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@ 3,000 Tickets Per Deck

® Less Time Loading Tickets

@ Traditional Look and Feel

® Tested and Approved at over
400 Dispensors

@ SPECIALTY TICKETS

e THERMAL TICKETS

e WRISTBANDS

eROLL TICKETS

e SHEET TICKETS

© REDEMPTION TICKETS

Phone: 1-800-428-8640
FAX: 1-888-428-8640

9610 North State Road 67
P.O. Box 823 - Muncie, IN 47308-0823

WEBSITE: www.muncienovelty.com
E-MAIL: info@muncienovelty.com
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You can tell a lot
about a person by the
company they keep.

At the AMOA-Notre
Dame Program, you're
In very good company...
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“What can you say about this program?

Or better yet, what can't you say about it? For all the

years | have been in the coin-op business, attending the AMOA-

Notre Dame Management Program was one of the greatest benefits to

me, my business and my customers. The knowledge and ideas | brought back
were substantial. | encourage anyone who has never attended one of these
classes to do so, either owner or employee. It will be worth it.”

Chris Warren, Century Gaming, Helena, MT
President, AMOA-National Dart Association

2003-04 President
Amusement & Music Operators Association

v/ Powerful Learning
v/ Professional Growth
v/ Personal Development

October 22-25, 2010 — Experience It For Yourself.

Contact AMOA today to sign up for the upcoming startup of Class XV, or for alumni, the Masters Il program—
both to commence this October. Contact Lori Schneider at 800-937-2662 for more details or visit: www.amoa.com
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32 AAMA/AMOA Amusement Expo Bonus Coverage
An event this big required two issues to do it justice. In
this special 12-page section, we feature candid snap-
shots, advice from top operators, more equipment, a
reception hosted by Aristocrat Technologies, a Century
Club meeting, and young players’ game picks.

44 FEC Report: Cautionary Tale
Alan Ramsay returns with a column detailing an insidi-
ous—and often undetected—threat against your busi-
ness: “silent partners.”

59 Nightclub & Bar rocks Las Vegas
The Nightclub & Bar Convention and Trade Show
brought together hundreds of exhibitors and thousands
of attendees to the Las Vegas Convention Center. We
took a spin around this dizzying event to see the coin-
op presence, and beyond.

76 Bulk Business at the Amusement Expo
We caught up with the men and women of the bulk and
redemption business at the AAMA/AMOA Amusement
Expo. Take a look at some candid shots of the colorful
products, and quirky characters.

On the cover
JVL Corp. is meeting the future head-on, and is push-
ing the boundaries of innovation with its new Media
Stream technology. See what this means for the future
of out of home entertainment.
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EDITORIAL

BONNIE THEARD

We want to hear from
you about any of the
articles in this issue or
topics you’d like to see.
E-mail:

(editorial@playmeter.net)

he question on everyone’s mind is simple: How is business? Is there hope at the
other side of this seemingly endless tunnel of stagnation? One of the best answers
came earlier this year at the Amusement and Music Operators Association (AMOA)
Council of Affiliated States Meeting in San Antonio. In a word: flat. Flat is the new nor-
mal. Increased efforts, better service, and more promotions are needed to maintain the
status quo. Many in the industry are holding their own in the current economy.

It is hoped that the American Amusement Machine Association
(AAMA)/Amusement and Music Operators Association (AMOA) Amusement Expo,
a combination of the industry’s fall and spring shows into one major event, will be
the jumping off point for a better outlook in 2010.

Charles Goldstuck, CEO of TouchTunes Interactive Networks, commented on
the Amusement Expo: “There is better energy and more momentum at this show.
People are starting to feel a little better. They are struggling, but are stable. There
are signs of scattered regional improvement in business conditions, and there is
more of a neutral feeling on the economic climate.”

He took a realistic approach to today’s marketplace: “We have to bridge the
gap between our products and services and what consumers expect in venues. We
have to build what consumers want, and what works in locations. We have to par-
ticipate in a meaningful way with consumers. They are more demanding, more
discerning, and have greater expectations. I'm bullish about the opportunities in
this digital age.”

As I walked the floor of the Amusement Expo, I had an overall positive feeling.
Most of the attendees and exhibitors I spoke with had a positive attitude. In
advance of the show we had estimated eight pages of new products for our popular
“Games at a Glance” comprehensive game list that operators appreciate. Instead,
we had 10 pages of new products in the April issue, and an additional page in this
issue. Clearly, there were more new products for operators to consider.

Due to the dates of the show and our deadlines—which rarely mesh—we split
our coverage, with 23 pages for the Amusement Expo in April, and 19 pages this
month. There was a lot going on at the show to draw the attention of any reporter.

Also included in this issue: coverage of the “Coin-Op Think Tank” seminar fea-
turing past recipients of the Play Meter “Operator of the Year Award.” Due to the
time slot of 8 am. on the last day of the show, the crowd for the seminar was
small, but attendees who braved the hour got a mega dose of good advice from six
outstanding operators from various parts of the country willing to share their ideas
and experiences. You can’t put a dollar value on that kind of information coming
directly from those in the trenches.

Whether you attended the show, or sat this one out, you will find much to enjoy
in this issue. More signs point to a forward-looking industry. If our game list is any
indication, good products are plentiful. If the comments from the show floor are
any indication, business is starting to pick up. Let’s hope that glimmer of a trend
continues. A
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AMERICAN AMUSEMENT
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Hilton Indian Lakes Resort - Bloomingdale, IL

American Amusement Machine Association (AAMA)
450 E. Higgins Road ¢ Suite 201 « Elk Grove Village * IL + 60007
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* No Sticky Mess

* Simple To Operate And Maintain
* Automatic Self-cleaning

* Automatic Climate Control

* |CT Bill Acceptor

* Electronic Coin Mech

» 24/7 Gold Standard Support

Highest ROI & Lowest Cost Per Vend Of ANY Vending Machine

‘%VEND EVER



Join us online to view the magazine
and get the latest updates!

View our linkable
online pages at
www.playmeter.com
(click on current issue)

Check us out on

facebook.

Sign up for our E-newsletter

Join Our Email Newsletter
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o much happened at the first

American Amusement Machine
Association (AAMA)/Amusement and
Music Operators Association (AMOA)
Amusement Expo and the Fun Expo
in March that Play Meter has included
additional information in this issue.

Featured in the following pages are
a photo scrapbook, seminar coverage,
game reviews, Century Club meeting,
hot prize merchandise, and more new
game introductions.

At the press conference for the
shows, representatives from AAMA,
AMOA, and the International Associa-
tion of Amusement Parks and Attrac-
tions (TAAPA) discussed the outcome
of the Amusement Expo and the Fun
Expo.

The tough economy impacted the
shows, in particular the Fun Expo,
which posted lower numbers than the
last Fun Expo in spring 2009 (exam-
ple: 674 attendees for 2010 compared
to 1,115 attendees for 2009). Num-
bers for the Amusement Expo were
close to that of the spring show in
2009 (example: 1,830 attendees for
2010 compared to 1,710 attendees for
2009).

Gary Brewer, President of AMOA,
said, “In talking with exhibitors I
received positive feedback. We’ve
finally answered the request for one
show. We have worked closely with
AAMA for the last six months. If we
put our hearts and minds to it, there is
so much we can accomplish.”

Dates have been selected for
Amusement Expo 2011: March 1-3 in
Las Vegas, coinciding with the dates
for the International Pizza Expo. A
crossover with that show in 2009 got
high marks, and drove more traffic to
both events.

PLAY METER

At the press
conference, (I-r): John
Schultz and David
Cohen of AAMA,
Charles Bray of IAAPA,
and Gary Brewer and
Jack Kelleher of AMOA.

32

Pac-Man characters
brought attention to
Namco’s Pac-Man

Battle Royale.

The opening
ceremonies featured
a Presentation of
Colors by an Honor
Guard from Nellis
Air Force Base.
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Time to visit: Play Meter's booth at the
AAMA/AMOA Amusement Expo was the perfect
spot to visit industry friends. Left: Al Kress of Bench-
mark Games stopped by to see Play Meter Publisher
Carol Lally; right: Joel Friedman of Enco Systems
also took time to visit.

Wedding bells: Cortney Black, Amusement and Game
Sales Representative for American Vending Sales (AVS),
married Graig Kinzler on Oct. 10, 2009, at The Links at
Carillon in Plainfield, Ill. Graig is a two-time Golden Tee
World champion, a former employee of Global VR, and is
currently working in the wine industry. The couple hon-
eymooned in Punta Cana, Dominican Republic; they
reside in the Lincoln Park neighborhood of Chicago.

PLAY METER
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Congratulations to a friend: Illinois coin machine
industry members congratulated John Neville of Black-
hawk Music Co. on being named Play Meter's “Operator
of the Year 2009” at the AAMA/AMOA Amusement
Expo and Fun Expo. From left: Chris Hesch of A.H.
Entertainers, John Neville, Tony Shamma of American
Vending Sales (AVS), and Jacquie Neville of Blackhawk
Music Co.

Pinball forever: Roger Sharpe of Sharpe Com-
munications plays Big Buck Hunter Pro Pinball
from Stern Pinball at the AAMA/AMOA Amuse-
ment Expo and Fun Expo. The former pinball
designer, Play Meter columnist, and game licens-
ing expert loves pinball. At his left is Steve
Epstein, formerly of the famous Broadway
Arcade. Sharpe and Epstein are Co-Directors of
the International Flipper Pinball Association
(IFPA). A
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NEW GAMES

Trade Show Extra

With so many games,
exhibitors, and
products at the recent
AAMA/AMOA
Amusement Expo, it
was impossible to fit it
all into one issue. Here
are some more
products and services
that were on display:

American Alpha Inc. displayed a
wide range of 8-line games, amuse-
ment games, and the Foto Morph
photo booth (available in a portable
version and open-air booth). In both
booths, six entertaining photo modes
give customers new hairstyles and
crazy makeup, and even turn them into
animals. High-resolution prints are pro-
duced quickly. Phone (734)438-0420;
Web (www.americanalphainc.com).

Apollon Global Technologies
(AGT) brought its newest redemption
games and coin pushers, including the
Crazy Circus coin pusher. The carnival
theme appeals to players of all ages, and
is compact in size (32-inches wide by
62-inches high). The game features an
interactive sound package, animated
LCD display, unique “Coin Shower,” and
can be outfitted for ticket redemption.
Other recent games include the Always
Win Crane, Big Cannon redemption
game, FIFA kicking game, and Mr. Box-
ing boxer game. Phone (909)598-5199;
Web (www.agtglobal.om)

Brady Distributing debuted Break-
away Robot Soccer from L.R. Robot
Co., a game that is like Robot Foosball.
Players drive their robots to push the
ball into the opponent’s goal. It is avail-
able in two-player and four-player ver-
sions. Phone: (704)357-6284; Web
(www.bradydist.com).

PLAY METER

Mega Mania Diversions intro-
duced its Snap-Back Shuffleboard Sum-
mit Coin-Op model, which is also avail-
able in a non-coin model. Other non-
coin models include the Pinnacle and
Tavern. Snap-Back games are seven
feet long and play like regular shuffle-
board games. The games feature solid
wood construction and electronic
scorekeeping. Phone (888)322-9076;
Web (www.megamaniadiversions.com).

PM Studios showcased its new
rhythm game, D] Max Technika. The
game runs on a network service called
“Platinum Crew,” which allows all
DJMAX games to network a ranking sys-
tem, online updates, and community

forums. Each machine uploads the daily

scores, allowing players to see their
rank on the Platinum Crew Web site.
In addition, the game receives weekly
updates, ensuring new content
including missions, songs, and tour-
naments. The cabinet is interactive
and offers Lite, Popular, and Techni-
cal modes. Players can register their
Technika Player Cards online to
create a D] profile that will
display rank, score, player
status, and “effector items,” or
tools that will enhance game

play that can be purchased with player
points. Phone (732)752-1051; Web
(www.pm-games.com).

Toccata Gaming International
LLC, a manufacturer and distributor of
custom gaming applications, highlighted
its new game, Down Under Dollars. In
addition, Toccata has a full line of unre-
leased games that are in the testing
phase at the present time. Toccata builds
custom software applications to suit oper-
ators’ needs, including sweepstakes and
other gaming conditions (under each
individual state’s review). Toccata also
offers lease plans, and cabinets are avail-
able in upright, sit down, and countertop
models. Phone (920)727-4700; Web
(www.toccatagaming.com). A
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American Alpha
Foto Morph

PM Studios
DJ Max Technika

Mega Mania Diversions
Snap-Back Shuffleboard
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Toccata Gaming
Down Under Dollars

AGT
Crazy Circus
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Kelsey drew the winning ticket for the Honda Fury motorcycle in the®
Hesch Raffle; Vince Gumma of American Vending Sales (AVS) won.

3 =

Fast Trax from Grand i’;oducts was one
of the favorites.

=
Vi \ \\ ;
Kelsey plays Game Gate from Quasimoto
Interactive at the Sega booth.

[P
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w@w’ the AAMA/AMOA Amuse-

ment Expo turned out to be a real hit.
The management did a great job of
putting it all together. I used to have to
go to the spring and fall show to see all
the manufacturers’ products, but not
now. One show, with all the manufac-
turers in one place, certainly worked
for me. I will miss the AMOA fall show,
but I understand it has to financially
work for everyone.

The games were well displayed, and
the show was again a large size. The
people at the show were happy to be
there, and I saw many of my friends
from all over the country. Every year I
meet new people, and the shows bring
the best operators and the best manu-
facturers in one place. If they’re seri-
ous, they're here.

I have a tough job to find the best
three machines at a show that are new,
never shown before, or not yet available
to operators. The competition is stiff, as
there are a lot of great machines being
offered by many companies, and they all
treat me well. I played games for two
days straight. I sure love my job!

Now, let’s get on to the show:

Third Place: Cotton Candy Factory
by VendEver

This is a great new machine that
opens up a new type of fun. This
machine is attractive to see, fun to
watch, and the candy tastes great. It’s
cool to watch it being made fresh right
in front of you. Like a robot, the
machine makes the cotton candy, and
the product is as fresh as it gets. No
bags or sticky candy on a stick, it sure-
ly gets my vote. No more sticky hands
to touch other machines with!

Second Place: Fast Trax Racing by
Grand Products

This is a good prize machine with
NASCAR appeal in the looks depart-
ment. The theory is taken from the car-
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nival-style old “Horse Race Derby” or
“Roll a Ball Derby” games. You pull
back on the gearshift lever and shoot
the ball at the highest number, which is
four. This advances your car up the
racetrack. You race another car—the
computer—to the finish line, and the first
car to the top wins. The machine vends
prizes, or it can be tickets if you wish.
Difficulty levels can be set, too. In my
opinion, this game is a moneymaker.
You'll want to play it again and again.

First Place: Robot Soccer by I.R.
Robot Co.

I previously picked this game at the
TAAPA Expo, and I wouldn't have picked
it again if there hadn’t been major
changes to the machine. It was in the
FEC NRG booth, and the machine is like
Robot Foosball. You drive your robot to
push the ball into your opponent’s goal. It
comes in two or four-player versions. I
taught my dad to play, and then beat the
heck out of him. He’s a good sport, but
hates losing to a kid. The robots are fun
to drive around, and the more you play,
the better you get. The game is made in
Korea, and Brady Distributing handles
US. sales I think it will be a big hit in
arcades, and on boardwalks.

Honorable mentions:

The first honorable mention goes to
TouchTunes for its myTouchTunes iPod
application, which gives users the
option to choose songs on the Touch-
Tunes jukebox and play them without
even leaving their seat.

The next goes to Global VR for
NASCAR Team Racing. This kit can be
added to any NASCAR game, and it
adds a lot more tracks with a new style
of cars. The third goes to Sega once
again for Game Gate. I know I've men-
tioned this before, but it really is that
good, and this time they have truly
perfected it with new features. The last
goes to Sureshot Redemption for all its

PLAY METER

action plan to Inject new
energy into youvﬁdmy
3

Kelsey holds a “Twilight” figure at the Sureshot
Redemption booth; at right is Rorie Keller.

Kelsey’s fir;t pléce pick, Robot Soccer,
was on display in the FEC NRG booth.

great products. My favorites were the
“Twilight” collectable figures.

Well, I guess that wraps it up. I'll be
back next year.... Just look for the kid
with the endless smile. A

Kelsey McKay is the daughter of
Shawn McKay of Bullseye Amusements
in Spokane, Wash.

L
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: I
Kelsey gives a “thumbs up” for VendEver’s
Cotton Candy Factory.

Checking out the games

Josie Warren, granddaughter of Chris Warren of
Century Gaming in Helena, Mont., enjoyed playing
the wide variety of games on display at the
AAMA/AMOA Amusement Expo. The following are
some of her favorite game/attraction experiences:

—Human Gyroscopes from GyroStore: “This game physically turns you upside down.”
—Typhoon from Triotech: “| liked the seat motion effects tied into the film.”

—Hummer from Sega: “A fun driving game.”

—Rock Climbing from Spectrum Sports: “What a challenge!”

—2010 Classic Alley from Skee-Ball: “This fun game requires skill.”

—Big Buck Hunter Pinball from Stern Pinball: “A game full of multi-ball action.”

—Candy Cranes from Smart Industries and S&B Candy & Toy Co:
“Who doesn't like candy?”

—Photo Finish Racing from ICE: “A classic roller game with a big screen
to see your horse’s progress.” A
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CRITIC’S
CORNER TOO!

The inaugural

AAMA/AMOA
Amusement Expo

brought a plethora of
new equipment to

Las Vegas. The Sharpe
brothers sifted through
the debuts to pick their
top five game additions.

a )

fter much anticipation, the time
Ahad finally arrived for the com-
bination of the Amusement
Showcase International (ASI) and the
Amusement and Music Operators Asso-

ciation (AMOA) Expo for the first annu-

al AAMA/AMOA Amusement Expo. If
this is any indicator of how future trade
shows will be, then sign

us up right now!
There was a
noticeable increase
in exhibitors and
equipment on dis-
play, not to mention
the overall traffic
and attendance
appeared up from
last year. In addition,
the environment
itself seemed very
positive. Games were
constantly being
played throughout
the three-day show,
and we heard nothing
but positive com-
ments coming from
exhibitors, players,
and operators alike.
Furthermore,
what’s become a
staple at the Stern
Pinball booth was ‘
once again on dis- '
play with the help
of the International

68
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Amusement Expo
Standouts: The Top Five

Flipper Pinball Association (IFPA). Due to
the positive feedback from the Pin-Golf
Challenge held at last fall's show, this
year’s tournament was held on Stern’s lat-
est games, Big Buck Hunter Pro and
Shrek pinball machines.

Drawing 20 players in total (with a
quarter of those players being first-time
competitors), it was another successful
tournament for attendees. In the
end, Jim Belsito from Rialto,
Calif., took home the crown,
beating not one, not two, but
three Sharpes in the final!

Outside of the tournament

area, there was plenty of new
equipment showcased at the
event. This month we will
take a look at some of our
favorites, and as always, we
will write detailed reviews on
these games and many more
in the months ahead.

TIPPIN’ BLOCKS/ICE
ICE had plenty of
new equipment on
display at this
year’s show,
but the one
game that
really stood
out was Tip-
pin’ Blocks.
The physical
footprint of this
game is quite
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impressive, with a cabinet made out of
illuminated blocks. In addition, the
physical controller used to manipulate
game play is interactive and fun. The
premise is simple and easy to under-
stand: Catch and balance falling blocks
on the screen to reach the “win zone”
for the big-ticket payout.

DEADSTORM PIRATES/
NAMCO

Namco was another company with
loads of new equipment for exhibitors
and players to enjoy. Our favorite from
the line-up was the adventure shooting
game Deadstorm Pirates. The graphics
and sound encompasses you in the
enclosed, sit-down environment. The
recoil feedback on the gun and the
ability to maneuver the steering wheel
enhances the gaming experience.

Namco has done a fantastic job with
this pirate adventure. Too bad this
game did not come out sooner, like at
the height of the “Pirates of the
Caribbean” movies, to really capitalized
on the popularity. Then again, there is
a fourth movie (and potentially fifth
and sixth) in the works, so the timing
could end up working after all.

OPERATION/

COASTAL AMUSEMENTS
Coastal Amusements has done a

remarkable job of transforming the

PLAY METER

beloved children’s game, Operation,
into a full-blown redemption game.
Using a similar control system to one
found on a typical crane game, players
must successfully “extract” as many
body parts as possible without touching
the metal sides in the allotted time.
There are a range of values for each
body part, and more specifically, a
flashing area that can award even more
tickets. Operation will easily appeal to
a wide range audience with its nostal-
gic theme for parents and adults, as
well as its lasting popularity as a chil-
dren’s game.

TERMINATOR SALVATION/
RAW THRILLS/BETSON

While the specific title of Raw
Thrills” latest shooting game is a bit
late (the “Terminator Salvation” film
came out in theaters last year),
there’s no denying the overall popu-
larity of the series. Staying true to
form within this universe of man ver-
sus machine, this latest shooting
game has all the action any player
could ask for. The graphics and
sounds are top notch, and the addi-
tion of the “clip action reload” make
Terminator stand out of the crowd
within this genre. In addition, the
cabinet design is outstanding, with a
giant Terminator illuminated with
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red eyes mounted on the top, surely
added to attract any player’s eye on
location.

BIG BUCK HUNTER PRO/
STERN PINBALL

Last, but certainly not least, we have
to mention Stern’s latest pinball machine,
Big Buck Hunter Pro. While we gave this
game a full review in a previous edition,
more time has passed with the machines
being on location. The overall consensus
is that this game is not only a winner, but
also more importantly, an earner. Stern
has certainly hit the sweet spot with this
title, and we can't wait to see what they
have in store for the next title, Iron Man.
The timing could not be better, with the
second movie coming out this month. A

With a father like Roger Sharpe, the
original “Cornered Critic,” it is probably
no surprise that sons Josh and Zach
share a true passion for the coin-op
industry. Former pinball champions, both
are recognized as being two of the finest
players in the world. But their interest
and skills have grown far beyond the sil-
ver ball to embrace video games and
attractions of all types. Growing up in an
environment immersed in games,
maybe it is no surprise to find them
offering their views and analysis of the
latest equipment; not only from a play-
er’s perspective, but also from the posi-
tion of industry advocates.
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BULK BUSINESS

Amusement Expo

MERCHANDISE

David Katz of BMI Merchandise holds
a photo of a redemption center that was
recently revamped by the company. BMI
is now offering an all-in-one solution to
stocking, designing, and maintaining
redemption centers, and is reporting at
least one new project per week. “We do it
all for them. We make it easy, and we
make it successful,” Katz commented.

A&A Global sales associates talk to
customers in the fully stocked booth.

Brian Croel of Novelty Inc. holds a Dora
the Explorer puzzle, one of the company’s
many new Nickelodeon products.

Cris Millar (I) and Kevin Klein of Fun
Express with the company’s exclusive
new debut, Plush Bouncing Balls.
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Maggie Mitchell of Kemac Toys with the
company’s diverse range of products,
including new Hamster Wheel Runners,
licensed Disney pen and paper sets, new
NCAA beanies and football plush, and
Tickets to Prizes and Stacker Kits.

oo LYY SO ¥V
Heidi Olsen-Hughey of OK Mfg. by the
Sports Ball Gumball Machine. The com-
pany was also showing its One Stop Fun
Shoppe modular kiosks, the Tractor Time
candy crane, and the Captain Claw
crane.
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From left: Steve Schulman of HMS
Monaco; Tony Farrington of Family Fun
Center in Omaha, Neb.; and Ira Erstling
of HMS Monaco. The company was
showcasing its exclusive “Jersey Shore”
items, based on the hit MTV reality show.
Items included magnets, buttons, T-
shirts, water bottles, and more.

Jack KeIIy of NANCO/Nancy Sales Co.
holds the new Domo character, which is
popular in Japan and comes in a variety
of sizes, and perennial favorites—M&M’s
merchandise.

Maya Stevenson (I) and Michelle Misite of
Rhode Island Novelty hold individual-
ly wrapped toys from the company’s T2P
Kits, designed exclusively for the Tickets
to Prizes Prize Station.

Barry Lederman of Peek-A-Boo Toys
with a new Emonimals plush character,
Super Hero Hog.

Mike Lynch (l) and Bryn Netz of
Sureshot Redemption with the com-
pany’s new Shrek 3 merchandise. Avail-
able in time for the film, items include
water bottles, plush, banks, balls, yo-yos,
Frisbees, action figures, and more.

From left: Rachelle Granger, Jason Patter-
son, and Courtney Hunter of Redemp-
tion Plus with the company’s new Jum-
bo Tennis Balls and Super Space Balls,
which can bounce up to 50 feet in the air.
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From left: Dick Pirics, John Sullivan,
Dawn Noyes, Georgia Meyers, and
Charles Caplan of Play Time Toys in
front of the company’s display of diverse
toys and novelties, which range from
minor prize kits to premium electronics.

In addition to debuting two new cranes,
S&B Candy and Toy Co. also offered
an array of new capsule products, plush
items, and Micro Ball Mixes.

Balta Garcia (r) of The Toy Barn shows
Easter plush to Mike Damtew of Moun-
tain Coin Distributing. Garcia said, “l met
a lot of new customers at the show. The
biggest interest was in our Easter plush.
Everyone loves stuffed animals.” A
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Introducing a Photo Booth
That UPSELLS better than
your employees...

Why make $3.00 from a customer
_ instead of $5.00 or MORE from
the same customer?

Any booth can take a set of pic
screens on The Photo King AFT
taken their pictures. The Photo K
additional copies of their strips OF
favorite shot (for a nice little fee that
with an audible sales pitch AND on ti
this, The Photo King offers an EMAIL
for even more money! "

Your pictures are now You have chosen the picture
being printed! below. Please insert $2.00

Would you like additional copies of now to comp 'ete
your pictures for just $2.00? your request.'

¢ CLEAN SWEEP
and puts the booth back
No need to inventory media - th:
Gigantic 19” Touch screen wit 0
700 note bill acceptor/stacker come » *
Sales records emailed to you for better cas control

100% USB components make for the easiest maintenance ever

3 Year warranty on computer and touchscreen, 1 year on everything else
LIFETIME software upgrades so you’re never stuck with “last year’s booth”
Insanely fast dye sub printing in only 8 seconds eliminates lines

All steel double powder coated retro style is GORGEOUS (StaryNight shown
above, Cosmic Pink, Solar Blast standard, custom colors available).
Designed, Engineered and MANUFACTURED in America

Kingdom Photo Booth ... (41 0)688-3552
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Interactive!

The first TOUCH SCREEN playcard reader in the world

..

Sacoa's interactive ay” reader/display
introduces a whole new experience in PlayCard operation.

- The largest color touch screen display in the industry

- Interactive: Guests can play simple quizes or skill games on the screen and win discounts
on their gaming.

- Perfect for midway games with multiple price options.

- Housing encloses an array of multi-color LEDs creating colorful and strikingly attractive
animated effects.

- Attract mode: promote new games, food, merchandising, etc.

Touch n’ Play: Another innovation from SACOA, always the leader in debit card systems.

VISIT US AT
INTERNATIONAL

CONTACT US: /“
+1 (214) 256-3965 Y 7 72 /) //- VA TIES
sales@sacoa.com L y 4

)
www.playcard.com.ar

®

Booth #763

Wireless Debit Card System
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.lVﬂ delivers total entertainment

Technology continues
to push the industry
forward, and operators
are embracing a new
innovation from

JVL Corp.

PLAY METER

From left: Peter Guterres, CEO;
Val Levitan, President; and Boris
Itskov, Chief Technical Officer.

e've all heard the expression,

“You can’t have your cake and
eat it too.” JVL Corp. takes exception to
that time-honored statement, and has
proven that you can indeed have it all.
The prime example: the Encore with
Media Stream—billed as “the first and

only touch screen entertainment sys-
tem with music streaming technology,
where games and music meet.”
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Countless songs are available on
demand with Media Stream when it
partners with the Encore touch screen
countertop using a broadband Internet
connection to stream digital music from
an off-site server to a local audio sys-
tem. Media Stream content is always
expanding; it is not stored on hard
drives or CDs. This is a next-generation
music delivery platform.

Peter Guterres, CEO of JVL Corp.,
said, “Our objective with music was to
create a low cost solution for operators
that gives them all the benefits of con-
verting a casual game machine, such as
the Encore, into a full-fledged digital
jukebox system that will give you
access to over two-and-half million
music tracks. It’s a no-brainer that, for
a nominal investment, anyone who has
an Encore can convert it into a digital
jukebox. This is necessary today for
operators who need to increase their
cash boxes.”

He continued, “Operators are finding
new opportunities where they can put
this paring of games and music. You
can get everything from Mel Torme to
the hippest music; it’s not only tradition-
al pop music. When you select a track,
the unit recommends music from the
same era, and grabs it from all sources.
You get the names of similar artists you
may enjoy. Locations are benefiting
from the suggestions, and building their
own favorite playlists.”

Guterres explained: “It’s a great
engineering feat that the average time
of Media Stream Search for music is
100 milliseconds. Seventy-percent of
searches are completed between three
to seven keystrokes, and 95-percent of
searches are completed within two
words. We kept the graphic user inter-
face intuitive so patrons can easily
search by typing in what they are look-
ing for.”
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The staff of JVL.

He added, “One operator told us,
‘It’s the best thing since popcorn.’
There are so many advantages: The
Encore with Media Stream is easy to
move from one location to another,
the price is right, and there are no hid-
den fees or contracts.”

How does the Encore with Media
Stream fit in with the current music
landscape filled with digital jukeboxes?
Guterres said, “Don’t think of a con-
ventional establishment where you
already have digital music. Think
about a place with a CD jukebox.”
(According to Play Meter's State of the
Industry Report 2009, there are
17,625 CD jukeboxes on location.)

Guterres continued, “Locations that
still have CD jukeboxes are prime to
convert to the Encore with Media
Stream. They were not early adopters
of digital music. It's not necessary to
sign a long-term contract with JVL.
Music licensing fees do apply, and you

PLAY METER

pay as you do with any other music
service: a percentage of the music rev-
enue (from 15 to 20 percent), but you
are not tied into a long-term arrange-
ment. We don’t have contracts; we
have agreements with operators.”

In conclusion, he said, “We are here
to work with operators to help them
get into successful locations so we can
both benefit. It does not do anyone
any good if operators have to keep a
system that is not making money for
them.”

The Media Stream box plugs into
the operator’s sound system. It weighs
only 1.85 lbs., and is the means for
the music to be streamed throughout
the house system. It can be connected
wirelessly to the Encore touch screen
countertop, and located anywhere as
long as the wireless signal is strong
and consistent, even the back room.

“That is the technology part of the
equation,” said Guterres. “Plus, our
music library is always expanding to
include new additions in all music gen-
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res, from jazz to hip hop. There is also
a smart feature: If patrons are selecting
from one genre, the center of the
screen with say ‘search new and hot’
and show genres popular in that loca-
tion. It’s like flipping through your own
personal collection of songs.”

Kris Geck, Business Development
Manager for JVL, commented, “As a
manufacturer representative, one
always wonders how a new product
will be perceived, by operators as well
as end users. While beta testing our
original product, I witnessed an amaz-
ing first impression, which was totally
unexpected from me. You always want
to believe the best in the product you
represent, but seeing it with my own
eyes really opened them!”

While the Media Stream has gar-
nered considerable attention since its
debut, the high-definition (HD) games
on the Encore are also drawing praise.

There are a total of 23 HD games,
the top five being Texas Hold em,
What'’s the Difference—Erotic (the only
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one of its kind), Monster Truck, Kick
11’s, and Pirate Madness.

JVL Corp. has a library of 150
games in all categories: action, cards,
strategy, puzzles, quiz, and much
more. Of the top 15 games, 12 are
rendered in “high definition” (JVL is
the first company in the world to
implement this type of technology in
touch screen amusement games).

It's natural for compa-
ny officials to be confi-
dent in their products,
which they have nurtured
along in development,
sharing the vision of the
designers and the faith of
the employees, based on
a solid history.

“The proof is always
when you go to the end-
user,” said Guterres.
“Let’s hear what the field
is saying.”

Alvin Gerlach of
Hub’s Music in Aberdeen,
S.D., has five installations
of Encore with Media
Stream in a variety of
locations: four bar/tav-
erns and one bowling/
fun center. Gerlach par-
ticipated in the beta test-
ing; his units have been
in place since August
2009.

Gerlach said, “One
location had a digital
jukebox but not the traf-
fic to support it. The
Encore with Media
Stream saves them space and money.
Ironically, the Media Stream is doing
more business than the digital jukebox
did!”

He spoke about the advantages of
the Encore with Media Stream: “Cus-
tomers like to page through the music,
and it’s right in front of them while
they are playing the countertop. They
don’t have to get up; it’s convenient,

Kick 11’s
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Monster Truck

and attracts more people. From an
operator’s standpoint, the units are
easy to maintain.”

Gerlach mentioned that the bowl-
ing/fun center really likes its unit,
which took the place of a CD jukebox.
The location is bringing in much bet-
ter revenue than the CD jukebox. In
addition, in one small town of only 40
residents, the Encore with Media

NEXT: BALL

Stream in the local bar does very well,
proving that the unit is equally at
home in all kinds of locations, from
large to very small. Gerlach said he
would probably add more Encore with
Media Stream units in the future.

Greg White of White Amusement
in Chattanooga, Tenn., has four units
on location. He commented, “We
already had Encore units in place; as
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soon as the Media Stream came out,
we signed on. There are a number of
advantages; for example, being able to
play games and select music at one
spot. It’s also flexible. We've placed
one Encore with Media Stream at the
bar for games and music, and put a
separate Encore with Media Stream
dedicated strictly to music at a differ-
ent place on a stand in the location.
We can offer the equiva-
lent of two jukeboxes in
one location, shared with
games.

“We could put as
many as three Encore
with Media Stream in a
location. Customers don’t
have to leave their place
at the bar and go over to
a jukebox. The Encore
with Media Stream is like
a free standing jukebox.”

How has the bottom
line been affected? White
said, “We're seeing $75
to $100 per-week
increases in the music
side in locations where
we have two units. The
amount varies by loca-
tion. It tells you on the
screen how much money
came from music and
how much came from
games. It proves that cus-
tomers are playing music
from the bar.”

He added, “We have
three more installations
scheduled. Locations say
they enjoy the format, in
particular that you can
select music by opening a book and
choosing a decade. You can also type
in a specific song you want. Customers
are playing songs you thought they
would not play, because they see it in
the book, show their friends, and
remember it. They will say, ‘How long
has it been since you heard that song?
Let’s play it.” This factor has increased
revenue for me, and my locations.”
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White continued, “In a small loca-
tion, all you need is the Encore with
Media Stream. It has a built-in amp,
and will push enough wattage for your
speakers. We’ve been working with
JVL for a long time. We're converting
everything over to the Encore. In addi-
tion to the music access, customers
like the HD games; they are better
than anything I've seen
on a home console game.
It really feels like you are
in the games.”

Tony Paskiewicz of
Columbia Amusements in
Baltimore, Md., also has
four installations of the
Encore with Media
Stream, and two more
planned. Columbia Am-
usements has a long his-
tory with JVL, dating
back 12 to 15 years.
Paskiewicz said, “Our
route is 100-percent JVL
countertops. We still
operate some Retro and
Vortex units; they all
work phenomenally well,
and the service is great.”

Paskiewicz explained
that when he gets a new
model in, he brings it
home and asks his family,
friends, and neighbors to
play. “Something good
always comes out of it,”
he said, adding, “The chil-
dren test their minds with
the trivia, and they give
me honest feedback.”

Columbia was part of
the original beta test, so his units have
been on location for six months. The
company selected different venues for
the first three placements: one with a
digital jukebox, one with a CD juke-
box, and one with no music at all.

“We tried this to gauge the
response for a variety of venues,” said
Paskiewicz. “We are making a commit-
ment to install these systems on a
somewhat regular basis. We generally

o
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What'’s the Difference—Erotic

find that patrons are courteous to each
other when it comes to selecting music
and playing games. Patrons are getting
all the music they want. With the new
software, searching for music is quick
and user-friendly; it even breaks it
down to what’s popular in that loca-
tion. Patrons seem to like it more than

a traditional digital jukebox.”

In speaking about locations where
the Encore with Media Stream
replaced a CD jukebox, Paskiewicz
noted, “That type of location does not
do what a digital jukebox location
does. By putting in an Encore with
Media Stream you can offer more
music than the CD jukebox and free
up floor space for another piece of
coin-op equipment, an ATM machine,
or a table.”
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Another one of Columbia’s Encore
with Media Stream locations did not
have any music, but wanted a wall
jukebox. Paskiewicz said, “We sold him
on trying this system because it takes
up such a small space, and it is even
more user-friendly than a wall juke-
box. Some old school locations may
not understand, but the customer
does. We are trying to
guide the owner into new
technologies.”

John Newberry of
Venco Business Music in
Bland, Va., has two chain
restaurant locations with
the Encore with Media
Stream, which were
installed around the first
of the year. “We've been
pleased,” said Newberry,
“we have not had any
problems. They are well
suited for locations with-
out room for a traditional
jukebox. This is a product
that works well in a niche
market once operators
understand how to use
it.”

He continued, “Patrons
can either play a game or
play music. If someone
wants to play music while
someone is playing a
game, that’s not a bad
thing. It shows that you
may need to have anoth-
er machine in that loca-
tion. There are a lot of
venues with a high-speed
Internet connection that
can use this piece of equipment.”

Ken Stansell of American Amuse-
ment Co. in Chattanooga, Tenn., has
three Encore with Media Stream in a
variety of locations, including a bowl-
ing center and a fraternal organization.
American Amusement Co. is planning
on adding three more units in the near
future.

Stansell spoke about the advan-
tages: “This is not the heavy invest-
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ment of the full-scale digital jukebox.
That means we can start earning rev-
enue from day one instead of waiting
for our investment to be paid for.
That’s huge for return on investment.”

He added: “The Encore with Media
Stream has everything. I personally
like the book display for music by
decade. One of our installations has
older clientele, and they hardly played
the jukebox that was there before. The
Encore with Media Stream has per-
formed very well in that location
because it’s simple to use, and cus-
tomers know they can find music they
remember.”

Stansell had Encore units before
the introduction of Media Stream.
“The graphics on the unit were the
selling point,” he said. “We’ve had
good results with the HD games. The
addition of the Media Stream means
we can make more money by offering
games and music in one machine. For
marginal locations, or small locations,
it’s not practical to buy a countertop
and a digital jukebox, but if you can go
in with a countertop with games and
music for one-third of the investment,
that makes sense.”

Tyler Kingston of Best Distributing
in Salt Lake City, Utah, has one
Encore with Media Stream in a small
sports bar and
grill. Kingston
said, “We’ve had
it on location for
three months; it’s
a brand new
location that did
not want a full
size jukebox due
to space limita-
tions.”

He continued,
“This is the per- [ '

fect solution, and @ lﬁﬂ CALERERD

the location is
very happy. In
fact, that one unit is doing so well that
we plan to add another countertop.
You can hook up multiple countertops
to the same Media Stream, and cus-
tomers can play music from both
machines.”

Kingston said he has been “very
happy with the service from JVL,”
adding, “the company has more than
taken care of us.” Best Distributing has
operated every model in JVL history,

Texas Hold’em

The origin of JVL Corp.

JVL Corp. derives its name from company Founder and

Joseph Levitan,
Founder and
Chairman

Chairman, Joseph Levitan, and his son, Val, President.
Joseph, endearingly called “Big Joe,” immigrated to Canada
from Russia in early 1980 with his family, in search of a new
world and new opportunity.

An engineer by trade, Joseph began repairing coin-op
machines in 1981, which was the origin of JVL. What began
as a small coin-op repair service has developed into a fully
integrated multimedia technology company that is pursing
opportunities all over the world.

JVL Corp’’s first countertop, the Concorde, was released
in 1995, followed by the Conquest, Eclipse, Vortex, Retro,
and now the Encore with HD2 and Media Stream.

According to JVLs CEO, Peter Guterres, “Technology is
ultimately what drives our company. JVL will not sacrifice
engineering quality or engineering standards, principles
implemented and upheld as fundamental by the Levitan

family. We are first and foremost a technology and engineering company, with plat-
forms in amusement, mobile, gaming, and now music.”
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dating back to the Conquest. The com-
pany continues to operate Retro and
Eclipse units.

Jim Schubert of Schubert Vending
in Valley Springs, Calif.,, also has one
Encore with Media Stream in a loca-
tion. Schubert said, “This spot had a
CD jukebox, which we have replaced
and given customers access to digital
music and HD games. The location
and the customers are happy.”

Schubert added, “It's convenient
because you can play games and select
music at the same time. 'm planning
to add another unit in that same loca-
tion. When we removed the CD juke-
box, it freed up space and the location
was able to add another pool table.”

Schubert said he has observed,
“When customers play music, they
hang around and start to play games.
We’ve found that both music and
game revenue have gone way up. Peo-
ple who played games before, but did
not play the jukebox, now select
music. Having the music option picks
up business on the games as well. The
HD games are so bright and clear,
they really draw people in.”

Encore with Media Stream is a
combination of innovations and tech-
nologies designed to help operators
serve their customers and prosper. For
more information, call (800)296-
6657; Web (www,jvl-ent.com). A
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Celebrating Our 100th Year!

Still made in the USA, Northwestern machines are known the world over
for their superior looks, quality and reliability. This, matched with the highest level
of customer service and support, has helped to keep Northwestern
at the forefront of the Bulk Vending Industry.

100 Years of Professional Bulk Vending

THE NORTHWESTERN CORPORATION
922 East Armstrong Street ® Morris, lllinois 60450 o 815:942-1300 e Toll free 1-800-942-1316 ® www.nwcorp.com

© 2009, The Northwestern Corp. All Rights Reserved.
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May 2-4
GTI Asia Taipei Expo
Taipei, Taiwan
Taipei World Trade Center
tel: +866-2-27607407-10
e-mail: gametime @taiwanslot.com.tw
web: www.gtiexpo.com

May 22-25
National Restaurant Show
Chicago, IlI.
McCormick Place
tel: (312)853-2525
e-mail: nraregistration @ restaurant.org
web: www.restaurant.org/show

May 27-31
BullShooter Finals
Rosemont, Il
Hyatt Regency O’Hare
tel: (800)435-8319
e-mail: lorid @ bullshooter.com
web: www.bullshooter.com

May 27-June 5
VNEA Championships
Las Vegas, Nev.

Riviera Hotel & Casino
tel: (800)544-1346
e-mail: info@vnea.com
web: www.vnea.com

June 15-17
E3
Los Angeles, Calif.
Los Angeles Convention Center
tel: (508)424-4864
e-mail: chart@idgworldexpo.com
web: www.e3expo.com

June 17-20
VNEA Junior Championships
Rochester, Minn.
Mayo Civic Center Taylor Arena
tel: (800)544-1346
e-mail: info@vnea.com
web: www.vnea.com

June 27-July 1
International Bowl Expo
Las Vegas, Nev.

Las Vegas Convention Center
tel: (800)343-1329

fax: (817)633-2940

web: www.bowlexpo.com

July 13-16
IAAPA Asian Attractions Expo
Kuala Lampur, Malaysia
Kuala Lampur Convention Centre
tel: (703)836-4800
e-mail: iaapa @iaapa.org
web: www.iaapa.org
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July 14-16
International Billiard & Home Recreation Expo
Las Vegas, Nev.
Las Vegas Convention Center
tel: (708)226-1300
e-mail: expo @bcaexpo.com
web: www.bcaexpo.com

July 22-24
Amusement and Music Operators of Texas Convention
Corpus Christi, Texas
Omni Marina Tower
tel: (512)472-1043
e-mail: amot@ amot.org
web: www.amot.org

July 27-30
AAMA Annual Meeting and Distributor Gala
Bloomingdale, lII.
Hilton Chicago Indian Lakes Resort
tel: (866)372-5190
e-mail: information @ coin-op.org
web: www.coin-op.org

September 14-18
Gamexpo
Budapest, Hungary
SYMA Sport and Event Center
tel/fax: +36-1-306-3837, +36-1-306-3799
e-mail: avexteam @axelero.hu
web: www.gamexpo.hu

September 23-25
Fer Interazar
Madrid, Spain
Ifema, Fiera de Madrid
tel: 34914453702
fax: info @ grupointerazar.com
web: www.grupointerazar.com

October 5-8
National Association of Convenience Stores (NACS)
Convention
Atlanta, Ga.
Georgia World Congress Center
tel: (877)684-3600
e-mail: show @nacsonline.com
web: www.nacsonline.com

November 15-19 PM
IAAPA Attractions Expo
Orlando, Fla.
Orange County Convention Center
tel: (703)836-4800
e-mail: iaapa@iaapa.org
web: www.iaapa.org

PM denotes shows where Play Meter will be exhibiting.
Please stop by and introduce yourself to our staff.
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CLASSIFIEDS

Play Meter’s classified advertising is primarily intended for: buyers and sellers of used equipment, support and supply
firms and employment opportunity ads. You may pay by check, money order, Visa or Mastercard. The deadline is usually
before the 12th of the month prior to issue (example: August ad must be in before July 12). Send ad orders to Play Meter
Magazine / P.O. Box 337 / Metairie, LA 70004 or fax: (504) 488-7083.

FOR MORE INFORMATION, CONTACT CAROL LEA: (504) 488-7003
If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep a file on all complaints.

Programmers READERS/ Hard Disk
y e We do not knowingly accept ads .

i _ for copies or licensed games

1 E”P <) EMP-21 invoIvir:g a thilrd party. We do not

‘\""

(Ae print prices on games currently in
= production. We encourage
EMP—]O ‘f&}:’il/ advertisers to include their name,
y address, and phone/FAX numbers
for the purpose of credibility. We
do not accept ads from companies
who consistently advertise
Call for new price quotes products they do not have or from Prices subject to change without notice.
companies that we receive Call for new price quotes
C&P Distributing multi-complaints about. C&P Distributing
www.onsale.net PLAY METER www.onsale.net

Tel: 574.256.1138  [mummm Tel: 574.256.1138  [mummm
Fax: 574.256.1144 MAGAZINE Fax: 574.256.1144

TOKENSDIRECT DELIVERS!

(P WEXT PAY - Stock Tokens
f:llPINISVDAYS- Re:rdsetrs ok ,aoo
FREE TOKENS

SHIP IN 10 DAYS - New Design
| ; With the purchase
of 10,000 or more

One coupon per order

Ordéf by phone, fax or on-line
www.tokensdirect.com

é TokensDirect
@ 2851 Massachusetts Avenue
v/d/ Cincinnati, Ohio 45225

| TEL (866)7647038 (513)699-6213
TOKENSDI|RECT® FAX (513)681-5604

(NEW CUSTOMERS ONLY)
Coupon must-be mailed or faxed
with,order- noexceptions

L---------

"PLAY

100% Customer Satisfaction Rating™*

*Based on a 1st quarter 2006 survey of all online buyers
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Eweepstakes (Bames!

SWEEPSTAKES SYSTEMS AVAILABLE

Don’t miss out on lost earnings at
your location! PB&J can provide:
e Complete Sweepstakes
Game Systems
POG Ready Game Systems
Available in Slimline Upright or
Bar Top Style Games
Phone Time Kiosks
Remote Credit Systems
Network Cabling and Accessories

Call our Sales Team for more info!
1.800.407.5020

Sweepstakes Games Systems

QUALITY ARCADE INVENTORY AT AMAZING PRICES!

TR

FULL SIZE MINI MIDWAY MIDWAY COCKTAIL POKER GOLDEN TOUCHSCREEN PHONE TIME
MIDWAY CABINET CABINET CABINET PEDESTAL TEE STAND KIOSK

832-205 Purser Drive | Raleigh, NC 27603
1.800.407.5020 | sales@pbandjindustries.com

7

sndlus¥rées

WANTED

Various Parts for
Namco Ridge Racer V
sit down video driver

GLOBAL DISPLAYS

Arcade Monitors
19vLCD ........... $289

e plus a multi-game Kkit,
can be off brand mfg

Also looking for a top
technician familiar with older
arcade video games who
would like to vacation in the
Caribbean once per month,
and earn some extra $$

email: melbernstein@mail.com

909-723-4786
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MONITOR
GET WELL KITS

SAVES TIME AND MONEY
ON MONITOR REPAIRS!

Monitor repair kits repair picture
warping, blacking out, smearing, jail
bars, vertical shrinking, etc. All kits
come with easy to install instructions
and free technical help.

Kit101: Electrohome GO7-CBO 19" 17 parts - $7.95
Kit201: Wells-Gardner K4600 series. 21 parts-$6.95
Kit202: Wells-Gardner K4900 series. 16 parts-$7.95
Kit203: Wells-Gardner K4800 series. 16 parts-$7.95
Kit204: Wells-Gardner K7000 series. 17 parts-$6.95
Kit206: Wells-Gardner K6100 X-Y monitor. Includes
6 deflection transistors, diodes, etc. 30 parts- $14.95
Kit220: Wells-Gardner U2000. 33 parts-$8.95
Kit221: Wells-Gardner U5000. 34 parts-$8.95
Kit225: Wells-Gardner U2000, U5000 vertical repair
kit Includes TDA1771 vertical IC. 7 parts-$8.95
Kit240: Wells-Gardner K7201. 18 parts-$7.95
Kit244: Wells-Gardner K7203. 32 parts-$7.95
Kit250: Wells-Gardner K7400, K7500. 39 parts-$8.95
Kit260: Wells-Gardner D9200. 64 parts-$9.95
Kit301: Nintendo Sanyo EZ-20. 25 parts-$6.95
Kit302: Nintendo Sharp 19". 24 parts-$7.95
Kit802: Hantarex MTC-9000. 19 parts-$7.95
Kit810: Hantarex Polo monitor. 27 parts-$7.95
Kit830: Neotec NT27, 29, 31 series. 52 parts-$8.95
Kit832: Neotec NT2700,01,02, NT3500,01,02
series repair kit. 53 parts-$8.95
Kit834: Neotec NT2500, NT2501, NT2515C,
NT25E repair kit. 37 parts-$8.95
Kit920: For Pac Man, Ms Pac Man logic board.
Eliminates hum bar in picture. 4 parts-$6.95

We make kits for every monitor. Just ask
for your make and model number.

DISCOUNT! Buy ten kits and take
$1.00 off each kit.

FLYBACKS! Electrohome, Hantarex,
Wells-Gardner, Neotec, etc. $24.95ea

ZANEN ELECTRONICS

888-449-2636 (orders only)
806-829-2780, FAX 806-829-2781
Zanenelectronics@aol.com

Merit CDROM
Replacements

)y

Call for new price quotes

C&P Distributing

www.onsale.net
Tel: 574.256.1138
Fax: 574.256.1144 |we—
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FLAT RATE Kiddie Ride
SOUND

Winners Cube

BOARD EXCHANGES Kits

E o S S S S

*

SPECIALIZING IN THE Sqlar Toys for
OLDER CLASSICS B O x Winners Cube

VIDEOS & PINBALLS Mp3 - $9.99
MONITORS
POWER SUPPLIES Mp4 - $19.99
PARTS & MANUALS
GAME SALES Mp5 -Call
ook ke ke ok ok ke ok ok ok ( looks like itouch)
ELDORADO GAMES ;zﬁf:;gr?;“;‘;’ﬁ:dzqf::.#y““°“s BEST PRICE
1704, DALLASST, + For new & sed rides. In the
MT. VERNON, MO 65712 * Hear and choose your sound
(417) 471 - 1005 Fax -1006 from our online sound library U SA
www.eldoradogames.com at www.eletech.com
Eletech Electronics Inc. 1 '800'224'1 71 7
A L We cant be beat !

Find Us Online
at

. oz BIG D'S &, apuiBin
iﬁ o *’FAT PAT S—‘f‘\ ALL SIZE PLEXI AVAILABLE

PLEXI PRODUGT LINE

8-LINE/POKER SIT-DOWN, UPRIGHT \J
WWWInlavmeterlcnm MARQUEES GOUNTERTOP ETG...
TOUGHSGREEN FOR MONITOR OR y
GRANES 5 < WE GET THE FLATSGREEN LCD’S. f

METAL GABINETS
SHORT & LONG
PRODUGTION RUNS

JOB DONE! | | siDE GRAPHICS AVAILABLE| | .
T —— SPECIAL PROJECTS

SHIPPED WITHIN & £ WELCOMED

8% DROP SHIPPING
7 AVAILABLE

( DHONE 6]5 746-0820 www.bigdsfatpats.com

“WE’RE IN BUSINESS,TO MAKE YOU LOOK GOOD“

Professional Monitor Repair - All Brands!

FLAT RATE $44.99 P ncuded
Lowest Price as low as most brands except flyback

v Fast Turnaround v’ We Guarantee Our Work!

Please just send chassis with control-cable-video input (no CRT please.)
We use high-tech equipment to diagnose your monitor. This cuts down on labor time and is
very reliable (we have 20 years experience!)

v We sell, and buy new & used monitors & chassis. Call us now! 800'992'658 Ph: 626-337-0762
v We supply monitor parts. PN L INC.

X X 14828 Ramona Blvd. Baldwin Park. CA 91706
v Rush jobs same day or next day available!

Fax: 626-337-9783 Email: John@pnlgame.com
v We ship UPS, C.0.D, or credit card payments accepted.| Hours: Mon - Fri 10:00 am to 6:00 pm
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300- 640-5345

WEEPSTAKES GAMES,
SRE

SWEEPSTAKES

GAME
IS NOW INCLUDED IN
OUR MAGI 12
SIMPLE TO SET UP,
SIMPLE TO PLAY AND
SIMPLE TO OPERATE, NO
EXTRA BOARD OR
WIRING NEEDED FOR
THE PHONE CODES,
PIN NUMBERS ARE
SIMPLE TO REPLACE
CALL OUR TOLL FREE
NUMBER FOR MORE
INFORMATION

BLAGAC 12
AL -
RO YL

aag o0 |
=59 ggooR ||

THE GAMES ABOVE ARE
AVAILABLE IN OUR NEW
COUNTER TOP CABINETS,
OUR STAND UP CABINETS
AND IN KIT FORM FOR OLDER
CABINETS

PLAY METER
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EZ-60 COIN COUNTING SCALE

Fast, One-Button operation - Gives
Quantity and Dollar Amount!

* Displays the Denomination, Quantity, and Total Amount.
* Preset Denomination Keys and User-defined Preset Keys
e Maintains a running subtotal of dollar amount

e Count in a box, tray, or bucket

¢ 60 pound capacity - count a $1,000. bag of quarters.

¢ 9 x11" Stainless Steel platter surface

* Complete mobility - FREE battery included

Only $399_ Free Shipping
iz e,

www.QTechScales.com
1-800-831-4175

'ech 129 Cramer Road
Jewett, NY 12444
Business Products

D & ATECHTRONICS

1148 Pulaski Hwy #185 Bear, De 19701-1306
Voice 302-325-3241 Fax 501-325-3243
Web Page www.datechtronics.com
Email Technical-Support@ datechtronics.com

Electronic Game Board Repairs
PRINTED CIRCUIT BOARD REPAIRS TO COMPONENT LEVEL
Megatouch Game Board Repair

Golden Tee, Fast & Furious, Big Buck, Rowe Jukebox Computer
Touchtunes Jukebox Computer, Modbox Jukebox Computer

We warranty each repaired circuit board on the Entire Printed
Circuit Board, not just the repair!
Merit Touchscreen Games

Maxx, Force, Ion, Boardwalk, Gametime, Modbox, Radion, Vibe,
Aurora, Elite Edge, Fusion

SHIP THIS AD. WITH YOUR BOARDS, LISTING PROBLEMS!!!
Force, lon, and Maxx Board Repair $99.00 to $190.00
Force Board Exchange $220.00
Unicorn Board Exchange $185.00

From Coin-Op News Online
Merit recommends contacting D & A Techtronics, for Maxx operators who still need board service.

From CoinopToday.com
For Maxx operators who still need board service, please understand that the parts may no longer be available
and that Merit is not able to source components. Merit recommends contacting: D & A Techtronics.

Merit issued a press release in March 2007 (printed in both Replay and Play Meter Magazines):
For Maxx operators who still need board service, please understand that the parts may no longer be available
and that Merit is not able to source components. Merit recommends contacting: D & A Techtronics

Do not ship boards with Hard Drives, Security Keys, Riser Boards, Brackets, or Trays.
All D&A Techtronics repairs come with a 6 Month Warranty
We offer No-Charge evaluations and fast turn-around of your Printed Circuit Board repairs

NEW Cobra FLEX" Padlock

« Accepts Standard Cobra,
Medeco & Abloy 7/8"
cam locks

- User Changeable Shackle

- Patent Pending

« Changeable Security

LSI has extended its line of Cobra
“Changeable Padlocks” with the addition
of the new FLEX™ Padlock. ¢
Accepts standard 7/8" cam lock

cylinders that are user changeable,

allowing you to change the security level.

qLocking Systems-

International Inc

6025 Cinderlane parkway ¢ Orlando FL 32810 « 800-657-LOCK (5625)
sales@lockingsystems.com e www.lockingsystems.com
ALL Cobra Locks available from our Service Centers
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BETTER GAMES DIST. CO, INC

1-800-749-4480 Play Meter
WE BUY & SELL Classified Ads Online
— USED POG’S - — Starting March 2010 -
BILL ACCEPTOR UPDATES Classified pages added to Play Meter
* AL-4/GL-5 * AE2600 online version of magazine with
" LE3800 " AE2800 clickable links for advertisers.
8 LINER BOARDS AVAILABLE
CALL FOR PRICING

MULTIPLAYER BLACKJACKS
Domestic or International

VISIT OUR WEBSITE
www.BetterGames.com

BETTER GAMES DIST.

Sales @BetterGames.com

Cloth, Cloth, Cloth!
Cut Beds or Bolts Pivot Block

& Rail Bolts

Leg Leveler

T-Nuts S —— =
Leg Bolts
Trim Nails ¥
T

Trim Sets

Pocket Buttons

Mouldings Cushion Facings Ball Dump Roller

b 2. ® o7
¥ é% 4% T-Nuts

Toll-Free 1-866-772-363 w.enguinamusement.com
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Are you paying too much for your
phone card sweepstakes pins?

1-888-EZ1-PINS

* 20 minute domestic, 5 minute golden triangle.

* Pins are guaranteed to be unique and for
single usage only. We do not recycle pins!

* Compatible with RKS files or eproms.

e Starting at 2 cents/pin. Further discounts given

based on quantity purchased.

* Fast delivery!

www.valleyinvestmentpartners.com

7260 W. Azure Drive Suite 140
Las Vegas, NV 89130

1-888-391-7467

Email: sales @valleyinvestmentpartners.com

RIDGEBACKRAILS™
Last Longer, Play Better

In today’s challenging economy, businesses have
to maximize revenues while controlling expenses.
That is why you need Ridgebackrails™ on your
pool tables. Designed for longevity, Ridgebackrails™
eliminate problems such as loose cushion rubber
and premature rail splitting. Longer rail life means
lower maintenance cost. The enhanced playability
of Ridgebackrails™ increase revenues with shorter
game cycles and
more games played

per session. Plus, i
Wzs%

players will return to |
YOUR location for

future play.

Check out www.ridgebackrails.com
to see all the features and benefits of
ridgebackrails™. Then call us toll free for

special pricing available only to operators
and service organizations.

1-866-210-3030

Chgose Your Key!

O
4 (O

U-Chang 8 and
\ Q
-

U-Chang+12

Tubular Key
*Call us for more details!

Semi-Restricted,
Restricted and
Reversible Keys

Single and
Double Row

Dimple Key

At Baton, we offer many options for the Coin Operated
machine industry. Choose a key, and any of these locks
within their keyway can be keyed to the same code!
We also accept other manufacturer’s codes*.

1-800-395-8880 4| Your to Security
o0 ] .
Or, visit us on the web at: L Unmetohad Socuy and Sonce!
http://www.batonlockusa.com
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WANTED

P.O. BOX 157 » La Crosse, WI 54601
CALL BRIAN 800-356-9586 - FAX BRIAN 608-785-7016
Email: bgraw@stanslieldvending.com

% STANSFIELD VENDING, INC.

AFFORDABLE EQUIPMENT FOR YOUR SUMMER LOCATIONS!!!

DRIVING GAMES:
(ALL SIT DOWN STYLE UNLESS NOTED)

* Ballistics

¢ Cruis’n Exotica

¢ Harley Davidson

¢ Hyperdrive

* Maximum Speed (upright) .$800
* Off Road Challenge $1100
* Road Burner (motorcycle) .$895 DART BOARDS

* Rolling Ext treet luge) .$1550 ;
. R%J:g sé e S Valley Cougar SM’s - $495

¢ All Star 6 Column sticker machine (prod. included)

¢ Helium Balloon machine
e Sketch Express (sketch booth)
e Sports Arena

Children's Birthday
Party Franchise
Shares For Sale

. Please write to
idsmktg@sbcglobal.net
for details!

w DIIC@VE
[ | :

Much more Available...Please Call For a Specific Title!!
All equipment is sold CLEAN, WORKING, and LOCATION READY
We can help arrange shipping!

For more details visit our website @ www.stansfieldvending.com (Commercial Equipment Sales Tab)

U115 EMERGENCY!

Family Entertainment Genter Auction!
EVERYTHING MUST BE SOLD!

Saturday May 8 @10am

Preview: Friday, May 7, 1-7pm and Saturday, May 8, 8-10am

FEATURING HUNDREDS OF ITEMS LIKE: MAJOR ATTRACTIONS PARTIAL LIST
Amusement Machines, Redemption, Cranes, Pinballs, ¢ RDC - (6) Unit Bumper Car System & Flooring System
Support, Audio Visual Equipment & MORE!  * (16) J&] Double Eagle Electra’s Gran Prix Cars

Surfside Indoor 9-Hole Mini Golf Course Deluxe
MAJOR COMMERCIAL RESTAURANT EQUIP. 24’ DARSI Vertical Challenge Rockwall Deluxe
incl. Fixtures, Furnishings, Tables,

! ! S&S Power Frog Hopper Carnival Ride _ —
Chairs, Supplies, Prep Tables, Zamperla Rio Grande Train Ride ""LH"’ 4
Ovens — 1000's of ITEMS — |

Wisdom Mini Coaster Carnival Ride
and much Much MORE! Zamperla Slime Bucket Carnival Ride
(Colorado location only)

1400 S. Abilene St., Aurora, CO 80012

L = g FOR PHOTOS, INVENTORY AND ALL THE INFORMATION GO TO ®
K < )
TERMS: CASH, Visa, Mastercard, American Express or Discover. 15% buyers S u p e rAu ctl o n s o co m u n N
premium. All purchases paid for in full on Auction Day. All equipment is sold

as is, where is. All sales final. REMOVAL: Sat. 5/8: immediately following or cal’ (714) 535_7000 ] A..'.-:':A S EE SR AR

auction; Sun. 5/9 and Mon. 5/10: 9am-5pm.

AMUSEMENT % MUSIC OPERATORS ASSOCIATION

Selling your Family Entertainment Center, Arcade, Route, Real Estate or other Amusement Assets?
CALL US for a FREE, NO OBLIGATION & CONFIDENTIAL EVALUATION!
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ALPHA-OMEGA SALES, INC. Established in 1969
Alpha-Omega Sales is a leading force in the coin-op entertainment industry. Iirank
We sell both new and reconditioned video, redemption, and pinball to foreign & domestic The ,
markets. Games are reconditioned to your satisfaction, and come with a 60-day guarantee. Cra}nk
Call us for complete details, and our full 13-page Price List! Seninsky
Phone: 732-254-3773 Toll Free: 800-253-4045
AT THI;_N?I;;K!(DEAL'" Reconditioned Sit-Downs Reconditioned Redemption || Reconditioned Video/Pball
DEEP-DISCOUNT GAMES lEASE Afterburner Climax DIx. $7,999 Atlantis 4 pl ........ $3,999 Arcade Classic. ... .. $1,299
Features Include: Crf;l%y Taxi High Roller. . $1,999 | | Austin Powers.Z pl....$999 || Aliens Upright. . . . .. $2,999
e Choose the Games You Want Initial D3 Twin . . ... $5,999 | | Bee Bee Boppin. . . . . $1,499 || Ghost Squad Evo. DIx. $5,999
- I\G/Iid-LeaseFRotar:ioRIPptions Lost World. . ....... $3,399 | [BigHaul........... $2,299 Golden Tee Fore $999
< Generous Freight Allowance | nfucnncid ©2000 | | Braals ke Rarnl, @2 Q00 || 0 T
« Fully Warranted Boards, Nascar Std . ........ $3,999 Break’ the Bank. . . .. $2,999 Gunblade Deluxe . . .. $1,599
Monitors & Power Sl{pphes Need for Speed U/G. $2,999 | | Cat N’ Mouse. ... ... $1,999 House of Dead 2 DIx. $2.999
CONTACT: Ocean Hunter Env .. $2,999 || CycloneJr.......... $1,799
JOSEPH CAMAROTA Il House of Dead 4 pl UR. . $3,999
SALES MGR Outrun 2 .......... $2,499 | [Double Jam . ....... $1,599 Mo Cap Boxi $2.699
: S.FRush 2049 Sp. Ed. $1,999 | [Dozer............. $1,999 || V0 AP Boxmg... . .. :
Star Trek Voyager . . . $2,599 | | Gold Coast 1 pl. . . .. $1,999 R¥pleys Believe It or Not $2,599
CONTACT Star Wars . ......... $1,799 | |GoldRush . ........ $1,699 Silent Scopg 2. $1,799
Parts Central Tsunami Deluxe . ... $3,999 | | Goldzone 1 pl...... $1,999 | |Soprano’s Pinball . ... $3,199
Your one stop source for all Mario Kart Twin . . .. $9,999 | |Popcorn........... $2.499 || Space Invaders/Qix. . $1,699
game parts & accessoties. Ribbit Racin. . . . . ... 1 Time Crisis 3 Twin Std. . $5,999
Our response time and Novelty ll.)blt acin $1,299 ime Crisis Twin DI
commitment to our customers Boxer Coney Island. . $2,599 Spin Doctor.. . ... ... $1,599 || Time Crisis Twin DIx . $7,999
remains unrivaled DDR 8th Mix ...... $4,999 | | Stop the Clock .. ..... $999 || Top Skater DIx ........ $1,099
Drill-O-Matic . ... ... $1,799 | | Ticket Troopers. . . .. $3,499 || Warzaid ........... $1,799
Gravity Hill ... ..... $1,299 | | Titanic 3 pl ........ $2,599 || World Kicks ......... $999

Alpha-Omega Sales, Inc., 12 Elkins Road, East Brunswick, NJ 08816
Fax: 732-254-6223 E-mail: Fseninsky@aol.com, or visit Web Site: http://www.AlphaOmegaAmus.com

Amusement
Entertainment
Management, LLC

Frank Seninsky, President

“In The End, The Best Consultant Always
Saves You More and Costs You Less”

o Project Feasibility Studies o Architectural Design & Theming
o Game and Attraction Sourcing, Purchasing, and Resale Services
o Business & Marketing Plan Creation o Facility Upgrading and Revitalization

o Operating and Performance Audits
A division of Alpha-Omega Amusements, Inc., 12 Elkins Road, East Brunswick, NJ 08816

Contact Frank Seninsky or Jerry Merola at (732) 254-3773, e-mail us at
Profitwizz@aol.com or Fseninsky @aol.com, or visit our website at wwvw.AEMLLC.com
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eproms | | Blue Bar | IILXIY N

, . i . Claw Machines
@‘,‘WW\% vend 1 ng . Coin Changers
o Offering a complete line . lce Balls
& of Bulk Vending . Sports Arenas
Equipment and Supplies . Air Hockey Tables

Call for new price quotes

C&P Distributing All at Discounted Prices

e RS | 800-869-0724

Fax: 574.256.1144 fax:626-337-6618

. Video Games

. Punching Bags
. Bill Breakers

. Photo Booths

O©CoONODOTLA, WN =

email: gsi99@yahoo.com QUARTERTIME AMUSEMENTS
www.bluebarvending.com (410) 358-8311 Michael

EPROMS & Programmers

/ EMP-21
Ima 10

EMP-1 0

«f _ C&P Distributing
‘ﬁ(‘; www.onsale.net

C Tel: 574.256.1138 e
??“ Fax: 574.256.1144 SA
ramllv Entertainment Centers

AIIG'I'IIIN'

= saturday May 19 @10am

Preview: Friday, May 14, 1-6pm and Saturday, May 15, 8-10am
ASSETS FROM DZ LAZERTAG, KIDS KLUBHOUSE & MORE!

Featuring over 150+ Redemption Machines, 0 VE R
65+Video Amusement Machines, 10+ Pinballs,
20+ Cranes, Bill Changers, Support Equipment , ,
— WAY TOO MUCH TO LIST! See website
for inventory and more details! ..n TS

For Buyer’s Convenience YEI.I.OW ROSE EVENT CENTER //‘\\
WL UL 4006 S. Texoma Parkway, Denison, TX 75020 SUPER

FOR PHOTOS, INVENTORY AI!D ALL THE INFO GO TO
N SuperAuctions.com o i (714) 535-7000 A"CTI UNS

!&\ TERMS: CASH, Visa, Mastercard, American Express or Discover. 15% buyers premium. All purchases paid for in full on Auction Day. FYY ey
‘nuctoneer Al equipment is sold as is, where is. Al sales final. Auction conducted by Chris Carroll TX #16579. REMOVAL: Immediately following auction. OFFICIAL "‘"“»‘A AUCTIONEER

uuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuu

Selling your Family Entertainment Center, Arcade, Route, Real Estate or other Amusement Assets?
CALL US for a FREE, NO OBLIGATION & CONFIDENTIAL EVALUATION!
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. |
-

From your
Current price]

@

* DOMESTIC ORDERS ONLY

WE CAN BEAT
YOUR CURRENT PRICE

BY 25 PERCENT

FOB —
= NEW JERSEY

Www.ticketsandtokensstore.com

1-800-224-1717

Large Coin-Op Arcade
and Amusement Auction

Come load up on quality arcade games for spring fever.
100’s &100’s of Late Model Arcade Games, Redemption, Kiddie
Rides, Merchandisers,Changers, Skill Games, Driving Games,

Coin Pushers and more

LIVE AUCTION & REAL TIME INTERNET BIDDING
The Michael Angelo Auction Company-Firm
Auctioneer: Michael Angelo Testa

(513) 310-5118

Terms: Cash, Major Cards, Cashiers Check, 12% Buyers Premium, All sales
final-sold as-is, Tax exempt bring your certificate, Forklift service available & docks.

See our website for photos and details
www.michaelangeloauctions.com

Thank you for your business and support in 2009.
We are not the biggest Arcade Auction Company in the industry—never wanted to

be nor the most issue for us in today's economy. Our focus is Customer/Opera-
tor Service, Client Support, Creative Marketing and turning surplus assets into
cash in a competitive auction environment for replacing old equipment with new
or assisting the bottom line.
We truly believe in the American Dream and our Country.
Please support our troops.

\__AJ

A\ A ZUNLILILASA I ASA

SWEEPSITAKES

PREPAID
PHONE TIME

» Now operating in over 800

« Great for routes & internet-cafes
» Protected territories available in

QL E

PREPAID
INTERNET

locations nationwide

multiple states.

For more information,
contact Michelle
817-590-2439

Protected by U.S. Patent #7316614
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IRINBALL

ADAMS FAMILY ... $3,250%
CADDYSHACK. ... $4,550%°
CONGO $1,550%
DEMO MAN .....covrmrrrnrressrrssnsssssasnssnnns $1,550%
ELVIRA N'PARTY MONSTERS ............ $1,550%
FISHTALES .....coorererrererreriernsnansnennes $1,250%
HARLEY DAVIDSON (SEGA) ........cccnn. $1,950%
HARLEY DAVIDSON 3RD ......cccoovuuuee $3,950%
HOOK $999%
JUNKYARD ..ccrvnerinernsrnsnsnsssssssasessenns $2,950%
NO GOOD GOLFERS ......coeervserrssrrsanne $2,250%°
PLAYBOY (STERN).....oevrumerrunrrenrsenssens $1,950%
REVENGE FROM MARS ........ccccovurerrene $2,950%
RIVERBOAT GAMBLER .......cevvrverrenene $1,100%
SCARED STIFF. $3,200%
SLUGFEST. $1,450%
SOUTH PARK $1,950%
SPONGEBOB SQUAREPANTS......... ... $2,500%

TEENAGE MUTANT NINJA TURTLES
$1,250%°

$1,750%
$1,000%

SEGA WATER SKI DX ...vvereerneerenrnennenss $1,110.%
SMASH N DRIVE ......ooverrrerrerrnrnrnrennrenss! $1,610.2
SILENT SCOPE ....ovvrruerrennrrsnnresnssnssenas $1,410.2
SILENT SCOPE EX ..ucovvrrrerrrrecnrnrennnens $1,910.2
SILVER STRIKE ....covvrunrernnnncrnnsansaennes $2,610.2
SILVER STRIKE 2009 ......cocoevrerrrerrenrenn $2,910.2
STAR WARS RACER ARCADE .............. $1,710.%
STRIKE FIGHTER ......oueererrrrcrrenrennnen $1,310.2
TARGET TOSS BAGS .....coovvrrrrrrnrnnnans $2,110.%
TARGET TOSS BAGS/DARTS ............... $3,110.2
TEKKEN 5 $2,110.%
TEXAS HOLD EM ...oueriereriernrenrenn $3,310.%
TIME CRISIS DX .oovvunrrrensnnsernansnssssenns $1,110.2
TIME CRISIS 2 .ouerrererrerennerecnnnnens $1,610.2
VIRTUAL FIGHTER 2 ...coerrrerrrnnenc $1,310.2
WAVE RUNNER GP .....ovverirrrrnsrnnenrnnes $1,510.°
WING SHOOTING ....coevuerernrnnnrnnnenns $1,410.2
WORLD SERIES BASEBALL .................. $1,010.%

PACKAGE
DISCOUNTS
AVAILABLE!

GREEN COIN MACHINE DISTRIBUTING CO.
WWW.GREENCOIN.NET

greencoin@aol.com

VIDEQ,

18 WHEELER $1110%°
18 WHEELER U/R..

18 WHEELER DELUXE.

AFTERBURNER CLIMAX ....cccvrrrnnrrrrnnenns $2,910%
ARCTICTHUNDER ....coevvvrrnnnsrrrnnssssrsasens $1,710%
BAGS/LAWN DARTS ......ovemrrrrrisssrranssnsens $2,310%
BALLISTICS $910%
BEACH HEAD 2000/AIR RAID $1,710%
BIG BUCKHUNTER PRO ... $3,510%
BLITZ/SHOWTIME

BRAVE FIRE FIGHTER ....cocvvvvuenrnrnnenrrnnes $2,110%

CENTIPEDE/MILLIPEDE /MISSLE COMMAND ..
$1,410%

CLUB KART DX (SEGA) w.cccvvrrunssrssessssssinns $1,710%
CONF. MISSION DX ..ovounvrrnasnrrssssnsssssssnns $1,610%
[272VA () 12V oSN $1,310%
CRISIS ZONE ... ... $910%
CRISIS ZONE DX .. $1,410%
CRUISIN EXOTICA $1,610%
CRUISIN EXOTICA 39" DX ..ovuurrrrrnsnnsrrrnnns $1,810%°
CRUISIN USA ....ooeerrnssnerrmmsnssasssssassssssssnsass $810%
CRUISIN WORLD ...ooouumumnnrrsssssnsssssnnssssssssseses $910%
DANCE DANCE EXTREME .........cooevvrrrnnnnes $3,310%
DAYTONA 2 $1,110%

DEER HUNTING
GOLDEN TEE 04,05,ETC .

$910%
.. CALL!!

GOLDEN TEE LIVE 2009 . $3,410%
GOLDEN TEE LIVE 2070 c.vvvvuuuensnerrssssnenss $3,510%
HARLEY DAVIDSON ......ocovvmerrrmreresrrrrnsnnsens $1,010%
HARLEY DAVIDSON DX .....covvvrrrnreesrrenenns $1,610%
HOUSE OF THE DEAD .....ccovvvmsrrrrirnsersnnnns $1,010°
HOUSE OF THE DEAD 2 $1,510%

HOUSE OF THE DEAD 2 DX .. $1,810%

HYDRO THUNDER $1,310%°
HYDRO THUNDER U/R ..ouuuririrerrrrnnsnnnns $1,310%
JURASSIC PARKIII ..ovvenrrrenenrirnnnsssransnns $1,810%
L.A. MACHINE GUNS DX ......oovmsrrrrusnnsnrnes $1,610%
LET’S GO JUNGLE DX DEMO ......ccevessrenns $8,110%
LETHAL ENFORCER Il ... $2,010%°
LOST WORLD DX $1,610%
MANXTTTWIN ... .. $1,110%
MAXIMUM SPEED .....cccvvrnnsnrinnssnrirasnnnns $1,010°
MORTAL KOMBAT 4 DX 39" ....oovssssrsrrrnes $1,010°
MS. PACMAN/GALAGA .......ooovvmssrsssssrrrnens $1,710°
NASCAR (SEGA) woovuurrrsrmsissssssssnsssssssssenes $1,410%
NASCAR DX (SEGA) .... $2,310%
NBA SHOWTIME 39" $910%
N.F.S. CARBON $3,110%°
N.FS.GT $1,810%
N.F.S. UNDERGROUND .....covssmmrnrrrrrrrsnenes $2,410%
OFF ROAD CHALLENGE ........ccoeuvrrurnnnrrrrnnne $910%
OFF ROAD THUNDER DX ......oovvvevrrrrnnnnnns $1,110%
OUTRUN25S/D... $1,710%
PGA CHALLENGE $1,310%
PGATOUR CHALLENGE . $1,610.2
POLICE 911 ..$1,410.%
POLICE TRAINER ......corrrrerrerrenrnnnans $1,010.22
RUSH 2049 $2,010.2°2
RUSH THE ROCK S/D ...ccuvuererucrnnrnannns $1,110.%
SEGA JURASSIC PARK DX .. $1,910.%
SEGA MARINE FISHING DX $1,510.2
SEGA OCEAN HUNTER DX $2,110.%

REDEMETION]

ACME CRANE ..
BASKET FEVER
BEE PANIC
BIG SHOT ..

.$1,410°
.$1,010%°
.$1,010®
.$2,210%

BUZZ-E-BEE .. .$1,110%
CLOWN DOWN ROLL CALL!M
COLORRAMA .. .$3,910%
CYCLONE .. $2,010%
CYCLONE JR. $1,610°
DEAL OR NO DEAL . $4,510%°
DEEP FREEZE .. .$2,310%
DOZERS $1,310%
DRILL-O-MATIC .....cutrerrerrerssnseranrnsnnas $1,010%°
FACE PLACE PHOTO ....ccvernrrrrsrrnerenns $3,910%
FIREBALL CALL!M
FUN-E-BALL ....ocsicscnsssssssssssasssissanns $910%
GOIN'ROLLIN' «.vurvrereseeresrnsssnsnsssssnnns $2,110%
HOLLYWOOD CLASSIC PHOTO BOOTH
$3,110%
HOME RUN DERBY .....coouvverrnnsrnsrrananee $1,510°
HOOP FEVER BASKETBALL ................ $2,110%°
ICE BALL wccsnirnorseorsssossnssnsssnsssssssassasasss $1,910%°
ICE PLUSH BUS ..ccovrrerrrnrrsnnssnsnnnnes $1,210°
ICE STREET BASKETBALL ......ccovevueene $1,410%
LIGHTHOUSE .......coerrererieresinnnnans $1,910%°
LINE DRIVE ...cvvrrrrrrrnsrnssrinsssssssssenns $1,610°
MOVIE STOP (CONV. WHISTLE STOP)
$2,410°
PILE UP $2,710%°
PIRATES GOLD, 2PL W/ PROGRESSIVE SIGN ...
$1,810%
PRO STRIKER ....coerrernriseresisnnnnsisnnanns $1,710%°
PUTT FOR PRIZES W/PRIZES............... $2,310°
PUTT FOR PRIZES W/TICKET .............. $1,610%°
QUICK & CRASH .....cuvernrrersrnsnrnrinnanss $1,310°
RACEWAY $1,810%
RAPTOR CAPTOR ......ooveerrerrenrennnenrennnes $3,210%
RIBBIT RACING .....cooeternrnrrnrinensnrennnas $2,010%°
SKEEBALL CALL!
SKEEBALL (PKG OF 3) ..cuverrererrennrnnnnnens $3,910%
SKEEBALL EXTREME .....cccoeuueruesrannnnn $1,810%°
SKEEBALL LIGHTING ....coevuveererrresernens $1,710%
SKEE-DADDLE .......coevuveruernernesnnransaens $1,110%
SKITTLE BALL ..ceerrcretsernrssrnsennnas $1,910%°
SMOKIN'TOKEN ...cuverrersunsnrnseressssssannens $2,110%
SPORTS ARENA STARTING AT ............... $610%°
STACKER $3,410%
STACKER DX ..oouvveerrnnrnsnnsssssessssssssassens $4,910%
STREET BASKETBALL DEMO............... $3,110%
SUMMERTIME PUSHER (3PL) ............. $2,310%°
SUPER SHOT JR ..ccvuriernerrsssrnssnnsnnanns $1,610%
TICTACTOE (DYNAMO) ....oevruerrrerrnens $1,710%
TICKET STATION (3 SIDED) .....ccvvervenee $6,610%
TICKETS TRACK.....cuuerunnrensrssnnsnsssssasanns CALL!M!
TOWER OF POWER ......ovvererenernnrnnnnenns $3,510%
TOY SOLDIER CRANE - 42" ........ccooueeee $1,510°
UBQB $1,510%
WACKY DUCKS ....cvrerenrnrnennnrensnansennnes $2,310%

TOLL FREE: 800 232-6467
TEL: 843 626-1900
FAX 843 448-9899

REDEMETION

WHACK-A-MOLE .....coeerrnrernrrresrnsnnrenes $1,710%°
WHACK N ALIEN ...oereerrcrerrecrcrrenrennes $1,510%°
WHEEL DEAL-TRIPLE ......ccovvuerrerrnernnnnns $3,310%°
WHEEL'M IN $810%
WHEEL OF FORTUNE .....coevrrrernnnnens $2,710%°
WHIRLWIND ...ooverirrernernsienrensnsnannnes $1,710%
WHISTLE STOP ....cveerrrnrrerrensnsssnsnnnns $1,810°
WILLY B STINKY .courerrerrerncrrernennenens $1,010%
WONDERWHEEL .....ovverrrrnrnrrensrnnnns $2,310%°
ZAP CALL!!
ZIGGY CLOWN ..ovrvrnernssensssnnsnsssssssssness $1,010%°
IDART{GAMES
VALLEY COUGAR 8......coeererrernnrnnrannnens CALL!M
EYE 2 CALL!
HB $1,110.%
SM $1,010.2
MERIT SCORPION $910.22
SCORPION 9000 $1,110.%
ARACHNID GALAXY. CALL!!

TOUGH;
[SCREEN]

$2,110.22

MERIT MAX c.oouurnnnnismnsnsssmsnsssssssssssnsssnsenes CALL!
MERIT FORCE .....ceuvuininnininsnnnnssssssisenennen CALL!
MERIT ION CALL!
JUKEBOXES,

TouchTunes

GENESIS W/ GEN2/TUNE CENTRAL ... $1,110%
RHAPSODY GEN2 OR 3 ......couvvvvuerennnne $2,010%°
MAESTRO WALL BOXES .......ccucrunnnnns CALL!
OVATIONS ...ucuiiiniinincnesissasasssssesssnens CALL!
ALLEGROS ....ucuerrrnirrincnsnnssnssssssssensenene CALL!

CURBSIDE
DELIVERY
EAST OF THE
MISSISSIPPI

SUBJECT TO CHANGE WITHOUT NOTICE
Expires June 25,2010

2961 DRYWALL DRIVE
MYRTLE BEACH, SC 29579
USA
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JUKEBOX _.
REINVENTED §

DIGITRLU !
A retrofit kit for commercial use

Requires no more effort from you
than operating a vinyl or CD jukebox

THE ONLY NON-DOWNLOADER
DIGITAL JUKEBOX AVAILABLE TO
DATE THAT IS LICENSABLE 8Y
ASCAP, BMI & SESAC

Customize your locations with over
9.4 million songs to choose from, readily
' owhload al E==
available for purchase! amazonwies

Check out our web site for additional information
and download our free demo-version software at:

http://seeburgdigital.com

Email: sales@seeburgdigital.com

SEASIDE
GAMING

“NEW” 5-Player Blackjack

with Mars 2800 DBVs and Thermal Printer
42” LCD Monitor (only 1 left!).....$9,995

*ELECTRONICCOINMECH ...................... $25
* ELO TOUCHSCREEN CONTROLLER ............. $40
*19”ELOTOUCHSCREEN . ........... ... ... ...... $75
* CERONIX CHASSIS (2092/2093) W/EXCHANGE . .. ... $100
* [THACA 750 THERMAL PRINTER ................ $100
¢ CASHCODEAMZPLUSDBA ............. $75(reduced)

* CASH CODE AMZ PLUS STACKERLESS DBA . .$75(reduced)
* PYRAMID/APEX 5400 STACKERLESS DBA
* GAME HARNESSES
* METAL CABINET PARTS (POG/Cadillac Jack) . . . Call for pricing

866-387-4263

www.seasidegaming.com

Call for pricing

/.

$1-$100
Pulse/Serial

CashCode

AMERD
~ -

§1- 8100
TAIKO Hi

9% cm

CAN

gh Security

Dragon Hunter
Hocus Pocus
Captain Jack
Luxor

Holiday Party
Bonus Bar XV
Knight Story
Dragon Slayer
Fairy Tales
Halloween Party
Lord of War
Texas Hold’em Elite

$1- $100 High Security
Free Software Upgrades
Mars Compatible Harness

OPTIPAY

t'Cf

PA7
$1-8100 :
Stacker :

Authorized Direct Distributors

~

Halloween 3
Super Poker

Triple Fever

Texas Hold’em
Around The World
Monkey Land
Ghost Pirate

Wild Eagle
Pharaoh’s Mystery

Bugs Fever
Crazy Circus
Crazy Bugs Il

Super El Dorado
Mystery J&B 15R
Mystery J&B 20R

Smokin’ 7’s

Triple Jack 15R
Super 70°’s

CGA BOARDS

& Service Center

Poseidon

Ra’s Scepter
Magic Tarot
The Circus
Formosa
Fantasy Island
Ghost Pirate
Treasure Island
Mars Fortune
Creepy Reels
Formula X

877. 922 6707

icr

14” & 19* CGA/NVGA ICT GP&8cr

Open Frame Monitors THERMAL PRINTER
7 Senven
Solutions LCD monitors

e

4
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—2 AvucTioN GAME SALES £~

ARCADE GAMES e PINBALLS e JUKEBOXES ¢ REDEMPTION EQUIPMENT e POOL TABLES e AIR HOCKEY e DART GAMES

GIANT COIN MACHINE
CONSIGNMENT AUCTIONS

COUNTERTOP TOUCHSCREENS e KIDDIE RIDES e CRANES ¢ FOOSBALL ¢ CHANGERS ¢ AND MUCH MORE

MORE THAN 600 PIECES AT EVERY SALE

ALL AUCTIONS START AT 10 AM DAY OF SALE

EQUIPMENT CHECKED IN: FRIDAY (day prior to sale) - 11 a.m. until 9 p.m. & SATURDAY (day of sale) - 8 a.m. until 10 a.m.

MAY 15TH, 2010 - KINGSPORT, TN
MEADOWVIEW CONFERENCE RESORT & CONVENTION CENTER
1901 MEADOWVIEW PARKWAY, KINGSPORT, TN 37660
MEADOWVIEW MARRIOTT— 423-578-6600

JUNE 5TH, 2010—WINSTON-SALEM, NC
DIXIE CLASSIC FAIRGROUNDS EDUCATION BUILDING
410 DEACON BLVD, WINSTON-SALEM, NC 27105
HOLIDAY INN SELECT—336-767-9595

AUGUST 14TH, 2010 - KINGSPORT, TN
MEADOWVIEW CONFERENCE RESORT & CONVENTION CENTER
1901 MEADOWVIEW PARKWAY, KINGSPORT, TN 37660
MEADOWVIEW MARRIOTT— 423-578-6600

NO BUYERS PREMIUM FOR OPERATORS OR DEALERS
AT ONE OF OUR REGUIAR CONSIGNMENT AUCTIONS

. Consignors pay a low 10% commission with no minimum piece requirements.
. Consignors pay a low $10 entry fee per item.
« $100 maximum commission per item sold.

DO YOU HAVE A FAMILY ENTERTAINMENT CENTER OR ARCADE THAT IS CLOSING?
DO YOU HAVE EQUIPMENT THAT YOU NEED TO LIQUIDATE?
ARE YOU IN SEARCH OF SOMETHING SPECIAL OR UNIQUE?
GIVE AUCTION GAME SALES A CALL AND LET US HELP YOU!
1-800-551-0660

e TERMS: Full payment day of auction. Cash, Credit Card, Cashier’s Check or Company Check with a current bank letter of guarantee (no excep-
tions). No personal checks!

SALES TAX: Applicable state and local sales tax must be collected unless you provide a current copy of your sales and use tax permit.

Inspect all equipment and games before you bid. All Equipment and games are sold as-is, where is, with no warranties expressed or implied.
13% buyer’s premium (3% discount for cash) OPERATORS EXEMPT - Operators pay only a $10.00 per item fee to purchase.

Consignors paid in full day of auction.

FOR MORE INFORMATION OR TO BE ADDED TO OUR MAILING LIST
PLEASE (ALL 1-800-551-0660 OR VISIT US AT

—% Www.auctiongamesales.com £~

TN GALLERY LIC 5548 - NC FIRM LIC 8741
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WWW.C0in-op.org

www.amientertainment.com

www.amoa.com

ApplelInd. ....... ... . . .. Cover2 ..... 718-655-0404 ......... www.appleindustries.net

Brand Vending Products .................. 81 ......... 800-967-3048 . ........ www.brandvendingproducts.com
Champion Shuffleboard . .................. 73 800-826-7856 . ........ www.championshuffleboard.com
Coast to Coast Entertainment .............. 83 ......... 800-224-1717 ......... www.cranemachines.com

Firestone Financial . ...................... 17 800-851-1001 . ........ www.firestonefinancial.com
FunCo.Mfg. ... .. i 73 800-808-5554 . ... ... .. www.funcomfg.com

HoffmanMint .. ..... .. ... ... ... ... .... 67 ......... 800-227-5813 ... ...... www.hoffmanmint.com

ICT (International Currency Technologies) . . . . . Cover3 ..... 510-353-0289 ......... www.ict-america.com

Impulse Industries .............. ... .. .... 87 ... 800-446-7857 . ........ www.impulseindustries.com
Incredible Technologies . .................. Cover4 ..... 800-262-0323 ......... www.itsgames.com

Intercard . ... ... . ... 23 ... 800-732-3770 .. ....... www.intercardinc.com

JVLCO. ot 9 ... 800-296-6657 . ........ www.jvi-ent.com

Kingdom Photobooths .. .................. 29 ... 410-688-3552 . ........ www.kingdomphotobooth.com
McGregor Enterprises .................... 16 ......... 888-706-0539 ......... www.videogaming.com

Muncie Novelty . .. ....... ... ... ... ...... 4 800-428-8640 . ........ www.muncienovelty.com

Namco America ............ ... ccoiv.n.. 7 630-238-2248 ......... www.namcoarcade.com
Northwestern . ...... ... ... ... ... .. ..... 79 ... 800-942-1316 .. ....... Www.nwcorp.com

Payment Alliance Intl. (PAI) ................ 46 ..., 877-271-2627 ... ...... www.paymentallianceintl.com

Rhode Island Novelty . .................... 86 ......... 800-435-3456 . ........ www.rinovelty.com

S&B Candy & ToyCo. .................... 85 ......... 800-773-0531 ......... www.candyandtoy.com

Sacoa/Play Card ............ ... . ..., 47 .. 866-438-7226 . ........ www.playcard.com.ar

SternPinball . ....... ... ... 17 800-524-5377 .. ....... www.sternpinball.com
Valley-Dynamo . ............ ... .. ... .... 45,73 ...... 800-248-2837 ......... www.valley-dynamo.com
VendEver/Cotton Candy Factory ............ 15 ... .. 510-376-9607 ......... www.vendever.com

A Better Billiards Service .......... 96 D&A Techtronics .. ................ 94 Penguin Amusment ............. 95
AphaOmega ................... 98 Eldorado ........................ 92 PNLInCc. .....oovvii it 92
Amusement Entertainment Management .98 Eletech ......................... 92  QTech Business Products ......... 94
Amutronics Inc. .. ... . 93 EnDTrading .................... 102 Quartertime Amusements . ..... 97, 99
Auction Game Sales .. .......... 103 Global Display ................... 90 SeaSide Gaming . .............. 102
Baton LOCK .« v oo oo 96 Green CoinDist. ................. 101 Seegurg Digital .. .............. 102
Bernstein, Mel .................. 90 Hest Technologies ............... 100 Stansfield Vending .. ............. 97
BettorGames ................... 95 Kids Marketing Factory .. ........... 97 SuperAuctions .. ............. 97,99
Big D’s & Fat Pat’'s Graphix ........ 92 Locking Systems Intl. .............. 94  TokensDirect ................... 89
BlueBarCorp. .................. 99 Michael Angelo Auction ........... 100  Valley Investment ................ 96
C&PDist ........coo.... 89, 90, 99 Palmentere Coin Operated Game Sales .91 ZanenElect. .................... 90
Coast to Coast Entertainment . .92, 100 PB&J Entertainment ............... 90
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