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The game that puts
space games in
perspective.

Zaxxon technology and
creativity present a 3-
dimensional-like playfield
which sets Zaxxon apart—and
makes Zaxxon the first of a
new generation of video
games.

An authentic fighter control
stick brings fantastic new
realism to Zaxxon game play.
Up, down, bank right, bank
left—the player uses the
control stick to maneuver his
space ship just like a real
fighter pilot.

From the daring attack on
the enemy’s floating fortress
and the blazing battle against
the enemy’s fighter fleet to
the final showdown with the
deadly armored robot, Zaxxon

defended with laser barriers,
then you've earned the

challenges the skill and
imagination of every player at
every level of sKill. ultimate challenge: a blazing
Imagine yourself the pilot, confrontation with the
the pilot’s control stick in your' powerful robot, armed with a
grasp. You attack the enemy \ lethal homing missile.
fortress—climbing, diving, . Zaxxon is the one game
strafing to score points and that you must see to believe.
extra fuel. The enemy fights You have to play it to feel its
back with a barrage of impact. When you do you'll
missiles and gunfire. Then
you face a fleet of enemy
fighters in a gripping dogfight
of altitude strategy and flying
skill. Survive this battle and
the enemy’s fortress
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UP FRONT

Problems, problems, problems! How many times have
you heard that little phrase? More times than you would
caretocount, I'msure. Butthe problem (punintended) is
thatwe’vebeenhearingitalotlately. | guessit’sjustasign
ofthetimes. The biggeryou get, the bigger your problems
become.

And that’s just as true with this industry as it is with
anything else. The industry has gotten a lot bigger and so
hasits problems. ButI'mtired oftalkingabout problems. |
think by now, just about everybody out there knows the
problemsthat we as an industry are faced with. And | also
think that, for the most part, all of these problems are be-
ing dealt with to one degree or another rather successful-
ly, and, like all problems, will eventually be solved.

As always, Play Meter stands ready to do whatever
possible to help solveindustry problems. Butlet’s putour
problems on the back burner for a moment, and ask
ourselves the question, ‘“What is it that really makes this
industry tick?”” One thousand people may give 1000 dif-
ferentanswers, but when you get rightdowntoit, it'sthe
games themselves that make this industry tick. Not long
ago, itwas pinball. Today, it’s video. But not your run-of-
the-mill pinball or video. What I'm talking about here are
great pinballs and videos. We all know there’s a dif-
ference, and we can all rattle off the names of all the past
great pinballsandvideos. It'struly incredible the tremen-
dous effect a great game can have on this industry.

Just look atthe impact Pac-Man has made on America.
Almost everywhere you look, you see something with
Pac-Man associated with it — clothes, accessories, toys,
etc. The point hereisthat Pac-Man wasatruly great game.
And what this industry thrives on and needs desperately
are more great games and fewer stiffs.

Ithinkthatif Iwere amanufacturer, | would ratherbuild
100,000 of one particular game than 10,000 of ten dif-
ferent games. With all the talent that it takes to develop
ten games, that same amount of talent could be used to
develop one truly great game. And just think of the
manufacturing coststhat would be saved by not havingto
gear up for ten different games during the year.

That all sounds good and looks good on paper, butiifit’s
all that simple, why are there so many manufacturers
coming out with so many different games? The apparent
reason is that nobody knows beforehand whether or not
a particular game is going to be a winner or loser.

Too many manufacturers spend too much time,
money, and effort trying to develop new games on old
ideas. In this sense, all they’re doing is legally copying
somebody else’s idea. And every now and then, they will
come up with awinner. But more often than not, all they
end up with is another loser.

What manufacturers need to do is seek out new ideas

and create innovative games that set the pace, not follow
it. It seemslike everytime somebody comesup with atru-
ly great game, everybody else jumps on the bandwagon
and comes up with aversion oftheir own. All this leads to
ismarket saturation and boredom at the player level with
too many games of the same type everywhere.

I've seen the things that can be done on a video
monitor. The technology is there. The visual effects that
can now be created on CRT are almost beyond one’s im-
agination. The video games of the future will most cer-
tainly be a far cry from the games we have today. The
questionis, howfaroffarethese games ofthe future? One
thing is for certain. The less time manufacturers spend
chasing old ideas, the sooner that day will come. Let’s
hope we don’t have to wait too long. Let’s get ticking!

/{.’ '

Ralph C. Lally Il /

Editor and Publisher




ve A R DISTRIBUTING
BEMSAB& COMPANY

6"?'9 “
o\"P eos
o
" PHONOGRAPHS

S v
W Ve,
?\“6P OI,VQ
ARCADE DESIGN

8,000 SQ. FT. SHOWROOM DISPLAYS.
ALL CURRENT EQUIPMENT FROM LEADING FACTORIES.

WHEN YOU CAN'T FIND WHAT YOU'RE LOOKING FOR,
YOU HAVEN'T CALLED BENSAR.

P.O. Box 47 Toll Free (Outside Ohio):
200 Market Street 1-800-543-0368

New Richmond, Ohio 45157 International TWX:

(513) 553-2672 (810) 460-2875

L E LR AR R EEEEEEEEEEEEEEEEEEEEEEEEEE R R R R R R R R R EEE XK R J

LEADERS SERVING OPERATORS IN THE INDUSTRY
FOR NEW & USED EQUIPMENT.

FULL LINE DISTRIBUTORS: SALES ¢ SERVICE ¢ PARTS

khhkhhhhhhkhhhkhhhhkhhkhhhhkhkhhkhhkhhkhhkhkhhkhhkhhhhhkhhhhdhk

ALSO A FULL ARCADE COORDINATING DEPARTMENT

Helps in all areas of game selection, room decor and management & technical training.




OVER 100 ITEMS IN STOCK!

Trains ® Bumper Cars
Cartoon, Baloon and
Egg Machines
Carousels ® Boats
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524-2nd St. Rock Island, IL 61201
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This means a broader and more
diversified selection...no waiting...
the lowest prices in the industry.

call today...

309/788-0135
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NORTH AMERICAN AMUSEMENT (Formerly: Thomas Leon's Kiddie Rides America)

OVER 100 ITEMS IN STOCK!



Letters to
the editor...
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Model ordinances

Being closely attached to the coin
machine industry, I have been interested in
the question or problem of regulation of
game rooms, particularly by local munici-
palities, through licensing or other means.
I have read the articles which appear in
Play Meter from time to time.

Many people, either as concerned
citizens, people involved in local govern-
ment, or merely for conversation, have
asked me what type of regulation would be
reasonable and acceptable. Although I
have attempted to answer the questions, I
have really been somewhat stumped when
they have asked for an example of a model
ordinance.

Many cities have passed ordinances and
people in the industry have been quick to
criticize those which are offensive but, to
my knowledge, nobody has proposed an
alternate acceptable ordinance. To a
certain extent, cities which pass ordinances
intending to regulate the business have
made them offensive or confiscatory
inadvertently, not having sufficient input
as to what might be accepted. (Obviously,
to a certain extent, some of the ordinances
have been designed to be sufficiently offen-
sive to make the operation of a game room
difficult or impractical, too.)

If you have any examples of ordinances
which are reasonable and acceptable for
the purpose of regulating the business
while not destroying it, I would appreciate
it if you might supply copies to me. I think,
on a nationwide basis, it would make more
sense for people in the industry to scream
less after offensive legislation was passed
by cooperating with city councils before
such ordinances are adopted and pro-
viding those legislative bodies with a model
ordinance under whose terms the business
can survive while all interested parties are
reasonably satisfied.

Name withheld upon request

[Ed. Note: A number of groups have been
developing model ordinances. Among
them are the Amusement Device Manufac-
turers Association and the Ohio Music and
Amusement Association. I’'m sure any one
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of these organizations would be more than
willing to share their information with
anyone who needs it.

We would also like to encourage any
others who have been successful in dealing
with local ordinances to share their ex-
periences with our readers. Too many peo-
ple look on such problems as local prob-
lems, but in reality, they are industry prob-
lems that we must solve. If operators faced
with regulation problems can see how
others have successfully dealt with similar
problems, the better off they and the in-
dustry will be.

Local problems are everywhere. And as
such, are not really local problems, but na-

tional problems. On this one, we all need to
work together.]

Kudos to Welu

He did it again!...and I compliment Dick
Welu’s unerring accuracy in choosing the
real video game “winner” (see Play Meter,
June 1, 1982 isue).

As always, his article was thoroughly
enjoyed.

Fred Skor

World Wide Distributors Inc.

Chicago, Illinois

P.S. 1, too, used to think I understood this
business.

Audio Visual
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new and used
equipment
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? SALES, PARTS, SERVICE e

ARCADE PLANNING
SPECIALISTS
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in stock at all times

YOU’VE TRIED THE REST,
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1809 Olive Street
St. Louis, Missouri 63103

(314) 421-5100

For further information, call Pete Entringer
(collect)
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Home Study Electronics Course Now Available

Electronic Institute of Brooklyn announces its complete classroom course for the Video Game Repair
Industry is now available on video tape for home study. This includes all material necessary for
hands-on troubleshooting work. If you're worried about not having a V.T.R., we'll rent you one for the

length of the course.
Also available to home study students is a free Hot Line to the instructor.

Our course covers the following:

Course Description: Using a Logic Probe

1. Basic Electronic Theory

2. TTL Logic

3. Power Supply (Theory & Repair)
4. Monitor Theory & Repair (B&W, X-Y, Color) 10. Video Game troubleshooting and repair
5. Using a digital meter 11. Reading & Understanding Schematics

For more informatiom, call collect
(in NY State) 212/377-0369
(out of State) call Toll Free: 1-800-221-0834 e or write

Our classroom schedule for evening Classes (5 weeks):
Monday, Wednesday, Thursday — 7 p.m.—11 p.m. e call for next starting date

Electnonic Institute of Brooklyn

4801 Avenue N (corner E. 48th St.), Brooklyn, NY 11234

Microprocessor and memory theory

©o~No

Soldering techniques on double sided boards

. Electronic Pinball troubleshooting and repair
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MUNICIPAL
ORDINANCES
ILLEGAL

Millie McCarthy, president of the New
York State Coin Machine Association,
said that local ordinances throughout New
York that impose excessive taxes on video
games are illegal.

According to McCarthy, state law pro-
hibits more than a $25 levy per machine.
That high-end figure is allowable only to
large municipalities, she told Play Meter.
Smaller towns are restricted to even lower
taxation per machine, she said.

“We are seeing some taxes as high as
$250 per machine.”

McCarthy also said that several ordi-
nances in New York and elsewhere are
illegal because they call for licensing fees
that would bring in more than their admin-
istrative costs.

McCarthy vowed to fight local munici-
palities after the state legislature finishes
deciding on her proposal for licensing
operators. She is currently in a battle to get
legislation passed that would license oper-
ators according to the number of machines
they own. No operator would pay more
than $1,000 under the McCarthy plan.
That assessment would be leveled against
operators of 300 and more games.

McCarthy claimed her bill—she has
been trying to get a version of this bill
passed into state law since 1965—would
allow the state to regulate the coin-op
industry without strangling it.

“I am totally opposed to licensing per
machine,” she offered. “It’s too much
trouble, and it won’t solve the problem of
illegal operations.”

McCarthy believes her concept for
licensing will enable the state to keep tabs
on the people in the industry, rather than
trying to keep track of thousands of pieces
of shifting equipment. She also believes
that if the state can regulate the coin-op
industry in this manner, it will be an
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answer to local communities who now
offer their own brand of ordinances behind
the contention that there is no current
control over coin-ops.

McCarthy’s bill, although it has been
ignored for 17 previous sessions, is being
given added consideration this year. The
massive influx of games and operators has
brought a need for the state to regulate, in
some fashion, the coin-op crowd; and,
there is better organization of those busi-
ness people affected by the games.

“We’re even getting support from the
bar owners this time,” McCarthy said.
“We’re all together like a family.”

Perhaps some of the interest evolved
when the New York Assembly decided to
consider a bill that would require operators
to pay a 25 percent gross receipts tax on
collections. That proposal was whittled
down to 7 percent before it passed the
Assembly and is reportedly dead on the
Senate floor. U

“GOODWILL
GESTURES”
AT NAMCO

Atari and Bally have made equity invest-
ments in Namco Ltd., but officials at
Namco-America in Sunnyvale, California,
said that doesn’t mean either of the video
giants will exercise any type of control over
Namco.

Namco executives called the investments
“goodwill gestures,” and said they are
intended to bring the companies closer
together in their licensing relationships.

Namco has recently taken up production
in the United States. (See Play Meter, June
15, p. 26). But, according to Joanne
Anderson of Namco, the firm is in no posi-
tion to manufacture on a large scale.
Hence, licensing agreements with bigger
companies like Atari and Bally will
continue.

“Our company is basically divided into

two divisions here,” Anderson explained.
“The legal branch handles licensing while
general operations takes care of produc-
tion and marketing. The two most often
stay separate.”

Anderson noted that licensing has
meant big business. Just the Pac-Man

ONE FOR ALL AND
ALL FOR ONE

character alone, licensed to Midway Mfg.,
has been sub-licensed to more than 400
retailers. Keeping the dollars spent on
various forms of Pac-Man in mind, it is
easy to understand why companies like
Atari and Bally are interested in main-
taining a close relationship with the firm
that brought the game to the marketplace.

The Atari investment was estimated at
$1.2 million. Bally and Namco have
declined to release statistical information
on the Bally equity purchase.

“It is a very small equity interest in
Namco,” Anderson said. “It will have no
effect on our operations here. They will
exercise no control over Namco opera-
tions.” °

MILLER
THRILLER

Thirty-one-year-old John Shuput of
Omaha, Nebraska, captured first place and
$25,000 in the Lite Beer $200,000 World

13




Stars of Pool Parade

Pocket billiards specialist Gene “The Glove” Catron of Louisiana pauses before
attempting to sink 50 balls simultaneously on four tables with one shot. Catron
performed the trick shot exhibition prior to the national 8-ball championship in the
Lite Beer $200,000 World Series of Tavern Pool at Caesars Palace, Las Vegas.

(L-R) Lite All-Star Steve Mizerak; 2nd place winner of 8-ball Ernesto Dominquez
(Silmar, California); 1st place winner John Shuput (Omaha, Nebraska); and Vice
President of Chain Sales (at Miller) Charlie Whipple.

s
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Lite All-Star Steve Mizerak presents Lite World Series of Tavern Pool T-shirt to
Gerry Cooney. Cooney was in Las Vegas to challenge World Heavyweight Boxing
Champion Larry Holmes.

14

Series of Tavern Pool by defeating Ernesto
Dominquez, 27, of Silmar, California.
Dominquez pocketed $10,000 for taking
second place.

“l was nervous until the 8-ball finally
dropped,” said Shuput after the four-hour
marathon match. Shuput won the first
match five games to one. Dominquez came
back in the second match, winning five
games to four, but Shuput prevailed in the
third match, five games to three.

This national finals is the richest,
offering $200,000 in total prize money, and
the largest—with 55,000 people competing
nationwide—pocket billiards tournament
in the country.

“I have been playing pool for 34 years,
and I have never seen anything like this,”
said Lite All-Star Steve Mizerak, tourna-
ment host, billiards Hall of Famer, and
five-time world champion. “This tourna-
ment is the best thing that has happened to
pool players in a long time. Most of the
players here are amateurs from their
corner taverns.”

In the nine ball event, Mike Katsaros of
Las Vegas won $25,000 and the first place
trophy as he beat John Murray, 33, of
Sanford, Maine who took home $10,000
and the second place trophy.

“I am going to hold onto this money for
a few days,” Katsaros said. “I did not get
rattled despite a miscue in the second set. |
know the final set made him nervous.” The
match was hard fought with Katsaros
taking the first 5-4 with Murray bouncing
back to win the second 5-4. But in the third,
Katsaros came out smoking and ran away
with it 5-2.

“There was not one top professional in
the final five of this nine-ball tournament
which means anyone can win this thing,”
Mizerak said.

Billed as “the premier event of pool,”the
tournament was designed to promote
grass-roots participation at the tavern
level.

Valley supplied its Cougar pool tables
for the event, and CEO Chuck Milhem was
thrilled over the outcome.

“We’re excited that the tournament was
such a tremendous success and are happy
that Miller has asked us to join them again
for this year’s event. This year, Valley will
be involved in the tournament from the
planning stages, and we intend to work
hard for increased operator involvement.
Although Miller cannot discriminate
between location-owned and operator-
owned tables, we are now doubly aware of
the importance of operator involvement
and will actively solicit that for future
tournaments.”

Milhem said that Miller’s resources—
the firm spent a reported $500,000 to stage
the event—and its ability to draw interest
helped guarantee the success of the
tournament. L4
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MR.&8 MRS.

PINBALL

The Newest Member Of The PAC-MAN Family



Tips on Playing

PAC M4y,
PINBALL:

Qualify for the PAC-MAZE by accumulating a
minimum of six moves.

Earn more PAC-MEN. Spell P-A-C-M-A-N
by hitting the stand-up targets behind the drop-
targets.

Earn PAC-MAN “Aggressive” by hitting the
top drop-target bank three times.

Keep an eye on the playfield digital display for...
a) PAC-MAZE “time to beat”
b) PAC-MAZE completions
c) PAC-MAN moves you've earned
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Play Appeal:

you can play video PAC-MAN on the PAC-MAZE
| via our new VID-GRID™ feature. All the moves
and excitement of video in the middle of our
pinball; a game within a game!

When you're ready to play the PAC-MAZE
VID-GRID™ the playfield darkens, the count-
down begins and PAC-MAN is ready to go...

Remember! The left flipper button controls
direction and the right flipper button controls
movement.
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P.S.—A helpful hint...the saucer skill shot off the
plunger is your fastest way to activate the
PAC-MAZE VID-GRID™ You'll get 10 moves and
an Aggressive PAC-MAN.
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Redesigned Cabinet; PAC-MAN PINBALL is housed in a contemporary,

The operation of these games and the features
therein may be subject to various state and local
laws or regulations. It is not intended herein to
solicit the sale of such games in any jurisdiction
wherein the same may not be lawfully sold
or operated.

PRINTED IN US.A.

eye-catching cabinet that will stand out in any location.

© 1982 Bally Manufacturing Corporation
All Rights Reserved



VIDEOS BY
THE BAY

After several months of controversy and
deliberation, a San Francisco video task
force has developed a new law that will
prevent arcades from opening in neighbor-
hood shopping areas.

The task force, appointed by Mayor
Dianne Feinstein and chaired by Board of
Permit Appeals President Louis Giraudo,
produced a law that would, according to
Giraudo, “control an industry which has
proliferated lately and was having an effect
on the community.

“No one was certain what that effect
would be,” Giraudo said, “but merchants
were complaining about youths gathering
in front of the places that had the games
and nearby residents didn't feel safe.”

The new legislation must be approved by
the city’s Board of Supervisors before it
becomes law. Giraudo said he was certain
the board would approve the proposed
legislation.

“We had 40 separate hearings for
permits preceding the formation of our
task force,” Giraudo said. “The issue was
the subject of a great deal of controversy.”

Giraudo pointed specifically to an ice
cream parlor located in one of the city’s
shopping areas that had installed three
videos.

“The ice cream business was not that
good, but he had kids waiting out in the
street to play the games,” Giraudo said.

Five thousand petitioners asked the city
to make the ice cream parlor remove the
games and the city obliged.

Under the new legislation, shopping
areas will be off limits to arcades, but
establishments in those areas may offer up
to 10 games according to available floor
space. Stores that offer at least 300 square
feet of shopping space to their customers
may install two games. Thereafter, an
additional game may be added for each 500
square feet of shopping area.

Games in those stores must be for
“accessory use” only, cannot be operated
between 7 a.m. and 3 p.m. on school days,
and must be turned off at 10 p.m. on nights
preceding school days. The location must
be able to control the games with one
central on-off switch.

Arcades will be allowed in three area of
San Francisco: Fisherman’s Wharf,
Market Street (San Francisco’s main
street), and in industrial areas.

There are several exceptions to these
limitations. Private or public schools can
install the games without restriction. Bars,
bowling alleys (only two machines per
lane), and billiard halls can add videos
without restrictions. Tourist hotels,
theaters, churches, hospitals and nursing
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homes, non-profit community centers like
the YMCA, and park and recreation play-
grounds all may have games on the
premises without restriction. In fact, “we
encouraged installation of the games,”
Giraudo said.

Legal -arcades will be bound by a 30
square feet per game requirement, and no
games at all will be allowed outside of but
within 300 feet of a school or playground.

Giraudo said operators led the fight for
tough regulation inside arcades. He said
operators were well represented at the
hearings and on the board of nine members
that formed the task force. Atari’s general
counsel Karen Witte was a member of the
force as was a representative of the San
Francisco operator association.

Witte told Play Meter she felt Atari’s
participation helped get better representa-
tion for industry concerns during the
extended sessions that led to the proposed
legislation.

“While we would prefer that there be no

restrictive regulations on video games,”
Witte said in a prepared statement, “we
always appreciate the opportunity to offer
an industry perspective to city council
groups.
" “In San Francisco, one of the major
issues was game placement and quantity. A
secondary issue was the establishment of
appropriate standards for supervision over
the premises. A great deal of effort was
spent in addressing these concerns in the
ordinance.

“We feel the proposed ordinance better
represents the industry concerns as a result
of Atari’s participation. However, as with
any committee decision, the proposal
represents a compromise of interest and
therefore does not reflect 100 percent of
any one viewpoint.” °

GOVERNOR
VS.
MAYOR

“It’s the worst piece of demagoguery
you've ever seen.”

That’s how Ira Zaleznik, attorney for the
Coin Machine Industries Association of
New England, described the battle between
two licensing boards in the city of Boston
over which board has the right to collect
fees from amusement operators.

Mayor Kevin White took the offense in
May when he instructed Joanne Prevost,
licensing commissioner, to enact a mora-
torium on issuing game licenses in Boston.
The moratorium was scheduled to last
about 45 days, the time the board takes to
grant an application, thereby rendering the

Immediate

Delivery
on

Nintendo/Donkey Kong

Venture Line/Looping
Gremlin/Turbo (cpt)

Gremlin/Zaxxon
Midway/Ms. Pac-Ma
Williams/Robotron
Atari/Dig-Dug
coming soon:
Tron e Kangaroo

From

n

CENTRAL

the prompt

delivery people

Representing all major

manufacturers

We have the best recon-
ditioned games in the
country—no brag, just

fact.

CENTRAL

DISTRIBUTING CO.

3814 Farnam St.
Omaha, Nebraska 68131

402/553-5300

“Our prompt delivery
really sets us apart.

"
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moratorium useless.

In attempting to provide rationale for
greater control over the coin-op amuse-
ment industry in Boston, the mayor’s
commissioner cried out against the pro-
liferation of games in the city, estimating
the video population at 4,000.

Zaleznik denied that figure, saying his
estimates and those of the association are
that there are about half that many games
in the city.

Zaleznik said a reporter for the Boston
Globe wrote that the moratorium was
intended to pave the way for White to put
pressure on businesses profiting from the
games for political contributions.

The governor’s appointed city licensing
board contends it is their right to license
the games, which they currently do at $140
per machine. That agency has filed suit
against the city over the issue.

Meanwhile, operators must grapple with
the hardships of the double imposition
of governmental agencies. Some are even
paying the mayor’s board a $70 per
machine fee in addition to the fee they have
already paid to the governor’s agency.

Additionally, the agencies, in providing
justification for the collection of such high
fees, are administering licensing duties
with abandon. Mayor White has sought
the aid of the city’s building inspector to
further regulate the games. That agency
was quick to reclassify any premises
housing even one game as a “recreational
center conducted for profit.” The building

inspector then decided that such centers "

could only be located in specific zones in
the city. Centers outside those zones must
obtain special zoning approval.

Zaleznik said the video game industry is
being used as a political football because
“you can only gain votes by opposing the
games in Boston.” .

“PAY IT,”
AMOA SAYS

The Amusement and Music Operators
Association (AMOA) has instructed its
members to pay the $25 jukebox license fee
currently sought by the U.S. Copyright
Office.

In a press release dated June 1, AMOA
made its official statement pertaining to
the collection of an additional $17 jukebox
royalties this year:

“AMOA will be filing a petition for a
writ of certiorari with the U.S. Supreme
Court pertaining to the decision reached
by the U.S. Court of Appeals for the
Seventh Circuit.

“If the U.S. Copyright Office notifies
operators currently in compliance with the
law for the additional $17 per license,
AMOA advises its members to pay the
additional amount. Operators are urged to
send a letter to the Copyright Office with
their payment indicating they are paying

April and May were service school months at New Way Sales Co. Eight different
service schools were held at New Way'’s facilities at 2050 Kipling Ave. in Rexdale,
Ontario. The schools were conducted by the Field Service Engineers from
Williams, Stern, Bally/ Midway, Atari, Gottlieb, and Gremlin/ Sega.

N
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under protest and expect a refund, with
interest, if the U.S. Supreme Court should
overturn the decision upholding the
legality of the fee.”

The Copyright Royalty Tribunal’s
decision to raise the jukebox fee was
upheld in the appellate court on April 16.
(See Play Meter, June 1, p. 16.) .

VANCOUVER
BANS MINORS

In Vancouver, British Columbia, it’s illegal
for minors to play video games. In fact, it’s
illegal for minors to even be on the prem-
ises where video games are part of the
business.

That fact was recently upheld by a
Supreme Court justice for the province of
British Columbia who held that two small
business operators who included three
video machines each as part of what they
offered their customers could not allow
children under 18 in their stores.

The business owners, Hail Park and
Song Hi Lee, petitioned the court for a
ruling that the regulation should not apply
to businesses that house less than four
games and that the Vancouver City
Council did not have the power to enforce
such legislation.

Allison King of Coastal Games Ltd., a
Vancouver distributor, said that the law
banning minors from establishments with
coin-operated games has been in effect
since the 1930s but was not enforced until
this summer.

“Right now the only opposition to the
enforcement of the law is coming from
individual operators. We don’t have an
association or organization here that is
powerful enough or organized enough to
help,” King said. (]
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ARE YOUR VIDEO GAMES
ON THE ““SICK UIST?”’

Don‘t let your profitable games get “’laid-up’’ due to worn-out or broken parts.

Let Penn-Ray be your #1 supplier for all of your
replacement part needs.

a2l

() @\ penn-ray international corporation
1705 Winchester Road @ P.O. Box 390

.. Bensalem, PA 19020 TOLL FREE IN PA TWX#
1-800-523-8934  1-215-638-4720  510-667-1537

At Penn-Ray where fine quality PUSHBUTTON ASSEMBLIES

at a low price is traditional, ANY SIZE

this buy is ANY COLOR

ALMOST UNBELIEVABLE! oNLY $ .40 EACH

A WORD TO

“To buy a game without
the service is nothing™

The games experts can show you the important difference

Exclusive Representatives for:
Atari ® Bally ® Centuri ® Cinematronics ® Midway ® Stern ® Taito ® Valley

Also Representing: Deco ® Exidy ® Game Plan ® Gremlin ® U.S. Billiards ® Universal

C.A. Robinson & Co, Inc.

2891 W. Pico Boulevard ® Los Angeles, CA 90006

213/735-3001
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A.G.E.

American Game Exchange of San Diego,
California, is finding it wiser to quit than
fight. The firm, which has spent the last
couple of years peddling video game busi-
ness opportunities, has succumbed to legal
and financial pressures and is filing for
bankruptcy.

The firm had been operating under a
Chapter 11 bankruptcy classification that
allowed American Game Exchange to con-
tinue doing business while it set aside
earlier debts. But now, with no hope of
meeting its financial obligations, the firm is
asking the court’s permission to clear its
record via total bankruptcy and subse-
quent liquidation.

Just recently the company’s president,
Bradford Lynn Edwards, was arrested for
video sales fraud in California. (See Play
Meter, July 1, p. 21.)

Martin Debusman of Creative Business
Enterprises in Colorado told Play Meter
that his firm and at least two others in that
state have invested $10,000 in the
American Game Exchange business
opportunity program and are waiting for
the firm to find them locations for
machines that they are to receive at the
completion of that $80,000 deal.

When Debusman discovered the bank-
ruptcy proceedings, he also found out the
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California bankruptcy court was unaware
of the company’s Colorado investors.

“Also, we believe the company made its
proposals to us when it was already in
Chapter 11, but American Game
Exchange did not tell us that,” Debusman
said.

He said he thought the court would also
find some investors in New Mexico that
could be affected by the company’s demise
and liquidation. °

PiZZA TIME,
SHOWBIZ
SETTLE DISPUTE

Pizza Time Theatre Inc. has reached a
settlement in its two-and-a-half-year law-
suit with Brock Hotel Corp. and ShowBiz
Pizza Place.

The settlement calls for the granting of a
license to Brock and the payment by Brock
and ShowBiz of $750,000 in a lump sum
cash payment plus monthly percentage
payments on the gross sales of the first 160
units of ShowBiz Pizza Place.

The percentage payments started June
26 and will be paid at the rate of 1} percent
for the first six years, 13% percent for the
next four years, and 2 percent for the next
four years, for a total period of 14 years on
each ShowBiz store.

ShowBiz Pizza Place has more than 70
units in operation. If the 160 unit level is
reached, it’s estimated that Pizza Time will
receive approximately $300,000 per month
from Brock. Pizza Time estimates that this
settlement could be worth in excess of $50
million over the next 14 years.

The settlement is still subject to approval
by U.S. District Court Judge Robert
Schnacke. The parties have jointly peti-
tioned for such approval.

The settlement arises out of litigation
begun in January 1980 when Pizza Time
Theatre sued Brock (then known as
Topeka Inn Management) for breach of its
co-development agreement. Brock had
agreed to go into the Pizza Time Theatre
business as a co-developer in a 16-state
exclusive territory covering the midwestern
and southern United States.

Brock attempted to terminate the co-
development agreement and go into the
same business as ShowBiz Pizza Place.
When Brock gave notice of the termina-
tion, Pizza Time Theatre immediately filed
suit.

In September 1981, a partial trial of the
case was held. It was determined that
certain Brock defenses to this case would
not be allowed. Thereafter, the parties

entered into extensive negotiations that
resulted in this settlement. °

CORRECTION

In the News department of Play Meter’s
July 1 issue, we reported that Southwest
Vending had been acquired by Morgan’s
Restaurants Inc.

That statement is incorrect. An “agree-
ment in principle” to acquire Southwest’s
parent firm, Southgate Enterprises, was
released by Morgan’s public relations firm,
Booke and Co. on March 31.

When Play Meter learned of Morgan’s
interest in other distributorships, Play
Meter publicized what had been confirmed
by Booke to be its earlier Southwest acqui-
sition along with the information that the
Kentucky Fried Chicken franchiser was
pursuing additional distribs.

Play Meter has now learned that the
previously announced agreement was
terminated on May 18, although neither
Morgan’s nor Booke sent a follow-up
release to Play Meter expressing the
change of heart.

Play Meter apologizes for any incon-
venience caused to Southwest Vending by
the story. .

K.C. TO
CHASE
AGAIN

While it waits for the Supreme Court to
decide whether or not to hear its appeal on
K. C. Munchkin, Odyssey has developed a
similar home video to market in lieu of
Munchkin: K.C.’s Chase.

The game is changed; only the character
remains the same, indicated Odyssey’s Ed
Williams. He said that the company
W
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LICENSED SPECIAL ANNOUNCEMENT

NEWS RELEASE
“RED CLASH”

a NEW exciting Space Action game - fast moving
Excellent Cash Box Earnings

The graphics are very different and a relief from all the
maze games that are now commonplace

AND THE PRICE IS RIGHT
MANUFACTURED BY GLAK ASSOCIATES

New Englands Major Video Game Manufacturer
25 Eagle Street, Providence, Rl 02908

Tel. (401) 274-0540 — 274-0544
DISTRIBUTORS WANTED — SOME AREAS
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NGOV OOV OO OOV G

PLAY METER, July 15, 1982 23



THE CALENDAR

July 16—17
Montana Coin Machine Operators
Association .convention, Outlaw
Inn, Kalispell, Montana

September 10—11
Wisconsin Amusement and Music
Operators, Paper Valley Hotel and
Convention Center, Appleton

September 10—12
Joint North and South Carolina
Associations meeting, Radisson
Plaza Hotel, Charlotte

September 24—25
West Virginia Music & Vending
Association convention, Ramada
Inn, South Charleston, West
Virginia
October 7—10

NAMA convention and exhibit,
The Rivergate, New Orleans

October 14—17
ENADA (exhibition of coin-op

amusement machines), Congress
Building (EUR), Rome, Italy

October 15—16
Amusement and Music Operators
of Virginia, annual convention and
trade show, John Marshall Hotel,
Richmond

November 18—20

AMOA Exposition, Hyatt Regency
Downtown, Chicago

November 18—20
IAAPA annual convention (Parks
Show), Bartle Hall, Kansas City

1983

January 10—13
ATE 39th Amusement Trades
Exhibition, Olympia, London,
England

March 25—27

Amusement Operators Expo 83,
Hyatt Regency O’Hare, Chicago
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designed this game safely outside the para-
meters of similarity to Pac-Man.

The U.S. Court of Appeals for the 7th
Circuit in Chicago gave Atari, who holds
home video marketing rights to Pac-Man,
a favorable ruling over Odyssey in March.
At that time the court found Odyssey’s
game “not only adopted the same basic
characters but also portrayed them in a
manner which made K. C. Munchkin
appear substantially similar to Pac-Man.”
(See Play Meter, April 15, p. 15.) It was
a reversal of a lower court ruling.

Currently, Odyssey is challenging the
appellate ruling at the Supreme Court
level. The court has not yet said whether or
not it will hear Odyssey’s appeal.

“K. C. turns cartwheels as he progresses,”
Williams said. He outlined the difference
from the earlier K. C. Munchkin. “He
chases a caterpillar-like character and tries
to take out sections of the caterpillar
behind his head before getting devoured by
the caterpillar’s head.”

The home video game is scheduled for
introduction in early fall. .

ENGLAND
CONSIDERS
COPYRIGHTS

Sega Enterprises is leading the way in an
effort to establish that video games are
copyrightable under English law.

Sega is pressing its suit against Alca
Electronics, an English firm, that Sega
contends has infringed on its rights
relevant to Frogger.

The British trades report the latest
round in that fight has been won by Alca.
In an Appeal Court May 25, Alca won the
right to keep under wraps the identity of
customers to whom they have sold the
allegedly pirate Frogger games. Sega
wanted the information to pursue action

against those customers, reported the
trades.
“This case,” editorialized the British

trade journal Coin Slot, “must surely alert
licensees and caterers to the fact that the
big machine manufacturers could be
gunning for them for operating allegedly

(infringing machines, as well as for those

who are producing the machines.”

Lord Justice Lawton, who issued the
ruling as part of a three-judge panel which
included Lord Justices Templeman and
Fox, said that in his judgment the issue of
copyright in video machines should be
decided before the question of revealing
names and addresses of those placing
machines should be decided. He also
pointed to the fact that, in England, copy-
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JACK’S AMUSEMENT CO.
IS GROWING TO SERVE YOU -

NOW WITH TWO LOCATIONS

4019 Ave. ‘A’
310 Strong Hwy. Lubbock, TX 79404
El Dorado, AR 71730
806/762-6283
501/863-5600 .
or in Texas Toll-Free

Jack Ethridge, President ) -692-4208
Brad King, Sales Magr. 1-800-69 0

Mel Harp, General Mar.

For factory authorized sales and service call Jack’s.
“We are large enough to serve you and small enough to appreciate you.”

You say interchangeable games mean
low-earning games"

NO WAY!!

If you own our cabinets, you’ll be able to interchange
with any of the new top games we have for you.

FEATURING:

‘LADY BUG’ AND OTHERS

We produce and sell only legal games; so there’s no copyright hassle.
High-quality cabinetry ® Electronic components

'ELECTROGAME INTERNATIONAL CORP.

67 Overlea North

WANTED: Massapequa Park, NY 11762 WANTED:
MANUFACTURING 516/799-%299 ® Telex: 475-4242 DISTRIBUTORS

RIGHTS TO REPRESENT
NEW VIDEO CALL TOLL-FREE OUR GAME
GAMES 1-800-645-9164 LINE

“The wave of the future.”
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right had not been established for video
games.

However, he did indicate that if it was
decided that Sega did have copyrights in
connection with the game, it would be
entitled to information about where the
games have been placed. ]

VENDING
PROFITS
REPORTED

Slightly more than half of the vending
companies reported higher net profits for
1981, compared to 1980, although 68.8
percent achieved sales increases, according
to the annual “How’s Business” survey
conducted by the National Automatic
Merchandising Association (NAMA).

“Geography made a big difference in the
survey results,” said NAMA President G.
Richard Schreiber, “as member firms in
New England, the Southwest, and in the
Rocky Mountain states reported better
sales results than the national average.”

The nationwide study, conducted by the
NAMA statistical and research depart-
ment, covered reports from 276 operating
company member firms.

Vended product sales were reported
higher by 68.8 percent of the participating
firms, 14.5 percent were even with 1980,
and 16.7 percent had lower sales in 1981.

Net profits were reported higher by 52.7
percent of the companies, lower by 31.5
percent, and 15.8 percent said there was no
change in profits from 1980 to 1981.

“It is obvious that the effect of the
recession was selective in 1981, hitting
some parts of the country severely while
others nearly escaped its effect,” Schreiber
stated.

Net profits were better than the average
in the East, New York and New Jersey, and
in the Southeast. The profit picture was
least favorable in the Northwest (only 18.2
percent did better than in 1980), in the
Rocky Mountain area, and in the Great

Malx

The Henry W. Mali & Co. Inc.

257 Park Ave. South
New York, NY 10010
(212)475-4960

Call TollFree: (800) 223-6468
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Lakes area, where 43.7 percent had
increased profits but 35.2 percent had
lower net profit (compared to the 31.5
percent lower national average).

Those reporting higher volume credited
primarily higher prices (76.3 percent of
those reporting) and new accounts (71.6
percent of those reporting), while 28.4
percent cited greater unit volume of
vended products per machine.

Vending companies that reported
“manual” sales (foods and beverages sold
other than through vending machines) said
volume was up for 60 percent of the partici-
pants, 21.2 percent held even with 1980,
and 18.8 percent reported lower manual
service sales.

. ‘Wénded Product Sales’
- For 1981 Compared -
P : to 1980

Asked to estimate sales forecasts for
1982, 60.8 percent of the companies expect
higher volume, 21.2 percent expect to stay
even with 1981, and 18 percent foresee
lower volume.

Reports of unit sales by product cate-
gories (asked for the first time in the
current survey) were mixed, but unit sales
of confections and snacks improved for
most of the reporting companies.

Vending machine buying plans were
most favorable for glassfront snack
machines (79 percent plan to purchase)
and hot beverage vendors (76.3 percent).
At the lower end of buying plans, 44.4
percent expect to buy can or bottle bever-
ages, 37.8 percent will purchase canned
juice/milk machines, and 27 percent plan
to purchase pastry vendors. o

CITIES
ATTACK
TRUANCY

Cincinnati’s City Council and St. Louis’s
Board of Aldermen are considering pro-
posals to keep school-age youth from
playing video games in hope that restric-
tions will reduce truancy problems.

In Cincinnati, the City Council wants
games turned off during school hours, but
Paul Nemann, an attorney representing
the Mid-State Theatres there, said his
client, who operates several games in each
of its theaters around the city, has requested
that he file a letter of objection to the
council’s proposal complaining the effort
by the city is unconstitutional.

Nemann said that since the city alleges
the games cause truancy, and on the basis
should be restricted, its actions are “clearly
unconstitutional”as found by the Supreme
Court in the Aladdin’s Castle vs. City of
Mesquite case. (See Play Meter, April 1, p.
66.)

Nemann does not expect the case to
come to litigation, but he hopes that the
city will drop the hourly restriction clause
before it attempts passage. The ordinance
would result in a $100 fine to the location if
minors were discovered playing during
school hours. :

In St. Louis, Alderman Virvus Jones
wants to require teenagers to get their
parents’ permission before they are
allowed to play. He believes, said one of
the city’s newspapers, “this would make
the teenagers’ bad habits disappear.”

Jones wrote his bill after he became con-
vinced that elementary and high school
students were skipping school to play
arcade games. The bill would classify any
business housing two or more videos as an
arcade. Such a business would be subject
to the parental consent rule.

The St. Louis Aldermanic Public Safety
Committee agreed to meet to approve
the bill, and then submit it to the full
board of Aldermen. ®

Billiard Cloth

Style 820 —Plain, Style 920 —Backed
Fabrics developed specifically for

coin-operated tables.

Available through your distributor.

Write or call for color card.
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How the West (and wild
profits) are won:

For happy trails and happy players,

MADE IN USA

TAITO.

1 or 2 player upright:

Height: Width: Depth: Crated Weight:
170 c/m 61 ¢/m 76 c/m 126 kg.
67" (24") (30" (280 Ibs.)

Can law and order prevail in this thrilling
tale of yesteryear? You'll soon find out be-
cause player after player will line up fo see
if, as Sheriff, theirbadge, their skill and their
six-shooter can stand befween the train
getting through and bands of outlaws sef to
ambush it! Simplicity of play concept com-
bines with a constant variation of elements
and exciting action fo assure never-ending
play appeal.

Players can't shoot over the train, but they
can fall back and get the bandits from be-
hind, gallop hard to get ahead of the frain
and shoot over their shoulder and even
cross the tracks for an all-out shoot-out
complete with ricochefing bullets!

Players can maneuver in 8 directions and
aim and fire in 8 directions. A bullet will do
them in and so will riding recklessly into a
cactus, rock, riderless horses, the train itself
or the fort walls, orriding off the bridge into
the river.

If a low-down varmint jumps on top of the
train, the only way players can get him is to
jump on the train themselves and gun him
down. But if the frain's passing a low water
pipe, players must quickly lie down or be
thrown from the train. When their horse
gallops close fo the train, they can jump
back in the saddle again. If 3 hombres get
on fop of the frain or players get knocked
off their horse 3 times (adjustable) in this
saddle-up shoot-'"em-up, it's Boot Hill!

Each fime players wipe out a band of out-
laws, they get to practice their aim. Thei
horse will foss a silver dollar in the air and
they'll get 1 chance to shoot it for bonus
points. A total of 50,000 points (adjust-
able) earns them another chance to knock
out the gunslingers.

Fof technical service, call the hot line toll-free (except in lllinois): (800) 323-0666.
TAITO AMERICA CORPORATION « 1256 Estes Ave. ¢ Elkk Grove Village, IL 60007 » (312) 981-1000 e Telex 25-3290



MOT LOOKS
TO FUTURE

The Music Operators of Texas (MOT)
completed its annual convention with an
appointment the association believes will
make the coming year the most productive
in its history. The Texas operators have
hired Don McCullough and Association
and Society Management Inc. to direct
MOT for the coming year.

Until the appointment, volunteer per-
sonnel conducted association business.

“Now,” offered MOT President Dock
Ringo, “Members can be assured that
when they pay their dues, the money will
g0 to an organization that is professionally
run.”

The agreement was the highlight of the
MOT convention held June 3-5 at the
American Hotel in Ft. Worth, Texas.

The association also used the convention
to announce its manufacturer of the year
award winner, the Dynamo Corp.

Dynamo assisted the state association
by sponsoring its member operator state
pool championships and “did more than
anyone could have hoped for,” Ringo said.

“They filled in where the association left
off by supplying the tables, trophies, and
even prize money we couldn’t come up
with,” Ringo told Play Meter.

Additionally, Dynamo came to the
finals with two surprise gifts—a home pool
table to the tournament champion and a
coin-op table to his sponsoring operator.
The second annual MOT tournament was
held March 21 in Austin, Texas. °

ATARI
REWARDS
DEED

Atari rewarded two New Jersey youths
who played in a video game marathon
to raise funds for Tommy Mitchell, a
10-year-old in need of a $60,000 kidney
transplant.

In an attempt to raise monies for the To
mmy Mitchell fund, Jimmy Hallahan, 17,
and Michael Spinak, 16, recently played
the Atari Missile Command coin video
game for 50 consecutive hours at the Twin
Rivers Amusement Center in Hightstown,
New Jersey. They raised a total of $1,200
through pledges and contributions.

“We felt this special deed and unique
application of video games should not go
unrecognized,” said Raymond E. Kassar,
Atari CEO. As a result, Atarirewarded the
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boys with an all-expense paid trip to its
headquarters in Sunnyvale, California,
where they were presented with a matching
funds check for the Tommy Mitchell fund
in the amount of $1,200.

The youths departed from New Jersey
on June 6 and arrived in California four
hours later. They were greeted by a full
schedule of activities commencing with a
complete tour through the facilities,
including the company game room and a
visit to nearby San Francisco.

Upon return to New Jersey on June 9,
the boys presented a total of $2,400 and an
Atari Video Computer System and selected
cartridges to their friend. Tommy
Mitchell. °

GETTING
SPECIAL
CARE

W -

Patients and staff enjoy the challenge at
Philadelphia’s Children’s Hospital, the
nation’s oldest care center devoted entirely
to children.

Active Amusement is actively committed
to creating goodwill for coin-op dealers in
its community. The Philadelphia distrib-
utor is involved in two projects that bring
the fun of coin-op competition to people
who don’t have the opportunity to fre-
quent local arcades.

On May 7, Active donated five games to
Children’s, Hospital in Philadelphia:
Atari’s Warlords, Exidy’s Bandido,
Taito’s Zarzon, Atari’s Breakout, and a
Kaye bumper pool table. The event was
covered by three local television stations
that aired coverage during their evening
news programs.

Active’s vice president, Frank Ash,
noted: “We are excited at the prospect of
contributing to making a child’s hospital

stay less traumatic and putting the children
more at ease in their new environment.”

Active’s other recent philanthropic
venture was to help provide a game room
at a home for the elderly. Tenants at the
Robert Saligman Home decided they
wanted to use some of the money donated
to the institution for a game room, and
Active was excited enough about the idea
to match the home’s funds. With this
financial boost, the home was able to pur-
chase an Atari Asteroids, Midway’s Ms.
Pac-Man, a pool table, a shuffleboard, and
a Midway Space Invaders.

“As soon as our truck pulled away, the
tenants lined up to play,”said David Gilfor
of Active. “The game room has become the
most popular spot in the building. The
tenants are probably practicing in antici-
pation of challenging their grandchildren
and great-grandchildren when they come
to visit.” .

TORNADO
TABLES
TWO

Tornado’s table soccer college connection
has turned a dividend for the firm in Gary
Bartlett. Bartlett has signed with Tornado
to help expand its table soccer presence via
the scholastic market.

At about the same time, the company
announced an agreement with Frank
Seninsky of Alpha Omega Amusements of
New Jersey to market its foosball tables in
the northeast region of the United States.

Bartlett had helped conduct the Asso-
ciation of College Unions International
annual table soccer tournaments when he
became familiar with Tornado as a
sponsor of the event. He will concentrate
on bringing Tornado table soccer to
colleges, high schools, and church
markets.

“Gary is highly respected through his
active involvement with the association,”
noted Ed McCloud of Tornado. “He will
definitely be an asset as Tornado seeks to
establish table soccer as an intramural/
extramural sport and our quality table as
standard equipment in the education
system.”

The Tornado table is prevalent in
Oklahoma, Texas, and other southern
market areas, McCloud said. He hopes the
agreement with Seninsky will bring pro-
minence to the table in 13 northeastern
states. Seninsky will market the Tornado
table soccer piece in Maine, Vermont, New
Hampshire, Massachusetts, Connecticut,
Rhode Island, New York, Pennsylvania,
New Jersey, Delaware, Maryland,
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SHORT SUBJECTS

Republican Rep. James Coyne of Pennsyl-
vania is using video games to lure lobbyists
to a political fund-raising party on Capitol
Hill.

Coyne is asking $200 apiece from

- attendees to the Capital Hill Club to help
him retain his seat this fall. To guarantee
interest in his affair, he has hired eight Pac-
Man games to provide entertainment at
the party.

By using the games to spice up his contri-
bution drive, Coyne is getting double
mileage out of the word “Pac,” which also
refers to political action committees
formed by corporations to donate money
to candidates.

* % X % %

Leslie Hauser has resigned from Exidy.
Formerly vice president of administration,
Hauser contributed six years of service to
the company, She gave no indication of
immediate future plans. Hauser and Exidy
President Pete Kauffman jointly stressed

that the parting was amicable.
* k% * % %

Showbiz Pizza Place has opened its first
franchised restaurant. The Nashville,
Tennessee, site will join 75 Showbiz Pizza
centers currently open in 19 states. Fran-
chise owners are Gordon Prince and his
wife, Betty Mercy-Prince.

* % % % %

Royal Distributing of Cincinnati, Ohio,
has added Cinematronics products to its
menu. Joe Westerhaus, president of Royal,
hailed the addition of Cinematronics’
Naughty Boy and Jack the Giantkiller.

Xk

Atari has announced a joint venture with
Lucasfilms Ltd., the California film com-
pany that produced “Star Wars.” Under
the agreement Atari will utilize the film
company’s developments in computer
technology and special effects.

O/IN

® Face Plates
e Midget Channels

Customer Service
(312) 279-9150

Ray Nicholson

ECHANISMS inc.

817 Industrial Drive,
Elmhurst, Ill. 60126 - 1184

Manufacturing Coin Mechs, Domestic And Foreign, for
the Coin Operated Amusement Machine Industry

e Complete Door Systems
e Coin Boxes
e Anti-Flip Kits

e Anti-String Kits
e String Cutters

Ron Rollins
Frank Schubert

Get set for the September 1
Distributing issue.

30

'Virginia, and West Virginia.

Seninsky operates games in colleges
throughout the northeast region of the
country, and Tornado’s connection with
college unions was a major factor in the
Seninsky agreement, McCloud said.

As part of that agreement, Seninsky will
co-sponsor four of the 15 regional com-
petitions that lead to the College Union
International foosball finals.

Tornado is currently promoting its table
via a spring/summer tournament schedule
which, McCloud reported, has nearly com-
pleted its schedule. Thirteen tournaments
were scheduled for this season in sites from
Tennessee to Texas. L]

7-ELEVEN
CROWNS
CHAMPION

After four hours of heated competition,
Tim Collum of Boyd, Texas, emerged the
winner of the first annual Texas Video
Game Championships benefiting the
March of Dimes.

Collum won a $1,000 cash prize and two
full-size video games. A $5,000 donation to
the March of Dimes was also made in his
name.

The tournament, co-sponsored by
7-Eleven stores and the Dr. Pepper Co.,
began in April at 7-Eleven stores through-
out the state.

Collum, who had advanced to the state
finals through the grueling rounds of
elimination play, was also the state winner
on Pac-Man. Also advancing through
eliminations were Alex Dubler of Austin,
the state winner on Tempest, and Billy Joe
Cain of Freeport, the state winner on
Defender.

The three then battled it out on three of
the nation’s newest video games: NATO
Defender from Pacific Novelty, Space
Dungeon from Taito, and Zektor from
Sega/Gremlin. Following the unveiling of
the new games by 7-Eleven emcee, Dan
McCurdy, the three contestants were given
brief familiarization sessions by the
respective  manufacturers Bill Cravens,
Mike VonKennel, and Bob Harmon.

John Gatens, president of Southwest
Vending Sales Co., and Tommie Chatten
of Southwest’s Dallas office, assisted
7-Eleven in coordinating the new equip-
ment that allowed contestants to show
overall proficiency rather than duration.

The contestants had 10 minutes on each
of the new games to add cumulative high
scores. Collum was the winner with cumu-
lative points of 262,535. Cain was second
with 254,205, and Dubler third with
237.155. [
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SNAPSHOTS

Lawrence H. Kesselman has been named
national sales manager of Original Equip-
ment Manufacturing sales for the Wico
Corp. of Illinois. Wico offers parts,
supplies, and accessories to the coin-op
industry. Kesselman will develop new
markets for Wico’s products in the com-
mercial pin game and video industry, as
well as promoting other Wico manufac-
tured items.

The 1982 World’s Fair in Knoxville,
Tennessee, is offering visitors a view of one
of the year’s great international phenome-
nons, Pac- Man fever. This exhibit features
products that display the popular
character.

Myrel A. Gordon is the new executive vice
president of Bally Manufacturing’s
Aladdin’s Castle Inc.

Gordon will direct the arcade chain’s
leasing activities in accordance with the
company’s expansion and diversification
programs. Bally’s Aladdin’s Castle now
owns 341 family amusement centers
throughout the country. Gordon’s most
recent position was vice president of
leasing for Aladdin’s Castle.

Bally Pinball Division and Bally Midway
Manufacturing recently gathered with
their European distributors at the Salon
Churchill in Monte Carlo for a distributor
meeting.

Topics discussed at the meeting were:
how to sell pinball in a video market,
manufacturing plans for pinball and video
for the remainder of 1982, the presentation
of new pinball and video products, and
copyright protection in Europe.

Pictured here is the entire Bally/ Midway
European distributor network atop the
Sporting Club in Monte Carlo.
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THE BAD NEWS
OUTWEIGHS THE GOOD

By Mike Shaw

Video Zeal Zaps
Corner Store Woes

Bazaar management
plans for video arcade

City council

Video game expansion vetoed

Threat of suit doesn’t change

council’s mind on video games

High school student drops dead at controls

TEEN KILLED BY
VIDEO GAME

uep\-o8J 01
Jouep ] ued
no< nq ‘go {

| Massive stress short-circuited his heart, says alarmed coroner

Town Vs. Video-Game Fever

Law Would
Limit Ages

Sunrise joins video-game ban wagon
Wor onDwrgs

Video Games: The New Drug @

he industry’s war against bad
publicity is far from over. Recent
clippings from the nation’s news-
papers indicate that sentiment is running
heavily against videos.
Parents and city councils alike are afraid
a video game can corrupt the youth of
America. And when several games are set
up side by side under one roof, the fears
become horrors that the games are some
new kind of drug addicting the unsus-
pecting youngsters.

32

The bad news
Just one day’s clippings produced the
following view of the video industry:

—The Chicago Tribune reported the city’s
southside suburb, Burbank, had enacted a
10 percent gross revenues tax on videos
and other forms of amusements such as
cable and subscription television. The tax
was passed unanimously by the city’s
council, and the revenues will be used to
repair streets.

—After a 10-month battle with city
officials in San Gabriel, California, the
Satellite Entertainment Center has
reopened. But, after winning a court battle
against a city moratorium on arcades, the
owners are still uncertain whether they will
be allowed to remain open. The city has
filed an appeal to the judge’s decision.
Another arcade that had been closed,
Quick Silver, was unable to reopen. Its
owners were forced to give up when they
could no longer afford the accumulated
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costs. San Gabriel’s Mayor Edward Lara
said he was “entirely against video
arcades” because they generate drug
abuse, vandalism, and delinquency in
youths.

—The Weekly World News headlined its
June 1 tabloid: “Teen Killed by Video
Game.”

The story went on:

“Shocked players at the Calumet,
Illinois, video center were stunned as they
watched the 18-year-old youth suddenly
slump at the controls of Berserk and slowly
crumple to the ground...Incredibly, Dr.
Albert Willardo, the coroner for Lake
County, Indiana, said the tension of
playing the game actually killed the high
school youth.”

Later in the article, after lambasting the
video game, the writer reported that the
youth “had an undetected heart condition”
and was “overweight.”

—By unanimous vote, the Dacono,
Colorado, City Council approved an ordi-
nance requiring video players to be 16
years old or in the company of an adult.
The council action was taken after Police
Chief Ted Kozanecki warned.city officials
there was “definitely a connection between
video games and a string of burglaries
earlier this year.” The article indicated the
chief may have had no proof to back his
assumption.

—In St. Louis, aldermen want to place
high licensing fees on machines, and
include one and two machine locations
under arcade restrictions. They contend
that they have “received numerous com-
plaints from constituents about rowdyism.”

—Nora Hamerman, editor-in-chief of War
on Drugs magazine, wrote that video
games have “all the mind destroying
potential of drugs.” She said that, ulti-
mately, “parents are going to have to take
aim at the powerful interests that promote
this new menace and own the companies
that produce the games... These companies
just happen to be controlled by the same
personalities and financial interests that
make up the cream of what the National
Anti-Drug Cpalition has made known as
Dope Inc.”

—In Calumet City, Illinois, the state’s
attorney has to decide whether to “take the
mayor to court” because he issued a license
to the Quarter-Horse Fun Center. The City
Council wanted the license to go to another
business.

—The Camarillo, California, City Council
met to consider how “to tighten its control
on the games.”

—The Yonkers, New York City Council
met to discuss an ordinance that would
limit the location of games and ban any
new arcade openings. The vote was 12to 1
in favor of the issue.

34

—Bette Reinhartsen, writing for the
Anaheim, California Bulletin, reported
that “84 percent of the residents and busi-
nessmen in the area of 718 North Anaheim
Blvd. pulled the plug on a proposal to
install 25 video machines, and city council-
men backed their stand.”

One businessman, she reported, “pointed
out that the attractive nuisance would
engender vandalism, noise, burglary,
fighting, and additional policing.”

—In Philadelphia, Nancy Jo Wynne is
leading the crusade to block an arcade
opening in the city’s 21st ward. She con-
tends “the installation of the games would
create a hangout in the area that would be
frequented by local youths.” Mary
Ehrhorn, treasurer of the Upper Rox-
borough Civic Association, said “the noise
those machines make is absolutely
appalling.”

I blanch everytime
I walk into a place
that has them (the
games). They are a
damned nuisance to
gyveryane . but the
poor slaves who play
them.

—Bill Porterfield

—In Sebring, Florida, a parent com-
plained to the editor that her son, “that I've
never had any trouble with, took money to
put in Pac-Man. I've written a letter to the
Majik Market manager and told them that
we will no longer shop at their store as long
as they keep the machines there.”

—The Midland, Pennsylvania, borough
council voted in a $100 per machine tax.

“All businessmen contacted,” read the
article in the Midland News, “said their
current profits are not high enough to
warrant such a high tax.”

—Lawndale, California, passed an ordi-
nance prohibiting minors from playing the
games between 7 a.m. and 3 p.m. on
weekdays during the school year. Playing
was also banned after 10 p.m. on nights

preceding school days and after midnight
all other days. The town’s mayor said
“numerous phone calls from worried
parents and concerns of some teachers
prompted her to act.”

—Bill Porterfield editorialized in the
Dallas Times Herald that “these games do
indeed exert a hold over our kids that is
creepy...I blanch everytime I walk into a
place that has them (the games). They area
damned nuisance to everyone but the poor
slaves who play them...If the fascination
for video games grows, which it appears to
be doing, I can see parents hiring de-pro-
grammers to save their children from
becoming video zombies.”

—The Miami Herald reported that nearby
Sunrise City wants to “join the video game
ban wagon” by outlawing the games from
most establishments and attaching a $100
permit fee to each game located.

—Residents of Sebastopol, California,
convinced the City Countil to not allow
Chris Kyriacopoulos to expand his busi-
ness. The operator wanted to increase the
number of videos in his arcade from 20 to
50, but the council thought it best “to wait
out...nine months to see what kind of
impact the game center has on the com-
munity.”

The good news

After extracting comments from these
17 articles that comprised one day’s
reading and placing the objections side by
side, the pervading absurdity of the com-
plaints being voiced about videos is
laughable. But the way these objections are
hurting the industry across the country is
certainly not amusing.

The stories from that pile that offer a
positive image for videos are more factual
and logical than the antithesis, but not so
plentiful.

—West Virginia University tabulated its
video profits for the 1981-82 school year
and determined it had an additional
$150,000 to spend on its effort to continue
offering quality education to its students.

—The city manager of Webster Groves,
Missouri, a suburb of St. Louis, wants to
install four games at the municipal
swimming pool and ice rink. He estimates
the revenue from the games would exceed
$7,000 and help the city balance its budget.

—Meyerson Distributing supported an
Iowa-Nebraska Pac-Man contest. Players
entering the competition paid a $1 entry fee
that went to the American Cancer Society.

—Bill Cosford, editorializing in the Miami
Herald, wrote that Brookhaven, New
York’s most famous citizen, anti-game
campaigner Ronnie Lamm, was voicing
“an outcry over a phenomenon patently
harmless...At last, in video games, we have
the new rock ‘n’ roll.” L]
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Computer program devised

for yjukebox operators

By Norman Dolph

T wo problems every jukebox opera-
tor faces:

1. What records have been on
which locations?

2. The title strips.

The arrival of the small computer now
helps the operator solve these problems in
a fraction of the time of “legal card” and
typewriter methods.

Stoy Inc. of New York City has devel-
oped a program that will run on almost any
microcomputer—Apple, TRS-80, North
Star, Xerox 820, the IBM Personal Com-
puter, and many others. The size of the
route dictates the size of the computer. The
original system was for 120 locations,
changing five records every two weeks. The
program can accommodate any number of
locations up to 500, and any number of
records in a change in any pattern of
changes (i.e. some locations monthly,
some weekly, some every other week).

The miracle of the program is: even
though you buy 75 copies of a new selec-
tion, you only have to type the title strip
once for as long as you ever place that
record.

Furthermore, the situation of sending
your man to a location with five records
and five title strips and finding that two of
the selections are already on the machine
cannot happen, because the computer
automatically updates and maintains a
perpetual inventory of all the titles that
have ever been in each location.

Here is how it works:

The program comes configured and
ready to run on your computer. It is
supplied on a floppy disk.

You insert the disk and the program is
loaded. You are asked to enter today’s
date. (The operator only has to enter the
date once, and every transaction for that
date has that date posted automatically to
it. Thus in the future you can tell when you
first added a new selection to the system.)

The date is checked for validity (no
December 32nds, etc.), and then a menu is
displayed giving you the following options.

1. Add A New Location To The System

2. Add A New Record To The System

3. Pick And Pack (layout records, for
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The H.W. Dolph Distributing Company installed a Xerox 820" small business
computer to take over time-consuming chores.

Te0aTS DATE I8: foril 20, 1982
|7 I8 THE SELECTION WABER OF TNE RECORD YOU WANT T0 M0?
? 1002637

1002637

ENTER THE BEST SIDE TITLE BXACTLY A8 YOU MNT IT O NE STRWP

NILD TURKEY

ENTER THE ARTIST WARE DXUACTLY AS YOU NANT IT 00 TE STRIP
Laoy J. Dalten

ENTER SACK SIDE TITLE EXACTLY AS YOU IMNT IT G0 TIE STRIP
m&mnﬂm

This is what the operator will see after entering a new record.
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These are some of the screens the operator will see as he uses the program.

The computer keeps an eye
on the jukebox

For over fifty years, The H. W. Dolph
Distributing Company—Howard and his
son Dorian Dolph—have run AMI juke-
boxes in Oklahoma. They, like many
operators, have kept track of what loca-
tions have what records by a ledger card,
hand posted system. Often records were
duplicated on location and several hours a
week in posting were required to keep up
with 100 locations...to say nothing of hand
typing 10,000 program slips a year
(actually more like 11,000 considering that
at least one in ten was spoiled in typing and
restarted).

In March, they installed a Xerox 820
small business computer to take over these
chores. The program was written by
Dolph’s son, Norman, a graduate of Yale
in computer design. A session to add new
selections and type-title strips for a day’s
collections (typically eleven locations) now

takes about five minutes, whereas formerly
it took two hours typing, posting to the
location card, and posting to the record
sheet.

All error free on the first show.

The savings in manpower works out to
about $22 per day counting benefits. But
more importantly, the operation has been
able to avoid hiring a second man to collect.
The typist/collection man now has two
extra hours in his day, and the operation
has twenty percent more growth potential
before they need to add another employee.

The system will pay for itself in a year at
these rates, and the next step will be to
begin coin count reconciliation and return
on investment analysis using the computer.
And, the computer can be used to burn
EPROM’s, and as a general purpose word
processor for effortless, polished cor-
respondence. L

EAGLE CONVERSIONS

WE HAVE THE TECHNOLOGY:
WE CAN REBUILD IT

Get the latest game at a fr
machine with our

HIGH QUALITY

P.C.B. Conversions
P.C.B. Repairs
P.C.B. Conversion Kits

For the most interesting possibilities at competitive prices ring
Kev or Steve at

EAGLE CONVERSIONS
25 Eagle St., Bldg. #5,

(401) 751-5438

action of the cost of a new

Complete Video Rebuilds
Sales of Game Boards and
Power Supply Units

Providence, RI 02908
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specific locations)

There are supplementary options for
purging locations, printing reports, and
correcting entry errors.

Option one...

When you are setting up the system, or
if you have added any new locations, you
choose option one.

The computer assigns a number to the
location, and then you type in the location
name, address, phone number, proprietor,
and what other data you want to keep a
record of about this location and its
machine.

Next, the computer asks for the collec-
tion day and the cycle on which the
machine is serviced, for example, 1st and
3rd Tuesdays or 2nd and 4th Fridays. The
operator responds and this location is now,
grouped with the others that are serviced
on the same day. (As a practical matter,
you only need to use option one once at the
setup and then again as you add locations.)

Option two...

When all the locations are entered, the
computer shows you the main menu again.
Now you add new records by selecting
option two.

The computer asks for the selection
number of the record. You enter it.

The computer asks for the title of the
best side (usually the ‘A side, but as you
know, sometimes you want the B side title
on top), if you try to enter a line that is too
long to print, the computer rejects it and
asks you to re-enter.

The computer then asks for the artist’s
name and the back side title.

That’s all there is to it. Keep entering as
long as you have new records. If you try to
enter a record that is already on the system,
the computer will reject it. The computer
automatically centers the title strip copy as
you enter it and displays the strip exactly as
it will look when printed.

It may take four or five hours to enter
the 300-400 selections that you need to
start the system up, but you only have to
do this once. Then it takes only a few
minutes to enter the new selections you
add each week.

Option three...

When all the new records are on the
system, you proceed to the selection
process. (Option three: Pick and Pack)

The system will ask you which batch are
you pulling for (Tuesdays, for example).
You make your selection, and the com-
puter will respond with a display of all the
locations you see on these Tuesdays, and
ask you to verify that this is the batch you
are interested in.

If you okay it, the computer will ask you
which record you are interested in. You
pick up the first new record, enter the
number, and the computer will respond
with a display of the number and name of
every location in that day’s batch that has
not had this record. (For a brand new
record, naturally it will show them all. But

PLAY METER, July 15, 1982



for a record that you tried out on some
locations or an older record that you are
“re-cycling” from one location to another,
it will only display-locations where the
record has never been.)

The computer asks you which location
number you want to put the record on, and
you respond. It keeps asking till you have
put this record everywhere you want to put
1t.

You go through this for all the records
you want to put out on location. (The
process moves quickly, typically three
minutes for fifty records, five to ten
locations each in a batch.)

When you are done, you get a re-display
and review to give you a chance to make
any changes, and then you push “p” to
print and—bang—out come the title strips
at the rate of one a second.

The computer uses specially prepared
title strips with perforated sprocket feed
edges. They are continuous belts, and the
sprocket holes keep the strips aligned in the
printer for high speed printing.

The title strips emerge with a header
strip showing the date, the location name
and number, and the collection day. Next
come the strips for that particular location
already sorted. So if you tear the belt at
each header, all the strips for a location are
together and you can keep them that way
till you are right at the machine.

The system contains other modules for
correcting input errors, printing out
reports of what records have been where,
and purging locations from the system.

Any operator who has been considering
the purchase of a computer for the account-
ing side of music and games now has an
additional reason to buy one. If the opera-
tor already owns a computer, then the only
purchase necessary is a good printer and
the program. The printer quality is impor-
tant so the strips have an “executive look”
and not like a phone bill typed by com-
puter. A daisywheel printer has letter
quality and carbon ribbons just like the top
of the line Selectric typewriter.
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