognizing individual
achievement and ex-
panding responsibility in
their areas of expertise,”
said Mark Struhs, vice
president of marketing.
“Both Rudolph and Sel-
vey bring unique person-
al experience into their
new positions that will
increase Dynamo’s busi-
ness opportunities and
demonstrate our deep

Lou Rudolph

Blenda Selvey

commitment to support
our customers.”

As export sales man-
ager, Rudolph will devel-
op new business oppor-
tunities in Europe, Ja-
pan, and the Middle East
while providing techni-

cal support to current
accounts in South Amer-
ica and Taiwan. “My
biggest challenge is to
develop areas that

haven'’t previously bought
American and to estab-
lish Dynamo products

Rudolph, Selvey

worldwide,” he said.
Rudolph is a 30-year
industry veteran; five of
those years were spent
in Europe.

Selvey’s responsibili-
ties as a regional sales
manager are to provide
sales and support to
existing accounts in the
Midwest and develop
new business opportuni-
ties. “I am committed to
provide not only product
but also a new level of
quality service to the
operator,” she said.
Selvey has been with
Dynamo for six years in
customer service, parts,
and international coordi-
nation.

DEBIT CARD SYSTEMS ATTRACT CUSTOMERS

This
could be
the scene

in your
location!

It's so simple

The imdercard brand debit card system was designed
with your operation in mind. It brings benefits both to
you and to your customers. Your customers will love the
convenience of the card. No more carrying dozens of
tokens, they simply place their funds on the card. Parents
will love the concept, especially during birthday party
time. Plus, you get added store traffic!

Cards are purchased and revalued from a "teller"
machine. The customer simply inserts the card into any
game equipped with a reader and they're ready to play.
To play again, they simply press Replay.

rides for added usage.

Need to control access to areas--like miniature golf?

We can do that too. We have reader-equipped turnstiles
that make it easier to control

We take care of redemption games and rides too!

Not only does the card store credits to play, but it stores
redemption points as well--no more tickets to buy, store,
count and destroy! Readers can also be fitted to "kiddie"

access to certain areas.

Cards make playing fun.

The indercard’ system
makes playing fun. With
custom cards, your location
becomes the only game in
town. Customers return over
and over because that card
carries a value, both in
money and in points, that
can only be redeemed at
your location. Contact us
today to learn more about
implementing debit card
systems.

1-800-732-3770.

INTERFACE CONTROL SYSTEMS an infercasrd co.
45-B Progress Parkway « Maryland Heights, MO 63043

314-275-8066 « FAX 314-275-4998
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VNEA dates set

The Valley National 8-
Ball League Association
(VNEA) will hold its 14th
Annual International
Singles and Team
Championships on May
28-June 4 in Las Vegas.
The site is the Riviera
Hotel & Casino.

More than 4,000
league players from the
United States, Canada,
Australia, the Bahamas,

Bermuda, Germany,
Hungary, the United
Kingdom, Norway,

Spain, and the Nether-
lands are expected to
compete in one or more
of the 16 divisions. Over
$250,000 in prize money
is up for grabs.

Some 130 Valley pool
tables will decorate the

floor of the Riviera’s
Grand Ballroom. In
addition to the main
competition, they will be
used for several mini-
singles tournaments and
instruction sessions.

Meanwhile, the 4th
Annual VNEA Inter-
national Junior Cham-
pionships will be staged
on June 24-26 in Sioux
Falls, S.D. Team compe-
tition will consist of
three age groups rang-
ing from nine to 20 years
old; over 100 teams are
expected to participate.

For more information
on these tournaments,
contact VNEA executive
director Greg Elliott at
(800) 544-1346 or (517)
893-1800.

UTOPIA

TECHNOLOGIES INC.

SOFTWARE DEVELOPMENT
FOR THE AMUSEMENT INDUSTRY

WE GREATE
EXGITEMENT

FROM CONCEPT
TO COMPLETION

CALL FOR A FREE PROPOSAL AND CONSULTATION
(214) 517-3377
PO BOX 515764 « DALLAS, TX 75251 o FAX: (214) 517-1616
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Smart elevates Smith

Mike Smith

Smart Industries Corp.
has promoted Mike
Smith to the position of
national inside sales rep-
resentative. He joined

Smart in May 1992 as
production foreman,
responsible for all pro-
duction lines and factory
output.

During the year that
Smith held this position
he “strived to improve
factory procedures, qual-
ity control standards,
and coordination be-
tween the factory, pur-
chasing department,
sales department, office
personnel, shipping, and
technical services,” said
president Gordon Smart.
“Mike’s relationship with
the workers in the facto-
ry and his close proximi-
ty to the various depart-
ments gave him the
insight to reorganize the
production lines and
flow of our products and
services. He will be ben-
eficial to Smart’s sales
staff.”

Coin Controls appoints Wico

In an effort to strengt-
hen its national distribu-
tor network, Coin Con-
trols Inc. has named
Wico Corp. its official
parts distributor. Wico
has over 50 years of
experience in the
amusement, vending,
and gaming industries. It
serves more than 15,000
operators, distributors,
and OEMs international-
ly.

Through its six region-
al offices, Wico will pro-
vide a 24-hour turn-

around on most orders
at standard Coin Con-
trols prices. “This move
further illustrates Coin
Controls’ growing com-
mitment to the operator
sector,” said Anne
Mohan, a sales associate
of Coin Controls. “Since
Wico will be holding
stock on most parts, cus-
tomers will be able to
obtain our product on
shorter lead times with-
out adversely affecting
price.”
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In other news

e The 1994 JAMMA
show will be held Sept.
21-23, announced the
JAMMA board of direc-
tors after a Dec. 2 meet-
ing. There was talk that
JAMMA would try to
move its dates so as to
not conflict with the
AMOA show, which
takes place Sept. 22-24 in
San  Antonio. But
JAMMA officials con-
tend that its dates are
the only ones available
in September.

e Konami Co. Ltd. of
Japan has announced
the appointment of Kenji
Hiraoka as president of
its American subsidiary.
Former president Susu-
mu Sakamoto remains
director of Konami Co.
Ltd.

e The Gambling En-
forcement Division of
Minnesota has approved
U.S. Games as a manu-
facturer of gambling
devices for use within
Minnesota. The company
had been doing business
in the state under a pro-
visional license.

e Operators can trade
in older Capcom CPS
system game titles and
receive a $400 credit
toward Super Street
Fighter II, Capcom’s first
System 2 game. For a list
of applicable games,
contact your authorized
Capcom distributor.

e The Victoria (Aus-
tralia) Gaming Commis-
sion has approved Video

PLAY METER

Lottery Technologies’
application to be listed
on the commission’s offi-
cial Roll of Recognized
Manufacturers and Sup-
pliers of Gaming Ma-
chines. Additionally, VLT
has been selected to
supply the central moni-
toring system for the
state-wide video lottery
system being developed
in South Australia.

¢ Neil Altneu has been
promoted to vice presi-
dent of national sales for
Pioneer New Media
Technologies’ entertain-
ment division.

e International Game
Technology has complet-
ed the installation and
start-up of its video lot-
tery system with pro-
gressive prizes in Ice-
land. It’s the first video
lottery system to feature
a progressive jackpot
that increases with sys-
tem play.

e Great Lakes Dart
Distributors has a new
address and phone
numbers: S84 W19093
Enterprise Drive, Mus-
kego, WI 53150; (414) 679-
8730 or (800) 225-7593;
FAX (414) 679-8738 or
(800) 841-6944; interna-
tional FAX (414) 679-8739.

e Finally, congratula-
tions to Data East USA’s
Kristin Montgomery,
who gave birth to a son,
Henry, on Dec. 12. He
weighed in at 7 pounds,
13 ounces.
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Todd Tuckey and Pam Metzger after his wacky proposal of

marriage.

A pinball “I do”

Men have thought of
countless ways to pop
the question, but had
anyone dreamed of
using a pinball machine
to do it before Todd
Tuckey? The owner of
TNT Amusements in
Southampton, Pa., pulled
the trick on Dec. 2.

Tuckey set up an elab-
orate web to lure his
wife-to-be, Pam Metzger,
into nearby Challenges
Arcade, owned by Alan
Bruck. When the couple
went to the back of the
arcade to play pinball,
Metzger noticed some
newspaper reporters
and TV crews. Her suspi-
cions were put to rest by
Tuckey, who said they
must have been there to
do a story on the arcade.

That hurdle crossed,
they proceeded to play
Premier’s Lights, Cam-

era, Action!, one of
Tuckey’s favorites. Not
known to Metzger, how-
ever, was the fact that he
had modified the pinball
so that the anticipated
gunfight in the animated
portion instead read
“Will you marry me, Pam
Metzger?” Tuckey then
gave a verbal proposal
and removed a black
cover over the coin
return slot, revealing a
sparkling diamond ring.
The bewildered Metzger
accepted his proposal,
which was captured by
the camera crews and
included in that night’s
news programs. Six
newspapers ran stories
with pictures the next
day.

Who says there’s no
more romance in this
world? [J
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GERMANY

A joint warning has
been issued by Ger-
many'’s “Big Three” man-
ufacturers—Gausel-
mann, NSM, and Bally
Wulff—against the illegal
use of poker and black-
jack machines in Ger-
many. They can only be
used as “points gaming
machines without pay-
outs,” but there have
been a growing number
of instances where the
points won have been
exchanged for cash or
goods.

This is illegal in Ger-
many, and those in-
volved are risking fines
or even imprisonment.
The three organizations
have instructed their
sales departments not to
retail machines which
store points or which
have other features that
may be used for illegal
accounting procedures.

Elsewhere in Ger-
many, NSM chairman
Ullrich Schulze is pre-
dicting a growing impor-
tance in the non-payout
machine business. He
said in a recent press
interview that machines
involved in sports, mu-
sic, and entertainment
will gain an increasing
share of the overall mar-
ket.

What little investment
currently going into the
German coin machine
business is being direct-
ed at payout equipment.
Nevertheless, this sector
is the most heavily tax-
ed. Schulze believes
non-payout equipment
will therefore attain
growing importance.

PLAY METER

INTERNATIONAL NEWS

Compiled by the editors of EuroSiot

UNITED KINGDOM

There is a slight risk
that video games can
trigger epileptic fits,
according to a U.K. gov-
ernment inquiry. In Bri-
tain up to 150 victims
could be affected each
year, the majority of
them between seven and
19 years old.

The inquiry was set up
after a national newspa-
per alleged that a num-
ber of children with no
history of epilepsy had
been affected while play-
ing Nintendo or Sega
consumer games on
television screens. The
flashing lights can trig-
ger fits in children who
are susceptible, the in-
quiry found.

The Department of
Trade and Industry pre-
pared the report with
the help of the National
Society for Epilepsy.
They found that about
600 of the 30,000 people
in Britain each year who
have an epileptic fit for
the first time are “photo-
sensitive” and at risk
from TV, video games, or
even flashing strip light-
ing.

Consumer Affairs Min-
ister Lord Strathclyde
said that video games
only carried a small
chance of triggering fits,
adding that playing
games would very rarely
spark a seizure in those
who have no history of
the illness.

FINLAND

Automaattivuokraajat
Ry, the Finnish coin
machine trade associa-
tion newly admitted to
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Euromat, is conducting a
campaign to break the
monopoly of the state-
owned RAHA organiza-
tion in Finland (also
known as RAY). RAHA
controls most of the coin
machines and all of the
payout machines in the
country on behalf of the
government, which dis-
tributes the proceeds to
charities.

The trade association
is using Finland’s high-
profile entry into the
European Community
on Jan. 1 as a means to
break the monopoly. Its
membership in Euromat
has been used to high-
light the situation, and it
has appealed to other
members to lobby their
own governments to
take action.

Secretary Tapio Kauppi
said, “We want the Euro-
pean Community to
demand the dismantling
of Finland’s four auto-
matic machine monopo-
lies, in particular be-
cause they violate the
Treaty of Rome and the
Treaty of Maastricht (the
laws on competition con-
tained in those docu-
ments).

“If Finland’s coin ma-
chine monopoly is per-
mitted to remain, then
similar monopolies in
favor of charitable orga-
nization may also come
into existence in other
EC countries.”

RAHA also has juke-
boxes and kiddie rides
with which it competes
with private operators.
Automaattivuokraajat
also contests RAHA's
coin-operated pool table,
which is rated as an

amusement machine yet
competes with ordinary
non-coin-op games that
are provided by private
entrepreneurs. It leaves
for the rest of the indus-
try jukeboxes, reaction
testers, certain sports
games—darts, basket-
ball, and golf—non-coin-
op pool, and kiddie rides.

Automaattivuokraajat
chairman Seppo Hen-
riksson said: “The ma-
chine monopolies in
Finland are the only
ones in Europe. They
provide problems of
competition because dif-
ferent types of machines
complement each other
to some extent. RAHA
competes with private
companies for the limit-
ed space available in
restaurants for coin
machines. It is the most
efficient and profitable
way for the monopoly-
holder to collect as much
as possible from as few
slot machines as possi-
ble, and give preference
to those machines for
which RAHA pays the
minimum share to the
location.

“In order to achieve a
maximum profit, RAHA
only provides restau-
rants with a limited
number of machines
which are affected by the
monopoly. This results in
an uneven competitive
situation between loca-
tions because some are
left completely without
machines, and few of
them get as many as
they want.”

AUSTRALIA

Plans have been
announced by Leisure
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INTERNATIONAL NEWS

and Allied Industries of
Perth, Western Austra-
lia, to develop the larg-
est leisure center in the
Southern Hemisphere.
To be located at Queens-
land’s Surfer’s Paradise,
it will likely have a carni-
val theme, cover 4,000
square meters, and be-
come the second largest
in the world. The cost to
develop the center?
Around $4 million.

SOUTH AFRICA

As South Africa moves
toward its first fully inte-
grated elections on April
27, the heat is apparently
off the country’s coin
machine industry. The
government had crack-
ed down on illegal casi-
nos and a range of other
equipment, including
unlawful gambling ma-
chines and video pokers.

It seemed that further
troubles were in store
for the industry, but it
has been overtaken by
far larger political con-
siderations as the elec-
tions loom, with the
near-certainty of a black
majority rule for the first
time. It looks likely that
the country will be split
into 10 provinces, based
on tribal areas with a
high degree of individual
autonomy. The industry
is hoping that this auton-
omy will extend to deci-
sions on whether gam-
bling will be legalized in
any form.

GREECE

There is still confusion
in the Greek coin ma-
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chine industry following
the apparent opening of
the market to payout
machines and a change
of government. It is
understood that the new
government has done
nothing to overturn the
previous administra-
tion’s decisions on coin
machines.

The Greeks appear
content with JPM’s Reel
Magic machine as the
mainstay of the market,
and it is being copied
extensively. The ma-
chine is described by the
official Greek govern-
ment documents as be-
ing made by Jac van
Hamm in Holland (JPM’s
distributor) and import-
ed by Serdaris-Xatzian-
estiadis of Thessaloniki.
An official definition of
the game has been pre-
pared, of which EuroSlot
has an English transla-
tion.

MOROCCO

Pool is gaining popu-
larity in the hotels and
cafes around Casablan-
ca, according to Stan
McKenna of Hazel Grove
Music. The tables are
being exported from
France and the United
Kingdom.

The managing director
of Moroccan distributor
Yanda, M. Laredo, has
taken on the line of
Hazel Grove Music’s
U.K. pool tables and is
siting them in the Casa-
blanca area. Laredo first
saw the tables in France
—where the game is
extremely popular—and
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took on the exclusive
distributorship for Mor-
occo. They're distributed
throughout France from
HGM'’s base in Rennes
(located in the Brittany
region). Laredo has visit-
ed the company’s head
office in the United King-
dom, where the tables
are manufactured.

Distributors and oper-
ators in Morocco are
continuously looking for
new leisure outlets. La-
redo has become a
member of the French
pool association, AFEBAS,
to prove his commitment
to the game’s promotion.
AFEBAS runs national
tournaments in France.

As a predominantly
Muslim country, Moroc-
co has strict rules about
alcohol and gambling.
This means that the only
type of coin machines
permitted are amuse-
ment games. There are
also, therefore, few bars;
pool tables are usually
located in large hotels or
pool centers.

TURKEY

License fees for casi-
nos in Turkey have just
been increased by about
200 percent for 1994. This
means that a 50-slot, 10-
table operation which
paid $150,000 in 1993 will
now pay over $400,000.
The table license fee of
$100,000 for an unlimited
number of tables will
now only cover the first
six tables; each addition-
al table will cost $15,000.

In 1993 slots were
licensed at $5,000 for the

first 15 and $400 after
that. This has increased
to $15,000 for the first 15
and $800 thereafter.
Membership cards were
available to casinos for
$37,500, but this will
increase to $201,250.

The large city-based
casinos should have no
problem covering the
new fees, but the season-
al casinos on the coast
will struggle. Their argu-
ment is that they deal
with international tour-
ists who don’t need
membership cards, and
that the minimum of 500
now required is too high.

Another complaint is
that the government had
promised to close illegal
casinos, but it has only
happened to a limited
extent. Many of the esti-
mated 50 illegal casinos
are operated by influen-
tial people. There are 50
legal casinos licensed in
Turkey; most are in Is-
tanbul and Ankara.

The Turkish govern-
ment, struggling to fi-
nance the continuing
battle against the PKK
(Kurdish terrorists), has
announced a wide range
of tax increases on VAT
rates, gasoline, and im-
ported goods. This is
serious news for all coin
machine operators. The
rate relating to coin
machines has increased
from 38 percent to 88
percent, which means
that a machine costing
$5,000 will have $4,400
added in import duty. [J
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UP FRONT

Honesty is best,

if not

always tactful, policy

here’s a limit to how much honesty I
can tolerate. Such as when an operator
disclosed to me at a major trade event:
“Your editorials are nice but they're
fluff. Everyone looks at the Equipment
Poll, then the Classified section, then
Randy Fromm’s Technical Topics. The
average operator doesn'’t have time for
all that’s in-between.” I take it he
likens the magazine to a sandwich in
reverse: two slices of meat with the soft
bread in the middle.

I hope everyone is not of the same
mind. We know that it may not be pos-
sible to read every sin-
gle line in the maga-
zine, although we think
all the articles are valu-
able. We put a great
deal of effort into what
we research and write.
Each magazine is our
“baby” and we are un-
derstandably distressed
when someone calls to
request a back copy,
explaining: “I threw
mine away before a
friend told me about a
good article in it.” We'll
dutifully send a replace-
ment, with the admon-
ishment not to discard
any in the future (or the trade maga-
zine police will get youl!).

The editorial staff may find comfort
in fellow writer Andy Rooney’s com-
ment: “No one wants to read a lot of
good writing. There’s just so much
good writing a reader can take.”

The individual who expressed the
views in the first paragraph also had a
suggestion for obtaining more respons-
es to the Equipment Poll: electronic
polling. Considering the technology of
voice mail and automated answering
systems, it could be done. It might fall
out something like this:

“Hello, you have reached the Play
Meter Equipment Poll Hot Line. If you
have a touch-tone phone, listen to the
litany of video, pin, and redemption
games. After each game press one for
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a point value of 10, press two for a point
value of 9, press three for a point value
of 8, press four for a point value of 7,
press five for a point value of 6, and
press six for a point value of 5. Got it?

Point values after five are not worth
a fig. If you would like to have the
under-five-point games picked up by a
local landfill, press zero.

If you are calling from a car phone in
a luxury automobile, you are probably
terribly successful and can afford to
buy whatever you want in large quanti-
ties and don’t need to anguish over the
ratings.

If you are one of the poor souls left
on the face of the earth with a rotary
dial phone, you are out of luck.
Welcome to the 20th century. Run,
don’t walk, to your nearest retail outlet
and purchase a touch-tone unit in a
day-glo color. Live a little. And don’t
forget to call in your game ratings next
month.”

Behind this fluff is a point: every
reader has favorite parts of the maga-
zine. We recognize that the Equipment
Poll is one of the most important parts.
To that end we solicit greater input
from you, our operator readers.
Thanks to the faithful who send their
polls in regularly. To others who have
not returned a poll lately, drop it in the
postage-paid envelope and send it
along. An automated system may
become a reality down the road, but in
the meantime we rely on the mail and
you.

By the way, the last set of instruc-
tions in our automated system of the
future would be: “Press P for a real, live
person. You can be painfully honest;
we'll listen.” [

P.S. While on the subject of the
Equipment Poll, in an effort to rate
brand new and recent releases for our
readers we now include on the ballot
only games introduced within the last
two years. The history of older equip-
ment is widely known and well docu-
mented. Video games that debut as dedi-
cated and later appear as Rits are
moved into the Rit category.
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Rowe unveils new
jukeboxes in Dallas

Operators anxious for a new
model of Rowe International’s
LaserStar America need wait no
longer. In fact, the company
raised the curtain on two juke-
boxes at a principals-only distrib-
utor meeting in Dallas on Dec. 1.

Production begins this month
on the 1994 LaserStar CD-100D
Black Magic and the LaserStar
CD-100D Lady In Red. The former
is black with gold trim, the latter
red with gold trim. New features
on both include the words “Com-
pact Disc” on the bottom; a top
multi-reflective enclosure that
produces a moire effect and has
three CDs that rotate in a rain-
bow of changing colors; and a
programmable message center
on the keypad for up to eight
messages. The jukeboxes are
equipped with a Rowe bill accep-
tor that takes $1 and $5 bills; it's
available with a 500 or optional
1,000 bill stacker.

By the Black
Magic, (I-n):
Rowe'’s Phil Cole,
Joe Krestakos, Ed
Gundrum, and
Joel Friedman.
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“We had operators who specifi-
cally asked us for a red jukebox,
something that’s not common,”
explained senior vice president
Joel Friedman. “The Lady In Red
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gives operators an interesting
jukebox for locations that war-
rant it. As for the Black Magic, it’s
created quite a strong reaction
from those who've seen it. The
black with gold trim is just beauti-
ful.

“The Black Magic, we think,
will be the number one choice,
but we want to leave that decision
to the operators. The Lady In Red
is more of a specialty jukebox, to
the extent that it's for operators
who want something different in
terms of color.”

And what did the distributors
who gathered in Dallas think of
the new jukeboxes? Here are
some of their comments:

Phil Sternberg, Eastern Music:
“These are rich-looking pieces.
Operators have been asking for
color changes, and Rowe has
come up with some nice ones. |
expect both jukeboxes to earn
really well.”

Morris Piha, Greater Southern:
‘I believe the red jukebox will go
well in certain areas, but person-
ally I prefer the black one. In
some cases the operators will
really benefit from the choice of
colors. Take the University of
Georgia, for example. With the
school colors being black and red,
it's a natural location. And I'm
glad Rowe didn’'t make any
mechanical changes, because the
mechanism is working beautiful-
ly.”

Lou Ptacek, Bird Distributors:
“They are very attractive and
should sell well throughout 1994. I
think operators will appreciate
the choice of colors.”

John Gatens, Southgate Amuse-
ment: “The last model worked
fine and was very reliable. I'm
well satisfied with the new model
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standing beside the Black Magic are, (I-r): Morris Piha of Greater Southern, Phil
Sternberg of Eastern Music, and Lou Ptacek of Bird Distributors.

Frank Gumma Jr. of American Vending Sales (I) and Steven Toranto of Birmingham
Vending flank the Lady In Red.
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and look forward to selling it this
year.”

On another front, Friedman
says Rowe will produce an add-on
karaoke kit later this year.
“We’'ve always felt we have a
responsibility to look at the mar-
ketplace and what may be hap-
pening in the future,” he said.
“One of the things we considered
early on is CDG, which is another
form of CD. It looks the same as a
CD but has graphics added to one
of the tracks. So one of the things
we thought about was how to
incorporate that into a product if
it becomes a reality, which it real-
ly hasn'’t to date.

“What we've done from an engi-
neering standpoint is come up
with a prototype for taking our
jukebox and adding karaoke or
CDG. At the AMOA show we dis-
played an engineering prototype
that was done in conjunction with
Philips Electronics. We received
such a positive response that
we're going to produce an add-on
kit for the LaserStar America
jukeboxes. I expect it to be ready
by the middle of the year. It'll give
operators another opportunity to
compete in the locations.”

Rowe/AMI is celebrating its
85th anniversary this year, and
the company’s jukeboxes can be
found in 50 countries and six con-
tinents. The Rowe family of juke-
boxes now consists of the two new
models, the CD-51, CD-Nostalgia,
Wallette, and Wallstar Hideaway.

“We think 1994 is going to be a
really good year,” Friedman con-
cluded. “What we continue to
hear from operators is that CD
jukeboxes continue to earn well
for their routes. The Rowe CD
jukeboxes have been out for five
years now, and we find that oper-
ators are starting to replace older
models in larger numbers. The
base of opportunities of where
CD jukeboxes can go is expand-
ing, and operators are expanding
with it. They're finding that CD
jukeboxes are good for business.” []
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Lauran Bromley and Joe Bundra.
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Lauran Bromley, president and
founder of Bromley Inc. and
Funland, has been around the
coin-op industry literally all of
her life. Her story begins in New
York long before she was born.

Her grandfather, Irving Brom-
berg, was a successful operator
and distributor of games. He
brought the first pinball machine
to New York and started the
Irving Bromberg Co., which had
five offices in the state.

After selling the business and
moving to California, he reopen-
ed the Irving Bromberg Co., the
only Bally distributorship in
California at that time. [rving was
delighted when his only son
(Lauran’s father) Martin took an
interest in the industry, even
operating some of his own games
while still in high school. Tragic-
ally, Irving died at a young age of
Parkinson’s disease.

Martin Bromley (he had short-
ened the family name) never left
the coin-op industry. He was one
of the founders of Service Games.
Of course, we know it better as
Sega.

We asked Lauran how she got
her start in the coin-op industry;
she tells this story: “My parents
divorced when I was only two and
my mom, my sister, and I ended
up in Hawaii. When I was around
13, my dad would often send me
brochures of games. I'd cut them
up and re-paste them so they
looked better.”

She continued, “When I was 186,
I began going to the AMOA con-
ventions in Chicago. I was still
dealing with brochures, this time
handing them out in front of the
booth.”

But when did she have her first
real job in the industry? “I've
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‘ never had a real job,” Lauran
exclaims. “This is the coin-op
industry; how could you call this a

Y real job!”
i yver Seriously, Lauran didn't actual-

B 2l ly start working in the industry
until after finishing college. She
majored in drama at USC, but
knew after working on several
movies that films would absolute-
ly not be her chosen career. After
finishing school, she summoned
up her nerve and asked her dad if
she could come into his industry.
4 ; To convince him, she reasoned
From left: Game engineer John.Kubik, vice president of sales loey Bundra, field ___that the industry was not so
technician Mike Modrzejewski, and software engineer Vito Caporusso. unlike working on films—a pin-
ball has a beginning, an end, and
a theme.

Marty agreed. However, al-
though he had an interest in
Stern Electronics, he made it
clear that Lauran would have to
interview with Gary Stern and
earn a job on her own merits.
Lauran was hired on a one-year
training program, where she
served time in every department.

Lauran left Stern just ahead of
its demise. Not wanting to leave
the industry, she and another for-

! mer Stern Electronics employee,
The Professional-Amateur Pinball Association (PAPA) tournament semi-finals were Larry Seigel, formed Bar Star.
held at Funland in Dec. '93. From left: L.J. Green (Premier), Roger Sharpe (Williams),
Gil Pollock (Premier), Lauran, and Tom Cahill (Williams).

=4
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Lauran calls their game a great
concept. It was a totally portable
poker machine about the size of a
cigar box, operated by batteries—
perfect for bar locations. There
was just one problem: when they
tested them they were shocked to
realize you couldn’t play them in
the dark. Said Lauran, “That was
the end of that company!”
Lauran reluctantly left the
industry, but vowed to find a way
to get back into it. Her chance
came when Gary Stern started
Data East Pinball, just blocks
from Lauran’s house. She eagerly
signed on as a one-woman “vol-
unteer department,” working for
nearly a year. When the company
moved nearly an hour away, she
was put on a contract basis for

Bromley's latest product, Dino Rally, in its prototype stage. It went on test : ;
Dec. 16. specialty jobs.
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¢BONUS MARQUIS: "Jackpoint" bonus overhead display
oTICKET COUNT: Automatic count on inside display board
oSTEREO: BSP Quality Stereo Sound

o TICKET ADJUSTMENT: 4 ticket adjustments

oTICKET INDICATOR: Low Ticket Light

oSTATE OF THE ART ELECTRONICS: 100% Solid State
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. ¢"JACKPOINT" MARQUIS AT NO EXTRA CHARGE

¢PROGRESSIVE PLAY
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eNEW BACKGLASS COLORS

eNEW SOUND WITH BSMT 2000
eWidth=611/4", Height=571/4", Length=47"
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Eventually, she was hired per-
manently in the purchasing
department, racking up four
more years of industry experi-
ence. In the mid-80s, Lauran was
fascinated with the redemption
phenomenon sweeping the indus-
try. She had no doubt that she
wanted to be a part of it. It was
time to venture out on her own.

Lauran describes the experi-
ence: “It was like getting out of
the industry, but not really,
because it took nearly a year
before the first product was
ready.”

When Little Pro hit the market,
Lauran describes the feeling as
“pretty darn good!”

Why was that first game and
subsequent ones—Rock N’ Bowl,
Wheel ‘Em In—so successful in a
very competitive market? The
answer comes easily to Lauran:
“What makes us so unique is that
we haven’t created games, we've
re-created games. We have taken
wonderfully successful games
and brought them up-to-date.
Little Pro was a game done by
Harry Williams decades ago.
Rock N’ Bowl was done in Spain
in the early ‘60s. In fact, there
were over 100,000 of them built in
Spain.”

Obviously, since Lauran is too
young to remember the games,
she praises her mentor—her
dad—who remembers them very
well. Lauran laughs when she
tells us this story: “My dad will say
‘Doll, remember that game built
in 19507’ and I'll say ‘Dad, I was
negative-eight then!” But he’ll
promise to get one of the old
games and the rest is history.”

Marty is very proud of his
daughter and even admits that he
doesn’t even mind when people
say, “Oh, so you're Lauran’s
father!”

Many would have been content
with the obvious success Bromley
Inc. has enjoyed with its list of
must-have redemption games.

PLAY METER

Not Lauran. Last year she opened
Funland, touted as Chicago’s
largest family amusement center.
Funland is 16,000 square feet with
a strong mix of redemption
games and a 30-foot-long re-
demption counter chock full of
tempting prizes.

Funland features specialties
like the Sega R3600 flight simula-
tor and the only indoor bumper
cars. You'll also see Namco’s
Suzuka 8 Hours, Sega’s Virtua
Racing, and many other high-
tech games. An entire floor is
dedicated to the younger set with
an interactive, educational play-
room featuring soft play and a fun
ball crawl.

Lauran knows that there will be
a weeding out of redemption
companies, but is confident
Bromley Inc. will survive. Why?
“Those who know what redemp-
tion is and what the kids want will
be around for a long time. There
must be extensive testing to know
if the game is good. We're willing
to do that. I've seen companies
stick a ticket dispenser on any
old game and say, ‘Hey, I'm in the
redemption business.” That’s not
what redemption is all about. It's
much more, and those who un-
derstand that will survive and be
very successful.”

Of course, we're always curious
about upcoming games. Bromley

“What makes us so unique is that we
haven't created games, we've re-created
games. We have taken wonderfully suc-

cessful games and brought them up-to-
date.”

We asked Lauran what she sees
for the industry in the near
future. Here’s what she had to
say: “The redemption market will
continue to expand. However, the
competition will be fiercer than
ever. If you look back 10 years
ago there were probably only
three companies making re-
demption pieces; there are
dozens now. Operators will have
to be cautious about who they are
dealing with. They need quality
equipment that doesn’t break
down. They need a company to
stand behind its games; you only
get that from reputable compa-
nies. Operators are going to be
making some tough choices.
Bromley Inc. has vowed to intro-
duce only those games that will
give operators a fair return on
their investment.”
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Inc.’s product line-up will soon
include Dino Rally, a remake of a
hit game called Turf Champ. It's
out on test right now and should
be ready to preview at the March
ACME show, to be held in Brom-
ley’s backyard of Rosemont, Ill.

But Lauran is quick to point out
that she couldn’t do it alone. She
has the very capable help of Joe
Bundra, her vice president of
sales. She describes him as “the
hardest worker she knows.” Joe
and Lauran, the core of Bromley
Inc., work closely on a daily basis
and are making plans to open
more Funlands throughout the
Chicago area.

Other key employees include
engineer John Kubik, software
engineer Vito Caporusso, and
field technician Mike Modrze-
jowski. [
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Michael Getlan is the director of
operations for Amusement Con-
sultants Ltd. in New Rochelle, N.Y.
The 40-year-old family business
operates nearly 5,000 games in
approximately 50 game centers in
10 states. Also in the company
fold, located in five amusement
and recreational parks, are three
miniature golf courses, two bat-
ting cages, two golf driving ranges,
a par-3 18-hole golf course, amuse-
ment park rides, and the first
Q-Zar facility in the Northeast.
The staff numbers 400 full-time
employees and 1,000 in the
summer season.

Michael
Getlan

PLAY METER
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Emphasize quality service
and game reliability

s an operator in the highly com-
petitive market of the greater
New York area, I can trace one of
the key elements of our opera-
tion’s continued success to a prin-
ciple set down by my grandfather:
if you want customers to enjoy
themselves, you must provide a
facility with games that work!

At our facilities, the philosophy
is simple: every flipper, drop-tar-
get, bumper, button, pedal, and
coin mech must work or the cus-
tomer is entitled to a complete
refund. In my opinion, this policy
has contributed to the success of
some of our original family game
centers.

A typical business hears from
only four percent of its dissatis-
fied customers. About 96 percent
just go away; 91 percent never
come back. If you apply these sta-
tistics another way, it could mean
these customers might never try
a game again if one does not
work correctly the first time.

A common problem for arcade
operators is the unnoticed game
that is not working properly.
Machines without sound, indica-
tor lights, or functional input/out-
put controls (joysticks, buttons,
accelerator pedals, etc.), will
make far less money than they
should. Unless there is a knowl-
edgeable employee interested
enough to attend to these prob-
lems, customers will walk away
unhappy and usually not tell any-
one about it.

Maintenance reviews must be
performed periodically. These
should cover not only input/out-
put controls, indicator lights, and
sound volume, but also locks and
security measures, game cleanli-
ness, and option settings.
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It’s not necessary to have a
technician perform the review
function. A properly trained
arcade change attendant is capa-
ble of constantly checking for
common machine ailments that
can affect your business. This
type of training takes time,
patience, and a willingness to
learn on the part of the trainee.

Some items can be checked at
any time. Indicator lights, loose
controls, or obviously broken
parts can be found and repaired
immediately, or the game can
have an out-of-order sign placed
on it until a technican arrives.

Other problems are seen only
while the game is being played.
This takes more effort on the part
of the employee and may entail
giving a customer refund. Show-
ing customers that quality is a top
priority in your location is one of
the best ways to promote repeat
play. A customer refund is a pow-
erful way to send this message.

This attitude also tells cus-
tomers that if they alert you to a
problem on a game you will
reward them with a free game.
The result is that the vocal four
percent of dissatisfied customers
now work with you to provide a
better facility for all.

Start training your staff to be
observant and maintain the quali-
ty of the products you've spent so
much time to select and so much
money to purchase. This mindset
of quality assurance is the one
thing you can do to increase cus-
tomer satisfaction and long-term
repeat play. [

FEBRUARY 1994



FINANCE ...........

NOW AVAILABLE!

963154

0% INTEREST FINANCING
NOW AVAILABLE.

See your authorized SNK distributor for details.

® SNK Corporation of America, 20603 Earl Street, Torrance CA 90503 ®
Phone (310) 371-7100 e Fax (310) 371-0969 ®

© 1994 SNK Corporation of America



1974-1994

CELEBRATING
OUR

200)

YEAR
PLAY METER

COMPANY PROFILE

Drew'’s builds on
family tradition

The Drew’s crew,
(I-n): front row—
Scott Foster, Tyler
Foster, James
Pearson, Phillip
Caldwell; center
row—Rachelle
Peace, Joyce
Humphries,
Claudia Humphries,
Hugh Andrews II;
back row—Cliff
Clary, Patty
Clayton, Mark
Crawley, Chuck
Howell, Shawn
Suttles, Tim
Caldwell.

PLAY METER

Young Hugh Andrews II came
to love and understand the coin
machine business at an early age.
One of his most vivid memories is
that of rolling nickels with a
hand-held device when accompa-
nying his parents on their collec-
tion rounds for Andrews Amuse-
ment Co.

‘I loved it and was interested
from day one,” he says with an
affectionate tone. Andrews offi-
cially started working for his dad
at age 12; by the time he turned
17 he had decided to make the
amusement business his career.
Andrews took the $8,000 his folks
had saved for his college educa-
tion and bought his first building,
a beer tavern. He rented it and
installed his own games there.

Horace Hugh and Geraldine
Andrews worked long hours
seven days a week managing a
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route of jukeboxes, pool tables,
bingo pinball machines, and
other equipment. Their strong
work ethic made an impression
on their son, who bought a half-
interest in the family route in
1974, then the other half in 1978.
He opened Drew’s Distributing
Co. in 1981 when he was presi-
dent of the South Carolina Coin
Operators Association.

“‘I'd been involved with the
association for years and knew all
the operators,” explains An-
drews. “I envisioned distributing
as a way to buy the games I need-
ed for my route at a discount, as
well as to sell games to my
friends across the state. At first it

'was a sideline; I never dreamed it

would turn out to be such a good
business.”

Andrews could see that the
state was leaning toward operat-
ing draw poker games. He align-
ed himself with a manufacturer in
New Jersey and started handling
that company’s products in South
Carolina. In 1983 he entered the
manufacturing field and started
producing his own games.

At present, Drew’s Distributing
Co. manufactures the following
games: Treasure Chest video
poker (four single-game models),
Respin 8 video slot machine,
Deuce’s Wild and Double-Up
poker games, Monte Carlo 8-line,
and Jackpot Bingo video bingo. In
addition, the M1A and M2 chang-
ers are manufactured at the
12,500-square-foot company
headquarters in Spartanburg,
S.C. Drew’s plans to expand this
year and double the size of its
physical plant.

On the distributing side, the
company represents U.S. Games
(Pot-O-Gold and Bar Brain),
Eagle-Wing (Dream Jack and slot

FEBRUARY 1994



YEAR '93 FIRST EXPOSURE!
IT'S A REAL (JASINO STYLE GAME.

IBEE
:n * ' ’

‘~ EfEE€ oo

\BLACK /

’i.‘l;é}u WKER 'S
L WILD

RAISE UP

\ FOUR
- JOKERS
DE/UCEI / S HEALO- «GM "HE4r0~
WILD :
- SRR BB B ¢

HEA~D HEA0

POKER

Development

Wz  WINGco.L.

Tokyo, Japan.

Tel.: (03)3331-7311 Fax.:(03)3331—

Manufacturer

"< RERGEEIGONND,

Tokyo, Japan.

7800 Tel.: (03)3331-7611 Fax.:(03)3331-7600



machines), Mikohn (progressive
jackpots), IGCA (live craps
games), Blitz (Bank Robber),
Excellent Systems (Dream 9),
Mars Electronics, Mali billiard
cloth and cues, Valley cues,
Norwood cues, and Eagle Lift lift
gates. Quite a jump from the first
tavern location.

South Carolina’s

unique situation

Whenever a list of legal gaming
jurisdictions is published, South
Carolina’s name does not appear.
Video gaming devices have been
legal there since 1978, an excep-
tion to the state’s gambling laws.
Each game must be licensed; the
fee is $1,500 per unit per year
(some two-year license terms,
some one-year).

Video poker and 8-line games
can be found in convenience
stores, restaurants, taverns, bowl-
ing centers, truck stops, and
washaterias—just about any-
where. The games cannot pay out
money directly; accumulated
credits are cashed in at the regis-
ter. The low-profile operation of
the games changed in 1991 when
a Supreme Court ruling brought
attention to the loophole in the
law that allows payoffs on the
games.

According to Andrews, sudden-
ly South Carolina went from
approximately 15,000 video poker
and 8-line games to 24,000 in one
year. When as many as 30 games
began to appear under one roof,
public concern led to more regu-
lations, something SCCOA mem-
bers had wanted for years.

A law passed in 1993 limits the
number of games per location to
eight, with no one under the age
of 21 allowed to play. Central
computer system accountability
will be required down the road,
by July 1, 1995. In four-and-a-half
years all games in the state must
be random generating, a totally
different animal than existing
games on location.
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Hugh Andrews I, president.

Phillip Caldwell, vice president of

operations.
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Can operators in the state hope
to keep current poker and 8-line
games and merely make adjust-
ments? Says Andrews, “I don’t
believe this is possible for several
reasons. First, the program for
these games would have to be
totally rewritten, and I don’t
believe there’s enough in the
hardware design to make the
necessary changes. Second,
there’s also not enough hardware
to go on-line with a statewide
computer. Third, the state is
going to require that acceptable
games be tested in a gaming lab.”

A statewide referendum (coun-
ty by county) looms ahead in
November, at which time voters
will be asked whether to keep
video poker legal in the state.

Andrews points out, “A lot of
people don’t realize how much
these games have helped small
businesses stay in business. The
economy has grown substantially
over the years because we've
been able to operate these
games. We were always in mom-
and-pop-type stores. I would like
to see that protected, as opposed
to seeing small-scale casinos with
40-50 games.”

While there’s been a decided
slowdown in coin machine opera-
tor-backed efforts to obtain legal-
ized video gaming, does Andrews
still see a future for gaming?

In his words, “The market is
exploding in terms of Indian gam-
ing.” On other fronts: “Here in
South Carolina I hope for coin
machine operators to be involved
as much as ever. At Drew’s we've
been working on legal gaming
machines for the industry for the
last few years.”

Few outside of the manufactur-
ing ranks understand the time
and money that go into game
research and development. An-
drews concedes: ‘I can see where
you can sink $1 million into devel-
oping a game with no problem at
all. In our Treasure Chest and
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Drew Andrews and Huey Hayden in the factory.

The multi-player Live Video Craps may be a new category

of game in the future.

Respin 8 we have probably spent
$400,000 on the game concept and
cabinet design. And that doesn’t
include the board.” The games
were developed in conjunction
with Eagle Wing of Japan.

He adds, “You go to sell some-
thing and customers want to buy
it for $100 over cost. They don't
realize what you've already
invested in the game.”

While quietly handling its own
affairs, South Carolina has felt
pressure from out-of-state inter-
ests looking for gaming opportu-
nities. ‘I feel like the carpetbag-
gers have moved to the state,”
comments Andrews. “They come
here promoting land-based casi-
nos and pari-mutuel betting. I
don’t see any succeeding, with
the exception of a lottery. I
expect to see lottery lobbying in
the Legislature this year.”

The state constitution prohibits
a lottery but, says Andrews, “The
concept seems to be well accept-
ed here, with 66 percent of the
citizens in favor. People don’t see
a lottery as being something you
can overdo. It's probably the
same as other gambling but isn’t
perceived that way.”

PLAY METER

Games of yesterday,
today, and tomorrow
Since video gaming equipment
is the mainstay at Drew’s, which
games are the most popular? “For
the past three years or so the
most popular game for us has
been the W-7 8-line,” answers
Andrews. “Our new video lottery-
type games seem to have the
most interest at this time.”

the product line. Notes Andrews:
“When the fad for cranes was
over and the business slowed
down at the end of the ‘80s, we
ceased to manufacture them. We
haven't seen it as a market for us;
the return is not significant
enough. We could build them
again if the market was not so
soft.”

Andrews attributes the down-

“A lot of people don't realize how much

these games (pokers and 8-lines) have
helped small businesses stay in business.”

To what does he attribute the
success of 8-liners? “I think it’s
the fact that they resemble a slot
machine, are easy to play, and
provide a high ‘hit rate.” You win
nearly every hand. A lot of times
you don’t win as much as you bet,
but something is happening all
the time.”

Tiger Paw cranes, both stan-
dard and jumbo, were once high
on the demand list at Drew’s.
Now the games are no longer in
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turn in cranes to several factors,
one being inferior product on the
market. “Some companies gear-
ed up, thinking it would be
tremendous, and ended up with
inventory they couldn’t sell. At
first, people played the cranes to
WIN. They played for everything
at the beginning, then they got
particular. There’s still a place for
cranes but now it takes a special
place.”

Does the company have any
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plans on the drawing board for
new products in 1994? “We're
experimenting with some new
games,” notes Andrews. “For ex-
ample, a six-player craps game.
We may be approaching the era
of games where five or six people
sit down together to play. It could
become a new category of equip-
ment, one that we could distrib-
ute in South Carolina.”

Andrews admits that he is so
geared to gaming equipment that
it’s difficult to stay in-tune with
other available product. “The
arcade pieces, they're hard to
keep up with, hard to pay for, and
you can’t charge enough to get a
good return on investment. But
it’s been that way for 10-12 years.

“The biggest concern of our
customers who buy gaming
equipment is the higher cost of
new games. They're waiting to
see what happens with the fall
referendum. That means major
sales of new gaming equipment
will come after November this
year.”

All in the family

Family teams are at the heart of
Drew’s Distributing. Andrews’
son, Drew, has joined the staff.
Wife Pamela is vice president and
treasurer. Daughter Holly, 12,
shows promise for a coin-op
future while Dustin, 6, is a bit
young to determine his prefer-
ence yet.

technician; Shawn Suttles, techni-
cian; James Pearson, technician
and delivery; Mark Crawley,
parts supervisor; Joyce Hum-
phries, shipping and receiving;
Brenda Curtis, game assembly;
Rachelle Peace, receptionist; and
Claudia Humphries and Patty
Clayton, bookkeepers.

Although his parents are no

“We may be approaching the era of
games where five or six people sit down

together to play. It could become a hew
category of equipment.”

Fourteen employees round out
the company: Phillip Caldwell,
vice president of operations; Tim
Caldwell, vice president of sales;
Chuck Howell, chief technician;
Cliff Clary, technician and OBA
repair; Scott Foster, warehouse
supervisor; Tyler Foster, changer

longer here to see the Drew’s
Distributing of the ‘90s, Andrews
credits his success to their legacy.
Says Andrews: ‘I remember how
hard they worked. I was proud of
them for giving me the opportuni-
ty to be in this business.” [

Life on the Treasure Chest production line.
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Chuck Howell, chief technician.
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Income forecasting: the
only way to depreciate

n mid-1993 the IRS issued a pri-
vate letter ruling that allowed
coin machine operators to use
the income forecasting method of
depreciation. Even though some
operators had already been using
it, the ruling provided an impor-
tant precedent. This significant
victory, secured by AMOA and,
more specifically, immediate past
president Craig Johnson, means
operators can now defer thou-
sands of dollars using this
method.

With April 15 not far away, we
thought it would be a fitting time
to speak with operators who have
either used the income forecast-
ing method for years or who have
only recently discovered its bene-
fits. Either way, their message is
clear: if you operate games—
especially video games—and
don’t use the income forecasting
method, it's time to give it serious
thought.

"The number one thing the income fore-
casting method allows operators to do is

depreciate the equipment while it's
earning.”

Background

(Note: The following back-
ground information comes from a
booklet prepared by the interna-
tional accounting firm of Deloitte
& Touche in Salt Lake City, which
assisted AMOA and Johnson.)

Prior to 1981, video games were
depreciated over a period of 24
months or less. For video games
purchased between 1981 and
1986, Congress increased the
depreciable life to five years.
Under the current federal tax
depreciation rules (MACRS), a
video machine is depreciated

machine is considered a comput-
er or entertainment equipment.
In the volatile video game indus-
try, either a five- or seven-year
life grossly overstates the actual
operating period of most video
arcade machines. In fact, video
games generally lose most of
their public appeal after the first
or second year.

Congress has allowed other
entertainment industries, such as
the motion picture and publish-
ing industries, to avoid MACRS
useful life classifications and use
the income forecast depreciation
method. The income forecasting
method recognizes that certain
assets generate uneven flows of
income and have unique income-
producing potential.

Video games fall within this
classification since the income
potential for video games is whol-
ly dependent upon public appeal.
For example, under the income
forecasting method the movie
“Jurassic Park” would likely be
depreciated over a longer period
than the movie “Last Action
Hero” since “Jurassic Park” has
shown a stronger audience ap-
peal, which may continue for a
longer period.

In a recent private letter ruling,
the IRS allowed a video game
operator (Johnson) to use the
income forecasting method of
depreciation for federal tax pur-
poses. While the IRS states that
the ruling cannot be cited as legal
authority, it reflects the IRS’s cur-
rent position on a national level
with respect to the use of the
income forecasting method for
video machines. As such, local
IRS agents should consider the
private letter ruling when exam-
ining an operator’s method of
depreciation.

ChriStODr!er over a five- or seven-year life, In the past, IRS auditors who
Caire depending upon whether the have disallowed the use of the
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the pros have to say...

“We have been very pleased with the performance of the Rainbow Crane Company and
the equipment that they manufacture.”
Randy Fagundo — V. P., Sugarloaf Creations, “Worlds Largest Crane Operators”

“We have sizeable crane operations in four la'%a cities and run hundreds of jumbo cranes.

Here’s what i

Our city managers tell us they want Rainbows tor their growth. They cite the machine’s
looks, reliability and ease of service as reasons. Most importantly, they tell us that
Rainbows result in more revenues per machine.”

David Chazen — President, Win Stuff, (sister company of Good Stuff Toys)

“The Rainbow Crane is the most technologically advanced and appealing machine on the
market today. We have replaced other cranes with the Rainbow and realized increased
revenues instantly.”

Kevin Theisen — American Coin Company

“We highly recommend Rainbow Cranes for several reasons: 1) Quality of
Manufacturing, 2) Reliability, 3) Outstanding ongoing technical support, and 4) Rainbow’s
classy IooKk:" have allo;;&d us access to -volume accounts.

800-466-3711(continental U.S. only)
) Companies

Tel (619) 748-7157 12678 Brookprinter Place, Poway, California 92064 Fax (619) 679-3576
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income forecasting method did so
because no specific IRS ruling
allowed such a method for video
games. Now that the IRS has
issued a private letter ruling
allowing it, the video operator’s
next concern should be to estab-
lish a reasonable method for cal-
culating depreciation using
income forecasting. Only indus-
tries such as the motion picture
and publishing industries have
been previously authorized to use
it, and most of the IRS’s written
direction for calculating depreci-
ation under the income forecast-
ing method was intended for
those industries.
Tax benefits of using
income forecasting

Again, according to Deloitte &
Touche, “Most of the tax savings
from using the income forecast-
ing method are found in the year
new machines are purchased and
placed into service. Based upon a
survey of video game operators
that we performed, the average
income forecasting depreciation
percentages, as compared to five-
and seven-year MACRS depreci-
ation percentages over a five-
year period, are as follows”:

Randy Chilton,
Chilton Vending

Chilton, the current AMOA
treasurer, says income forecast-
ing is the association’s greatest
achievement in 20 years.

“The number one thing the
income forecasting method
allows operators to do is depreci-
ate the equipment while it's earn-
ing. Over a 20-year period, it
doesn’t matter a hill of beans how
you depreciate your equipment.
But what income forecasting
allows you to do is depreciate the
product while it’s earning the
majority of its revenue, which is
good because that's when you've
got to pay for it. Secondly, when
you elect to use income forecast-
ing, it no longer falls under the
acid test of the alternative mini-
mum tax method.”

He estimates that medium-
sized operating companies, de-
pending on their level of video
game purchasing, could save
between $30,000-$50,000 in any
given tax year. As for that level of
purchasing, Chilton says it
doesn’t matter if you buy one
video game or 100—income fore-
casting is the way to go. “It simply

Income
Forecasting
Method

Year1 53.37%

Year 2 2555

Year3 13.54

Year4 8.60

Year 5 1.16

5-Year 7-Year
MACRS MACRS
20.00% 14.29%
32.00 24.49
19.20 17.49
11.52 12.49
11.52 8.93

For example, a video game pur-
chased for $3,000 and depreciated
in the first year would result in a
tax deferral of $252 as opposed to
depreciating the asset using five-
year MACRS. Such deferral
assumes a 28 percent tax bracket
and no salvage value for the video
game.
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makes no sense to depreciate a
video game over five years or
seven years,” he said.

While Chilton feels that opera-
tors who operate video games
“are costing themselves a lot of
money by not using income fore-
casting,” the situation is not the
same with pool tables, jukeboxes,
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cranes, and other steady-earning
equipment.

“There’s a big difference; look
at the revenue stream,” he
explained. “A pool table will still
be good in 10 years. Buy a video
game and a pool table today and
consider their likelihood of actual
use over 10 years; it's a dramatic
difference. Operators need to
make a category-by-category
decision. You don’t have to use
income forecasting for all of your
equipment.”

If an operator’s accountant isn’t
familiar with the income forecast-
ing method of depreciation,
“make sure he becomes familiar.
This is just too important not to
take advantage of it,” Chilton
concluded.

Tony Parina,
Parina Enterprises

Parina has been using the
income forecasting method for
eight years. After going back and
forth with him as to whether the
method could be used, the IRS
gave its approval, albeit implicit-
ly. Why didn’t that translate into a
precedent for operators?

“Craig Johnson received a pri-
vate letter ruling, whereas the
IRS essentially told us they had
no problem with us using income
forecasting—but they wouldn't
issue a private letter ruling,”
Parina explained. “They wanted
$1 million from me, and [ ended
up paying roughly $300,000. At
the time I used income forecast-
ing and took ITC (investment tax
credit), which is no longer avail-
able. I could only have one, so |
did have to pay the $300,000, but I
did not have to pay for the use of
income forecasting.”

As an example of how much
money can be saved, in the third
year of using this method of
depreciation, Parina realized a
tax deferral of about $700,000 for
a video game investment in the $5
million range.

He agrees with Chilton that
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income forecasting is ideal for
equipment like video games and
pinball machines, not as much so
for jukeboxes, pool tables, etc.
“Income forecasting has tradi-
tionally been a depreciation for
the movie industry,” Parina
explained. “They don’'t know how
long a movie will be popular with
the paying public. Obviously
‘Gone with the Wind’ couldn’t be
written off over two years, while
others could be written off in an
hour-and-a-half! This same situa-
tion exists for operators of video
games.”

Not everyone, however, is a
candidate for using income fore-
casting, Parina says.

“A lot of people operate equip-
ment that isn’t 100 percent legal,”
he said. “Therefore they will not
be able to use this method, be-
cause detailed, accurate account-
ing is needed. If you have gray
games all over the place and are
paying under the table, you better
stay away from income forecast-
ing; it’s a free ticket to jail. But
those who operate legitimate
games on a commission or lease
basis should utilize income fore-
casting.”

To illustrate how painstaking
income forecasting is, Parina
gave the following example:

“Every game—each unit—has to
be set up on income. Let’s say you
have a Mortal Kombat II that
started out at a pizza parlor, went
to a bowling center, then back to
another pizza parlor, then was
broken because someone stole
the board out of it. The different
locations will obviously experi-
ence different earnings. Here’s
the key: you can’t take your pur-
chase of 40 Mortal Kombat IIs and
try to come up with a value on it.
You must track each and every
one of them and determine what
the income was for the year and
what you expect it to be in the
future.”

Is it all worth it? “In my opinion,
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yes, by all means,” Parina con-
cluded.
Wendell Cannon,

Amusement Games of Texas

Cannon had been using a form
of income forecasting prior to
being audited by the IRS. At the
audit he was told that he
shouldn’t be using income fore-
casting; Cannon disagreed. On
the eve of going to court, he set-
tled with the IRS, but not before
spending about $113,000 in legal
and accounting fees and interest
for a $21,000 tax bill. “It was a real
horror story; I never want to have
to go through that again,” Cannon
said.He was audited for 1988,
1989, and 1990. Despite having
charts, graphs, industry figures,
income forecasts, etc., which sub-
stantiated that his video games
dropped over 50 percent in value
after the first year, the IRS would
hear nothing of it. At an 11th hour
meeting before going to court,
Cannon and the IRS reached a
settlement.

“One of the main reasons they
settled was because I was using
the income forecasting method,
or at least a derivative of it,”
Cannon said. “I believe that had
we gone to court, we could’'ve
proven that the games do deteri-
orate quickly in value and that
the income forecast method is a
valid method of depreciation. I
think the IRS would’ve received
an adverse ruling.

“I've switched to a pure income
forecasting method. I contend
that you can use it for any amuse-
ment equipment that takes a
quarter. But be careful that you
accurately ascertain what the
income is going to be and what
percentage is going to be obtain-
ed in the first year, second year,
and third year. That said, the only
safe way to depreciate equip-
ment—especially video games—is
using income forecasting. Other-
wise you take seven-year MACRS,
which is a catastrophe.”
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Cannon says a real no-no is
storing old, never-to-be-used-
again games in a warehouse.
“Most operators will take their
old pieces off the route and keep
them in the warehouse; that's a
mistake,” he said. “Sell them or
throw them in the junkpile!
That’s the only thing that saved
me. Otherwise the IRS can come
in and say, ‘The games are still
here, aren’t they? You have to
apply seven-year MACRS to them
all.’ Boom, the operator’s dead.”

In the most emphatic of terms,
Cannon concluded: “Quit fooling
around with alternative methods
of depreciation. If your accoun-
tant doesn’t know how to use in-
come forecasting or doesn’t want
to, fire him! As for the IRS, they're
nothing but a bunch of crooks.”

Finally, here’'s how Craig
Johnson sums up the private let-
ter ruling allowing income fore-
casting: “Income forecasting
depreciation, simply put, gives
video game owners the ability to
properly account for their assets.
This means that you are not giv-
ing the government your money
in advance of when it is rightfully
due. By depreciating video games
using the income forecasting
method, you can keep very accu-
rate books and at all times know
what your business is doing and
where you stand.

“This year video game owners
will keep hundreds of thousands
of dollars that would have been
paid to the government if they
had not been using income fore-
casting. With the ability of com-
puters today, keeping track of
your equipment for the use of
income forecasting is not diffi-
cult.”

For a much more detailed ex-
planation of income forecasting,
contained in the booklet pre-
pared by Deloitte & Touche, con-
tact AMOA headquarters at (800)
YES-AMOA. [
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Irving
Blackman

TAX
TIPS

Retire, but don't
sell your business

his war story is true. A reader of
this column—Ilet’s call him Joe—
recently called with a typical
request: “Irv, I want to retire. Will
you value my business so I know
how much to sell it for?”

After a short conversation, two
important parts of Joe’s financial
picture puzzle came into clear
focus: 1) Joe’s business was valu-
able and would be easy to sell, but
2) the tax cost would be murder.
Unfortunately, many readers, like
Joe, are in the same boat; they
just don’t know it.

An in-depth consultation a few
weeks later completed the puz-
zle. Joe is 62 years old, has two
kids—a son and a daughter—in
the business and one son who is
not interested in the business.
Joe owns all of the stock of Family
Co., a C corporation (a tax-paying
corporation). Family Co. owns
appreciated assets—land, build-
ings, and goodwill—that are
worth about five times their book
value on the company’s books.
Goodwill, as is usually the case, is
not on the books or, put another
way, is put on the books for zero.

Joe started the business 31
years ago with $1,800 of his own
and a large loan from his dad. To
keep it simple, let’s say that Joe’s
tax basis for the Family Co. stock
is zero.

Now the economic facts and the
tax problem. The business,
including the appreciated assets,
is worth about $2.5 million. Great!
The tax hit to the corporation is
about $.6 million. What happens
when Joe takes the $1.9 million
balance out of the corporation?
Another tax hit. This time about
$570,000. True enough, the
$1,330,000 left is a nice bundle of
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cash, but not nearly enough for
the after-tax investment income
(estimated at $60,000 to $80,000
before taxes per year, depending
on interest rates) to maintain the
retirement lifestyle Joe and his
wife have dreamt about. For Joe
to pay almost half of the busi-
ness’s value in taxes to accom-
plish his retirement goal is insan-
ity. What to do?

Don't sell the business. Keep it.
Without covering every detail,
here’s the basic plan we worked
out for Joe. Family Co. elected S
corporation status. Joe retired;
the kids run the business anyway.
Yes, Joe consults—working half
days—about six to 10 times a
month, except in the winter when
he goes south.

Family Co. usually made
$300,000 to $450,000 per year
before any salary or fringe bene-
fits to Joe. That leaves plenty of
room for Joe to take $100,000
after taxes (more or less) of S cor-
poration dividends to fund his
annual retirement needs. We also
put two plans into effect: first, a
transfer of stock plan to the chil-
dren, including a buy/sell agree-
ment; and second, an estate plan
for Joe and his wife, funded by
insurance, that will eliminate all
estate taxes.

IRS caves in

OK, all together now. Stand and
cheer. Applaud, for the IRS no
less. Why? Because the IRS has
finally come over to our side on a
how-to-value-your-closely-held-
business issue that will save you
and your family a bundle of taxes.

Here’s the story. For over 20
years, my office—via these arti-
cles, special reports, valuation
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TAX TIPS

books, and actual reports valuing
closely held businesses for tax
purposes—has been screaming at
the IRS, “We are entitled to take a
minority discount when a majori-
ty owner of a closely-held busi-
ness transfers a minority interest
to one or more of his children or
grandchildren.” Over the years,
the courts have agreed with my
position; the IRS has not.

Now the IRS agrees—in writing.
This is what the IRS says in
Revenue Ruling 93-12: “A minori-
ty discount will not be disallowed
solely because a transferred
interest, when aggregated with
interests held by family members,
would be part of a controlling
interest.”

The ruling offers this practical
example: “P owned all of the sin-
gle outstanding class of stock of X
corporation. P transferred all of
his shares by making simultane-
ous gifts of 20 percent of the
shares to each of his five children:
A, B,C,D,andE”

Let’s translate the example into
dollars for your business. Sup-
pose X Corp. is your business and
is valued at $3 million. Everyone
agrees with the value, even the
IRS. In our office we would typi-
cally take a discount for general
lack of marketability (usually in
the 35 percent range) and an
additional discount for minority
interest that would bring the total
discounts to 45 percent, or
$1,350,000 ($3 million x 45 per-
cent). This means that the value of
your business for tax purposes is
only $1,650,000 ($3 million minus
$1,350,000).

The IRS has accepted the mar-
ketability discount theory for
years. Adding the minority dis-
count theory to the IRS’s accep-
tance list puts us (the business
valuation appraisers and you—
the business owners) in the dri-
ver’s seat. Now the IRS can only
argue the amount of the discount,
and as long as our discounts are
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reasonable (like the percentages
used above), you are on solid
ground.

For more information, send for
these special reports: “Transfer
Your Corporation to the Next

Generation—Tax Free”; “Trans-
ferring Your Business When You
Have Two or More Children”; and
“How You Can Beat the Estate
Tax—Legally.” [

Two magic bullets to help
you beat the tax collector

Do you really know the true tax
cost of every dollar you earn?
Most people don’t, not even suc-
cessful people.

Let’s crunch the numbers. To
make it easy, assume you're in a
30 percent income tax bracket—a
50 percent estate tax bracket.
After you read this you may want
to substitute your actual brackets.
Also consider what Washington
did to tax brackets in 1993. And

don'’t forget that your home state
gets a piece of your tax action.
For example, if you make $1 the
first 30 cents goes for income tax.
You've still got 70 cents, which
you save and some day die with.
Now the estate tax robs half: 35
cents goes to the IRS and 35 cents
goes to your family. Yep! The tax
collector gets 65 cents (usually
more) of every dollar you earn
and save. Your family gets 35
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cents and often less.

Let’s apply this basic (but unfor-
tunately true) example to the two
kinds of assets you own: tax-paid
and tax-deferred. Tax-paid assets
(like cash, CDs, stocks, bonds, etc.
that you bought out of savings)
will be clobbered by a 50 percent
estate tax when you pass on. Or
put another way, each additional
$1 million in your estate is only
worth $500,000 to your family.
Sorry!

Now what about tax-deferred
assets (like the funds you have in
a pension plan, profit-sharing
plan, 401(k), or an IRA)? Better sit
down. Ready? Take $1 out. Just
like the basic example: the result
is 65 cents to the tax collector, 35
cents to your family. Or put
another way, each additional
$100,000 of your tax-deferred
assets is only worth $35,000 to

Billiard
Cloth

All Grades and Colors

Mals
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NEW YORK—212-475-4960

FAX—212-533-8169
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your family!

What happens if you die with
the funds still in the tax-deferred
plan? Same thing. Only 35 cents
out of every dollar to your family.

OK, now you might take a few
minutes (or a few hours) to pencil
out what your estate is really
worth.

Now here’s some exciting news.
We have developed a new con-
cept that beats the estate tax—
legally. Best of all, if you or your
spouse is insurable, it always
works. In a nutshell, here’s how.
It’s a three-step process.

Let’s use $1 million as an exam-
ple (your amount can be higher
or lower and assets can be tax-
paid or tax-deferred, in any com-
bination). We're going to apply
the concept to tax-paid assets:

Step #1: Buy a $1 million single-
premium immediate-pay life

annuity (assume you are a 64-
year old male and your wife is 59).
You will immediately begin to
receive $108,000 (the amount
varies with age, sex, and current
interest rates) per year as long as
you live. A portion of the $108,000
is tax-free. Remember that a por-
tion of that $108,000 is a return of
your $1 million. The tax is only
$19,973, leaving $88,027 of spend-
able cash. Now, the first magic
bullet—when you die, there is
zero estate tax. Why? The annuity
has no value at your death.

Step #2: Buy a $1 million sec-
ond-to-die policy (on your life and
your wife’s life). The cost is
$20,905 per year, leaving you
$67,122 in after-tax (and after the
cost of the insurance) spendable
income every year. That's a 6.71
percent return after taxes.
Compare it to your current rate
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of return.

Step #3: Here comes the second
magic bullet. Have an irrevocable
life insurance trust (ILIT) buy the
$1 million policy. After the second
death (of you and your wife), the
ILIT will collect the $1 million tax-
free (no income tax and no estate
tax).

Let’s summarize: during your
life, you are assured of over
$67,000 of after-tax income for as
long as you live. After the second
death, $500,000 has been turned
into $1 million.

The concept works in a similar
manner—even better for estate

tax purposes—for tax-deferred
assets. The $35,000 (or less) that
would have been left after taxes
for each $100,000 in your plan is
turned back into $100,000 (or
more) after taxes.

There are many variations (if
you are single, richer, want to
increase wealth, etc.) of the
example given. In practice, the
concept is tailored to your specif-
ic situation. No attempt is made
to cover every variation, rule,
trap, and exception. The concept
requires the help of an experi-
enced and knowledgeable profes-
sional.

If you want to learn more about
this fascinating new wealth-build-
ing concept, you may be interest-
ed in the following special
reports: “The Secret of How the
Rich Create Wealth and Income
Without Risk—The Junk Money
Concept”; How to Triple Your
Pension, Profit-Sharing or IRA
Value”; and “Pay Zero Estate
Tax—The Super Trust Way.”

The address to send for all of
the special reports ($25 each)
mentioned in the articles is
Blackman Kallick Bartelstein, 300
South Riverside Plaza, Chicago,
IL 60606. [J

Why own term life insurance?

For years I have been telling
my business clients—with tongue
in cheek—that one of the first
rules for saving taxes is “If you
pay it, deduct it. If you can’t
deduct it, don’t pay it—or cut the
cost.”

Well, let me tell you why this
old quote is appropriate here.
Life insurance premiums are not
deductible. Whole life premiums
are never deductible. With one
minor group-term exception,
term life insurance premiums are
not deductible. Yet millions of
business owners (for various rea-
sons) own term life insurance
policies. Most own one-year term,
which means if you are lucky
enough to survive for a year, the
insurance company will let you
place your bet for the next year
on the same policy. The bet, tech-
nically called premium, gets high-
er every year. And it ain’t
deductible.

But recently an insurance con-
sultant (let’s call him Steve)
showed me how to really cut the
cost. Steve has one of those tiny
notebook computers and, with a
few magic strokes, the computer
screen lists the lowest cost term
coverage for any given age. Steve
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kept stroking the keyboard to
eliminate all but the top-rated
companies in the industry.
Combining low-cost term insur-
ance«with an irrevocable life
insurance trust (ILIT) is the key to
economic heaven for you and
your family. Why? The low insur-
ance premiums cut your out-of-
pocket costs during your life, and
the ILIT eliminates the estate tax

cost to your family when you go to
the big business in the sky. If you
are one of the millions of term life
insurance owners, call your in-
surance consultant today. Steve’s
impressive insurance computer
software is available to anyone. If
you don't have any luck, give me
a call (312/207-1040) and I'll put
you in touch with Steve. [

Stock bonuses: a great
way to transfer stock

Do one or more of your chil-
dren work for your closely-held
corporation? If so, keep reading.
Let’s say your daughter, Ann,
works for and, as a practical mat-
ter, runs your corporation, Your
Co. The family business, an S cor-
poration, is worth about $2 mil-
lion. You would like to give Ann
five percent of the corporation, a
$100,000 gift. Such a large gift has
gift tax consequences. Is there a
better way?

A stock bonus can do some
neat tax tricks for most business
owners with this kind of problem.
Suppose Your Co. gives Ann a
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$100,000 bonus—not in cash, but
in stock in the company. The tax
consequences are near perfec-
tion. Ann must pay income tax on
the $100,000. No doubt you can
make a gift to Ann of the cash to
pay this tax. Where will you get
the money? Well, the $100,000
stock bonus is deductible by Your
Co. That will reduce the corpora-
tion’s profits and your tax burden.
Simply put, Ann pays tax on the
$100,000 while you get a deduc-
tion (through the S corporation).
Can anything go wrong with
this tax plan to get stock and
money out of your business? Yes,
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Michael Ceveris, Paul
Kandel and Anthony J
Barrile. The music | « > % ~
comes through
with crystal clarity using Data
East's new, increased memory,
BSMT 2000 Deluxe Digital Sound
PCB.

— Pinball Wizard - I'm Free — Tommy's Holiday
Camp — Cousin Kevin - Tommy Can You Hear
Me? — See Me, Feel Me — Sparks — Miracle Cure
— Amazing Journey — We're Not Going To Take
It — Acid Queen - Sally Simpson — Go To The
Mirror — Fiddle About — Christmas — There's a
Doctor — Captain Walker — Sensation — Smash
The Mirror — Listening To You — The Overture -
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The Who's Tommy Pinball Wizard is sure to be a sensation in

your location. More than two dozen play modes, including thir-

teen illuminated in the Union Jack, will challenge even Official
Tommy Pinball Wizards.

T™ME S\VER BM LS

Can't have any distrac-
tions when the flipper
blinders close! Feel all
the bumpers, become
part of the machine.
You'll need to play by
intuition, play by sense
of smell.

BVER gy

Smash the mirror for
multi-ball excitement

The Who's Tommy Pinball Wizard with it s eye catching

and super Jackpot graphics, award winning music and pulse racing play-
scoring! field excitement is sure to become a pinball classic in
the same way The Who's Rock Opera has become a
D Nizard. Rock-n-Roll classic.

Featuring Data East USA, Inc.
Qual )
g e 1850 Little Orchard St.
from San Jose, CA 95125
Phone: (408) 286-7080

Fax: (408) 286-0842




TAX TIPS

two things. First, the IRS may
attack by saying Ann’s compensa-
tion is unreasonable. This prob-
lem is easily solved by paying out
the stock bonus over a period of
two or more years.

Secondly, the IRS may attack
the valuation of the shares.

Having a competent business
appraiser value the shares issued
as a bonus is the easy way to
avoid any conflict with the IRS.
And remember, the value of the
shares is entitled to two signifi-
cant discounts: a discount for
general lack of marketability and

a discount for a minority interest.
Combined, these discounts are in
the 35 to 45 percent range.

One more point. This technique
can be used by a regular tax-pay-
ing C corporation, as well as by
an S corporation. [J

401(k) plans: a sure tax winner

Do you know what successful
business owners identify as their
favorite long-term tax-saving
technique? Hands down, a quali-
fied pension or profit-sharing
plan always wins. And why not?

Where else can you control
your tax-saving goodies every
step of the way? You get a tax
deduction when you put money
into the plan’s trust; the earnings
of the trust accumulate tax free;
and when you take your share
out of the trust, a special averag-
ing break cuts your tax burden.

Can you match or even beat the
tax benefits listed? Well, maybe
you can with a 401(k) plan.
Actually, a 401(k) plan is an old-
fashioned profit-sharing plan
with a wonderful twist—the em-
ployee can make deductible con-
tributions to the employer’s plan.

Here’s an example: Success Co.
establishes a 401(k) plan that
allows employees to contribute
up to 10 percent of their compen-
sation to the plan. Bart, who
earns $50,000 per year and is in a
30 percent tax bracket (including
state income taxes), contributes
$5,000 to the plan. You'll love the
tax results. Bart’s income for the
year is only $45,000 ($50,000 minus
$5,000). His income tax saving is
$1,500 ($5,000 x 30 percent).

The most important feature of
the plan is that contributions
made by the employee get the
same tax benefits as employer
contributions to a regular profit-
sharing plan—the contributions
are deductible. Better yet, from

PLAY METER

the employer’s viewpoint, the
company provides a solid tax
opportunity to the employee
without using one dollar of com-
pany money to fund the plan. Can
high-paid executives and stock-
holder/employees contribute?
Yes. Is a 401(k) plan right for your
company? The answer depends
on a host of factors, but here’s a
list that tells if your company is a
likely candidate:

1) Your current profit-sharing
plan is subject to the top-heavy
rules. You are forced to make a
minimum three percent contribu-
tion for all eligible employees.

2) You currently have a thrift
plan. Your employees are making
nondeductible contributions to
your present plan.

3) The cost of a traditional plan
is too high. You must include too
many non-key employees.

Easter is April 3!

£353¢3 Ask about our St. Patrick's Day Plush £35355
See us at ACME '94, March 17-19 « Booth #2052

UcecessS

Plush, Inc.
1-800-396-8888

10660 Kinghurst Drive

Easter
Pre-Packs
—Available!

_Call Now!

Houston, TX 77099
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TAX TIPS

4) Your profit margins are low.
Since you can’t afford to make
contributions, you never installed
a qualified plan.

Section 401(k) plans are one of
the most exciting employee
fringe benefits to come along
since the birth of pension and
profit-sharing plans. Want to

learn all you need to know about
qualified employee retirement
plans? Read these special re-
ports: “Section 401(k)—Everybody
Wins, Employer and Employee”;
“Still the Best Fringe Benefit—
Profit-Sharing and Pension
Plans”; and “How to Cash Out Tax
Free, Yet Keep Your Business.” []

Golf tax bogie

There are sand traps and there
are tax traps. This sad tale
involves both. Here’s the story. A
company—let’s call it Go Go
Inc.—promoted a three-day golf
outing at a resort. The agenda
was vacation-like: dinner and
open bar the first night; golf activ-
ities with dinner, followed by
awards the second day; and
departure after breakfast on the

last day. The festivities were
enjoyed by 49 employees of Go
Go and 108 representatives of
customers.

Can Go Go deduct the expens-
es of the outing—food, lodging,
golf fees, prizes, and transporta-
tion? No, says the IRS (Letter
Ruling 8315006). Shocked? Don’t
be. The IRS is right. The law
clearly does not allow a deduc-

- Parts

BEST QUALITY

& LOWEST PRICE

- Original New and Used PC
Boards, Cartridges For Video
Games

- Ticket Dispenser

- Power Supplies With Display

Why Not Earn More?

Cheapest In Taiwan
Contact Us Now.
Compare And We Win!

tion if the entertainment occur-
red under circumstances where
there was little or no possibility of
engaging in the active conduct of
business.

Sure, the activity was business-
related and of a general econom-
ic benefit to Go Go. Even the IRS
conceded that. But the fact
remains that such activities are
primarily non-deductible good-
will.

Could the deduction have been
saved? Yes. If the agenda had
included bona fide and substan-
tial business discussions before or
after the fun time activities, the
golf outing expenses would have
been 100 percent deductible.

Irving Blackman, a CPA special-
izing in closely-held businesses,
will consult with readers of this
column. His tax hotline is (312)
207-1040. []

Winners of 4 IAAPA Awards for
Excellence in State of the Art
Soft Modular Play Systems.

PENTES DESIGN INC.

1346 Hill Road Charlotte, NC 28210 704 552-5400 FAX 552-0263

CLE-lectronic Co., Ltd.

P.0. Box 20-146
886-6-2895901 (Rep.)
FAX: 886-6-2896575
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THE WILLIAMS BALLY/MIDWAY ADVANTAGE:
CLASSICS, NOT COPIES

Master crafisman Antonio Stradivari produced just over 1,000 violins
in his Cremona, Italy workshop before his death in 1737.
Today the Stradivarius is still considered the pinnacle of perfection.

There’s no substitute
for a sound investment.

u f you’re content to fiddle around, any violin will do. craft our games from the ground up. We refine and redefine
But if you appreciate the value of a true classic, there’s until the game we eventually release is the absolute best it can be.
no substitute for the legendary Stradivarius. It's this obsession with excellence that ensures the profitability
Williams Bally/Midway appreciates the value of classics and longevity of each and every Williams Bally/Midway game
as well—and strives to create one with every new game you buy.
we design. So when you're considering your next coin-op investment,
We take the time to research the market, and then with the consider the classics of Williams Bally/Midway. After all, if
industry’s top design teams we individually and meticulously something sounds like a bargain, it'll probably play like one, too.

Uillicorns @ 5

Williams Electronics Games, Inc

/MIDWAY.

Midway Manufacturing Company

A subsidiary of
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Industries Inc
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MANAGEMENT

Cut their pay and your
employees will love you

uried in the IRS Code is a provi-
sion with great potential and a
very unlikely name. Salary Re-
duction Plans let you and your
employees pay for fringe benefits
with before-tax dollars, lowering
federal income tax liability and,
in many cases, state and local
income taxes as well.

Anything involving the IRS is a
minefield of Is and Ts and red
tape. Let’s see if we can get to the
other side. Here’s how a basic
Salary Reduction Plan works.

Suppose you pay the health
insurance premium for your
employees, but not their depen-
dents. Through payroll deduc-
tions, employees electing depen-
dent coverage pay $50 per month.
With a Salary Reduction Plan, the
dependent premium is subtract-
ed from gross earnings to deter-
mine taxable income. An employ-
ee earning $18,000 annually pays
taxes on $17,400 and, at a 15 per-

Paid Vacation 75%
Health/Medical Insurance 61%
Paid Sick Leave 44%
Bonus 43%
Flexible Hours 34%
Dental Insurance 22%
Retirement Plan 21%
Employee Leave 18%

survey of Small and Mid-Size
company Fringe Benefits

* Surveyed before the Family Leave Act was signed.

Source: National Small Business United/Arthur Andersen
Enterprise Group Survey, June, 1993. Used with permission.

For more information or copies of the full report, contact
Laurence Hayward of Arthur Andersen Enterprise Group, (312)
507-1295, or Marcia Bradford of NSBU, (202) 293-8830.

Unpaid Parental Leave * 17%
Profit Sharing 16%
Tuition Reimbursement  15%
Paid Parental Leave * 5%
Other 4%
Stock Ownership Plan 4%

Child Care Reimbursement 2%
None of the above 13%
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cent tax rate, saves $90 in federal
income tax, plus possible state
and local income tax savings.
Now $600 insurance premiums
cost $510 or less.

There are hoops to jump
through to implement the plan,
i.e., filing forms with the IRS.
After that, your present payroll
procedures remain basically
intact, but Box 10 on the employ-
ees’ W2s (wages, tips, and other
compensation) show the reduced
gross pay.

Important: There are Social
Security (FICA) and Medicare
tax savings to the employee and
the employer under some
Salary Reduction Plans, but not
others. See your accountant or
benefits advisor for details.

Though you won't see a sub-
stantial dollar savings from this
program, it’s an almost no-cost
benefit you can provide employ-
ees (and yourself). Afraid of being
tarred and feathered at an em-
ployee meeting announcing a
Salary Reduction Plan? Call it
something else. Salary Conver-
sion Plan sounds better, or use
another IRS term, Cafeteria Plan.

You can stop reading the mag-
azine and tell the bookkeeper to
make these changes. Or you can
wait and consider the best time to
implement the plan. We all face
inevitable annual increases in
medical premiums. If employees
pay part of the cost, you might
time the Cafeteria Plan to begin
with the next premium increase,
softening the blow.

However, with health care
reform looming large on the hori-
zon, you may want to begin now,
while tax savings are definitely
available. Whatever you do,
before implementing any of the
suggestions in this article, talk to
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MANAGEMENT

your accountant or employee
benefits specialist.
Other benefits eligible
for salary reduction

Besides insurance premiums,
Cafeteria Plans apply to other
benefits, but time and administra-
tive costs increase. Under current
tax rules, a portion of dependent
care costs (child, elderly, dis-
abled), subject to salary limita-
tions, are allowed as credits
against federal income tax.
Covering these care costs under
a Cafeteria Plan reduces employ-
ees’ taxable income and may pro-
vide greater tax savings.

David Sharkey, a tax manager
with the international accounting
firm of Arthur Andersen & Co.,
says each employee must decide
whether tax credits or a depen-
dent care account is best in their
individual situation.

Employees who opt to cover
dependent care cost in a Caf-
eteria Plan determine their
monthly care expenses; you sub-
tract that amount from their
gross pay just like the insurance
premiums above. The funds are
withheld from employees’ wages
and individual accounts track
employee contributions. Period-
ically, employees present care
cost receipts; reimburse them
with tax-free money they have set
aside.

If you begin a care cost plan, be
sure your employees understand
the pitfalls. Employees decide
how much to set aside at the
beginning of the year. You deduct
that amount from their salary
until the next election date, even
if their circumstances change.

If an employee doesn’t use all
the money in his account, they

lose the funds. You can offset
employee losses by distributing
total unused funds in the plan to
all participating employees or
rolling over unused funds into the
employee’s account for next year.
You can’t return an individual
employee’s excess contributions.
The problem of excess funds can
be minimized by the employee’s
careful planning. Care costs are
generally easy to predict.
Another Cafeteria Plan option
covers reimbursed medical ex-
penses: deductibles, co-pay-
ments, and non-covered items
(i.e., dental expenses, cosmetic
surgery, and eyeglasses). The
administrative procedures are
the same as for care cost, but esti-
mating the amount to set aside is
more difficult. Unused funds are
forfeited. Still, if the kids need a
great smile, or their noses trim-

IRS Key Employee Rules

If your plan provides nontaxable benefits to
key employees (defined below) that are more
than 25 percent of the total of the nontaxable
benefits provided for all employees under the
plan, key employees must include in income
the value of the benefits that could have been
elected. (Special rules apply to key employees
concerning group life insurance.)

A key employee is any employee or former
employee who, during the year, or any of the
four preceding years, was:

1. An officer or the employer having for any
year listed below, annual compensation of
more than:

a) 1989—$49,032
b) 1990—%$51,291
c) 1991—$54,482
d) 1992—$56,111
e) 1993—$57,820

2. One of 10 employees having annual com-
pensation of more than $30,000 and owning (or
considered to own under related-party rules)
the largest interests in the employer.

3. A five percent owner of the employer.

4. Or a one percent owner of the employer
with annual compensation of more than
$150,000.

A related party includes members of the
employee’s family (including spouse, children,
grandchildren, and parents). These rules also
apply to certain individuals, corporations,
partnerships, estates, and trusts. Related par-
ties are treated as if each owned both his or
her own interest and also the other party’s
interest.

Source: IRS Publication 535, Business
Expenses.”
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NEW FOR '94...
THE BEST IN
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ACCESSORIES!

N FROM GREAT LAKES DARTS

t's a great new year at Great Lakes
Darts. For starters, we've added
dozens of new darts, flights, cases and
accessories to our product line and that
means an even bigger and better selec-

tion for YOU!
We also are pleased to introduce a new
line of apparel, including plush, fleecy
" sweatshirts, embroidered caps
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< And don't forget our gorgeous new color
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comes with participating in one of today’s
fastest growing sports. You can always
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America’s dart leader — Great Lakes Dart
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MANAGEMENT

med, tax-free money can be set
aside for those needs. Again, the
sting of forfeiture can be eased by
redistributions and rollovers.

Important: Employees can sub-
mit claims for more than they've
deposited in their medical ex-
pense account. If Jane begins
depositing $100 per month in
January and submits a $1,000
claim in February, you must
honor it.

Where does the extra money
come from? If the pool of funds
from all employees is large
enough, you rob Peter to pay
Jane. But in the end, Jane’s claim
must be honored as long as she
has scheduled deposits for that
year sufficient to cover it. This
means you may be out-of-pocket
funding employee medical ex-
penses.

What if Jane leaves the compa-
ny before depositing enough to
cover the money paid to her? The
answer isn't pretty. You suffer the
loss. Because of the potential lia-
bility, you may only want to
implement a medical expense
plan if your business has low
employee turnover and screens
its employees well.

Other plans can also be funded

with before-tax dollars. Sharkey
explains that while 401(k) plans
and SEP plans are not Cafeteria
Plans, they operate in much the
same way.

There are two common types of
401(k) plans: profit-sharing and
savings. Under the 401(k) profit-
sharing plan, you must make con-
tributions to the plan on behalf of
your employees. Typically, com-
panies match part of their
employees’ tax-deferred contri-
bution up to a predetermined
percentage of salary. For exam-
ple, you might match employees’
contributions 50 cents on the dol-
lar up to six percent of their
salary; employees may contribute
up to 10 percent of their salary.

For a small business a 401(k)
profit-sharing plan may not make
sense, unless it substitutes for all
or part of a general salary in-
crease. Even then, administration
(accounting, investment deci-
sions, vesting provisions) can be
difficult to do yourself, or expen-
sive contracted out. You might
consider a 401(k) savings plan or a
SEP plan instead.

Employees make tax-deferred
contributions to a 401(k) savings
plan with no employer match.

1. An officer.

3. Highly paid.

IRS Nondiscrimination Rules
For Highly Compensated Employees

If, in any plan year, your Cafeteria Plans discriminate in favor
of highly compensated individuals as to eligibility to participate
in the plan, or as to plan contributions or benefits, highly com-
pensated participants are taxed on the amount of the taxable
benefits that could have been elected. An individual or partici-
pant is highly compensated if he or she is:

2. A shareholder owning more than five percent of the voting
power or value of all classes of the employer’s stock.

4. A spouse or dependent of a person described in 1, 2, or 3.

Note: If your plan is maintained under a collective bargaining
agreement it is not treated as discriminatory.

Source: IRS Publication 535, “Business Expenses.”
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Limiting investment options cuts
down administration and ex-
pense. A SEP plan is even less of
an administrative burden.

A SEP plan is a self-directed
Individual Retirement Account
funded by regular payroll deduc-
tions. Employers may choose to
match all or part of employees’
contributions to a SEP. Em-
ployees determine how much to
deduct from their pay (subject to
IRS rules). You send their money
(along with your contribution, if
any) to the bank, investment firm,
etc., that the employee desig-
nates.

After that, the employee de-
cides what to do with the money.
The process for your business is
no more complicated than payroll
deductions, U.S. Savings Bonds,
or the United Way.

“Small and medium-size com-
panies compete with each other
and with large companies for
employees,” says Sharkey. “Cafe-
teria Plans, 401(k)s and SEPs give
a small company a low-cost way
to attract and keep competent
people.”

Is it worth implementing any of
these plans to attract qualified
employees or to improve morale
or relations with current employ-
ees? The accompanying table
showing typical fringe benefits
provided by small businesses may
help you decide.

We've discussed various tax-
reducing/deferring plans in their
increasing order of difficulty and
administrative expense. By now
you've realized they're called
Cafeteria Plans because employ-
ees choose which benefits they
want. An employee with no
dependents and good health
might opt out of a medical reim-
bursement plan and choose the
401(k) savings plan; another
might choose exactly opposite;
and a third may choose both.

While Cafeteria Plans can have
dizzying complexity, administra-
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tion is made easier by a personal
computer. Forrest Smith, vice
president of Software Services
Inc. in New Orleans, recom-
mends the accounting program
RealWorld to handle deductions
and employee accounts (Real
World Corp., Concord, N.H., 800-
678-6336).
A word of caution

Cafeteria Plans provide nice
benefits for the owners of a small
business, but may be too expen-
sive or time consuming for all
employees. Here the IRS nondis-
crimination and key employee
rules kick in.

If a Cafeteria Plan favors cer-
tain employees (including own-
ers) in eligibility, contributions, or
benefits, those employees are
taxed on the benefits. The accom-
panying tables give the simplified
IRS nondiscrimination rules and

key employee definitions.

For more detailed, free infor-
mation about these plans, call the
IRS at 800-829-3676 and request
Publication 515, Business Ex-
penses, and Publication 525,
Taxable and Non-taxable Income.

“You might time the
hew plan to begin
with the next

medical premium
increase, softening
the blow.”

Cafeteria Plans should be tai-
lored to the specific needs of your
business. Difficulties can be over-
come and pitfalls avoided with
planning and the advice of a com-

petent employee benefits special-
ist. Expert advice is especially
needed in light of the new tax
law, which affected the maximum
salary used to calculate contribu-
tions to 401(k) and SEP plans.

Changes in IRS regulations as a
result of the new tax law, and
court interpretations, could cause
further revisions. But working
your way through the minefield
will help you attract and keep
good employees. [

Channing F. Hayden Jr. is a
senior instructor at Tulane Uni-
versity College in New Orleans,
where he currently teaches “Prin-
ciples of Management” and sits on
the college’s Business Study Com-
mittee. A businessman of 27 years,
he is also a management consul-
tant whose articles have appeared

in several major business publica-
tions.

* RPﬁ°“ * Impulse *
profits

oni .
products. May dihese versatile mac

to stay Pwﬁmb\e i d durabl

ical an
locations, yet areé economic

@ Trouble free operation

Il
For color brochures ca
1800) 345-1183 (818)
Fax: (818) 899-0152

H V
now with the prover
YOU,\\ increase yOurvendors and impulse machines

i . |l impulse unifs
Il Mayoni today - @ Sound on @ .
CCJI Versatile product COprl\:;::,d ® Proven in fhousonds.?%?ec“ !
@ Made in USA and guarad @ Custom designs ava! a

oW
899-2488 M WWM

hines draw the most from your

o. Compare these features an




Simple Simon is an easy
redemption game that all ages
will have fun playing. Simple Simon
talks to the player coaching him how
to play the game and encouraging
the player to "try again"!

A "Simple Simon" jingle plays during
the attract mode and gives the

game real personality!

The game simulates the rules of
tic tac toe. The player tosses 3 balls
onto the play field and trys to match

the lit squares on the backglass.

If the ball lands in the lit square,

the player scores a higher ticket

value. If all three squares are
matched, the player gets a
ticket bonus!

Up to 4 coins or tokens per game
can be inserted - Each coin
increases the ticket values of
each square.

Game Features: < LED Display for number of coins in play
Cabinet Quality built with tongue and groove construction Payout percentages and Bonus Levels Dip Switch Settable
< Metal Ticket Door and Deltronics ticket dispenser Drain hole provided in front of cabinet
Ticket reset button on ticket door Game shipped with 5 balls, 3 for game play, 2 for Back Up
Diagnostics and Volume Control located in Coin Door < Game has casters to make the game easy to move
LED Ticket bank counts down tickets as they are paid out Game shipped in 1 carton with skid for forklift accessibility

Game Specs: 80" Hx 87"Lx 31.5"W  Weight: 600 Ibs.  Shipping Weight: 700 Ibs.

American Sammy Corporation
901 Cambridge Drive Elk Grove Village, IL 60007 (708)364-9787 Fax:(708)364-9831

© 1993 American Sammy Corporation. All Rights Reserved.
SIMPLE SIMON™ is a trademark of American Sammy Corporation
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EMT: a force to watch

e were witness to a madman
bent on destroying everything
in the place,” said John Mar-
gold, head of EMT Kiddie Rides,
a newly formed division of NSM-
America.

"No testing lab would ever con-
sider doing what this guy did to
these things,” remarked Tony
Lantz, EMT’s new American ser-
vice manager.

“OK, it was a little crazy—a lot
crazy, really—but the guy made
his point,” stated sales manager
George Haydocy.

These were just a few of the
comments made by observers of a
recent durability demonstration
given by Ulli Kunnecke, the presi-
dent of the German-based parent
company.

Dubbed “Mr. Destructo” by
those witnessing the demonstra-
tion, Kunnecke was showing
Margold, Lantz, Haydocy, and the
rest of management the differ-
ences between EMT’s kiddie rides
and competitive rides. The new
American company, a sister com-
pany to NSM-America that’s
housed in its Illinois-based facili-
ty, was formed to distribute
German-made EMT rides in the
American marketplace.

The “totally unscientific” dem-
onstration took place at the load-
ing docks in EMT’s portion of the
NSM-America office/warehouse
facility. Kunnecke had flown in
from Germany just for the
demonstration and, in prepara-
tion for his visit, had asked to
have, in addition to an EMT ride,
three competitive rides—"any
three models from any three
manufacturers”—on hand for the
demonstration.

The demonstration started with
Kunnecke disabling overload pro-
tectors and climbing on each of
the four rides. He then invited
two others to join him—yes, the
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full weight of all three men on
one ride at the same time. Two of
the four rides lasted less than five
minutes before their motors
started to overheat. A frame
member supporting the fiberglass
shell on one of the competitive
models failed altogether. EMT’s
Mercedes Benz, on the other
hand, passed nicely.

“That’s because our motors are
nearly half-horse, 110/220 volt, 4.5
AMP, asynchronous, heavy-duty
motors,” Kunnecke pointed out.

Then, without any warning,
according to Margold, “Ulli start-
ed kicking the fiberglass shells
with all the force he could muster
—like a madman.”

That was Kunnecke’s fiberglass
strength test. Again, two of the
four didn’t make it without severe
cracking, and one had a hole in
its fender about the size of a size
11 shoe. You guessed it, the EMT
Mercedes only bore some healthy
scuff marks from the “madman’
episode.

But Kunnecke wasn’t through.
He pulled a can of rubbing com-
pound out of his briefcase and
rubbed out those scuff marks,
leaving only a few scratches that
could only be seen if you stood at
the correct angle. “EMT’s gel
coat—the outer layer of fiberglass
resin that is color impregnated—
is exceptionally thick. If it gets
scuffed, you just rub it out,” Mr.
Destructo explained.

Are you convinced yet? If not,
there’s even more; this time it’s
the moving test. EMT’s rides are
built with wheeled castors on one
end, stationary feet on the other,
and come with a wheeled lever-
age handle that slips under and
raises the stationary end. You
just “lever up” and walk away
with the ride in tow. Kunnecke
towed his Mercedes over to the
edge of the loading dock, then
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wrestled the others over one by
one, making certain his observers
amply appreciated all of the
“grunt and groan” effort he had to
go through to move the competi-
tive rides. His ending remark
was: “Enough said about mobility,
gentlemen?”

With that the madman resur-
faced. Kunnecke flung open the
dock door and pushed his Mer-
cedes off, followed by the three
competitive models. According to
vice president of finance Jurgen
Jost, “It took us by surprise; Ulli
certainly achieved the desired
effect. We knew that EMT rides
were very well built. We’d seen all
the words and heard all the
descriptions, but something like
this—well, it was very impres-
sive.”

“The demonstra-
tion started with
Kunnecke disabling

overload protectors
and climbing on
each of the four
rides.”

Lantz then manned the forklift
and was heading out to hoist the
‘remains” back on the dock,
when Kunnecke thought of some-
thing even more bizarre. He
grabbed the water hose and pre-
ceded to wet all of the games
thoroughly. The water-logged
rides were put back on the dock;
two were all but destroyed, the
third made strange sounds when
it was plugged in. The Mercedes?
Intact, but showing a few healthy
bruises along with a cracked
windshield. With a note of confi-
dence, Kunnecke asked two oth-
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From left: EMT president Ulli Kunnecke,
NSM-America president Peter Kuhn,
FunTecnic president Linley Hughes
(exclusive EMT representative), and
John Margold, head of EMT Kiddie
Rides, a division of NSM-America.
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ers to again join him for a ride.

If you guessed that it ran per-
fectly, you were right. Kunnecke
had more than made his point.
And we suppose, three grown
men riding up and down on a wet
kiddie ride in the back of a ware-
house probably makes some kind
of point about management, too.
Where's a camera when you need
it!

A number of other more “hu-
mane” tests were run, like cutting
paper along rough fiberglass
edges where little fingers might
reach and forcing open cash
boxes that big fingers try to reach.

The rides are obviously dur-
able, but they aren’t cheap.
Margold said they cost about a
third more than ordinary rides.
“Operators looking for an up-
front bargain won't find it at EMT.
On the other hand,” according to
Margold, “operators who are
looking at long-term earnings will
find that EMT rides are a real
bargain.”

He added, “Our rides are built
to last indefinitely. Naturally, it
costs us more to build these rides
to last. In fact, our costs are prob-
ably half-again as much as the
next guy, yet our pricing is only
an average of a third more.”

Kunnecke stressed that making
rides that last and are as close to
service-free as possible is only the
first task of a kiddie ride manu-
facturer. But there’s another key
to their earnings success. Kun-
necke explained, “Our rides earn
more every day because we do
what major toy manufacturers
do—professionally design them
with all the enticers that attract
and interest kids.”

He continued, “Toy manufac-
turers spend a great deal on
researching and testing their
products before ever putting
them on the market; EMT does
the same thing. Toy designers
have learned how to use sounds,
animation, movement, color, and

FEBRUARY 1994



CONTINENTAL-PINBALL Co.

Exclusive Distributor |
for G.A.A. Bingo's

In stock for immediate

COMPANY PROFILE

object-design in ways that cap-
ture young imaginations; EMT
has honed their skills according-
ly.

Margold added, “Look at the
dashboard on our Mercedes, for
example. It’s filled with 36 col-
ored, sequencing lights. Push the
gas pedal and you'll hear
‘Vrrrooom. Push a button and a
Mercedes-sounding horn will
honk. There’s a reason for all of
it.”

Margold and Kunnecke empha-
sized that to entice a child to
want to ride once is not what’s
hard. The trick is to design a ride
that stays interesting, that keeps
kids coming back. They pointed
out that for every 10 rides they
design and test, maybe two actu-
ally ever see the marketplace.

Margold added, “Kiddie rides
should look enticing to parents,

COKTI!SNTAL”

delivery-

today!!

New /f{ait'c ¢ame5

The most spectacular
Bingo available

Completely digital, No
Switches, capacitive
playfield, electronic

too. As enticing as the toys they
buy for their kids. It’s a real trick
to accomplish.”. .

The days of kiddie rides de-
signed on “whim and fancy” are
coming to a close. Safety is anoth-
er challenge when designing kid-
die rides. “Overcoming the inher-
ent conflict in designing a ride
that represents a thrill to a 10-
year-old, yet is safe to even a 3-
year-old, is not an easy task,”
Kunnecke said.

But EMT has evidently accom-
plished it. EMT rides have passed
German TUV laboratory tests and
the goal is for all rides to bear the
ETL Certification Seal in the near
future.

Why did EMT wait until its third
decade of operation to enter the
American market? “It took us
that long to learn the business
and to get to a level of production

that we could handle more than
our European market,” Kunnecke
explained. “Up until recently,
EMT has been selling everything
it could manufacture right in our
own European backyard.”

What can U.S. operators and
fun center owners expect to see
from EMT next? We doubt that
you'll see any more “not-a-shred-
of-scientific-value” Mr. Destructo
test demonstrations. And you
probably won’t see German-
based Kunnecke in the forefront
of the American EMT effort any-
more. Margold, Haydocy, Jost,
and Lantz will be representing
EMT products here.

But you will see a host of new
ads in coin-op publications that
give prospective EMT operators
details on the rides. You'll also

see EMT at all the shows, includ-
ing ACME in March. []
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FAMILY FOCUS

Look before leaping
into fun centers

his is a nice fun business. It feels
so good, how can I go broke?
Famous last words. A well-
equipped family entertainment
center in an area without the traf-
fic to support it is doomed.

Don’t let this happen to you,
cautions Marshall Gardner, pres-
ident of Designs International in
Dallas. Gardner offered sage
advice during a seminar at the
third Fun Expo last fall. His sug-
gestions bear repeating.

Gardner believes in “doing
your homework up front. Better
to lose a little money at the start
rather than more later.” The
money in question pertains to
“soft costs” of $5,000-$50,000 for
such items as feasibility studies
and research.

“The goal is to know your area, the

marketplace, and who your real customers
will be.”

Bonnie Theard
'PLAY METER

Gardner recommends visiting
older and newer parks and family
entertainment centers and ob-
serving what works and what
doesn’t. Gather all the print
material you can get your hands
on, from trade magazines and
trade associations to your local
library.

Know what you're trying to
accomplish. To determine what
you can and will spend on a fami-
ly entertainment center, turn to a
feasibility or demographic firm.
The goal is to know your area, the
marketplace, and who your real
customers will be. Don’t be shy;
ask for a list of the firm'’s clients
and talk to them. According to
Gardner, “Ninety-five percent of
those who hire architectural or
feasibility firms never meet any of
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the company’s clients face to
face.”

He strongly advises, “Never let
an architectural or feasibility firm
buy equipment for you unless you
have a fixed fee in writing. Don't
be gullible. Be aware that side
fees of from three to five percent
may influence the decisions.”

When it comes down to game
and ride selections, Gardner sug-
gests discussing maintenance
with the manufacturers. Ask
about product liability. Be sure
it’s not just your insurance com-
pany that’s out on the line.
Discuss trucking and moving
costs.

His top amusement ride choic-
es include family rides that
accommodate both children and
adults (a trend that began in ‘93),
a child’s airplane ride, bumper
cars (available in three sizes), a
soft play area (an element, not an
entire facility), a mini-coaster for
kids only, a train, a kid’s model
ferris wheel, an umbrella ride for
smaller children, a wet boat ride,
and lastly, a carousel.

Says Gardner, “Parents and
grandparents love carousels but
they take up a lot of space. If a
carousel is to be in the amuse-
ment mix, buy an overhead-dri-
ven model. Remember, a ride the
size of a carousel brings people
into a location but does not earn
like bumper cars and other
rides.”

The bottom line: plan carefully;
there are no shortcuts. Gardner
added, “We would like to see you
succeed so you buy more equip-
ment and stay in this business.” [J

Designs International manufac-
tures midway rides and redemp-
tion games and works with large
and mid-sized parks, arcades,
and carnivals.
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CELEBRATING

20 OPENING

" vear James welcomes hundreds
. in Miami, Puerto Rico

From left (foreground): James Industries’ Aldo Andreu, Orlando Morales, William

Rosa, and John Blouin (James Industries president); Paul Jacobs of Data East USA:

and James Industries’ Patricia Andreu and Jim Roberts.

Aldo Andreu and Jim Roberts flank SNK's Tom Keil and Marty Kitazawa.
PLAY METER 80

James Industries officially cele-
brated the grand opening of its
new offices—known as James
Industries South—in Miami and
Puerto Rico on Dec. 7 and 9,
respectively. Attendees—over 350
in Puerto Rico alone—joined a
host of manufacturer representa-
tives for a tour of the facilities and
a look at the latest coin-op equip-
ment.

“The Puerto Rican market is
one that’s evolving,” said chair-
man Jim Roberts. “It was primari-
ly a video poker market with very
few amusement games. There
were something like 40,000 poker
machines on the island, and prac-
tically overnight they were out-
lawed. That put severe monetary
restraints on a lot of people,
because all of a sudden their
machines were no good. Now
what we're doing is trying to show
people that hey, there’s life after
poker machines. We're getting
them interested in amusement
machines primarily for bars, such
as pool tables and darts.

‘In Miami, our emphasis is on
the Latin community in south
Florida. We’ll also serve our
Central and South American cus-
tomers, a lot of whom come to
Miami. What we've done is make
it convenient for them to visit us,
since we're right near the airport.
Puerto Rico is our focus; the
Miami office is essentially to bet-
ter serve our customer base.”

The following companies are
currently represented by James
Industries in Puerto Rico: Alvin
G. & Co., American Laser Games,
Atari, Bromley, Coastal Amuse-
ments, Coin Controls, Data East,
Dynamo, Grayhound, Irem, Jal-
eco, JCM, Konami, Lazer-Tron,
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GRAND OPENING

James Criffiths of Valley Recreation Products with Brenda
Quintana and Jim Roberts.

BRILLIARDS
f,_ﬁ?in

D o WICO
"MEXMIS ¢

Jim Roberts (I) with H.L Coats and Lou
Randolph of Dynamo.

—_

-
-
v

Steve Kinder (second from right) of
JCM with John Blouin, Aldo Andreu, and
Jim Roberts.

Clara Fernandez and Richard Thunberg
of Falgas U.S.A.

From left: James Industries’ Brenda
Quintana, father Serafin Quintana, bon
Brenner of Revenco Corp., and James
Industries’ Orlando Morales.

3§ | B

Glenn Streeter of Antique

Apparatus/Rock-0la with Jim Roberts.

A = '
Thad Johnson (r) of Polyvend with

Valiente Almeida of Vajoansus Vending
Machines.

Namco, Polyvend, Rowe, Sega,
Smart, SNK, Taito, Valley, Wells-
Gardner, and Wico. In Florida
those companies are Alvin G. &
Co., American Laser Games,
Amutronics, Arachnid darts,
Coastal Amusements, Gray-
hound, Irem, Jaleco, JCM, Lazer-
Tron, Polyvend, Rock-Ola, SRL,
Wells-Gardner, and Wico.

Aldo Andreu is president of
both the Puerto Rico and Miami
divisions. Other personnel in-
cludes: Puerto Rico: Debbie Rios,
office manager; Brenda Quintana,

'PLAY METER

administrative assistant;and
Wilmer Rosa and Orlando
Morales, sales representatives;
Miami: Patricia Andreu, opera-
tions manager; Lina Escandon,
export specialist; Paul Acree,
technician and sales representa-
tive; and Gabriel Alba, sales rep-
resentative.

The Puerto Rico office is locat-
ed at Marginal Los Angeles, J7-B,
Carolina, Puerto Rico 00979. The
phone numbers are (809) 253-7149
and (809) 253-7169; the FAX is
(809) 253-7189. The Miami address
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is 1673 N.W. 79th Ave., Miami, FL
33126-1106. The phone and FAX
numbers are (305) 715-9440 and
(305) 715-9449.

James Industries is headquar-
tered in Inverness, Ill., and has an
additional office in Mexico City. It
represents these companies in
Mexico: Amutronics, Atari, Coin
Controls, Data East, Dynamo
(pool tables, shuffleboard, and air
hockey), Irem, Kaneko, Konami,
Lazer-Tron, NSM-America, Pre-
mier Technology, Sega, Smart,
Wells-Gardner, and Wico. [
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Paul T.
Virgadamo

DOLLARS &

SENSE

Merchandise machines

ver the last several years, I have
heard of many locations national-
ly removing, due to declining
income, what have been and are
the highest grossing amusement
games on our route—cranes and
rotaries.

This phenomenon has totally
amazed me because with a small
but consistent amount of market-
ing effort, these machines can
and will produce the greatest
amount of net revenue per
square foot than any other profit
center within the location.

Our typical truck stop or bowl-
ing center crane today grosses
$800-$1,000 per week, while our
typical four-player rotary mer-
chandiser consistently earns
about half that amount. I know of
some locations where these same
types of machines are continually
averaging double these figures.
After deducting an approximate
average of 40 percent in mer-
chandise costs, the $800 crane is
netting $480 per week, while the
$400 rotary is netting $240. Not
bad for a piece of equipment that
has been in the same location for
several years!

Like everything else, cranes
and rotaries do require some
work to keep them producing
week in and week out in order to
keep players interested. Below
are some tips to give these ma-
chines an injection of pep and an
increase in revenue.

1) Visibility—Highly visible
machines are, without a doubt,
the best earners. If you want
them to be played, don’t hide
them. I strongly suggest place-
ment near the location’s primary
entrance, thus being exposed to
the greatest flow of customer traf-
fic.
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2) Location/location/location—
The type of person who plays
these machines is typically not
the video or pinball game player.
Merchandise games are usually
played by seniors, adults, women,
and young children. By placing
one of these machines in the loca-
tion’s game room (if it has a sepa-
rate area for arcade games) you
may alienate your players, and
they will not venture in to play. If
at all possible, keep these
machines away from your other
games, and as previously stated,
as highly visible as possible.

3) Winners make players—Are
your players winning enough to
make them want to come back
for more? Would you continue to
put 75 cents into a soda machine
if it did not dispense any product?
When cranes first surfaced sever-
al years ago, players would have
played for a 10 percent payback.
However, in today’s saturated
merchandise machine market, I
find that a 40 to 50 percent win
percentage keeps even the most
sophisticated players returning.
Furthermore, as legal authorities
nationwide question the classifi-
cation of these games as games of
skill or as gambling devices, a
higher win percentage will do
nothing but strengthen the argu-
ment that they are indeed games
of skill.

4) Merchandising—In most
locations, the same players play
these machines week after week.
The following factors pertaining
to merchandising are essential in
order to insure success:

a: Display—Machines should
be clean. Internal lights need to
be working to give the best visibil-
ity of prizes. Prizes should not be
arranged so that the player has
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no chance to win and should be
displayed in an attractive man-
ner.

b: Quality—Merchandise
should be of an assorted quality
and price range, but in all cases,
merchandise should be perceived
to be of real value so that players
feel they are getting something
for the dollars they have spent. In
recent times, we have had the
greatest success using watches
and jumbo plush in our cranes. In
addition to the perception of
increased value it gives to players,
it has enabled us to increase the
price per play by as much as 100
percent. However, it is important
to note that although the price per
play has been doubled, the payout
percentage still remains at 40-50
percent.

“Are your players
winning enough to
NECRUE VRN

to come back
for more?”

c: Rotation—Merchandise
should be changed frequently so
that players do not tire of the
same prizes. This rotation will
help sustain income levels.

5) Model type—We have experi-
mented with many different types
of cranes and rotaries. It is my
opinion that while there may be
many satisfactory units by differ-
ent manufacturers available, the
Cadillac of crane machines is the
Classic Jumbo crane by Smart
Industries. Likewise, the best
rotary merchandiser is the four-
player LAX rotary by Noel In-
dustries. While it is not my nor-
mal practice to endorse specific
products, these two machines are
far superior to others I've tried.

PLAY METER

Also, most of our merchandise
games, especially cranes, are
equipped with dollar bill acceptor
options which give credits but no
change. I have found this option
will increase revenues by 20 to 30
percent.

Try some of these suggestlons
and watch your revenues soar! [

Paul Virgadamo, a 13-year vet-
eran in the coin-op business, is
president and CEO of Southeast
Amusement & Vending Corp. in
Tampa, Fla. His company recently
began offering complete arcade/
redemption center design and
consultation services worldwide.
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REDEMPTION

REPORT

The redemption myth

ombatious, the God of Arcade,
looked down on his people and
gave to them a gift. He called it
Crane. He said you must work
hard, make it always look nice,
and you shall prosper.

His people took the crane with
great glee. Soon cranes were
prospering in every location. The
people were happy. However,
within a year some operators
began to cut corners in an effort
to save money. They also ignored
cleaning out the lint. Once they
failed to appease the gods, they
were struck down. Their cranes
were no longer making a profit
and soon had to be sold.

Combatious beheld the tragedy
and since he loved them, he gave
them another gift to help heal the
wounds. He gave them Redemp-
tion. The concept caught on and
soon many operators were ask-
ing, “What can redemption do for
me?” But it was the wrong ques-
tion to be asking. The people
should have been asking, “What
can I do to make redemption
work for me?”

These operators need to see
that redemption is labor inten-
sive. Redemption is hard work.
But it also can be rewarding and
can boost your location’s profits if
you are willing to put in the effort.

These laws are universal, and
only with these laws can the gods
be appeased and redemption
made to prosper. If you are a true
believer and a hard worker,
redemption will work for you.
Listen well to those who have
given of themselves to please the
God of Arcade.

Depending on the size of your
location it can take up to $350,000
to start up. Once you have your
games and merchandise, the cost
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of maintenance will go way down.
At least $5,000 of the initial start-
up cost should go into your re-
demption counter. Your shelves
should be overflowing with bright,
attractive prizes and always be
clean. You need to make sure
your games always have plenty of
tickets in them and that your
prizes are not outlandishly
priced.

Your employees must be kind
and friendly and, most of all,
make sure your redemption area
looks like a retail store and not a
salvage store. Your prizes and
the allure of your store sell the
games, not the war-torn, swap-
meet motif of yesteryear. The rig-
ors of redemption cannot be
taken lightly. If you are willing to
put in the work, redemption can
be added to most locations and be
very rewarding. From bowling
centers to family entertainment
locations, let redemption ring.

Two examples of operators
adding redemption to perk up
their locations are Stephen Shy-
rack of Colorado Game Exchange
and Jim Holt of Bowling & Bil-
liards in Texas. Colorado Game
Exchange operates over 30 bowl-
ing centers; 15 of those are Bruns-
wick Bowling Centers. There are
locations in Colorado, Arizona,
Iowa, Nebraska, and Utah. Four of
the locations have redemption.
There are approximately nine
redemption pieces per location,
10 video, an air hockey, a pool
table, a CD jukebox, and two
cranes. They added redemption
six weeks ago to one of the bowl-
ing centers and their base income
rose 23 percent, with the gross
revenue doubling or even tripling
in the third week.

Stephen says that although
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REDEMPTION REPORT

these figures are impressive,
‘redemption is not something
everybody needs.” He explains
that you have to be sure of your
location. Redemption will do best
in high-traffic centers where a lot
of children are present. Redemp-
tion doesn’t necessarily draw
more customers in, but more par-
ents will bring their kids into a
location and stay longer. Steve
emphasizes the need for strong
management that understands
that redemption is labor inten-
sive. A saying at Colorado Game
Exchange is: “Everyone likes to
look for an easier way to make
more money; redemption is just
the opposite.”

Jim Holt also operates in exist-
ing bowling centers. He runs
approximately 130 locations. Of
the 15 with redemption, he says
14 are successful. The locations

average 16-20 pieces of redemp-
tion along with video, pool, air
hockey, jukeboxes, and cranes.
Jim states that, in general, the
gross revenue has doubled and
the baseline is up 20 percent.

“However, within a
year some opera-

tors began to cut
corners in an effort
to save money.”

Secondary expenditures like food
concessions also are up in these
centers. Jim warns that revenues
will drop after three months, but
only slightly if you have strong

management. He advises that
redemption is viewed as a retail
business. The prizes and manage-
ment drive the business, not nec-
essarily the games. Redemption
can be a big boost to a location if
the people want to be there.
Redemption has been added to
bars, family entertainment cen-
ters, and bowling centers. On the
average, game rooms will in-
crease 20-25 percent with the
gross revenue up 100-150 percent.
Translated into English—redemp-
tion can be very profitable. The
general advice from successful
operators is this: you have to
commit a lot of time. If you're not
prepared to invest the time and
treat redemption like a pam-
pered child, it won’t work for you.
So what’s the moral to this
myth? Don’t eat Mexican food
and stand near an open flame. [

Choose the “industty standard” for ticket dispensers

Don't take chances! Dependable
performance, on time delivery, and
outstanding service have made us the
preferred choice of manufacturers,

Redemption Machine

Ticket Dispenser
¢ Push button loading

operators and distributors for over e Validation

10 years. * Quick release ticket
guide for easy

“We very much appreciate all the servicing

effort that you have put forth to

meet our unscheduled needs.”

Jack Mendes, Jr. Bob’s Space Racers, Inc.

“You certainly deserve your status as
the leader. Keep up the good work.”
John S. Mc Ewan, MELTEC Inc.

“The quality of your product is excellent.
It has truly withstood the test of time.”
Joseph W. Sladek, SKEE BALL Inc.

“In our business where service is the key
. . .everyone in your organization excels.”

Gene Cramm, ShowBiz Pizza Time, Inc.

LL'_L Deltronic

Labs inc.

¢ Counts and destroys
redeemed tickets

120 Liberty Lane, Chalfont, PA 18914 e 215997-8616 e FAX# 215-997-9506
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From left: Tony Snipas of Blue Star;
Mike Kutz, Donna Niedosik, and Lou
Yeager (first place in Mixed Triples);
and Bob Wiles of Merit.

Tony Snipas of Blue Star (I) joins Open
Doubles winners Jerry Umberger and
Jim Watkins and Bob Wiles (r) of Merit.

Rick Bianchi (c) of Merit congratulates
Tank Melson (I) and Thom Johnson (r)
on winning first place in Cricket
Doubles.

Debbie Shutt and Carol Wilke, first
place winners in Women's Doubles,
plant a kiss on Bob Wiles of Merit.

PLAY METER

TOURNAMENTS &

LEAGUES

Merit kicks off 7th
World Series of Darts

Philadelphia played host to the
first North American regional
tournament in Merit’'s World
Series of Darts competition with
the Liberty Bell Classic. The
event, held last fall, was co-spon-
sored by Tony Snipas of Blue Star
Vending and the Liberty Elec-
tronic Dart Association.

The emphasis in this seventh
year of Merit's series is on
attracting average league players
by offering a format in which they
do not compete with pro shoot-
ers. Merit's new ‘01 Equal Darts
feature opens the dart series to
all player levels.

Merit extends thanks to All
About Graphics and Great Lakes
Darts for their involvement in the
series, as well as to the co-spon-
sors and players in attendance.

Two tournaments were held in
January: the Jacksonville Classic
in Jacksonville, Fla., and the Indy
Classic in Indianapolis, Ind.

Upcoming tournaments include
the Wisconsin Classic at the
Starlite Club in Kaukauna, Wis.,
Feb. 18-20; the Kansas Klassic at
The Family Inn in Wichita, Kan.,
Feb. 25-27; the California Classic
at the Holiday Inn Northeast in
Sacramento, Calif.,, Mar. 4-6; and
the Volunteer Open at the
Knoxville Hilton in Knoxville,
Tenn., Apr. 8-10.

For more information on the
World Series of Darts, call Merit
Industries, (215) 639-4700.

Winners in the major cate-
gories of the Philadelphia event
include:

Draw Doubles 501: 1st—Joe
Lemerise of Philadelphia and
Justin Voden of New Berlin, Wis.;
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2nd—Bill Davis of Philadelphia
and Randy Morrow of Norfolk,
Va.; 3ard—Ed Konstanty and Dave
Keppler, both of Philadelphia.

Women’'s Singles 301: 1st—
Debbie Shutt of Largo, Fla.; 2nd—
Carol Wilke of Hebron, Ill.; 3rd—
Shawne Sheluga of Philadelphia.

Women’s Doubles 301: 1st—
Debbie Shutt and Carol Wilke;
2nd—Donna Niedosik and Robin
Young, both of Philadelphia;
3rd—Shawne Sheluga and Mar-
garet Holmes of Attalla, Ala.

Open Singles 501/Cricket: 1st—
Greg Jones of Whitehaven, Pa.;
2nd—Mick Sweeney of Phila-
delphia; 3rd—Alan Shortz of
Jeffersonville, Pa.

Open Doubles 501 Master/
Cricket: 1st—Jerry Umberger of
New Philadelphia, Pa., and Jim
Watkins of Port Carbon, Pa.;
2nd—Lou Yeager and Mike Kutz,
both of Pottsville, Pa.; 3rd—Bill
Davis and Bob Gargan of Wil-
mington, Del.

Mixed Triples 501/Cricket: 1st—
Lou Yeager, Mike Kutz, and
Donna Niedosik; 2nd—Tank Mel-
son of Union, Ill., Randy Morrow,
and Carol Wilke; 3rd—Thom
Johnson of Largo, Fla., Randy
Goins of Jacksonville, Fla., and
Debbie Shutt.

Open Doubles Cricket: 1st—
Tank Melson and Thom Johnson;
2nd—Lou Yeager and Mike Kutz;
3rd—Randy Goins and Randy
Morrow. [
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Frank “The Crank”
Seninsky

Frank says that
redemption is the
fastest growing
segment of the
industry. Here
Leslye Hillman of
Play By Play
shows off some
of the merchan-
dise available and
notes that the
company is put-
ting together a
new catalog.

Kiddie rides are
popular in family
entertainment
centers. Frank
takes a spin on
Alter Enterprises’
Crank ‘N Roll,
even though it's
for little Kids.
Some people
never grow up!

PLAY METER

FRANK'S
CRANKS

Where did 1993 go?

I just got a call from Play Meter
managing editor Bonnie Theard
reminding me about another
deadline. All we hear is that the
economy is bad, yet those in the
coin-op industry seem to be
putting in more hours of work
and there is just so much to do
that we can’t keep up.

Hey, I'm not complaining; the
work is interesting and we should
be glad that there is work to do!

Our industry is going to see
some major changes in the very
near future. Technology is ad-
vancing every day. Our industry
will now become part of two fast-
growing industries: entertain-
ment and communications.

What do I mean by a part of the
communications industry? As you
know the AMOA Industry Stan-
dardization Committee has been
working very hard to come up
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with a standard that would en-
able operators to poll their games
by telephone (two-way communi-
cation). In addition, I have been
working with AT&T on a few
other projects that involve down-
loading software over telephone
lines and linking bowlers’ scores
electronically to a central com-
puter, which instantaneously
feeds back scores and player
standings to hundreds of loca-
tions.

You've also read that AMOA is
about to announce a project that
its Advanced Technology Com-
mittee has been working on.

Another reason I say we are
‘linked” to the communications
industry is the role that AMOA
will be playing as part of an
industry coalition dealing with
video violence. Players in the pro-
ject include video and computer
software manufacturers, software
dealers, television and movie pro-
ducers, carriers, dealers, educa-
tional institutions, the U.S. Con-
gress, the president, and several
other giant industries. AMOA will
be taking a pro-active role and
I'm sure that many new doors will
open for our own industry. Being
involved always brings respect
and new opportunities.

With all of this happening, re-
demption is still the fastest grow-
ing segment of our industry.
Family entertainment centers are
opening quickly throughout the
world and the potential for games
and service is enormous. Good
operators are desperately need-
ed. They must be willing to make
the investment necessary to pro-
vide the type of service these new
clients will require.
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FRANK'S CRANKS

Frank is right at home W|th government of-f|CIaIs Here he is with New Jersey's
new governor, Christine Todd Whitman. Two years ago, when no one even knew
who the Republican candidate would be, Frank predicted Whitman would be the
next governor. Way to call ‘em, Frank!
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Redemption pieces are quite popular. Here's Namco's Jerry Momoda showing
Shark Attack at the recent IAAPA show.

Here's another one of Frank's favorite redemption games shown at IAAPA, Coin
Concepts’ Lazer Blazer. From left are Karen Nagel (Alpha-Omega), Gary Warner,
Jeff Lankiewicz, and Art Warner of Coin Concepts.
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Now that I'm back on the
AMOA board of directors, I am
happy to use my abilities to help
our industry forge ahead. I will
continue to work with the Stan-
dardization Committee because I
feel that no industry has ever
expanded without having first
standardized itself. Remember
the VHS and Beta wars not too
long ago? Look at what happened
when the format became stan-
dardized. Let this be a lesson to
the companies who feel they can
rule our industry by themselves.
The truth is that we should all
work together; the giants will get
bigger anyway, but the rest of us
will also grow and prosper.

I am also a part of AMOA'’s
Advanced Technology Commit-
tee, which will play a very impor-
tant role in all of our futures. In
addition, Randy Chilton, Laura
Olson, and I will be representing
AMOA at the coalition meetings
for video violence. I'm also going
to be working with Bill Beckham
(another new AMOA board mem-
ber) on what is to become of the
parallel law when it sunsets. I'll
be working with him on other lob-
bying issues as well.

Yes, 1994 looks to be a dynamic
year. Whatever you think now will
most likely change as you absorb
more and more information. My
advice to everyone is to make it
your New Year’s resolution to
read as much as you can about
things that will affect your busi-
ness, actively discuss your
thoughts with others in the indus-
try, make a contribution to the
industry by joining an industry
organization, and get ready to
change. If Plan A doesn’t work,
make sure you have a Plan B.

As always, keep cranking! [J
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Greg masters
skills needed in
Midway's Mortal
Kombat Il.

PLAY METER

PLAYER'S

PERSPECTIVE

Diverse trio offers .
sregreeves Challenging competition

Kombatants looking for new
challenges will find their wishes
fulfilled in Mortal Kombat II, the
dedicated video from Midway
Mfg. Sporting competition of a
different nature awaits in Nam-
co’s Numan Athletics, a kit for
one to four players. On the pin-
ball side, skiing and snowboard-
ing serve as a change-of-pace
theme for Premier’s Wipe Out.
Something for everyone.

Mortal Kombat Ii

It’s here! Probably the most
anticipated video game sequel,
following the huge success of the
first Mortal Kombat and its
accompanying home system ver-
sions and comic book merchan-
dise.

The popularity of the game
probably lies in the near-realistic
digitized graphics and serious
nature of the theme, as opposed
to fighting-themed games with
more cartoonish effects. Mortal
Kombat II continues the adven-
ture after the defeat of Shang
Tsung and the apparent death of
Goro, his servant in the original
game.

Tsung’s failed attempts to dom-
inate the ancient Shaolin contest
lead him to beg forgiveness from
his demon master, Shao Kahn.
Khan grants it and allows Tsung
to kompete with other kombat-
ants in his dark ancestral home.

Midway creators combined six
new characters with six charac-
ters from the original game for
battles against each other, a new
half-human dragon named Kin-
taro, and finally Shao Kahn him-
self.

Raiden, Scorpion, Sub-Zero, Liu
Kang, and Johnny Cage are again
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among the choices. Each charac-
ter has slightly altered costumes
and all the same techniques they
previously possessed, plus an
added new attack.

Shang Tsung is now a regular
kombatant, looking much young-
er and capable of transforming
into his opponent or firing
screaming skulls. Reptile, a char-
acter seen only in home system
versions, can now be chosen by
the player. New characters in-
clude Baraka, a mutant with
retracting scissor blades; Jax, an
American wrestler; Kitana, a
female ninja armed with sais; and
Kung Lao, a Raiden-like charac-
ter who can teleport and throw
his hat as a weapon.

New background scenes high-
light the sequel and are much
darker and more evil than in the
original. Sometimes players kom-
pete in the Living Forest, a dark
wood with talking trees, or the
Armory, a weapon-filled dungeon
with rusty chains and hooks
hanging from the ceiling. The
most impressive background is
the Wasteland, a dead landscape
with a surrounding black lake,
clouded purple sky, and distant
fortress. The fighter progression
screen has changed from a tablet
to a mountain peak with Shao
Kahn at the top and kompetitors
down to the base.

To say the game is great is an
understatement; it's perfect. The
dedicated cabinet is again impos-
ing, with a photograph of Raiden
on the side and dragon symbols
all over the game. Character
choices are more extensive,
allowing the player a chance to
test a kombatant’s mastered
skills from the original game in a
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CON 46 ANOS DE EXPERIENCIA
PODEMOS OCUPARNOS DE TODOS
DETALLES DE EXPORTACION

AMERICA’'S LARGEST
EXPORTERS AND
DISTRIBUTORS OF
COIN OPERATED
MACHINES.

e VIDEO GAMES

e PINBALL MACHINES

e DRIVING SIMULATORS

e JUKE BOXES

e POOL TABLES

e REDEMPTION MACHINES

And The Famous BELITA
e KIDDIE RIDES

e FOOSBALL TABLES

e COIN COUNTERS

Representing All Major Manufacturers. . .

* AMER LASER e MELTEC

e AMER TECHNOS * NAMCO

e ATARI e NINTENDO
* BOB’S SPACE RACER * ROCKOLA
e CAPCOM * ROWE-AMI
e DATA EAST * SEGA

* DYNAMO e SKEEBALL
e FABTEK * SMART

* GRAYHOUND * SMS

e I.C.E. ¢ SNK

* [REM * TECMO

e JALECO e VALLEY

¢ KONAMI e WURLITZER

BELAM

R.H. BELAM COMPANY, INC.
Nassau Plaza ¢ 1 Fulton Ave. ® Hempstead, New York 11550
Tel: (516) 292-2670 * Fax: 516-486-0957

PLEASE CONTACT US FOR
CATALOGS AND PRICES
FOR ALL MACHINES.




PLAYER'S PERSPECTIVE

Premier’'s Wipe Out Gottlieb pinball.

Namco’s Numan Athletics.

new environment, or to use one of
the newly created fighters.

Characters themselves are
even more realistically digitized,
and the use of new costumes
gives the impression that no
shortcuts were taken in making
the game. The improved distance
attacks, such as Raiden’s electric-
ity, Reptile’s venom, and Liu
Kang’s fireball, are more detailed
and cause the opponent realistic
visual pain or rising smoke as a
result of the impact.

Background scenes are beauti-
fully painted with a dark fantasy
touch combined with ancient
Oriental art, as in the Wasteland.
The deep voice that referees the
battles has become deeper and
all the finishing moves and fatali-
ties have been preserved.

PLAY METER

Mortal Kombat I is one fighting
game that has original appeal.
Further sequels would not ruin
the theme. Placement of the
game is welcome anywhere,
though preferably where an older
crowd gathers.

Numan Athletics

This interesting kit from Namco
takes the eternal theme of sports
competition to new levels with
unusual events and superhuman
athletes. It’'s a modern version of
Track and Field or Hyper Sports
with grander goals and devastat-
ing defeats. Players may choose
from among four characters, each
with the superhuman strength,
speed, and agility needed to com-
pete in eight events leading to the
championship.
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The various events take place
around the world, with each com-
petition characteristic of the loca-
tion. Competition begins with the
Turbo Dash, a race on foot that
accelerates so fast the back-
ground blurs before the finish
line is reached. Next is the
Interceptor, a challenge for play-
ers to knock down incoming mis-
siles from distant ships by using
fireballs at their disposal.

The Missile Toss is a javelin-
like event involving an exploding
projectile. Mutant creatures that
appear at random must be target-
ed in the Numan Sniper round. A
strength challenge named Vs. Ex-
press follows, in which players
must stop a train.

Tower Topper is a race to reach
the top of twin buildings by
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VIRTUAL REALITY

This Landing Is Your Landing

Virtuc| Reality has landed. And now you can

experience the excitement. Introducing Visions
of Redlity Entertainment Centers. The first frue
and real adaptation of
virtual reality technology.
Designed to be a total
interactive and completely immersive entertainment
experience. Visions of Reality combines future-
generation technology, in-store merchandising
and the most dynamic inferactive games ever
experienced by anyone. This means high traffic

and high proﬁts,

Give your customers a frue virtual reality
experience. They'll come back again and again —
with their family and friends. By summer of 1994
VOR Entertainment Centers will be in the top 50
markets in the United States and

in Asia and Europe.

Don’t miss out.

Virtual Reality

is new and exciting. And Visions of Reality brings
this exciting opportunity to you. Secure your future
with Visions of Reality. Because this landing is your
landing. Land a VOR Entertainment Center for your

market today.

CORPORATION




PLAYER'S PERSPECTIVE

bounding in-between them.

A combination of timing and
strength is needed to break down
a boulder in the No-Stop Rock
Chop round. Finally, the Niagara
Jumps challenge athletes to
bound over the famous falls or be
dragged under.

These events are completed by
perfect timing in the manipula-
tion of the three buttons per play-
er. Often the A and C buttons are
alternately pressed to simulate
running or the strength build-up
of a particular character, and the
B button is used to fire a projec-
tile or jump obstacles as they are
encountered.

The theme of superhuman
competition is appealing and has
potential for further game releas-
es. Numan Athletics is fun to play
for one-player progression or
multi-player competition. Gra-

phics are clean and colorful,
resembling cartoons or comic
books done in the distinct Japan-
ese style. The game’s availability
as a conversion kit for multi-play-
er cabinets is welcome.

“The winter sport
aspect of the game

gives the player an
experience rather
t¢han just a game.”

Wipe Out

Premier’s latest Gottlieb pin-
ball release uses the winter
sports of skiing and snowboard-
ing for its theme. There’s a ski lift
with a waiting gate in the upper
left corner of the playfield, which
takes the ball up to a ramp and
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TAKE STOCK!

Redemption Game Tickets

IMMEDIATE SHIPPING

1 Box 20,000 | $ 4700 | « Choice of Copy-
2 Boxes 40,000 | $ 77.00 “ONE COUPON” or
3 Boxes | 60,000 | $107.00 “REDEMPTION”

4 Boxes 80,000 $137.00

5 Boxes | 100,000 | $167.00 | * 1%/32” X 2" Machine-
Ea. Add. | 20,000 | $ 30.00 Issued

i Mali

onto a mini-playfield raised in the
avalanche mode, or a slalom run
through lighted bumpers for
points.

The lift and vibrating ramp are
most interesting during multi-
ball, resembling a busy day at the
slopes. There is a loop through
the Psycho Ski Club at the top of
the game and a hot doggin’ ramp
down the middle. Players can
“Rip the Crud” on an upside-
down loop or target the panic
button five times in a row for an
extra ball.

The field is deep to accommo-
date the ski lift. Mountain effects
make the game play seem a bit
more realistic; the mini-playfield
takes up a lot of space. The light-
hearted winter sport aspect of the
game is appealing, giving the
player an experience rather than
just a game. []

Cues

MADE IN THE USA

The Best

for Less

We have the right
machines. Available in
custom-printed.

“TICKET EATER” Counter/Shredder

Count & shred 13 tickets per
second. Available with Extra-
Large number display!

National Ticket Company e P.O. Box 547  Shamokin, PA 17872
ORDER DEPT. 1-800-829-0829 « TOLL FREE FAX 1-800-829-0888

TVCKET CO OTHER INFORMATION 1-71

redemption tickets for vour arcade
12 different colors. in stock or

672-2900 ® INTERNATIONAL FAX 1

717-672-2999
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Two-piece cues with the quality
found only in other cues costing
much, much more.

The Henry W.T. Mali & Co., Inc.
257 Park Ave., South - New York, NY 10010

800-223-6468

(212)-475-4960
Fax: (212)-533-8169
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e wouldn’t steer you wrong. Trust is a vital element to our
business. And what is our business? Coin ConneXion

provides the best amusement route-management software in
the industry today.

Bar none.

The Gold Standard™

...not yesterday’s standard. ol
C al I us tod ay ] The Gold Standard In Amusement Software
You can trust us. (605) 331-5575




"Ticket Vic”
Fortenbach

TICKET
TECH

Ticket meters revisited

There seem to be some ques-
tions about redemption ticket
meters that need to be answered.
For instance, “Do all redemption
games have a ticket meter?” “Are
they expensive or difficult to
install?” “Will they damage my
game?” The answer to all of the
above is “no.”

Redemption ticket meters are
a must if you really want to know
how much your redemption oper-
ation is making (or losing) in
terms of profit and player enjoy-
ment.

TICKET METER

TICKET “NOTCH" OUTPI%T
GROUND (-)

MOTOR ENABLE

+12 VOLTS D.C.

B W N =

DIODES:
1IN40O4

+9

PLAY METER

I'm not going to get into the
ticket percentages for redemp-
tion games; talk to Frank “The
Crank” Seninsky for that infor-
mation. However, I will discuss
the meter itself.

Most redemption games manu-
factured within the last two years
already have a ticket meter.
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Whether mechanical or electron-
ic, this meter’s function is to
count the number of tickets vend-
ed by the game. If you have some
older redemption games, chances
are that you will need to install a
ticket meter.

Before you connect a meter to a
redemption game, find out if the
wiring harness and/or the elec-
tronic driver circuitry for a meter
is not already in place on the
main logic board or somewhere
inside the game. Some game
manufacturers choose not to
install a ticket meter because of
cost (one ticket meter = $3.95!).

Some ticket dispensers offer
you the option of connecting a
meter to the ticket dispenser
itself. The newer dispensers from
Clever Devices, Coin Controls,
and the DL-4SS or DL-4PS dis-
pensers from Deltronic already
have this circuit, so all that is
required is a meter and a plug.

The DL-1275 dispenser from
Deltronic Labs and the ticket dis-
penser from the older Clever
Devices ticket mechs require a
meter that is connected to the
output of the dispenser. The tick-
et dispenser output is called the
notch output. This output is an
open collector and goes to
ground (low) when a ticket notch
is sensed by the sensor.

To connect the 5-volt meter,
connect one wire to the notch
output and the other meter wire
to the +5 volts. You must connect
a diode across the meter to elimi-
nate any interference that will be
caused by the meter. The diode
that should be used is a 1N4004
from Radio Shack. If you can’t
find any 1N4004 diodes, any one
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GAMING & WAGERING BUSINESS PRESENTS THE 8TH ANNUAL

WORLD GAMING
CONGRESS & EXPO.

September 26-28, 1994 « Las Vegas USA

«hibit at the World Gaming Congress & Expo and meet 12,000 executives and
buyers from every corner of the w vorld and ev ery part of the gaming business. It’s the
world’s largest gathering of gaming pmtuslonals and the No. 1 ShO\\ rcase of gaming

products and services

Sixty-eight pcucnt of our exhibitors left
with 21 or more sales leads last year. Forty-
one percent left with more than 50 leads.

On a scale of one-to-five, exhibitors
gave the World Gaming Congress & Expo
more than four stars on quality of attendees,
number of attendees, and responsiveness of
show management.

And here’s the best endorsement—nine
out of ten 1993 exhibitors plan to return this
year. To learn how to join them, complete
and return the coupon. But hurry, exhibit
spaces at the greatest gaming show on earth
are going fast.
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Send me information on exhibiting at the PM
World Gaming Congress & Expo.
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Faxto (INT+)212714-0514.
Mail to The World Gaming Congress & Expo
Seven Penn Plaza, New York, NY 10001-3900.



TICKET TECH

of its “sisters” will work (1N4003,
1N4002, 1N4001).

The diode must be connected
so the cathode of the diode (the
gray band) is connected to the +
side of the power wires (+5 volts).
A couple of notes regarding this
installation: the ticket meter will
be activated or “on” whenever the
ticket sensor inside the dispenser
is “open.” An example is when a
dispenser is out of tickets; the
meter will advance once for every
time the tickets run out. (Don'’t let
your game run out of tickets!) Use
a better-quality meter if you have
one that has a metal casing,
which draws too much current
and is not fast enough. It will
damage the notch output of the
dispenser. The meter must have a
minimum rating of 15 CPS (cycles
per second).

If you want to use the +12 volts
that is already at the ticket dis-
penser instead of running a +5
volts wire, it can be done.

“Redemption ticket

meters are a must.”

However, you will have to
change the notch output transis-
tor to one that will handle the
additional current. A TIP120 pin-
ball transistor works great. The
TIP120 is quite a bit larger than
the original transistor, so you will
have to be careful that it doesn’t
get knocked loose when refilling
tickets. A 5- or 6-volt meter can

THE CONVENIENCE OF VARIETY — THE QUALITY OF batone®
SELECT ANY COMBINATION OF LOCKS AND KEY PROFILES

CAM LOCK

still be used in this case, since the
pulse from the dispenser is so
short only about 6 volts is going to
the meter.

After you connect the meter
you will need to mount it so it can
be seen easily when you need to
read it. Also, mount the meter
where it will not interfere with
refilling tickets. After you have
installed the meter, you will need
to test it. Pull the tickets out of
the dispenser and view the
meter. It should be “half clicked”
or “energized.” Put your finger on
the notch transistor; it will be
slightly warm. If it’s hot, remove
power and recheck all of your
wiring and the position of the
diode. You may have to replace
the notch transistor on the ticket
dispenser since it probably was
damaged due to an error. [

SCREW LOCK SCREW LOCK

-

#697-F11,F17,F25

#698-H20

&#694-21
#694-28

#697-B12,B16,B24

#695-F00
#695-10

#697-G07
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BATON LOCK AND HARDWARE COMPANY
14275 COMMERCE DR. * GARDEN GROVE, CA 92643
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1-800-395-8880
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Users’ Reports

“We really liked our first Token Tech,
which is why we ordered our second.
I'm calling now to order our third.”

“The Token Tech eliminates the need to
spend hours making up rolls of 20 and
40 Tokens. We are saving enough
labor cost to more than pay for it in
less than two months.”

“The best investment since we bought
our fax machine. | can’t ever imagine
doing business without either one.”

“We have good employees . . . The
Token Tech removes the temptation
for them to become “silent partners” by
skimming the till.”

“It's great! You should have come out
with it 10 years ago.”

“After using our Token Tech for
Quarters, we are switching over to
Tokens. Thanks to the dispenser, we
got acquainted with your Token
Systems.”

“The Token Tech eliminates long lines at
our cashier’s cage. Our customers like
it, too!”

“Our Batting Cage Tokens are valued at
$1 each. Anyone with a high-value
Token should be using a Token Tech.”

“We use a larger size Token for our
Carwash. All Tokens are sold through
the Token Tech. It's accurate, and
much faster, and it keeps our people
honest.”

“The first two Token Techs are excellent.
We are sending our purchase order for
six additional units.”

“It's working just perfect. We love it!”

“For a $3 Cigarette Token, it's the only
way to do business.”

“We were using a system which had the
“illusion of control” . . . The first shift
manager counted all our Tokens. The
third shift manager emptied all the
cashboxes, and did a day-end count.”

“The Token Tech has simplified our
whole operation, and we know exactly
where we stand every hour.”

“We bought a similar item, made in
Europe. It cost a lot more, but it never
worked right, so we sent it back. Your
Token Tech is far superior.”

If you want to take more of these
to the Bank every week . . .

Just Push the Right Buttons.

LARGE HOPPER CAPACITY

Token Tech™ #2000

High Security Token Dispenser

e Control, Accuracy, Security & Dependability.

e Non-Resettable Counter. Vended Token or Coin
counts can be taken on a daily, hourly,
or work-shift basis . . . or Anytime.

® Changeable Display Signs. (Stock or Custom)

o |deal for Amusement, Vending, Carwash, Casinos,

. or Anywhere Tokens or Coins are used.

Full Refund
on 30 Day Trial .

FOB LEXINGTON

..Only $1,295 ea.

Phone or Fax for
Free Brochure

X3

©

Token Size Capacity Token Size Capacity
800............ 10,000 984, . ........... 7,500
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US Quarter............ 7,000 Brazilian 20 Cruzados ... .. 4,500
Canadian25¢ ......... 8,000 Venezuela 1 Bolivar. . ..... 5,000
Australian20¢ ......... 5,000 Chile 1Peso ............ 4,500
Canadian Dollar. . . ... .. 6,000 Ecuador 1 Sucre ........ 4,000 We Shlp Worldwide
VAN BROOK OF LEXINGTON, INC.
P.O. BOX 5044 ¢ LEXINGTON, KY 40555 ¢ U.S.A.

PHONE (606) 231-7100 ¢ FAX (606) 231-7108

e TOLL FREE 1-800-553-3134

o~
MasterCard..|
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Many Stock Signs available.

Custom Signs (black & white or color) designed to order.



Randy
Fromm

TECHNICAL

TOPICS

An introduction to
digital electronics

There are two distinct types of
electronic circuits: analog and
digital. If you've been working on
power supplies, monitors (on the
video amplifier circuits or the
vertical deflection circuit or the
horizontal deflection circuit), or
jukebox amplifiers, you have
been working on analog circuits.

5 volts

PLAY METER

High State

L R R R N ]

Gray Area
Oa_v-l_- T T L T T T T T IreTrees
Low State

There are only two TTL logic levels. A logic "LOW" is from
Oto.8volt. Alogic "HIGH"is from 2.4 to S volts. Anything
in-between is a disallowed state called the "gray area."

So, what is meant by digital
electronics? What's the difference
between the two? Well, there are
lots of differences between analog
and digital electronic circuits. In
fact, they're so different that you
really don’t have to know much
about analog electronics to be
successful in repairing digital sys-
tems. Some of the best techs I've
ever met are great on micro-
processor systems, but aren’t
worth a darn when it comes to
fixing monitors.

In the analog world, you'll work
on circuits that have all kinds of
different voltages. As little as
7/10s of a volt will turn on a tran-
sistor. A video signal may have
anywhere from 0 to 4 volts on it.
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The power supply circuit voltages
are +5, +12, and even -5 volts! A
monitor will have a B+ supply of
+115 to +130 volts. There’s even
20,000 volts or more at the second
anode!

The world of digital electronics
is much simpler than the chaotic
realm of analog circuits. You
know how all the logic boards are
powered by +5 volts DC? Well, in
digital electronics, that’'s just
about all you'll see.

If you use an oscilloscope to
probe just about any “node” (any
connections between integrated
circuits are called nodes) you'll
see that the voltage there will be
either around +5 volts or it will be
close to 0 volts (or it will be alter-
nating between the two as shown
in figure 1). This is called “puls-
ing.” That’s it. In fact, if you see
anything else, you've probably
found something wrong—a circuit
fault of some type.

Video games and pinball ma-
chines use a family of integrated
circuits known as TTL—Tran-
sistor, Transistor Logic. There are
only two states allowed in TTL,
digital electronics. Either a signal
is at a logic “high” or a logic “low.”
A logic high isn’t really exactly 5
volts. There’s a threshold voltage
of 2.4 volts. Anything above 2.4
volts is considered to be a valid
logic high.

The threshold for a logic low is
.8 volts. Anything in-between is a
“disallowed state” called the
“gray area.” Normally, you will
not see signals in the gray area.
That’s one of the things you look
for when troubleshooting digital
circuits. If I'm probing around in
a circuit and I see a signal that’s
in the gray area, I gotta think that
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Double Lock Security Systems
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COLLECTION SECURITY SYSTEMS

720 Bonnie Lane, Elk Grove Village, IL 60007
Fax 1-708-806-0992
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collecting from individual
gaming machines right through
to the coin counting location.
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available for most machines.
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fig. 2 The inverter flips the signal upside-down. In the process, the signal is also cleaned-up!

something’s not correct. A gray
area violates the “rules” of digital
electronics and that’s what I'm
looking for.

Digital electronics follows very
specific rules of operation. The
rules state things like “if this
input is high, this output will be
low” or “if these two inputs are
both low, the output will be high.”
This is called “digital logic.”

Troubleshooting digital elec-
tronics is kind of like playing
baseball. If you don’t know the
rules, you can’t play the game.
The rules of operation are con-
tained in a reference book called
a “databook.” It contains a fact
sheet (in some cases, many fact
sheets) on each device and tells
you how the integrated circuit is
supposed to operate. It’s the rule
book! Without this book, you can’t
play the game. The really cool
thing is that this book is absolute-
ly FREE! In fact, you can get four
different data books absolutely
free just by calling National
Semiconductor at (800) 272-9959.
You don’t even have to pay for
the call. Ask them for the TTL
databook 400044.

There are other books avail-
able, too. Radio Shack (believe it
or not) has a number of books and
pamphlets on the subject of digi-
tal electronics. These were writ-
ten by well-known technical
writer Forrest Mimms. Wico has
some good publications as well.
One I highly recommend you get
is the “TTL Cookbook” by Don
Lancaster. Just about anyone
interested in learning digital

PLAY METER

electronics should get this one.
Another is the “CMOS Cook-
book.”

The inverter &
buffer

The simplest circuit is called an
“inverter.” To invert something
means to flip it upside down.
That’s exactly what the inverter
does. If the input signal to an
inverter is mostly high, with nar-
row, downward-going pulses, it
comes out upside down; the puls-
es are now going up (figure 2).
Sometimes a signal is upside-
down from what we need in a cir-
cuit and an inverter is used to flip
it right-side up.

So, the rules for the inverter
are: when the input is low the
output is high and when the input
is high the output is low. The
rules are printed in the “truth
table” that’s in the data book (fig-
ure 3). A is the input; Y is the out-
put. ‘Nuff said?

The 7404 is called a “HEX
INVERTER” because there are
actually six inverters in the one
package. They only share a com-
mon power connection.

You may notice that the signal
looks cleaner that it did before
(figure 2). See how the input is not
a clean waveform but the output
is? In addition to inverting the
signal, the inverter also cleans it
up. Remember, anything above
2.4 is a high. Anything below .8 is
a low. The inverter ignores all the
garbage. Digital circuits kind of
clean themselves up as the signal
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is passed from device to device.

If we need to clean up a signal
without inverting we can use a
circuit called a “buffer.” The
buffer passes the signal through
unchanged but cleaner. The
buffer is also used when the out-
put of an IC is used to drive a lot
of other inputs. This is called “fan-
out.” A typical fan-out for TTL is
10. That is, the output of one chip
can drive up to 10 inputs on other
integrated circuits. Each input is
called a “unit load.” A typical TTL
output can drive up to 10 U.L. If
you're a designer, this is an
important consideration. As tech-
nicians, it’s not generally too
important. By the way, some
inputs are more than 1 U.L. and
some are less. Again, this is more
important to design engineers
than technicians, who are only
interested in locating and replac-
ing bad parts.

Totem-pole output

The output of a TTL device is
known as a “totem-pole” output
(see figure 4). The way it works is
really simple. To make the output
go high, (output a logic 1) transis-
tor T3 is turned on. This allows
the +5 volt power source (also
known as Vcc) to pass through
resistor R3, transistor T3, and
diode D1 to the output pin of the
chip. When the output is high, the
chip is said to be “sourcing” cur-
rent.

To bring the output low, tran-
sistor T4 is turned on. This
grounds the output pin, making it
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0 volts—a logic 0. When the out-
put is low, the IC is “sinking” cur-
rent. .

Never connect two totem-pole
outputs together. If one output
goes low while the other tries to
go high, the low will always win
over the high (often producing a
“gray area” output) because tran-
sistor T4 connects the output
directly ground. A logic high
must be delivered through resis-
tor R3 and the diode. Also, the
“high” output chip might be dam-
aged due to excessive heat dissi-
pation across R3, T3, and the
diode.

Another type of digital IC
known as a “tri-state” device
allows multiple outputs to be
wired together. Tri-state devices
can completely disconnect them-
selves from the common output,
allowing only one active output
regardless of the fact that the out-
put pins of the integrated circuits
are hard-wired together on the
printed circuit board. Tri-state
devices are common in micro-
processor systems.

Since the totem-pole output
does a better job of “sinking” cur-
rent than “sourcing” it, the
“active” output of an integrated
circuit is often a low rather than a

“high. An “active low” function is
called a “NOT” function. That’s
what the small circle on the end
of the inverter symbol is for. The
circle is sometimes called a “bub-
ble” or a “zirc.” The circle indi-
cates the NOT function. That is,
whatever function the device per-
forms, the output comes out
inverted.

The gates

Inverters and buffers can’t
make any logical decisions. To do
that, we need to use something
called a “gate.” Gates are the
building blocks for all the logical
functions in digital integrated cir-
cuits.
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TTL gate with Totem-pole output

AND

The first gate we’ll look at is
called an “AND” gate (figure 5). It
looks like the letter “D” with the
inputs on the flat side of the D
and the output on the rounded
end. If both inputs are high, the
output will be high. If one input is
high AND the other input is high,
the output will be high.

Offhand, that may seem pretty
limited but here’s what you can
do with it. If you have a signal that
needs to be turned on and off (for
example, a momentary audio
tone that sounds off when a ticket
is vended in a redemption game),
you can connect a continuous
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NAND

The B basic types of gates

audio signal to one of the inputs
of a gate (figure 6). The other
input is connected to the “con-
trol” signal—a momentary pulse
that goes high when the ticket is
vended.

When the control signal is low,
the audio signal is blocked and
the output of the AND gate is low.
Remember, both inputs must be
high in order to get a high out.
But when the control signal is
high, the audio signal is passed
through to the output. It's like
opening a gate and letting the
signal through. That’s why it’s
called a gate!
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Remember when I mentioned
that it’s easier for an IC to go low
than it is to provide a high? There
is another kind of AND gate. This
one includes the NOT function we
saw in the inverter. It's called a
“‘NAND” gate. NAND stands for
“NOT AND.” It’s like an AND gate
followed by an inverter. Take a
look at the 7408 integrated cir-
cuit. It looks like the AND gate
but it has the bubble on the end.
Look at the truth table for the
NAND gate. It’s exactly the same
as the AND gate, but the output is

reversed. In the NAND gate, both

inputs must be high in order to
get a low out.

There are some other types of
gates as well. One is called an
“‘OR” gate. If one or the other or
both inputs are high, the output
will be high. The active low ver-
sion of the OR gate is called the
“NOR” gate. If one or the other or
both inputs are high, the output
will be low.

Another type of OR gate is
called the “exclusive OR.” You'll
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see it abbreviated XOR. If one or
the other input is high, the output
will be high but not if both inputs
are high. If both inputs are high,
the output is low. An example of
the XOR in action is in a video
game where the vertical sync is
connected to one of the XOR
inputs and the horizontal sync is
connected to the other (figure 7).
The output of the XOR gate is
composite sync.

When you are thinking about
logic functions, don’t get hung up
on the name of the gate. To illus-
trate my point, let’s go back to the
AND gate. When one input AND
the other are both high, you'll get
a high out. That’s logical, huh?
After all, it is called LOGIC, isn't
it?

But think about it like this:
imagine both inputs as being
high. If both the inputs are high,
the output of the gate is high,
right? But if one input OR the
other input goes low, the output
will be low, won't it? In this case,
we are using the AND gate to
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The XOR (exclusive OR) gate in action. With vertical sync at input A
and horizontal sync at input B. The output Y is composite sync.

perform a kind of OR function,
aren’'t we? This is a perfectly
acceptable way to think of the
AND gate. It's called “negative
logic.”

It’s the same with the OR gate.
The truth table states that if one
input OR the other input is high,
the output will be high. In terms
of negative logic, if one input and
the other input are both low, the
output will be low.

How does this affect us as tech-
nicians? Not much as far as test-
ing the individual gate is con-
cerned. That remains the same
no matter what. It does go toward
understanding how that particu-
lar device is being used within
the system.

Next month we’ll take a look at
some more advanced types of
integrated circuits called “flip-
flops” and “counters.” We’'ll also
take a look at digital trou-
bleshooting, and I'll show you a
way to find bad ICs using just a
battery, two wires, and a finger! [
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TOPIC: price per Play

1. Have you raised your price per play on videos and pinballs from
a quarter?

2. Has competition stopped you from raising your price per play?

3. What other factors have influenced your decision to stay at quarter

play?

4. What will have to happen to cause an across-the-board raise in
price per play on videos and pins?

Continue on a separate page if needed.
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Wizard's Cork Shoot

Century Vending, in
conjunction with Ehlers
Star Galleries, debuts a
one- or two-gun shooting
gallery game, Wizard's
Cork Shoot.

The object of the game
is to rescue the prince
and princess from the
clutches of a mad wizard
and his henchman by
shooting real corks at
animated targets for
scores.

Wizard’s Cork Shoot
conveys the feel and
action of a traditional
shooting game. It fea-
tures an air-flow con-
trolled cork shooting
technology, pump-and-
shoot-style low-pressure
air guns, automatic-load
gun mechanisms, visual
and audio response to
targets hit, dual coin
mechs and coin boxes,
dual ticket dispensers
with low-ticket sensors,
and computerized target
tracking and scoring of
individual stations.

PLAY METER

Players can shoot as
many corks as possible
within a pre-determined
time limit. Hitting the
wizard or the guard
means more points gain-
ed; points are deducted
for accidentally hitting
the prince or princess
(oops!).

While in the play mode
the game offers hints
and comments; in the
passive mode it invites
players to try the game.
Cabinet construction is
all-plywood; dimensions
are 4’ wide x 12’ deep x
7" high. Dominant colors
are gray, blue, and pur-
ple. The electronics, dis-
plays, and gun system
are by Entertronics Inc.

For more information,
or distributor referral,
write Century Vending
and Distributing, 13458
S. Western Ave., Gar-
dena, CA 90249; (310)
532-2351; FAX (310) 532-
2355.
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WHAT'S
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Dream Team

As part of the compa-
ny's 10th anniversary
celebration, GaMCO in-
troduces Dream Team, a
rapid-fire mini-basket-
ball game housed in a
fluorescent orange-red
day-glo cabinet.

Dream Team chal-
lenges players to shoot
the basketballs, pro-
pelled by a gun, at five
baskets of varying
heights. Tickets are
awarded for high scores.
Music is a toe-tapping
beat; bells ring with each
ticket dispensed. The
game’s cabinet features
seven layers of lacquer
for a durable finish.

Many operator-adjust-
able features are includ-
ed: attract mode music,
coins per play, time of

game, points per score,
points per ticket, jackpot
payout, and absolute
ticket payout. All fea-
tures are programmable
via GaMCO’s keypad
touch-programmable
CPU.

The game’s playfield
closely resembles a stan-
dard basketball court,
complete with a crowd
scene done in neon col-
ors. Look for a locking
coin box, ticket dis-
penser, and coin mech,
all keyed differently.

For more information,
or distributor referral,
write GaMCO Interna-
tional Inc., 2153 10th St.,
Sarasota, FL 34237; (800)
642-7263 or (815) 366-
1133; FAX (813) 366-1134.
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Dinosaur Eggs

Alvin G. & Co. has
developed Dinosaur
Eggs, a prehistoric-
themed novelty/redemp-
tion game with a mov-
able playfield.

The goal of the game is
to sneak into the dino-
saur’s nest to steal eggs
before Mamasaur re-
turns from the hunt.
Players skillfully guide a
ball through the it
rollovers, showing which
eggs to steal.

Two levers at the front
of the cabinet allow the
playfield to shift up and

down or side to side to
move the ball through
the maze and a possible
30-ticket bonus.

Realistic animal sounds
and jungle music com-
plement the game. The
cabinet features bright
green and yellow graph-
ics; an overhead mar-
quee with flashing lights
completes the package.

For more information,
or distributor referral,
write Alvin G. & Co., 905
W. North Ave., Melrose
Park, IL 60160; (708) 345-
9000; FAX (708) 345-2222.

PLAY METER
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Desk-top Coin Phone

[f you wish you had a
quarter for every time
someone asked to bor-
row your business
phone, G-Tel has the
solution: a desk-top coin
phone suitable for busi-
nesses that don’t have
enough traffic to warrant
installation of a tradi-
tional wall-mount phone.

G-Tel’s tabletop model
eliminates customer
abuse of house tele-
phones. Potential loca-
tions include restau-
rants, laundromats,
health clubs, beauty
shops, professional of-
fices, schools, waiting
rooms, retail/wholesale
stores, employee lounges,
recreation centers, and
taverns, among others.

Several models are
available: Model 707 for
local calls only, Model
757 for local and long
distance, and Lock-Up
Banker Option 777 that
allows the unit to be
mounted to the wall or
counter for added secu-
rity.

The phone requires no
electricity, installs into a
standard jack, is PBX
compatible, and blocks
976, 900, 011, overseas,
and optional 411 calls.

For more information,
or distributor referral,
write G-Tel Enterprises
Inc., 17423 Shatnerwood
Drive, Houston, TX
77095; (713) 550-5592;
FAX (713) 550-1028.
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Critter

Exidy introduces ano-
ther target shooting
game, Critter, designed
in the style of its novelty
piece, Troll.

In Critter, players use
a gun to aim pellets at an
assortment of strange
looking creatures on the
backboard.

Features include optic
sensors, midway sounds,
a new gravity ball-feed-
ing system, and Del-
tronic ticket dispenser.

The cabinet is con-

structed of Marine ply-
wood and covered with
turquoise-colored
Formica. Clear front and
side panels keep balls
inside the confines of the
cabinet. Dimensions are
6’6" long x 3" wide x 67"
high.

For more information,
or distributor referral,
write Exidy Inc., 2688 C
Middlefield Road, Red-
wood City, Calif. 94063;
(415) 364-5201: FAX: (415)

364-5286.
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Dinoscore

Planet Earth Enter-
tainment offers over 28
different skill shots to
players of Dinoscore, a
target-shooting game in
an upright cabinet that
can be linked to other
units for a super jackpot
award.

Players use a gun
mechanism to shoot at
lifelike dinosaurs and an
erupting volcano to gain
high scores. Features
include adjustable target
settings, percentages,
and tickets or tokens;
accurate bookkeeping
and diagnostics; and

realistic dinosaur sounds.

Options include a
combination ticket or
token dispenser and
neon cabinet lights.
Dinoscore is available in
a choice of yellow, red,
or purple cabinet. It can
be a large prize redemp-
tion unit or a bulk prize
redemption unit.

For more information,
or distributor referral,
write Planet Earth Enter-
tainment, 326 Mira Loma
Ave., Glendale, CA
91204; (818) 247-6655;
FAX (818) 247-2303.
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Photo Play, Street Games li

New Image Techno-
logies has developed two
new touch-screen games
for the tavern market:
Photo Play and Street
Games II.

Photo Play features CD
ROM technology and
interchangeable discs
that keep the multiple
game choices fresh.
Thousands of photos are

PLAY METER

included for trivia game
fun on the subjects of
sports, TV, music, sex,
memory, action, and
concentration and reflex
games, among others.
Street Games II fea-
tures 35 games in one
compact unit. There are
18 trivia categories with
over 12,000 all-new ques-
tions, “for fun” casino-
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style games, memory
tests, word games, bar
action games, and more.
Games are E-PROM
upgradable.

Both games are avail-
able in either a counter-
top model measuring 18”
wide x 15” high x 18’
deep with a 14" all-glass
screen, or a kiosk model
measuring 21” wide x 47"

high x 25" deep with a
19” all-glass screen.

For more information,
or distributor referral,
write New Image Tech-
nologies Inc., 190 Key-
stone Drive, Telford, PA
18969; (215) 453-8626; fAX
(215) 453-8623.
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Triple Sport

Pop-A-Shot introduces
Triple Sport, a sports-
themed ball toss game
that can easily be con-
verted to a basketball,
football, or baseball
action game for one or
two players.

Features include rug-
ged steel construction,
proven electronics, dual
coin mechs, tamper-
proof gate and netting,

PLAY METER

programmable coin set-
tings, easy-access elec-
tronics, and quality balls.
A ticket dispenser and
bill acceptor are option-
al. Two sizes are avail-
able:9'x9 or9 x8.

For more information,
or distributor referral,
write Pop-A-Shot, P.O.
Box 1073, Salina, KS
67402; (913) 827-6229;

FAX (913) 827-6336.
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Premier Crane

Mission Crane Service
enters the coin-op mar-
ket with the Premier
Crane that features a
single-source computer
center, high-quality
wiring harness assem-
blies, and large drop
opening for prizes.

The crane’s cabinet
has an aluminum frame-
work and heavy-gauge
steel and sheet metal for
shelving, brackets, and
component panels.
Safety glass surrounds
the prize viewing area;
the claw mechanism has
a drive assembly with
steel main gears.

Other special features
include rope lighting
with variable speed
chase control, tamper-

resistant coin mechs sur-
face-mounted to the
front door, and a coin
box accessible only from
the inside of the ma-
chine.

The triple-locked front
entry door uses a verti-
cal locking deadbolt rod
to secure the top and
bottom of the door, as
well as a swing latch at
the door’s center for
maximum security with-
out bars and padlocks.

For more information,
or distributor referral,
write Mission Crane
Service Inc., 5142 Bolsa
Ave., Suite 103, Hunting-
ton Beach, CA 92649;
(714) 891-6422; FAX (714)
891-7613.
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End Zone, Shark Frenzy

Doyle International
adds two ball toss games
to its lineup of sports-
themed redemption
equipment with End
Zone and Shark Frenzy.

End Zone challenges
players to toss as many
footballs as possible into

PLAY METER

target holes on the back-
board of the game, with-
in a certain time limit.
High scores merit ticket
awards. Dimensions are
84" high x 34” wide x 123"
deep.

Shark Frenzy asks
players to aim balls at
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sharks attacking a plea-
sure craft depicted on
the backboard. High
scores within the allot-
ted time frame result in
equally high ticket pay-
outs. Dimensions are 85-
1/2” high x 34” wide x
109” deep.

For more information,
or distributor referral,
write Doyle Internation-
al, P.O. Drawer 49467,
Sarasota, FL 34230; (813)
366-3735; FAX (813) 366-
5197.
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Tic Tac N’ Roll

Skee-Ball adds Tic Tac
N’ Roll to its lineup of
group race games. It
captures the nostalgia of
the ‘50s with tabletop
jukebox displays, red
and white checkered
countertops, and diner
style stools. Bright neon
colors and rock n’ roll
music of the era com-
plete the package.

The game utilizes the
easy-to-understand Tic
Tac Toe concept. Before
the race begins, all the
possible three-in-a-row

patterns are displayed.
As the game starts,
flashing lights indicate
the pattern that must be
completed to win.

The first player to land
balls in the correct holes
within the allotted time
comes out on top. Up to
12 players can enjoy Tic
Tac N’ Roll.

For more information,
or distributor referral,
write Skee-Ball Inc., 121
Liberty Lane, Chalfont,
PA 18914; (215) 997-8900;
FAX (215) 997-8982.
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1/2 Pint Frenzy

Innovative Concepts in
Entertainment follows
up its popular Full Court
Frenzy basketball game
with a new model for the
younger set. Named 1/2
Pint Frenzy, the game
features a moving hoop
and kid-friendly score
and time indicators.

In addition, 1/2 Pint
Frenzy offers numerous
operator controls, at-
tractive graphics, double
coin mechs, background
sounds, and optional
ticket dispenser and
flashing lights.

Strong side netting
keeps the mini-basket-
balls from straying dur-
ing game play. The cabi-
net is mostly white with
red, yellow, and blue
graphics. Dimensions
are 6’ high x 4" wide x 7'
deep.

For more information,
or distributor referral,
write Innovative Con-
cepts in Entertainment
Inc., 1501 Kensington
Ave., Buffalo, NY 14215;
(800) 342-3433 or (716)
833-0481; FAX (716) 833-
1342.
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Flippa Winner

Betson introduces a
one-player, multi-level
coin pusher aptly named
Flippa Winner. The game
is from Crompton and is
designed in the Klondike
tradition.

Features include ticket
or token redemption
with an optional ticket-
every-time, full tilt alarm
system, vivid graphics,
full metering, and a
sound package. Dimen-

sions are 33" wide x 40"
deep x 78" high in the
single-player version; a
three-player model is
available.

For more information,
or distributor referral,
write Betson Enterprises,
3003 Paterson Plank
Road, Carlstadt, NJ

07072; (800) 524-2343 or
(201) 438-1300; FAX (201)
438-4837.

Cops N’ Robbers

Gizmo Enterprises in-
troduces a fast-playing
redemption game with
an interactive audio/vis-
ual playfield. Cops N’
Robbers is a whimsical
bank heist-themed game
in which players attempt
to rob the bank by cap-
turing various denomi-
nations of loot as the
cops close in.

Multiple play options
allow players to maxi-
mize their chances to
grab the money and run.
An extra jackpot can be
won by locking two
extra-ball cards.

Look for adjustable
jackpot levels, full self-
diagnostic audit func-
tions on the coin door,
and flexible percentag-
ing. The game is well-
suited to any family-ori-
ented location.

It is housed in a dark
blue upright cabinet with
double coin mechs and a
ticket dispenser.

For more information,
or distributor referral,
write Gizmo Enterprises
Ltd., 250 Devon Ave.,
Bensenville, IL 60106;
(708) 616-9550; FAX (708)
616-9610.
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Image Series

Thinking of upgrading
prime locations, attract-
ing new players and
locations, and increasing
price per play?

Valley makes it easy
with a new line of dis-
tinctively styled coin-op
pool tables, the Image
Series.

The four models fea-
ture theme designs that
blend with most restau-
rant and tavern location
motifs.

Included are the All-
sport, complete with rac-
ing flags, green felt, and
green, yellow, and white
laminate; the Contem-
porary, a unit with gran-

PLAY METER

ite laminate, chrome
trim, and blue felt; the
Country, an Old West-
style rustic design with
rope wood highlights, a
wild stallion plaque, sad-
dle-leather laminate,
and tan felt; and the
Traditional, a carved oak
and brass-accented
model with oak grain
laminate and royal teal
felt.

For more information,
or distributor referral,
write Valley Recreation
Products, 333 Morton St.,
Bay City, MI 48707; (800)
248-2837 or (517) 892-
4536; FAX (517) 892-6513.

Traditional
ew table

in the Image Series
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super Wheel ‘Em In

Bromley introduces an
even faster-playing re-
demption game than its
Wheel ‘Em In. Meet
Super Wheel ‘Em In, a
three-player game with
new backglass colors,
progressive play, and a
jackpot marquee at no
extra charge.

In addition, the game
has BSMT 2000 stereo
sound, an automatic tic-
ket count on the inside
of the display board, a
low-ticket indicator light,
solid-state electronics,
and a high-grade tongue-
in-groove plywood cabi-

net.

Players skillfully direct
a token onto a conveyor
belt playfield with nine
lanes of different values.
Super Wheel ‘Em In mea-
sures 61-1/4" wide x 57-
1/4” high x 47" long. The
cabinet is bright red with
green, yellow, and pur-
ple accent colors and a
winner light atop the
marquee.

For more information,
or distributor referral,
write Bromley Inc., 3231
W. Victoria St., Chicago,
IL 60659; (312) 267-6030;
FAX (312) 509-9508.

FEBRUARY 1994



WHAT'S NEW

Grand Prix Star |l

Jaleco has designed a
“sequel to its Grand Prix
deluxe driving simulator
and brought FI Grand
Prix Star II to the mar-
ketpiace.

Features include a
vibrating seat for real-
ism, four new tracks for
true racing adventure, a
shaking steering assem-
bly, and a new power
booster.

The result is genuine
Formula One racing in a
game that has the capa-
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bility of linking up to
eight units for challeng-
ing match-ups. The cabi-
net’s dimensions are 69"
high x 49" wide x 63"
deep. F1 Grand Prix Star
II is licensed by FOCA
(Formula One Construc-
tors Association).

For more information,
or distributor referral,
write Jaleco USA Inc.,
685 Chaddick Drive,
Wheeling, IL 60090; (708)
215-1811; FAX (708) 215-
2642.
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The Wizard

Quantum makes it
possible to find a crystal
ball when you really
need one. The compa-
ny’s novelty impulse
machine, The Wizard,
predicts the future and
serves as a personal
advisor.

Players insert a coin
and pose questions that
can be answered “yes” or
“no.” Answers come in a
variety of phrases and
sound effects. The unit
runs on either AC power
or a long-life 6-volt lan-
tern battery (included).
The Wizard can be used
as a countertop unit or
mounted on a stand.

The figure of a Med-
ieval wizard is encased

in a durable polycarbon-
ate plastic globe mount-
ed on a metal cabinet
with a large capacity
cash box.

Suitable locations in-
clude restaurants, game
rooms, diners, taverns,
supermarkets, movie
theaters, and conven-
ience stores. Quantum
plans more novelty
pieces for the future,
with new characters,
animation, and cus-
tomized messages.

For more information,
or distributor referral,
write Quantum Indus-
tries Inc., 336 Stamm
Road, Newington, CT
06111; (203) 667-7655;
FAX (203) 666-8767.
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Kiddie Rides, Inflatables

Fun Times Amuse-
ments has developed a
line of coin- or token-
operated kiddie rides for
the smallest of amuse-
ment seekers.

Included are a giraffe,
seal, jumbo jet, truck, jet
plane, and 25 others. All
Fun Times kiddie rides
are hand-crafted; rock
back and forth, side to
side, and up and down;
and feature internal
music. Many of the fig-
ures are interchange-
able and utilize the same
base. Construction is
fiberglass with inner
steel frames and smooth
outside edges.

The company also

offers a series of heavy-
duty, 18-gauge vinyl
inflatable attractions for
year round use indoors
or outdoors. Choose
from over 30 designs,
from castles to animals
to ball ponds. All models
are hand-painted and
feature a large safety
step in front, an extra 2”
vinyl strip on the floor
bed, and quadruple
stitching.

For more information,
or distributor referral,
write Fun Times Amuse-
ments, P.O. Box 58202,
Tukwilla, WA 98138; (206)
241-9160; FAX (206) 248-
2321.
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Polygonet Commanders

Konami introduces a
3-D, military battle-
themed dedicated video
in Polygonet Comman-
ders. Players test their
defense skills and pro-
tect their tanks from
enemy blasts, while
seeking to destroy the
enemy first.

Polygonet Comman-
ders utilizes a state-of-
the-art polygon texture-
mapping technology.
Players choose from
eight stages of action:
vacant lot and overpass
(beginner), shrine and
city at night (intermedi-
ate), wasteland and
brickyard (advanced),
swamp and launch pad
(championship).

There are several
phases in each stage. A

bonus life at the top of

the screen decreases
with every hit incurred
by the player but in-
creases with every hit
inflicted on the enemy.
Completing a phase
within the time limit
affords additional time
to complete the next
phase.

Polygonet Comman-
ders features a univer-
sal-mount monitor, buy-
in and game continua-
tion, one- to four-player
linkability, and two
three-way gearshifts
with fire buttons.

For more information,
or distributor referral,
write Konami Inc., 900
Deerfield Parkway, Buf-
falo Grove, IL 60089; (708)
215-5100; FAX (708) 215-
5144.
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Striker

Design Plus brings a
new big ball bowler to
the market with Striker,
an easy-to-set-up unit
that’'s fully operator-
adjustable.

Players obtain five
balls and a full set of pins
for each roll; tickets are
awarded for every strike.
Forty different phrases
are programmed into
the game to encourage
players and interact with
them.

Features include real
pins, interactive sound,

Design Plus
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neon color graphics, all-
plywood construction,
and air cylinders that
pull up the pins easily.
Games can be placed

side-by-side for a wall of

bowling fun. Dimensions
are 37-1/2” wide x 10’ 6”
long x 6’ tall.

For more information,
or distributor referral,
write Design Plus Indus-
tries, 737 E. Marietta
Ave., Peoria Heights, IL
61614; (309) 682-9359;
FAX (309) 682-9394.

"\\\T\ % k
" Big Ball Bowler
@Real Pins

@Imeracﬁve Sound

@Super Graphics

@ Fully Operator
Adjustable

Design Plus Industries
737 East Marietta Ave

Pearia Heights, [llinois 61614

Phone: (308) 682-9359

Fax: (309) 682-9394

es ® Made in USA, Patent Pending
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Double Cheese

Now you can order a
pizza-themed redemp-
tion game the same way
you order a special pizza
—with double cheese.
That’s the name chosen
by Midway Mfg. for its
new video/redemption
game, Double Cheese.

The game is housed in
an upright cabinet and
features double coin
mechs, ticket dispenser,
steering wheel-style con-
trol, vertical monitor,
and large LED scoring on
the marquee. Games can
be linked for a progres-
sive jackpot and big win-

nings.

Players are allowed
two spins to gain high
scores or be lucky
enough to hit “double
cheese” for the jackpot.
A jackpot screen and
sound effects signal the
winner. Cabinet dimen-
sions are 77" high x 25-
1/2” wide x 35" deep.

For more information,
or distributor referral,
write Midway Mfg. Co.,
3401 N. California Ave.,
Chicago, IL 60618; (312)
267-2240; FAX (312) 267-
8435.
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Robo-Claw

It’s been a long time
since the industry has
seen a countertop crane.
Vend Tech Industries
enters this market with
the newly developed
Robo-Claw.

Players use joystick
controls to maneuver the
robotic arm over a field
of prizes housed in cap-
sules, bringing captured
items to the front left
corner in a specified
amount of time (opera-
tor-adjustable).

Features include strobe
and chase neon lights,
adjustable attract mode
and speed, extra time,

and straight vend or win-
ner-every-time option.
The unit is UPS-ship-
pable and comes with a
coin or bill acceptor; a
voice chip is optional.

Custom finishes and
lighting are available.
Dimensions are 18" deep
x 23" wide x 32”7 high.
Vend Tech also offers
the Robo-Crane kit for
larger existing cranes.

For more information,
or distributor referral,
write Vend Tech Indus-
tries, 3331 Towerwood
Dr., Suite 307, Dallas, TX
75234; (214) 243-0456;
FAX (214) 241-0432.
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Ribbit Racin

Lazer-Tron introduces
Ribbit Racin, a two-play-
er racing-themed re-
demption game that
asks players to hit frog
faces as they light up.
This action causes big
frogs to move up an
incline to the finish line
above a backdrop of lily
pads.

Players may use their
hands or padded mallets
to achieve their goal.
Special bonus jackpots
can be won for beating
the fastest times of the

day. Jackpots are opera-
tor-adjustable.

Other features include
adjustable cost per play,
ticket payout, and diffi-
culty levels. Several
games can be linked
together to accommo-
date up to 10 racers.
Dimensions are 417 wide
x 38" deep x 95" high.

For more information,
or distributor referral,
write Lazer-Tron, 4430
Willow Road, Pleasan-
ton, CA 94588; (510) 460-
0873; FAX (510) 460-0365.
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WHAT'S NEW

Tap a Tune, Redemption Shoppe Vendor

Moloney debuts a chil-
dren’s music-inspired
video and a prize vendor
patterned after a glass-
front snack-vending unit.

Tap a Tune is the first
in a series of new games
for pre-teens. Players
see a musical rendition
of a favorite tune, watch
the colorful keys light
up, and play the same

PLAY METER

tune to beat the clock.

The cabinet is a junior
size with front-drawer
design. Redemption op-
tions include a ticket dis-
penser, prizes at chosen
score levels, and an
attachment for a winner-
every-time.

The Redemption Shoppe
vendor is a self-con-
tained and unmanned

128

redemption center that
includes unique circuitry
that allows it to be linked
to any one or two ticket-
dispensing novelty games.
Instead of winning tick-
ets, players find the
score tallied at the Re-
demption Shoppe, where
they can choose from
displayed prizes.
Dimensions are 427

wide x 45" deep x 807
high. The front door is
removable for installa-
tion in locations with 36"
door openings.

For more information,
or distributor referral,
write Moloney Mfg., 1100
Davis Road, Elgin, IL
60123; (708) 622-0224;
FAX (708) 622-0491.

FEBRUARY 1994



REGISTRATION INFORMATION
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AMERICAN COIN MACHINE EXPOSITION

THURSDAY, FRIDAY & SATURDAY

MARCH 17, 18,19,1994

ROSEMONT/O’HARE EXPOSITION CENTER
ROSEMONT, ILLINOIS

Sponsored by:
The American Amusement Machine Association
and Play Meter Magazine



MARCH 17, 18 AND 19 ARE YOUR LUCKY DAYS!

This Is The Place
For International
Business
Opportunities

ACME 94 is the perfect
opportunity for overseas
operators and distributors
to find U.S. manufacturers
as potential sources for the
new products and services
with universal player
appeal. You can meet face-
to-face with leading U.S.
suppliers who are eager to
meet you and help expand
your coin-op business.

AMERICAN COIN MACHINE EXPOSITION

ACME *94—it’s the pot of gold at the
end of the coin-op rainbow — and what a
rainbow it is! The products, the promo-
tions and the parties are guaranteed to
get everyone’s eyes a smilin’ when they
see what coin-up treasures await them.

Three action-packed days put coin-
op’s best ideas on display — the ideas that
will shape the future of your coin-op
business beyond tomorrow. With a host
of exhibits featuring more than 1,000
booths, you’ll see the spectrum of prod-
ucts from traditional coin-op to innova-
tive and interactive technologies.

A full schedule of seminar programs
helps prepare your coin-op business for
future success. These practical, infor-
mative sessions bring you up to date on
where your business needs to go and
how to get there to keep pace with
changes in the marketplace.

ACME’s Action Centers — Redemp-
tion City and Coin-Op Olympics, let
operators get into the.act. Coin-Op
Olympics lets operators go for the gold
by competing in live tournament play
for valuable prizes and at the same time,
learn from our “‘Olympic’’ team of tour-
nament experts how to organize and
operate leagues and tournaments for
fun and profit. Redemption City shows
operators the latest in design, layout,
product mix and merchandising ideas
for family entertainment centers.

And no clan can party like coin-op
can — from the Operator’s Cocktail
Party to the American Machine Charita-
ble Foundation’s Annual Appreciation
Dinner — you’ll have more fun than you
can shake a shillalah at!

If coin-op is your game, then ACME
"94 is the only place to see what’s what,
who’s who, what’s hot and what’s new
...and that’s no blarney! See for your-
self why ACME ’94 is the ONLY game
in town!

ACME Is The Name...Coin-Op
Is The Game, and Rosemont
Is The Place

ACME °94 is the only major industry show
to be held east of the Mississippi this year. We
want to make it as easy as possible for interna-
tional visitors, operators and distributors from
coast to coast to attend the only show posi-
tioned in the peak of the spring and summer
buying season.

Here’s three reasons why the Rosemont/
O’Hare Exposition Center is an ideal location
for ACME ’94:

1. The Rosemont/O’Hare Exposition Center
and hotels are a quick ten minute taxi ride
from Chicago’s O’Hare International Air-
port —you don’t have to fight the traffic
going into downtown Chicago.

2. For domestic and international visitors,
O’Hare International Airport services direct
flights from locations all over the country.

3. The city of Rosemont and the surrounding
area offer a wide variety of restaurants, night
clubs and entertainment options to make
your visit more enjoyable. You’ll quickly
see why Rosemont is the ‘“Second City”’
to Chicago!

From Dublin, Ohio to Dublin, Ireland, oper-
ators and distributors who are looking to get
lucky in finding new ideas know that if they go
anywhere this year, they are going to Rosemont
for ACME ’94.

SEE YOU THERE!

Mike Ditka—LIVE!
Friday, March 18
8:00-9:00 am

As a player, a coach, and
a spokesman, Mike Ditka has
firmly established himself
among football legends.

As a motivator, Mike
Ditka’s reputation is legend-
ary, as well. After inheriting a team which had
only two winning seasons in the previous years,
he led the Chicago Bears to a 10 and 6 record,
and the NFC Central Division title in just his
third season.

Mike’s place is also firmly established in
Sugar Bowl history, being one of only two men
to win a Super Bowl as a player, assistant coach
and as a head coach.

Ditka is a highly-sought after motivational
speaker and television personality. He has
appeared on virtually every late night network
talk show and gained notoriety as the featured
guest on Saturday Night Live’s popular ‘Da
Bears skit.




ACME 94 -
Makes You the Center of Attention

If you operate a bowling center, ice or rolling
skating center, mini-golf center, go-cart track or
fun center of any kind, your luck is about to
change.

Coin-op has kept pace with the growing family
entertainment market and is pumping life and
profits into these locations throughout the country.
But adding redemption as an expansion to your
existing ‘‘center’’ is serious business that requires
careful planning. ACME ’94 gives you a game plan
for operating successful redemption that helps build
customers and boosts your bottom line.

Whether you are thinking about adding-on to
your location or you’re a seasoned operator,
ACME ’94 gives you a glimpse of the newest
redemption games on the market and presents a full
range of products and merchandise that help you
choose the right product mix for your ‘‘center.”’

You’ll want to make Redemption City your first
stop at the Show. Here you get the latest ideas for
product selection, prize offerings and design
concepts for redemption/family fun centers. Next
you will want to talk to exhibitors who sell these
exciting redemption products and merchandise.
Redemption is a ‘‘show within a show’” with
exhibits categorized in a separate section on the
exhibit floor for your convenience. Plus, you will
want to learn everything you can by attending the
redemption seminars which have been expanded
this year to appeal to locations at all levels of
redemption operation.

If you want to get into the game, there is no
better place to see these new profit making ideas
in action than at ACME ’94!

Great Games From
the Great Names

in Coin-Op

Every leading supplier of games, music and
amusement products, supplies and services
exhibits at ACME. You'’ll flip over the hot, new
pinballs — stay in tune with the latest in CD
jukebox and reap the rewards of the most
redeeming products and merchandise to come
along in years! Or if darts, pool, air hockey,
basketball or shuffleboard are your game,
you’ve come to the right place. From video
games to virtual reality, ACME ’94 has it all!

Product Listing

Air Hockey

Amusement Games

Basketball

Bill Acceptors

Bill Changers

Billiards/Billiard
Accessories

Bowling Games
Bulk Vending
Cabinets/Cabinet
Parts
Can Vendors
Card Dispensers
Cleaners/Polishes
Coin Counters
Coin Validators

Computer Software/
Hardware

Cranes & Rotaries
Darts
Design Firms

Digital Audio Sound
Products

Gaming Equipment

Golf Games

Impulse Machines

Joysticks

Jukeboxes

Kiddie Rides

Kits

Laser Disc Players

Liftgates

Lighting

Locks

Management
Consulting

Monitors

One-Stops

Pay Telephones

Pinball

Plush/Novelties

Pool

Power Supplies

Pushbuttons

Redemption
Equipment &
Merchandise

Remote Control
Products

Replacement Parts
Scales

Security Alarms/
Devices

Shuffleboard
Simulators
Sports Games

Sports & Trading
Cards

Table Soccer
Tickets
Ticket Dispensing
Equipment
Tokens/Coins/
Medallions
Trade Associations
Trade Publications
Vending
Videogames
Video Lottery
Video Poker
Virtual Reality



SEMINARS AT-A-GLANCE

REDEMPTION, MINIATURE GOL

Redemption

Our resident redemption experts, Sue Monday, Century Vending
& Distributing and Rhonda Fletcher, ARMS International Inc.
have planned a blockbuster program on redemption. This year,
we’ve expanded redemption seminars to appeal to operators of
redemption at all levels. A leading line-up of panelists will give you
great ideas and practical information for operating and enhancing
your family entertainment centers. Mark these ‘‘must go’’ sessions
on your calendar!

#100 SPECIAL REDEMPTION FIELD TRIP

Wednesday, March 16, 9:00 am —5:00 pm

A first for ACME! We are pleased to announce an exciting outing
to some of Chicago’s most successful redemption facilities. You
will visit diverse locations such as a complete entertainment center,
soft play environment and children’s activity center to name a few
attractions. Be sure not to miss out on what is surely to become

an ACME tradition! This session includes lunch at one of the
locations. Buses will depart Rosemont/O’Hare Exposition Center
promptly at 9:00 am and return at approximately 5:00 pm.
COST: $35.00

#200 REDEMPTION 101 REVISITED

Thursday, March 17, 8:00 am — 10:00 am

This seminar will cover all of the fundamentals of a successful
redemption center for the new operator or the owner/operator
who needs a refresher course. Topics to be covered by our panel
of experts are the history of redemption, legalities of running
redemption, locating the appropriate location geographically and
demographically, choosing the proper machine mix, fine tuning
your payout percentages and hit frequencies, security and controls
behind the counter.

COST: $20.00

#301 REDEMPTION FOR PROFIT

Friday, March 18, 9:00 am — 11:00 am

With redemption basics under your belt, this seminar will help the
established operator fine tune his or her operation and realize more
profits. With the proper mix of merchandise and marketing
techniques, our distinguished panel will discuss many new and
exciting ideas for your redemption facility. Also, the use of other
products to complement the redemption games such as mini golf,
soft play, rides and attractions, food concessions and party
planning will be discussed.

COST: $20.00

Miniature Golf

#101 MGAA ROUNDTABLE DISCUSSION

Wednesday, March 16, 8:30 am —5:00 pm

If you have a mini-golf center or are interested in
getting into the business, you will not want to
miss a day of Round Table Discussions presented
by the Miniature Golf Association of America
(MGAA) at ACME ’94. The MGAA faculty will
consist of seasoned operators, suppliers, .
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ssociation of America

consultants and builders of their network of .

family facilities worldwide. This program is tiring, yet rewarding
in that it is the most in-depth presentation of facilities of family
sports and entertainment.

Seven in-depth round table discussions, plus time for open
discussion start at 8:30 am, Wednesday, March 16. Each attendee
will be assigned a group number or track. This will be your group
for the day. There will be seven designated discussion groups.
Group size is limited to between 10-15 people. Each group will

proceed to their assigned discussion area. Each group rotates every
50 minutes. Each topic will be presented seven times so that each
attendee will receive all the information presented. An open
discussion session will be held at the end of the program allowing
any unanswered questions to be addressed. This program affords
you the opportunity to listen, contribute and take part in all the
sessions presented without having to choose topics.

This program includes a light lunch. Advance registration
is recommended. Registrants should come to the Seminar
Registration Desk between 8:00—8:30 am to receive their
group number and schedule for the day.

COST: $30.00

Round Table Topics Include:

Miniature Golf — Putting It Together

From its past history to the trends in the 90’s, you will learn how
the new challenging and themed courses are putting more than
100,000 rounds per season. Learn how to build or revamp facilities
that attract ages 4 to 84. Discover how hole layout, themes,
landscaping, water systems, club houses, etc. play an important role
in the miniature golf country club. Learn how to build a “*Honey,
I shrunk the course’ golf in a miniature facility.

Miniature Golf — Golf Operators Views & Clues

Learn how successful operators do it! Learn how customer
satisfaction with one’s facility results in long term family
relationships through generations of putters. Hear how the MGAA
member facilities operate and what components are right in
different areas of the country. Discover methods of managing
employees and maintaining the facility. Hear how MGAA
members got started and share the ups and downs of operating
their facilities. Learn the owners side of the counter —what goes

on behind the scenes including what goes into the cash register.
Facility Financing — How’d They Do It!

MGAA Faculty members share their expertise on the subjects of
joint venture, SBA loans, bank financing, partnerships or cash
requirements to build or renovate a project. From small to large
facilities, you’ll find our faculty willing to share their wealth of
information on how they did it and what guidelines to follow. You
will learn how demographics and feasibility studies are made and
why due diligence reports and why pro formas play an important
role. You’ll hear it from the people behind the counter who have
been there and made it.

Driving Ranges — Alternative Golf Facilities & Supplies

No longer are driving ranges thought of as an alternative or interim
use for land. The newly designed facilities feature low level lighting,
target greens, learning academies, ultra-modern tee areas and most
recently acres of synthetic turf. The MGAA faculty will share their
facility operations with you and inform you of Alternative Golf
which attracts the entire family such as executive golf courses,
synthetic or bent-grass putting courses or golf simulation. They’ll
also show you the new putting surfaces together with the dome
installations for year-round play and the equipment needed for these
advanced operations.

Family Entertainment Centers (FEC) and Family Fun Centers
(FFC) — Components That Add UP To Dollars!

The MGAA faculty operators and builders of the hottest industry
in the 90’s share their world of knowledge. You’ll learn what
makes up these complexes such as go-karts, batting cages/ranges,
bumper boats, miniature golf, arcades and redemption centers,
soft play and much more. Learn what mix you may want and how
other operators have put their complexes together. You'll seec how
each component helps the other component if done properly. Be
prepared for you’ll get some facts and figures that will astound
you. You’ll discover why these facilities are attracting the entire
family for this is truly ““G”’ rated whole family recreation.

To Register, complete the registration form included with this brochure. Tickets will be mailed to you with your badge of admission.
Seminar registration fees listed in this brochure and on the registration form apply to advance registration only.



Family Sports Complexes — One Step Beyond the FEC

Evolving beyond the Family Entertainment Center or Family
Fun Center is the Family Sports Complex. You’ll learn every
component necessary to implement the necessary steps to build,
design or renovate your facility into this complete concept. The
decision to patronize these facilities are made by the entire family.
Our faculty will share their operations with you from start to finish
including their ever changing revisions to keep up with the great
demand of such a facility. Every component of the MGAA
network umbrella will be discussed for these complexes utilize
almost all of the cutting-edge activities that can be found in the
family sport, recreation and entertainment areas.

Operations, Advertising, Marketing, Promotions & Tournaments
The key to success is ‘‘keep ’em coming back.’” Learn from the
tried and proven operations format in this area how not to waste
your budget on gimmicks, but instead use it wisely on successful
events and promotions that really work. The MGAA faculty will
share their secrets in this area. You’ll find out how your facility can
get the hands on experience and knowledge that works. Find out
how the MGAA’s National Promotions and Tournaments can
work for you. See excerpts of the 1993 MGAA National
Championship that aired on ESPN and how you can start a
successful tournament and league program.

The series of roundtable discussions concludes with a general
session in which all MGAA member faculty are present for you
to ask and have your questions answered.

Technical Sessions

THEY’RE BACK! RANDY FROMM’S ADVANCED
TECHNICAL SESSIONS! If you missed them last year, you’ll
want to plan now to attend these information packed sessions to
help you sharpen your technical skills.

#201 HOW TO OPERATE AN OSCILLOSCOPE
Thursday, March 17, 8:00 am — 10:00 am

The oscilloscope can be an indispensable piece of test equipment
for troubleshooting both analog and digital circuits. This seminar
will begin with the most basic use of the oscilloscope and its
controls and switches. The session concludes with advanced
measurement techniques. Some general familiarity with electronics
will help those attending.

COST: $25

#203 ADVANCED MONITOR TROUBLESHOOTING
Thursday, March 17, 10:15 am — 12:15 pm

Most monitor repairs are pretty straightforward. You change a few
capacitors or a transistor and pat yourself on the back for a job
well-done. But some monitor repairs aren’t so easy. This seminar
will provide a detailed look at monitor circuits and oscilloscope
waveforms. Advanced troubleshooting techniques will be
presented as well. A good, working knowledge of monitor
operation will greatly assist those attending. Anyone attending this
session should have previously attended one of Randy’s monitor
seminars at ACME.

COST: $25

#300 INTRODUCTION TO DIGITAL ELECTRONICS
AND MICROPROCESSOR BASED SYSTEMS

Friday, March 18, 9:00 am — Noon

From pinball machines to redemption equipment to CD jukeboxes,
we’re living in a wild, wacky, digital world. This seminar will touch
on the most basic concepts of digital electronics and trouble-
shooting. This will help you fix a lot of simple failures in digital
systems. But more importantly, this seminar will show you how to
teach yourself and expand your knowledge of digital electronics
and microprocessor based systems.

COST: $25

TECHNICAL SESSIONS & MORE'!

...And More!

These timely sessions are designed to help you promote your
pinball or CD jukebox location and learn more about current
legislation that will affect your business.

Cost to attend these sessions: $20 per person, per session.

#202 MUSIC BUSINESS 101: PROGRAMMING AND
PROMOTIONAL OPPORTUNITIES TO MAXIMIZE
CD JUKEBOX COLLECTIONS

Thursday, March 17, 8:00 am - 10:00 am

Moderator: Jeremy Tepper, Publisher/Editor-in-Chief,
Street Beat Magazine

A panel of leading jukebox operators and music industry
professionals discuss current music trends and opportunities for
operators to customize location selections, increase CD jukebox
awareness and boost earnings power.

#204 HEALTH CARE REFORM AND ITS IMPACT ON
OPERATORS

Thursday, March 17, 10:15 am - 12:15 pm

Speakers: Robert L. Castle and Robert L. Water, Attorneys
Arent, Fox, Kintner, Plotkin and Kahn

The Clinton Administration’s proposed Health Security plan will
affect everyone, but in particular, small business owners. This
important session will keep you well informed on the impact and
responsibilities the plan will have on your business operation. Mr.
Castle and Mr. Waters represent employer interests in, respec-
tively, litigation involving employee benefits and federal employ-
ment legislation. Mr. Waters will discuss the current status in
Congress of the Clinton Administration’s Health Security Act and
the counterproposals to it; Mr. Castle will discuss the decisions
and costs that will be required of small employers if the legisla-
tion is enacted. Time will be allowed for question and answer at
the conclusion of the session.

#302 YOUR “EYE”’ TO THE FUTURE: INNOVATIVE
AND INTERACTIVE TECHNOLOGIES

Friday, March 18, 11:15 am - 1:15 pm

Moderator: Michael Getlan, Amusement Consultants, Inc.

Forward thinking operators looking for new and creative ways to
increase traffic and improve profits are taking a good hard look at
interactive and new and innovative technologies in pay for play.
Learn what is available in the marketplace today and how these
products can help you compete and succeed in the coin-op market
of tomorrow.

#303 PRIMER FOR SUCCESSFUL PINBALL PROMOTION
Friday, March 18, 11:15 am - 1:15 pm

Speakers: Steve Epstein, President, PAPA

and Owner/Operator of the Broadway Arcade

Joe Schick, Executive Director, PAPA and

President of Schick Promotions.

The pinball revival that has occurred in the last few years has
paved the way for increased profit making opportunities. Now
more than ever before, the product, the titles and the technology
has captured the interest and attention of players worldwide. It’s
re-kindled America’s love-affair with the pinball. This session will
teach operators ways to use P.O.P. in your locations, what
in-store promotions work, how to get editorial coverage for your
location and more. You will learn the basics of pinball promotion
from the pros and benefit from their expertise from both an
operator’s perspective and from a promoters perspective. You will
leave this fast paced session with loads of ideas and practical
information you can put into action immediately. Come prepared
to share your ideas and learn how proper promotion at the local
level can boost your earnings and bring in more customers.



SHOWSTOPPING ENTERTAINMENT AND
EVENTS YOU WON’T WANT TO MISS

OPERATORS -
This One’s For You

B’gosh and begorra— the
gang’s all here! Sure as the
Chicago River runs green on
St. Patrick’s Day, ACME
salutes the operators who
continue to be the backbone
of this great industry. Every-
one will be sporting their
shamrocks, sipping some
brew and sampling the
tastes that made Chicago
famous.

Courtesy of Street Beat
Magazine and Mobile
Records, you will be enter-
tained by an established
major label recording artist.

The special highlight of
the evening includes the pre-
sentation of the AAMA
Achievement Awards and
the Play Meter Awards
for Excellence.

Thursday, March 17 at
7:00 p.m. marks the date
and the Rosemont/O’Hare
Exposition Center is the
place to meet old friends,
make new acquaintances
and join in the merry
making!

ACME °94 continues a long-standing
tradition for top-notch entertainment
and innovation. At the American
Amusement Machine Charitable Foun-
dation Annual Appreciation Dinner and

Operator’s Cocktail Party, you’ll have a
chance to relax from the fast pace of the
exposition and spend sometime unwind-
ing with your peers.

American Amusement
Machine Charitable
Foundation’s Annual
Appreciation Dinner

Steve Lieberman,

of Lieberman Music
Company, will be hon-
ored at the American
Amusement Machine
Charitable Founda-
tion’s (AAMCEF) 1994
Annual Appreciation Dinner as one of
coin-op’s outstanding leaders. Back by
popular demand, the Pink Flamingo’s
promise a lively evening of entertain-
ment. Make your plans to honor Steve
on March 18th at the Hyatt Regency
O’Hare. Tickets can be purchased by
calling the AAMCEF at (708) 290-9171.
Proceeds from the Appreciation Dinner
will be donated to a children’s charity
of the honoree’s choice.

REBENERICHIGI
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Redemption City Returns!

Last year, Redemption City was the ¢‘hit
of the show.”” This year, we’re making
Redemption City even bigger and better.
There will be more displays and presen-
tations by manufacturers and suppliers
of redemption equipment and merchan-
dise to help you get a bigger share of the
fastest growing segment of the industry.

If you want to learn more about oper-
ating a successful redemption center in
your location, make Redemption City
your first stop and preview the latest
games and merchandising available in
the redemption category.

Let The Games Begin—Again!

Where else can you flex your flippers or
go for the “‘goal,”’ learn how to run leagues
and tournaments plus win valuable
prizes? Coin-Op Olympics lets operators
compete in four coin-op categories:
Pinball, Darts, Hoop Shot and Air
Hockey. The three highest overall
scorers win their choice of equipment
from designated prizes courtesy of our
“Olympic”” sponsors. Plus you can ben-
efit from our team of Coin-Op Olympic
trainers who will teach you how to run
and organize leagues and tournaments
for fun and profit.

The three highest overall scorers can
choose their prize from valuable equip-
ment courtesy of our Olympic sponsors.
The tournament will be based on an
Olympian scoring system.

Plus all contestants qualify for a
random drawing for one of the desig-
nated games.

All operators attending A CME 94
are eligible to participate. There is no fee
to participate, just sign up at the Show.
Last year, there were 162 contestants
so don’t miss this chance to get into
the games!

Last Year’s Winners

Ist Place: Robert L. Brown,

Fun & Games, Glendale, Arizona won
Creature From The Black Lagoon,
courtesy of Williams Electronics

2nd Place: Dan Aymar,

P-N-L Vending, Pittsburgh, Penn-
sylvania won Street Fighter II, courtesy
of Premier Technology

3rd Place: David Brown,

Sierra Amusement Co. Sacremento,
California won Rocky & Bullwinkle,
courtesy of Data East Pinball



Badge Registration

Register Today For Your ACME ’94
Badge and $ave, $ave, $ave!!!

Register by February 11, 1994 and pay only $15. After February
11 and on-site, the fee will be $20. There is a $10 fee to replace
lost badges — no exceptions. Minors under the age of 19 will be
admitted provided they have paid their registration fee and are
accompanied by a badge bearing adult.
Your registration fee includes:
* Personalized badge of admission mailed to you in advance

of the Show

* Admission to exhibits
* Admission to the Operator’s Cocktail Party
e Participation in Coin-Op Olympics

Housing

Specially negotiated rates have been secured at the following
official ACME ’94 hotels in the Rosemont area:

e Embassy Suites e O’Hare Hilton
* Holiday Inn O’Hare e Radisson Suites
¢ Hotel Sofitel * Westin O’Hare
* Hyatt Regency O’Hare

Please refer to the list of hotels and room rates and policies
listed on the enclosed Housing Form.

All reservations must be made through the ACME Housing
Bureau by submitting the hotel reservation form enclosed in this
brochure. All hotels require one night’s deposit to guarantee
your room for arrival. The hotels accept all major credit cards
or company checks. Please complete the required credit card
information on the Hotel Registration Form to guarantee your
room for arrival. If sending a company check, make check
payable to the hotel of your choice.

Confirmations will be sent directly from the hotels. Upon
receipt of confirmation from the hotel, changes in arrival/
departure dates can be made directly with the hotel. Requests
for additional rooms or cancellations must be submitted in
writing to the ACME Housing Bureau. The ACME Housing
Bureau will not accept phone reservations — all requests must
be submitted on the official Hotel Reservation Form or on
company letterhead.

The Hyatt Regency, The Hotel Sofitel and the Radisson Suites
are linked to the Rosemont/O’Hare Exposition Center via the
unique Rosemont Skybridge Network, a totally enclosed
walkway. Across from the Exposition Center is the Holiday
Inn. Just a short distance away is Embassy Suites whose
courtesy shuttle will transport you to the Exposition Center.
The O’Hare Hilton is located at the Airport.

Many of the hotels in the Rosemont area offer complimentary
airport shuttle service. Check with the hotel to which you have
been assigned for shuttle information.

If you are driving, the Rosemont/O’Hare Exposition Center
is easily accessible by major expressways. Parking is available
in one of two facilities which also connect to the Exposition
Center via the Skybridge Network.

Air Travel

Liberty Travel, the official travel agent of ACME '94 offers
considerable discounts on several major carriers servicing
Chicago’s O’Hare International Airport. For reservations and
information, call (908) 322-2444 Monday-Friday, 9:00 a.m.

to 6:00 p.m. Be sure to mention ACME.

Car Rental

National Car Rental is the official car rental agency for A CME *94.
Call today for advanced, confirmed reservations and information:
1-800-CAR-RENT. Be sure to mention discount #6402634.

Schedule of Events

Exhibits and seminars will be held at the Rosemont/O’Hare
Exposition Center unless otherwise noted.

WEDNESDAY, MARCH 16
Seminar #100
Redemption Field Trip
Boarding at 8:30 am in front of Rosemont/O’Hare
Exposition Center Buses depart promptly at 9:00 am.
Seminar #101: 8:30 am - 5:00 pm
Miniature Golf Association of America (MGAA)
Round Table Discussions
Miniature Golf— Putting It Together
Miniature Golf— Golf Operators Views & Clues
Facility Financing — How’d They Do It!
Driving Ranges — Alternative Golf Facilities & Supplies
Family Entertainment Centers (FEC) & Family Fun Centers
(FFC)— Components That Add Up To Dollars!
Family Sports Complexes — One Step Beyond the FEC
Operations, Advertising, Marketing, Promotions
& Tournaments
Open Discussion

Distributor Gala 8:00 pm

(By Invitation Only) Westin O’Hare
THURSDAY, MARCH 17

Seminar #200: 8:00 am — 10:00 am
Redemption 101 Revisited

Seminar #201: 8:00 am — 10:00 am
How To Operate an Oscilloscope

Seminar #202: 8:00 am — 10:00 am

Music Business 101:
Programming & Promotional Opportunities To Maximize
CD Jukebox Collections

Coin-Op Olympics 9:00 am — Noon
Exhibit Hours: 9:00 am — Noon
Distributors Only

Seminar #203: 10:15 am —12:15 pm
Advanced Monitor Troubleshooting

Seminar #204: 10:15 am—12:15 pm
Health Care Reform & Its Impact On Operators

Exhibit Hours: Noon —5:00 pm
General Trade Admission

Coin-Op Olympics 4:00—5:00 pm
ACME Operator’s Cocktail Party 7:00—9:00 pm

(Free Admission)

FRIDAY, MARCH 18
Mike Ditka— LIVE!
(Free Admission)

Seminar #300: 9:00 am — Noon
Introduction To Digital Electronics
& Microprocessor Based Systems

Seminar #301: 9:00 am — 11:00 am
Redemption For Profit

Coin-Op Olympics

8:00 am —9:00 am

9:00 am — 11:00 am

Exhibit Hours: 10:00 am — 5:00 pm
General Trade Admission
Seminar #302: 11:15am—1:15 pm

Your “Eye”” To The Future:
Interactive & Innovative Technologies
Seminar #303: 11:15am—1:15 pm
A Primer For Successful Pinball Promotion
Coin-Op Olympics 4:00 pm—5:00 pm
American Amusement Machine 7:00 pm
Charitable Foundation Annual Hyatt Regency O’Hare
Appreciation Dinner
Honoring Steve Lieberman, Lieberman Music Company
(Paid Admission)

SATURDAY, MARCH 19

Coin-Op Olympics 8:00 am — 10:00 am
Exhibit Hours: 10:00 am — 4:00 pm
General Trade Admission



Stay Ahead of the Game

Go to the Show with game plan in mind, and you’ll come

back a winner every time!

* Register & Make Your Travel Plans Now !
e Set your show goals and objectives

e Make a list of companies you want to see
e Clip articles from trade publications about products you

want to see

e Jot down questions you need to know — pricing, service,

delivery, etc.

¢ Schedule appointments with companies you know you

need to see

A-1 Products

Ace Novelty Company

Acme Premium Supply

Action Lighting, Inc.

Advanced Auctions

Advanced Games & Engineering
Inc.

Advent Technology

Alter Enterprises

Alternate Worlds Technology,
Inc.

Alvin G. & Company

AAMA

Ameri Corporation

American Alpha

Ar;wrican Darters Association,
ne:

American Design Components

American International
Shuffleboard Corp.

American Laser Games

American Sammy Corp.

American Simulators, Inc.

American Technos Inc.

Amusement World Inc.

The Amusement Equipment
Exchange

Amutronics Inc.

Aqua Skill

Arachnid, Inc.

Asahi Seiko USA, Inc.

Atari Games Corporation

B & E Vending Co. Inc.

Bally Gaming Inc.

Base 2 Technologies

Baton Lock & Hardware

Bay Tek, Inc.

R.H. Belam Company, Inc.

Bergmann USA Inc.

Betson Enterprises

Betson Imperial Export

Betstar Ltd.

H. Betti Industries

Biederman Design Labs

Big Ten Electronics

Blitz System, Inc.

The Board Market

Bob-Cap Industries

Bob’s Space Racers

Bonita Marie International

Bottelsen Dart Co. Inc.

Dan Brechner & Co., Inc.

Bromley Inc.

Bundra Games Corp.

CDS

C & G Electronics

California Games

Canadian Coin Box Magazine

Capcom U.S.A. Inc.

Show Sponsors

ACME 94 is sponsored and produced by the American

Amusement Machine Association, the national trade association
for manufacturers, distributors and parts suppliers of coin-
operated amusement products and Play Meter Magazine, a leading
publisher in the coin-operated entertainment field.

1994 Show Committee

Bill Cravens, Leprechaun, Inc., Chairman
Valerie Cognevich, Play Meter Magazine

Carol Lally, Play Meter Magazine
Sue Monday, Century Vending & Distributing

Bill Rickett, Dynamo Corporation

ACME ’93 List of Exhibitors

Carousel International
Cartoon Express of America
Century Vending & Dist.
Classic Inc.

Clever Devices

Coastal Amusement Distributors,
Inc.
Coin Acceptors, Inc.
Coin Concepts, Inc.
Coin Controls International
Coin Journal Limited
Coin Mechanisms Inc.
CompulLine, Inc.
Condor Creations, Inc.
Conlux USA Corp.
D & R Industries, Inc.
Dart World, Inc.
Data East
Deltronic Labs, Inc.
Design Plus Industries
Designs International
Digital Disc of America
Diversified Coin Service
Dixie-Narco
Dobco Enterprises Ltd.
Double Game Magazine
Doyle International
Drew Dist. Co. Inc.
Dynamo Corporation
EAGO Company Ltd.
Barma-Wilson Corp.
EAGLE LIFT
Eldorado Games Ltd.
Equipment Systems & Devices,
Inc. - ESD
EuroSlot
Exidy Inc.
Eygo Company Ltd.
FABTEK Inc.
Falgas U.S.A., Inc.
Fawn Vendors Inc.
Fun Industries, Inc. (formerly
Johnston Products Co.)
G:DC jiInc:
GaMCO International Inc.
The Game Doc
Gemini Chemical Co.
Giant Gumball Machine
Good Stuff Corp.
Grayhound Electronics Inc.
Great American Billiards
Great Lakes Darts Distr.
HMS Monaco
Hamilton Mfg. Corp.
Hantarex Corporation
of America

Happ Controls, Inc.
Hecon Corporation

For Information Contact:

ACME '94 Show Management
WILLIAM T. GLASGOW, INC.
16066 South Park Avenue
South Holland, IL 60473-1500
Phone: 708-333-9292
FAX: 708-333-4086

Hoffman & Hoffman

Hoops! USA Inc.

Hot Hits

ICM Corporation

Ideal Software Systems

IFPA — International Flipper
Pinball Association

Imperial International

Innovative Concepts In
Entertainment

Intercard Inc.

International Game Technology

International Impulse

International Vending Machines

Intervideo S.A.

Irem America Corporation

Ithaca Peripherals, Inc.
(subsidiary of Tridex Corp.)

JCM North American Bill
Acceptors Div.

J-S Sales Company, Inc.

Jaleco USA, Inc.

Just Kiddie Rides

K-Scale, Inc.

Kaneko USA, Ltd.

Kiddie Rides USA

Kids World Amusement Corp.

King Plush

Konami Inc.

Kramer Manufacturing

LA East

Laramie Interests, Inc.

The Latin Jukebox

Lazer-Tron

Leisure Entertainment, Ltd.

Leprechaun, Inc.

Lock America, Inc.

Lynde-Ordway Co. Inc.

M.S. Toy/Brady Novelty

Machine-O-Matic Limited

Mars Electronics International

Maxima Entertainment

May Lei U.S.A. Inc.

Mayoni Enterprises

McO’River, Inc.

Medalist Mktg. Corp.

Meltec, Inc.

Merit Industries, Inc.

Micro Manufacturing Inc.

Microtouch Systems, Inc.

Midway Mfg. Co.

J.R. Minick & Associates

Miraco Industries Ltd.

Mobile Record Service

Monarch Tool & Mfg. Co.

Mondial

Money Won Inc.

Mr. Vend

AMERICAN AMUSEMENT
MACHINE ASSOCIATION (AAMA)
450 East Higgins Road, Suite 201

Elk Grove Village, IL 60007-1417
Phone: 708-290-9088

Multi-Max Ltd.

Muncie Novelty

Murrey & Sons Co. Inc.

Musivend, Inc./Video Insights

NAMCO America, Inc.

NSM America Inc.

Nadel & Sons Toy Corp.

NANCO/Nancy Sales Co.

National Sports Games

National Ticket Co.

Neonetics, Inc.

Neotec Graphic International, Inc.

Noel Industries Inc.

Nortech Inc.

David Nutting Associates

Ocean of America

OK Manufacturing

Oriental Trading Company

P & H Company, Inc.

P.V.AL

Peninsula Vending

Pentranic, Inc.

Perfect 360 Controls

Pioneer Laser Entertainment

Play Ball! Cards & Novelties

Play-By-Play Toys and Novelties

Play Meter Magazine

Plush Appeal

Plush-4-Play, Inc.

Pop-A-Shot, Inc.

Premier Technology

Print-A-Card Inc. USA

PRIZES!

Protect Vending

Quantum Industries, Inc.

Quick Silver Development Co.

RMK Sales, Inc.

Rainbow Crane

Real Darts International

Rebecca’s

Red Baron Board Exchange

Redemption Central

Reid Sales Mfg.

RePlay Magazine

Rock-Ola Mfg. Corp.

Roger Williams Mint

Romstar

Rosette, Inc.

Rowe International, Inc.

S&A International

SNK Corporation of America

Scan Coin, Inc.

Seeburg International, Inc.

SEGA Enterprises, Inc. (USA)

Segai, Inc.

Seidel Amusement Machine
CoZInct

SHOW SPONSORS:

Selectra International
Designs, Ltd.
Kevin Sharp Enterprises
Sharp Image Electronics
Fred Silber Company
Silent Partner Inc.
Merchandise Services Division
Simangraph
Skee Ball, Inc./Vari-Tech
International
Smart Industries Corp.
Sony Corp.
Space Age Electronics
Sportech Inc.
Sport Sciences Inc.
Standard Change-Makers Inc.
Standard Metal Typer Inc.
Star Manufacturing, Inc.
Steiner Manufacturing
& Sales Inc.
Step & Roll Dolly
Strata Group, Inc.
Street Beat Magazine
Superior Toy & Novelty
Taito America Corporation
Tamiko Corp.
Teamwrite Corporation
Technik Mfg. Inc.
Tecmo, Inc.
TEKBILT inc.
3-Koam, Inc.
Tornado Table Soccer
Tourist Attractions Parks
Magazine
U-Seal-It Inc.
The Ultimate Pooltable Mover
U.S. Amusement Auction
U.S. Games, Inc.
VRS Inc.
Valley Recreation
Products, Inc.
Van Brook of Lexington
Vari-Tech Intl., Div. of Skee Ball
Vending Times
Video Amusements of Canada
Video Gaming Technologies
Video Lottery Consultants
WMS Gaming Inc.
Wells-Gardner Electronics
Corporation
What’s New For Family
Fun Centers
Wico Corporation
Williams Electronics
Games, Inc.
The Wurlitzer Jukebox Co.
XCP Inc.
Zamperla, Inc.

PLAY METER MAGAZINE
6600 Fleur De Lis Avenue
New Orleans, LA 70124
Phone: 504-488-7003



WHAT'S NEW

Rising Waters

Bob’s Space Racers
brings a bubbling, gur-
gling, water race game
to the redemption mar-
ket with Rising Waters.
Players aim their water
cannons at the target
bull’'s-eye, attempting to
fill a tube with colored
water before a competi-
tor.

Features include a
player accounting sys-
tem, ticket dispenser
with adjustable payout,
automatic winner lights
and bell, plastic laminate
finish, separate locking

PLAY METER

cash box, self-contained
water system, adjustable
score and difficulty level,
and player seating.

Options include deco-
rative lighting, custom
color, and custom ac-
counting and cash con-
trol. Game dimensions
are 94" high x 103" deep
with the seat.

For more information,
or distributor referral,
write Bob’s Space Racers
Inc., 427 15th St., Day-
tona Beach, FL 32117;
(904) 677-0761; FAX (904)
677-0794.
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Virtua Fighters

Sega debuts the world’s
first CG graphic fighting
action game, Virtua
Fighters. Like the suc-
cessful Virtua Racing,
Virtua Fighters offers a
selection of four view-
ports.

The computerized view-
port function provides
an exciting view into the
game action while two
players combat each
other on an isolated
arena platform. The view-
port rotates around the
arena in a full 360-
degree format for a
superior 3-D perspec-
tive.

Players choose to be
one of eight characters,
each with his own spe-
cial moves, then fight at
least eight enemies on a
battle platform in a 3-D
environment. The goal:

battle the opponent for
the best of three match-
es.

Secret moves and com-
binations await the play-
er. An instant replay
mode provides a rota-
tional repeat view of a
finishing move after a
competitor is knocked
out.

The control panel in-
cludes an eight-way joy-
stick and three buttons
for kick, punch, and de-
fense. Sega’s Model 1
hardware system affords
180,000 polygons-per-
second of simulation.

For more information,
or distributor referral,
write Sega Enterprises
Inc., 275 Shoreline Drive,
Suite 201, Redwood City,
CA 940865; (415) 802-3100;
FAX (415) 802-3120.
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The IRS Says...

that you may now use income forecasting to depreciate your
video games.

How does this affect you?

You may now depreciate your video games in excess of 50% - in
the very first year! (Thank God! It’s about time we got a break!)
This will save you thousands of dollars in taxes.

Now the bad news...

You will have to keep very detailed and precise records for up to 5
years on each of your games. Now, if you are not careful, you will

end up giving the biggest share of savings to your accounting firm or
hire another person in the office...

Solution... Solution... Solution... Solution...

The FORECASTOR

The FORECASTOR is a computer program designed specifically to
meet all the requirements of the IRS letter ruling on depreciation of
video games. It maintains all records, calculates depreciation per-

centages, and retains in a special log all details needed for tax re-
turns.

Distributed Exclusively By:
SILENT PARTNER, INC.

3441 SOUTH PARK ¢ SPRINGFIELD, IL 62704

(217) 793-3350

—
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WHAT'S NEW

Vending machine mover

Nortech has a new
machine designed to
move big window vend-

ing machines. The Ven-
dor Easy Lift is easy to
use to relocate and clean
your vending machines
and can reduce injury
claims. It requires less
than 50 pounds of down
pressure to lift the
machine.

The Vendor Easy Lift
has four-inch casters for
easy rolling, durable
steel construction, and is
inexpensive.

For more information,
contact Nortech Inc.,
P.O. Box 338, Virginia,
MN 55792; (218) 741-6075
or toll-free (800) 542-
6372; FAX (218) 741-8618.

Coin cleaner

=

Wada Metal of Amer-
ica has introduced a new
coin washing and drying
machine called the Coin
Clean. The Coin Clean
can handle 120,000 coins
per hour with its unique
dehydration process and
built-in dryer system.

PLAY METER

The automatic com-
puter system monitors
all operations and shuts
down in case of improp-
er usage.

Stainless steel durabil-
ity and compact design
makes installation easy
The unit weighs 270 lbs.
and features a large
capacity hopper, water
supply and safe one-
touch drain, low water
warning buzzer, and
one-touch operation con-
trol panel. The dimen-
sions are 29-1/2” high x
21-3/4” wide x 39” long.

For more information,
contact WADA Metal of
America, 27 Superior
Blvd., Rome, GA 30161;
(706) 291-7410 or FAX
(706) 291-7472.
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Public breath tester

Alcohol Countermea-
sure Systems, manufac-
turer of law enforcement
breath alcohol testers for
10 years, introduces the
EBA electronic breath
analyzer. It’s a public
access analyzer as accu-
rate as those used by
police and as simple to
use as a telephone.

The EBA is designed
for unsupervised public
testing and is automati-
cally ready for a test. The
user simply inserts a
coin, places a straw into
the bullseye, and ex-
hales. In only a few sec-
onds an audio tone
sounds to signal the end
of the test. The exact
alcohol reading is dis-
played on the digital
readout and the local

blood alcohol concentra-
tion (BAC) limit is shown
above it for comparison.

For more information,
contact Alcohol Counter-
measure Systems Corp.,
14-975 Midway Blvd,,
Mississauga, Ontario,
Canada L5T 2Ce6; (416)
670-2288 or FAX (416)
670-8211.

Low cost meters

Tekbilt Inc. has intro-
duced low-cost, high-
quality meters. They are
six-digit, non-resettable,
electromechanical, and
12VDC (6, 24, and 110
voltages available).

Life testing exceeds
over 10 million counts
and private labeling is
available. Mechanical
meters require two
things, price and perfor-
mance. Tekbilt says it
offers both. The meter
prices average 50 to 75
cents less than industry
pricing.

For more information,
or distributor referral,
contact Tekbilt Inc., 3983
Mann Road, Huntingdon
Valley, PA 19006; (800)
666-7776.

12 VD

15 CPS

)

Part No. 022047
\\‘H‘L‘ 1 ‘
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WHAT'S NEW

Gaming change machine

Tekbilt Inc. has intro-
duced a new high-speed,
high-capacity, and high-
security gaming change
machine. It accepts $1
through $20 bills with $50
and $100 optional. It also
accepts Canadian $2
through $20 bills.

Features include net-
work or stand-alone
operation, remote pro-
grammable moving mes-
sage, remote enabling of
acceptable denomina-
tions, full accounting
functions, full error code
reporting, last transac-
tion indicator, three
level runaway protec-
tion, high-security bill
acceptor with 1,000 bill
stacker, and standard
PC-based management
program. Options in-
clude lockable remov-
able stackers and cus-

tom interfaces and pro-
grams. The dimensions
are 16” wide x 16.5” deep
x 39” high.

For more information,
contact Tekbilt, Hunting-
don Valley Industrial
Center, 3983 Mann Rd.,
Huntingdon Valley, PA
19006; (215) 322-3232 or
FAX (215) 322-3238.

Fingerprint Verifier

Tekbilt Inc. has intro-
duced a fool-proof secu-
rity entrance/passage/
access identification
machine called the
FingerCheck Fingerprint
Verifier.

The machine makes
use of the unique and
unchangeable charac-
teristics of personal fin-
gerprints to provide
highly accurate identity
verification. The live-
scan fingerprint cap-
tured by the fingerprint
reader is matched up to
the scan previously en-
rolled into the computer

system.
Features include an
optical system that

rejects counterfeit fin-
gerprints duplicated in
any way when used to
access the system, a
reader (FC100) that pro-
vides true replica picture

of live-scan fingerprints
by connecting to the
computer and printing
systems, and a verifier
that takes only two to
three seconds for one-
on-one matching.

For more information,
contact Tekbilt, Hunting-
don Valley Industrial
Center, 3983 Mann Rd.,
Huntingdon Valley, PA
19006; (215) 322-3232 or
FAX (215) 322-3238.

e )
Pool table mover, caddy, and covering table

Reid Sales Music Co.
has introduced three
products to make mov-
ing and covering your
pool tables a much easi-
er job.

The Ultimate Pool
Table Mover is capable of
handing any size pool
table, and its 28” width
allows for easy access
through doorways.

It is constructed of
one-inch tubular steel, is
centrally balanced on
two 12" pneumatic tires,
and is center balanced
for easily moving over
curbing and steps.

PLAY METER
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The slate covering
table lifts the slate from
the mover and places it
perfectly centered on
the table. A latch releas-
es a roll bar, which
recesses inside the cov-
ering table allowing easy
access on all sides to
recover the slate.

The dimensions are
40" wide x 36" high x 36"
deep. It weighs 85 Ibs.

For more information,
contact Reid Sales Music
Co., 412 Cottage St.,
Delphi, IN 46923; (317)
564-3182 or toll-free (800)
925-9275. []
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oo Half-Price Special

Mechanics!

Here's your chance to attend coin-op's number one tech school and pay just half the regular
tuition. The catch? You have to get someone else to come with you. With each enroliment
at the regular price of $650.00, a second student can attend for half price. You don't
have to attend right now now! You canpick a time and location that's convenient for you.
The non-refundable enrollment coupons are fully transferable and canbe used separately or
together to attend any regularly scheduled Arcade School from now until the year 2000.

Attend an Arcade School near you in Sacramento, Las Vegas, Orlando, Indianapolis

St. Louis, Atlanta, San Francisco, Reno, or New York. Other locations on request.

Educating The Coin-Op Tndustry Since 1950

| D Yes! | want to purchase two (2) enrollment coupons. | have enclosed my payment of $975.00
Payment must be received by February 28th, 1994 to qualify for this special offer.
Company:
Name:
Address:
| City, State, Zip
| Telephone:

Can't attend? Randy Fromm's Arcade School
is available in a book and videotape series.

For RUSH |Randy Fromm's Big Blue Book of
Delivery or a |Really Great Technical Information $39.95
. All-You-Need Beginning Electronics for Operators 2Tapes __ § 79 95
FREE info Basic Videogame Troubleshooting 95
Diodes, Transist d Other Semiconductors 2 T i
iodes, Transistors an or Semiconductors 2Tapes — § 79.95
DOCkoge’ Easy Pinball PC Board Repair $ 49.95
call: Conventional Power Supplies (used in pinballs and monitors) $ 49.95
_ Videogame monitor repair made simple 3 Tapes $109.95
(619) 593-6131 Switching Regulator Power Supplies (Peter Choustyle) 4§ 49.95
FAX 593-6132 |videogame Conversions $ 49.95
C.0.D. orders Using a Digital Multimeter (an Arcade Schoolclassic) _ § 3995
accepted. 5% NEW! How to Use an Oscilloscope $49.95
Sorry, no credit Special Package Deal - All videotapes in this box— §550.00
cards. and the Big Blue Book of Really Great Technical Information
AN FRENGTS I More Videotapes! \I
ﬂB( Servicing Bill Acceptors - Mars VFM4 - JCM - Ardac I
Serwcmg Video Lottery Printers Vol. 1 NCR §49.95 I
JCHOOLS Servicing Video Lottery Printers Vol. 2TDC  oach J

Remember to add $5.00 Shipping & handling to all USA orders.

Randy Fromm's Arcade School 1944 Falmouth Dr. El Cajon, CA 92020-2827




What's Hot in Coin-0p

(A monthly survey conducted by AAMA)

LATINO Jukebox Top 30

FOR MONTH ENDING DECEMBER 1993

convenience stores " E - lg:—: COMPILED FOR COMPACT DISC JUKEBOX OPERATORS ::‘
Video: Mortal Kombat II (Midway) E & % SlmTLe ARTIST |
Super Street Fighter II (Capcom) X% No. 1 % %
NBA JAM (Midway) 1 | =~ |TUULTIMA CANCION LOS TEMERARIOS |
Samurai Shodown (SNK) , .
Lethal Enforcers (Konami) 112 ]|" |TAMBIENLLORAN BANDAMACHOS | |
Pinball: The Addams Family (Bally) - 6
Indiana Jones (Williams) g ’ FURADANGRE BRONCOL
: x| 4 | 4
Video: Mortal Kombat II (Midway) 5;{ 24| 5 | 2 [INALCANZABLE LOS BUKIS
Super Street Fighter II (Capcom) 3 ~ .
NBA JAM (Midway) 8 6 PROVOCAME BANDAVALLARTASHOW |
Samurai Shodown (SNK) A 5
Lethal Enforcers (Konami) . i SOSARDE BANDASUFERDANIDO
Pinball:  Jurassic Park (Data East) 8 | 7 |LACRUDA LOS ACUARIO |
Indiana Jones (Williams) o
Other: ég JHU(.)lSkk?y (]()ynamo) a 9 | 4 |LAGARRADE LOSTIGRES DEL NORTE |
ebox (unname
Niabeeiibs and Tl 10 | 8 |vIENTOS LOSHURACANESDELNORTE | |
19 ups a verns .
Video:  NBA JAM (Midway) ! | ° |CARADENING JERRYRIVERA |
g;?&ljnﬁ?%ggtggga) 2 | -~ |UNALTOENEL CAMINO GRUPONICHE |
Pinball: ~ Tee'd Off(Premier) 3 | 7 |ELESPECTACULAR12EXITOS OSCARDLEON |
ndiana Jones (Williams . .
Other:  Full Court Frenzy (ICE) § 4 | -- |MERENGUISIMO VARIOUS ARTISTAS | |
. e (unnar-ned) 13| 5 | 1 |esunescanbato SONORA DINAMITA |
Bowling and Recreation Centers 12 s ['e [Lomesoroe —
Video: Mortal Kombat II (Midway) A ¢
NBA JAM (Midway) 18| 7 | 2 |MITIERRA GLORIAESTEFAN |
Super Street Fighter II (Capcom) 1" -
Lethal Enforcers (Konami) 8 |- |MAMBO AZUCAR MORENO |
Run and Gun (Konami) &
Samurai Shodown (SN 9 | -- |ELORIGINAL4.40  JUANLUIS GUERRAY4.40
Pinball: Indiana Jones (Williams) 1 (1 |LUNA ANA GABRIEL
The Addams Family (Bally)
Judge Dredd (Bally) 2 | 2 |THEBEST ANA GABRIEL |
Other:  Air Hockey (Dynamo) 3 | -- [17SUPEREXITOS SELENA
Crane (unnamed) 4 |- [Lomesor P ——
. Aﬂu:el?gen: ::Iel?l\fle;s ) { | 5 |- |VERANODEAMOR INDUSTRIA DEL AMOR |
1 H orta. ombpa 1 Way 5 o 8
NBA JAM (Midway) : 2| 6 | 8 |AHORAYSIEMPRE LAMAFIA |
Super Street Fighter II (Capcom) ' .
Lethal Enforcers (Konami) 7 | -- |EXITOS GLORIAESTEFAN |
Run and Gun (Konami) -
Samurai Shodown (SNK) § | = [Amen LUIS MIGUEL |
Raiden II (Fabtek) 4 -
Pinball: Indiana Jones (Williams) i 17SUPEREXITOS HAMAFIA :
}EggAdgagga 1(’ gn}lﬂ%’ (Bally) | [ 10 [ 5 |UNSEGUNDOENELTIEMPO CRISTIAN |
© r a y SAMPLING BY THE LATIN JUKEBOX. BASED ON ACTUAL SALES, JUKEBOX
Other: Air Hockey (Dynamo) | PLAY AND REQUESTS. TO ORDER CALL 1-800-LATIN-CD
Crane (unnamed) '
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CLASSIFIED

Play Meter's classified advertising is primarily intended for: buyers and sellers of used
equipment, support and supply firms and employment opportunity ads. You may pay by check,
money order, Visa or Mastercard. The deadline is usually the 15th of the month prior to issue
(example: August ad must be in by July 15). Send ad orders to Play Meter Magazine / P.O. Box
24970 / New Orleans, LA 70184 or FAX: (504) 488-7083.
FOR MORE INFORMATION, CONTACT CAROL LEA: (504) 488-7003

If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep
a file on all complaints.

SENTE KITS READERS/ “Rebuild”
AR R A R R PR e ¥ |
ADVERTISERS
GIMMIE A BREAK 165 We do not knowingly accept y()ul' 01d
MINI GOLF 125 ads for copies or licensed
STOCKER 125 games involving a third party. mJOPI’@
NIGHT STOCKER 125 We do not print Prices on at the factory
SPIKER 99 games currently in production.
HAT TRICK 129 We encourage advertisers to in- MAggAL
clude their name, address, and oozes2¥ ELECTRIC
TRIVIAL PURSUIT 99 phone/FAX numbers for the
purpose of credibility. We do
C&P DISTRIBUTING not accept ads from companies
TEL: 219-256-1138 who consistently advertise pro- 4
FAX: 219-256-1144 ducts they do not have or from T=g'C )
companies that we receive Fast Service — Call For Details
mutli-complaints about. CALL (813) 855-6789
o ksl PLAY METER KLOPP INTERNATIONAL INC.
] g MAGAZINE 225 Dunbar Court — Oldsmar, FL 34677

Je:ship coin-op locks
~and accessories fast.

J Integrated production and assembly
: b~ 4 m  Locks keyed to your current ABLOY, ) r
g 7 | baton®, KD, ESD or any other similar |
A \ type Key Code or custom assembled to .‘ Panel Guard i
[ . fit application P ]
s, L) G . m  Choice of custom locks, common key L } L.A.j
oy T b systems or restricted key styles = .

High Security Padlock
Inside Protective Shield

coin-op security accessories.
- :& ® Manufacturer of security products for
4

Ty P o
A L oy
15 S = Manutactrer of a comlets lne o S
1 ;
|

laundry; also, bill and coin counting

D'X 5 { equipment.
7 e )

I ) For a full-color product catalog, call Toll Free from
b ; USA, Canada and Mexico:
w

1(800) 422-2866

Y

A B | 7251 Garden Grove Blvd., Sulte M
Vo MRy % Garden Grove, Callfornia 92641
f Phone: (714) 373-2993

/ FAX: (714) 373-2998 ‘
.(*- GROUP (N4 Full Metal Jacket
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FHUM THE LEADER IN SECURITY
® P FOR COIN OPERATED EQUIPMENT

FEATURES:
o » Patented Variable Abuse Sensor
st Automatic Reset

'Inl’owud Impact Deteetion Alarm System + ~ * Service Reset

4 ‘~

- : 4, 5 S 2 e Door Trigger Input

SECURITY! e~ .0 '11Qd§Siren

Inexpensive, Reliable and " f"[ni:ludes 12V Battery Pack
Versatile Protection for ALL |5 /= Easy On-Site Installation S8
COIN-OPERATED e Includes Warning Label
MACHINGS e One Year Warranty
such as:
* Video Games PATENTED

¢ Pinball Machines

e Jukeboxes IIDAS™

e Crane Machines

e Can Vending SECURITY CONTROLLER

e Snack Vending

¢ Bottle Water Vending

e And many industrial
applications

BAW Control Systems. Inc

BRW Control Sstems In.
1-800-235-6740

AMUSEMENT

Your Single Source for Nearly Everything New

* Representing more than 30 Major Manufacturers of o
New Redemption and Amusement Equipment :

- * We are the Largest Refurbisher in America with the
5 e Blg(?est Facilities, the Most On- Staff Technicians,
the Largest & Most Diverse Inventory

* 1-1/2 Acres of Warehouse Full of Equipment
(60,000 sq. feet)

* Full-Time Service & Parts Dept.

* Save up to 50% on Frelght
using our Truck Fleet <&

* We Warrant
Everything We Sell

All New Calf Roping Ride ~ Casino Equip.

You"ve Goftta See it 1o Believe it



PINBALLS

Fish Tales ......ccccoeevvvvnevennnnnne.
Beast Busters ....... Jurassic Park ........cccoveeunene..

Captain America .. Lethal Weapon 3...................
Clutch Hitter 25" ......covvevvnneennns Star Wars
Laser Ghost .......ccevvveeevennnnns
Line of Fire.....ccceeeevevvvvnnnnnnns
Monrtal Kombat ....c.coussessasssasessss

Street Fighter 2.......cccuueeveue...
Twilight Zone ........

Mutant Fighters 25" ................ $795
Quarterback :: sss:sisessesssusssiss $395 g::;f%meﬁat o
Relief Pitcher 25" ................... $895 N 3 7
Silent Dragon 25" ................... $895 |1 Hoop Shot BTC.....
Steel Gunner..............ccensens $1,995
Call 50th STATE COIN-OP ?treet. Fighter Champ Tusba 25"$095 Neo Geo 2 Slot (new) ..............
TOLL FREE Ti’:ﬁes"('ﬁ‘l‘;fgnzz;'::::::::::::::::::"$j1$ggg Art Of FIGhting ......vereeverereernene. $49

1-800-424-5050  |wap........ "Il |

Wrestlefest........cccceeeeeeeeeeennnnn. $795 King of the MOnSters .................. $10

VISA

@

4% Surcharge
Price does notinclude shipping& handling.

On Location Throughout The U.S. (808) 682-4561 or FAX (808) 682-4789 To Find The Game Nearest You

Many other games availablell All games are arcade pieces and
are in TOP shapel Call for daily specialsl 800-424-5050

* Free Consolidation of Containers for International Shipment
* We'll Take Your Used Equipment on Trade

e We Buy Any Used Amusement
Equipment in Any Condition

7 WA= >
- Y AMUSEMENT
(B QUIPMENT
£ XCHANGE INC.
1203 5th Avenue * Rock Island, lllinois 61201

TEL (309) 788-0135 « FAX (309) 788-0148
(800) 647-5060

Simply Come and See for Yourself

Original

Original
Gilley's Bull Lawrence Welk
Bubble Machine




Pre-Show Specials

Bay Coin Distributors, Inc.

132-10 Jamaica Ave. @ Richmond Hill, NY 11418

Of‘hce & Sales: (718)291-5757-8-9 ¢ Parts/Service (718)526-8383 o Fax: (718)739-3805
Welcome Export Customers...Se Habla Espanol

UPRIGHTS PINBALLS: USED SITDOWNS & DELUXE YIDEOS
Virtua Fighting ......cccccovviiinnninninnnnnnes New | Tales from Crypt c..eeeeeeeeeeeeecceeceeee New
Mloxgl K'°mb°' ... Star Trek (WRsP) ............................ New EXhm‘:;Noée """"""""""""" g;gg
NBA Jam ll................ Jurassic Park $2495 ran rlx- (o] |
Mortal Kombat ......... Twilight Zone......cccccoceeriessecnnonse $2395 | Lucky&Wild ............c.cconnin. 5995
hesf*;a}af‘gfomr --------- Addams E:Tm'l:yL ......................... g?gg Road Riot .......ooovveuiieieinieenns 5495
or I G Creature Black Lagoon.............. Race Drivin’ Cockpit ............... 5495

T tor Il Gun
Ll e o e 3695 ;;:dky /;ﬁ e z} ) Sét_ar B:gdle ............................. 3332

its/ eereeemreeerern $1895 | Cisco Deluxe ...
Kits/PCBs ) g,';m‘:,',‘" . 21 895 | Moto FrenzyRide On .............. 3695
Run & Gun kit (NOW) .oooovvvnnnenninnnnnn: Call | Cue Ball Wizard ......ccccceeeerueceeee $1895 | X-Men 6 player
poravie i B - gall | Fishtails $1895 | FinalLap u/f .......oovvvvvvn
Super SF Il kit (new) .. . Call | br.Wheo $1795 T FFi
e Call | Lethal Weapon il w.cecrerveeereee. $1595 [ N OTTINE ovrrrmrrireenens
ngal Kombat (Us6d) oo 1095 z”."‘a':lz‘;“ z}ggg MUSIC:
bty 1o ——— T YT $1295 | Used Rockola Trilogy ...o.rveven 2895
Martial Champion (PCB)...........cccceoun.en. 595 | Hook $1295 | Used Rowe AMI CD-100 ............ 2995
Cadillacs & Dinosaurs (PCB) ... .... 595 | StarTrek $1195 | UsedPioneer CJV-55 2 pl ........... 2495
Slam Master kit (New) ..........cccccceeeecuene 495 | Checkpoint $1095 | Used Rowe AMI Combo & Vinyl....Call
Warriors of Fate (PCB) .........ccceeveeruennee 450 ¥|ve|rboat Gambler .................... S}ggg
SE Il CE (PCB)::-iiscvvsisconsssisiscismasmsssassss 400 | Turtles
:jghto?l:ﬂisk)(:;é é;’cs) - gzg Cyclone $995 'Brand New"

ime Killers (PCB) ..........cocoooemumemurrnnnne. Cabinet w/25" Monitor
g'F“l’lg(‘;,'E;;"‘“m“ -------------------------- ggg LARGE SELECTION OF $50 PCB.....CALL w/ sliding drawer, JAMMA
Guardians Hood ... 295 | USED REDEMPTION Available--CALL harness and power supply

Games of Sﬁe(ﬁyvi((e R

1903 Cherokee Lane ¢ Shelbyville, TN 37160
800-235-5487

Specializing in 8-Line and Poker Kits

UPS Red and Blue Saturday
Shipments Available!!!

Remember to call:

Don’s Video Repair 615/684-7332

for 8-Line and Poker Repairs

Micro’s Magical Odds Kits

COMPLETE MACHINES AVAILABLE

Call/Fax Your Orders -- Felicia Burk or Leanna Clanton
Used 8-Lines starting at $995

1-800-235-KITS (5487)
\ Our Values Will Save You Money! J
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ALPHA OMEGA SALES, INC.  FINANCING AVAILABLE TO

CALL

Frank "The Crank" Seninsky

ﬁ/ﬁﬁ \\ " THE ' EXP E RTS ' Alpha Omega is your answer.

'?,4 e = 20 J Serving our Industry since 1969

Ken Schwartz & Joe Camarota

6 Sutton Place, Edison, NJ 08817

(908) 287-4990

FAX # (908) 287-3079

Your independent source for all your
coin-op needs. From individual equip-
ment sales to full set-ups...

Representing most manufacturers in
equipment, money handling, tickets
and token sales.
Consulting is also available.

QUALIFIED CUSTOMERS

Exporters & Domestic Sales

SUPER SPECIALS

AfterBurners/d............ 3495 GunBuster................... 2295 Op.Thunderbolt............. 695
BeastBuster................ 1095 Hard Drivings/d ........... 3595 Punisher(ded.)............ 2295
Cisco Heat s/d (twin)....3995 Lucky & Wilds/d .......... 5495 Space Lords ............... 2795
Cisco Heat s/d (deluxe) ..4995 Mortal Kombat (ded.) ...2395 SteelGunner ............... 2295
F-15s/d ..., 1995 Moto Frenzy s/d (eiuxe) . 3795 SteelTalonss/d .......... 3895
FighterHistory ............... 995 MotoFrenzy s/d (twin) ..2995 Terminatorll(v)............ 1995
FinalLaplllur.............. 1995 NBA Jam (ded.) ........... 2595 VirtuaRacings/d...... 10,195
FullCourtFrenzy .......... 3295 NeoGeo2pl............... 1495

VIDEO GAMES REDEMPTION/NOVELTIES
Aero Fighter ..........ccccceennne. 895 RadMobile ..........ccceeueeunns 1695 PINBALLS Air Hockey
Bucky O'Hare .........cccoceuucne 795 Rampart-Ded..........ccccccunnuceee 695 Addam's Family ................ 2495 Bank-lt........coooiiiis
Captain America (ded.) ....... 995 Relief Pitcher (ded).............. 895 Creature/Black Lagoon ... 2295 Basketball-Smart-single ... 1295
Captain Commando (ded.) .. 995 Rim Rockin' (25") ....ccovveneee. 695 Cue Ball Wizard............... 1895 BigMouth ..o
Chase H/Q .......cccoovveeercunennns Road Riot (s/d ded.) .......... 5395 Draculd ... 1995 BigBertha..........cccccceeeee.
Cowboy's/Moo Mesa........... 795 Rowe BC25MC ................ 1795 Dr.Who .....cocoeveveeiieennne Bozo Basketball
Desert Assault ..................... 695 Rowe BC 35 ......cccoevvvenncen. 2395 Getaway .......ccoooveens Buddy Bear ..........
Dragon’s Lair Il :scsswssessessssnss 895 Seibu Soccer (25").............. 995 Jurassic Park ................ Cop Capers ......
Final BIOW .......ccovvuienricecanes 495 SKins (25") ..cocucvviirirennnnn: 1395 Lethal Weapon Cracky Crab ..........ccoeeeue.
Final Fight ......cc.oevvereeeecerenene 595 Space ACE .......coereeneren. 895 TheMachine........ccccooou.... Crane-Big Choice Single .... 795
G.l.JOB ..o 895 Space Gun.........ccceeeueenne. 1795 Rocky & Bullwinkle .......... 1895 CraneDouble ................... 2495
G-Loc (U/F) oo 1495 Space Harrier (s/d) ........... 1795 Star Wars .........cccccveecueee Crane Triple Betson ......... 3195
GP Rider (UIT) ....cocueununns 1995 Spiderman (ded) .................. Street Fighter Il ... Fantasy Island.................. 1995
Golden Axe Il (ded) .......... 1695 Steel Gunner........... . Super Mario ........ Five in Lines-Skill Bingo ..... 795
Grand Prix Star (s/d) ........ 6595 St. Fighter Il (ded) Surf N' Safari ..... Full Court Frenzy .............. 3295
Guardians/Hood (ded)......... 795 St. Fighter Il CE (ded) ........ 1695 Tee'd Off ............ Kiddie Rides (New)......... CALL
Hang On-Ride On 695 Strike Force ........cccooevunnne. 595 Terminatorll ....... Klondike Pusher .............. CALL
Hard Drivin (W) .......ccoue.. Sunset Rider ...........cccoceene. 995 Twilight Zone .... Mad Dog McCree 27" ....... 4695
High Impact (Kit) .........ccceenv.. Super Chase............... ....2595 World Tour.......cccoceemnnee Metal Stamper .................... 495
Hit the Ice (Kit) ......ccccevevveueene Super High Impact ............... 995 Powerhouse ...................... 895
Hot Shot ..o Super Off Road ..........c.c..... 795 Quartermile .............cccccoeee. 795
Indy Heat ................. Super System ............ccoooeee. 795 AUXILIARY SERVICES Silver Dollar Saloon............. 395
Inthe Hunt ............... TEIIS v 795 Coin Counters................... CALL Silver SKi......cccoevvvniinninne
Knights of Round .... Time Killers .............coccveeuuee. 1585’ (Coin SOMEMS s CALL SkeeBall13 -
Magic Sword..........cceervenne Title Fight .....c.cooveiiccnnee 5595 Coin Wrappers ................. CALL SkeeToss ........
Martial Champ. (ded) ........ 1995 Turbo Outrun (mini) ........... 1595 Currency Counters .......... CALL Skill Dozer..............
Neo Geo 4 pl/6pl .............. Turtles Il .....ooveeeieeeeeeeene 995 Currency Scanners ......... CALL Smart Candy Crane ......... 2295
OULTUN U/ oo Vendetta ...........coooovvvrveeenn. 895 SCAlES ...ooeeeeeeeeeres CALL Super Chexx ................... 1495
Painted Lady ........... Wrestlefest .........ccccoourunnn. 895 TicketS ...oveeveeeeeeeeeeeennn. CALL Super Pro Q'Back Jr ........ 1795
Pit Fighter (ded) ...... p & T I8 2 U ———— 1195 Ticket EatBB s 695 Sweet Licks ........ccooooeenne.
Quiz and Dragons X-Men 6 pl. ....oovevvrrrrrnnnn. 2995 Ticket Scales ...........ccco..... 495 Treasure Island ....
Race Drivin (s/d)............... TOKENS .....oovvverreereeeeenne. CALL TugofWar ..cccoooviiiines

ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS - CALL FOR COMPLETE LIST
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* Bolt on Bill Validator

machine w/ electronic

DOLLAR
MASTER

for present vending

credit unit

$525.00

DOLLAR MASTER

1644 Homewood Ave.
Springfield, IL 62704

(217) 546-7060

FAX: (217) 546-7086

Can be used together

Combination Price For The Two Units is $695.00

Y,

ELECTRONIC
CREDIT UNIT

* Easy installation
conversion for ACMR

$195.00

J

TT:e l-_iame

Used Games

After Burner ........... 499
Battleshark............. 599
Captain Americat ... 799
Desert Assaultt ...... 499

Johnny Rock(33")..4499
Mad Dog 11(33")..... 4999

Merct ......cceee.... .. 499
Ms.Pacman ............ 399
N.B.A. Jamz® ......... 2499
Pacman ................. 399
Samurai Showdown 1299
Simpsonst ............. 799
Space Gun ............ 1499

Space Pirates(33") .4499
X-Man (6 Player)....3299

* Includes Factory Marquee
t 25" monitor Cabinet

Used Boards

All Am. Football(V) ... 99
Altered Beast(H) 49
Bad Dudes(H) 49
Captain America (H) . 299

Final Fight (H)*........ 199
Main Event(H) .......... 49
PO W TH)® cons s i 39
Rim Rockin' (H) ....... 199

Rough Ranger (H)*.... 39
Spinal Breakers (H)*.. 39
St. Fighter Il (H) ...... 299
St. Fighter Il CE (H)..699

Sunset Riders (H)..... 599
V-Ball (H)* ............... 39
Wrestlefest (H) ........ 199

P.0. Box 09598 ¢ Columbus, Ohio 43209

(614) 258-2933

Exchan geT
Redemption(Used)
Clown Around ...... 2499
Cosmo Gangs ....... 2499
Dump the Ump ..... 2999
Ghost Town ......... 1599 W
Lasertron (6P)....... 5999

Neck -n- Neck (6P) ... Call

Perfect Landing....... 799
Starburst ............. 2499
Super Shifter........ 7999
Sitdown(Used)
BT T.5: wiscniiee: 2999
Grand Prix Star ..... 5999
Rad Mobile........... 5999
Star Blade ............ 3499
Steel Talons ......... 3999

PLAY METER
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California Games, Inc.

1235 E. Francis e Ontario, CA 91761

(909) 930-5828

Fax: 909-629-4090

Se Habla
GUARANTEED BEST MARKET PRICE!!! ewana
NEW 25" VIDEO GAMES , . NEO GEO SYSTEMS:
NE0 Ge0 1-S10t ..ovvrvvrvvrreree s145500 | The "CGITUurbo" | 1-Sot i $445.00
Neo Geo 2-Slot .......c.cvvrieiennnn. 1599.00 . 280 s 635.00
Mortal KOmbat ...........coevereree 2190.00 Cabinet T U — 899.00
NBAJAMA Dl ..o 2495.00 - w/graphics add ..., 30.00
Super SF" ................................... 229500 Completerth. COMBOS
Mortal Kombat Il ...........cooevveiieiennne CALL . 1-Slot\Samurai $699.00
Street Fighter Il CE ............cococe. 118500 | Y Heattreatedmelamine A SloUFal Uy B 559,00
Lethal ENfOrcer .......ovvvevveecenes 2250.00 wood Y Qv '
World Ra"y ................................ 2400.00 * 1SOWT Peter Chou power NEO GEO CARTRIDGES:
REDEMPTION GAMES supply Artof Fighting 2 .......ooevviiiiinn, CALL
UB @B Football .............ccoervvvvrene $2795.00 Samarai Shodown....................... $275.00
POP-A-SNOL ...occoerrercrer 1495.00 I Su.? er Jamma System World Heros Il......coouvvsvvscsns 150.00
: % 25" Hitachi picture tube Fatal Fury Specials ..............ooo.. 250,00
Hungry Hippo ........cooeuveumeecmsecnnes 3395.00 . . s
- % Angle iron reinforced joints | Fatal Fury Il ..o 130.00
Putting Challenge.............cccccevuee 2995.00 ) Ninia Combat 25,00
SUDT CEX +.ovoreoeeceeee e 99500 | % Easy Slide out drawer e Fiahting . s
system SENGOKU ..., 50.00
OTHER % Stainless steel marquis World Heros ..........cco.ccvveevveernne. 100.00
D i holder Game Conversions
6 Months NEW .....c.vvveveveiiieines $1500.00 % 1 vear parts and labor
GAME PCBs 3 AI‘I! frorﬁ phidein $50-$100
Super SFIl w/graphics............... $1375.00 Changeyour
iFIl CFEht ...................................... ggg% 19" game to 25"
€ro FIQNIEIS .....cvvvviiiininninnnniiiinnnnn. A —
REIEN woooooeoeososseeseesre 485.00 foronly-$35.00
X-MEN oo 495.00
RUNN GUN oo CALL CALL US FOR
Fighter's History .......cccovvviiinn. 485.00 m
Martial Champion ..............ccc..coov... 550.00 0 t tv
NBAJAM oo uan l
MOO MBS, -
mzl gg"";bat We will match or beat D |sc Ou nt
Raiden Il Kit ..o any advertised price
Power Instinct (909)930-5828
PARTS Absolutely the
25" Monitors (Hitachi) ................ $32500 | Finest Cabinet MONDAY TO FRIDAY
INLotS Of 5 ..o 300.00 | inthe Industry!!
COINDOOTS .o 80.00 Call for Quantty AFTERHOURS
TranStoOrmMErs ......oooeveeeeereeeseerenenne ; all for Quan
parsamers............ 0% | “ Blcngors (909)949-3499
JOYSHCKS wovreeeoreees s 10,00 Negr':g}t;;g%’
Perfect 360 attachments ................. 19.00 )
Bill changers $1,5,10,20 We Have the WE TAKE TRADE-INS,
w/$1300.00 capacity .......... 1800.00 Very Best N A'" 0 NW' 1] 3
. % Prices in the
All prices subject to change United stafes of Fl N ANC'N G
and availability America!!!
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We treat operators in unique ways. With commitment, trust, and reliability.

Great WesternTrading Post

480 Shelley St.,Suite E Guaranteed!!! We are committed to your CALL NOW
Springfield, OR 97477 100% satisfaction! 30 Day Warranty. No hassle, TO GET THE BEST
(§00) 466-2424 (503) 726-1813 |No Questions, 7 Day Return Policy PARALLEL BOARDS
FAX (503) 726-7413 Try itand like it, or send it back. AND KITS!

COMPLETE VIBES rm:zx.s SAME D.C.B’S | 4

NBA JAM “Dedicated”  :.$2095| |DINER $899] [NEOGEO4SLOT(USED)SPECIAL $849 INDY HEAT $79

VIOLENCE FIGHT $395] |HIGH SPEED : $385| JAEROFIGHTER $339 | | cAPTAIN AMERICA $199
SUPER CONTRA $375| |F 14 . :.$395| | CADILLACS ANDDINOSAURS ~ $349 | | PIT FIGHTER $49
U.S. MUSTANG $349 | {TAXI . $7654. | MORTAL COMBAT 2 SCALL § | CAPTAIN COMMANDO $129
SKY: ADVENTURE $299] fJOKERZ $799| JRIM ROCKIN B BALL $199 | ¥SUPER DODGE BALL $25
PACMANIA $349 | |PARTY ANIMAL $395| | COWBOYS OF MOOMESA  $549 |

STREET:FFR.2 Special  $995| |CHECK POINT $1395] | GALAMEDES $149 | .

Capt. AmerDedicated” 4pir $§7099 | |TORPEDO ALLEY $535| JHEATED BARREL $249 NFKO GO
GROWL 4 PLAYER:.. $349 | |ATLANTIS $565] | MORTAL COMBAT $1195:]

ULTRAMAN % $149] |SPACE STATION $475] |PUNISHER $695 § [ &
WHEEL OF FORTUNE 325 | |LiGHTS CAMERAACTION  $799| |RaDEN2FULLFACT.KITs  s1305 |} = JWORLD HEROES 2

APB $395 | |TRANSPORTER $749] ISTREET FIGHTER 2 $199 SPINMASTER, ’
SPEED BUGGY $395 SUNSET RIDERS 449 FATAL FURY SPECIAL
PIT FIGHTER $699 STHERS STREETFIGHTERC.ED  $349 FATAL FURY 2, FOOTBALL
BUGGY CHALLENGE $395 : ]| SUPER STREET FIGHTER $1389 FRENZY; SOCCER BRAWL,
720 $4491 |CLOWN ROLL DOWN %1595 | |TAQ TABIO $289 VIEW POINT

GALLOP $299 | | QUICK SHOT BASKET BALL $449| | THUNRER DRAGON $229 and ALL THE NEWEST
SLICK SHOOT'VIDEOPOOL"  $649 | |BIG CHOICE CRANE : @  $549] |WRESTLEFEST $99 SOFTWARE!

1943 $199| |BIG TOP NOVELTY VENDOR $299f IXMEN $369

RIM ROCKIN B-BALL $479| |KICKAND CATCH $399] |B RAP BOYS: $169 NEO GEO 1 SLOT WITH
ROLLER GAMES $699 | |HORSE KIDDIERIDE * ;. - $749] | KNIGHTS OF THE ROUND $189 YOUR CHOICE:OF
AMERIDARTS $399 | |TRAINKIDDIERIDE % ¢749) fTmnT2 $99 CARTRIDGE!
AFTERBURNER $389 | |LION KIDDIE RIDE (wisouND)“$699 | |KARATE BLAZERS $99 Call Today for The Best

HEATED BARREL $449| |CANDY VENDOR WMICRO $2 FINAL FIGHT 119 4 !
$299" 25 ’ Price and Selection!

WORLD'S
LEADER

We represent the leading U.S. and European ride manufacturers, FIRST with hydraulics, and consistently First in the Children's Amusement Industry. We maintain the
largest inventory of the latest, best money making rides in the marketplace. Our selection is unparalleled in the industry. Inmediate delivery on most rides. Best in
service. Largest parts inventory in the business with 8 full time technicians to assist you. Call TOLL FREE for same day service and parts. We are NEVER UNDER-
SOLD! Lowest prices in the country. Custom design planning. 20 years in the Children's Amusement Industry.

SE HABLA ESPANOL 1 -800-448-6888 SE HABLA ESPANOL
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. New .

CIRCUIT BOARD

«Buy.

& Al . Sell .
. Used . 5 ES . Trade.
(615) 256-7748 335 Hill Ave.@Nashville, TN 37210 (615)256-5924
FAX

We've Moved--Phone Number is the Same/FAX#has Changed
Call 8:30 to 5:30 Mon. thru Fri. (CST.)

PLAY METER

* ¥ ¥ % THIS MONTH'S SPECIALS!!! ¥ ¥ % ¥
2 in 1 Games :
REDEMPTION W/HSV-300 Boost ygt;; %ri)it;llt:sthh all
New Lucky 8 Lines Poker/8-Line S ingle
w/ticketdispensers $ 1350.00 .
5 . Progressive
$1395.00 NEWSLINES gress
W V'3o o
CALL CALL CALL /HSV-300 Call for Prices !!
$1150.00 .
Kits Available NEW 19" GAMES w/ ticket dispenser
For Most Programs SMS DRAW 80S Win points kept separately
Big Tab Games RIVIERA HI-SCORE NOW AVAILABLE
w/printer TEXAS TWISTER
Now Available CALL - CALL - CALL POKERS
New Lucky 8-LineKit.............. Starting from 250.00 | SUPETO7KItS ...coooveviriinienennnne. 395.00
Used Lucky 8-Line Boards ....... Starting from 125.00 Dual Happy Jacky Kits............... 395.00
All New Magical Toni 775.00 Lucky Girl Kit .......cccoeveveenennnen. 725.00
ewMag OIG cuusiissnasamssvamsasssseesarssss 5 DYDASEY Kit cevorreereerverrerrennnes 650.00
Foxtronic Printer-Adaptor CPU ...........ccccceuneeeee 500.00 | TreasureIslandKit..........ceeeeenns 495.00
Used FOXtIoniCPCBS ......cccccevencencnciecanieniecacnens 300.00 | JollyLine Kit..........cccceeeeeunnnnnes 400.00
NewHS5V-400 W/StACKET ......ccceerrrrrreeeeececonneeces 329.00 ls):dasl g'ung /0 Plglktzr Kit ...cccoeennee :gg%
raw 80KItS......ccoevuennnnne :
New Lucky 8-Line w/recon PCB...Starting from 1095.00 All Poker Kits Available... CALL
[ ]
« Always Available «
New & Used Pool Table/Dynamo & Valley ......... CALL IsolationTransformers..........cccocrviviiinnnnreennnnnn. 12.95
New & Used Jukeboxes/All makes ..................... CALL Empty 8-line cabinets ............ccoccovviiriiiiiininnin. 250.00
New & Used Pokers/All makes .........c.cccceeevenene CALL JCMBIll Acceptors $1-$5-$10-$20 .................... 295.00
Full Line of Pool Table Supplies .........c.ccccecevunnnn CALL MarsGL-5DBA$1-5-10-20 .....ccccovverviiiiiuiinne 399.00
KIGppC oI COUDIENS wssssnmsmmmmmmmamnmssssss 650.00 Mars VFM-4 DBA $1-5-10-20 ......c.ccooeeieinnne 325.00
Tommy Gate w/7" extension ...........ccccccueueunnee. 950.00 Mars VFM-5DBA $1-5-10-20 ........cccocviiiiienns 340.00
19" Sharp MONIOT .......cccovvereeneereiririncieresennes 215.00 Mars VFM-4 w/stacker 400 ............c.ccoevennnnne. 399.00
13" Sharp MONIOT ......ccvveeeeeeeeecieerecreeecnaeaens 205.00 Mars VFM-5 wistacker 400 .............ccoevrnennenee. 440.00
19" Wells-Gardner monitor ..............cceeeveeeueuenes 23500 DBV-$1-2-5-10-20-50-100DBA ..............ccccoee.. 299.00
13" Wells-Gardner Monitor .........cceeeeeeeeeeeeenenn. 2500 HSV-300$15-10:20 ...nivnssmnmnsasmmsssssvossmen 189.00
Coin Mech. & Channel ........ccccocceeerviniiiinnnnnne. 11.95 TekbiltDBV-35/$1-5-10-20......c.ccccecveverririrurnnne 299.00
POWET SUPPHES .....vevrrrereiereeeceeesereeeeresenenenenans o e R eV o ) SRR n————— 25.00
150 W Computer Power Supply ..........cccevveeunnee 4400 Lucky 8 Harness.........ccccevvviiiniriienninieniennenne, 38.00
POVITIOUONE .. evo oo mooomios s s S AE HSS M SHARSR 650 Lucky 8 BUON :Sot .cuumaumvsssmmsmummensmusmenssnensans 24.00
AC LiNe FIErS ....evvveeeeeicieeeceeeceveeccee e B.00 4" SPeaAKerS ...i:iisessssiissvissssssisssassasssssonas sussasssase 4.00
Quantity Prices Available

FEBRUARY 1994




is1onaoyd
M3N
HNIONAOHLNI
oc-8! 834
MOMS V'O 00'S
3HL LV 3HLOO8
yNo HO4 X001
.\|||\
pLTVE

889L-8S¥ (£08) :XVA
106%-¥€T (€08)

1S967 PUI0IB) YINOG ‘13210

peoy d[[Iasareq yinos 1591
(‘"DNI ‘1as)

SHOLNAILSIAd NYALSVAH.ILNOS

L8TT-T9€-008-T TIVD

SONIAVS ® SHAINVO ALI'TVAO
SLIIOYd JAHSOIH NI AALSTAAINI AV NOA Al

ISLINN LOJIDVI

HAISSHAOO0Ad /10 AL
(SLIAO¥d JTHOIH TIVIN
¢AVId 410X ADNVHNH OL AN

ISYIVdAY a¥vod 310X NO

ANQO¥V NNNL JD2IN0 SATd

WOI ‘SYVIA ‘S.OAI ‘TINSIAT
SYOLdAIDOV TII A0 SANIT TTV

idTIYIIVAY dd3sSN ® MEN
i SYII0d ANY
SHWYD LINYA A0 SHNIT TIVY
00°SLZTS
SY MOT SY ONIIJVYLS
SHWYD HNIT-8 QIVANVYLS

i1iIS30l4d
3AILILIdWOD HNO 1NO XMO3HO
¢siauiqes eaw 1noA 1o}
s|ejsapad 10} 18)Jew ay] uj
Apeay 1) 1o piepuels

«61 HO .€1 S13INIGVD

IdHAVId AdIATd AASILVS
S IO JAVS
$ IO ITIVIA
[ ur sswers) 4 NerdQ
SpIeog dwes) NN
IADIOHD SYANNIM

W TSI

»
‘ SYOLNYIVLSIA
I\
Lo

NIALSVYAHLNOS

FEBRUARY 1994

152

PLAY METER



8-LINE/POKER [
BOARDS

EPROMS -

C&P DISTRIBUTING
TEL: 219-256-1138
FAX: 219-256-1144

" &

800-966-9873

VISA

$35 VERTICAL PCB SALE!

Contra, Dig Dug, Guerilla War,
Heavy Barrel, Karate Champ,
Super Basketball,

Time Soldiers, Zaxxon

JohnsToN’s General Store
11 Greenfield St. - Buffalo, NY 14214

(716) 838.3038
VISA/MC/COD

f

QUALITY CRANE COMPONENTS |

PLAY METER

Make All Types of a Crane Kits N ( CraneMech. )
Cranes--Watch, Candy, $649.95 $299.00
Jumbo, or Regu/ar, Switch Selectable For Joystick or El:r\gr(:;‘eGBe:sr;
Two Button Crane. Coin Up, Time of Chrome Sha fés
. o Play, Output for Ticket or Baseball . 4
Crane M eCh anism W’// agards zas Error Code l;isplav Cabinet Top Rall
o : ’ Spacingis295/8"
Op erafe W,fh Re/ay k W, Quns on1/2"Rods or Metric Rodsj
Type Control Boards
& Sized To Fit Look At These Features
Any Cabinet. * Joystick or Two Button Operation % 26 Coin/Dollar Setting Options
Operators Don't Throw * 2 .(ri?rlr(\etT;pes oot * ZE'Il'jlnse olf Pl.ay Settings
Away or Store Your Empty % 4 Ticket Dispenser Options * isplay:

% Micro Processor CameBoard

5 Number of Cames & Error Codes
or Non Working Cranes Put

Them To Work

Call For Details and Pricing To Fit Your
Specific Requirements

OMNIPRODUCTS
417-485-7505

MINIMUM ORDER $25.00

KIT INCLUDES:
Joy Stick, LED Display, Crane Mech, Computer
Board, Counters, Wire Harnesses, Power
Supply and Transformer.

Manufactured in the U.S.A.

4 N\ \ 4 LY d
ILLUMINATED|[ CRANE
@z@ BUTTON BELT
WITH
SWITCH
CRANE COILS
175-180 OHM CRANE CLAW 5.00/EACH
8.50/EACH 169.95/EACH OR 495/EACH
k\ms INLOTS OF 12/ \154.95 IN LOTS OF 10/ \_ 2FOR9.25 J\_4.50INLOTSOF 12 )
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BC-9 Conversion Kit | | B'LINE/POKER r——l—‘—fl—g—‘—‘}——q
BOARDS

SAVES HUNDREDS OF DOLLARS
FROM BUYING NEW CHANGERS

Converts a BC-9 to BC-35
«$1/$5 Acceptance
¢ Solid state, self-diagnosing computer
elInstalls in minutes L L

To Order Call:
616-245-8235 L800-526-0080

I
I
|
| BILLIARDS
|
I

I
I
I
I
I
I
I
I
I
-

"FROM ONE OPERATOR TO ANOTHER...SAVE WITH US"

VIDEOS Captain America ded. 4 pl. 25" .............. 995 MISCELLEANOUS
GPRider s/d del. (Sega).................... 4995 G.l.Joedpl. 25" ... 1095  Rowe BC-35 MC Changer ................. 1995
WGP s/d (Taito) ..........coovverrreerrrrerereenn. 1295  Street Fighter Hyper Fighting ded. 25" 1795 gt Kiddie Ride ...................ooooooooooo
Rail Chase s/d del. (Sega) .................. 6495 WWF Wrestlefest ded 25" 4 p. .............. 995 Hydraulic Helicopter ...........
All American Football 25" ... Road Blasters/d .............cccccuveeuveennnnnee 1250  Fab 500 Car Kiddie Ride
Beast Busters .................. . Road Blaster ur..............cocoviineiincnenn. 595 Thunder Horse Kiddie Ride
Buggy Challenge s/ ............cooooooee.... Final Fight..........o.vvmiiiiiee. 495 Helicopter Kiddie Ride...........................
Captain Commando ded. 25" (Dynamo) 995 TX-1s/ddelux .........ooovvervverrirrinnce. 595 gex Tester.................
Dragon's Lair Il .............ccoooevverrverernenn. 1195 Team Quarterback 25" ............c.ccoeeeeene. 595 Talking Love Meter .........
Hydra ... 795 Afterburner ur ..........ccocovveeeeinnnnnne. 650 Talking Power House .............
Mercs ded. 25" ..........oooeveeeeeeeereereernenn 795 Smash TV 25" ..o 795 Love Meter ..o,

Moonwalker ded. 25" ..............ccccueueeenne. 795  AQUA JACK........ooiiaas 695  Ardac Changer 1s & 5s

Mechanized Attack....... ... 995  SuperHang On Wr ........ccooovmmrrrvvvvrnnineee. 995 Talking Animated Bear Egg Vendor ..... 1095
Ms. Pacman.............. ... 495  Super Sprint 3 pl.........cccovvirinrinriiinn. 595 Astro Tank Kiddie Ride ..................... 1095
Ga|aga ,,,,,,,,,,,,,,, ... 495 SNOW BIOS ...ooovvsivmnnomsinmsssinsisssssss 595 Dynamo Air Hockey ............................. 1295
L R———— 2295  Bonanza Bros. 25" Dynamo Cut Corner . 795 guper Chexx....................ccoooosooccernn. 1095
Neo Geo 1 slot 25" Fatal Fury 2............ 1150 Hard Drivin s/d Cockpit......................... 4695

Operation WOIf ..............cocoovveeererean. 495 Space Gun . REDEMPTION

Outrun Rambo 3 ...........cccvevverernne

Pole Position Escape of Robot Monsters .................... 495  Treasure Island Rotary Crane ............. 1195
Street Fighter Il .............ccccccccooorrrrrrrree 795 Galaxy Force Ver. ll del. .................. 3995  SKillo BINGO ....oocooccovvrirr 495
Speed Buggy ......... Night Strikers/d ................. Big Choice SIngIe Crane .........cccccoeuueee 945
Super Off Road Hydra ded. ................. Big Choice Triple Crane ....................... 2395
Time Killers 25" ................oovvvvvvvveeree. Spiderman 3 pl. 25" .........ccoorrrrrrrnrrrnne. Top Choice Jumbo Crane .................. 1495
Turtles in TiMe ....c..coovvrrererereiererene. Grayhound Steel Crane.......................... 895
Turbos/d .................. PINBALLS Goliath Jumbo Crane w§ ..... - 1195
Touchdown Fever Eightball Champ .............ccoooooerrrvveen. 495  Tripleway Crane ...........cccooovvvnnnnninnnnn. 995
VIPET S/ ..o 495  GENESIS ......cooovvrmmrirrnrriieneieeeesis 495 Lowboy Cranes ... 695
Wrestlefest 2 pl. 19" ........ooovvvoovvrnn. 550 Hollywood Heat ..............ccocovvervrrernnnn, 495 Bob's Space Racer Rollerbowler

Knights of the Round ........... ....695 Monday Night Footall ... . 1195 WIghts ........cccooviiiiiie 1295/Pair
TtrS oo 495  MONte CarO ..o 550 Penny Falls 12 pl. Coin Pusher............. 895
Operation Thunderbolt ........................ 995 StarWars ......... ....1995 10' Skeeball Like New ..........................
Super Monaco GP s/d del. ............. 3895 Simpsons ......... ...1095 13'Skeeball ........cccoocverireriiiririnnne,

NAIC oo, 595 Silver s|ugger R i Sy s suansssssnnnasanssssnnsanssens 850 TOSS EM ...,

StUN RUNNET ..., 1250 LostWorld .........cooviviiiiiiccce 695 Belgian Single Crane...........

Afterbruner s/d ...........ccccooooerniieininnnnn. 2995 Hot Shots.........ccovvmiiueiiiciciieee, 795  Grayhound Single Crane

Mortal Kombat ded. .......ooooooooe 2595 Police Force............. ....1205 Bank It Basketball (Lazer-Tron)............ 2595
HArd DAVIN ..o 3095  Soccerball (Alvin G. & Co.). ~..1750  Spin Out Merchandiser ........................
Mortal Kombat (Dynamo HS4) ............. 2095 BoneBusters.............. ...1095  Fire Ball witicket 2 player

Heavywieght Champ ................cccocu....... 495  BoNZal RUN :uvvoosisrssessissssssmassmssnasionn 895 KramerKrane.....

A€rO FiGhter ........ovvooveooeeoooeooo 895 Space Shuttle ..............ccocovvvmrvrerrenn. 495 SMS Gobbler Crane.................ccocouennce.

Neo Geo 4 pl. ded. w/games ................ 1795 Black Knight 2000 ..............cccceeuenneee. 1085

CALL ROB RITTERHOFF
609-729-5371 or 609-881-9115
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MARS
ELECTRONICS
INTERNATIONAL

GL 5 Bill Acceptors

4 Highest Security 4 Up Stacker

4 Mars Exceptional 4 Down Stacker
Acceptance of Bills 4 Stackerless

4 Instructions
Included

4 Stacker Kits for VFM5S
Now in Stock

4 Fast Turn-around
Mars Repairs

4+ $1, %5, $10, and
$20 Acceptance

— Many Models In Stock -
VEM2, VFEM3, VFM4, VFM5, and GLS5

DREWE.

120 Southwest Drive « Spartanburg, South Carolina 29301
Telephone (803) 574-0162 -+ Fax (803) 574-7680




MONITOR
GET WELL KITS

SAVES TIME AND MONEY
ON MONITOR REPAIRS!

Monitor repair kits take care of picture
warping, blacking out, smearing, low
brightness and brightness problems, poor
regulation, jail bars, vertical shrinking, etc.
Call for free technical help withyour moni-
tor problems. All kits come with instruc-
tions and are easy to install.

WICO DISTRIBUTES GET WELL KITS

Kit #101: For Electrohome GO7-CBO 19*
color monitor. 17 parts. $7.95 ea. Wico
#36-0243

Kit #102: For Electrohome GO7-FBO 13*
color monitor. 16 parts. $7.95 ea.

Kit #201: For Wells-Gardner K4600 Se-
ries color monitors. 14 parts. $6.95 ea.
Wico #36-0244

Kit #202: For Wells-Gardner K4900 Se-
ries color monitors. 15 parts. $7.95 ea.
Wico #36-0248

Kit #203: For Wells-Gardner K4800 Se-
ries color monitors. 15 parts. $7.95 ea.
Kit #204: For Wells Gardner 13*, 19, 25°
K7000 Series Color Monitor. 15 parts. $6.95
ea. Wico #36-0249

Kit #206: For Wells Gardener 19K6100
Color XY monitor. Includes caps, resis-
tors, diodes, and six power transistors. 30
parts. $14.95 ea.

Kit #301: For Nintendo Sanyo 19* color
monitor. 15 parts. $6.95 ea. Wixo #36-
0245

Kit #401: for Atari Disco 19" color moni-
tor. 17 parts. $6.95 ea.

Kit #801: For Hantarex Color monitor
model #MTC900. 21 parts. $7.95 ea.

Kit #802: For Hantarex Color monitor
model #MTC9000. 18 parts. $7.95 ea.
Kit #910: Nintendo Sanyo color video
inversion kit. Convert Nintendo cabinets
with non-Nintendogame boards. 17 parts.
$4.95 ea.

Kit #920: For Pac Man, Ms. Pac Man
logic boards. Eliminates hum bar in pic-
ture. 4 parts. $6.95 ea.

DISCOUNT! Bu}; ten kits and take
$1.00 off each kit. Money back

guarantee. We pay S&H.

Electrohome GO7CBO Replacement

Chassis (NEW)....cccccoviviivinnninnnnn. $94.95
Electrohome 19" Flyback
#A29951-B..c.cooririiiiienieen $39.95

25C3039...$1.39
25D1398....3.59
2N371........ 1.95
2N3792...... 1.95

25D1138.....1.22
STR381.5: 7.97
STR3123......6.26
STR30130.....5.29

ZANEN ELECTRONICS

806-793-6337
FAX 806-793-9136

_XEEP AL/, »

&s It’s Here 0‘94,
‘\“ R89-90 9F10r92 93-94 (b
) -90-91-92-93- 2,

S  C(DCOMBOKIT %

10 Disc CD player added to your jukebox
Kit includes: Sony CDPC 910 CD player/8 times oversampling

* Kits Priced Right For Small Accounts
* 2 types of label insert kits available

Call or Fax:
g.

&
C&CGames &
¢, ~ 800-551-KITS Q&”
2y, 2192384028 (V¥

Lo .o
Sion op 10cats®>

2,
e

HELP! Old Game Parts

WE CAN REPAIR OR REPLACE MOST COMPONENTS FROM OLDER VIDEOS &
PINBALLS. GIVE US THE OPPORTUNITY TO SUPPLY YOU WITH THE MISSING
PART THAT KEEPS YOU FROM MAKING MONEY!

WE BUY OLD P.C. BOARDS!

Conversion Iltems--Video Game PCBs-Over 400 Kinds-Call for price list--Electronic
pinball parts-All makes-Used playfields--Backglasses & Electronic Components--
Laser Disck games-Players, disks & PCBs--Monitors-All sizes: color, B&W-all
XYs--Manuals,--schematics and other service data--Tubes-New, rebuilt & used--
Multi-game Systems, 4-in-1--Video Arcade Analyzer:

Test Fixture for Monitors-NOW ONLY $225

25" Retrofit Kits -- $339.95 complete

These kits give you everything you need to quickly turn your old Williams, Atari or
other cabinet into hungy 25" money-grabbing quarter-gobblers!
Kit includes patented steel mounting frame, 25" color monitor.

Also Monitor Bracket available separately. $29.50

Eldorado Games Ltd.

7031 Marcelle e Paramount, CA 90723

(310) 630-3300 e Fax: 310-630-1566

PLAY METER
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Games At ~
Auctions In

Amusement
Auction =~

Louisville, KY
Buechel National Guard Armory, Progress
Blvd. (at the corner of Progress and Buechel
Bank Rd., across from GE Appliance Park.
Take Bardstown Rd. to Buechel Bypass 1.6
miles South of 1-264 (Watterson
Expressway). Turn right at National Guard

February

Tampa, FL
Florida State Fairgrounds,
Special Events Building Highway 301 off I-4.
Cellular: 813-623-7626
Reorder Tone Dial: 502-551-1866

Armory sign.
S

Columbus, OH

Rhodes Building, Ohio State Fairgrounds
17th Street & Clair Avenue

Cellular: 614-271-7626

Reorder Tone Dial: 502-551-1866

March

12 17 thru 19
Indianapolis, IN
et ACME Trade Show
Gl 317 432738 Chicago, IL
Reorder Tone Dial: 502-551-1866 e Not An Auction e
Visit Us At Our Booth

16
Columbus, OH

Rhodes Building, Ohio State Fairgrounds
17th Street & Clair Avenue

Cellular: 614-271-7626

Reorder Tone Dial: 502-551-1866

April

23
Tampa, FL Indianapolis, IN
Florida State Fairgrounds, Our Land Pavilion
Special Events Building Highway 301 off I-4. | Indiana State Fairgrounds

Cellular: 317-432-7626
Reorder Tone Dial: 502-551-1866

Cellular: 813-623-7626
Reorder Tone Dial: 502-551-1866

7
Houston, TX

Ft. Bend County Fairgrounds, Bldg. ‘C’ Hwy

36
May . | 9710 mile south of Hwy 59 (Rosenberg)

Cellular: 713-824-7626
Reorder Tone Dial: 502-551-1866

21
Columbus, OH

Rhodes Building, Ohio State Fairgrounds
17th Street & Clair Avenue

Cellular: 614-271-7626

Reorder Tone Dial: 502-551-1866

Indianapolis, IN
Our Land Pavilion
Indiana State Fairgrounds
Cellular: 317-432-7626
Reorder Tone Dial: 502-551-1866

—> All Auctions =
Begin At 10:00 a.m.
Local Time B

For further information contact:

Auctioneer: Bill Hughes, P.O. Box 4819

ouisville, KY 40204 - 502-451-1263

.icensed by Div. of Licensing, Ohio Department of Commerce
ind bonded in favor of State of Ohio, OH/IA4065,
DH/AC2208; in Florida, FL/AU882; in Kentucky, KY/P1597;
n Indiana, IN AU08700280; in Georgia, 2270;

n California, A-2586; and in Texas, TX10171.

sales Manager: Jeff Schwartz
502-456-1600
24 hr. Fax: 502-897-7771

Advertising Manager: Ric Stephen
312-333-9939

Auction Information

e To consign games for sale: midnight day of sale.
bring to the auction site on the e Please, no cigarette machines
Friday before the auction ¢ Phone numbers listed for
Between 9 am and 9 pm. auctions are for Friday and

e All auctions begin at 10 am Saturday only.
local time. e Contact USAA for special

e Inspection: day of sale 9-10 am. hotel rates.

¢ Removal of all equipment by

Terms & Conditions

Acceptable Payment - Cash, Cashiers Check, Travelers Check, Personal or
2(;1611gany Check with Irrevocable Bank Letter of Guarantee, Visa or MasterCard.

ers Premium

4% unt_for ts in Cash, Cashiers Check, Travelers Check, Personal
or Co mnwocablem Letter of Guarantee.
Applicable state and local sales taxes must be collected unless you provide a current

copy of your Sales & Use Tax Permit.



Bally-Midway BAR for NeW KIPDDIE RIDES
MADE IN THE U.S.A.

:‘tA\l. Solid State Engineering * Lightweight * Durable Weatherproof * American
— made replacement parts * Universal base for all rides
High-security coinbox ° Heat-treated strips for construction

MORTAL
KOMBAT II

.. '
|l]||ll|

T |
I '|," _I.n.',l.',.u,l.

STYLE S-39 - COMPLETE WITH HARDWARE - )
REQUIRES ONLY PADLOCK TO COVER ALL DOORS Wal-Mart Truck .
Your Wal-Mart managers will love

$ 98 to have this truck welcomin
SPEC|AL 2 4 customers to their stores. Children
will love to imagine they are
Newy "trucking" favorite toys to their local

Wal-Mart store. It’s available only to
authorized Wal-Mart vendors.

STORM
DOOR

27| Style $-37 k '
c Tug Boat H. ® “/

fits all The foghorn’s roar will summon €
OVER/UNDER young riders to a magical voyage in

doors... the company’s newest piece. As
Call For with other Dudley rides, it fits on a
Special Price universal base and has a high-

1 PRODUCTS security coinbox and post.
» o (]
phone ToLL Free: 1-800-849-7763 Klddle Amuse ments

OR 800-THY-PRODucts :
SHONE ORIEAX 1:019-728 573 P. O. Box 939 - Florence, MS 39073

Route 1, Box 654A, Hwy. 101, Beaufort, NC 28516 601_845-7501 ° 800-647-6460

- LOW COST
Wurlitzer oy HIGH RETURN

DESK TOP
COIN PHONES

Juke Box

702-369-5515

THIS MONTH P
* New York, NY x —— = Pe
(100 Compact Discs) :::1:&1.”1( ,ﬁ
* 1015 OMT * riouTER's msToRY  e0s |
(50 Compact Discs) :‘ﬂ::sc"““‘"‘m ‘Z: BEST WHOLESALE PRICES
* New Orleans x :‘;’:;l::“%:mt Iz X IN THE US... ;
(50 Compact Discs) SIL viciT i WE WILL NOT BE UNDERSOLD!
FINAL BLOW | R FORGET THE REST,
* 1015 OMT * HIGH IMPACT 5| p CALL THE BEST!
(100 Selection 45 RPM) xif::'Ai" lg — — -
SPACE INVADERS 185 s G | ' E L

D@% 120 Southwest Dr. SRR NG 713-550'5592

TEL: 219-256-1138
Spartanburg, SC 29301 il ;
(803) 574-0162 + Fax (803) 574-7680 e e A Fax 713-550-1028
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..............................................................

Quality

Contact Bart Posey
. . Valentine's
Triangle Enterprises Day
903 South Main Street

[ ] .
M Service Price

1-800-554-4488 Q

&2 == FAX615-384-5450

WE HAVE THE BEST BUILT,
MOST RELIABLE MACHINES
ON THE MARKET TODAY!

We would like to thank all of .

A A New Year with new Low Prices! [REETESNIEPEAY:

s year. We hope to pass on X
. Complete games start at $1 ,100 1"l ourgreatsavingstoyouand .

all our new customers!

Includes: 19" Wells Gardner monitor, HSU-300 bill acceptor,

[ ]
([ ]
e New 150 watt computer power supply, Top or front coin entry. You c ALL ﬁ .
[ (]
: Cabinets are all Precision Cut, Screwed, Doweled from - , I :
e WE'LL HAUL! &
(]
(]
(]

3/4" wood with Plywood Bottoms. We will
customize to your specifications on all games.

All games come in 19" uprights, 13" Mini, 13" &
9" counter top with stackers

18 month advance replacement warranty on all parts,
no questions asked!

We have the best

Texas game on
Call Us For the market at this time.

PriCing On _ Please call for ,
f details.
Used

Equipment

¥ Buying & Selling Used Equipment! }

sl We wil beat any prices you have been quoted. So callthe rest, then callthe best, ¢

..............................................................
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V2] American vioe ouauiy

MODEL 2000

OPPORTUNITY!!!

mall manufacturi AS LOW AS 17.97
S . ring SHOWN WITH 825 HASP
business for sale on
. SERIES H-10
North Carolina coast. semes 700 AS LOW AS 13.17
Revenue over $400,000 N AS LOW AS 14.54
annually. May be moved to SERIES 702 Master Lock
your area. Perfect for AS LOW AS 13.34 NO. 1 AS LOW AS $5.69

NO. 3 AS LOW AS $4.83

. OAM FOCK NO. 5 AS LOW AS $7.17

AS LOW AS $3.01

distributor of game parts or

anyone familiar with the AT NO.7 AS LOW AS $4.13
amusement business. AS LOW AS $3.22
18" CAM LOCK
Profitable and great AS LOW AS $3.43
potential. Owner seeking HASPS
retirement. Requires (B E1EE=t ooohs (oW AS 335
minimum of $100,000 down A=t 885 AS LOW AS 3.57
; ; : G 525 AS LOW AS 4.53
to cl:)over inventory (;mth | i
alance secured. _
Inquiries confidential. SECURITY BAR HASPS O
§ 41" AS LOW AS $1.27
Write: 12' AS LOW AS $2.45
16" AS LOW AS $2.55
Play N?:ttfﬁfg e 24" AS LOW AS $3.25 &j 12;
Fax 504-488-7083 ALL MADE IN U.S.A. I E
Kow Orloee T T2 PATT SUPPLY CORPORATION TOLL FREE 1 (800) 621-4418
J

1335 S. MICHIGAN AVE. CHICAGO, IL 60605 ALL PHONES: (312) 939-7616

Games of ;
Shelbyville [F YOU CAN FIND

Searching for great prices? ANYTHING WEVE OVERLOOKED>
Our values v%ill sagve yo‘()Jr mor;ey! PLEASE SEN“ YOUR RESUME 10 ENGINEERING-

1993 A NEW GENERATION RIDE BY: KIDDIE'S”
New FEATURES:
* SAND BIASTED METAL

* H o n e st * « ANTL-RUST COATED METAL
+ EXTRA CLEAN COAT FINISH
« DIGITAL SOUND EFFECTS
« DIRECT DRIVE MOTOR & REDUCER

* Integrity * S
* Fairness *
* Service *

. For more info Call:
Felicia Burk or Leanna Clanton

Day, nght, or Weekends « COIN COUNT \ 1993
SELECTION Ferrart REpLICA
* DOUBLE COIN INSERT CODE: 1115
= = = BOX OPTION
« FRONT END BALL BEARING OPERATORS
PILLOW BLOCKS NATIONAL ACCOUNTS
Games of Shelbyville ¢ ONE FULL YEAR BUMPER TO BUMPER WARRANTY AVAILABLE
+ 42 MODELS AVAILABLE
1903 Cherokee Lane

Shelbyville, TN 37160 I

615-684-8093 “

CALL: TEL (800) 543-3437 FOR YOUR NEAREST U.S. SALES OFFICE. TELS. (809) 897-3180 * FAX. (809) 897-3377




(717)848-1846

M & P AMUSEMENT

(Phil) Se Habla Espaiiol (Terry)
658 West Market St. - York, PA 17405 (Mike)
(717)848-1846 rax (717)854-6801
$100.00 prepays freight on any video game in continental United States
H . Pool Shark 1250
Super Specials Neo Geo Cartridges | Rolier Games 995
3 Count Bout 40 Star Trek 1195
After Burner s/d ........o.oeeesesereens 3500 oun Street Fighter 2495
Big Choice Single Crane ............. 895 | Art of Fighting 50 | Taxi 895
Bullwinkle Pin 1695 | Burning Fight 30 | Terminator Pin 1895
Capcom Bowl 395 | Cyberlip 20 | The Simpsons 895
Cisco Heat s/d 4495 | Eight Man 40 y‘:ﬁk S:gp 1250
Dump The Ump WKL, ..cceeeeeeennnnnnne 2495 | Nam 75 15 | _urtes Fin
F-15‘;Id P 2495 | Senguilu 20 | Twilight Zone 2395
M Whirlwind 1295
Final Lap I s/d 4495 | Super Baseba 20 .
Final Lap Il sid 5995 | World Hero 30 Videos For Sale
Flip To Win 6995 720 Degrees 395
Four Trac s/d 4995 . X Wanted A i After Burner u/r 695
Galaxy FOrce s/d ......oooummmreressusenne 4995 | GottliebPinballs-BigChoice Triple | ajjen 395
G.P. Rider 4995 | Crane - Merlin Magic-RoadRiots/d | Alter Beast 395
Hoop Shot Basketball..........cco....... 1295 | TinCanAlley-SuperHangOns/d | Assault 395
Jumbo Crane 895 Beast Busters 1295
Jurassic Park Pin .....imuenenns 2395 | Redemption Equip.Specials | Big Run 1395
Knock Downs (like New).............. 2500 Cosine 651 quip.op 2905 Blasterpld - - 395
Last Action Hero Pin ...eeeeevevenee. CALL 9 Championship Sprint............cocceuueunee 395
Cracky Crab (Like New) .... 4195 Ch HQ 1295
Lethal ENforcer.......omemesmsenens 2695 ftkt ase. rik
Dump the Ump whikt. ..................... Clutch Hitt 395
Mortal Kombat ........cccoeveeeemenrerenenee 2495 | Flip To Win p “b° b III er 308
Moto Frenzy s/d 2 pl.....cccowrreeeeee. 4495 | Hoop Shot Basketball..................... Fiy f;.am 208
NBA JAM (dedicated) ........cccoeeuenee 2795 | Knock Down G"ta ;QD Y08
Rad Moblle: 8/ ......ussicsmssassissesion 5495 | Lotto Fun w/hopper.........comemecnnes ate of Doom
Lunar Golf Golden Axe 395
Rowe MC-25 Changer ................... 1250 5 Hang On 650
Skee Ball 10" Model H oo, 2195 | New York New YOrK .....ccceeeerenneeee i o e
3' Model H 1795 | Penny Falls 12 player... eavywieg Y11 T
Skec_e Ball 1 odel H .................... SMS Poker ROl ... High Impact 495
Sonic Blast Man (Like new) .......5250 | yister Skee Ball.......oo..... Ikari 3 395
Steel Ta_lons T [ — Wacky Gator (Like New) ................ Indy Heat 1650
Street Fighter C/E Kit . Lightning Fighter ..........ccccocevevuenneene 395
Street Fighter Turbo Kit ......cc.ccuu.... 395 Pinballs For Sale Operation Wolf 495
Terminator Gun........uceeevecvcnennns 2495 | Adams Family 2445 | Out Run 1395
Thunderblade s/d .......cccvveneverennns 1200 | Big Gun 695 | Paper Boy 395
Twilight Zone Pin .....ccccevvcncennnas 2395 | Black Knight 2000............ccccceeurvureeenee 995 | Pole Position Il 495
. Bride of Pinbot 1595 | Power Drift 1395
Dedicated PC Boards | Bullwinkie 1695 | Prestoric Isle 395
with used accessories Check Point 1395 | Roadblasters 495
All Am. Football 100 | SOME! - o355 | Shinobi 395
Alar Boast 100 D:eaD:J: AQGOON ...ucceeeeecnecrerrasersenaes 2138 Sky Shark 395
Capt. America 175 | Earthshaker 1350 Speed Buggy 395
. Stunrunners s/d ........oeieirinnnnnee 1200
Empite; Clty 100 | Eight Ball Ch 495
ight Ba E111] - JO Suner Contra 305
Gl Joe 195 | Elvira 1450 P :
Magic Sword 295 | F14 505 | Super Off Road wiTrack Pack .......... 995
Quarterback 100 | Fire 695 | Super Sprint
Rim Rock 125 | Fish Tales 1895 | Thunder Blade uir
Simpsons 195 | Game Show 1095 | Thunder Blade s/d
Super Street Fighter.................... CALL | Judge Dredd CALL | Toki
Team Quarterback .......ceceeeueecncnnnee 100 | Jurassic Park 2395 | Toobin
Time Killer 795 | Lethal Weapon 1795 | UN Squadron
TMNT 100 | Mousin Around 995 | US Classic
W.W.F. Superstar .......cccccceeuvererenncne 100 | Pinbot 695 | Volley Ball
World Series 50 | Police Force 995 | WWF Superstars

FAX (717)854-6801
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G Inc.

Your Source For Coin-Operated
Amusement Equipment:

SERVICING THE GULF
& ARABIAN COUNTRIES

--New & Used Amusement Machines--

Gs) INC.

100 Rowena Drive 707 « Don Mills, Ontario
CANADA M3A 1P9

416-444-2137
or Fax: 416-444-2137

Why pay to repair, when you
can simply replace

REPLACEMENT 9" MoNITORS
7 New Zenith Monitors & Chassis
7 For Arachnid Dart Boards (6000 & up Series)
% 12 Volts D/C
*******SPECIAL*******

$ 9 9 95 each
REGULARLY $350.00
Used PC Boards
P.O.W. --$60 Toki - $230
TMNT --$110 Attax - $60

Double Dragon -- $80 ROBO COP -$55
Simpsons--$230

NEW Perfect 360 Electronic Joy Sticks -- $21.95

Phone: (713) 489-3233
FAX: 7;3;4?9-3233
(@R QX

17009 WELLS PEARLAND, TEXAS 77584

Super Street Fighter 11 $1395 @ NBA Jam $1395
Street Fighter C.E. $345 @ Mortal Kombat $1195
Fighters History $395

And Much More Too Numerous to List !

WE ARE MOTIVATED T0 SELL!

CPU, Header, and Manual — We Pay Freight

CALL LEE OR DENNY AT:

- 1-800-588-5155 __

Fax 808-84-2748 e

PLAY METER

COIN-IT BOX

INCREASE COLLECTIONS, ELIMINATE DOWNTIME
KEEP LOCATIONS HAPPY!

The most versatile coin box on the market.

*Kits available for all NSM wall mounts and
Seeburg SCD 1 and 1A. Jukeboxes

* A necessity for all high volumes and distant
locations

*Easily adapted to any equipment that
requires additional coin input

*Solid steel construction with black splatter
finish and white screen lettering

*Front panel illumination with interchange-
able coin mech

® Large coin box capacity

*Standard size lock and key
* Easy to install in field

*Complete kit with instructions, mounting
template, hardware, wire and connecters.

*Dimensions 17'/«* high 4° width, 7* depth.

DESIGNED AND MANUFACTURED BY THE AMUSEMENT MANUFACTURING CO.
STAMFORD, CONN. 203-329-3031




Printer Interface Kits

"Best Solution On The Market"

Prints Either Points or Dollar Amounts
User Programmable Name & Address
Supports Epson or Star Printers
Time & Date Function
Validation & Machine Number
Maintains Last Two Tickets Printed
Complete Accounting Reports

|
Super 7's
"Classic Eight-line Game

With Random Number Generator"

Built In Printer Support
Extensive Accounting System

Metal "Casino Style" Cabinets

—
&

! supen TAB |
3| 9

Multiple Graphics
Big-T
ig-Tabs
19" Wells-Gardner Monitor - Polished Chrome Door "Video Version Of The
JCM or Mars Bill Acceptor - 230W Power Supply Paper Pull-fab"

Printer Or Hopper Support
Configurable Button Panel - Wiring Harness

Complete Wood Games

Built In Printer Support
Extensive Accounting System
Multiple Graphics

1-800-6-CLERRY

Authorized Distributor Of:
WING Game Boards
Mars Dollar Bill Acceptors
Wells-Gardner Monitors

o Sharp Enterprises, Inc. 1-800-624-3779
964 River Rock Blvd., Suite B (615) 895-9099
~ Murfreesboro, TN 37129 Fax: (615) 895-9184
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b I S 1T R I B U T T NG CO0.

FOR SALE
FR2 Simulator

by Doron
*Purchased new in 1990
*Always indoors
*Excellent condition

Contact: Bart Jahn or John Malan

414-789-5370

Prestige Poker Cabinet
Complete With 19" Monitor $995.
Aero Fighter 495.
Art of Fighting II 375
Golden Axe II 695.
Mortal Kombat Kit 1395.
NBA Jam 1795.
NBA Jam II , 99s.
Neo Geo 1 Slot pcb 495.
Neo Geo 1 Slot Kit 595.
Neo Geo 1 Slot Kit W/Samurai 970.
Neo Geo 2 Slot Kit 750.
Raiden II 1395,
Run -n- Gun 1895.
Samurai Showdown 375.
Street Fighter II Kit 350.
Street Fighter II CE Kit 550.
Sunset Rider Kit 595.
Super Street Fighter II Kit 1495.
Time Killers Kit 595.
Vitue Fighter Game 5895.
Violent Storm 99s.
World Rally 1495.
| X-D X-Men Kit 595.J

Challenge Us To Meet or Beat Any

Legitimate Advertised Price!

Call For Complete Inventory Listings

1(800)456-7277
International & Domestic Fax Line:
(313)542-5452

o e
=
e im M

American Coin Machine Exposition

Show Sponsors

Play Meter Magazine
&

American Amusement
Machine Association
Location:
Rosemont/O'Hare

Exposition Center
Rosemont, IL

Thursday, March 17th
Friday, March 18th
Saturday, March 19th

For More Info
Contact:

William T. Glasgow, Inc.
16066 South Park Ave.
South Holland, IL 60473

(708)333-9292
Fax (708)333-4086




The H @TTTES‘T

B@m@

(GHERRY] ELUXE B(DNUS
BONUS FOINTS A D@R‘JS@

sl

Dilferent Models Avarlalle!

* Key Switch To Pay On Your Command

e Automatic Award Available With Your Choice Of Trigger
(All Fruit, Blank Screen, 5 -7’s, etc.)

» Optional Flashing Dome Light, Bells, Sirens, Chase Lights

Ao Avarlable .

Jackpot Award On Foxtronix & EIectroSport Pokers.
Jackpot Pays On ANY Four Of A Kind - You Set Minimum Play.

Made in Myrtle Beach, SC, USA
by THE SERVICE DEPARTMENT

803-448-7973 803-448-8086 Fax: 803-448-8284
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BELITAII

PORTABLE
COIN COUNTER

Electric or

* Automatic stop ® Inexpensive

¢ Lightweight (only 10 Ibs.)

* Counts up to 1500 coins per minute

* Counts all sizes coins or tokens

* Long lasting—requires very little
maintenance

* Bagholder included

* Very useful—very convenient in
all locations

Write or Fax For Prices,
Details and Catalog

R.H. BELAM CO. INC.
1 Fulton Ave. ¢ Hempstead, NY 11550
Tel.: (516) 292-2670
Fax: (516) 486-0957

Eastern
North Carolina

Distributor

Seeking Service
Manager

Technical Background
Required

Salary and Many
Benefits

Send Resume To:

Box A-014

Play Meter Magazine
P.O. Box 24170
New Orleans, LA 70184

or
Fax (504)488-7083

N -
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Birmingham Vending

Your One Stop Shop For Coin-0p

Guardian of the Hood ................

SPECIAL OF THE MONTH
Superstar Pitboss update
(15 games) $129
Superstar 30 update
(30 games) $395
NINTENDO PlayChoice Kits
Your Choice $59.99

*NEW ITEM*
Smart Candy Crane - In Stock

PARTS SPECIAL
Poolball Sets $25.99 lots of 4
Valley Cue Sticks
$6.95 ea./lots of 36
Maili 19-20 oz. backed
$15.95 yd. by 1/2 Bolt
Ardac USA's $215.00

USED JUKEBOXES
Rock-Ola 490-2 ........................... Call
CD 100 Fully Updated.................. Call
CD100A. ..o, Call
R-82 ..., Call
R-85 .o, Call
515 - 1 FRR—————— Call
R-89 ..o, Call
B0 o cucirsvsimsnsmsiniomsinstssssnenas s Call
R-O1 e Call
R-92 ..ot Call
R-92 Combo .......ccceeevreerreee
R-93 ..ot

Other Models Arriving Daily

New Kit Specials

Runand Gun 4 pl. kit................... Call World Rally .........ccccuvvevereeenann Call

(Convert your Spacelords or Slam Master)  Alien Syndrome .......................... $99
Super Street Fighter .............. Special one Slot Neo Geo ..................... Call
Survival Arts ......eeeeeeeeeeeeeeeeeeennn. Call QUIZ & Dragon ..o 295
Fighter's HIStory ........................ o s
Atari Knuckle Bash .................... $295 T e leeesreessesssessesssen
Bowl-O-Rama Update ................. $4 gm’a :\3 aRsebaII Batman................ ggg
Namco Knuckle Head ................ $395 TOUGN RANGE ..oovvvmriinriiniinnees
DD Crew .............................. $195 MVP .......................................... $1 95
Valley Ernie Kits ............... $50/$85 Merit Solo Challenger .................. Call
Mystic Warriors ...........ccceeune..... Call Gate of Doom............ccccucuiuennnee. $99

Merit Super Touch 30 Countertop .
Merit Scorpion Stinger Darts ........
Best New Game *Virtua Fighting
Super Special "Ridge Racer” .........

Birmingham

General Office
540 Second Ave. N. @ Birmingham, AL 35204

(205) 324-7526 @ SE-800-238-8363

166

New Image Touch Screen Countertop. .... Call

Established 1931

National Toll Free 800-288-7 635 @ Fax (205)322-6639

NEO-GEO CABARET

2 Slot $1300
Neo-Geo 4-Slot Ded. w/4 game ......... $1895
Neo-Geo 2-Slot cabaret w/2 games....$1425
Withnogames ...........c.cceueueuneee $1300

FATAL FURY SPECIAL

SNK Software 'n Hardware
All Software Available
World Heroes Il
Samurai Showdown
Fatal Fury Special
Art of Fighting Il
1 slot available

NEW & USED PINBALLS
Tales of the Crypt (NEW).............. Call
Rocky 'N Bullwinkle ...................... Call
Tee'd Off (NEW) ....c.covveueenenee. Call
Wipe Out (NEW)........ccuueeuenene.. Call
Laser War .....cccsisieneerenseessesnns 495
The Simpsons .........cccceeeuene... 1095
Time Machine ..........cccocuveueennn... 695
TOIPBI0 AlOY cnssscunmsrmssassiniazsins 595
Playboy .......cccoveveeviiiiiieeen, 695
Party Animal ........c...cccccvveuvennnne.. 495
Checkpoint .......ccccccveerveereennnee. 1295
The Game Show..........ccoeu....... 895
Batman.......ccocooevieieeieeee,

Last Action Hero (NEW)............... Call
Gladiators (NEW) ........cccouuen...... Call
HOOK ..ot 1795

Teenage Mutant Ninja Turtles .... 1100
Pool Sharks ........c.ccouvvvverennnn. 1000

Vending Co.

Florida Division
4542 L.B. Mcleod Rd. @ Orando, FL 32811
(407) 425-1505 @ FL-800-330-1233

FEBRUARY 1994



whbh\lwwmloowljﬁ 201A108 ANrend SZOIZO/E661 (D
RETE-CTTE-SIT X8 * TETE-TCE-SIC

sjonpoig Lirend ¢
aw 1'd
I91Ud)) [erIsnpuy A3[[eA uopSununp]

90061 Vd “AoI1eA uop3ununy
peoY UUBIN €86€

uoryerado DVA OII swel Jgoo 01 a[dwis
P WX
jrun ooord 1 10edWOOS [[BUWS UONIUSO002I urojjed pue onjouSews

2% DPO[OIIUOD 1055200IdOISTIN
uFIsop OIUuOIl09[H JIB[NPOIN P~ .
ik aeqjopysasind O 10 OISHETT

uorjoerlje IOJ ysery o[qe109r9s youms dip

Anuoa [[1q 1 sdAd A1 P22 sindino osynd o[qeweISoId
§}1j0id 9SDALU|  DUDWIOLIZ] ybiH @AY i50)
SAIIN JAILISNIS IORId 13IW OL dINOIS3d

SNOIL)ATT0)
ASVIYONI

X%
Av[J-19g-9011 g dsealou]

¥
suld SWelfIA
pue
)sey ere(q
out sdoa(q

aoUPWI0)19 }edID - }S0D mMmoT]

401d3J0V 1119 00'1$
LvO-OLLAN PNIER=(g]n

NOILEWHOANI LIN00Hd el aiiskgs

ONNlemmloowl _‘ a9jALes Alijenp HESHE

seze-226-61z (xv) zeze-zze (s1z) oo Poid Auieno
9006} Vd ‘AsiieA uopbununy  JLYY -_llzm

peoy UUEN €86€
Jaya) |euysnpu| A3|jeA uopbununy

buipuad jusjed

'sq1 8L Wb KjueLIBAA JBDA | ©
OL/GL LX P/ p X, L suoisuswli(g ¢ ¢ .

fiddng omors duy o1 v's - ozeoe on g MBI U Joedwo) ‘aury wis
pajse} ul-wng %001 *
Jayy aul IN3 u-jing ©
uonoajoud ynolID Hoys ©
uonosjosd peopano 3137dNOD *
(e1qe109|98)

OV0£Z/SL1 sindul Qv [enQ ®
8SION Mo - Ayjenp Jaindwo) *

dwy LA G-*
dwy e "AZL+*
dwy 6L A G+

Aueepp Jea |In4 | ONIRNLY3d

IATH3d0¥dd 13S SI L'TOA S+ NIHM
N3I3HO NYNL TTIIM LHOIT "' 371 a3

AX1ddng ¥3IMOd SIH] Lsnray
0] a3¥INOIY ¥3L13N ON

AlddNnsS 43MOd
diNV Gl

FEBRUARY 1994

167

PLAY METER



MICRO MANUFACTURING INC.

MAGICAL ODDS.,. BUYERS

Micro Manufacturing Inc. holds the Trademark (name) and Copyright (symbols & software) on the Magical Odds eoand
Magical Odds Grand Pr1x®© games.

There is a copy board and plexi that have been circulating in the industry. This board and plexi infringe upon the Trademark
and Copyright held by Micro Manufacturing Inc.

The original board is 15" x 9 1/4" in size and blue. Also, on the board, there is a black sealed chip approximately 1" x 4" with the
name Magical Odds gy engraved on it.

The copy board may or may not have our name, Micro Manufacturing Inc. written in the attract mode. The Double-Up
game may have also been changed. In some versions there is a lady, but, she doesn’t strip, and the cards do not have graphics
(Kings, Queens, Jacks, Etc.)

We have found that these boards tend to malfunction often. Our service department will not repair copy boards.
Don’t get caught with a copy game that your customers will not enjoy.

Don’t get caught with a copy that may cause you legal problems.

Don’t get caught with a copy that we will not repair.

Don’t get caught with a copy that may cause you problems.

Stay with the original board and plexi.

Thank You,
The Management and Employees Of Micro Manufacturing.

MICRO MANUFACTURING BRINGS YOU
TWO GREAT GAMES FROM PALI

MAGICAL MAGICAL
TONIC ODDS

FEATURES FEATURES

NUMBER FEVER RED JOKER BONUS
Get three of any Catch a Red Joker

symbol in a row and win
and start the Bonus Points

Number Window

spinning! JOKER FEVER
fever Spins are
PAIR CHANCE awarded when

If the Number
Window stops with

o pairs of numbers,
a special win
is awarded.

three Jokers
appear in
a row.

BOTH GAMES FEATURE
* Special Color Odds * Hi/Lo Double-Up Game * Superb Graphics and Sound *

For amusement onlv Not for sale or 1186 i1n Qtates ar Mirrd et rnald 6o cob acm cemLooboce 3 Lo 1o

MIC RO MANUFACTURING 1IN C
535 Old Nashville Hwy. LaVergne, TN 37086 (615)793-5510 Fax: (615) 793-5512

1-800-277-6136 DELIVERY AVAILABLE FOR ALL PRODUCTS




MICRO MANUFACTURING

brushing by the competition

WING GAMES

Skill Chance (W-7)
Lucky -10 _ ‘
Lucky Star (W-11) AT
Lucky Bingo e N
Lucky Girl ‘ R '
Lucky 75

|

TE%%}EIII%VAES MICRO MUSTANG || LONE STAR DRAW

SUPPORT 7> POOL TABLE Texas Redemption Game

(615) 862-9224

Wait for the three tones
and from a touch tone phone,
dial the number BT
(including the area code) e AIGAL. UDBY
where you ' giin |2 & ¢
can be reached.
A technician will return
our call
within an hour.

SIT DOWN

CABINET
Full Size 19"
Plexi and Monitor
Flip-Up Button TURBO POKER 13" MINI CABINET
Panel II

Delivery Now Available!

KITS AME KET
AVAILABLE SERVICES PRO\_’IDED DYNA G S TIC
FOR GAMES FOR THE SA-20. I — PRINTERS
HARDWARE AND CHERRY BONUSII These printers
*INCLUDE* and meet regemption
PLEXI. HARNESS, BOARD SOFTWARE CAN NOW | | CHERRY BONUS III regulations in
BUTTONS, and MANUAL BE UPDATED TOO. available many states.

MICRO MANUFACTURING INC”.

535 Old Nashville Hwy. Lavergne, TN 37086
(615) 793-5510 Fax: (615) 793-5512

1-800-277-6136

For amusement only. Not for sale or use in States or Municipalities where prohibited by law.




BUY BELOW
WHOLESALE COST

New and Used mint condition)

8-Line Videos and Hi-Low Joker Pokers, W-4s, W-6s, W-7s
Cherry Master, Cherry Bonus I, Eldorado

Dynasty, and Treasure Isle
(all with bill acceptors)

Also: Arachnid Dart Super 6
U.S. Games 9" 15 in 1 Countertop
Valley Pool Tables

Ask for .Ioe
Space Enterprises, Ine.

£13-862-3559

* INTRODUCING THE "ECONOMY" +*

ABSOLUTE LINE OF POKERS AND 8-L’VINE‘S!

COMPLETE GAMES W/ DBA

STARTING AT:
AMUSEMENTS S

- 8-Lines
(3 ()5) 561-8285 Official Wing Distributor
(w7)Skill Chance (w8) BonusChance
$49 MPU REPAIRS (w10)Lucky Gold (w11)Lucky Star
PACMAN GALAGA Lucky Bingo+Lucky Girl 4+Lucky 75
g \ ) Many Others Available
WILLIAMS SE’RIES 4,6, &7 Cherries 4+ Treasure Island
ALL BALLY PINBAILL Bank Robbery 4 Double 8
ALL STERN PINBALL etc...
POKERS
$59 MPU REPAIRS s iamere SMS ¢+
DEFENDER SCRAMBLE e ing
TRON DONKEY KONG Xytek Adaptor Boards
WILLIAMS SERIES 9, 11, &13 - - .
ALL DATA FAST PINBALL convert pokers to 8-lines
ALL GOTTLIEB SERIES 80 in -ust Secondsl
Al.l. PRICES INCILLUDE PARTS AND ILABOR -I .
MOVING TO A LARGER BUILDING
MAKE NOTE OF OUR NEW ADDRESS :
ABSOLUTE AMUSEMENTS
3400 N.W. 9 AVENUE PO BOX 518, 5033 INDUSTRIAL ROAD
OAKI.AND PARK. FL. 33309 WALL; 107719

PHONE (908) 919-7878 FAX (908) 919-7880
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IMONEX"

Coin Validating Equipment

U.S. MODELS
AVAILABLE FOR THE
FOLLOWING
CONFIGURATIONS:

UNDERSIZE TOKEN

QUARTER AND
UNDERSIZE TOKEN

QUARTER ONLY

QUARTER AND
OVERSIZE TOKEN

OVERSIZE TOKENS

FOREIGN
CONFIGURATIONS
AVAILABLE -

CALL FOR DETAILS

RETROFITS A VARIETY OF MACHINES:

- ARCADE AND VIDEO GAMES

PINBALL
AND MORE

INTRODUCING OUR NEWEST
MANUAL COIN ACCEPTOR FOR THE
ARCADE AND VIDEO GAME
INDUSTRY THAT PROCESSES
BENT OR DAMAGED COINS WITHOUT
ELECTRONICS OR CRADLES

- CAR WASHES
- KIDDIE RIDES

FOR EXCEPTIONAL SAVINGS ON SERVICE
AND EQUIPMENT DOWNTIME

CALL

1-800-446-2719

PLAY METER

THANK YOU FOR YOUR BUSINESS

17

DRAMATICALLY REDUCE
SERVICE CALLS AND
MACHINE DOWNTIME.

MADE OF DURABLE
MATERIALS - BUILT TO
LAST.

INCREASE REVENUE AND
REDUCE VANDALISM
WITH A MORE RELIABLE
MACHINE.

NO MAINTENANCE
REQUIRED.

CONTACT IMONEX®

OR YOUR
DISTRIBUTOR

P.O. BOX 519
KATY, TX 77492-0519
PH. (713)391-4704
FAX (713) 391-4239

© 1983, IMONEX SERVICES, INC.
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ARACHNID
SUPER SIX PLUS TWO

$995.00

SPECIAL - JUST A FEW
Midway Terminator 2
$2295.00

Bank It - Like New
$2195.00

TRIPLE WAY CRANE $995.00
WORKS GOOD - LOOKS GOOD
COLLECTS GREAT

PINBALLS
Black Knight.............. 995  Jurassic Park ............ 2295
Cactus Jack ............. 1295  Millionaire ................ 395
Comet...cooovvvivininnnnnn. 595 Monte Carlo .............. 395
Diamond Lady ........... 895  Spy Hunter................ 395
1| Game Show .............. 895 Roller Games ............. 895
Getaway ....oveseosan 1595  Twilight Zone .......... 2495

STANSFIELD VENDING, INC.

P.O. Box 157 - La Crosse, WI 54601

Call Max - 608-782-7181

Money Makers
Consignment/Liquidation

AUCTION

Wed.,Feb.9e 10:00 AM

NASHVILLE, TN STATE FAIRGROUNDS
*4TH AVENUE SOUTH* (Agriculture Bldg.)

Antique to New/Sold As Is, Where Is.
Pinball Machines, Pool Tables, Jukeboxes, Arcade
Video Games and Rides, Gum/Candy Vendors of all
Types Being Liquidated By Operators and Distributors

For the Best Cash Bid - Being Sold As Is, Where Is.
Silent Auction On Selected Equipment
(Write In Your Best Bid)

Consignments Accepted Noon til 10 AM Tues., Feb. 8
Consignors Pay 10%:
$10.00 Minimum & $100.00 Maximum
BB-1-10-$10.00 Each - $25.00 each for all above NS-$100.00
SAMEDAYSETTLEMENT!NO WAIT!

Buyers Bring Your Sales Tax Number or Pay Sales Tax!
Cash, Certified Funds or Good Check with Positive I.D. or Bank
L.O.C. Made to Money Makers

Organizedby:

Money Makers

407 Gallatin Ave. - Nashville, TN 37206 - Local Phone 615-226-3826
We buy, sell, trade and auction arcade games and laundry
equipment of all types
Out of Town Call Toll Free 1-800-972-3222

You'll Make Money Buying or Selling W/Money Makers
Because You Set the Price

conducted By: Dean Real Estate & Auction Sales Co.
Firm#716 Col. Waylan C. Dean, Auctioneer, Lic. #193

PLAY METER 172

Machines

t o Super Deals
Super Plush
Super Quality
Call Now?
CBMO, Best Mfg. Co.

1-800-962-4486

414-547-5051 ¢ Fax 414-547-0905

BILL CHANGER

Prices Too Low To Print!

1-800-338-7031

Rowe BC-3500

Standard SC-94T Hamilton VN-1
&
appro
WE SERVICE

Rowe, Hamilton, Standard,
Ardac, Mars, Dixie Narco

COINTROL (@
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QUARTERMASTER §R7 581k y V.V, (¢

QUi FOR ANYTHING::
Phone: 615-355-9681 - PINS, VIDEOS,
i aseaaty JUKEBOXES

BUSINESS HOURS: 8 am-5 pm cst
COMPLETE GAMES STARTING AT $1250.00

ALL CABINET SIZES & STYLES AVAILABLE
INCLUDES: 19" Wells Gardner Monitor

HSV 300

CH_EREES PROGRESSIVE PUSHERS
BONUS CRANES

SUPER 97 Give New Life to Any Video Game
TREASURE

ISLAND
MAGICAL ODDS
SKILL CHANCE

NEW P-10

POOL TABLES
VIDEOS
PINBALLS
KIDDIE RIDES
DARTS
FOOSBALLS
OMEGAS

Mini-Progressive

Bonus ~ » ails
* Flexible Overhead DRAW 80s
* Easy to Install MERIT

Also: Bonus Points Awarded on Screen

* Advance Replacement Warranty
* Kit Ready Games to $699.00

12 Used 19" Dedicated 8-Lines Available
Free Delivery to 13 States on 5 or More Games
Call For Free Brochure!!
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LOW COST. HIGH RETURN
DESK TOP COIN PHONES ﬂS[

ONE-PERSON POOL TABLE LIFT

BEST WHOLESALE PRICES IN THE U S... CORVENENIENSIONES UNDERTABLE
WE WILL NOT BE UNDERSOLDI ::e::::e Injury Claims ::::::enzgv?cecg:ltlirs
FORGET THE REST, CALL THE BEST! ¢ Use With Pool Tables, Air Hockey, Foosball, etc.

¢ UPS Shipping Weight 56 pounds

G- TE L Order Yours Today!
BT | | ek
Made in the USA

Fax 713-550-1028

C S SO S S S S r'u.-.-.-.-'-.-.-.-'l'-‘-.-'n'-'-'-'-.-'-..'.'.'.'.'- --------------------------------------

E LECTROTECH
Toll Free

800-678-7393
505-298-3536

Save Money!

Why buy new?

Switching Power Supply Repair
$12.00* Includes
v 7 Month Warranty
V' Quality Workmanship
v Fast Turnaround

* Plus Tax
s

Perfect 360.. introduces our

New Spill-Resistant
Pushbutton

ARFEX

Call 1.800-230-P360 360.

for Order YOYSTICK
Information SQNTROLS,

1624 Eubank NE
Albuquerque, NM
87112

T L R vttt
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SOUTHLAND %

DISTRIBUTING

1611 Castle Hayne Rd., Bldg. B Wilmington, N.C. 28401

(910) 343-8200 Toll Free: 1-800-659-1999
OR FAX US AT: (910) 343-0084

NEW AND USED POKERS
Micro Man. Turbo | and Il
SMS Top Draws
Ramstar Omega (903 and 905)

NEW VIDEO GAMES
2 G T S e A $3995
PO LE e T S S $3495
S.. EigntepibTigodl 25". ......... $2090
Net Eo s S . iesveoenes $2050
N e B - o T A G $2250
CabiheryWired Jamma 2%"....... $1145
Cabinet Wired Jamma 33"....... SG 25
VUG i 58135
TiREE e 280 . o iiiiii s 52150

Fighters History 25"

USED REDEMPTION
Betson Triple Crane
Smart Single Crane
Single Pushers
Mini Twirls

-------------------

Complete Games Start At

Treasure Island, Magical Odds,
all Cherry Games.

19" Wells Gardner Monitor, HSV-300 DBV

New 150 Watt Computer Power Sup

1 YEAR FULL WARRANTY ON ALL PARTS

$1295
Buy 12--Get the 13th FREE

Available with all Wings products also
Dynasty, and

Kramers
Grayhound
CALL FOR PRICING!!!

USED JUKES
Rowe CD-100A: . i . $3495
Waurlitzer NY, NY. ... et o $3695
NSM FireBird wW/BVC .. ..o $3300
Pioneer CJ-M99 ... s adbuis ot S e 3817
NSM Performer Classic....NEW.....$3395

USED PINS

Cue Ball Wizard............. $2075
Dr.WhoO .coovveeeeeivieeeeees $1845
Lethal Weapon 3 ........... $1695
StarWars.....cccoeeeeeevennnnn. $1895

DBV’S
MarsVFM-5... .. iaa $340
HSV-300......5 . $190
ply. JOMEAS, ; i $299
JCM-45 w/stacker......... $429

WE NOW DISTRIBUTE ALL BLITZ PRODUCTS!!
CALL FOR PRICING oN THE NEW s-LinNe caME BANK ROBBERY!!

CALL 1-800-659-1999

PLAY METER
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The
Standard

For
Excellence!

Model M1A
$1 and $5 acceptance

1600 Bulk Coin Capacity

Optional Floor Stand

Optional $10 and $20 Acceptance

Model M2
$1 and $5 Acceptance
3200 Bulk Coin Capacity
Optional Header/Footer
Optional $10 and $20 Acceptance
120 Southwest Drive

= A
@Ewé Spartanburg, SC 29301

Telephone (803) 574-0162 » Fax (803) 574-7680

See Your Drews Distributor Today!

WHOLESALE SLOTS

BALLY E-Series

$495 & up
Empty Slot Cabinets $50

BALLY V-2000,
E-8000 & Classic
Electro-mechanical

Sortomat Casino
coin counter and
sorter

Top of the Line! $695

PARTS & GLASS
for most Bally,
Summit, IGT,
Jennings,
Universal and
Williams

EAST COAST COIN-OP
106 W. Jefferson St.
Falls Church, VA 22046

103-534-4208

All sales to legal buyers only

PLAY METER 176

GREAT AMERICAN BILLIARDS
800/831-2011

Fax: 401-463-6673

.
ﬁ

Harness of Quality

Amusement and Industrial

CUSTOM, JAMMA, 8-LINE

ADAPTOR BOARDS
QUANTITY DISCOUNTS

Louise’s Harness Shop, Inc.

100 Spring Street
Tuscumbia, Alabama 35674

1-800-365-1941
FAX 1-205-381-6180

\> >
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RADCLIFF/ FT. KNOX, KENTUCKY

(Redmar Plaza off Redmar Blvd. Held at Auction Warehouse)

RUCTION

ST. LOUIS, MISSOURI

(Auction held at J & J Dist. 2111 January Ave.)

OVER350GAMES

Equipment Taken on Consignment

CALL 800-624-1782 FOR A BROCHURE

B Equipment may be checked in Friday from 12:00 noon VIDEO GAMES, POOL TABLES,

til 10:00 P.M. or Saturday from 8:00 til 10:00 A M. JUKE BOXES, BINGO FLIPPERS, KITS,

B TERMS: Full payment day of auction. Cash, Cashier’s DARTS, PINBALL MACHINES, CRANE
check or Company check with current bank letter of credit. GAMES, FOOSBALL TABLES, REDEMPTION

NOEXCEPTIONS!
e e . . . GAMES, KIDDIE RIDES, GAMEROOM ,
B Commissions: 10% on all items with $100.00 maximum AND COLLECTIBLES

M $10.00 buy back fee

SR i

' NATIONWIDE AMUSEMENT

SY 1-800-624-1782
‘ 5
/¥ James E. Bramblett Curtis Hardin

Auctioneer Amusement Specialist

502-769-1655 502-737-4328

PLAY METER 177 FEBRUARY 1994



JENNINGS SLOT
MACHINE BOARD
REPAIR

A&B AMUSEMENT

RT.2BOX 285
SO. RANGE, W1 54874

715-398-3677

Playport (Pentes),
Composition 11
Complete (625 sq. ft.) &
Moonwalk
12 x 12 Booth
Used Only 2 1/2 Years

Ask $15,000 For Both
602-867-1415

[ ok k kA kkhhkkhkhkkhkhkkkhkhkkhkhkkkhkxkhkkkhkh )

: Universal SLOTS

2000, 900 Bally
M Slots IGT
Pokers IGT

Lucky 8-Liners $695.00 w/Cabinet

Alistate Electronics
795 Coronis Way * Green Bay, W1 54304

414-336-8288 * FAX 414-336-1095
EXPORT & U.S5. SALES

All Machines Sold,
Shopped & Shipped
Anywhere Legal

R g e b b b b o o

LR R R b b b b b b b b g

VR g e e e g i g

A A A A A A A A A A A A A A A A A Ak kA Ak A A A Ak hhk P

s

* EPROMS " |

4 Meg * 17.50
2Meg W 9.85
X Meg e 3095
27512 E 2.7
27256 , 2.25
27128 L | 1.25
2764 ol 1.3§5
2732 r | 1.65
2532 t| 2.75
2716 | ' | 1.35

phone 219-256-1138
Fax 219-256-1144

PROGRAMMER
AVAILABLE
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.-~ ACTIONMATIC .10

Your Source for ...

A P.O. Box 326 "

. Chatham, Ontario 1.3" Capsules

R N7M 5K4 (Mixed Colored Tops with Clear Bottoms)
= :\\\\\ R Filled or Empty
B ) R Hold

0 { ings in Holders

TALKING VENDOR ® ~ Bulk or Assembled
Records in 3 languages ¥ * Mixes
7 - English 5 - French 5 - Spanish * In-Capsule-Items
Vends v * Rings & Holders - Bulk & Assembled
1.3" Capsules or Large Gum ! 2.3" Round
1" ltems Clear Capsule

Small Bulk ltems Small Empty Eggs

Coinage Size - Up to 1.25" (32 mm)

Machine Size - Height 25" (63.5 cm),

Width 8" (20.3 cm), Depth 8" (20.3 cm)
Custom Sounds - Can have your own record
made to say anything for 5 seconds. Up to 4
different sayings on each side.

Talking Vendor (Reg) Trade Mark
Canada No. 266520
U.S.A. No. 1221 491

Both Halves Same

o

2.3" EMPTY CAPSULES

6 Colours - Red,
Blue,Green,Yellow, White, Gold

1.280"
[ e

Canadian Dist. for Beaver Vendors
Fax (519) 351-7304 Phone: (519) 351-2181

N
/

DAIPN 1 COUPON 1

( REDEMPTION
TICKETS

uncice ¥ -
oV e““ Phone 800-428-8640

\\ Fax 317-288-3434

\0¥988¢Y ,
AR

\L LOW PRICES - FAST SERVICE V4
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6540 West Central-Toledo, Ohio 43617 VALID IN ALL 50 STATES, MEXICO & CANADA
800-331-3766 FAX (419) 841-6484
When you think of buying a video game printed circuit board...think of RED BARON BOARD EXCHANGE. Wedon't
handle dedicated games, pinballs, parts or jukeboxes, because of this specialization, we offer the largest selection of
video game boards at the best prices!
If the board you need is not listed, please call to see if it has become available. Our inven-
tory changes daily. Please ask about our mailing list.
GENERAL TITLES Redemption
Aerofighter ...........cccc....... 3355 Karate Blazers ................. £50 w .................................. Payloader-3 plyr....... Call
Al Buster .......ciiimuisinaias Karate Tournament .......... ruxton............. 3
Alien Storm ............ w125 Kicker......oooevcccrciciciiins 25 Truxtonll .......... Payloader-5plyr...... Call
Altered Beast...................... 75  King of Dragon ................. 440 TumblePop....... Wac-A-Mole ............. Call
Asterix .......ccco...... 4;2 Knight of the Round ......... %g $wui1 Ctob(rkan). ..... Penny Falls-12 plyr.. Call
BankPanic ..........cccocceueuenee Macross............cccceeeveennnne igilante (kit) ....
Battle Shark ......... 245  Magic Sword(Kt) ... 195 V-Ball............ Splashdown-8 plyr ... Call
Blood Bros. ............ 252)55 Main Event 338 \)I(Vizard Fire....... Fantasy Island ......... Call
Breakthru ... Majestic Twelve ............... -Men...............
Burning Force.................... 195  Martial Champion ............... Cal Zero Team..........cccccuunene. CosmoGang............ Call
Buster Bros. .........cc.c...... 195  Metamorphic Force ........... Cal
o - 45  Midnight Resistance........... 25 SPECIALS
Cadillacs/Dinosaurs........... 570 Mustang ... 185
Captain America ............... 195  MutantFighter................... 360 Galaxy Force s/d........cccoovvevvvieevieennieenneens 3995
Captain Commar;do ........... 440 Ninja Gaiden (k) ......... 75 | Knuckle Bash (Kit) ............ccooovveermrrrveeerrrrreees 395
Combatribes (kit) ................ Omega Fighter ..................... 25
Cosmo Gang (The Vides) 500  Operation Wolf . 558 k/let:\talI !f(nforgetrsi( lt ......................................... g:::
Crime Fighter 75 Punisher 0 al KOmMDAU KIT ......ccvviiiiiiiiiiiiiiiiianns
Daioh ................. R-Type ........ Night Slashers ...........ccccecvvevenicincncnnnnne. Call
Dark Seal............. R-Typell Raiden Il Kit .........cceevveeeiinrireeeeiciireeee s Call
B?B%;ew --------------------------- g;}'gepe Leo RUD NBUR oo Call
............................... Y osusessvsasssssisensessasiats ;
D OWROW oo Robocop Kit ... Samurai 'Shodown ........................................ 395
Dynamite Dux Robocop I ShOOtOU.t ...................................................... Call
[T R — Rush N Attack (kit) .............. 25 Street Fighter ICE ..........coooeiiiviiiiieieee 345
Fighter & Attacker ............ 345  Samurai Aces.................. 600 Super Street Fighter ............cccccveevveveveennnene. Call
Fighters History ................ 325  Secret Agent..........cccoooc..... 45 Survival Arts Call
Fighting Fantasy ... 95 125 | SUNVIVaIAMS ..o
Final anht (kit) 295 275 ThunderDragonll ..........ccccoveevevieevenveennnen. Call
... 345 2D

Galaga........ ..195  Silkworm (Kit)..........cooevvnneen. 75 NEO GEO PACKAGE OFFER
Galaga 88.........ccccceueunneee 345  Simpsons.........cccoeveunnen. 195 One Slot Board Only ........c.cccoeveeeeeennnen.
Ol JO® vivovisssnussiaussssuinises 465 Snow Brothers ................ 200 One Slot Kit......csvwvmsmsmissss
Golden Axe Il ..........ccue... 725  Spiderman ...........ccceuennne. 195 Two Slot Kit ......
GuerillaWar ...........ccccoeueeee. 75  Splatterhouse ................... 245 World Heroes ..........cccccccecevveunene.
GUN FONCa .....oiviunssssssssssss 145  Star Force .......cccoocevuvunnn. 25 World Heroes ||
Halley's Comet .................. 175  Sunset Riders................... 585 1 Slot Brd. w/Fatal Fury Il ...........
Heated Barell .................... 360 TaoTaido......cccovvuverenenene 405 1 Slot Brd. w/Super Sidekick
Heavy Barell ....................... 75  Task Force .........cccocvuunne. 195 1 Slot Brd. w/Fatal Fury Sp ............c........
HOOK ......ooveveueiriiiiiiiciinns 480 TheDeep ......cccoovurunnce. 145 1 Slot Brd. w/Art of Fighting.....................
Ikari Warriors ...........ccccccee. 25 The Great Rag. Show...... 395 1 Slot Brd. wWorld Heroes .....................
In The Hunt (kit).................. 835 Thundercade....................... 25 1 Slot Brd. wWorld Heroes I ................... 595
Inspector X .......cccccevvvevnnene 95 TimeKillers .........cccoeuenee. 495 1 Slot Brd. w/Samurai Shodown ............. Cal

DRIVING GAMES CABINETS ADULT GAMES
Afterburner .... 325 Super Formula....... 170 | Angle System 19" ..................... 475 Gals Panic Il (Kit) .................. Call
Enduro Racer ........ 350 Super Spirit............. 300 | Jaleco Lowboy 25" ................... 745 e
F-1 Grand Prix ..... 280 Thunderblade ........ 325 | solo System 19" .....cocovvvveen. 205 Puzznic
F-1 Grand Prix Il .... 325 WorldRally ............ 995 Quantity Discounts Available Bz o
Lethal Crash Race 700 World Rally (kit) ... 1295 ty > Super Pinball Action ... 250
Space Harrier _...... 325 Free Installation of Most Games | " " T
All American Football .. 55 SPORTS GAMES Rreier pitcher (k) .......... 295 PUZZLE GAMES
Arch Rivals.................... 25 Hat Trick Hero (1993) ... 1085 Rim Rockin ............cccocee.. 125 | Arkanoid w/sensor ...185 Puzznic ........cc....... 195
Big Event Goff ............. 200 Hit The Ice............c....... 200 Roller Games (ki) ............. 45 | Block BIocK ..oovvvvvevennn, 5 uanth e, 150
Bottom of the Sth (kit) ... 95 Hi Impact ....... ... 295 Skins (Kit) ...........ccooeennnn Call | Bloxeed ......ooovvvvvvennn. 275 Revenge of Doh
Champion Wrestler (kit) 75 Matmania ........... ..25 Squash......... ....250 | Camel Try wisensor ....... 175 W/SENSOr...n.onn. 170
Champ. Wrestler (brd) 25 Numan Athletics Call  Super Hi Impact . 395 | Columnsi..................... 350 Tetris (Atari)............. 425
Double Dribble .... 45 Paddle Mania ..... ..25 Top Ranking Stars 550 | Cosmo Gang ThePuzzle. 125  Tetris (Sega) ............. 195
Final Blow ..... Paddle Mania (kit ..45 US Classic ......... 185 | Emeraldia. 500 Volffie
Gold Medalist Perfect Billiard ....... 175 World Cup '90...... ....145 | Flashpoint ..
Golfing Greats PUnk Shot :-.ccccooesesssasisvens: 95 Wrestlefest ...................... 145 | PacMania...

We ship C.O0.D. We also accept VISA, MASTERCARD & A.E. (please add 4%)

30 day warranty on all boards e Repair service available e Trade-ins welcome




DAEMCO FunRiders™

P.O. Box 596 * Grapevine, TX 76099
1-800-779-0656 * (817) 481-3273
Top Mall Quality Rides

( COINS or BILLS )
‘ American Made

Many Coin Box Configurations

Count/Sort/ Wrar
Custom Manufacturing

Free Catalog!

- 1 Year Warranty
Safety Engineered

Remember...

Small Spaces can
make "Big Bucks"

PARTS—REPAIRS
ABC COIN (214)377-7100
8524 Fifth St. - Frisco, TX 75034 /

FOR SALE
LUCKY EGGS = GOOD MONEY!

Used Kiddie Rides
* Reconditioned Chicken and Flintstone Animated Egg Vendors with Warranty

Any Condition
* Prize-Filled Egg Capsules with Same Day Shipping — Phone for Quote.

Kiddie Amusements, Inc.
— Like New!
C@ INNOVATIVE
INDUSTRIES,
INCORPORATED

1-800-647-6460
P.C.B.’s | | ®034747 7] | mcomeomaten
K it |
cor piermmorve | [ERLERIEY ————
B 0 AH D s USED$ :;?llEUl;IDES
508-790-0167

TEL: 219-256-1138
FAX: 219-256-1144

Eaalelll 500.965-9573
Eagle-Wing

W-7 Skill Chance * W-8 Bonus Chance
* Lucky Bingo

W-10 Lucky Gold * W-11 Lucky Star
* Lucky Girl
WON “ 23 »
FEBRUARY 1994

W-15 Lucky Bell
* New High Resolution Random Poker Games
120 Southwest Drive « Spartanburg, SC 29301

- 4
D@ME Phone (803) 574-0162 « Fax (803) 574-7680
180
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NEW & USED
Redemption Equipment

Today They Are Working for Us ...
Tomorrow They Can Be Working for You

__pin ¢— A SkeeBall TicTacToe A Froggy A Fuddy Duddy
, A Circus Hi Rise A Crazy Clown A Lotto Fun
Tee'd Off new ...$2,150 Pop-A-Ball A Around the World A Body Match

Addams Family ............cccceenne CALL A Cosmo Gang A Bozo Basketball A Roll Down

Bad GirlS ..oeeeieieeieeeeeieeieae 650 A Quick Shot A Chuck|es A Smart Cranes

ST 117714 R —————— 2150 A Wacky Gator A Rock n Bow! A Wheel Em In

Cue BallWizard...........cccceeeennnn. 1850 ¥

Dracula.........coooeeeiiiiiiiiiieen, 2295 P

S 695 I

Gladiators .........cccooeeeiiiiiiiieiiienes 2195 us s

iurasAsic Par:l ............................. 2475 A Dollar Bill Acceptors A Money Counters
ast Action Hero..........ccceeeeeeeee 2575 :

Party ANIMal ........ooovoovoerrrereeeeeen 425 A PoolTables A Jukes A Pinballs

SIUGFESt ..o 1650 A Videos ACranes A Kits

Street Fighter 1l cemmmessmsmenmmnme 1925

Tales From the Crypt ................ NEW Nice Selection of Used Phonographs

TOMMY oo NEW ROCK-OLA ROCKET & BUBBLERS NOW AVAILABLE

The Machine..........cccoooevvnneeee. 1475 )

Twilight ZONe ..., 2475 Expert Technical Support * Parts

WiIpe OUL w.cvoveeeeeeeeeeee, NEW Generous Trade-In Allowances

New Games Arriving Daily ... Call for Pricing

$.C.C.0.A. Show AUCTION

COLUMBIA, SC COLUMBIA, SC
FEBRUARY 18, 19 & 20 FRIDAY, FEBRUARY 18
Call 803-345-2048 Call Royce or Ed for Details

Green Coin Machine Distributors,Inc.

We welcome trade-ins and have FREE DELIVERY east of the Mississippi on four or more items.

150 Jet Port Industrial Park 2560 Overton Crossing 3701 1-55 South PEACH STATE
Myrtle Beach, SC 29578 Memphis, TN 38127 Jackson, MS 39212 COIN MACHINE EXCHANGE
(803) 626-1900 « FAX 448-9899  (901) 353-1000 FAX 353-1155  (601) 371-1000 FAX 371-1259 1040 Boulevard S.E.
Ask for Royce or Ed Ask for Jan Ask for Jay Atlanta, GA 30312

“Large Enough to Serve, and Small Enough to Care" “o%) 622'::,? ;o; 5%622'7972
POS'T'ONS We are currently looking for a “few good men/women.” Positions available in sales and management as well
as route collectors, parts and technical staff. We have several offices with different needs from the Mid-South

GPEN to the East Coast. Send your resume to the office of your choice above, or call Royce or Jan at 800-426-3786.




LIGHTING SPECIALISTS

Manufacturers of Chase Channel,
Halogen Tape Light & Architectural
Lighting. Direct Importers: Rope Lights,
BeltLighting, 24V Tapelight, Bendable
Neon-Like Products-Solid State &
Mechanical chasers. Bulbs all kinds.
Quick Service with dependable
continuinginterestin our Customers.
ACTION
LIGHTING, INC.

800-248-0076

SA-20 PROGRAMER

695

C&P DISTRIBUTING
TEL: 219-256-1138
FAX: 219-256-1144

=n
Dollar Bill/Debit Reader

Cleaning Cards

@m

Keep It Clean!

g 1-800-818-1932

PATENTED

NEED AN
EXPERIENCED

LOCATOR?
Work with the best.

We travel anywhere in the
USA and Canada.

1-800-676-5704

PLAY METER

SLOT MACHINES
For Sale $495.00 & Up

5¢ & 25¢ o Fruit & Bars
Specialzing in Bally E 1000-2000

1-800-772- cAME 4263
SkyLine Amusement Company

All Types of Coin-Operated Games
610 E. Main Street « Waynesboro, VA 22980
(703) 942-3368 FAX (708) 949-5060

A-1Wholesale AndVending Supply

I 11555 Cantara St., UnitE £ :m

North Hollywood, CA 91605

(818) 771-0691 .rax: (818) 771-0589
(800)-A-1-WHSLE

FEATURING
THE"LITTLEBUB"

Globe Capacity (pcs.) ............... 4,8000/6,800
Weight--Empty ......coevvevrireciiiecrene,

PLUS:
+GUMBALLS
«CANDY

-EQUIPMENT
«GREATSERVICE

+-NOVELTIES
«OAKPARTS

Ask For THE PUCK STOPS HERE sy nvame
The Original Air Hockey Safety Shield

© PRACTICALLY ELIMINATES TABLE- 1000 IN USE THROUGHOUT
SIDE INJURIES & COSTLY THE USA, UK, CANADA, MEXICO
PROPERTY DAMAGE AND AUSTRALIA

 ARCADE TESTED
© DOESN'T AFFECT TABLE PLAY

o INSTALLS IN 15 MINUTES WITH
ONLY A SCREWDRIVER

CURRENTLY IN USE AT:
o PUTT-PUTT® GOLF ‘N GAMES
* MALIBU CASTLE o GREAT AMERICA
o FUN FACTORY  GREEN GAMES

* IMAGINATION LEISURE « DYNAMO x U.S. BILLIARDS

® Ask your distributor for *“THE PUCK STOPS
HERE'" by name!

® Increased player appeal!
® Demand the 9-inch shields with the angle!

® Made from virtually indestructible space age * Insist on the original or call direct and save the
material! sales tax!
® Increase Revenue ... Decrease lost pucks and * When your customers’ safety and your liability
expense from downtime! are at stake. . . specify the quality product!
PLASTITECH PRODUCTS, INC.
P.O. Box 2387

(903) 757-0543 1-800-933-0145

Longview, TX 75608
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f]UKEBOXES REDEMPTIQm
POOL TABLES ( : CRANES

VIDEOS AU TI O N S KIDDIE RIDES

PINBALLS MUCH MORE

BALTIMORE, MARYLAND

Pikesville National Guard Armory
610 Reisterstown Rd. (Rt. 140)

SAT. FEB. 12, 1994 10:00 AM

Directions: Baltimore Beltway (695) To Exit 20 South 1 1/2 Miles

to Bldg. on Right - Local Info: Phone 410-379-5690
(Over 700 Pieces in December)

WINSTON-SALEM, N. CAROLINA

Dixie Classic Fair grounds (Education Bldg.)
University Parkway - Phone 910-727-2236)

SAT. MAR. 5, 1994 10:00 AM

Directions - 1-40 to US 52 North Exit Akron Dr.
Follow Coliseum Signs to Fairgrounds

KNOXVILLE, TENNESSEE

Knoxville Convention Center
525 Henley St. - 615-544-5371

SAT. MAR.26, 1994 10:00 AM

(Over 900 Pieces in November)

L

For Consignment or Auction Information or to be

Added to Our Mailing List, Call

AUCTION GAME SALES

1-800-551-0660

Rick Parson -- Owner/Auctioneer

_J

PLAY METER
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( SOUND BOARDS |

AND ELECTRONICS CHOOSE
FROM OUR CATALOGE OR WE
CAN DESIGN TO SUITE YOUR

NEEDS
MOTO%

LINE

—5 IN—>

2 WATT SPEAKER /~ °0
Oo
« O,
EXTERNAL

[ J
(o]
/”‘-
Trrrirras
L 1 1 ¢ i}

PRIZE WINNING TICKETS!

I
R o 0 R % ~Ae ¢ @ ON'E

. 1 CS&PON g1\ 1, CovRg]
. e

OS]

15/32" x 2" MACHINE-ISSUED
TICKETS FOR ALL REDEMPTION
GAMES — IMMEDIATE SHIPPING

8-LINE/POKER
BOARDS

800-966-9873

| $60,000/YR. +

Seeking results-oriented individual with
experience in Pizza Operations as the
operating manager, vice president level.
Must be able to develop pizza operations
and operate them on a day-to-day basis.
This opportunity demands a
self-motivated, entrepreneurial individual
that requires no supervision. Demon-
strable results required! Must be able to
administer multi-store operation.
Excellent opportunity with expanding
|| company. Benefits include profit sharing,
401(k) and medical. Send resume and

references in confidence to:

FUN FACTORY, INC.

91-246 Oihana Street
Kapolei, HI 96707
Attn: Personnel Dept.

VOLUME CONT. ]
COIN SWITCH OPTIONAL FLASHER STOCK TICKET PRICES - 20,000/BOX FOR SA LE
UNTER :
Sl [y 300 20 T A — $2995
BUTTON Mad Dog 50" .....cocvevevennce $5850
Hop A Tic Tac Toe............ $2495
KID;),'UEL:: %?),C NO,I:IT ; ,f; ,:' LER Neck NNecK ....ccceeuevueenenns $1895
SOUND SYSTEM ket can alsa W HAVE THEM Bouncing Bandit ............... $2295
MOTOR CONTROL RELAY b6 CUSTOM-PRINTED ' Razzle Dazzle................... $1495
RIDE PARTICIPATION BUTTON to your specifications, “T\C\:E;‘;SE‘Q-nge, Monkey Mole Panic .......... $2495
COMPLETE CONTROLLER Call for details. Couﬁzus:r; 13 Tkts. per second Lil Dump the Ump ........... $1995
WITH ENCLOSURE, CUSTOM .
s Gran Prix Star Il w/r............ $995
CABLE HAR;ESSES BVAILABLE ORDER DEPARTMENT 1-800-829-0829
126.00 815-932-7666
110 VAC OR 220 VAC Fre SF?Aagil?\l%A 17872
e L0 S1 20 Ask for Don
JM ELECTRONICS TICKET CO 1o Free Fax 1-800-829-0888
SALES (407) 862-3363
| FAX (407) 862-0373 |
/_—# e e b SS i W
( VICE PRESIDENT \ | Major Billiard Manufacturer
FOOD OPERATIONS | seeking highly motivated sales |

| distributors and operators

representative to market our

line of pool tables. Sell to

nationwide, in Canada, and
overseas. Must have a strong
| sales background and
experience in the coin-op

industry. Excellent wages and
benefits and great growth
potential. Forward resume to:

| P.O. Box 1295

Rocky Mount, Nc 27802
(O )




: AT GAMES OF
TENNESSEE WE GIVE
: OUR HEARTS AND

Complete Line of New And
Used Equipment:

Valley Pool Tables
Dynamo Pool Tables
Rowe CDs
Valley Dart Games
Williams & Data East Pinballs
GTI Pokers
Turbo I & Turbo II

WE GLADLY

ACCEPT
TRADE INS

IT°’S NEW!
Cooper Pool Tables
Priced To Get Your

Attention!

IN A BIND??

Overnight Service For Our Countertops.
Call For Details!!

POT O SILVER

SINGLE COIN PUSHER

NEW FOR ’94

Omega Pixel

It’s Hot!

Call For Details

CALL TOLL FREE

1-800-456-6882

CALL TODAY
FOR FREE
BROCHURE

GAMES OF TENNESSEE

1220 West Jackson St., Shelbyville, TN 37160

Phone (6 1 5) 684'0 1 OO

T
MasterCard.. [

rax (615) 685-0144

PLAY METER
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WH@E@ @@]Y\] MEQTH@M 1150 INDUSTRIAL PL., #110, DIXON CA 95620
COMPLETE FACTORY KITS

ALL KITS CONTAIN: Legal PC. Board, Marquee, Overlay, Wire Hamess, Stick, Buttons & Instructions!

Raiden Il (2 PI., Excellent Sequel for vert. monitor) Call
Super Street Fighter || (New Super Low Price)...... Call
NBA Jam (2-4 Pl LowestPricein USA) ................
Mortal Kombat (2 PI., #1 HitKit) ....................
Neo-Geo (2 Slotw/ 1 Free Cartridge) ................
Neo-Geo (1 Slot w/Samurai Shodown Cartridge) . Reduced
Street Fighter Il: Champion Edition........ Special Price
Survival Arts (2 Pl., Looks Like Mortal Kombat) .. 1595
Peek-a-Boo ("R"-Rated Strip Tease Arkanoid) ....... 950
Cadillacs & Dinos (2PI.,Comic Heroes Battle Dinos) .... 675
Golden Axell (2P, Excellent TopEamer) ..................
Time Killers (2Pl., Warriors Battle tothe Death) .........
MetamorphicForce (2-4P\., TransformingPowerBeast) 595
Slam Masters (2-3 PI., Excellent Wrestling Action) 595
Warriors of Fate (2-3 Pl., Mystical Battie of War Lords) .. 575
Sunset Riders (2-4Pl., Wild Westem Shoot-Out) .......
Tetris (2 Pl., Top Novelty forU/R or Table) ............
X-Men (2-4Pl., Comic SuperHero Action Adventure) ...
Raiden (2 PI., Superb Steady Shoot-em-up) ..........
Cool Pool ("R"-Rated Strip Tease Pool Game) ......
Aero Fighter (2 Pl., Top Airplane Shoot 'um Up) ...
Fighters History (2 PI., Straight Plug in for SF-Il)..
Violent Fight (2 PI., Superb Combat Action) .........
Fighters & Attackers (2 Pl., Vert. Flying Action) ...
720° (Kit Includes Medium Resolution Monitor) .......
Legionaire (2 P, Final Fight Style Street Brawl) ...
Carrier Air Wings (2 PI., Navy Top Gun Fighters) .
Samurai Shodown or Fatal Fury Special............

Super Street Fighters Il: w/ 25" Monitor .............
Mortal Kombatw/25" Monitor.............cccvveeeenne.
Champ. Sprint(2PI.,w/SteerWheels &GasPedals)......
Hang On (Motorcycle Racingw/handiebars) ..........
NARC (2Pl.ded., Cops Busting Drugs) ..................
Status (12in 1, or Merit Trivia Color Countertop) ......

FREE WITH ORDER OF ANY TWO KITS:

Control Panel Button Label Sheet or Neo Geo Cartridge:
| Super Spy, Ninja Combat, Nam 75, Sengoku or Cyberlips!

BUY ANY 3 KITS &GET $100 OFF:
Black Tiger, Cadash, Combatribes, Crime Fighters, Double Dragon 3,
orWWF Superstars.

Boogie Wings (2pl., Unique Cartoon Novelty Adv.)350
Final Fight (2 Pl., Super Street Fighting Action) .... 350
HighIlmpact(2-4PI., Fabulous Football Action) ............
King of Dragons (2-3 Pl., Top Medieval Fantasy).. 295
Midnight Resistance (2P!., SuperNightCommandos) . 295
G.l.Joe (2P, DesertStorm Commandos) ...................
Smash TV (2P, Fast Action ShootumUp) .................
RallyBike (2Pl., VerticalMotocycle Racing) .................
Super Poollll (Top Pool Shark for Tables) ..................
Silent Dragon (2-3-4 Pl., Superb Fighting Action) .........
Relief Pitcher(2Pl., RealisticBaseball Action) ..............
Prehistoriclsle (2P!I.,JurassicDinosaur Theme) .........
Pound for Pound (2 PI., Exciting Boxing Ring Action) ... 195
Arkanoid (ExcellentNovelty ActionforBarsorTavems) . 195
PitFighter(2-3PI., Digitized Live Action Graphics)........
Rampart(2PI., Medieval Fortress Strategy) .............
Growl (2-4 Pl.,Indiana Jones Action Adventure) .......
Cadash (2PI., Mystical Magical Mystery) ..................
B-RapBoys(2PI.,RappersHitthe Street) ...................
Turtlesin Time (2-4 Pl., Plugs Straightinto TMNT) ....... 150
WrestleFest(2-3-4Pl.,Outrageous Wrestiing) ..............
Bioship Paladin (2P, SpaceCruiserDeluxel)............. 150
Ataxx (2Pl., Unique Strategy Novelty Maze) ...................
Crime Fighters (2-4 PI. Street Punk Battle Action) ..........
Double Dragon 3 (2-3P!I., QuestforRosetta Stone) ........
Combatribes (2-3PI., Top Streetfight Gang Brawl)..........

EXPERT VIDEO GAME REPAIR

Merit Pit Boss (4-in-1 Poker, Color Countertop) .....
Toobin (Dedicated Water Sports Fun) ....................
Little Casino Il (5in 1 Color Countertop) ................
Arkanoid (Merit Super Top Countertop) .................
Spy Hunter (w/Steering Wheel, Shift, & Gas Pedal 295
Little Casino (4in 1 Poker Countertop) ..................

Wedo Expert Conversions Se Habla
Call Toll Free: RIZLE

1-800-44-Hot-Kits ° (1-800-444-6854)
Ph: (916) 678-5189 « Fax: (916) 678-1313

CALL FOR OUR FREE CONVERSION KIT
NEWSLETTER (OVER 200 KITS LISTED!)

BUY+SELL+ TRADE |




CALENDAR

February 18-20

South Carolina Coin Operators
Association (SCCOA) Annual
Meeting, Sheraton Convention
Center at [-20 and Bush River
Road, Columbia, S.C. Contact
Helen Sikes, (803) 779-2498 or
(803) 345-2048.

March 8-11

International Pizza Expo, MGM
Grand Hotel, Las Vegas Conven-
tion Center, Las Vegas, Nev.,
sponsored by Pizza Today maga-
zine. Contact Gerry or Kaye Dur-
nell, (812) 949-0909.

March 17-19

American Coin Machine Expo
(ACME), Rosemont Convention
Center, Rosemont, I1l. Contact
W.T. Glasgow Inc., (708) 333-9292.
April 14-16

4th Annual Exhibition for Poland,
Warsaw, Poland. Contact George
Herman in Woodland Hills, Calif,,
(818) 222-6161; FAX (818) 222-6165;
or Bogden Jankowski in Warsaw,
Poland, (48) 22278597; FAX (48)
26358113.

April 21-23

National Automatic Merchandis-
ing Association (NAMA) Western
Convention and Trade Show, Las
Vegas Convention Center, Las
Vegas, Nev. Contact NAMA
Convention Dept., (312) 346-0370.
April 22-24

International Flipper Pinball
Association (IFPA) World Cham-
pionships, Clarion Hotel, Rose-
mont, Ill. Contact IFPA, (414) 422-
0600; FAX (414) 422-0707.

April 26-30

AMOA-NDA 9th Annual Inter-
national Team Dart Champion-
ships, Sahara Hotel & Casino, Las
Vegas, Nev. Contact Joe Conway,
(414) 476-4665; FAX (414) 476-8181.
April 27-29

FER ‘94, the Spanish Amusement
Trade Show International, Pa-
bellon de Cristal, Patronato de la
Ferio del Campo, Madrid, Spain.
Contact Secretaria General,
Avda. Diagonal, 474, 08006 Bar-
celona, Spain; Tel. (93) 416-14-66;
FAX (93) 415-00-95.

PLAY METER

June 2-4

Wisconsin Amusement and Music
Operators (WAMO) Convention
and Trade Show, Racine Marriott,
Racine, Wis. Contact WAMO,
(414) 529-4704.

June 8-13

Expo-Diversiones ‘94, Guadala-
jara, Jalisco, Mexico. Tel. (3) 614-
30-15; FAX (3) 647-88-39.

July 20-21

Latin American Amusement,
Music, and Games Expo, Exhi-
bimex, Mexico City, Mexico.
Contact W.T. Glasgow Inc., (708)
333-9292; FAX (708) 333-4086.

July 21-23

11th Annual Billiard Congress of
America International Trade
Expo, The Sands Expo & Con-
vention Center, Las Vegas, Nev.
Contact Frank Zdy, (619) 278-3877;
FAX (619) 268-9372.

September 22-24

Amusement and Music Oper-
ators Association (AMOA) Expo
‘94, San Antonio, Texas. Contact
AMOA, (312) 245-1021; FAX (312)
321-6869.

October 2-4

Fun Expo, International Family
Fun Center and Mini-Golf Show,
Las Vegas Convention Center,
Las Vegas, Nev. Contact Bailey
Beeken, (914) 682-2027; FAX (914)
682-2152.

October 20-22

AMOA-NDA 1st Annual Singles
and Doubles Championships.
Contact Joe Conway, (414) 476-
4665; FAX (414) 476-8181.
November 2-5

International Association of
Amusement Parks and Attrac-
tions (IAAPA) 76th Convention
and Trade Show, Miami Beach,
Fla. Contact TAAPA, (703) 836-
4800; FAX (703) 836-4801.
November 3-5

National Automatic Merchan-
dising Association (NAMA)
National Convention and Trade
Show, Georgia World Congress
Center, Atlanta, Ga. Contact
NAMA Convention Dept., (312)
346-0370.
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PLAY METER

Christopher Caire
Features Editor

PLAY METER

THE LAST
WORD

Watch your mouth

put down the newspaper in disgust
and asked myself, “To what lengths
will the Thought Police go to ensure
an America free of potentially offen-
sive speech?” Actually, that’s the G-
rated version of the question; in its
uncensored form it was laced with
expletives.

The item: St. John’s University in
New York has caved in to pressures
from Native American (formerly
Indian) groups and will drop the bas-
ketball team’s nick-
name, the Redmen.
Patently offensive, of
course. The horribly in-
sensitive Atlanta Braves
and Florida State Sem-
inoles have yet to
address their wayward
nicknames—nor, for
that matter, have they
refrained from doing
the “Tomahawk Chop”
to express euphoria.
Tsk, tsk.

A college student who
couldn’t study because
a bunch of loud females
(adjective needed?)
were raising hell shout-
ed, “Shut up, you water
buffaloes!” What was their response?
The only logical one, of course: they
hauled him before a disciplinary tri-
bunal at the university, which gave him
a verbal spanking and threatened to
expel him. A backlash by the commu-
nity was all that saved the cruel lout.

Even the Los Angeles Times, which I
recently praised on this page, has got-
ten into the act. Its new style guidelines
are filled with words and phrases that
are strictly taboo. For example, you
can't call a person who's incapable of
hearing “deaf” any longer if you write
for that newspaper. They're now “hear-
ing impaired.” Nevermind that advoca-

188

cy groups for the deaf want to be
known as such. Their wishes have fall-
en on...never mind.

Protests aside, if the Los Angeles
Times says reform, reform we will.
Henceforth, when faced with a situa-
tion that calls for negative words, Play
Meter will present it in the most posi-
tive of lights.

If, after a major trade show, Frank
Seninsky recommends that you buy 10
games and nine of them turn out to be
30-day wonders, don’t write us a letter
calling Frank a “knucklehead” or a
“‘“dumb-dumb.” We’'ll have to edit it and
refer to the Crank as “temporarily
dementia-filled, brought on by the
stress of so weighty a responsibility.”
While we're at it, “30-day wonder” will
have to be expunged from the lexicon,
as it reflects badly on the manufacturer
and its game designers. How about
“cash box challenged”?

From now on, when AAMA sends us
a press release about a raid that netted
100 counterfeit boards and the copiers’
arrests, we’ll have to rewrite it. Those
who committed the offense were
instead “morally deprived persons who
borrowed from the work of others, pos-
sibly because they weren't given their
rightful opportunity to succeed in the
‘80s due to Reagan and his backward
domestic policies.”

And if, in 1994, dollar coin legislation
again stays bottled up in committee,
we won't editorialize about spineless,
do-nothing politicians. Rather, they will
be described as “selfless, Lincoln-like
statesmen who strive to do what's best
for America during the most trying of
times.” Wouldn’t want to “dis” our
valiant leaders.

There you have it, Play Meter’s
pledge to be more sensitive and caring,
offered by the balding features editor.
Or should I say “hair deficient”? [J
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LASERSTARLADY IN RED"
The 1994 LaserStar® CD—100D Lady In Red . . . Eye—catching R“WE /Mﬁ%
beauty with proven cash box performance and customer appeal.

1 2 s 75 Troy Hills Road Whippany, NJ 07981 U.S.A.
Put it all together and that’s why the cash box is a champ. Al L o lfaed

. . Rowe-International Sales
See your local Rowe-AMI Music operator for details 203 Swan Road

Hanworth, Middlesex TW13-6LL
about the LaserStar® CD-100D Lady In Red today. Great Britain
081-893-8300 Fax 081-893-8600
Telex-317210 BUREAUG




Introducing Sh DWCG Se * » a deluxe cabinet like no other.

>

-

a

¥y

B

. Fully JAMMA compatible

.

. /. Backlit attraction module accepts

standard decals

o 4 Front access electronics

4
N

IT'S TIME FOR A VISIBLE CHANGE!

Dimensions:

Height: 80in. (20.3cm) JI\
Width: 465in. (1181 cm) %
Depth: 60in. (152 cm) ATAR]

Weight: 660 Ibs. (300 kg) GAMES

© 1993 Atari Games Corporation. All rights reserved.

“ Universal control panel for 1-4 players

‘ OPERATOR CONVENIENCE

.

-~ a

Atari Games Corporation
675 Sycamore Drive
Milpitas, Califomia 95035
(408) 434-3700



