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Cruise On Over To...

Gottlleb’s CAR HOP'

Gottlieb Pinball, The Premier Name in Reliability!

CONTACT YOUR AUTHORIZED Premier Technology Distributor
Today or Call: (708) 350-0400 » FAX (708) 350-1097

759 Industrial Drive * Bensenville, lllinois 60106

FOR TECHNICAL SERVICE Call: 1-800-444-0761



VIDGAME STATS — In the wake of AMOA s suc-
cess in legalizing parallels (starting Dec. 1, 1991),
video factories are keenly aware of operators’ strong
preference for kits over dedicated games. AAMA
has released a new study intended to show that the
U.S. market is, by and large, responsive to operators’
wishes. AAMA's conclusions: 1. approximately 75%
of product introduced since January of 1988 was
made available in kit form; 2. the number of two-
player dedicated games dropped sharply from 13
titles in 1988 to three or four per year in 1989 and
1990; 3. well over half of all ““dedicated only” videos
in 1989 and 1990 had guns, steering wheels, unique
controls or more than two player stations; 4. for
Jan.-Oct. 1990, U.S. (not Japanese) firms produced
three of the five dedicated one- or two-player videos.
Study was based on raw data provided by RePlay
about major video titles, not including pokers, trivias,
countertops, etc.; all conclusions are AAMA'’s own.

THE DEBATE — Citing the above figures, AAMA
denied the claim that Japanese firms and their U.S.
subsidiaries ‘“‘force American operators to pay
higher costs than their counterparts in other areas
of the world.” No comment from AMOA was avail-
able at presstime, but AMOA officials have earlier
pointed out that while many games are released as
kits, many of the “absolute top’’ videos tend to come
dedicated-only. RePlay’s comment: since so few
games are released dedicated-only anyway, why
can’t we all agree to stop fighting about parallels?

‘MAD DOG’ SHIPS — One of the hottest games
shown at the New Orleans expo, Mad Dog McCree,
began shipping to Betson-appointed distributors just
before the holidays from the Dynamo contract manu-
facturing plant in Dallas. First units were the smaller
“‘upright”’ version of this laserdisc cowboy shooting
adventure, with 27" monitors, to be followed by the
same machine with 33" tubes. The larger *‘console’’
version with 50" rear-projection screen starts ship-
ping this month. Exec VP Joe Cirillo said they have
orders for product well into March based on the
trade’s reaction to the game, and certainly to test col-
lections which have topped $200 a day in cases. “The
best part about Mad Dog,” said Cirillo, ““is that it
brings additionalincome intothelocationrather than
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draining money from other games. For example,
there’s a place out here in the East that averages be-
tween $4,500 and $4,700 a week. Mad Dog’s brought
that up to $5,500, so you see what I mean.” We do.

SECRET’S OUT — Williams has been testing a
new football video on a Q.T. basis for about two
months. Shipping now, it’s called High Impact and
judging by some test reports it may also have a high
impact on the national collection box. (Roger Sharpe
told us one place booked over $1,000 in one week
and that a Florida test arcade did $831in its seventh
week there!) A game with such shoulders could
have been dedicated. . . but, recognizing prevailing
market conditions, Williams has decided to market
it as a kit with two- or four-player option.

LIVE ACTION — High Impact employs Williams’
exclusive digitized screen graphics, so the football
action and characters onscreen are quite realistic.
(This technique starts with live movie footage, which
is then fed into a computer that turns it into video
graphics.) Gameplay combines bone-crunching
sounds as well as the deranged play-by-play speech
of announcer Manic Max, plus 40 authentic offen-
sive and defensive formations. Players can throw
the bomb, run double reverses, halfback options,
red-dog blitzes, etc. It also has extra goodies like
cheerleaders, plus the jeers of fans led by “Joe
Sixpack.” Williams, their dealers and operators
may have caught the banzai wave here. And we're
not only talking arcade; we're talking street! Join-
ing the Funhouse flipper, Williams has a tasty
plate of games right now.

BRAVERY — San Diego operator Joel Weinberg
(Coin-Tech) has always been one for the gutsiest
tradesters around, so it must have been that atti-
tude that saw him through some harrowing physical
difficulties these last two months. First off, he
underwent a seven-part heart bypass operation
around AMOA showtime. Some weeks later, he re-
turned to the operating table for a carotid artery
procedure. He’s at home recuperating now, full of
ginger as always, and talking more about the biz
than his health. “You do what you gotta do, did
you hear me!" said the lion of San Diego.

RePlay Magazine

January 1991

Page 3



upright videos best software
MODEL/MANUFACTURER RATING DIST. MODEL/MANUFACTURER RATING DIST.
®» 1 RACE DRIVIN’ (Atari) (3) 950 32% | » 1 NINJACOMBAT [S] (SNK) (3) 8.46  30%
®» 2 PIT-FIGHTER (Atari) (4) 918 74% | g 2 FINALFIGHT [H] (Capcom) (11) 840  82%
3 HARD DRIVIN’ (Atari) (22) 878  54% 3 RAIDEN [V] (Fabtek) (5) 8.09  28%
® 4 SPACE GUN (Taito) (1) 870 17% | » 4 MAGIC SWORD [H] (Capcom) (4)  8.08  67%
5 TMNT (TURTLES) (Konami) (13) 834 98% | ® 5 STRATABOWLING [V] (Strata) 3) 8.00  11%
6 GALAXY FORCE (Sega) (8) 829 18% | ® 6 CYBERLIP[S] (SNK) (1) 775 14%
7 G-LOC (Sega) (7) 820 35% | ® 7 SUPERSPY [S] (SNK) (1) 767  16%
8 FOUR TRAX (Atari) (3) 779 12% 8 OFF ROAD TRAK PAK [R] (Leland) (8) 7.61  38%
9 FINAL LAP (Atari) (26) 764 28% | ® 9 CARRIER AIR WING [H] (Capcom) (1) 7.40 9%
10 TEAM QUARTERBACK (Leland) (20) 7.61  47% | ® 10 BLOOD BROS. [H] (FabteK) (1) 733 5%
11 OFF ROAD (Leland) (22) 757  74% 11 WWFSUPERSTARS[H] (Technos)(18) 7.26  83%
12 2-DUDE OFF ROAD (Leland) (8) 748 19% | ® 12 ATAXX[H] (Leland) (2) 718 35%
13 S.C.l. (Taito) (12) 740 34% | ®» 13 BASEBALL STARS [S] (SNK) (3) 710 35%
14 SMASH TV (Williams) (7) 739  64% 14 VIOLENCE FIGHT [H] (Taito) (10)  7.09  20%
15 CYBERBALL 2072+ (Atari) (11) 733 46% | ® 15 RIDING HERO [S] (SNK) (1) 700  10%
16 BEAST BUSTERS (SNK) (12) 723 22% 16 HYDRA [H] (Atari) (5) 6.95 32%
® 17 HIT THE ICE (Williams) (1) 720 13% | ® 17 DOUBLE DRAGON 3 [H] (Technos) (1) 6.95  18%
18 TURBO OUT RUN+ (Sega) (18) 718 47% 18 PIGSKIN [H] (Midway) (5) 690 25%
19 CHASE H.Q. (Taito) (25) 714 54% 19 TETRIS [H] (Atari) (17) 6.83  68%
20 S.T.U.N. RUNNER (Atari) (14) 708 34% | ®» 20 VS.CYBERBALL [S] (Atari) (1) 6.83  16%
+ indicates game was produced in both dedicated & software forms 21 ROADBLASTERS [S] (Atari) (37) 6.62 60%
P 22 GATE OF DOOM [H] (Data East) (4) 6.55  19%
flippers ® 23 SNOWBROS. [H] (Romstar) (4) 654  21%
®» 1 FUNHOUSE (Williams) (1) 9.44 23% 24 ARCH RIVALS [H] (Midway) (15)  6.53  75%
® 2 THE SIMPSONS (Data East) (2) 8.87  48% 25 GOLDEN AXE [H] (Sega) (19) 653  72%
®» 3 DR.DUDE (Midway) (3) 8.49 44% [H] horizontal  [V] vertical ~ [S] system  [R] retrofit
4 DINER (Williams) (5) 823  53% .
® 5 RIVERBOAT GAMBLER (Williams) (2) 8.1  26% best new videos
6 WHIRLWIND (Williams) (11) 8.07 69% | ® 1 CISCO HEAT [u/r+s/d] (Jaleco)
7 ELVIRA (Midway) (15) 791  53% | ® 2 GPRIDER [u/r+s/d] (Sega)
8 EARTHSHAKER (Williams) (21) 779  54%
9 ROLLER GAMES (Williams) (7) 758 44%
10 PHANTOM OF THE OPERA (D.E.) (10) 7.50  37%

kmsr:

available brand new at certain distributors; number following brand shows months on chart including this one.

RATING: Operators were mailed “ballot sheets’ listing games in active operation in U.S. locations and game centers and askedto ‘‘rate”’

the earning performance of each on the '1to 10" measure: 10 for “‘power-house earnings, "’ 9 for “‘excellent, "’ 8 for “'very good
game, " 7 for “‘good game, "’6 for ‘‘decent game,' 5 for “‘just average, "’ 4 for “'below average, "' etc. The written votes were tal-
lied up and divided by the actual number of times the specific game was rated. Hence, the decimal points.

The percentage of the surveyed arcade and street location operators who have the item on location. No upright videos rated
by less than 10% of these operators appear on the Upright Videos chart, but promising new items appear under Best New Videos.
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The MVS-2 Performs Well Under
The Following Conditions

NEO-GEO'

MAX 330 MEGA
PRO-GEAR SPEC

E u.‘
41 PLEASE. -
5 WAIT TOBE

NTS

CAFETERIAS LOBBIES

SNK’s NEO*GEO MVS-2 shares the same NEO+GEO games currently available are:
great state-of-the-art capabilities as its older Nam-1975, Baseball Stars Professional, Top
brothers, the MVS-4 and the MVS-6, with its Player’s Golf, Magician Lord, Ninja Combat,
superb game graphics and in-depth operator Riding Hero, The Super Spy, Cyber-Lip, Puzzled,
bookkeeping features. League Bowling, and Blue’s Journey.

Best of all, the NEO*GEO MVS-2 holds up to 2 SPECIFICATIONS: Height — 63.9] Width —
great NEO*GEO games at a very affordable price! 25.57 Depth — 29.5"

With NEO+GEQ'’s great software line-up, you See your authorized SNK Distributor or contact
can combine sports games with action, strategy or SNK Corporation of America, 246 Sobrante Way,
adventure games to maximize location income. Sunnyvale, California 94086. (408) 736-8844.

= SINK

© 1990 SNK CORP. OF AMERICA
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Our cover features Dynamo, Inc. with
their newest table game, a handsome
shuffleboard which can go into any lo-
cation including fern bars and upscale
places (just look at that oak finish). The
piece is a natural addition to Dynamo’s
line of classic, long-earning table games.
Dynamo started nearly 20 years ago
with soccer tables; today pool is their
bread and butter, with air hockey com-
ing up fast. Dynamo also builds univer-
sal cabinets for video games, and they've
announced plans to enter the “video lot-
tery terminal”” market. Seen inthe cover
photo, from left, are President Bill Rick-
ett, marketing and sales folks Brenda
Selvey and Chris Brady, VP Mark Struhs
and sales rep Damon Paramore.

RePlay Magazine, January 1991, Volume XVI, No. 4.
RePlay is published monthly by RePlay Publishing,
Inc.,P.0.Box2550,22157 Clarendon St., Woodland
Hills, CA 91365. Subscription rates (all mailed by
First Class Mail): United States, Canada and Mexico:
U.S. $60.00 per year (Canadian currency: $80.00).
All other foreign countries $200.00 per year (Air Mail),
$75.00 Steamer Mail (Surface). Please address sub-
scription applications to RePlay, P.O. Box 2550,
Woodland Hills, CA 91365. Copyright 1991 under the
Universal Copyright Convention. Allrights reserved.
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The video game has been tarred as the prime cause of
the industry’s current “ills.”” Now, it’s high time to get
some facts out about this class of machine which has made
operators oodles of money in its 18-year roller coaster history.
Collection averages cited in trade magazine surveys are
helpful, so long as people understand that not every single
dedicated game (3 months of age or younger) does $115.50 a
week and then drops to $50.00 a week afterward. New kits
averaging $92.00, and older ones earning $39.75 (as stated
in RePlay’s November street survey) are the same thing:

an average, lumping all the “pigs,” the so-so pieces and the
hits in the same tub.

But if you only calculated the collections from the hits,
the numbers skyrocket and this is where operators
should be looking. We're going to break an internal rule
now and talk about some numbers. These are weekly arcade
grosses (gained from two rooms in the midwest). Even
though they're not street locations, these grosses are ger-
mane. One arcade’s collection period ended Dec. 7, the
other Nov. 30. Since neither gets any political advantage by
fudging its numbers, you can “‘take these to the bank.”

The F-15 Strike Eagle did $364.75, Space Gun averaged
$247.00, Hit the Ice made $192.25 and Double Dragon 3
(a kit) nailed $188.25. Okay, those are brand new. Check
these older game figures out then: Pit Fighter averaged
$413.75, All American Football $250.75, Cyberball 2072 did
$270.75, Magic Sword (a kit as well as dedicated like Cyber-
ball) made $263.75. The Raiden kit collected $194.25, the
Mercs upright $193.25, Final Fight (a kit) $183.50, Punk Shot
(another kit) did $180.00 and Turtles (over a year old!) aver-
aged $163.00 among the three of them on locations there.

Point made? Several, we think, like dignifying the “hit
syndrome.” We don’t know how many (if any) of these
were on half buck play. But if some were, there’s another
point made to the street. By the way, we did not discuss any
of the bigger arcadey games that often do super numbers
like Hard Drivin’ and G-LOC, equipment not really geared
for the street except where the operator is “creative.”

Many think video’s embrace of the home market is
coming home to roost. We’d prefer to look at what’s
in this for us and forget about all that. Coin-op video clearly
can be a profit center if operators purchase wisely. But
when some pass on Turtles (as has happend), how do ya
figure? New tech’s coming. Meantime, good stuff’s on the
present market. Don’t even think of writing off this class of
machine. She’s only begun to fight.
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THANK YOU
OPERATORS! .

... for being
in our corner
on quality!

You’ve said it again! Quality
Counts! You did it by choosing our
COUGAR ZD-4 as the “Most Played because there is only one “Cat”. Look
Pool Table” at the 1990 AMOA Show  for it on every Valley coin table corner. It

— for the 9th straight year! Once is your assurance that we’re committed
again, you have rewarded Valley in to keeping your trust by keeping our
the most satisfying way. standards high.
For years other tables have simu- e Qur corners say “Valley”.
lated Valley design, construction and e Our table says “Quality”.
features. But never our performance, e We say “Thank you”...again!
e : T - VALLEY
\ alley is a winner of the \
President’s “E” Award for { | 2 gsg%EuAé!rgN
export marketing excellence 1 y
3 Y INC-

333 Morton Street, P.O. Box 656, Bay City, Ml 48707 / (517) 892-4536 / 1-800-248-2837 / FAX (617) 892-6513
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SPECIAL ARTICLES

LOOKING BACK. . .& AHEAD

1990 was a tough year for many
tradesters, chiefly because ‘‘King
Video” wore a tarnished crown. We
review what happened and we also
hazard some predictions about what
1991 hasinstore........... pg. 39

THE INDUSTRY SPEAKS

This month we turn our pages over to
more than 30 leading manufacturers,
distributors and operators. They speak
their minds on the questions, ‘““Where
are we now?” and “Where are we head-
ed?” Get great insight on today’s down-
turn, plus prescriptions for a better to-
morrow for all in coinland. . . .. pg. 67

OPEN HOUSE: THE SEQUEL

Blizzards moved across much of the
country in late November and early
December, but the snow didn’t stop a
“blizzard of open houses’’ in dealer-
ships from East to West. We covered
many of these in our last issue and now
bring you quite a few more. Photo
featuresbegin............. pg. 108

SNAZZY AT SEGA

Check out the special effects on Sega’s
new three-player dedicated upright gun
game, Laser Ghost. And while you're at
it, go head-to-head against a second
player in their motorcycle simulator GP
Rider. Try 'em both........ pg. 102

KIDDIE RIDES GROWING

There are more kids 4-12 these days.
They have more money to spend (and
parents who spend more on them). So
it should come as no surprise that there
are also more and better kiddie rides,
plus a one-year-young association dedi-

UL

Here’s my New Year’s mes-
sage in a nutshell: “Let’s
lighten up.” We've all given this
busines an ‘‘agonizing reapprai-
sal” (there’s certainly plenty
of that in the issue you re about
to read). It’s a natural way to
close out a year, but I also think
it’s time to smell a few roses
for a change instead of finger-
ing the thorns. What roses? Oh,
like owning your own business,
making your own hours, having something to pass onto the next
generation that you made with your own hands which they can
improve upon with theirs. Roses like that.

The classic New Year wish is for happiness and pros-
perity. Don’t forget you can have one without the other
(there are a lot of miserable millionaires riding first class in
the same plane with happy postal clerks in coach). One of the
sharpest fellas in this business is a guy named Dave Jackson
from out my way, who preaches the gospel of a “balanced
life”” — work, fun, time with the family and time to meditate
on the whole package known as “living.” Wise, no?

Things have been difficult for me lately. Many of you know
I have an honest streak a mile wide. Try to apply that to
my job of reporting on a politically fractured industry and you
can get thorns (like a screaming call from an East Coast dis-
tributor because I used the dreaded word ‘‘recession’ last
month, or alost ad because I ran the “dreaded” Larry Salganek
letter). I have to call conditions as they are and although I
disagree with the tone of Larry’s message, I think the readers
are all big boys who know how to separate emotion from reality.

A nd please don’t call me to complain as I now pass along
the words of a Canadian distributor, who told me legiti-
mate videos up his way actually sold more when they were
also selling counterfeits and parallels, and that he actually
thinks U.S. video “manufacturers” may do better when parallels
become legal a year from now due to improved operator cash
flow. Personally, I don’t know if he’s right or wrong. But I do
know his words have a right to be printed. I also remind all
that using copies is a federal crime!

I wish you all a happy and prosperous 1991. If prosperity is
essential to your happiness, you know you can find it in the
amusement business. We won'’t be here forever, but “it” will. So
while we're its custodians, let’s give it our honest best and for
God'’s sake, appreciate all the roses it’s grown for you and yours.

cated to this niche.......... pg. 97
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If you're a ghost, it might be wise to begin The LASER GHOST cabinet is as innovative as the game itself. It

\» . features sit-down laser gun stations for two

LASER GHOST ™, Sega’s ultimate ghost players, and a standing station for a third.
eliminator has arrived. With its extraordin)

arily realistic crimson red laser beam,

LASER GHOST can zap, fry, and annihilate all

ghost and ghost-like creatures instantly.
LASER GHOST is going to be equally effective

looking for some new haunting grounds.

From a player’s vantage, the laser gun’s
line of fire appears to be dozens of feet in

depth, but in reality the cabinet, includ-
ing seats is less than 63 inches deep.

For more information about LASER

in heating up player enthusiasm. Its high-action story line GHOST, contact your Sega Distributor.
sends players against invading legions of ghastly ghosts. The game Sega Enterprises, Inc., 2149 Paragon Drive,

offers continuous play through multiple stages and equips players  p0. Box 610550. g e

with a combination of powerful laser beams and high explosive San Jose, CA 95161-0550 SE@A
missiles! New players can join the action at any point. (408)435-0201. Copyright 1990 SEGA Enterprises, Inc., (USA)

72.0"(H), 57.2” (W), 62.2” (D)




VIEWW/POINTS

BOTTOM LINE ON COLLECTIONS

Dear RePlay:

I read with interest the street operator survey you
ran in your November issue. While there was much
in it to digest and reflect upon, a few things really
caught my attention enough to comment upon.

The collection chart showing dedicated videos
(3 months of age or younger) averaging $115.50
gross a week and kits doing $92.00 gross over their
own first three months unfortunately feel about
right. So do the numbers on older dedicateds and kits.

I wonder if the operators who also reported that
their businesses were doing ‘‘the same’ or ‘‘better”
than the previous year (66 %) and who also were
the sources for this collection chart data have really
looked at those figures. Now bear with me on this:

Assuming a 50/50 split, with $115.50 (on new
dedicated), that comes to $57.75 per week. This
times three months equals $693.00 to the operator.
If the average cost for a new non-closeout dedicated
game runs $2,950.00 including tax & shipping, it
would take 90 more weeks to pay this game off by
my calculations of your new & older game figures
...102 weeks in all.

Kits are not much better. Without going through
the whole math, taking your kit figures (new and
older games) and calculating the price of the soft-
ware, shipping, tax and conversion labor, the final
payoff would take 89 weeks. I know of no operator
who could sustain this indefinitely. These figures
speak volumes about what our customers think of the
quality of games coming from our manufacuters.

I don’t hear much talk about going to 50¢ play
anymore as it seems our customers (the players)
always vote with their quarters. So it seems the
products currently being offered (with a couple of
exceptions) for the street video portion of this
industry are ‘‘losing the election”.

What will turn this around? Solely and only one
thing: a steady supply of good quality games which
have been researched, developed and marketed for
our street customers. I hope it’s not too late.

Respectfully,

Dale Moore

L.A. Games
Torrance, California

[Dale: you have gone right to the jugular vein with your letter
and I will respond with the same candor you used. I did this
survey personally and am pleased to say the operator sampling
was a good one (although the word “pleased’” might look
peculiar here). The methodology of the survey was sound and
the responses quite reflective of what's going on from the Atlan-
tic to the Pacific, from the mom-pop operations to the bigger
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“suit & tie” companies. Since I don't ““fool”” with the numbers on
these surveys (nor on the Players’ Choice chart), the accuracy of
the surveys depends upon the accuracy of the figures mailed in
by the operators on their questionnaries. The only way these
surveys can fall short is if operators lowball their collection
averages from fear of the tax man reading the trade journal.
This we have little control over, other than by asserting our
constant plea for accuracy. Therefore, the $115 and $92 reported
in that latest survey is based squarely on the data supplied by
operators. But even if one or more lowballed us, your message is
still eye-opening. One thing I didn’t print in that survey was that
the 1989 gross averages for new dedicateds and kits were $140
and $95 respectively, higher in both categories. Now you’ll
appreciate this: if we also asked the operator for their weekly
grosses on Turtles, Final Fight and Pit Figher (just those alone),
and if the operators were honest, I think the averages would
have been quite different. Ergo, the high syndrome. P.S. I didn't
check your math on my calculator. “Hope” you're right. Ed]

A LETTER TO LARRY

Dear Larry Salganek:

After reading your letter to the editor in RePlay’s
December 1990 issue, I concluded that any response
would be unacceptable at best, but to ignore it
would be worse and totally out of character for me
and my company. Let’s give it a try.

First of all, I'm truly sorry that you decided not
to attend this year’s AMOA Expo in New Orleans.
In view of the personal financial investment you
have already made to the coin machine industry, I
would think that you would want to see what equip-
ment and services are available even if you have
decided not to buy anything at any price.

Although it might sound self-serving, we look for-
ward to interacting with operators such as you at
these shows for valuable input in improving our
products. As many of our operator friends will at-
test, we have listened to their suggestions.

Secondly, one could debate the pros and cons of
advertising in one publication or another. However,
if the only criteria was to restrict advertising to
those magazines, newspapers, etc.. . .that do not,
at one time, irritate or offend an individual or
group of readers, none that I know of would still
exist — including RePlay, as my good friend Eddie
Adlum will acknowledge.

As for Tavern Sports International, we support
this magazine as its primary focus is on the men and
women that spend their recreational dollars in their
local tavern. By helping us promote leagues and
tournaments, this media exposure at the ‘‘grass
roots’’ level has increased the amount of play and
revenue for the operator and his locations. I'm not
convinced that the article on the AMOA Expo '90
encouraged any significant number of location
owners to attend the expo that have somehow not

RePlay Magazine



FARSEE

Four Race Course Selections

« Up to four units can be linked for unprecedented competition.
Eight players can compete head-to-head!

« One player competes against the clock or multiple players race
simultaneously on the same course.

- Each player has his own realistic
first-person perspective of the
track and sees the cars of his
competitors on his screen.

v RIDE WITH THE WINNERS!
NAMCO-AMERICA, Inc. ®
3255-1 Scott Blvd. Suite 102 - Santa Clara, CA 95054-3013 n a m c D

Tel. (408) 496-6371 - Fax (408) 496-6399



VIEWPOINTS

done so in the past. It certainly didn’t result in
increasing the number of direct telephone inquiries
we normally receive that, I should mention, are
referred back to their local coin operator. As
evidenced by our involvement in the V.N.E.A.,
AMOA, NDA and other industry activities, Valley’s
interests have and will continue to be toward help-
ing, not hindering, the operator.

Finally, in view of all the challenges facing our
industry in the coming year, I strongly urge you to
reconsider your decision to withdraw your membership
from AMOA. Now is the time to close ranks behind
the single most important organization to all the
elements within our industry. If you feel AMOA should
make changes to improve its mission and purpose,
you owe it to your fellow operators to be heard.

In closing, I would like to take this opportunity to
wish you a very happy birthday and extend an invi-
tation for lunch — hopefully at the AMOA Expo '91
in Las Vegas.

Best Wishes,

Charles P. Milhem
President

Valley Recreation Products

LOVE THOSE PINBALLS
Dear Ed:

It has recently come to may attention that you
spoke at the Pinball Expo, delaring that you had a
“lack of romantic feeling’’ for the pinball in compar-
ison to the jukebox.

Here are some facts that you may have over-
looked. First, in the 1930s and '40s, when operators
were barely earning $3 per week from their juke-
boxes, pinball was definitely keeping them and the
industry alive. Then the video game (ugh!) came into
being, as did other diversions. But, the pinball has
survived all this, and will continue to survive.

So, when we celebrate the 75th anniversary of
the pinball machine in 15 years, and you see that
pinball will go on indefintely, I will make you a
promise. If I am still around (Sharon has demanded
that I'd better be), I will personally buy you the six-
pack of your choice, raise a glass with you and toast
“I’chaim’’ to our beloved industry.

Regards and happy holidays to everyone.
Stan Harris

Stan Harris & Company

Philedelphia, Penn.

[Stan: I know I can talk rather loudly at times, but I didn’t know
you could hear me from Chicago all the way to Philly. To be
truthful, I sort of knew what I said would come back to bite me.
It was at a seminar during that Pinball Expo thing and somebody
(if I recall correctly) wanted to know if I'd write up the history of
the pinball business since it’s celebrating its 60th year. I told the
audience that I (in concert with Marcus Webb here) spent count-
less hours researching and writing up the 100th year of the juke-
box, that there really wasn’t any “money” in it for me apart
from the normal magazine buck, and that I did it for my readers
but really because I do have a romantic attachment to the juke-
box. I also have deep feelings for the pingame (had one in my
house before I ever got a phonograph). But. . . I'm still exhausted
from dealing with jukebox history. Okay, I'm not a Roger Sharpe
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who goes to bed with pinballs under his pillow. granted. However,
if the ginger comes up, I'll think about a pinball saga. Believe
me, patriarch, that ain’t easy if you want to do it right. Eddie]

EVEN MORE ON DISTRIBS

Dear Ed:

In reply to Ed Blankenbeckler’s letter in the
December issue, which answered my own letter in
the previous issue, Ed needs to talk to some of the
distributors I deal with. Only one deals with a bank
for financing. The rest quoted me 17 % to 18% in-
terest from a financial lender in Massachusetts.

I recently went to a Dallas distributor and he
gave me 15 minutes of his ‘“‘busy schedule.” I really
want some new games and spoke to him about my
location where I wanted to put them. He didn’t offer
any good suggestions!!!

Only one of five have let me know about any
specials or new products. The one is willing to work
with me. The others act like I'm too small to matter.
Ed should read the December Viewpoint letter from
Mr. Salganek of New Mexico Vending. It seems the
operators have their eyes open. Open yours, Mr.
Blankenbeckler and help us with action, not noble
words. And by the way, I am in a buying attitude
and, yes, my company’s name is unique.

David ‘‘the Prospector’’ Snider
Prospector Salvage & Video
Mineral Wells, Texas

[Okay, guys, this is beginning to become a soap opera. Let’s call
a halt to this and simply ask one of you to call the other and

I'll bet a friendship can be made. You both live in Texas, right?
But, distributors should know that Dave makes a telling point.
This is not the first time I've heard about a “new’’ operator
getting short attention from a distributor. I personally remember
when I started RePlay back in August of 1975 when I walked
into a typesetting house and the guy said, “What can I do for
you?” I asked him how much he’d charge me to set the type,
threw a $500 check on the table to get started and his eyes
opened. Now every vendor that supplies printing, paper or
anything else (even the Post Office) says “Hi Eddie boy, how'’s it
going!”’ You never know when a new face turns into a big puss.
So, dealers should treat every fellow who walks in the door like
he’s the next Aladdin’s Castle (well, sort of). Ed]

PAY-OFF MACHINES

Dear RePlay;

Fifty to 70% of our local operators are having to
run some kind of payoff machines to keep the
locations. This is a single piece of equipment doing
three to four times what two pool tables, a jukebox,
two countertops and a whole mess of darts do.
Figure it out. Less than a $3,000 investment for one
machine equals $20,000 for the others.

Your friend from Texas

Note: we received an October letter from someone calling himself
Irving Schwartz (no company or address). The letter criticized
WMS'’s new distribution policy. But unless letters also carry
company name and address, we cannot run them. Years ago, we
got a letter criticizing a game developed by Nolan Bushnell. The
letter was signed ‘“Kosher Games”’ and quite obviously came
from a Bushnell competitor. We didn’t run that one either. We
welcome all letters, provided they're signed and carry the
company name and address at the end. ed.]
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2 OR 3 PLAYER CONVERSION KIT

BILLY &
JIMMY

BACK

THEY’RE BACK WITH MORE
DOUBLE DRAGON MAGIC!
Get the game that kids have been
waiting for. It's the newest adventure in
non-stop action as Bill Y, ]mnm/ and now
Sonny travel to distant lands packed with
excitement. There’s more tricks,
surprises, and action than ever before.

WE’RE BACK WITH
MORE PLAYERS.
Technos built Double Dragon 3 with
operators in mmd It S operator—

EGYPTIAN MUMMIES

ROMAN ARCHERS

selectable as either a 2-player or a 3-
player game. The choice is yours. A flip
of the 1pswnch is all it takes.

SAMURAI SWORDSMAN

'
2\
"4

YOU'LL BE BACK TO THE BANK
WITH MORE QUARTERS IN
YOUR CASHBOX.

Billy and Jimmy are proven winners
and Double Dragon 3 is going to be
bigger than ever. This is your chance to
cash in on the hottest duo ever to hit the
arcade screen.

GAME FEATURES:

* Three Heros: Jimmy, Billy and
now Sonny

* 2 or 3 Player Selectable Modes

* Special weapon stores

* Buy-in and continuation feature

* JAMMA Adaptable universal
conversion kit

* Horizontal monitor

TECHNOS

dmERICan 1ECHNOS INC.™
4805 S.W. Griffith Drive, Beaverton, Or 97005
(503) 643-9768




DOUBLE

JUMBO 34 JUMBO 42"

CLEAN SWEEP
CRANES

B sHOOT TO WIN
BASKETBALL

SMARTBALL
SKILL ALLEY

4 PLAYER

1 PLAYER

SMARTBALL SKILL ALLEY IS
AVAILABLE IN 1 AND 4

PLAYER MODELS IN10 OR 13
FOOT LENGTHS

Made in
the U.S.A.

SMART

4 PLAYER
1 PLAYER ‘ INDUSTRIES CORP,, MFG. ‘
1626 Delaware Ave. :
Des Moines, lowa 50317
JACKPOT .

‘ (515) 265-9900 1-800-553-2442

ROTARY MERCHANDISER FAX (515) 265-3148
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PENN. GOVERNOR VETOES VID
LOTTERY, BUT NEW TEXAS
GOV. BACKS IT STRONGLY

Pennsylvania Governor
Robert Casey on Nov. 30
vetoed a bill which would
permit operator-run, pay-
off video lottery in locali-
ties which approved it. The
state legislature had finally
passed the pro-video poker
bill ten days earlier, after
years of lobbying by Penn-
sylvania operators. Janet
Polly at PAMMA, the state
operator association, said:
“Of course we'll try again
next year. I don’t know if
any change of wording in
the bill (to make it more
acceptable to the governor)
is planned or not.”

When Ann Richards takes
office as Governor of Texas
this month, one of her top

priorities will be passing a
state lottery. . .including a
South Dakota-style video
lottery run by coin machine
operators. AMOT, the state
operator association, thinks
80% of the public also
backs the idea and they
hope to jump all the needed
legal hurdles this year and
get the system up and run-
ning this year or next. But
they need help: not enough
of the state’s 1,600 licensed
operators are AMOT mem-
bers. Ann Richards favors
lottery, by the way, because
state treasury is running
dry and the new governor
hates taxes (so do most
Texans; they don’t even have
an income tax). Get the
whole story on page 30.

JANUARY

1991

TOBACCO LOBBY:
STATES SHOULD REQUIRE
CIG VENDING ““SUPERVISION”’

A tough new anti-smoking
campaign aimed at minors
was launched last month
... by, of all people, the
tobacco growers. On Dec. 12,
the Tobacco Institute, to-
gether with its constituent
members like Brown & Wil-
liamson Tobacco and RJR
Tobacco, announced they
would support legislation
in every state “‘requiring
supervision’’ of cigarette
vending machines in loca-
tions accessible by youth.
(TI estimates that kids un-
der 21 have access to only
20% of existing cigarette
locations.) The tobacco in-
dustry will also support or
initiate several other
measures and industry ac-
tions to make 18 the mini-

JUKEBOX 1991 LICENSES WILL BE LOWER

Parties to the new Voluntary
Jukebox Licensing Agree-
ment said last year that if
the Jukebox Licensing Of-
fice (JLO) collected a ‘‘bench-
mark” amount of copyright
fees from jukebox opera-
tors, then 1991 licenses
would cost less. Well, 1990
compliance levels sent us
over the top and in late No-
vember, AMOA, ASCAP,
SESAC and BMI announced
the happy result: a $3 per
box rate cut for '91. The
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license for your first juke-
box will cost $272; the sec-
ond through the tenth box
may be licensed for $52
each; and jukebox number
eleven through infinity may
be licensed for $45 each.
The JLO will mail detail
info this month about the
new rates to everybody
who licensed a box last
year. By the way, last issue
we said the original plans
were for the performing
rights societies to issue a

“rebate’ if operators met
the benchmark. That was
not correct. The rate re-
duction was the plan all
along, so everything is pro-
ceeding according to Hoyle
.. .and everybody involved
deserves congratulations
for a job well done. For
more information, or to ob-
tain registration forms and
info, contact the JLO at
P.0.Box 5458, New York, NY
10185-0044; 800/955-0044.
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mum smoking age.

Some tradesters wondered
how many locations would
simply eject cigarette
machines rather than com-
ply with any new supervi-
sion requirements, but
AMOA and NAMA publicly
backed the spirit of the To-
bacco Institute’s campaign.
“The release by the Tobac-
co Institute of guidelines
designed to keep minors
away from Tobacco prod-
ucts is welcomed by AMOA,”
said the association. “We
applaud the program as a
valuable first step towards
the education of our youth
to the issues involved in
tobacco use.”” AMOA said
it, like the Tobacco Insti-
tute, will provide ‘‘no sales
to minors’’ signage to its
members (over half of
AMOA members do some
cigarette vending). Finally,
““AMOA is also encourag-
ing all its members to move
cigarette vending machines
out of unsupervised locations
to where access to cigar-
ettes is under the sight and
control of people of legal
age.”” Said AMOA prexy Jim
Trucano: “AMOA will con-
tinue toprovide whatever
assistance is needed to in-
sure the responsible use of
tobacco among adults.”
More of this on page 27.
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PARALLELS SIMMER AS AMOA,
AAMA SEPARATE D.C. VISITS

AMOA and AAMA will
travel to Washington, D.C.,
two weeks apart from each
other, to lobby Congress
separately for industry leg-
islation. (See ‘‘Datebook”
for exact details.) Why
schedule separate trips? In
part because both associa-
tions remain unwilling to
agree that parallel imports
should be “‘off the agenda”
(although some other issues,
such as ‘“who’s in charge
of the schedule?”” may also
have been a factor). Mean-
time, the two associations

and operator Bill Beckham
are still pondering the sig-
nificance of parallels,
which will become legal to
operate on Dec. 1, 1991.
(President Bush signed the
legislation containing
AMOA's pro-parallel amend-
ment last month.) Another
leadership meeting of over
a dozen toppers from both
associations will take place
Jan. 31 in Fort Lauderdale,
Fla. See our update on
page 36 for latest parallel
developments.

OPS CAN NOW SUBSCRIBE FOR
MONTHLY PIONEER HIT COMPS

Beginning Jan. 1, jukebox
operators will be able to
subscribe to receive month-
ly CD hit disc compilations
directly from Pioneer for
use on Pioneer phonographs.
The subscriptions, piloted
by their software czarina
Mary Carloss, will also in-
clude two periodic country
hit comps and two oldie
comps as well (16 discs in
all). They only have limited
royalty rights to these cur-
rent tunes, so discs are to
be destroyed by the opera-
tor after six months (ex-
cept for oldies which run a
full year). Post cards, signed
by the operator attesting to
their destruction, must be
mailed in. For full particu-
lars, call 213/PIONEER.
Mary Carloss joins their
new eastern regional rep and
Tony Maniscalco midwest-
ern topper Dave Drouillard
during a Dec. 6 holiday
evening cruise around L.A.'s
Marina Del Rey aboard the
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Dandeana. Yes, Tony's the
brother of Fabtek/Irem
sales rep Drew Maniscalco
Dave Drouillard and wife
Laura, by the way, became
proud parents of their first
youngster, baby girl Kait-
lyn, born in Lansing, Ill.

on Nov. 27.

POLISH COIN-OP SHOW TAKES
PLACE APRIL 3-6 IN WARSAW

It was bound to happen
sooner or later: an amuse-
ment, jukebox & vending
expo in Eastern Europe. Be-
ginnning April 3, 1990 and
running until the 5th, the
International Vending Ma-
chine, Music and Games
Exhibition will take place
at Warsaw, Poland’s clas-
sic Palace of Culture. Spon-
sored by ABP of Calabasas,
Calif. (which produced a
telecommunications show
at the same venue last
Sept.), the event will exhibit
new and used equipment
but moreso, open commer-
cial channels for such
equipment to entrepreneurs
in the Republic of Poland
as well as other Eastern
nations.

Show chairman George
Herman advised that over
3,200 attended his telecom-
munications expo, includ-
ing government and indus-
try people from Poland as
well as from six other
Eastern European countries.
He is currently completing
his coin show exhibitor list
on a first-come, first-served
basis. He fully expects a
sellout of space as the total
number of exhibitors prob-
ably won't exceed fifty firms.

Herman, who hails from
the famous New York City
operating family said: ‘I
toured the AMOA expo and
spoke with prospective ex-
hibitors. I explained a num-
ber of things to them, like
the fact that Poland is an

excellent spot to move used
equipment into. There are
virtually no vending ma-
chines there, you know.
While many distributors
have recently been dump-
ing old video games into the
country, vending is non-
existent. I mean, there are
no cigarette machines, yet
almost everyone in Poland
smokes. There are no can-
dy, soda, coffee, jukeboxes,
kiddie rides or gum
venders, either.”

Says Herman: ‘“The people
of Poland are aggressively
seeking business opportuni-
ties and guidance, making
it one of the world’s most
investment-conscious and
lucrative markets for the
vending, music and games
industries.” Interested par-
ties should contact him by
phoning 818/713-0166 of
faxing APB at 818/713-0518.
Exhibit prices and floor
plans will be sent, provided
exhibit space is still availa-
ble. Some may simply wish to
visit the show as observers.

ACME MOVES TO SANDS CONVENTION CENTER

ACME '91 has been moved
to the new Sands Conven-
tion & Expo Center in Las
Vegas, but show dates re-
main as originally sched-
uled (Friday-Sunday,
March 22-24). As reasons
for the move, show spon-
sors cited ‘‘early demands
for exhibit space’ and
‘‘growth in the number of
new exhibitors and space
requirements of established
exhibitors.”” ACME has
grown 10 to 20% a year
over the past two years,
and many new firms start-

ed asking for space even
before exhibit info was
mailed out, said AAMA Exec
VP Bob Fay. Also, many
“‘established” exhibitors just
want more space. Rather
than set up a temporary
structure in the back of
Bally’s Hotel, show spon-
sors elected to move to a
bigger site. The new Sands
opened just last November
and offers a huge, one-hall
exhibit space with a 32’
ceiling and virtually no
floor columns. There’s also
plenty of room for semi-
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nars, said Show Chairman
Bill Cravens. Important
note: although the welcom-
ing party, all exhibits and
seminars are set for the
Sands, ACME will keep its
block of more than 1,800
rooms at Bally’s. Free shut-
tle buses will run between
Bally’s and the Sands (it's
a six-minute ride). For
more information, contact
ACME '91 Show Manage-
ment, William T. Glasgow,
Inc. at 708/333-9292.
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TRADE SUPPORTS TROOPS WITH GIFTS OF MUSIC & AMUSEMENT

The coin machine industry
did its bit to make Christ-
mas (and the rest of the
year) happier for American
troops stationed in the Mid-
dle East for Operation Desert
Shield. Nelson Internation-
al’s Wurlitzer Division do-
nated a Wurlitzer Make
My Music contemporary-
styled jukebox (software
supplied by Musicland’s
Sam Goody stores). The
phonograph will be rotated
among 15 American armed
services base camps in
Saudi Arabia. Wurlitzer
got the idea for the gift
after hearing and reading
some ‘‘mail call”-type pro-

grams and features in the
news media; recently re-
turned U.S. military folks
said a Wurlitzer could help
provide a taste of home.
And, seen in the photo are
some of the good folks at
Merit, who sent cases of
Pub Time Darts home boards
to U.S. troops. The firm
said they hoped darts would
help provide some much-
needed entertainment. Fi-
nally, operator Gail Sher-
man of General Amusement
Corp. mailed off a hand-
some shipment of items col-
lected for the troops, rang-
ing from books to cookies.
Well done, all!

MicroProse Games recent-
ly shipped an F-15 Strike
Eagle video game from
Seymour Johnson Air Force
Base (N.C.) on a cargo
plane bound for the Gulf
(see photo). The flight simu-
lator, which actually con-
tains a scenario about a
Gulf raid, will be set up in
one of the more permanent
military establishments
over there since electricity
isn’t that readily available
in the desert. Company

chief Bill Stealey (a Lt.
Colonel in the Air Force
Reserve, by the way) said,
“Many military personel
have been long-time Micro-
Prose computer game play-
ers because of the real-life
decision making all our
games bring to the screen.
We hope this is as close to
real action as they get.”
The high tech game is also
being shipped to selected
U.S. coin machine dealers,
don’t 'cha know.

MP-3089A (12Amp)
MP-3110A (15Amp)

ONE YEAR GUARANTEE

MEET AMOA’S STANDARDS

MP-4150A OUTPUT: + 12V 6Amp

+5V 15Amp

SV 0.5Amp

R

FEATURES:
¢ OVER CURRENT PROTECTION ON ¢ LOW RIPPLE AND NOISE < 1%

MIGHTY POWER ELECTRONIC CO., LTD. +5V OUTPUT ¢ OVER LOAD PROTECTION ON TOTAL

NO'S, LANE 562, MING-AN WEST D, SN ¢ OVER VOLTACE PROTECTION ON RATED LOAD

R RS +5V OUTPUT * SHORT CIRCUIT PROTECTION ON ALL

) 8 FAX: 885-2-9031041 ¢ STABLE LINE, LOAD REGULATION OUTPUTS
o ¢ HIGH POWER EFFICIENCY > 70% * 100% FULL LOAD BURN-IN TEST
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NEWS DIGEST

ROMSTAR SET TO SHIP ONE-SLOT NEOGEO HARDWARE KITS

As stated in last month’s
edition, SNK has selected
Romstar to market single-
cartridge conversion hard-
ware for their ever-growing
Neo*Geo video system.
That is, you can buy a kit
from Romstar that converts
other video cabinets to the
Neoe®Geo system. (SNK con-
tinues to market multi-
cartridge dedicated cabi-
nets in six-, four- and two-
slot versions themselves).
Romstar’s Rene Lopez and
staff showed the goods to
regional distributors at
mid-December meetings held
at airport hotels in Newark,
Chicago and L.A. They
start shipping mid-January.
Three types of one-slot
“kits” will be available:

1. a complete package with
hardware, control panel,
JAMMA harness, digital
score readouts, speaker
marquee and decal artwork,
etc., plus one game car-
tridge; 2. the same package
for Dynamo universal cabi-
nets, also with a game of
the operator’s choice; and
3. the hardware alone with-
out a game. Prices vary ac-
cordingly. The colors on the
control panel, headers, etc.
are the familiar Neo®Geo
red and white.

Apart from the one game
cartridge that’s included in
the first two kit choices,

all subsequent Neo*Geo
software will be purchased

exclusively through SNK
distributors. However, both
dealer networks are almost
identical so there’s little
logistical problem in buying
conversion hardware (Rom-
star) and games (SNK) from
the same stores.

Lopez said older video
games can be converted in-

to one-slot Neo®Geos in
one hour (wires have butt
connectors, so there’s no
soldering required). ‘‘Based
on the success of SNK’s
system and the vast amount
of old video game cabinets
sitting in operator shops or
languishing out on the
street, I think we have a

home run here,” Lopez told
dealers at the L.A. meeting.
“The software, of course,
is the key and nobody doubts
SNK's cartridges have
been quite good and in
some cases excellent.”

Between SNK’s own games
and the ones to be convert-
ed via Romstar’s one-slot
materials, Lopez predicts
the number of Neo®Geo
units in the field could top
100,000 downstream. An
SNK consumer division is
marketing a home version
of the system in the States
now, offering many of the
same titles used by opera-
tors. Lopez advised, how-
ever, that home software
cartridges cannot be used
on coin-op hardware (the
former run on time play,
the latter on men or lives).
He also advised that SNK
will retard release of new
games to the home market
to give operators the
“money window"’ in front.

Some trade people have
heard that some Neo®Geo
home systems have been
jerry-rigged to run on coin-
op. SNK's Paul Jacobs says
that’s happened in Taiwan
but has yet to find one in
the States. If he does, he
says ‘‘SNK will take what-
ever steps are necessary to
protect our rights; the home
system is not intended to be
used in the commercial
coin-op fashion.”

FACTORY NOTES:

Spot-checking news on the
amusement factory scene,
we note the following de-
velopments. Tom Kalinske
is the new CEO for the um-
brella Sega USA group that
covers their coin-op and
home game divisions. His
previous posts include pres-
idencies at Matchbox and
Mattel. . . Nintendo has set
up a free hotline for techni-
cal help. It's 800/628-4126.
Make a note of it, because
when you see the nifty
coin-op product coming later
this year from Nintendo,
you'll want to do business
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with them. . . Data East USA
has promoted Pete Gustaf-
son from field service chief
to midwestern regional sales
manager, where he’ll work
with U.S. and Central Can-
adian operators and dis-
tribs out of the firm’'s pin-
ball plant in Melrose Park,
Illinois. . . As expected,
Capcom Japan went public
with a stock offering on the
Tokyo Stock Exchange last
October. According to Ja-
pan’s Game Machine ma-
gazine, Capcom raised $36
million which execs said
would fuel new R&D.

NOTE TO JUKE PROGRAMMERS:
NEW “VITAL TITLES”’ DEBUTS

Replacing the ‘‘Hot Hits"
music feature in RePlay
from this month forward
will be new “Vital Titles."”
Appearing on page 135 in
this issue, the new music
report compiles the top-
selling 45s and compact
discs at key one-stops
across the country. The
bottom line: buy these if
you buy no others! We
hope this new approach
helps you see what hits are
available on vinyl, helps
you decide what 45s & CDs
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to buy and gives you a way
to double-check your
recent purchases for any
fireballs you might have
missed. We'd like to thank
our helpful jukebox
programmers who helped
us with the ‘“Hot Hits”
section, and welcome our
new one-stop contributors.
We all hope this informa-
tion makes your jobs

at least a little easier and,
as always, we welcome
your feedback.

RePlay Magazine
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Introducing V5.
*DrMARIOW

He's got the remedy for your VS. System.
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Dr. Mario—uwith germs that When all the viruses are destroyed, Players compete to match colors on
are fun to catch. Dr. Mario advances to a more the vitamin capsules as they fall.
challenging round.

Nintendo has just the prescription to pump new life
into your VS. systems—a brand new release called
Dr. Mario™

The object is to help Dr. Mario destroy
a nasty bunch of viruses by lining up
appropriate combinations of vitamins.
It’s great fun for both one or two players.
The action is intense as opponents
choose their own level of skill.
And you can be sure that players all over
the country will be lining up to give it a try.

So you'll be riding high on the first surge of game fever. \
Rarely does a low-powered game

provide such high-powered excitement. .
Dr. Mario is such a great game concept that power really

isn't an issue. And installing Dr. Mario into your VS. units is

the easiest yet—you can do it yourself in just a few minutes.

Give your earnings a shot in the arm.

Operators, contact your authorized Nintendo Distributor
or Nintendo of America Inc. at 206/882-2040. Don’t put (
it off. Because early treatment can mean extra profits.
Call in Dr. Mario before it’s too late.

Nintendo of America Inc., P.O. Box 957, Redmond, WA 98073-0957, 206/882-2040, 1-800-633-3236, Fax: 206/882-3585
© 1990 Nintendo of America Inc.,”™ and ® are trademarks of Nintendo of America Inc.



NEWS DIGEST

JUKEBOX CONVERSION KIT CAN BRING
CD SOUND TO SMALLER LOCATIONS

Back in the days when the
music industry converted
over from 78s to 45s, there
were plenty of jukebox con-
version kits around to help
ease the transition in
smaller, lesser-earning lo-
cations. Maybe you’ve been
wondering why no such kit
is available to take your
smaller accounts from 45s
to CDs? Well, stop wonder-
ing. A CD conversion kit hit
the market Nov. 1, from a
firm called CD Jukebox Kit
Co., Inc. which is the brain-
child of 25-year industry
vet Tim Sharp. The kit in-
cludes a CD player mecha-
nism made by JVC (holds 12
discs; JVC will honor the
12-month warranty on this
component). It also includes
a CPU board, selection but-
tons, LED readouts, control
panel and wiring harness,
all designed by and built by
Aeries International of Las
Vegas (who also gives a 12-
month warranty on their
end). Decals and instruc-
tions complete the package.
You can convert it faster
an easier than a video kit,
say operators who've done
so. Truth is, you don't even

need a 45 box to convert;
you could conceivably in-
stall the kit in a cracker
barrel or any other item
themed to the location. . .
or even install the kit right
into a wall! Just add an
amp, lights and coin mech,
and you’'re in business.

Idea here is not to compete
with dedicated CD jukes;
that’s a whole different
market. For example, you
*“could” add more CD play-
er mechs to this kit, but it
doesn’t pay to go over three
mechs because at that
point you're near the cost

of a full-grown box. Instead,
this kit opens up smaller,
marginal locations to CD

.. .small-potatoes locations
the operator might other-
wise lose when the owner
says, ‘‘Get me a CD box or
get out.” To learn the name
of the kit representative in
your region, contact Tim
Sharp at CD Jukebox Kit,
P.O. Box 747, Dresden, TN
38225; 901/364-5140 or
364-5645. That’s Tim, cen-
ter, with Southwest region-
al reps Dave & Rich Shuhy
in the photo.

DOUG YOUNG NAMED EXEC DIRECTOR OF IFPA

AMOA has announced that
Doug Young will be the
permanent Executive Direc-

SAN ANTONIO
FRANZ BRANCH

The facility is not complete-
ly finished, but H.A. Franz
& Company’s new branch
office in San Antonio is
open for business. Floyd
Taylor is their manager
and he offers the whole
shot: machines, parts &
service in jukes, games and
vending. Joe Franz tells us
there’s still work going on
to bring the place to com-
pletion, but invites Texas
ops to come ondown. ‘“We're
in business!”" he states.

RePlay Magazine

tor of its International Flip-
per Pinball Assn. (IFPA).
Doug has a successful track
record in promotion, sales,
club management and or-
ganization leadership. . .
most recently as director of
RSI, the operator-run rec-
ord supply service. Doug

says he is “‘devoted to be-
ing a positive influence on
the growth of amusement
flipper pinball league play,”’
both in the U.S. and over-
seas. He also pledges to
promote pinball as ‘‘whole-
some family recreation
that’s fun for all ages.”

In announcing Doug’s ap-
pointment, the IFPA board
of directors also thanked
acting director Joe Con-
way, who did a fine job pi-
loting IFPA through its in-
fancy. (Now Joe can go
back to darts full-time as
exec director of the AMOA-
NDA.) To learn more about
the new flipper association,
contact Doug Young, AMOA-
IFPA, 141 W. Vine St., Mil-
waukee, WI 53212; 414/
263-0233.

January 1991

AMOA NEW
ADDRESS: STILL
IN DOWNTOWN
CHICAGO

Yes, the national operator
association has finally
made its long-anticipated
move to the building across
the street from their old
digs on Wacker Drive. You
can reach them at AMOA,
401 No. Michigan Ave., Chi-
cago, IL 60611. Phone is
312/245-1021.

IMPROVEMENT
IN GAME SALES
NOTED ON
WMS FISCAL
REPORT

While total results of oper-
ations for WMS Industries’
fiscal quarter (ended Sept.
30, 1990) showed a net loss
of $3 million, amusement
game sales improved meas-
ured against the previous
year’s quarter. This result-
ed from higher pinball unit
sales, including the sale of
finished good inventory
models carried over from
the previous fiscal year’s
production. However, this
division did post a modest
decrease due to lower than
normal profit margins
charged on the sale of prior
year machinery.

WMS total scope includes
their hotel and casino busi-
nesses in Puerto Rico, and
seasonal room rate and oc-
cupancy reductions there
usually hurt the corpora-
tion’s overall earnings in
its first quarter. WMS
owns both the Condado Pla-
za Hotel & Casino and the
El San Juan Hotel & Casino.
On the game scene, they
presently have two impres-
sive machines with the Wil-
liams Fun House and their
Bally brand Bugs Bunny
(both flipper games).
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TOKENS

IN THE RACE
FOR QUALITY,

WINNER

HOFFMAN & HOFFMAN
EVERY TIME!

« Custom Tokens shipped in
ten days

« Minimum custom order is
1000 Tokens

. Lowest prices in the country
« Highest quality

« Youcanbuythebest Tokens
for less. Check our prices
and see

HOFFMAN &€ HOFFMAN

P.0. Box 896, Carmel, CA 93921

800-227-5813

IN CA 800-227-5814

"Quality is our family tradition”
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by Marcus Webb

“Our industry is undergoing a dra-
matic transition. Markets are
changing fast. So are operators.
Product is slowly catching up.”’

So said this column in April 1990.
Today, the direction of coin-op’s
transition is somewhat clearer than it
was last spring. Video product is
changing faster with a marked
manufacturing trend toward hi-tech,
big-ticket items. Another video trend
is toward strong systems with good
software support. Look for both of
these trends to increase in 1991.

Markets show a clear shift toward
the prize-seeking adult player, via
redemption, video pokers, and
8-liners. Operators are by no means
alone in this. ““We intend to change
our business tactics to adapt to a
changing market,”’ one small
Eastern distributor said recently.
More factories are dabbling with re-
demption, and also closely watching
the video lottery campaign. If any
large states legalize poker, expect
some amusement video people to
add VLTs to their product line.

Operators are changing, too.
According to AMOA’s Notre Dame
professor Jerry Sequin, large profes-
sional operators are buying up small
mom & pop firms. (Most U.S. in-
dustries evidence this trend, AMOA
correctly notes.)

All of these changes are speeding
up. Is this cause for optimism, or
pessimism? ‘‘Too many folks in all
segments of the industry are pushing
an unjustified doom and gloom atti-
tude,”’ complain a few leading
tradesters. ‘‘Our major problem is
too much negative talk,”’ they say.
Who's right?

Well, as we said in April, the
downside of any transition is easy to
see. It takes real vision to peer into
an unknown future, correctly predict
the upside, and help make positive
developments happen. RePlay spent
1990 optimistically predicting that
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hi-tech video items would arrive.
They have. We optimistically predicted
a few “‘today tech”’ winners would
arrive. They did. We predict more of
both for 1991.

We also predicted in 1990 that more
states would legalize video poker.
None did. Five pro-poker campaigns
failed last year. However, four of
them failed in small states with small
or new operator associations. Now
the big state associations will try —
strongly backed by AMOA, vidpoker
makers and at least two governors.
We stand by our our prediction!

As for whether industry pessimism
is justified, let’s put it this way: Any
transition period is full of uncertainty,
which prompts people to hold onto
their money, buy less, and take a
“wait and see’’ stance. As some in
the manufacturing sector have them-
selves suggested, the main thing
needed for a recovery of operator
confidence is some plain, old-fashioned
leadership. . . from manufacturing.

Let’s hear manufacturer voices
speaking out on where our industry’s
transition is going. Let’s see more
new product that’s really new (and
affordable) to back up those voices.
We've had some of these things,
and three cheers to the leaders who
provided them. But we need more.

Tired of the “‘wait and see’’ syn-
drome? When more operators can
stop “‘waiting”’ and start “‘seeing,”’
they’ll stop saving and start buying.

RePlay Magazine



- DISCO TAIFUN — ACTION AND FUN

Dimensions: Height 86 cm, Width
126 cm, Length 249 cm

Weight : approximately 260 kgs

Equipment:

Playing surface: plastic coated, easily
exchangeable (8 screws).

All around profile strip prevents the puck
from jumping out.

Rails: special rails fluorescent shining
under black light

Fan: radial compressor with 420 m*/h
air transport quantity

capacity 125 W

easily exchangeable

noise level: 61 decibel

Display: indicating the game credit, the
time left and the goals made

Electrics: mounted on service slide

easily accessible behind the door of the
coin rejector,

fully extractable

Cash box and coin mechanism: large
format cash box

coin mechanism: electronical or
mechanical

variable credit allowance

Installation of the table: simple
installation by simply screwing on the
feet

adjustment possibility: 20 mm provided
by adjustable feet

Standard accessoires: special pucks
and mallets

black light lamp (option)

Playing time: optional between time
play and combined time-goal play
Automatic puck barrier after time has
run out

Contact adress in the U.S.

STELLA
DYNAMO
GO RGN,
STELLA-DYNAMO, Inc.

2525 Handley - Ederville Rd.
Richland Hills, TX 76118 USA

Tel. 817.589.7699 Fax 817.284.7606

STELLA

INTERNATIONAL

STELLA Electronic Spielgerate GmbH
BorsigstraBe 26

D-4990 Libbecke 1 West Germany

Tel. (05741) 4007-0 Fax (05741) 90175



WHAT'S YOUR GAME?

Video games, pinball machines, jukeboxes, darts,
pool, golf, basketball, cranes, skeeball? Or is
redemption merchandise and equipment, plush
and novelties, coin mechanisms and counting
equipment, locks and security devices your game?
Come see hundreds of EXHIBITS by leading coin-
op manufacturers and parts suppliers. Preview the
hot, new products guaranteed to heat up your
profits this spring and summer!

THE PLAYER’S CHOICE!

ACME continues to be a leader in bringing you
outstanding SEMINAR PROGRAMS. Come learn
about estate planning, profit opportunities in non-
traditional locations, video gaming and lottery,
new concepts in arcades, arcade security, redemp-
tion & merchandising plus a full line-up of tradi-
tional technical and management topics. ACME
gives you the know-how you need to grow your
business into the 90’s and beyond!

CASH IN ON COIN-""OP"’PORTUNITIES.
REGISTER TODAY!

For more information:
William T. Glasgow, Inc.
Show Management
16066 South Park Avenue
South Holland, IL 60473
Phone: 708-333-9292
Fax:  708-333-4086

Friday, March 22 = Saturday, March 23 = Sunday, March 24

EXHIBITS AND SEMINARS — SANDS EXPO & CONVENTION CENTER
Hotel Accommodations — Bally’s Hotel
LAS VEGAS, NEVADA

Complimentaory shuttle bus service will be provided between Bally’s Hotel and the Sands Expo & Convention Center.

Sponsored by the American Amusement Machine Association and Play Meter Magazine

SAVE SAVE SAVE and register to attend the 1991 American Coin Machine
Exposition at a special discount rate!

PRE-REGISTRATION: $15.00. ON-SITE REGISTRATION: $20.00.
NOTE: $10.00 FEE TO REPLACE LOST BADGES. NO EXCEPTIONS.

Minors under the age of 19 will be admitted provided they have paid their
registration fee, and are accompanied by a badge-bearing adult.

MUST BE RECEIVED BY FEBRUARY 5, 1991.

Housing forms, travel information, seminar registration materials and complete
schedule of events will be sent separately.

Complete and return the coupon below with your check for $15.00 per person
(U.S. currency), made payable to AMERICAN COIN MACHINE EXPOSITION,
16066 SOUTH PARK AVENUE, SOUTH HOLLAND, IL 60473 USA.

*DISTRIBUTORS ONLY
| am the authorized

Only 21 characters
including spaces

Check below your business
classification

Name will appear on 1 O Exhibitor distributor for the follow-
Title your badge 2 Manufacturer ing lines:
3 [ Distributor* 1
. 4 [J Arcade Operator '
R 5 [J Route Owner/Operator 2.
6 [0 Operator
Street (Other) 3.
7 [0 Technician specify
City State Zip 8 [ Trade Press
9 Other
Country Telephone FAX specify RP3




Tobacco Turnaround

for the first time, tobacco industry supports “supervised machines”’;

on’'t look now, but did
cigarette vending ma-
chine operators just
lose one of their most powerful al-
lies? Some operators thought so, at
first. . . but there may be “less than
meets the eye’’ to a new tobacco
industry campaign to prevent kids
from smoking. At least, coin-op
tradesters are sure hoping damage
will be minimal.

On Dec. 12, the Tobacco Institute
announced a comprehensive pro-
gram to keep cigarettes away from
minors. Several tradesters across
the U.S. caught some startling re-
ports about this on TV and radio.
The news stories seemed to say the
Tobacco Institute was supporting a
nationwide ban on cigarette vend-
ing machines in youth-accessible lo-
cations. Some operators feared they
had just been made the ‘‘sacrificial
lamb,” tossed overboard by the to-
bacco industry to appease powerful
anti-smoking forces.

MACHINE SUPERVISION

Not so, insisted spokesmen for
tobacco firms. . . although the kind
of legislation the tobacco industry
does favor, may nevertheless cost
cigarette vending operators quite a
few locations. What the Tobacco In-
dustry (and its constituent members
like Brown & Williamson, RJR To-
bacco, etc.) now support is state
legislation requiring that ‘‘machines
in youth-accessible locations must
be supervised.”

Now, that stance is not necessar-
ily so dangerous to the industry as
an outright ban. After all, NAMA
(National Automatic Merchandis-
ing Assn.) has for years supported
a voluntary policy of machine super-
vision in youth-accessible locations.
And, atleast two state operator as-
sociations are currently calling for
laws that would require exactly the
same thing.

But some important questions re-
mainunanswered. How many states
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coin-op fears some locations may simply decide to remove cig venders

The Tobacco Institute provides these signs to locations to help show that they observe state laws
prohibiting tobacco sales to minors. These are available by contacting the organization.

will actually pass such laws? Exact-
ly how will each state define a *‘su-
pervised’’ machine? Will installing
a lock-out device do the trick? Will
kids under 18 who work behind
counters be permitted as ‘‘super-
visors’'?

THE BIG QUESTION

Most importantly — how many
location owners will decide that su-
pervision (of whatever kind) is too
costly, or too much of a headache?
How many locations will simply de-
cide to remove cigarette vending

January 1991

machines as a resuit?

Vending machines account for
only 5% of all U.S. cigarette sales
to smokers of all ages, according to
industry figures. Similar statistics
hold true for cigarettes purchased
by minors: only a small percentage
comes from machines. And, accord-
ing to the Tobacco Institute, only
about 20% of cigarette vending ma-
chines are located in places where
kids under 18 would go. Most cigar-
ette venders — as many as 80% —
are in offices, factories, nightclubs,
taverns or liquor-licensed places
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where kids are prohibited (and
some of these are already ‘‘super-
vised”’ in some sense). The Tobacco
Institute believes very few current
locations will be at risk from their
proposed legislation.

But coin machine operators have
become quite sensitive, of late, to
the possibility of being abandoned
by allies in political fights. That’s
why many tradesters became ner-
vous or upset at first, when the To-
baccoInstitute released a statement
saying ‘‘the [tobacco] industry will
support legislation prohibiting un-
supervised machines in places fre-
quented by minors.”

The key word in that sentence is
“unsupervised.” As for outright
bans on all cigarette vending ma-
chines in youth-accessible sites, RJR
Tobacco’sMaura Payne told RePlay:
““Most of the legislation currently
being considered by state govern-
ments calls for bans. We oppose
that because it unfairly restricts
access by vending machine’s main
users, who are adults.” Brown &
Williamson's Patrick Stone agreed:

“Obviously, discouraging of any
vending machine bans is the reason
for requesting supervision. Basic-
ally, there’s no need for a ban. The
situation [of kids buying from ma-
chines] can be addressed different-
ly by having supervision.”

Payne added: “The youth pro-
gram was not intended to move
away from the vending industry in
any way at all. It is simply intended
to find ways of keeping youth away
from the machines.” The Tobacco
Institute, Brown & Williamson, and
RJR Tobacco all stated that the new
policy will not affect the promotion-
al allowances that cigarette ven-
dors may receive from manufactur-
ers. Also, political and other part-
nerships with NAMA and AMOA
are expected to remain firmly in
place.

NAMA'’S RESPONSE
Reached for comment, leaders of
NAMA and AMOA both said: “We
aren’t interested in breaking the

law or selling cigarettes to minors.”
In addition, NAMA said ‘““The To-

bacco Institute’s initiative to sup-
port legislation requiring supervi-
sion of cigarette vending machines
located in places frequented by mi-
nors is consistent with the position
NAMA has taken through ‘Opera-
tion Alert.’ A voluntary self-regula-
tion program, Operation Alert was
first issued in 1962. It has been up-
dated periodically over the years,
and is still in effect.”

The Tobacco Institute’s call for
supervision of youth-accessible cig-
arette vending machines was just
one part of a new, comprehensive
‘“‘don’t let minors smoke’’ campaign
announced by the industry. The rest
of the campaign includes multi-
million dollar education programs
aimed at parents, location signage,
other proposed laws fixing the legal
smoking age at 18, etc. Only time
will tell whether the Tobacco Insti-
tute’s new policy is a bold stroke
that helps stave off the anti-smoking
people. ..or a concession which
encourages anti-tobacco forces to
go even farther than they already
have.

THE CONVENIENCE OF VARIETY — THE QUALITY OF Dbafton®
SELECT ANY COMBINATION OF LOCKS AND KEY PROFILES

#697-F11,F17,F25

#698-H40

W

4694-28 #695-10 #695-11

#697-B12,B16,B24 #695-G04 #697-G07

8

BATON LOCK AND HARDWARE COMPANY

11521 SALINAZ DR. « GARDEN GROVE, CA 92643

1-800-395-8880
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Do Video Games Enhance Sexual Performance?

Startling New Research Says YES!
SVEEREE SIAR South American

INQUIRER :ad

The Leland Corporation 1841 Friendship Dr. El Cajon, CA 92020 (619) 562-7000 WOI'ShIp A

Vldeo Game' |
GORILLA PLAYS ATAXX"| """

“Well, 'm not a bit surprised” said noted
animal behaviorist, Margret Smead.
“Gorillas are very intelligent creatures.
Naturally they’re attracted to a fun and
challenging game like ATAXX™. | believe
that any of the higher primates would
enjoy playing . ..” (cont’d on pg. 3)

TEXAS MAN

ABDUCTED

BY A UFO! #=
RETURNED 27
YEARS LATER. :;




Texas Jackpot

Gov.-elect Ann Richards makes lottery a top priority;

perator-run video lot-
tery may become a real-
ity in Texas this year.
Operators seeking to legalize pay-
off video games of chance have two
powerful new allies: Governor-elect
Ann Richards, and 80% of Texas
voters.

In her first big speech since win-
ning the election Nov. 6, Ann Rich-
ards publicly announced on Dec. 1
that creating a Texas lottery will be
one of her top priorities, as soon as
she takes office this Jan. 15. Rich-
ards hopes a statewide voter refer-
endum on lottery can be held as ear-
ly as April.

“I’'m going to be coming very ear-
ly with a lottery,” Richards was
quoted as saying in the Dallas Morn-
ing News. ‘It is going to bring in
revenue and I believe we can pass
it...It’s something the people of
Texas so overwhelmingly support
and want, that we ought to be listen-
ing to them.”

Privately, staffers for the gov-
ernor-elect have told the state oper-
ator association (AMOT) that Rich-
ards supports the inclusion of oper-
ators in her proposed Texas lottery.
In addition to other forms of gaming,
the lottery law would probably also
provide for South Dakota-style, op-
erator-run, pay-off video games of
chance. AMOT has polling data
showing that 80% of the Texas pub-
lic says they would vote for video lot-
tery, and 90% believe a referendum
should take place.

OPERATOR
SUPPORT NEEDED

With the new governor and the
public strongly behind it, passing
video lottery may seem like a sure
thing at first. But ‘it won’t be a
cakewalk,” warned Texas trades-
ters. Earlier lottery bills failed in re-
cent sessions of the state legisla-
ture, partly because Texas is ‘‘the
buckle of the Bible Belt.”” Strong op-
position can be expected from the
powerful Southern Baptist Conven-
tion. This group is headquartered in
the Lone Star State and commands
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Texas Governor-elect Ann Richards

a respectable number of votes in the
statehouse.

AMOT is now urging all of the
state’s 1,600 licensed operators to
join the association, come to meet-
ings, work with legislators and con-
tribute financially to legalization ef-
forts. (Phone numbers of AMOT
leaders are given at the end of this
story). AMOT already enjoys very
strong relationships with state regu-
lators and has excellent contacts
with the incoming Richards admin-
istration. AMOT also enjoys the
services of top lobbyist Bob Hughes.

However, the group needs more
grass roots strength to lobby the
Texas legislature and the general
public. ‘““Music and game operators
need to get behind their association
and support this effort,”” said as-
sociation VP Verl Burnaugh. So far,
AMOT says it has received no sup-
port from AMOA or from VLT (vid-
eo lottery terminal) manufacturers,
but it intends to seek help from these
groups. AMOA recently increased
its video lottery lobbying budget by
a very substantial amount. Also,
Texas-based Dynamo Corp. has an-
nounced plans to start building
VLTs.

READ HER LIPS:
NO NEW TAXES!

Why does Governor-elect Rich-
ards favor the lottery? Texasis fac-
ing a $3.8 billion deficit for the next

January 1991

package will include South Dakota-style video gaming

two-year budget. Top legislators
said recently that a first-ever state
income tax might be necessary to
raise the money. But Ann Richards
ran for governor on a no-tax plat-
form, and she’s totally opposed to
more taxes. Her proposed state lot-
tery is expected to be a comprehen-
sive system, including ‘‘lotto’’ (pick
winning numbers to win multi-mil-
lion dollar jackpots), ‘‘scratchers’
(buy scratch-off tickets to win small
cash prizes), and “‘instant lottery”’
(AMOT’s name for pay-off video
games of chance).

Within a week after taking office,
Richards is expected to send the
Texas legislature an ‘‘emergency
message’’ requesting that lottery
legalization be made a priority bill
for soonest-possible action. A state
constitutional amendment is needed
to allow a lottery in Texas; the legis-
lature would have to agree to put
the proposed amendment before the
public. Enabling legislation to set up
the lottery itself would also have to
pass the legislature.

AMOT has not publicly disclosed
whether the governor will seek the
constitutional amendment or the
enabling legislation separately or
together, or which one might come
first. But AMOT lobbyist Bob
Hughes did say he believes the earli-
est possible vote on any constitu-
tional amendment would come in
July. If the expected ‘‘emergency
message’’ request doesn’t work,
standard legislative procedures
would likely delay lottery enactment
by nearly a year, Hughes added.

Texas operators or others wish-
ing to support the AMOT lottery
campaign are asked to contact any
of the following AMOT leaders.
President Jim Gildart (Allcoin Equip-
ment Co., San Antonio, 800/880-
8363). VP Verl Burnaugh (Commer-
cial Music Co., Dallas, 800/442-
7281). Past president Paul Bor-
chardt (Borchardt’s Coin Machines,
Amarillo, 806/383-0832). Board
members Hoddy or Jimmy Franz
(H.A. Franz & Co., Houston, 713/
523-7366).
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ROWE International and
ROWE'’s Participating Distributors
Proudly Announce

FREE CD’S

* The "Billboard Top Hits" Series ®

20 FREE CD’S with
purchase of one CD-100A

10 FREE CD’S with
purchase of one CD-51

Offer Valid January and February, 1991

Contact your local participating ROWE distributor
for payment terms, qualifications and details.

Whippany, N.J. 07981
(201) 887-0400
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BBIA to Honor Valley Ghief Ghuck Milhem

s his charming wife
Florence knows, Valley
Recreation Products’
President Chuck Milhem has a lot of
industry awards on his ‘‘busy wall
of respect.” Now she’s making room
for another, the prestigious 1991
Industry Service Award from the
BBIA (Billiard & Bowling Institute of
America).

The Midland, Mich. resident will
receive the plaque at the BBIA's
convention banquet in St. Louis on
April 24 and be enshrined in their
National Bowling Hall of Fame &
Museum (not Chuck himself, 'cause
we still need him).

This award is presented annual-
ly to a prominent person for his or
her contribution to the promotion of
the sports of bowling or billiards,
both of which have been stimulated
by Chuck’s efforts all these years.

Chuck Milhem served for 18 years
with Brunswick where he rose to VP
of their bowling division with re-
sponsibility for merchandising and
distribution. He joined Valley in
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Chuck Milhem (he doesn’t wear the mustache
anymore) and his wife Florence at just one of
the many industry open houses he attends.

1979 and began a 10-year term on
the BCA board of directors where
he spearheaded creation of their
trade show, their All-American
Team tournament, a PR drive and
the involvement of the Italian slate
producers in the BCA (Billiard Con-
gress of America).

His contributions to the BBIA in-
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clude a key leadership role in al-
locating The Super Show funds to
the BCA for programs like their
‘How to Play Pool Right’ booklet, bil-
liard dealer workshop manual and
BBIA Billiard Participation Study.
During his own term on the BBIA
board of directors (1984-1990) and
his presidency (1988-1989), the as-
sociation’s membership and finan-
cial strength grew and its annual
convention prospered.

At Valley, he founded the Valley
National 8-Ball Assn. which has
grown to 40,000 player members.
His success in expanding Valley’s
international business culminated
in the presentation of the Commerce
Dept.’s prestigious President’s “‘E”’
award for export excellence in
1990. Only 30 U.S. companies re-
ceived this honor in 1990.

“This latest honor is truly de-
served,”’ said BBIA President Mar-
tin Bloom (of the Bloom Company).
“Chuck is a man that contributed
richly to both the billiard and bowl-
ing industries for so many years.”
Don’t we know it!

Chuck Milhem
genuinely enjoys
helping promote the
sports his company
makes products for.
Here he is pictured
(at left) at the most
recent VNEA finals
with Mrs. Mazzone of
the L.E.A.N.I. slate
company, VNEA prexy
president Roger
Rasmussen, Florence
Milhem and Lorenzo
Mazzone.
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come complete with a transformer, a tape recorder, a sound
generator, a volume control and a timer that's adjustable from

[}
c units is competitively priced.

v
@ I Bella Italia Amusements, Ltd. offers some 40 different eye-catching,
?W. ear-appealing, child-oriented, ride-on machines. The machines
’
@ 90 seconds to 3 minutes. And each of these superbly engineered

The Bella Italia line is a flexible one, too. You can change
rides by merely putting a new interchangeable top on our
standard motorized base.

And we back our line with skilled technical help, plus a fully
stocked parts warehouse. What's more, we offer immediate delivery,
financing and many opportunities for joint ventures

S0, WHY NOT GET A REAL RUN FOR YOUR MONEY, CALL OR WRITE:

Bella Italia Amusements, Ltd.
‘ 1428 NORTH BROAD STREET
HILLSIDE, NJ 07205-1634
1-800-327-6076 or 201-926-0700, FAX: 201-926-3512

Se Habla Espanol & 8 other Languages.
ﬁ_:vmmwusrl \




One night during the New Or-
leans AMOA show, factory/dis-
tributing veteran Ben Rochetti felt
faint and went back to his hotel
room to rest. After returning home
to Westchester Il1., he went to the
doctor for some tests and got a
clean bill of health (although more
test were scheduled for after-
ward). He never took them, be-
cause on thanksgiving Day, he suf-
ferd a massive heart attack. De-
spite the efforts of the alerted
paramedics, he was gone.

The death of any husband, fath-
er and grandfather is always trag-
ic for the survivors. But the cir-
cumstances here were even more
poignant. Practically the entire fa-
mily was gathered at the Rochetti
home where wife Doris (a gourmet
cook) served up her usually spec-
tacular Thanksgiving meal. After-
ward, Ben sat with the grandkids,
watching football on TV and mak-
ing paper planes for the young-
sters. Suddenly, he complained of
pain, went upstairs to take a break,
and the ‘“‘event’’ happened.

The paramedics took him to Loy-
ola Hospital where he was pro-
nounced dead at the age of 57.
The shock to the family was under-
standable; the shock to his many
industry friends was as accute,
witnessed by the enormous out-
pouring of sympathy (and people)
attheHursen Funeral Home where
the chapel was jammed with flow-
ers.

Services were conducted the
following Tuesday at Divine Infant
Church and burial followed at
Queen of Heaven in Hillside, Ill.
Counting in the flowers, the cards,
the calls, the personal visits by
friends and business people, it was
a fitting testimony to a family man
who at the same time was a well-

known figure in the coin machine
industry after spending over 20
years working either in manufac-
turing or distributing.

Ben Rochetti came into this bus-
iness in the late '60s as an NSM
jukebox distributor sales rep dur-
ing the time Henry Leyser had the
American agency. Before very
long, he joined the Empire Distrib-
uting staff out of Chicago, working
for Gil Kitt, Joe Robbins and Jack
Burns. During his ten-year tenure
with that prominent dealership, he
rose to the position of sales man-
ager. Among his ‘‘special projects”’
was marketing one of the earliest
soccer tables the Garlando, which
he imported from Italy.

After Empire, he hired on at
Stern Electronics (which made vid-
eos, pins and for a brief time, See-
burg jukeboxes). Then it was on to
Wico, the national parts house,
during their brief flirtation with
game manufacturing (Wico built
a couple of pins but sold around
5,000 Sega Baseball video kits as
well).

After two years there, he joined

Goodhye, Ben

up with Don DeVale at the .D.E.A.
dart company and then did region-
al sales for Cinematronics before
coming aboard the Taito America
ship as a consultant to then-presi-
dent Paul Moriarity in 1986. He
spent around four years at Taito,
most notably as their VP of produc-
tion, piloting the manufacture of
such videos as Kick & Run, Darius,
Operation Wolf, Chase HQ and the
mega-hit Double Dragon.

Ben left Taito this past January.
He also left them something, or
rather someone, quite important to
that factory — his son Rick, their
well-known Sales VP who has
made his own impressive contribu-
tion to the business and now car-
ries the family name on in the in-
dustry.

When he died, Ben Rochetti was
working on some redemption pie-
ces at his new Double Play compa-
ny (one of which, son Rick said,
was looking very promising.) Rick,
apparently, will attend to summing
up these affairs for his mother.

While a lot of industry people
were outright shocked that Ben
died so suddenly and more espe-
cially at such an early age, few
took it as hard as Rick. ‘‘He wasn'’t
only my dad, we worked together
at Taito for a bunch of years,” he
said. “It's still very hard to talk
about it. It's been very tough on my
mom too. They had a good marri-
age for 37 years and they did a lot
things together,” he added.

Besides Doris and Rick, Ben Ro-
chetti is survived by his other son
Jeff, daughters Dorann and Pat,
their spouses and eight grandchil-
dren. Clearly, Ben made his mark
in life, both in family and in busi-
ness. We would like to add our
wishes, along with so many, that
Ben lives in God’s peace.
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Parallel Update

associations still wary of each other as Bush signs new law;
parallel boards will become legal to operate on Dec. 1, 1991

fter the U.S. Congress
legalized operator use
of parallel video games
for 1992-95, AMOA and AAMA
““agreed to disagree” on the issue.

Well, President Bush put his signa-
ture on the pro-parallel law Dec. 1,
and as planned, the two major U.S.
coin-op associations are disagree-
ing about it.

AAMA'’S Don Barnes
Interprets New Parallel Law

RePlay has obtained a copy of an
internal memo by AAMA attorney Don
Barnes, assessing the meaning of the
new pro-parallel law. The full text of
the memo is as follows:

“New Gray Market Legislation: On
Saturday evening, Oct. 27, 1990,
Congress passed an amendment to
HR. 5316 which will legalize the pub-
lic performance of gray market video
arcade games. The bill does not
legalize counterfeits and does not be-
come effective until one year after it
is signed into law by the President.

“‘Section 803 of HR. 5316 states:

Notwithstanding the provisions of
sections 106 (4) and 106 (5), in the
case of an electronic audiovisual
game intended for use in coin-operat-
ed equipment, the owner of a particu-
lar copy of such a game, lawfully
made under this title, is entitled, with-
out the authority of the copyright own-
er of the game, to publicly perform or
display that game in coin-operated
equipment, except that this subsec-
tion shall not apply to any work of
authorship embodied in the audio-
visual game if the copyright owner
of the electronic audiovisual game
is not also the copyright owner of
the work of authorship.

Don Barnes goes on to comment:
“The exception (highlighted in bold
type) was included to protect the re-
cording and motion picture indus-
tries. As the House Report states:
‘The [public performance] exception
does not apply, however, in cases

AAMA attorney Don Barnes

where the electronic audiovisual
game also contains other works of
authorship, such as amusical compo-
sition or a motion picture, unless the
copyright owner of the electronic
audiovisual game is also the copy-
right owner of these works as well.’
H. Rep. 101-735 at 16.

“Simply stated,” Barnes conclud-
ed, “if a gray market game contains
music or pictures owned (copyright-
ed) by a third party (not the owner of
the copyright in the game itself), the
new law does not apply. The music or
pictures cannot be publicly performed
without the permission of the third-
party copyright owner.”
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AMOA and AAMA can’t even
agree about how strong or active
their disagreement over parallels
is! According to AAMA leaders,
the association intends to take a
neutral ‘“‘operator education and
communication’’ role for now, and
to stay away from confrontation
and anti-parallel activism. For its
part, AMOA seems extremely wary
of any sign that AAMA may ‘“‘want
to fight the parallel war all over
again.”

The two associations have an-
nounced separate lobbying trips
to Washington, D.C. this spring.
AAMA will visit the nation’s capital
from May 5-9, while AMOA’s D.C.
conference takes place May 19-21.
This suggests of course that AMOA
and AAMA “‘could” argue opposite
sides of the parallel issue. AAMA
has not formally announced plans to
lobby against the new law, though;
it now says its board is ‘‘reviewing
the options’’ and will decide what
formal stance to take on parallels
later this year.

Meantime, operator Bill Beck-
ham (who raised the parallel issue
to the level of an operator crusade
in the first place) has publicly ab-
solved Japanese manufacturers of
any role or blame in the parallel
controversy. Beckham has stated he
now believes the zeal to stop paral-
lels lies solely with U.S. subsidiaries
of Japanese firms.

Unintended support for this view
might have arrived from an unlike-
ly source: Japanese manufacturers.
Their manufacturer association,
JAMMA, has not formally comment-
ed on the latest parallel develop-
ments, but one unnamed Japanese
manufacturer was quoted in the
Japanese trade press as saying his
company didn’t really care one way
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Wrote Mr. Akagi, publisher of
Japan’'s Game Machine magazine:
““Most major Japanese manufac-

turers feel they will not be affected
[by parallels] at all, as long as their
video games make a hit.”

dismissing it as a domestic U.S. con-

or the other about parallel legality, ‘
cern.

AMOA President Jim Trucano Issues Reply Statement

The Don Barnes memo was made
available to AMOA, as was a letter
from AAMA Exec Bob Fay. The let-
ter explained that AAMA planned to
“meet with FCC officials on Dec. 10 to
obtain their detailed requirements and
laws that could impact on operators
prior to their investment in parallels.”’

AMOA President Trucano released
the following statement in reply.

“AMOA is disappointed that AAMA
continues to want to fight the parallel
imports war all over again, especial-
ly after the Congress overturned the
Red Baron decision. It may be that in
certain rare instances, there will be
some games that might use a work of
authorship (music and/or characters),
the copyright in which is owned by an
entity different from the owner of the
copyright of the game, but it remains
to be seen whether the owners of the
copyrights in works other than the
game will go to the trouble of trying to

AMOA President Jim Trucano

prevent owners of legitimate parallel
games from using them for public per-
formance.

‘““We are also disappointed that
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