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=`NO LONGER VIABLE' 

Pickwick Distrib Dumped 
By JOHN SIPPEL 

MIAMI BEACH -Pickwick distribution topper Jim Moran conceded 
here last week during the NARM convention that the defection of the 
Chrysalis, Arista and Motown labels from the company's independent 
distribution network has rendered it no longer viable. The statement 
followed weeks of intense speculation about Pickwick's distribution in- 
tentions, after the firm shuttered branches ostensibly for inventory tak- 
ing and then announced stringent new credit policies (Billboard, April 
9, 16). Through this, Pickwick had indicated a "sequential" reopening 

(Continued on page 59) 

Schwartz Suit Hits Arista, RCA; 
Seeks Stay Of Distribution Shift 

This story prepared by Bill Hol- 
land in Washington and Leo Sacks in 
New York. 

NEW YORK -Schwartz Bros. 
Inc. has slapped Arista Records and 
RCA with a $5 million breach of 
contract suit, claiming fraudulent 
conduct, unfair competition, con- 
tractual interference and conspiracy, 

Racks To Apply Pricing Pressure 
MIAMI BEACH -The nation's 

rackjobbers, beset by account losses, 
hope to unite with key record /tape 
retailers in a unified plea to all labels 
to set price a la CBS Records. The 
CBS policy gives accounts whose 
business is primarily records a lower 
price than those customers not de- 

fined in this manner. 
This emerged at last week's 

NARM convention during a rack - 
jobber session Tuesday (12) consid- 
ered one of the hottest in the history 
of the trade group event. The focal 
point was whether racks and retail 
stores can stay in business with dis- 

"If Hank Williams and Kitty Wells had married and had a daughter, she 

would have sounded like Delia Bell." That's what Emmylou Harris said, and 

she should know -Emmylou just finished producing Delia Bell 1/4- 23838. 

The album is Delia's first release on Warner Bros. Records and Cassettes, 

and it features the single "Flame In My Heart" 7-29653. (Advertisement) 

count department stores like Target, 
Gold Circle and Bradley buying di- 
rect. Pickwick's Eric Paulson and 
several others pointed up instances 
of Target, in the strategic first two 
weeks of December, advertising all 
$8.98s at $5.99. 

(Continued on page 66) 

- Inside Billboard - 

pegged to Arista's defection to the 
RCA branch distribution network. 

The complaint by the independ- 
ent distributor, based in Lanham, 
Md., is the first to surface since the 
departure of Arista and Chrysalis to 
branch distribution systems (Bill- 
board, April 9). 

Schwartz Bros. will continue to 
distribute Arista product until May 
2 as part of an understanding 
reached Thursday (14) during a con- 
ference call with Judge Robert 
Woods of State Circuit Court for 
Prince George's County, Md., and 
attorneys representing the plaintiff 
and Arista. An attorney for RCA 
Records did not participate in the 
call. Judge Woods set May 2 for a 

hearing on the plaintiff's application 
for a preliminary injunction that 

PROGRAMMING FOR GMs and a fresh approach to station manage- 
ment were but two of the topics discussed at the NAB conference in Las Vegas 
last week. Billboard's on- the -spot coverage appears on pages 12, 13, 16 and 23. 

MERCHANDISING MUSIC was the dominant theme of last week's 
NARM convention in Miami Beach, although the need for record retailers to 
broaden their home entertainment base was fully recognized and debated. 
Special reports appear on pages 3, 4, 58, 59 and 70. 

PROGRAMMER TOM BIGBY'S exit from KFI Los Angeles has been 
confirmed. His successor is KOST's Jhani Kay, who becomes PD and oper- 
ations manager of both Cox facilities. Radio, page 12. 

ALTERNATIVE MERCHANDISE offers profit potential untapped by 
many record and tape retailers, according to Larry Schaffer of Vibrations in 
Florida. His three -store enterprise exemplifies those opportunities seized, he 
says. Retailing, page 27. 

CAPITOL BROADCASTING has restructured again. Frank Maruca, 
who's been overseeing the company's San Antonio properties, is radio group 
manager. Claire Shaffner takes over general management of stations in States- 
ville /Charlotte, Huntington and Richmond. Radio, page 12. 

LATIN RETAILERS in the Miami area continue to report sluggish sales, 
largely attributable to the state of the economy. They also note salsa's dimin- 
ishing popularity, overtaken by the romantic ballad genre. Latin, page 54. 

would enjoin RCA from distributing 
Arista product in Washington, 
Pennsylvania, Maryland, Virginia, 
North Carolina and South Carolina. 

The 14 -page complaint, which is 

supported by 47 pages of exhibits 
and documents, contends that Arista 
contracted with Schwartz Bros. for 
distribution in the aforementioned 
territories in September, 1980. The 
agreement was signed by Jim 
Schwartz, president of Schwartz 
Bros., and Aaron Levy, senior vice 
president of finance for Arista, and 
provided for two "automatic" two - 
year extensions unless either party 
notified the other of a change to the 
contrary. 

Schwartz Bros. does not specify 
from which defendant it is seeking 
the compensatory damages. The suit 

(Continued on page 59) 

Over the past ten years. RONNIE MILSAP has proved himself to be a leader 

in the music industry ... continually expanding the sound of music ... 
and he's done it again with his current POP /AC /COUNTRY hit single 

"STRANGER IN MY HOUSE," (Country R&R Breaker 1st Week, Pop R &R 

Breaker 4th Week!) from his current LP "KEYED UP." (Advertisement) 

(Advertisement) 

T H O M A S D O L B Y 

DOL Y 
THE GOLDEN, AGE F WIRELESS 

Featuring 2271 

"SHE BLINDED ME WITH SCIENCE'4_51 04) 
www OV.LIT 

ON RECORDS AND HIGH Q LITY XDR CASSETTES 
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CONSTRUCTION 
CONSTRUCTION 
CONSTRUCTION 
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CONSTRUCTION 
CONSTRUCTION 
CONSTRUCTION 
CONVERSATIONS 
CONVERSATIONS 
CONVERSATIONS 
CONVERSATIONS 
CONVERSATIONS 
CONVERSATIONS 
CONVERSATIONS 

(ST-12268) 

' DUALITY 

;P.", 7.; ON RECORDS AND HIGH QUALITY XDR CASSETTES 

The album that's got everybody talking 
featuring the single that's got everybody walking 

"WALKIN' THE LINE" 
(7 B-5219 12 #8549) 

Produced & Arranged by Randy Muller 
for the Muller Organization 
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News 

NEXT GENERATION -This is 
the latest Compact Disc player 
launched by Sony in Japan, join- 
ing the CDP -101, which came to 
market last October. Known as 
the CDP- 701ES, the new ma- 
chine will retail at the yen 
equivalent of $1,000, compared 
to the $700 price tag of the ear- 
lier model. Features include ran- 
dom memory music sensor 
which permits selection of eight 
titles at random, a large multi - 
funtion display, music scan, au- 
tomatic sensor and full repeat 

function. 

TOWER TOPPER KEYNOTES CONVENTION 

Solomon's Wisdom: Music Is Power 
By IRV LICHTMAN 

MIAMI BEACH -Even if today's 
music retailer considers his oper- 
ation a home entertainment center, 
he'd best continue to put over- 
whelming emphasis on prerecorded 
music. This was the focus of a key- 

note address at 
the NARM con- 
vention here 
Monday (11) by 
key retailer Russ 

Solomon, who called for strong mer- 
chandising of music to further tap 
the consumer's continuing desire to 
be entertained by it. 

NARM 
Report 

Geffen keynoter, page 4 

Solomon's wide -ranging speech 
was a staunch defense of the music 
industry's power to grow, reaching a 
point, surprisingly, where he even 
pooh -poohed the oft -cited dangers 
of home taping and rental. Solomon, 
chief of Tower Records, also at- 
tacked the "stalwarts of the media 
who persist in ringing the death- 

knoll of the record industry." "We 
all know that the music business did 
not collapse in 1982 ... is not about 
to collapse, and never will collapse," 
he said. 

In Solomon's view, prerecorded 
music's hold is strong because it's 
"the only way people can control 
their music environment" and they 
"have to control their music envi- 
ronment with records and tapes." 

Noting that people haven't 
stopped liking music -"they just 
bought fewer records " -Solomon 
said they would buy more if given 
"what they want to buy at the price 
they want to pay. That's really what 
it's all about. And ... we can do it. 
To think there's a limit to the 
amount of music we can sell to a cus- 
tomer is foolish." 

He explained the "incredible po- 
tential for growth" by pointing out 
that "if you, as a retailer, sold some- 
one $35 worth of records last year, 
you bagged a whopping .00015% of 
that person's average household in- 
come. That's less than two tenths of 
one percent." 

Bright Future Predicted For CD 
PolyGram's Gout Cites Figures On European Launch 

MIAMI BEACH -Preliminary 
data on the European Compact Disc 
launch in March appear to show re- 
sults "even better than in Japan - 
which would be absolutely astonish- 
ing," according to Hans G. Gout, 

senior director 
of the Compact 
Disc for the 
PolyGram 
Group. 

The data provided by Gout, mak- 
ing an unscheduled appearance at 
the NARM convention's opening 
business session Monday (11), was 
part of PolyGram Records' formal 
introduction of CD to merchandis- 
ers, which included a CD demon- 
stration suite. Last year, PolyGram 
offered NARM attendees a pro- 
totype demonstration, comparing a 
Bee Gees performance in CD and 
LP configurations. 

Terming his statistics on the 
March 1 debut of CD in France, 

NARM 
Report 

Technics CD 

Plans Tie In 

Disk Dealers 
By IS HOROWITZ 

NEW YORK -Only half of the 
audio dealers surveyed by Technics 
plan to carry Compact Disc software 
beyond numbers needed to demon- 
strate players, relying instead on tra- 
ditional record and tape outlets in 
their areas to satisfy the repertoire 
desires of machine purchasers. 

This research disclosure portends 
close marketing cooperation be- 
tween CD hardware and software 
retailers, says Technics. That pros- 
pect will be supported by the hi fi 
manufacturer via cross promotion 
assistance. 

At a press conference Thursday 
(14) to introduce Technics' CD 
player and other consumer digital 
audio components, the company 
outlined early marketing plans for 
its digital playback system, sched- 
uled for field delivery the latter part 

(Continued on page 68) 

Germany, Holland and England 
"only estimates and indications -I 
dare not trust them 100% yet." Gout 
covered eight points gleaned from 
reply cards enclosed in European 
software catalogs and packed with 
players: 

"In three weeks time, 50 % -70% 
of the shipped Compact Discs were 
sold to the consumer." 

"Consumer prices range from 
$ 16 to about $20. As expected, this 
price level is fully acceptable." 

"Dealer, media and consumer 
reactions have been overwhelmingly 
positive." 

"Dealers who could and did 
demonstrate the Compact Disc sold 
much more than those who did not." 

"The average number of Com- 
pact Discs bought per consumer in 
three weeks ranges from `over five' 

in one country to `about seven' in 
another." 

"There is, obviously, a shortage 
of hardware and software; nobody 
could have expected such high 
'sales." 

"Sales of classical repertoire in 
Japan were -as expected- extremely 
high: 60 % -80% of total. First indica- 
tions in Europe are pop /classical: 
50/ 50 -a reflection of more classical 
repertoire available to start with. If 
we look at the best -seller lists, how- 
ever, we see that the strongest adult 
contemporary or MOR pop titles 
easily outsell the strongest classical 
repertoire." 

Gout called it a "misunderstand- 
ing- rather widespread in the U.S. - 
that only digitally recorded reper- 
toire could or should be used on 
Compact Disc. This simply is not 
true." 

(Continued on page 60) 

GROWTH SLOWER THAN EXPECTED 

Solomon suggested that the indus- 
try "set some goals" for itself. "Let's 
get those customers to buy six rec- 
ords a year instead of five.... If we 
just work hard to do that, do you re- 
alize that our $3 billion industry 
would become a $4 billion industry? 
And heaven forbid if we dare to try 
to get them to buy a record maybe 
every 30 days, it could be an eight - 
and -a -half billion dollar industry .. . 

almost triple what it is today." 
Solomon said the industry had a 

lot of things going for it, including 
radio's venture away from "safe mu- 
sic," thanks largely to the "remark- 

able things that are happening on 
MTV." 

"Our aim, as record retailers and 
manufacturers, is to sell a lot of rec- 
ords and tapes. Pay attention to the 
... music business and don't sell 
your soul to Atari," Solomon de- 
clared in an opening shot at over -di- 
versification. "Selling other product 
lines is fine as long as they are sup- 
plemental sales, not substitute 
sales." 

Solomon suggested that store mer- 
chandising get the customer to buy 
not only the hit but "something else" 

(Continued on page 60) 

New Opportunities 
Stressed At Sessions 

By EARL PAIGE 

MIAMI BEACH -The nation's 
record and tape retailers were chal- 
lenged here at the 25th annual Na- 
tional Assn. of Recording Merchan- 
disers (NARM) convention, April 
10 -13, to go after the prerecorded 
cassette market more aggressively 
and be more open generally to new 
opportunities. The key phrase 
"home entertainment" was empha- 
sized over and over as referring not 

to the future but 
to the present. 

After summa- 
rizing NARM's 
history and not- 

ing that the "survivors are here to- 
day" following the $4 billion high 
point of 1978, "when every night 
was 'Saturday Night Fever'," John 
Marmaduke of Western Merchan- 
dising, Amarillo, Tex., welcomed 
delegates on an optimistic note. That 
note continued throughout the con- 
vention. 

The business is off but only 
slightly, with units shipped down 
3 %, dollars off just 1% and a drop of 
2% in list prices, said Jerry Shulman 
of CBS Records, chairman of the 
RIAA research committee. The 
dominant theme of cassettes, which. 
was to echo again and again, was 
sounded as Shulman noted that sales 
of the configuration "are up four- 
fold." 

NARM 
Report 

Meet Eyes Gospel's Problems 
By EDWARD MORRIS 

NASHVILLE - Although gospel 
music continues to show the vi- 
tality that led to its pacing jazz and 
classical in sales, there are indica- 
tions that it is not growing commer- 
cially at the rate its proponents have 
been predicting. This attitude mani- 
fested itself time and again during 
the Gospel Music Assn.'s "Gospel 
Music '83" convention here April 
10 -13. 

The convention was comprised of 
general interest meetings, the Na- 
tional Gospel Radio Seminar and a 
choral music workshop. 

Persistent problems, as outlined in 
various sessions, included the diffi- 
culty of interesting major advertisers 
in Christian radio; sparse label 
budgets that may increasingly force 
artists to pay for their production 
costs upfront; piracy, particularly in 
Asia; less than imaginative retailing; 
and the eternal see -sawing between 
scriptural and commercial demands 
that sets the gospel industry apart 
from all others. 

The tension between what sells 
and what is scripturally permissible 
was spotlighted in the keynote ad- 
dress by Dr. Anthony Campolo, so- 
ciology professor at Eastern College, 
Philadelphia. "Most gospel singers I 

meet are theologically shallow," he 
charged, "and the Jesus they present 
is not the Jesus of scriptures but the 
Jesus of American culture." He 
urged gospel performers to focus 
their music on social problems in- 
stead of comforting themselves in 
pietism. 

Speaking on the state-of- the -in- 
dustry panel, Sparrow Records pres- 
ident Billy Ray Hearn predicted, "In 
the future, artists will be financing 
part or all of their expanded record- 
ing budgets in exchange for two im- 
portant concepts in action -greater 
artistic control over their music and 
greater marketing effectiveness. 
Higher royalties are going hand in 
hand with lower advances." 

Cam Floria, president of Chris- 
tian Artists Corp., reported that 
there is a potentially vast market for 

gospel music internationally and 
that the greatest gains so far have 
been in western Europe and Asia. 
He noted that there are more than 
1,000 gospel music groups in Hol- 
land alone. Floria conceded, 
though, that it is difficult to collect 
musical revenues in Asia, and he 
said that the American government 
should put pressure on other coun- 
tries to respect its copyrights. 

In a separate panel on inter- 
national gospel music, participants 
confirmed Floria's outlook, empha- 
sizing that the evangelistic prospects 
were as exciting as the economic 
ones. GMA's executive director Don 
Butler warned that American artists 
should not go abroad acting as if 
they have all the answers. "Very few 
of us go to the trouble of learning 
their language. We're pampered. 
We're not willing to adjust." 

Joe Battaglia, agenda chairman 
for the National Gospel Radio 
Seminar, urged greater use by 
broadcasters and others in gospel 
music of existing research which 

(Continued on page 70) 

An obvious indication from the 
convention is that NARM is getting 
to know the music customer better 
and obtaining better statistics all 
the way around. Among the statistics 
highlighted: record and tape stores 
gained 4% in 1981 -82 with slippage 
by department stores and discount 
stores; rock as a genre was down 9% 
while pop and easy listening rose 
3 %; gospel and classical gained a 
couple of points, too. Black and 
country remained level. 

Music purchasing is gaining 
among older demographics who 
grew up on rock'n'roll, noted Shul- 
man, echoing opening remarks by 
Jim Bonk, chairman of NARM's re- 
tail advisory board. The over -35 

(Continued on page 60) 
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News 
Record Profits For CBS Records 
First Quarter Jump Is Posted On Small Sales Rise 

NEW YORK -The glowing first 
quarter for CBS Records /Group 
predicted by- president Walter Yet - 
nikoff (Billboard, March 19) offi- 
cially materialized last week, when 
the company reported record profits 

BENATAR LP 

Good News 

In Battle Vs. 

Counterfeiting 
MIAMI BEACH -Although em- 

battled on several fronts, the record- 
ing industry is winning one fight, ac- 
cording to incoming results of an 
anticounterfeiting program involv- 
ing Pat Benatar's "Get Nervous." 

NARM dele- 
gates learned in 
a presentation 
here Tuesday 
(12) by Ron 

Katz, president of Light Signature, 
that not only can counterfeiting be 
curbed, but marketing benefits can 
be obtained as a byproduct. "This 
system is the first that can track one 
piece of product day to day, week to 
week and month to month," Katz 
said. "Initially, the Benatar record- 
ing was purchased by males as the 
dominant demographic and in LP 
form. Now, female cassette buyers 
predominate." Those findings are 
based on 125,000 returned data 
cards. 

Noting that Chrysalis and Arista 
are the only labels using the light 
beam analysis system, Katz said 
Benatar's September release and 
Arista releases by Barry Manilow 
and the Alan Parsons Project will 
next feature the Light Signature pro- 
gram. 

Among the potential marketing 
benefits of the system mentioned 
by Katz was the ability to key on 
200,000 consumer names in a data 
bank in terms of pre -release promo- 
tion. He mentioned direct mail as 
"the new fourth dynamic form of 
advertising." 

Although every previous Benatar 
release had been the object of coun- 
terfeiting, Katz claimed no instances 
of counterfieting were found for 
"Get Nervous." He called counter- 
feiting an overall $350 million yearly 
drain. 

Katz said he had initially been 
fearful that consumers could not be 
rallied behind the anticounterfeiting 
effort. But he displayed encouraging 
letters he had received, including 
two that complained of no certificate 
of authenticity in the package. 
"These happened to fall out," he 
noted. 

Mass media bulwarked the pro- 
gram in terms of 30 television news 
spots, 500 radio spots, and ads in 
Rolling Stone, Cream, Seventeen 
and BAM, Katz outlined. The effort 
made the front page of the Los An- 
geles Times, Kansas City Star and 
Chicago Sun -Times. 

Katz noted that 94% of the re- 
spondents filled out demographic 
data. EARL PAIGE 

NARM 
Report 

for the period on slightly increased 
sales against first quarter '82. 

The income jump reflected in part 
reduced overheads at the record di- 
vision, i.e. the substantial staff cuts 
of last year and the closure of its 
Terre Haute facility. 

Specifically, profits zoomed to 
$39.4 million against $19.6 million a 
year before. Sales were $296.6 mil- 
lion (against $296.1 million). Ac- 
cording to the report, part of an 
overall CBS Inc. summary of the 
three -month period, domestic CBS 
Records /Group sales gained an un- 
specified amount, offsetting a de- 
cline in international business 
prompted in part by unfavorable 
currency exchange rates. Columbia 
House, the direct marketer unit, was 
cited for "good profit growth." 

CBS also said that even with the 
pre -tax profit of $4.5 million on the 
recent sale of the Big 3 Music print 
division of United Artists Music, the 
record group's profit for the period 
remains a new record. 

Thomas H. Wyman, CBS Inc. 
president, singled out the record 
group's profit performance by de- 
claring, "We are excited by the dra- 
matic first quarter turnaround in re- 
corded music; the record first quar- 
ter profits for CBS Records reflects 
exceptional competitive perform- 
ance and the benefits of last year's 
restructuring of this business." 

Overall, CBS Inc. reports that first 
quarter net income and revenues 
rose compared to the first quarter of 
1982, while income from continuing 
operations declined as expected. 

New Music Seminar Set 
For July 5 -6 In New York 

NEW YORK -The expanded 
fourth annual New Music Seminar 
is scheduled this year for July 5 -6 at 
the Hilton Hotel here. 

According to Mark Josephson, 
one of the seminar organizers, this 
year there will also be a separate ex- 
hibition area, able to accommodate 
36 booths, with booths going at 
$1,000 apiece. 

Registration for the seminar is $75 
per person in advance and $90 after 
June 17. This is about $10 more than 
last year when the seminar, held at 
the Sheraton Centre, drew over 
1,000 registrants. With the growing 
success of new music, even more reg- 
istrants are expected this year. 

The seminar will deal with such 
topics as independent labels and dis- 
tribution, a &r, DJs and clubs, 
rhythm radio, new technology, 
record production, trades and 
charts, retail and marketing, album 
radio, new technology, record pro- 
duction, artist management, music 
law, talent and booking, and the an- 
nual "battle of the DJ." In addition, 
Josephson promises a greater focus 
on video. 

There will also be showcase per- 
formances by major new music art- 
ists performing at some of the city's 
top clubs. 

To make things easier for those 
coming from the West Coast, Eu- 
rope and elsewhere, Josephson says 
the seminar has worked out a deal 
whereby attendees can get the lowest 
rate from Pan Am without any re- 
strictions. Airport buses and limos 
have also been arranged, he adds. 

Since it follows the Fourth of July 
weekend, the seminar has also 
worked out a deal whereby anybody 
arriving early can get the seminar's 
special $85 -a -day room rate at the 
New York Hilton for July 2 -4. This 
is part of the seminar's "club week- 
end' package that also includes three 
complimentary club admissions and 
two- for -one Broadway show tickets. 

Josephson says that, for the first 
time, pre -registrants will be listed in 
a directory that will be handed out 
during the seminar. 

New Music Seminar representa- 
tives can be contacted at 210 E. 90th 
St., New York, N.Y. 10028; (212) 
348 -4876. ROMAN KOZAK 

Execulive Turnloble 
Bill Wardlow steps out this week as Billboard chart director. Tom Noonan, 

associate publisher, takes over as chart director, and continues to base in Los 
Angeles. 

Mike Mongiovi, black music chart manager, and Don Kamerer, country 
chart manager, will report to Noonan, who reports to Marty Feely, director 
of research, in New York. Feely takes on the title of associate publisher. 

Bill Wardlow will continue his association with Billboard, working on for- 
matting and packaging tv and radio programs. 

Record Companies 
Island Records has appointed Mel Klein vice president of finance and busi- 

ness affairs in New York. He joined the label in 1980 and held a similar post at 
Polydor Records. ... PolyGram Records in 
New York has named David Krenkel execu- 
tive director of budgeting and financial anal- 
ysis. He was manager of budgeting and fore- 
casting for RCA Direct Marketing Inc... . 

Jude Wilder has been appointed associate di- 
rector of East Coast product management for 
Epic, Portrait and the CBS Associated Labels 
in New York. She will also serve as the mar- 
keting liaison with Chrysalis Records. Wil- 

der was associate director of customer merchandising for the CBS Records Di- 
vision.... Fran Aliberte has been appointed director of national sales for WEA 

Corp. in Burbank, Calif. She was Boston branch sales man- 
ager, a post now held by Mike Fontecchio, who moves from 
the organization's Hartford sales branch. WEA has also ap- 
pointed Dave Nichols singles specialist and special projects 
coordinator for the Dallas branch. ... Capitol Records has 
appointed Rafael Gil a &r and marketing director for Latin 
America. He is based in Los Angeles.... F.W. Ike Eichelkraut 
has been appointed vice president of artist development for 
Fat City /Flame Records in Los Angeles. ... Aria Records, 
Brooklyn, N.Y., has named Andrea Bick director of public re- 

Publishing 
Elektra /Asylum & Refuge Music in Nashville has appointed DixieGamble- 

Bowen president. She joined the company in 1980 as general manager. ... 
Gary Lynn Petty has been named creative di- 
rector of CBS Songs Nashville, where he is 
based. He is a former vice president of pro- 
gramming and operations for McCreery 
Broadcasting.... Dr. Bill Moffitt has joined 
the composing and arranging staff of Co- 
lumbia Pictures Publications. 

Video /Pro Equipment 
Gamble -Bowen Magnetic Tape International, Santa 

Monica, Calif., has named Stephen Milam 
president. He continues as president of American Video Tape Manufacturing 
Company. The firms are subsidiaries of InterMagnetics America Inc.... Em- 
bassy Home Entertainment in Los Angeles has appointed Cheryl Benton sales 
administrative manager; Vince Larinto director of finance; and Jim Brown 
West Coast regional manager.... Rupert Burks has been named director of 
systems for ABC Video Enterprises' TeleFirst Entertainment Recording Serv- 
ice in New York. ... The Matsushita Engineering and Service Company, Se- 
caucus, N.J., has appointed Alan Wechsler national broadcast operations 
manager.... Ronald Swanson has been named market development manager 
of 3M's Magnetic Audio -Video Products division in St. Paul, Minn. 

(Continued on page 60) 
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David Geffen Strikes A Note Of Optimism 
By ADAM WHITE 

MIAMI BEACH -Today's young 
record buyers have not lost their ap- 
petite for music, nor are today's new 
artists faceless, lacking identity or 
signature. These are myths, sug- 
gested Geffen Records chairman 

David Geffen in 
his NARM key- 
note address 
Tuesday (12), 
and ones that 

should be swiftly dispelled inside - 
and outside -the music industry. 

Geffen's was an upbeat speech, a 
further reflection of the convention's 
gingerly upbeat overall mood, and 
the audience responded well when 
he commended those who nourished 
new artists and repertoire -"modern 
music" was his expression -in the face 
of conservative and downbeat in- 
dustryites. (Tower's Russ Solomon 

NARM 
Report 
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took the latter group to task, too, in 
his earlier keynote address, chastis- 
ing label executives who were will- 
ing to spread pessimism in the media 
"at the drop of an arc light. ") 

Emphasized Geffen, "The appe- 
tite of the current generation for 
contemporary, innovative, imagina- 
tive and progressive music is as 
strong as ever before." Further, he 
said, "We're witnessing in the new 
generation a truly creative departure 
in attitudes and tastes, a significant 
artistic movement of huge propor- 
tions. This movement, like all others 
before it, seeks a flag to wave, a uni- 
form to wear and a vocabulary that 
clearly identifies and expresses its 
values and attitudes." 

The executive also opined that to- 
day's recording acts are as provoca- 
tive, charismatic and deserving of 
success as any in previous times, cit- 
ing Prince, Men At Work, Culture 
Club, Berlin and ABC. "These are 
not faceless bands with a `one -shot 
single' and no identity or signature. 
These acts are artists from whom we 
will be hearing a lot more." 

Geffen also had words of ap- 
proval for "innovations in market- 
ing and promotion" among record 
manufacturers, which, he said, are 

effective in reaching the consumer. 
Initial reaction to the Warner Bros. 
6- by 12 -inch cassette package seems 
positive, he instanced, while also 
lauding creative price /configuration 
ploys such as the mini -LP. 

MTV came in for praise from Gef- 
fen, as it did from other NARM 
delegates. "It is a very effective tool 
in exposing and breaking new art- 
ists. In turn, it's stimulating and en- 
couraging recording artists to ex- 
pand their creativity both visually 
and conceptually. Now the music in- 
dustry can become the predominant 
art form through which the new gen- 
eration seeks to express itself. We- 

music in video -can monopolize the 
imagination of a new generation." 

Geffen concluded by pointing out 
that while such woes as home taping 
should not be minimized, those in 
the business should recognize that 
"it is not a coincidence that record 
sales fell off at the same time as the 
economy went into recession." He 
added, "We're doing quite well com- 
pared to the auto, steel and construc- 
tion industries, and I take this as an 
indication of the strength, endur- 
ance and appeal of our business, and 
feel we have much to be thankful 
for. As the economy recovers -and it 
will -so will the record business." 

NARM Board Of Directors Named 
MIAMI BEACH -The newly elected 1983 -84 NARM board of directors, 

headed by president Lou Fogelman of Show Industries, Los Angeles, also 
includes vice president Calvin Simpson Jr. of Simpson's Wholesale, De- 
troit; secretary Noel Gimbel of Sound /Video Unlimited, Skokie, Ill.; and 
treasurer Jack Eugster of the Musicland Group, Minneapolis. 

The remainder of the board includes Leonard Silver of Transcontinent 
Record Sales, Buffalo; Paul David of Camelot Enterprises, North Canton, 
Ohio; Harold Okinow of Lieberman Enterprises, Minneapolis; Russ Solo- 
mon of MTS Inc., Los Angeles; and Roy Imber of Elroy Enterprises, Port 
Washington, N.Y. 
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Kid, you got everything it takes to make it to the top. 

Flashdance, a major motion 
picture from Paramount sure to 
be a box office success. 

Includes the smash, "Flashdance 
...What A Feeling," performed by 
Irene Cara. 

Plus, new hit songs performed by 
Laura Branigan, Kim Carnes, 
Donna Summer and others. 

Laura Branigan appears courtesy of Atlantic Records 
Irene Cara appears courtesy of Network Records 
Kim Carnes appears courtesy of EMI America Records 
Michael Sembello appears courtesy of Warner Bros. Records 
Donna Summer appears courtesy of Geffen Records 

PolyGram Records 
c 1983. Pol Gram Records. Inc 
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Up Where 
Wins Oscar 

As Best Song 
LOS ANGELES -"Up Where We 

Belong," the love theme from "An 
Officer And A Gentleman," contin- 
ued its sweep of major industry 
awards Monday (1 I) by winning the 
Oscar for best song. The tune previ- 
ously shared the grand prize at the 
Tokyo Music Festival and won a 
Grammy for Joe Cocker & Jennifer 
Warnes as top pop performance by a 
duo or group. 

It's the first Oscar for composers 
Jack Nitzsche and Buffy Sainte - 
Marie and lyricist Will Jennings. 
The "Officer" soundtrack and No. I 

"Up Where We Belong" single were 
released on Atco- distributed Island 
Records. 

But Nitzsché s "Officer" score lost 
the Oscar for best original score to 
John Williams' "ET." It's Williams' 
fourth Academy Award: He previ- 
ously won for adapting the score to 
"Fiddler On The Roof' (1971) and 
composing the scores to "Jaws" ('75) 
and "Star Wars" ('77). The "ET." 
soundtrack on MCA went gold last 
year and won three Grammy 
Awards in February. 

In the category of best original 
song score and its adaptation, the 
winner was Henry Mancini and Les- 
lie Bricusse's "Victor /Victoria." It's 
Mancini's fourth Oscar, and first in 
20 years. He won for composing the 
score to "Breakfast At Tiffany's" 
(1961) and for writing the winning 
songs "Moon River" ('61) and 
"Days Of Wine And Roses" ('62). 
It's the second Oscar for Bricusse, 
who won the best song award in 
1967 with "Talk To The Animals" 
from "Dr. Doolittle." 

The "Victor /Victoria" soundtrack 
was released by PolyGram. 

* t p/5 
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CARTER FOR CASH -Carlene Carter, better known as The Blue Nun," Is pictured with Gregg Geller, vice president of 
national a &r for Epic, on the occasion of her label signing. An album, "C'est Ci Bon," is scheduled for May release. 

ChorEbeoE 
Bowie, Dexy's Runners At Finish Line 

By PAUL GREIN 

David Bowie's "Let's Dance" 
(EMI America) sprints into the top 
five on Billboard's dance /disco 
chart and into the top 10 on the pop 
chart, while holding at No. I for the 
second week in the U.K. It's Bowie's 
first single in seven years to crack the 
U.S. top 10 (the last was 1976's 
"Golden Years "), and it's already 
his second highest- charting Ameri- 
can hit to date, topped only by 
1975's No. 1 "Fame." 

In Britain, "Let's Dance" is 
Bowie's fourth No. 1, following 
1975's "Space Oddity," '80's "Ashes 
To Ashes" and '81's "Under Pres- 
sure," a collaboration with Queen 
which was Bowie's first release 

Amy Grant Tops Winners 
Of Annual Gospel Awards 

NASHVILLE - Myrrh Records' 
Amy Grant was the big winner at the 
Gospel Music Assn.'s 14th annual 
Dove awards ceremony, held here 
April 13. Grant was voted artist of 
the year, and her "Age To Age" LP 
copped top honors as contemporary 
album of the year and for having the 
best album cover. 

Last year's artist of the year, Sandi 
Patti, on Impact Records, picked up 
the top female vocalist prize, while 
labelmate Lamelle Harris earned his 
Dove as male vocalist of the year. 
Dino Kartsonakis, on Light Rec- 
ords, was cited as instrumentalist of 
the year, and the Imperials, on 
DaySpring Records, were named 
group of the year. 

Scottish artist Sheila Walsh was 
given the GMA's first international 
award. Inducted into the organiza- 
tion's hall of fame were the late Mar- 
vin Norcross, founder of Canaan - 
land Music, and Bill Gaither, artist 
and songwriter. 

Here is a list of the other winners: 
Song -"El Shaddai," by Michael 

Card and John Thompson; Whole 
Armor Publishing, ASCAP. 

Songwriter- Michael Card. 
Inspirational album -"Lift Up 

The Lord," Sandi Patti; Impact Rec- 
ords; Greg Nelson, producer. 

Traditional album -"Feeling At 
Home," Rex Nelon Singers; Canaan 
Records; Ken Harding, producer. 

Contemporary album-black-"I'll 
Never Stop Loving You," Leon Pa- 
tillo; Myrrh Records; Skip Konte, 
producer. 

Inspirational album- black- 
"Touch Me Lord," Lamelle Harris; 
Impact Records; Greg Nelson, pro- 
ducer. 

Traditional album- black- 
"Precious Lord," Al Green; Myrrh 
Records; Al Green, producer. 

Album- children's music -"Lul- 
labies & Nursery Rhymes Vol. 1 "; 
Birdwing Records; Tony Salerno 
and Fletch Wiley, producers. 

Album -worship music -"Light 
Eternal," John Michael Talbot; 

(Continued on page 68) 

through EMI. "Let's Dance" 
reached No. 1 in Britain in just three 
weeks, a considerably faster clip 
than Bowie's first No. I, "Space 
Oddity," which took six years and 
nine weeks from the date of its first 
chart appearance (Sept. 6, 1969) to 
reach the top spot. 

"Let's Dance" is already Bowie's 
biggest transatlantic hit; none of his 
three prior No. 1 British hits cracked 
the top 10 in the U.S. ( "Space Odd- 
ity" came closest, peaking at 15 in 
March 1973). Similarly, Bowie's 
biggest American hit, "Fame," only 
reached 17 in the U.K. 

"Let's Dance" also marks a return 
to the top 10 for co- producer Nile 
Rodgers, who was last in the win- 
ners' circle in November, 1980 with 
Diana Ross' "Upside Down" and 
"I'm Coming Out." On the black 
chart. "Let's Dance" climbs to 72. 

The British flag also rests atop the 
American pop chart this week, as 
Dexy's Midnight Runners' "Come 
On Eileen" (Mercury) finally 
nudges out Michael Jackson's "Bil- 
lie Jean." The Dexy's smash hit No. 
1 in the U.K. more than eight 
months ago, which surpasses the 
seven -month interval between the 
No. 1 U.K. and U.S. postings of the 
Human League's "Don't You Want 
Me" on Virgin. But it doesn't equal 
the 10 -month gap between the No. 1 

British ranking of Soft Cell's 
"Tainted Love" and its top 10 place- 
ment in the States. 

The increasing interaction be- 
tween the British and American 

charts is reflected in the fact that six 
of the last 16 records to hit No. 1 in 
the U.S. also reached the top of the 
U.K. chart: Paul McCartney & 
Stevie Wonder's "Ebony And 
Ivory," the Human League's "Don't 
You Want Me," Survivor's "Eye Of 
The Tiger," Men At Work's "Down 
Under," Michael Jackson's "Billie 
Jean" and now "Come On Eileen." 

(Continued on page 68) 

Music Trade 
Program At 

Georgia State 
ATLANTA -The Department of 

Commercial Music /Recording at 
Georgia State Univ., based here, has 
been granted four -year- degree 
status by the Georgia Board of Re- 
gents. This long- awaited action dis- 
tinguishes the department as the 
only four -year commercial music 
course of study in the U.S. to be of- 
fered within its own department, as 
opposed to an adjunct in a larger 
fine arts, music or business curricu- 
lum. 

In its seven -year life as a two -year 
syllabus, the department has been 
considered a strong leader in the lo- 
cal music industry. Stress has been 
on a combination of practical expe- 
rience and community involvement. 
The department was a strong cata- 
lyst in obtaining an exhibit of native 
Georgian Johnny Mercer's works for 
the school library. A strong in- 
ternship program, which was high- 
lighted by the placement of a top 
student at the Howard Bloom Or- 
ganization public relations firms in 
New York, is well respected in the 
field. Several graduates of the two - 
year program (now preserved as an 
option within the just- instituted 
four -year category) are in super- 
visory positions in broadcasting, 
management, and retailing. 

RUSSELL SHAW 

Local Midwestern Bands 
Get Support From Pabst 

By MOIRA McCORMICK 

CHICAGO -Pabst Blue Ribbon 
Beer of Milwaukee is continuing its 
sponsorship of regional Midwestern 
bands. Flying Fish recording artists 
Big Twist & the Mellow Fellows and 
Our Gang artists Amuzement Park, 
both Chicago -based groups, and 
Milwaukee's Smart Aleck are the 
latest to join the brewery- sponsored 
bands, which also include Midwest 
acts Gray Star, the Booze Brothers 
and Dallas -based Mason -Dixon. 

Al Guerrera, special events man- 
ager in Pabst's sales promotion de- 
partment, says , "We couldn't afford 
to sponsor bands like the Who, the 
Stones and Fleetwood Mac, but we 
had a need to penetrate the beer 
consumer market that follows those 
groups. We felt a grassroots ap- 

IRS Opening Office In Chicago 
A &M- Distributed Label Looks To 'Supplement Growth' 

CHICAGO -IRS Records will ex- 
pand its promotional base to the 
Midwest with the opening of a Chi- 
cago office May 1. According to Mi- 
chael Plen, national director of pro- 
motion, East Coast, IRS will be 
operating out of the suburban Des 
Plaines office of A &M, which dis- 
tributes the label. Keith Altomare, 
former director of college promotion 
for the label, will preside over Chi- 
cago headquarters. 

Plen cites IRS' steady growth as 
"the reason behind the Chicago 
move. The best place to supplement 
that growth is the Midwest." 

Plen says a core of IRS artists have 
a strong heartland following, in par- 
ticular the Go-Go's, the English 

Beat, Wall Of Voodoo and R.E.M. 
"Having someone in town who lives 
and breathes IRS will make a differ- 
ence," he avers. "Walking into the 
radio stations on a weekly basis is 

important -it helps establish IRS as 
a major independent label unto it- 
self." 

The new Chicago promo man, 
Keith Altomare, "simply outgrew 
his college promo position," accord- 
ing to Plen. "He'd ended up dealing 
with secondary commercial stations, 
album rock and Top 40 stations; we 
felt we'd have to give him a full com- 
mercial radio position or lose him." 

Altomare says that in addition to 
radio promotion for the Midwest 
and part of the South. he'll be work- 

ing in retail and in the dance clubs. 
"Chicago has a healthy club scene," 
he remarks. "It's a lot more musi- 
cally exciting than I'd originally an- 
ticipated." 

Altomare says that, as in New 
York and Los Angeles, the Chicago 
IRS office will continue to be in the 
same structure as A &M. "It's mu- 
tually beneficial for us to work to- 
gether," he says. "They benefit us 
because they're the large company, 
and they have use of IRS on a street 
level -because of IRS' success, 
they've recently signed bands like 
Simple Minds and Bauhaus. It's a 
good tradeoff." Concurs Plen, "Our 
records are no longer the 'freak rec- 
ords next door' for A &M." 

proach could conceivably be as ef- 
fective." 

At the beginning of 1981, Guer- 
rera began sponsoring Milwaukee 
band Sierra (whose vocalist Valerie 
Mikkelson now fronts Smart Aleck) 
to "get the feel" of group sponsor- 
ship, then took on Milwaukee's 
Booze Brothers satirical revue in 
1982. Dallas country band Mason - 
Dixon was added shortly thereafter. 

Big Twist guitarist Pete Special 
says the sponsorship "is making the 
band more visible. For a band like 
ours, who started on the street 10 

years ago with one amp, to be associ- 
ated with a major corporation is flat- 
tering. It's a feeling of, "We must be 
doing this for real!" 

The terms of the sponsorship, says 
Guerrera, consist of Pabst coordi- 
nating mailings, and supplying 
"road toys " -banners, jackets, post- 
ers, T- shirts and other para- 
phernalia, including an onstage 
neon sign with the group's name and 
the Pabst logo -in exchange for 
which Pabst receives "visibility and 
awareness through our association 
with the groups' popularity; giving 
us product placement where before 
it was nonexistent." 

Guerra points to the Oklahoma - 
Texas- Louisiana area, Mason - 
Dixon's major touring states, as an 
example of "a previously weak mar- 
ket for Pabst, which is now improv- 
ing." He adds that Pabst's market 
share in the Chicago are "is not that 
great, but we'll soon be seeing a 
marked change due to our associ- 
ation with Twist and Amuzement 
Park, two very popular local bands." 

Guerrera notes that, although 
Pabst is not in the midst of an official 
"band search," the firm is looking to 
expand its musical market base to 
the Northwest and Southwest. 

www.americanradiohistory.com

www.americanradiohistory.com


There is something different about the new Joan Armatrading album.You. 

Tastes and style have grown with the times, influenced by the changes 

taking place in music all over the world. Joan Armatrading, long a 

star in her native England and a cult phenomenon in the United States, 

is ready...because time has a way of catching up with great artists. 

THE KEY. New from Joan Armatrading. 
Contains the Val Garay produced single DROP THE PILOT. 
Available on Cassette and Disc from A &M. 

Produced by Steve Lillywhite / Produced by Val Garay. 
Sole Representation Mike Noble, Running Dog Management Ltd. 
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MUSIC MADE IN ITALY 

per lucia 
Arranged and conducted by MAURIZIO FABRIZIO 

Produced by GIANCARLO LUCARIELLO 

Publisher PARKING - SUGARMUSIC 
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News / InferncaEioncal_ 
All Eyes On Eurovision Contest 
500 Million Viewers Expected To See 28th Event 

WINNERS AGAIN -Recent Grammy recipients Lionel Richie and Jennifer 
Warnes & Joe Cocker bask in the limelight at the Tokyo Music Festival, where 

they shared the grand prize (Billboard, April 9). 

International Viewpoint 

Stewart Fights For Rights 
By MIKE HENNESSEY 

LONDON -"Rights owners of the 
world, unite. You have nothing to 
lose but your royalties." 

That clarion call, or urgent words 
to much the same effect, has echoed 
through the pages of Billboard in re- 
cent months as the threat of larceny 

Conn Looking 
To Expand His 
Country Series 

MUNICH -Despite what he con- 
siders "inadequate" support from 
record companies and very poor 
ticket sales in Essen, Germany, Brit- 
ish promoter Mervyn Conn claims 
his international festivals of country 
music have become "the strongest 
middle -of -the -road touring vehicle 
in the world," and he hopes to ex- 
pand the series next year. 

Conn says he has learned from his 
experience this year at Essen, where 
fewer than 2,000 fans went to a hall 
holding well over 6,000. "I got bad 
advance information about Essen. 
There's over 15% unemployment in 
the city, there are few Americans in 
the area, and ticket prices, in the 
$13 -$32 range, proved too high." 

But Conn asserts that Essen was 
the only failure of this 15th festival 
year, which was highlighted by 

(Continued on page 50) 

by ingenious technology has become 
daily more daunting. There has been 
much talk of coalition and con- 
sensus on the lines of "united we 
stand, divided we fall" as record 
producers, publishers, broadcasters, 
composers, lyricists and (whisper it) 
even one or two artists recognize the 
merits of closing ranks to fight the 
common enemy. 

Dr. Stephen Stewart, a barrister, 
music lover and stalwart defender of 
the rights of creators of intellectual 
property, can be forgiven a rueful 
smile as he observes the "new" spirit 
of unity among rights owners, be- 
cause he has been an industrious 
and eloquent advocate of such a pol- 
icy for more than two decades. 

In his capacity as director general 
of the IFPI, a post he held for 20 
years, he consistently urged cooper- 
ation and joint action upon all seg- 
ments of the entertainment industry 
which are victims of inadequate or 
unenforced protection of rights. 

Recently, Dr. Stewart took this 
commitment to unity among rights 
owners an important step further by 
founding the Common Law Insti- 
tute of Intellectual Property (CLIP), 
a body created to defend the inter- 
ests of all owners or custodians of in- 
tellectual property, including pat- 
ents, copyrights, trademarks and 
industrial designs. 

(Continued on page 55) 

MUNICH -An estimated 500 
million viewers throughout Europe 
will watch the 28th Eurovision Song 
Contest this year. The event is being 
staged in the Rude Sedlmayer Hall 
here April 23. 

Germany is the host nation as a 
result of the 1982 success of 17 -year- 
old local singer Nicole with "A Little 
Bit Of Peace," in Harrogate, Eng- 
land. Her song was directly slanted 
to the Europe -wide audiences, with 
verses in English, Dutch and French 
as well as German. The single went 
on to chart success in virtually all 
European territories, selling a re- 
ported three million units. 

This year, German hopes rest on 
"Ruecksicht," by Hoffmann & Hoff- 
mann. The British entry, "I'm Never 
Giving Up," by the trio Sweet 
Dreams, specially formed for the 
contest, has made the U.K. chart on 
the back of substantial television ex- 
posure and radio play. 

Once again, there is a lack of es- 
tablished name artists in the contest, 
though France's Guy Bonnet is a big 
record -seller in that territory and 
Riccardo Fogli of Italy has built a 
name in concerts and on record. 

Last year, France opted out of the 
contest, as did Italy, Greece and Mo- 

CBS U.K. 
Spoiler Device 
Is Put On Hold 

LONDON -The spoiler device 
developed by CBS Records here 
has been temporarily shelved. In- 
stead, the record industry is put- 
ting renewed effort into its move 
to persuade the government to 
legislate a levy on blank tape. 

When the CBS invention was 
introduced here, the point was 
strongly made that, while it was 
worthwhile, it would require spe- 
cific legislation to force hardware 
manufacturers to incorporate it 
into record decks. So IFPI and 
the British Phonographic Indus- 
try referred the system to their 
technical committee, which still 
has to finalize a detailed report on 
its feasibility. 

Now the IFPI line is that prior- 
ity should be given to the levy 
campaign "because lobbying for 
formal spoiler device legislation 
will simply complicate matters." 

NEW RECORDING STANDARDS SEEN 

DG Chief Predicts CD Changes 
By JIM SAMPSON 

HAMBURG -The superior sound quality of the 
Compact Disc is leading to changes in recording tech- 
nology, away from a dry studio acoustic and from 
elaborate multi -miking. That's the opinion of Dr. An- 
dreas Holschneider, president of Deutsche Grammo- 
phon Productions here, who also defends his firm's 
repertoire balance by asserting he is producing what 
international record dealers say they want. 

Although comprising only 35% of PolyGram's initial 
CD release, classical recordings have been under more 
intense scrutiny in Europe than pop CDs, which usu- 
ally have a more limited dynamic range. 

On a Decca /London recording of two Mozart piano 
concertos with Vladimir Ashkenazy, a subway "obbli- 
gato" can be heard. Several critics felt the digital sound 
of the Berlin Philharmonic in large orchestral works 
was "harshly" brilliant. And the English Concert Com- 
pact Disc of Vivaldi's "Four Seasons" features very 
bright string tone and "background street noise." Some 
dealers here are actually using the Mozart and Vivaldi 
CDs to demonstrate the virtues of the system. 

Perhaps the most frequently heard critical complaint 

so far is the marketing of analog recordings as "digital 
audio." Indeed, the first mass -produced CD from Poly - 
Gram's Hanover plant last August was Claudio Ar- 
ran's analog Philips recording of the Chopin waltzes. 
Nowhere in the packaging is the recording's non -digi- 
tal ancestry acknowledged. 

At DG Productions, however, there is a clear policy 
that, for the present, all CDs will come from digital 
masters. Holschneider says he expects that analog - 
mastered repertoire will appear on the yellow label 
sometime in the future, but not as part of the first year's 
releases. 

As producer of the English Concert on DG /Archiv, 
Holschneider agrees that the CD medium demands 
new technical standards: "It is a real challenge and 
we're learning. Constructive criticism has helped us." 

The choice of a hall has become much more critical, 
he says. "It cannot have too dry an acoustic, because 
the CD sound is itself clearer." And Holschneider will 
reconsider locations poorly isolated from the outside, 
such as London's Kingsway Hall or Henry Wood Hall, 

(Continued on page 42) 

naco. This year, Monaco is again ab- 
sent in the list of 20 participating 
countries. 

Though the early heats of sub- 
mitted songs create interest in each 
territory, and though the size of the 
event's television audience grows 
each year, there's no denying that 
the Eurovision contest has been un- 
der fire in recent years, from the 
public as well as the record industry. 
Over -emphasis on visual presenta- 
tion, blandness of songs specifically 

tailored for the contest, and a low 
standard of production presentation 
are among the most -raised criti- 
cisms. 

This year's entries, in running or- 
der, are: France, "Vivre" by Guy 
Bonnet (Arabella /Ariola); Norway, 
"Do- Re -Mi," Jahn Tiegen (Poly - 
dor); U.K., "I'm Never Giving Up," 
Sweet Dreams (Arista); Sweden, 
"Fraemling," Carola Haeggkvist 
(Mariann). 

(Continued on page 57) 

Dutch Mart Dips Sharply; 
Home Taping Is Fingered 

AMSTERDAM -The value of 
records and tapes sold in Holland 
fell last year by more than $12 mil- 
lion compared with 1981, according 
to Jan Corduwener, the new head of 
Dutch IFPI branch NVPI. The or- 
ganization blames home taping for 
much of the decline. 

Detailed figures will not be pub- 
lished until early next month in 
NVPI's annual report, but it's clear 
Holland is suffering the same prob- 
lems of slowly eroding sales as the 
British market, and inquests have al- 
ready begun. Industry opinion is 

strongly in favor of a blank tape 
and /or hardware levy, and those 
with government contacts expect 
proposals to be put before the Dutch 
parliament before the end of this 
year. 

But many executives also share 
Corduwener's belief that the ab- 
sence of a new musical trend with 
strong international appeal is an im- 
portant contributing factor. In an 
analysis that would have a familiar 
ring in almost any Western market, 
he says: "1978, when the disco craze 
started internationally, was a fantas- 
tic year, and it was also fantastic for 
the Dutch record industry, where 
turnover increased by some $40 mil- 
lion compared with 1977. 

"It meant that quite a lot of Dutch 
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record companies decided to ex- 
pand: in manpower, releases and so 
on. However, after 1978 the disco 
craze gradually lost its attraction 
and there was no followup of an- 
other kind of interesting music. As a 

consequence, our business began to 
score much less impressive turnover 
figures and had to be trimmed. In re- 
cent years hundreds of people have 
lost their jobs in the Dutch record 
trade." 

Corduwener, whose career with 
Phonogram Holland began in 1960, 
was appointed managing director of 
the company effective April 1, the 
same date his NVPI post became of- 
ficial. In both capacities the 44 -year- 
old Dutchman succeeds Willem D 
Barents, who has left the industry to .333 

become commercial director of the F 
Royal Dutch Trade Fair in Utrecht. w 

Last year, a total of nine pop sin- 
gles here reached gold status's 
(100,000 units sold). Six of those w 
were international productions, the 03 

rest domestic. This compares with F 
1981 figures of just six gold singles, W 
four of local origin. O 

In 1982, 32 pop LPs went gold, 33 

with sales of 50,000 -plus units. Of 
these, 18 were of foreign origin. The 
1981 statistics showed 36 gold al- 

(Continued on page 57) 

After Iagintj down 
the tracks, 
lag down 
and relax. 

Conveniently located between 
Hollywood and Beverly Hills, Le Parc 
Hotel is closed to the recording stu- 
dios and west coast headquarters of 
the major labels. 

Each of the 154 suites features a 

sunken living room with fireplace, 
wet bar, kitchenette and private bal- 
cony. Complimentary continental 
breakfast and limousine service 
within the area are just a few more 
reasons why Le Parc has become the 
Inn of the Industry. 

hôtel de luxe 
,33 North West Knoll, West Hollywood, CA 90069 
(213) 855 -8888 
(800) 421 -4666, Nationwide (800) 252 -2152 in California 

or see your travel agent 

1 
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Commentary 
Hung Up On Splintered Rights 

By RONALD H. GERTZ 

Everyone has heard variations of the oft recycled joke about 
the three biggest lies in Hollywood. The first two usually are, 
"The Mercedes is paid for" and "The check is in the mail.' The 
third always seems to be rooted in a social comment, like "It's 
only a cold sore." 

My vote for lie number three is, 
"Don't worry, I control the rights." Ac- 
cordingly, I am treating all publishers 
who say that as though they have some 
bizarre social disease, until proven oth- 
erwise. 

Behind lie number three are the is- 
sues of terminated rights, reversionary 
rights, split copyrights and separate ad- 
ministration. These concepts and prac- 
tices have a tendency to fragment the 
bundle of rights we call a song into a 
number of separately controlled pieces, 
creating havoc for anyone wishing to li- 
cense its use. 

The problems engendered apply in 
any licensing situation, whether the 
song is to be performed on a television 
show or the lyrics are to be printed on T- 
shirts. 

Terminations and reversions aren't 
the only way that compositions get split 
up into little pieces. It happens as a re- 
sult of legitimate collaboration. It hap- 
pens when six members of a musical 
group co -write a song with each mem- 
ber keeping his own publishing and ad- 
ministration. 

It also happens when an artist, as an inducement to record a 
song, takes a percentage of the copyright and administers his or 
her own share. I've seen situations like the latter with shares as 
small as 61/4%. At that rate, the income generated doesn't even 
pay the fees of the attorney handling the administration. 

When a song is divided into several parts, whether by per- 
centages, territories or both, and without efficient administra- 
tion of the whole, the result is invariably chaos. How does one 
locate all of the owners? Which owner has the right to give a 
license to a potential user? What happens when all the owners 
can't agree on a price for their respective shares? 

Perhaps a recent experience in attempting to license a song in 
a two -hour television variety special will serve to illustrate the 
problem. I squared off against a composition which was to be 
used as a vocal bridge for about 30 seconds during the course of 

a 10 -song production number. The 
rights to the song were divided into four 
separate interests. One publisher con- 
trolled rights in all territories of the 
world, excluding the United States. The 
other three publishers each owned 
331/2% of the U.S. rights. 

Publisher number one demanded a 
laughably high license fee. Number two 
referred us to his agent, who wouldn't 
do anything until all the others agreed. 
Number three, an obvious disciple of 
Newton Minnow, didn't want his part 
of the song to contribute to television's 
vast wasteland, and wouldn't grant per- 
mission. Number four was on vacation 
and could not be reached. 

When I told the producer that we 
could not obtain the rights he needed 
within his time frame, his musical direc- 
tor came up with a substitute song that, 
as fate would have it, was divided into 
only three separate parts. The owners 
were willing to grant a license, but each 
wanted a full license fee for his frac- 
tional interest. 

When I told the producer that his sec- 
ond choice was going to be the most ex- 

pensive song in the show, he decided to find a new clearance 
company. I'm sure that in his mind, with production costs 
mounting and the minutes ticking by, the most logical thing to 
do in the face of the message was to kill the messenger. 

Since Old Testament prophets frequently suffered the same 
fate, I didn't feel so bad. But I lost a client, and the publishers 
lost their respective shares of about $5,000 in income over the 
network and syndicated runs. Although the mutuality of loss 
also softened the blow, I have the hollow feeling that the pub- 
lishers I dealt with didn't care, and that is what I find so disturb- 
ing. 

It is clear to me that fragmentation of rights will make it 

Gertz: "What happens when all the owners 
can't agree on a price ?" 

`Performances mean royalties ... But a split copyright 
frequently means fewer performances and less royalties' 

At what point will an owner, relying on joint ownership rules, 
tire of the game and license the whole song without regard to 
the feelings of his co- owners? Will that owner ever account to 
the other parties? Will he first deduct the cost of traveling to 
Hollywood to complete the negotiation? 

Can the potential music user trust the publisher who says, 
"Don't worry, I control the rights ?" 

I have always believed that the basic rule in the music pub- 
lishing business is to get songs performed. Performances mean 
royalties and royalties make people happy. But a split copy- 
right, for whatever reason, frequently means fewer perform- 
ances and less royalties. 

While most publishers approach the administration of their 
catalogs in a professional manner, a growing number fail to 
grasp the practical and business issues presented. The inability 
to contact these publishers by phone or letter, and their own 
lack of knowledge about what causes royalties to be generated, 
will frequently result in a composition being deleted from a 
program. 

harder and harder for television and film producers to use cer- 
tain songs. When that occurs, the royalties generated by those 
songs will begin to decrease. The widows and the publishers 
will wake up one morning to the startling revelation that "the 
checks are no longer in the mail." 

The solution might be as simple as letting the party with the 
greatest percentage have the administration rights. That way 
each party would take his share of the total fee rather than re- 
quiring a user to negotiate a separate dollar amount for each 
share. 

In conclusion, all is again well in Hollywood, the Mercedes is 
on a lease, and my producer friend is back in the fold. He read 
the first draft of this commentary and now realizes what the 
problem really was. His next project is going to be a star - 
studded musical salute to Stephen "Public Domain" Foster. 

Ronald Gen_, an attorney, is president of Clearing House Ltd., 
Hollywood, which represents t r and film producers in clearing 
protected material. 

Letters Tolhe Editor 
Better Sex Than War 

In Jeff Green's The Green Book, a listing of songs by 

subject, there are 145 songs about sex. The list in- 

cludes such arguably socially dangerous songs as "Af- 

ternoon Delight" by the Starland Vocal Band, "Baby 

Workout" by Jackie Wilson, "Do That To Me One More 

Time" by the Captain & Tennille, and "Let's Spend The 

Night Together" by the Rolling Stones. 

All of these songs have been around too long to say 

that "sex and radio go together like oil and water," as 

Loie Jones from KBLI states (Letters, April 9). And I 

can more than understand Niles Rodgers' anger and 

disappointment with radio today (Commentary, April 

9). 

As with all communications media, radio must re- 

flect the lifestyle and tastes of its target audience in 

order to be successful. Sexual themes have been a part 

of music from some of the grandest operas, to big 

band, to country, to '50s rock'n'roll, to the new rock of 

the '80s, just as they've been a part of life. 

I grant that having a 13- year -old singing about 

sexual healing may not be acceptable to everyone, but 

it has to be better than singing about war, famine and 

death, which are also very real parts of life. 

Mike Weiss 

Rolling Stone Magazine Productions 

New York City 

Think About It 
I was shocked when Loie Jones' letter (April 9) in- 

sinuated that songs like Olivia Newton -John's "Physi- 

cal," Marvin Gaye's "Sexual Healing" and the J. Geils 

Band's "Centerfold" were trash that is being thrown at 

us by ailing record companies. 

Almost everything in this day and age will meet with 
criticism, but in the case of these three records the 

criticism couldn't have been so widespread. They were 

smash hits. 

I admit there are songs I find distasteful, and I 

wouldn't buy the records. If they come on the radio I 

switch the station. However, I'm not against the sta- 
tion playing them because there may be others (more 
open -minded than I) who enjoy them. 

I think writers who can take a touchy subject like 

sex and put it into a tasteful and clever package like 

"Physical" should be commended. I also think Olivia's 

weights and sweatbands did work. One last thing: If 

my daughter got pregnant from "Sexual Healing," I 

wouldn't blame Marvin Gaye. Think about it. 

Dan Larsen 

Cold Spring, Minn. 

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions 
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036. 
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BMI 

Remember when you didn't need BMI? 

It was all pretty simple back then. Music hadn't yet 
become your business. But when you began to compose 
and publish your work, things began to change. And that's 
why today, you do need BMI. 

BMI is a non -profit making organization that exists to 
help you by protecting your public performance interests. 

No matter what type of music you write, you're wel- 
come at BMI. Our advanced computerized sampling and 
comprehensive logging systems ensure accuracy. And our 
tradition of personal service means that you'll always get 
the attention you need. 

We're proud of the fact that most of the music on last 
year's charts was created by BMI affiliates. But 
we're not surprised. Because that's what we're 
here for -to make it easier for the most talented 
collection of writers and composers to create 
the most popular music. Today and tomorrow. 

Wherever there's music, there's BMI. 
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Radio 
Maruca Named At 
Capitol Broadcasting 

LOS ANGELES -There's been 
more restructuring at Jim Good - 
man's growing Capitol Broad- 
casting. The concept of two regional 
managers has been dissolved with 
the appointment of Capitol's Frank 
Maruca as radio group manager. 

Maruca, a veteran of such legen- 
dary facilities as WKNR Detroit and 
WKIX Raleigh, had previously been 
overseeing the company's San An- 
tonio properties, KISS /KMAC, 
which he managed in the past, as 
well as the day -to -day operation of 
Capitol's flagship, WRAL Raleigh, 
and KBEQ Kansas City, which the 
company is acquiring from Mariner. 
He'll continue to handle those facil- 
ities and additionally supervise 

WLVV /WDRV Statesville /Char- 
lotte, WKEE /WHTN Huntington, 
and WRNL /WRXL Richmond, 
which regional manager Claire 
Shaffner had been handling. 

Shaffner, who has been concen- 
trating on the Richmond properties 
since GM Greg Pearson departed 
last winter, will relocate to the area 
and take over the general manage- 
ment of those facilities. Prior to 
being named regional manager and 
returning to Charlotte, where whe 
managed Sis Broadcasting's WAYS 
in the past, she managed WRAL, 
where Bud Coggins, vice president 
of sales and marketing for the chain, 
has just been named GM. 

Belo Broadcasting Agrees 
To Buy GE Denver Outlets 

LOS ANGELES -An agreement 
has been reached for the sale of 
General Electric's Denver proper- 
ties, 50 KW clear -channel KOA 850, 
and its classic FM counterpart, 
KOAQ, to Belo Broadcasting. 

Bill Hogan Promoted 

To New Post At RK0 
LOS ANGELES -Bill Hogan, 

president of RKO Radio Sales, the 
company -owned rep firm, has been 
upped to the newly created position 
of executive vice president of the 
RKO Radio Division. That makes 
him second only to RKO Radio 
president Bob Williamson within 
the division. 

Prior to his appointment as RKO 
Radio Sales president in 1979, Ho- 
gan was general sales manager for 
WNEW New York. He came there 
from a rep and advertising back- 
ground, including jobs at CBS Spot 
Sales, Eastman and J. Walter 
Thompson. 

Belo, based in Dallas, owns three 
television properties and two radio 
stations: news /talk WFAA, which is 
at 570 AM but at one time was lo- 
cated at 870 on a split frequency 
with WBAP Ft. Worth, and AOR- 
formatted KZEW. Marty Greenberg 
is president of Belo Radio Division. 

Also announced last week was the 
sale of Insilco's Miami FM, WYOR, 
to EZ Communications for $3.6 mil- 
lion. WYOR, which historically has 
lagged behind WLYF in the South 
Florida beautiful music race, 
recently lost Bonneville's syndicated 
service to Jefferson Pilot's WLYF, 
which now holds the local rights to 
both Bonneville and Schulke. 

In its place, Insilco has signed an 
agreement with Churchill. While 
EZ, which also owns WEZB New 
Orleans, WEZC Charlotte, WEZR 
Washington, WEZS Richmond, and 
WBZZ Pittsburgh, has switched sev- 
eral of its properties from easy listen- 
ing to contemporary, there are no 
plans to do that at this point in 
Miami. 

AT TWO MANAGEMENT SESSIONS 

Behavioral Approach Is Urged 
LAS VEGAS -A behavioral ap- 

proach to management that focuses 
on people, not numbers, is the key 
to radio station success in the 1980s, 
two top industry consultants told 
NAB conventioneers here April 11. 

Hosting two 
separate ses- 
sions, George 
Burns and Da- 
vid Klemm 

stressed that forging better commu- 
nications with employees and letting 
them participate in certain manage- 
rial decisions will result in happier - 
and thus more productive- employ- 
ees. The approaches the two consult- 
ants take to achieving this mutual 
end vary, however. 

Bums' workshop approach, titled 
"A Day In The Life Of A General 
Manager," used a combination of 
role -playing and lectures to demon- 
strate his belief that proper manage- 
ment interaction concerns behavior. 
Burns favors the adoption of a form 
of "reality therapy," in which the 
manager helps people realize facts 
and problems about their own be- 
havior instead of merely asking 
them why they acted in a certain 
way. 

Klemm, on the other hand, placed 
more importance on the proper mo- 
tivation of employees in his seminar, 
titled, appropriately, "The Building 
Blocks Of Motivation." By appre- 
ciating and recognizing employees 
and carefully implementing such 
behavioral techniques as positive 
criticism and "stroking," Klemm 
said, employees will motivate them- 

NAB 
Report 

selves and thus increase their own 
performance. 

Through a series of mock inter- 
views between a program director 
and a general manager, and a chief 

KFI L.A., 
Tom Bigby 

Part Company 
LOS ANGELES - Persistent 

rumors about the parting of the 
ways between Tom Bigby and 
KFI here have been confirmed. 
Jhani Kay, PD of Cox's Los An- 
geles FM KOST, has been ele- 
vated to the position of oper- 
ations manager/ PD of both 
facilities. 

KOST, which rose in the win- 
ter Arbitrons from a 2.4 to a 2.8, 
is consulted by Mary Catherine 
Sneed and has been pro- 
grammed by Kay since its switch 
from the "FM 100" beautiful 
music format to Sneed's "Soft 
Hits" last fall. KFI, which fell 
this sweep from a 2.3 to a 1.6, 12 
plus, has been programmed by 
Bigby, who exited Tuesday (12), 
since John Rook resigned in Sep- 
tember, 1981. 

In addition to Kay, consultant 
Kent Burkhart will be in resi- 
dence for the next month at the 
facility. GM Don Dalton says he 
hopes to alleviate the station's 
longterm internal conflicts with 
these moves. 

engineer and a general manager, 
Burns demonstrated that the "how 
instead of why" approach often 
leads to better analysis of real prob- 
lems instead of focusing attention on 
minor side problems. 

"Don't just talk about why you 
can't make it," Burns said. "Ask, 
how can the situation be changed so 
you can make it. In radio today, 
there's too much turnover; program 
directors would rather fire a failing 
employee than intercede and help 
improve. If a program director 
would spend 10 minutes a day with 
failing employees, the improvement 
rate would be tremendous." 

To successfully communicate - 
and thus manage people -a man- 
ager must understand the theory be- 
hind the Wilson Learning Institute's 
isolation of four social styles into 
which all human beings can be cate- 
gorized, Burns said. These are 
amiable, people who are friendly 
and tend to gloss over problems with 
a smile to minimize conflict; analyti- 
cal, people who are fond of analyz- 
ing, researching and studying the 
details of a situation; drivers, people 
who try to control everything with 
force or threats; and expressive, 
people who like the amiable are so- 
cial and friendly, but with the inten- 
tion of maintaining good relations 
out of need rather than to reduce 
tension and conflict. 

A general manager must under- 
stand this structuring of person- 
alities and deal with each type ac- 
cordingly, Burns asserted, thus 

(Continued on page 60) 

Vox Jox 
WCFL Wakes Up To Bill Berg 

Bill Berg, survivor of several Chi- 
cago formats and stations, including 
WGN, is the new morning man at 
Mutual's WCFL there. He replaces 

Importance Of Brass Is Stressed 
Clinic Offers Tips On `Programming For Managers' 

LAS VEGAS -The more effective 
a general manager is, the more he 
knows about radio programming in 
general and about his station's pro- 
gramming in particular. That was 
both the theme and a summation 

of "Program- 
ming -For Man- 
agers," an NAB 
convention clinic 
presented Tues- 

day (12) by WCLR Chicago PD 
David Martin. 

"A change in general managers is 

often more important to a radio sta- 
tion than a change in format," Mar- 
tin told the full house. "That's be- 
cause a general manager is the single 
most important variable in radio. A 
poor general manager can weaken a 
strong station, and a good general 
manager can strengthen one already 
weak. 

"The job of a program director 
can be reduced to six words: deliver 
numbers to a sales department. All 
the other things we've heard are less 
significant since radio is a for profit 
business. Programming is not that 
hard -we just try to make it that way. 
And the more a general manager un- 
derstands the programming func- 
tion, the more successful the station 
will be." 

Martin outlined a multi -step proc- 
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ess for a general manager to become 
intimately involved with the pro- 
gramming end of his station -and 
thus better understand his own job, 
as well. 

The first step is to thoroughly 
know one's market, he said. "There 
are two aspects of your property that 
you can't change. One is the facility 
(signal penetration, dial position, 
etc.). The other is the population 
base of the market." 

When comparing age breakdowns 
and other listening demographics, 
Martin added, cume is more reveal- 
ing than quarter -hour shares. "The 
first thing a general manager should 
look at is the cume," he said. "That is 
your circulation figure. The Chicago 
Tribune doesn't care how long 
people read their paper, they care 
how many people read their paper - 
radio is the only medium that allows 
itself to be sold based on the time 
users spend with the medium rather 
than circulation. 

Billboard's coverage of the Na- 
tional Assn. of Broadcasters' con- 
vention in Las Vegas April 10-13 
was provided by Rollye Bornstein, 
Billboard's radio editor, and 
Thomas Arnold, San Diego corre- 
spondent. 

"Get a map of the city, and any- 
time you have a report that you can't 
be heard, plot that," Martin advised. 
"This could very well be why you are 
not getting good numbers. We have 
seen urban contemporary stations 
fail miserably because they think 
their signal can be heard in areas of 
high urban density listenership, only 
to discover after they change their 
formats that it's not the case." 

Once the general manager has ac- 
complished these two steps, Martin 
said, he can start to concern himself 
with strategic issues. He can pin- 
point his station's target audience 
with as much definition as possible 
and determine the programming fix 
best suited for that audience by 
studying what it has listened to most 
in the past. Next, he must define his 
station's product and image and de- 
termine how well it fulfills those 
needs. 

Martin suggested that general 
managers listen to a random 20- 
minute sample of air time and 
analyze the results very carefully. 
"Everything you do for a living 
should be represented in that 20- 
minute listen. "In that time, your sta- 
tion should be doing two things - 
something that makes them listen 

(Continued on page 63) 

By ROLLYE BORNSTEIN 

Mark Edwards, who's been hosting 
the show since the first of the year. 
Edwards sleeps a bit later but re- 
mains with the station, handling af- 
ternoon drive, while Berg also con- 
tinues his current position as 
sportscaster for the USFL's Chicago 
Blitz, heard on Super 'CFL. 

Some changes at the Satellite Mu- 
sic Network: John Tyler, a founding 
partner, now devotes his full atten- 
tion to its management. With that 
announcement comes word that 
former SMN president Ivan Braiker 
has decided to pursue other ven- 
tures, to be announced later. 

* * * 
Happy 10th anniversary to WHN 

New York. The station, which was 
once WMGM, one of New York's 
earliest Top 40 outlets in the '50s, is 
now New York's oldest country out- 
let. They made the switch a decade 
ago, on April 18, 1973. 

A couple of new consultancies 
formed. Atlanta broadcaster Dain 
Schult has joined forces with fellow 
Georgian Kevin O'Connell in reac- 
tivating Schult's Radioactivity 
Broadcast Consultation. You can 
reach the dynamic duo -who, 
among other things, do jingles, semi- 
nars, and an all -oldies format -at 
(404) 266 -0020. Also hanging out his 
shingle is former WOKY Mil- 
waukee PD Jim Brown. His firm, 
Broadcast Services, which will spe- 
cialize in contemporary formats, can 
be reached at (414) 242 -4709 ... 
WDJX Dayton is now magic, 
WYMJ. * * * 

San Francisco's KQAK erupts 
into a full -fledged earthquake as the 

station moves from old -line AOR 
(did you ever expect that adjective to 
appear in front of that format ?) to 
Rick Carroll's "Rock Of The '80s." 
Alan Edwards is upped to operations 
manager at WNDE /WFBQ Indian- 
apolis. He'll retain his WNDE PD 
title. ... Dave Luczak moves from 
Group One to LIN. He had been PD 
at Dayton's AOR outlet, WTUE, 
and will now hold the same title at 
similarly programmed WMJQ 
Rochester. Continuing the subject of 
AOR, Ted Utz's replacement at 
WPYX has been found (Billboard, 
April 9). He's Tim Smith, who moves 
to Albany, N.Y. from WLVQ Co- 
lumbus, where he was music direc- 
tor. 

Albert Moll is upped to station 
manager at WLZZ Milwaukee while 
continuing at GSM for Malrite's 
WLZZ /WZUU. . .. Robert O. 
Smith says so long to KIXI -FM 
Seattle and hello to CFMI Van- 
couver, where he'll still have to be at 
work at 6 a.m. to do the morning 
show.... Susan Shimmin is upped to 
director of marketing and research 
for Chicago's WBBM- FM.... Leslie 
Juceam is named manager of adver- 
tising and promotion for New 
York's WYNY, and word is a new 
PD will be named there soon. She 
defects to radio from NBC -TV there. 
... Meanwhile, Jack Varney joins 
country- formatted WHTN Hunt- 
ington as afternoon drive jock and 
music director. 

Condolences to the family and 
friends of WCII /WKJJ GM Dick 
Ferry, 44, who died last week of a 
massive stroke. He's survived by his 
wife and two children. This kind of 

(Continued on page 61) 
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Rodio 
Fritts Calls For Stepped -Up Federal Lobbying Effort 

LAS VEGAS -The formation of 
more political action groups to con- 
tinue working closely with the fed- 
eral government in matters pertain- 
ing to the broadcast industry is one 
of the prime goals of the Nation- 

al Association 
of Broadcasters 
(NAB) this year, 
according to 
newly installed 

president Edward O. Fritts. 
Addressing the opening session of 

the NAB's 61st annual Convention 
& International Exposition at the 
Las Vegas Convention Center on 
April 10, Fritts said that gains made 
recently in areas of deregulation and 
fees were made possible largely by 
NAB lobbying efforts and member 
support. "This year's theme is 'Pro- 
ductivity: Let's Work Together,' " 
Fritts told representatives of the 
NAB's 4,500 member radio stations 
and 700 television stations in the 
luxurious Hilton Pavillion. "Ob- 
viously, teamwork is the key to prog- 
ress. Our future success and prosper- 
ity depends quite simply on taking 
advantage of this environment and 
working together." 

Of prime importance to the NAB 
in the coming year, Fritts said, is 

making sure that "the federal regu- 
latory door stays open." Substantial 
regulatory relief has already been 
achieved, he said. Through the 
NAB's lobbying efforts, the FCC 
has been persuaded to eliminate as- 
certainment, log- keeping require- 
ments, and AM /FM cross -own- 
ership restrictions. 

"We have achieved extended li- 
cense terms, postcard renewal, and 
format freedom," Fritts said. "We 
have made serious inroads down the 
path of easing government regu- 
lation, but we still have further to go. 
Yet additional regulatory steps must 
be taken carefully. A headlong rush 
to deregulate everything will lead 
only to trouble." 

As an example, Fritts pointed to 
the FCC's decision to allow stand- 
ards for AM stereo to be determined 
by the market instead of employing 
its own technical expertise to come 
up with guidelines. "Now, 13 

months after the marketplace ruling, 
a standard for AM stereo is nowhere 
in sight and the marketplace has not 
reacted." 

Other problems, such as spectrum 
allocation, must be dealt with in the 
near future, Fritts said. "The FCC 
has proposed a wholly new alloca- 
tions plan for FM which would 
squeeze approximately 1,500 new 
stations into an already congested 
band. But there is hope on Capitol 
Hill. We have already seen the Sen- 
ate unanimously pass a major 
broadcast deregulation bill, S -55. 
The speed with which this bill 
passed ... is a tribute to you who 
have so eloquently pressed our case 
with your Senators. It is a tribute to 
our fine NAB lobbying operation. 
And it is clear proof that our cause is 
just." 

Future NAB efforts, Fritts said, 
will be directed toward passage of a 
similar deregulatory bill in the 
House of Representatives. HR -2382, 
introduced toward the end of 
March, codifies the FCC radio de- 
regulation already in effect and 
eliminates the comparative renewal 
process for both radio and tele- 
vision. 

"It is obvious the government is 

reassessing its role as caretaker of the 
communications sector," Fritts said. 
"Broadcasters are in a unique posi- 
tion to guide them. We must work 
with those in government to devise a 
plan to address the communications 
needs of the next century. We have 
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seen what we can accomplish when 
we make a concerted effort. If we 
continue to face the changing future 
united as an industry through this 

NAB, the synergism created will re- 
main far stronger than the sum of 
the parts." 

Following his remarks, Vincent 

Wasilewski, president of the NAB 
for 17 years before Fritts' installa- 
tion seven months ago. was pre- 
sented with the NAB's Distin- 

guished Service Award. The two - 
hour opening session concluded 
with a performance by the Oak 
Ridge Boys. 

F51 -4:4 I (C. I I I I MM I I 
NDC Radio's Young Adult Network 
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JIM CAPALDI 
WITH STEVE WINWOOD 

im Capaldi. Backbone of the 

legendary Traffic. Reu- 

nited in a rare interview 

with Steve Winwood in a 90- 

minute special. Exclusively on 

The Source. Jim and Steve talk 

about their history together. 

From the origin of Traffic and 

its music to jamming in their 

Berkshire Downs cottage. From 

things unknown to the ultimate 

break -up of Traffic and their 

new musical venture together, 

Jim's latest solo album "Fierce 

Heart" on Atlantic Records. 

Hear music from the new LP 

"That's Love," "Bad Breaks," "To- 

night You're Mine," and "Living 
On The Edge." Plus such Traffic 

classics as "John Barleycorn," 

"Dear Mr. Fantasy," and "The Low 

Spark of High -Heeled Boys." 

Produced by Denny Somach 

Productions. 

The weekend of April 22, 

23, & 24. 

Brought to you, in part, 

by Budweiser and 

The U.S. Navy. 
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ABC 
PRESENTS 

THE STARR DJ 
OF ALL TIME. 

If you want to make radio history in your marketplace, Ringo's 

Yellow Submarine -A Voyage Through Beatles Magic is the star 

vehicle for you. For the first time ever, a Beatle will be a DJ - 
presenting 26 weeks of Beatles music and personal Beatle memories. 

Nothing in radio history can top this combination for ratings 

power and advertiser pull -except maybe the last show of the 26 

week series. It's a live call-in that lets listeners actually talk to the 

Starr DJ of all time -Ringo Starr. 

Ringo's Yellow Submarine -A Voyage Through Beatles Magic. 

On their 20th anniversary. 26 weeks and 26 hours of radio history. 

Starting June, 1983. Only on the ABC FM Radio Network. On a 

first call basis. 

To find out about this major radio event contact Julie Eisenberg, 

(212)887 -5690. Add Our Starr to Your Stars. 

ABC FM RADIO NETwoRK: 

EXCLUSIVE RADIO BROADCASTERS OF THE 1984 SUMMER OLYMPICS. 

www.americanradiohistory.com
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Radio 
AUDIENCE'S LIFESTYLE STRESSED Ways Suggested To Better 
Prizm Called Latest In Research Lot Of Minority Stations 

LAS VEGAS -A new research 
procedure that stresses lifestyle 
rather than traditional demograph- 
ics may prove to be the most re- 
vealing yet of a radio station's au- 
dience- present, future, or poten- 
tial- according to Bill Livek, vice 

president of 
sales and mar- 
keting for Arbi- 
tron. At an NAB 
convention clinic 

held Tuesday (12) titled "Prizm: 
The Amazing New Qualitative Re- 
search," Livek told the crowd of 
broadcasters that Prizm categorizes 
audiences into geographic lifestyle 
cluster groups rather than by age, 
sex, or other traditional character- 
istics. 

"Radio, by virtue of its number of 
formats, can deal with market seg- 
mentation fairly well," Livek said. 
"People who listen to news stations 
and talk stations are somewhat dif- 
ferent from those who listen to beau- 
tiful music. But even within formats, 
people are different, even though 
their demographics may be identi- 
cal." 

The basic concept behind Prizm 
research, Livek said, is that people 
have different lifestyles depending 
on where they live. "Birds of a 
feather have a tendency to flock to- 
gether," he said. "We move into 
neighborhoods and environments 
that have a tendency to fit our needs. 
And once we are there, we really do 
as the Joneses do. Once we are there, 
product consumption is fairly pre- 
dictable by neighborhoods." 

The Prizm research method di- 
vides the nearly 37,000 zip codes in 
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the United States by 535 different 
census variables, such as housing, 
rural or urban, ethnic makeup, and 
income. The resulting information 
then enables these 37,000 zip code 
areas to be grouped together into 40 
cluster groups with such names as 
Blue Blood Estates, white suburban 
areas where the super- educated with 
old money live, and Blue Chip 
Blues, the heavy industrial areas of 
the Great Lakes and New England 
populated mostly by affluent blue - 
collar workers with a large number 
of children. The 40 cluster groups 
are then themselves grouped into 10 
major categories: three suburban, 
three within towns, two urban, and 
two rural. 

"If you perceive a marketplace in 
the traditional sense, the number of 
counties are grouped together," 

Kirtland Resigning 

As Chairman Of Cox 
LOS ANGELES -Clifford M. 

Kirtland Jr., chairman of Cox Corn - 
munications, will step down from 
that position on June 1. He will con- 
tinue as a director and will be in- 
volved in company affairs until the 
end of the year. 

Replacing him as president and 
chief executive officer is William A. 
Schwartz, who is currently president 
and chief operating officer. No other 
management changes are contem- 
plated, according to Kirtland. 

Among Cox's vast holdings are 18 
broadcasting stations; 58 cable sys- 
tems in 23 states, including the na- 
tion's largest in San Diego. 

Ouk Of The Box 
HOT 100 /AC 

CHARLOTTE AMLIE, St. Thomas --WSTA is a very different kind of pop 
station, explains music director David Raimer. "Locale aside, we play just 
about any sort of uptempo music, excluding rock and country," he says, 
"which gives us a lot of room in which to work." WSTA's adds this week epito- 
mize what Raimer calls "moderately high energy dance music ": D Train's 
"Music" (Prelude), Ellie Hope's "Lucky," Sweet Ecstasy's "Pull Your Love 
Together" (Quality), David Joseph's "You Can't Hide" (Mango), C- Bank's 
"One More Shot" (Next Plateau) and Eddie Grant's "Electric Avenue" (Por- 
trait). 

AOR 
RALEIGH -WQDR -FM music director Bob Walton hears at least six pro- 

grammable cuts on the new R.E.M. LP, "Murmur" (IRS). One song called 
"Laughing" reminds him of "Roger McGuinn on Valium." Joan Armatrad- 
ing's new album, "The Key" (A &M), produced by Steve Lillywhite and Val 
Garay, has a harder rock edge than her previous efforts, Walton opines; he 
likes "I Love It When You Call Me Names." The record, in his view, "keeps 
pace with today's AOR sound without sacrificing her artistry." The success of 
Prince's "Little Red Corvette" has led him to add "1999" from the Warner 
Bros. album of the same name. Also new is "Modern Love," a cut from David 
Bowie's new "Let's Dance" LP (EMI America), which Walton calls "money 
in the bank." 

BLACK /URBAN 
ATLANTA -Now that the seasons are changing, says Althea Buchanan of 

WVEE -FM, the station's programming thrust is evolving, too. "Winter and 
ballads seem to go together, but now we're picking the pace up," says the assist- 
ant music director, who is playing "Candy Man" by the Mary Jane Girls (Mo- 
town), "Electric Avenue" by Eddie Grant (Portrait), "Physical Attraction" by 
Madonna (Sire) and "Do What You Feel" by Deniece Williams (Columbia). 
The cuts are good "spring songs," she feels, because "they're good for sitting in 
the park and dancing to." 

COUNTRY 
LIMA, Ohio -There's a thematic continuity to WIMT -FM's adds this week, 

according to program -music director Steve Lewis. The Statler Brothers' "Oh 
Baby Mine" (Mercury), Don Williams' "Love Is On A Roll," and Lee Green - 
wood's "I.O.Y." (MCA) all feature the sort of lively orchestration that makes 
"the modern country sound go," says Lewis, who adds that these uptempo 
tunes "are generating good response for us. We need more like them." 

LEO SACKS 

Livek said. "But if we move away 
from the concept of purely market- 
ing our radio stations with age and 
sex and other traditional demograph- 
ics, the counties go away and 
there are cluster groups in their 
place with different geo- demos. 

MUSIC TELEVISION "' 

This 24-hour video music chan- 
nel's playlist appears weekly in 
Billboard, with details of heavy, 
medium and light rotations, adds 
and weekend specials. Page 30. 

LAS VEGAS -The plight of mi- 
nority owned and operated radio 
stations, both in broadening their 
listenership and in obtaining wider 
advertiser support, can be alleviated 
through a proper mix of program- 

ming, promo- 
tion and public 
relations. Ad- 
dressing a spar- 
sely attended 

seminar April 11 at the NAB in Las 
Vegas, panelists Tim Watts, Ed Ro- 
mero, and Robert Cambridge gave 
their views as to what minority sta- 
tions can do to overcome the prej- 
udice that, they said, still guides the 
buying philosophies of many adver- 
tisers. 

"What they (advertisers) have to 
realize is that minorities aren't the 
only ones listening to minority ra- 
dio," said Watts, who's with urban/ 
contemporary station WXYV -FM 
in Baltimore, Maryland. "Our for- 
mat programs popular music by 
popular black artists, and right now 
I don't know of anyone more popu- 
lar, period, than Michael Jackson 
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and Lionel Richie." 
Watts added that to convey this 

message to advertisers, minority sta- 
tions must avoid the pitfalls of 
"sounding black" and becoming in- 
volved in those promotions geared 
only toward -minorities. "I don't 
think you need an announcer who 
obviously sounds black to sell to a 
black person," he said. "And a lot of 
those commercials are offensive to 
whites -and one of the most impor- 
tant things you can do is keep those 
non -blacks listening. 

"Also, you can't take dollars out of 
a community without putting some- 
thing back in. That's where a lot of 
minority stations miss the boat -they 
don't get involved in the community. 
You need varied promotions to get 
the station familiar to blacks as well 
as whites." 

Ed Romero, president and general 
manager of Spanish -language sta- 
tion KBNO -AM in Denver, Colo- 
rado, agreed. But he added that, of- 
ten, that is not enough. 

"Minority stations, simply be- 
(Continued on page 68) 

Most Added Records 
The week's fire most added singles at Billboard's reporting stations in each of formats. 

Title, Artist, Label 

% of Billboard's 
radio panel 

adding record 
this week 

% of Billboard's 
radio panel 

now reporting 
record 

Key stations 
adding title 
this week 
include 

OT 100 : 

1 "Faithfully," Journey, Columbia 38% 67% KFI -AM, KFRC -AM, WLS -AM, 
WHYT-FM, WKRQ-FM, WTIX-AM 

2 "Time," Culture Club, Virgin /Epic 29% 65% KIMN -AM, WBZZ -FM, WEZB -FM, 
KBEQ-FM, WBEN-FM, WIFI-FM 

3 "Affair Of The Heart," Rick WHYT -FM, KR-AM, KIQQ -FM, 
Springfield, RCA 27% 67% WLS -AM, WXKS -FM, WRQX -FM 

4 "Looking For A Stranger," Pat 
Benatar, Chrysalis 23% 

KFI-AM, WLOL-FM, WCAU-FM, 
31% WBCY-FM, WBEN-FM, WPHD-FM 

5 "My Love," Lionel Richie, Motown 

1 "Do What You Feel," Deniece 
Williams, Columbia 

18% 18% WXKS-FM, KRSP-AM, KZZP-FM, 
WHTX-FM, KHTR-FM, KSTP-FM 

KDAY-AM, KGFJ-AM, KRNB-FM, 
53% 53% WVEE-FM, WDAO-FM, WJPC-AM 

2 "Love Is The Key," Maze featuring 
Frankie Beverly, Capitol 40% 

WJMO-AM, WBMX-FM, WPLZ-FM, 
40% KRNB-FM, WLOK-AM, WAMO-FM 

3 "My Love," Lionel Richie, Motown 30% 59% WGIV-AM, WDMT-FM, WLOK-AM, 
WPLZ-FM, WBMX-FM, WJMO-AM 

4 "Style," Cameo, Chocolate City 30% 45% KAPE-AM, WJPC-AM, WPLZ-FM, 
WMJQ-FM, WJMO-AM, WWIN-AM 

5 "Side By Side," Earth, Wind & Fire, 
Columbia 

1 "In Times Like These," Barbara 
Mandrell, MCA 

24% 

54% 

2 "The Love She Found In Me," Gary 
Morris, Warner Bros. 34% 

WJMO-AM, KRNB-FM, KDIA-AM, 
70% WANT-AM, KPOP-FM, WPAL-AM 

56% 
KLZ-AM, KMPS-AM, WIRE-AM, 
WMAQ-AM, WMC-AM, WPLO-AM 

WIRE-AM, WDGY-AM, WSOC-FM, 
67% KVEG-AM, WTSO-AM, WSLC-AM 

3 "Oh Baby Mine (I Get So Lonely)," 
Statler Brothers, Mercury 31% 66% 

WPLO-AM, WIRE-AM, KVEG-AM, 
KWJJ-AM, KSO-AM, WSLC-AM 

4 "Love Is On A Roll," Don Williams, 
MCA 

WIRE -AM, WDGY -AM, KVEG -AM, 
29% 79% KRMD -FM, WSLC -AM, WIRK -FM 

5 "Fly Into Love," Charly McClain, Epic 21% 64% 

1 "My Love," Lionel Richie, Motown 

2 "Time," Culture Club, Virgin/ Epic 

KYNN -AM, WIL -AM, WDOD -AM, 
WQYK -AM, KCUB -AM, KKBC -FM 

ADULT CONTEMPORARY 

30`% 83 W GAR -AM, WENS -FM, WKRC -AM, 
WZZP -FM, KEYI -FM, WYNY -FM 

23'; KMBZ-AM, WCLR-FM, WLAD-AM, 
WQUE-FM, WRVA-AM, WBT-AM 

3 "Never Gonna Let You Go," Sergio 
Mendes, A &M 20% 46% 

KIXI-FM, WASH-FM, WHIO-FM, 
WGY-AM, WAIA-AM, KHOW-AM 

4 "What You Do To Me," Carl Wilson, 
Caribou 19% 

KHOW-AM, KPPL-FM, KMGC-FM, 
39% WYEN-FM, WLTA-FM, WSB-AM 

5 "Front Page Story," Neil Diamond, 
Columbia 19% 25% 

KIXI-FM, WSB-AM, KEX-AM, 
WHIO-FM, WGY-AM, WSLI-AM 
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SOUTHERN 
CROSS 
RECORDS 1200 Newell Hill Place -Suite 302, Walnut Creek, California 94596 

BY CHOICE 
on SOUTHERN CROSS RECORDS 

Music Composed by Marvin Hamlisch 
Album Produced by Marvin Hamlisch and John Lasher scRS . 

Published by Welbeck Music Corp. 
ATV Music Group 

DISTRIBUTED BY: Action Music Sales (216) 243 -0300 Audio Market Sales (714) 754 8744 Canada) Audio Record Source (612) 937 -2691 
Assoc ated Distributors (602) 278 -5584 Back Room Records (415) 525 -49% 2alifornia Record Di:túbu -ors (213) 245 -6464 

Culver Company (713) 367 -0029 and (214) 931 -1787 Gemini Marketing (404) 951 -5599 Hi- Strrtegy Iic. (312) 486 -117: Malvern Distributors (212) 392 -5700 
Schwartz Brothers Inc. (215) 923 -1271 WM Eistriblting (303) 320 -4660 
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Billboard. Sin9Ies 10 Action. 
PRIME MOVERS - NATIONAL 
THE GREG KIHN BAND -Jeopardy (Beserkley) 

DEXYS MIDNIGHT RUNNERS -Come On Eileen (Mercury) 
MICHAEL JACKSON -Beat It (Epic) 

*PRIME MOVERS -those records registering good upward movement on the 

station's playlist as determined by station personnel. 
* *KEY PRIME MOVERS -the two records registering the greatest proportionate 
upward movement on the station's playlist as determined by station personnel. 
ADD -ONS -All records added at the stations listed as determined by station 

personnel. 

**KEY ADD -ONS -the two key records added at the stations listed as deter- 

mined by station personnel. 

BREAKOUTS -Billboard Chart Department summary of Add On and Prime Mover 

information to reflect greatest record activity at regional and national levels. 

ENTRY SYMBOLS - 
N -Night Part, D -Day Part, H -Hit Bound, L -LP Cut, X- Extra, K -Key Add, 

A -Add, B- Debut, P -Prime Mover, Q -Key Prime Mover, RU- Reused Playlist 
From Last Week. 

Pacific Southwest Region * PRIME MOVERS 
MICHAEL JACKSON -Beat It (Epic) 

STYX -Mr. Roboto (A&M) 

TOTO -I Won't Hold You Back (Columbia) 

TOP ADD ONS 

RICK SPRINGFIELD -Affair Of The Heart (RCA) 

JOURNEY -Faithfully (Columbia) 

CULTURE CLUB -Time (Virgin /Epic) 

BREAKOUTS 

IRENE CARA- Flashdance, What A Feeling 

(Casablanca) 

ROBERT EWS ORRAL WITH CARLENE 

CARTER -I Couldn't Say No (RCA) 

RONNIE MILSAP- Stranger In My House (RCA) 

KCPX -FM -Salt Lake City 
(Gary Waldron -NO) 

** MICHAEL JACKSON -Beat It 12 -1 

* * TOTO -I Wont Hold You Back 15.8 
* MEN AT WORK -Overkill 28-21 
* ROBERT ORRAL WITH CARLENE CARTER -I Couldn't 

Say No 29.25 
* LIONEL RICHIE-My Love 32-27 

JOURNEY- Faithfully 
SHERRIFF -When I'm With You 

BRYAN ADAMS- Straight From The Heart B 

PRINCE -Little Red Corvette 8 

RICK SPRINGFIELD -Affair Of The Heart B 

SPARKS -Cool Places B 

T EBARGE -All This Love B 

GOLDEN EARRING -The Devil Made Me Do It B 

ALEX CALL -lust Another Saturday Night A 

BOW WOW WOW -Do You Want To Hold Me X 

KDZA -AM- Pueblo 
(Rip Avila -MD) 

* * STYX -Mr. Robot° 2-1 
* * THE GREG ANN BAND- Jeopardy 4-2 
* AFTER THE FIRE -Der Kommissar 8 -6 

* PRINCE -Little Red Corvette 1110 
* TOTO -I Won't Hold You Back 22-13 

JOURNEY- Faithfully 
THE TUBES -She's A Beauty 

DURAN DURAN -Rio B 

DEF LEPPARD- Photograph B 

WAITER EGAN -Fool Moon Fire B 

LIONEL RICHIE -My Love B 

IRENE CARA- Flashdance, What A Feeling B 

CULTURE CLUB-Time A 

ROBBIE PATTON- Smiling Islands A 

SIMPLE MINDS -Promised You A Miracle A 

SAMMY HAGAR -Never Give UpX 
WALL Of VOODOO- Mexican Radio X 

INXS -The One Thing X 

RICK SPRINGFIELD -Affair Of The Heart X 

21. TOP -Gimme All Your Lovin' X 

LOU RAWLS -Wind Beneath My Wings X 

GERARD MCMAHON -Count On Me X 

KFI -AM -Los Angeles 
(Steve Labeau -MD) ** MICHAEL JACKSON -Beat It 6 -2 

**THOMAS DOLBY -She Blinded Me With Science 
12-7 

* TOTO -I Won't Hold You Back 15.9 

* DEF LEPPARD- Photograph 20-11 
* DAVID BOWIE -Let's Dance 2918 

RONNIE MILSAP -Stranger In My House B 

ROBERT ELLIS ORRAL WITH CARLENE CARTER -I 
Couldn't Say No B 

ZZ. TOP -Gimme All Your Lomn' B 

CULTURE CLUB -Time B 

IRENE CARA- Flashdance, What A Feeling B 

NEIL DIAMOND -Front Page Story B 

THE TUBES -She's A Beauty B 

JOURNEY-Faithfully A 

PAT BENATAR -Looking For A Stranger A 

THE BELLE STARS -Sign Of The Times A 

RICK SPRINGFIELD -Affair Of The Heart A 

NIGHT RANGER -Sing Me Away A 

SERGIO MENDES -Never Gonna Let You Go A 

GOLDEN EARRING -The Devil Made Me Do It A 

1.12 -New Year's Day A 

SAGA -Wind Him Up X 

DEBARGE -All This Love X 

INXS -The One Thing X 

CHAMPAIGN -Try Again X 

WALTER EGAN -Fool Moon Fire X 

THE TEMPTATIONS -Love On My Mind Tonight X 

LOU RAWLS -Wind Beneath My Wings X 

KFMB -FM (B100)-San Diego 
(Glen McCartney -MD) 

** STEPHEN BISHOP -It Might Be You 3.1 

** TOTO -I Won't Hold You Back 7-4 
* DIONNE WARWICK -Take The Short Way Home 11.9 

* JOHN ANDERSON- Swingin' 1713 
* AL IARREAU- Mornin' 1814 

SERGIO MENDES -Never Gonna Let You Go B 

LIONEL MCKIE -My Love B 

EDDIE RABBITT -You Can't Run From Love A 

IERFTREY OSBORNE -Eenie Meenie A 

CULTURE CLUB -Time X 

CARL WILSON -What You Da To Me X 

LOU RAWLS -Wind Beneath My Wings X 

IRENE GARA- Flashdance, What A Feeling X 

RONNIE MILSAP -Stranger In My House X 

JIM CAPALOI- That's Love X 

FLEETWOOD MAC -Oh Diane X 

PETER ALLAN -You Haven't Heard The Last Of Me X 

MAC McANALLY- Minimum Love X 

YAZ -Only You X 

KGGI (99- 1 -FM)- Riverside 
Steve O'Neil -PD /Kraig Hubbs -MD) 

LAURA BRANIGAN- Solitaire 
RONNIE MILSAP- Stranger In My House 

NEIL DIAMOND -Front Page Story B 

THE SYSTEM -You Are In My System X 

KIMN -AM- Denver 
(Gloria Avila-Perez -MD) 

* * DEXYS MIDNIGHT RUNNERS -Come On Eileen 2.2 
* * STYX -Mr. Robot° 5-3 
* THE GREG KIHN BAND- Jeopardy 6-4 
* AFTER THE FIRE -Der Kommissar 7-5 

* MICHAEL JACKSON -Beat It 8.6 
RICK SPRINGFIELD -Affair Of The Heart 
CULTURE CLUB -Time 

THOMAS DOLBY -She Blinded Me With Science B 

RONNIE MILSAP- Stranger In My House B 

BRYAN ADAMS- Straight From The Heart B 

JOURNEY- Faithfully A 

ROBBIE PATTON- Smiling Islands A 

THE TUBES- She's A Beauty A 

AL JARREAU- Mornin X 

WALTER EGAN- Fool Moon Fire X 

NAKED EYES- Always Something There To Remind 
Me X 

GERARD McMAHON- Count On Me X 

ROBERT ELLIS ORRAL WITH CARLENE CARTER- I 

Couldn't Say No X 

KIQQ -FM -Los Angles 
(Robert Moorhead -MD) 

ALJARREAU- Mornin' B 

NAKED EYES -Always Something There To Remind 
Me B 

SCANDAL-Love's Got A Line On You B 

JOURNEY-Faithfully B 

CULTURE CLUB -Time B 

SPARKS -Cool Places A 

RICK SPRINGFIELD -Affair Of The Heart A 

ULTRAVOX -Reap The Wild Wind A 

PLANET P -Why Me A 

BOBBY VINTON -Ghost Of Another Man A 

WEIRD AL YANKOVIC -Ricky A 

BANARAMA -Nay Nay Hay Hay Kiss Him Goodbye A 

PATRICK SIMMONS -So Wrong X 

LOU RAWLS -Wind Beneath My Wings X 

RONNIE MILSAP- Stranger In My House X 

RANDY NEWMAN -I Love L.A. X 

ROBERT ELLIS ORRAL WITH CARLENE CARTER -I 
Couldn't Say No X 

IRENE CARA- Flashdance, What A Feeling X 

SAGA -Wind Him UpX 
SAMMY HAGAR -Never Give Up X 

GARLAND JEFFREYS -What Does It Take To Win Your 
Love X 

THE TUBES -She's A Beauty X 

PETER ALLEN -You Haven't Heard The Last Of Me X 

CARL WILSON -What You Do To Me X 

SERGIO MENDES -Never Gonna Let You Go X 

NIGHT RANGER -Sing Me Away X 

THE BELLE STARS -Sign Of The Times X 

NEIL DIAMOND -Front Page Story X 

IAJA GOO GOO-Too Shy X 

PAT BEFATAR- Looping For A Stranger X 

LITTLE ANTHONY -This Time We're Winning X 

BOW WOW WOW -Do You Want To Hold Me X 

KKXX -FM- Bakersfield 
(Scott Marcus -MD) 

* * THE GREG KIHN BAND -Jeopardy 
* * DEF LEPPARD- Photograph 5 -2 

* TOTO -I Won't Hold You Back 12.8 
* DURAN DURAN -Rio 17 -13 
* PRINCE -Little Red Corvette 21-15 

JOURNEY -Faithfully 
IRENE CARA- Flashdance, What A Feeling 

MEN AT WORK -Overkill B 

DAVID BOWIE -Let's Dance 8 
CULTURE CLUB -Time B 

RICK SPRINGFIELD -Affair Of The Heart A 

ROBERT EWS ORRAL WITH CARLENE CARTER -1 
Couldn't Say No A 

NIGHT RANGER -Sing Me Away A 

EDDIE RABBITT -You Can't Run From Love X 

JIM CAPALDI- That's Love X 

BRYAN ADAMS- Straight From The Heart X 

STYX -Don't Let It In X 

KLUC -FM -Las Vegas 
(Mike O'Brian -MD) 

* * TOTO -I Won't Hold You Back 19.10 

** MICHAEL JACKSON -Beat It 23-15 
* BOB SEGER AND THE SILVER BULLET BAND-Even 

Now 20.14 
* BRYAN ADAMS- Straight From The Heart 25.18 

Based on station playlists through Tuesday (4/12/83) 

TOP ADD ONS - NATIONAL 
JOURNEY -Faithfully (Columbia) 

RICK SPRINGFIELD -Affair Of The Heart (RCA) 

CULTURE CLUB -Time (Virgin /Epic) 

* MEN AT WORK -Overkill 24.19 
NIGHT RANGER -Sing Me Away 

CULTURE CLUB -Time 
RICK SPRINGFIELD -Affair Of The Heart R 

JOURNEY-Faithfully B 

THOMAS DOLBY -She Blinded Me With Science B 

NAKED EYES- Always Something There To Remind 

Me A 

LZ. TOP -Gimme All Your Lovin' A 

THE TUBES -She's A Beauty A 

DURAN DURAN -Rio X 

MAC McANALLY- Minimum Love X 

KOAQ -FM- Denver 
(Todd Chase -MD) 

IRENE CARA- Flashdance, What A Feeling B 

LIONEL RICHIE -My Love B 

ROBBIE PATTON -Smiling Islands B 

RICK SPRINGFIELD -Affair Of The Heart B 

JOURNEY-Faithfully A 

INXS -The One Thing A 

CHAMPAIGN-Try Again A 

PAT BENATAR -Looking For A Stranger A 

NAKED EYES -Always Something There To Remind 
Me X 

WALTER EGAN -Fool Moon Fire X 

2/ TOP -Gimme All Your Lovin' X 

ROBERT ELLIS ORRAL WITH CARLENE CARTER -1 
Couldn't Say No X 

DEF LEPPARD- Photograph X 

THE TUBES -She's A Beauty X 

THOMAS DOLBY -She Blinded Me With Science X 

RONNIE MILSAP- Stranger In My House X 

KRQQ- FM- Tucson 
(Za palian /Norris -MO) 

* * MICHAEL JACKSON -Beat It 3.1 

* * DARYL HALL AND JOHN OATES -One On One 8 -3 

* DARYL HALL AND JOHN OATES -Family Man 4 -4 
* DEXYS MIDNIGHT RUNNERS -Come On Eileen 17.7 
* STEPHEN BISHOP -It Might Be You 18.9 

JOURNEY -Faithfully 
LAURA BRANIGAN-Solitaire 

AL JARREAU-Mornin' B 

PATRICK SIMMONS -So Wrong B 

ROBERT EWS ORRAL WITH CARLENE CARTER -1 
Couldn't Say No A 

BRYAN ADAMS- Straight From The Heart X 

RONNIE MILSAP- Stranger In My House X 

KRSP -AM -Salt Lake City 
(Barry Moll -MD) 

* STYX -Mr. Roboto 1.1 

* MICHAEL JACKSON -Beat It 4-3 
AFTER THE FIRE -Der Kommissar 8 -7 

TOTO -I Won't Hold You Back 9.8 
DEF LEPPARD- Photograph 2316 
RICK SPRINGFIELD -Affair Of The Heart 
IRENE CARA- Flashdance, What A Feeling 

THOMAS DOLBY -She Blinded Me With Science B 

CULTURE CLUB -Time B 

RONNIE MILSAP- Stranger In My House B 

LIONEL RICHIE -My Love A 

AL JARREAU- Mornin' A 

MAC Mc ANALLY- Minimum Love X 

GOLDEN EARRING- Twilight Zone X 

ROBERT ELLIS ORRAL WITH CARLENE CARTER -I 
Couldn't Say No X 

KRTH -FM -Los Angeles 
(David Grossman -MD) 

* * MICHAEL JACKSON -Beat It 1 -1 

* * MICHAEL JACKSON -Billie Jean 2.2 
* DEXYS MIDNIGHT RUNNERS -Come On Eileen 3 -3 

* THOMAS DOLBY -She Blinded Me With Science 11.4 
* DAVID BOWIE -Let's Dance 6-5 

AL JARREAU- Mornin 
KENNY LOGGINS- Welcome To Heartlight 

CULTURE CLUB -Time B 

JOURNEY-Faithfully B 

SERGIO MENDES -Never Gonna Let You Go B 

CHAMPAIGN -Try Again A 

DEBARGE -All This Love A 

KZZP- FM- Phoenix 
(Randy Stewart-PD) ** MICHAEL JACKSON -Beat It 1-1 

**DOM MIDNIGHT RUNNERS -Come On Eileen 2-2 
* THE GREG KIHN BAND- Jeopardy 3-3 
* PRINCE -Little Red Corvette 1913 
* MEN AT WORK -Overkill 3022 

LIONEL RICHIE -My Love 
RICK SPRINGFIELD -Affair Of The Heart 

LAURA BRANIGAN -Solitaire B 

IRENE CARA- Flashdance, What A Feeling B 

DARYL HALL AND JOHN OATES- Family Man X 

000- Whirly Girl X 

ROBERT EWS ORRAL WITH CARLENE CARTER -I 
Couldn't Say No X 

XTRA -AM -San Diego 
(Jim Richards -MD) ** STYX -Mr. Roboto 1.1 

* * MICHAEL JACKSON -Beat It 2-2 
* DEXYS MIDNIGHT RUNNERS -Come On Eileen 4 -3 

* THE GREG KIHN BAND -Jeopardy 6-4 

* THOMAS DOLBY -She Blinded Me With Science 17 
13 

EDDY GRANT- Electric Avenue 
ROBERT EWS ORRAL WITH CARLENE CARTER -1 
Couldn't Say No 

JOURNEY- Faithfully B 

IRENE CARA- Flashdance, What A Feeling B 

DEF LEPPARD- Photograph B 

I :e SPRINGFIELD -Affair Of The Heart B 

CULTURE CLUB -Time B 

TOTAL COELO -I Eat Cannibals A 

THE BELLE STARS -Sign Of The Times A 

DEBARGE -All This Love A 

WALTER EGAN -Fool Moon Fire X 

Z.Z. TOP -Gimme All Your Lovin' X 

THE TUBES -She's A Beauty X 

THE GAP BAND -Outstanding X 

Pocific Northwest Region 
* PRIME MOVERS 

DEXYS MIDNIGHT RUNNERS -Come On Eileen 

(Mercury) 

THOMAS DOLBY -She Blinded Me With Science 

(Capitol) 

THE GREG KIHN BAND -Jeopardy (Beserkley) 

TOP ADD ONS 

JOURNEY -Faithfully (Columbia) 

RONNIE MILSAP- Stranger In My House (RCA) 

IRENE CARA- Flashdance, What A Feeling 

(Casablanca) 

BREAKOUTS 

LAURA BRANIGAN- Solitaire (Atlantic) 
THOMAS DOLBY -She Blinded Me With Science 

(Capitol) 

AL JARREAU -Mornin' (Warner Bros.) 

KBBK -FM -Boise 
(Bob Lee -MD) 

** DURAN DURAN -Rio 25-20 
* * MEN AT WORK- Overkill 32-25 
* PRINCE- Little Red Corvette 14 -10 
* NAKED EYES -Always Something There To Remind 

Me 22-17 
* BOB SEGER AND THE SILVER BULLET RAM -Even 

Now 24-19 
SPARKS -Cool Places 
MADNESS -Our House 

RICK SPRINGFIELD -Affair Of The Heart B 

ROBERT EWS ORRAL WITH CARLENE CARTER -I 
Couldn't Say No B 

THE TUBES-She's A Beauty B 

JOURNEY- Faithfully B 

CULTURE CLUB -Time B 

GOLDEN EARRING -The Devil Made Me Do It A 

PAT BENATAR -Looking For A Stranger A 

KAJA GOO GOO-Too Shy A 

NEIL DIAMOND -Front Page Story A 

INES -The One Thing A 

SAGA -Wind Him Up X 

PLANET P -Why Me X 

CHRIS DE BURGH -Don't Pay The Ferryman X 

ROBBIE PATTON -Smiling Islands X 

THE BELLE STARS -Sign Of The Times X 

THE STEVE MILLER BAND -Livia In The USA. X 

CHAMPAIGN -Try Again X 

WALTER EGAN -Fool Moon Fire X 

GERARD McMAHON -Count On Me X 

LOU RAMS-Wind Beneath My Wings X 

NIGHT RANGER -Sing Me Away X 

WALL OF VOODOO- Mexican Radio X 

KCBN -AM -Reno 
(Jim O'Neil -MD) 

* * NAKED EYES- Always Something There To Remind 
Me 1511 

* * Q- FEEL -Dancing In Heaven (Orbital Bebop) 14-8 
* TOTAL COELO -I Eat Cannibals 17-12 
* EDDY GIANT -Electric Avenue 31-24 
* MEN AT WORK -Overkill 3127 

JOURNEY- Faithfully 
TOTO -I Won't Hold You Back 

DEF LEPPARD- Photograph B 

JIM CAPALDI- That's Love B 

RICK SPRINGFIELD -Affair Of The Heart B 

GERARD McMAHON -Count On Me B 

KA JA COO 600-Too ShyA 
THE CALL -The Walls Came Tumbling Down A 

CULTURE CLUB -Time (Clock Of The Heart) A 

THE TUBES -She's A Beauty A 

INXS -The One Thing X 

KCNR -FM- Portland 
(Richard Harker -MD) 

* * THE GREG KINN BAND -Jeopardy 3.1 

**DEXYS MIDNIGHT RUNNERS -Come On Eileen 6-2 

* BARRY MANILOW -Some Kind Of Friend 10 -7 

* TOTO -I Won't Hold You Back 13.8 
* KENNY LOGGINS -Welcome To Heartlight 1812 

MEN AT WORK -Overkill 
CULTURE CLUB -Time 

LAURA BRANIGAN- Solitaire B 

Al JARREAU- Mornin B 

BRYAN ADAMS- Straight From The Heart X 

RONNIE MILSAP- Stranger In My House X 

KFRC -AM -San Francisco 
(Kate Ingram -MD) 

* * DEXYS MIDNIGHT RUNNERS -Come On Eileen 2.1 

* * THOMAS DOLBY -She Blinded Me With Science 8- 

2 

* MEN AT WORK -Be Good Johnny 7-4 

* PRINCE -Little Red Corvette 11.6 
* STYX -Mr. Robot° 9.7 

STEPHEN BISHOP -It Might Be You 

JOURNEY- Faithfully 
KA JA GOO GOO -Too Shy A 

IRENE CARA- Flashdance, What A Feeling X 

LAURA BRANIGAN- Solitaire X 

THE TEMPTATIONS -Love On My Mind Tonight X 

FELONY -The Fanatic X 

K1RB -AM- Spokane 
(Brian Gregory -MD) 

* * THE GREG KIHN BAND -Jeopardy 5-2 

* * ROBBIE PATTON- Smiling Islands 16 -11 

* BRYAN ADAMS- Straight From The Heart 17 -12 

* RONNIE MILSAP- Stranger In My House 20 -15 

* AL JARREAU- Mornin' 22.15 
TOTO -I Won't Hold You Back B 

CULTURE CLUB -Time B 

LAURA BRANIGAN- Solitaire B 

IRENE CARA- Flashdance, What A Feeling B 

JOURNEY-Faithfully A 

LOU RAWLS -Wind Beneath MyWingsA 
MICHAEL JACKSON -Beat It X 

STYX -Mr. Roboto X 

THOMAS DOLBY -She Blinded Me With Science X 

DAVID BOWIE -Let's Dance X 

KNBQ -FM- Tacoma 
(Beau Roberts-MD) 

JOURNEY- Faithfully B 

IRENE CARA- Flashdance, What A Feeling B 

ROBERT ELLIS ORRAL WITH CARLENE CARTER -I 
Couldn't Say No B 

THOMAS DOLBY -She Blinded Me With Science B 

CULTURE CLUB -Time B 

ULTRAVOX -Reap The Wild Wind A 

RONNIE MILSAP- Stranger In My House A 

PLANET P -Why Me A 

THE BELLE STARS -Sign Of The Times A 

DEBARGE -All This Love A 

GERARD McMAHON =Count On Me X 

BREAKOUTS- NATIONAL 
THE TUBES -She's A Beauty (Capitol) 
IRENE CARA -Flashdance, What A Feeling (Casablanca) 

PAT BENETAR- Looking For A Stranger (Chrysalis) 

WALTER EGAN -Fool Moon Fire X 

Z.Z. TOP -Gimme All Your Lovin' X 

SAMMY HAGAR -Never Give Up X 

RICA SPRINGFIELD -Affair Of The Heart X 

KRLC -AM- Lewiston 
(Jack Armstrong -MO) 

* * DAN FOGELBERG -Make Love Stay 4.1 
* * DIONNE WARWICK -Take The Short Way Home 10- 

2 

* BARRY MANILOW -Some Kind Of Friend 15 -3 
* TOTO -I Won't Hold You Back 23-4 
* ALABAMA- Dixieland Delight 21.6 

MEN AT WORK- Overkill n RONNIE MILSAP -Stranger In My House 
EDDIE BABBITT -Your Can't Run From Love A 

NEIL DIAMOND -Front Page Story A 

MARTY BALIN -Do It For Love A 

CULTURE CLUB -TimeA 
CRYSTAL GAYLE -Our Love Is On The Faultline A 

FLEETWOOD MAC-Oh Diane X 

LEE GREENWOOD -I.O.U. X 

MAUREEN McDONALD -Twice Upon A Time X 

SERGIO MENDES -Never Gonna Let You Go X 

CARL WILSON -What You Do To Me X 

KTAC-AM -Tacoma 
(Rob Sherwood -MD) 

* * TOTO -I Won't Hold You Back 6.3 
* * N.C. SUNSHINE -Don't Run (Come Back To Me) 8- 

* BARRY MANILOW -Some Kind Of Friend 11 -9 

* ROBBIE PATTON -Smiling Islands 13.10 
* ALJARREAU- Mornin' 1813 

B.J. THOMAS- Whatever Happened To Old 
Fashioned Love 
EDDIE RABBITT -You Can't Run From Love 

LIONEL RICHIE -My Love B 

RONNIE MILSAP -Stranger In My House B 

THE ALAN PARSONS PROJECT -Old And Wise B 

LAURA BRANIGAN- Solitaire X 

KUBE- FM- Seattle 
(Tom Hetyler -MD) 

** STYX -Mr. Roboto 3.1 
* * JOURNEY- Separate Ways 4-2 

* THE GREG KIHN BAND- Jeopardy 6-3 
* MICHAEL JACKSON -Beat It 7.5 
* DEF LEPPARD- Photograph 2313 

RONNIE MILSAP- Stranger In My House 

AL JARREAU- Mornin' 
DURAN DURAN -Rio B 

THOMAS DOLBY -She Blinded Me With Science B 

LAURA BRANIGAN- Solitaire B 

PATRICK SIMMONS -So Wrong B 

IRENE CARA- Flashdance, What A Feeling A 

KYYA-FM -Billings 
(Charlie Fox -MD) 

* * THE GREG KIHN BAND- Jeopardy 2.1 

* * BOB SEGER AND THE SILVER BULLET BAND -Even 
Now 15.9 

* DEXYS MIDNIGHT RUNNERS -Come On Eileen 5 -2 
* AFTER THE FIRE -Der Kommissar 9.5 
* 0X0 -Whirly Girl 20.16 

THOMAS DOLBY -She Blinded Me With Science 
RICK SPRINGFIELD -Affair Of The Heart 

IRENE CARA- Flashdance, What A Feeling A 

LIONEL RICHIE -My Love A 

DEF LEPPARD- Photograph X 

KYYX -FM- Seattle 
(Elvin Ichiyama -MD) 

MINISTRY -Work For Love B 

WIDE BOY AWAKE- Chicken Outlaw B 

ECHO AND THE BUNNYMEN-The Cutter B 

THE TEMPTATIONS -Love On My Mind Tonight A 

THE TUBES -She's A Beauty A 

THE BELLE STARS -Sign Of The Times A 

GOLDEN EARRING -The Devil Made Me Do It A 

NEW ORDER -Blue Monday X 

PETER GODWIN- Images Of Heaven X 

BANANARAMA -Nay Nay Hey Hey Kiss Him Goodbye 
A 

2020 -Jack's Got A Problem A 

RED ROCKERS -China A 

SPANDAU BALLET -Lifeline A 

JOAN ARMATRADING -Drop The Pilot A 

North Central Region * PRIME MOVERS 

DURAN DURAN -Rio (Capitol) 
MEN AT WORK- Overkill (Columbia) 

DEXYS MIDNIGHT RUNNERS -Come On Eileen 

(Mercury) 

TOP ADD ONS 

JOURNEY-Faithfully(Columbia) 
LIONEL RICHIE -My Love (Motown) 
RONNIE MILSAP- Stranger In My House (RCA) 

BREAKOUTS 

Z. Z. TOP -Gimme All Your Lovin' (Columbia) 

ROBBIE PATTON -Smiling Islands (Atlantic) 
RICK SPRINGFIELD -Affair Of The Heart (RCA) 

WCIL -FM- Carbondale 
(Tony Waitekus -PD) 

** TOTAL COELO -I Eat Cannibals 15-9 

** DEBARGE -I Like It 21-15 
* MICHAEL JACKSON -Billie Jean 1.1 

* MICHAEL JACKSON -Beat It 2-2 
* DEXYS MIDNIGHT RUNNERS -Come On Eileen 3-3 

AL JARREAU- Mornin 
IRENE CARA- Flashdance, What A Feeling 

THE FIXX -Red Skies B 

BRYAN ADAMS- Straight From The Heart B 

PRINCE -Little Red Corvette B 

DURAN DURAN-Rio B 

RICK SPRINGFIELD -Affair Of The Heart A 

GARY PORTNOY -Where Everybody Knows Your 
Name A 

PLANET P -Why Me A 

MEN AT WORK-Overkill X 

AMC MONALLY- Minimum Love X 

RONNIE MILSAP- Stranger In My House X 

MADNESS -Our House X 

ART IN AMERICA- Undercover Lover X 

WGCL -FM- Cleveland 
(Tom leHeries -MD) 

**DURAN DURAN -Rio 13-7 

* * MEN AT WORK -Overkill 14 -8 

* THOMAS DOLBY -She Blinded Me With Science 15- 

11 

* NAKED EYES -Always Something There To Remind 
Me 1812 

* NIGHT RANGER -Sing Me Away 22-16 
JOURNEY- Faithfully 
UONEL RICHIE -My Love 

CULTURE CLUB -Time B 

RONNIE MILSAP- Stranger In My House B 

ZZ TOP -Gimme All Your Lovin' A 

ROBBIE PATTON- Smiling Islands A 

INES -The One Thing A 

MICHAEL BOLTON- Fool's Game A 

MAC MdANALLY- Minimum Love X 

LOU OWLS -Wind Beneath My Wings X 

WHYT -FM- Detroit 
(Loe Malcolm -MD) 

**BARRY MANILOW -Some Kind Of Friend 33 -17 

** DURAN DURAN -Rio 39 -23 
* THE GREG KIHN BAND -Jeopardy 15 -10 
* DEF LEPPARD- Photograph 18 -11 

* PRINCE -little Red Corvette 13-6 
RICK SPRINGFIELD -Affair Of The Heart 
JOURNEY -Faithfully 

SHERRIFF -When I'm With You B 

RONNIE MILSAP- Stranger In My House B 

LIONEL RICHIE -My Love B 

INXS -The One Thing B 

CULTURE CLUB -Time A 

ROBBIE PATTON- Smiling Islands A 

CHAMPAIGN -Try Again A 

WALTER EGAN -Fool Moon Fire A 

NIGHT RANGER -Sing Me Away A 

LAURA BRANIGAN- Solitaire X 

ROBERT ELLIS ORRAL WITH CARLENE CARTER -1 
Couldn't Say No X 

THE POINTER SISTERS -If You Wanna Get Back Your 
Lady X 

PATTI AUSTIN -Every Home Should Have One X 

LOU RAWLS -Wind Beneath My Wings X 

SAMMY HAGAR -Never Give Up X II TOP -Gimme All Your Lovin' X 

WIKS -FM- Indianapolis 
(Scott Brody -MD) ** DEXYS MIDNIGHT RUNNERS -Come On Eileen II- 

9 ** TOTO -I Won't Hold You Back 15-13 
* PATRICK SIMMONS -So Wrong 18 -14 
* KENNY LOGGINS- Welcome To Headlight 20.18 
* MICHAEL JACKSON -Beat It 23-20 

THE STEVE MILLER BAND -Livin' In The U.SA. 
SPARKS -Cool Places 

MEN AT WORK -Overkill B 

STEPHEN BISHOP -It Might Be You B 

BRYAN ADAMS- Straight From The Heart B 

ALEX CALL-Just Another Saturday Night A 

THE CALL -The Walls Came Down A 

KA IA GOO G00 -Too Shy A 

SHERRIFF -When I'm With You A 

U2 -New Year's Day X 

WALTER EGAN -Fool Moon Fire X 

ROBERT ELLIS ORRAL WITH CARLENE CARTER -1 
Couldn't Say No X 

DAVID BOWIE -Let's Dance X 

WALL OF VOODOO- Mexican Radio X 

SAMMY HAGAR -Never Give Up X 

DEF LEPPARD- Photograph X 

PLANET P -Why Me X 

GOLDEN EARRING -The Devil Made Me Do It X 

WKDD -FM -Akron 
(Matt Paltrick -MD) 

* * CULTURE CLUB -Time 13.10 
* * PATRICK SIMMONS -So Wrong 15.11 
* RONNIE MILSAP- Stranger In My House 2016 
* PRINCE -Little Red Corvette 25-20 
* MEN AT WORK -Overkill 2823 

THOMAS DOLBY -She Blinded Me With Science 
KA IA GOO GOO -Too Shy 

JOURNEY -FaithfullyB 
RICK SPRINGFIELD -Affairs Of The Head B 

ROBBIE PATTON- Smiling Islands B 

Z.Z. TOP -Gimme All Your Lovin' B 

DURAN DURAN -Rio B 

CHRIS DE BURGH -Don't Pay The Ferryman A 

ULTRAVOX -Reap The Wild Wind X 

NIGHT RANGER -Sing Me Away X 

JIM CAPALDI- That's Love X 

LIONEL RICHIE -My Love X 

PLANET P -Why Me X 

WALTER EGAN -Fool Moon Fire X 

OZONE -You Don't Want My Love X 

MARTY BALIN -Do It For Love X 

WKRQ-FM -Cincinnati 
(Tony Galluzzo -MD) 

* * DARYL HALL AND JOHN OATES -One On One 4-2 
* * THE TIME -The Walk 6 -4 

* JOE JACKSON- Breaking Us In Two 7.5 
* AFTER THE FIRE- Der Kommissar 8 -6 

* DEXYS MIDNIGHT RUNNERS - Come On Eileen 10 -8 

JOURNEY -FaithfullyA 
THOMAS DOLBY -She Blinded He With Science A 

DEF LEPPARD- Photograph A 

WNAP -FM- Indianapolis 
(Paul Mandenhall -MD) 

BARRY MANILOW -Some Kind Of Friend A 

RONNIE MILSAP- Stranger In My House A 

(Continued on page 20) 
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BiIIboardSinIes ROdI 
Based on station playlists through Tuesday (4/12/83) 

Ploylist Prime Movers * 
Ploylist Top Add Ons 

Continued from page 18 

CULTURE CLUB- Time A 

MEN AT WORK- Overkill X 

LIONEL RICHIE- My Love X 

Southwest Region * PRIME MOVERS 

TOTO -I Won't Hold You Back (Columbia) 

KENNY LOGGINS -Welcome To Heartlight 

(Columbia) 

BARRY MANILOW -Some Kind Of Friend 

(Arista) 

TOP ADD ONS 

JOURNEY- Faithfully (Columbia) 

CULTURE CLUB -Time (Virgin /Epic) 
RICK SPRINGFIELD -Affair Of The Heart (RCA) 

BREAKOUTS 

THE TUBES -She's A Beauty (Capitol) 

LIONEL RICHIE -My Love (Motown) 

DEF LEPPARD- Photograph (Mercury) 

KAFM -FM- Dallas 
(Pete Thompson -MD) 

* * TOTO -I Won't Hold You Back 3.1 
** THOMAS DOLBY -She Blinded Me With Science 5. 

2 

* STYX -Mr. Roboto 63 
BARRY MANILOW -Some Kind Of Friend 9-4 

* DEF LEPPARD- Photograph 11.6 
RICK SPRINGFIELD -Affair Of The Heart B 

JOURNEY- Faithfully B 

PRINCE -Little Red Corvette B 

CULTURE CLUB -Time A 

AL JARREAU- Mornin' A 

THE TUBES -She's A Beauty A 

CHRIS DE BURGH -Don't Pay The Ferryman A 

NIGHT RANGER -Sing Me Away X 

SAMMY HAGAR -Never Give Up X 

IRENE CARA- Flashdance. What A Feeling X 

PHIL COWNS -I Can Not Believe Its True X 

KBFM -FM -McAllen-Brownsville 
(Bob Mitchell -MD) 

* * DAVID BOWIE -Let's Dance 14-8 
* * TOTO -I Won't Hold You Back 16.10 
* BOB SEGER AND THE SILVER BULLET BAND -Even 

Now 1913 
* KENNY LOGGINS- Welcome To Headlight 26.14 
* MEN AT WORK -Overkill 29-20 

JOURNEY- Faithfully 
CULTURE CLUB -Time 

MAC MdINALLY- Minimum Love B 

UONEL RICHIE -My Love B 

ROBERT ELLIS ORRAL WITH CARLENE CARTER -I 
Couldn't Say No B 

CHAMPAIGN -Try Again B 

NAKED EYES- Always Something There To Remind 
MeA 
WALTER EGEN -Fool Moon Fire A 

DEF LEPPARD- Photograph A 

THE WHISPERS- Tonight X 

THE TEMPTATIONS -Love On My Mind Tonight X 

BAR -KAYS -She Talks To Me With Her Body X 

LAKESIDE -Raid X 

GLADYS KNIGHT AND THE PIPS -Save The Overtime 
For MeX 
THE ISLET BROTHERS- Between The Sheets X 

THE TUBES -She's A Beauty X 

INXS -The One Thing X 

SCANDAL-Love's Got A Line On You X 

KHFI-FM -Austin 
(Ed Valkman -MD) 

CULTURE CLUB -Time B 

PATRICK SIMMONS -So Wrong B 

AL JARREAU- Mornin' B 

BRYAN ADAMS- Straight From The Heart B 

LIONEL RICHIE -My Love B 

DEF LEPPARD- Photograph B 

RONNIE MILSAP- Stranger In My House B 

IRENE CAM -Flashdance, What A Feeling B 

Z.Z. TOP -Gimme All Your Lovin' B 

RICK SPRINGFIELD -Affair Of The Heart A 

EDDY GRANT- Electric Avenue A 

ItA JA GOD 600-Too Shy A 

PAT BENATAR -Looking For A Stranger A 

STYX -Don't Let It In A 

MAC McANALLY- Minimum Love X 

JOHN ANDERSON -Swingin' X 

THE TUBES-She's A Beauty X 

JOURNEY- Faithfully X 

WALTER EGAN -Fool Moon Fire X 

DON HENLEY -Nobody's Business X 

KILE -AM- Galveston 
(Scott Taylor -MD) 

* DEXYS MIDNIGHT RUNNERS -Come On Eileen 2.1 
* THE GREG KAHN BAND- Jeopardy 6-2 
MICHAEL JACKSON -Beat It 10-5 
TOTO -I Won't Hold You Back 21.13 
LAURA BRANIGAN- Solitaire 25.19 
CULTURE CLUB -Time 
SERGIO MENDES -Never Gonna Let You Go 

JOURNEY- Faithfully B 

RICK SPRINGFIELD -Affair Of The Heart B 

DEF LEPPARD- Photograph B 

CHAMPAIGN -Try Again B 

DURAN DURAN -Rio B 

ROBBIE PATTON- Smiling Islands B 

MODERN ENGLISH -I Melt With You B 

SHERRIFF -When I'm With You A 

ALEX CALL -Just Another Saturday Night A 

NEIL DIAMOND -Front Page Story A 

KA JA GOO GOO -Too Shy A 

ZZ TOP -Gimme All Your Lovin' X 

INXS -The One Thing X 

SCANDAL-Love's Got A Line On You X 

NIGHT RANGER -Sing Mel way X 

SPARKS -Cool Places X 

THOMAS DOLBY -She Blinded Me With Science X 

KOFM-FM -Oklahoma 
(Dave Duquesne -MD) 

* * DAN FOGELBERG -Make Love Stay 2.1 

* * DIONNE WARWICK -Take The Short Way Home 10- 

7 

* TOTO -I Won't Hold You Back 11.9 
* MAC MCANALLY- Minimum Love 15 -10 
* HENNY LOGGINS- Welcome To Heartlight 22,16 

EDDIE BABBITT -You Can't Run From Love 

DEXYS MIDNIGHT RUNNERS -Come On Eileen 

LINDA RONSTADT -Easy For You To Say A 

KROK -FM- Shreveport 
(Gary Bennett-MD) ** DEXYS MIDNIGHT RUNNERS -Come On Eileen 8-1 ** THE GREG KAHN BAND- Jeopardy 12-2 

* BARRY MANILOW -Some Kind Of Friend 11.3 
* MICHAEL JACKSON -Beat It 31 -5 

JOURNEY- Faithfully 
MEN AT WORK- Overkill 

THOMAS DOLBY -She Blinded Me With Science B 

RONNIE MILSAP- Stranger In My House B 

DEF LEPPARD- Photograph B 

ALJARREAU- Mornin' B 

CULTURE CLUB -Time A 

RICK SPRINGFIELD -Affair Of The Heart A 

ROBBIE PATTON- Smiling Islands X 

ZZ TOP -Gimme All Your Lovin' X 

SAMMY HAGAR-Never Give Up X 

IRENE CARA- Flashdance, What A Feeling X 

SAGA -Wind Him UpX 
PATTI AUSTR -Every Home Should Have One X 

NAKED EYES- Always Something There To Remind 
MeX 

KSEL -FM- Lubbock 
(Stan Castle-MD) 

* * DAN FOGELBERG -Make Love Stay 2.1 
* * DIONNE WARWICK -Take The Short Way Home 10- 

6 

* BARRY MANILOW -Some Kind Of Friend 12.7 
* TOTO -1 Wool Hold You Back 14 -8 

* ALJARREAU- Mornin' 16 -12 
RONNIE MILSAP- Stranger In My House B 

JOE JACKSON- Breaking Us In Two B 

LIONEL RICHIE-My Love A 

CULTURE CLUB -Time A 

KVOL -AM- Lafayette 
(Phil Rankin -MD) 

* MICHAEL JACKSON -Beat It 4-1 
* PRINCE -Little Red Corvette 12.6 
KENNY LOGGINS- Welcome To Heartlight 16-9 

DURAN DURAN -Rio 2719 
MEN AT WORK -Overkill 3621 
RICK SPRINGFIELD -Affair Of The Heart B 

LIONEL RICHIE -My Love B 

ROBERT HAZARD -Escalator Of Life B 

THE TUBES-She's A Beauty B 

ALEX CALL-Just Another Saturday Night B 

ULTRAVOX -Reap The Wild Wind B 

NEIL DIAMOND -Front Page Story A 

CULTURE CLUB -Time A 

JOURNEY -Faithfully A 

SPARKS -Cool Places A 

CHAMPAIGN -Again A 

PAT BENATAR -Looking For A Stranger A 

DOBIE GRAY -One Can Fake It A 

TOTAL COELD -I Eat Cannibals X 

GOLDEN EARRING -The Devli Made Me Do It X 

ROBERT ELLIS ORRAL WITH CARLENE CARTER -I 
Couldn't Say No X 

THE EIIGUSH BEAT -I Confess X 

CHRIS DE BURGH- Don't Pay The Ferryman X 

PETER ALLEN- You Haven't Heard The Last Of Me X 

ANGELA BOFILL- Too Tough X 

NAKED EYES- Always Something There To Remind 
MeX 
GERARD McMAHON- Count On Me X 

WALL OF VOODOO- Mexican Radio X 

FELONY- The Fanatic X 

KZFM -FM- Corpus Christi 
(John Steele-MD) 

* DAVID BOWIE -Let's Dance 17.10 
* BERUN -Sex (I'm A ...) 14-12 
DURAN DURAN -Rio 1.5 
DARYL HALL AND JOHN OATES -One On One 16.8 

MEN AT WORK- Overkill 19-15 

TOTAL COELO -I Eat Cannibals B 

U2 -New Year's Day B 

SAMMY HAGAR-Never Give Up B 

JOURNEY- Faithfully B 

NIGHT RANGER -Sing Me Away 8 
DARYL HALL AND JOHN OATES- Family Man A 

PAT BENATAR- Looking For A Stranger A 

SPARKS -Cool Places A 

ZZ TOP -Gimme All Your Lavin' X 

ULTRAVOX -Reap The Wild Wind X 

MODERN ENGLISH -I Melt With You X 

CHRIS DE BURGH -Don't Pay The Ferryman X 

WALTER EGAN-Fool Moon Fire X 

BOW WOW WOW -Do You Want To Hold Me X 

Midwest Region 
r_* PRIME MGVERS 

DER KOMMISSAR -After The Fire (Epic) 

MEN AT WORK- Overkill (Columbia) 

PRINCE -Little Red Corvette (Warner Bros.) 

TOP ADD ONS 

JOURNEY- Faithfully (Columbia) 

CULTURE CLUB -Time (Virgin /Epic) 
RICK SPRINGFIELD -Affair Of The Heart (RCA) 

BREAKOUTS 

IRENE CARA -Flashdance, What A Feeling 

(Casablanca) 

ZZ.TOP-Gimme All Your Lavin' (Warner Bros.) 

MEN AT WORK- Overkill (Columbia) 

KBEQ -FM- Kansas City 
(Mafia Britton -MD) 

* * THOMAS DOLBY -She Blinded Me With Science 
17-6 

* * MEN AT WORK- Overkill 34-23 
* BARRY MANILOW -Some Kind Of Friend 23.11 
* MICHAEL JACKSON -Beat It 25.12 
* DAVID BOWIE -Let's Dance 35-24 

Z-Z-TOP-Gimme All Your Lovin' 
CULTURE CLUB -Time 

IRENE CARA- Flashdance, What A Feeling A 

DURAN DURAN -Rio A 

STEPHEN BISHOP -It Might Be You X 

FELONY -The Fanatic X 

GARY PORTNOY -Where Everybody Knows Your 
Name 

KDW -FM- Topeka 
(Tony Stewart-MD) 

* * BRYAN ADAMS- Straight From The Heart 12.6 

** TOTO -I Won't Hold You Back 15-7 
* MEN AT WORK- Overkill 24-10 
* Z.Z. TOP -Gimme All Your Lavin' 20-13 
* LAURA BRANIGAN- Solitaire 25-20 

NAKED EYES- Always Something There To Remind 

Me 

RICK SPRINGFIELD -Affair Of The Heart 
CULTURE CLUB -Time B 

JOURNEY- Faithfully B 

IRENE CARA -Flashdance. What A Feeling A 

THOMAS DOLBY -She Blinded Me With Science A 

AL JARREAU- Mornin' A 

INXS -The One Thing A 

DURAN DURAN -Rio X 

KDWB -AM- Minneapolis 
(Lorrin Palagi -MD) 

* * BARRY MANILOW -Some Kind Of Friend 9.6 
* * AFTER THE FIRE -Der Kommissar 11.7 
* STEPHEN BISHOP -It Might Be You 12-8 
* 0X0 -Whirly Girl 18.13 
* BRYAN ADAMS- Straight From The Heart 21-18 

PATRICK SIMMONS -So Wrong 
IRENE CARA- Flashdance, What A Feeling 

LAURA BRANIGAN- Solitaire A 

PHIL COLLINS -I Can Not Believe It's True X 

SHERRIFF -When I'm With You X 

PETER ALLEN -You Haven't Heard The Last Of Me X 

THE TUBES -She's A Beauty X 

JOURNEY-Faithfully X 

NAKED EYES -Always Something There To Remind 
Me X 

KEYN -FM- Witchita 
(Don Pearman -MD) 

* * MICHAEL JACKSON -Beat It 4.1 
* * AFTER THE FIRE -Der Kommissar 7.7 
* BOB SEGER AND THE SILVER BULLET BAND -Even 

Now 12-6 
* TOTO -I Wait Hold You Back 19.9 
* BARRY MANILOW -Some Kind Of Friend 16-13 

STYX -Don't Let It In 

CULTURE CLUB -Time 
LIONEL RICHIE-My Lovell 
RICK SPRINGFIELD -Affair Of The Heart B 

IRENE CARA- Flashdance, What A Feeling B 

NAKED EYES- Always Something There To Remind 
MeB 
ROBERT EWS ORRAL WITH CARLENE CARTER -I 
Couldn't Say No A 

THE TUBES -She's A Beauty A 

JOURNEY-Faithfully A 

KFYR-AM -Bismarck 
(Dan Brannan -MD) 

** MICHAEL JACKSON -Billie lean 1 -1 

* * JOHN ANDERSON -Swingin' 5-2 
* AFTER THE FIRE -Der Kommissar 8 -5 
* OXO- Whirly Girl 11-7 
* BRYAN ADAMS- Straight From The Heart 19-13 

PRINCE -Little Red Corvette B 

MEN AT WORK -Overkill 8 

CULTURE CLUB -Time A 

WALTER EGAN-Fool Moon Fire A 

KENNY ROGERS -All My Life A 

SERGIO MENDES -Never Gonna Let You Go X 

ROBERT ELLIS ORRAL WITH CARLENE CARTER -I 
Couldn't Say No X 

MAGGIE BELL -Put Angels Around You X 

MICHAEL JACKSON -Beat It X 

IRENE CARA- Flashdance, What A Feeling X 

BARRY MANILOW -Some Kind Of Friend X 

DIONNE WARWICK -Take The Short Way Home X 

RONNIE MILSAP- Stranger In My House X 

KENNY LOGGINS- Welcome To Heartlight X 

JOURNEY- Faithfully X 

BOB SEGER AND THE SILVER BULLET BAND -Even 
Now X 

EDDIE BABBITT -You Can't Run From Love X 

FLEETWOOD MAC -Oh Diane X 

KHTR- FM -St. Louis 
(Ed Scarborough -PD) 

* * TOTAL COELO -I Eat Cannibals 8.1 
* * MEN AT WORK -Overkill 24.15 
* THOMAS DOLBY -She Blinded Me With Science 11.7 
* PRINCE -Little Red Corvette 25 -19 
* LAURA BRANIGAN- Solitaire 21.22 

SCANDAL-Love's Got A Line On You 

IRENE CARA- Flashdance, What A Feeling 
THE TUBES -She's A Beauty B 

FELONY -The Fanatic B 

INXS -The One Thing B 

LIONEL RICHIE -My Love A 

SAGA-Wind Him UpA 
ROBERT EWS ORRAL WITH CARLENE CARTER -I 
Couldn't Say No X 

KIOA -AM -Des Moines 
(Mike Judge-MD) 

** LOU RAWLS -Wind Beneath My Wings 21-11 

** EDDIE BABBITT -You Can't Run From Love 28.15 
* STEPHEN BISHOP -It Might Be You 3.1 
* N TO -I Won't Hold You Back 11 -6 

* KENNY LOGGINS- Welcome To Heartlight 19-12 
LIONEL RICHIE -My Love B 

MEN AT WORK -Overkill B 

FLEETWOOD MAC -Oh Diane B 

MAUREEN McDONALD -Twice Upon A Time B 

CULTURE CLUB-Time A 

MARTY BALM -Do It For Love A 

ROBERT EWS ORRAL WITH CARLENE CARTER -I 
Couldn't Say No A 

NEIL DIAMOND -Front Page Story A 

BRYAN ADAMS -Straight From The Heart X 

ALABAMA- Dixieland Delight X 

JOHN ANDERSON- Swingin' X 

11M CAPALDI- That's Love X 

MICHAEL MURPHEY -Love Affairs X 

CARL WILSON -What You Do To Me X 

SERGIO MENDES -Never Gonna Let You Go X 

KKLS -AM -Rapid City 
(Randy Sherwyn -PD) 

* STYX -Mr. Roboto 1.1 

* JOURNEY- Separate Ways 2-2 
BOB SEGER AND THE SILVER BULLET BAND -Even 
Now 6.5 

AFTER THE FIRE -Der Kommissar 10-6 

TOTO -I Won't Hold You Back 20-12 
DURAN DURAN -Rio 
CULTURE CLUB -Time 

MEN AT WORK -Overkill 8 
ALIARREAU- Mornin' B 

IRENE CARA- Flashdance, What A Feeling B 

STYX -Don't Let It In A 

LINDA RONSTADT -Easy For You To Say A 

ROBERT ELLIS ORRAL WITH CARLENE CARTER -I 
Couldn't Say No A 

SAMMY HAGAR-Never Give Up X 

DIRE STRAITS- Twisting By The Pool X 

PATRICK SIMMONS -So Wrong X 

PHIL COLLINS -I Can Not Believe It's True X 

LIONEL RICHIE -My Love X 

NAKED EYES -Always Something There To Remind 
Me X 

KMGK -FM -Des Moines 
(Jim Roberts -MD) ** PRINCE -Little Red Corvette 11.4 

* * BOB SEGER AND THE SILVER BULLET BAND -Even 
Now 13.1 

* LAURA BRANIGAN- Solitaire 14.8 
* TOTO -I Won't Hold You Back 12 9 

* DAVID BOWIE -Let's Dance 2310 
STEPHEN BISHOP -It Might Be You B 

MEN AT WORK- Overkill B 

IRENE CARA- Flashdance, What A Feeling B 

LIONEL RICHIE -My Love B 

NIGHT RANGER -Sing Me Away 8 
ROBERT ELLIS ORRAL WITH CARLENE CARTER -1 

Couldn't Say No 13 

INXS -The One Thing B 

WALTER EGAN-Fool Moon Fire B 

THE TUBES -She's A Beauty B 

THOMAS DOLBY -She Blinded Me With Science A 

RICK SPRINGFIELD -Affair Of The Heart A 

SAGA -Wind Him Up A 

JOURNEY- Faithfully A 

CULTURE CLUB -Time A 

KQKQ-FM -Omaha 
(Mark Evans -MD) 

* * MICHAEL JACKSON -Beat It 1 ,1 

* * DEF LEPPARD- Photograph 7.2 
* THE GREG KIHN BAND- Jeopardy 6 -3 
* TOTO -I Won't Hold You Back 8-5 
* BOB SEGER AND THE SILVER BULLET BAND-Even 

Now 10 -6 

CULTURE CLUB -Time 
RICK SPRINGFIELD -Affair Of The Heart 

IRENE CARA- Flashdance, What A Feeling B 

THE TUBES-She's A Beauty A 

JOURNEY-Faithfully A 

WALTER EGAN -Fool Moon Fire X 

AL JARREAU- Mornin' X 

KRNA -FM -Iowa City 
(Bart Goynshop -MD) 

ALJARREAU- Mornin' A 

ROBERT EWS ORRAL WITH CARLENE CARTER -I 
Couldn't Say No A 

JOURNEY- Faithfully A 

WALTER EGAN-Fool Moon Fire A 

THE TUBES -She's A Beauty A 

ROBBIE PATTON- Smiling Islands X 

NAKED EYES- Always Something There To Remind 
MeX 
IRENE CARA- Flashdance, What A Feeling X 

RICK SPRINGFIELD -Affair Of The Heart X 

CULTURE CLUB -Time X 

RONNIE MILSAP- Stranger In My House X 

INXS -The One Thing X 

SAMMY HAGAR-Never Give Up X 

ROBERT HAZARD- Escalator Of Life X 

WALL OF VOODOO -Mexican Radio X 

U2 -New Year's Day X 

NIGHT RANGER -Sing Me Away X 

ULTRAVOX -Reap The Wild Wind X 

KSTP -FM (KS- 95) -St. Paul 
(Chuck Napp -MD) ** STEPHEN BISHOP -It Might Be You 4.3 

* * DIONNE WARWICK -Take The Short Way Home 8.6 
* TOTO -I Won't Hold You Back 9.7 
* BARRY MANILOW -Some Kind Of Friend 14-10 
* LAURA BRANIGAN- Solitaire 18-12 

THE PRETENDERS -Back On The Chain Gang B 

BRYAN ADAMS- Straight From The Heart B 

UONEL RICHIE -My Love A 

IRENE CARA- Flashdance, What A Feeling A 

WCCO -FM- Minneapolis 
(Curt Lundgren -MD) ** STEPHEN BISHOP -If Might Be You 7.4 

** TOTO -I Won't Hold You Back 11.6 
* ALJARREAU- Mornin' 16-11 
* ROBBIE PATTON- Smiling Islands 15-12 
* KENNY LOGGINS- Welcome To Heartlight 1816 

STYX -Don't Let It In 

KENNY ROGERS- All My Life 

MAC McANALLT- Minimum Love B 

ROBERT EWS ORRAL WITH CARLENE CARTER -1 
Couldn't Say No A 

NAMED EYES -Always Something There To Remind 
MeX 
IRENE CARA- Flashdance, What A Feeling X 

LIONEL RICHIE -My Love X 

MEN AT WORK -Overkill X 

RONNIE MILSAP- Stranger In My House X 

LOU RAWLS -Wind Beneath My Wings X 

EDDIE RABBITT -You Can't Run From Love X 

CULTURE CLUB -Time X 

WKAU-FM -Appleton 
(Rick Allen -MD) 

** MICHAEL JACKSON -Beat It 14-5 
* * TOTO -I Won't Hold You Back 18.10 
* PRINCE -Little Red Corvette 22-13 
* DURAN DURAN -Rio 28-21 
* MEN AT WORK-Overkill 31.24 

RICK SPRINGFIELD -Affair Of The Heart 
tourney- Faithfully 

RONNIE MILSAP- Stranger In My House B 

ROBERT ELLIS ORRAL WITH CARLENE CARTER -I 
Couldn't Say No 13 

ALIARREAU- Mornin' B 

Z. Z. TOP -Gimme All Your Lovin' A 

KA JA GOO GOO-Too Shy A 

NAKED EYES- Always Something There To Remind 
MeX 
CULTURE CLUB -Time X 

WALTER EGAN-Fool Moon Fire X 

LIONEL RICHIE -My Love X 

NIGHT RANGER -Sing Me Away X 

THE TUBES -She's A Beauty X 

ALEX CALL -Just Another Saturday Night X 

WKTI-FM -Milwaukee 
(Dan Clayton -MD) 

** AFTER THE FIRE -Der Kommissar 6 -3 
* * BRYAN ADAMS- Straight From The Heart 17.13 
* PRINCE -Little Red Corvette 12 -9 

w KENNY LOGGINS- Welcome To Heartlight 13.10 
* MEN AT WORK -Overkill 24-16 

RICK SPRINGFIELD -Affair Of The Heart B 

JOURNEY- Faithfully B 

UONEL RICHIE -My Love B 

TOTO -I Won't Hold You Back A 

THOMAS DOLBY -She Blinded Me With Science A 

SCANDAL-Love's Got A Line On You A 

WKZW-FM -Peoria 
(Mark Maloney -PD) 

* * THE GREG KIHN BIND- Jeopardy 6-1 

* * DEF LEPPARD- Photograph 8.4 
* TOTO -I Won't Hold You Back 13.5 
* AFTER THE FIRE -Der Kommissar 14-6 
* BOB SEGER AND THE SILVER BULLET BAND -Even 

Now 167 
MEN AT WORK -Overkill B 

DURAN DURAN -Rio B 

NIGHT RANGER -Sing Me Away B 

Z. Z. TOP -Gimme All Your Loam' 8 

THE TUBES -She's A Beauty B 

WALTER EGAN-Fool Moon Fire B 

JOURNEY -Faithfully A 

INXS -The One Thing A 

NAKED EYES- Always Something There To Remind 

MeA 

WLOL- FM- Minneapolis 
(Gregg Swedberg -MD) 

** PRINCE- Little Red Corvette 2 -1 

w * AFTER THE FIRE -Der Kommissar 6-3 
* KENNY LOGGINS -Welcome To Heartlight 10-6 
w STEPHEN BISHOP -It Might Be You 11.9 
* MEN AT WORK -Overkill 23.14 

PAT BENATAR -Looking For A Stranger 
SPANDAU BALLET- Lifeline 

CULTURE CLUB -Time B 

PATRICK SIMMONS -So Wrong B 

WALTER EGAN-Fool Moon Fire B 

IRENE CARA- Flashdance. What A Feeling B 

INXS -The One Thing A 

BOW WOW WOW -Do You Want To Hold Me A 

NIGHT RANGER -Sing Me Away X 

ROBBIE PATTON- Smiling Islands X 

RONNIE MILSAP- Stranger In My House X 

MODERN ENGLISH -I Melt With You X 

EDDY GRANT- Electric Avenue X 

MEN AT WORK -Dr leckyl X 

WLS-AM -Chicago 
(Dave Deiner -MDI 

JOURNEY-Faithfully A 

MDI AT WORK- Overkill A 

RICK SPRINGFIELD -Affairs Of The Heart A 

TOTO- Africa X 

WLS -FM- Chicago 
(Dave Denver -MD) 

SAGA -Wind Him Up B 

SAMMY HAGAR-Never Give Up 8 
NIGHT RANGER -Sing Me Away A 

2.1 TOP -Gimme All Your Lovin' A 

MEN AT WORK -Overkill A 

RICK SPRINGFIELD -Affair Of The Heart A 

TOTO -Africa X 

WRKR -FM- Racine 
(Steve Warren -PD) 

** GARY PORTNEY -Where Everybody Knows Your 
Name 32-23 ** LAURA BRANIGAN- Solitaire 34-24 

* THOMAS DOLBY -She Blinded Me With Science 31 

25 
* RONNIE MILSAP- Stranger In My House 3328 
* TOTAL COELO -I Eat Cannibals 38-31 

MEN AT WORK-Overkill B 

LINDA RONSTADT -Easy For You To Say B 

DON HENLEY-Nobody's Business B 

TODD RUNDGREN -Bang The Drum All Day B 

PATRICK SIMMONS -So Wrong A 

WALTER EGAN-Fool Moon Fire A 

IRENE CARA- Flashdance. What A Feeling A 

PRINCE -Little Red Corvette A 

UONEL RICHIE -My Love X 

DARYL HALL AND JOHN OATES- Family Man X 

WSPT -FM- Stevens Point 
(Brad FuhriDianne Tracy -MD) 

**STEPHEN BISHOP -It Might Be You 13 -7 ** PRINCE -Little Red Corvette 21-11 
* MICHAEL JACKSON -Beat It 5.1 
* GOLDEN EARRING- Twilight Zone 3-2 
* AFTER THE FIRE -Der Kommissar 9.4 

JOURNEY- Faithfully 
LINDA RONSTADT -Easy For You To Say 

NAKED EYES- Always Something There To Remind 
MeB 
FALCO -Der Kommissar (The Commissioner) A 

CULTURE CLUB -Time X 

ROBERT EWS ORRAL WITH CARLENE CARTER -I 
Couldn't Say No X 

RICK SPRINGFIELD -Affair Of The Heart X 

WALTER EGAN-Fool Moon Fire X 

MEN AT WORK -Overkill X 

LIONEL RICHIE -My Love X 

DARYL HALL AND JOHN OATES- Family Man X 

MAC McANALLY- Minimum Love X 

BRYAN ADAMS -Straight From The Heart X 

AL JARREAU- Mornin' X 

RONNIE MILSAP- Stranger In My House X 

WZEE -FM- Madison 
(Matt Hudson -MD) 

** MEN AT WORK- Overkill 21-13 ** FRIDA -I Know There's Something Going On 25.18 
w THOMAS DOLBY -She Blinded Me With Science 15- 

11 

* DURAN DURAN -Rio 25.19 
w DAVID BOWIE -Let's Dance 2520 

RICK SPRINGFIELD -Affair Of The Heart B 

MAC McANALLY- Minimum Love B 

LAURA BRANIGAN- Solitaire B 

KA JA GOO 600-Too Shy A 

CULTURE CLUB-Time A 

TOTO -I Won't Hold You Back A 

BARRY MANILOW -Some Kind Of Friend X 

WALTER EGAN-Fool Moon Fire X 

L L TOP -Gimme All Your Lovin' X 

PRINCE -Little Red Corvette X 

LIONEL RICHIE-My Love X 

THE TUBES -She's A Beauty X 

MODERN ENGLISH-1 Melt With You X 

INXS -The One Thing X 

PATRICK SIMMONS -So Wrong X 

WZOK -FM- Rockford 
(Tim Fos -MD) 

** DEXYS MIDNIGHT RUNNERS -Come On Eileen 3.1 
w * THE GREG KIHN BAND- Jeopardy 4 -2 

* AFTER THE FIRE -Der Kommissar 5 -3 
* MICHAEL JACKSON -Beat It 8-5 
* KENNY LOGGINS- Welcome To Heartlight 13.8 

THOMAS DOLBY -She Blinded Me With Science 
PRINCE -Little Red Corvette 

Northeast Region * PRIME MOVERS 

THE GREG KIHN BAND- Jeopardy (Beserkley) 

MICHAEL JACKSON -Beat It (Epic) 

U -2 -New Year's Day (Island) 

TOP ADD ONS 

JOURNEY -Faithfully (Columbia) 

CULTURE CLUB -Time (Virgin /Epic) 
RICK SPRINGFIELD -Affair Of The Heart (RCA) 

BREAKOUTS 

LIONEL RICHIE -My Love (Motown) 

PAT BENATAR- Looking For A Stranger 

(Chrysalis) 

SPARKS -Cool Places (Atlantic) 

WACZ -AM- Bangor 
(Michael O'Hara -MD) 

** THE GREG KIHN BAND- Jeopardy 6,3 
* * MICHAEL JACKSON -Beat It 8.5 
* JOHNANDERSON- Swingin' 10 -7 

* KENNY LOGGINS- Welcome To Heartlight 14 10- 
* BOB SEGER AND THE SILVER BULLET BAND -Even 

Now I7 13 

IRENE CARA- Flashdance, What A Feeling A 

CHRIS DE BURGH -Don't Pay The Ferryman A 

RICK SPRINGFIELD -Affair Of The Head A 

JOURNEY-Faithfully A 

PAT BENATAR- Looking For A Stranger A 

WBEN -FM- Buffalo 
(Roger Christian -MD) 

** DAVID BOWIE -Let's Dance 5-2 
** MICHAEL JACKSON -Beat It 10.7 
* MEN AT WORK -Overkill 32.12 
* LAURA BRANIGAN- Solitaire 24.14 
* IRENE CARA- Flashdance. What A Feeling 3634 

INXS -The One Thing 
THE WHISPERS- Tonight 

NAKED EYES -Always Something There To Remind 
MeA 
JOURNEY-Faithfully A 

CULTURE CLUB -Time A 

PAT BENATAR -Looking For A Stranger A 

CARL WILSON -What You Do To Me B 

WALTER EGAN -Fool Moon Fire 8 

WBLI -FM -Long Island 
(Bill Terry-MP) 

* * MICHAEL JACKSON -Billie lean 1.1 

* * DEXYS MIDNIGHT RUNNERS -Come On Eileen 6-2 
* DARYL HALL AND JOHN OATES -One On One 4-3 
* STYX -Mr. Roboto 7,4 
* MICHAEL JACKSON -Beat It 13,7 

UONEL RICHIE -My Love 
IRENE CARA- Flashdance, What A Feeling 

DAVID BOWIE -Let's Dance B 

STEPHEN BISHOP -It Might Be You 8 

AFTER THE FIRE -Der Kommissar B 

AL JARREAU- Marvin' A 

RONNIE MILSAP- Stranger In My House A 

KENNY LOGGINS -Welcome To Headlight X 

BARRY MANILOW -Some Kind Of Friend X 

DIONNE WARWICK -Take The Short Way Home X 

WCAU -FM- Philadelphia 
(Glen Kalina -MD) ** U2 -New Year's Day 37.15 

* * DURAN DURAN -Rio 21,16 
* IRENE CARA- Flashdance. What A Feeling 38 -21 
* LIONEL RICHIE -My Love 39-28 
* EDDY GRANT- Electric Avenue 40-29 

JOURNEY- Faithfully B 

INXS -The One Thing B 

CHAMPAIGN -Try Again B 

RICK SPRINGFIELD -Affair Of The Heart B 

DEBARGE -All This Love B 

SPARKS -Cool Places A 

SERGIO MENDES -Never Gonna Let You Go A 

PATRICK SIMMONS -So Wrong A 

THE BELLE STARS -Sign Of The Times A 

80W WOW WOW -Do You Want To Hold Me A 

PAT BENATAR- Looking For A Stranger A 

GERARD McMAHON -Count On Me X 

LZ. TOP -Gimme All Your Lavin' X 

TOTAL COELD -I Eat Cannibals X 

WALTER EGAN-Fool Moon Fire X 

THE TEMPTATIONS -Love On My Mind Tonight X 

THE TUBES -She's A Beauty X 

NIGHT RANGER -Sing Me Away X 

BARRY MANILOW -Some Kind Of Friend X 

RONNIE MILSAP- Stranger In My House X 

THE WHISPERS- Tonight X 

PLANT P -Why Me X 

CULTURE CLUB -Time X 

PHIL GARLAND -You Are The One X 

WFEA -AM (13 FEA)- Manchester 
(Rick Ryder -MD) 

* * DEXYS MIDNIGHT RUNNERS -Come On Eileen 1 - I 

* * AFTER THE FIRE -Der Kommissar 4.2 
* MEN AT WORK -Be Good Johnny 9 -6 

* BARRY MANILOW -Some Kind Of Friend 14.9 
* MEN AT WORK- Overkill 17 -I1 

LIONEL RICHIE -My Love B 

BRYAN ADAMS- Straight From The Heart B 

MAC Mc ANALLY- Minimum Love B 

ROBERT ELLIS ORRAL WITH CARLENE CARTER -I 
Couldn't Say No 13 

PETER ALLEN -You Haven't Heard The Last Of Me X 

DURAN DURAN -Rio X 

NEIL DIAMOND -Front Page Story X 

EDDIE RABBITT -You Can't Run From Love X 

THOMAS DOLBY -She Blinded Me With Science X 

IRENE CARA- Flashdance, What A Feeling X 

SCANDAL-Love's Got A Line On You X 

BOB SEGER AND THE SILVER BULLET BAND-Even 
Now X 

THE POINTER SISTERS -If You Wanna Get Back Your 
Lady X 

WFLY -FM- Albany 
(Jack Lawrence-MD) 

* THE GREG KIHN BAND- Jeopardy 4.1 
* STYX -Mr Roboto 8.2 
MICHAEL JACKSON -Beat It 9.3 
DEXYS MIDNIGHT RUNNERS -Come On Eileen 10-4 

AFTER THE FIRE -Der Kommissar 1 1 - 5 

THE TUBES-She's A Beauty 
Z1. TOP -Gimme All Your Loving 

DEF LEPPARD- Photograph B 

ALJARREAU -Mornin 8 
NAKED EYES -Always Something There To Remind 
MeB 
IRENE CARA- Flashdance. What A Feeling B 

PATRICK SIMMONS -So Wrong B 

MEN AT WORK- Overkill B 

INXS -The One Thing A 

RICK SPRINGFIELD -Affair Of The Head A 

OXO- Whirly Girl X 

WALTER EGAN-Fool Moon Fire X 

LIONEL RICHIE -My Love X 

EDDY GRANT -Electric Avenue X 

CULTURE CLUB -Time X 

DARYL HALL AND JOHN VITES- Family Man X 

ROBERT ELLIS ORRAL WITH CARLENE CARTER -I 
Couldn't Say No X 

ANGELA BOFILL -Too Tough X 

WGUY-AM -Bangor 
(Bill Pasha -MD) 

* MICHAEL JACKSON -Beat It 3-1 

* LAURA BRANIWN- Solitaire 11 5 

OXO -Whhly Girl 12.7 
DEF LEPPARD- Photograph 21.14 
BOB SEGER AND THE SILVER BULLET BAND -Even 
Now 24-18 
TOTALCOELO -I Eat Cannibals 
TOTO -I Won't Hold You Back 

NAKED EYES -Always Something There To Remind 
MeB 
JULIO IGLESIAS -Amor B 

DURAN DURAN -Rio B 

CULTURE CLUB -Time B 

SERGIO MENDES -Never Gonna Let You Go A 

PLANET P -Why Me A 

THE BELLE STARS -Sign Of The Times A 

DEBARGE -All This Love A 

MUSICAL YOUTH -Never Gonne Give You Up A 

KA JA GOO GOO -Too Shy A 

SPARKS -Cool Places X 

GERARD McMAHON -Count On Me X 

EDDY GRANT- Electric Avenue X 

ROBERT HAZARD -Escalator Of Life X 

WALTER EGAN-Fool Moon Fire X 

ROBERT ELLIS ORRAL WITH CARLENE CARTER -I 
Couldn't Say No X 

TONY CAREY-I Won't Be Home Tonight X 

LIONEL RICHIE -My Love X 

BRYAN ADAMS- Straight From The Heart X 

MISSING PERSONS -Walking In L.A. X 

LOU RAWLS -Wind Beneath My Wings X 

(Continued on page 22) 
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Rolling Stone's 
CONTINUOUS HISTORY OF ROCK 8c ROLL 

makes your station the rock authority. 
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of greats like the Beatles and Stones to programs like the British Invasion, Rock's Greatest Guitarists, and 
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And the first in making you the rock authority in your market. Contact Louise Callahan (212) 887 -5218. 
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Billboard Ir Singles Radio Actko 
Based on station playlists through Tuesday (4/12/83) 

Ploylist Prime Movers * 
TM; Ploylist Top Add ans 

Continued from page 20 

WHEBFM- Portsmouth 
(Rick Dean -MD) 

** THE GREG KIHN BMW-Jeopardy 2.1 
** MICHAEL JACKSON -Beat It 53 
* STYX -Mr. Roboto 9 -5 

* TOTO -I Won't Hold You Back 13-9 

* BOB SEGER AND THE SILVER BULLET BAND -Even 
Now 16-13 
THOMAS DOLBY -She Blinded Me With Science 
LIONEL RICHIE -My Love 

IRENE CARA- Flashdance, What A Feeling B 

MEN AT WORK- Overkill B 

DURAN DURAN-Rio B 

JOURNEY -Faithfully A 

EDDIE RBBITT -You Can't Run From Love A 

PETER GODWIN- Images Of Heaven X 

ROBERT EWS ()MAL WITH CARLENE CARTER -I 
Couldn't Say No X 

BARRY MANILOW -Some Kind Of Friend X 

WHFM -FM- Rochester 
(Marc Cronin -MD) 

* * PATRICK SIMMONS -So Wrong 23-16 
** DURAN DURAN -Rio 30.23 
* BRYAN ADAMS- Straight From The Heart 13.7 
* RONNIE MILSAP- Stranger In My House 2822 
* IRENE CARA- Flashdance, What A Feeling 35-25 

CARL WILSON -What You Do To Me 

CULTURE CLUB -Time 
MEN AT WORK- Overkill B 

LIONEL RICHIE- My Love B 

RICK SPRINGFIELD- Affair Of The Heart B 

ROBERT ELLIS ORRAL WITH CARLENE CARTER - 
Couldn't Say No B 

THOMAS DOLBY- She Blinded Me With Science B 

WALTER EGN- Fool Moon Fire B 

JOURNEY- FaithtullyA 
NEIL DIAMOND- Front Page Story A 

SCANDAL- Love's Got A Line On You A 

SAGA- Wind Him Up A 

SAMMY HAGAR- Never Give Up X 

ROBBIE PATTON- Smiling Islands X 

INNS- The One Thing X 

LOU RAWLS- Wind Beneath My Wings X 

WIFI -FM- Philadelphia 
(Roy Laurence -MD) 

* * THE GREG KINN BAND -Jeopardy 3.1 ** U2 -New Year's Day 10.6 
* MODERN ENGLISH-1 Melt With You 11.9 
* EDDY GRANT- Electric Avenue 16.10 
w WALL OF VOODOO- Mexican Radio 17-13 

MEN AT WORK- Overkill 
FIREFALL- Always 

DURAN DURAN -Rio A 

THE CALL- The Walls Came Down A 

PATRICK SIMMONS- So Wrong B 

BOW WOW WOW- Do You Want To Hold Me A 

CULTURE CLUB- Time A 

HEAVEN 17- Let Me Go X 

YAZ- Only You X 

THE FLIRTS- Jukebox X 

THE ENGLISH BEAT- I Confess X 

MISSING PERSONS- Walking In L.A. X 

TOM PETTY AND THE HEARTBREAKERS- Change Of 

Heart X 

THE HUMAN LEAGUE- Mirror Man X 

THE SYSTEM- You Are In My System X 

MALCOLM McLAREN AND THE WORLD'S FAMOUS 

SUPREME TEA- Buffalo Gals X 

TRANSLATOR- Everywhere That I'm Not X 

INNS- The One Thing X 

SPARKS - Cool Places X 

NEW ORDER- Blue Monday X 

DIRE STRAITS- Twisting By The Pool X 

MADNESS- Our House X 

THE FLIRTS- We Just Wanna Dance X 

KA JR BOO 600- Too Shy X 

GOLDEN EARRING- The Devil Made Me Do It X 

THE BLASTERS- Barefoot Rock X 

WKCI -FM -New Haven 
(Danny Lyons -MD) 

* * KENNY LOGGINS- Welcome To Heartlight 23.17 
* * DURAN DURAN -Rio 25 -19 
* PRINCE -1 ittle Red Corvette 1813 
* DAVID BOWIE -Let's Dance 20.15 
* LAURA BRANIGAN- Solitaire 26-21 

JOURNEY- Faithfully 
TOTO -I Won't Hold You Back 

IRENE CARA- Flashdance, What A Feeling B 

RONNIE MILSAP- Stranger In My House B 

DEF LEPPARD -Photograph A 

Z.Z. TOP -Gimme All Your lovin' A 

SERGIO MENDES -Never Gonna Let You Go A 

RICK SPRINGFIELD -Affair Of The Heart X 

ROBBIE PATTON -Smiling Islands X 

MICHAEL BOLTON -Fool's Game X 

WKFM -FM- Syracuse 
(John Carucci -PD) 

* STYX -Mr. Roboto 1.1 

* THE GREG KIHN BAND- Jeopardy 5-3 

THOMAS DOLBY -She Blinded Me With Science 15- 

11 

IRENE CARA- Flashdance. What A Feeling 35-26 
MEN AT WO% -Overkill 34-29 
JOURNEY- Faithfully 
UONEL RICHIE -My Love 

PLANET P-Why Me B 

SAGA-Wind Him Up B 

NEIL DIAMOND -Front Page Story A 

BOW WOW WOW -Do You Want To Hold Me A 

PAT BEMTq R- Looking For A Stranger A 

KA JA GOO GOO- Too Shy A 

CULTURE CLUB -Time A 

SCANDAL-Love's Got A Line On You X 

TOTAL COELO -I Eat Cannibals X 

SPARKS -Cool Places X 

EDDY GRANT- Electric Avenue X 

WALTER EGAN-Fool Moon Fire X 

ULTRAVOX -Reap The Wild Wind X 

NIGHT RANGER -Sing Me Away X 

CHAMPAIGN -Try Again X 

ALES CAL -lust Another Saturday Night X 

CHRIS DE BURGH -Don't Pay The Ferryman X 

THE BELLE STARS -Sign Of The Times X 

LOU RAWLS -Wind Beneath My Wings X 

PHIL GARLAND -You Are The One X 

SHELTER -The Way I Feel X 

WKTU -FM -New York City 
(Michael Ellis -MD) 

* * NEW EDITION -Candy Girl 4-3 
* w DARYL HALL MID JOHN OATES -One On One 9.5 
w SWEET G -Games People Play 17-13 
w THE GREG KIHN BAND- Jeopardy 23-17 

* DAVID BOWIE -let's Dance 2020 
GEORGE CLINTON- Atomic Dog 

THE ISLET BROTHERS- Between The Sheets 

MICHAEL JACKSON -Beat It B 

MTUME -Juicy Fruit A 

WARP -Light Years Away A 

D-TRAIN- MusicA 

WNBC -AM -New York City 
(Babette Stirland -MD) 

** THE GREG KIHN BAND- Jeopardy 11 -4 

**BARRY MANILOW -Some Kind Of Friend 14-10 

* LAURA BRANIGAN-Solitaire 20 -14 

* STEPHEN BISHOP -It Might Be You 21-24 

MICHAEL JACKSON -Beat It 
PRINCE -Little Red Corvette 

WQKW -FM- Ithaca 
(Denny Alexander -MD) 

** TOTO -I Won't Hold You Back 4.1 
** PRINCE -Little Red Corvette 11.5 
* MEN AT WORK-Overkill 15-6 
* DEBARGE-I Like It 16 -9 

* LIONEL RICHIE-My Love 24 -16 

THOMAS DOLBY -She Blinded Me With Science 
DEF LEPPARD- Photograph 

REX SMITH -In The Heat Of The Night B 

THE AUTOMATICS -When The Feeling's Gone B 

TOTAL COELO -I Eat Cannibals B 

SAGA -Wind Him Up B 

RIGHT RANGER -Sing Me Away A 

NAKED EYES -Always Something There To Remind 
Me A 

NEIL DIAMOND -1'm Alive A 

ART IN AMERICA- Undercover Lover A 

IRENE CARA- Flashdance, What A Feeling X 

ALEX CALL -Just Another Saturday Night X 

RICK SPRINGFIELD -Affair Of The Heart X 

WALTER EGAN-Fool Moon Fire X 

EDDY GRANT-Electric Avenue X 

GOLDEN EARRING -The Devil Made Me Do It X 

THE TUBES -She's A Beauty X 

DURAN DURAN -Rio X 

WPHD -FM- Buffalo 
Mary Moore -PD) 

* THE GREG KINN BAND- Jeopardy 3-2 
* DEXYS MIDNIGHT RUNNERS -Come On Eileen 3-2 

DAVID BOWIE -Let's Dance 8 -4 

THOMAS DOLBY -She Blinded Me With Science 6-6 
MEN AT WORK -Overkill 13 -10 
JOURNEY- Faithfully 
PAT BENATAR- Looking For A Strainger 

SPARKS -Cool Places B 

RICK SPRINGFIELD -Affair Of The Heart B 

CHRIS DE BURGH -Don't Pay The Ferryman B 

THE BELLE STARS -Sign Of The Times A 

CULTURE CLUB-Time A 

GERARD McMAHON -Count On Me X 

EDDY GRANT- Electric Avenue X 

WALTER EGAN -Fool Moon Fire X 

SCANDAL- Love's Got A Line On You X 

SAMMY HAGAR -Never Give Up X 

NIGHT RANGER -Sing Me Away X 

ALEX CALL-Just Another Saturday Night X 

BOW WOW WOW -Do You Want To Hold Me X 

WPRO-FM -Providence 
(Tom Cuddy -MD) 

* BOB SEGER AND THE SILVER BULLET BAND -Even 
Now 8 -6 

*THOMAS DOLBY -She Blinded Me With Science 
24-16 

LAURA BRANIGN- Solitaire 26.18 
BRYAN ADAMS- Straight From The Heart 2821 
KENNY LOGGINS- Welcome To Heartlight 27.22 
LIONEL RICHIE -My Love B 

PATRICK SIMMONS -So Wrong B 

IRENE CARA- Flashdance, What A Feeling B 

AL JARREAU- Mornin' B 

NAKED EYES -Always Something There To Remind 
Me B 

EARTH, WIND & FIRE -Side By Side A 

SERGIO MENDES -Never Gonna Let You Go X 

PATTI AUSTIN -Every Home Should Have One X 

JOURNEY -Faithfully X 

CULTURE CLUB -Time A 

REX SMITH -In The Heat Of The Night A 

THE TUBES-She's A Beauty A 

RICK SPRINGFIELD -Affair Of The Heart A 

WPSTFM- Trenton 
(Tom Taylor -MD) 

* THE GREG KIHN BAND- Jeopardy 1.1 

* MICHAEL JACKSON -Beat It 3-2 
THOMAS DOLBY -She Blinded Me With Science 5 -4 

DAVID BOWIE -Let's Dance 10.6 
DURAN DURAN- Rio 15-7 

PAT BENATAR -Looking For A Stranger 
Z.Z. TOP -Gimme All Your Lovin' 

JOURNEY- Faithfully B 

RICK SPRINGFIELD -Affair Of The Heart B 

LIONEL RICHIE -My Love B 

CULTURE CLUB -Time B 

SAMMY HAGAR -Never Give Up B 

WRCK -FM -Utica Rome 
(Jim Reitz -MD) 

**THE GREG KIHN BAND- Jeopardy 2-1 

iv* DEF LEPPARD- Photograph 5 -3 

* THOMAS DOLBY -She Blinded Me With Science 17 -7 

* MEN AT WORK- Overkill 25.14 
* DURAN DURAN -Rio 21.15 

PAT BENATAR- Looking For A Stranger 
JOURNEY- Faithfully 

THE TUBES -She's A Beauty B 

PRINCE -Little Red Corvette B 

CHRIS DE BURGH -Don't Pay The Ferryman B 

RICK SPRINGFIELD -Affair Of The Heart B 

THE CALL-The Walls Came Down A 

MADNESS -Our House A 

WALL OF VOODOO- Mexican Radio A 

SAGA-Wind Him Up X 

WALTER EGAN-Fool Moon Fire X 

NAKED EYES -Always Something There To Remind 
MeX 
ULTRAVOX -Reap The Wild Wind X 

U2 -New Year's Day X 

PLANET P -Why Me X 

SCANDAL- Love's Got A Line On You X 

ROBERT EWS ORRA WITH CARLENE CARTER -1 
Couldn't Say No X 

WROR -FM- Boston 
(Gary Berkowitz -MD) 

** JOHN ANDERSON- Swingin' 17.11 

* * THOMAS DOLBY -She Blinded Me With Science 
20-14 

* DAVID BOWIE -Let's Dance 21 -15 
* ALJARREAU- Mornin' 27-22 
* DURAN DURAN -Rio 28-23 

NAKED EYES -Always Something There To Remind 
Me 

LAURA BRANIGAN- Solitaire 
LIONEL RICHIE -My Love B 

MEN AT WORK- Overkill B 

STEPHEN BISHOP -It Might Be You B 

IRENE CARA- Flashdance, What A Feeling B 

IUUOIGLESIAS -AmorA 
CULTURE CLUB -Time A 

PRINCE -Little Red Corvette A 

EARTH, WIND AND FIRE -Side By Side A 

SERGIO MENDES -Never Gonna Let You Go A 

WSPK -FM- Poughkeepsie 
(Chris Leide -MD) 

* * KENNY LOGGINS- Welcome To Heartlight 4.1 

* * TOTO -I Won't Hold You Back 7.2 
* LAURA BRANIGN- Solitaire 16-7 

* MEN AT WORK- Overkill 20.10 
* IRENE CARA- Flashdance, What A Feeling 29-16 

CULTURE CLUB -Time B 

RICK SPRINGFIELD -Affair Of The Heart B 

DURAN DURAN -Rio B 

JIM CAPALDI- That's Love B 

WALTER EGAN -Fool Moon Fire B 

SPARKS -Cool Places B 

JOURNEY -Faithfully B 

ROBERT ELLIS ORRAL WITH CARLENE CARTER -I 
Couldn't Say No 13 

CHRIS DE BURGE -Don't Pay The Ferryman A 

NEIL DIAMOND -Front Page Story A 

PLANET P -Why Me A 

LIONEL RICHIE -My Love A 

PAT BENATAR -Looking For A Stranger A 

LOU RAWLS -Wind Beneath My Wings X 

ULTRAVOX -Reap The Wild Wind X 

DOBIE GRAY -One Can Fake It X 

WTIC -FM- Hartford 
(Mike West -MD) 

* * THE GREG KIHN BAND- Jeopardy I.1 
* * AFTER THE FIRE -Der Kommissar 3 -2 

* PRINCE -Little Red Corvette 9-5 
* DAVID BOWIE -Let's Dance 12-8 
* THOMAS DOLBY -She Blinded Me With Science 13- 

10 

AL IARREAU- Morning' 
CULTURE CLUB- Time 

RICK SPRINGFIELD- Affair Of The Heart A 

JOURNEY- Faithfully A 

WIRY -AM- Albany 
(Bill Cahill- MD) 

** DAVID BOWIE- Let's Dance 18 -14 
** MEN AT WORK- Overkill 19.16 
* THOMAS DORY- She Blinded Me With Science 12- 

10 

* DIONNE WARWICK- Take The Short Way Home 14- 

12 

* DURAN DURAN- Rio 21-18 
STYX -Don't Let It In 

BILLY IDOL -White Wedding 
DEF LEPPARD -Photograph B 

RICK SPRINGFIELD -Affairs Of The Heart B 

CULTURE CLUB-Time El 

U2 -New Year's Day A 

IRENE CARA- Flashdance, What A Feeling A 

THE TUBES-She's A Beauty A 

DARYL HALL AND JOHN OAATES- Family Man A 

MUSICAL YOUTH -Never Gonna Give You UpA 
JOURNEY- FaithfullyX 
BOB SEGER AND THE SILVER BULLET BAND -Even 
Now X 

UONEL RICHIE-My Love X 

WISN -AM -Dover 
(Jim Sebastian -MD) 

** DEXYS MIDNIGHT RUNNERS -Come On Eileen 3.1 
**THE GREG KIHN BAND- Jeopardy 4-2 
* AFTER THE FIRE -Der Kommissar 11.4 
* MICHAEL JACKSON -Beat It 10 -5 

* LAURA BRANIGAN- Solitaire 15 -10 
BOB SEGER AND THE SILVER BULLET BAND -Even 
Now 

JOURNEY -Faithfully 
JULIO IGLESIAS -Amor B 

IRENE CARA- Flashdance, What A Feeling B 

CULTURE CLUB -Time B 

AL JARREAU- Mornin' B 

NEIL DIAMOND -Front Page Story B 

DURAN DURAN -Rio B 

ROBERT ELLIE ORRAL WITH CARELENE CARTER -1 
Couldn't Say No A 

RICK SPRINGFIELD -Affair Of The Heart A 

INXS -The One Thing A 

LOU RAMS -Wind Beneath My Wings X 

PETER ALLEN -You Haven't Heard The Last Of Me X 

WXKS -FM- Boston 
(leni Donaghey -MD) 

* MICHAEL JACKSON -Beat It 1.1 

* DAVID BOWIE -Let's Dance 14.8 

THOMAS DOLBY -She Blinded Me With Science 7-5 
BRYAN ADAMS- Straight From The Heart 28 -15 
DEF LEPPARD- Photograph 23.18 
IRENE CARA- Flashdance. What A Feeling B 

EDDY GRANT -Electric Avenue B 

CULTURE CLUB -Time B 

ROBERT EWS ORRAL WITH CARLENE CARTER-1 

Couldn't Say No B 

U2 -New Year's Day B 

SPARKS -Cool Places B 

CHAMPAIGN -Try Again B 

TOTAL COELO -I Eat Cannibals B 

SAGA-Wind Him UpA 
DEBARGE -All This Love A 

RICK SPRINGFIELD -Affair Of The Heart A 

SERGIO MENDES -Never Gonna Let You Go A 

JOURNEY- Faithfully A 

2Z. TOP -Gimme All Your Lovin' A 

LIONEL RICHIE -My Love A 

NAKED EYES -Always Something There To Remind 
Me A 

EARTH, WIND & FIRE -Side By Side A 

NEW EDITION -Candy Girl A 

GERARD McMAHON -Count On Me X 

PLANET P -Why Me X 

LOU RAWLS -Wind Beneath My Wings X 

THE TUBES -She's A Beauty X 

O'BRYAN -I'm Freaky X 

YOKO ONO -Never Say Goodbye X 

Mid- Atlantic Region * PRIME MOVERS 

PRINCE -Little Red Corvette (Warner Bros.) 

THE GREG KIHN BAND- Jeopardy (Beserkley) 

DEXYS MIDNIGHT RUNNERS -Come On Eileen 

(Mercury) 

TOP ADD ONS 

JOURNEY -Faithfully (Columbia) 

RICK SPRINGFIELD -Affair Of The Heart (RCA) 

CULTURE CLUB -Time (Virgin /Epic) 

BREAKOUTS 

IRENE CARA- Flashdance, What A Feeling 

(Casablanca) 

WALTER EGAN -Fool Moon Fire (Backstreet) 
THE TUBES -She's A Beauty (Capitol) 

WAEB -AM- Allentown 
(Jefferson Ward -MD) 

** PETER ALLEN -You Haven't Heard The Last Of Me 

11 -7 

** AL IARREAU- Mornin' 17.12 
* TOTO -I Won't Hold You Back 14-10 

* DIONNE WARWICK -Take The Short Way Home 4 -2 

* LOU RAWLS -Wind Beneath My Wings 21.19 
MARTY BAIN -Do It For Love 

SERGIO MENDES -Never Gonna Let You Go 

KENNY LOGGINS -Heart To Heart X 

BOB SEGER AND THE SILVER BULLET BAND -Shame 
On The Moon X 

CULTURE CLUB -Do You Really Want To Hurt Me X 

DONNA SUMMER -The Woman In Me X 

JUICE NEWTON -Heart Of The Night X 

PHIL COLLINS -You Can't Hurry Love X 

PATTI AUSTIN WITH JAMES INGRAM -Baby Come To 

MeX 
LITTLE RIVER BAND -The Other Guy X 

WBSB -FM- Baltimore 
(Rick lames /Jan lefferies -MD) 

* DEXYS MIDNIGHT RUNNERS -Come On Eileen 1 -1 

* THE GREG KIHN BAND -Jeopardy 5.2 
MICHAEL JACKSON -Beat It 9.4 
LAURA BRANIGN- Solitaire 20.14 
THOMAS DOLBY -She Blinded Me With Science 
JOURNEY -Faithfully 

IRENE CARA- Flashdance, What A Feeling B 

RICK SPRINGFIELD -Affair Of The Heart B 

CULTURE CLUB -Time B 

WALTER EGAN-Fool Moon Fire X 

ROBERT EWS ORRAI. WITH CARLENE CARTER -1 
Couldn't Say No X 

MAC Mc ANALLY- Minimum Love X 

SAMMY HAGAR -Never Give Up X 

SERGIO RENDES -Never Gonna Let You Go X 

THE TUBES -She's A Beauty X 

RONNIE MILSAP- Stranger In My House X 

WBZZ -FM- Pittsburgh 
(Chuck Tyler -MD) 

** STYX -Mr. Roboto 2 -1 

* w JOURNEY- Separate Ways 3.2 
* PRINCE -Little Red Corvette 5 -3 

* THE GREG KINN BAND- Jeopardy 6.5 
* DEBARGE-I Like It 12.7 

RICK SPRINGFIELD -Affair Of The Heart B 

DURAN DURAN-Am B 

JOURNEY- Faithfully B 

CHAMPAIGN -Try Again B 

BRYAN ADAMS -Straight From The Heart A 

AL IARREAU -Mornin' A 

CULTURE CLUB -Time A 

SERGIO MENDES -Never Gonna Let You Go A 

WCCK-FM -Erie 
(J. J. Sanford -MD) 

** MEN AT WORK- Overkill 16 -1 

* * UONEL RICHIE -My Love 20.12 
* AFTER THE FIRE -Der Kommissar 19-14 
* GARLAND JEFFREYS -What Does It Take To Win Your 

Love 22-17 
* DARYL HALL AND JOHN OATES- Family Man 25.18 

AL IARREAU- Mornin' 
NIGHT RANGER -Sing Me Away 

REX SMITH -In The Heat Of The Night B 

TOTAL COLLO -I Eat Cannibals B 

JOURNEY-Faithfully B 

IRENE CARA-Flashdance, What A Feeling B 

CHRIS DE BURGH -Don't Pay The Ferryman B 

THOMAS DOLBY -She Blinded Me With Science A 

ABC -Poison Arrow A 

NAKED EYES -Always Something There To Remind 
Me A 

THE TUBES -She's A Beauty X 

ART IN AMERICA- Undercover Lover X 

SAGA-Wind Him Up X 

RITA COOUDGE -1'11 Never Let You Go X 

GOLDEN EARRING -The Devil Made Me Do It X 

EDDY GRANT- Electric Avenue X 

RICK SPRINGFIELD -Affair Of The Head X 

ALEX CALL-Just Another Saturday Night X 

WCIR -FM- Beckley 
(Jim Martin -MD) 

** JOHN ANDERSON- Swingin' l-1 
** MICHAEL JACKSON -Beat It 2 -2 

* STYX -Mr. Roboto 33 
* AFTER THE FIRE -Der Kommissar 5.4 
* TOTO -I Won't Hold You Back 7 -5 

THE TUBES-She's A Beauty 
WALL OF VOODOO -Mexican Radio 

LIONEL RICHIE -My Love B 

PATRICK SIMMONS -So Wrong B 

LAURA BRANIGAN -Solitaire B 

RONNIE MILSAP- Stranger In My House B 

LINDA RONSTADT- Easy For You To Say A 

TONY CAREY-I Won't Be Home Tonight A 

EDDIE RBBITT -You Can't Run From Love A 

MACA cANALLY- Minimum Love X 

SCANDAL-Love's Got A Line On You X 

ROBERT EWS ORRAL WITH GRLENE CARTER -I 
Couldn't Say No X 

LOU RAWLS -Wind Beneath My Wings X 

JIM CAPALDI- That's Love X 

IRENE CARA- Flashdance, What A Feeling X 

SAMMY HAGAR -Never Give Up X 

CULTURE CLUB-Time X 

WALTER EGAN-Fool Moon Fire X 

INNS -The One Thing X 

RICK SPRINGFIELD -Affair Of The Heart X 

PLANET P-Why Me X 

THE STEVE MILLER BAND -Livid In The U.SA. X 

WFBG -AM- Altoona 
(Tony Booth -MD) 

* MEN AT WORK -Overkill 19 -8 
* PRINCE -Little Red Corvette 25.18 
AL IARREAU -Mornin' 28.23 
BRYAN ADAMS- Straight From The Heart 35-26 
TOTAL COELD -I Eat Cannibals 40.33 
INNS -The One Thing B 

ROBERT ELLIS ORRAL WITH CARLENE CARTER -I 
Couldn't Say No B 

IRENE CARA- Flashdance, What A Feeling B 

DERANGE -All This Love A 

KA JA G00 600 -Too Shy A 

PAT BENATAR- Looking For A Stranger A 

THE BELLE STARS -Sign Of The Times A 

NEIL DIAMOND -Front Page Story A 

SCANDAL-Love's Got A Line On You X 

GOLDEN EARRINGS -The Devil Made Me Do It X 

CHRIS DE BURGH -Don't Pay The Ferryman X 

TONY CAREY-I Won't Be Home Tonight X 

ROBBIE PATTON- Smiling Islands X 

SPARKS -Cool Places X 

GERARD McMAHON -Count On Me X 

WALTER EGAN-Fool Moon Fire X 

JEFFREY OSBORNE -Eenie Meenie X 

NAKED EYES -Always Something There To Remind 
Me X 

NIGHT RANGER -Sing Me Away X 

22. TOP -Gimme All Your Lovin' X 

LOU RAWLS -Wind Beneath My Wings X 

CHEAP TRICK-Spring Break X 

DONE GRAY -One Can Fake It X 

WHYW -FM- Pittsburgh 
(lay Cresswell -MD) 

** DEBARGE -I Like It 8 -5 

** BARRY MANILOW -Some Kind Of Friend 10.6 

* DIONNE WARWICK -Take The Shod Way Home 11.8 
* JEFFREY OSBORNE -Eenie Meenie 14-11 

* AIARREAU- Mornin' 15 -10 
MEN AT WORK- Overkill B 

LAURA BRANIGN- Solitaire B 

LIONEL RICHIE-My Love B 

CULTURE CLUB -Time B 

RONNIE MILSAP- Stranger In My House B 

EDDIE BABBITT -You Can't Run From Love B 

CHAMPAIGN -Try Again A 

JIM CAPALDI- That's Love A 

W KRZ -FM -Wilkes -Barre 
(Jim Rising -PD) 

** PRINCE -Little Red Corvette 7 1 

w ROBERT EWS ORRAL WITH CARLENE CARTER -1 
Couldn't Say No 19.15 

LAURA BRANIGN- Solitaire 2416 
DAVID BOWIE -Let's Dance 2817 
RICK SPRINGFIELD -Affair Of The Heart 31-22 

THE CALL -The Calls Came Down B 

JOURNEY- Faithfully B 

LIONEL RICHIE -My Love A 

CHAMPAIGN -Try Again A 

GOLDEN EARRING -The Devil Made Me Do It A 

PAT BENATAR- Looking For A Stranger A 

MADNESS -Our House A 

KA LA GOO GOO -Too Shy A 

ALEX CALL -Just Another Saturday Night X 

SAMMY HAGAR -Never Give Up X 

EDDY GRANT -Electric Avenue X 

SPARKS -Cool Places X 

SCANDAL- Love's Got A Line On You X 

CHRIS DE BURGH -Don't Pay The Ferryman X 

THE BELLE STARS -Sign Of The Times X 

TOTAL COELO -I Eat Cannibals X 

WNVZ -FM- Norfolk 
(Steve Kelly -MD) 

* * TOTO -I Won't Hold You Back 23-13 ** PRINCE -Little Red Corvette 21 -14 
* BOB SEGER AND THE SILVER BULLET BAND -Even 

Now 22-15 
* MEN AT WORK-Overkill 29.18 
* DURAN DURAN -Rio 25 -19 

CULTURE CLUB -Time B 

ROBERT EWS ORRAL WITH CARLENE CARTER -I 
Couldn't Say No B 

THOMPSON TWINS -Lies A 

ALJARREAU- Moeoin' A 

RICK SPRINGFIELD -Affair Of The Heart A 

JOURNEY- Faithfully A 

PAT BENATAR- Looking For A Stranger A 

THE TUBES -She's A Beauty X 

WALTER EGAN -Fool Moon Fire X 

WQXA -FM -York 
(Dan Steele -MD) 

or PATRICK SIMMONS-So Wrong 20.16 
* * DAVID BOWIE -let's Dance 23-19 
or AFTER THE FIRE -Der Kommissar 18.8 
or STEPHEN BISHOP -It Might Be You 15-12 
* AL IARREAU -Mornin' 21-17 

RICK SPRINGFIELD -Affair Of The Heart 
CULTURE CLUB -Time 

THOMAS DOLBY -She Blinded Me With Science B 

CARL WILSON -What You Do To Me B 

IRENE CARA- Flashdance, What A Feeling B 

JOURNEY- Faithfully A 

NEIL DIAMOND -Front Page Story A 

NAOED EYES -Always Something There To Remind 
MeX 
Z. Z. TOP -Gimme All You Lovin' X 

INNS -The One Thing X 

LIONEL RICHIE -My Love X 

WALTER EGAN-Fool Moon Fire X 

SERGIO MENDES -Never Gonna Let You Go X 

ROBBIE PATTON- Smiling Islands X 

WRQX -FM- Washington 
(Mary Totem -MD) 

* * PRINCE -Little Red Corvette 14.11 
* * SCANDAL- Goodbye To You 10.6 
* KENNY LOGGINS- Welcome To Heartlight 15.12 
* MEN AT WORK -Overkill 22.15 
* LAURA BRANIGAN-Solitaire 23.19 

BRYAN ADAMS- Straight From The Heart B 

IRENE CARA- Flashdance, What A Feeling B 

NAKED EYES -Always Something There To Remind 
MeA 
JOURNEY- Faithfully A 

RICK SPRINGFIELD -Affair Of The Heart A 

WRVQ -FM- Richmond 
(Jim Payne -MD) 

** THE GREG KIHN BAND- Jeopardy 6 -5 

**AFTER THE FIRE- Der Kommissar 10 -8 

* KENNY LOGGINS -Welcome To Heartlight 12-9 
* TOTO-1 Won't Hold You Back 15.10 
* DAVID BOWIE -Let's Dance 29 -23 

CULTURE CLUB -Time 
JOURNEY -Faithfully 

SCANDAL- Love's Got A Line On You B 

LIONEL RICHIE -My Love B 

ROBBE PATTON -Smiling Islands B 

BARRY MANILOW -Some Kind Of Friend B 

RICK SPRINGFIELD -Affair Of The Heart A 

ROBERT ELLIS ORAL WITH CARLENE CARTER -I 
Couldn't Say No A 

SAGA-Wind Him Up X 

WALTER EGAN -Fool Moon Fire X 

U2 -New Year's Day X 

RONNIE MILSAP- Stranger In My House X 

THE TUBES -She's A Beauty X 

WXIL -FM- Parkerburg 
(Paul Demilk -MD) ** DARYL HALL AND JOHN OATES- Family Man I1 -3 

** MEN AT WORK-Overkill 19 -10 
w TOTO -I Won't Hold You Back 6.2 

EDDY GRANT -Electric Avenue 
GOLDEN EARRING -The Devil Made Me Do It 

AL JARREAU-Mornin' A 

THOMAS DOLBY -She Blinded Me With Science A 

NIGHT RANGER -Sing Me Away A 

PHIL COLLINS -I Can't Believe It's Eme A 

WALTER EGAN-Fool Moon Fire X 

TOTAL COELO -I Eat Cannibals X 

NEIL YOUNG-Mr. Soul X 

U2 -New Year's Day X 

THE GAP BAND -Outstanding X 

THE TUBES-She's A Beauty X 

SAGA-Wind Him Up X 

ALEX CALL-lust Another Saturday Night X 

SHACKIN' STEVENS -I'll Be Satisfied X 

RITA COOLIDGE -I'll Never Let You Go X 

DON HENLEY -Nobody's Business X 

ART IN AMERICA- Undercover Lover X 

WHTX -FM- Pittsburgh 
(Keith Abrams -MO) 

** THOMAS DOLBY -She Blinded Me With Science 7- 

2 ** PRINCE -Little Red Corvette 10-3 

* TOTO -I Won't Hold You Back 13-7 
* STYX -Mr. Roboto 16.10 
* BOB SEGER AND THE SILVER BULLET BAND -Even 

Now 1112 
DURAN DURAN -Rio A 

UONEL RICHIE -My Love A 

LAURA BRANIGN- Solitaire A 

WXLK -FM- Roanoke 
(David Lee Michaels-MD) 

* * THE GREG KIHN BAND -Jeopardy 9,5 
* * DAVID BOWIE -Let's Dance 15 -8 

* DURAN DURAN -Rio 21.14 
* AFTER THE FIRE -Der Kommissar 22 -15 

* STYX -High Times 2620 
MEN AT WORK- Overkill B 

ROBERT HAZARD -Escalator Of Life B 

KENNY LOGGINS- Welcome To Headlight B 

NEIL DIAMOND -Front Page Story A 

RICK SPRINGFIELD -ANiar Of The Heart A 

KA JA GOO GOO-Too Shy A 

SCANDAL- Love's got A Line On You A 

THOMAS DOLBY -She Blinded Me With Science A 

IRENE CARA- Flashdance, What A Feeling A 

THE CLASH -Should I Stay Or Should !Go X 

SINGLE BULLET THEORY -Keep it Tight X 

ABC- Poison Arrow X 

TOM PETTY AND THE HEARTBREAKERS- Change Of 
Heart X 

NAILED EYES- Always Something There To Remind 
MeX 
FIREFALL- Always X 

SAGA-Wind Him Up X 

FLEETWOOD MAC -Oh Diane X 

NIGHT RANGER -Sing Me Away X 

ROBERT EWS ORRAL WITH CARLENE CARTER -I 
Couldn't Say No X 

DEF LEPPARD- Photograph X 

UNOEL RICHIE-My Love X 

THE TUBES -She's A Beauty X 

CULTURE CLUB -Time X 

JOURNEY- FAITHFULLY X 

WYCR -FM -York 
(J. J. RANDOLPH -MD) 

* * OEXYS MIDNIGHT RUNNERS -Come On Eileen 3.1 
* * MICHAEL JACKSON -Beat It 5 -3 

* AFTER THE FIRE -Der Kommissar 13 -9 
w BOB SEGER AND THE SILVER BULLET BAND -Even 

Now 1912 
* MEN AT WORK -Overkill 25.17 

RICK SPRINGFIELD -Affair Of The Heart B 

PRINCE -little Red Corvette B 

IRENE CARA- Flashdance, What A Feeling B 

ROBERT EWS ORRAL WITH CARLENE CARTER -I 
Couldn't Say No B 

THE CALL -The Walls Came Down A 

WALTER EGAN-Fool Moon Fire A 

STYX-Don't Let It In A 

KIX -Body Talk X 

NIGHT RANGER -Sing Me Away X 

Al. JARREAU- Manin' X 

Z. Z. TOP -Gimme All Your Lovin' X 

THE TUBES -She's A Beauty X 

NAKED EYES -Always Something There To Remind 
MeX 
CULTURE CLUB -Time X 

PLANET P -Why Me X 

DON HENLEY -Nobody's Business X 

JOURNEY- Faithfully X 

INXS -The One Thing X 

WZYQ -FM- Frederick 
(Kemosabi Joe -MD) 

** THE GREG KIHN BAND -Jeopardy 4 -1 ** AFTER THE FIRE -Der Kommissar 8.3 
* TOTO -I Won't Hold You Back 15-9 
* PRINCE -Little Red Corvette 15 -11 

* MEN AT WORK -Overkill 25.17 
PAT BENATAR -Looking For A Stranger 
DIRIS DE BURGH-Don't Pay The Ferryman 

RICK SPRINGFIELD -Affair Of The Heart B 

JOURNEY- Faithfully B 

MIA GOO GOO-Too Shy A 

THE COIL -The Walls Came Down A 
SAMMY HAGAR -Never Give Up X 

THE STEVE MILLER BAND -Livid In The U.SA, X 

WALTER EGAN-Fool Moon Fire X 

Z. Z. TOP -Gimme All Your Lovin' X 

PLANET P -Why Me X 

CULTURE CLUB -Time X 

GOLDEN EARRING -The Devil Made Me Do It X 

KENNY ROGERS -All My Lde A 

Southeast Region * PRIME MOVERS. 

MICHAEL JACKSON -Beat It (Epic) 

THE GREG KIHN BAND- Jeopardy (Beserkley) 

DEXYS MIDNIGHT RUNNERS -Come On Eileen 

(Mercury) 

TOP ADD ONS 

JOURNEY -Faithfully (Columbia) 

THE TUBES-She's A Beauty (Capitol) 

CULTURE CLUB -Time (Virgin /Epic) 

BREAKOUTS 

RICK SPRINGFIELD -Affair Of The Heart (RCA) 

INNS -The One Thing (Atco) 
PAT BENATAR- Looking For A Stranger 

(Chrysalis) 

WAEV -FM- Savannah 
(LD. North -MD) 

* ROBBIE PATTON- Smiling Islands 1.1 

* DEXYS MIDNIGHT RUNNERS -Come On Eileen 2.2 
TOTO -I Won't Hold You Back 13-7 

NAKED EYES -Always Something There To Remind 
Me II -B 

AL JARREAU- Monrin' 16-13 
CARL WILSON -What You Do To Me 

SERGIO MENDES -Never Gonna Let You Go 

LIONEL RICHIE -My Love B 

CULTURE CLUB -Time B 

CHAMPAIGN -Try Again B 

PATRICK SIMMONS -So Wrong A 

WALTER EGAN -Fool Moon Fire A 

IRENE CAM -Flashdance, What A Feeling X 

JIM CAPALDI- That's Love X 

PATTI AUSTIN -Every Home Should Have One X 

LOU AWLS -Wind Beneath MyWingsX 

WANS-FM-Anderson/Greenville 
(Rod Metts -MD) ** JOURNEY- Separate Ways 1.1 

* * BOB SEGER AND THE SILVER BULLET BAND -Even 
Now 106 

* THOMAS DOLBY -She Blinded Me With Science 16 -8 

* PRINCE -Little Red Corvette 18.9 
* DAVID BOWIE -Let's Dance 21.11 

RICK SPRINGFIELD -Affair Of The Heart 
JOURNEY- Faithfully 

UONEL. RICHIE -My Love B 

DEF LEPPARD- Photograph B 

INXS -The One Thing B 

AL IARREAU- Mornin' B 

SAMMY HAGAR -Never Give Up A 

ROBERT ELLIS ORRAL WITH CARLENE CARTER -I 
Couldn't Say No A 

TONY CAREY -1 Won't Be Home Tonight A 

CULTURE CLUB -Time X 

RONNIE MILSAP- Stranger In My House X 

IRENE CARA- Flashdance, What A Feeling X 

THE TUBES -She's A Beauty X 

WALTER EGAN -Fool Moon Fire X 

U. TOP -Gimme All Your Lovin' X 

PLANET P -Why Me X 

SAGA-Wind Him Up X 

NAKED EYES -Always Something There To Remind 

MeX 
NIGHT RANGER -Sing Me Away X 

GERARD MCMAHON -Count On Me X 

(Continued on opposite page) 
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WAXY- FM -Ft. Lauderdale 
(Rick Shaw -MD) 

** MICHAEL JACKSON- Billie Jean 1.1 

no* MICHAEL JACKSON -Beat It 4 -2 

* DEXYS MIDNIGHT RUNNERS -Come On Eileen 12-4 

* TOTO -I Won't Hold You Back 11,6 
* STEPHEN BISHOP -It Might Be You 13.7 

CULTURE CLUB -Time 
IRENE CARA- Flashdance, What A Feeling 

LIONEL RICHIE -My Love B 

MEN AT WORK- Overkill B 

WBBQ -FM- Augusta 
(Bruce Stevens -MD) 

** THE GREG KAHN BAND- Jeopardy 8-3 
** BOB SEGER AND THE SILVER BULLET BAND -Even 

Now 12.8 

* TOTO-1 Won't Hold You Back 16-9 
* MEN AT WORK- Overkill 21.15 
* WALL OF VOODOO -Mexican Radio 26-22 

THE TUBES -She's A Beauty 
WALTER EGAN -Fool Moon Fire 

INXS -The One Thing B 

THE BELLE STARS -Sign Of The Times A 

KA JA GOO G00 -Too Shy A 

NAKED EYES -Always Something There To Remind 
MeX 
JOURNEY- Faithfully X 

Z.L TOP -Gimme All Your Erwin' X 

IRENE CARA- Flashdance, What A Feeling X 

ROBERT ELLIS ORRAL WITH CARLENE CARTER - 
Couldn't Say NoX 
DURAN DURAN -Rio X 

RONNIE MILSAP- Stranger In My House X 

11M CAPALDI- That's Love X 

CHAMPAIGN -Try Again X 

RICK SPRINGFIELD -Affair Of The Heart X 

CULTURE CLUB -Time X 

WBCY -FM- Charlotte 
(Bob Kaghan -MD) 

* THOMAS DOLBY -She Blinded Me With Science 4- 

2 

*AFTER THE FIRE -Der Kommissar 7-4 

TOTO-1 Won't Hold You Back 10.5 
PRINCE-Little Red Corvette 15 -IO 
MEN AT WORK- Overkill 29.19 
AL IARREAU- Mornin' B 

DEE LEPPARD- Photograph B 

PATRICK SIMMONS -So Wrong B 

RICK SPRINGFIELD -Affair Of The Heart A 

ROBERT ELLIS ORRAI. WITH CARLENE CARTER -1 
Couldn't Say No A 

INXS -The One Thing A 

PAT BENATAR- Looking Fer A Stranger A 

DERANGE -I Like It X 

RONNIE MILSAP- Stranger In My House X 

IRENE CARA -Flashdance, What A Feeling X 

CULTURE CLUB -Time X 

THE TUBES -She's A Beauty X 

LIONEL RICHIE-My Love X 

JOURNEY- faithfully X 

WBGM -FM- Tallahasse 
(Al Brock, PD/Jack Norris -MD) 

**THE GREG KIHN BAND- Jeopardy 3.1 

** DEXYS MIDNIGHT RUNNERS - Come On Eileen 4-3 

* BOB SEGER AND THE SILVER BULLET BAND- Even 

Now 148 
* TOTO- I Wont Hold You Back 21.9 
* DAVID BOWIE- Let's Dance 25.15 

EDDY GIANT- Electric Avenue 

U2 -New Year's Day 

RICK SPRINGFIELD -Affair Of The Heart 8 

CULTURE CLUB -Time B 

IRENE CARA- Flashdance, What A Feeling B 

ROBERT ELLIS ORRAL WITH CARLENE GARTER -I 
Couldn't Say No B 

THE TUBES -She's A Beauty B 

ALEX CALL -lust Another Saturday Night A 

PAT BENATAR- looking For A Stranger A 

CHAMPAIGN-Try Again A 

ROBBIE PATTON -Smiling Islands X 

WALTER ECM -Fool Moon Fire X 

JOURNEY-Faithfully X 

ZZ. TOP -Gimme All Your Levin' X 

AL IARREAU- Mornin' X 

INXS -The One Thing X 

LOU RAVRS -Wind Beneath My Wings X 

WKXX -FM- Birmingham 
(Steve Davis -MD) 

* * THE GREG KIHN BAND- Jeopardy 12.5 
* * PRINCE -Little Red Corvette 18.9 
* KENNY LOGGINS- Welcome To Heartlight 17.10 

* MEN AT WORK -Overkill 24-20 
* BOB SEGER ANO THE SILVER BULLET BAND -Even 

Now 2723 
JOURNEY- Faithfully B 

ROBERT EWS ORRAL WITH CARLENE CARTER-1 

Couldn't Say No B 

CULTURE CLUB- Time B 

EDDIE BABBITT- You Can't Run From Love X 

AL JARRERO- Morino' X 

RICK SPRINGFIELD- Affair Of The Heart A 

WCGQ -FM- Columbus 
(Bob Raleigh -MD) 

* MEN AT WORK -Overkill 2120 
* IRENE CARA- Flashdance, What A Feeling 30-22 
DAVID BOWIE -Let's Dance 20-12 
THOMAS DOLBY -She Blinded Me With Science 23. 
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LAURA BRANIGAN- Solitaire 24-17 
JIM CAPALDI- That's Love 

JOURNEY- Faithfully 
AL IARREAU- Mornin B 

RONNIE MILSAP- Stranger In My House B 

DURAN DURAN- Rio B 

RICK SPRINGFIELD- Affair Of The Heart B 

MS- The One Thing A 

THE TUBES- She's A Beauty A 

Z.L TOP- Gimme All Your Loan' X 

ROBERT EWS ORRAL WITH CARLENE CARTER - 
Couldn't Say No X 

LIONEL RICHIE- My Love X 

CHAMPAIGN- Try Again X 

CULTURE CLUB- Time X 

PLANET P- Why Me X 

NAKED EYES- Always Something There To Remind 
Me X 

WEZB -FM -New Orleans 
(Jerry Lousteau -MD) 

** DEBARGE -I Like 113.2 
** PRINCE- Little Red Corvette 4-3 
* Y112-Only You 13-9 

* LAURA BRANIGAN- Solitaire 23.16 
* MEN AT WORK-Overkill 28.18 

CULTURE CLUB -Time 
BARRY MANILOW -Some Kind Of Friend 

CHAMPAIGN -Try Again B 

ROBBIE PATTON -Smiling Islands B 

LIONEL RICHIE -My Love 8 

IRENE CARA- Flashdance, What A Feeling B 

BRYAN ADAMS -Straight from The Heart A 

DEF LEPPARD- Photograph A 

Radio 
Wirth: Washington `Irrelevant' 
Congressman Says He's In Favor Of Deregulation 

LAS VEGAS -Promising his full 
support for deregulation, providing 
that a spectrum fee be imposed and 
accepted by broadcasters, and his 
unqualified opposition to a pro- 
posed government radio station 

broadcasting to 
Cuba, Rep. Tim 
Wirth (D -111.) 
clearly surprised 
many NAB 

broadcasters who had previously 
considered him to be in favor of 
more government regulation. 

"Nothing could be further from 
the truth." Wirth, who chairs the 
House Subcommittee on Tele- 
communications, Consumer Protec- 
tion and Finance, told convention- 
eers at a radio luncheon here 'Tues- 
day (12). "I believe Washington is 

NAB 
Report 

rapidly becoming largely irrelevant 
to your industry. I believe the radio 
market is effectively competitive, and 
I am prepared to fully deregulate it. 

"That means I support total elimi- 
nation of comparative renewals. 
That means I support longterm li- 
cense stability, not just seven -year, 
10 -year or 15 -year terms. That 
means I am prepared to statutorily 
abolish requirements that radio sta- 
tions maintain logs, conduct ascer- 
tainment studies, and not sell more 
than a certain number of advertising 
minutes. 

"That means I am ready to relax 
multiple ownership rules so that we 
can have more efficiently run, pro- 
ductive chains of stations. That 
means I am prepared to repeal the 
equal time rules and the fairness 

Lively Debate Rages Over 
Extending Daytimer Hours 

LAS VEGAS -Proponents and 
opponents of the expansion of hours 
for daytime -only AM radio stations 
clashed during a lively debate dur- 
ing the NAB convention's daytimers 
forum, held Monday (11) and at- 
tended by a near -capacity crowd of 
mostly rural AM broadcasters with 
tiny -signal stations. 

Proponents urged the FCC to al- 
low daytime broadcasters to extend 
their operating hours to two hours 
before sunrise until two hours after 
sunrise and called on it to accept ap- 
plications for full -time AM radio 
stations where technically possible. 

"The question is one of service 
and how best to serve the listeners of 
the United States," said Greg Skall, 
spokesman for the Daytime Broad- 
casters Association. "I think the best 
way is with local service provided by 
extending the hours of daytime sta- 
tions." 

Opponents of such broadcasting 
extensions, however, argued that ex- 
panding daytimer on -air hours 
would cause increased interference 
to Class I, II and III full -time sta- 
tions, thereby enlarging the under - 
served areas of the country which 
currently receive nighttime service 
only from clear -channel stations. 

"The issue is whether listeners in 
one area where there is already a lot 
of service should get more service at 
the expense of listeners who do not," 
said Clear Channel Broadcasting 
Service (CCBS) spokesman R. Rus- 
sell Eagen. 

Confab Offers 
Clinics On Law 

LAS VEGAS -Ways of success- 
fully dealing with the FCC, how to 
hire and fire legally, and how to 
make the most of music licensing 
were among the 13 "legal answer 
workshops" sponsored by the NAB's 
legal department during its 61st an- 
nual convention here. Hosting the 
Tuesday (12) evening seminars were 
40 of the nation's top communi- 
cations lawyers. 

Other topics covered were how to 
succeed with low -power television, 
how to conduct contests and lot- 
teries, how to participate in radio 
and tv satellite networking, how to 
pass an FCC FOB inspection, and 
how to make money with a subcar- 
rier. 

Also, how to file applications and 
receive speedy FCC approval, how 
to do business with cable, how to 
maintain an effective EEO program, 
how to avoid problems with the 
Fairness Doctrine, and how to buy 
and sell stations. 

William Potts, speaking for the 
more neutral Association of Broad- 
cast Engineering Standards, said his 
organization supports daytime ex- 
pansion to a point. He agreed with a 
current FCC proposal to expand 
pre- sunrise authority, and institute 
post- sunset authority with regard to 
daytimers on Class I channels, but 
he differed with the FCC on its plan 
to allow daytimers to broadcast after 
sunset on regional channels, which 
he said would cause a substantial 
amount of interference to local 
groundwave service. 

"I think this is essentially an engi- 
s eering issue," Potts said. "However, 
the problem the FCC faces is ulti- 
mately one of service to the public, 
and that is a question of definition. 
Any change that upgrades the AM 
service is an important consideration 
for the FCC." 

doctrine, in all but the very smallest 
markets. And that means I am pre- 
pared to do all this today, not some- 
time in the future." 

Wirth added, however, that he fa- 
vors spectrum fees because the 
broadcast spectrum is a valuable 
public resource and "those who are 
licensed to use it to the exclusion of 
others must compensate the public 
in some way for its use." 

Hi remarks about Radio Marti, 
the proposed government radio sta- 
tion that would broadcast directly to 
Cuba in the middle of the AM band, 
were well received by convention- 
eers. "One of my colleagues who 
helped lead last year's fight against 
(it) offered some amendments to 
change the name of the Radio Marti 
bill that really put it into the right 
perspective," Wirth said. "My favor- 
ite, underlining Cuba's promised re- 
taliation, was the 'Hello, Honolulu, 
this is Havana broadcasting act.' 

"While I have treated the subject 
somewhat lightly -only because I 

believe it is basically absurd to con- 
duct foreign policy at the expense of 
American broadcasters -I hope you 
are aware of how deadly serious this 
administration is about bringing Ra- 
dio Marti to life, and how unwilling 
it is to make the compromises I be- 
lieve are necessary to protect Ameri- 
can broadcasters. 

"As written, Radio Marti is bad 
legislation. More than 200 radio sta- 
tions are threatened by Cuban inter- 
ference, and all of you must make 
your voices heard if the legislation is 

to be appropriately amended. It's a 
choice of your interest to amend this 
bill, or Cuban interference, and all 
of you must make your voices heard 
if the legislation is to be appropri- 
ately amended. It's a choice of your 
interest to amend this bill, or Cuban 
interference with American broad- 
casting." 

BILLBOARD RADIO JOB MART 
Position Wanted 
Position 

Available 

ADDRESS ALL ADS: JEFF SERRETTE 

Billboard Job Marl. 1515 Broadway. New York. 

N.Y. 10036. Phone: (212) 164 -7388 (locally) or 

(BUOI 2237524 Out el State). Use any melt 
credit card when calling in your advertisement. 

Services 
$30.00 per inch 

¡ H PAYMENT MUST ACCOMPANY ORDER l 

I 

1 1 

1g 

Name 

Address - - 

City State Zip 

Telephone - 
-i 

' 

WE ACCEPT 
ALL MAJOR 
CREDIT CARDS 

SERVICES 

ATTENTION RADIO MANAGEMENT!!! 
WAKE UP YOUR AM or FM SLEEPER WITH 

METRO -1 OOtm 
CONTEMPORARY MUSIC FORMAT 

CONSISTENT ECONOMICAL NOT SYNDICATION 
Demo: Box 268 Springfield, Pa. 19064 

N 

INSIDE COUNTRY 
Designed With The Country DJ In 
Mind. Current artist Dios, Monthly 
Calendar, Country Trivia. We do the 
research! You sound informed! For 
more information. 

Inside Country 
6000 Fulton Ave., Suite 12 -B 

Van Nuys, CA 91401 

MUSIC BINGO 
No numbers, No tune -outs, played with your 
music, makes money, builds audience. Con - 
temporary version, 5298 complete. 

Bill Taylor 
213- 791 -4836 

1425 E. Orange Grove 
Pasadena. CA 9í1o4 

/ N 

CURRENT AND CLASSIC AIRCHECKS! 
Current Issue 41 37 features KMGG /London & Engelman, K101 /Big Tom Parker, KPRZ /Gary Owens, 
KOST /Jhani Kaye, San Jose's KWSS/ Kelly & Klein, The New 93 KHJ /Dick Whittington's first day, plus 
San Diego's Urban XHRM, El Paso's Urban 93Z and Portland's CHR KCNR. 90- minute cassette, $5.50. 
Classic Issue 41 C -30 features KMET /B. Mitchell Reed -1970, WKBW /Russ Syracuse -1959, KDAY/ Wolf - 
man Jack -1972, KFWB /Dave Diamond -1967, KHJ /Bobby Ocean -1978, and KFRC /Citizen Bill Carpen- 
ter -1973. Cassette, $10.50. 
Special Issue 41S-15 features Phoenix! CHR KOPA /Howard Hoffman & KZZP /Crazy Dave Otto, A -C 
Koy /Bill Keywood, KOOL -FM, KKLT, Urban KUKO, plus AOR KUPD and KDKB. Cassette, $5.50. 

CALIFORNIA AIRCHECK 
Dept. BB -Box 4408 -San Diego. CA 92104 (619) 460 -6104 

LYesierHiis] 
HITS FROM BILLBOARD 10 AND 

20 YEARS AGO THIS WEEK. 

POP SINGLES -10 Years Ago 

1. Tie A Yellow Ribbon Around The Old 

Oak Tree, Dawn, Bell 

2. The Night The Lights Went Out In 

Georgia, Vicki Lawrence, Bell 

3. Sing, Carpenters, A &M 

4. The Cisco Kid, War, United Artists 

5. Ain't No Woman, Four Tops, Dunhill 

6. Neither One Of Us, Gladys Knight & the 

Pips, Soul 

7. Little Willy, The Sweet, Bell 

8. Masterpiece, Temptations, Gordy 

9. Danny's Song, Anne Murray, Capitol 

10. The Twelfth Of Never, Donny Osmond, 

MGM 

POP SINGLES -20 Years Ago 

1. He's So Fine, Chiffons, Laurie 

2. Can't Get Used To Losing You, Andy 

Williams, Columbia 

3. I Will Follow Him, Little Peggy March, 

RCA 

4. Puff (The Magic Dragon), Peter, Paul & 

Mary, Warner Bros. 

5. Baby Workout, Jackie Wilson, Brunswick 

6. Young Lovers, Paul & Paula, Philips 

7. South Street, Orlons, Cameo 

8. Don't Say Nothin' Bad About My Baby, 

Cookies, Dimension 

9. Pipeline, Chantays, Dot 

10. Do The Bird, Dee Dee Sharp, Cameo 

TOP LPs 10 Years Ago 

1. Billion Dollar Babies, Alice Cooper, 

Warner Bros. 

2. Lady Sings The Blues, Diana Ross/ 

Sountrack, Motown 

3. The Dark Side Of The Moon, Pink Floyd. 

Harvest 

4. Aloha From Hawaii Via Satellite, Elvis 

Presley, RCA 

5. The World Is A Ghetto, War, United 
Artists 

6. The Best Of, Bread, Elektra 

7. Masterpiece, Temptations, Gordy 

8. Don't Shoot Me I'm Only The Piano 

Player, Elton John, MCA 

9. Deliverance, Soundtrack, Warner Bros. 

10. Houses Of The Holy, Led Zeppelin. 
Atlantic 

TOP LPs -20 Years Ago 

1. West Side Story, Soundtrack, Columbia 

2. Songs I Sing On The Jackie Gleason 

Show, Frank Fontaine, ABC -Paramount 

3. Moving, Peter, Paul & Mary, Warner 

Bros. 

4. Moon River & Other Great Movie 
Themes, Andy Williams, Columbia 

5. Richard Chamberlain Sings, MGM 

6. Peter, Paul & Mary, Warner Bros. 

7. I Left My Heart In San Francisco, Tony 

Bennett, Columbia 

8. Kingston Trio #16, Capitol 

9. Jazz Samba, Stan Getz & Charlie Byrd, 

Verve 

10. Paul & Paula Sing For Young Lovers, 

Philips 

COUNTRY SINGLES -10 Years Ago 

1. Superman, Donna Fargo, Dot 

2. A Shoulder To Cry On, Charley Pride, 
RCA 

3. Behind Closed Doors, Charlie Rich, Epic 

4. I Love You More And More Everyday, 

Sonny James, Columbia 

5. If You Can Live With It, Bill Anderson, 
MCA 

6. Come Live With Me, Roy Clark, Dot 

7. You Can Have Her, Waylon Jennings, 

RCA 

8. Super Kind Of Woman, Freddy Hart, 

Capitol 

9. The Emptiest Arms In The World, Merle 

Haggard, Capitol 

10. Something About You I Love, Johnny 
Paycheck, Epic 

SOUL SINGLES -10 Years Ago 

1. Masterpiece, Temptations, Gordy 

2. Ain't No Woman, Four Tops, Dunhill 

3. Pillow Talk, Sylvia, Vibration 

4. Oh La De Da, Staple Singers, Stax 

5. Neither One Of Us, Gladys Knight & the 
Pips, Soul 

6. Step By Step, Joe Simon, Spring 

7. Call Me, Al Green, Hi 

8. Funky Worm, Ohio Players, Westbound 

9. Cisco Kid, War, United Artists 

10. You Are The Sunshine Of My Life, 

Stevie Wonder, Tamla 
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Rock Albums 
ARTIST -Tile. Label 

13 DEF LEPPARD-Pyrernania Mercury 

2 2 7 

3 7 12 

4 5 3 

5 4 11 

6 6 5 

7 10 3 

8 3 4 

9 9 7 

10 12 8 

11 8 8 

12 14 5 

13 15 15 

14 17 7 

15 11 10 

16 19 7 

17 16 5 

18 13 12 

19 20 7 

20 23 7 

21 32 2 

22 18 14 

23 27 21 

24 21 20 

25 22 13 

26 26 8 

27 30 2 

28 24 5 

29 37 3 

30 38 2 

31 25 21 

32 33 7 

33 50 3 

34 31 31 

35 36 22 

36 29 9 

37 34 24 

38 35 18 

39 42 23 

40 28 11 
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U2 -War, Island 

BRYAN ADAMS -Cuts Like A Knife, A &M 

MEN AT WORK -Overkill, Columbia (45) 

JOURNEY- Frontiers, Columbia 

THE TUBES -Outside /Inside, Capitol 

Z.Z. TOP- Eliminator, Warner Bros. 

PINK FLOYD -The Final Cut, Columbia 

PLANET P- Planet P, Geffen 

INXS -Shabooh, Shoobah, Atco 

STYX - Kilroy Was Here, A &M 

DAVID BOWIE -Let's Dance, EMI /America 

TRIUMPH -Never Surrender, RCA 

MICHAEL BOLTON -Michael Bolton, Columbia 

THE GREG KIHN BAND -Kihnspiracy, Beserkley 

CHRIS DE BURGH -The Getaway, A &M 

MODERN ENGLISH -After The Snow, Sire 

THOMAS DOLBY -The Golden Age Of Wireless, 
Capitol 

THE JOHN BUTCHER AXIS -The John Butcher Axis, 
Polydor 

THE CALL -The Walls Came Down, Mercury (45) 

KROKUS- Headhunter, Arista 

RED RIDER -Neruda, Capitol 

SCANDAL -Scandal, Columbia 

DURAN DURAN -Rio, Capitol 

TONY CAREY -I Won't Be Home Tonight, Rocshire 
(12 (inch) 

ULTRAVOX- Quartet, Chrysalis 

PATRICK SIMMONS -So Wrong, Elektra (12 inch) 

GARY MOORE- Corridors Of Power, Mirage 

MARTIN BRILEY -One Night With A Stranger, 
Mercury 

BILLY IDOL -Billy Idol, Chrysalis 

SAMMY HAGAR -3 LocF Box, Geffen 

MOLLY HATCHET -No Guts, No Glory, Epic 

DIVINYLS -Boys In Town, Chrysalis 

THE FIXX- Shuttered Room, MCA 

NIGHT RANGER -Dawn Patrol, Boardwalk 

AFTER THE FIRE -Der Kommisar, Epic (12 inch) 

TOM PETTY AND THE HEARTBREAKERS -Long 
After Dark, Backstreet 

BOB SEGER -The Distance, Capitol 

PHIL COLLINS -Hello, I Must Be Going!, Atlantic 

BERLIN -Pleasure Victim, Geffen 

RICK SPRINGFIELD -Living In Oz, RCA 

GOLDEN EARRING -Cut, 21 Records 

RIC OCASEK- Beatitude, Geffen 

ART IN AMERICA -Art In America, Pavillion 

CARLOS SANTANA- Havana Moon, Columbia 

MICHAEL JACKSON- Thriller, Epic 

PRINCE -1999, Warner Bros. 

NAKED EYES -Always Something There To Remind 
Me, EMI /America (12 inch) 

NICK LOWE -The Abominable Showman, Columbia 

THOMPSON TWINS -Side Kick, Arista 

Top Adds 
DAVID BOWIE -Let's Dance, EMI America 

RICK SPRINGFIELD- Living in Oz, RCA 

DURAN DURAN -Duran Duran, Capitol 

GOANNA -Solid Rock, Atco (12 inch) 

JIM CAPALDI- That's Love, Atlantic 

PATRICK SIMMONS -So, Wrong, Elektra (12 inch) 

PRINCE -1999, Warner Bros. 

DIVINYLS -Boys In Town, Chrysalis 

Z.Z. TOP- Eliminator, Warner Bros. 

JOAN ARMATRADING -Drop The Pilot, A &M 

Top Tracks 
,z 
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ARTIST -Title. l abet 
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2 2 12 JOURNEY- Separate Ways, Columbia 

3 3 3 MEN AT WORK- Overkill, Columbia 

4 5 4 PLANET P -Why Me ?, Geffen 

5 9 2 Z.Z. TOP -Gimme All Your Lovin', Warner Bros. 

6 4 3 THE TUBES -She's A Beauty, Capitol 

7 7 6 INXS -The One Thing, Atco 

8 12 11 BRYAN ADAMS -Cuts Like A Knife, A &M 

9 18 4 BILLY IDOL -White Wedding, Chrysalis 

10 16 13 TRIUMPH -A World Of Fantasy, RCA 

11 DEF LEPPARD -Rock Of Ages, Mercury 

12 6 7 U2 -New Year's Day, Island 

13 8 8 AFTER THE FIRE -Der Kommissar, Epic 

14 34 5 MODERN ENGLISH -I Melt With You, Sire/Warner 
Bros. 

15 20 5 DAVID BOWIE -Let's Dance, EMI /America 

16 50 3 DAVID BOWIE -Cat People, EMI -America 

17 13 10 THE FIXX -Red Skies, MCA 

18 21 15 BOB SEGER AND THE SILVER BULLET BAND -Even 
Now, Capitol 

19 22 11 RED RIDER -Human Race, Capitol 

20 15 4 PINK FLOYD -Your Possible Pasts, Columbia 

21 19 4 PINK FLOYD -Not Now John, Columbia 

22 28 13 RIC OCASEK- Something To Grab For, Geffen 

23 10 12 THE GREG KIHN BAND -Jeopardy, Beserkley 

24 31 7 BRYAN ADAMS -I'M Ready, A &M 

25 32 6 FALCO -Der Kommissar (The Commissioner), A &M 

26 JON BUTCHER AXIS -Life Takes A Life, Polygram 

27 (3=0 QUIET RIOT -C'mon Feel The Noise, Pasha 

28 29 11 STYX -Mr. Roboto, A &M 

29 54 5 CHRIS DEBURGH -Don't Pay The Ferry Man, A &M 

30 36 3 DURAN DURAN -Girls On Film, Capitol 

31 41 2 NAKED EYES -Always Something There To Zemind 
Me, EMI /America 

32 C=0 HEAVEN 17 -Let Me Go, Arista 

33 =0 THE CALL -The Walls Came Down, Polydor 

34 37 12 TRIUMPH -Never Surrender, RCA 

35 38 12 FRIDA -I Know There's Something Going On, 
Atlantic 

36 23 11 DURAN DURAN -Rio, Capitol 

37 14 10 TONY CAREY -I Won't Be Home Tonight, Rocshire 

38 39 6 PHIL COLLINS- Through These Walls, Atlantic 

39 40 5 ART IN AMERICA -Art In America, Pavillion 

40 C131* MICHAEL BOLTON -Fool's Game, Columbia 

41 26 23 GOLDEN EARRING- Twilight Zone, 21 Records 

42 43 18 SAGA -Wind Him Up, Portrait 

43 44 15 VANDENBERG- Burning Heart, Atco 

44 17 10 THOMAS DOLBY -One Of Our Submarines Is 

Missing, Capitol 

45 24 10 BRYAN ADAMS -Take Me Back, A &M 

46 30 9 TOM PETTY AND THE HEARTBREAKERS- Change 
Of Heart, Backstreet 

47 11 8 THOMAS DOLBY -She Blinded Me With Science, 
Capitol 

48 48 5 ORCHESTRAL MANOEUVERES IN THE DARK - 
Telegraph, Polydor 

49 35 5 ULTRAVOX -Reap The Wild Wind, Chrysalis 

50 33 2 Z.Z. TOP -Got Me Under Pressure, Warner Bos. 

51 27 19 DEXY'S MIDNIGHT RUNNERS -Come On Eileen, 
Mercury 

52 53 12 ERIC CLAPTON -I've Got A Rock N' Roll Heat, 
Warner Brothers /Duck 

53 49 4 ORCHESTRAL MANOEUVERES IN THE DARK - 
Genetic Engineering, Virgin 

54 52 19 SCANDAL- GcAbye To You, Columbia 

55 55 28 THE PRETENDERS -Back On The Chain Gang. Sire 

56 42 19 DURAN DURAN- Hungry Like The Wolf, Capitol 

57 25 2 U2- Sunday, Bloody Sunday, Island 

58 45 8 PAT BENATAR -Little Too Late. i.hrysalis 

59 46 7 BERLIN -Sex, Geffen 

60 47 5 BOB SEGER AND THE SILVER BULLET BAND - 
Boomtown Blues, Capitol 

A compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations. 

Radio 
New On The Charts 

This weekly feature is designed to spotlight new artists 
on Billboard's pop, country and black music charts. 

TOTAL COELO 

The tribal rock beat and girl group vocals that drive "I Eat Cannibals" by 
the British singers known as Total Coelo suggest a meeting of the Go -Go's in 
Africa. The concept can't be that far -fetched, however, because the playful 
novelty song on Chrysalis climbs to a starred 74 on this week's Hot 100. 

Ros Holness, a member of the quintet, along with Anita Mahadervan, Lind- 
sey Danvers, Lacey Bond and Sheen Doran, says the song is full of poetic 
fancy. "Sometimes you're so in love that you want to consume your mate," she 
says. "After all, eating is a sexual act, so the song is a metaphor, in that re- 
spect." 

A summer tour of the States is planned to promote their debut album, "Man 
Of War," which Holness says explores a variety of musical styles. " `Cannibals' 
is a formula that can't be repeated," she says. "Hopefully, the record will 
sound a little more advanced." 

For further information, contact Rhonda Shore, Chrysalis Records, 645 
Madison Ave., New York, N.Y. 10022; (212) 758 -3555. 

C -BANK 

The age of electronic funk has 
opened the door for people like John 
Robie, the multi -instrumentalist 
from New York who wrote, ar- 
ranged and produced "One More 
Shot" as C -Bank for the Next Pla- 
teau label. The tune, which features 
vocalist Jenny Burton, jumps to 87 
on this week's Black Singles chart. 

"One More Shot" is a strong 
showcase for Robie's synthesizer 
playing and drum machine pro- 
gramming. "Most people attempt to 
capitalize on what was previously 
successful for them," says Robie, 
who has had a hand in the making of 
such records as "Planet Rock" and 
"Looking For The Perfect Beat" by 
the Soul Sonic Force and "Play At 
Your Own Risk" by Planet Patrol. "I 
make a constant effort to go further 
with each record I do." 

He feels that "One More Shot" 
differs from most electronic funk 
tunes in that "there's a real song 
there. It's not just an arrangement, or 
a chant with exploitative lyrics. It's 
meaty, and the melody is memo- 
rable." 

For further information, contact 
Eddie O'Loughlin, Next Plateau 
Records, 1650 Broadway. New York, 
N.Y. 10019; (212) 541 -7640. 

INDEEP 

Michael Cleveland of the Sound 
Of New York group Indeep prides 
himself on his sensitivity to the 
woman's point of view. The group's 
first single, "Last Night A D.J. Saved 
My Life," told the story of a woman 
who seeks consolation from her fa- 
vorite air personality. True to expec- 
tation, their new single, "When Boys 
Talk," which debuts on the Black 
Singles chart at a starred 85, adheres 
closely to its predecessor with its 
minimal electronic arrangement and 
pointed perspective. 

" 'Boys Talk' is about men who 
are less than discreet about their af- 
fairs," says Cleveland, who wrote 
and produced the track with Indeep 
manager Reggie Thompson. "The 
message is that you can talk about a 
relationship all you want, but that if 
it comes back to you, you're going to 
look bad in the end." 

Cleveland and Indeep vocalists 
Reggie Megliore and Rose Marie 
Ramsey embark on a six -week Euro- 
pean jaunt next month. "We're call- 
ing it the lipstick -politics' tour," he 
says. "I write the songs, but my sensi- 
bility is rooted in what women tell 
me." 

For further information, contact 
Black Rock Productions, 425 Central 
Park West, New York, N.Y. 10025; 
(212) 749 -1296. 
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These are best selling midd e -of- the -road singles compiled from 

radio station air play listed in rank order. 

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee) 

IT MIGHT BE YOU 

Stephen Bishop. Warner Bros. 729791 (Gold Horizon. BMI /Golden 

Torch, ASCAP) 

WEEKS 
AT st 1 

1 

I WON'T HOLD YOU BACK 

Toto, Columbia 38 -03597 (Rehtakul Veets, ASCAP) 

MORNIN' 
Al Jarreau, Warner Bros. 7.29720 (Aljarreau /Garden Rake /Foster Frees, BMI) 

ONE ON ONE 

Daryl Hall & John Oates, RCA 13421 (Not- Cha /Unichappell, BMI) 

TAKE THE SHORT WAY HOME 
Dionne Warwick, Arista 1040, Gibb Bros. /Unichappel (BMI) 

SOME KIND OF FRIEND 

Barry Manilow, Arista 1046 (Townsway /Angela, BMI) 

MAKE LOVE STAY 

Dan Fogelberg, Full Moon /Epic 34 -03525 (Hickory Grove /April, ASCAP) 

I'VE GOT A ROCK N' ROLL HEART 

Eric Clayton, Warner Bros. /Duck 7.29780 (WB /Warner -Tamerlane /Diamond 
Mine /Face The Music, ASCAP/ BMI) 

YOU ARE 

Lionel Richie, Motown 1657 (Brockman, ASCAP) 

MINIMUM LOVE 

Mac McAnally, Geffen 7.29736 (Warner Bros.) (I've Got The Music /Songs 

Tailors, ASCAP /BMI) 
BILLIE JEAN 

Michael Jackson, Epic 34.03509 (Mijac /Warner -Tamerlane, BMI) 

YOU CAN'T RUN FROM LOVE 

Eddie Babbitt, Warner Bros. 7 -29112 (Debdave /Briarpatch, BMI) 

WHAT EVER HAPPENED TO OLD FASHIONED LOVE 

B.J. Thomas, Cleveland International 38.03492 (CBS) (Old Friends, BMI) 

WIND BENEATH MY WINGS 

Lou Rawls, Epic 34.03758 (Warner -Tamerlane, BMI /WB, ASCAP) 

EASY FOR YOU TO SAY 

Linda Ronstadt, Asylum 7 -69838 (Elektra) (White Oak Songs, ASCAP) 

MY LOVE 

Lionel Richie, Motown 1677 (Brockman, ASCAP) 

WELCOME TO HEARTLIGHT 

Kenny Loggins, Columbia 38 -03555 (Milk Money, ASCAP) 

WE'VE GOT TONIGHT 
Kenny Rogers And Sheena Easton, Liberty 1942 (Gear, ASCAP) 

STRANGER IN MY HOUSE 

Ronnie Milsap, RCA 13470 (Lodge Hall, ASCAP) 

YOU HAVEN'T HEARD THE LAST OF ME 

Peter Allen Arista 1052 (Snow, BMI /Kaz April, ASCAP) 

OLD AND WISE 

Alan Parson Project, Arista 1048 (Woolfsongs /Careers, BMI) 

OVERKILL 
Men At Work, Columbia 38.03795 (April, ASCAP) 

SMILING ISLANDS 

Robbie Patton, Atlantic 7 -89955 (Red Snapper /Adel, ASCAP) 

EVERY HOME SHOULD HAVE ONE 

Patti Austin, Qwest 7.29727 (Warner Bros.) (Blackwood, BMI) 

NEVER GONNA LET YOU GO 

Sergio Mendes, A &M 2540 (ATV /Mann & Weil, BMI) 

SOLITAIRE 

Laura Branigan, Atlantic 7 -89868 (Youngster Musikverlag GmbH, GEMA) 

DON'T RUN 

K.C. & The Sunshine Band, Epic 34- 03556, (Harrick, BMI) 

ALL RIGHT 

Christopher Cross, Warner Bros. 7-29843 (Another Page, ASCAP) 

WHERE EVERYBODY KNOWS YOUR NAME 

Gary Portnoy, Applause 106 (Addax, ASCAP) 

WHAT YOU DO TO ME 
Carl Wilson, Caribou 4 -03590 (Epic) (Siren BMI) 

COME ON EILEEN 

Dexy's Midnight Runners, Mercury 76189 (Polygram) (Colgems.EMI, ASCAP) 

BREAKING US IN TWO 

Joe Jackson, A &M 2510 (Albion /Almo, ASCAP) 

TIME 
Culture Club, Virgin /Epic 34 -03796 (Virgin /Chappell ASCAP) 

EENIE MEENIE 

Jeffrey Osborne, A &M 2530 (WB /Gravity Raincoat /Crystal, ASCAP) 

OH DIANE 

Fleetwood Mac, Warner Bros. 7 -29698 (Fleetwood Mac /Now Sounds /Putz Tunes, 

BMI) 
DO IT FOR LOVE 

Marty Bolin, EMI -America 8160 (Great Pyramid /Mercury Shoes, BMI) 

FRONT PAGE STORY 

Neil Diamond, Columbia 38 -03801 (Stonebridge /New Hidden Valley, ASCAP/ 

Carole Bayer Sager, BMI) 

SO CLOSE 

Diana Ross, RCA 13424, (Rossviile, BMI /Mel -Day, ASCAP) 

MY KIND OF LADY 

Supertramo, A &M 2517 (Delicate /Almo, ASCAP) 

AMOR 

Julio Iglesias, Columbia 38.03805 (International Corp., BMI) 

SHAME ON THE MOON 
Bob Seger & The Silver Bullet Band, Capitol 5187 (Coolwell/ Granite, ASCAP) 

NICE GIRLS 

Melissa Manchester, Arista 1045 (House Of Gold /Pullman /Daticabo /Warner. 
Tamerlane, BMI) 
l'M ALIVE 

Neil Diamond, Columbia 38 -03503 ( Stonebridge, ASCAP/Foster Frees, BMI) 

DO YOU REALLY WANT TO HURT ME 

Culture Club, Virgin /Epic 34 -03368 (Virgin /Chappell, ASCAP) 

INNOCENT EYES 

Michel Berger, Atlantic 477 (Editions Musicales Colline, SACEM) 

SHOOT FOR THE MOON 
Poco, Atlantic, 789919 (Pirooting, ASCAP) 

THE WOMAN IN ME 

Donna Summer, Gelten 7.29805 (Warner Bros.) (Warner -Tamerlane /Rashida/ 
Flying Dutchman, BMI /Sweet Harmony /WB, ASCAP) 

BABY COME TO ME 

Patti Austin, Qwest 50036 (Warner Bros.) (Rodsongs /Almo, ASCAP) 

ONE OF US 

Abba, Atlantic 7.89881 (Artwork, ASCAP) 

YOU AND I 

Eddie Rabbitt With Crystal Gayle, Elektra 7 -69936 (Four Way, ASCAP 

Superstars are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers). 

* Stars are awarded to other products demonstrating significant gains. Recording Industry Assn. of America seal 

for sales of 1,000,000 units (seal indicated by dot). Recording Industry Assn. of America seal for sales of 2,000,000 
units (seal indicated by triangle). 

Radio 
Featured Programming 

The Golden Age Radio Theatre of 
Grosse Pointe Park, Mich., a Detroit 
suburb, is offering "original pro- 
grams with the original stars" on a 
barter basis, beginning May 2. 
Broadcasts of such shows as "The 
Life Of Riley," "The Aldrich Fam- 
ily," "You Bet Your Life," "Duffy's 
Tavern" and "The Man Called X" 
are exclusive to each market and 
shipped on disk. 

* * * 
Mutual Sports has arranged with 

the National Football League to 
broadcast a doubleheader each Sun- 

WRVR Listeners 
Lose Appeal 

WASHINGTON -New York jazz 
fans lost their appeal case and per- 
haps their last hopes of a return to a 
jazz format on WKHK- FM -for- 
merly WRVR -FM -in an FCC li- 
cense renewal proceeding April 8. 

The Commission denied the op- 
position to the renewal filed by Citi- 
zens For Jazz On WRVR, and 
granted a license renewal to Riv- 
erside Broadcasting Company, Inc. 
It noted that the group's complaint 
of "misrepresentation" to the Com- 
mission by Riverside's owner, Via- 
corn International, was "pure specu- 
lation," finding that the citizens' 
group's charges "did not show, 
much less prove, that Viacom was 
getting ready to change the station's 
format." 

day afternoon during the 1983 -84 
professional season. The season 
kicks off Sept. 4. 

* * * 
"The Larry King Show" has won 

the 1982 George Foster Peabody 
Award, the "Pulitzer Prize of the 
Fifth Estate," for distinguished 
achievement and meritorious service 
for a radio network. ... Also at Mu- 
tual, Sue Swenson has been pro- 
moted to manager of western sales 
from account executive in Los An- 
geles. ... Jim Ladd of KMET Los 
Angeles, host of the AOR show "In- 
ner- View," has returned from Lon- 
don, where he conducted an exclu- 
sive interview with Roger Waters of 
Pink Floyd to air in late May. ... 
"Inner- View" has also made two 
new appointments. Chris Applegate 
has taken over as producer /engi- 
neer, and Steve Lehman has been 
named national sales manager. ... 
Jo Moring is upped to general man- 
ager, affiliate news service, for NBC 
News. * * * 

Suzanne Barron has been ap- 
pointed international sales director, 
a new post, for Watermark /ABC... . 

The National Black Network has 
added Oscar Wesley Warren to its 
New York regional sales staff. .. 
CBS-FM National Sales has signed 
country- formatted WCXI -AM -FM 
Detroit to its team.... And Blair Ra- 
dio has picked up WANM /WGLF 
Tallahassee and KRLB -AM -FM 
Lubbock. ... WNCT Greenville, 
N.C., has added Satellite Music Net - 
work's country format. LEO SACKS 
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Below is a weekly calendar of up- 
coming network and syndicated music 
specials. Shows with multiple dates 
indicate loca! stations have option of 
broadcast time and dates. 

April 17 -23, Bow Wow Wow, Newsweek FM, 

Thirsty Ear Productions, thirty minutes. 

April 18, Martin Chambers of the Pretenders, 

Guest DJ., Rolling Stone Productions, one hour. 

April 22.24, Don Williams, Weekly Country 

Music Countdown, United Stations, three hours. 

April 22.24, Steve Winwood, Off The Record, 

Westwood One, one hour. 

April 22 -24, Bob Crosby & the Bob Cats, 

Great Sounds, United Stations, four hours. 

April 22 -24, Lesley Gore, Dick Clark's Rock 

Roll And Remember, United Stations, four 

hours. 

April 22 -24, Jim Capaldi, Steve Winwood, The 

Source, NBC, 90 minutes. 

April 22 -24, Lights, Lasers & Rock 'N Roll, 

Rock Chronicles, Westwood One, one hour. 

April 22.24, Del Leppard, Journey, Rock Al- 

bum Countdown, Westwood One, one hour. 

April 22 -24, Kashif, Dazz Band, The Count- 

down, Westwood One, one hour. 

April 22.24, Jacksons, Pop Concerts, West- 

wood One, two hours. 

April 23, The Bellamy Bros., Silver Eagle, ABC 

Entertainment Network, 90 minutes. 

April 23, The Hollies, Solid Gold Saturday 

Night, RKO Radioshows, five hours. 

April 23, George McCorkle of Marshall Tucker 

Band, James Young of Styx, Jonathan Cain of 

Journey, Bryan Adams and lames Bolton, Rock 

USA, Mutual, three hours. 

April 23 -24, Fleetwood Mac, Pop Music Spe- 

cials, Creative Factor, two hours. 

April 23 -24, Ronnie Milsap, Country Music 

Specials, Creative Factor, two hours. 

April 23 -24, Darlene Love, Soundtrack Of The 

60s, Watermark, three hours. 

April 23 -24, Wanda Richert, "42nd Street," 

Musical, Watermark, three hours. 

April 24, Golden Earring, the Bees, King Bis- 

cuit Flower Hour, ABC Rock Radio Network, one 

hour. 

April 24, Producer Profile: Felix Pappilardi, 

Jimmy !ovine, Rolling Stone's Continuous His- 

tory Of Rock And Roll, ABC Rock Radio Network. 

one hour, 

April 24 -30, Thompson Twins, Dr. Demento, 

Newsweek FM, Thirsty Ear Productions, 30 min- 

utes. 

April 25. Boy George of Culture Club, Guest 

DJ., Rolling Stone Productions, one hour. 

April 29 -May 1, Con Funk Shun, Budweiser 

Concert Hour, Westwood One, one hour. 

April 29 -May 1, Pete Townshend, Off The 

Record, Westwood One, one hour. 

April 29 -May 1, Live Metal At Its Best, The 

Source, NBC, 90 minutes. 

April 29 -May 1, Greg Kihn, In Concert, West- 

wood One, one hour. 

April 29 -May 1, Atlantic Starr, Budweiser 

Concert Hour, Westwood One, one hour. 

April 30, Diana Ross & the Supremes, Solid 

Gold Saturday Night, RKO Radioshows, one 

hour. 

April 29 -May 2, Danny & the Juniors, Joey 

Dee, Chubby Checker, Don & Deanna On 

Bleecker Street, Continuum Network, one hour. 

April 29 -May 5, Golden Earring, Bryan 
Adams, Westwood One, one hour. 

April 30, Razzy Bailey, Silver Eagle, ABC En- 

tertainment Network, 90 minutes. 

April 30 -May 1, Michael Murphey, Weekly 

Country Music Countdown, United Stations, 

three hours. 

April 30 -May 1, Helen O'Connell, Great 

Sounds, United Stations, four hours. 

April 30 -May 1, The Lovin' Spoonful, Dick 

Clark's Rock Roll And Remember, United Sta- 

tions, four hours. 

April 30 -May 1, Santana, The B'zz, The Jam 

live, Concert Magazine, Creative Factor, two 

hours. 

May 1 -7, Grandmaster Flash, Newsweek FM, 

Thirsty Ear Productions, 30 minutes. 

May 2, Patrick Simmons, Guest D.J., Rolling 

Stone Productions, one hour. 

May 2 -30, Simon Kirke & Paul Rogers, profile 

of Bad Company, Free & Wildlife, The Source, 

NBC, two hours. 

May 6.8, Manhattans, Special Edition, West- 

wood One, one hour. 

May 6-8, Everly Bros., Smothers Bros., Don & 

Deanna On Bleecker Street, Continuum Net- 

work, one hour. 

May 9, Bob Welch, Guest D.l., Rolling Stone 

Productions, one hour. 
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Europe CD Launch: 
Demand Exceeding 
Player, Title Supply 

By JIM SAMPSON 
MUNICH -Following wide- 

spread press coverage and much 
stronger demand than anticipated. 
the European launch of the Com- 
pact Disc digital audio system is ex- 
periencing a shortage of players and 
repertoire. Japanese manufacturers 
in particular are holdin 

On 

greatest expectations." 
He adds that the firm's Dutch CD 

plants have increased player capac- 
ity "considerably quicker than ini- 
tially planned,' and that the situ- 
ation should improve in a 

at . _ ill 

MOUNT iN JAPAN 

Toshiba Pushes Up 
CD Production Bow 

By SH1G tt 

TOKYO- Toshiba-Ehíl has ad- 

vanced it manufacturing schedule 

for Compact Discs by six months, as 

sales of the new configuration in Ja- 

pan continue to mount. Anticipated 

consumer purchases of CD software 

this year are now placed at about 
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The major, one of the country's 

om antes, has now 
th 

& 
a 

CO Bow n gap \ of di»`aly 

peen poi g a4 n 
digital 

corded a \atsúo up in 

WFAsdpavepeen it shaRs 
rum 

dsC 
tot carrry thouan 

r`wdto rydtskts rin$ stoles 
ri en 

Will be voxhar 
vrConventiuod 

to ,va 
defraY d`verio c°mme Ma t sto<p cxpe0 t- hd4 wou\d 

the r° retsylersram °nttpo YGram Ghedter nh8d 

fi 

tA are 
d 

gure iA Át that 

gb uS`cd` 
arc 

P martral other ¿ Jai's 

á dëtat detAaA ' odl d ° 

Cis 
H-, t`dáa tW trtles- wilt Paraoy 

rP4d Qnate 

Mott 
th gram of S lnd°s o 

sake Mt 

t _ , 
` Sony For 

potyGram, 

the 
Pro re e of 

Thus, 
du 

o(tet Fib ró- fo u. 
the ` cotg - 

UDIO DEALER STAGES EVENT 

1,000 Hear CD At 

Demo In Denver 
By IS HOROWITZ 

Listen Up is also one 

retail entities chosen I 

handle its digital playb 
and the software package 
by Sony /CBS, during ear 

ing campaigns. 
The Rainbow Music H 

was accomplished with the c 

don of Feyline Presents, a 

promoter of concerts and o 

the hall, and loudapea 
Paul Klipsch 
de 

DENVER -More than 1,000 

topk witnessed a demonstration of 

gild playback systems at Rainbow 

Attic Hall here Sunday (13) 

orated by Listen Up, operators of 

ate high -end sound equipment 

at in the Denver area. 

While no attempt was made to sell 

orapact Disc players at the event, 

Bich mixed live music with digital 

lay back, promotional feedback 

nil strong media coverage helped 

nderiine the retail chain's growing 

ientification with the new tech - 

ologi. Walt Stinson, Listen Up 
iregdent, says the live concert/dem- 

ins:ration capped recent promo- 

tonal forays into digital, which have 

deluded cooperation with three ra- 

tio stations here, KBCO, KVOD 
and KBPI. The latter two are among 

atom chosen to participate in a year- 

long demonstration program by 

Sony (Billboard, March 12). 
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By SAM SUTHERLAND 
LOS ANGELES -The Compact off the presses. 
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The EXPLOSION! 
Billboard ... the international newsweekly ... is on the editorial 

forefront of the marketing and technological explosion of the 
Compact Disc ... covering software and hardware ... plus the pro 
and consumer angles of this fast -coming marketplace. 

Look for Billboard's weekly coverage ... and soon 
the first CD Special. 
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Magnavox 
Unveils CD 

Market Plans 
By IS HOROWITZ 

NEW YORK -Consumer sales 
will take a hack seat to promotiona 
drum -beating when Magnavox an, 

Gram Records take their digna 
m to market later th' 

Digital Is The Word At AES Meet 
Holland Confab Focuses On Compact Disc Software 

I Is UI IOL I_N. Holland -'t 
73rd Audio Engineering Society 

SIS1 convention opens here Tues.- 
as ta,a al :. "ii a.d 

of S n (l) pl en in the 11 dos 
month.: and is part of a long -range 
marketing and promotional strategy 
aimed at creating consumer aware - 
n ns of the system_ 

PolyGram Mulls Lon CD Box x `Augmented' Package Is Showcased At RJAA Meets B.v IR4' LICHTAtAN 

NEW YORK- PolyGram Rec- 
eds t sounding out the trade on an augmented" package for the Com- 

the RIAA offices in New pork. An additional meeting on the West Coast has been sot for Tuesday f25). Beyond RI AA man ,dacturerrepre- 
aegtation, the Neu. y 

to have in att 
Ow 'reside 

NEW 

ted by Magnavox indi 
o more than 1% of th 
knows anything abou 

act Disc system. And, i 
, early availability of bot 
and software is not ampi 
to support a major sales of 

agnavox executives say they 

e that exposure through fashio 
epartment stores is the best road to 
road consumer awareness and is 

'limiting distribution of both players 
and PolyGram digital software t 

such outlets for the first months o 

the "preview launch." The full 
fledged sales drive will come afte 

June CES and will encompass 
e of retailers (Bill 

tiicie e, n, rn, ,bout 
whether the }stint, w.Il have the 
immediate consumer support they 
are now enjoying in Japan. Primary 
concerns revolve around the still 
lethargic U S economy; the tau that 

stems may he seen as an au : 

plaything rather than Je u 

the mass consumer w4, 

i, to appreciat . 

with the plasiie h a uig,' which measure.. s 
z by 4 . h ilti. 

rIn the paper. Philips engineers 
downgrade paperboard as ing material, terming plastic a 

Competitors Preparing 
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as Sony, (B. , 
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By 
R_kp5. ,Jolt Matsushita and i. 

Winter ' LS wares. e of a 

LAS VEGAS-The °{ Compact PolyGram 
Jut 

cotyne of as that 
to be unoanie6 such erowio$" panie 

ent 

tvlarke 
te i.li,n V 

ate 

Takes 
Center Staff 

® Tek Bea 
and nr h now in 

n sale in Japan sanie October. but 

:tiffculty in perfecting 
the tech- 

nology, 
a ,ttang manufacturers 

lobby for a V per disk royalty on all 

According 
to Michael Schulhof. 

SLtrlYs dire;tor in this ry,.t 
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,vltware promu 
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ioa,pired to re- 

strict the planned leap to lucrative 
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Retailing 
Vibrations Finding Alternatives 
Three Miami Stores Quick To lfy New Merchandise 

New Products 

"Frankensteiin's Monster" is Data Age's new video games release for Atari 
2600 with suggested $31.95 list. There's plenty of characterization -ghosts, 
tarantulae, spiders, vampire bats, acid pools and Mary Shelley's 1816- created 

monster himself. 

DENO DX4/9tJ 
NORMAL POST FION 

ON 
_ 
- 9t}, .. 

ßk":£4 " Sis3hi CONS TRt. 

Bold new blue and silver packaging with large view window characterize 
Fuji's packaging for its DX4 product. 

Akai has brought out Sport Mate il at $149.95 list featuring AM /FM tuner car- 
tridge, ear plug headphones, auto- reverse stereo cassette playback and tote 

bag. 
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TQ Order Cattail 
-80U-292-29JM 

for Free t> 
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itir 
NewYC><»K 141111_" 

By EARL PAIGE 

MIAMI -One of these days, Larry 
Schaffer may hold some of NARM's 
sessions in one of his stores. The way 
it is, whenever the trade group meets 
here, dozens of delegates drop by his 
three -store Vibrations operation. 
This year, he says, even more 
dropped by. 

As Shaffer shows visitors 
through his stores, the unmistakable 
impression is that the retailer is swift 
to jump into something new, but 
never forgets old and proven prod- 
ucts or merchandise ideas. He 
pauses amid an array of alternative 
merchandise near the front end and 
spreads his hands expansively. 
"Take blank tape and needles. 
We're going to have a complete sec- 
tion for those two items, with some- 
one there all the time. Retailers for- 
get how profitable needles are. 

"We have a young person do 
nothing when we get in new carryout 
bags but stuff a circular inside." One 
side plugs needle care with a 15% off 
coupon. The other side offers 15% 

off on record care (Discwasher. 
Allsop). 

Schaffer says he was into alterna- 
tive merchandise years ago in his 
New York stores before "retiring" 
here, where he now operates three 
units, with more on the drawing 
board. "Our wildest item may have 
been 5,000 tadpoles. That's right. 
They came packed in plastic water 
bags with the water chemically 

Vid Connection 
Teaches Dealers 
At `University' 

LOS ANGELES -While most 
video specialty store franchisers em- 
phasize various levels of training. 
Video Connection promotes its retail 
instruction program as a "univer- 
sity." The term may seem somewhat 
overblown, but the intent of the Syo- 
sett, N.Y. -based franchising firm is 
dead serious, says Bert Tenzer, presi- 
dent. 

Just underway with a nationally 
based, consumer contest traffic 
builder (Billboard, April 16), Tenzer 
gets to the point of how seriously he 
regards training when asked about 
store conversions. Franchisers of 
video stores, of course, add new 
units via two methods: by totally 
new franchise sales or by converting 
existing stores to the network. The 
latter plan often involves far less ini- 
tial investment. 

Second of two parts 

"We are not into taking front 
money and giving someone a sign to 
hang up" says Tenzer. "We have a 
25 -page contract. We want store 
owners who are in this for the total 
commitment." 

In fact, Tenzer says one of the 
firm's mottos points up the necessity 
of training: "The knowledge goes in 
before the sign goes up." He has an- 
other way of characterizing Video 
Connection's emphasis on training: 
"We refer to our logo as the `sign of 
knowledge'." 

Tenzer says he believes Video 
Connection offers its dealer trainees 
two "edges." He first emphasizes 
"the importance of learning to corn - 
municate with the consumer. It's the 
only way we're going to take the 
business away from the discounters, 
the mass merchandisers and the 

(Continued on page 30) 

treated so they could survive 30 days 
on the shelf." 

Typical of Schaffer's philosophy 
of entering into things first and go- 
ing all the way are Vibrations' video 
departments. Schaffer claims that 
his stores were the first here to sell 
prerecorded videocassettes when 
they became available in 1979. Ed- 
die Aronowitz, video manager, fur- 
ther extended the chain's national 
visibility in that area when he ap- 
peared on a panel last August at the 
first convention of the Video Soft- 
ware Dealers Assn. 

In video as elsewhere, there are 
some original touches. Schaffer does 
not have a rental club per se, but es- 
tablishes membership when a cus- 
tomer 'makes an $80 videocassette 
purchase. The store arrived at that 
price as a sort of average but may 
soon have to lower it as a result of re- 
cent reductions in movie prices. 

Schaffer's scheme has over 7,000 
members. The program is $4 for a 

24 -hour exchange, $6 for 48 hours 
and $10 for 10 days. The 24 -hour pe- 
riod is the most popular one, he says, 
and a lot of customers rent two mov- 
ies in a given day (Vibrations is open 
9:30 a.m. -1 a.m. six days and 10 

a.m. -10 p.m. Sundays). 
Videodisks, both CED and laser, 

are handled the same as cassettes, 
but a variation exists with the stores' 
video game club. Here a more for- 
mal $35 annual club fee is charged. 
The $2 per day rental is 100% appli- 
cable toward sale. 

In terms of the interior look of 
Schaffer's stores, two factors stand 
out. First, the selection of alternative 
merchandise is positioned so that 
customers have to move through it to 
get to records and tapes. Second, an 
entire wall in each store is devoted to 
the display of cassettes (a consider- 
able area in the main store, which 
has 5,500 square feet of sales space). 

Music is still the heart of Schaf- 

(Continued on page 30) 

TELEX N0. 126221 

D15TRIBUT01,15 Or- AUDIO VIDEO TAPES ACCe5501JES 

DIRECT SERVICE TO YOU!! ONLY A TOLL FREE 

CALL AWAY. 1- 800.221.3191 
BIG APPLE ENTERTAINMENT, A LEADING DISTRIBUTER OF HOME ENTERTAINMENT 
PRODUCTS, SERVING DEALERS FROM COAST TO COAST. 

OVER TEN MILLION DOLLARS IN INVENTORY AT ALL TIMES. 

WE SELL MAJOR BRANDS ONLY! 
PANASONIC JVC ATARI TOSMAaA JENSav SONY SANYO .max 
'EPSON CLARION AUDIO TECHNICA PONEER AC77VISION RCA 
MNETWORK MATTEL COLECOV151ON COANNODOQE TEAC *HITACHI 

WE OFFER OUR CUSTOMERS THE FOLLOWING SERVICES 
DAILY SPECIALS PRODUCT INFORMATION BY PHONE EXPORT DIVISION 
ONE -STOP DISTRIBUTION MONTHLY NEWSLETTER ON OUR SPECIALS 

SO IF YOU'RE LOOKING FOR A LARGE SELECTION AND EXTRA PROFITS... 
TAKE A BITE OF APPLE AND CALL (1-800-221-3191) 

AUDIO TAPE 
SONY UCXS C-60 ea 

SONY UCXS C-90 ea. 
SONY LNX C-60 ea 
SONY LNX C-90 ea 
FUJI FR Metal C-90 ea 
FUJI FR H C-90 ea 
FUJI FR R C-60 ea 

1.79 
2.69 

1.19 
3.69 
2.39 
1.79 

'WE STOCK A COMPLETE UNE OF 
MAXEl NJOIO TAPE»-CALL MR PRIE 

WDULD YOU BELIEVE!! 
MEMOREX 

HI -BIAS C90 
NEW 3 -PACK 

L°MPRK:E 
OF $3.99 

*WE STOCK A COMPLETE UNE OF 
ORIGINAL REPLACEMENT STYLI FOR 

EVERY MAJOR MANUFACTURER 

VIDEO TAPE 

JVC T-120 
JVC LILT -120 $10.99 
FUJI T- 120 $9.79 
SONY I. $$89.79 
BASF T -120 29 

`WE STOCK A COMPLETE INN OF 
MAXIL. VIDEO TAPE----CALL FOR PRlfi 

NEW FROM NAGATRONKS71! 

IMS 102 
"STEREO BUDS" 

FOR PERSONAL PORTABLES 

$5.99 

"WE STOCK A COMMIE LAIIE OF 
FLOPPY DISKS 

ACCESSORIES 
FAMOUS BRAND DELUXE CLEANING 

SYSTEM w /R.UD 39 
WATTS STYLUS CLEANER .99 
AUDIO TECHNICA AT605 $16.49 
AUDIO TECHNICA AT6002 EAU $4.49 
AUDIO TECHNICA AT607 $1.99 
AUSOP VMS /BETA CLEAMBt....S13.99 
NORTRONICS VCR -130 VHS- /BETA .$16.49 
NORTRONICS VCR -50 

DELUXE VTR KR $19.49 
AUDIO TECHNICA LS-1 

LIFESAVER SYSTEM $6.79 
AUDIO TECHNICA PDO COMPLETE 

CLEANING SYSTEM $14.89 
AUDIO TECHMCA AT6010 

DISK WISK $3.89 
ROBINS TURNTABLE LIGHT $9.99 

GAMES /COMPUTERS 
ATARI 800 48K $484.00 
ATARI 400 
NEW ATARI 1200 64K.CALL j PRICE 
VIC 64 64K 375.00 
VIC 20 139.00 
COLECOVISION 169.00 
INTELUVISION II 143.00 
ATARI CX -5200 194.00 
ATARI CX -2600 $95.00 
TEXAS INSTRUMENT 99/4 CALL 
TIMEX SINCLAIR NEW LOW PRICE 

*WE STOCK A COMPLETE UNE OF 
SOFTWARE BY ACTIVISIONCOLECO 

20th CENTURYM-NETWORKHES 
PARKER BROS -U.S. GAMESNUFKOF 

MATTEL IMAGICSTARPATH 
CREATIVE SOFTWARETARA 

COMPUTER A wt 
NORTRONICS(CMP144) 

Head E Tape Path Cleaner.$5.99 
NORTRONICSICMP145) 

Disk Head Cleaner $18.69 
NORTROrICSICMP160) 

CRT Screen Cleaner $5.99 
NORTRONIC51CMP1621 

Head Spray Cleaner 160z $9.49 
NORTROMCSICMPS07) 

Cleaning Swabs $9.49 

WE CARRY A COMPLETE tmi DE COMPUTER HARDWARE AND SOFTWARE- 
PLEASE CAL US FOR PRICE 01107á5! 

15 PARK ROW, NEW YORK CITY N.Y. 10038 
CALL TOLL FREE 14800) -221 -3191 IN NEW YORk: (212) 233-0747 
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This listing of new LP /Tape releases is designed 
to enable retailers and radio programmers to be 
up -to -the minute on available new product. The 
following configuration abbreviations are used: 
LP- album. EP- extended play: CA- cassette; 
8T -8 -track cartridge. Multiple records and /or 
tapes in a set appear within parentheses follow- 
ing the manufacturer number. 

POPULAR ARTISTS 

ALLEN. VEE 
All About Love 

LP MCA 5398 58.98 
CA MCA C -5398 58.98 

CARRASCO, JOE "KING" 
Party Weekend 

LP MCA MCA -5404. 58.98 
CA MCA C -5404 .58.98 

CONLEE, JOHN 
Greatest Hits 

LP MCA MCA -5405 58.98 
CA MCA C -5404 $ 8.98 

DRAMARAMA 
You Drive Me 

EP? Recs. (Binky 101) $2.98 

EGAN, WALTER 
Wild Exhibitions 

LP Backstreet BSR -5400 S8.98 
CA BSRC -5400 58.98 

EMBARRASSMENT 
Death Travels West 

EP Fresh Sounds FS204 

FELDER, WILTON 
Gentle Fire 

LP MCA MCA -5406 58.98 
CAMCAC -5406. .....__ ._.._ 58.98 

New LP /Tape Releases 
GARDNER, BURGESS 

Music -Year 2000 
LP MCA MCA -5399 58.98 
CA MCAC -5399 $ 8.98 

KROKUS 
Headhunter 
LP Arista AL 8623 

LOVE, BRAD 
Brad Love 
LP MCA MCA -5371 58.98 
CA MCAC -5371 58.98 

McMAHON, GERARD 
No Looking Back 
LP Full Moon /Warner Bros. 23784 

NAKED EYES 
Naked Eyes 

LP EMI America ST -17089 

RIVERS, JOAN 
What Becomes A Semi -Legend Most 

LP Geffen Gí154007 

TALAS 
Sink Your Teeth Into That 

LP Relatively EMCL -1 1 

WAR 
The Music Band Jazz 

LP MCA MCA-5411 S8.98 
CA MCA C -541 1 $8.98 

WHO, THE 
Who's Greatest Hits 

LP MCA MCA -5408 58.98 
CA MCA C -5408 58.98 

WILLIAMS, DON 
Yellow Moon 

LP MCA MCA -5407 58.98 
CA MCA C -5407 58.98 

YOUNGER, JAMES & MICHAEL 
James & Michael Younger 

LP MCA MCA -5391 $8.98 
CA MCAC -5391 $8.98 

Have you ever heard 
a cassette sound like real music? 

You've had your hair blown, 

your glasses shattered... 

DX4/90 

TO MAKE A CASSETTE SOUND 
LIKE MUSIC, YOU'VE GOT 
TO KNOW WHAT MUSIC 
SOUNDS LIKE. 

Other than making tape, most cassette manu- 
facturers have nothing to do with music. Denon, 
on the other hand, has been in the music business 
for well over seventy years. Denon professional 
equipment can be found in almost every single 
Japanese radio station and recording studio. 
Denon is the company credited with the develop- 
ment of the PCM recording process, a develop- 
ment which has already revolutionized the entire 
recording industry. And, when it comes to tape, 
Denon has been making it for over twenty -five 
years. 

CASSETTE TAPES CAN MEASURE 
ALIKE AND STILL 
SOUND DIFFERENT. 

Serious audiophiles know that components 
with identical specifications can sound noticeably 
different. Conventional measurement techniques 
do not explain this phenomenon, so words such 
as "musical" are often used to describe sound 
that possesses the "life- like" characteristics of 
real music. 

THE FIRST TRUE MEASUREMENT 
OF TAPE SOUND QUALITY 

The reason conventional tape testing measure- 
ments do not tell the whole performance story is 
that they are based on simple test tones rather 
than complex musical signals. 

Denon adopted a unique means for measuring 
Dynamic Distortion, the distortion created on the 
tape by actual musical signals. By specifically 
developing formulations to reduce Dynamic Dis- 
tortion, Denon was able to significantly improve 
DX Tape's ability to accurately recreate the sound 
of real music. It is no wonder that Denon DX- 
Tape is rapidly becoming the first true "audio- 
phile's " cassette. 

maamilima0 DENON 
now listen to real music. imagine what wte'Idonext 

NoponCelumlua Co.. Lie No u.r4..cw....,.. a.row. ..w rm.,a, 
0..n Amer.. izrLow Onve . r.07006 

Al ROCK FOR SALE! Afik 
THIS MONTHS FEATURES: 

TOUR PROGRAMS 

Iron Maiden $6.00 
Ozzy 53.00 
Black Sabbath 53.00 
Boston 53.00 
Tom Petty $3.00 
Van Halen '82 $6.00 
Go Go's $3.00 
Journey $3.50 
REO $3.00 
English Beat $5.00 
Stones '81 55.00 
Fleetwood Mac S3.00 

POSTERS 
$3.50 

Ozzy 
Black Sabbath 
Adam Ant 
Judas Priest 
Iron Maiden 
Edward Van Halen 
David Lee Roth 
Go Go's 
Def Leppard 
Journey Frontiers 
Duran Duran 
Culture Club 

DECALS 
$2.50 

Iron Maiden 
Van Halen 
Stray Cats 
Loverboy 
Pink Floyd 
Judas Priest 
Ozzy 
Rush 
Police 
Rolling Stones 
Journey Frontiers 
Grateful Dead 

Also available: Buttons.Patches, Stickers, plus many more artists! 
All prices listed are retail All fully licensed merchandise. 

Free catalog available. When ordering send check or money order plus S1 00 lot shipping and 
handling. California residents add 6 sales lax 

Call toll free 1- 800 -852 -3087 In California 1 -800- 852 -8871 

Dealer CALIFORNIA POSTERS 
inquiries invited! 6601 Elvas Avenue 

Sacramento, California 95819 

Z Z TOP 
Eliminator 

LP Warner Bros. 23774 

JAZZ 

BASIE, COUNT 
Basie's Best 

LP Pausa PR901 3 

BYRD, DONALD, GIGI GRYCE JAZZ 
LABORATORY, & CECIL TAYLOR 
QUARTET 
At Newport 

LP Verve (Japan) UMV-2564 59.98 
CA UVC -2564 59.98 

EDISON, HARRY, see Lester Young 

ELDRIDGE, ROY, see Lester Young 

FITZGERALD, ELLA 
Gershwin Songbook 

LP Verve (France) 2615 -063 (51 534.90 

GETZ, STAN 
Getz Au -Go -Go 

LP Verve (Japan) UMV 2075 59.98 
CA UCV 2075 59.98 

GOODMAN, BENNY 
Sing, Sing, Sing 

LP Pausa PR901 2 

GRYCE, GIGI, JAZZ LABORATORY, see 
Donald Byrd 

HOLIDAY, BILLIE 
The Essential 

LP Verve (Japan) UMV 2600 $9.98 
CA UCV 2600 59.98 

KRUPA, GENE 
The Exciting 

LP Verve (Japan) UMV 2594 59.98 
CA UCV 2594 59.98 

LONGO'S PAT, SUPER BIG BAND, & 
FRANK SINATRAJR. 

Billy May For President 
LP Town Hall S33 

MONK, THELONIOUS 
Monk 

LP Pausa PR901 4 

MULLIGAN, GERRY 
Concert In Jazz 
LP Verve (Japan) UMV 2652 59.98 
CA UCV 2652 59.98 

POWELL, SARA JORDAN 
Affectionately, Sara 

LP Powerhouse 1002 

SINATRA, FRANK, JR., see Pat Longo's 
Super Big Band 

TAYLOR, CECIL, QUARTET, see Donald 
Byrd 

WALDRON, MAL 
One Entrance, Many Exits 
LP Palo Alto PA801 4N 

(Continued on page 53) 

Survey For Week Ending 4/23/83 

Mcne 
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1 

TITLE 

Artist 
Label, No. (Dist. Label) 

BILLY JOEL 1974 
Plano Man 
Columbia PE 32544 

39 DAVID BOWIE 
The Rise And Fall 
Of Ziggy Stardust 
RCA AYLI -3842 

WEEKS 
AT .#1 

l 

1972 

Dist 

Co 

CBS 

RCA 

Suggested 
List 

Prices 

LP, 

Cassettes. 
BTrack 

5 35 THE WHO 
Who Are You 
MCA MCA 37003 

1978 

MG 

6 25 THE PRETENDERS 1981 
Extended Play 
Sire SIR 3563 WEA 

4 33 

6 2 27 

THE WHO 1971 
Meaty, Beaty, Big And Bouncy 
MG 37001 

JOE JACKSON 1979 
Look Sharp! 
ARM 3187 

MG 

3 33 THE WHO 
Live At Leeds 
MG 31000 

1970 

MG 

5.98 

5.98 

5.98 

5.98 

5.98 

5.98 

Z 

3C 

TITLE 

Artist 
Label, No. (Dist. Label) 

Dist. 
Co. 

26 33 11 SPYRO GYRA 

Morning Dance 
Infinity 37148 

1979 

27 35 7 TOTO 
Hydra 
Columbia PC-36229 

1979 

MCA 

COL 

Suggested 
List 

Prices 

LP, 

Cassettes, 
8 -Track 

5.98 

28 36 9 LOGGINS AND MESSINA 1976 
"Best Of Friends" 
Columbia PC -34338 COL 

29 32 7 BOZ SCAGGS 
Hits 
Columbia PC -36841 

1980 

COL 

30 21 29 STEELY DAN 
Katy Lied 
MG 37043 

1915 

8 43 CAROLE KING 
Tapestry 
Epic PE 34946 

1971 

CBS 

9 33 JANIS JOPUN 
Greatest Hits 
Columbia PC-32168 

1973 

CBS 

10 16 11 TOTO 
Toto 
Columbia PC-35317 

1978 

COL 

11 19 25 DON McLEAN 
American Pie 
United Mists LN 10037 

1971 

CAP 5.98 

12 10 35 TOM PETTY Si THE 
HEARTBREAKERS 1977 
Tom Petty & The Heartbreakers 
MG 37143 MG 5.98 

13 

14 

15 21 TOM PETTY & THE 
HEARTBREAKERS 1978 
You're Gonna Get It! 
MG 37116 MCA 5.98 

12 39 DAN FOGELBERG 1974 
Souvenirs 
Epic PE 33132 CBS 

15 11 37 THE MONKEES 1976 
The Monkees' Greatest Hits 
Piste ABM 4089 IND 5.98 

16 22 25 JOHN LENNON 
Mind Games 
Capitol SN-16068 

1973 

CAP 

17 24 41 DAN FOGELBERG 1975 
Captured Angel 
Epic PE 33499 

18 13 31 

CBS 

ALAN PARSONS PROJECT 1979 
Eve 
Mista 9504 

19 20 

20 23 

INO 

41 DAN FOGELBERG 1972 
Home Free 
Epic Stock PC 31151 CBS 

5.98 

5.98 I 

15 THE WHO 
Odds and Sods 
MG 37169 

1974 

MCA 

21 17 23 RUSH 
Caress of Steel 
Mercury SRMI.1048 

1975 

POL 

22 18 29 RUSH 
Rush 
Mercury SRMI-1011 

1975 

POL 

5.98 

5.98 

5.98 

23 14 38 DAN FOGELBERG 1977 
Nether Lands 
Epic PE 34185 cos 

24 27 7 PSYCHEDEUC FURS 1981 
Talk Talk Talk 
Columbia PC 37339 COL 

25 34 9 AL GREEN 
Greatest Hits Vol. I 

Nathan 5283 

1975 

IND 5.98 

31 28 11 THE MOODY BLUES 1969 
On The Threshold Of A Dream 
Deram DER -18025 

32 29 29 RUSH 
Fly By Night 
Mercury SRM1.1023 

33 37 7 KENNY LOGGINS 
Celebrate Me Home 
Columbia PC -34655 

34 40 11 STEPPENWOLF 
16 Greatest Hits 
MG 37049 

35 30 35 STEELY DAN 
Can't Buy A Thrill 
MG 37040 

36 26 11 DAVID BOWIE 
Diamond Dogs 
RCA AYL13889 

37 38 13 JOHN LENNON 
Rock N Roll 
Capitol SN 16069 

38 44 25 STEELY DAN 
Pretzel Logic 
MG 31042 

39 39 11 JANIS JOPLIN 
Pearl 
Columbia PC 32168 

40 45 11 BILLY JOEL 
Turnstiles 
Columbia PC -33848 

41 31 23 STEELY DAN 
Countdown To Ecstasy 
MG 37041 

42 46 27 THE BEATLES 
Rock 'N' Roll Music Vol- Il 
Capitol SN-16O21 

43 41 5 THIS YEAR'S MODEL 
Elvis Costello 
Columbia PC 35331 

44 48 25 STEELY DAN 
The Royal Scam 
MCA 37044 

MG 5.98 

POL 5.98 

1975 

POL 5.98 

1977 

COL 

1973 

MG 5.98 

1972 

MG 5.98 

1974 

RG 5.98 

1975 

GP 5.98 

1974 

MG 5.98 

1971 

COL 

1976 

COL 

1973 

MCA 5.98 

1976 

CAP 5.98 

1978 

COL 

1976 

MG 5.98 

POL 5.98 

MG 5.98 

1976 

IND 5.98 

RCA 5.98 

1979 

WEA 

45 49 11 MOODY BLUES 1968 
In Search Of The Lost Chord 
()cram Der 18017 

46 25 11 JIMMY BUFFETT 1977 
Changes In Latitudes, Changes 
In Attitudes 
MG 37150 

47 47 3 MARVIN GAYE 
Greatest Hits 
Motown M5-191 

48 LOU REED 1977 
Walk On The Wild (The Best Of) 
RCA AYL 13753 

49 

50 

42 5 BETTE MIDLER 
The Rose Soundtrack 
Allants 16010 

BLUE OYSTER CULT 1978 
Some Enchanted Evening 
COL PC -35563 COL 

5.98 
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Retailing 
Market Growing For Surveillance Systems 

By EARL PAIGE 

LOS ANGELES -Articles sur- 
veillance system marketers, long in- 
volved in selling anti -shoplifting de- 
vices to apparel stores, are looking 
increasingly to record /tape outlets 
and, more recently, video stores. A 
dramatic example is 3M's experi- 
ment with a Tower Records unit 
(Billboard, April 9), indicating in- 
creased competition among surveil- 
lance system firms. 

With system marketers vying 
more aggressively, and with prices 
moving correspondingly downward, 
retailers are becoming more open to 
trying anti -shoplifting units. This is 
especially so in terms of open dis- 
play of prerecorded cassettes, video 
games and personal computer soft- 
ware -high ticket. theft -prone mer- 
chandise. But all this is not to say 
that record /tape retailers are rush- 
ing to place orders for anti -shop- 
lifting units. Many report various 
reasons for caution and skepticism. 

Interestingly, some retailers have 
worked with one or another system 
for years, and to a great extent, as a 
lab for the manufacturer. Thus. 
some retail firms have a vast famil- 
iarity with anti -shoplifting devices, 
while others have never seriously 
considered installations. 

Making it difficult for surveil- 
lance systems makers to make in- 
roads in the record /tape business is 
the long evolving philosophy of how 
to merchandise prerecorded cas- 
settes. Retailers already investing in 
spaghetti boxes, long Lieberman 
boxes and other existing or evolving 
packages are loath to invest further. 

Equally significant is the increas- 
ing popularity of prerecorded cas- 
settes, in or out of locked display. As 
cassettes continue to eclipse LPs. 
more and more retailers are taking a 
second look at open display and at 
surveillance systems. 

No better example of the long 
look exists, possibly, than Western 
Merchandising, where executive 
vice president Walter McNeer says 
the firm has worked for five years 
with Check Point Systems, based in 
Thorofare, N.J. The 103 -unit chain 
has Check Point in just three stores. 
At the same time, Western recently 
acquired 15 Flipside stores, which 
already have systems made by Sen- 
sormatic, the long- established brand 
leader in record /tape antishoplift- 
ing systems. 

While not caring to reveal too 
many "expensive lessons" to the 
competition, McNeer does indicate 
some advantages and disadvantages 
for both systems. Overall, Check 
Point gets high marks because its ra- 
dio frequency technology virtually 
eliminates the phenomenon called 
"false alarm." Sensormatic Elec- 
tronics Corp., the Deerfield, Fla. - 
based pioneer, earns respect from 
McNeer for its improved exit door 
detection design. 

If there is a marketing battlefield 
developing, it could be between the 
radio frequency firms and the elec- 
tromagnetic technology represented 
by Sensormatic, Knogo and 3M, 
though the latter also offers a radio 
unit used in the apparel business. 
This is the belief of Roy Edwardsen, 
director of marketing, Check Point 
Systems, a leading radio frequency 
system marketer. 

Discussing what he feels is his 
firm's chief advantage, Edwardsen 
points out the basic problem he sees 
with magnetic systems. Just as at an 
airport one person's set of keys may 
trigger the alarm while the next one 
in line walks through with no prob- 
lem, there are numerous items at re- 
tail that can trigger false alarms. 

Three components of Sensormatic's anti -shoplifting mechanisms: right, the new Shopkeeper for smaller stores; top 
left, the desensitizing module; bottom left, the wand desensitizing an LP. 

"Baby carriages, three -ring note- 
books, a lot of commonly carried 
items can trigger magnetic systems." 
A result, claims Edwardsen, is that 
systems are thus turned down in 
magnitude to the point where they 
are "perhaps only 50% efficient." 

Newer companies entering the ar- 
ticles surveillance field are bringing 
correspondingly new technology, 
says Boyd Garbutt, formerly with 
Sensormatic and now director of 
D /tech, Nashua, N.H. 

D /tech, Sekurtag and Check 
Mate Systems are all involved in ap- 
parel stores, though their systems 
could be adapted for record /tape 
outlets. A spokesman for Sekurtag, 
however, says the firm cannot cur- 
rently fill orders outside the apparel 
field. 

The D /tech system involves the 
transmission of two ultra -high fre- 
quencies and a modular store design 
detection unit that avoids pedestals 
or the more obvious entrance block- 
ing designs, Garbutt points out. 
D /tech also has a radio frequency 
system. 

The D /tech dual ultra -high fre- 
quency system sells for around 
$7.000, with appropriate volume dis- 
counts applying. The tag, an inch 
and a quarter wide with metal inside 
it, is reusable and washable and 
comes in beige and gray. "If you 
look at a lot of the reusable white 
tags, they are dirty and look shop- 
worn," says Garbutt. D /tech also 
eliminates the need for dedicated 
AC electrical lines. 

Evidence that record /tape stores 
are increasingly more interested in 
anti -shoplifting devices comes from 
Peter Berlin, whose Report On 
Shrinkage is subscribed to by nu- 
merous chains ( "We go to all Record 
Bar stores "). Berlin says shoplifting 
is at about 2% of store gross in the 
U.S., though it may be creeping up- 
ward in some types of outlet. 

Check Point's basic unit is $3,800 
for one system. Tags, an inch and a 
half square, run from five cents 
down. Multiple units, of course, com- 
mand various levels of price dis- 
count. 

If there is one oft -mentioned 
handicap for the Check Point and 
3M radio frequency system it is the 
large tag required. At an inch and a 
half, the tag tends to dominate a cas- 
sette package. Still, the larger tag is 

necessary, say engineering- minded 
retailers like McNeer, because of the 
radio tuning. 

Large tags have been no special 
handicap in apparel retailing be- 
cause garments are routinely fes- 
toned with various tags. In fact, 3M's 
Helen Wagner points out that the ra- 
dio frequency system utilizes a very 
conspicuous red tag that signals the 
tooned with various tags. In fact, 
3M's Helen Wagner points out that 
the radio frequency system utilizes a 
very conspicuous red tag that signals 
the security application. 

Also, as one 3M representative 
notes, the psychology for retailers is 

to enhance the perception of the cus- 
tomers that "everything in the store 
is tagged." In fact, not everything 
need be tagged. 

While retailers debate various ap- 
plications and requirements, Check 
Point is stressing its intention to tar- 
get record /tape retailers -but with 
reservations. 

"The record /tape business has 
been soft recently and we have had 
credit problems with some chains," 
says Edwardsen. "But 1 just came 
from a month -long sales seminar, 
and I beat up our sales force to go 
out after the record stores -solvent 
ones." 

Check Point is also optimistic 
about the video specialty store mar- 
ket. With movies coming down in 
price and more emphasis being 
placed on sales, Edwardsen says he 
feels that video stores will go to more 
unlocked and open display, necessi- 
tating security systems. 

Most retailer reluctance to install 
anti -shoplifting devices stems from 
the perception the dealers have of 
their shrinkage problem, says Brad 
Kane. director of marketing admin- 
istration for Sensormatic, which 
claims a 75% -80% market share in 
Surveillance Systems for record/ 
tape stores. "They either think 
shrinkage comes from paper control 
or internal theft," Kane says. "With 
so many stores now going to com- 
puters, the loss by errors in paper- 
work doesn't stand up anymore. Nor 
does internal theft seem to approach 
shoplifting. 

"Price Waterhouse's Peter Berlin 
report cites a vivid example of what 
shoplifting means as opposed to in- 
ternal theft. If 20% of a store's 1,000 
employes stole $1,000 a year, the to- 

tal shrinkage would be $200,000. 
But if only 1% of the store's custom- 
ers stole just $50 a year and there 
were two million customers, the loss 
would be $1 million." 

Kane. with the zeal of a salesman, 
says the cost factor should not deter 
retailers. Sensormatic has recently 
introduced its least expensive sys- 
tem, the Shopkeeper, at around 
$2,650. Other systems run in the 
$5,000 area but are available on 
rental plans for as little as $100-$200 
a month. "We are very flexible" in 
terms of rental or lease applicable to 
purchase, he notes. 

Sensormatic is by no means mar- 
ried to the keeper box system. In 
fact, it has another system, long suc- 
cessful in supermarkets, that it is 

now testing in video stores. Kane 
notes that the lack of standarization 
in videocassette packaging has lim- 
ited keeper box design for use in 
video specialty stores. 

Kane believes that the question of 
how conspicuous anti -shoplifting 
devices should be depends on the 
stores' environment. "A store in a 
high crime area wants a very ob- 
vious detection pillar installation. 
On the other hand, a store in an af- 
fluent mall will want to be under- 
stated and let the tickets or keeper 
boxes be the deterrent." 

Sensormatic's recent introduction 
of the "Sensormat," a configuration 
that fits out of sight under rugs or 
tiles or can be built into the store by 
the contractor, is aimed at the under- 
stated philosophy. The firm now has 
four configurations: the pedestal de- 
tection pillar system, an overhead 
detector system, the mat unit and the 
Shopkeeper. 

The 3M test installation offers an- 
other contrast. here, the detection 
exit is at the entrance to the internal 
cassette department, not at a main 
door. Customers are cautioned that 
they must pay for items before leav- 
ing the department. 

Although still in the testing stage 
at Tower's Broadway store in Sacra- 
mento, 3M's model 1750, adapted 
for record /tape /video outlets, offers 
many benefits, according to area 
representative Armando Cota. A 
chief one is cost. 

According to Cota, a one -panel 
detection system for a single door- 
way installation would run around 
$1.695. The 3M DS I tags for prere- 
corded cassettes. three inches by an 
eighth of an inch, run six to 14 carts 
depending on quantity. A one -panel 
installation, Cota estimates, would 
give a store three feet of surveillance 
area on both sides of a panel. The 
panel would be 18 inches in width 
and extend to a foot below the top of 
the door. 

Tests at the Tower unit have re- 
vealed that 3M needs what Cota 
calls a "more aggressive" tape in 
terms of adhesive power. It is readily 
available. 3M is also working on a 
dispenser gun to facilitate tagging. 

Perhaps the most ingenious point 
of the 3M system is the twin plane 
sensitizing technique. Cota explains 
that, typically, shoplifters will con- 
ceal a tape in a vertical position. 
Were the cassettes tagged in only 
one position, a "dead area" could 
theoretically exist that might escape 
the exit detection. However, by tag- 
ging both vertically and horizon- 
tally, 3M has eliminated any chance 
of nondetection, Cato claims. 

The alarm beep 3M utilizes is 

somewhat "softer" than those at air- 
ports -the use of which, Cato points 
out, has aided greatly in condi- 
tioning the consumer. The idea is to 
deter theft. not to make people be- 
lieve they are under arrest, Coto 
points out. 

Western Merchandising's Jamey 
Rose notes that the Sensormatic sys- 
tem used in the acquired Flipside 
stores, and now in Western's Austin 
"superstore," has five different 
sound alarms. 

"SCRATCH FIXERTM" 
IT'S NEW 

IT WORKS 
IT MAKES MONEY! 

Until now cleaning was the best you could for records. 
Those hairline scratches and dust caused background 
noises your customers lament can now be your PROFIT 
and theirs. 

SUGGESTED RETAIL S7.95 FOR 2 OZ. BOTTLE 
Generous Discounting Structure. 

Call for full details 
1- 800 -531 -5137 Nat'l WATS 

(1- 800 -252 -8005 in Texas) 
TWX 910- 870 -1542 USA 

Microlon Inc.. P.O. Box 1529. San Marcos, TX 78666 
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Retailing 

Game Monitor 
List Prices Hovering 

Around The $30 Mark 
By TIM BASKERVILLE 

Tentative release schedules from 
the major video game cartridge 
manufacturers show initial list prices 
holding around the $30 level, with 
several Atari entries reaching as 
high as $39.95 and selected Imagic 
and Parker games to be out at a low 
of $24.95. 

Nine companies providing release 
calendars to Video Marketing Game 
Letter for analysis mention a total of 
83 specific new titles (including 
some duplications upon release in a 
variety of formats). Of these, more 
than one -quarter are licensed from 
other non -game media. The increas- 
ing emphasis on children's games 
first noted at the last CES is repre- 
sented by three Sesame Street games 
due from Atari in August, a Coleco 
VCS "Smurf Rescue," and Parker's 

"Strawberry Shortcake," due out in 
July. 

Generally, the rate of release per 
company is slowing, the exception 
being Atari, with eight games on tap 
for August. Pre -testing is also taking 
a far bigger role than before, as evi- 
denced by Imagic's decision to with- 
draw its previously announced "Sky 
Patrol" before it even lit the market. 

Films will continue to be a major 
source for new game titles, with a 
"Rocky" game coming for the Cole - 
coVision system in June, James 
Bond and Popeye games due from 
Parker in various formats through- 
out the summer, and "M *A *S *H" 
and "Porky's" among :he Fox Video 
Games releases. 

Arcade spinoffs are weakening 
(Continueá on page 53) 
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Vid Connection 
Teaches Dealers 

Continued from page 27 

amateurs. Credibility begins at the 
point of sale." 

The other edge is the value of 
training "beyond the store location." 
This gets into the image of the logo 
and store. Often using the Mc- 
Donald's idea as a model, he points 
out that all 150 of the chain's units 
have a great degree of continuity. 

Two refinements of the school, in 
North Dartmouth, Mass., set for 
roll -out soon are workshops on the 
road, or taking the school to the 
dealers; and dealer councils, already 
launched. "These councils in various 
markets have a board, rules, minutes 
kept of meetings, funding with the 
chair people regularly reporting into 
Syosett," Tenzer says. 

In addition to drawing on aca- 
demic experts and professional 
people in the field for instructors -a 
CPA, an attorney, advertising 
people, an interior designer, factory 
sales reps and other video store own- 
ers -the school's director anchors the 
whole program. Frank R. Lucca 
comes from a background of federal 
training projects for teachers in 
Massachusetts. He was also on the 
teaching staff of the Attleboro 
school system. But most providently, 
he is also a former Video Connec- 
tion store owner. 

In an important sense, Video Con- 
nection's marketing thrust is double - 
barreled. Its one aim is to target the 
93% of the population that's not now 
into video, leaving the other video 
specialty stores to shoot at the same 
5% of customers who own VCRs, 
Tenzer says. Thus the eight -page, 
full -color brochure direct mail cam- 
paign and national advertising. 

However, Video Connection is not 
as yet totally national. Therefore, the 
brochure and ad copy includes the 
message that new franchises are 
available. The pitch is not dominant 
in the copy, but comes across. 

While the national ad concept is 
designed to drive consumers into the 
chain's established stores, Tenzer 
points out, it also creates the ground- 
work for territories where the fran- 
chising firm is building. Not tipping 
his whole hand, Tenzer indicates 
that Video Connection is targeting 
the West. 

Alternatives At 
Vibrations Chain 

Continued from page 27 

fer's business, and "Tape Heaven" is 
promoted as consisting of more than 
20,000 titles. The display is at once 
his pride and pain. 

The pride comes from having fig- 
ured out how to have both "open" 
display and ultimate security. The 
answer: the popular "monkey hand 
hole" plexiglass front and a con- 
veyor belt along the bottom that 
sends the selected cassette to a 
locked receptacle bin. Schaffer says 
several refinements were made be- 
fore the larcenous ingenuity of some 
of his young customers was finally 
overcome. 

These custom -designed fixtures 
are in two of Schaffer's three stores. 
He has tried Sensormatic's system in 
the third, but even there, he is now 
about to totally switch to the custom 
monkey hole display. 

Because alternative merchandise 
is so dominant, representing close to 
20% of the action, it always works its 
way into Schaffer's conversation. 
Just one item, greeting cards, pays 
the rent nut, he discloses. 

Video 
Music Programming 

As of 4/13/83 

MTV Adds & Rotation 
This report does not include those videos in recurrent or oldie rotations. For 
further information, contact Buzz Brindle, director of music /programming. 

MTV (212) 944 -5399. 

MTV NEW VIDEOS ADDED: 
Martin Briley, "Salt In My Tears," Mercury 
Goanna Band, "Solid Ground," Atco 
Tom Petty, "Change Of Heart," Backstreet 
Red Rockers, "China," 415 /Columbia 
Rick Springfield, "Affair Of The Heart," RCA 
Pete Shelley, "Telephone Operator," Arista 

MTV HEAVY ROTATION (3 -4 plays a day): 
Brian Adams, "Cuts Like A Knife," A &M 
After The Fire, "Der Kommissar," Epic 
Def Leppard, "Photograph," Mercury 
Falco, "Der Kommissar," A &M 
Fixx, "Red Skies," A &M 
Inxs, "The One Thing," Atco 
Michael Jackson, "Beat It," Epic 
Michael Jackson, "Billie Jean," Epic 
Journey, "Separate Ways," Columbia 
Men At Work, "Overkill," Columbia 
Modern English, "I Melt With You," Warner Bros. 
Planet P, "Why Me," Geffen 
Triumph, "A World Of Fantasy," RCA 
U2, "New Years Day," Island 

* * * 
MTV MEDIUM ROTATION (2 -3 plays a day): 
Berlin, "The Metro," Geffen 
Michael Bolton, "Fools Game," Columbia 
David Bowie, "Let's Dance," EMI America 
Jon Butcher Axis, "Life Takes A Life," PolyGram 
The Call, "When The Wall Came Down," PolyGram 
Chris DeBurgh, "Don't Pay Ferryman," A &M 
Divinyls, "Boys In Town," Chrysalis 
Thomas Dolby, "She Blinded Me With Science," Capitol 
Duran Duran, "Girls On Film," Capitol 
Duran Duran, "Save A Prayer," Capitol 
The Flirts, "Jukebox," O 
Eddie Grant, "Electric Avenue," Portrait 
Heaven 17, "Let Me Go," Arista 
Billy Idol, "White Wedding," Chrysalis 
Madness, "Our House," Geffen 
Naked Eyes, "Always Something There To Remind Me," EMI America 
Prince, "Little Red Corvette," Warner Bros. 
Patrick Simmons, "So Wrong," Elektra 
Stray Cats, "Runaway Boys," EMI America 
Styx, "Heavy Metal Poisoning," A &M 
Thompson Twins, "Love On Your Side," Arista 
Ultravox, "Reap The Wild Wind," Chrysalis 

* * * 
MTV LIGHT ROTATION (I -2 plays a day): 
ABC, "All Of My Heart," Mercury 
A Flock Of Seagulls, "Wishing," Arista 
Joan Armatrading, "Drop The Pilot," A &M 
Bananarama, "Na Na Hey Hey," PolyGram 
Blanket Of Secrecy, "Say You Will," Warner Bros. 
The B'zz, "Get Up Get Angry," Epic 
Culture Club, "Time," Virgin /Epic 
Drivers, "Stolen Treasures," No Label 
Echo & the Bunnymen, "The Cutter," Sire 
English Beat, "I Confess," IRS 
Golden Earring, "The Devil Made Me Do It," 21/ PolyGram 
Peter Godwin, "Images Of Heaven," PolyGram 
Molly Hatchet, "What's It Gonna Take," Epic 
Robert Hazard, "Escalator Of Life," RCA 
Garland Jeffreys, "El Salvador," Epic 
Garland Jeffreys, "What Does It Take," Epic 
Duke Jupiter, "I'm Available," Coast To Coast 
Kajagoogoo, "Too Shy," EMI America 
Kinks, "Come Dancin'," Arista 
Nick Lowe, "Raging Eyes," Columbia 
Gary Moore, "Always Going To Love You," Atco 
Neeva, "Blue Star," MSI Quality 
Night Ranger, "Sing Me Away," Boardwalk 
Ric Ocasek, "Jimmy Jimmy," Geffen 
OMD, "Telegraph," RCA 
Robert Palmer, "Pride," Island 
Saga, "Wind Him Up," Portrait 
Scandal, "Love Has Got A Line On You," Columbia 
Simple Minds, "Someone, Somewhere In Summertime," A &M 
The Stranglers, "European Female," Epic 
Suburbs, "Waiting," PolyGram 
Sylvester, "Hard Up," Megatone 
Takanaka, "Thunderstorm," Amherst 
Toyah, "Thunder In The Mountain," Safari 

* * * 
MTV WEEKEND EVENTS: 
SATURDAY CONCERTS: Kansas, April 23 
SUNDAY SPECIALS: Men At Work, Divinyls, Inxs, April 24 
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Video 

FILM NOIR -The Call, on Mercury/PolyGram, have completed a video clip for 
"When The Walls Came Down," directed by Patrick Kriwanek and produced 
by Juanita Diana and Michael Feeney, the three principals in San Francisco's 

Video Caroline. 

British Distributor Using 
New Anticounterfeit Paper 

LONDON -Video Programme 
Distributors here is using a new form 
of security paper for the outer pack- 
aging of cassettes, claiming it "can- 
not be counterfeited." The security 
device is in the form of a metal strip 
which is incorporated within the pa- 
per sleeve, and the process is the 
same as that used in Britain in the 
manufacture of bank notes. 

Brian Payne, managing director, 
says: "We've been researching vari- 
ous anticounterfeit methods for 
some time, but now we've hit on 
something that can't be reproduced. 
This paper is available only to secu- 
rity- cleared printers, and its usage is 

carefully monitored from the manu- 

CBS /Fox Introduces 

New `Classics' Series 
NEW YORK- Following the lead 

of other manufacturers, CBS /Fox 
Video is identifying a special group 
of its titles as "classics" and promot- 
ing them separately from other titles. 

The "CBS /Fox Video Collection" 
label applies to three titles released 
this month: "Marty," "Inherit The 
Wind" and "Witness For The Prose- 
cution." Suggested retail price for all 
three is $49.98. The titles will be 
identified with a silver and black la- 
bel. 

facturing stages right through to de- 
livery of the printed sleeve." 

Apart from offering a means for 
trading standards officers to identify 
the difference between counterfeit 
and genuine product, Payne says: 
"We're sure the measure will be a 
really effective deterrent because the 
strip is clearly visible, so a dealer can 
tell at a glance whether the software 
is legitimate. And if there's any mi- 
nor doubt, he needs only to tear the 
edge of the paper to reveal the metal 
strip." 

Payne says the video industry in 
Britain is delighted with the results 
achieved by the trading standards 
officers, officials empowered to take 
action over any range of goods 
which purport to be something they 
are not. They operate under the pro- 
visions of the Trades Description 
Act. 

Says Payne: "We're hopeful that 
government legislation increasing 
the penalties for copyright theft will 
soon come into force. But over all 
that, it's still the responsibility of the 
distributor to use every means at his 
disposal to protect his product." 

Video Programme Distributors is 
starting use of its metal strip device 
with the release of "Gone In 60 Sec- 
onds," for which the company is re- 
ported to have paid an advance 
guarantee of $150,000. 

Japanese Software Companies 
Launching Rental -Only Program 

By SHIG FUJITA 

TOKYO -Thirteen of Japan's 
leading video software firms are tak- 
ing part in a new rental scheme de- 
vised by the Japan Video Assn. 
(JVA) and set to be introduced April 
21 in an initial 70 -80 stores nation- 
wide. 

According to Saburo Kusoniki, 
JVA secretary general, the outlets in- 
clude bookstores and hardware out- 
lets as well as software specialists. 
Their number is expected to grow to 

around 800 by the end of this year. 

The JVA member companies in 

the scheme -Toho, Shochiku, Daiei, 
Nikkatsu, Kodansha, Dentsu Mov- 
ies, Nippon TV Video, Recruit, Pack 

Three Firms 
Get March 

RIAA Awards 
NEW YORK -The video divi- 

sion of the RIAA certified five 
gold and two platinum awards 
last month, including the first 
awards to Karl Video Corp. and 
Vestron Video. Karl Video re- 
ceived simultaneous gold and 
platinum certification for "Jane 
Fonda's Workout" videocassette. 
Vestron's "Fort Apache: The 
Bronx" and "The Cannonball 
Run" achieved gold status. 

Other gold awards went to 
MCA Videocassette /Videodisc 
for combined sales of "The Best 
Little Whorehouse In Texas" and 
"Olivia: Physical." The RIAA 
certified "National Lampoon's 
Animal House" platinum. 

By comparison, in March. 
1982, 14 gold and two platinum 
certifications were awarded. 
Year -to -date gold total for 1983 
is 10, compared with 20 in 1982. 

A gold award represents the 
sale and /or rental of at least 
25,000 videocassette and /or 
videodisk units with a value of at 
least $1 million. The figures for a 
platinum award are twice as 
high. 

Pirates Fueling Boom In Africa 
Rental Business Seen Cutting Into Movie Attendance 

By RON ANDREWS 

NAIROBI -The advent of video is 

proving a boon for the better -off 
residents of countries in independ- 
ent Africa, where television is often 
of a very low standard. Easy access 
to pirate video software is causing a 
serious drop in cinema attendance, 
too. 

In Nairobi, the Indian movie 
trade has been particularly hard hit 
by the emergence of video product. 
Where once there were at least four 
cinemas showing Indian films, there 
are now just two, and most of the 
other movies shown are of the low - 
budget "kung fu /cowboy" category. 

Video, meanwhile, has taken the 
leisure marketplace by storm. Be- 
hind the boom is the mushrooming 
home video library business. ne- 
farious though most of it is. 

Films reach Kenya concurrently 
with their release in India and, in the 
case of U.S. movies, generally before 
release in Britain. The massively 
successful feature "Gandhi" ap- 
peared in video format in local gro- 

eery store libraries only a few days 
after its London premiere, as did 
"E.T." before it. And "An Officer 
And A Gentleman" was rushed with 
similar speed into the Kenyan video 
market. These major features are all 
openly available for rent for just 
$ I.50 a night in Nairobi, and for half 
that fee in some libraries in Mom- 
basa. 

The quality is generally poor, and 
there are often tape breaks, but the 
fact is that the video library business 
is flourishing and, despite the low 
prices, making big money. One local 
newspaper here has even ditched its 
film critic in favor of allocating the 
space to a rundown of video fea- 
tures. 

Apart from major feature films, 
the video business has been soaking 
up top television series in pirate tape 
form. Among them have been "Sho- 
gun," "Brideshead Revisited" and 
"Dallas," the latter provoking as 
much controversy in Kenya as it has 
in the U.S. or Britain. 

Right now, video piracy continues 
virtually unchecked. despite what is 

generally regarded as a strong local 
copyright act and despite the fact 
that imports of films in any form are 
banned except through the official 
Kenya Film Corporation. 

Entertainment and record indus- 
try executives here are now keeping 
tabs on progress in the threatened le- 
gal antipiracy moves by the BBC in 
South Africa (Billboard, Mar. 5). 
The possibility of such action arose 
following a case brought by Para- 
mount Pictures in Johannesburg 
against a video library in which the 
judge ruled that distributing, renting 
or exposing for sale or rent any film 
imported to South Africa is an of- 
fense in terms of Copyright Act 
regulations. 

The BBC's head of copyright, Ste- 
phen Edwards, said then: "We're 
aware of the severity of the problem 
in South Africa and we'd certainly 
not experience difficulty in finding 
people to prosecute." Copyright au- 
thorities here now wonder if the 
BBC, once started on antipiracy liti- 
gation there, would move on to areas 
further north in independent Africa. 

In Video, Video Japonica, Video 
Pack Nippon, Toei Geino Video and 
Pony -will sell videotapes to retail- 
ers at between $10 -$40 above nor- 
mal retail price to cover distribution 
and copyright charges. 

All have agreed to produce rental 
videocassettes in special packaging 
of a uniform light brown with labels 
saying "For Rental Only." This 
move is intended to avoid the prob- 
lems encountered here over audio 
disk rental, where there was basic- 
ally no means of tracing the origin of 
offending software. Now any store 
renting ordinary non -rental video 
software can easily be taken to court, 
says Kusoniki, because it will not be 
able to "plead ignorance." 

Titles available for the program's 
launch include 560 movies, 130 soft 
porn films, around 150 educational, 
instructional and travel tapes, 120 

sports instruction cassettes, nearly 70 
children's programs and some 60 
"karaoke" or sing -along music 
tapes. Designated rental stores will 
rent these cassettes at a cost of 10% of 
retail price for three days. 

Kusoniki says the JVA decided to 

work out an effective rental system 
in response to the chaos existing in 
the audio record field, where the 
rental trade exploded too fast for ef- 
fective steps to be taken to control or 
restrict it. 

There had been some worries that 
the association's standard prices and 
charges might contravene national 
antimonopoly laws. But the system 
was fully explained to the govern- 
ment's Fair Trade Commission, 
which in turn consulted rights 
society JASRAC. The eventual go- 
ahead followed assurances from 
JASRAC to the Fair Trade Commis- 
sion that the rights of copyright own- 
ers would be adequately protected. 

The JVA expects movie titles, 
which are longer, more expensive 
and less repeatable, to be more pop- 
ular rental items than educational 
and instructional tapes, which 
people will presumably want to buy 
and keep for repeated viewings. The 
organization concedes it can do 
nothing about the many foreign 
movie titles that are imported 
directly by some stores and offered 
for videocassette rental. 

Production Is Stepped Up 
At Monarch Entertainment 

By LORI FOTI 

NEW YORK -John Scher's 
Monarch Entertainment has a nine - 
year history of video involvement. 
But it wasn't until this January that a 
full -time video department head 
was installed. signaling an even 
stronger commitment to the me- 
dium. 

Pat Weatherford, director of 
Monarch's video division, is devel- 
oping new properties for video pro- 
duction, supervising location shoots 
at the Capitol Theatre in Passaic, 
N.J. and other venues, and licensing 
programs. Her background is in 
commercial production and video. 
including a year with RKO /Neder- 
lander. 

"There are a lot of outlets for these 
shows," says Weatherford, "espe- 
cially with the start -up of the Nash- 
ville Network, the Video Music 
Channel and so on. Still, with every 
show we do we have to figure out if 
the total cost of production makes it 
worth it for the ways a show can be 
marketed. It's a real tricky area, try- 
ing to determine sales potential." 

Monarch tries to have pre -sales on 
every project. A current develop- 
ment deal with RCA VideoDiscs 
covers such shows as "Blues Alive," a 
blues special featuring John May - 
all's Original Blues Breakers, to be 

released on CED videodisk in June 
and as a 60- minute cable special. 

"Monarch traditionally has been 
innovative about working hard to 

portray a musician in the best way 
and in recognizing that the audience 
needs more than just a straight -on 
look at an artist. 'Blues Alive' is a 
straight concert, but has the added 
attraction of great guest artists, so 
there's a lot of activity on the stage. 
We try to do 'events,' and often in- 
clude a backstage look at the artist." 
A Grateful Dead videodisk project 
featured backstage footage and 
comedy by Franken & Davis. 

The Capitol Theatre features a 
projection television system with two 
large screens, three cameras and a 
switcher. For years, Scher has made 
black- and -white tapes of acts per- 
forming there. 

Upcoming projects include a folk 
music show Monarch is putting to- 
gether as part of the deal with RCA, 
and "Rock Justice," a rock opera by 
Marty Balin to which Monarch ac- 
quired the rights. "Rock Justice" will 
be shot on tape and transferred to 
film for possible theatrical release. 

"There are a couple of other proj- 
ects in the works," says Weatherford. 
"We're looking at different avenues 
other than straight concerts." 
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MEN WORKING OUT -Greg Ham, 
sax player for Men At Work, "works 
out" for Videowest Productions as 

part of a profile for MTV. 
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These are best selling videocassettes compiled from 

retail sales, including releases in both Beta and VHS 

formats. 

TITLE 

Copyright Owner, Distributor, Catalog Number 
I 

ROM 
These are most popular videocassette rentals, in both 

Beta and VHS formats, compiled from a survey of re- 

faders and wholesalers. 

TITLE 

Copyright Owner, Distributor, Catalog Number 

1 9 AN OFFICER AND A GENTLEMAN WEEKS 9 AN OFFICER AND A GENTLEMAN WEEKS 

Paramount Pictures. Paramount Home Video AT zu 
( 

1467 5 
Paramount Pictures, Paramount Home Video AT #I 

7 
1467 

2 2 7 BLADE RUNNER 2 3 9 ROAD WARRIOR 

Embassy Home Entertainment 1380 Warner Brothers Pictures, Warner Home Video 11181 

3 3 49 JANE FONDA'S WORKOUT (ITA) 3 2 7 BLADERUNNER 
KVC.RCA, Karl Video Corporation 042 Embassy Home Entertainment 1380 

4 4 22 STAR TREK II -THE WRATH OF KHAN (ITA) 4 7 4 CREEPSHOW 
Paramount Pictures, Paramount Home Video 1180 Laurel Show Inc. /Warner Brothers Pictures, Warner Home 

5 5 4 CREEPSHOW 
Video 11306 

Laurel Show Inc. /Warner Brothers Pictures, Warner Home 5 5 16 POLTERGEIST 
Video 11306 MGM /UA Home Video 800165 

6 6 9 ROAD WARRIOR 6 4 13 THE BOAT (DAS BOOT) 
Warner Brothers Pictures, Warner Home Video 11181 RCA /Columbia Pictures Home Video 10149 

7 8 18 ROCKY III (ITA) 8 18 ROCKY III (ITA) 
CBS Fox Video 4708 CBS -Fox Video 4708 

8 7 16 POLTERGEIST (ITA) 8 17 2 THE SECRET OF NIMH 
MGM /UA Home Video 800165 MGM /UA Home Video 800211 

9 9 13 THE BOAT (DAS BOOT) 9 11 13 THE WORLD ACCORDING TO GARP 
RCA /Columbia Pictures Home Video 10149 Warner Brothers Pictures, Warner Home Video 11261 

10 13 3 THE LAST UNICORN 10 12 22 STAR TREK II -THE WRATH OF KHAN (ITA) 
CBS -Fox Video 9054 Paramount Pictures, Paramount Home Video 1180 

11 18 2 THE SECRET OF NIMH 11 16 3 HONKY TONK MAN 
MGM /UA Home Video 800211 Warner Brothers Pictures, Warner Home Video 11305 

12 11 10 STRAWBERRY SHORTCAKE IN BIG APPLE CITY 12 10 13 FAST TIMES AT RIDGEMONT HIGH 
Family Home Entertainment, MGM /UA Home Video 338 Universal City Studios Inc., MCA Dist. Corp. 77015 

13 10 21 PLAYBOY 13 15 4 HALLOWEEN Ill 
CBS -Fox Video 6201 Universal City Studios Inc.. MCA Distributing Corp. /1011 

14 20 2 MIDNIGHT COWBOY 14 6 6 MONSIGNOR 
MGM /UA Home Video 700193 CBS-Fox Video 1108 

15 C22* PLAYBOY VIDEO VOLUME 2 15 14 3 THE LAST UNICORN 
CBS -Fox Video 6202 CBS-Fox Video 9054 

16 14 7 YOUNG DOCTORS IN LOVE 16 9 12 NIGHT SHIFT 
Vestron VA-5012 The Ladd Co., Warner Home Video 20006 

17 21 22 THE THING 17 19 16 MISSING 
Universal City Studios Inc., MCA Distributing Corp. 77009 Universal City Studios Inc., MCA Distributing Corp. 71009 

18 16 6 MAN WITH THE GOLDEN GUN 18 25 2 AMITYVILLE II: THE POSSESSION 
CBS -Fox Video 4606 Embassy Home Entertainment 1709 

19 26 2 COME BACK TO THE 5 & DIME JIMMY DEAN, JIMMY 19 26 18 ANNIE (ITA) 
DEAN RCA /Columbia Pictures Home Video 10008 
Embassy Home Entertainment 1333 

20 21 23 VICTOR /VICTORIA 
20 12 19 ANNIE (ITA) MGM /UA Home Video 800151 

RCA /Columbia Pictures Home Video 10008 
21 13 8 YOUNG DOCTORS IN LOVE 

21 15 5 MONSIGNOR Vestron VA 5012 
CBS-Fox Video 1108 

22 22 22 FIREFOX 
22 22 22 FIREFOX Warner Brothers Pictures, Warner Home Video 11219 

Warner Brothers Pictures, Warner Home Video 11219 
23 18 18 IRON (ITA) 

23 24 3 HONKY TONK MAN Walt Disney Home Video 122 
Warner Brothers Pictures, Warner Home Video 11305 

24 20 18 THE BEST LITTLE WHOREHOUSE IN TEXAS (ITA) 
24 HALLOWEEN III Universal City Studios Inc.. MCA Distributing Corp. 77014 

Universal City Studios Inc., MCA Distributing Corp. 71011 
25 cm:* COME BACK TO THE 5 6 DIMF JIMMY DEAN, JIMMY 

25 
2r.3 ...4 

BUGS BUNNY'S 3rd MOVIE: 1001 RABBIT TALES DEAN 

Warner Brothers Pictures. Warner Home Video 11303 Embassy Home Entertainment 1333 

26 17 25 THE COMPLEAT BEATLES 26 24 11 THE SOLDIER 

MGM /UA Home Video 700166 Embassy Home Entertainment 2001 

27 30 13 THE WORLD ACCORDING TO GARP 27 28 5 VICE SQUAD 

Warner Brothers Pictures, Warner Home Video 11261 Embassy Home Entertainment 2015 

28 32 13 FAST TIMES AT RIDGEMONT HIGH 28 32 Il ZAPPED 

Universal City Studios Inc., MCA Dist. Corp. 71015 Embassy Home Entertainment 1604 

29 36 23 VICTOR /VICTORIA 29 27 10 FRIDAY THE 13TH -PART 3 

MGM /UA, Home Video 800151 Paramount Pictures, Paramount Home Video 1539 

30 29 3 DR. STRANGELOVE 30 33 20 DINER 

RCA /Columbia Pictures, Home Video 10182 MGM /UA Home Video 800164 

31 28 18 TRON (ITA) 31 CX:* MIDNIGHT COWBOY 

Walt Disney Home Video 122 MGM /UA Home Video 700193 

32 25 21 RICHARD PRYOR LIVE ON THE SUNSET STRIP 32 37 9 STRAWBERRY SHORTCAKE IN BIG APPLE CITY 

RCA /Columbia Pictures Home Video 10469 Family Home Entertainment, MGM /UA Home Video 338 

33 19 10 MOONRAKER 33 30 22 THE THING 

CBS.Fox Video 4636 Universal City Studios Inc., MCA Distributing Corp. 77009 

34 c=3, AMITYVILLE II: THE POSESSION 34 31 20 PLAYBOY 

Embassy Home Entertainment 1709 CBS -Fox Video 6201 

35 38 26 DUMBO (ITA) 35 23 10 DIVA 

Walt Disney Home Video 24 MGM /UA Home Video 800183 

36 31 16 ALICE IN WONDERLAND 36 39 21 RICHARD PRYOR LIVE ON THE SUNSET STRIP 

Walt Disney Home Video 36 RCA /Columbia Piciures Home Video 10469 

37 27 15 MISSING 37 29 16 REDS (ITA) 

Universal City Studios Inc.. MCA Distributing Corp. 71009 Paramount Pictures. Paramount Home Video 1331 

38 39 18 THE BEST LITTLE WHOREHOUSE IN TEXAS (ITA) 38 35 8 THE EXTERMINATOR 

Universal City Studios Inc.. MCA Distributing Corp. 77014 Embassy Home Entertainment 2002 

39 34 34 CASABLANCA (ITA) 39 36 10 MOONRAKER 

CBS-Fox Video 4514 CBSFox Video 4636 

40 33 8 DIVA 40 34 5 MAN WITH THE GOLDEN GUN 

MGM /UA Home Video 800183 CBS-Fox Video 4606 

Recording Industry Of 8merica seal for sales of 25.000 units plus (51.000.000 after ret (es) (Seal indi ated by dot). Recording Industry Of America seal for sales of 50,000 units 

plus ($2.000,000 after returns) (Seal indicated by triangle). (ITA) International Tape /Di-c Assn. seal for net sales and /or rentals of at least 51,000.000 at wholesale (Seal indicate 

by ITA seal). 

Video 
BY U.K. RETAIL CHAIN- 

Duran Duran `Restricted' 
LONDON -The first music video package from Duran Duran, cur- 

rently one of Britain's biggest teen -market bands, has been placed on 
the "restricted" list by the W.H. Smith retail chain. The move means it is 
not to be displayed in any of the group's nationwide stores, nor sold to 
children or teenagers. 

The package, distributed by EMI Music Video, includes full -frontal 
nude scenes and shots of near -nude women wrestling and kissing each 
other. It's a compilation based on the first I I video productions by the 
band, which has won virtually all national popularity polls in the past 
few months. Duran Duran had its first No. 1 single, "Is There Some- 
thing That I Should Know ?," a few weeks ago until the top spot was 
taken over by David Bowie's first single for EMI America. 

The Duran Duran videocassette runs for 55 minutes and retails here 
at roughly $30. Strongly featured is lead singer Simon Le Bon, who has 
built an enormous personal following here. It includes two tracks, 
"Lonely In Your Nightmare" and "The Chaúffeur," never shown before. 

The Smith chain's ban is said to have come after two young sisters, 
Duran Duran fans in the Midlands, complained to their mother, who 
had bought the cassette as a birthday present for the 14- year -old girl, 
about some of the contents. 

EMI Music Video is now putting warning labels on the cassettes, 
pointing out that some of the video "action" may give offense. And 
Smith chain checkout operators have been instructed not to let anyone 
who "seems too young" buy the video -which, anyway, is not on open 
display in the stores. 

Australian Firm Gets 

Into Computer Games 
LOS ANGELES -Australia's 

Video Classics, an independent 
video software company, has ex- 
panded into computer games. The 
company distributes Commodore's 
VIC -20 home computer and accom- 
panying software via 2,500 distribu- 
tors throughout Australia. 

According to Gerry Gerlach, a 

marketing consultant responsible 
for the new division, "The successful 
and dramatic rise of the VIC -20 
home computer /video games indi- 
cates that this market is going to ex- 
plode." 

Expansion plans include a distri- 
bution deal for the Data Age line. 
"We are also looking to other video 
software manufacturers for distribu- 
tion rights," says Gerlach. 

New On 
LThe CharEs, 

"PLAYBOY VIDEO VOL. 2" 
CBS /Fox Video -15 

Second in a series of quarterly re- 
leases, the latest "Playboy Video" 
features an interview with Dudley 
Moore, a profile of erotic actress Syl- 
via Kristel, a competition among 
16 Playmates, a "Playmate Of The 
Month" and a "Ribald Classic." 
Other segments include Duran Du- 
ran, a montage of California girls 
and Kliban cartoons. The $59.98 
title follows "Vol. I," released last 
October, which has achieved gold 
status. 

This fi'unrre is designed to spot- 
light titles making their debut on Bill- 
board's l'ideocossene Top 40. 

Music 
_Monitor 

Animated Al: The forthcoming 
video to Al Jarreau's current Warner 
Bros. single, "Mornin'," will com- 
bine live action and cartoon anima- 
tion. Gus Jekel, who worked on such 
Disney classics as "Song Of The 
South," is the live action director; 
Frank Terry is director of animation. 
The clip is being produced by Film 
Fair, and may be released theatri- 
cally. 

New Frontiers: Positive Video 
of Orinda, Calif. has completed 
post- production on a video anima- 
tion project for Journey's current 
"Frontiers" album 1983 world tour. 
The piece combines digital video ef- 
fects with animation and live shots. 
It will be projected at the close of 
each Journey concert. Jim Welch of 
Artists & Friends Inc. of San Fran- 
cisco produced, with Paul Becher. 

LAURA FOTI 

Court Dismisses 
Lorimar Claims 
Vs. CBS /Fox 

NEW YORK -The New York Su- 
preme Court has dismissed most of 
the claims in a suit filed by Lorimar 
Films against CBS/ Fox Video. Lori- 
mar had been attempting to obtain 
the home video rights to its motion 
picture catalog, which had been 
granted to CBS in 1980 and 1981. 

Lorimar alleged in the suit that 
CBS had no right to assign the con- 
tracts to CBS /Fox, but the court 
ruled that the contract in question 
provides "in unequivocal terms that 
the agreements are clearly assign- 
able." The court also held that, con- 
trary to Lorimar's complaint, the 
agreements were not personal serv- 
ice contracts, and that no fiduciary 
relationship existed between the 
parties. The court characterized the 
Lorimar complaint as "a hodge- 
podge of claims." 

The lawsuit is being continued 
solely on the issue of whether a con- 
flict of interest exists between Lori- 
mar and 20th Century -Fox that 
would interfere with the effective 
marketing of Lorimar's product by 
the autonomous CBS/ Fox joint ven- 
ture. 
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Pro Equipment & Services 
3M Arm Funding Ampex Gives Equipment 
Research Center To MIT Film /Video Wing 

MASSEY MEDITATES -MCA artist Wayne Massey, right, listens to a play- 
back of his recent session at Doc's Studio in Hendersonville, Tenn., with co- 

producers Jim Dowell, standing, and Mike Daniel. 

BOWS EIGHT -INPUT MIXER 

Shure Marketing New Line 
Of Microphone Products 

EVANS "ION, 111. -Shure Bros. 
has begun marketing a new line of 
professional products that includes a 
microphone mixer and several mi- 
crophones. The microphone mixer, 
model M268, has been specially de- 
signed for optimum effectiveness as 
a sub -mixer for rock, jazz and coun- 
try music groups, according to Mi- 
chael Pettersen, Shure's assistant 
marketing manager, circuitry prod- 
ucts. 

He explains that by providing up 
to eight additional microphone in- 
puts, the model M268 allows musi- 
cians to inexpensively expand the 
capabilities of their mixing boards. 
He adds that the system can solve 
the problem of the drummer who 
needs multiple microphone setups 
but does not have enough inputs on 
his mixing board to accommodate 
them. 

Pettersen claims that the model 
M268 is also an ideal mixer for elec- 
tronic keyboard players, since it pro- 
vides a high impedance output for 
the onstage amplifier, plus a low im- 
pedance output to feed the main 
board. For maximum flexibility, the 
M268 is designed to accommodate 
both low- impedance and high -im- 
pedance microphones. Each of the 
unit's four microphone /instrument 
channels features two jacks, a quar- 
ter -inch phone jack, and a standard 
professional three -socket jack. The 
M268 also includes an auxiliary in- 
put channel for tape recorders and 
other high level accessories. 

Other features of the model M268 
include individual feedback -type 
gain controls for all five input chan- 
nels, a master volume control, sim- 
plex power for condenser micro- 
phones, a mix -bus for simple mixer 
interconnection, and an automatic 
muting circuit that prevents speaker 
damage during turn-on and turn- 
off, according to Pettersen. 

Adding to the system's versatility 
is a complement of outputs, includ- 
ing a high- impedance, quarter -inch 
phone jack, a low- impedance pro- 
fessional three -socket jack, an aux- 
iliary phono pin jack, and an aux- 
iliary quarter -inch phone jack. The 
unit is priced at $257. 

Shure's new Sound Bridge Car - 
dioid Dynamic Microphone model 
SPI9 is designed to provide a high 
level of performance for $48. The 
unit is suitable for general purpose 
sound reinforcement in schools, 
churches, hospitals, by musical 
groups, and in home open reel and 
cassette recording, according to 
Robert Mataya, Shure's group mar- 

keting manager. 
The model SP19 features a spe- 

cially tailored frequency response 
that provides clear, professional 
sound. Mataya adds that it is the 
only microphone at its price point 
that includes a high quality internal 
rubber shock -mount to reduce han- 
dling noise. Also featured in the 
SP19 are a pop- resistant, multi -stage 
steel -mesh grille assembly, an on -off 
switch, a 15 -foot permanently -at- 
tached cable, and a professional ac- 
cessory swivel adapter. 

The SP19 features a silver Armo- 
Dur handle, and is available in two 
versions. The SP19H -C is a high im- 
pedance unit with a quarter -inch 
phone plug at the cable's equipment 
end. The SP19L -CN is a low imped- 
ance system with a professional 
three -pin connector at the cable's 

(Continued on page 34) 

Altec Adds New 

Speaker System 
ANAHEIM, Calif. -Altec Lan- 

sing has, for the first time in more 
than a decade, added a new loud- 
speaker system to its Voice Of The 
Theatre series. According to Chris 
Schoon of the Altec Lansing Co., the 
new speaker, model A6A, matches a 
compact, optimally -tuned dual 
woofer enclosure with Altec's newly - 
developed, midsize Mantaray II 
constant directivity horns. 

Schoon adds that the Thiele/ 
Small tuned cabinet was designed in 
conjunction with its high -efficiency 
16 -inch woofers for powerful bass, 
and "the realism in voice reproduc- 
tion that made the Voice Of The 
Theatre series popular." 

The patented technology of the 
Mantaray horns, combined with Al- 
tee's model 288 high compression 
driver, delivers the same mid- and 
high -frequency sound to listeners 
both directly in front and to the sides 
of the loudspeaker, according to 
Schoon. 

Schoon explains that through ex- 
tensive comparative measurements, 
and listening tests between the 
model A5A and A4 systems, Altec 
engineers were able to design the 
new system to produce essentially 
the same body, punch and volume 
levels in the theatre as found in the 
A4. He adds that the A6A actually 
provides a slightly better bass re- 
sponse from a cabinet less than one - 
tenth the cubic volume of the A4. 

ST. PAUL, Minn. -The Memory 
Technologies Group of the 3M Co. 
will spend $12 million on the devel- 
opment of an academic center for 
magnetic recording research, ac- 
cording to George Hegg, group vice 
president, 3M Memory Tech- 
nologies. 

The facility, which will be located 
at the University of California, San 
Diego, is said to be the first of its 
kind in this country. 

Funding for the project will come 
from a number of sources, including 
Univ. of California, which is com- 
mitted to contributing $ 1 million, 
the land on which the center will be 
built, and four new faculty members 
whose specialty is magnetic record- 
ing research. 

Additional funding for the 23,000 
square foot building, laboratory 
equipment, four endowed chairs, 
and other support will come from 
the 3M Co., IBM, Control Data 
Corp., Eastman Kodak, Data Elec- 
tronics, Pfizer, Inc., and the Verba- 
tim Corp. 

According to Hegg, the center is 

being designed for basic research in 
magnetic recording, and is "criti- 
cally important in helping to main- 
tain U.S. leadership in memory tech- 
nology." 

Richard Atkinson, chancellor at 
the Univ. of California, San Diego, 
adds that "there is a clear need for 
academic research support for the 
industry." 

REDWOOD CITY, Calif. -The 
Ampex Corp. has donated more 
than $275,000 worth of video 
recording equipment to the research 
department of the film /video sec- 
tion at the Massachusetts Institute of 
Technology (MIT). The package in- 
cludes three one -inch professional 
videotape recorder systems, model 
VPR2B; three time base correctors, 
model TBC 2B; a remote editing sys- 
tem, model STC 100, plus associated 
consoles, racks, monitoring and 
switching systems, tapes and cables. 

According to film -maker Richard 
Leacock, professor of cinema at 
MIT, the new Ampex equipment 
will be an important component as 
the institute's film /video section 
moves into its new space, now under 
construction, at the Arts & Media 
Technology facility. The new build- 
ing, scheduled for completion by 
August, is designed for extensive 
collaboration among arts, media 

Membership Up In 
Florida SPARS 

MIAMI- Membership in the 
Florida chapter of the society of Pro- 
fessional Audio Recording Studios 
(SPARS) has increased to 10 studio 
members and two associate mem- 
bers from just three regular mem- 
bers six months ago. A recent 
SPARS regional luncheon held at 
the Coconuts Recording Co. here at- 
tracted 23 regional members. 

and other computational research 
groups at MIT, according to Lea - 
cock. 

Gloriana Davenport, of the Insti- 
tute's film /video staff, says she feels 
that the Ampex equipment "will 
greatly expand our potential for ex- 
ploring new movie forms, and new 
expressive possibilities for com- 
puter /video systems to be used in- 
teractively with humans on multi- 
media performances." She adds, 
"The Ampex gift provides us with 
some of the tools necessary to our 
participation in the video revolu- 
tion." The equipment will be based 
in an Interactive Video Library to be 
co- directed by Davenport, Mark 
Abbate and Benjamin Bergery, all of 
whom are lecturers in MIT's Depart- 
ment of Architecture. 

Davenport says that the Ampex 
recorders have the variable speed 
tape motion in record and playback, 
still frame and still field operation, 
and computer interface that are crit- 
ical to projects planned in the new 
video lab. She adds, "An additional 
benefit to both MIT and Ampex de- 
rives from Ampex's commitment to 
the continuing merger of computing 
and video technologies, which will 
allow for closer interaction as our 
work progresses." 

Davenport further notes that the 
editing with existing three- quarter- 
inch videotape is very linear, and 
that a growing concern in videodisk 
preparation is how images and se- 

quences can be best assembled. 
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Pro Equipment & Services 
MICROPROCESSOR SYSTEM 

Technics Bows Receiver 
SECAUCUS, N.J. -Technics has 

begun marketing a 45 -watt digital/ 
analog computer -drive receiver for 
professional applications. The unit, 
model SA -410, employs micro- 
processor technology to monitor sig- 
nal conditions, and heat sink tem- 
perature changes on a dynamic basis 
as well as to instantly adjust the bias 
to optimum levels. 

The new microprocessor applica- 
tion in the SA -410 is said to min- 
imize crossover distortion, one of the 
most audible types of distortion in 
amplifiers, according to Technics 
engineers. They point out that most 
conventional stereo amplifiers uti- 
lize thermistors to monitor tempera- 
ture changes, and to alter the bias 
voltage level to control signal distor- 
tion. However, they claim that ther- 
mistors do not work instantaneously, 
due to thermal resistance between 
the power transistor and thermistor. 

They say that the microprocessor 
drive system utilized in the model 
SA -410 responds instantaneously to 
minimize crossover distortion. The 
firm claims, "With a power output of 
45 watts per channel, and frequency 
response of 20Hz to 20KHz, the 
model SA -410 boasts a THD of only 
0.007 %." Computer drives are in- 
corporated in the receiver control 
Class A push -pull output circuitry 
and the synthesizer digital tuner cir- 
cuit. 

Technics' advanced synthesizer 
computer receiver features 16 -sta- 
tion random preset, auto memory, 
and two -way digital /analog display 

of tuning frequency. The unit also 
incorporates a newly developed, 
precise analog scale meter, driven by 
a direct digital -to- analog converter. 
Also featured are a quartz -lock in- 
dicator, FM muting switch, two tape 
monitors, subsonic filter switch, 
slide volume control with back -il- 
luminated level indicator, and com- 
puter -drive indicator display. 

Harvey's Adds 

Sony Controller 
NEW YORK -Harvey's Place has 

added a Sony model BVE -3000 
VTR editing controller to its inven- 
tory of state -of- the -art film and 
video editing /post -production 
equipment. The company, based 
here, is also adding videotape edit- 
ing facilities to Harvey's Other 
Place, its Detroit subsidiary. 

According to Harvey Schlags, 
founder and owner of Harvey's 
Place, the Sony model BVE -3000 
was selected because of its design, 
which maximizes the production 
versatility of Sony VTRs while pro- 
viding editors "with clear and logi- 
cal entry and display event data." 

The model BVE -3000 features 
VTR editing with A/B roll capabil- 
ity, and plug compatibility with all 
BVH and BVU series VTRs. It also 
features SMPTE /EBU Time Code 
and full preview capabilities, as well 
as exclusive "back- timing" and 
"cross -cue" functions. 

With your apex printer 
you'll print label copy 
right on your cassette. 
Print up to 5,000 units per hour. 
Save time, money, trouble, space. 
Eliminate inventory problems, costly label overruns. 
Save 3c or more per cassette. 

ane17C,,Q 
pnnt r i+rter (4pthskies yotx-ca,,fte 

A1ant 
drt 

Distributed in the U.S 
and worldwide 1290 Avenue of the Americas 

New York, New York 10019 
Telephone: 212- 582 -4870 
Telex: 12 -6419 

By ERIN MORRIS 

In New York City at Sigma Sound Studios, 
Elektra recording artists Queen and the Greg 

Kihn Band mixing projects with producer John 

Luongo. Jay Mark is behind the board with Linda 
Randazzo and Glenn Rosenstein assisting.... 
Talking Heads finishing their latest effort with 
producer /engineer Alex Sadkin.... Geffen art- 
ist Ric Ocasek mixing with Francois Kevorkian 

producing and Mike Hutchinson engineering. 
Elisa Gura is assisting. ... Producer /engineer 
Gerry Block completing an album with CBS art- 

ist Michael Bolton. Engineering the project are 

John Convertino and Carla Bandini. ... Island 

act U2 remixing cuts from upcoming album with 
Kevorkina producing and John Potoker engi- 
neering.... EMI artists Naked Eyes and Peter 

Tosh in with John "Jelly Bean" Benitez produc- 

ing and Mark engineering.... Madonna finish- 
ing the cutting and mixing of new Sire release 

with Reggie Lucas producing. James Dougherty 
engineered the project. ... Planet P remixing 
with producer Kevorkian and engineer Potoker. 

... The Thompson Twins mixing upcoming 
Arista release with Sadkin producing and Poto- 

ker behind the board. 

At Secret Sound Studio, Person To Person 

laying tracks for Blue Sky Records. Producing is 

David Hale, with Scott Noll engineering and 

Warren Bruleigh assisting.... Joe Salvo in with 

producer Jimmy Biondolillo. Noll is at the con- 

trols. 

Jovin Montanaro producing his own debut al- 

bum at The Ranch, with David Ruffo engineering 

and Robert Norris assisting. 

Albert Bouchard laying CBS tracks at Boogie 

Hotel with co- producer Sandy Pearlman and en- 

gineer Paul Mandl. Assisting is Jim Sparling. 
In Pittsburgh, rock group Buster laying tracks 

for their debut album at Evergreen Recording 

Studios with producer George W. Annesley and 

engineer Harry Coleman. 

At Syncro Sound in Boston, Civilian cutting 
with Sibby Sabella producing and Thom Moore 

engineering. Assisting is Brian Sklarz. ... The 

Dark laying tracks for Ambiguous Records. Wal- 

ter Turbitt is producing and engineering the 
project.... Hypertension laying tracks with pro- 

ducer Blackie and engineer Turbitt. ... Sarah 

Burrill and Ken Leray recording an EP with Ric 

Ocasek producing and Ian Taylor engineering. 
Duke Robillard mixing his upcoming 

Rounder LP, with Scott Billington producing and 

Turbitt engineering. 

A.J. Sparks at Studio A in Dearborn Heights, 

Mich. working on a self -produced project with 

Eric Morgeson at the console. 

In Phoenix, Md. at Sheffield Recording Stu- 

dio, the Softones working on new album release 

with producer Melvin Miles and engineer Victor 

Giodano. 

At Air Studios Ltd. in Montserrat, West In- 

dies, James Taylor working on project with pro- 

ducer Peter Asher. 

In Los Angeles at Sound Image Studios, 

George Faber & Stronghold cutting debut tracks 

with co- producer /engineer Lenise Bent, along 

with engineers Patrick von Wiegandt and Mike 

Paradisco.... The Secrets producing their own 

LP, with Randy Burns at the board ... produc- 

ers Bob and Larson Paine are in the studio with 
Josie Cotton working on her upcoming Elektra 

project, with von Wiegandt behind the board. 

Shure Bows New 

Microphone Products 
Continued!porn page .33 

equipment end. For a limited time 
the SP19 will be marketed in a pro- 
motional package that includes a 
special bonus 60- minute Maxell UD 
60 cassette tape. 

Shure's model PE5, with a $49.50 
price tag, incorporates a cardioid 
pickup pattern and a specially tail- 
ored frequency response. Mataya 
says that this unit produces a vibrant 
penetrating sound for clarity and 
distinction in instrumental and vo- 
cal pickup. 

Each microphone in this model 
comes equipped with an attached 
15 -foot cable, on -off switch, and a 
professional accessory swivel adapter. 
It also includes many of the features 
found in the SP19. Like the SP19, 
the PE5 is available in two versions, 
the PE5H -C and the PE5L -CN. 

Studio Track 
. Erskine Atkin and Jim Mackey producing 

Keno Exchange with engineer Norman Whitfield 
Jr. 

At Group IV Recording, Rev. James Cleveland 

and the Gospel Messengers laying tracks for 
Savoy with engineer Andy D'Addario and assist- 

ant Steve Burger. ... Dizzy Gillespie cutting 
tracks for Pablo with producer Norman Granz. 

D'Addario is behind the board. 

At the Village, Rufus & Chaka in with pro- 

ducer Russ Titleman and engineer Clif Jones for 
Warner Bros. ... Stanley Clarke producing Na- 

talie Cole for Epic with Eric Zobler behind the 
board. Robin Laine is assisting.... Tommy Tu- 

tone working on project with producer /engineer 
Ed Thacker. 

At Cherokee Recording Studios, producer Roy 

Thomas Baker working with Espionage for A &M. 

Engineering is Gordon Fordice.... Randy Van - 

warmer producing Tony Wilson, with Brad Gil - 

derman behind the console.... Jean -Luc Ponty 

working on self -produced effort for Atlantic with 
Peter Kelsey engineering. ... Jeff Baxter pro- 

ducing new CBS album for Carl Wilson. Baxter 
also producing RCA project for Bob Welch.... 
A &M act Los Illegals working with producer Mick 
Ronson and engineer Bev Jones. 

In Berkeley at Fantasy Studios, Shooting Star 

mixing tracks for their upcoming fourth LP. 

Kevin Elson is producing and engineering, with 
Wally Buck assisting. ... Frankie Beverly & 

Maze completing tracks for new Capitol release, 

with Beverly producing and David Cole engi- 

neering.... Tom Coster, formerly of Santana, 

cutting a solo LP for Fantasy Records. Tom 

Coster and Phil Kaffel co- produced the effort, 

with Kaffel engineering.... Albert King working 

on self -produced project, with Danny Kopelson 
engineering. ... George Horn mastering San - 

tana's upcoming album. 

In Nashville at SoundShop Recording Stu- 
dios, Dave Hall producing Missing McClain with 
Mike Bradley engineering.... Jerry Crutchfield 
in the studio mixing Lee Greenwood material, 
with Ernie Winfrey behind the board....Intui- 
tion in with producer Alan Steinberger and engi- 

neer Travis Turk.... Salty Miller working on new 

beach music LP with engineer Michael Black. 

At Woodland Sound Studios, Rauy Bailey lay- 

ing RCA tracks. The self -produced project is en- 

gineered by David McKinley, with Ken Criblez 

assisting. 

Editor's Note: All material for the 
Studio Track column should be di- 
rected to Erin Morris in Billboard's. 
Nashville office. 

R major record and tape manufacturer is making 
available 11,000,000.00 worth of surplus automatic 
equipment at a fraction of its value. For manufacturers 
who have the need for automatic equipment, but find the 
investment prohibitive, here is the opportunity you have 
been waiting for. 

(30) 12 inch Lened fully auto- 
matic record presses with extruders 
- some with self containing hy- 
draulics. (7 inch conversion kits 
also available) 

(3) 10 slave 1 inch Gauss 
stereo cassette systems 
64 to 1 complete. (mint condition) 

SuRpto 
PmEN? 

EQUI 
SALE 

- 
`QW 

PRIcEs (10) Capitol Records 7 

inch single cavity fully 
automatic presses with 
hydraulics and extruders 

Also ovolloble- 

Manual and semi -auto- 
matic 12 inch LP hydraulic 
presses with extruders 

4, 12, 16, an 20 position 
slow speed electro- plating 
tanks with rectifiers 

RII equipment is in good 
condition and, at these low 
prices, will be sold RS IS and 
WHERE IS. This equipment can be 
seen at our East and West 
Coast facilities. For additional 
information, please contact: 

Introducing reliability... 

'C?h Model 515 
Automatic Cassette Loader 
Speed and accuracy are valuable only when 
your cassette loader is operating without pro- 
blems. Now, with the TTL Model 515 Automatic 
Cassette Loader you can have the reliability 
which guarantees top speed and highest 
accuracy all the time. 
Precision -built with many extra features. such as 
unique scissor action splicing system, built -in 
quality control system and lowest operating 

-1 noise, the 515 is a compact, modular design unit 
with simple- to`reach electronic and mechanical components -easy to 
operate. easy to maintain. Lowest downtime of any loader in the market. 
Dollar for dollar you cannot buy more production capacity, accuracy and 
reliability than you will find in the 515. Get all the information on specifica- 
tions and prices -call or write to: 

TLR MARKETING CORP. 
Exclusive Distributor 
2 Bashford Street, Yonkers, NY 10701 
Tel.: 914- 968 -1605 

A -V MARKETING CORP. 
Exclusive Sales Agent 
195 Kinderkamack Rd., 
Emerson, NJ 07630 
Tel.: 201- 967 -7240 
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MOVIES INTO GAMES: Atari licensed "Raiders of 
the Lost Ark" and "E.T." with mixed results. Li- 
censing continues to mean more rapid rec- 
ognition, but the game itself has got to 
be conceptually sound and highly 
playable. :t.mw"IQ 

Record Outlets 
Play Major Role As . . . 

By LAURA FOTI 

In every industry change is a constant -but nowhere 
more than the video game industry -which seems to 
live through years in every month. 

Because the two -year -old video game market 
swelled so rapidly, it was considered prime for bull- 
ish forecasts by the usual self -proclaimed prophets 

and experts. All have since revised their predictions. The fact 
is, steady growth (nothing to sneeze at in any business) is still 
anticipated throughout this decade, although the field has 
considerably more players fighting to stay alive. 

In spite of the overall health of the game industry, the mar- 
ket can only be considered in a "tremendous state of flux," as 
Al Pepper, vice president marketing for Fox Games, puts it. He 
explains the issues: "The heavy supply -there are 10 times 
the number of titles coming out as a year ago. Manufacturers 
are trying to compete and dealers are just trying to cope. The 
big problem a year ago was shipping product fast enough; 
now it's getting the dealer to take the product." 

Steady Growth Predicted Through '80s 

BIGA 
GAME; 

NTERS 
HIGH MARKS 

N THE CHARTS 

A RETAILER'S GUIDE TG 

\/I CO 
MERCHANDISING 

STAYING POWER: Flashy packaging has little or nothing to do 

with actual screen graphics of games, but in the case of Activi- 
sion's Pitfall, the game's concept and playability surpass the 
poster glamour of most package art. Pitfall topped the charts 
for months and has become a video -gaming classic. 

and peripherals, says, "Branching out into new peripherals al- 

lows branching out in the software area." 
Mattel's peripherals include a word synthesis module ("In- 

tellivoice"), a program expander and a music synthesizer, al- 

lowing Mattel to offer software in diverse areas. Moskovitz be- 

lieves, "Entertainment will be the driving force in software, 
with games an important factor within that. We also see learn - 
ing-to- program and educational software as very important 
across the board." 

In addition, says Pepper, it is becoming more and more im- 
portant to make sure titles are available in a multitude of for- 
mats, for both game machines and computers. "There is no 
clear winner yet, so we have to be flexible and sensitive to the 
installed base as it grows. All the key companies are empha- 
sizing getting their successful titles spread across other sys- 
tems to amortize their marketing costs and get the incremen- 
tal sales that come off a success." 

Other issues include the importance of licensing, higher ca- 
pacity hardware, and software, and merchandising for games 
for computer software. By some estimates, computers will be 
an $8 billion business five years from now, almost equally di- 
vided between hardware and software sales. And the bulk of 
that software will be "entertainment- oriented." 

(aura Foti is Billboard \ ideo Editor in New fork. 

Top left: Activision senior de- 
signers, from left, Alan 
Miller, David Crane, Steve Cartwright, Bob 
Whitehead. Top right: Pat Ketchum, president, Datasoft, 
Inc. Bottom: The Intellivoice voice synthesis module offers 
game play with voice for certain Intellivision systems and 
games. 

ACTION CENTRAL: Priced under $90, the Atari 2600 VCS 
videogame player is the best -selling game console in the 
U.S., with an estimated 10 million installed. Competing 
hardware/ software manufacturers produce Atari- compat- 
ible cartridges and adaptors. Atari, Mattel and Coleco intro- 
duce computer- keyboard attachments for their game ma- 
chines later this year. By the end of 1983, the total number 
of game units in the U.S. is expected to hit 21 million. 

In a survey of manufacturers, licensing is cited as an impor- 
tant marketing tool for games, but the "E.T." experience has 
taught everyone a lesson: "Merely sticking a title on the front 
of a game doesn't mean anything. A license gives you a good 
name and a story line, but you still have to take it from there," 
says one supplier. 

Adds Dick Baumbusch of CBS Video Games, "A license is 

not the be -all and the end -all. What's important is an excellent 
product, because the consumer will spend more time learning 
about games before buying. That makes word of mouth, in- 
store demonstration and consumer advertising all more im- 
portant." 

More Players Fight To Stay Alive 

In -store activity especially will become more prevalent, 
Baumbusch believes, since "unlike the record industry we 
don't have radio airplay." Arcades provide promotion only for 
certain licensed games, and many people with home consoles 
do not frequent arcades. 

CBS Games has a deal with Bally- Midway giving the former 
exclusive rights to games the latter offers in coin -op versions. 
Forthcoming titles from that agreement include Solar Fox, 
Blueprint and Omega Race. Although CBS currently does not 
offer ColecoVision- compatible software, Baumbusch says, 
"We do plan to develop Coleco- compatible software; we have 
no reason to release product for one system and not others. 
In fact, the more formats you have available, the more oppor- 
tunity there is to promote once and reach all potential cus- 
tomers." 

Hardware manufacturers are helping out by offering adapt- 
ers for their machines that allow software of different formats 
to be played -witness the Atari -VCS -compatible "Gemini" 
console from Coleco and Mattel's System Changer. Gary Mos- 
kovitz, director of marketing for Intellivision new products 

TOP 25 VIDEO GAMES 
Research based on chart performance during eligibility 

period, September 11, 1982 to March 31, 1983. 

1 DONKEY KONG (Coleco) 
2 PITFALL (Activision) 
3 FROGGER (Parker Brothers) 
4 PAC -MAN (Atari) 
5 BERZERK (Atari) 
6 DEMON ATTACK (Imagic) 
7 DEFENDER (Atari) 
8 MEGAMANIA (Activision) 
9 RIVER RAID (Activision) 

10 THE EMPIRE STRIKES BACK (Parker Brothers) 
11 E.T. -THE EXTRA -TERRESTRIAL (Atari) 
12 VANGUARD (Atari) 
13 STAR RAIDERS (Atari) 
14 REAL SPORT- BASEBALL (Atari) 
15 CHOPPER COMMAND (Activision) 
16 STAR MASTER (Activision) 
17 RAIDERS OF THE LOST ARK (Atari) 
18 VENTURE (Coleco) 
19 EARTHWORD (SWORDQUEST) (Atari) 
20 YAR'S REVENGE (Atari) 
21 ADVANCED DUNGEONS AND DRAGONS 

(Mattel I ntellivision) 
22 MS. PAC -MAN (Atari) 
23 DRAGON FIRE (Imagic) 
24 LOCK'N'CHASE (Mattel Intellivision) 
25 ATLANTIS (Imagic) 

Billboard's Video Games chart was introduced 
Sept. 11, 1982 and is compiled every other 
week. Approximately 50 retailers /mass mer- 
chandisers are called and asked to list their 
top 10 bestselling cartridges for the period in 
question. Since mass merchandisers are esti- 
mated to garner a higher percentage of the 
game market than retailers, their answers are 
weighted more heavily. All responses are 
weighted and inverted, then tallied for the fi- 
nal listing. 

While most in the video game industry look to "hot" titles 
and licenses as the prime movers, Moskovitz points out that 
the computer market is much more diverse. "The hoopla over 
the personal computer will lead to a broadening out from the 
hot titles," he says. "Hot titles will be the majority of the 
games business -because dealers pick and choose, a licensed 
product has a better chance of success. But for computers, 
things are different. It makes the job hard on the retailers be- 
cause they have to keep their finger on the pulse of the indus- 
try, but it's also more exciting." 

Datasoft, a two- and -a- half -year -old computer software firm 
located in Los Angeles, makes its product available for five dif- 
ferent systems, from Atari, Apple, Commodore, Texas Instru- 
ments and Tandy. "Our philosophy is that to advertise soft - 

(Continued on page VGM -II) 
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They Came To Play In The 1st 
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By MARCIA GOLDEN 

In 10 short years, video games have captured the 
hearts and minds of one generation (the kids) and 
ruptured the pocketbooks of a second (their par- 
ents). Like other technological or sociological break- 
throughs, this one too has generated its share of 
controversy, from local laws banning minors in pin- 

ball alleys to inadvertantly paying the way for the public ac- 
ceptance of a piece of machinery as Time magazine's "Man of 
the Year." 

As part of an industry that thrives on publicity, a number of 
participants deserve a special round of applause. Not just the 
founding fathers and mothers, but the game designers and 

o, marketing people as well. 
Billboard has targeted seven -and -one -half to highlight in its 

afirst Video Games Hall of Fame to receive special congratula- 
tions. 

ó Jerry Michaelson, N.A.P. Odyssey vice president of marketing: 
"I've been with N.A.P. for 27 years and involved with video 

E games in various capacities since 
< 1972, when I first read Video Game 

Manual 4 3. We were previewing the 
first home video game that we were 
bringing to market with on- screen 
overlays. 

'^I think the future will bring us 
more sophistication. I'm talking 
about the advent of games with more 
player involvement and perhaps a 

more educational kind of outlook. 
The game -playing teenager is 

most interested in developing his or 
her ability to be interactive with a 

game. Initially they'll play a game for 
the challenge and rewards of a high 
score. But as they spend more time 
with their equipment, they want to 
have more effect on the action. 

"One of the bigger changes I've no- 
ticed among kids today is that it is 
now every young boy's dream, not to 
be president, but to be a video game 
designer." 

Bill Grubb, !magic president: 
"I was an old fogie in video games, 

having joined Atari in June of 1979. I 

marketing and sales of the video game 
1981. 

"As one of the first East Coast pros 
that Raymond Kassar, chairman of 
Atari's board, brought in, I really got 
to be a part of the explosive growth 
period. What was a $50 million com- 
pany when I came, was a $400 mil- 
lion company when I left, and I wrote 
the marketing plan. 

"I left the company because I 

wanted to get my own marketing/ 
consulting business going. I started 
New West Marketing and worked as a 

manufacturer's rep. And one of the 
companies I represented was Activi- 
sion. And that was February 1981. 

"Through them, I saw the vast po- 
tential of what a third -party software 
company could achieve. Talking with 
Dennis Koble, formerly Atari's man- 
ager of software development, now 
our vice president of software, and 
Jim Goldberger from the marketing 
department at Mattel, now our vice 
president of marketing, and Brian 
Dougherty, our vice president of engineering, we decided we 
wanted to be the second- third -party software supplier and 
the first to distribute for both Atari and Intellivision. 

"We are a very creative, innovative software producer with 
no allegiance to any hardware system, We take originally - 

created product and program it on Commodore's VIC, Coleco, 
Atari or Odyssey. 

"Our first game was Demon Attack, which became game of 
the year and was the first title to be available on five systems. 
For a company that on March 17, 1982 shipped three prod- 
ucts and had a business plan that called for $11 million in 
sales in 1982, this St. Patrick's Day, we'll have 18 products on 
five different systems and do far in excess of that $11 million. 

"And what about the future? I think that action games are 
still the most popular games for now, but I see strategy com- 
bined with action becoming more popular. To my thinking, 
man's ability to design new and innovative games is limited 

only by his own mind and imagination. That's how we got our 
name, by coupling imagination and magic -Imagic." 
Richard Stearns, Parker Brothers vice president of consumer 
electronics marketing: 

"I've been with Parker Brothers for six years, since 1977. 
My first assignment was to work on the marketing system for 
hand -held games- that's where I cut my teeth. 

"1981 was the first good video game year, when General 
Foods started talking about entering the market. Because we 
were so involved with hand -held games, we got into the mar- 
ket a little later than most and had to play catch -up ball. 

"In a one -day session, we presented our strategy to General 
Foods and soon after formed a 'Swat Team' within Parker 
Brothers. It included me and one other marketing person, two 
programmers, and two game designers from the traditional 
game design department. 

"Our strategy was designed for implementation in 1981 for 
1983. My experience in hand -held games was ideal, because 
we predicted the video game business would be a parallel. We 
knew back in 1981 that by 1983, this industry would be 

glutted with product -more 
software and hardware than 
it could handle. 

"So we developed a three - 
point stand. First, we'd have 
to have the highest quality 
product. Second, we as- 
sumed we'd have a difficult 
time in the marketplace due 
to our late start. So the big 
question was how to get our- 
selves noticed. We decided 
on the heavy use of licensing 
to give us some headway. 
Our first game came from 
the arcade; the second, a 

movie. 
"Starting with 'Star Wars' 

and 'James Bond,' we added 
other licenses from comic 
books and Strawberry Short- 
cake; as well as from books 
like Lord of the Rings. 

"Our third point was to in- 
vest in advertising. I noticed 
that Atari and Mattel weren't 

advertising their games, but their hardware. So we 
took Frogger and spent $6 million to back it. We plan 
to do the same with other software. 

"For me, the opportunity in video games has been 
exciting, although not easy. It was overwhelming be- 

cause it was the first time I had to operate in an entrepreneu- 
rial mode. I bought copies of Replay and Playmeter, maga- 
zines of the arcade, to get the names of various companies 
and their presidents. And through persistence, I got through. 
I'd say, `I'd like to talk with you about licensing your product,' 
and they'd say, 'Thanks, but we're with Atari.' I went all over 
the country and to Japan until I got Frogger. I kept telling 
people that I could offer them distribution on multiple for- 
mats and I could get them into personal computers. 'At Atari, 

you'll be just one of 52 products,' I'd tell them. With 
us, you'll be one of two.' 

"That was around August 1, 1981. By February 1, 

we made our first introduction to the trade. 
"I think that the computer is the future of video 

games. From a game hardware manufacturer that's 
troublesome, because companies like Atari or Coleco 
don't want to lose their lead in video games and they 
are not number one in personal computers." 

"We want to be known as a major software pub- 
lisher, not for the high -end 
computer, like IBM or Apple, 
but the under -$300 systems. 
I think this year video game 
sales will be off 40 %, while 
personal computer sales will 
be up wildly. Personal com- 
puters should be outselling 
video games two or three to 
one." 

Jim Wickstead, James Wick - 
stead Associates: 

"My background is in engi- 
neering and design. I got in- 
volved with video games be- 
cause it seemed like a 

challenge. 
"Six years ago, when 

hand -held games took off, a 

friend said I should get in- 
volved. But I considered it 
too low -end, then. Then he 
took me to meet the people 
at Parker Brothers and I got 

Gerald A. Michaelson, 
vice president of mar- 
keting Odyssey- N.A.P. 
Consumer Electronics 
Corp. 

was vice president of 
division until February 

Richard Stearns, vice 
president, consumer 
electronics, Parker 
Brothers. 

William F. X. Grubb, 
founder and president 
of !magic. 

Nlareia R. Gulden is a freelance writer based in \ York 
specializing in audio/video merchandising. 

James Wickstead, James 
Wickstead Associates. 

hooked. 
We have designed and developed Space Jockey, Word 

Zapper, Commando Raid, Squeeze Box, Eggomania, Gopher 
Attack and several other games for the Atari systems, includ- 
ing working on Guardians of Treasure (a.k.a. the untitled 
game). 

"We implemented Mousetrap and the Smurf Rescue Game 
for the Coleco system. And we've invented games for U.S. 
Games. 

"At Parker Brothers, we invented Bankshot and imple- 
mented Wildfire hand -held games. Generally, we deal with 

outside inventors, who bring their ideas and games to us and 
we act as 'editors.' 

"I think there will be a tendency to consolidate among hard- 
ware manufacturers in the future. We'll see more games of 
the ColecoVision type, combining the personal computer with 
game software. 

And while Coleco, Parker Brothers, Mattel and Atari are 
grabbing up coin -op titles, I think there is now a crying need 
for new games. I see a strong trend towards new marketing 
and game ideas. Games are not being developed for the 
women's market and there are not enough other kinds of 
games available to give the market broad appeal." 

Tohru Iwatani, Namco engineer: 
As background, Namco is responsible for the following 

games in arcades: Galaxion in 1979, Pac -Man in 1980, Galaga 
in 1981, Dig Dug in 1982 and most recently, Xezious. 

All Namco games are licensed to other game manufac- 
turers for the U.S., either Bally or Warner. 

As video game legend goes, Tohru Iwatani, a Namco engi- 
neer in Tokyou, was having lunch with his co- workers who be- 
gan making fun of him for gobbling up his lunch, The word for 
gobble in Japanese is "paku- paku." Hence Pac Man, the dot 
that gobbles. 

Iwatani took the idea back to his engineering group where 
he and a number of designers and engineers worked on the 
idea, until its 1980 introduction. 

Nolan Bushnell 
Nolan Bushnell is probably the one person who doesn't 

need a company name or title after his name. The Henry Ford 
of video games, Bushnell left the Univ. of Utah to take a job in 
Amex's advanced technology division. In his spare time, he 
designed a system for the arcades called Computer Space, a 

stand -alone version of the computer game Space War. That 
was 1970. 

In 1972, after rejection from both Midway and Bill Nutting 
Associates, a major arcade game manufacturer, Nolan took 
the $500 in royalties he had made from Computer Space and 
started Atari and introduced Pong. Space Race followed, as 
did Pong Doubles, up to the original video game maze, Got - 

cha. 
In 1976, strapped for cash, Bushnell arranged to merge 

with Warner, following that venture with the introduction of 
the Video Computer System. Code named "Stella," the VCS 
debuted at the Consumer Electronics Show in 1977. Sales 
were soft and by 1978, Bushnell was eased into an Atari direc- 
torship. 

Shortly after, Bushnell and former Atari president Joe Kee- 
nan left the company, bought back a fast - food /video game 
chain concept called Pizza Time Theater from Warner and 
temporarily dropped out of the video -game spotlight. 

Bushnell resurfaced at the 1983 January CES with a new 
company called Androbot, and plans to manufacture a line of 
personal robots. 

In interviews, Bushnell still takes potshots at his former 
company, indicating he still harbors a reservoir of resentment 
against the Warner operatives. Shrugging off questions re- 
garding possible plans to re -enter the video game market and 
give Atari a run for its money, Bushnell constantly refers to his 
non -compete agreement with Atari. However, that agreement 
expires in the fall of this year. And after that, it's anybody's 
ballgame or video game. 
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Eat or be eaten! 

Pac -Man & Bally- Midway 
If all the good video games once originated in the arcades, 

Bally deserves honorable mention as the company to intro- 
duce Pac -Man to the video screen. 

Since then, the company has increased and multiplied Pac - 

Man spin -offs. The most popular is Ms. Pac -Man, which is ex- 
pected to rack up over 10,000 more in arcade sales. 

The company, which also markets Space Invaders, reports 
that even after three years, the three titles still rack up big 
sales compared to their competition. 

Pac -Man alone has been licensed to over 100 companies 
who produce over 600 Pac -Man products, generating extraor- 
dinary revenues for Bally- Midway and legitimizing video 
games. "The Pac -Man Fever" song won a gold single and gold 
album and Baby Pac -Man, a combination video game and pin- 
ball system, have increased that exposure; as has Super Pac - 

Man. 
Bally even introduced a new game concept, Professor Pac - 

Man, in late March, which the company says will address the 
question that consumers raise about arcade and video games 
being mere exercises in hand -eye coordination. Billboar 
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With the advent of voice synthesis, RAM car- 
tridges, and more memory, the line be- 
tween video games and computer games is 

starting to blur. This summer Coleco will 
release Gemini Sound I, a module which 
when used with specially- designed car- 

tridges and tapes, adds sound effects, human and character 
voices to video games. Berenstain Bears, a cartridge with 
three voice cassettes, comes packed with the Gemini I. The In- 
tellivision III, a new game system to be introduced by Mattel 
later in 1983, will also have built -in voice synthesis capabili- 
ties, featuring a stereo system with six channels of sound ef- 
fects and music. Mattel "plans to have over 50 software titles 
available for the unit by the end of the year," comments Peter 
Pirner, senior vice president of marketing. 

To increase memory, Coleco has introduced the Super 
Game Module No. 3. Plugging into the expansion port on the 
Coleco video game system, the module increases memory up 
to 128K, allowing complete game screens, increased action 
and more play variations and detail. Rather than cartridges, 
Coleco will manufacture games for this module on new credit 

Activision's Dolphin re- 
quires the player to use 
ear -hand coordination 
based on high, medium 
and low- pitched sounds. 

Survey For Week Ending 4/23/83 

c Copyright 1983, Billboard Publications, Inc. No part of this publication may be reproduced. 
stored in a retrieval system, or transmitted, in any form or by any means, electronic, mechanical, 
photocopying, re cording, or otherwise, without the prior written permission of the publishe- 

These are the best selling home video games 

compiled from retail outlets by the Billboard 
research department. 

TITLE 

Copyright Owner /Manufacturer, Catalog Number 

Top Systems Enhance Capabilities 
MS. PAC -MAN -Atari CX 2675 

WEEKS 
AT =I 

2 

4 

SOFTWARE SURGE 
MULTIPLE FORMATS 
HELP REACH ALL 
POTENTIAL CUSTOMERS 
card -size wafers. Included with the module is the Super Don- 
key Kong wafer. Super prefaces the rest of the wafer titles; 
later in 1983 Coleco will release Super Donkey Kong Jr., Super 
Zaxxon, Super Buck Rogers on the Planet of Zoom, Super Sub 
Roc, Super Time Pilot, Super Turbo and Super Smurf Rescue 
in Gargamel's Castle, all for use with the Super Game Module 
No. 3. 

CBS Video Games in New York has come up with a 

Ram + Plus chip that triples the capacity of the Atari VCS, 

making a significant increase in the graphic detail of the TV 
screen image, and improving game control. Two games using 
the new chip were introduced at the Winter Consumer Elec- 
tronics Show, Wings and Tunnel Runner. Wings, a flight simu- 
lation game, puts the player in the cockpit of a jet fighter 
where he or she must control three different types of arma- 
ments, read all standard aircraft instruments and use radar 
to detect enemy missiles. 

Entertainment V1i11 Be Driving Force In Software 

Starpath, a manufacturer in Santa Clara, Calif. has released 
the first Multi Load home video games. The Multi Load con- 
cept combines a series of games with the same theme, on one 
cassette, like chapters of a book. The Super Charger is in- 

serted into the cartridge slot to upgrade the system's hard- 
ware. Games are then fed into the Super Charger's memory 
via a tape recorder. Each game, or load, adds new characters, 
scoring and objectives, and increasing levels of difficulty. 
Scores from successive games are added together for one fi- 
nal score. Multi Load games released by Starpath include 
Mindmaster and Dragonstomper. All Starpath Multi Load 
games come on cassettes, less expensive than cartridges, and 
more compact. 

Amiga, a new company in Santa Clara, has come up 
with interesting innovations. They have devised the first "ma- 
chine interactive video game," Depth- Charge, which allows 
participants in different locations to play the game together, 
via modem. They have also produced Ghost Attack, a 3 -D 

game, glasses included, in which the player is confronted with 
a two -story haunted house and has to search out the ghosts. 

Patterning game titles and characters after TV shows, mov- 
ies and names well -established in consumers' minds are an 
integral part of 1983 game releases. In January, Data Age, a 

Campbell, Calif., company released the first rock 'n roll video 
game, Journey Escape, featuring the rock group Journey. In 
the game, the player must safely escort Journey to their ve- 
hicle before time and money run out, despite autograph -seek- 
ing fans, love- crazed teenagers, sneaky photographers, and 
shifty promoters. Other titles from Data Age include Bermuda 
Triangle, Frankenstein's Monster and Mr. Bill's Neighbor- 
hood, all compatible with the Atari 2600 VCS. 

Parker Brothers will continue to pursue licensing agree- 
ments for leading movie, arcade and comic book properties, 
says Randolph Barton, the firm's president. Under develop- 
ment is James Bond Agent 007, scheduled for release this 
summer, concurrently with the release of the two Bond films. 
Other summer releases from Parker Brothers will include Lord 
of the Rings, based on Tolkien's novel, Tutankham, related to 
the King Tut legend, The Incredible Hulk and Popeye. All 
Parker Brothers cartridges are currently compatible with the 
Atari 2600 and Sears Video Arcade. 

Karen Ktenter is a freelance writer based in Los Angele.. 
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MASH has found 
its way from the 
movie to TV series to 
Fox Video game. 
Data Age's Journey 
Escape game brings 
the top -selling rock 
group to the little 
screen. Q -bert from 
Parker Brothers should 
follow the arcade game to 
home success. 

This month Fox Video Games will release MASH, based on 
the hit TV series. Other Fox upcoming releases include 9 to 5 

in May, and Voyage to the Bottom of the Sea, in June. Tower- 
ing Inferno has been released by U.S. Games, a subsidiary of 
the Quaker Oats Company. The company has also signed an 
exclusive licensing agreement with MGM to create video 
games using the Pink Panther and Inspector Clouseau char- 
acters. A Pink Panther game, entitled Trail of the Pink Pan- 
ther, will be introduced in Spring 1983, as part of the U.S. 
Games Family Fun Series. 

Many educational games, particularly those for young chil- 
dren have made their debut this year. "The word 'education' 
by itself, is the kiss of death to a game," says Bill Kunkel, edi- 
tor of Electronic Games magazine. However, when education 
is couched in entertainment using cartoon forms, pretty col- 
ors or a familiar entertainment symbol, in other words when 
the entertainment is well- integrated, the kids will like it, he 
adds. 

FROGGER- Parker Bros. 5300 

VANGUARD -Atari CX -2669 

DONKEY KONG JR.- Coleco 2601 

DONKEY KONG -Coleco 2451 

SPIDER FIGHTER -Activition AX -021 

SEAQUEST-Activision AX-022 

DRAGONFIRE-Imagic IA 3611 

ZAXXON- Coleco 2435 

PAC -MAN -Atari CX 2646 

KABOOM -Activision AX -010 

MEGAMANIA-Activision AX-017 

REAL SPORTS -Football CX -2640 

SWORDS & SERPENTS -Imagic IM 7602 

IRON DEADLY DISCS- Intellivision 5391 

MOUSE TRAP -Coleco 2419 

BOWLING -Atari 2628 

DEMON ATTACK -Imagic IA 3200 

SPACE FURY -Coleco 2415 

ESCAPE -Data Age 116 -006 

JEDI ARENA -Parker Bros. 5000 

Denotes cartridge availability for play on hardware configuration. 
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As part of their Family Fun Series, U.S. Games has recently 
released Gopher, Squeeze Box, Eggomania, Picnic, Bakery, 
Raft Rider and Entombed. Atari is coming out with a whole 
line of educational fun games, specifically for children three - 

to -seven years old. It's called the Kids' Library and is designed 
in cooperation with the Children's Computer Workshop, an 
activity of Children's Television Workshop. Titles to be re- 
leased in July feature the Sesame Street Muppets and include 
Cookie Monster Munch which develops mapping skills, Os- 
car's Trash Race, which reinforces counting and numeral rec- 

(Caruinued on pane I .G.t / -/ 2) 

Coleco's Super Game Module 
No. 3 plugs into the expansion 
port on the Coleco video -game 
system, increasing memory, ac- 
tion, play variations and detail. 
Rather than cartridges, Coleco 
will manufacture games for this 
module on new credit -card size 
wafers. 
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COMPUTER GAMES 
BROADENING OUT FROM HOT TITLES 

Record retailers can be major dealers of com- 
puter software, says Barbara Isgur, an industry 
analyst for Paine, Webber in New York City. In 
California, Nickelodeon, a few Big Ben's, and 
The Record Factory are currently testing the 
waters, and the tide is running from coast to 

coast. The market potential seems very promising. Here's 
why: 

By 1986 the installed base of home personal computers is 
expected to meet and then dramatically beat that of home 
video games, according to the forecasts of the Yankee Group, 
a Boston -based research firm. 

The Yankee Group forecasts that there will be 20 million 
installed home personal computer units by 1986, and by the 
end of the decade the potential market will be in the area of 
35 -50 million units. 

Mattel's Entertainment 
Computer System in- 
corporates a 49 -key mu- 
sical keyboard, which 
plugs into a computer 
adaptor, becoming a six - 
note polyphonic synthesizer. Mel- 
ody Maker software allows player to compose 
melodies and watch notes appear on 
notes can be stored on cassette. 

TV screen. Music and 

Consumers are used to buying stereo equipment, and 
then coming to the record stores for aftermarket products, i.e. 
records. Software, too, is an aftermarket product which will fit 
well with the aftermarket image the record stores already 
have. 

In the home computer software market, entertainment 
software, a natural for record retailers, is currently selling bet- 
ter than any other category. By 1987 its sales are expected to 
increase from 130 million to 2.2 billion dollars, according to 
Future Computing Inc., a Texas -based research firm. 

Distribution channels for computer software are not cur- 
rently as widespread as for video games. Those who come on 
board now have a good opportunity. 

Of the record retailers who have already gotten into the 
market, most are focusing on entertainment software. Corn- 
puter games break down into the following categories: 

Ga 1re Turning Into Cominiter. Be- 
fore Our I?cc 

Arcade -Games which resemble the style of play or actual 
games found in coin arcades. They have high -resolution color 
graphics and fast -play action. The player's goal is simply to 
get the highest possible score. 

Action -Games which have an arcade feel to them. but 
rather than simply trying to get the highest point score, the 
player's objective is to achieve a goal through skill and reflex. 
e.g. Choplifter (Broderbund). 

Adventure -Quest games in which the player travels on a 

journey or ventures through many twists and turns to perform 
a task. Player can invent characters or at least ascribe specific 
skills and attributes to them. Game can involve multiple disks 
and many days, weeks or even months of play, e.g. Temple or 
Apshai (Automated Simulations). 

Fantasy -These games employ the classic elements of fan- 
tasy, i.e. sword and sorcerer, magic, goblins, etc. Many times 
role -playing is involved. This category sometimes blends into 
Adventure when the fantasy elements are present and the 
game is also a quest, e.g. Odyssey (Synergistic). 

Strategy -Players uses strategy and wits to play the games. 
Many are board games translated to the computer screen, e.g. 
Microgammon II (Softape). 

Sports -Games simulating sports such as football, baseball 
or golf, e.g. Computer Baseball (Strategic Simulations). 

Educational Games -Games which are both educational 
and fun. They entertain while building vocabulary, analytical, 
writing, math, music and other skills, e.g. Snooper Troops 
(Spinnaker). 

Manufacturers are making games for various personal 
computers, including Apple, Atari, Radio Shack, IBM, Commo- 
dore VIC 20, Texas Instruments and the Timex Sinclair. In ad- 
dition to software made by computer manufacturers, there 
are many third -party vendors who create games for each ma- 
chine. Whether a game is available for many machines, de- 
pends, as you might expect, on economic factors. Many times 
a game will enter the marketplace able to be used on one type 

of machine and if it sells well will be marketed for others. Corn- Computer games display rack, Automated Simulations, Inc./ 
puter games come in three media: cassette, cartridge and EPYX. 
disk, to meet the capabilities of various personal computers. 

A year ago, game software for the Apple II was selling best 
according to Egil Juliussen, chairman of the board of Future 
Computing. Now he says, as the installed base of personal 
computers increased, game software sales for the VIC 20 

Record Retailers 
Getting Early Jump 
Texas Instrument, Atari and Timex Sinclair are growing at a 
rapid rate. 

According to Future Computing, Arcade games are fast sell- 
ers in entertainment software. Robert Silverman, owner of 
four Computer Center stores in New York City agrees. He says 
that arcade games are well out in front of anything else, yet 
they are very popular for only a short period of time. The ad- 
venture games, on the other hand," he says, "have a strong 
continuous audience." Generally, arcade games sell well and 
peak early. They are like a record which hits the charts and 
then moves out of the limelight. Strategy and adventure 
games remain slower, but steadier sellers. 

In the next few years record stores will probably carry the 
Top 40 "hit" entertainment computer game packages. Chris 
Daily, vice president of marketing at Software Distributors, 
predicts that certain categories of software will be more suc- 
cessful than others in record retail stores. He says that action 
games with very strong graphics, interactive arcade -type 
games, and those that are colorful and fast -moving will leave 
the shelves quickly. He adds that adventure and strategy 
games "won't move" through the record retailer. The pur- 
chaser of these games will want to sit down and try them on 

Computer Games Thinkers Play 
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The Atari 2600 computer- keyboard unit turns the 2600 game machine in a home 
computer for under $90, bridging the gap between video -game machines and low - 
cost personal computers. The clip -on keyboard will be available in September. 
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the computer before buying. These buyers are generally the 
hard -core purchasers, people who shop computer stores. 

Bruce Cummings, director of marketing at Softsel, another 
distribution company, agrees that strategy games won't be 
the strongest seller in the retail record stores. He thinks ar- 
cade games and some fantasy games will do well. "Games 
which are shorter will probably sell better than those which 
take a longer time to play," Cummings says. 

Nickelodeon, in Century City, Calif. is one record store 
which is a neophyte in the computer game market, having en- 
tered it in February of 1983. Jerome Kennedy, the manager of 
the store, says that Nickelodeon carries arcade, adventure 
and fantasy games. as well as some educational games and 
programs. They use one distributor who "previews games and 
suggests which are good." Kennedy says sales are starting to 
pick up, but at this point computer games are a "small mar- 
ket compared to video games." Kennedy says that the major- 
ity of his customers come in buying games for children, but 
that they use them as well. 

The Big Ben's store in Torrance, Calif., has been selling 
computer games since October 1982. They sell action, adven- 
ture, fantasy, a few arcade and a few strategy. Jeff Lester, 
head of video for the store, says strategy games are bought by 
computer whizzes. He mentioned that the educational pro- 
grams are doing well, but that there isn't enough of a selec- 
tion to satisfy his customers, who encompass a wide age 
range from children to adults. 

The Record Factory chain in Northern California has been 

The Intellivision Entertainment 
Computer System s compatible with 
Intellivision and Intellivis on II master 
components and consists of the Computer 
Adaptor, Program Expader, Computer 1<erboai 
and Music Synthesizer. The system works with two 
additional hand controllle's and most audio cassette 
recorders. 
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selling computer games since September of 1982. They sell 
hardware as well as software, stock computer games in 29 of 
their 32 stores, and plan eventually to sell it in all their stores. 
According to Leslie Tervit, computer consultant for the 
Record Factory, "arcade games are the fastest sellers, be- 
cause their names are well- known." Pete Yungen, district 
manager for the stores, says the games have been se ling 
quite well. "We have sold six games at a time when demon- 
strating them," Yungen says. "People are interested in now 
they work because they're new." 

(Continued on page ['GM- [3) 
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f the Bible were rewritten in consumer electronics - 
ese, no doubt it would read like this: 

"And the sins of the hardware market shall be vis- 
ited upon generations to come... . 

"So it went in video. So it goes in video games. 
And so it shall come to pass in personal computers. 

The errors committed by the video hardware merchant shall 
be repeated by the game dealer and inherited by the com- 
puter clerk. And the consumer shall inherit the Earth." Amen. 

When profits fell out of video hardware sales, retailers 
turned to software to save the day. And when rental plans and 
door -to -door competition cut the margins in movies, a num- 
ber of retailers simply gave up the ghost. But the smart ones 
turned their customers onto accessories in an effort to pick up 
extra cash. 

The same story is repeating itself in video games -and in 
computers, too, if vendors don't watch out. 

It's still not too late for games merchants to profit from 
their predecessors' mistakes. So Billboard polled acccessory 
manufacturers across the country to bring you the following 
tips to boost video game profits: 
Dale Berlau, Discwasher marketing director: 

If you're carrying different kinds of controllers and joy- 
sticks, as well as a number of game systems, set them up to- 
gether, so people can walk right up and try it themselves. If 
they can see it, they'll use it. Use the controller yourself when 
demonstrating a game." 
Gary Blondefield, Atari: 

"l think it's good to offer consumers a choice. Stock a num- 

ACCESSORIES: 

ber of different accessories in each category -not just what 
comes with the system. 

Offer your customers value." 

Millie Szerman, Pusher Products, vice president of marketing: 
"In order to sell accessories, you have to mention them to 

your customers. Unfortunately, most salespeople are more 
concerned about selling the video game software and forget 
about selling the accessories to go with them. 

"How about asking that customer, who just bought a game, 
'How are you going to store this ?' or, 'Do you have a storage 
unit ?' 

With accessories, it's important for the consumer to physi- 
cally touch it. They are no longer buying everything they see, 
they want to check it out first. If a dealer takes a product and 
literally shows it to the consumer, that person will buy it. Bet- 
ter yet, don't just show it to them, have it positioned by a 

game system or displayed in a way a consumer might do it at 
home. For example, a dealer can store video games and ac- 

cessories in a storage piece. 
"In general, accessories could make up over 50% of a video 

game retailer's business. Accessories can also account 
for as much as 70% of that dealer's profit margin." 

Bob Hill, Videobase Inc., president: 
"Accessories, particularly storage units, have 

to be displayed with product in them. You can 
even have an accessory sitting right next to a 

game, and the customer won't make a tie -in unless 
he or she can actually see how it should be used. 

"It's even true for retailers. We experienced a 

similar situation at the Consumer Electronics Show in 
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Hope W. Neiman, director of 
marketing, General Consumer 
Electronics Inc. 

Super action 
controllers 
from Coleco. 

Profit Margins 
Makes Business Out of Games 

Top: Lap -Mate by Pusher Sales, Inc., slotted for the Atari joy- 
stick, helps reduce arm and hand fatigue by providing a firm 
base of operations. Suggested list: $9.95. Bottom: Videogame 
player enjoys improved graphics and extra challenge of Star - 
path's Supercharger and video games on her Atari VCS. 

January. Retailers, who had seen a picture in our catalog of 
our storage units, couldn't make the correlation between the 
picture and the product on the floor.They told us our pictures 
were misleading, so we changed our photo format to show our 
storage units in home -like settings." 
John Theissen, Blackbourn Inc., retail accounts manager: 

"Put those accessories right out in the front counter. And 
suggest them to your customer.Every time you sell a game, 
ask that person if he or she has a unit to store it in." 
Jay Kahn, Arista Enterprises, national sales manager: 

"Sell accessories at the time you sell the hardware and 
make your salespeople aware of the importance and profit- 
ability of video game accessories. 

"I also think dealers should display their accessory lines. 
Many come in blister packaging and make nice pegboard dis- 
plays. 

"There's no money in hardware. But 
margins in accessories? If a retailer can 
buy something for $2 and sell it for $6, 
he or she can even discount and make 
over 200 %." 

Joysticks, Controllers. storage 

over the one they already have at home if they can't try it out 
for themselves. 

"Also, educating salespeople is important. Get them to 
meet the needs of your customers. Most don't know what a 

specific accessory can bring to a consumer in terms of ben- 
efits. And if they don't know, what can they tell your cus- 
tomer"' MARCIA GOLDEN Billboard 

New controllers for the Atari VCS system. From left: Remote 
Control Joystick System, Pro -line Joystick and Trak -ball. 

Hope Neiman, General Consumer Electron- 
ics director of marketing: 

"As difficult as the situation is with pil- 
ferage, get those accessories displayed. 
Most of them will then sell themselves. But 
it's hard for someone to understand the 
advantage of one joystick over another, or 

Discwasher's PointMaster Competition Joystick and corstant -fire circuit, right. The joystick also 
features suction feet that allow the player to control the stick and fire button with one hand. Sug- 
gested list: $27.95. The constant -fire circuit lists for $10 and is VCS -compatible. 
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The following is a list of video game software manufacturers. 

The format of the listings is as follows: Name of company, ad. 
dress, telephone number, key personnel, type of software, and 
brand names of units with which the software is compatible. 

MARDVARK TECHNICAL SERVS. LTD., 2352 S. Commerce, Walled 

Lake. Mich. 48088. Tel (313)669-3110. Pres.. Rodger Olsen. 

Supervisor. Judith L. Kovach. 

Software: Computer Program. 

Compatibility: Commodore VIC -20. 64; Radio Shack TRS80, 
Texas Instruments TI 99/4: Timex /Sinclair. 

ACTIVISION INC., Drawer No 7286, Mountain View, Calif. 
94042. Tel: (415) 960.0410. Pres.: Jim Levy: Nat'l Acct. 
Mgr.: Ed Bestvina. 

Software: Cartridge. 
Compatibility: Atari 2600; Mattel Intellivision. 

ADVENTURE INT'L, Box 3435, Longwood, Fla. 32750. Tel: (305) 
862-6917. 
Software: Computer Program. 

REFINE INC., PO Box 2026, Aston, Pa. 19014. Tel: (215) 485- 
1968. Pres.: Mark G. Kuzyk; Sales & Mktg. Dir.: Tanya Wa- 

hula. 

Software: Computer Program. 
Compatibility: Atari. 

AMERICAN MULTIPLE INDS. INC., 18911 Nordhoff St.. North- 
ridge, Calif. 91326. Tel: (213) 885 -7100. Pres.: Stuart Kes 
ten: Sales Co-ord.: Michele Baum. 
Software: Cartridge. 

AMERICAN PERIPHERALS, 122 Bangor St., Lindenhurst. N.Y. 

11757. 

Software: Computer Program. 

Compatibility: Commodore VIC-20. 
AMIGA CORP., 3350 Boulevard. Santa Clara. Calif. 95051. Tel: 

(408) 748E222. 
ANALOG SOFTWARE, 565 Main St.. Cherry Valley, Mass. 01611. 

Pres. & Sales Contact: Lee Pappas. 

Software: Computer Program. 
Compatibility: Atari 400. 800, 1200XL. 

APOLLO INC., see Games By Apollo. 
ASTROCADE, 6460 Busch Blvd., No. 215, Columbus. Ohio 

43229. Tel: (614) 885 -0130. 
Software: Cartridge, Computer Program. 

ATARI INC., 1399 Moffett Park Dr.. Sunnyvale, Calif. 94086. Tel: 

(408) 743 -4124. Pres.: Michael Moone. 

Software: Cartridge. 
Compatibility: Atari; Coleco; Mattel Intellivision. 

AVALON HILL CO., 4517 Harford Rd., Baltimore, Md. 21204. Tel: 

(301) 2545300. 
Software: Computer Program. 

BIG FIVE SOFTWARE, PO Box 9078.185. Van Nuys. Calif. 91409. 
Tel: (213) 7826861. 
Software: Computer Program. 
Compatibility: Atari 400, 800; Radio Shack TRS,80. 

BRODERBUND SOFTWARE INC., 1938 Fourth St., San Rafael. 

Calif. 94901. Tel. (415) 4566424. Pies.: Doug Carlston: 
Sales Mgr.: Stuart Berman. 

Software: Computer Program. 

Compatibility: Apple II. Ile, II +; Atari 400. 800: Commodore 
VIC -20, 64: IBM PC. 

C B S VIDEO GAMES, 41 Madison Ave.. New York, N.Y. 10010. 

Tel: (212) 481 -6409. VP: Robert L. Hunter. 
Software: Cartridge. 
Compatibility: Atari 2600. 5200; Mattel Intellivision. 

CABALLERO CONTROL CORP., 7920 Alabama Ave., Canoga Park, 

Calif. 91304. Tel- (213) 8883040. 
Software: Cartridge. 

COLECO INDS. INC., 945 Asylum Ave., Hartford. Conn. 06119. 
Tel: (203) 278 -0280. Pres.: Arnold Greenberg; Sr. VP. 

Cohen 

Software: Cartridge. 
Compatibility: Coleco ColecoVision, Gemini Video Game Sys. 

tems, Super Game ModuleWalers; Atari 2600; Mattel Intel!! 
vision; Sears Super Video Arcade, Video Arcade. 

COMMAVID INC., Box 3308. Fox Valley Center. Aurora, III. 

60505. Tel (312) 851 -3190. 
Software: Cartridge. 

Compatibility: Atari VCS. 

COMM "DATA COMPUTER HOUSE, 320 Summit Ave.. Milford, 
Mich. 48042. Tel: (313) 685 -0113. Pres.: Larry Jones: Sales 

Contacts: Larry Jones, Beverly Rue. 

Software: Computer Program. 

Compatibility: Commodore PET, VIC -20, 64. 

COMMODORE BUSINESS MACHINES INC., 1200 Wilson Dr., 

West Chester, Pa. 19380. Pres.: Robert Lane. 

Software: Cartridge. Computer Program. 
Compatibility: Commodore VIC -20, 64. 

COMPUTER MAGIC LTD., 40 Wakefield Ave.. Port Washington, 
N.Y. 11050. Tel (516) 883 -0094. 
Software: Computer Program. 

CREATIVE SOFTWARE, 230 E. Caribbean Dr., Sunnyvale, Calif. 
94086. Tel (408) 745 -1655. Pres.. Paul Zuzelo; Mktg. Dira. 

Elliott Dahan. 

Software: Computer Program. 

Compatibility: Atari 400, 800; Commodore VIC -20, 64, Texas 

Instruments TI 99/4A; Timex 2000. 
DATA AGE, 62 S. San Tomas Aquino Rd., Campbell. Calif. 95008. 

Tel (408) 3109100. VP Mktg.- Robert Rice. 

Software: Cartridge. 
Compatibility: Atari VCS: Sears Video Arcade. 

DATAMOST, 9748 Cozycroft Ave.. Chatsworth. Calif. 91311. Tel 

(213) 709.1202. 
Software: Computer Program. 
Compatibility: Apple II. 

DATASOFT INC., 9421 Winnelka Ave., Chatsworth, Calif. 91311. 
Tel- (213) 701-5161. Pres.: Patrick Ketchum; Nat'l Sales 
Mgr. Dennis E. Wallin. 
Software: Computer Program. 

Compatibility: Apple II, Ile; Atari 400. 800, 1200XL; Commo- 
dore 64: Radio Shack Color Computer, Texas Instruments TI 

99/4. 
EDUCATIONAL SOFTWARE INC., Soquel. Calif. 95073. Tel: (408) 

4764901. 
Software: Computer Program. 

EDUFUN (div. of Milliken Publ'g), 1100 Research Blvd.. St. 

Louis. Mo. 63132. Tel (314) 991 -4220. 
Software: Computer Program. 

EMERSON RADIO CORP., 1 Emerson Ln., Secaucus, N.J. 07094. 
Tel: (201) 865.4343. 

ENGLISH SOFTWARE CO., PO Box 3185. Redondo Beach. Calif. 

90277. Tel: (213) 372 -3440. 

Software: Computer Program. 

Compatibility: Atari 400, 800. 
ENTER INDS. INC., 303 W. Artesia Blvd., Compton, Calif. 90220. 

Tel: (213) 6376174. 
EPYX /AUTOMATED SIMULATIONS INC., 1043 Kiel Court. Sunny- 

vale. Calif. 94086. Tel (408) 7450700. Pres.: Michael Katz. 

Software: Computer Program. 
Compatibility: Apple; Atari 400, 800; Commodore VIC -20; 

IBM PC: Radio Shack TRS.80. 

FIDELITY ELECTRONICS, 8800 NW 36 Sl., Miami, Fla. 33178. 
Tel: (305) 888.1000. Pres.: Sidney Samole; Mktg. Dira Teri 
Everett. 

Software: Self.contained units. 
FIRST STAR SOFTWARE INC., 22 E. 41 St., New York, N.Y. 10017. 

Tel: (212) 532-4666. Pres.: Richard M. Spitalny; VP Bus. Af- 

fairs: Marc Jaffe. 

Software: Cartridge, Computer Program. 
Compatibility: Apple: Atari 400. 800; Commodore; Texas In 

st ru ments. 

FOX VIDEO GAMES, 4701 Patrick Henry Dr, Santa Clara, Calif. 
95050. Tel: (408) 9886666. 
Software: Cartridge, Computer Program. 
Compatibility: Atari VCS, 400, 800; ColecoVision; Commodore 
VIC -20; Mattel Intellivision; Texas Instruments TI 99/4A. 

GAMES BY APOLLO (APOLLO INC.), 1300 E. Arapaho Rd., Rich- 

ardson, Tex. 75081. Tel: (214) 6908366. 
Software: Cartridge. 

GAMESTAR INC., 1302 State St.. Santa Barbara. Calif. 93101. 
Tel: (805) 963 -3487. 

Software: Computer Program. 

Compatibility: Atari 400, 800. 

GEBELLI SOFTWARE INC., 1787 Tribute Rd.. Suite G, Sacra 
mento, Calif. 95815. Tel: (916) 9251432. Pres.: Nasir Ge- 

belli: Sales Contact: Nancy Nieradka. 

Software: Cartridge. Computer Program. 
Compatibility: Apple II, II +: Atari 400, 600. 

GENERAL CONSUMER ELECTRONICS INC., 233 Wilshire Blvd.. 

Suite 220. Santa Monica. Calif. 90401. Tel: (213)458-1730. 
Software: Cartridge. 

(MAGIC, 981 University Ave., Los Gatos, Calif. 95030. Tel: (408) 
3992200. Pres.: William F.X. Grubb; VP Sales: Mark Bradlee. 
Software: Cartridge, Computer Program. 
Compatibility: Atari VCS, 400.800; ColecoVision; Commodore 
VIC 20; Mattel Intellivision, Odyssey', Texas Instruments TI 

99/4A. 
INFOCOM, 55 Wheeler St., Cambridge. Mass. 02138. Tel: (617) 

492-1031. 
Software: Computer Program. 

INHOME SOFTWARE INC., 2485 Dunwm Dr., No. 8, Mississauga, 
Ont.. Canada L5L 1T1. Tel: (416) 828-0775. Pres.: Louis 

Solomon; Sales Mgr.: Mike Seaborne. 
Software: Computer Program. 
Compatibility: Atari 400, 800, 1200XL. 

INTERESTING SOFTWARE, 21101 S. Harvard Blvd., Torrance, 
Calif. 90501. Tel: (213) 328 -9422. Pres.: Jim Lin. 

Software: Computer Program. 
Compatibility: Commodore VIC -20. 

1 V SOFTWARE INC., 888 Saratoga Ave.. San Jose. Calif. 95129 
Tel: (408) 9858629. Pres.: lack Verson. 

Software: Computer Program. 
Compatibility: Atari 400, 800. 

K-BYTE, 1705 Austin. Troy, Mich. 48084. Tel: (313) 5249878. 
Software: Computer Program. 

M C A VIDEO GAMES, 70 Universal City Plaza, Universal Cdy, 

Calif. 91608. Tel: (213) 5084300. 
Software: Cartridge. 

M M G MICRO SOFTWARE, PO Box 131, Marlboro, N.J. 07746. 
Tel: (201) 431.3472. Pres.. Greg Pfremmer; VP Mktg.: Mark 

Chasm. 

Software: Computer Program. 

Compatibility: Apple; Atari 400, 800. 
M T I, see Magnetic Tape Intl. 
MAGNETIC TAPE INT'L (MTI) (sub. of InterMagnetics Corp.). 

14600 S. Broadway. Gardena, Calif. 90248. Tel: (213) 217- 

0077. Pros.- Russ Greene. 

Software: ZiMAG Cartridge, Computer Program. 

MARK 56 VIDEO, PO Box 1. Anaheim, Calif. 92805. Tel: (714) 
772 -4791. 

MATTEL ELECTRONICS, 5150 Rosecrans Ave.. Hawthorne, Calif. 
90250. Tel. (213) 416 -9169. Pres.: Joshua Denham; VP 

Sales: Richard Hoag; Field Sales Dirs.: (Eastern) Buddy Paris 

(212) 2444550, (Southern) Steven Bernstein (404) 953- 
8765. (Midwest) Dave Combs (312) 7731711. (Western) Pe- 

ter Maccarrone (213) 9785150. 
Software: Cartridge, Computer Program, Hand Held. 

Compatibility: Mattel Aquarius, Intellivision, Apple It Atan 
2600; IBM PC. 

MILTON BRADLEY CO., 111 Maple St. Springfield. Mass. 01101. 
Tel (413) 5256411. 

MUSE SOFTWARE, 347 N. Charles SL, Baltimore, Md. 21201. 
Tel: (301) 6597212/7217. 
Software: Computer Program. 

NINTENDO OF AMERICA, 4820 150 Ave. NE. Redmond. Wash. 
98052. Tel: (206) 8822040. 

NUFEKOP, PO Box 156, 21255 Hwy. 62, Shady Cove, Ore. 

97539. Tel, (503)878-2246. Pres.: Gary Elder; Sales Contact: 
Tim Engberg. 

Software: Computer Program. 
Compatibility: Commodore VIC -20, 64. 

ODESTA CORP., 930 Pitner Ave., Evanston, Ill. 60202. Tel (312) 
3287101 
Software: Computer Program. 

ODYSSEY, PO Box 6950, Knoxville, Tenn. 37902. Tel: (615) 521. 
4316. Nat'l Sales Mgr.: Bob Strickland. 
Software: Cartridge. 
Compatibility: Odyssey'. 

OPTIMUM RESOURCE INC., c/o Xerox Education Publ'ns/ 
Weekly Reader, Computer Software Div., 245 Long Hill Rd., 

Middletown, Conn. 06457. Tel: (203) 347.7251. 
Software: Computer Program. 
Compatibility: Apple II, II +. 

PALMTEX,1167 Chess Dr., Foster City, Calif. 94404. Tel: (415) 
341 3366. 
Software: Hand Held. 

PARKER BROTHERS, 50 Dunham Rd., Beverly. Mass. 01915. Tel: 
(617) 927 -7600. 

Software: Cartridge, Computer Program. 

QUALITY SOFTWARE, 6660 Reseda Blvd., Suite 105. Reseda, 

Calif. 91335. Tel: (213) 344-6599. 
Software: Computer Program. 
Compatibility: Atari 400, 800. 

ROKLAN CORP., 3335 N. Arlington Heights Rd., Arlington 
Heights. III. 60004. Tel: (3121 392.2525. 

S S I, see Strategic Simulations Inc. 

SEGA ENTS. (div. of Paramount), 2029 Century Park E. Los An- 

geles, Calif. 90067. TeL (213) 557.1700. Pres.: David Rosen. 

Software: Cartridge. 
SIERRA ONLINE SOFTWARE, Oakhurst, Calif. 93644. Tel: (209) 

683 -6858. 

Software: Computer Program. 
SINCUIR RESEARCH LTD., 1 Sinclair Plaza. Nashua, N.H. 

03061. Tel (603) 8829534. 
Software: Computer Program. 
Compatibility: Timex /Sinclair. 

SIRIUS SOFTWARE INC., 10364 Rockingham Dr., Sacramento, 
Calif. 95827. Tel: (916) 3661195. Pres.: Jerry Jewell; Prod. 

Mgr.: Ernie Brock. 

Software: Cartridge, Computer Program. 
Compatibility: Apple II, Ile, II +; Atari 400, 800. 2600. 5200; 
Commodore VIC-20, 64; IBM PC; Texas Instruments TI 99/4. 

SPECTRA VIDEO INC., 39 W. 37 St., New York. N.Y. 10018. Tel: 

(212) 869.7911. 
Software: Spectravision Cartridge. 
Compatibility: Atari VCS; Sears Video Arcade. 

SPECTRAVISION, see Spectra Video. 

SPINNAKER SOFTWARE CORP., 215 First St., Cambridge, Mass. 

02142. Tel: (617) 8684700. Pres.: C. David Seuss: Sales 

Mgr.: Priscilla Seuss. 

Software: Computer Program. 
Compatibility: Apple II, Ile, II +. III; Atari 400, 800. 1200; 

Commodore 64; IBM PC. 

STARPATH CORP., 2005 De La Cruz Blvd., Santa Clara, Calif. 
95050. TeL (408) 9700200. Pres.: Alan Bayley; Adv. & Crea, 

live Supervisor Bonnie Pettengill. 
Software: Cassette. 
Compatibility: Atari VCS; Sears Video Arcade. 

United Microwave Industries, Inc. is a major supplier of games, software 
and expansion memory products for the VIC -20 and Commodore 64 com- 
puters. 

STRATEGIC SIMULATIONS INC. (SSI), 465 Fairchild Dr., Suite 
108. Mountain View, Calif. 94043. Tel: (415) 964 -1353. 

Software: Computer Program. 
Compatibility: Apple: Atari 400, 800. 

SUBLOGIC CORP., 713 Edgebrook Dr., Champaign, III. 61820. 
Tel. (217) 359 -8482. Pees.: Bruce Artwick: Dist'n Mgr.: Julie 
Newman. 

Software: Computer Program. 

Compatibility: Apple II; Atari 400. 800; IBM PC: Radio Shack 

TRS-80 Models I & III. 

SWIFTY SOFTWARE INC., 64 Broadhollow Rd., Melville. N.Y. 

11747. Tel: (516) 5499141. Pres.: Lee Jacknow; VP Mktg.: 
Rick Portes. 

Software: Computer Program. 
Compatibility: Atari 400, 800. 1200. 

SYNAPSE SOFTWARE, 5221 Central Ave.. Richmond, Calif. 
94804. Tel: (415) 527 -7751. Pres.: I. Wolosenko: VP Mktg.. 
Jon Loveless. 

Software: Cartridge, Computer Program. 
Compatibility: Apple; Atari 400, 800. 1200, 5200; Commo- 
dore VIC -20, 64; IBM PC, Texas Instruments TI 99/4. 

SYNERGISTIC SOFTWARE, 830 N. Riverside Dr.. Suite 201. Ren 
ton, Wash. 98055. Tel: (206) 2263216. 
Software: Computer Program. 
Compatibility: Atari 400. 800. 

SYNTAX SOFTWARE INC., 33 Elmnurst Ave., Suite 502, Willow. 
dale, Ont., Canada M2N 6G8. Tel: (416)221-8008. Pres.: R.A. 

Lyons, VP Mktg.: G.A. Rennie, 

Software: Computer Program. 
Compatibility: Commodore VIC,20, 64. 

TELESYS INC., 4334 Bryant St., Fremont, Calif. 94539. Tel: 
(415) 6512970. Pres.: Rich Taylor; VP Sales: Herb 
Hershfield, 
Software: Cartridge. 
Compatibility: Atari 2600. 

THORN EMI VIDEO, 1370 Ave. of the Americas. New York, N.Y. 

10019. Tel: (212) 9778990. 
Software: Computer Program. 

Compatibility: Atari 400, 800; Commodore VIC.20. 

TIGERVISION, (div. of Tiger Electronic Toys Inc.). 909 Orchard, 
Mundelein. Ill. 60060. Tel: (312) 9498100. 
Software: Cartridge. 
Compatibility: Atari VCS. 

TOMY CORP., PO Box 6252, Carson, Calif. 90749. Tel:. (213) 
5492721. 
Software: Cartridge. 

TRONIX PUBL'G INC., 701 W. Manchester Blvd., Inglewood, 
Calif. 90301. Tel: (213) 6718440. Pres.: John Reese: Sales 
Mgr.: Nancy Berman. 

Software: Computer Program. 
Compatibility: Atari 400. 800: Commodore VIC -20. 

U S GAMES CORP. (sub. of The Quaker Oats Co.), 1515 Wyatt 
Dr., Santa Clara, Calif. 95054. Tel: (408) 748 -9800. 
Software: Cartridge. 
Compatibility: Atari 2600; Sears Video Arcade. 

ULTRAVISION INC., 7790 NW 32 St., Miami, Fla. 33122. Tel: 

(305) 592-0878. Pres.: Jorge AzelSalomo; Exec. VP: Albert J. 

Oro sa. 

Software: Cartridge, Computer Program. 
Compatibility: Apple It Atari VCS; CP /M; Sears Video Arcade; 

Ultravision Computer Video System. 
UNITED MICROWAVE INDS. INC., 3503 Temple Ave., Suite C, Po. 

mona, Calif. 91768. Tel: (714) 594.1351. Pres.: Russ Bedord: 
In -House Sales: Christine Gastelum. 
Software: Cartridge. Computer Program. 
Compatibility: Commodore VIC,20, 64. 

VENTUREVISION INC., 2100 N. Hwy. 360. Grand Prairie. Tex. 

75050. Tel (214) 641-5606. 
Software: Cartridge. 

VICTORY SOFTWARE CORP., 7 Valley Brook Rd.. Paoli, Pa. 

19301. WATS Tel: (800) 2431515. Pres.: Bruce Robinson; 

Nall Rep.: David Liebenthal (816) 763-7000. 
Software: Computer Program. 

Compatibility: Commodore VIC-20, 64: Radio Shack color 

damputer; Texas Instruments TI 99/4A. 

WIZARD VIDEO GAMES, 948 N. Fairfax Ave.. Los Angeles, Calif. 
90046. Tel (213) 859-0035. Telex 181149 WESTLSA. 

Software: Cartridge, Computer Program. 
Compatibility: Atari VCS, 400. 800, 1200. 

WUNDERWARE, PO Box 1287, Jacksonville, Ore. 97530. Tel: 
(503) 899-7549. 
Software: Computer Program. 
Compatibility: Commodore VIC-20, 64. 

ZiMAG, see Magnetic Tape Intl. 

Broderbund Software's computer games. 
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Record Outlets Play Major Role 
Continued from page VGM -5 

ware availability for five formats is 
better than just one, because the 
market is that much larger," says 
Pat Ketchum, president of the firm. 

Atari, naturally, releases video 
games only for its own systems (al- 
though competing formats have 
Atari -compatible adapters). Says 
Dave Ruckert, senior vice president 
marketing, "The VCS is still domi- 
nant in the market, the standard of 
excellence." 

As for licenses, Ketchum pre- 
dicts, "The hot product will be li- 
censed." He feels the mere licens- 
ing of a title or character is 50% of a 

game's success; the concept and 

Imagine being smashed by giant 
beefsteak tomatoes. Programmer 
John Russell may be spending too 
much time in the tomato patch, but 
the touch of humor, creative pack- 
aging and Russell's playable pro- 
gramming add up to fun and profit 
for Fox Video Games. 

"playability" are the other 50 %. 
"Licensing helps both the dealer 
and the consumer because it 
means quick recognition. But the 
game itself has got to be good." 

Ketchum foresees a day when 
dealers will not even buy unlicensed 
titles. "Activision and (magic are ex- 
ceptions because they've been 
around and have proved them- 
selves. And the computer software 
market is different than video 
games because it will be more diffi- 
cult for the manufacturer to survive 
without licenses." Datasoft's li- 

censes give it the right to home ver- 
sions of such arcade games as Zax- 
xon and Moon Shuttle and such 
characters as J.R. Ewing and the 
rest of the "Dallas" cast, Mighty 
Mouse, Heathcliff the Cat and 
Bruce Lee. 

Atari's Ruckert adds, "There's a 

lot of competition from a lot of corn - 
panies, but the top five or six con- 
tinue to be dominant in the indus- 
try. Many new companies haven't 
had a hit game yet, and I don't see 
that changing. In an environment 
where there's a lot of competition, 
it's obviously useful to have some- 
thing extraordinary about the prod- 
uct you're selling. We've introduced 
a blitz of arcade games for home 
use so far this year and they're all 
doing well. 

"But," he adds, "Activision 
doesn't license and they're also 
doing well, so there's no hard and 
fast rule." 

For some companies without li- 
censes, or with only a few, the going 
has been hard in this competitive 
marketplace. U.S. Games, a division 
of Quaker Oats, had to institute se- 
vere cutbacks when sales did not 
meet expectations. "It's very corn- 

ASR 
RECORDING SERVICES, INC. 

The cassette duplicators 
for music, 
education, 

the professions 
and the 

COMPUTER SOFTWARE 
INDUSTRY 

Our rigid quality control system en- 
ables us to duplicate and test com- 
puter software cassettes for dropouts 
and mechanical performance. 

RECORDING SERVICES, INC. 

See Lester Edwards at the 
Video Games Conference 

or call 
East Coast: West Coast: 
Larry Block- Director Sales Bill Dawson -V. P. Sales 
21 Harristown Rd., Glen Rock, N.J. 07452 8960 Eton Avenue, Canoga Park, CA 91304 
201 -652 -5600 TWX 710 -988 -5625 213- 341 -1124 TWX 910- 494 -5973 

petitive," says a spokesman, "and 
it's difficult for a small firm to go 
head to head with the giants. That's 
the big reason for the trouble. We 
couldn't match the promotional 
dollars or the R &D budgets." And 
he concedes, "A license certainly 
doesn't guarantee success. There 
couldn't be a stronger license than 
'E.T.' " 

"l'op 10 Title Biz or Of 
tilt' Iceberg? 

What type of retailer will carry 
video games and computer soft- 
ware? According to most manufac- 
turers, computer specialty stores, 
proliferating rapidly, will provide 
the bulk of the business systems, 
rather than focusing on the 
smaller- margin home market. This 
means mass merchandisers, dis- 
count stores, bookstores and 
record outlets will play a major role 
in the marketing of software. 

The mass merchandisers, ac- 
cording to Datasoft's Ketchum, will 

A RETAILEFI'S GUIDE TD ./IpC-O 
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sell software at the time of a hard- 
ware sale, but probably will not at- 
tract the return software customer. 
He feels book and record stores will 
have a larger part of that market. 
And Atari's Ruckert adds, "I don't 
foresee any big change in who car- 
ries the product. The key outlets are 
department stores, discount 
stores, toy stores and, to a lesser 
extent, drug chains. Record stores 
are in there now to some extent, 
and I don't see that growing now." 

With a number of major record 
rack jobbers entering the video 
game /computer software fray, 
however, the outlook for record 
stores is positive. Handelman, Lie- 
berman and Pickwick have all insti- 
tuted programs designed primarily 
for mass merchandisers, but prob- 
ably destined to end up in the 
record stores as well. With 300 to 
400 new titles a month for a dozen 
different game and computer sys- 
tems, neophytes need all the guid- 
ance they can get. Billboard 

Movies Into Games 
AIRPLANE (Sega) 
ALIEN (Fox Video Games) 
BRUCE LEE (Datasoft) 
CONAN THE BARBARIAN (Astrocade) 
DRAGONSLAYER (Sega) 
E.T. -THE EXTRA -TERRESTRIAL (Atari) 
FANTASTIC VOYAGE (Fox Video Games) 
FLASH GORDON (Fox Video Games) 
48 HOURS (Sega) 
FRANKENSTEIN (Data Age) 
FRIDAY THE 13TH (Sega) 
G.I. JOE (Parker Brothers) 
HALLOWEEN (Wizard Video) 
JAMES BOND 007 (Parker Brothers) 
KING KONG (Tigervision) 
LORD OF THE RINGS (Parker Brothers) 
MARATHON MAN (Sega) 
MEGAFORCE (Fox Video Games) 
MISTER T. (Data Age) 
9 TO 5 (Fox Video Games) 
RAIDERS OF THE LOST ARK (Atari) 
ROCKY (Coleco) 
STAR TREK: THE MOTION PICTURE (Vectrex) 
STAR TREK: THE WRATH OF KHAN (Sega) 
STAR TREK: IN SEARCH OF SPOCK (Sega) 
STAR WARS (Parker Brothers) 
STAR WARS: THE EMPIRE STRIKES BACK (Parker Brothers) 
STAR WARS: RETURN OF THE JEDI (Parker Brothers) 
TARZAN (Coleco) 
THE DARK CRYSTAL (Sierra On -Line) 
THE PINK PANTHER (U.S. Games) 
THE TEXAS CHAINSAW MASSACRE (Wizard Video) 
TOWERING INFERNO (U.S. Games) 
TRON- series (Mattel) 
VOYAGE TO THE BOTTOM OF THE SEA (Fox Video Games) 
WAR OF THE WORLDS (Sega) 

I ystal 
ity 
Tape 

Duplicators 

COMPUTER 
SOFTWARE 

DUPLICATION 
SPECIALISTS ... . 

For Complete Details, Prices and Samples: 
Contact: Frank L. Russo, President 

48 STEWART AVENUE, HUNTINGTON, N.Y. 11743 (516) 421 -0222 

Mr. Bill, right, the clay doll made 
famous for losing battles with 
Sluggo, left, and Mr. Hands on TV's 
"Saturday Night Live," takes a 

crack at his new video game, Mr. 
Bill's Neighborhood, due from Data 
Age in June. 

EIRE 
PLAY. 
orecoron 

VI,EO GAME acceseorles 

YOH 

i 

MO. ism er.31111. 

ARE LOOKING FOR 
RECOTON VIDEO GAME 
ACCESSORIES 
If you're looking for high profits 
and fast turnover sell the new 
Recoton "BEST SELLER" VIDEO 
GAME ACCESSORY PROGRAM 
featuring the latest and most 
popular products for Atari" and 
Intellivision?M 

We offer the finest UL ap- 
proved power adapters, a full line 
of TV game switches and deluxe 
heavy duty wood grain vinyl dust 
covers in a mini display program 
with an attention getting 
Video Game Header. 

Ask your local Recoton "BEST 
SELLERS" distributor for details 
on this outstanding new profit 
program or write: 
RECOTON CORPORATION 
46 -23 Crane St., L.I.C., N.Y. 11101 
1- 800 -223 -6009 

arecoTon. 
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i" Top S3-stems Enhance Capabilities 
Continued from page !(;AI-7 

ognition, Big Bird's Egg Catch 
which helps develop a sense of tim- 
ing and direction while using lively 
sound effects, Alpha Beam which 
helps improve a child's ability to 
recognize letters, and Grover's Mu- 
sic Maker which encourages chil- 
dren to develop creative music 
skills. The games will be available 
for the VCS 2600 in July. Atari will 
also make available a special key- 
pad, simple enough for pre- schoo- 
lers. This summer Atari will release 
games for pre -teens that feature 

It I \ en Young Bo" 
Dream. Not "ho Re President. 
But To Be N ideo Gaine I)e- 
ignrr.,, 

á Mickey Mouse and other Disney 
Q) characters. The fall releases for pre- 
" teens will feature the well -known 

.n° Peanuts characters. 
Mattel will release a line of four 

< games designed for children ages 
four through nine, available for play 
on the Atari 2600. Titles include 
Scooby Doo, Masters of the Uni- 

verse, Rocky and Bullwinkle and 
Kool -Aid. Parker Brothers will mar- 
ket a game designed expressly for 
four to eight year -old girls. Called 
Strawberry Shortcake Musical 
Match -ups, the characters include 
Strawberry Shortcake, Lime Chif- 

fon, Blueberry Muffin and Huckle- 
berry Pie. The game develops color 
and tune, character and name rec- 
ogniticn. Strawberry Shortcake Mu- 
sical Match -ups is compatible with 
the Atari VCS and Sears Video Ar- 
cade, and by late summer will also 

CELEBRITY ENDORSEMENTS: Sportscaster John Madden 
for CBS Video Games, Jamie Farr for MASH, Jonathan 
Winters for U.S. Games at Winter CES in Las Vegas. Ad 
spokesmen spread the commercial message, but can 
Madden really play Gorf or just talk a good game? 

Forpeople who 
take theirgames 

seriously.. 

Atari is a trademark 
of Atari, Inc 

tTele -Games is a 

trademark of Sears. 
Roebuck and Co 

CVIC 20 is a trademark 
of Commodore 
International. Ltd. 

Expand your video game 
accessories with the 
replacement joystick 
designed for people who 
take their games 
seriously. 

For more information 
on PointMaster,,, call your 

Discwasher Sales Representative 
or Discwasher. 

Priced to sell with full margin. 
Heavy national advertising support and P.O.P. 

Rugged design insures product dependability. 
High level of consumer satisfaction. 
Compatible with 

Atari* 
Sears Tele- Gamest 
Commodore VIC 20# 
and other game systems. 

discwasher ° 

FDIN1MSTERTM 
competition joystick 

1407 North Providence Road, P.O. Box 6021 

Columbia, MO 65205 USA 

A DIVISION OF .JE; NSFr. an ESMARK Company 

be compatible with the Intellivision 
game system. 

The new video games seem to in- 
volve more senses, not just eye - 
hand coordination, says Dan Gut- 
man, editor of Video Games Player. 
He mentions an Activision game, 
Dolphin, which requires the player 
to use ear -hand coordination based 

I.iecnsing Ileans Quiek Kec- 
ognition, But The Gante Ilas 
l'o Be Good. 

on high, medium and low- pitched 
sounds. The Joyboard, a product 
made by Amiga, transfers the con- 
trol of the video game to the 
player's entire body. The Joyboard 
is 18" by 12" and looks like a bath- 
room scale. The player stands on 
the Joyboard while it is attached to 
the VCS. As the player shifts his or 
her weight, the screen produces the 
illusion of skiing, in MogulManic, or 
of surfing in Surf's Up. 

Titles associated with movies, 
films and well -known images, pre- 
ponderance of educational games 
for young children and games in- 
volving senses other than eye -hand 
coordination, are some of the 
trends in the 1983 videogame mar- 
ket. Sophistication and improved 
game play are its watchwords. 

Biliboar 
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Computer Games 

available now 
It's true, the Australian market for Home Computers and Video 
Games is now worth over fifty million dollars - and is leaping 
ahead - in fact - it's one of the fastest expanding markets in 

the world. 
If you are manufacturing top selling Video Games or Home Corn - 
puter accessories and are not exporting to Australia, this is your 
opportunity. 

Australia's Leading Video and 
Computer Games Dist,:butor 

...Video Classics is already marketing some of the world's top 
video games and is a distributor for Commodore Home Com- 
puters in Australia. They are looking for new opportunities to 
challenge their nation wide sales organisation. Top video and 
computer people and top promotion - Video Classics can give 
you top sales volume if you have top products. 

Write, phone or telex today 
for full information to: 
The Chairman 
Video Classics 
385 -389 Pacific Highway, 
North Sydney. N.S.W. 2060. 
Australia. 
Telex: AA25043. 
Telephone: (02) 438 4866 
(Please mark envelope "Confidential "). 
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Broadening Out From Hot Titles 
*Continued from page VGM -8 

According to distributors, the 
markup on computer games is in 
the area of 30 to 45 %. The sale of a 

computer game is about 25% more 
profitable than a video game, says 
Chris Daily, vice president of mar- 

proach. They discount both 
computer games and video games, 
and mark up their products 10 %, 
according to Jeff Lester. Because 

games, hire à knowledgable person 
for sales and support, he says. 
"Don't discount," Daily advises. 
You don't need to due to the de- 

mand and growth of this industry. 
Demographically, the people buy- 
ing software are not affected by the 

recession." "Don't apply recession 
strategy to attain maximum sell - 
through," he adds. "Even without 
discounting, you can make a lot of 
money." Lianetti, Mitchrich, and 
Daily agree that the trend is for 
record retailers to move into the 
computer game business, and 
most analysts think it's a sensible 
thing to do. KAREN KLEINER 

Billboard 

keting at Software Distributors. A 
reason the markup on computer 
games is higher is because there 
are fewer channels of distribution 
for computer games and therefore 
less competition in selling, eliminat- 
ing the necessity to discount. 

The volatility of computer games 
is also less than video games, which 
generally peak and fall quickly. Ar- 
cade -type computer games tend to 
resemble the volatility of video 
games, but generally even these 
sell for a longer period of time than 
video. Today the total volume of 
sales of video games is greater than 
computer games due to the fact 
that the installed base of video 
games is in the area of 12 -20 mil- 
lion, compared with two million 
home computers. "But with Com- 
modore, Texas Instruments, and 
other personal computer manufac- 
turers shipping, soon the computer 
marketplace will surpass VCS (a 
video game system)," says Chris 
Daily. 

Nickelodeon sells computer 
games for full list, a 40% markup. 
Jeremy Kennedy, the manager, 
says that although he sells a lesser 
quantity of computer games than 
video games, he doesn't have to 
discount them as he does video 
games. Leslie Tervit, computer con- 
sultant for the Record Factory, says 
their markup on computer games is 
30 to 40%. They discount occasion- 
ally, but not much. Big Ben's in Tor- 
rance is taking the discount ap- 

Zaxxon, with its 3 -D graphics and 
space battle theme, has success- 
fully made the flight from arcade 
to home. 

Journey's tie -in 
with Data Age indicates 

that not only is there room in the 
music business for video games, 
but they can also work together 
when the product is carefully 
crafted for playability. Exciting 
sound effects are provided by musi- 
cal introduction to Journey hit, 
"Don't Stop Believing." 

they've only been selling the games 
for a short time, it's hard to tell how 
profitable the discount approach is. 

If you plan to stock computer 
games, you can expect to receive 
specific support from distributors. 
All invest time in keeping abreast of 
the hundreds of available products. 
Most offer advice on how to roll out, 
including what products to carry. 
They have various co -op advertising 
and return policies, some offering 
100% return for credit on all stock. 
Most have sales aids from posters 
to displays. Softsel, a very large dis- 
tributor, currently has a retailer 
training program under develop- 
ment. The company also publishes 
a weekly "Hot List" ranking soft- 
ware on sales "this week," "last 
week," and "weeks on chart." 
Chris Daily of Software Distributors 
says their company is going 
through tremendous expansion 
and is gearing up to be able to ship 
orders within 24 hours of receiving 
them. Micro D, another distributor, 
has a Dallas -based affiliate, Service 
Software, a rack servicer who will 
actually come in, take inventory 
and monitor sales. 

Rich Lianetti, a senior vice presi- 
dent at Softsel, recommends that 
before selling computer games, you 
identify within your organization or 
hire, someone familiar with com- 
puters. "Consumers ask many 
questions," says Lianetti and the 
dealer has got to be able to answer 
them. Bill Mitchrich, president of 
Service Software in Dallas, recom- 
mends "going wide variety." "Do 
not try to sell just a few titles, sell a 
lot of titles." He also advocates the 
use of a rack servicer. Chris Daily of 
Software Distributors advises to 
"roll out in a sensible fashion." He 
says to not stock products that re- 
quire a lot of support until you're 
ready. If you eventually carry other 
higher -end software in addition to 

The Atari 5200 Advanced Game System. 
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TV Into 
Games 

DALLAS (Datasoft) 
J.R. EWING (Datasoft) 
MASH (Fox Video Games) 
MISSION IMPOSSIBLE (Sega) 
MR. BILL'S NEIGHBORHOOD 
(Data Age) 

PEANUTS (Atari) 
POPEYE (Parker Brothers) 
ROCKY & BULLWINKLE 

(Mattel) 
SMURF (Coleco) 
SPIDER -MAN (Parker Brothers) 
TERRYTOONS (Datasoft) 
THE INCREDIBLE HULK 

(Parker Brothers) 
THE FLINTSTONES (Mattel) 
THE MUPPETS (Atari) 
WALT DISNEY (Atari) 

WIZARD VIDEO GAMESADDS A NEW 
DIMENSION TO FEAR AND HORRO 

PROFIT. 

And we don't think you should be missing 
ut, whether you're a dealer or a 

distributor, large or small. 
Trends are changing, creating a whole 

ew area of interest in the video games 
market. That change can mean big profits 
for you. 

People are getting tired of eating dots 
and chasing ghosts. They want something 
more stimulating. Something that will 
really inspire and excite their imaginations. 

Now you can give it to them. 

HORROR FILM CLASSICS 
staying one step ahead of the rest, 

Wizard Video Games"' put its finger right 
on the new market. Halloween and The 
Texas Chainsaw Massacree" are two of the 
most popular horror films in movie history. 
So when we developed them into video 
games, we knew what we were doing. 

Because we already knew what people 
wanted. 

And our sales prove it. 
So don't be the one to miss out. 
Call us today for more information and 

a complete listing of our other titles. 
And add a new dimension of profit to 

your business. 

Contact Alison Frankley at Wizard Video 
Games"'' 213/859-0034 

Compatible with Atari® Video Game System 
and Sears Video Arcade. 

Game designed for one player. 
Wizard Video Games"' is not related to Atari? 

Inc. or Sears. 

WIZARD VIDEO GAMES 

948 N. Fairfax Avenue 
Los Angeles, CA 90046 

.,.....,..4s...-...,...._. 
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released, t h'ts. In the ai 
In consume te tin 

o e know th t every 1983 game 
-twit -score big fortyoir- j 

RI CELTIPEDETM and MS. 
PAC-MAN' shot to the top of the charts. 
This Fall, so will POLE POSITION? 
JOU 

reac 

PENGO4 and MOON PATROL 
['advertising scores big, too 

ing 95% of all households more 
than eight times'a month. Billions more 
impressions than any other brand. 

High scoring hits and_ high scor- 
advertising. it adds Op to higher 

ofits for you. 

Share Our Future. 

=1111.1110.13=- 

ATARI® 
A Warner Communications Company 

1. M. PAC-MAN and characters are t ademarks of Bally Midway Mfg Co 
su licensed to Atari, Inc. by Namco-Amerfta-, 0,16.- 

2. P LE POSITION is engineered and designed the Namco Ltd., menu- 
-factured-under license by Atari. Inc. Trademark and .., Namco 1982. 

3. JOUST is a trademark and c of Williams 'i982. This cartridge is manu- 
factured under license from Williams Electronics. Inc. .i... 

4. PENGO is a trademark of SEGA ENTERPRISS, INC anci used by 
Atari. Inc under license .._. . 

5. MOON P TROL is a trademark and c of Williams 1982. Thislcartridge 
is manuf ctured under license frorn Williams Oectronics. Inc 

.J.. 1 

_CD'1983 ATARI, INC. All Rights Reserved. 

zre:..vrstisirstii;,Wrtir4^2?, 

.-4+4t. 

Crinrro.. 
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jOvercoming Computer Fear ? 
All across America, more and 

more people are watching television 
with the TV off. Have they pulled 
out the plug? No, they're just not 
watching TV, they're overcoming 
computer fear -they're playing 
video games. 

Now that you know the cure, 
what's the problem? Here's a brief 
test to determine your high -tech 
adaptability quotient and get to the 
root of your own deep- seated com- 
puter fear: 

Do you cringe at the mere men- 
tion of computers? 

Are you one of those people 
who do- 't care how a computer 
works a-d never want to know' 

Do you see robots rounding cor- 
ners in your sleep, heading straight 
for your iesk at the office? 

Do h ou know how TV works? 
How electricity works ?? 

If you answer "yes" or "no" to 
any of these questions, then you 
need a day off f-om your job at the 
information des.( in Tomorrowland, 
because you a-e suffering from 
frightus futura redundum -com- 
mon computer fear run amok. 

Overcoming computer fear is the 

Here's The Adult Video Game With Arcade -Level Action...And More Teasing Tricks and 
Sexy Surprises Than You Can Shake A Joystick At. 

PRESENTS 

FOR USE WITH THE AT RI® 2600 VIDEO GAME SYSTEM' AND 

You're X -MAN, the macho super -stud. Down a corridor, behin 
fulfill every wild fantasy. All you have to do is get through the 

Coming at you are razor -clawed "crabs;' snapping "teems 
man enough to take the X -MAN challenge, you can bri-Ic 

You've got to see it to belie\ 

RS TELE -GAMES® VIDEO ARCADE" 

door, is a sensuous woman who can 
r. Sounds simple? Not on your life! 
d slashing "scissors:' But if you're 
s game to its incredible climax 

Dealer & Distributor Inquiries 
100% Guaranteed Phone Orders 

ORDER NOV 
CALL TOLL FREE 1- 800 -421 -4465 In Calif. call 

cited 
cepted 

lect (213) 652-6552 

Watch for New Release 
UNIVERSAL GAMEX CORPORATION 8750 Holloway. D 

(213) 652 -6552 
ADULTS ONLY, SALE TO MINORS IS P 

Los Ange es, Calif. 90069 

ATARI Video Game System" is a reçistered trademark of ATARI. Inc. SEARS Tele- Games' Video Arcade is 

trademark of Universal Game: Corporation Gamex" is a trademark of Universal Gamex Corpora ion 
or Sears, Roebuck &Co. © 1983 UNIVERSAL GAME), COR 

IBITED 
redtrademark of Sears, Roebuck and Co. X -MANr" is a 

sal Gamex Corporation is not related to ATARI. Inc. 
ION 
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first giant step towards joining the 
Computer Age (better late than 
never), and for those still grappling 
with electric garage door openers 
and digital alarm clocks, there is 
little time to lose! 

Video games may seem like one 
of the least dignified uses of small 
home computers, but they are also 
one of the most popular. It's easy to 
understand why. Who ever thought 
five years ago that American youth 
could watch any more TV than they 
already do? Who ever thought the 
TV set could again provide fresh 
programming for the whole fam- 
ily- without having to sift through 
this season's banal sitcoms? 

And is that laughter? Television 
hasn't made people laugh, like 
video games do, in years. What pro- 
gram coming over the air from Hol- 
lywood could be half as funny as 
Frogger? 

Not only are video games fun to 
play at home, but considering the 
$3,500 in quarters it cost you to 
learn to play Pac -Man standing up, 
you can save a small fortune by 
playing at home sitting down - 
where you only have to press the 
button to play again. No shame. No 
charge. More importantly, once 
past the under -$200 start -up costs 
for the system of your choice and a 

selection of games, you are merrily 
on your way to breaking the back of 
computer fear. 

It is at the joystick controller of 
your video -game console that you 
first begin to gain the confidence 
necessary to keep that game spirit 
alive, as you gradually replace com- 
puter fear with a fresher phobia; 
now that you've finally played a 

video game, you're afraid you like it! 
You want to wear a Zaxxon hat to 
dinner with friends. You've sub- 
mitted your score on Gorf for the 
Space Cadet badge. This, however, 
is a much less complex problem to 
deal with than runaway computer 
fear. 

Because video games are fun, 
they can easily lead to game -in- 
spired applications of game-ma- 
chines-turned-personal-computers. 
What began as a game to dispel the 
Dark Age can grow into a positive, 
productive avocation -or more - 
pursued with the same joyous 
gamesmanship with which you 
gobbled up dots in Pac -Man. 

But if playing video games be- 
comes more of a problem than the 
computer fear you played so hard to 
overcome, and you would prefer the 
problem to the solution, there is 

very little that high -tech refugees 
can do to reverse the trend. As of 
this report there is no known cure 
for videogamus interminitis (den- 
ted palm disease), except total 
deprivation of monitor, or cold tur- 
key, which is not easy when you 
consider the alternatives, "Bare Es- 

sence," or "Dance Fever." 
It won't be long now before those 

shows become games, too, so put 
away your quarters, press the but- 
ton, and play ball! You have just en- 
listed in the computer generation. 

ED OCHS 

Credits: Special Issues Edi- 
tor, Ed Ochs; Special Issues 
Coordinator, Robyn Wells; 
Listings by Bob Hudoba, 
Directory Services Manager, 
and Rand Ruggeberg, 
Ass't. Directory Manager; 
Donkey Kong -) is trademark 
of Nintendo of America Inc. C 

1981 Nintendo of America 
Inc. Pac -Man* is trademark 
of Bally- Midway Mfg. Co. sub - 

licensed to Atari, Inc. by 
Namco- America Inc.; Cover & 
Art, J. Daniel Chapman. 
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Talent &Venues 
ATTORNEY PROFILE ---- -» 

Allen Lenard Sees His Role Expanding 
By SAM SUTHERLAND 

LOS ANGELES -Long central 
to the legal and financial develop- 
ment of an act, music industry at- 
torneys are increasingly taking a 
major role in the creative pack- 
aging for artists as well. 

So claims veteran lawyer Allen 
Lenard, who sees his own role and 
that of his peers as extending into 
sectors of creative matchmaking 
once governed by agents and man- 
agers. "I don't mean to say we can 
do it all," observes Lenard. "The 
right manager and agency are ab- 
solutely critical to an act's success. 

"But negotiating a successful la- 
bel deal today is more and more a 

case of getting as much of the fin- 
ished package together as you can 
before signing, in terms of marry- 
ing up manager, producer, artist 
and label support even before you 
sit down to deal." 

That trend is but one of several 
Lenard outlines in assessing how 
the industry's legal community has 
extended its influence and diver- 
sified the array of services offered 
by music -oriented legal practices. 

Lenard's own clientele mirrors 
the latter growth, in that he repre- 

Allen Lenard 

sents managers, label executives, 
music video production houses, 
film /tv personalities and execu- 
tives, and even a toy industry cor- 
poration as well as an impressive 
list of performing musical acts. 
The last area finds him spanning 
country, fusion, r &b, rock and 
post -punk, with clients including 
Supertramp, Tom Petty, Al Jar - 
reau, Ronnie Milsap, Teddy Pen- 
dergrass, the Blasters, the Gang Of 

Four, the Plimsouls and Lita Ford. 
The still central realm of artists' 

legal affairs does represent recent 
shifts in the business, but Lenard is 

quick to note that the oft -discussed 
new fiscal austerity isn't neces- 
sarily felt in terms of fewer talent 
dollars. 

"I think there are two changes, 
from a philosophical standpoint," 
says Lenard. "The larger com- 
panies continue to consolidate, 
which reduces the numbers of 
negotiating avenues open. That, in 

turn, tends to reduce your options 
in making the right deal, although 
not necessarily in terms of the dol- 
lars available. 

"For a top act, you can still make 
the same quality of deal, econom- 
ically, that you could before the re- 
cession. What has changed are the 
ancillary considerations offered: 
tour support in the old sense is vir- 
tually gone, while video has be- 
come a major issue instead." 

Thus, Lenard argues that initial 
deals for new acts signed to a ma- 
jor label can still approach the to- 
tal financial packages offered in 
the trade's boom years during the 
mid -'70s, but such deals now carry 

(Continued on page 40) 

Rock'n'Rolling 
Ears Are Opening To 
Berlin Wall Of Sound 

By ROMAN KOZAK 

When you look the members of 
Berlin in the eye and accuse them of 
being "the next big thing," nobody 
blinks. Because you may just be 
right. 

Since it was released in the begin- 
ning of the year by Geffen Records, 
the label says, "Pleasure Victim," 
the group's debut seven -song EP, 
has sold 250,000 copies, while the 
single "Sex (I'm 
A)," which is num- 
ber 8 on Billboard's 
Disco /Dance chart, 
has sold 100,000 
units. 

And, say the 
band members, it's 
all the same demo 
that was made for under $3,000, and 
was released last year on the small 
Enigma Records label, selling an es- 
timated 25,000 copies before the 
band was picked up by Geffen, 
which rereleased the "Pleasure Vic- 
tim" EP virtually unchanged. 

Berlin itself was formed in the 
summer of 1979 in Los Angeles by 
composer /synthesizer player John 
Crawford with singer Terri Nunn. 
Nothing much happened, and Ber- 
lin fell apart before Crawford and 
Nunn re- formed it in 1981 with fel- 
low core member and keyboardist/ 
guitarist David Diamond. In the 
spring of 1982 they recorded the 
"Pleasure Victim" EP and added 
three supporting members: guitarist 
Rick Olsen, drummer Rod Learned 
and keyboardist Matt Reid. 

"We went to all the record com- 
panies in L.A., and they all said that 
there was no market for this in 
America," remembers manager 
Perry Watts -Russell. "They said it 
was too European sounding. I was 
told this by every label, including 
Geffen. 

"So we released the single ( "Tell 

Me Why" /"The Metro ") by our- 
selves, using many different distrib- 
utors around the country, but it was 
a hassle getting payment on it, so I 

decided to use a single distributor on 
the EP, which was Enigma. Almost 
as soon as it came out, we got airplay 
on KROQ and KNEC and a couple 
of other stations, and sales took off 
right away," he continues. 

"Actually it took us a month of 
very hard work to get on KROQ," 
says Alan Niven, who at the time 
was a partner in Enigma Records, 
and whom Nunn credits as the un- 
sung hero in getting Berlin's career 
off the ground. "It was only Perry 
and I working the record, and we did 
get it on KNEC early on. But KNEC 
doesn't have the clout of a KROQ, 
and once we got it on there, I knew it 
was game, set and match. The rest 
after that was history," adds Niven. 

"It was emotionally satisfying to 
make a record like that," says Nunn, 
"to have complete creative control, 

(Continued on page 40) 

Post Pavilion 

Summer Series 

On Despite Fire 
WASHINGTON- Despite a 

quarter- million -dollar fire this 
month, the Merriweather Post Pavil- 
ion, the largest producer of concerts 
in the metropolitan area, still plans 
to present a complete summer series 
of at least 35 concerts. 

The Pavilion, located in nearby 
Howard County, Md., was the vic- 
tim of a backstage dressing room fire 
on April 5. According to fire mar- 
shals, fire- retardant wood kept the 
blaze from spreading. Last week, Pa- 
vilion officials announced a tenta- 
tive summer pop music schedule 
that will run, as usual, through La- 
bor Day. The big, outdoor facility 
has 5,000 covered seats, and lawn 
seating for an additional 5,000. 

The fire, which was labeled "of 
suspicious origin," took place on the 
first anniversary of the fire which 
destroyed the Filene Center at Wolf 
Trap Farm in Vienna, Va. Efforts 
from both the government and the 
private sector continue to rebuild the 
center; the federal government has 
authorized half the $18 million in re- 
construction costs, and private gifts 
now total $3.5 million. Wolf Trap's 

(Continued on page 40) 

Billboard photo by Chuck Pulin 

BERLIN DEBUT -Terri Nunn and John Crawford, two of the principals In Gef- 
fen Records' Berlin, at the Savoy in New York during the band's first appear- 

ance in the area. 
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We're looking forward to 
"touring with the best" 

in 1983. 
>. 
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1983 Beer Brewed by The Miller Brewing Company, Milwaukee, Wisconsin 
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Survey For Week Ending 7/10/82 

Boxscore 
The following are among the top concert grosses nationwide reported through the survey week. Included are act(s), 
gros, attendance, capacity of facility, ticket prices, promoter, facility, city, number of shows, number of sellouts and 

date(s). 

JOURNEY, BRYAN ADAMS - $376,944, 28,597 (36,000 capacity), $12.50, 
$11.50 & $10.50, Feyline Presents, McNichols Arena, Denver, April 3-4. 
SAMMY HAGAR, NIGHT RANGER -$364,250, 29,000, $14 & $12.50, Bill 
Graham Presents Cow Palace, San Francisco, two sellouts, April 8 -9. 
ALABAMA, JUICE NEWTON, THRASHER BROTHERS -$261,222, 18,203, 
$15 & $12.50, Century II Promotions, Birmingham (Ala.)- Jefferson Civic 
Center, "Salem Spirit Concert Series," sellout, house gross record, April 9. 
SAMMY HAGAR, NIGHT RANGER -$224,486, 18,454, $12.50 & $11, John 
Bauer Concerts, Portland (Ore.) Memorial Coliseum, two sellouts, March 
31 -April 1. 
JOURNEY, BRYAN ADAMS -$210,000, 15,000, $14, John Bauer Concerts, 
Seattle Coliseum, sellout, March 28. 
JOURNEY, BRYAN ADAMS -$201,007, 17,118, $12.50 & $10, Contempo- 
rary Prods., Checkerdome, St. Louis, sellout, April 11. 
BILLY SQUIER, DEF LEPPARD -$179,665, 16,767, $11 & $10, Jam Prods., 
Met Center, Minneapolis, sellout, April 8. 
SAMMY HAGAR, NIGHT RANGER -$179,328, 15,000, $12, John Bauer 
Concerts, Seattle Center Coliseum, sellout, March 29. 
TRIUMPH, FOGHAT -$175,766, 15,491 (19,000 capacity), $11.50, Pace 
Concerts, Reunion Arena, Dallas, April 10. 
JOURNEY, BRYAN ADAMS -$170,865, 13,918, $13.50, $12.50 & $11.50, 
Jam Prods., Devany Sports Center, Lincoln, Neb., sellout, April 6. 
BEACH BOYS, GREG KIHN BAND -$158,857, 14,701 (16,773), $12.50 & 
$10.50. Monarch Entertainment Bureau /Concerts West, Brendan Bryne 
Meadowlands Arena, E. Rutherford, N.J., April 8. 
JOURNEY, BRYAN ADAMS -$135,835, 11,282, $12.50 & $11.50, Jam 
Prods., Veterans Memorial Auditorium, Des Moines, sellout, April 7. 
PRINCE, THE TIME VANITY "6 "- $130,913, 10,638, $13.50 & $12.50, Chi- 
cago Jam Concerts /Quintin Perry /Talent Coordinators of Amer., The Pavil- 
ion, Chicago, sellout, April 10. 
JOURNEY, BRYAN ADAMS -$129,953, 10,816, $13.50 & $11.50, Jam 
Prods., S. Ill. Univ. Arena, Carbondale, sellout, April 10. 
DARYL HALL & JOHN OATES, 0X0- $126,924, 11,063 (19,000), $12, Bea- 
ver Prods., Reunion Arena, Dallas, April 9. 
BILLY SQUIER, DEF LEPPARD -$116,097, 11,663 (13,000), $10.50 & 
$9.50, Sunshine Promotions, Rupp Arena, Lexington, Ky., April 6. 
KINKS, THE SHOES -$115,055, 10,638, $12.50 & $11.50, Jam Prods., The 
Pavilion, Chicago, sellout, April 9. 
BILLY SQUIER, DEF LEPPARD -$113,014, 10,040, $11.50 & $10.50, Con- 
temporary Prods./ New West Presentations, Municipal Auditorium, Kansas 
City, sellout, April 9. 
JOURNEY, BRYAN ADAMS -$110,812, 10,464, $12 & $11, Jam Prods., 
Hulman Center, Terre Haute, Ind., sellout, April 9. 
BILLY SQUIER, DEF LEPPARD -$107,049, 10,255, $10.50 & $8.50, Electric 
Factory Concerts, Cincinnati Gardens, sellout, April 5. 
JULIO IGLESIAS- $103,815, 6,246 (10,712), $17.50, $15 & $12.50, Barry 
Mendelson Presents /JAM Prods., Hemisphere Arena, San Antonio, April 
11. 
WILLIE NELSON -$102,936, 9,138, $11.50, Pace Concerts, Mississippi 
Coliseum, Jackson, sellout, April 2. 
DAN FOGELBERG- $97,487, 8,125 (10,900), $12.50 & $11.50, Barry Men- 
delson Presents, La. State Univ. Assembly Center, Baton Rouge, April 12. 
TRIUMPH, FOGHAT- $93,758, 8,334 (12,000), $11.25, Feyline Presents/ 
Jam Prods., Lloyd Noble Center, Norman, Okla., April 9. 
DARYL HALL &JOHN OATES, 0X0- $87,607, 7,618 (8,992), $11.50, Little 
Wing Prods., Tulsa (Okla.) Assembly Center, April 10. 
DAN FOGELBERG- $86,018, 7,199 (9,219), $12.50 & $10.50, Cumberland 
Concerts, Univ. of Tenn. at Chattanooga Roundhouse Arena, April 9. 
SAMMY HAGAR, NIGHT RANGER -$84,960, 8,500, $10, John Bauer Con- 
certs, Spokane (Wash.) Coliseum, sellout, April 2. 
MILLIE JACKSON -$80,261, 9,700, $9.75 & $7, Turning Point Prods., Mis- 
sissippi Coliseum, Jackson, sellout, April 1. 

BEACH BOYS, WINDOWS -$79,973, 7,240 (9,138), $25, $10 & $8, Dream/ 
Concerts West Mississippi Coliseum, Jackson, March 30. 
TRIUMPH, FOGHAT- $78,929, 7,719, $10.50 & $9.50, Mid -South Con- 
certs /Contemporary Presentations, Mid -South Coliseum, Memphis, sell- 
out, April 8. 
KISS -$65,832, 4,702 (7,500), $14, Evening Star Prods. /Jam Prods./ 
Schivo Presents, Aladdin Hotel, Las Vegas, April 1. 

PRINCE, THE TIME, VANITY "6 "- $65,695, 5,790, $11, $10 & $9, Feyline 
Presents/ Lu Vason /Talent Coordinators of Amer. / Quintin Perry, Audito- 
rium Arena, Denver, sellout, April 5. 
BARBARA MANDRELL -$63,413, 6,299 (9,219), $10.50 & $9.50, Varnell 
Enterprises, Univ. of Tenn. at Chattanooga Roundhouse Arena, April 8. 
DAN FOGELBERG -$62,362, 4,989 (9,138), $12.50, Beach Club Promo- 
tions, Mississippi Coliseum, Jackson, April 5. 
P -FUNK ALL STARS, BOOTSY- $61,427, 6,295, $10.50 & $8.50, Contem- 
porary Prods., Kiel Auditorium, St. Louis, sellout, April 10. 
TOM JONES, GEORGE WALLACE- $61,356, 4,063 (8,992), $15.50 & 
$11.50, Southwest Concerts, Tulsa (Okla.) Assembly Center, April 6. 
PEABO BRYSON, DIONNE WARWICK -$48,730, 3,094 (3,985), $15.75, 
Concert Consultants, Fox Theater, Atlanta, April 2. 
RETURN TO FOREVER -$48,072, 4,085, $12.75 & $10.75, Alex Cooley 
Prods., Fox Theater, Atlanta, sellout, April 5. 
JOE JACKSON -$46,378, 4,025 (4,713), $11.75, Cellar Door Prods., James 
L. Knight International Center, Miami, April 1. 

JIMMY BUFFETT- $43,260, 3,758 (4,600), $12, Contemporary Prods., Fox 
Theater, St. Louis, April 5. 
KAREN AKERS -$43,060, 2,800, $17.50 -$10, Jack Globenfelt, Carnegie 
Hall, New York City, sellout, April 1. 

GEORGE CARLIN, JESSI COLIN YOUNG- $40,383, 3,205 (3,985), $12.75 & 
$10.25, Westwood Prods., Fox Theater, Atlanta, April 1. 

P -FUNK ALL STARS, STARFIRE LTD. -$37,000, 3,054, $12.50, CNE Enter- 
prises, Tarrant County Convention Center, Ft. Worth, sellout, March 20. 
RETURN TO FOREVER -$35,285, 2,486, $15 & $12.50, Lu -Matt Prods., 
Majestic Performing Arts Theatre, San Antonio, sellout, March 18. 

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. publi- 

cation. Boxscores are compiled every Tuesday. If you wish to file your concert report, 

please call Patricia Bates in Nashville at 615/748-8120; Ancil Davis in New York at 212/ 
764 -7314; or Hedy Weisbart in Los Angeles at 213/273.7040. 
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Talenf &Venues 
Talent In Action 

MUSICAL YOUTH 
The Ritz, New York 

Admission: $2 

Musical Youth's matinee concert here April 

10 was the sort of show that veteran New York 

club -goers yearn for. Unlike the previous eve- 

ning, when they performed lethargically on 

"Saturday Night Live," the boys from Birming- 

ham, England romped through a 60- minute set 

of tunes culled from their debut album, "Youth 

Of Today," with the commitment one associates 

with professionals three times their age. 

These "men of tomorrow" demonstrated a 

breezy cool and a reggae -roots consciousness 

before a biracial crowd composed largely of 

youngsters under 16, who shrieked with an in- 

tensity associated with the Beatles' stateside 

shows when Musical Youth launched into their 
international hit, "Pass The Dutchie." 

But people who think that lead singer Dennis 

Seaton, 16, drummer Junior Waite, 15, bassist 

Patrick Waite, 14, keyboardist Michael Grant, 

13, and guitarist /vocalist Kelvin Grant, 11, are 

either puppets or one -hit wonders are dead 

wrong. These cats can play. Seaton, a substan- 

tive vocalist, evinced an easy rapport with the 

crowd, bounding across the stage to shake 

hands on the group's new MCA single, "Never 
Gonna Give You Up," while the elder Grant 
reeled off several impressive solos on "Rockers" 

and "Heartbreakers." And the Waites showed a 

musical empathy for their heroes, Sly Dunbar 

and Robbie Shakespeare, that would make 

those Compass Point all -stars proud. 

Evidently, it's "child's play" when you're top. 
of the pops. The industry should delight in 

watching them grow. LEO SACKS 

RETURN TO FOREVER 
Palladium, New York 

Tickets: $15.50, $13.50, $11.50 

When Chick Corea, Stanley Clarke, Al DiMeola 

and Lenny White joined forces almost a decade 

ago in what went on to become the best known 

of the various versions of Return To Forever, the 
notion of combining the high energy and electric 
instrumentation of rock with the harmonic so- 

phistication and improvisational freedom of jazz 

held a great deal of promise. When this quartet, 
which has reunited for a tour, appeared here 

April 1 for the first of three sold -out shows, they 
managed to rekindle much of the excitement of 

those heady early days of fusion. They also man- 

aged to suggest why the jazz -rock synthesis has 

never quite fulfilled its promise. 
Keyboardist Corea, the group's main com- 

poser, is capable of playing and writing with ex- 

treme subtlety and lyricism, and the others are 

capable of following his lead, as they did on the 
only two acoustic numbers of the concert. "No 
Mystery" and "Romantic Warrior." But with the 
volume turned up -and with an unceasingly en- 

thusiastic audience whooping with delight 
whenever drummer White banged a gong or 

bassist Clarke popped a string -it would have 

been difficult to be subtle and lyrical even if 
they had wanted to. And for most of the evening, 

it was clear, they didn't want to. 

Of course, there's no reason why subtlety and 

lyricism should be the only options open to crea- 

tive musicians; that was one of the ideas behind 
fusion in the first place. And in 1983, just as in 

the mid '70s, Return To Forever does more than 
just turn up the amps and bash away. They are 

four extremely gifted musicians, and they play 

together with truly impressive facility and preci- 

sion. The ensemble passages, some of them 
written with great complexity, were executed 

with both accuracy and verve. But too much of 

the music had an ominous, portentous sound to 

it, and too many of the solos left the lingering 

impression that something was missing. 

To the young audience's delight, everybody 

played a lot of notes -especially DiMeola, whose 

articulation at high speeds is probably unsur- 

passed by any electric guitarist in either rock or 

jazz -and in small doses, such bravura displays 

of virtuosity can be dazzling. But over the course 

of slightly more than two hours, it can get a little 
wearying, and more than a little monotonous. A 

touch more restraint and discipline among the 

improvisational flash would have been welcome. 

Corea's compositions at their most self- indul- 

gent can be stiflingly grandiose, but at their 
best -especially when he slips into a lilting 
Latin groove -they can be inspiring. There was a 

little of both on display at the Palladium; hap- 

pily, some of the best writing to be heard was on 

three new, as yet untitled compositions by the 

keyboardist, which also brought out some of the 

best playing of the night from all four musicians. 

Billboard photo by Chuck Pulin 

YOUTH MATINEE-MC A's Musical Youth does an afternoon show for the 
younger crowd at the Ritz in New York. 

Maybe the promise of fusion -and of this partic- 

ular band, if it decides to stay together- hasn't 

entirely dissipated after all. PETER KEEPNEWS 

THE CHIEFTAINS 
Westbury Music Fair, Long Island 

Tickets: $11 

Although they missed St. Patrick's Day by a 

scant 24 hours, Ireland's Chieftains more than 

made up for it on March 18 with a stunning per- 

formance here. Led by the "Chief Chieftain," 
Paddy Moloney, on uilleann pipes, the Gaelic 

sextet convincingly demonstrated why they 

have been acclaimed throughout the world as 

"the greatest exponents of traditional Irish mu- 

sic." 
The Chieftains -Moloney, Derek Bell on harp, 

fiddlers Sean Keane and Martin Fay, flutist Matt 
Malloy and Kevin Conneff on vocals and 

bodhran (a goatskin drum played with a wooden 

mallet)- divided the evening into two parts and 

played extensive selections from their vast rep- 

ertoire in both. 
Ttue, the music is subtle and does take a bit 

of getting used to. But Moloney and Co. play 

with such verve and technical brilliance that it's 
only a matter of time before the listener is com- 

pletely engaged. 

At Westbury, the Chieftains' set included 

"Drowsy Maggie," "Lord Inchiquin," "O'Neill's 
March," "Kiss Me Kate" and a thoroughly enjoy- 

able version of "Ellen Brown" sung as they did 

in the old days, by percussionist Conneff. The 

tune, which dates from Dublin circa the 1800s, 

is about "a lady who must be avoided at all 

costs," in Conneff's words. 

The poor Irish lad who didn't heed the warn- 

ing awoke in the morning to find his clothes and 

his money (not to mention Miss Brown) all 

gone. Conneff's high tenor voice seemed partic- 

ularly well- suited for the song, and his evocative 

phrasing was highly effective. 
During the second half, the Chieftains per- 

formed the theme from "Barry Lyndon," "The 
Women Of Ireland (which won an Oscar), "Gold 

Ring," and "Bonaparte's Retreat," as well as 

"Boil The Breakfast Early" and a toe -tapping, 
finger- snapping version of "Cotton -Eyed Joe." 

In this day and age of overnight sensations, 

it's comforting to observe how the Chieftains 
have improved with age like vintage wine. It's no 

wonder such pop luminaries as Van Morrison, 

Eric Clapton, Paul McCartney, Jackson Browne 

and Don Henley have all requested the Chief- 

tains' aid and assistance in the studio. The 

Chieftains are consummate musicians whose 

trademark is quality music. What more can one 

ask for? LOU O'NEILL JR. 

LIZA MINNELLI 
Universal Amphitheatre, Los Angeles 

Tickets: $25, $20 

The highlights of Minnelli's opening night 
show here April 7 overshadowed the flaws, and 
enabled Minnelli to showcase her various tal- 

ents as singer, dancer and actress. 

The show got off to a rather slow start, with 
Minnelli favoring eclectic, arty material that 
made her seem somewhat cool and aloof. But 
she later worked with, rather than against, her 
endearing personal warmth on a marvelously - 
staged rendition of Jule Styne's "All I Need Now 

Is The Boy." The dance sequence, in which Min - 

nelli was torn between two potential suitors, 
combined great humor and heart. 

That selection led into a medley of classic 
songs from musicals directed by Liza's father, 
Vincente Minnelli. While these selections lacked 

the spark of wit and imagination that made "All 
I Need Now" so winning, they were nonetheless 

effective. When all is said and done, Minnelli's 
exuberant, dramatic style is best suited to the- 
atrical pieces. Among the highlights: "The Trol- 
ley Song" and "The Boy Next Door," both from 
"Meet Me In St. Louis," which starred Minnelli's 
mother, Judy Garland. 

Minnelli's experience as a dramatic actress 
comes across when she sings ballads; her style 
on these songs is conversational and very natu- 
ral. This was most evident on Charles Aznavour's 
"And 1 In My Chair," which details a wife's reac- 

tions to her husband's open indiscretions at a 

party. Thé observations ease from comic to 
dramatic as the story unfolds; Minnelli handled 
both the humor and the hurt brilliantly. 

Later in the second half, Minnelli captured 
the deep contentment of "Looking Through The 

(Continued on opposite page) 
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TITLE(S), Artist, Label 

1 7 ANGEL MAN Rhetta Hughes Aria (12 WEEKS 
WT t 41 31 12 DER KOMMISSAR After The Fire Epic (12 Inch) 

t inch) AR 1208 i 49 -03490 

51 4 NEW YEAR'S DAY U2 Island 
5 5 YOU CAN'T HIDE David Joseph Mango (12 inch) (12 inch) DMD 604 

MLPS 7804 ' 64 3 CONNECT UP TO ME /PROVE IT /JIMMY JIMMY Ric 
3 1 10 JEOPARDY Greg Kihn Band Beserkley (12 Inch) 0- Ocasek Geffen (LP Cuts) GHS 2022 (12 Inch* 

6732 49 5 ATOMIC DOG George Clinton Capitol 
4 4 18 THRILLER Michael Jackson Epic (LP -all cuts) (12 inch) 

0E38112 As 69 2 LIGHT YEARS AWAY Warp 9 Prism (12 inch) PDS *s 14 4 LET'S DANCE David Bowie EMI /America (12 inch) 460 
7805 70 2 HERE COMES MY LOVE Rocket Quality (12 inch) 

7 11 LOVE ON OUR SIDE Thompson Twins Arista (LP QUS 033 
Cut) AL6607 47 47 4 UNDER MY THUMB Fast Radio Radar (12 inch) 

7 3 14 SHE BLINDED ME WITH SCIENCE Thomas Dolby RDR 12002 

8 8 

Capitol (12 inch) 

SEX Berlin Geffen (LP Cut) GHS -2036 (12 inch *) 
67 2 SHOT IN THE NIGHT Paul Parker Megatone (12 

inch) 
82004 49 32 14 ONE MORE SHOT C- Bank Next Plateau '9 15 8 ELECTRIC AVENUE Eddy Grant Portrait (12 inch) NP 50011 

11^^11 
4R9 -03574 53 5 WHO'S GETTING IT NOW Chocolate Milk RCA (12 

l0 11 7 THE MUSICS GOT ME Visual Prelude (12 inch) inch) P013448 
PRLD 650 9) 71 2 SAFETY DANCE Men Without Hats Backstreet (12 

11 6 14 THAI'S GOOD /SPEED RACER Devo Warner Bros. inch) 
(LP cuts) WB 1 -23741 sz MUSIC D Train Prelude 

12 9 9 WEEKEND Class Action Sleeping Bag Records (12 (12 Inch) PRLD 654 
inch) SLX001 53 54 5 YOU ARE A DANGER Gary Low Quality (12 inch) 

13 18 6 KISS ME Tin Tin Sire /Warner Bros. (12 inch) SRO QDC38 
2975 ( 56 3 IN THE BOTTLE C.Q.D. Emergency (12 inch) 

to 20 5 BLUE MONDAY /THE BEACH New Order Factory EMDS 6535 
(12 inch) FACTUS 10 60 3 UNDERLOVE Melba Moore Capitol 

1s 29 4 BABY DOLL Girls Can't Help It Sire /Warner Bros. (12 inch) 8547 
(12 inch) 29773 -0A 56 33 19 ALL I NEED Sylvester Megatone (LP all cuts) 

16 16 10 GOTCHA WHERE I WANT YA Stereo Fun Inc. Moby M1005 
Dick (12 Inch) BTG 1532 s) 68 2 SOLITAIRE Laura Branigan Atlantic (LP Cut) 

W 17 5 CANDY GIRL New Edition Streetwise (12 inch) 80052 (12 inch *) 
SWRL 2208 58 59 8 THE GIRL IS FINE Fatback Band Spring (12 inch) 

to 35 3 PHYSICAL ATTRACTION /BURNING UP Madonna SPD409 
Sire /Warner Bros. (12 inch) SRO -29715 59 1:=110 WHEN BOYS TALK Indeep Sound Of New York (12 

t9 21 5 LUCKY Ellie Hope Quality Inch) 
(12 inch) QUS 031 * HEAT YOU UP (MELT YOU DOWN) Shirley Lites 

m* 42 3 SO WRONG Patrick Simmons Elektra (12 inch) 
67929 

1 
e 

I 

unrff 
West End (12 Inch) WES 22155 

SHY BOY /NA NA HEY HEY (KISS AND GOODBYE) 

il 22 6 YOUNG GUNS (GO FOR IT) Wham Columbia (12 Bananarama London (LP Cuts) 

inch) 44.3501 62 46 10 WORK FOR LOVE Ministry Arista 

22 10 16 DER KOMMISSAR (THE COMMISSIONER) FALCO -- (12 Inch) CP 726 

A &M (12 inch) 63 45 12 LOOKING FOR THE PERFECT BEAT Africa Bambaata 

23 23 8 NOBODY CAN BE YOU Steve Arrington's Hall Of And The Soûl Sonic Force Tommy Boy (12 

Fame Atlantic (LP Cut) 80049 Inch) TB 831 

:4 24 5 TELEPHONE OPERATOR Pete Shelly Arista (12 
inch) CP730 

64 52 13 LETS GO TO BED The Cure FFction Important (12 
Inch) FICSX17 

25 25 7 HE'S A PRETENDER High Inergy Gordy (12 inch) 
65 65 3 LITTLE RED CORVETTEPrinceWarner Bros. (7 

MOT4506 1 Inch) WB 7-29746 (12 Inch ) 

z6 26 6 KEEP IT CONFIDENTIAL Nona HendryxRCA (12 
inch) PD 13438 

W AGAIN AND AGAIN Niki Lauren Wave (12 Inch) BL 

1218 

27 27 7 I EAT CANNIBALS Total Coello Radial Choose/ 
DO YOUR BEST Carol Hahn Nickel (12 Inch) CH 

Chrysalis (12 inch) 4V903545 ., , 9637 

28 28 8 I JUST GOTTA HAVE YOU Kashif Arista (12 inch) +L++ GAMES PEOPLE PLAY Sweet G Fever (12 Inch) 
A 

29 13 9 

CP728 - 

THE HARDER THEY COME Rocker's Revenge 

,x j COOL PLACESSparksAtlantic PES Sparks Atlantic 

Streetwise (12 inch) SWRL2207 , Inch) 3 

30 7 TONIGHT /CAN WE TRY AGAIN -Technique -Arial (12 
inch) ARD 1200 

W 72 2 CHANGES-Imagination-MCA 
('S inch) 

31 12 14 LET ME GO- Heaven 17 -(LP cut) 
71 36 8 BABY'S ANOTHER-Richard Jon Smith -Jive/ 

32 19 13 

Arista AL -6606 

TOO TOUGH Angela Bofill Arista (LP Cut) AL 9616 
72 38 6 

Arista (12 inch) 61 12012 
RED LIGHT LOVERGwen lonae Aria) (12 inch) 

ARD 1240 
(12 Inch *) 

73 43 6 TONIGHT-Whispers-Solar 
9i 40 3 CANDY MAN -Mary Jane Girls -Gordy (7 Inch) (12 (12 inch) 67930 

inch *) 74 48 11 THAT'S WHEN WE'LL BE FREE State Of Grace - 
34 34 6 I CONFESS The English Beat I.R.S. (12 inch) SP Profile (12 inch) 1018 

70408 75 50 5 DON'T GIVE YOUR LOVE AWAY Steve Shelto Sam 
l9 66 2 PARTY Julius Brown West End (12 inch) S12356 

(12 inch) 22153 76 58 8 I AM SOMEBODY Glenn Jones RCA 
41 6 WORKING GIRL Cheri -21 records (12 inch) T1D (12 inch) 

302 77 57 13 ROCK THE BOAT Forrest Profile 
37 37 10 WE GOT THE JUICE Attitudes RFC /Atlantic (12 (12 inch) 7017 

inch) 0.89884 78 63 12 POISON ARROW ABC Mercury 

1%S 
44 3 REACH OUT Narada Michael Walden Atlantic (12 (12 Inch *) MK 230 

inch) 0 -89857 79 61 8 CRY NOW LAUGH LATER Grace Jones Island (12 
39 39 5 THIS IS YOUR TIME Change RFC /Atlantic (LP cut) inch) 0-99915 

80053 ("12 inch) 
80 62 12 YOU CAN'T RUN FROM MY LOVE Stephanie Mills 

55 3 TEARIN' IT UP Chaka Khan Warner Bros. (12 inch) Casablanca (12 Inch) 810.337 -1 
WBO-29721 

Compiled by the Music Popularity Chart Dept. of Billboard from a nationwide club survey of the most requested dance songs. *non -commercial 12 -inch 
-:t Superstars are awarded to those products demonstrating the greatest gains in audience response this week. 

* Stars are awarded to other products demonstrating significant gains for the week. 

Wfsr RECORDS r7f 
Distributed by: .StaatAozd Didtarde u. %Ere. 

815 Second Ave. New Hyde Park, NY 11040. (212) 343 -6920 

COMING SOON: THE MANIACS - -sweet Lades" 

Talent &Venues: 
Doncelrax 

By BRIAN CHIN 

Notes from all over: Cargo's much -admired import, "Holding On For 
Love," has been signed for domestic release by Relativity Records, the label 
arm of New York's Important Records (149 -03 New York Blvd., Jamaica, N.Y. 
1 1434; (212) 995- 9200). As we described it some weeks back. it's a classy jazz - 
funk ballad with terrific radio potential.... "Cool As Ice." by 52nd Street, an- 
other popular import, has been picked up by A &M, which will release it soon 
in a remixed version by John Benitez. ... The first release in Anal Records' 
classic reissue series is Marlena Shaw's "Touch Me In The Morning," to be re- 
leased in the non -commercial John Luongo mix of 1979 and a new instrumen- 
tal version. 

Other imports: I- Level's "Minefield" is a lively, Caribbean- flavored fol- 
lowup to the distinctively draggy "Give Me "; Epic will release it immediately. 

. The fourth British 12 -inch by Musical Youth includes a new bass -and- 
drum version of "Heartbreaker" and the hip -hop version of "Pass The 
Dutchie." 

* * * 

Now you see it ... Duran Duran's "Is There Something I Should Know," a 

massive British hit already, was not set for U.S. release at presstime, according 
to Capitol, and EMI was attempting to prevent export of the record from Brit- 
ain. The 12 -inch "monster mix" is another of Alex Sadkin's flawless club 
mixes-;:completely vocal -less, with great riffing. Men Without Hats' "Safety 
Dance," already charted there, is also unscheduled for release here: at press - 
time, MCA's legal department told us negotiations had not been concluded for 
its signing to Backstreet, although that's taken for granted by most. 

Marvin Gaye's controversial treatment of the National Anthem will be re- 
leased as the B -side of the next single from "Midnight Love," sources at CBS 
tell us: the track it was sung to, they confirm. was "Sexual Healing." 

Can you scratch -cue a video? Telegenics, a new video distribution service 
for dance clubs, has been formed by Stephanie Shepherd, Tom Deleso and 
Chris Russo. The company supplies two hours of video music per month, all of 
it dance, none of it non -dance AOR or pop. Their first tape included the new 
singles by Thompson Twins, A Flock Of Seagulls, Robert Palmer and the 
Kinks; in a newly concluded deal with CBS, the next month's program will 

include new video by Michael Jackson, Culture Club and OMD. Video and 
audio quality, often a sore point for VJs, will be excellent, Shepherd claims. 
Telegenics is at 140 Henry Street, Brooklyn, N.Y. 1 1201; (212) 625 -0372. 

* * * 
The excess of news forces us to leave the listening to the reader this week, 

with our usual advice to listen carefully. Mtume's stunning "Juicy Fruit" (Epic 
I2 -inch) could be a beat -box classic to match "Nasty Girl" and "Sexual Heal- 
ing"; already a major retail hit in New York. 

Other local hits are charting nationally this week: Carol Hahn's "Do Your 
Best," from the independently- issued "Portraits" album. is fine pop -funk from 
a diverse album (Nickel Recordings, 168 Buckingham Street, Hartford, Conn. 
06106); Advance, the vocal ensemble heard on Shakatak's records, is in a 

spacious, full -funk setting in "Take Me To The Top" (Polydor 12- inch); Shir- 
ley Lite's "Heat You Up" (West End) is high- energy funk with a Gaynor -ish 
vocal; Nikki Lauren's "Again And Again" (Wave 12 -inch) is an extremely 
commercial fusion of disco and techno -pop, with emphasis on pop.... Star - 
gaze's "You Can't Have It" (TNT 12 -inch, 1248 Fifth Ave., New York. N.Y. 
10035) is building quite a street reputation with its gutsy group vocals and 
surging rhythm track. 

L Talent In Action 
Continued from opposite page 

Eyes Of Love," the vibrance and wit of "Caba- 

ret," and the grit and energy of "New York, New 

York." (It's that grit that makes Minnelli's the 

definitive version of "New York, New York "; 

other singers choose to blandly fall back on the 

song's catchy sing -along quality.) 

But the other second -half sequences should 

be scrapped. A "rock'n'roll" dance spot was syn- 

thetic and soulless; an Oscar sketch, while 

timely, smacked of self -congratulation. Min - 

nelli's Oscar for "Cabaret" is now 10 years old 

and shouldn't be referred to, except perhaps in 

the program notes. PAUL GREIN 

DISCO /DANCE 12 "- 
U.S. & Imports 

(WHOLESALE FOR STORES) 
USA Canada England Germany 

Italy France Holland 

Some of our brand new releases are: 
U.S. & Canadian 12" 
Hooked On A Feeling -Jose Avelar 
Nite Life -Peter King 
Hot Plate 9 
Hot Plate 10 

Souvenirs -Voyage (1983 Rem ix) 
Gimme Some -Linda Singer 
Funky Salsa Party- Johnny Chingas 
Never Give You Up- Marlena Shaw 
Na Na Hey Hey -Linda Ransom 
Get Upend Get It -Amy Bolton 
Watcha Gonna Do- Stephanie Wells 
On The Beach /Blue Monday -New 

Order 
I'm Free -Cell Bee 
Adios. Me Amor- Damian 
I Love Everything You Do -Susan 

Stevens 
Cavern % Optimo- Liquid Liquid 
The Best of You -Sweet Heat 
Jump the Funk -Arrogance 
I Love You So -Manny 
Its All Over -Chopper 
Wake Dream (rem ix) -Lime 
Castro Boys -Danny Boy 

. . 44 t> 
Nag 

We have a complete selection of all U.S 
releases and all import disco records. We 
also export to foreign countries. 

Maybe This Time -Norma Lewis 
I C Lowe Affair-Gaz Nevada 
Super Rhythm Tracks (similar to "Mix 

Your Own Stars') 
I Just Don't Know What To Do -Cheri 

Lewis 

European 12" 
Honey Puppy Is My Name-Dance 

Reaction 
Fake -Donna Rouge 
Lover Lover -Joe Yellow 
Sybernetic Love -Casco 
Can We Go- Electric Minds 
Gimme Your Love -Gongs Gang 
Din Don -Evo 
Men Hungry- Maxine Dee 
Too Busy Thinkin Bout My Baby -Bill 

Fredericks 
I'm Hungry-Stopp 
A Dog In The Night -Mr. Master 
Get Down (On Love) -S.P. Clan 
My Boy Friends Back -Bon Bon 
Love Stars- Caelestium 
Take A Chance -Mr Falgio 
Hey D.J. -B. Rose 
Electricity- Ashaye 
Some Girls- Michael Head 
She Will Come Running -Susan 

Morgan 
Cocktail =1 Medley (Bobby O. etc.) 

similar to Hot Plate 
Vous le Vous Coache, -La Mama 
You Don't Know What You've Got - 

Karen Young 
Baby Love -The Cerrone Orchestra 

Magical Baby -L. A. T.F. 
Revelation Day -First Vision 
No Toys -Bagarre 
Dance Forever- Gaucho 
Macaroni Radio -E. Traubo 
Madly In Love -Reportage 
I Want You Back -Celina Duncan 
Come On -Jules Tropicana 
l'm Alive- American Fade 
Safety Dance -Men w/o Hats 
Another Life -Kano 
Waves -Blancmange 
Dancing In Outer Space -Contact U 
Pulstar- Hipnosis 
Freak Connection (Standing In the 

Shadows of Love) -Cerrone 
The Night-AZai Y Negro 
Putting On The Ritz -Taco 

Import LP's 
Disco Cross Vol. 4 
Disc bOtre 
Easy Going (Best of 
Sphin 
Pete Richards 
Kano 

Easy Going" mix) 

Vivian Vee 
Cerone 9 

"Off The Record.. 
by Doug Shannon 

a complete DJ's 
guidebook. 

Call for Details 

IMPORT O DISC RECORDS 
855e CONKUN ST., FARMINGDALE. NY 11735 

(516) 6944545 TELEX 4758158 IMPT-DISC 
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Talent &Venues 
Industry Attorney Lenard 

Continued from page 37 

new insurance. 

"Up until 1979 many labels were 
paying really big dollar sums uncon- 
ditionally," explains Lenard. "Now 
they're trying to cut back on that 
trend, and sign deals where they'll 
still pay you well going in, but af- 
ter that they want the deal to go up 
or down based on the success of the 
act." New contractual devices may 
thus address delivery date on fin- 
ished product, chart or sales thresh- 
olds that may trigger prearranged 
royalty increases or other monies, 
and even product content. 

Lenard suggests such safeguards 
haven't relaxed label negotiators, 
however. "I think everyone is very 
insecure at the big labels," he asserts. 
"They're not picking up options as 
regularly, so they're not staying with 
acts as long as they used to." 

That reticence, he indicates, has 
helped the rebirth of smaller, per- 
sonalized rock independent labels, 
which Lenard is an evident admirer. 
"What you do when signing to a 
Slash or a Bomp is to trade off the 

Post Pavilion 
Continued from page 37 

season, to be held in the Meadow 
Center, opens June 28. 

The most recent pledge comes 
from Mobil Oil Corp., which has 
pledged $200,000 toward the re- 
building effort. Last Summer, 76 
performances took place in the tem- 
porary tent facility in the nearby 
Meadow Center. 

amount of money that's readily 
available to finance more person- 
alized attention," he says. 

"To me, that may be the future of 
the record business. The major la- 
bels don't really develop the artist to 
the extent they once did, and that's 
where these labels become so impor- 
tant." Lenard credits the feistier 
young rock indies with affording a 
more flexible approach to sharing 
both risks and potential benefits in a 
recording deal. 

Video has meanwhile become a 
focal point in new signings and es- 
tablished acts' deals alike. "I see 
video as an industry groping for a 
cure to a problem." says Lenard. 
"Acts can get to a lot more people 
through a video than they can on the 
road, but that's becoming too much 
of a fixed idea. Not every artist 
makes transition well. And I think 
there are still specific acts that can 
really have a potent impact on the 
concert trail, generating better sales, 
that they might not achieve with 
video." 

Most contracts, however, are now 
looking to the comparatively smaller 
outlay needed for a promotional 
video or film clip, before awarding 
any tour support whatsoever, he 
notes. 

For Lenard himself, who's part- 
nered with the Beverly Hills -based 
Ervin, Cohen & Jessup, a particular 
"sub- specialty" is his list of label ex- 
ecutives, among them MCA's Bob 
Siner, CBS' Larkin Arnold, EMI 
America's Gary Gersh and Dick 
Williams, and A &M's Jordan Harris 
and Jeff Ayeroff. 

FORECLOSURE 
AUCTION 

By Secured Party 

SHOWSTREET, U.S.A. 
651 PARKWAY, GATLINBURG, TN. 
THURSDAY -APRIL 28 -2:00 P.M. 

Approx. 27 years remaining on 30 -year lease. This valuable property 
is located in the heart of Gatlinburg between Parkway and River Road. 
Improved with two -story masonry commercial structure of approx. 
12,800 sq. ft. of floor area complete with the following equipment: 

DOMED BUILDING, 1- Lighting Control Board, 10 -15A Autotransfor- 
mers, 2 -50A Autotransformers, Miscellaneous, switches, fuses, & 
wiring, 8- Klipsch, Type CBR, 3 way speaker cabinets w /driver; 
WALTZING WATERS -Complete w /Control, And Lighting, Sound 
Equipment: 2 -Crown D150A, 1 -MXR 15 Band Equalizer, 1 -AKAI 
Tape Deck # GX625, 2- Speakers; BEAR SHOW (8 Bears), SOUND 
EQUIPMENT: 1- Yamaha P2200 Amplifier, 1 -URIE 535 Dual Equal- 
izer, 1- Kenwood KX -40 Cassette Deck, 2 -TEAC 40 -4 Tape Deck; 
LIGHTING EQUIPMENT, 8 -6x12 Leko Spotlights, 2 -8 Channel, 10 
Amp, driver packs; 2 -Gay 90's Whiz Bang Popcorn Machine, 2014; 
Groen Fudge Mixer w /Glass Front Cabinet & Storage Below; Bach- 
man Soft Pretzel Machine; Taylor Freezer, 733 -27; Tornado Cotton 
Candy Machine w /Glass Front Cabinet, S/W ND13953; Manitowoc 
Ice Cuber; NCR 210 Cash Register, 1 Drawer; Royal 300 PD Digital/ 
Printing Calculator; HIX Automatic /Vortex Designer H -1620 Decal 
Heat Transfer; Sanyo Cash Register ECR -02LB, Sgl Drawer w /Stand; 
7 -6' Gondolas W/O Glass Shelves; "C" Shaped Ticket Booth 
w /Canopy; Glass Showcase 20" x 6' x 26 ", Lighted; 5' Metal Folding 
Table, Woodgrain Top; 4' Wooden Step Ladder; 2 -Small Covered 
Ticket Booths; 30 -Park Bench, Wood Seat /Metal Legs; B &D' /2" Drill; 
Edison Bench Grinder; Fuller 4" Vise; Misc Hand Tools. 

LARGE INVENTORY OF SOUVENIRS, T- SHIRTS, AUTOMATIC VOR- 
TEX DESIGNS HEAT -TRANSFER UNIT; RAULAND SPECTRUM 

PAGING SYSTEM. 

INSPECTION: Wednesday, April 27, 12:00 P.M. -5:00 P.M., Thurs. 
April 28, 10:00 A.M. 'til Sale Time 

CONTACT AUCTIONEER FOR FULL DETAILS ! 

F Ugg0W AUCTION C OM PA NY: 
lntlustrial :f,utionetrs & Liquidators 

l'.O. Box 2087 Knoxvillc,lìN Nhonc 615/546-3206 

Kenny Rogers and his wife 
Marianne are again sponsoring the 
Second Annual World Hunger 
Media Awards, at which $ I00,000 in 
prizes will be awarded in eight 
media categories. The prizes will be 
announced at the UN during 
Thanksgiving week. Entries are cur- 
rently being solicited. 

The purpose of the awards is to 
"encourage, honor and reward those 
members of the media who have 
made significant contributions in 

Act -ivibes 
bringing public attention to the cru- 
cial issues of world hunger." The 
eight awards given out are: news- 
papers, periodicals, college publi- 
cations, film, tv, radio, photo -jour- 
nalism and books. Submissions 
should be made to World Hunger 
Year Inc., 350 Broadway, New York, 
N.Y. 10013. 

The Tudors, who used to be Ten - 
pole Tudor until Eddie Tenpole left 
the Stiff Records band in the U.K., 
are going to Japan to he the backup 

Rock'n'Rolling 
Continued from page 37 

and to get such a response with or 
without record company interest. It 
was great that we could just do it 
ourselves, and we didn't need a pro- 
ducer telling us what to do, or hav- 
ing some record company telling us 
we really didn't know how to write." 

But with Berlin on heavy rotation 
on KROQ, the major labels soon be- 
gan to have second thoughts, and at 
the end 11 different labels put in 
bids for a band they had so recently 
rejected. Berlin chose Geffen be- 
cause of its small size and their rap- 
port with David Geffen and his six - 
man crew. "I don't deal with the 
Warners machine, I deal with the 
Geffen people," says Nunn. 

The first single released by Geffen 
was, of course, "Sex," which is also 
the most controversial song in Ber- 
lin's repertoire. In it Nunn describes 
herself, in turn, as a "goddess, virgin, 
blue movie, bitch, geisha, little girl, 
boy, your mother, one -night stand. 
bi- sexual, your slave, a teaser, a 
drug, a dream divine, a hooker, a 
slut, and your babe." 

"The reason we first came with 
'Sex' is that it gave the band an iden- 
tity with the lyric content behind it," 
says John Barbis, who runs promo- 
tion for Geffen Records. "We knew 
that single would be a fight, but all 
of a sudden everybody knows who 
Berlin is because of 'Sex.' So the 
single has been a vehicle to establish 
the band. That's the way it always is, 
but this way it's much more contro- 
versial because of the lyrics." 

Barbis says that many of the AOR 
radio stations who did originally go 
on "Sex" have switched either to the 
"Pleasure Victim" title track or to 
"Metro," which is going to be the 
next single. MTV, which never 
played the "Sex" video, is playing 
the one for "Metro." 

Meanwhile, "Sex" remains a fav- 
orite in dance clubs and discos, and 
Geffen has released a remixed 12- 
inch version of the song for the 
clubs. Barbis says that is part of an 
effort to break Berlin on all levels. 

Berlin remains most popular in 
the Los Angeles area, where, says 
Barbis, it has sold some 90,000 rec- 
ords, and to a lesser extent along the 
entire West Coast. "Now we are be- 
ginning to hit hot pockets," says Bar - 
bis. "Miami, Boston and Detroit are 
all becoming hot pockets, and it's 
just like the old record business. You 
find the hot pockets, and spread the 
act." 

Helping the cause is Berlin itself, 
which is currently on tour, booked 
by Regency Artists, visiting record 
stores and radio stations along the 
way. The group also has a dazzling 
stage show; recently, when the band 
performed at the Savoy in New 
York, the audience was enthralled 
with their young, decadent look and 
techno sound. 

However, says Crawford, Berlin is 

not a techno-pop band. Though at 
times there are as many as four syn- 

thesizers being played at one time, 
the band, especially on its newer ma- 
terial, does use more guitar. "I like 
the combination of the guitar and 
the synthesizer working together 
creating a really powerful sound. If 
there is any band we've been in- 
fluenced by, it's Ultravox," says 
Crawford. 

* * * 
U.S. and Canadian bands who 

have released their own singles or 
EPs since 1977 have another crack at 
recognition via a joint effort by 
Reach Out International Records 
and Trouser Press magazine. 

The two are combining to release 
an "America Underground" cassette 
LP featuring the best of the privately 
released music from the last six 
years. And they are looking for ma- 
terial. Write to either Trouser Press 
or ROIR for details. 

band for U.S. singer Pearl Harbour. 
... Is it more odd that some church 
group has accused Kiss' Gene Sim- 
mons of cannibalism, or that his PR 
agency should choose to publicize 
the fact that such an accusation was 
made? For the record, Simmons 
denies ever eating human Flesh... . 

Meanwhile, another press release 
tells us that "broken furniture in ho- 
tel rooms is nothing new during 
Aerosmith tours, but the last tour set 
new records." 

Johnny Koonce, front man for the 
Distractions, is going solo, with his 
debut album produced by AI Kooper 
for release by A &M. ... The last 
time Johnny Cougar played in Lon- 
don, Ontario, he did a brief and un- 
happy set opening for the Beach 
Boys. But before he stalked off stage 
he promised to return, and sure 
enough, he's coming back on May 
18 to play two free shows at the 500 
capacity Picadilly Palace. Radio sta- 
tion CJBK is giving away the tickets. 

The Ritz Theatre in Elizabeth, 
N.J., which usually does rock shows, 
scheduled "An Afternoon OfClassi- 
cal Music" for Sunday (17) featur- 
ing music by Chopin, Mendelssohn, 
Brahms and Verdi. Admission was 
$5.... Roberta Flack, Steve Gadd, 
Richard Tee, Fric Gale, Grady Tale 
and Marcus Miller are among those 
appearing on the new LP by saxo- 
phonist Sadao Watanabe, produced 
by Ralph MacDonald, which will be 
released by Warner- Pioneer around 
the world and by Elektra /Musician 
in the U.S. 
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WEST WORLD PRODUCTIONS 

Specializing in 

Concerts & Live Performances 

Produced at the 

Beverly Theatre 
in Beverly Hills, California 

Concerts: 

CHICK COREA PACO DE LUCIA 

STEPHANIE MILLS GATO BARBIERI 

DAVID GRISMAN QUARTET SYLVIE VARIAN 

Direction. Brad Jacobs 
Jimmy Taite 
David Duffy 

1577 Roscomare Rd., Bel Air, CA 90077 
(213) 471 -1007 
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# (001SC)U1 LPS 

^ TAP LPs &TAP. 
Billboard Hot Country Singles 

Billboard HoT 100 Choiteound 

Billboard Hot Soul Singles 
&Xbeva 

Classical LPs Hot Country LPs 

RECORD COLLECTORS! TRIVIA BUFFS! 
NOSTALGIA FANS! RADIO PROGRAMMERS.. 

AND EVERYONE INTERESTED 
IN MUSIC PAST AND PRESENT! 

BILLBOARD'S RESEARCH AIDS PACKAGES, compiled from Billboard's 
Charts, have been prepared for radio programmers, record buffs, 
oldies collectors... they are essential for anyone involved in pop, country, 
soul, adult contemporary, classical, jazz, gospel -all areas of music! 

WHAT'S AVAILABLE? 

NUMBER ONE RECORDS (any package listed with the number "I "): 
A listing of every record that reached the Number One position on 
Billboard's charts for the period covered, week -by -week. Lists issue date, 
title, artist, label - in order of issue date. 
TOP TEN RECORDS (any package listed with the number "2 "): 
A listing of every record that reached any of the Top Ten positions on 
Billboard's charts for the period covered. Records are listed in 
alphabetical order by title within each year. Where duplicate versions of 
the same tune (cover records) occur, they are listed alphabetically by 
artist's last name. In cases where a record reached Top Ten in one year 
and was also in the Top Ten the following or a later year, it is listed in 
both years. Records marked with a " #1" indicate that the record reached 
the Number One position in the year in which it is so marked. Lists 
title, artist, label. 
TOP RECORDS OF THE YEAR (any package listed with the number "3 "): 
A listing of the best records of each year, based on a recap of the weekly 
charts for each year covered. Lists title, artist, label. 

POP SINGLES 
A -1 Number One Pop Singles, 1941 through Present 
A -2 Top Ten Pop Singles, 1947 through Present 
A -3 Top Pop Singles of the Year, 1946 through Present 

POP ALBUMS 
B -1 Number One Pop Albums, 1947 to Present 
B -2 Top Ten Pop Albums, August 1948 to Present 
B -3 Top Pop Albums of the Year, 1956 to Present 

COUNTRY SINGLES 
C -1 Number One Country Singles, 1948 to Present 
C-2 Top Ten Country Singles, 1948 to Present 
C-3 Top Country Singles of the Year, 1946 to Present 

COUNTRY ALBUMS 
D -1 Number One Country Albums, 1964 to Present 
D -2 Top Ten Country Albums, 1964 to Present 
D -3 Top Country Albums of the Year, 1965 to Present 

SOUL (RHYTHM & BLUES) SINGLES 
E -1 Number One Soul Singles, 1948 to Present 
E -2 Top Ten Soul Singles, 1948 to Present 
E -3 Top Soul Singles of the Year, 1946 to Present 

SOUL (RHYTHM & BLUES) ALBUMS 
F -1 Number One Soul Albums, 1965 to Present 
F -2 Top Ten Soul Albums, 1965 to Present 
F -3 Top Soul Albums of the Year, 1966 to Present 

$50.00 
50.00 
50.00 

50.00 
50.00 
50.00 

50.00 
50.00 
50.00 

25.00 
25.00 
25.00 

50.00 
50.00 
50.00 

25.00 
25.00 
25.00 

ADULT CONTEMPORARY SINGLES 
G -1 Number One Adult Contemporary Singles, 1961 to Present 30.00 
G -2 Top Ten Adult Contemporary Singles, 1961 to Present 30.00 
G -3 Adult Contemporary Singles of the Year, 1966 to Present 30.00 

CLASSICAL ALBUMS 
H -1 Number One Classical Albums, 1969 to Present 20.00 
H -2 Top Ten Classical Albums, 1969 to Present 20.00 
H -3 Top Classical Albums of the Year, 1969 to Present 20.00 

JAZZ ALBUMS 
I -1 Number One Jazz Albums, 1969 to Present 20.00 
I -2 Top Ten Jazz Albums, 1969 to Present 20.00 
I -3 Top Jazz Albums of the Year, 1969 to Present 20.00 

*GOSPEL ALBUMS (Spiritual & Inspirational) NEW ITEM 
K -1 Number One Gospel Albums, 1974 to Present 15.00 

K -2 Top Ten Gospel Albums, 1974 to Present 15.00 

K -3 Top Gospel Albums of the Year, 1974 to Present 15.00 

GREATEST HITS 
J Top 1000 Greatest Hits of All Time, 1956 -1977 75.00 

(1978- Present Top 100 Included) 
L Yearend Issue - "Talent In Action" 7.00 

(Limited Stock Available) 
M Bicentennial Issue -"Music /Records /200 " -History Of 

The Music /Record Industry 25.00 
(Limited Stock Available) 

NOTE: Individual years of the Number One. 7òp Ten. or Top -of -the -Year listings may 
be purchased separately at $5.00 each. Photo- copies of individual weekly charts are 
available as follows: 1 to 4 pages: $3.50 per page. 5 or more pages: $3.00 per page. MMMMMMMMMMMMMMM 

Billboard Chart Research 
9107 Wilshire Blvd. 
Beverly Hills, Ca. 90210 

Please send me the following Research Aids Packages 
(please list by code number): 

Name 

Address 

City /State Zip 

Postage /Handling: 

Europe -So. America -Add $10.00 Per Book 
Asia -Middle East -Add $15.00 Per Book 

I am enclosing a check or money order in the amount of $ _ 

(sorry there is no billing available for this service). `- --- --- ---- --- J 
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Classica 

Billboard photo by Chuck Pulin 

SUPERSIGNINGS -Leontyne Price greets a fan at Sam Goody's flagship 
store in New York City during autograph ceremonies she shares with James 
Levine and Marilyn Home to promote their recent double LP Met concert al- 

bum on RCA Records. 

First Titles Set For 

Taper Offers 
Royalty $$ 

NEW YORK -An offer by a 
home taper to pay the artist roy- 
alty due on a disk he duplicated 
has industry executives searching 
the record books for a precedent. 

In a postcard to Moss Music 
Group, Bob Williams of Fair- 
field, Iowa, confesses to taping 
the company's LP of Bach and 
Telemann Suites for Flute and 
Orchestra, performed by Julius 
Baker and Anthony Newman, on 
"my Pioneer CT9 -R home tape 
deck." 

Adds Williams: "I don't intend 
to resell it. However, I think I 

still, legally, owe the artist some- 
thing. Your help would be most 
appreciated." Moss, which ap- 
parently feels confession is pay- 
ment enough -in this case, at 
least -is not asking any more. 

Denon's CD Launch 
By IS HOROWITZ Holschneider Of 

NEW YORK -Denon has se- 
lected seven of the most acclaimed 
digital recordings in its classical 
catalog to spearhead its Compact 
Disc launch next month. By mid - 
May the company will have CD 
players and software packages in 
the hands of 75 "demonstration" 
dealers across the country. 

Thrust of the Denon campaign is 

to plug what it contends is the tech- 
nical and artistic superiority of its 
classical CD product, and so demon- 
strate the quality potential of the 
digital disk system, says a spokes- 
man. The titles have been chosen 
from recent recordings in the pool of 
some 600 digital recordings Denon 
has been producing since 1972. 

Otmar Suitner and the Berlin 
Staatskapelle are featured in three 
recordings, Beethoven's Third, Fifth 
and Seventh Symphonies; the Sme- 
tana Quartet in pairs of string quar- 
tets by Mozart and Beethoven; Vi- 
valdi's "Four Seasons," performed 
by the Festival Strings of Lucerne; 
and a program of Bach organ works 

played on the Freiberg Cathedral 
organ by Hans Otto. 

The CD disks will sell at about $20 
suggested list and titles will be added 
periodically. By the end of six 
months, some 30 titles should be 
available, says the spokesman. 

Current plans are to restrict initial 
distribution of the players and disks 
to Denon outlets among high -end 
audio specialist stores. Traditional 
record dealers will have access to the 
CD software at a later time. Price of 
the current Denon player, manufac- 
tured for it by Hitachi, is $995. It will 
be replaced in the fall by a second 
generation player built in Denon's 
own plant. It also manufactures the 
new digital disks. 

In June, at the Consumer Elec- 
tronics Show, Denon will display 
a professional CD player, primarily 
for use by radio stations. It will fea- 
ture a heavy -duty transport, more 
rapid access to selected cuts and the 
ability to cue upcoming selections 
with great flexibility while other 
cuts are being played. 

Sefel Records Maps Expansion Plans 
NEW YORK -A stepped -up 

recording program and expansion of 
distribution facilities here and 
abroad are being planned by Safel 
Records. Sessions have been sched- 
uled by the Canadian -based corn - 
pany in Amsterdam, Budapest and 
London, says Harold Lawrence, 
recently engaged as consultant and 
producer, and additions will be 
made to the label's artist roster. 

Two weeks ago Lawrence was 
producer of a live recording for Sefel 
of the newly established New York 
Pops Orchestra conducted by Skitch 
Henderson during a concert at Car- 
negie Hall. Other recordings by the 
orchestra are under discussion with 

Gurtman & Murtha Associates, 
which presented the attraction. 

Lawrence says sessions will be 
held in May for a recording of the 
Brahms Concerto for Violin and 
Cello, performed by Janos Starker 
and Emmy Verhey, with the Amster- 
dam Philharmonic under Arpad 
Joo. Other sessions will be held in 
Europe during the summer months. 

Discussions will be held shortly 
with Robert Herrington, Sefel inter- 
national rep, aimed at broadening 
the label's distribution reach, says 
Lawrence. Five albums devoted to 
works by Kodaly are due for early 
release. 

L Classical Notes 
The complete cycle of Beethoven Piano Con- 

certos will be recorded live late this spring by 

Alfred Brendel and the Chicago Symphony con- 

ducted by James Levine. Brendel and Levine 

have performed the cycle on at least two previ- 

ous occasions, and the recording is a pet project 

for both. The disks will be released by Philips. 

Meanwhile rumors circulate that Levine will 

lead a Metropolitan performance of "Les Tro- 

yens" to be recorded live by Deutsche Grammo- 

phon. If the taping of the Berlioz opera comes to 

pass, it may shape up as one of the most expen- 

sive recording projects ever undertaken domes- 

tically. 

Jack Benner and Bob Woods of Telarc in Bos- 

ton this week to lecture about and demonstrate 

Compact Disc technology before the board of 

trustees of the Boston Symphony. Stravinsky 

and Respighi albums are on Telarc's May record- 

ing schedule with the Atlanta Symphony. Last 

month they taped " Nuits d'ete" by Berlioz in At- 

lanta with Elly Ameling as soloist. 

Sine Qua Non has added product by Crystal 

Clear, Sound Environment and Northeastern to 

material issued under its Seven Star "chrome - 
to- chrome" cassette series. Twenty new titles 
have just been released, bringing the number in 

the $6.98 audiophile line to an even 50.... An- 

gel is being plugged by Record Bar in its current 
Classical News, and winners of drawings will re- 

ceive autographed copies of the complete cata- 

logs of flutist Ranson Wilson and guitarist 

Christopher Parkening. That's 13 LPs in all. 

DG Discusses 

Label Repertoire 
Continued from page 9 

where his "Four Seasons" was re- 
corded. 

The multi -microphone techniques 
of the 197Os might soon be replaced 
by the twin -mike sound of the 195Os. 
Says Holschneider: "A recording 
technology which tries to reproduce 
the music as simply and naturally as 
possible is the best." He points to 
Guenther Breest's two -mike produc- 
tion of Verdi's "Falstaff' under 
Giulini as a good example. 

Some critics cite DG's twin pro- 
ductions of "Falstaff` (the Herbert 
von Karajan set appeared on the 
Philips label) and "Tristan and 
Isolde" (Kleiber on DG; Bernstein 
on Philips) as proof that major com- 
panies let their repertoire decisions 
be dictated by exclusive artists. Hol- 
schneider concedes that the desires 
of certain conductors must be re- 
spected: "At DG, the 'a' in 'a &r' is 
more important than the `r'." 

To a great extent, however, he says 
it is the record dealers who influence 
what will be recorded through their 
ordering and display preferences. 
The dealer reflects the buyer, says 
Holschneider, and the buyer specifi- 
cally wants famous names on fa- 
mous works. 

He says: "In the 19th century, 
people wanted to hear pieces they 
didn't know. Today, people buy 
what they already know." Person- 
ally, he adds, he would like to pro- 
duce much more Liszt, more Ze- 
lenka (currently regarded as a very 
fashionable composer in Europe) 
and Le Clair's unrecorded opera 
"Scylla Et Glaucus." 

But he insists: "Unfortunately. 
I'm not our audience. We produce 
what people want." 

Right now, Holschneider ob- 
serves, record buyers want more pre - 
Romantic music and less contempo- 
rary production. DG's Archiv Pro - 
duktion, which resurged in the 197Os 
under Holschneider's leadership af- 
ter several years of neglect, is enjoy- 
ing increasing sales, especially in the 
U.S. and U.K. Here in Germany, the 
loss of Karl Richter, with his more 
traditional performing style, contin- 
ues to be felt. 

In the contemporary field. DG 
has a commitment to record all new 
works by Stockhausen, and it has re- 
leased numerous albums by Henze. 
But as Holschneider observes: 
"What is the point in recording more 
and more modern music when there 
is less demand from record dealers ?" 
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TITLE, Artist, Label & Number 

WEEKS 
BACH: Goldberg Variations AT# 1 

Glenn Gould. CBS IM 37779 

IN CONCERT AT THE MET 

Price, Horne (Levine), RCA CRC 2-4069 

3 8 5 BEETHOVEN: Symphonies #'s 5 & 6 

Philharmonia Orch. (Ashkenazy) London LDR 72015 

4 3 175 PACHELBEL: Kanon 

Paillard Chamber Orchestra, RCA FRL 1.5468 

5 2 21 VIVALDI: The Four Seasons 

(Pinnock), DG 2534 003 

6 BACH: The Brandenburg Concertos 
English Concert (Pinnock), DG 2742 003 

7 4 61 PACHELBEL: Canon 

Academy Of Ancient Music (Hogwood), L'Oiseau Lyre DSLO 594 

8 PAVAROTTI AT ALBERT HALL 

Pavarotti, London LDR 71082 

9 MOZART ARIAS 

Te Kanawa (Davis), Philips 6514 319 

10 19 5 BRAHMS: Hungarian Dances 
Vienna Philh. (Abbado), DG 2560 100 

11 12 12 PERHAPS LOVE 

Placido Domingo, CBS FM 37243 

12 7 375 JEAN- PIERRE RAMPAL & CLAUDE BOLLING: Suite for 

Flute & Jazz Piano 

CBS Masterworks M 33233 

13 MY LIFE FOR A SONG 

Domingo, CBS 37799 

14 HIGH, BRIGHT, LIGHT & CLEAR 

Canadian Brass, RCA ARCI -4574 

15 11212* VERDI: Falstaff 
Bruson, Ricciarelli, L.A. Philh. (Giulini), DG 2741 020 

16 26 5 BOLLING: Suite for Chamber Orchestra and Jan Piano Trio 

English Chamber Orch., Bolling (Rampal), CBS FM 37798 

17 6 45 THE TANGO PROJECT 

Schimmel, Sabi, Kurtis, Nonesuch Digital D -79030 

18 5 17 AISLE SEAT 

The Boston Pops (Williams), Philips 6514 328 

19 18 9 SHOSTAKOVICH: Symphony #5 
Concertgebouw Orch. ( Haitink), London LDR 71051 

20 20 5 SOAP OPERA 

The Cambridge Buskers, DG 2532 072 

21 MAHLER: 7th Symphony 
Chicago Symphony Orch. (Levine), RCA ATC2-4245 

22 21 12 SACRED MUSIC FOR THE GUITAR 

Parkening, Angel DS 37335 

23 17 5 VIVALDI: The Four Seasons 
I Music, Philips 6514 372 

24 13 5 HOROWITZ IN LONDON 

Horowitz, RCA ARC 1 -4572 

25 GLASS: The Photographer 
Glass, CBS FM 37849 

26 9 9 REICH, GLASS & BECKER 

Wilson -Angel DS 37340 

27 16 12 STRAUSS: Four Last Songs 
Popp (Tennstedt), Angel DS 37887 

28 14 17 AFTER HOURS 

Elly Ameling, Philips 6514 284 

29 25 29 SOLITUDE 

Zamfir, Philips 6312238 

30 30 5 BRAHMS: Symphony #1 
(Giulini), DG 2532 056 

31 CZ* MUSSORGSKY: Pictures At An Exhibition 
London Symphony Orch. (Abbado), DG 2532 057 

32 11 17 GLASSWORKS 

The Philip Glass Ensemble, CBS FM 37265 

33 BRAHMS: Piano Concerto #1 
Ashkenazy, London Philh. (Haitink), London LDR 71052 

34 34 9 REICH: Tehillim 
Reich, ECM 1 -1215 

35 29 12 MOZART: The Marriage of Figaro 
(Solti), London LDR 74001 

36 15 9 BEETHOVEN: "Archduke" Trio 

Ashkenazy, Perlman, Harrell, Angel DS 37818 

37 33 5 DEL TREDICI: In Memory of a Summer Day 

St. Louis Symphony Orch. (Slatkin), Nonesuch 79043 

38 28 9 JANACEK: Cunning Little Vixen 

Popp, Vienna Philharmonic Orch., London LDR 72010 

39 24 9 BEETHOVEN: Piano Concerto #5 
Michelangleli (Giulini), DG 2531 385 

40 22 17 VERDI: Aida 
Domingo, Ricciarelli (Abbado), DG 2471 014 
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Spotlight on 

(kd 
Billboard's important editorial Spotlight on Classical Music 
offers a major once -a -year opportunity for advertisers to tar- 
get their sales message to this key market area. Al- 
though other segments of the music industry are 
experiencing turndowns, Classical Music is hold- 
ing strong.... and many new retailers are adding 
more classical product to their lines- because of 
its general sales stability and solid growth poten- 
tial. 

Among the key features being 
planned for coverage in Billboard's 
Classical Music Spotlight are: 

Marketing and Merchandising.... How retailers 
can step up sales at the point of purchase. 

How both independent and chain operators can 
move into classical music. How "classical only" 
stores can maximize on the new interest. 

Cassette trends at both ends of the retailing scale: 
the burgeoning of Classical Budget Cassettes. 
Opening new retail markets.... update on the 
super -quality chrome cassettes. 

Latest report on the small label, the speciality label, 
the import label.... and the various routes of distri- 
bution through which they are available. 

Repertoire trends.... and what's happening on the 
artistic side with musical tastes and pop -classical 
crossover on classical product. 

The impact of the new technology and Compact 
Disc with latest reports on market development and 
technology. 

Classical radio and television the role these play in 
the introduction and surge of new product. 

Billboard's Classical Music Spotlight will cap- 
ture the entire excitement and movement in this 
revitalized field. It will be read avidly by Bill- 
board's wide -reaching audience of some 
210,000 total readers (subscribers plus passa- 
long readers) throughout the world, influencing 
record and tape retailers, distributors, one - 
stops, the classical music radio stations, and 
the rest of the international music community. 

Take advantage of the exceptional reader im- 
pact this editorial focus will generate by making 
your advertising message part of it. 

Reserve space early. Issue Date: June 25 Ad Deadline: June 3 

Billboard.: The International Newsweekly of Music & Home Entertainment 

1515 Broadway, New York, NY 10036 

For full details, contact Norm Berkowitz in New York, or Call 
any Billboard Sales Office around the world. 

New York City: 212 -764 -7330; Beverly Hills, California: 213 -859 -5316; Nashville, Tennessee: 615 -748 -8145; 
Toronto, Canada: 416- 365 -0724; London, England: (01) 439 -9411; Paris, France: 1- 745 -1441; 
Hamburg, West Germany: (040) 631 -4299; Milan, Italy: 28 -29 -158; Madrid, Spain: 232 -8000; 

Tokyo, Japan (03) 498 -4641; Sydney, Australia: 436 -2033. 
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Country 
RCA Minis Off To Good Start 
Although Few Stores Plug Them 

By EDWARD MORRIS 

NASHVILLE -The jury is still 
out on the sales success of RCA's 
country music mini -LPs, but most 
distributors and retailers surveyed 
by Billboard approve of the market- 
ing ploy. Few stores, however, have 
been going out of their way to draw 
attention to the six -song albums in 
spite of the profusion of point -of- 
purchase material the label has 
made available. 

Released in late January with a 
$6.98 list, the first three minis were 
Louise Mandrell's "Close Up," Leon 
Everette's "Leon Everette" and 
Gary Stewart & Dean Dillon's 
"Those Were The Days." All three 
albums are on Billboard's Hot 
Country LP chart: Mandrell at 33; 
Everette at 40; and Stewart and Dil- 
lon at 74. On the singles chart, Man - 
drell's album excerpt, "Save Me," is 

at superstarred 12; Everette's "My 
Lady Loves Me (Just As I Am)" is at 
starred 37; and Stewart & Dillon's 
"Smokin' In The Rockies" stands at 
starred 75. 

While contending that the prod- 
uct hasn't been out long enough to 
judge its impact, RCA's Nashville 
division vice president Joe Galante 
says the label is readying other coun- 
try albums in this format. "We 
launched this series for two rea- 
sons," says Galante. "The first was 
in response to retailers who told us, 
`We want good music at lower 
prices,' and the second was based on 
our consumer focus group research 
which showed us people were afraid 
to pay $8.98 for one familiar hit and 
nine other songs they'd never heard 
of." 

Early action has been encour- 
aging, Galante reports: "We're cer- 
tainly seeing more movement with 

CMA Radio Survey 
Shows More Growth 

NASHVILLE- Results of a 
new Country Music Assn. survey 
show a total of 2,266 U.S. and 
Canadian radio stations cur- 
rently program country music 
full -time. This is a 7% increase 
over the 2,114 full -time country 
stations surveyed in 1982, and a 
48% jump since 1980, when 1,534 
stations aired total country pro- 
gramming. 

The just -compiled 1983 CMA 
radio survey also shows that FM 
stations now account for 34% of 
the country market, with 1,088 
programming it. This is a 73% in- 
crease since 1980, when only 630 
FM stations aired country music. 

This year's survey for the first 
time logs the number of radio 
stations capable of receiving sat- 
ellite transmissions: 1,028 now 
have this capacity. The survey 
shows 251 FM stations broad- 
casting at over 50,000 watts, 171 
FMers broadcasting at over 
10,000 watts, and 54 AM stations 
with 50,000 watts. Syndicated 
and /or satellite music program- 
ming services are now used by 
326 stations. 

Geographically, country ap- 

pears to be continuing its pene- 
tration on the airwaves. In New 
England, 61 stations presently 
broadcast country music, which 
is a 69% increase over the 36 sta- 
tions there is 1980. In the Mid - 
Atlantic region, the total of 157 
country stations is 59% higher 
than 1980's total of 99; the 400 
stations in the West North Cen- 
tral region of the U.S. represent a 
55% jump over that area's 258 
stations three years earlier. 

The CMA survey, done an- 
nually as a service by the trade 
organization, also shows that 
there are 3,187 stations airing 
some form of country music to- 
day. Besides the 2,266 full -time 
country stations, 158 broadcast 
between 12 and 15 hours daily, 
255 broadcast between eight and 
11 hours daily, and 508 air under 
eight hours a day. 

This year's survey lists 12 AM 
stereo stations in country out of 
2,087 AMers. The 1,088 FM sta- 
tions include 868 which are in 
stereo. 

Complete details of this survey 
are available at no charge to 
CMA members upon request. 

MONUMENTAL COORDINATION -MCA national vice president of country 
promotion Ery Woolsey, second from lett, shakes hands with Tex Davis, na- 
tional director of promotion for Monument Records, as they prepare to launch 
a promotional blitz behind Monument's new single, "You're Gonna Love Your- 
self In The Morning." The single features MCA artist Brenda Lee and Colum- 
bia's Willie Nelson and is from Monument's "The Winning Hand" LP. Looking 
on are Johnny McRae, vice president of Combine Music, publisher of the 

tune, and Monument's publicity vice president Mike Hyland. 

these artists than we would have if 
we were selling them at $8.98. Leon 
Everette is doing much better at 
$6.98 than he's ever done before; 
Louise Mandrell's current single is 
her best yet. And overall, the sales 
numbers are stronger at $6.98 than 
at $8.98." 

Don Jensen, LP buyer for 
Roundup Music Distributors, 
Seattle, says his stores are "doing 
pretty well with all the albums," with 
Mandrell's being the top seller. But 
he adds that he's not convinced that 
the lower price is a factor in the sales. 
"How do you know what they would 
have done at the regular price? To 
me, a real test would have been if we 
had priced them at $6.98 at one store 
and $8.98 at another." 

Jensen speculates that the mini - 
LP concept could become the wave 
of the future. "Customers don't need 
10 songs on a record. Maybe we're 
past the idea of having five songs to 
a side and 30 minutes to a record." 
Roundup's stores sell the albums at 
$5.99. At no point, according to Jen- 
sen, have the albums been spot- 
lighted in the stores. "We put them 
in the regular bins. But the same is 
true of our EPs and 12 -inch singles. 
We have no particular reason to 
spotlight them." 

Not surprisingly, the albums seem 
to have done better when there has 
been some additional push from the 
stores. "Initially they did real well 
for us," says Harold Guilfoil, LP 
buyer for Wax Works, Owensboro, 
Ky., which distributes to its Disc 
Jockey chain. As new releases, the 
albums were displayed on step -racks 
and were featured in sale ads. Stores 
also used some posters. 

Everette was the top seller from 
the outset, Guilfoil notes. He says 
Wax Works' first order was for 
about 300 Everette albums, 150 
Mandrells and 120 Stewart- Dillons. 
These sold out quickly, he says, and 
he had to reorder. "But except for 
Everette now, there's very little ac- 
tion." Approximately 500 Everette 
albums have been sold to date, Guil- 
foil estimates. 

Western Merchandisers, Ama- 
rillo, Tex., spotlighted the albums as 
$4.99 specials when they came out. 
For its Hastings chain, Mandrell is 
racking up the highest number. 
Steve Marmaduke, who buys LPs 

(Continued on page 50) 

NEW RELEASE -Merle Haggard, center, chats with producer Ray Baker, left, 
and manager Tex Whitson, before going into the studio to work on his upcom- 
ing Epic album. The project is being recorded at 1111 Sound in Nashville. 

`Illustrated Almanac' Is 
A Fascinating Overview 

The Illustrated Country Music Al- 
manac: A Day By Day History Of 
Country Music, by Richard Woot- 
ton. The Dial Press, New York, 192 

pp. $9.95. 
It's hard to imagine a more en- 

grossing introduction to country 
music than this book provides. 
Events large and small, characters 
seminal and ephemeral are covered 

in such readable 
and succinct en- 
tries that by the 
time one has 
read from Jan. 1 

(the date of Hank Williams' death in 
1953) to Dec. 31 (Roy Rogers and 
Dale Evans' wedding anniversary) 

Book 
Review 

Headliners Set 
For Bud Fest 

DETROIT -Hank Williams Jr. 
and Tanya Tucker will headline the 
three -day Budweiser "Downtown 
Hoedown," a first -time event sched- 
uled for May 6 -8 that is projected by 
its sponsor to be one of the largest 
free celebrations of country music in 
the U.S. 

The event will take place in De- 
troit's Hart Plaza, which has 11 acres 
of space for concert viewing. Besides 
a Friday night show by Williams 
and a Saturday concert by Tucker, 
Budweiser is booking local and re- 
gional country and bluegrass acts for 
the festival. 

Deano Day of WCXI Radio will 
MC the weekend with giveaways. 

NEW STUDIO TO OPEN SOON 

one has absorbed enough material 
to become a minor scholar in the 
field -or at least a formidable quiz - 
show contestant. 

The book is liberally illustrated 
with black -and -white photos, and 
the large date headings allow for 
quick access. Besides covering coun- 
try music history, Wootton also 
drops in bits about American folk- 
lore and pop culture which have had 
significant bearing on the music. 
Rounding out the collection's many 
attributes is an index of names that 
is vital to cross -referencing. 

While anyone interested in the 
subject will enjoy and learn from 
this book, it should be especially 
helpful to those country music DJs 
whose knowledge of the genre cov- 
ers only that period since their sta- 
tion last switched formats. 

Not surprisingly for a volume that 
has so many facts to deal with, this 
one suffers from several factual er- 
rors. Most are typographical; some 
are oversights. Normally, typos are 
self -evident, but they are much less 
so when dates are involved as they 
are here. Thus, 1974 pops up as the 
founding date for Ernest Tubb's in- 
fluential record store and "Midnight 
Jamboree" instead of 1947. A. P. 
Carter is said to have been born in 
1918 instead of 1891. 

Jud Strunk, admittedly a minor 
figure in country music, emerges as 
Jed Strunk. John Denver's birth- 
place is given as Rosewall, N.M.; 
Janie Fricke's as South Whitney, 

(Continued on page 50) 

A.M.I. Label Looks To Expand 
NASHVILLE -With a new 24- 

track recording studio scheduled to 
open in early May, plus the current 
release of a four -song Vern Gosdin 
mini -LP available by mail order, 
A.M.I. Records is hoping to expand 
its roster and boost its market pene- 
tration. 

A.M.I. is an independently dis- 
tributed label jointly owned by Mi- 
chael Radford and Ken Bridger. 
The company was formed by Rad- 
ford in 1981 after Ovation Records 
declared bankruptcy; through court 
proceedings, A.M.I. was able to pur- 
chase some of Gosdin's masters. The 
label released an album entitled 
"Today My World Slipped Away" 
earlier this year (the title track was a 
recent top 10 chart single for Gos- 
din), as well as the new 45 r.p.m. 
mini -LP, available in cassette or disk 
form for $2.98, with four Gosdin 
hits: "Dream Of Me," "Your Bed- 
room Eyes," "Don't Ever Leave Me 

Again" and "Today My World 
Slipped Away." 

A.M.I.'s roster now includes Rich 
Landers, Margo Smith, Terry Aden, 
Shannon Leigh and Tommy Over- 
street. The label is in negotiation 
with several other acts whom Rad- 
ford hopes to sign in the next two 
months. 

"We've been holding off on sign- 
ings until our new studios are fin- 
ished," Radford says. "Once we can 
use our own facility to record artists, 
it will cut down substantially on ex- 
penses and give us more flexibility in 
our scheduling." 

The building, which Radford says 
is valued at $350,000, will house 
both the studio and A.M.I.'s new of- 
fice headquarters. Robert Austin 
Bealmear designed the recording fa- 
cility, which. will use an MCI 636 
console, 40 inputs -24 outputs, with 
813 Urei time- aligned studio moni- 
tors. Label artists will be given prior- 

ity in studio time allocation, though 
outside clients may also book time. 

Radford remains hopeful about 
the future of independent labels, al- 
though he recognizes the difficulty 
of competing without major distri- 
bution advantages. (Gosdin left 
A.M.I. last fall to sign with Poly - 
Gram- distributed Compleat Rec- 
ords.) He says he plans to concen- 
trate on developing new talent 
while, at the same time, signing a 
name artist or two who may not cur- 
rently have a major deal in the of- 
fing. "With the major labels drop- 
ping artists and rosters being 
trimmed or merged, it gives inde- 
pendents more opportunity to sign 
known names," he says. 

Distribution for A.M.I. product is 
coordinated through Joe Gibson of 
Nationwide Sound. Director of na- 
tional promotion for the label is Jim 
Sales. Skip Stevens oversees indie 
promotion. 
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JOE ADAMS PRESENTS 

IN COLLABORATION WITH 
REGENCY ARTISTS, LTD. 

AND COLUMBIA RECORDS. 

COLUMBIA RECORDS 
34 Music Square East 
Nashville.Tennessee 37203 . (615)742 4321 

CURRENTLY STARRING IN HIS 24TH CONSECUTIVE WORLDWIDE TOUR. 

F.4& 
Management: Joe Adams 

RAY CHARLES ENTERPRISES 

2107 West Washington Blvd. 
Suite 200 
Los Angeles, Cal. 90018 
213/737 -8052 

(n1 l trr, 
REGENCY ARTISTS, LTD. 

TALENT AGENCY 9200 SUNSET BOULEVARD SUITE 823 
LOS ANGELES CALIFORNIA 90069.1213) 273 -7103 

"Columbia." ® are trademarks of CBS. Inc. ® 1983 CBS. Inc. 
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Country 
Nashville Scene 

By KW KIRBY 

So there we sat, complacently speculating on 

the length of time it would take before someone 

showed up on the horizon to claim authorship of 

"Mona Lisa Lost Her Smile." For those of you 

who missed last week's installment, Scene was 

invited to launch a national search for the writer 
of a song that had somehow funneled itself onto 

the desk of Nashville producer Billy Sherrill. 
Sherrill loved the song, but there was no identi- 
fication on the box and no one knew where it 

came from. 

But almost before all 

the super -sleuths had 

time to sharpen their pen- 

cils and begin probing for 

clues -the mystery was 

solved! Byron Hill, head of 

ATV Music's Nashville di- 

vision, was reading last 

week's issue of this maga- 

zine and spotted the lead item in Scene. He 

thought the song's title looked awfully familiar, 

so he picked up the phone, called Sherrill and 

sang it to him over the telephone. "That's it," 
said Sherrill. "That's the same song!" 

The only thing no one has yet figured out is 

how "Mona Lisa Lost Her Smile" ended up on 

Sherrill's desk. The song was written by Johnny 

Cunningham, who works in ATV's Los Angeles di- 

vision -but he says he didn't send it to Nash- 

ville. No one else on ATV's staff remembers 
pitching it, either, though it's been in the cata- 

log for some time. Ah, well, a small particular to 

consider, given the scope of this scenario. (Oh, 

yes: who does Sherrill plan to cut "Mona Lisa" 

on? He says he's not telling yet, but he admits it 

could be George Jones. We'll just have to wait 

and see in the final installment of this ongoing 

enterprise.) Meanwhile, don't call us to solve 

any more mysteries for at least a week. We want 

to sit back and enjoy our laurels in the "case of 

the unknown songwriter!" 

Attention ! 

TO ALL 
INDEPENDENT 

LABELS, PRODUCERS! 

ARTISTS: 

We offer you complete 

NATIONAL RECORD 

DISTRIBUTION, 

Promotion- Production 

"We absolutely guarantee to 
save you up to $1,000.00 per 
release, and still give you 
more promotion. Stop by the 
office and let's talk about 
your needs." 

General Broadcasting Service 
38 Music Square East 

Suite 216 
Nashville, TN 37203 

(615) 242 -5001 

A report based on fall 1982 ratings shows 

that a whopping 84% of the top country stations 

in the U.S. also happen to be members of the 

Country Music Assn. This dominance is reflected 

in both the highest 50 quarter -hour listener 

rankings and the top 30 metro shares. Congratu- 

lations, CMA! 

Drat, we erred: Clever we thought we were 

when we listed John Paule, who's married to 

Tammy Wynette's daughter Jackie, as British. 

He sounds British, and in fact, was even raised 

in England -but he's Greek by nationality. So 

please consider the record corrected. (And can 

we have some baklava now ?) 

Gus Hardin did a series of opening dates with 

Hank Williams Jr. and the Bama Band in early 

April, sandwiching in several press interviews 

between the tour. Gus also taped her first "Solid 

Gold" show, singing her single, "After The Last 

Goodbye." The program will air late this month 

or early next. Not bad for a performer who only 

six months ago was unknown outside her home 

state of Oklahoma. 

* * * 
Johnny Lee took time out from his Wembley 

schedule in England to visit the London Zoo, 

where he "adopted" three nine -banded arma- 

dillos as his British mascots. The armadillos' 

names are "Lucy," "Love" and "Lee." We as- 

sume the first two refer to Johnny's wife, Char- 

lene Tilton (who plays Lucy on tv's "Dallas ") 
and his first big hit, "Lookin' For Love," from 

"Urban Cowboy." Also at the Zoo with him was 

Texas singer Wendel Atkins, who's a regular with 

Johnny and Mickey Gilley. By the way, if you've 

wondered idly just what it is armadillos eat, 

these particular three live on a "gourmet" diet 

of eggs, biscuits, meat and mice. (Sounded okay 

to us until that last entree.) 

Delia Bell, Emmylou Harris' "discovery" from 

Oklahoma, gets assistance from some celebs on 

her debut single, "Flame In My Heart." Chet At- 

kins plays guitar on the record, while 

"Swingin' " star John Anderson shares vocals. 

Emmy was introduced to Delia at a bluegrass 

festival by the Whites, who once toured with 

Harris. Emmy describes Bell this way: "If Hank 

Williams and Kitty Wells had married and had a 

daughter, she would have sounded like Delia 

Bell." 

Congratulations to Cathy Gurley, CMA's di- 

rector of public information, on her selection as 

one of 1983's Outstanding Young Women of 

America. The 18- year -old organization chooses 

FESTIVITIES PLANNED 

24,000 women annually for this honor; from 

these, one per state plus the District of Colum- 

bia are chosen for final election as the top out- 

standing women of the nation. Gurley joined the 

CMA last September after eight years as director 

of promotions and publicity for radio station 
WWVA in Wheeling, W. Va. 

* * * 
In the springtime, country music artists' 

thoughts turn to (a) hot air ballooning; (b) white 

water rafting; (c) golf. If you guessed golf, sub- 

tract five strokes from your overall score and 

head straight for the first tee. Larry Gatlin and 

brothers Rudy and Steve will headline a benefit 

show at the Lufkin, Tex. Civic Center on May 8 

to kick off their participation in the Crown Col- 

ony Country Club Pro -Am Golf Tournament, rais- 

ing funds for crippled children and adults. 

Meanwhile, Moe Bandy headlined his own 

benefit concert April 14 in Fort Worth, Tex., as 

part of the Moe Bandy /Norm Alden Celebrity 

Golf Classic. The three -day sports event was 

slated to bring in Mickey Newbury, Ronnie 

Prophet and several other celebrities from Hol- 

lywood and Nashville. 

And no springtime would be complete in Mu- 

sic City without the annual Acuff-Rose Golf Invi- 

tational, set for May 9 -10 at Henry Horton State 

Park just outside Nashville. Already entered in 

the annual favorite are Chet Atkins, Floyd 

Cramer, Eddy Arnold, Del Reeves and Mickey 

Newbury (who should be all warmed up after his 

earlier appearance in Moe Bandy's classic). 

Ronnie McDowell did a club appearance in 

town at the Cheyenne Club before a 25 -date 

West /Southwest tour which required a new en- 

gine for his bus.... Merle Haggard's video for 

"Are The Good Times Really Over For Good" 

scored top honors in the first annual Music 

Video Awards. The clip was from his "Big City" 

album. ... When you listen to "I Always Get 

Lucky With You," a cut on George Jones' newest 

album, "Shine On," check out the falsetto twist 
he puts into the lyric. Two of the song's authors 

are none other than Merle Haggard and his long- 

time manager, Tex Whitson (the other two are 

Freddie Powers and G. Church). 

The Statler Brothers like to answer their fan 

mail personally. That's the explanation behind 

the fact that in the last 56 working dates, the 

group has personally responded to fans with 
5,600 penned notes! Watch for the Stats' new 

album, "The Statler Brothers Today," due next 

month. 

`Jamboree' Turning 50 
WHEELING, W. Va. -Plans are 

in the works for a series of festivities 
to highlight the 50th anniversary of 
"Jamboree U.S.A.," the second old- 
est live radio broadcast in the U.S. 

J. Ross Felton, vice president/ 
general manager of the Wheeling 
Broadcast Co., which owns "Jam- 
boree U.S.A." and the annual out- 
door summer "Jamboree In The 
Hills" concert, says that there will be 
a number of activities tying in with 
this anniversary year, culminating 
Oct. 15. (While the actual anniver- 
sary date of the first "Jamboree 
U.S.A. "s broadcast was April 1. Oct. 

WSEN 
Baldwinville, New York 

ANN KEOUGH 
Nov. 29, 1956 -Apr. 3, 1983 

Real friends are few and 
far between. 

Your smile will be 
in our memories. 

COUNTRY INTERNATIONAL 

RECORDS 

15 was chosen to forge a link with 
the nationwide country music month 
promotion in Octoer.) 

"Jamboree U.S.A." is aired live 
via 50,000 -watt radio station 
WWVA to 18 states and Canada ev- 
ery Saturday night and features top 
names in country music. To cele- 
brate its anniversary, the Oct. 15 

"Jamboree" will have an all -star 
lineup, and invited government and 
industry leaders will attend the 
broadcast. 

Earlier in the day, there will be a 
formal dedication ceremony for the 
"Walkway Of Stars," "Jamboree 
U.S.A: s" tribute to those who have 
contributed over the past 50 years to 
the growth of coùntry music. 
WWVA will host an open house re- 
ception for guests attending the 
event; following the broadcast, there 
will be a black -tie gala party. 

Other anniversary plans for the 
coming months include the publica- 
tion of a 50th anniversary "Jam- 
boree U.S.A." history book, and a 

special "Salute To The Stars Of The 
Past" to be held in August. 

Warner Moves 
NASHVILLE -Warner Bros. 

Records has moved its local offices. 
Its new street address is 1815 Divi- 
sion, Nashville, Tenn. 37203. Its 
mailing address remains P.O. Box 
120897, Nashville, Tenn. 37212. Its 
phone remains (615) 320 -7525. 

Billboard Survey For Week Ending 4/23/83 

Hot Countrj LPs 
Copymght 1983, Billboard Publications, Inc. No part of this publication may be reproduced. 

sto ed in a retrieval system. or transmitted, in any torn or by any means, electronic, mechanical, 
photocopying. recording, or otherwise. without the prior written permission of the publisher. 
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ALABAMA 
The Closer You Get. RCA 

AAL 1.4663 RCA 

WEEKS 
AT #1 

2 

THE OAK RIDGE BOYS 
American Made, MCA 5390 

ALABAMA 
Mountain Music. RCA AHLI 
4229 

MERLE HAGGARD AND 
WILLIE NELSON 
Poncho And Left, Epic FE 

37958 CBS 

JOHN ANDERSON 
Wild Md Blue, Warner 
Brothers 23721 WEA 

WILLIE NELSON 
Always On My Mind, 
Columbia FC 37951 CBS 

KENNY ROGERS 
We've Got Tonight, Liberty 
LO 51143 CAP 

WILLIE NELSON 
Tougher Than leather. 
Columbia QC-38248 CBS 

HANK WILLIAMS, JR. 
Strong Stuff. Elektra /Curb- 
60223 WEA 

RICKY SKAGGS 
Highways Md Heartaches, 
Epic FE 37996 CBS 

HANK WILLIAMS JR. 
Hank Williams Jr.'s 
Greatest Hits, Elektra /Curb 
60193 WEA 

ALABAMA 
Feels So Right. RCA AHLI 
3930 RCA 

THE BELLAMY BROTHERS 
Greatest Hits, Warner /Curb 
263971 WEA 

KRIS KRISTOFFERSON, 
WILLIE NELSON, DOLLY 
PARTON, BRENDA LEE 
Kris, Willie. Dolly 8 Brenda 

. The Winning Hand, 
Monument JWG 38389 CBS 

MERLE HAGGARD/ 
GEORGE JONES 
A Taste Of Yesterday's 
Wine, Epic FE -38203 CBS 

MERLE HAGGARD 
Going Where The Lonely 

Go, Epic FE 38092 CBS 

THE BELLAMY BROTHERS 
Strong Weakness. Elektra/ 
Curb 60210 WEA 

WILLIE NELSON 
Greatest Hits, Columbia KC 

237542 CBS 

LEE GREENWOOD 
Somebody's Gonna Love 

You, MCA 5403 MCA 

SHELLY WEST 
West By West. Warner /Viva 
23775 WEA 

ALABAMA 
My Home's In Alabama, 
RCA AHL13644 RCA 

EDD6IE RABBITT 
Radio Romance, Elektra 
60160 WEA 

JANIE FRICKE 
It Ain't Easy, Columbia FC 

38214 CBS 

REBA McENTIRE 
Unlimited. Mercury SRM -I- 
4047 POL 

DAVID FRIZZELL AND 
SHELLY WEST 
Frizzell West -Our Best To 

You. Warner /Viva 123754 WEA 

CONWAY TWITTY 
Dream Maker. Elektra 
60182 WEA 

TOM JONES 
Tom Jones Country, 
Mercury SRM-1-4062 

SYLVIA 
lust Sylvia, RCA AHL 1 
4263 RCA 

CRYSTAL GAYLE 
True Love. Elektra 60200 WEA 

RAY CHARLES 
Wish You Where Here 

Tonight, Columbia FC- 

CBS 

MERLE HAGGARD 
Big City, Epic FE 37593 CBS 

WAYLON JENNINGS & 

WILLIE NELSON 
wW II. RCA AHL 1 4455 RCA 

LOUISE MANDRELL 
CloseUp, RCAMHL 18601 RCA 

EARL THOMAS CONLEY 
Somewhere Between Right 

Md Wrong, RCA AHL-1- 

4348 RCA 

T.G. SHEPPARD 
Perfect Stranger. Warner/ 
Curb 23726 WEA 

RONNIE McDOWELL 
Personally. Epic FE-385I4 CBS 

GEORGE JONES 
Anniversary. Ten Years Of 

Hits, Epic RE 38323 CBS 
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KENNY ROGERS 
Greatest Hits, Liberty LQO 

1072 CAP 

ROY ORBISON 
The All-Time Greatest Hits 
Of Roy Orbison, Monument - 
KWG-2784-38384. 1 

LEON EVERETTE 
Leon Everette. RCA- MHL -1- 

8600 RCA 

BOXCAR WILLIE 
Best Of Boxcar Volume I, 

Main Street ST 73002 
(Capitol) CAP 

RICKY SKAGGS 
Waitin' For The Sun To 

Shine, Eric FE 37193 CBS 

B.J. THOMAS 
New Looks, Cleveland 
International -EC -38561 CBS 

EMMYLOU HARRIS 
Last Date, Warner Bros. 1- 

23740 WEA 

KAREN BROOKS 
Walk On, Warner Bros, 
23676 WEA 

CONWAY TWITTY 
Conway's #1 Classics -Vol. 
II. Elektra 60209 WEA 

CRISTY LANE 
Here's To Us, Liberty LT 

51137 CAP 

CHARLEY PRIDE 
Country Classics, RCA AHL - 

14662 RCA 

MARTY ROBBINS 
Biggest Hits. Columbia FC 

38309 CBS 

ROY CLARK 
Turned Loose, Churchill CR 

9425 MCA 

RODNEY LAY 
Heartbreak. Churchill CR 

9423 MCA 

VERN GOSDIN 
Today My World Slipped 
Away, AMI.1502 NSD 

LEE GREENWOOD 
Inside Out, MCA 5305 MCA 

GLEN CAMPBELL 
Old Home Town, Atlantic/ 
America 90016 WEA 

PORTER WAGONER 
Viva Porter Wagoner, 
Warner /Viva 23783 WEA 

ROY CLARK 
Roy Clark -Live From 
Austin City Limits. 
Churchill CR-9421 MCA 

DOLLY PARTON 
Greatest Hits, RCA AHL 1- 

4422 RCA 

MARTY ROBBINS 
Come Back To Me, 

Columbia FC 37995 CBS 

BIG AL DOWNING 
Big Al Downing, Team TRA 

2001 IND 

ROSANNE CASH 
Somewhere In The Stars, 

Columbia FC -37570 CBS 

THE OAK RIDGE BOYS 
Greatest Hits, MCA 5150 MCA 

ANNE MURRAY 
Greatest Hits, Capitol SOO 

12110 CAP 

RANDY HOWARD 
All-American Redneck. 
Warner /Viva 28320 WEA 

JERRY REED 
The Bird. RCA AHL 1.4529 RCA 

GENE WATSON & THE 
FAREWELL PARTY BAND 
Sometimes I Get Lucky. 
MCA-5384 MCA 

JUICE NEWTON 
Quiet Lies, Capitol ST- 

12210 CAP 

JANIE FRICKE 
Greatest Hits, Columbia RC 

38310 CBS 

WILLIE NELSON 
Stardust, Columbia IC 
35305 CBS 

DAVID FRIZZELL 
Family's Fine But This 
One's Mine, Warner /Viva 
236ód WEA 

MERLE HAGGARD 
Merle Haggard's Greatest 
Hits. MCA 5386 MCA 

HANK WILLIAMS JR. 
The Pressue Is One, 
Elektra /Curb 5E 535 WEA 

LARRY GATLIN & THE 

GATLIN BROTHERS BAND 
Sure Feels Like Love, 

Columbia FC-38135 CBS 

RONNIE MILSAP 
Inside, RCA AHLI-4311 RCA 

GARY STEWART & DEAN 
DILLON 
Those Were The Days. RCA - 

MH1- 18202 RCA 

RONNIE MILSAP 
Greatest Hits. RCA AALI. 
3172 RCA 

CBS 

Supe stars are awarded to those products demonstrating the greatest sales gains this week (Prime Movers). 

* Stars are awarded to other products demonstrating significant gains. Recording Industry Assn. of America 

seal for ales of 500,000 units (seal indicated by dot). Recording Industry Assn. of America seal for sales of 

1,000,000 units (seal indicated by triangle). 
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GEORGE JONES 
The voice that has pleased millions is shining on. 

He's influenced hundreds of singers...thousands of hits. But 
unlike many of the great country music "influences ", the 
phenomenal George Jones continues to shine on, year after 
year, brighter and with more brilliance than ever! 

"Shine On" (FE 38406), the new music from George 
Jones, featuring the hits "Shine On" and "I Always Get 
Lucky With You ". 

Produced by Billy Sherrill 
On , records and cassettes 

Representation: The Joe Taylor Agency 2401 12th Avenue South Nashville, Tennessee 37204 615/797 -9433 
I r. . are Oedema', of CBS, Inc. G 1981 CBS. Inc. 
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AMERICAN MADE -Oak Ridge Boys (R. Chancey) 
WEEKS 

B. Diprero. P. McManus: Music City Combine, ASCAP /BMI; 
AT tt1 

1 
MCA -52179 

YOU'RE THE FIRST TIME I'VE THOUGHT 

ABOUT LEAVING -Reba Mdntire (J. Kennedy) 
D. Lee, K. Chater; Maple Hill /Hall -Clement /Vogue (Welk), BMI; Mercury 3387 

(Polygram) 

JOSE CUERVO -Shelly West (S. Garrett, S. Dort)) 
C. lordan; Easy Listening /Galleon, ASCAP; Warner /Viva 7.29778 

DIXIELAND DELIGHT- Mabama (H. Shedd, Alabama) 
Rogers; Sister John, BMI; RCA 13446ei35 

AMARILLO BY MORNING - George Strait (B. Mevis) 
T. Stafford, P. Fraser; Cotillion /Terry Stafford, BMI; MCA 52162 

SOUNDS LIKE LOVE - Johnny Lee (J.E. Norman) 
C. Black, T. Rocco; Chappell /Bibo (Welk), ASCAP; Full Moon /Asylum 7-69848 

WHATEVER HAPPENED TO OLD 

FASHIONED LOVE -B.1. noma (P. Drake) 
L Anderson; Old Friends, BMI; Cleveland International 38.03492 (CBS) 

COMMON MAN -John Conte (B. Logan) 

S. lobos; Lowery/Legibus /Captain, BMI; MCA -51118 

GONNA GO HUNTIN' TONIGHT- 
Hank Williams, Jr. (J. Bowen, H. Williams, Jr.) 
H. Williams, lr.; Bocephus, BMI; Elektra /Curb 7-69846 

PERSONALLY- Ronnie McDowell (B. Killen) 
P. Kelly; Tree/Five Of A Kind (Tree Group), BMI; Epic 34-03526 

IF YOU'RE GONNA DO ME WRONG 

(DO IT RIGHT) -Vern Gosdin (B. Monis) 
V. Gosdin, M. Barnes; Hookit /Blue Lake, BMI; Compleat 102 (Polygram) 

SAVE ME- Louise Mandrell (E. Kilroy) 
RC. Bannon, D. F et), G. Fletcher; Rare Blue, ASCAP; RCA -13450 

TOUCH ME (I'LL BE YOUR FOOL 

ONCE MORE) -Tom Jones (G. Mills, S. Popovich) 
k Downing; ATV, BMI; Mercury 810.445 -7 (Polygram) 

YOU TAKE ME FOR 

GRANTED -Merle Haggard (M. Haggard, R. Bakes) 

L Williams; Shade Tree, BMI; Epic 34-03723 

AFTER THE LAST GOODBYE -Gus Hardin (R. Hall) 
R McGuire, B. Henderson, E. Moore, G. Pearce; Fame, BMI /Rick Hall, ASCAP; 

RCA 13445 

MORE & MORE -Charley Pride (N. Wilson) 
W. Pierce, M. Kilgore; Cedarwood, BMI; RCA-13451 

FOOLIN'- Johnny Rodriguez (R Albright) 
R Mooney; Ace in the Hole, BMI; Epic 34 -03598 

MY FIRST TASTE OF TEXAS -Ed Bruce (T. West) 

E. Bruce, R. Rogers; Tree /Newkeys /Sugarplum, BMI; MCA 52156 

LUCILLE (YOU WON'T DO YOUR 

DADDY'S WILL) - Waylon Jennings (W. Jennings) 
R. Penniman, A. Collins; Venice, BMI; RCA 13465 

I HAVE LOVED YOU GIRL 

(But Not Like This Before) -Earl Thomas Conley (N. Larkin) 
E. T. Conley; Blue Moon, ASCAP; RCA 13414 

LITTLE OLD FASHIONED 

KARMA-Willie Nelson (W. elson, B. 

W. Nelson; Willie Nelson, BMI; ColumbiaS38 03614 

I STILL LOVE YOU 

IN THE SAME OL' WAY -Moe Bandy (R. Baker) 

IT HASN'T HAPPENED 

BMI; Columbia-38-03625 

IT HASN'T HAPPENED 

YET - Rosanne Cash (R. Crowell) 
J. Hiatt; Bug Music /Bill, BMI; Columbia 38 -03705 

WE'VE GOT TONIGHT- 
Kenny Rogers and Sheena Eaton (D. Foster, K. Rogers) 

B. Seger; Gear, ASCAP; Liberty 1492 

I'M MOVIN' ON- Emmylou Harris (B. Ahern) 
H. Snow; Rightsong, BMI; Warner Bros. 7 -29729 

YOU'RE OUT DOING WHAT I'M HERE DOING WITHOUT- 
Gene Watson With The Farewell Party Band (R. Reeder, G. Watson) 

B. Roberts, 0. Frizzell, Desert Rose /Ski Slope, BMI; MCA 52191 

OUR LOVE IS ON THE FAULTLINE - Crystal Gayle (A. Reynolds) 

R. Kirk; Rondo, PTY LTD /Irving, BMI; Warner Bros. 7 -29719 

IN THE MIDDLE OF THE 

NIGHT -Mel Tillis (H. Shedd) 

B. Corbin; Sabal, ASCAP; MCA 52182 

THE RIDE -David Allan Coe Sherrill) 
LB. Detterline, Jr., G. Gentry; Alga)ge e /Neewriters, BMI; Columbia 38- 037789 

YOU DON'T KNOW LOVE -Janie Fricke (B. Montgomery) 
B. Foster, D. King, Jr.; House of Gold /Don King, BMI /King's X, ASCAP; 

Columbia 38 -03498 

FINDING YOU -Joe Stampley (R. Raker) 
1. Dickens, A. Fleetwood; Baray /Brandwood, BMI; Epic 34 -03558 

UNFINISHED BUSINESS -uoyd David Foster (B. Montgomery) 
W. Newton, D. Morrison; House of Gold, BMI; MCA -52173 

ITS A DIRTY JOB -Bobby Bare & Lacy 1. Dalton (B. Sherrill) 
D. Cook, R. Van Hoy; Cross Keys /Tree, ASCAP /Unchappell /Van Hoy, BMI; 

Columbia 38 -03628 

YOU CAN'T RUN FROM LOVE -Eddie Rebbitt (D. Malley), 
E. Rabbitt, D. Malloy, E. Stevens; Deb Dare /Briarpatch, BMI; Warner Bros. 7- 

29712 
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THIS COWBOY'S HAT -Porter Wagoner (S. Garrett) 
1. Brooks; Elektra /Asylum /Brooks Bros., BMI; Warner /Viva- 7.29112 

FOOL FOR YOUR LOVE- Mickey Gilley (1.E. Norman) 
D. Singleton; lensing /Black Sheep, BMI; Epic 34.03183 

MY LADY LOVES ME 

(JUST AS I AM) -Leon Everette (K. Dean, L. Everette) 
K. Stegall, C. Waters; Blackwood, BMI; RCA 13466 

STRANGER IN MY HOUSE-Ronnie Milsap (R. Milsap), T. Collins) 
M. Reid; Lodge Hall, ASCAP; RCA 13470 

LOVE AFFAIRS- Michael Murphey (1.E. Norman) 
M. Murphey, M. d'Abo; Timberwolf /d'Abo, BMI; Liberty 1494 

SINGING THE BLUES -Gail Davies (G. Davies) 
M. Endsley; Acuff-Rose, BMI; Warner Bros. 7.29726 

SWINGIN' -john Anderson (F. Iones) 
L Delmore; Music /Hall Element Publ. (Welk Group); Warner Bros. 7 -29788 

TENDERNESS PLACE -Karen Taylor -Good (T. Sparks) 
L Henley, M. Mathis; Acuff -Rose, BMI; MESA -1114 (NSD) 

WITHOUT YOU -T.G. Sheppard (B. Killen) 
P. Ham, T. Evans; Apple, 

S 

Sheep Warner /Curb 7 -29695 

WHEN I'M AWAY FROM 

YOU -The Bellamy Brothers (1. Bowen, D. Bellamy, H. Bellamy) 
F. Miller; Rare Blue, ASCAP; Elektra /Curb 7 -69850 

I.O.U.erle. Greenwood Rd (1. (Welk 
Musk K Chaser, A Roberts; Vague (Welk Music Group) /Chriswald /Hopi Sand /MCA/ 

BMI /ASCAP; MCA 52199 

LOVE IS ON A ROLL -Don Williams (D. Williams, G. Fundis) 

R. Cook, 1. Peine; Roger Cook, BMI /Big Ears /Bruised Oranges, ASCAP; MCA 

52205 

WE HAD IT ALL - Conway Twisty (R. Chancey, C. Twitty), 
T. Seals, D. Fritts; Donor /Irving, BMI; MCA 521M 

CHANGE OF HEART -Marty Robbins (B. Montgomery) 
R. Sharp; Warner- Tamerlane /Rumble Seat, BMI; Columbia 38 -03789 

YOU GOT ME RUNNIN' -Jim Glaser (D. Tdk) 
P. McGee; Dawnbreaker, BMI; Noble Vision 102 

REASONS TO 

M. 

Haggard; 
Me; 

Shade 
Haggard and 

BMI; 
Nelson (C. Homan, W. Nelson, M. Haggard) 

M. Haggard; Shade Tree, BMI; Epic 31.03494 

DOWN ON THE CORNER -Jerry Reed (R. Hall) 

I C. Fogerty; londora, BMI; RCA 13422 

CAJUN INVITATION -David Frime)) & Shelley West (S. Garrett, S. Dorff) 

M. Brown, S. Dorf, S. Garrett; Peso /Walks, BMI; Warner /Viva 7-29756 

FLY INTO LOVE- Charly McClain (Chucko Productions) 
M. Wright, L Anderson; Unart/Land of Music /Old Friends, BMI; Epic 34.03808 

SHINE ON (Shine All Your 

Sweet Love On Me)- George iones (B. Sherrill) 
L MacRae, B. Morrison; Southern Nights, ASCAP; Epic 34 -03489 

OH BABY MINE (I GET SO LONELY) - Stotler Brothers (1. Kennedy) 

P. Ballard; Edwin H. Morris, ASCAP; Mercury 811 -488 -7 (PolyGram) 

IF THAT'S WHAT YOU'RE 

THINKING -Karen Brooks (B. Ahem) 
R Sharp; Gee Sharp, BMI; Warner Bros. 7.29789 

THE LOVE SHE FOUND 

IN ME -Gary Morris (B. Montgomery, M. Morgan, P. Worley) 
D. Linde, B. Morrison; Southern Nights, ASCAP; Warner Bros. 7 -29683 

IN TIMES LINE THESE -Barbara Mandrell (T. Collins) 
R. Fleming, D. Morgan; T. Collins, BMI; MCA 52206 

OLD MAN RIVER 

(I'VE COME TO TALK AGAIN) -Mel McDaniel (L Rogers) 

R. Suite, D. Hogan; Vogue /Partner /Julep (Welk Music Group), BMI; Capitol 

5218 

YOU'RE GONNA LOVE YOURSELF 

(IN THE MORNING)-Willie Nelson and Brenda Lee (F. Foster) 

D. Fritz; Combine, BMI; Monument 403784 (CBS) 

I LOVE HOW YOU 

LOVE ME -Glen Campbell (J. Fuller) 
B. Mann, L Kolber; Screen Gems -EMI, BMI; Atlantic /America 799930 

I WOULDN'T CHANGE YOU IF I COULD -Ricky Skaggs (R. Skaggs) 

A.Q. Smith, P.H. longs; Peer International, BMI; Epic 34 -03482 

CRY BABY -Narvel Fens (J. Morris) 
J. Foster, J. Morris, R. Loroie; Jerry Foster, ASCAP; Compleat 104 (PolyGram) 

ALMOST CALLED HER BABY - 
Larry Gatlin and The Gatlin Brothers Band (J. Crutchfield, L. Gatlin) 

L Gatlin; Larry Gatlin, BMI; Columbia 38 -03517 

ONE YEAR, TWO MONTHS, & 

ELEVEN DAYS -Wayne Carson (CO. Productions) 
W. Carson, R. Reno; Shady Dell, BMI; EMH 0017 

WHO'S GONNA KEEP ME 

WARM -Phil Everly (K. Lehning) 
R McKnelly, D. Stirling; Money Honey /April Morning /Glen Rock, BMI; Capitol 

5197 

YOU CAN'T LOSE WHAT YOU 

NEVER HAD -Lynn Anderson (M. Clark) 
M. Garvin, C. Waters, T. Shapiro; Tree (Tree Group) /O'Lyric, BMI; Permian 

82000 (MCA) 
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WHO SAID LOVE WAS FAIR -Bing Parker & Friends (1. Gibson) 
R. Gibson; All.American B Flat Music, BMI; Scendwaves 4699 (NSD) 

LOVE LETTERS -Hazard (R. Galbraith) 
E. Heyman, V. Young; Famous, ASCAP; Warner /Viva 1.29765 

THE ROSE- Conway Twisty (C. Twitty, 1. Bowen) 
A McBroom; Warner-Tamerlane, BMI; Elektra 69854 

DOING IT RIGHT- McGuttey Lane (M. Morgan, P. Worley) 

W. Newton, D. Tyler; House of Gold, BMI; Atco 7.99908 

TRAIN MEDLEY-Boxcar Willie (J. Martin) 
Various; Various; Main Street 954 (Capitol) 

LOVE ME- Leanne Pruett i Marty Robbins (W. Haynes) 

1. Pruett, Johnny Beinstock, BMI; Audiograph 45 -454 

THE STATE OF OUR 

UNION - Charlie McCoy i Laney Hicks (C. McCoy) 

C. Hardy, J. Rushing; Cross keys /Blue Lake, ASCAP /ill; Monument 4-03518 
(CBS) 

SMOKIN' IN THE ROCKIES -Gary Stewart & Dean Dillon (B. Monis) 
D. Dillon, F. Dycus, G. Stewart, B. Cannon; Tree /Forrest, BMI /Sabel, ASCAP/ 

Golden Opportunely, SESAC; RCA 13472 

FEEL RIGHT -Tanya Tucker Malloy) 
L Byrom; Dave, Deb Dare, Briarpatch, BMI; Arista 0677 

3/4 TIME -Ray atarles (R. Charles) 
1.1. White; Tennessee Swamp Fox, ASCAP; Columbia 38.03810 

WHERE'D YA STAY LAST 

NIGHT -Tommy St. John (N. Wilson) 
1. Hudgins; Tree, BMI; RCA 13475 

I JUST HEARD A HEART BREAK (AND I'M SO AFRAID 

IT'S MINE) -Tammy Wynette (G. Richey) 
T. Wynette, 1. Taylor, G. Richey; ATV/First Lady /Sylvia's Mother, BMI; Epic 34- 

03811 

HANGIN' AROUND -The Whites (R. Skaggs) 
C. Hardy, R. Carnes, 1. Carnes; Elektra /Asylum, Refuge, BMI, ASCAP; Elektra/ 
Curb 69855 

EASY CATCH -Bubba Talbert (W. Mitchell) 
B. Talbert; Ranger, ASCAP; Ranger 5734 (NSD) 

SOMEWHERE DOWN THE 

LINE-James and Michael Younger (R. Chancey). 
L Anderson, C. Kelly; Old Friends /Golden Bridge; BMI /ASCAP; MCA -52183 

I KNOW MY WAY TO YOU BY HEART - Marlow Ticket (H. Shedd) 

T. Laioa; Blue Lake, BMI; RCA 13471 

ALL- AMERICAN REDNECK -Randy Howard (P. Hornsby) 

R. Howard; Senor /Cibie /Randy Howard, ASCAP, Warner /Viva 7.29781 

CHANGES -Tanya Tucker (D. Malley) 
T. Tucker, F. Meyers, E. Raven; Tanya Tucker /Milene, ASCAP; kista 1053 

SHAME ON THE 

MOON -Bob Seger and The Silver Bullet Band (l. !ovine) 
R. Crowell; Cookiell /Granite, ASCAP Capitol 5187 

WHEN THE MUSIC STOPS -Jerry Max lane (R. Scott, 1.M. Lane) 

IM. Lane; Stockyard, BMI; Stockyard 1000 

BE HAPPY FOR ME -Gene Kennedy i Karen Jeglum (G. Kennedy) 
D. Barnes; Chig 'N' Dale, ASCAP; Door Knob 83 -192 

I1 

BOUGHT THE SHOES (THAT JUST WALKED 

OUT ON ME) -super Grit Cowboy Band (C. Mattocks) 
S. Stone, R. Simpson; Central Songs, BMI; Hoodswamp 8006 

HOLD ME TILL THE LAST WALTZ 

IS OVER -Kathy Bauer (D. Burgess) 
B. Nash; Tata Grande, BMI; NSD 164 

THE WAYWARD 

WIND -lames Galway with Special Guest Sylvia (T. Collins) 
H. Newman, S. Lebowsky; Bibo, ASCAP (Welk Music Group) RCA 13441 

AIN'T NO TRICK (It Takes Magic) -Lee Greenwood (1. Crutchfield) 
S. Pippin, 1. Hurt; House at Gold, BMI; MCA 52150 

EVERYTHING'S BEAUTIFUL (In It's 
Own Way) -Dolly Parton &Willie Nelson (F. Foster) 
D. Parton; Combine, BMI; Monument 4 -03408 (CBS) 

IF HOLLYWOOD DON'T NEED 
YOU -Don Williams (D. Willams G. Fundis) 
B. McDill; Hall -Clement (Welk Music Group), BMI; MCA 52152 

COME AS YOU WERE -Jerry Lee Lewis (R. Chancey) 
P. Craft; Dropkick, BMI; MCA 52188 

THOSE NIGHTS, THESE 

DAYS -Davà Wills (B. Monis) 

R. Rogers; Sister John, BMI; RCA 13460 

THE HERO-Lee Dresser (M. Sherrill) 
L Dresser; Easy Listening, ASCAP; Air International 10021 

THE BLUES DON'T CARE WHO'S 

GOT 'EM -Eddy Arnold (N. Wilson) 
D. Lee, W. Holyfield; Hall-Clement/Bibi, BMI /ASCAP; RCA 13452 

IT TAKES LOVE -Big Al Downing (T. Bongiori, L. Quinn) 
A Downing, L Quinn; Metaphor /Simile, BMI /ASCAP; Team 1004 

FALLING IN LOVE -Tari Hensley (L Rogers) 

R McDill, W. Holyfield; Hall- Clement, BMI /Bibo, ASCAP (Welk Music Group); 

Mercury 76197 (PolyGram) 

nollilmilM 

ilea 

83 

78 

91 

80 

84 

73 

77 

79 

76 

86 

I 

um 

10 

20 

20 

20 

6 

1 

4 

6 

11 

3 

65 

66 

48 

50 

71 

54 

70 

61 

75 

3 

3 

15 

18 

4 

13 

4 

10 

3 

Superstars are awarded to those products demonstrating the gres est airplay and sales gains this week (Prime Movers). * Stars are awarded to other products demonstrating significant gains. Recording Industry Assn. of America sea 

for sales of 1,000,000 units (seal indicated by dot). Recording Industry Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle). 

A CHART BOUND HIT ! ! 

"THE HAND THAT 

ROCKS THE CRADLE 
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BY 

PEGGY 
SUE 
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gY LANCE 
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International 
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(615) 327 -4656 

Sherman Ford, President 
Tom Dean, V.P. Promo & Sales 
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The Price You PÇtiy. 

Ray Price 
His new sinyCe is `"WiCCie, Write Me A Sony" 

His new [tibet is Viva 
Wekouiel 

Ray Price "Willie, Write Me A Song -=8;8, 

The first single from his forthcoming album Master Of The Art 1 -23782 

Produced by Snuff Garrett /On Viva Records and Cassettes 
Manufactured and distributed by Warner Bros. Records Inc. ©1983 The Ranch Company 
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Country 
FEW STORES PLUG THEM 

RCA Minis ON To Good Start 
Continued from page 44 

for the chain, estimates that "around 
3,000" Mandrells have been sold. 

San Francisco -based Record Fac- 
tory is the only distributor surveyed 
that has had success with the Stew- 
art- Dillon offering. Says LP buyer 
Ron Sampiere. "We did fairly well 
with them -nothing at all with the 
others." No in -store push was given 
to the series, he adds. 

"They seem to have slowed down 
some for us," concludes Karen Car- 
lock, a buyer for Music City Distrib- 
utors, Nashville, which owns seven 
Cat's Records & Tapes stores. "I 
went through 60 on Mandrell, 60 on 
Everette and a few on Stewart & Dil- 
lon." Scott Perkins, manager of one 
of the Cat's stores, says he is doing 
no special promotion or display of 
the albums. Still, he adds, "They're 
selling pretty good, especially Man - 
drell." His price is $6.87. 

Cheryl DeFranceschi, country 
buyer for the Record City store in 

Chicago, reports virtually no move- 
ment of the albums, although she 
says she has them all in stock. "The 
only ones I've sold are Leon Ever- 
ette -about three." She adds that the 
product has been in the store bins 
for "about a month" priced at $5.89 
each. 

A similarly dismal note is sounded 
by Jack Farthing, manager of the 
Coconuts store in Atlanta: "We usu- 
ally do well with country music, but 
these are not doing well." He says a 
"couple" of the Everettes have sold. 
Coconuts' price is $6.96. According 
to Farthing, the design of his store 
prevents him from spotlighting any 
album. "We've got all windows on 
three sides, and the fourth wall is 
filled with tapes. We don't do any 
kind of display." 

In spite of the label's ads in trade 
and consumer magazines, several 
store managers said they were unfa- 
miliar with the series. 

RCA's Galante asserts that the ex- 

Powder 
ke 

Cocaine. 
It's harmless. So they say. 

But you know better So do we. 
Cocaine can be a devastating 

drug. Emotionally, physically and 
financially. 

If your life -or the life of some- 
one you love -is being destroyed 
by cocaine, call a counselor at 
CareUnit Hospital. 

We can help. 

CAREUNIT 
Hospital Program 

(714) 972 -8123 
401 South Tustin Ave., Orange, CA 92666 

5035 Coliseum Street, Los Angeles, CA 90016 
©1982 CareUnit*is a registered service mark of Comprehensive Care Corp. 

perimental albums do more than 
just boost sales: "The mini -LP series 
is giving us latitude in working with 
new artists that we might not other- 
wise be able to sign. It's too expen- 
sive now to sign artists for album 
deals, but a mini -LP allows us to 
have something to establish them in 
the marketplace." 

Upcoming minis will feature Gus 
Hardin and Bobby Braddock. Har- 
din is already on a concert and tv 
tour to spark consumer interest. Ga- 
lante emphasizes that it will be "at 
least fall" before RCA pronounces a 
judgment on the series. 

SWINGIN' SINGLE -John Anderson, center, receives congratulations on his 
No. 1 single "Swingin' " from Warner Bros. regional promotion director Mur- 

ray Nagel, left, and senior vice president Bob Regehr. 

Conn Plans More Europe Shows 
Continued from page 9 

6,500 tickets sold in Frankfurt, a 
Zurich show sold out two weeks in 
advance, and receipts from the three 
Wembley Arena shows in the U.K. 
up 30% on 1982 figures. 

He says that in 1984 Munich 
might become the festival's second 
German venue. Vienna or Dublin 
will join Gothenburg (Sweden), 
Rotterdam (Holland), Belfast, Lon- 
don, Zurich and Frankfurt on the 
festival itinerary. 

Conn, here to plan for 1984, pro- 
moted a program here this year simi- 
lar to its predecessors, showcasing 
several international country acts, 
such as Australia (from Australia), 
Teddy Nelson (Norway), Western 
Union (West Germany) and the 
U.K: s Free Spirit, alongside estab- 
lished American artists, among them 
Tammy Wynette, Ed Bruce, Boxcar 
Willie, Jerry Lee Lewis and Bobby 
Bare. 

He says he believes country music 
has the potential to appeal to a much 
wider audience than it now gets in 
Europe, particularly in Germany. 
"There should have been a much 
stronger commitment from record 
companies here. There was a no- 
table lack of record company pres- 

'Almanac' 
Offers A 
Fine Overview 

Continued from page 44 

Ind.; and Charlie McCoy's as Oak 
Hill, Va.- instead of Roswell, N.M., 
South Whitley, Ind. and Oak Hill, 
W. Va., respectively. 

Wootton also has some difficulties 
with song content. He calls Ronnie 
Milsap's "A Legend In My Time" an 
"up" number -which it is only if one 
is singing from the point of view of 
the dead or the damned. In discuss- 
ing Johnny Lee's career, Wootton 
makes no mention of the several mid 
and late '70s top 40 country hits Lee 
had before "Looking For Love" 
catapulted him to wide celebrity. 

Most of these faults are trivial. But 
to the degree they cause one to ques- 
tion other data, they should be 
eradicated. EDWARD MORRIS 

Hosts Announced 
For ACM Awards 

NASHVILLE - Jerry Reed, 
Tammy Wynette and John Schnei- 
der will host the 18th annual Acad- 
emy of Country Music Awards May 
9 at Knotts Berry Farm in Buena 
Park, Calif. The two -hour show will 
be telecast live via NBC as a Dick 
Clark production. 

ence at the German festivals," Conn 
says. 

On hand in Frankfurt, though, 
were Jochen Leuschner, label direc- 
tor, and Jorgen Larsen, managing 
director, from CBS. The latter noted 
his company's support for promo- 
tional visits in recent years by the 
Gatlin Brothers, Bobby Bare and 
others. But, he says, the visits did not 
parlay into sales, adding: "It seems 
to be primarily a language problem 
in Germany when it comes to getting 
country music across." 

Conn, meanwhile, claims one as- 
pect of his festivals in Germany and 
elsewhere is forgotten by many U.S. 
music industry people: "That's the 

good face they give the United 
States abroad, for country music 
truly crosses all frontiers." 

And he notes the role his festivals 
have played in building up country 
performers in Europe. "All of to- 
day's biggest country names in Eu- 
rope were helped tremendously by 
these shows. Boxcar Willie, for ex- 
ample, broke big in Britain long be- 
fore his current U.S. success." 

Despite the "setback" of Essen, 
Conn says he plans to shoot once 
again for the biggest available artists 
in his 1984 series. But he adds rue- 
fully: "So many of these big acts 
are still asking completely out- 
rageous fees." 

Kevin McCrea Loretta Pierce 
Let's all get crazy tonight 

b/w #NtD 1007 

I need you tonight 

Rose for little Rosie 

b/w #NtD 1005 

He says the same things to me 

Promotion and distribution contact: 

CRS Distributors (812) 448 -3013 

the DAWN is Rising 

NATASHA DAWN Records 
524 Roosevelt Ave., Madison, Tenn. 37115 

produced by: Joe Anderson 

arrangements by: Thomas Keels 

engineered by: Steve Brown 
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Publishing 
Japanese, U.S. Groups Meet 
Talks May Lead To New Record Rental Legislation 

Voigt Denies Chappell Sale Rumors 
NEW YORK -A denial of rumors that Chappell Music is on the selling 

block has been issued by Heinz T. Voigt, president of the parent worldwide 
PolyGram publishing division. 

"There have been many rumors circulating in the trade press regarding 
the possible sale of Chappell Music by PolyGram," Voight states out of 
New York. "In that regard, I can state that these rumors are unfounded and 
that Chappell Music is not for sale." 

Before Voigt's statement, Irwin Robinson, president of Chappell, said 
that while aware of such rumors, he didn't know of "any such activities" in 
this regard. "The U.S. operation of Chappell would certainly be an impor- 
tant part of such a sale. However, no one is sending in a team to look at our 
books, records and other documents." 

Chappell was acquired by PolyGram a decade ago at a then record mu- 
sic publishing buy -out price of about $40 million, a figure almost doubled 
last January with CBS' cash buy of United Artists Music for almost $70 
million. Chappell could command as much as $150 million in today's mar- 
ketplace, members of the publishing community estimate. 

Cedarwood Offered For Sale 
NASHVILLE -Cedarwood Pub- 

lishing Co., one of Nashville's oldest 
and most successful independents, is 
up for sale -and has been for the 
past three months -a company 
source confirms. The date the com- 
pany went on the block coincides 
with president J. William Denny's 
departure from the firm to assume 
the top post at the Nashville Gas Co. 

Although no official asking price 
has been stated, estimates are that 
the hit -laden Cedarwood catalog is 
valued in the $3 to $4 million range. 
Principal owners are Denny, his 
stepmother, Dolly Denny, and his 
brother, John Denny. 

Country standards in the Cedar- 

wood catalog include "Detroit City," 
"Ruby Don't Take Your Love To 

Town," "All The Time," "Are You 
Sincere," "Before I Met You," 
"Daddy Sang Bass," "Hello Out 
There," "I Ain't Never," "I Don't 
Care," "Long Black Veil," "Slowly," 
"Teddy Bear" and "Waterloo." 

If Cedarwood is sold to a larger 
publisher, it will be another step in 

the general decline of Nashville's 
traditionally vigorous independents. 
In recent months, Warner Bros. has 
bought House of Gold and Welk 
Music Group has taken over Steve 
Gibb Music, Baron Music and Pi- 
Gem Chess. EDWARD MORRIS 

THEME RELEASED AS SINGLE 

Song May Aid TV's `Cheers' 
NEW YORK -Lots of folks are 

pulling for "Cheers" to make it as a 
weekly NBC Show. While renewed 
for next season, it hasn't lived up to 
its critical reception in first- season 
ratings. Now the show, named after 
its setting in a Boston tavern, may be 
getting a big assist from a song per- 
formed during the opening credits. 

The song, "Where Everybody 
Knows Your Name," is performed 
by Gary Portnoy, who wrote it with 
lyricist Judy Hart. It's the first single 
from Artie Mogull's Applause label 
and has just started a climb up Bill- 
board's Adult Contemporary Chart. 

Although performed in another 
version by Portnoy on the show, the 
song became a recording thanks to 
the efforts of Marvin Cane, presi- 
dent and chief executive officer of 
Famous Music, whose ASCAP affil- 
iate, Addax, is its publisher. 

"Gary agreed to produce the 
record after a record producer 

dropped out of the project," says 
Cane. "I called Artie on the phone 
and he said he would release it with- 
out even hearing it. I thought I could 
get a Jack Jones version on Ap- 
plause, but Artie agreed to release 
Gary's version. In fact, I told Gary, 
'Artie is turning Jack Jones down for 
you'." Cane credits Mike Eisner, 
president of Paramount Pictures 
Corp., with urging him to come up 
with a single. 

By SHIG FUJITA 

TOKYO -Legislation aimed at 
combatting record rental, and tai- 
lored to comply with American 
wishes, may be the most important 
outcome of the week -long talks be- 
tween U.S. and Japanese publishing 
and copyright organizations 
recently held here (Billboard, Feb. 
12). It was the first time publishing 
groups from the two countries had 
met together. 

During meetings with members of 
the Japanese parliament, National 
Music Publishers' Assn. president 
Leonard Feist and his fellow board 
members stressed America's strong 
interest in the legislation planned 
and, according to Shoo Kusano, 
chief of the Music Publishers Assn. 
of Japan, were given official assur- 
ances that the member -sponsored 
bill would be corrected in accord- 
ance with the wishes of the MPAJ- 
or, in effect, those of the NMPA. 

Afterwards, Feist described the 
meetings as "productive and very re- 
warding." Though he was unwilling 
to give details, he said he was confi- 
dent Japan's record rental bill in its 
final form would include disks of 
any origin, and not only those pro- 
duced in Japan, as it currently does. 
He added that, through its visit, the 
NMPA had acquired a better under- 
standing of the record rental prob- 
lem which, though serious in Japan, 
has only recently arisen in the U.S. 
He also said he was studying Japa- 
nese copyright law again, since there 
were some differences in legislation 
between Japan and America. 

Some 15 top NMPA names, in- 
cluding company presidents Irwin 
Robinson (Chappell /Intersong), Al 
Berman (Harry Fox Agency), Mike 
Stewart (CBS Songs), Sam Trust 
(ATV Music), and Ralph Peer II 
(Peer Southern) made the trip, along 
with Hal David, president of 
ASCAP, and the society's managing 
director, Gloria Messenger. All were 
among the speakers at a one -day 
seminar conducted by the NMPA 
March 28, and attended by some 700 

Merit Music Is Formed 
From Music Corp. Assets 

NASHVILLE -Assets from the 
acquisition of Music Publishing 
Corp. have been structured to form a 
new management /production /pub- 
lishing venture here under the par- 
ent firm of Merit Music Corp. 

Publishing companies housed by 

FLOWER CHILD -Amanda McBroom, writer of "The Rose," presents one to 
Conway Twitty, who recently had a No. 1 hit with the song. Del Bryant (left) of 

BMI introduced the pair during McBroom's visit to Nashville. 

Merit will include Singletree Music, 
Doubletree, Lariat, Barnwood, 
Joiner and Harken, along with three 
newly formed publishing oper- 
ations: Tapadero, Cavesson and 
Young Beau. Merit will continue to 
administer Hank Williams Jr.'s Bo- 
cephus catalog and Chet Atkins' co- 
owned Sage And Sand Music. 

Staff songwriters include Tom 
Grant, Dennis Knutson, Doodle 
Owens, Buck Moore, Bill Nash, Ed- 
die Burton, Dave Burgess, Roger Al- 
len Wade and Ed Hunnicutt. Latter 
recently signed an artist's deal with 
MCA Records. 

Merit will also oversee Progressive 
Artists Management, which handles 
Tom Grant, Bill Nash and Ed Hun- 
nicutt. Dave Burgess, executive vice 
president /general manager for the 
Merit Corp., will produce Hun- 
nicutt, Nash and groups Sis and 
Bacchus. 

Virginia businessmen Guy Beatty 
and Herbert Morgan purchased 
Music Publishing Corp. and are es- 
tablishing Merit to encompass sev- 
eral elements of the industry, ac- 
cording to Burgess. The firm will be 
located at 815 18th Ave. South in 
Nashville on property recently 
bought by Beatty and Morgan. 

executives from the Japanese music 
business. 

Organized around four main 
themes, this international sym- 
posium dealt with the past, present 
and future of the U.S. publishing 
business and its relationship with 
the record industry. Topics covered 
included the relationship between 
music and those who produce it, the 
form prerecorded software will take 
in the next century, and the ways in 
which copyright and publishing 
practices may be expected to 
change. 

Talks involving the NMPA and 
ASCAP and Japanese copyright or- 
ganization JASRAC were also held, 
aimed at closing the gap between the 
two rights societies. An NMPA 
meeting with culture agency director 
general Fumichiro Sano is expected 
to prove beneficial for future MPAJ 

appeals to the agency. 
Detailing the overall benefits of 

the visit, both Feist and Kusano em- 
phasized the opportunity it offered 
for their two groups to make per- 
sonal contact and discuss in some 
depth the problems facing their two 
countries, which are the two biggest 
record markets in the world. 

Kusano noted that the MPAJ had 
worked since last fall to prepare for 
the interchange, and he praised the 
cooperation and supportive action 
of the NMPA members who made 
the trip to Japan. Feist's summary, 
prior to his departure for the U.S., 
was: "We had very instructive meet- 
ings not only with the Japanese pub- 
lishers' association, but also with 
members of Japanese parliament 
and culture agency officials, so we're 
leaving with a very substantial sense 
of achievement." 

CULTURAL EXCHANGE -Members of the NMPA delegation meet with Cul- 
ture Agency director -general Fumichiro Sano (left) during their recent trip to 
Japan. Pictured with Sano are, from left: Leonard Feist, Tats Nagashima 
(president, Tokyo Music), Misa Watanabe (president, Watanabe Music pub- 

lishing), Michael Stewart, Hal David, Albert Berman and Irwin Robinson. 

Print On Print 
There always seems to be room for 

"how to" songbooks. Latest entries 
are Cherry Lane's "Breakin' In To 
The Music Business" by entertain- 
ment lawyer Alan H. Siegel (trade 
paperback, $8.95; hardcover, 
$14.95) and songwriter Roy C. Ben - 
nett's "The Song Writer's Guide To 
Writing & Selling Hit Songs" (Spec- 
trum, $6.95). Siegel naturally leans 
toward the business side, with inter- 
views included with both publisher 
and label executives. Bennett, com- 
poser of such hits as "Red Roses For 
A Blue Lady," "Puppet On A 
String" and "Kewpie Doll," focuses 
on the creative end, but doesn't ne- 
glect the important business side, 
too. 

Promotion- minded Columbia Pic- 
tures Publications has a "yellow - 
pages" campaign for its WATS cus- 
tomers. Most of its print catalog is 

available at an extra 10% discount 
under the following qualifications: 
the account preselects his order from 
a provided "Yellowpages Music 
Checklist" and calls in the order 
through his WATS sales representa- 
tive. Newcomers from the firm in- 
clude "The Barbara Mandrell Song- 
book" ($9.95) and "Five Pieces By 
Edvard Grieg" ($4.95). 

Newcomers from Warner Bros. 
Publications are Bob Seger & the 
Silver Bullet Band's "The Distance" 
($8.95); "Nostalgic Songs, Book 4" 
($4.95), a Read -Ease edition; "Plati- 
num '83- Songbook Of The Super- 
stars" ($12.95); and two $5.98 "mid - 
lines," "The Best Of REO 

Speedwagon" and "The Best Of 
George Gershwin." 

Hansen House has marketed "The 
Pirates Of Penzance," and easy pi- 
ano and vocal folio tying in with the 
movie version of the Broadway ver- 
sion of the Gilbert & Sullivan work. 
The firm also has the jazz anthol- 
ogies "Rock- Fusion" and "Jazz Pi- 
ano Chords," both by Warren 
Nunes & Associates. Hansen also re- 
ports that "The Years Of Rock, Vol. 
l," is now in its third printing. 

IRV LICHTMAN 

ASCAP Picks 
New Directors 

NEW YORK -ASCAP has re- 
ported the results of elections for its 
board of directors, members of 
which began a two -year term April 1. 

The writer members in the pop 
field are Hal David, Stanley Adams, 
Sammy Cahn, Cy Coleman, George 
Duning, Sammy Fain, John Green, 
Arthur Hamilton and Arthur 
Schwartz. The writer members in the 
concert field are Morton Gould, Elie 
Siegmeister and Jacob Druckman. 

Pop publisher members are Leon 
Brettler, Sal Chiantia, Sid Herman, 
Chuck Kaye, Buddy Killen, Irwin 
Robinson, Wesley Rose, Lester Sill 
and Mike Stewart. Killen replaces 
Larry Shayne. Concert publisher 
members are Arnold Broido, Ernest 
Farmer and Ed Murphy. Farmer re- 
turns to the board, replacing Stuart 
Pope. 
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A SPECIAL 12" CLUB /RADIO 
REMIX 

:MARKETPLACE 
Check Type of Ad You Want 

REGULAR CLASSIFIED (ALL ADS WITHOUT THE BOR- 
DER): $1.55 per word -Minimum ad order $31.00. 
DISPLAY CLASSIFIED Ad (ALL ADS WITH BORDERS OR 
REVERSE LAYOUTS): $64.00 per inch, 4 insertions $58.00 
per. 12 insertions, $55.00 per, 26 insertions $52.00 per, 52 in- 
sertions, $42.00 per. Price discounts based on consecutive issue fre- 

quency. 

FANCY BORDER. $5.50 PER INSERTION. (DISPLAY ADS 
ONLY) 
REVERSE CHARGE: $6.50 per insertion. (DISPLAY ADS 
ONLY) 
BOX NUMBER c/o Billboard, $6.00 service charge. 

FOREIGN ADS NOW SAME PRICE AS U.S. 

ADDRESS ALL ADS: Billboard Classified. 

1515 Broadway. New York, N.Y. 10036 T 
Phone: Jett Serrelte 212/764 -7388 -In New York 

1800) 223 -7524 Toll Free -out of State Ts 

All major credit cards accepted T 
* Check Heading You Want 4[ 

* HOME VIDEO 

SONGWRITERS 

JOBS AVAILABLE 

HELP WANTED 

CI COLLEGES 

REHEARSAL SPACE 

ANNOUNCEMENTS 

D MANY OTHERS 

PAYMENT MUST ACCOMPANY ORDER 
AGENCY DISCOUNTS 

NAME 

ADDRESS 

CITY STATE ZIP 

* TELEPHONE 

NOT APPLICABLE ON CLASSIFIED ADS 

[-A Amer. Express 

(] Diners Club 

El Visa 

[I Master Chg. 

Bank 

BUSINESS * 
OPPORTUNITIES 

O REAL ESTATE 

FOR SALE 

GOLDEN OLDIES 

E MISCELLANEOUS 

O DISTRIBUTING SERVICES y 
ELECTRONIC GAMES * 

T 

Credit Card Number: 

Expires 

Signature 

y* T 

y* T 
* 
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FOR SALE 

EXPORTS ONLY 
RECORDS & TAPES - MEW RELEASES & CUTOUTS - 
ROCI. POP & DISCO - JAll & AFRO -CUBAN - CLASSICAL 

& NBSTALGIA - LOWEST EXPORT PRICES - PROMPT & 

ACCURATE DELIVERY. Catalogue on request. 

DAVID ESKIN, INC. 
400 Riverside Drive New York, N.Y. 10025 U.S.A. 
Telex 237460 ESKIN UR -Tel. (212) 749 -4257 

EXPORTER & U.S.A. 
WHOLESALER -ACCESSORIES 

VIDEO GAMES. ACCESSORIES. AUDIO 
PRODUCTS. 12" RECORDS. COMPUTER 
SOFTWARE AND JOY STICKS. 

STRATFORD DIST. INC. 
815 SECOND AVENUE 

NEW HYDE PARK, NY 11040 
NY- 212 -3436920, 516 -352 -4200 

800- 645 -6558 Telex 6852201 

WALL OF VOODOO 

"RING OF FIRE" 

EXCLUSIVELY AVAILABLE FROM 

GREENWORLD DISTRIBUTION 

SPECIALISTS IN AMERICAN INDEPENDENTS AND 

IMPORTED RECORDS FRCM OVER 30 COUNTRIES. 

WRITE CR CALL FOR OUR EXTENSIVE FREE CATALOGUE 

GREENWORLD DISTRIBUTION 

20445 Gramercy Place, Boo 2896 

Torrance, CA 90509 
Telephone 213 533 -8075 (CA, AK, HI 

(8001421 -2095 (TOLL FREE) 

r- 
. 

i MINERS 
ROCK JAZZ C &W MOR CLASSICAL LPs 
EXCELSIOR AND QUINTESSENCE LABEL 
PRICED TO MOVE FROM 35¢ TO $1.75! 

430 Falmouth Road 
North Babylon, N.Y. 11704 

For Free Catalog Call (516) 587 -7722 

CUT OUTS - OVERRUNS 
IMPORTS - RECORDS 
TAPES - CASSETTES 

MajDr Labels from $.50 and up. Call or write 
for free catalog. 

ABA RECORD DIST. 
1467 Pinewood St Rahway, N.J. 07065 

201 -574 -0900 Dealers Only 

EMPLOYMENT 
OPPORTUNITIES 

RADIO JOBS! 
10.000 radio lobs a year tor men and women are listed 
in the American Radio Job Market weekly paper Up 
to 300 openings every week" Disk Jockeys. News - 
peop e and Program Directors. Engineers. Sales 
peope Small. medium and major markets. all for- 
mats Many lobs require lisle or no experience! One 
week computer list $6 W. Special Bonus. six con- 
secutive weeks only $14 95 -you save 521 

AMERICAN RADIO JOB MARKET 
6215 Don Gaspar, Dept. 2 
Las Vegas, Nevada 89108 

RECORD CONVENTIONS 

F c,CORD CONVENTIONS -THOUSANDS at- 
tend monthly in 14 major cities! Dealer's tables 
only $12.50 in many locations! Complete informa- 
tions 13131 968 -1987 anytime! 

PROFITS DOWN? 
Thousands of titles on assorted Albums, 
8- Tracks and Cassettes available at 
BUDGET prices. Call or write for our 
free giant catalog. 

RECORD -WIDE DISTRIBUTORS. INC. 
1755 Chase Dr. 

Fenton (St. Louis) MO. 63026 
(314) 343 -7100 

CASSETTES 
Cut -outs and imports at a budget 
price -we specialize in cassettes 
and 8 -track tapes. call or write 
for free list and prices. 

J S J DISTRIBUTORS 
6620 W. Belmont, Chicago, IL 60634 

(312) 286 -4444 

WELDOTRON 1601 
MACHINE 

Wraps 90 albums per minute 
Fixed album forming plow 
3 Years old 
Excellent Condition 
Original purchase price. $38,000 

Also for sale Sturdi -Bilt pallet rack 

NO REASONABLE OFFERS 
TURNED AWAY 

Contact George: 901- 324 -6686 

WHILE. OTHER PEOPLE are raising their 
prices. we are lowering ours. Major label LPs as 

low as :dirt Your choice. Write for tree listings. 
Scorpion Music, Box :391 -BC, Cornwells Hts., l'a. 
19020, LISA. Dealers only. 

BOOKS 

NEW DYLAN BOOK! 
Recorded Dylan by James Dorman covers 
LPs & 45s, 1961- present. Most current re- 
view discography published. A "must- for 
fans or collectors' $5 95 4- $1 25 pstg. & 
nndlmg Outside U.S write first. 

Soma Press of California 
P.O. Box 3682 -B 

Pinedale, CA 93650 

LEGAL SERVICES 

EXPERIENCED 
ENTERTAINMENT 

ATTORNEY 
MODERATE FEES 

THE ENTERTAINMENT 
LAW CENTER 

AT 

JACOBYÓZ MEYERS 
LAW ostlos 

Clients include: Dickey Betts. Criteria 
Recording, Henry Gross, Neo Records. 
Butch Trucks, The Persuasions and The 
Canibal Agency. 

Steven J. Massarsky 
Attorney At Law -Of Counsel 

Initial Consultation Fee $50 00. For appoint- 
ments call: (212) 221 -5757, 1457 Broadway, 
Suite 907 (41st St.), New York, New York 
10036. 

PHOTOS 

CELEBRITY PHOTOS- COUNTRY, pop, 
soaps. Name favorites. Encl. SASE. Pal B. Smith. 
PO Box 31836, Houston, Texas 772:11. 

BUTTONS 

Jensen buttons, buttons, BUTTONS! 
° Order a $50 or $100 8dtu Master sampler pak to see all the era 

:newest of our 60,000 designs' We're the world's largest 

.dirt. of licensed and novelty pins with over 100 new 

:designs weekly! We take fell returns and even take returns 

of other button companies'stuff you got stuck with! It you're 

:paying more than 40C per button, you're getting ripped anll 

° Kids that can't swing 898 for an Ip can afford a buck for a e 
¡button! Ask for our '83 catalog HOWII 

Settle Master, P0. Box 129 Bridgeport. PA 19405 

:1- 1600I523. 1187- patlnal! If you don't have a phone: 
I-12151277-1966-(PA) directory listing or business 

° card -don't waste your time. 

sil IIIIIIIIIBIMI /Ills 

HIGH ON STRESS ?... 
EPHEMERA offers INSTANT RELIEF from 

button monotony. EXTRA STRENGTH 

humor & TAMPER PROOF originality. 
Free illustrated order form and samples! 

EPHEMERA, Inc. (415) 552 -4199 

P.O. Box 723, San Francisco, CA 94101 

POSTERS 

POSTERS 
Largest Selection of 

Rock Posters 

ZAP ENTERPRISES 
1251 -3 Irolo St., Los Angeles, Calif. 90006 

(213) 732 -3781 
DEALERS ONLY 

DISTRIBUTING SERVICES 

GENUINE STYLI. HEADPHONES. CARTRIDGES 
24 HOUR SHIPMENT. CAD'S OKAY 

A large East Coast distributor now goes national, 
with 'best- factory pricing and better'' on 
SHURE, AUDIO- TECHNICA, PICKERING, 
ORTOFON, ADC, STANTON, GRADO and 
SENNHEISER HEADPHONES. 

Call collect for ordering. Write. Telex. Cable: 

MAGNETRONIX INDUSTRIES 
1689 -46th Si.. Brooklyn. NY 11204-1212) 435.5100 

Telex. 426449 INTEL OTT] Cable: OaALITEX NEW YORK 

RECORDING TAPE 8 ACCESSORIES 
24 -HOUR FREIGHT PAID SERVICE 

Best Selection -Best Service -Best Fill 

MAXELL TDK DISCWASHER SONY 
MEMOREX FUJI ASTROCADE SHURE 
AMARAY SCOTCH SAVOY RECOTON 
EVEREADY AUDIO TECHNICA DYNA- 

SOUND BASF DURACELL SOUND 
GUARD TRACS ALLSOP many, many 
more! SEND FOR FREE CATALOG 

A.I. ROSENTHAL ASSOCIATES 
Sept. A. 1035 lotie Or.. Warminster. PA 18914 12151 441.8900 

DEALERS ONLY 

TOLL FREE ORDERING: (800) 523 -2472 

RADIO SPECIALS WANTED 
Established Canadian distributor and mar- 
keter with extensive radio & media contacts 
seeks radio specials for syndication in 

Canada 
Respond to: 

THE AD- VENTURE GROUP 
P.O. Box 335, Station "F" 
Toronto, Ontario M4Y 2L7 

(416) 596 -0989 

MUSIC INSTRUCTIONS 

PROFESSIONAL DISC 
JOCKEY INSTRUCTION 

Learn this new and exciting Hi -tech art in 
one of today's fast expanding career oppor- 
tunities! Professional instruction in the pri- 
vacy of a studio type atmosphere day or eve- 
nings available. 

(212) 929 -6997 

NOTICE 

FREE 
MAKE YOUR 
CLASSIFIED 

AD PAY!! 
How? By running it consist- 
ently and by making sure 
your ad is In position when 
that prospect is ready to BUY. 
The most effective classified 
ad campaigns are those that 
call for ads being repeated 
and measurement taken after 
6 to 8 weeks. Keep In close 
contact with me (Jeff) at Bill- 
board. 

Call 
(800) 223 -7524 

or 
(212) 764-7388 

I'll make sure your advertise- 
ment is in the RIGHT POSI- 
TION for maximum exposure. 

TAPES 

CASSETTE TAPE 
SECURITY DEVICES 

DESIGNED FOR RETAIL OUTLETS 
EASY-TO-USE IN- EXPENSIVE 
RE- USEABLE & DISPOSABLE 

5 SELECTIVE MODELS 

-FOR SAMPLES AND PRICES - 
CONTACT. 

C& D SPECIAL PRODUCTS 
309 SEOUOYA DRIVE 

HOPKINSVILLE. KY 42240 

502/885 -8088 

WHY PAY MORE? 
Cassette a etrk blanks, 3m tape 

1 -45 any amount cass -.61 etrk.84 
46 -60 any amount .69 .92 
61 -80 any amount - .75 --'1.01 
81 -90 any amount - .85 1.10 
CASSETTE S aies DUPLICATORS, CUSTOM 
DUPLICATION, SHRINE WRAP 8 LABEL ADOESC 

TRACKMASTER`lNc 
1310 South Dixie Hwy. West 

Pompano Beach Fla.33060 
Tel: (305) 943 -2334 

BLANK AUDIO 8 VIDEO 
CASSETTE -8 -TRACK 

Direct from manufacturer -below whole- 
sale -any length cassettes -4 different 
qualities to choose from -Ampex 8 Agta 
bulk and reel master tape from ' /x" to 2 ". 
Cassette duplication available Call for 
brochure 

ANDOL AUDIO PRODUCTS, INC. 
4212 14th Ave.. Brooklyn, N.Y. 11216 

Call Toll Free 800- 221 -6578 
N.Y. RES. (212) 435 -7322 

PROFESSIONAL BLANK TAPE 
Custom Cut 8 Track and Cassettes. 90 dif- 
ferent lengths in one minute increments. 
Prices start at 85. 

8 -T & cass. Duplicators Low cost Shrink 
Wrappers Tape Players & Recorders Re- 
cording Supplies. 
CALL TOLL FREE 1 (800) 237 -2252 

In Florida call collect (9131 778 -4442 
BAZZY ELECTRONICS CORP. 

3018 Avenue "C" Holmes Beach, Florida 33510 
Master Card 8 Visa Welcome 

8 TRACK TAPES 
Close -out $3.99 to $7.99 tapes - 
500 or less, $1.25 ea. -500 or 
over $1.00 ea. 

Heavy Country Western 

SUPER SOUND TAPES, INC. 
1- 800 -328 -5919 

SECURITY 
DISPLAY CABINETS 

Unit holds 48 cassettes and 36- 
8 track tapes. Counter or wall 
mount. Lists -$79.95 -Close -out 
$40. 

BLANK VIDEO 
CASSETTES 

(U.S. made) 
T -120 VHS $5 50 per hundred pieces and 
up -$5.75 for 50 and up- $6.00. 10 and up. 

Contact: 
Ness, 156 5th Ave., 

New York, N.Y. 10010 
(212) 929 -7582 Telex: 429772 

l'1101)l Il'ERS- AR'I9S'l'S. REA O. 'ri r e AGFA 
casettes. Superb quality -rast- cheap. (80.21 8 ?2- 

nrihl. 

CHART RECORD 
SERVICES 

THE FASTEST. MOST DEPENDABLE 
SERVICE IN THE WORLD 

Atti: NTERNATIONAI RADIO STATIONS. DISCOTHEQUES 
and PPNATE COLLECTORS. 

Subscribe to ou AUTOMATIC AIRMAIL SERVICE for 45's. 
LPs. and Cassettes from all the charts. 

Special Orders Welcome 
AIRDISC USA 

P.O. Box 835. Amityville, N.Y. 11701 

COLLECTIBLES 

WHOLESALE BEATLES M EMOIl:AIIILIA. 
Ekis memorabilia. M;mc itenis :is ailahle. (loud 
nmrkup. Frey catalog- Headers Ord, A41111cu. 
2711, Maxie Ave., Greenville. S -mill. 

SONGWRITERS 

SONGWRITERS\ 
We bring your songs to life inexpensively with 
top session players Irom THE DOOBIE BROS. 
BOZ SCAGGS. THE JACKSONS GEORGE 
BENSON etc Call write for free sample tape 

MIOONLIGIif DEMOS 
213 893 -0257 or 665 -7464 5313 Bakman Ave 

Box 124 No Hollywood CA 91601 

FOR SONGWRITER'S ARTICLE, "What To 
13o After You Write The Sung." Send $7.011 and 
S.A.S.E. to: Songwriter's Helper 1 

z t I. Box 57, 
Lockport, 0. 61441. 

GUI'CARIFTS! ARE YOU looking for a new vnd' Let its give vnu .ono ideas. Send for 
FREE sample page. .Julius f'ubli.,tien '.. Iiuv í5ñ. 
Canfield, Ohio .1.1.406. 

DANCE FLOOR 

* * * * * * * 
* THE MUSIC SERVICES 
1. MODULAR LIGHTED DANCE FLOOR 

.. Distributors welcome - trouble free - 
tow cost - controllers available. 

' Call or write: ( MUSIC SERVICE r 327 S. Miller Rd., Akron, OH 44313 

.. (216) 867 -1575 T 
* -* * * * * 

MUSICIAN 

FEMALE ('LASSI('.-V. PIANO sight moderund 
harmonist revise nrrnmpanp of compositions. 

S 1 ï S2O or hour, li hours per «eek. Leave mes- 
sage. ,NS -,Ixxl ixfth K li'Way1. est. 4:11 

RECORDS WANTED 

RECORDS WANTED 
Dumps, overstocks. or bankruptcies -for 
cash. 

New releases only -any quantities. Send 
list and information to 

MR. MUSIC INC. 

P.O. Box 430 
Allston. MA 02134 

(No phone calls, please.) 

COMEDY MATERIAL 

DEEJAY SPECIALS! MONTHLY gagletter! 
Individualised Service! We have it all. FREE in' 
lornoal un package. PETER PATTER, P.O. Bos 
1(12 -B. Pinedale. ('A 9136511. 

FltP11- SAMPLE OF radio's most popular humor 
service! Write on station letterhead: O'Liners, 
12:17 Armacust. #6-B, I,os Angeles. CA 488125. 

NOT COMEDY: l'URIdENT artist Nos, daily 
calendar. much more for weekly pros! Write on 
letterhead for free issue: Galaxy, Box 20093 -A. 
Long Reach. ('A 90801. 

GOLDEN OLDIES 

45 RPM RECORDS 
THOUSANDS IN STOCK 

Music of the 50's. 60's. 70's and 80's 
RECORDS UNLIMITED 

7968 Belair Rd., Baltimore, Md 21236 
(301) 882 -2262 

(Please, no collect calls 
for Free Oldie catalog. All major credit 

cards accepted. 

BUSINESS OPPORTUNITY 

CEN'T'RAL FLORIDA FIVE -store record and 
tape chain for sale or merger. O!x0 to offers. Prin- 
cipal only. Contact: Mr. K. 131151 851-551N1 

MUSICIAN WANTED 

HASSIS'I' IVOC'ALIS'l' WANTED by song- 
writer /guitarist /drummer for the making of sin- 
gles, promotional louring. landing of recording 
contract. Call: (2121 748- :14111. 

CLASSIFIED 
ADVERTISING 

DOESN'T COST, 
IT PAYS. 
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HELP WANTED 

BERKLEE COLLEGE OF MUSIC 
Invites Applications for 

FACULTY INSTRUCTORS 
MUSIC INDUSTRY MAJOR 

Berklee College of Music, Boston, will shortly initiate a 
new major in the Music Industry, leading to a Bachelor 
of Music Degree or Diploma. 

Applications are invited for full -time or part -time Fac- 
ulty Instructors in this new major. Courses will include 
Music Industry management & careers; marketing & 
merchandising; music publishing; promotion & media 
relations; law & contracts; administration & financial 
planning; and communications skills. 

Berklee seeks experienced executives and managers, 
fully familiar with all aspects of the music business, 
preferably with some teaching experience. Broad 
knowledge of today's industry -along with the ability 
to transmit this understanding to Berklee students -is 
essential. 

Submit full resume to: 
Faculty Search Committee 

BERKLEE COLLEGE OF MUSIC 
1140 Boylston Street Boston, MA 02215 

GROW WITH 
THE WIZ 

Use your proven record knowl- 
edge and merchandising skills 
with New York's most aggressive 
record retailers. We seek those 
experienced individuals who 
have the ability to advance and 
develop rapidly. Excellent oppor- 
tunities exist in both retail and 
warehouse management. For im- 
mediate and discreet considera- 
tion call or send resume to: 

Larry Paul 

WIZ DISTRIBUTORS 

2555 Shell Rd.. Brooklyn N.Y. 11223 
12011 750 -0020 

o° 

\ \ \ \ \ \ \ \ \ \\ / 
D.J.s FOR 50s /60s $ 

RECORD HOPS 
INATIONAL COMPANY SEEKS RECORD 

HOP DEEJAYS IN ALL 50 STATES. IF YOU 
ARE EXPERIENCED IN MOVING A CROWD 
WITH OLDIES MUSIC AND YOUR DJ TAL- 

IENT, ARE DEPENDABLE, WILLING TO 
/WORK WEEKENDS AND /OR EVENINGS/ 

WERE INTERESTED IN HEARING FROM 
/YOU. GREAT PARTTIME OPPORTUNITY. I 
SOME FULL-TIME POSITIONS AVAILABLE A 
FOR RIGHT 
HOP TAPE (NO ASIROCHECKS) AND 

AUDITION 
BRIEF 

IRESUME. ASCABox 
7504 I Billboard Classified 

1515 Broadway / New York N.Y. 10036 

CRUISE SHIP JOBS. Great income potential. 
All occupations. For information call: (602) 998- 
°.1'26 h:xt. 5 6i. 

GROUP WANTED 
GEORGIA RECORDS CO. i looking for new 
group that play r &b, rock. Just send tape please. 
Girls sing & girls group. Georgia Records Co., 1377 
K Street NW #396, Washington, DC 20005. 

RETAIL 

SUPERVISOR 
Very successful and inno- 
vative national record chain 
seeks individual with cre- 
ative business skills. Ideal 
candidate should have a 
minimum of 2 years retail 
management experience, 
2 years supervisory exper- 
ience, competent in staff- 
ing, problem solving and 
making sound financial 
decisions. 

Send resume with salary his- 
tory to: 

BRUCE SHORTZ 
V.P. /Retail 

WESTERN 
MERCHANDISERS 

P.O. Box 32270 
Amarillo, TX 79120 

WANTED 
SALESPERSON 

International distributor Record & Tapes 
seeks ambitious salesperson for imports, 
Reggae, Blues, Jazz, latest U.K. singles. 
Salary dependent on experience. Send 
Resume: 

P.O. Box 519 
Closter, N.J. 07624 

VIDEO MARKETPLACE for 

MANUFACTURERS, DISTRIBUTORS, 

ONE -STOPS etc. 
$40.00 per column inch 

Pay for three (3) ads -GET 1 FREE!! 
(NO X -RATED PRODUCTS MAY BE 

ADVERTISED IN THIS SECTION) 

BE SMART 
Protect your investment with a Kassette 
Krib. Each unit is a 21"H x 6 "D x 12 "W and 
holds 14 VHS or BETA format, boxed tapes. 
or movies. Write the: 

Kassette Krib Co. - 

12208 Buckingham Ave. 
Cleveland, OH 44120 

WHEN REPLYING 

TO ADVERTS 

PLEASE 

MENTION 

BILLBOARD MAGAZINE 

New 
Continued from page 28 

YOUNG, LESTER, ROY ELDRIDGE, & 
HARRY EDISON 
Laughin' To Keep From Cryin' 
LP Verve (Japan) UMV -2694 S9.98 
CA UCV -2694 $9.98 

CLASSICAL 

ANDERSON, LEROY 
Music Of 
Eastman -Rochester pops, Fennell 
CA Mercury Golden Imports MRI 75013 $6.98 

BACH, JOHANN SEBASTIAN 
Partita No. 2, BWV 1004 (Chacoane); 
Sonata No. 2, BWV 1003 
Kremer 

LP Philips 6514 297 $ 10.98 
CA 7337 297 $ 10.98 

BRAHMS, JOHANNES 
Cello & Piano Sonatas, Op. 38 & 39 
Rostropovich, Serkin 

LP DG digital 2532 073 $ 12.98 
CA 3302 073 $ 12.98 

Choral Works (Complete) 
North German Radio Chorus, Jena 

LP DG digital 2741 018 (6) - $47.88 
CA 3382 018 (4) 5 51 .92 

Orchestral Works (Complete) 
Karajan, Abbado 

LP DG 2740 275 (7) $69.86 
CA 3378 120 (4) $39.92 

Works For Chorus & Orch. (Complete) 
Prague Phil. Chorus & Czech Phil. Orch., 
Sinopoli 

LP DG digital 2741 019 (4) $ 31 .92 

DEBUSSY, CLAUDE 
Images; Afternoon Of A Faun 
Barenboim, Orchestre de Paris 

LP DG digital 2532 058 $12.98 
CA 3302 058 $ 12.98 

Arista Bands Get 

LP Promo Boost 
NEW YORK -Six new rock acts 

on Arista and Arista- distributed la- 
bels are being given a marketing 
boost by the release of a promotional 
sampler album, "Current Events." A 

number of in -store events are being 
set up around the disk, which fea- 
tures such acts as the Thompson 
Twins, Heaven 17, Ministry, Alex 
Call, Q -Feel and the Members. 

Among the chains participating in 
"Current Events" promotions are 
Record Bar, Camelot, Musicland, 
National Record Mart. Turtles and 
Recordland. The stores guarantee 
extensive in -store play and 
prominently display the albums 
from which the tracks were culled. 

The album, pressed in limited 
quantity, is being made available as 
a consumer bonus in some promo- 
tions, but otherwise is being used 
primarily as a vehicle to insure opti- 
mum in -store exposure for the new 
artists. It will be tied in to various 
MTV promotions and has been serv- 
iced to radio stations. 

Last year, Arista released a similar 
sampler, "Hot Tracks," with such 
artists as A Flock Of Seagulls, Hair- 
cut 100 and the Thompson Twins. 

INFORMATION WANTED 

SMOKEY WOOD 
Needed: Anecdotes, Background Info, any 
facts, about Smokey Wood and other Itiner- 
ant Musicians of the Southwest, active from 
1930 to approx. 1965. Wood was pianist /vo- 
calist, others were on brass, woodwind, 
strings, piano. Please write to: 

Box 7506 
Billboard. 1515 Broadway 

New York, N.Y. 10036 

ANNOUNCEMENTS 

DEADLINES 
FOR 

FUTURE ISSUES 
APR. 30th ISSUE -APR. 18th 
MAY 7th ISSUE -APR. 25th 
MAY 14th ISSUE -MAY 2nd 
MAY 21st ISSUE -MAY 9th 
MAY 28th ISSUE -MAY 16th 
JUNE 4th ISSUE -MAY 23rd 

JUNE 11th ISSUE -MAY 27th 

LP /Tape Releases 
GREIG, EDVARD 

Peer Gynt Suites Nos. 1 & 2; Sibelius: 
Pelleas Et Melisande 
Berlin Phil., Karajan 

LP DG digital 2532 068 512.98 
CA 3302 068 512.98 

LISZT, FRANZ 
Sonata In B Minor; Legends; La Lugubre 
Gondola Nos. 1 & 2 
Brendel 
LP Philips digital 6514 147 S12.98 
CA 7337 147 . $12.98 

MOZART, WOLFGANG AMADEUS 
Symphonies Nos. 29 & 39 
Dresden State Orch., Davis 
LP Philips digital 6514 205 $12.98 
CA 7337 205 012.98 

RAVEL, MAURICE 
Bolero; La Valse; Rapsodie Espagnole; 
Alborada; Pavane Pour Une Infante 
Defunte 
Detroit Symph., Paray 

CA Mercury Golden Imports MRI 7 5033 .. $6.98 
Bolero; Tchaikovsky: Capriccio Italien; 
Glinka: Jota Aragonesa; Chabrier: 
Espana 
Dresden State Orch., Marriner 

LP Philips digital 6514 235 $12.98 
CA 7337 235 $ 12.98 

RESPIGHI, OTTORINO 
The Birds; Brazilian Impressions 
London Symph., Dorati 
CA Mercury Golden Imports MRI 75023 ..$6.98 

RIMSKY -KORSAKOV, NIKOLAI 
Suites 'Tsar Saltan" & "Le Coq D'Or" 
Rotterdam Philh., Zinman 

LP Philips digital 6514 163 012.98 
CA 7337 163 $12.98 

SAINT- SAENS, CAMILLE 
Symphony No. 3 (Organ) 
Dupre, Detroit Symph., Paray 
CA Mercury Golden Imports MRI 75003 ..56.98 

SCHUBERT, FRANZ 
Death & The Maiden; Quartettsatz 
Amadeus Quartet 

LP DG digital 2532 071 $12.98 
CA 3302 071 $ 12.98 

SCHUMANN, ROBERT 
Piano Concerto In A Minor; Piano 
Works; Grieg: Piano Concerto In A 
Minor 
Arrau, Concertgebouw Orch., Von 
Dohnanyi 
LP Philips 6768 353 (10) $49.80 

TCHAIKOVSKY, PETER ILYITCH 
Romeo & Juliet; Francesca Da Rimini 
Chicago Symph., Barenboim 

LP DG digital 2532 069 $12.98 
CA 3302 069 $12.98 

17 Lieder 
Fischer -Dieskau, Reimann 

LP Philips 6514116 $10.98 
CA 7337 116 $10.98 

CLASSICAL 
COLLECTIONS 

DOMINGO, PLACIDO 
The Best Of Domingo 

LP DG 2721 262 (2) S1 5.96 
CA 3378 143 (2) $ 15.96 

EASTMAN WIND ENSEMBLE & 
FREDERICK FENNELL 
American Concert Band Masterpieces 
CA Mercury Golden Imports MRI 75086 ..06.98 

Screamers (Circus Marches) 
CA Mercury Golden Imports MRI 75087 ..56.98 

Sound Off (Marches By Sousa) 
CA Mercury Golden Imports MRI 75047 ..56.98 

Sousa On Review 
CA Mercury Golden !moons MRI 7 5064 ..56.98 

FENNELL, FREDERICK, see Eastman 
Wind Ensemble 

KARAJAN, HERBERT VON 
Diamond Jubilee Album (Contains 
Digital Recording Of Tchaikovsky's 
Romeo & Juliet & Nutcracker Suite; 
With Photo Album) 

LP DG digital 2561 408 543.92 

ROMEROS 
Play Vivaldi 
CA Mercury Golden Imports MRI 75054 $6 98 

The Royal Family Of The Spanish Guitar 
CA Mercury Golden Imports MRI 75027 ..56.98 

To get your company's new album 
and tape releases listed. either send 
release sheets or else type the infor- 
mation in the above format on your 
letterhead. Send to Bob Hudoba, Bill- 
board, 2160 Patterson St., Cincin- 
nati, Ohio 45214. 

Game MoniIor 
Continued from page 30 

slightly in terms of sheer numbers, 
although Atari will have its hugely 
successful "Pole Position" out as a 
cartridge by August, accompanied 
by a crowd of arcade adaptations for 
the 5200 machine, including "Dig 
Dug," "Kangaroo," "Joust," "Van- 
guard" and "Pengo," while Parker 
will release the heavily licensed 
"Q`bert" for VCS in June, Intellivi- 
sion in August and ColecoVision in 
September. 

Several new arcade games seen at 
the recent Arcade Operators Expo in 
Chicago are already lined up for re- 
lease once their initial coin -op life 
has peaked -generally, as previously 
mentioned in these pages, six to 
eight months following introduc- 
tion. In a coin -op first, Atari will 
mount a three -week campaign in 
support of " Xevious," stressing that 
it is "the game you can't play at 
home " -although the spots, sched- 
uled for 12 major markets, will have 
obvious pre -sell benefit for the even- 
tual cartridge release. 

Expected toward the end of the 
year, though not listed on current re- 
lease schedules: "Mad Planets," 

with Parker holding right of first 
refusal; "Congo Bongo" from Sega: 
"Xevious" and "Food Fight," mar- 
keted in arcade versions by Atari; 
and "Sinistar," likely to be part of a 
general licensing agreement be- 
tween arcade manufacturer Wil- 
liams and Atari. Atari has already 
enjoyed success with Williams' "De- 
fender." 

* * * 
Another potentially rich source of 

cartridge games is the more arcade - 
like software format hits, which, un- 
fortunately, carry with them a trans- 
lation problem because of the far 
greater memory capability of 
diskette and cassette. Example: Big 
Five's "Miner 2049er," whose 10- 
screen computer version had to be 
scaled down to three screens for Ti- 
gervision's VCS cartridge. However, 
more powerful cartridge ROMs 
have been developed, resulting in 
better color and sound as well as 
greater graphic capability -as in the 
case of the four -screen (with intro- 
ductory dance passage) "Ms. Pac- 
Man" and CBS Video Games' ran- 
domly generating maze game, "Tun- 
nel Runner." 

SOUND OF THE STREET -Producer Russell Simmons, seated, of Rush Pro- 
ductions, shakes hands with Cory Robbins, president of the Profile label, 
which has just shipped "It's Like That" by the group Run -D.M.C. They're pic- 
tured with Run, right; Manny Bella, left, Profile's national promotion manager; 

and D.M.C. 
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Latin.__. 

Miami Dealers Report Sales Drop 
Recession Blamed; Ballads Seen Outstripping Salsa 

By HILDA HINCLAN 

MIAMI -Romantic ballads have 
won over last year's salsa craze in 
Latin record sales, according to 
Miami's Latin retailers. And al- 
though the shops' managers and 
owners feel optimistic about the fu- 
ture, they all report a drop in sales of 
between 15% and 50% due to the eco- 
nomic recession. Area retailers also 
see a new market developing in the 
field of youth -oriented music. 

Despite a host of new young bal- 
ladeers, established artists like Julio 

Alpert Wins Top 
Heraldo Award 

MEXICO CITY - Seven -time 
Grammy winner Herb Alpert has 
been named top international artist 
of the year at the prestigious Her - 
aldo Awards for the album "Fan- 
dango," which he co- produced for 
A &M with Latin producer Jose 
Quintana. 

Alpert, whose Mexican -flavored 
"Lonely Bull" was the first hit for his 
Tijuana Brass 20 years ago, says 
"Fandango" is his tribute to Latin 
America. Two cuts from "Fan- 
dango," "Route 101" and "Quier- 
eme Tal Como Soy," have been hit 
singles in Mexico. 

The Heraldo Awards will be tele- 
vised via Univision to over 150 mil- 
lion viewers in 26 Latin American 
countries. 

Survey For Week Ending 4/23/83 

Pueito 
ico 

TopLPs, 

c. Copyright 1983, Billboard Publications. 
Inc. No part of this publication may be re- 
produced, stored in a retrieval system, or 
transmitted, in any form or by any means, 
electronic, mechanical, photocopying, re- 
cording. or otherwise, without the prior 
written permission of the publisher. 
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ARTIST Title, Label 8 
Number (Distributing Label) 

WILFRIDO 

VARGAS Y SANDY 
REYES 
Karen 71 

MENUDO 
Una aventura llamada Menudo, 
Padosa 1018 

JOHNNY VENTURA 
El sueno, Combo 2028 

BONNY CEPEDA 
Arrasando con todo, Algar 33 

JULIO ANGEL Y LOS 

CONDES 
Romance para recordar, Music 
Stamp 001 

VICENTICO VALDES Y 

BOBBY VALENTIN 
La lejania, Bronco 125 

JOSE JOSE 
Mi vida, Pronto 0705 

VARIOS ARTISTAS 
Todo el amor del mundo, CBS 

10334 

MILLIE Y SUS VECINOS 
Acabando, Algar 32 

LILY Y SU GRAN TRIO 
Por ser tan bobo, Global 920 

JULIO IGLESIAS 
Momentos, CBS 50329 

BOBBY VALENTIN 
Presenta al Cano Estremera, Bronco 
124 

CAMILO SESTO 
Con ganas, Pronto 0704 

TRIO SAN JUAN 
15 exitos, Verne 1 

ORQUESTA MULENZE 
Otra vez, Production DC 072 

Iglesias, Jose Luis Rodriguez and 
Jose Luis Perales are seen as leading 
in sales. New top sellers are Jose 
Feliciano and the local group Miami 
Sound Machine, with traditional 
sellers like Roberto Carlos, Jose Jose 
and Raphael reported as holding 
their own in the market. Soft danc- 
ing and listening music by Rolando 
Ojeda, Santos Morales and Fantasia 
are also doing well. 

Among female balladeers, the 
most popular are those singing 
sexual and love topics, especially the 
ones in which women deliver bra- 
zen, uninhibited messages to a hus- 
band or lover. In this category, Lu- 
pita D'Alessio, Rocio Durcal, Rocio 
Jurado, Ednita Nazario, Suzy Le- 
mans and Lisette are seen as leading 
in sales. Miami's Latin retailers re- 
port that romantic ballads are 
women's favorite music and that 
women are the biggest consumers of 
records in Spanish. 

According to Ricky's Records 
owner Jorge Diaz, salsa sales have 
subsided in favor of the ballads. 
Diaz' brothers own two other 
Ricky's Records, one in downtown 
Miami and another in the southwest 
area near Westchester. Rolando 
Rivero, owner of Do -Re -Mi Music 
Center in the heart of "Little Ha- 
vana," the Cuban section of Miami, 
says his sales of romantic music and 
salsa -style dance music are about 
even. "Today the ballads are selling 
more because there are more records 
now by top ballad singers," he says, 
"but a few months ago I was selling 
more salsa than ballads." 

The retailers surveyed agreed that 
radio play has a direct influence on 
dance music sales, particularly the 
salsa and merengue hits played by 
radio station WQBA -FM. Top sell- 
ers in this genre include Roberto 
Torres, Milly Y Los Vecinos, Johnny 
Ventura, Wilfrido Vargas, Chirino, 
El Gran Combo, Andy Montañez, 

Tommy Olivencia, Chicas del Pais, 
and Celia Cruz with La Sonora Ma- 
tancera. 

The drop in retail sales seems to 
have affected downtown and Little 
Havana shops most severely, shops 
that cater mostly to Latin American 
tourists. Those located in the sub- 
urbs, which rely on local customers, 
report signs of a slow recovery in 
sales. 

Ernesto Suarez, manager of ERE 
Records in a northwest Miami shop- 
ping center, explains that his cus- 
tomers are more cautious with their 
money these days, no longer buying 
an album because it contains one hit 
cut. "Now they want to find out if 
the whole album is worthwhile," he 
says, "and they want you to start 
ringing up the price as they select 
records." 

Joaquin Sanchez, of Capitol Rec- 
ords in downtown Miami, reports a 
drop in sales of about 30% due to a 
drop in tourism from Latin America. 
El Palacio del Disco, with three 
stores in Miami that cater both to lo- 
cal residents and tourists, reports a 
25% drop, while Suarez of ERE re- 
ports a 20% drop. Rolando Rivero of 
Do -Re -Mi Music Center in the heart 
of Little Havana blames his nearly 
50% drop on the economic situation, 
but he also blames the rising compe- 
tition of video games and the failure 
of some local Spanish -language ra- 
dio stations to cooperate with record 
shops. "Sometimes the radio stations 
play a new hit before it is available 
for sale," he explains, "and by the 
time we get it everybody has heard it 
too much." 

On the new youth market Diaz of 
Ricky's Records sees "teens between 
12 and 15 who used to only buy 
American hits but now for the first 
time are buying records in Spanish." 
Retailers point to Menudo from 
Puerto Rico and Chamos from 
Venezuela as leaders in the youth 
market. 

Notas 
Perciavalle's Humor Hits Home 

By ENRIQUE FERNANDEZ 

Carlos Perciavalle is an Argentine 
comic whose humor, though based 
on the quirks of his own culture, 
transcends national barriers. With 
his outrageous platinum mane, 
made -up face and sequined outfits, 
this artist projects a taboo -breaking 
image that is quite refreshing in the 
world of Latin entertainment. "Let's 
talk about sex," he tells his audience 
in his live- performance LP "Percia- 
valle Solo" (RCA AVSS- 4988), 
evoking Joan Rivers' famous "Can 
we talk ?" schtick, and then goes on 
to deliver a hilarious monologue on 
what love -making would be like if 
our bodies had flowers in place of 
sexual organs. 

On disk, Perciavalle's rapid -fire 

Chicano Song Fest 
Planned For Texas 

CORPUS CHRISTI -The first 
annual Chicano Song Festival is 

being planned for this summer in 
San Antonio, according to Luis 
Sylva of Cara Records. A composi- 
tion showcase for writers in the 
"onca chicana" vein, the festival is 

intended to do for Mexican- Ameri- 
can songwriting what similar efforts 
in Mexico have done for the ranch- 
ero song. 

wit comes across brilliantly. He im- 
provises asides, breaks into verse or 
song, and plays with his audience 
(after suggesting the sex /flower 
change, he starts asking members of 
the audience what flower they'd pre- 
fer). It's all very, very fast, and very 
hip. If there's a Spanish -language 
comic working in the razor -edge 
style of the late Lenny Bruce or the 
very much alive Richard Pryor, Per - 
caivalle is it. 

Unfortunately, the Argentine 
comic is not distributed in the U.S., 
nor are there any plans for him to 
tour this country's Spanish- speaking 
communities. It's feared that his ma- 
terial is too Argentine -though his 
sendup of Miami -based Cuban 
singer Olga Guillot cannot fail to en- 
gage U.S. Latins -and that his hu- 
mor is too sophisticated for this 
country's largely working -class 
Latin public. Perhaps. Only a few 
years ago, common wisdom in the 
record industry had it that this coun- 
try's Latin youngsters would never 
buy youth- oriented music in Span- 
ish. Boy, were they wrong. Could it 
be that there's a market here for hip, 
irreverent, mind -blowing humor in 
Spanish? Aren't there enough of us 
who want our fancy tickled in our 
own language? 

SMOKIN' -Miami Sound Machine jams it up at this year's Viña del Mar Festi- 
val. The annual Chilean affair is one of the most prestigious music festivals in 

the Latin world. 

Survey For Week Ending 4/23/83 
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ARTIST Title, Label 8 

Number (Distributing Label) 

MENUDO, 
Una aventura llamada 
Menudo. Profono 9094 

ANIBAL BRAVO 
El gatico, Kubaney 40013 

WILFRIDO VARGAS Y SANDY 

REYES 
Karen 71 

MUSIQUITO 
Cometela ripia, Sonomax 214 

FERNANDITO VILLALONA 
Mayimbe, Kubaney 40006 

CAMILO SESTO 
Con ganas, Pronto 0704 

JOSE LUIS PERALES 
Entre el agua y el fuego, CBS 80357 

LILY Y SU GRAN TRIO 
Global 919 

MACHITO 
Salsa 1982, Timeless 161 

JACQUELINE ESTEVES 
Borinquen 1450 

MENUDO 
Por amor, Profono 9087 

JULIO IGLESIAS 
Julio, CBS 50333 

TOMMY OLIVENCIA 
TH 2222 

EL GRAN COMBO 
Nuestro aniversario, Combo 2026 

MILLIE Y LOS VECINOS 
Acabando. Algar 32 
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ARTIST Title, Label 8 

Number (Distributing Label) 

MENUDO 
Una aventura llamada 
Menudo, Raft 9094 

LOS CAMINANTES 
Supe perder, Luna 1088 

EDNITA NAZARIO 
Raft 9092 

CAMILO SESTO 
Con ganas, Pronto 0704 

LOS BUKIS 
Yo te necesito, Profono 3090 

JULIO IGLESIAS 
Momentos, CBS 50329 

ROCIO DURCAL 
Canta lo romantico de Juan Gabriel, 
Protno 0103 

JULIO IGLESIAS 
Julio, Columbia 38640 

JOSE LUIS PERALES 
Entre el agua y el fuego, CBS 80357 

JUAN GABRIEL 
Cosas de enamorado, Pronto 0702 

EMMANUEL 
En la soledad, RCA 0403 

MENUDO 
Presenta a Fernando, Profono 3099 

AMANDA MIGUEL 
El sonido vol. 2, Profono 3093 

SONIA RIVAS 
Proton° 3097 

VARIOS ARTISTAS 
Festival bailable, Ambar 5005 
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Number (Distributing Label) 

1 TOMMY OLIVENCIA 
TH 2222 

10 

9 

2 

6 

8 

3 

11 

12 

ROBERTO CARLOS 
CBS 12320 

JULIO IGLESIAS 
Julio, CBS 50333 

JOSE FELICIANO 
Escenas de amor, Motown Latino 6018 

JOSE LUIS PERALES 
Entre el agua y el fuego, CBS 80357 

GUSTAVO ROJAS 
ORI 1001 

CRYSTAL 
Suavemente, Musait 1837 

ROBERTO TORRES 
Charanga Vallenato vol. 3, SAR 1034 

LUPITA D'ALESSIO 
De parte de quien. Orfeon 005 

ALBERTO VASQUEZ 
Brindando por ella, Musant 1001 

PERET 
El jilguero, Belter 330012 

EDNITA NAZARIO 
Raff 9092 

ANDY MONTANEZ 
Hoy y ayer, LAD 374 

EL GRAN COMBO 
20 anos. Combo 2029/30 

BONNY CEPEDA 
Arrasando con todo, Algar 33 
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JULIO IGLESIAS 
Momentos, CBS 50329 

RAMON AYALA 
Una carta, Freddie 1250 

ROCIO DURCAL 
Canta lo romantico de Juan Gabriel, 
Pronto 0703 

MENUDO 
Una aventura llamada Menudo, Raff 
9094 

JANIEC. RAMIREZ 
Mi vida la causa fuiste, Hacienda 6993 

GRUPO MAll 
Pesado, Cara 045 

LAURA CANALES 
Esta sed que tengo, Freddie 1253 

AMANDA MIGUEL 
El sondio vol. 2, Profono 3093 

DUETO FRONTERA 
N dolar y el peso. Masan 14528 

VARIOS ARTISTAS 
Lo mejor del 82, Caytronics 2001 

RAMON AYALA 
Mi golondrina. Freddie 1240 

LOS INVASORES DE NUEVO 

LEON 
Mi casa nueva, TH 2226 

JUAN VALENTIN 
Voy a morder esta copa, Musait 10904 

JUAN GABRIEL 
Sus 15 exitazos originalds, Caytronics 
2000 

LA MAFIA 
Carino. Cara 043 
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News / InEerncaEional 

IT'S RAINING AGAIN -Australian music tv personality Ian "Molly" Meldrum 
hams it up with Mark Knopfler of Dire Straits during the band's recent Mel- 
bourne concert. The host of the highly rated "Countdown" show presented 
triple platinum awards to each member of Dire Straits for sales of their "Love 

Over Gold" album. 

RUNNING CANDIDATE FOR PARLIAMENT 
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RADIO SHOW STIRS INTEREST 

Country On The Rise In Poland 
By ROMAN WASCHKO 

WARSAW -The membership of 
Poland's Country Music Society, set 
up here only last year, is rising stead- 
ily as interest in the music grows. 
Following Czechoslovakia and 
Hungary, Poland is the third Social- 
ist state where a country music mar- 
ket has developed- despite the ab- 
sence of any recorded product. 

The upsurge is due largely to the 
efforts of one man, 39- year -old Kor- 
neliusz "Mr. Country" Pacuda, who 
for the past dozen years has hosted a 
radio program called "All Roads 
Lead To Nashville." Country mu- 
sic's most active promoter here, Pa- 
cuda recently launched a country 

British Synthesists Fight Back 
LONDON -Opponents of the 

Musicians' Union's attempt to re- 
strict the use of synthesizers are tak- 
ing their argument to the political 
hustings. A candidate from the 
Union of Sound Synthesists "gin- 
ger" group plans to run for Parlia- 
ment in next month's Cardiff North- 
west by- election under the slogan 
"Keep Synthesizers Live " -a move 
designed less to secure admission to 
the House of Commons than to pub- 
licize the pro -synth case. 

Says USS spokesman David Tuf- 
nell: "We want to get rid of the MU 
policy against synths, and we'll be 
using this controversial by- election 
to ram home our point of view." 

The union line, first developed 
last summer, aims at a ban on syn- 

thesizers to reproduce the sounds of 
conventional instruments. It has al- 

ready led to agreements with record- 
ing studios and theatres restricting 
electronic gadgetry. 

But the USS sees this attitude as 
an unfair restriction that discrimi- 
nates against certain MU members, 
hinders the development of new in- 
strumentation, attempts to dictate to 
public taste, and undermines the 
union's own claim to be "advancing 
today's music," according to Tuf- 
nell. 

One synthesizer -playing MU 
member, writing in the house jour- 
nal Musician, puts it more strongly: 
"It is bordering on musical fascism 
to be refused the means of realizing 
what one is hearing in one's head." 

The Musicians' Union has been 
surprised by the energy and organi- 
zation of the pro -synth lobby. The 
USS now claims 1,000 members, de- 
spite the reported reaction of MU 

general secretary John Morton that 
"This is a very strange body and it is 

difficult to take them seriously." 
And the group has now joined forces 
with Electronic Synthesizer Sound 
Projects (ESSP) of Surrey, south of 
London, to mount a united cam- 
paign supporting the use of elec- 
tronic music. 

The by- election stunt is certain to 
provide welcome publicity for this 
cause. In the British political system, 
any candidate can stand in a parlia- 
mentary election, though failure to 
garner one -fifth of the total votes 
leads to loss of an entry deposit of 
roughly $225. 

But the next step in the USS cam- 

paign may well be a restraint of 
trade suit against anyone attempting 
to restrict the sale or use of electronic 
instruments. 

International Viewpoint 
('ondnued from page 9 

Says Stewart: "I have always 
taken the view that, because copy- 
right needs constant legislation, not 
in just one country but in all, the 
owners of copyright must hang to- 
gether or all hang separately. That 
means authors, composers, publish- 
ers and record producers, all those 
who are either copyright owners or, 
like broadcasters, both owners and 
users. 

"The internecine strife which has 
gone on for so long and is sometimes 
very bitter has, in my view, just got to 
stop if this concept is to flourish. 
This has been my theme song ever 
since I became involved in the 
phonogram industry. I have always 
tried to make the peace between 
record producers and music pub- 
lishers, between record producers 
and broadcasters, and, I think, in- 
creasingly, this is coming about at 
last. 

"Although I recognize that the 
copyright lobby, publishers, artists, 
authors, composers, record com- 
panies and broadcasters, have a 
great deal of sex appeal in that they 
are media people and know how to 
put their case over, they are very 
much lacking in clout, in the politi- 
cal sense. This is not the case when it 
comes to the other owners of intel- 
lectual property, such as patents and 
trademarks. 

"If you make a survey of the areas 
of commerce and industry which are 
dependent on intellectual property 
protection to the extent that they 

would be ruined without it, you are 
looking at a very large chunk of the 
country's industrial base. The cap- 
tains of industry have a vested inter- 
est in the whole concept of intellec- 
tual property, so if the entertainment 
industry can associate itself with the 
big boys of industry and hitch their 
wagon to their powerful engine, so 
much the better." 

Stewart says that CLIP has started 
life on a deliberately modest basis 
and will grow in strength and status 
as those for whose benefit it was con- 
ceived are persuaded to give it mate- 
rial and moral support. 

"It already has the support of the 
legal profession and the judiciary, 
and we have promises of support 
from some major industrialists who 
were present at our first conference," 
he says. 

That conference, on "Piracy And 
Counterfeiting Of Industrial Prop- 
erty And Copyright," encompassed 
the organization's terms of reference 
and attracted some impressive 
names. Held at the Waldorf Hotel in 
London last January, it brought to- 
gether such distinguished persons as 
judges Lord Scarman and Lord 
Dennings; Ian Thomas, director 
general of the IFPI; Professor Ger- 
ald Dworkin, dean of the faculty of 
law at the Univ. of Southampton; 
Peter Nolan, senior counsel copy- 
right and character merchandise for 
Walt Disney Productions, and a 
member of the executive of the In- 
ternational Anticounterfeiting Co- 
alition Inc.; and Bryan Harris, head 

of the Intellectual Property Division 
in the Commission of the European 
Economic Community. 

Stewart says that the concept of 
copyright is under increasingly 
heavy attack and that it is the aim of 
CLIPs to do the homework that the 
individual industries and organiza- 
tions find difficult to do, "because 
even if they have skilled staff, they 
don't have the time. We can do the 
thinking in a detached and calm 
way, but not in too academic a way. 
We must be practical." 

And the practicalities of the situ- 
ation are that copyright everywhere 
is very seriously threatened indeed. 
Says Stewart: "It is being attacked 
by the antitrust brigade because it is, 
by definition, a monopoly right. It is 

being attacked by the developing 
countries because it costs money to 
honor copyright, and precious for- 
eign currency at that. So, since de- 
veloping countries are predomi- 
nantly importers of copyright 
material, they prefer not to pay. 

"But perhaps the most dangerous 
attack of all comes from the con - 

sumer lobby which, misguidedly I 

think, believes that the consumer 
should have it all for nothing, and 
gives no thought to the fact that un- 
less we enable the writer, composer, 
publisher, record producer and 
broadcaster to live, there will ulti- 
mately be nothing to read, listen to, 
publish or broadcast. This is a very 
difficult lesson to put over, but it is 
essential for the cultural develop- 
ment of any civilized society." 

advertising campaign on television, 
and it was through his efforts that 
the CMS was established, with him- 
self as president and a membership 
now estimated at 700. 

Johnny Cash, Kris Kristofferson 
and Jim Reeves are the most popular 
male country music singers here, ac- 
cording to the popularity polls. On 
the distaff side, Emmylou Harris 
gets the top rating, principally 
through television exposure, fol- 
lowed by Tammy Wynette, Dolly 
Parton and, lately, Barbara Man- 
drel!. But interest in these artists and 
in the genre has had to survive with 
virtually no prerecorded software 
available. 

It's estimated here that a licensed 
recording by any of the most popu- 
lar U.S. country singers would easily 
sell 500,000 copies. But instead, be- 
cause of currency and economic 
problems, fans have to make do with 
records by a handful of local Polish 
country groups. The LP "Clemen- 
tine" by the Country Family, for in- 
stance, sold 130,000 units here, qual- 
ifying for gold disk status. 

First of the professional Polish 
singers to display an interest in 
country music was Urszula Sipinska, 
while pop big name Maryla Rodow- 
icz, whose style was always reminis- 
cent of country, actually performed 
at a U.S. country music festival in 
Independence, Kan. three years ago 
and carried off the third prize. 

Foreign country artists are begin- 
ning to tour in Poland, despite the 
territory's political problems. The 
McLaine Family bluegrass act was a 
trailblazer some years ago. Later, Ir- 
ish country singer Frankie McBride 
proved a welcome import. 

The appearance of the ubiquitous 
George Hamilton IV led to a tele- 

vision program screened here on 
New Year's Day. Now Polish coun- 
try enthusiasts are looking for visits 
from other U.S. practitioners of 
this music. 

Dire Straits Sets 

Crowd Record 

In New Zealand 
AUCKLAND -British rock act 

Dire Straits set a new attendance 
record for New Zealand's prime out- 
door venue, Western Springs, when 
a crowd of over 50,000 attended its 
March 26 concert here. 

The figure comfortably outstrips 
the previous records set in Novem- 
ber, 1980 by David Bowie (42,000) 
and this February by Simon & Gar- 
funkel (44,000). Dire Straits also 
drew a record crowd of 35,000 to 
Athletic Park in Wellington during 
their latest visit. 

New Zealand audiences have not 
lacked for top talent touring the ma- 
jor population centers this year. 
Over the past three months, Joni 
Mitchell, the Hollies, the Little River 
Band, George Thorogood & the De- 
stroyers, Icehouse and Siuoxsie & 
the Banshees have all played sellout 
dates, while the annual three -day D 
outdoor festival at Sweetwaters at- 
tracted 30,000 for a bill topped by F 
local favorites Split Enz and such 

w 
overseas acts as Toots & the Maytals, 
UB4O, John Martyn, the Church, cco 

Midnight Oil and the Psychedelic w 
Furs. The latter act also received its- 

New Zealand gold disk during r. 
its tour. 

o 

The Animals Reunite For ° 

World Tour, Album, Film 
LONDON -The Animals, who hit 

the charts in 1964 at the height of 
Beatlemania and produced the clas- 
sic rock single "House Of The Rising 
Sun," have re- formed with the origi- 
nal lineup and a comeback cam- 
paign which includes a worldwide 
tour, records and possibly a movie 
about the band's up- and -down his- 
tory. 

Singer Eric Burdon, after the 
group broke up in 1966, went on to 
front three different lineups of New 
Animals. Later, with War, he scored 

Bowie A Sellout 
In U.K. Market 

LONDON -Postal ticket applica- 
tions for David Bowie's five planned 
concert appearances in the U.K. 
topped the 250,000 mark, according 
to promoter Harvéy Goldsmith. 
That's more than five times the num- 
ber of seats available. 

Bowie is now to play three suc- 
cessive nights at the 50,000- capacity 
Milton Keynes Bowl, July 1 -3, with 
special priority given to fans disap- 
pointed in the original ticket alloca- 
tion. 

Bowie was initially to have played 
just three concerts at the Wembley 
Arena, followed by two at the mas- 
sive National Exhibition Center in 
Birmingham. His first EMI America 
single, "Let's Dance," has topped 
the U.K. chart. The LP of the same 
name was released here April 14. 

Ticket price for the three open -air 
Bowl shows is a standard $15.50. 

a U.S. No. 1 hit with "Spill The 
Wine." 

Bassist Chas Chandler, after the 
original group split, "discovered" 
Jimi Hendrix in a Greenwich Village 
club and became his manager and 
mentor. After the death of Hendrix, 
Chandler produced and managed 
Slade. 

Drummer John Steel worked with 
Chandler's various companies for 
some years and now has his own 
non -music business in Newcastle. 
Guitarist Hilton Valentine lived and 
worked in California for several 
years and now plays virtually 
anonymously in a local group in 
Newcastle. 

Keyboard player Alan Price, first 
to quit the original lineup, had a 
series of solo hits, notably "Simon 
Smith And His Amazing Dancing 
Bear" and "Don't Stop The Carni- 
val." He also had a successful duo 
act with Georgie Fame. 

No record deal has been finalized, 
but the group hopes to have an al- 
bum and single out this fall. The 
tour is set to start in mid -July in the 
U.S., and two major London gigs are 
being set for mid -fall, linked with 
the release of the LP. 

CBS Chile Names 
Jorge Undurraga 

NEW YORK -Jorge Undurraga 
is appointed managing director of 
CBS Records Chile. Prior to joining 
the company, he was managing di- 
rector of Philips' music division in 
that country for 14 years. 
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BRITAIN 
(Courtesy of Music & Video Week) 

As of 4/16/83 
SINGLES 

This Last 
Week Week 

1 1 LET'S DANCE, David Bowie, EMI 
America 

2 9 CHURCH OF THE POISON MIND, 
Culture Club, Virgin 

3 2 IS THERE SOMETHING I 

SHOULD KNOW, Duran Duran, 
EMI 

4 6 BREAKAWAY, Tracey Ullman, 
Stiff 

5 30 BEAT IT, Michael Jackson, Epic 
6 3 BOXERBEAT, JoBoxers, RCA 
7 7 00H TO BE AH, Kajagoogoo, 

EMI 
8 21 WORDS, F.R. David, Carrere 
9 10 SNOT RAP, Kenny Everett, RCA 

10 13 FIELDS OF FIRE, Big Country, 
Mercury 

11 4 SPEAK LIKE A CHILD, Style 
Council, Polydor 

12 23 THE HOUSE THAT JACK BUILT, 
Tracie, Respond 

13 15 WHISTLE DOWN THE WIND, Nick 
Heyward, Arista 

14 14 BLUE MONDAY, New Order, 
Factory 

15 5 SWEET DREAMS, Eurythmics, 
RCA 

16 8 TOTAL ECLIPSE OF THE HEART, 
Bonnie Tyler, CBS 

17 11 DON'T TALK TO ME ABOUT 
LOVE, Altered Images, Epic 

18 12 RIP IT UP, Orange Juice, Polydor 
19 29 I AM ME, Twisted Sister, Atlantic 
20 24 THE CELTIC SOUL BROTHERS, 

Kevin Rowland & Dexy's 
Midnight Runners, Mercury 

21 16 NA NA HEY HEY KISS HIM 
GOODBYE, Bananarama, 
London 

22 18 TWO HEARTS BEAT AS ONE, U2, 
Island 

23 NEW LOVE IS A STRANGER, 
Eurythmics, RCA 

24 17 ROCK THE BOAT, Forrest, CBS 
25 20 BILLIE JEAN, Michael Jackson, 

Epic 
26 19 ORCHARD ROAD, Leo Sayer, 

Chrysalis 
27 27 CRY ME A RIVER, Mari Wilson, 

Compact 
28 34 YOUNG, FREE AND SINGLE, 

Sunfire, Warner Bros. 
29 22 DROP THE PILOT, Joan 

Armatrading, A&M 
30 26 GARDEN PARTY, Mezzoforte, 

Steiner 
31 25 YOU CAN'T HIDE. DAvid Joseph, 

Island 
32 39 LAST FILM, KissingThe Pink, 

Magnet 
33 28 RUN FOR YOUR LIFE, Bucks 

Fizz, RCA 
34 NEW OVERKILL, Men At Work, Epic 
35 NEW SHE'S IN PARTIES, Bauhaus, 

Beggars Banquet 
36 NEW ROSANNA, Toto, CBS 
37 NEW TRUE LOVE WAYS. Cliff Richard, 

EMI 
38 NEW FRIDAY NIGHT (Live Version), 

Kids From Fame, RCA 
39 NEW TWIST, Chit Fac -Torr, Philly 

World 
40 NEW WE ARE DETECTIVE, Thompson 

Twins, Arista 

ALBUMS 
1 NEW FASTER THAN THE SPEED OF 

NIGHT, Bonnie Tyler, CBS 
2 2 THRILLER, Michael Jackson, Epic 
3 1 THE FINAL CUT, Pink Floyd, 

Harvest 
4 3 THE HURTING, Tears For Fears, 

Mercury 
5 5 SWEET DREAMS, Eurythmics, 

RCA 
6 6 WAR, U2, Island 
7 4 CHART RUNNERS, Various, 

Ronco 
8 28 THE KIDS FROM FAME LIVE!, 

BBC 
9 7 RIO, Duran Duran, EMI 

10 12 TRUE, Spandau Ballet, 
Reformation 

11 9 HELLO, I MUST BE GOING!, Phil 
Collins, Virgin 

12 14 TOTO IV, CBS 
13 10 THE KEY, Joan Armatrading, 

A&M 
14 8 DEEP SEA SKIVING, 

Bananarama, London 
15 11 QUICK STEP 8 SIDE KICK, 

Thompson Twins, Arista 
16 13 SCRIPT FOR A JESTER'S TEAR, 

MariIlion, EMI 
17 16 DAZZLE SHIPS, Orchestral 

Manoeuvres In The Dark, 
Telegraph 

18 21 POWER 8 THE GLORY, Saxon, 
Carrere 

19 NEW JOURNEY THROUGH THE 
CLASSICS, LOuis Clark /Royal 
Philharmonic Orchstra, K -tel 

20 18 BUSINESS AS USUAL, Men At 
Work, Epic 

21 NEW MUSIC FROM 'LOCAL HERO', 
Mark Knopfler, Vertigo 

22 22 NIGHT AND DAY, Joe Jackson, 
A&M 

23 17 HAND CUT, Bucks Fizz, RCA 
24 15 HOTLINE, Various, K -tel 
25 33 KISSING TO BE CLEVER, Culture 

Club, Virgin 
26 23 THUNDER AND LIGHTNING, Thin 

Lizzy, Vertigo 
27 20 RICHARD CLAYDERMAN, 

Delphine 

28 19 LIONEL RICHIE, Motown 
29 30 WORKOUT, Jane Fonda, CBS 
30 29 SURPRISE SURPRISE, 

Mezzoforte, Steiner 
31 24 HEARTBREAKER, Dionne 

Warwick, Arista 
32 NEW LOVE OVER GOLD, Dire Straits, 

Vertigo 
33 NEW TOO -RYE -AY, Kevin Rowland & 

Dexy's Midnight Runners, 
Mercury 

34 NEW DURAN DURAN, EMI 
35 34 FACE VALUE, Phil Collins, Virgin 
36 27 VISIONS, Various, K -tel 
37 40 PEARLS, Elkie Brooks, A&M 
38 NEW SHAPE UP AND DANCE WITH 

FELICITY KENDAL, Lifestyle 
39 38 COMPLETE MADNESS, Madness, 

Stiff 
40 36 UPSTAIRS AT ERIC'S, Yazoo, 

Mute 

WEST GERMANY 
(Courtesy Der Musikmarkt) 

As of 4/13/83 
SINGLES 

This Last 
Week Week 

1 1 TOO SHY, Kajagoogoo, EMI 
Electrola 

2 6 BILLIE JEAN, Michael Jackson, 
Epic /CBS 

3 2 BRUTTOSOZIALPRODUKT, 
Geiersturzflug, Arcola 

4 3 99 LUFTBALLONS, Nena, CBS 
5 5 SONDERZUG NACH PANKOW, 

Udo Lindenberg, Polydor /DGG 
6 17 HEY LITTLE GIRL, Icehouse, 

Chrysalis /Ariola 
7 NEW LET'S DANCE, David Bowie, EMI 
8 29 RUECKSICHT, Hoffmann & 

Hoffmann, Global /Ariola 
9 11 MR. ROBOTO, Styx, A&M/CBS 

10 4 MAJOR TOM, Peter Schilling, 
WEA 

11 12 LAST NIGHT A D.J. SAVED MY 
LIFE, Indeep, Metronome 

12 7 YOU CAN'T HURRY LOVE, Phil 
Collins, WEA 

13 9 PASSION, Flirts, Rams Horn/ 
Ariola 

14 10 ELECTRIC AVENUE, Eddy Grant, 
Ice / Intercord 

15 8 OUR HOUSE, Madness, Stilt/ 
Teldec 

16 21 ICH HAB DICH DOCH LIEB, 
Nicole, Jupiter /Teldec 

17 16 HYMN, Ultravox, Chrysalis /Ariola 
18 15 WENN ES DICH NOCH GIBT, 

Roger Whittaker, Aves/ 
Intercord 

19 18 DREAM ON, Nazareth, Vertigo/ 
Phonogram 

20 14 MAMMA MARIA, Ricchi E Poveri, 
Baby /EMI Electrola 

21 20 GENETIC ENGINEERING, 
Orchestral Manoeuvres In The 
Dark, Virgin /Ariola 

22 13 DIE SENNERIN VOM KOENIG 
SEE, KIZ, CBS 

23 23 EINMAL NUR MIT ERIKA, Hubert 
Kah Mit Kapelle, Polydor /DGG 

24 19 HALLO KLAUS, Nickerbocker & 
Biene, Telefunken /Teldec 

25 22 WOT, Captain Sensible, A&M/ 
CBS 

26 NEW WAT, Willem, CBS 
27 27 SEXUAL HEALING, Marvin Gaye, 

CBS 
28 NEW MAD WORLD, Tears For Fears, 

Mercury /Phonogram 
29 24 TRETBOOT IN SEENOT, Frl. 

Menke, Polydor /DGG 
30 NEW BUFFALO GALS, Malcolm 

McLaren & World's Famous 
Supreme Team, Charisma/ 
Phonogram 

1 1 

2 2 

3 3 

4 5 

5 9 

6 7 

7 4 

8 6 

9 10 

10 12 

11 8 

12 11 

13 NEW 

14 13 

15 17 

16 NEW 

17 15 

18 NEW 

19 16 

20 NEW 

ALBUMS 
THE FINAL CUT, Pink Floyd, 

Harvest /EMI 
NENA, CBS 
AEROBIC, Sydne Rome, Hoerzu- 

Hansa /Ariola 
ODYSSEY, Udo Lindenberg, 

Polydor /DGG 
THE GETAWAY, Chris De Burgh, 

A&M/CBS 
CHE ANGELO SEI, Al Bano & 

Romina Power, Baby /EMI 
GOLD AND DYNAMITE, Bee 

Gees, Polystar 
THRILLER, Michael Jackson, 

Epic /CBS 
KILROY WAS HERE, Styx, A&M/ 

CBS 
ANOTHER PAGE, Christopher 

Cross, Warner Bros. /WEA 
MUSIK AUS ZEIT UND RAUM, 

Jean -Michel Jarre, Polystar 
FEHLER IM SYSTEM, Peter 

Schilling, Wea 
AEROBIC -DANCING, Mervee 

Meyer -Andersen, EMI 
HELLO, I MUST BE GOING, Phil 

Collins, WEA 
KILLER ON THE RAMPAGE, Eddy 

Grant, Ice / Intercord 
DAZZLE SHIPS, Orchestral 

Manoeuvres In The Dark, 
Virgin /Arlola 

QUARTET, Ultravox, Chrysalis/ 
Arlola 

HEARTBREAKER, Dionne 
Warwick, Arista /Ariola 

VUN DRINNE NON DRUSSE, Bap, 
Musikant /EMI Electrola 

BEST MOVES, Chris De Burgh, 
ABM /CBS 

JAPAN 
(Courtesy Music Labo) 

As of 4/11/83 
SINGLES 

This Last 
Week Week 

1 1 NIBUNNOICHINO SHINWA, Akina 
Nakamori, Warner- Pioneer/ 
NTV- Nichton 

2 3 YAGIRINO WATASHI, Takashi 
Hosokawa, Nippon Columbia/ 
Columbia- Burning 

3 2 HISAME, Akio Kayama, Nippon 
Columbia /Victor Music 

4 4 MEDAKANO KYOUDAI, Warabe, 
For Life /TV -Asahi Music 

5 11 KIMINI MUNEKYUN, YMO, Alfa/ 
1980 Music -Yann Music 

6 6 SAZANKANO VADO, Eisaku 
Ohkawa, Nippon Columbia/ 
JCM 

7 7 U.FU.FU.FU, EPO, RVC /PMP 
8 5 HISAME, Mika Hino, Teichiku/ 

Victor Music 
9 11 SING A SONG, Chiharu 

Matsuyama, News /Thunder 
Music 

10 9 HIKARINO TENSHI, Rosemary 
Butler & Keith Emerson, 
Canyon /Taiyo Music 

11 10 HEY MR. POLICEMAN, Hidemi 
Ishikawa, RVC /Geiei /TV Asahi 

12 13 BODY SPECIAL 2, Southern All 
Stars, Victor /Amuse 

13 NEW NATSUIRONO NANCY, You 
Hayami, Taurus /Sun -JCM 

14 12 PIERROT, Toshihiko Tahara, 
Canyon /Johnny's 

15 20 KOISURU HITOMI, Cook Da 
Books, Toshiba- EMI /Toshiba- 
EMI Music -Fuji Eiga 

16 17 JUUKUJINO, MACHI, Goro 
Noguchi, Polydor /Nichlon -JCM 

17 14 VIRGIN SHOCK, Shibugakitai, 
CBS -Sony /Johnny's 

18 16 STRAW TOUCH NO KOI, Naoko 
Kawai, Nippon Columbia /Geiei- 
TV Asahi -Kitty 

19 19 YUME KOI BITO, Miki Fujimura, 
Tokuma -JCM 

20 15 BIMYOUNA TOKONE, Naomi 
Matsui, Nippon Phonogram/ 
Dream Music 

ALBUMS 
1 5 RISING, Masahiko Kondo, RVC 
2 1 FANTASY, Akina Nakamori, 

Warner- Pioneer 
3 2 YOKAN, Mlyuki Nakajima, 

Canyon 
4 3 REINCARNATION, Yumi 

Matsutoya, Toshiba -EMI 
5 17 HIROMIKYOUNO HANZAI, Hiromi 

Go, CBS /Sony 
6 NEW VITAMIN, Epo, RVC 
7 4 PM 9 LIVE, Eikichi Yazawa, 

Warner-Pioneer 
8 8 FRONTIERS, Journey, CBS -Sony 
9 12 KISSING TO BE CLEVER, Culture 

Club, Victor 
10 7 BUSINESS AS USUAL, Men At 

Work, Epic -Sony 
11 9 ANOTHER PAGE, Christopher 

Cross, Warner -Pioneer 
12 6 KOKORONO TOBIRA, Chiemi 

Hori, Canyon 
13 20 LIONEL RICHIE, Victor 
14 18 KILROY WAS HERE, Styx, Alfa 
15 11 LIVE, Kumiko Yamashita, Nippon 

Columbia 
16 10 SITYLIGHTS, Jun -Ichi Inagaki, 

Toshiba -EMI 
17 15 MOMENTOS, Julio Iglesias, Epic - 

Sony 
18 NEW FINAL CUT, Pink Floyd, CBS 
19 14 MUSIC FROM CRUSHER JOE, 

Soundtrack, Victor 
20 13 BORN NEW, Masatoshi 

Nakamura, Nippon Columbia 

AUSTRALIA 
(Courtesy Kent Music Report) 

As of 4/18/83 
SINGLES 

This Last 
Week Week 

1 1 BILLIE JEAN, Michael Jackson, 
Epic 

2 4 LET'S DANCE, David Bowle, EMI 
America 

3 6 1999, Prince, Warner Bros. 
4 2 UP WHERE WE BELONG, Joe 

Cocker /Jennifer Warnes, 
Liberation 

5 3 TWISTING BY THE POOL, Dire 
Straits, Vertigo 

6 11 TOO SHY, Kajagoogoo, EMI 
7 8 GLORIA, Laura Branigan, Atlantic 
8 16 OVERKILL, Men At Work, CBS 
9 5 SEXUAL HEALING, Marvin Gaye, 

CBS 
10 7 AFRICA, Toto, CBS 
11 12 WHITE WEDDING, Billy Idol, 

Chrysalis 
12 15 MAD WORLD, Tears For Fears, 

Mercury 
13 18 POWER AND THE PASSION, 

Midnight Oil, CBS 
14 17 SHOOP SHOOP DIDDY WOP 

CUMMA CUMMA WANG DANG, 
Monte Video & Cassettes, 
White Label 

15 20 DON'T PAY THE FERRYMAN, 
Chris De Burgh, A&M 

16 NEW BABY I NEED YOUR LOVIN', Carl 
Carlton, RCA 

17 13 WE'VE GOT TONIGHT, Kenny 
Rogers & Sheena Easton, 
Liberty 

18 9 YOU CAN'T HURRY LOVE, Phil 
Collins, Atlantic 

19 10 LIVING ON THE CEILING, 
Blancmange. London 

20 14 TIME, Culture Club, Virgin 

ALBUMS 
1 5 GO FOR IT, Various, CBS 
2 2 IV, Toto, CBS 
3 3 THRILLER, Michael Jackson, Epic 
4 1 LOVE OVER GOLD, Dire Straits, 

Vertigo 
5 4 10,9,8,7,6,5,4,3,2,1, Midnight Oil, 

CBS 
6 NEW THE KEY, Joan Armatrading, 

A&M 
7 8 PIANO HITS, Eric Robertson, J&B 
8 14 CREATURES OF LEISURE, 

Mental As Anything, Regular 
9 NEW WAR, U2, Island 

10 7 GREATEST HITS VOL.3, Olivia 
Newton -John, Interfusion 

11 NEW THE BEST OF THE GOONS, 
Goons, Hammard 

12 11 SPIRIT OF PLACE, Goanna, WEA 
13 15 ALL MY LOVING, Matt Monro, 

J&B 
14 6 25 YEARS OF GOLD, Cliff 

Richard, EMI 
15 16 THE HIGH ROAD, Rosy Music, 

EG 
16 9 DESPERATE, Divinyls, Chrysalis 
17 13 BUSINESS AS USUAL, Men At 

Work, CBS 
18 10 ANOTHER PAGE, Christopher 

Cross, Warner Bros. 
19 18 REACH, Richard Simmons, 

Liberation 
20 12 LIVE AT SEVERAL 21ST'S, Party 

Boys, Oz 

ITALY 
(Courtesy Germano Ruscitto) 

As of 4/23/83 
SINGLES 

This Last 
Week Week 

1 3 CHI CHI CHI, COCO COCO 
COCO, Pippo Franco, Lupus/ 
Ricordi 

2 4 SHOCK THE MONKEY, Peter 
Gabriel, PolyGram 

3 7 AMICO E', Dario Baldan Bembo & 

Caterina Caseili, CGD -MM 
4 5 VOLVEVO DIRTI, Donatella 

Milani, Ricordi 
5 8 VITA SPERICOLATA, Vasco 

Rossi, Carosello /Ricordi 
6 12 I DIDN'T KNOW, PhD, Wea 
7 6 SARA QUEL CHE SARA, Tiziana 

Rivale, WEA 
8 11 FACE TO FACE, Twins, Fonit 

Cetra 
9 1 VACANZE ROMANE, Matia 

Bazaar, Ariston /Ricordi 
10 14 ACQUARELLO, Toquinho, CGD - 

MM 
11 2 L'ITALIANO, Toto Cotugno, 

Carosello /Ricordi 
12 NEW CARLETTO E CORRADO, Durium 
13 NEW DO YOU REALLY WANT..., 

Culture Club, Virgin 
14 10 MARGERITA NON LO SA, Dori 

Ghezi, Fado /CGD -MM 
15 13 YOUR EYES, Cook Da Books, 

Delta/WEA 
16 NEW TWO HEADS ARE BETTER..., 

Cube, PolyGram 
17 9 COMPLIMENTI, Stefano Sani, 

Fonit Cetra 
18 NEW WHO CAN IT BE NOW ?, Men At 

Work, CBS 
19 15 ETERNA MALATTIA, Bertin 

Osborne, Ariston /Ricordi 
20 16 I KNOW THERE'S SOMETHING 

GOING ON, Frlda, CBS 

DENMARK 
(Courtesy BT /IFPI) 

As of 4/12/83 
SINGLES 

This Last 
Week Week 

1 3 OUR HOUSE, Madness, Stiff 
2 NEW GI'R DU ET KNUS, Snapshot, 

Medley 
3 2 YOU CAN'T HURRY LOVE, Phil 

Collins, WEA 
4 NEW Kloden Dreier, Gry, Royton 
5 1 JUKEBOX, Flirts, Royton 
6 7 UP WHERE WE BELONG, J. 

Cocker 8 J. Warnes, Island 
7 6 HIGH SOCIETY GIRL, Laid Back, 

Medley 
8 4 I EAT CANNIBALS, Toto Coelo, 

Tuba 
9 NEW Electric Avenue, Eddy Grant, CBS 

10 NEW Strangely Erotic, Gry, Royton 

ALBUMS 
1 1 FOR FULD MUSIK VOL. 11, 

Various, EMI 
2 NEW Alle Vore Haab, Mercury 
3 2 LEDIGGANG A GO GO, C.B. 

Joergensen, Medley 
4 NEW The Final Cut, Pink Floyd, 

Harvest 
5 3 KEEP SMILING, Laid Back, 

Medley 
6 6 ROU'LET, Sneakers, Mercury 
7 7 LABAN, EMI 
8 10 PUTTIN' ON THE RITZ, Taco, 

RCA 
9 NEW THE KEY, Joan Armatrading, 

MM 
10 9 KISSING TO BE CLEVER, Culture 

Club, Virgin 

NETHERLANDS 
(Courtesy Stichting Nederlandse Top 40) 

As of 4/16/83 
SINGLES 

This Last 
Week Week 

1 1 99 LUFTBALLONS, Nena, CBS 
2 4 MAJOR TOM, Peter Schilling, 

WEA 
3 6 LETS DANCE, David Bowie, EMI 
4 2 I WILL ALWAYS LOVE YOU, Dolly 

Parton, RCA 
5 9 LADY, Wayne Wade, Dance 
6 10 TOGETHER WE'RE STRONG, 

Mireille Mathieu 8 Patrick 
Duffy, Ariola 

7 7 EEN BEET JE VAN DIT, Vulcano, 
Ariola 

8 3 JUST AN ILLUSION, BZN, 
Mercury 

9 NEW LISTEN TO THE MAN, Time 
Bandits, CBS 

10 NEW NESCIO, Nits, CBS 

1 1 

2 2 

3 6 

4 3 

5 4 
6 5 

7 7 

8 10 

9 NEW 

10 NEW 

ALBUMS 
4 US (VIERUS), Doe Maar, Sky 
NENA, CBS 
THE FINAL CUT, Pink Floyd, 

Harvest 
THE KIDS FROM FAME, 

Soundtrack, RCA 
THRILLER, Michael Jackson, Epic 
THE KIDS FROM FAME AGAIN, 

Soundtrack, RCA 
War, U2, Island 
THE HIGH ROAD, Roxy Music, 

Polydor 
AEROBIC DANSEN, Ron 

Brandsteder, High Fashion 
GREATEST HITS, Dolly Parton, 

RCA 

SWEDEN 
(Courtesy GLF) 
As of 4/12/83 

SINGLES 
This Last 
Week Week 

1 NEW LET'S DANCE, David Bowie, EMI 
America 

2 2 WORDS, F.R. David, Carrere 
3 1 YOUNG GUNS, Wham, CBS 
4 4 SAVE YOUR LOVE, Rene & 

Renato, Hollywood 
5 3 UP WHERE WE BELONG, Joe 

Cocker /Jennifer Warnes, Island 
6 7 TOO SHY, Kajagoogoo, EMI 

Electrola 
7 6 YOU CAN'T HURRY LOVE, Phil 

Collins, Atlantic 
8 5 OUR HOUSE, Madness, Stiff 
9 NEW BILLY JEAN, Michael Jackson, 

CBS 
10 8 MANEATER, Daryl Hall & John 

Oates, RCA 

ALBUMS 
1 NEW THE FINAL CUT, Pink Floyd, 

Harvest 
2 2 WAR, U2, Island 
3 8 THRILLER, Michael Jackson, Epic 
4 3 WORDS, F.R. David, Carrere 
5 1 THE RISE AND FALL, Madness, 

Stiff 
6 10 "G ", SOUNDTRACK, Glendisc 
7 NEW KRAMGOA LATAR 11, 

Vikingarna, Mariann 
8 NEW EUROPE, Hot 
9 4 POWERLIGHT, Earth Wind & Fire, 

CBS 
10 6 KILROY WAS HERE, Styx, A&M 

BUMA Targets 
Folio Copying 

AMSTERDAM -Dutch authors' 
rights orgnanization BU MA will 
soon submit to the government here 
the results of an investigation into 
the growing problem of music folio 
copying. The study may lead to a 

change in the country's copyright 
legislation on the so- called "repro 
right." 

It was undertaken in collabora- 
tion with the Dutch Assn. of Music 
Dealers & Music Publishers, follow- 
ing estimates that upwards of 
500,000 photocopies of sheet music 
are being made here annually, 
mainly for use in schools, colleges 
and libraries. BUMA is expected to 
urge new legislation to contain the 
practice. 

Says a BUMA executive: "We get 
the impression that photocopying of 
sheet music has assumed enormous 
proportions in recent years. Some 
groups, particularly amateur music 
ensembles, seem to be absolutely 
hooked on copying machines." 
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News / InernoUonaL 
Students Of U.K. Trade 
Do Their Own Show, LP 

LONDON -Groups taking part 
in a new kind of education course 
held in South London earlier this 
year under the title "The Music Biz" 
have lost no time putting its lessons 
into practice. In an enterprising bid 
to capture record industry attention, 
they have promoted their own con- 
cert, called Showcase '83, and are 
now releasing a live album of the 
performance on their own newly 
created independent label, Show- 
case Records. 

Teachers for the six -week course, 
sponsored by the Inner London 
Education Authority, included Is- 
land Records executive Trevor 
Wyatt, performers Linda Neville of 
Pigbag and Vi Subversa of Poison 
Girls, and a one -time manager of lo- 
cal group the Beat. The event was 
staged in an adult education insti- 
tute, and topics covered included 

Dutch Market 
Drops Sharply 
Continued from page 9 

bums, of which 22 were inter- 
national. 

Last year, a special gold award 
went to an album which contained 
sound reproduction of Queen Ju- 
lianá s abdication from the throne of 
the Netherlands, plus the inaugura- 
tion ceremony of her daughter Beat - 
rix as Holland's new queen. 

Just six pop albums went plati- 
num here last year (for sales of 
100,000 units). This tally was split 
evenly between national and inter- 
national product. The 1981 plati- 
num tally showed 18 LPs, 11 of them 
from foreign sources. 

On the classical side last year, one 
album, from abroad, achieved plati- 
num status for sales of 25,000 units, 
one more than the blank registered 
in 1981. 

how to put a band together, how to 
get a manager and how to project an 
image. 

Rock veterans, including Marty 
Wilde, who since his own chart hey- 
day has guided his daughter Kim to 
stardom, have been quick to praise 
the initiative. Says Wilde: "There 
are a lot of sharks waiting to take ad- 
vantage of youngsters wanting to get 
into the music business, so it's as well 
for them to have a broad outline of 
the likely problems." 

Cost of mounting the promotional 
concert, at the Fridge in Brixton, 
South London, was around $1,200. 
Ten acts were featured, ranging 
from the electronic music of De- 
pendent Relatives to the commercial 
pop of the Cainers and the reggae of 
Talkover. Financing for the album 
recording came from independent 
company Illuminated Records . 

Lamborghini In 
Deal With PRT 

LONDON -PRT Records here 
will handle U.K. pressing and distri- 
bution for the new Lamborghini 
Records label as it launches its first 
product. In France and the Benelux 
countries, Vogue will handle the la- 
bel's catalog, and further deals cov- 
ering Italy, Spain and Japan are 
close to being finalized. 

The label's managing director, 
Nick Heiman, himself a prolific 
writer of hit songs, jingles and movie 
and tv scores, says company lawyer 
Alan Arrow is currently in Japan 
negotiating for representation there. 
But an offer from the United States 
to handle the label has been turned 
down, he adds. "We felt we wanted 
to sort ourselves out a bit first: get 
some product out, get a bit of criti- 
cism, both internally and from out- 
side, and have a chance to settle 
down." 

New Law Seen Boosting 
Record Prices In Greece 

A I HENS- Recent legislation 
compelling record companies to pay 
a 14% share of artist /songwriter roy- 
alties to a compulsory social security 

Eurovision 
Song Contest 

Continued from page 9 

Italy, "Per Lucia," Riccardo Fogli 
(Paradiso /CGD); Turkey, "Opera," 
Cetin Alp & the Short Wave; Spain, 
"Quien Maneja Mi Barca," Re- 
medios Amaya (Discorama); Swit- 
zerland, 'Io Cosi Non Ci Sto," Ma- 
riella Farre (CBS); Finland, 
"Fantasiaa," Ami Aspelund (Polar - 
vox). 

Greece, "Moy Les," Christie Stas- 
sinopoulos & Group (PolyGram); 
Netherlands, "Sing Me A Song," 
Bernadette (Polydor); Yugoslavia, 
"Djuli," Danijel Popovich (Jugo- 
ton /Zagreb); Cyprus, "I Agapi Ah- 
oma Zi," Stavros & Constantina 
(PolyGram). 

West Germany, "Ruecksicht," 
Hoffmann & Hoffmann (Global); 
Denmark, "Kloden Drejer," Gry Jo- 
hansen (CBS); Israel, "Hi," Ofra 
Haza (Hed Arzi); Portugal, "Esta 
Balada Que Te Dou," Armando 
Gama (Radio Triunfo). Aus- 
tria, "Hurricane," Westend (GIG); 
Belgium, "Rendez- Vous," Pas De 
Deux (Parsley); Luxembourg, "Si 
La Vie Est Cadeau," Saban. 

fund is likely to force retail prices to 
rise in Greece. Observers fear the 
outcome may be the collapse of do- 
mestic repertoire, which the Socialist 
government has publicly pledged to 
support. 

Production costs have soared in 
recent months, mainly due to the 
new tax on Greek records and it's 
predicted that tapes could soon be 
more expensive than locally pressed 
international product. Sales of the 
latter would almost certainly be 
boosted, even at the expense of im- 
ports, which have been harmed by 
the recent depreciation of the Greek 
drachma. And according to at least 
one pundit, "Greek labels which are 
now concerned with prestige domes- 
tic productions will have to curtail 
their activities, perhaps to the point 
of extinction." 

One label threatened is Lyra, 
which has consistently been in the 
forefront of quality domestic reper- 
toire. Says Alexander Patsifas, man- 
aging director: "Greek music now 
needs backing and strengthening. 
Otherwise it will be eclipsed, along 
with all those who have worked in 
the successful Greek music industry 
for the last 25 years." 

Others point to the irony of a 
Greek government that has widely 
publicized its preference for domes- 
tic material over the airwaves un- 
wittingly delivering a blow to that 
same material. 

_ Canada 
First Trade Meet Draws Praise 
Abrams Keynotes Tipsheet -Sponsored Conference 

By KIRK LaPOINTE 

TORONTO - Near -unanimous 
praise greeted the organization and 
professional tone of the first annual 
music industry conference April 4 -5 
sponsored by the tipsheet The 
Record. It was an indication that 
there may be enough financial re- 
source and cooperation among the 
divergent factions within the Cana- 
dian industry to sustain a yearly 
gathering at Juno time. 

Tight scheduling made it virtually 
impossible for panel participants to 
make their points and organizers to 
keep the conference on time. But 
many of the nearly 300 record exec- 
utives, programmers, retailers and 
journalists say they came away en- 
lightened. 

Radio consultant Lee Abrams, 
.keynote speaker on the conference's 
first day, shed little light on his re- 
cent pronouncements in favor of 
new music policies for AOR, even 
though he did succeed in insulting 
Men At Work as being "about as 
new wave as Journey" and the Police 
as being the group that pulled. "the 
ultimate scam" in pretending to be 
among the vanguard. 

Abrams reiterated that new music 
today has triggered a new love -hate 
relationship with listeners. Admit- 
ting he had "missed the boat" by not 
advising some of the 80 stations he 
consults to play more new music un- 
til only a few months ago, he im- 
plored the conference to pay more 
attention to such groups as A Flock 
Of Seagulls, Missing Persons and 
the Clash. 

The cycle of intense and languid 
periods of music is now intense 
again, he said, due to certain politi- 
cal pressures. But he repeated his old 
slogan that programmers must "bal- 

ance emotion with science" in 
choosing which records to play. 
Consultants play a role, but "now 
would be the time to sell the old 
bands" and take a few chances, he 
said. 

Although Abrams drew a warm 
response, the informational high- 
light came in later sessions on radio 
and new technology. 

Jim Waters, program director at 
CHUM -AM in Toronto, told the ra- 
dio panel his station could not wait 
for its strong new music emphasis to 
take hold over three or four ratings 

Dolby Gets First 

Gold Mini -Album 
TORONTO -Capitol Records - 

EMI of Canada has scored the first 
certified gold mini -album in North 
America with sales of more than 
50,000 on Thomas Dolby's "Blinded 
By Science." 

The release, which carries a $5.98 
suggested list price, surpassed the 
gold mark March 25 and was certi- 
fied at the end of the month by the 
Canadian Recording Industry Assn. 
Capitol has since taken the five 
songs on the mini -album and dis- 
placed some of the tracks on Dolby's 
first album, last year's "The Golden 
Age of Wireless," in a special rere- 
lease of the full -priced disk includ- 
ing the best of both recordings. 

The seven -inch single release of 
"She Blinded Me With Science," 
meanwhile, is halfway to gold and is 
still climbing the charts here. Dolby, 
the British techno -pop artist, is plan- 
ning another album following some 
Eastern European travels later this 
year. 

Nederlander Set To Enter 
Toronto Concert Market 

TORONTO -James Nederlander 
Associates of New York and Los An- 
geles will go into direct competition 
this summer with Concert Produc- 
tions International with a 70 -date 
concert series at the new Kingswood 
Music Theatre, 35 miles north of 
here. 

The 10,000 -seat amphitheatre will 
open June 4 with Anne Murray. At- 
tractions already signed for the 
series include Donna Summer, 
Barry Manilow, Asia, Bob Seger, 
Paul Anka, Wayne Newton, Bette 
Midler and Santana. Patrons can 
buy series tickets, based on MOR- 
style, soft and hard rock artists, and 
individual ticket prices will average 
roughly $13. 

Although management at Can- 
ada's Wonderland, the massive 
amusement park in which the new 
theatre is situated, downplayed the 
competitive aspect of the ambitious 
concert series, the addition of Ne- 
derlander in the market will mean 
that there will be a major concert at- 
traction virtually every night in the 
Toronto area this summer. 

While there are few indoor shows 
at Maple Leaf Gardens and only a 

handful of large outdoor shows at 
the Canadian National Exhibition, 
Kingswood Music Theatre will be 
vying for the consumer dollar with 
Ontario Place. the govern ment- 
owned recreation complex on a 
man -made island in the Toronto 
lakeshore. Ticket prices there are 
part of the admission, which is less 
than $4. 

The entrance of Nederlander into 

the once -closed Toronto market had 
been rumored for some months. It is 

expected he will also conduct some 
projects with Gary Topp and Gary 
Cormier, the two new music promot- 
ers responsible for helping to break 
such acts as the Police into the Cana- 
dian and North American markets. 

Meanwhile, CPI, the largest Ca- 
nadian promoter, announced a ma- 
jor reunion project for the Guess 
Who. Burton Cummings, Randy 
Bachman, Jim Kale and Garry Pe- 
terson will reform at the renovated 
Canadian National Exhibition 
bandshell, an amphitheatre with a 
capacity of 20,000 seats that has 
scheduled a number of shows this 
summer. 

The Guess Who will perform June 
28 and 29. A double -live disk and a 
film, possibly for pay -tv, will result. 

periods and had to revert to imple- 
menting more tried and true mate- 
rial. "The economic times are not 
great," he said. 

Doug Chappell, vice president of 
promotion for A &M Records of 
Canada, told the panel that Cana- 
dian content regulations have in ef- 
fect reduced the role of outside con- 
sultants because trends elsewhere 
weren't as important. "The ears took 
precedent over what the eyes were 
seeing" in trade magazines and for- 
eign sales figures, Chappell said. 

Although the Canadian Radio - 
Television & Telecommunications 
Commission took a lot of abuse at 
the gathering from all sides of the ra- 
dio industry, Gary Slaight, vice pres- 
ident and general manager of CILQ- 
FM, said regulation "has forced us 
to program intelligent talk program- 
ming." Steve Smith of The Album 
Network in Los Angeles said de- 
regulation brought on "kneejerk" 
reactions to dump public affairs pro- 
gramming in the U.S. 

While American programmers 
"have a bit more respect" for Cana- 
dian stations than they used to, they 
still don't have the presence of mind 
to sense Canadian breakouts and act 
on them, Smith said. "I think they're 
frankly ignorant" of Canada, he 
maintained. 

The new technology session fea- 
tured demonstrations of Telidon 
technology using the Canadian In- 
dependent Record Production 
Assn.'s Canadian Record Catalog, a 
video jukebox, several electronic in- 
struments and a Sony of Canada 
demonstration of Compact Discs. 

Sony executives predict Canadian 
sales of 4,000 CD units this year in 
Canada. An initial April 1 shipment 
of a few hundred sold out the first 
day. Market projections call for 
15,000 units next year and a 
doubling each year after that. A 
lower- priced unit -and competition 
from other manufacturers -will fol- 
low soon. 

Bernard DiMatteo, president of 
CBS Records Canada, said the costs 
of software will come down quickly 
as North American manufacturers 
spring up within the next year. 

Awards Sweep 

For Chilliwack 
VANCOUVER -Chilliwack won 

the outstanding group, album, pro- 
ducers, songwriters. guitarist and 
bassist awards in a virtual sweep of 
the third annual West Coast Music 
Awards March 27. The Vancouver 
band took honors for "Opus X," 
while band members Brian Mac- 
Leod and Bill Henderson were 
named producers and songwriters of 
the year. MacLeod and Ab Bryant 
were also named guitarist and bas- 
sist of the year respectively. 

FRIENDS, ROMANS, BOW WOW WOW -J.D. Roberts, right, host of Toronto's 
CITY -TV New Music" show, chats with members of the RCA group Bow 
Wow Wow, dressed in toga attire during a promotional appearance in support 
of their current LP, When The Going Gets Tough The Tough Get Going." 
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News 
Retailers Tell Of Experiences 
In The World Of Video Games 

By EARL PAIGE 

MIAMI BEACH -The record/ 
tape retailer is learning how to play 
with video games. This came out in 
one of the longest (and most rambl- 
ing) sessions at NARM Wednesday 
(13), which found industry veteran 

Amos Heilicher 
taking a mike in 
the audience 
and issuing a 
dire warning to 

NARM 
Report 
retailers. 

"Be cautious," the longtime 
recording industry leader told the 
audience as he identified his current 
business in coin- operated games. 
"We see the arcade games business 
slipping. We're looking for games 
that can't be copied on television. 
The hottest game right now is 
Checks, which is like a football game 
that can't be converted to video. The 
arcade manufacturers release a 
game, and then the bastards are out 
on the street in a week pushing ev- 
eryone to go home and play the 
game." 

Declaring that his heart is still 
with the music business, Heilicher 
went on, "We have seen the record 
business bottom out. It's on the way 
back if everybody works together." 

Earlier in the session, panelist 
Alan Levenson, Turtles Records & 
Tapes, had said that advertising 
video games is not as vital in retail 
because video game manufacturers 
advertise to aggressively. "They're 
on the World Series," he pointed 
out. 

Panelists Ned Berndt of three -unit 
Q Records & Tapes in Florida; 
Mary Ann Levitt of 24 -unit The 
Record Shop, Edina, Minn.; Mitch 
Perliss of 28 -unit Music Plus, Los 
Angeles, with one video specialty 
store and another opening soon; and 
Levenson of 26 -unit Turtles all of- 
fered myriad hints on how to ap- 
proach games. 

Moderator Jim McCullaugh, edi- 
tor of Software Merchandising, set 
the stage with growth projections, 
noting video games' growth from 
400,000 machines in 1979 to an esti- 

mated eight million this year "and 
maybe 15 -20 million, depending on 
who you talk to." He said he sees 
software approaching $2 billion 
soon with 300 extant titles -a volume 
of inventory that seemed to concern 
many delegates. 

Panelists referred frequently to 
advertising allowances. All four re- 
tailer speakers indicated that many 
distributors service retailers who do 
not use up the ad allowance dollars, 
which end up with record /tape 
stores. 

All four retailers on the panel re- 
vealed different approaches to 
games. On accessories, for example, 
Levitt has just started stocking joy- 
sticks in the past two weeks. Leven- 
son, on the other hand, noted that 
accessories do so well for him that 
Discwasher presented an award this 
year to Camelot Enterprises. "That 
may be where the profit is," said 
Berndt, but Perliss mentioned that 
store clerks must be encouraged to 
push for purchases. 

Opinions on renting games were 
also divergent. Tom Keenan of Ev- 
erybody's Records, Tapes & Video, 
Portland, Ore., said from the au- 
dience that 60% of those who rent 
games wind up purchasing. But 
Berndt said his stores had tried 
renting prerecorded video and 
found the logistics "impossible." 
Levenson added, "The paperwork, 
the keeping up, just finds us not in- 
terested." Perliss and Levitt both 
nixed rental, with Levitt noting that 
her chain is mall- oriented anyway. 

As for the volume for video 
games, three estimates were fairly 
close: 4% for Levitt, 5% for Berndt, 
7 % -8% for Perliss. Levenson was 
unable to offer a figure. 

Positioning against competition 
was characterized by Perliss as pri- 
marily the desire "not to compete 
with price, having the product early 
and offering some kind of service. 
Our clerks know the games. It's not 
like at Toys R Us." Levenson 
stressed spread: "We have the in- 
ventory whereas Kmart is out of ti- 
tles so often. But we discount. We 
have the image of offering a nice 
price." 

Classical Sales Seen 
By IRV LICHTMAN 

MIAMI BEACH -Although clas- 
sical recordings are on the sales up- 
beat, led by the surge of budget cas- 
settes, a warning has been sounded 
to retailers that trouble lies ahead if 
front -line product is neglected. 

Such a good 
news -bad news 
view was ex- 
pressed by label 
executives at a 

classical meeting here Tuesday (13), 
helmed by Ira Moss, president of 
Moss Music Group, whose company 
came in for high praise for its suc- 
cessful line of Allegro budget cas- 
settes. Other panelists included John 
Harper, vice president of sales and 
marketing at PolyGram Classics; Ir- 
win Katz, director of marketing for 
RCA Red Seal; Stu Schwartz, presi- 
dent of Harmony Hut; Lou Garrett, 
record /tape buyer at the 138 -store 
Camelot /Grapevine chain; and 
Stan Gorman, sales chief of the 32- 
store Tower. 

Moss started the meet attired in a 
tuxedo, but to indicate that classical 
music was really the "most popular 
music of all" he shed his coat, 
bow -tie and shirt to reveal a Moss 

NARM 
Report 

Music Group T- shirt. 
"There's been a total change by 

everybody," Moss stated, noting that 
1982 was a vital growth year for the 
classical business. He predicted that 
in four years classical music sales in 
the U.S. would approach 10 % -14% 
of sales, the current level in foreign 
markets. He said retail handling of 
inventory would increase from 
about 1,500 stores today to 10,000- 
15,000. 

But RCA's Katz touched off com- 
ment on the need for retailers to pay 
attention to full -line product, citing 
this inventory as the "life blood of 
the business," which is "extra impor- 
tant to us." 

PolyGram's Harper added a more 
fearful note: that unit sales of front- 
line goods at PolyGram have "fallen 
considerably on top price. You (the 
retailer) must be aware that you 
must position this type of product so 
you can achieve the right mix and 
look." 

Harper questioned just- released 
RIAA figures showing a 6% share of 
the market for classical music in 
1982, suggesting that the increase 
from 1981's 41/2% was inflated by the 
success of RCA's "Hooked On Clas- 
sics" series. "This." he said, "distorts 

Varied opinions were given on 
carrying hardware. Berndt noted 
that while discounters "were blast- 
ing out games at $79," Q stores stuck 
to $169 and $179 all through the 
Christmas season. Perliss indicated 
that Music Plus basically gave away 
games, but that the motive was to 
stimulate software sales. 

On the subject of in -store demon- 
stration, Levenson remarked that 
while Russ Solomon of Tower Rec- 
ords wanted kids to hang around 
playing games, he didn't. "We un- 
wrap it, and then the customers say 
they want a wrapped copy, and we 
end up saying we just opened this to 
demonstrate it." 

All panelists said they liked print 
advertising, though Berndt said a 
flyer in the fourth quarter "pro- 
duced phenomenal results. I went by 
the store at 9 a.m. and saw the line. 
We open at 10. I said to myself, I'll 
be out of stock. I saw the flyers in 
their hands." 

Where to display? This question 
ignited long and varied responses. 
Berndt tickled many in the audience 
by saying that, prior to Christmas, 
one game cartridge accidentally fell 
off a shelf into a greeting card rack. 
"This gave us an idea. We're using 
Sensormatic soft tags. We have the 
hot titles behind the counter but the 
older ones in a spin rack where they 
can be examined." 

Perliss said that, in four stores 
where open display was initiated, 
volume doubled. "We shrink wrap, 
so there's no empties found around 
the place with the cartridge going 
out the door in peoples' pockets. We 
find no greater shrinkage in these 
stores." 

Age demographics are changing 
sometimes radically, as stores move 
more into non -music home enter- 
tainment. "We find down from 18 

years old decreasing and up from 34 
increasing," Berndt said. 

Levenson, who noted how games 
have changed Turtle's logo identity, 
harked back to the company's be- 
ginnings two years ago at CES: "I 
saw this Atari exhibit and people 
begging to be sold. You couldn't get 
near the exhibit." 

PROMOTING PIRATES AND POETS -Tony Martell, right, vice president and 
general manager of the CBS Associated Labels, reviews promotional photo- 
graphs with Bertie Higgins, whose new LP, "Pirates And Poets," is the Kat 
Family label's latest release. Kat Family prexy Joel Katz and Don Dempsey, 
E /P /A's senior vice president and general manager, provide additional input. 

Gortikov Has A Word 
For Record Rental 

MIAMI BEACH -Stan Gortikov, president of the Recording Industry 
Assn. of America (RIAA), launched a hard -hitting attack on record rental 
at NARM here Tuesday (12). Responding to earlier remarks that it serves a 

benefit as a consumer preview, Gortikov said he had one word for that no- 
tion. He used the same expletive a few minutes later: "Home taping seemed 
to be described here yesterday as a minor annoyance. I say that's bullshit, 
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too. 
Some of Gortikov's spark related to a previous de- 

scription by Tower Records' Russ Solomon. Solomon 
had said, "Blank tape is a lot like 'Hamburger 
Helper'." 

In urging record retailers to be assertive and creative in lobbying for 
House bill H.R. 1027 and Senate bill S.32, Gortkov cataloged what he 
called a "parasitic practice." He claimed that the ratio of home taping is 

now "one to one" for every piece of product sold. Noting that 1,600 rental 
stores are known of in Japan, affecting 20% of prerecorded music volume, 
he described rental as a "ticking time bomb." He said RIAA has identified 
248 U.S. shops that rent records "and our data is incomplete." 

Even if contacting local Congressmen might be "embarrassing, awk- 
ward, inconvenient, intimidating," Gortikov said, "So what? There are no 
ifs, maybes or mananas. There is no Santa Claus or tooth fairy to help you 
this time." 

In conjunction with NARM, he said, RIAA has prepared two pamphlets 
to assist dealers in lobbying for rental prohibition. One describes the threat, 
the other tells how to take action. 

Letters to representatives and Senators are not enough, Gortikov said, 
urging retailers to "go en masse" to visit representatives' local offices. "We 
need a massive phalanx attacking this problem," he concluded. 

Rising, But Dealer Caution Urged 
the figures somewhat. Overall unit 
sales are down. We have some seri- 
ous problems. We need to see more 
stores dedicated to classical product 
from low -end to top -end and to take 
a hard look at how it's merchandised 
and displayed." 

All the retail representatives make 
classical product a strong feature of 
their outlets. Harmony Hut's 
Schwartz noted that in stores where 
knowledgeable sales help had been 
recruited, classical sales reached lev- 
els of 14% of volume, compared to 
4% in other outlets. "We'll be ex- 
panding this expertise and look for a 
15% to 20% share in the coming 
year," he said. 

Camelot /Grapevine's Garrett, 
noting that the chain feels that mer- 
chandising techniques that work in 
pop can similarly impact on classi- 
cal, agreed with Schwartz' view that 
"serious classical buyers have devel- 
oped from the budget field." 

Tower's Gorman suggested that 
retailers "make sure your customer 
sees his selections in the store. Show 
you can open -display budget tape." 
Gorman also called for greater 
standardization of multiple classical 
tape releases. 

On the issue of packaging of the 

forthcoming Compact Disc, Harper 
said: "Let's offer standardized pack- 
aging for CD. If there's a 60% to 70% 
consensus, let's do it." Harper said 
that there was an opportunity to 
"take the problems in other configu- 
ration packaging and correct them 
with CD." 

In breaking down sales of cas- 
settes vs. LPs, both Harper and Moss 
offered statistics for their own oper- 
ations. PolyGram's 1982 patterns 
were: top -price, 20/80 LP over cas- 
sette; medium price, 35/65; budget, 
60/40. Overall, LPs led by 70/30. 
Moss gave an overall figure of 70% 
in favor of cassettes over LP. 

In a section addressed to corn - 
ments from the floor, semi -retired 
Martin Spector of the Spec's chain, 
long involved in classical sales, took 
RCA Red Seal to task for its "cycle"- 
purchase policy on catalog. Katz 
said the policy is undergoing a 
change to a daily order procedure, 
later hinting that many catalog titles 
are to be reduced to $5.98 list. 

Gianfranco Ruballe, president of 
PolyGram Classics, returned to the 
front -line theme by declaring that 
"budget growth could be the kiss of 
death if we don't sell top -price." 

Harmony Hut's Clyde McElverne 
said that, in order to sell front -line, 
"I need terms. Manufacturers 
should look into it. Front -line is one 
hell of an investment, especially 
when the product just sits there." 

Merchandiser Art Gellis termed 
one of the biggest label mistakes the 
selling of classical music as "clas- 
sical." "It's music. Merchandise mu- 
sic as music and you'll sell more 
classics. If you separate them, you'll 
never grow," he said. 

Spector said he "learned some- 
thing this morning" about a pop -ori- 
ented view of classical product. 

Jim Rose of Rose Records said 
that "a good part of what we sell is 
catalog, in ones and twos throughout 
the year. It's important to know what 
kind of programs we can get for 
catalog sales." PolyGram's Harper 
replied that "we give a lot of things - 
discounts, generous ones at that - 
and dating." Moss added, "Price 
and terms are not the only consider- 
ation." 

Moss, one of the backers of the 
recently formed Classical Music 
Assn., reported that a one -hour pro- 
gram of recent classical Grammy 
winners is envisioned for exposure 
on National Public Radio. 
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News 
MTV Reports Latest Research Moran Concedes Pickwick 
Video Music Channel's Consumer Influence Reinforced Getting Out Of Distribution 

By 'ADAM WHITE 

MIAMI BEACH -Further evi- 
dence of MTV's influence on con- 
sumer record and tape purchases 
was presented to NARM delegates 
Monday (I1) by John Sykes, direc- 
tor of programming for the Warner 

Amex 24 -hour 
video music 
channel. He 
presented a 
summary of 

findings from the most recent au- 
dience research conducted on 
MTV's behalf by the Nielsen com- 
pany drawn from telephone inter- 
views Feb 11 -18 among 1,296 chan- 
nel subscribers age 12 -plus in San 
Antonio, Tex., Charleston, S.C. and 
Arapahoe Country, Colo. 

Almost four out of every 10 
MTV viewers age 12 -34 said that the 
service is a "very important" in- 
fluence in their record- buying deci- 
sions, according to Nielsen. MTV 
leads all other sources, including ra- 
dio (32% to MTV's 38 %), concerts 
(31 %) and broadcast tv (20%). 

About two-thirds (63 %) of MTV 
viewers age 12 -34 said that watching 

NARM 
Report 

MTV has already played a role in 
their record purchase decisions. 

While a majority (88 %) of MTV 
viewers age 12 -34 reportedly pur- 
chased at least one album during the 
past year, almost three -quarters of 
these buyers (70 %) said that MTV 
exposure influenced some of their 
purchases. 

More than one -third (41 %) of 
those surveyed who have bought an 
LP during the past 12 months said 
that they buy more albums now than 
before they had MTV. 

Eighty -one percent of those 
polled cited MTV as a provider of 
their first exposure to new music. 

Sykes did not address the subject 
of MTV's specific programming ap- 
proach or format, nor did he offer 
details of ongoing viewer reaction to 
that programming. He did, however, 
suggest that "much of radio and 
some of the other television sources 
that are now dabbling in music 
video" are primarily concerned with 
their own needs rather than those of 
the music industry, with which he 
said MTV shared common goals. 
"We have felt from the start that we 

could experience our strongest 
growth working together," Sykes 
stated. "We believe that if the music 
industry in general thrives, then so 
will its components." 

As evidence of that unity and goal 
sharing, the executive referenced the 
cross -promotions that are part of 
MTV's approach: contests involving 
artists whose labels have distributed 
entry blanks through retail, plus re- 
lated posters and ad slicks; label ex- 
periments with "as seen on MTV" 
graphics on specific record releases; 
in -store point -of- purchase drives, 
involving labels and merchandisers; 
the use of NARM "Gift Of Music" 
promotion spots; and a "world pre- 
miere" ploy with new releases, to 
create consumer anticipation and 
excitement. 

Sykes noted, "We must continue 
to cross -promote both nationally 
and with your local MTV cable affil- 
iates." His concluding remarks to the 
NARM delegates: "You've put 
MTV into the record outlets and en- 
couraged artists to step up to video - 
and we've helped bring the excite- 
ment back into rock'n'roll music. 
Let's keep it going." 

Los Angeles is targeted as the next "Gift Of 

Music" test city this summer, delegates heard. 

"It's a hotbed of retailers who merchandise," 
said John Marmaduke, who made the announce- 

ment. ... For NARM's second "Discover 
Grammy Music" push next year, a national 

sweepstakes contest was suggested by Lou Fo- 

gelman, with retail store tie -ins. Also in the 

works is a joint CBS /NARM /NARAS logo. And 

expect a Country Music Assn. push by NARM 

this fall. 
Although the Monday morning business ses- 

sions made use of a full -penny motif, manufac- 
turers have yet to OK such a contribution (based 

on per album shipped net) to "Gift Of Music." 
Before entering the session, delegates were 

given a card with a shiny penny to participate in 

a raffle -of a gold penny. Get the hint? In the 

same association kickoff presentation, Mu- 

sicland's Jack Eugster voted in favor of 6- by 6- 

inch packaging of the Compact Disc, while John 

Marmaduke favored the same for cassettes. 

Advance word from CBS and WEA execs of 

good first quarter financial reports was a con- 

crete tonic to formal NARM speaker statements 
that business was on the mend.... On the CD 

front: conventioneers wondered about that 

NARM Briefs 
somewhat somber- sounding chamber music 
group at Monday's (11) opening business ses- 

sion until PolyGram's Hans Gout gave a CD up- 

date and the audience learned when he spoke 

that music they thought was coming from the 
musicians was actually a CD recording.... The 

PolyGram CD suite demonstration was a lure in 

itself, and the company raffled off a CD player 
for those who came up with an invitation card. 
Incoming NARM president Lou Fogelman re- 

ceived the millionth pressing of a CD disk from 

PolyGram's John Harper. Luciano Pavarotti's 

"Arias" album, it was autographed by Pavarotti 
himself with the notation: "To Lou, The Presi- 

dent: You're One In A Million." A Dutch com- 

pany, Berta, was offering CDs to importers at 

$9.07 for pop material, $10.50 for classical. De- 

livery within a month was promised. 

One liners: "You can tell we're suing, since I 

have nothing to say about it," said one promi- 
nent indie distributor after a question was 

posed about whether his company was going to 

sue over the loss of Arista Records.... Lou Den- 
nis, Warner Bros. sales VP, suggests an industry 
slogan: "Buy Tapes With Music." ... RCA's Joe 

Mansfield on a retailer's low- balling of front -line 
product: "He figures it'll be a cutout in 15 years, 

MERCHANDISER OF THE YEAR 

Elroy Enterprises Honored 
MIAMI BEACH -Elroy Enterprises, parent of the Record World /TSS 

chain, has won NARM's 1982 merchandiser of the year award. 
Voted by members of NARM's manufacturer's advisory committee, the 

award recognized the chain's involvement with artist development and 
awareness of new releases; cooperation with manufacturers' and distribu- 
tors' merchandising programs; fiscal responsibility; training and quality of 
personnel; and tie -ins with national music television shows and concert 
tours. 

Camelot Music, which won the award in 1980 and 1981, was not entered 
in this year's competition. The advisory committee ruled this year that a 
company that wins the award two consecutive times is eligible for a third 
straight title. 

The fourth annual "Gift Of Music" advertising awards were also 
presented at the convention. Bad Records of Detroit won for best individ- 
ual television ad; the Sam Goody chain won for best overall "Gift Giving" 
television campaign; Venture Stores, racked by Lieberman Enterprises, 
won for best television commercial among racks; and Spec's Music of 
Miami was recognized for the most creative radio spot incorporating the 
"Gift" slogan. 

The award for the best radio advertising promoting the campaign went 
to Camelot Music. Kmart, racked by Pickwick Distribution, won for best 
rack radio spots; Record Bar in Durham, N.C. was cited as the outstanding 
single newspaper ad; Budget Records & Tapes, Denver, won for its series of 
newspaper ads; and Sound /Video Unlimited, Skokie, Ill., was cited for 
best one -stop newspaper advertising award. 

The Great American Music and Wax Museum stores in Minneapolis 
were also recognized for their consistent emphasis of the "Gift" campaign 
in television, radio and print ads during 1982. 

so he's price averaging." ... After Harold Oki 

now noted that keynoter Russ Solomon had 

started in the business as a racker, Solomon re- 

plied: "He didn't tell you I went broke in the 

rackjobbing business." ... Martin Spector of 

Spec's Records in sharp criticism of classical la- 

bel policies: "I'm not on hold, so they can't 

bother me." 

Album Graphics' Gary Mankoff helms the in- 

troduction next month of a new Chu -Bops 

series: 11 Rolling Stones albums. Also due is a 

mate for the Pop Folio series called Pop Note- 

books.... David Geffen opened the convention 

floor to questions after his keynote address. The 

first poser: how to get four tickets to "Cats." ... 
John Sykes of MTV had programming piped into 

the Fountainebleau for awhile on Sunday, but 

said "non- NARM" guests objected because they 

could not view "60 Minutes." MTV was back on 

Monday.... For the second year in a row, the 

Academy Awards competed with a NARM func- 

tion. This year it was the Scholarship Awards 

dinner: last year, the big banquet final suffered. 

Labels Sued By 
Schwartz Bros. 

Continued from page I 
implies, however, that RCA could 
be subject to a claim if the company 
does not reverse its dictum that 
Arista returns flow through the la- 
bel's former independent distribu- 
tors. 

The suit asserts that RCA has 
placed itself in a position of "sub- 
stantial domination and control" 
over Arista by purchasing a half in- 
terest in the label from its German 
parent company, Bertelsmann. 
Should the court conclude that 
Arista terminated the contract law- 
fully, Schwartz Bros. has asked the 
court to rule that RCA assume re- 
sponsibility for the return of Arista 
merchandise. 

The complaint, prepared by 
Arent, Fox, Kintner, Plotkin & 
Kahn in Washington, also seeks 
court costs, attorneys fees and inter- 
est on money lost since the time of 
the alleged breach. 

Arista attorney Robert Sugarman 
of Weil, Gotshal & Manges in New 
York says that the suit is "without 
merit." "Arista vigorously disputes 
the allegation that there was a 
formal contract as alleged by 
Schwartz," he maintains. An RCA 
Records spokesman declined to 
comment. 

Continued from page 1 

of its facilities would take place. 
Moran said that a letter had al- 

ready gone out to labels served by 
the Minneapolis -based firm, advis- 
ing them to secure alternative inde- 
pendent distribution for their prod- 
uct in those areas served by 
Pickwick. The letter, he said, stressed 
Pickwick's willingness to work with 
them in quickly transferring inven- 
tory to the new distributor and to 
amiably work out credit balances 
due either to Pickwick or to the label. 

A similar type of letter, he stated, 
will go out before the end of the 
week, assuring Pickwick customers 
of the same willingness to work out 
final settlements. 

Starting Tuesday (12), Moran said 
Pickwick closed his Atlanta, Dallas, 
Minneapolis and Los Angeles stock- 
ing warehouses and the satellite 
Miami sales office over the course of 
last week. Jack Bernstein, vice presi- 
dent of the distribution area, will re- 
main with Pickwick indefinitely to 
oversee proper execution of the 
shutdown, Moran added. 

At presstime, it appeared that MS 
Distributing's Johnny Salstone and 
Tony Dalesandro were certain to 
open as quickly as possible in At- 
lanta. The longtime Chicago distri- 
bution pair said they had not as yet 
secured an Atlanta warehousing lo- 
cation, but that such a lease would 
be negotiated quickly. They empha- 
sized that, as Pickwick did in At- 
lanta, they will serve Miami with a 
sales office. Dalesandro stated that 

Important Pact 
NEW YORK -The "Antarctica - 

New Music From Antarctica, Vol. 1" 
album featuring avant garde New 
York artists such as Peter Gordon, 
Love Of Life Orchestra, Jill Kroe- 
sen, Ned Sublette and Rhys Chat- 
ham will be available exclusively 
through Important Record Distribu- 
tors of Jamaica, N.Y. List is $8.98. 

he had Motown and Boardwalk in 
his pocket for the two areas and 
would have a more complete list of 
additional labels over the next 10 
days. 

Dick Sherman of Motown said 
calls to label president Jay Lasker 
indicated that Motown will also be 
distributing other indie labels via its 
newly -established branch operation 
in Los Angeles (Billboard, April 19). 
Motown is reviving the name of its 
one -time branch setup- Together- 
for the Los Angeles unit. 

Neither MS nor the Motown 
branch has made any definite execu- 
tive appointments for key posts in 
the areas. 

MCA Distrib, 
Rocshire Pact 

LOS ANGELES -MCA Dis- 
tributing and Rocshire Records, the 
Southern California label combine 
headed by Gary Davis, have entered 
into a distribution pact for the U.S. 
and Canada. The deal brings prod- 
uct from Rocshire itself and two sub- 
sidiary lines, X and High Velocity, 
under the MCA umbrella. 

Although the agreement covers all 
sales and distribution for the three 
labels, Davis will continue to oper- 
ate an independent marketing and 
promotion team on an in -house 
basis. The MCA tie is thus not struc- 
tured along the some joint label lines 
as those in effect for new rock labels 
Slash and 415 in their respective af- 
filiations with Warner Bros. and Co- 
lumbia. 

Acts signed to Rocshire include 
Michael Wynn, Maxine Watta, 
Caryo and Abrupt Edge. On the X 
label, headed by Peter Hauke, are 
Suzi Andrews, Yellow Power and 
Tony Carey. Lost Cause, Din and 
Norm Norman are among the acts 
signed to High Velocity, run by Bob 
Heinlein and Kenny Kaine. 

RECORDS CASSETTES 
We press 7" and 12 
records 

White, blue, and 
black 12" jackets 
always in stock 

High speed 
duplication 
saves you 

money 
Custom loaded blanks 

Apex 
label 

printing 
on cassette 

SEND FOR OUR FREE PRICE LIST 

Philadelphia Plant 
925 North 3rd Street, Philadelphia, Pa. 19123 

(215) MA-7-2277/(212) 966-3185 
Washington, DC area (301) 340 -6280 
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News 
Bright Future Predicted For CD New Opportunities 
PolyGram's Gout Cites Figures On European Launch 

Continued from page 3 

While he said a "first class digital 
recording is the best possible prop- 
osition," he added that it had be- 
come "quite clear that a perfect 
analog recording can give a better 

end result on Compact Disc than a 
mediocre digital one. Which is very 
positive, because we shall be able to 
use tens of thousands of fine analog 
recordings from our back catalogs." 

As for the upcoming U.S. launch, 

SUGAR BABIES -PolyGram promotion executives George Meier, lett, Jim So- 
tet and Bob Edson convene at Sugar Bush in Vermont, where honchos from 

the label gathered to map promotion plans for new product. 

Gout said demand would also out- 
strip supply because "we could not 
construct a Compact Disc factory on 
dreams. We shall have the choice be- 
tween a negative attitude, seeing 
only the problems, or a positive one: 
accepting the challenge to think out 
and organize the best possible intro- 
duction strategy." Gout predicted 
success in the U.S. similar to that in 
Japan -where CD was launched last 
October -and Europe. 

Gout, who reported that in Japan 
35,000 players and about 300,000 
CDs had been purchased from Oc- 
tober through December, said that 
one million CDs were manufactured 
in PolyGram's factory in Hanover, 
Germany, in a period of less than 
nine months, a yield far ahead of 
projection. This was accomplished, 
he added, with a return rate of de- 
fective CDs of .3 %. 

Gout concluded his talk with per- 
haps the first humorous CD tale to 
make the rounds: In The Hague in 
Holland, a leading hardware and 
software dealer was broken into a 
few days after the CD launch. The 
burglar did not help himself to any- 
thing other than the dealer's one CD 
player and all the available Com- 
pact Discs. IRV LICHTMAN 

Solomon's Wisdom: Music Power 
Continued from-page 3 

as well. "That's called effective mer- 
chandising," he emphasized. "No 
matter how large or small the record 
store or record label is, we all have 
the capacity and responsibility to 
upsell ... to sell the customer more 
than the hit ... more than just what 
they came in to buy." Solomon said 
that the methods by which this can 
be achieved were price, displays, 
playing the "right kind of music" in 
the store and having the "right rec- 
ords and having informed clerks be- 
hind the counter." 

Solomon termed home taping and 
record rentals among "some of the 
excuses that record executives and 
media mavens have offered to de- 
scribe our long- rumored demise." 

"Are people buying blank tape? 
Sure they are. Let 'em. Blank tape is 
a lot like `Hamburger Helper.' With 
a cassette player in every car these 
days, music lovers have another 
mouth to feed. Blank gives the aver- 
age customer a little help in keeping 
up with music. Would you rather see 
someone buy a record and a cassette 
of the same title or two different rec- 
ords and a blank tape that enables 
them to play both of them in their 
car or their Walkman? I think the 

Bubbling Under The 

HOST 100 
101 -ATOMIC DOG, George Clinton, Capitol 

5201 

102 -TONIGHT, The Whispers, Solar 7 -69842 

(Elektra) 

103 -CANDY GIRL, New Edition, Streetwise 

2208 

104 -1 JUST GOTTA HAVE YOU, Kashif, Arista 

1042 

105 -I CONFESS, The English Beat, I R.S. 70032 

(A&M) 

106 -TWISTING BY THE POOL, Dire Straits, 

Warner Bros. 7 -29706 

107 -OUR HOUSE, Madness, Geffen 7-29668 

(Warner Bros.) 

108 -DON'T RUN, K.C. and the Sunshine Band, 

Epic 34 -03688 

109 -WHERE EVERYBODY KNOWS YOUR NAME, 

Gary Portnoy, Applause 106 

110 -I LOVE L.A., Randy Newman, Warner Bros. 

129687 

two different records is a better deal, 
quite frankly." 

On record rental, Solomon said 
the "so- called" problem could never 
hold up in becoming a "truly big 
thing," unless "the price of records got 
to be so high it would be worth it to 
tape. At this time, if you figure $1.50 
for a rental record and $3 or $4 
bucks for a decent quality 90- minute 
tape, two trips to the store -you've 
got to bring it back -and the time it 
takes to record the thing, you don't 
save much. How many people really 
will continue to do that for very 
long? Right now, it's simply not 
worth the time and effort." 

Solomon lauded manufacturers 
for their marketing of the 12 -inch 
single and "mini" LP and for having 
the "courage" to market $5.98 and 
$6.98 catalog. As for the 12 -inch 
single and "mini" LP, Solomon said 
that the former responded to a need 
for a dance music with "high dy- 
namics and reasonable price," while 
the latter represented "an econom- 
ical way to get the customer ac- 
quainted with new music." 

The digital Compact Disc came in 
for high praise from Solomon: "It's 
going to revolutionize our entire in- 
dustry. Within a few years, we're not 
going to have any 12 inch vinyl to 
worry about. We're going to have a 
record that has a sound on it that is 
so alive ... and so real that people 
are going to think they are in the 

Bubbling Under The 

Top LPs 
201 -SPARKS, In Outer Space, Atlantic 80055 
202 -NILE RODGERS, Adventures in the Land of 

the Good Groove, Mirage 90073 (Atco) 

203 -BJ. THOMAS, New Looks, Columbia FC 

38561 

204 -KIX, Cool Kids, Atlantic 80056 

205 -THE MEMBERS, Uprhythm Downbeat, 

Arista AL 6605 

206 -MICHAEL BOLTON, Michael Bolton, Co- 

lumbia BFM 38587 

207 -DIVINYLS, Desperate, Epic BFV 41404 

208 -LE ROUX, So Fired Up, RCA AFLI 4510 

209 -SOUNDTRACK, Gandhi, RCA ABL1.4557 

210 -OZONE, Glasses, Motown 6037 ML 

same room with the artist that's play- 
ing the music. That's going to be 
something else." 

Solomon concluded by declaring: 
"The best news of all is that the con- 
sumer's love affair with music is 
alive." 

Two Sessions 
On Management 

Continued from page 12 

focusing on behavior more than 
anything else. 

The eight steps to successful inter- 
action, Burns said, are as follows: 
Make friends, ask "What are you 
doing ?," ask "How is it working ?," 
make a plan, get a commitment to 
follow that plan, accept no excuses, 
allow reasonable consequences, and 
never give up. 

Klemm, resembling a Southern 
preacher with his yellow tie, match- 
ing rose in his lapel, and high -fired 
speaking technique, told attendees 
at his motivation seminar that "Our 
biggest obstacle is our fear of prais- 
ing people." In order to properly 
motivate people, he said, they must 
be provided with an environment 
that encourages training and self - 
motivation by setting goals, but also 
giving in to what they want most 
from their jobs. 

"We can't control the other fac- 
tors -other stations, the weather, our 
signal -so why worry about it? The 
only thing we can control is our- 
selves." 

In a nutshell, Klemm said, moti- 
vation is influencing the behavior of 
others, and influencing behavior can 
be accomplished through a variety 
of means: contest money, praise, 
and letting them participate, to a de- 
gree, in the management process. 

Klemm thus espoused a manage- 
ment theory that was developed 
years ago in Japan and has recently 
taken other industries by storm. Bas- 
ically, it incorporates circular deci- 
sion- making groups in which every- 
one has a certain amount of input, 
and also stresses job flexibility and 
even interchangeability to relieve te- 
dium and make even the dullest jobs 
more interesting. 

Stressed At Sessions 
Continued from page 3 

group as a consumer category was 
up 5 %, in the 1980 -82 summary, 
while under -25 slipped 4%. 

Although there are more female 
buyers, males are the "heavy users," 
purchasing over half of all prere- 
corded music. Whites as another 
demographic segment account for 
90% of purchases. The South ac- 
counts for one in every three music 
purchases. One in every four record- 
ings purchased now is a gift item, 
with LPs favored 55% by gift buyers 
compared to 28% for cassettes. 

The theme of cassettes was high- 
lighted again in the presentation by 
Mickey Kapp of Warner Special 
Products and Dr. Susan Middlestadt 
of the Univ. of Illinois. The config- 
uration's role as a catalyst, both 
"bad guy" and "good guy," was 
focused on in a review of home tap- 
ing. 

Noting that retailers sell signifi- 
cant amounts of blank tape, Kapp 
presented a formula summarizing a 
1981 -82 home taping study. "The 
manufacturing took a bath of 
$5,955,000, as the figures show, but 
with blank tape sales subtracted, you 
retailers lost $3,750,000 at the cash 
register, too," he stated. 

"Dollars are up, units are down 
and the number of buyers are 
down," Middlestadt said. "We're 
losing the light and occasional 
buyer." 

Still another part of the cassette 
challenge is the healthy percentage 
of sales enjoyed by direct marketers. 
As a comparison, Middlestadt of- 
fered 84% as the LP's share at retail 
(16% via direct) and 68% for cassette 
(32% direct). Why does tape take a 
larger share of the direct business? 
"It's relatively easy when marking in 
a catalog that you want a cassette," 
she stated. 

Another statistic, equally chal- 
lenging, that Middlestadt offered: 
cassette purchasers in the store tend 
to buy fewer of other items. 

Middlestadt and Kapp pointed to 
the problem of cassette merchandis- 
ing. Middlestadt warned that cas- 
settes are "being overshipped" in 
terms of sell -through. 

A presentation by the retail advi- 
sory committee of tape- recorded re- 
marks on various subjects indicated 
a difference of opinion on the best 
size for cassette packaging. But there 
was agreement indicated on the 
need to have cassettes displayed 
where people can examine and buy 
them more readily. 

NARM's retail advisory com- 
mittee expressed opinions on a 
gamut of new product and merchan- 
dising opportunities. The hottest 
item may be yet to come, it was sug- 
gested: the Compact Disc. "It's go- 
ing to blow the consumer off his 
seat," noted Russ Solomon of Tower 
Records, although he admitted that 
the industry doesn't know the con- 

sumer response yet. "It's about time 
we had a product that is tingly and 
exciting. Compact Discs sound so 
real it's scary." 

More guarded opinions ranged 
from a statement by Musicland's 
Jack Eugster that CD represents the 
opportunity of a "replacement li- 
brary" to the consumer, to a predic- 
tion by Harold Schwartz of Har- 
mony Hut that the initial CD market 
may be the audiophile stores, "but in 
time they will be popularly priced." 

Of all non -music product re- 
viewed, video recordings provoked 
the most guarded opinions. Ann Le- 
vitte of Spec's (based locally) 
stressed the need for knowledgeable 
store personnel. Fred Traub of Mu- 
sicland emphasized that video spe- 
cialty stores succeed "because they 
have spread." Jim Greenwood of 
Licorice Pizza said his chain has 
made a commitment to recorded 
video. 

Video games came in for a wider 
range of opinion. "Very promising," 
said Bonk in predicting a 1983 peak 
and a 1984 "leveling off." Eugster 
said, "We're rather optimistic." Le- 
vitte predicted that games would 
stay in the record and tape store 
longer than anywhere else, and Mar - 
maduke said record and tape retail- 
ers understand the "high velocity" 
nature of video games that have a 
peak popularity life on "only about 
five to eight weeks. It's the same 
demographics. Games bring people 
into our stores." 

Rated totally healthy was blank 
tape, with Al Levinson of Turtles, 
Atlanta, stating that the category en- 
joys 7.5 % -8% of total store volume. 
Tom Keenan of Everybody's Rec- 
ords, Portland, put the figure be- 
tween 5 % -10 %. Jim Golden of 
Record Bar rated blank tape as 
"very important." Greenwood indi- 
cated that the real growth is to come 
as VCR penetration increases. "The 
gross dollars on a $10 sale amounts 
to a lot of money." 

Typical of the upbeat predictions 
was that of Jerry Adams of Har- 
mony House, who spoke of larger ra- 
dio playlists and the impact of MTV, 
and also joined others in extolling 
alternative merchandise. 

Alternative merchandise, whether 
it's called "lifestyle," "botique," "gift 
merchandise" or other phrases used 
to grapple with the diversity, seemed 
as dominant a topic as any merchan- 
dise category. 

But Solomon noted, "You can't 
just dabble in alternative merchan- 
dise." Greenwood emphasized the 
diversity of demographics for which 
alternative merchandise can be tar- 
geted. Levitte expressed the hope 
that more items can relate more 
directly to music, and Keenan drove 
home the point about higher gross 
margins. That was what the majority 
in the audience found most optimis- 
tic. 

ExecutiveTurntable 
Continued from page 4 

Marketing 
Marc Eiselman has joined Win Records & Video, Long Island City, N.Y., as 

a 12 -inch buyer. He held a similar post for MJS Entertainment there. 

Related Fields 
Harvey Cohen has been promoted to director of management information 

systems for Warner Amex Satellite Entertainment Company in New York.... 
Warner Amex Cable Communications in New York has named Bruce Randall 
director of research. ... Sam Schroeder has been appointed vice president of 
Prism Productions, Bala Cynwyd, Pa.... Buddy Lee Attractions in Nashville 
has hired Keith Ilinton and Jay Bell. ... Sundance Productions, Dallas, has 
named Nan Langdon director of communications services. ... Dr. William 
Hipp has been named dean of the School of Music at the Univ. of Miami. 
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/2°-7n Pop n`v 
STEVE MILLER BAND- Live!, Capitol ST- 12263. Produced 

by Steve Miller. A crack band, crisp production and singer/ 

guitarist Miller's own formidably seasoned stage presence 

make this trim 10 -song package of live hits an AOR natural, 

especially in the wake of the platinum -edged "Abracadabra." 
But whether those assets can enable the album to restore the 

once rosy blush to live LP futures could be ironically in- 

fluenced by two previous, successful Miller anthologies that 

between them cover the same material and then some. 

PATRICK SIMMONS- Arcade, Elektra 60225. Produced by 

John Ryan. Although his first solo album features a rotating 

cast of strong musicians, Simmons' long tenure as co- founder 

and mainstay of the Doobie Brothers endures in a generally 

satisfying extension of that band's work from the mid -'70s 

forward: percolating r &b and Latin rhythms, sleek pop vocal 

arrangements and flashes of leaner guitar rock all harken to 

the Doobies' best -known work. The songs include new Sim- 

mons originals (written with Chris Thompson and, in one in- 

stance, with Thompson and Michael McDonald) as well as as- 

tute covers of material from the Chi -Lites ( "Have You Seen 

Her "), Andy Fraser, and Huey Lewis and The News. 

SERGIO MENDES -A &M SP -4937. Produced by Sergio 

Mendes. Mendes returns to A &M after a disappointing run on 

Elektra /Asylum with a well -balanced mix of ballads and up- 

tempo Latin -tinged tracks. But there's been a change in the 

ballads, as those who have heard Mendes' Hot 100 single 

"Never Gonna Let You Go," can testify. The breezy, mellow 

ballad style of Mendes' Brasil '66 days has given way to a 

more intense pop /r &b sound, not unlike Quincy Jones' work 

with James Ingram. The album is rounded out by some up- 

tempo cuts with the black- oriented sizzle of Earth, Wind & 

Fire. 

\\9*/; 
Black 

NARADA MICHAEL WALDEN -Looking At You, Looking At Me, 

Atlantic 80058. Produced by Narada Michael Walden. Prodig- 

iously talented Walden finally gets untracked and on track 
with a brand new version of the Four Tops' "Reach Out" clas- 

sic. Not content simply to go for the sure thing, because the 

song's been covered enough, Walden packs it with his muscular 

dance /disco rhythms, reshaping it into his own musical event. 

All the rest is mostly original Walden, in other words, sheer 

talent. The title tune, plus "Burning Up" and an Angela Bofill 
duet, should spread the gospel to the chart tops. 

GEORGE DUKE -Guardian of the Light, Epic FE 38513. 
Produced by George Duke. Keyboardist /composer /producer 
Duke continues his relentless charge to soul supremacy in 

the '80s with this romantic musical fantasy featuring all the 

talent tricks in his r &b /funk /pop /electronic repertoire. 

Duke's production skills allow him to jump from slick pop to 

classical rock with ease, and behind the obvious conceptual 

planning that went into crafting this LP, Duke will light up 

the charts with "Light," "Born To Love You" and current 
single "Reach Out." A mighty performance by one of the 

surging talents in all pop music. 

MARTY ROBBINS -Some Memories Just Won't Die, Colum- 
bia FC 38603. Produced by Bob Montgomery. This aptly -ti- 
tled album contains eight new songs recorded just prior to 

Robbins' death in December, and marks the first time he had 

worked in the studio with Montgomery. The pairing was ob 
viously a creative one, judging from Robbins' strong perform- 

ance. Almost all the tracks are ballads that showcase his liq- 

uid vocals, and most deal with themes of love, although there 
is one Snuff Garrett -produced number, the title song from 

Clint Eastwood's "Honkytonk Man." 

DAVID ALLAN COE- Castles In The Sand, Columbia 
FC38535. Produced by Billy Sherrill. Heralded by the haunt- 
ing single release. "The Ride," this album could be Coe's 

most commercial one in years. The material is uniformly 
strong -even Coe's imitation of Bob Dylan's singing and writ- 
ing style in the title cut. Cheap Thrills" and "Missin' The Kid" 
are also strong contenders. Always a strong performer in con- 

cert. Coe transforms a lot of that power to vinyl here. 

STEPS AHEAD, Elektra /Musician 60168. Produced by 

Steps Ahead. Lyrical, elegantly swinging acoustic music from 
Michael Brecker (tenor), Peter Erskine (drums), Eddie Gomez 

(bass), Mike Mainieri (vibes) and newcomer Eliane Elias (pi- 

ano) distinguishes this "super group" as an uncommonly 

poised one. Brecker's sweet poignance, Mainieri's atmos- 

pheric harmonic coloring and some solid originals by these 

and other members add up to a supple, coolly emotive debut 

of substance. A ready -made live following here and in Japan 

could help cement this launch with fast acceptance. 

BILLY COBHAM'S GLASS MENAGERIE -Smokin', Elektra/ 
Musician 60233. Produced by Billy Cobham. Spry, strutting 
fusion from the Cobham -led quartet is offered in a slightly 
more relaxed vein in this live recording from the '82 Mon- 

treux summit, helping supply a more balanced picture of this 

rock- tinged outfit's style. If riffing, uptempo ensemble work- 

outs are still this band's main suit, Cobham brings enough 

swing to such pieces as "Red Baron" and "Chiquita Linda" to 

bridge older jazz tastes persuasively. 

First Time Around 
SHARON O'NEILL- Foreign Affairs, Epic BFE 38433 (CBS), 

Produced by John Boylan. Long a successful act in Australia, 

O'Neill brings a strong but sweet pop /rock voice and blonde 

good looks to a U.S. debut that rekindles the question of 

Down Under pop's common bonds to California. It's an equa- 

tion producer Boylan has already deftly addressed in his work 

with the Little River Band, and here Boylan frames O'Neill's 

songs, singing and keyboards with crack Los Angeles players. 

Pop, AC and softer AORs could be among the converts for 

O'Neill's well- crafted and lustily performed work. 

RED ROCKERS -Good As Gold, Columbia /415 BFC 38629. 

Produced by David Kahne. This young and energetic New Or- 

leans quartet sidesteps the synthesizer stampede to ply a 

more traditional, guitar -dominated ensemble style linking 

them to peers like U2 in its hypnotic, jangling momentum. 

That lofty standard is raised with the opening "China" and 

sustained for most of the 10 -title program, which tackles po- 

litical themes with a fierce idealism refreshing. 

ROGER SALLOOM -Would You Like To Meet Someone, Yel- 

low Plum Records YP1101. Produced by Jeff Gilman. The nine 

and a half minute tale of "Margret McGee" is the centerpiece 
and finale of this folk rock LP, but singer /songwriter Roger 

Salloom has other stories to tell as well. This is a friendly and 

endearing LP with tops ranging from "World War II" to a tune 

about a "Divorcee." Address: 44 Main St., Northhampton, MA 

01060. 

MANKIND, See Well Records SW102. Produced by Charlie 

Tornetta & Dave Sullivan. This six -man band from the Phila- 

delphia area plays white soul and rock drawings also on the 
talents of four other musicians to augment them on vocals 

and the horn section. There is a lot of vocal harmonizing here, 

but lead singer Dave Sullivan's sweet and sour vocals more 

than hold their own. Address: 365 Conestoga Road, Malvern, 

Pa. 19355. 

LITTLE GIRLS -Thank Heaven, PVC Records 5904 (JEM). 
Produced by Liam Sternberg. Little girls are singer /song- 
writers and sisters Caron and Michele Maso, backed by a four 
man band. The Maso sisters sing mostly in harmony and their 
songs are bouncy little ditties that are quite endearing. But 
as "Earthquake Song," their best known effort, shows, there 
is a bite there as well. 

Billboard's 
Recommended LPs 

pop 
MADNESS, Geffen GES4003 (Warner Bros.) Produced by 

Clive Langer & Alan Winstanley. As the most recent "Our 
House" single, included here, attests, Madness has come a 

long way from its primitive ska days. On its Geffen Records 

debut, the seven man band reprises some of its worldwide 
hits including "Night Boat To Cairo," "Rise And Fall," "Car- 

diac Arrest" "Grey Day," and "Shut Up." These songs and 

others show Madness to be much more versatile and melodic 
than American audiences may expect. 

BERTIE HIGGINS- Pirates And Poets, Kat Family FZ 38587. 
Produced by Sonny Limbo, Scott Maclellan. Higgins follows 

his high -charting "Just Another Day In Paradise" (which pro- 

duced the top 10 hit "Key Largo ") with another set of mostly 
mellow AC- slanted ballads. The cuts range from the intro- 
spection of Gordon Lightfoot to the spirit of Jimmy Buffett, 
with a little Charlie Daniels -styled fiddling thrown in for good 

measure. 

HOOKED ON CLASSICS III -Louis Clark Conducting The 

Royal Philharmonic Orchestra, RCA AFL1-4588. Produced by 

Jeff Jarrett & Don Reedman. Subtitled "Journey Through The 

Classics," the third hooked -on package covers more melodic 
ground, including more pop -styled numbers from an "Ameri- 
can" theme, marches, sea -chanties and five Rodgers & Ham- 

merstein numbers. But, the essence of melody -with-a -beat 
remains and so does its sound clout. 

LEO KOTTKE -Time Step, Chrysalis FV 41411 (CBS). Pro- 

duced by T -Bone Burnett. Kottke and producer Burnett shift 

the focus to the guitarist's wry baritone vocals on a program 

of originals and shrewd covers that combine with the lean 

rhythm section to recall Kottke's earliest Capitol albums. 

With Emmylou Harris and Albert Lee among the guests, the 

album is affable yet still laced with melancholy in his always 

ringing guitar work. 

JOE KING CARRASCO & THE CROWNS -Party Weekend, MCA 

MCA -5404. Produced by Richard Gottehrer. Carrasco's spicy 

Texan rock gets its most accomplished studio realization yet 

thanks to producer Gottehrer, an old expert at translating 

young bands to recordings who here applies studio polish 

with his typical spareness. The quartet's Tex -Mex verve thus 

remains intact, as do equally exotic pop and rock grace notes 

in a set that should find supporters at clubs and on new rock 

formats. 

LARRY GOWAN -Gowan, Columbia ARC 38286. Produced by 

Rob Freeman. Gowan wrote all the songs here and also sings 

and plays keyboards, fronting a four -member band. Most of 

the material is main -line AOR rock, though there are also sev- 

eral power ballads which could break through to pop airplay. 

"Jet White" boasts the catchiest melodyline; "Keep Up The 

Fight" captures the bravado of the Who. 

LOU RAWLS -When The Night Comes, Epic FE 38553. Pro- 

duced by Ron Haffkine. Rawls searches for a style more ex- 

pressive of his rich talents, and the unlikely combination of 

Rawls producer Haffkine and his songwriters proves to be an 

experiment in reshaping a fine singer in a rather awkward 

posture. Rawls is asked to sing soul into plainly- written pop/ 

country tunes that require little of his classy artist "When The 

Night Comes" could make hit impression. 

JOHNNY THUNDERS -Too Much Junkie Business, Reach Out 

International Records A 118. Produced by Jimmy Miller & 

Johnny Thunders. Johnny Thunders, one of the original New 

York Dolls, has been called the godfather of punk guitarists, 

and his jagged, searing and emotive playing is certainly in 

evidence. The music here is what Thunders does best: primal 

rock. Thunders does slow down the tempo here and there, but 

when he lets go, he sounds downright dangerous. 

THE RAINCOATS -The Kitchen Tapes, Reach Out Inter- 
national Records A120. Produced by John Hanti. This cas- 

sette only release captures a performance by the Raincoats at 

the Kitchen in New York late last year. The Raincoats are 

three female singers and instrumentalists backed by three 

other musicians. What they play is based on English folk mu- 

sic, filtered through a post punk sensibility and limited only 

by their vocal and instrumental abilities. 

SPANDAU BALLET -True, Chrysalis B6V 41403. Produced by 

Tony Swain, Steve Jolly, Spandau Ballet. Paced by the songs 

of Gary Kemp and the vocals of Tony Hadley, the U.K. five 

spring back into chart contention with their tasty modern ro- 

mantic rock. "Communication" is a natural for pop /wave 

play, while "Pleasure" and "Code Of Love" linger with the 

fresh feel of new music while owing to swing era rhythms, 

even MOR. 

ORIGINAL SOUNDTRACK- Spring Break, Warner Bros. 23826. 

Produced by Tom Whalley & Felix Chamberlain. This grabbag 

of upbeat rock, pop and nouveau soul stems from the recent 

boxoffice contender seeking to revive the early '60s' beach 

ethos single -handedly. Cheap Trick, Jack Mack and the Heart 

Attack and NRBQ are among the standouts in this relatively 

scrimpy nine -song sampler. 

black 
THE LOVE UNLIMITED ORCHESTRA -Rise, Unlimited Gold FZ 

38366 (CBS). Produced by Barry White. Singer /songwriter/ 
producer White supersedes his recent solo efforts with his 

dramatic contributions to this team effort. Jack Perry, Jimmie 

Cameron and the Voices of Love join with White to push the 

ensemble into more synthesizer- driven progressive pop /funk. 
"Take A Good Look," "My Laboratory" and "After Five" signal 

an overdue change for White and stand an excellent shot on 

the charts. 

jazz 
MOSE ALLISON -Lessons In Living, Elektra /Musician 60237. 
Produced by Phillipe Rault. The Tupelo pianist, philosopher 
and blues original makes his second label appearance an 

ebullient retrospective, thanks to this live set taped last sum- 
mer at the Montreux Festival. A crack band, superb produc- 

tion and some of Allison's most -admired songs make this a 

"best of" enterprise in every sense. 

CARL KRESS & GEORGE BARNES -Two Guitars, Stash ST.222. 
Produced by Bernard Brightman. There are 13 tracks on this 
meritorious LP, which display the talents of two of America's 
most gifted guitarists, both now deceased. The tunes are 

exemplary, things like "Mountain Greenery," "A Foggy Day," 
"Blue Moon," "Liebesfreud" and "Someone To Watch Over 

Me." Taped in 1962, the album offers a study in perfection, 
an exceptionally musical program which will appeal to every 

guitarist, and guitar fan. 

DAVID DIGGS- Realworld, Palo Alto Jazz PA8037N. Produced 

by David Diggs & Bob Edmondson. Diggs is a competent key - 

boardist who doubles on guitar and percussion. Backing his 

offerings on eight titles is a big band with strings, several 
flutes and a French horn. It comes off as polite listening mu- 

sic, more pop than jazz, with Bob Carlisle as singer. Diggs not 

only plays and conducts, he also cleffed the vanilla -like 
charts. 

C'EST WHAT ?!- Kyting, Lissenclose Records LM- 82001. Pro- 

duced by C'est What. The whimsical name belies the delicate 

style and content of this East Coast quintet built around the 

acoustic 12- string and classical guitars of Matt Balitsaris and 

John Wunsch and the vibes of Jeff Berman. A mix of folk, 

classicism and jazz that should sit well with ECM and Wind- 

ham Hill fans, the self -produced debut is available from their 
label at 209 East 10th St., New York, N.Y. 10003. 

RON McCROBY -Plays Puccolo, Concord Jazz CJ208. Pro- 

duced by Carl E. Jefferson. This rates as the jazz novelty of 

the year as McCroby whistles his way through eight entertain- 
ing songs, improvising elegantly and deftly backed by Sam 

Most's flute and a three -man rhythm section. McCroby's tal- 

ents are unique. He plays clarinet, too, and is particularly ef- 

fective on tunes like "Boplicity," "Everything Happens To 

Me" and "Whistle While You Work." An exceptional LP. 

ROSS TOMPKINS TRIO- Street Of Dreams, Famous Door 

HL143. Produced by Harry Lim. Pianist Tompkins has risen 

rapidly to national prominence in the last five years. Here he 

impresses with eight excellent evergreens, displaying a sensi- 

tive and, at times, dazzling technique with a laudable assist 

from John Heard, bass, and Nick Ceroli and Jake Hanna alter- 

nating on drums. There are superb renditions of "Con Alma," 

"My Old Flame" and "Street Of Dreams" as well. The album 

was taped just a year ago in Los Angeles. 

gospel 
THE CATHEDRAL QUARTET -Live ... in Atlanta, Riverson BJU 

38632. Produced by Bill Traylor. This is the debut album on 

CBS's new southern gospel label for a group who is a legend 

in the southern gospel world. The label has started off with 

some winners and the album is top line, capturing the excite- 

ment of a Cathedrals' live concert. Best cuts are the forceful 

numbers, "Everywhere I Go" and "I'm Going Home Some- 

day," and the ballads "It's So Beautiful" and "Lord I Want to 

Love You More." 

LAURE LEE -Jesus Is The Light Of My Life, Myrrh MSB- 

6722. Produced by Al Green. The commercial r &b /gospel 
sound of Green has been carried to this singer who lights up 

with an impressive array of performances. From the super 

"Shoes," an uptempo number that begins the album, to the 

slow "What Would Happen to Me." This album greets the lis- 

tener with some of the finest sounds of commercial black gos- 

pel. 

DOROTHY NORWOOD- Somebody Here Needs A Blessing, 

Savoy SL- 14651. Produced by Milton Biggham. Recorded live 

in a black church by Norwood with help from the Alvin Dar- 

ling Ensemble, this album captures perfectly the flavor of a 

Dorothy Norwood performance. Beginning with the spirited 

"Somebody Here Needs a Blessing," to the slow and solid 

"Build Your House (Upon a Solid Rock)." Norwood struts her 

stuff in fine style. 

Spotlight -The most outstanding new product of the week's releases 

and that with the greatest potential for top of the chart placement; 

picks -predicted for the top half of the chart in the opinion of the 

reviewer; recommended- predicted to hit the second half of the chart 

in the opinion of the reviewer, or albums of superior quality. Albums 

receiving a three star rating are not listed. Reviewers: Dave Dexter 

Ir., Laura Foti, Paul Grein, Is Horowitz, Kip Kirby, Roman Kozak, Ire 

Lichtman, Edward Morris, Ed Ochs, Leo Sacks, Sam Sutherland, Robyn 

Wells, Adam White. 

r Vox Jox 
Continued from page 12 

unexpected tragedy makes one real- 
ize how relatively unimportant those 
Arbitron results are. Even so, he left 
on a high note, as AC- formatted 
WKJJ jumped from a 4.7 to a 6.5 
and Country 11 (WCII) rose from a 

6.0 to a 6.3. (No. 1 in that market is 
still country WAMZ, which slipped 
from a 13.4 to a 12.1. Its AM coun- 
terpart, WHAS, follows with a 10.9. 
Complete results next week.) 

* * * 
Lyoyd Tidwell is now approved. The 
KEBC Oklahoma City staff mete- 
orologist has been awarded the seal 
of approval from the American Me- 
teorological Society, becoming Ok 
City's only such radio weatherman. 
The station's news department 
recently won a bunch of stuff at the 
Oklahoma AP Broadcasters Assn. 
awards banquet, and David Parrett, 
assistant news director at KEBC, 
was elected president of that group. 

Congratulations, too, to WDAK- 
AM PD Jessica James. She makes 
her singing debut this weekend on 
the April 22 broadcast of the Grand 
Ole Opry. 
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INTERNATIONAL MUSIC INDUSTRY CONFERENCE 

Agenda 
TUESDAY, MAY 3rd 

10:00am- 6:30pm Registration ...Foyer of Amphitheatre 

7:00pm- 8:30pm Welcoming Reception Poolside 

WEDNESDAY, MAY 4 

8:30am- 9:00am 

9:00am- 9:30am 

9:30am-10:00am 

10:OOam- 11:30am 

11:30am- 1:00pm 

1:00pm- 2:30pm 

2:00pm- 3:00pm 

ALL DAY 

Cont. Breakfast 
Foyer of Amphitheatre 

Welcoming Remarks ...Amphitheatre 

Keynote Address Amphitheatre 

"THE CHALLENGE OF THE 
COMPACT DISC" 
Its Promises & Its 
Problems Amphitheatre 

"THE RENTAL DILEMMA" 
Disc & Videograms Amphitheatre 

Luncheon Library 

"ARTIST TALK BACK" Library 

SPOUSE TOUR 

THURSDAY, MAY 5 

8:30am- 9:00am 

9:00am- 10:00am 

Cont. Breakfast Foyer of Library 

IFPI PRESENTATIONS 
"The First 50 Years" & The Next 50 
Years" Library 

10:OOam- 11:30am ROUNDTABLE DISCUSSIONS 
PART I Library 
Discussions will include: 
"HITS BREAKING THE LANGUAGE 
BARRIER" 
"MUSIC INDUSTRY EVOLVING 
INTO MULTI -MEDIA 
PROGRAMMING FORCE" 
"HARNESSING TECHNOLOGY TO 
BEAT THE PIRATES" 

MAY 3 -6 1983' 

The Algarve 
PORTUGAL 
Alvor Praia Hotel 

11:30am- 11:45am 

11:45am- 1:30pm 

1:30pm- 6:00pm 

6:00pm- 7:30pm 

8:OOpm- 10:OOpm 

FRIDAY, MAY 

"NEW MUSIC'S (Punk, Street Music, 
New Wave) ROLE 
INTERNATIONALLY" 
"THE MIDLINE CONCEPT OF 
MAXIMIZING POTENTIAL OF 
VIABLE CATALOG" 
"VIDEO AS MUSIC PRODUCT NOT 
PROMOTION" 
"FUTURE OF MUSIC PUBLISHING" 
"HOME TAPING -ARE RIGHTS 
OWNERS LOSING THE BATTLE ?" 
"ARTIST TOURS -A GOOD 
INVESTMENT ?" 
"MECHANICAL ROYALTY 
CONFLICT" 

Coffee Break Library 

ROUNDTABLE DISCUSSIONS 
PART II Library 

Free Time 

FIRST TIMERS 
RECEPTION Library Terrace 

TRENDSETTER AWARDS 
BANQUET Library 

6 

8:30am- 9:00am 

9:00am- 9:30am 

9:30am- 11:OOam 

11:OOam- 11:15am 

11:15am- 12:30pm 

12:30pm- 1:45pm 

1:45pm- 2:00pm 

Cont. Breakfast 
Foyer of Amphitheatre 

Keynote Address 
IS THIS THE BEST OF 

YEARS ?" Amphitheatre 
"THE IMPACT OF NEW 
TECHNOLOGY ON 
RIGHTS" Amphitheatre 

Coffee Break.. Foyer of Amphitheatre 
"BLACK AFRICA -THE EMERGING 
MARKET AND MORE" Amphitheatre 
"TELEVISION- FRIEND OR FOE ?" 
Promoter Or The Unwanted Partner? 
Role Of TV And Cable -The Music 
Give -Away? Amphitheatre 
IMIC '83 Wrap -Up Amphitheatre 

IMIC PARTICIPANTS 
INCLUDE: 
STIG ANDERSON 
Polar Music International, Sweden 
EMILIO AZCARRAGA 
Televisa, S.A., Mexico 
CHI COLTRAIN 
PolyGram Artist, West Germany 
EDWARD M. CRAMER 
Broadcast Music Inc., United States 
DANIEL M. J. CUXAC 
African Music Industries Association 
Disco Stock International, Ivory Coast, Africa 
HAL DAVID 
ASCAP, United States 
GILLIAN DAVIES 
IFPI, United Kingdom 
DANIELE DOGLIO 
CGD Messaggerie Musicali SpA, Italy 
NESUHIERTEGUN 
WEA International, United States 
BENT FABRICAS- BJARRE 
Metronome Records A /S, Denmark 
ADELFO FORNI 
GCD Messaggerie Musicali SpA, Italy 
DAG HAEGGOVIST 
Sonet Grammofon AB, Sweden 
H.R. HAMILTON 
African Music Industries Association 
Pan -African Entertainment Industries Ltd., 
United States 
PATRICK HURLEY 
CBS International SA, France 
DENIS KNOWLES 
Tellydisc, United Kingdom 
ROBERT MONTGOMERY 
Mechanical Copyright Protection Soc., United 
Kingdom 
ROBERT OEGES 
Decca (West Africa) Ltd., Nigeria 
H. COLIN OVERBURY 
European Economic Communities, Belgium 
BERNARD POSNER 
European Economic Communities, Belgium 
DR. HANS SIKORSKI 
GEMA, West Germany 
ROY TEMPEST 
Peer Southern Organization, United Kingdom 
IAN THOMAS 
IFPI, United Kingdom 
JAN TIMMER 
PolyGram Gmbh/ BV, West Germany 
CHRIET TITULAER 
Teleac Company, The Netherlands 
UMBERTO TOZZI 
CGD Artist, Italy 

MC '83 REGISTRATION FORM 
$675.00 (£450.) Regular Registration 
$300.00 (£200.) Young Executive Registration 
No Charge ... Spouse Registration 

There will be no refunds on registration cancellations after April 8, 

1983. although substitutions may be made. Any cancellation prior to 
that date will be subject to 10% cancellation fee. Registration will be 

$75.00 higher at the door. 

Note: Registration does not include hotel or air fare costs 

Last Name 

First Name 

Title 

Company 

Address 

City State 

Country Postal Code: 

Telephone 

Telex 

Spouse Name (if attending) 

I am enclosing a check in the amount of 
to cover registration fees. 

Please charge my registration to: 

American Express Card # expires 

VISA /BankAmericard # expires 

Mastercard # expires 

Diner's Club # expires 

Signature 

HOTEL RESERVATIONS: All room reservations must be made 
through Billboard. Note: Should rooms no longer be available in the 
price range you have selected, next nearest price will be secured. 
Prices may vary slightly due to variations in exchange rate at time of 
reservations. 

Please circle accommodations & rates you would like to reserve. 

ALVOR PRAIA HOTEL_ 
1 Bed. Suite 2 Bed. Suite 

Single Double Sgl. Dbl. Sgle. Dbl. 
$48. $60. $148. $160. $196. $220 
£32. £40. £99. £107. £131. £147. 

PENINA HOTEL 

Single 
$48. 
£32. 

Double 
$60. 
£40. 

1 Bed. Suite 
Sgle. Dbl. 
$148. $160. 

£99. £107. 

2 Bed. Suite 
Sgl. Dbl. 

$196. $220. 

£131. £147. 

Rates include continental breakfast 

Arrival Date Arrival Time 

Departing Date Number of Nights 

Please give us your home address for special mailings. 

Home Address 

City' State_ Country- 

Please complete this form and mail to: 
Europe & U.K. USA & Others 
Vera Madan Kris Sofley 
Billboard, Billboard 
7 Carnaby St. London, W 1V 1 PG 9107 Wilshire Blvd. 

phone (01) 4399411 Beverly Hills, CA 9011) 
telex 262100 phone (213) 273 -7040 

telex 664969 
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Poi MENDS OF R 
From Marke, 
ChickCorea,Stauley 1 Th0ta 

BOURN 
Lenn IvEß 

foomingus fltaflklo" Out Tour_ our. 
with, 1 a0 

TON, D back WASHING 
APRIL ELIZABETH, N. 

MARCH 27 BOSTON 
APRIL 8 

TOKYO 

DALLAS MARCH 29 PHILADELPHIA APRIL 11 
NAGOYA 

MARCH 
16 

HOUSTON MARCH 30 PHILADELPHIA APRIL 12 FUKUOKA 

MARCH 
17 

MARCH 31 ROCHESTER 
ORK 

APRIL 
4 

OSAKA 
MARCH 18 SAN ANTONIO APRIL 15 

NEIN ORLEANS APRIL 1 
NEW YORK KYOTO 

MARCH 19 
NASHVILLE APRIL 2 APRIL 16 TOKYO 

MARCH 20 CHICAGO 
NORFOLK APRIL 17 

MARCH 
22 APRIL 4 

ATLANTA APRIL 18 SENDAL 

MARCH 
23 AKRON APRIL 5 

RALEIGH 

MARCH 
24 BUFFALO APRIL 6 

MARCH 
25 TORONTO 

P .S. ßeey0U ag gins ° °n 

APRIL 20 SAPPORO 

APRIL 22 LOS ANGELES 

APRIL 23 LOS ANGELES 

APRIL 25 ALBUQUERQUE 

APRIL 26 PHOENIX 

APRIL 27 SAN DIEGO 

APRIL 28 SANTA BARBARA 

APRIL 29 BERKELEY 

APRIL 30 BERKELEY 

MM 1 BERKELEY 
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News 
Racks Look To Join Retailers In Plea On 

Continued from page 1 

"God bless CBS," stated Jim Mo- 
ran, president of Pickwick's whole- 
saling division. Then the entire 
breakfast session, at which about 18 

of the remaining two dozen U.S. 
racks were represented, came alive. 
The session worked out a program 
whereby, over the next 30 days, it is 

hoped that leading executives in ev- 

ery rack operation will contact all 
record /tape vendors who serve 
them. Either by letter or in person, 
the firms' brass would attempt to in- 
duce the labels to adopt the CBS 

Pricing 
plan. "If it doesn't happen in 30 
days, it could be dangerous," com- 
mented a member of the audience. 

Sid Silverman of United Record 
& Tape here said that, if necessary, 

UM VERSAL 
01E STOP 
919 No. Broad Street, Philadelphia, Pa. 19123 
Call toll free: In Penna. 1- 800 -822 -3919 I, 
Outside Penna. 1- 800 -523 -0834 
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SUPER SPECIALS IMPORTS RARE FINDS MID PRICE LINES BUDGET BEST SELLERS SINGLES 
12- INCHERS BLANK TAPE VIDEO GAMES TAPE CASES AND ACCESSORIES. 

MARTY ROBBINS 
SOME MEMORIES 
.115T 5{0\T DIE 

Chanclumng nge Of Mean 
rm Saving All The Good Times For You 

Angelina /Baby That, Love /HOnkylonk Man 

America's Hottest LP 

MEN AT WORK 

"Cargo" 38660 

MEN AT WORK 
BUSINESS AS USUAI. 

including: 
Who Can It Be Now ? /Down Under 

People Just Love To Play With Words 
Be Good Johnny /Down By The Sea 

At an Unbelievable LOW Price 

CHAMPAIGN 
MODERN HEART 

including: 
LM your BodyyRock /Try Again /Party Line 

Cool Running/Love Garnaa 

LOU RAWLS 
WHEN THE NIGHT COMES 

including: 
The Wind Beneath My Wings /Upside Down 

When The Night Comes 
The One I Sing My Love Songs To 

MARTY ROBBINS -Some Mem- 
ories Just Won't Die - 
Col. 38603 4.95 

EARTH, WIND 
& FIRE 

POWERLIGHT 
including: 

Fall In Love With Me Spread Your Love 
Side By Side The Speed Of Love 

WILLIE NELSON /WAYLON 
JENNINGS -Nelson / Jen n ings- 
Col. 38562 4.95 

MARVIN GAYE 
MIDNIGHT LOVE 

Sexual ItaeW,g/Tum On Some Moak /Joy 
Tll toe or ow/My Love M Weibg 

MEN AT WORK- 
Business As Usual- 
Col. 37978 5.05 

MARVIN lati 

EARTH, WIND 8 
FIRE- Powerlight- 
Col 38367 

MARVIN GAYE- 
Midnight Love- 

5 05 Col. 38197 

PINK FLOYD 
THE FINAL CUT 

including 
your Possible Pasts/The Gunners Dream 

The Fletcher Memorial Home 
Not Now John /The Final Cut 

PINK FLOYD - 
The Final Cut - 
Col. 38243 

vaawóo 

5.05 

5.05 

Ma RoeaeealAhica /Make Believe 
I Wont Hold Yw Back /AfrsidOf Love 

TOTO -Toto IV- 
Col. 37728 

BARBRA STREISAND - 
Memories - 
Col. 37678 5.05 

CHAMPAIGN- 
Modern Heart- 
Col. 38284 4.93 

JULIO IGLESIAS 
JULIO 
including: 

Begin The Beguin /Hey /Amor 
Ou Est Passee Ma Boheme? 

De Nina A Muier 

LOU RAWLS- 
When The Night 
Comes -Col. 38553 

5.05 

JULIO IGLESIAS - 
Julio - 
Col. 38640 

MICHAEL 
JACKSON-Thriller- 

4 95 Col. 38112 

JOURNEY 
FRONTIERS 

including: 
Separate Ways (Worlds Apart) 

Send Her My Love/Chain Reaction 
After The Fall /Faithfully 

PLACIDO 
5.05 DOMINGO -My 

Life For A Song - 
Col. 37799 4.93 

JOURNEY- 
Frontiers- 
Col. 38504 5.05 

5.05 

ULTRAVOX 
QUARTET 

Reap The Wild Wind/Wale:Ms In Blue /Hymn 
We Cm To Dance 

When The Semen Subsides 

ULTRAVOX- 
Quartet- 
Col. 41394 399 

Call or write for free sale catalog. Offer good for 1 week only, April 18 -22, 1983. $100. min. order FOB Phila. 

All Prices The Same for LP's and Cassettes 

'L7RAVL)X 
DI ARTS. 

the group could meet at United's 
headquarters after the convention 
officially closed, but his suggestion 
was not acted upon. 

It was suggested that retailers like 
Lou Fogelman, NARM president, 
and Paul David of Camelot Enter- 
prises be invited to participate in the 
"task force" because they had shown 
interest in the CBS pricing policy. 
U.S. specialty retailers should be in- 
terested in joining the move to get all 
labels to adopt the CBS premise be- 
cause they, too, will be squeezed out 
of business by direct -buying ac- 
counts, the meeting delegates 
agreed. 

Target and others who buy direct, 
it was argued, use records and tape 
as loss leaders, because such product 
is no more than 2% of their total 
gross and they feel such lowballing 
prices are a traffic builder. "If they 
have to pay the extra percent, as they 
do with CBS," Moran said, "it makes 
it impossible." 

To counteract the mass opening of 
the Target stores last weekend in 
greater Los Angeles, Zody's in- 
structed Pickwick's rack division to 
ticket all its $8.98 albums at $4.99. 
"This is significantly under the price 
they pay," Moran added. 

This elicited cries of "extinction" 
from many of those at the breakfast 
session. Herb Dorfman of Pickwick's 
Eastern rack wing charged that once 
an account goes direct, racks can 
never successfully wean them back: 
"When they fail after they go direct, 
they'll never be back." 

Okinow, Moran, Paulson and 
Dick Greenwald of Interstate 
Record Distributors, Hagerstown, 
Md. held that major accounts like 
Venture and K -mart will never be 
embarrassed by letting a competitor 
buying direct undersell them. 
"They'll drop records," was the uni- 
versal plaint. 

Racks present also argued that re- 
tail record /tape chains have much to 
fear from the direct -buying chain 
which lowballs. So does the indus- 
try, they added. The gist of the argu- 
ment: the chains today break the 
records, but they won't be doing that 
if they are underpriced by the Tar- 
gets of this world. Eventually, the 
Music Pluses will be forced out of 
business and who will break the new 
releases then? 

Paulson precipitated another 
heated discussion near the end of the 
90- minute meet. He recalled the 
NARM convention's opening ses- 

sion Monday morning, at which 
racks had received two mentions. He 
termed it a "retail specialty store 
presentation." Others noted that 
Okinow was rack's only voice on the 
NARM board, which is dominated 
by retail. The general membership 
meeting Sunday (10) was also domi- 
nated by retail attendance on the 
dais and the floor, Paulson added. 

Okinow at one point also com- 
plained that manufacturers who had 
not joined CBS' two-tiered pricing 
move were laying all the blame for 
criticism on David Lieberman. He 
asked others to write and talk with 
label reps about their dissatisfaction. 
An audience member noted that, in 
the industry, "only Russ Solomon 
feels invincible" against the direct - 
buying discount stores. "But his gen- 
eral managers don't," an uniden- 
tified voice cried. JOHN SIPPEL 

Primero Relocates 
Primero Records has moved to 

4414 Centerview, Suite 415, San An- 
tonio, Tex. 78228. Telephone (512) 
734 -7785. 
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Compiled from national retail 
stores and one-stops by the Music 
Popularity Chart Dept. of Bill- 

board. 

ARTIST 

Tolle 

LMd, No. (Did. Label) Did. Co. 

Suggested 

List 

Prices 

LP, Black LPi 

RIM Cassettes, Country LP 

Symbols 8-Track Chart 

1 18 MICHAEL JACKSON 
Thriller 

/ n V Epic 01 3n7 L 

2 10 JOURNEY 
Frontiers 
Columbia QC 38504 

F tATE # Ì 
9 

CBS 

3 3 26 DDARYL HALL & JOHN OATES 

RCA AFL1.4383 RCA 8.98 BLP 8 

4 43 MEN AT WORK 
Business As Usual 
Columbia ARC 37978 CBS BLP 37 

5 6 STYX 
Kilroy Was Here 
ARM SP 3734 

6 47 DURAN DURAN 
Rio 
Capitol ST -12211 

7 27 LIONEL RICHIE 
Lionel Richie 
Motown 6007 ML 

RCA 8.98 

31 

w. 

28 

U 

ARTIST 

Title 

Label, No. (Dist. Label) 

26 MISSING PERSONS 
Spring Session M 
Capitol ST 12228 

38 38 18 

39 39 24 

NIGHT RANGER 
Dawn Patrol 
Boardwalk NB 33259 -1 

THE ENGLISH BEAT 
Special Beat Service 
I.R.S. SP 70032 (ARM) 

40 36 22 PHIL GOWNS 
Hello, I Must Be Going 
Atlantic 800351 

41 26 13 TRIUMPH 
Never Surrender 
RCA AFL 1 -4382 

CAP 

IND 

8.98 

B.98 BLP 2 

9 12 DEF LEPPARD 
Pyromania 
Mercury 8103081 (Polygram) POL 8.98 

11 3 PINK FLOYD 
The Final Cut 
Columbia QC 38243 CBS 

10 8 53 TOTO 
Toto IV 
Columbia FC 37728 CBS 

LL 
13 5 

12 10 15 

ALABAMA 
The Closer You Get 
RCA AHL1-4663 RCA 8.98 CLP 1 

BOB SEGER AND THE SILVER 
BULLET BAND 
The Distance 
Capitol ST 12254 CAP 8.98 

13 12 7 EARTH, WIND & FIRE 
Powerltght 
Columbia TC 38367 CBS BLP 4 

14 14 16 CULTURE CLUB 
Kissing To Be Clever 
Virgin/ pic ARE 38398 CBS BLP 29 

19 6 U2 
War 
Island 90067 (Atco) WEA 8.98 

18 11 DEXYS MIDNIGHT RUNNERS 
Too - Rye -Ay 
Mercury SRM- 1.4069 (Polygram) POL 

17 15 48 JANE FONDA 
Jane Fonda's Workout 
Record 
Columbia CX238054 

8.98 

CBS * 25 7 GREG KIHN BAND 
Kihnspiracy 
Beserkley 60224 (Elektra) WEA 8.98 

19 17 18 SAMMY HAGAR 
Three Lock Box 
Geffen GAS 2021 (Warner Bros.) WEA 8.98 

20 20 12 THOMAS DOLBY 
Blinded By Science 
Capitol MLP 15001 CAP * 23 7 KENNY ROGERS 

nl We've Got Tonight 
Liberty LO-51143 CAP 

22 22 43 STRAY CATS 
Built For Speed 
EMI -America ST. 17070 CAP 

5.98 

8.98 CLP 7 

27 23 PRINCE 
1999 
Warner Bros. 123790 WEA 

A 

30 10 BRYAN ADAMS 
Cuts Like A Knife 
ARM SP-6.4919 RCA 

25 24 20 GOLDEN EARRING 
Cut 
21 Records T 119004 (Polygram) POL 

8.98 

10.98 BLP 9 

8.98 

8.98 

26 16 10 ERIC CLAPTON 
Money And Cigarettes 
Warner Bros. /Duck 123773 WEA 8.98 

27 21 10 CHRISTOPHER CROSS 
Another Page 
Warner Bros. 1 -23757 WEA 8.98 BLP 75 

28 29 41 JOE JACKSON 
Night And Day 
ARM SP-4906 8.98 

7 AFTER THE FIRE 
ATF 
Epic FE 38282 CBS 

2 JARREAU 
Jarreau 
Warner Bros. 1 23801 

BERLIN 
Pleasure Victim 
Geffen GASP 2036 

31 10 

MC* 
42 6 h 

WEA 8.98 BLP 19 

WEA 6.98 

49 19 

43 9 

GEORGE CUNTON 
Computer Games 
Capitol ST 12246 

MELISSA MANCHESTER 
Greatest Hits 
Arista AL 9611 * 52 4 

45 46 11 

* 58 4 

~ 47 34 9 

48 6 

* 72 4 

50 50 31 

51 51 9 

52 47 23 

53 54 13 

54 40 11 

WHISPERS 
Love For Love 
Solar 60216 (Elektra) 

DEBARGE 
All This Love 
Gordy 6012 GL (Motown) 

THE TUBES 
Outside /Inside 
Capitol ST -12260 

THOMPSON TWINS 
Side Kicks 
Arista AL 6607 

WIWE NELSON 
Tougher Than Leather 
Columbia QC 38248 

Suggested 

List 

Prices 

LP, 

RIM Cassettes, 

Did. Co. Symbols 8 Track 

CAP 8.98 

IND 8.98 - 

RCA 8.98 

WEA 8.98 

RCA 8.98 

CAP 8.98 

IND 8.98 

WEA 8.98 

IND 8.98 

CAP 8.98 

IND 6.98 

Black LP/ 

Country LP 

Chart 

3 

t 
U 
ó 

3 

MUST 
Title 
Label, Ne. (Dist. Label) Dist. Co. 

RIM 
Symbols 

BLP 3 

BLP 6 

BLP 5 

CBS CLP 8 

GEORGE CLINTON 
Computer Games 
capitol ST 12246 CBS 

KENNY LOGGINS 
High Adventure 
Columbia TC 38127 CBS 

OAK RIDGE BOYS 
American Made 
MCA 5390 MCA 8.98 CLP 2 

MARVIN GAYE 
Midnight Love 
Columbia FC 38197 CBS BLP 10 

SCANDAL 
Scandal 
Columbia fC 38194 

ANGELA BOFILL 
Too Tough 
Ansia AL 9616 

CBS 

IND 8.98 BLP 7 * 55 7 DIRE STRAITS 
Twisting By The Pool 
Warner Bros. 29800 WEA 

56 41 24 FRIDA 
Something's Going On 
Atlantic 800181 WEA 

57 44 18 

73 3 

FOREIGNER 
Records 
Atlantic 80999 

LAURA BRANIGAN 
Branigan 2 
Atlantic 80052 

59 45 15 WALL OF VOODOO 
Call Of The West 
IRS SP-70026 

60 53 31 ABC 
The Lexicon Of Love 
Mercury SRN-I-4059 (Polygram) 

61 61 24 

* 62 7 

PSYCHEDEUC FURS 
Forever Now 
Columbia FC 38261 

ULTRAVOX 
Quartet 
Chrysalis B6v 41394 

63 56 28 BILLY JOEL 
The Nylon Curtain 
Columbia TC 38200 

WEA 

RCA 

POL 

CBS 

CBS 

CBS 

4.98 

8.98 

8.98 

8.98 

8.98 

8.98 

76 6' MODERN ENGLISH 
After The Snow 
Sire 123821 (Warner Bros ) WEA 

79 

74 59 

11 

46 

MERLE HAGGARD/WIWE NELSON 
Poncho & Lefty 
Epic FE 37958 

GAP BAND 
Gap Band IV 
Total Experience TE- 13001 
(Polygram) 

CBS 

POL 

IM 

Suggested 

List 
Prices 

LP, 

Cassettes, 

8 Track 

8.98 

8.98 

Black LP, 

Country LP 

Chart 

CLP 4 

BLP 21 

81 29 OLIVIA NEWTON -JOHN 
Olivia's Greatest Hits, 
Vol. 2 
MCA MCA 5347 B.98 

76 57 20 PATTI AUSTIN 
Every Home Should Have 
One 
Qwest QWS 3591 (Warner Bros.) WEA 

77 77 11 

86 6 

90 

80 60 11 

* ,1. ,1. 

82 85 59 

83 83 5 

84 84 

86 69 

87 80 

88 87 

89 74 

92 

91 75 

92 88 

93 93 

94 94 

103 

96 89 

=I0 
I 

64 64 46 THE CLASH 
Combat Rock 
Epic FE 37689 CBS 

65 63 10 DURAN DURAN 
Duran Duran 
Capitol 5112158 8.98 

66 5 MOLLY HATCHET 
No Guts No Glory 
Epic FE 38429 CBS 

U. TOP 
Eliminator 
Wamer Bros. 123774 8.98 

67 70 51 JOHN COUGAR 
American Fool 
Riva /Mercury FM 7501 (Polygram) POL 8.98 

34 35 23 

THOMAS DOLBY 
The Golden Age Of Wireless 
Capitol ST 12271 

PAT BENATAR 
Get Nervous 
Chrysalis Fv.41396 

CAP 8.98 

CBS 8.98 

37 5 PETE TOWNSHEND 
Scoop 
Atco 90063 

36 32 23 

WEA 

TOM PETTY AND THE 
HEARTBREAKERS 
Long After Dark 
Backstreet /MCA BSR 5360 MCA 

8.98 

8.98 

68 58 WIWE NELSON 
Always On My Mind 
Columbia FC 37951 CBS CLP 6 

69 65 25 ADAM ANT 
Friend Or Foe 
Epic ARE 38370 CBS 

70 67 27 SAGA 
Worlds Apart 
Portrait MR 38246 (Epic) CBS 

71 71 24 DAN FOGELBERG 
Greatest Hits 
Full Moon /Epic FE 38308 CAS 

HEAVEN 17 
Heaven 17 
Mista AL 6606 IND 

INXS 
Shabooh Shoobah 
Atm 90072 

3 

WEA 

JOHN ANDERSON 
Wild & Blue 
Warner Bros. 1-23721 

8.98 

6.98 

8.98 

8.98 

BLP 31 

BARBRA STREISAND 
Memories 
Columbia TC 37678 

HANK WIWAMS, JR. 

Strong Stuff 
Elektra /Curb 160223 WEA 

ALABAMA 
Mountain Music 
RCA AFLt -4229 

THE RAMONES 
Subterranean Jungle 
Sire 123800 (Warner Bros.) WEA 

8.98 

8.98 

8.98 

5 BOW WOW WOW 
When The Going Gets 
Tough, The Tough Get 
Going 
RCA APL1.4570 

5 PLANET P 

Planet P 

Geffen GHS 4000 Warner Bros.) WEA 

10 SIMPLE MINDS 
New Gold Dreams 
ARM SP- 6.4928 

21 UTILE RIVER BAND 
Greatest Hits 
Capitol ST 12247 CAP 

16 MUSICAL YOUTH 
The Youth Of Today 
MCA 5389 MCA 

31 DEF LEPPARD 
High & Dry 
Mercury SRM- 1.4021 (Polygram) POL 

19 BARRY MANILOW 
Here Comes The Night 
Arista AL 9610 

7 GEORGE WINSTON 
December 
Windham Hill C.1025 

28 

1 

LUTHER VANDROSS 
Forever, For Always, For 
Love 
Epic FE 38235 

O'BRYAN 
You And I 

Capitol ST 12256 

IND 

IND 

CBS 

8.98 

6.98 

8.98 

8.98 

8.98 

8.98 

8.98 

8.98 

CLP 3 

BLP 30 

CAP 8.98 

BLP 13 

BLP 18 

38 BILLY SQUIER 
Emotions In Motion 
Capitol ST 12217 CAP 8.98 

90 JOURNEY 
Escape 
Columbia TC 37408 CBS 

24 SUPERTRAMP 
Famous Last Wards 
ARM SP 3732 RCA 8.98 

97 97 76 LOVERBOY 
Get Lucky 

F 37638 CBS 

C11:31 

100 100 

101 78 

102 91 

103 96 

104 106 

105 82 11 

CARLOS SANTANA 
Havana Moon 
Columbia FC 38642 CBS 

JOAN RIVERS 
What Becomes A Semi - 

Legend Most? 
Geffen GHS 4007 (Warner Bros.) WEA 

THE KIDS FROM FAME 
Fame -Live 
RCA APL1-4674 RCA 

13 MC OCASEK 
Beatitude 
Geffen GHS 2022 Warner Bros.) WEA 

12 RED RIDER 
Neruda 
Capitol ST 12226 CAP 

8.98 

8.98 

8.98 

8.98 

6 WEATHER REPORT 
Procession 
Columbia FC 38427 CBS 

39 KENNY ROGERS 
Greatest Hits 
Liberty LOO 1012 

DAII BAND 
On The One 
Motown 6031 MI 

CAP 8.98 

IND 8.98 

BLP 46 

CLP 38 

BLP 23 

{7 Superstars are awarded to dose products demonstrating t e greatest sales gain this week. * Stars are awarded to other products demonstrating significant ains for the week. Recording Industry Assn. of America seal for sales of 500,000 units 

( eal indicated by dot). Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by tri ogle) 
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Market Quotations 
As of closing, Apr. 14, 1983 

Annual 
High Low NAME P -E (Sales High Low Close Change 

1% 1 Mec Corporation 19 11/4 1% 1'/. Unch. 
66%. 48% ABC 11 729 651/2 64% 64% - '/. 
35% 301 American Can 4 195 33% 331/2 33% Unch. 
13% 8'/a Automatic Radio 11 83 131/4 13/ 131 - 1 
70% 55 CBS 17 707 701/2 681 69 - 1% 

28% 16'1 Coleco 12 2757 23% 22% 23 + '1 
9% 6% Craig Corporation 16 4 81, 81 8% Unch. 

84% 60%. Disney, Watt 27 973 84'h 83% 83% - V. 

5% 3% Electrosound Group - 79 4% 4% 4% + 1 
27 161 Gulf + Western 10 1879 23% 23% 23% Unch. 
29'/. 18 Randleman 13 464 271/2 25% 271 + 11/2 

51 31 Integrity Entertainment 16 53 5 5 5 + .1 
9'/. 6 K -tel 33 9 81/2 8% 8% Unch. 

62/ 471 Matsushita Electronics 14 288 56% 55% 563/4 + '/. 

16'1 10% Mattel 5 1459 101 10% 10% Unch. 
421 161 MCA 10 419 371 36 371 + 1. 

82'1 72% 3M 14 2422 78 771/4 77% - % 

1161. 82 Motorola 23 940 108% 1071 1081 + 2 

63% 47 No. American Phillips 11 23 61% 611/4 611/4 

15'/. 5% Orrox Corporation - 146 6 51. 5% 

211 18 Pioneer Electronics - 21 20% 201/2 201 + % 

26r/. 13'1 RCA 11 4156 231/2 221/2 231 + '/z 

151. 12% Sony 11 1546 141. 14% 141/4 Unch. 
31% 25% Storer Communication 51 253 291/4 281/4 291 + % 

41 2% Superscope 37 31/2 31 31 - 1 
50/ 38 Taft Broadcasting 14 199 51 50 51 + '/, 

35'/. 25 Warner Communications 6 4337 251/4 251/4 25% + '/. 

OVER THE Sales Bld Ask OVER THE sales Bld Ask 
COUNTER COUNTER 

ABKCO - / 11 Koss Corp. 151 5/ 5% 

Certron Corp. 46 2 -11/16 2 -13/16 Josephson Intl. 251 15% 15% 

Data Recoton 8'1 10 

Packaging 6 10 10% Schwartz Bros. 2% 3 

Over -the -Counter prices shown may or may not represent actual transactions. Rather, they are a guide 
to the range within which these securities could have been sold or bought at the time of compilation. The 
above information contributed to Billboard by Douglas J. Vollmer, Associate Vice President, Los An- 
geles region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Burbank, Califor- 
nia 91505, (213) 841 -3761, member of the New York Stock Exchange, Inc. 

Births 

Lifelines 

Girl, Courtney, to Geri and A. 
James Liska, March 11 in Los An- 
geles. He hosts the "The Jazz Hour" 
on KFAC there and is jazz critic for 
the Los Angeles Daily News. 

* * * 
Girl, Bunnie Scully, to Patricia 

and Peter Schuler, April 11 in New 
York. He is assistant manager and 
buyer for the Disc -O -Mat store in 
Grand Central Station. 

* * * 
Girl, Melissa Anne, to Susan and 

Peter Lubin, April 5 in New York. He 
is East Coast director of a &r for 
PolyGram Records. 

* * * 
Boy, Patrick Joseph Jr., to Pat and 

Sue Higdon, April 8 in Nashville. He 
is director of creative services for 
MCA Music there. 

* * * 
Boy, Coleman, to Pat and Gordon 

Payne, April 5 in Nashville. He per- 
forms with the Johnny Rodriguez 
group. She is a receptionist for CBS 
Records there. 

* * * 
Girl, Aubrie Lane, to Cynthia and 

Steve Gatlin, April 13 in Nashville. 
He is a member of the Gatlin Broth- 
ers Band. 

* * * 

Grant Tops 
Gospel Awards 

Continued from page 6 

Birdwing Records; B. R. Hearn, pro- 
ducer. 

Album- musicals -"The Day He 
Wore My Crown "; Impact Records; 
David T. Clydesdale, producer. 

Album by a secular artist -"He Set 
My Life To Music," Barbara Man - 
drell; MCA Records; Tom Collins, 
producer. 

Brown Bannister produced 
Grant's prize -winning "Age To 
Age" album, and designer Dennis 
Hill and photographer Michael Bo- 
rum did the album cover. 

Boy, Brook Aaron, to Mimi Zorn 
and Bob Fallon, March 27 in Los An- 
geles. He is a musician. She works for 
the Warner Bros. Records promotion 
department. 

Morrioges 
Bob Barone to Kim DiJulio, April 

9 in Pasadena. He is general man- 
ager of Electrosound Monarch in 
Sun Valley, Calif. 

Deaths 
Catherine Basie, 67, of a heart at- 

tack April 11 at her home in Free- 
port, Grand Bahama Island. The wife 
of Count Basie had been married to 
the jazz musician and bandleader for 
more than 40 years. A civic leader 
and fund -raiser, she was active in the 
Urban League and the Council of 
Guilds. She is survived by her hus- 
band, a daughter and four foster chil- 
dren. 

* * * 

Ann Keough, 26, of injuries suf- 
fered in an automobile accident 
April 10 in Syracuse, N.Y. The music 
director of WSEN -AM -FM there is 
survived by her parents, William and 
Helen Keough, and a brother, Kevin. 

* * * 

Kurt Jadassohn, 78, Feb. 21 in 
Melbourne, Fla. His background in 
the music business spanned 60 years 
and included a vice presidential post 
at SESAC. He also headed Affiliated 
Music Enterprise. 

* * * 
Richard Carney, 59, Feb. 14 in 

Greenwood Lake, N.Y. The music 
publisher, composer, producer and 
head of Carney Records is survived 
by his wife, Louise, and three daugh- 
ters. 

* * * 
Al Perkins, 51, of gunshot wounds 

Feb. 13 in Detroit. He managed Al 

Hudson, One Way and Alicia Meyers 
and ran a songwriters' workshop in 
Detroit. He is survived by his wife, 
Irene, and nine children. 

News 
ChortbeoLi 

Continued from page 6 

Hard Rock Rules: Besides the 
Dexy's smash, Mercury has reason 
to celebrate the chart action of Def 
Leppard's single "Photograph" 
(number 26 this week) and album 
"Pyromania," which climbs to num- 
ber eight the week after being certi- 
fied platinum by the RIAA. It's the 
group's first top 10 album and First 
Hot 100 single. Both were produced 
by Robert John "Mutt" Lange, who 
did the honors on Foreigner's "4" 
and AC /DC's "For Those About To 
Rock," back -to-back No. 1 albums 
in late '81 and early '82. 

Another leading hard rock band, 
Z.Z. Top, is also off to a fast start 
with its new album, "Eliminator," 
which crashes onto the album survey 
at number 32. That lofty debut sug- 
gests that "Eliminator" will chart 
higher than the group's two previous 
Warner Bros. releases. "Deguello" 
peaked at 24 in 1979; "El Loco" hit 
17 two years later. 

Before moving to Warner Bros., 
Z.Z. had five albums on London. 
The first, "Rio Grand Mud," hit the 
chart in May, 1972, but the group 
didn't really hit its stride until '74/ 
'75, when "Tres Hombres" and 
"Fandango!" cracked the top 10. 

The latter album even produced a 
top 20 hit single in "Tush," one of 
only two ZZ singles to reach the top 
40. (The other: a 1980 remake of 
Sam & Dave's "I Thank You," which 
peaked at 34.) But ZZ appears 
headed for another top 40 single: 
"Gimme All Your Lovin' this week 
climbs to 50. 

* * * 
Pardon Us: A line of type 

dropped out of last week's list of 
George Clinton's No. 1 black rec- 
ords. The list should have read: Par- 
liament's "Flashlight" and "Aqua 
Boogie" (Casablanca), Funkadelic's 
"One Nation Under A Groove" and 
"Knee Deep" (Warner Bros.), and 
Bootsy's Rubber Band's "Bootzilla" 
(also WB). 

We also want to apologize for a 
typo in the piece on Barbra Strei- 
sand's 20th anniversary on the Bill- 
board charts. Streisand's late '60s 
record slump came out as late '60s 
record slum. 

Panel Looks At 
Minority Radio 

Continued from page 16 

cause they have `minority' in their 
name, have problems in dealing 
with ad agencies and other potential 
clients," Romero said. "And here in 
Denver, we have a racist market. I 

have a professional sales force to 
make professional presentations to 
ad agencies, but a lot of times even 
that is not enough. 

"So for the last five- and -one -half 
years, 50% of my time has been spent 
on public relations- addressing 
boards and committees -to get my- 
self known and thereby get my sta- 
tion known. That way if I get turned 
down by an agency I can go up to the 
president and say, `Look, you re- 
member me, you know about us.- 

One area of promotion that has 
not yet been realized to its full po- 
tential, according to Rick Cam- 
bridge of television production from 
QC Productions in Hollywood, is the 
use of tv commercials to expand a 
station's visibility. "Radio stations, 
especially minority stations trying to 
show the community that they are a 
major force in the market, have just 
discovered the value of tv in the last 
five years," he said. "And they're 
just now learning how to use it." 

Technics CD 

Sales Plan 

Is Outlined 
Continued from page 3 

of May. It also provided a statistical 
breakdown of software sales in Ja- 
pan by repertoire category, showing 
classics a runaway leader so far, and 
estimates of player and software 
penetration worldwide for 1983. The 
release of about 1.7 million CD disks 
in the U.S. this year was among the 
data predicted. 

Paul Foschino, assistant merchan- 
dising manager, said that record la- 
bels had promised to supply Tech- 
nics with lists of retailers which will 
carry CD software so that they may 
be distributed to audio dealers. Lists 
of hardware retail sources will, in 
turn, be furnished for record dealer 
use. "We've been in contact with all 
major record companies," said Fos - 
chino. 

Both Foschino and Michael Agui- 
lar, general manager of Technics au- 
dio, stressed that this year's CD mar- 
keting efforts will be biased toward 
consumer education, with sales sec- 
ondary until more software is avail- 
able. A mass marketing push, they 
noted, will probably await second 
and third generation players, likely 
to carry lower suggested lists than 
the $1,000 called for in the initial 
model (Billboard, April 9). 

National ad campaigns are slated 
to support the CD introduction. 
These will appear in hi fi magazines 
and "lifestyle" publications, said 
Foschino, and dealers will be fur- 
nished display stands, counter cards 
and take -away consumer pam- 
phlets. There will also be a series of 
seminars to educate dealer person- 
nel, so that they can properly repre- 
sent the product. 

Terry Yosumi, a senior engineer 
at Technics' CD plant in Osaka, said 
that 45,000 CD players of all manu- 
facturers and 500,000 disks have 
been sold in Japan as of the end of 
March (the system was introduced 
in October, 1982). In all, 369 titles 
have been made available on CD, he 
said, with CBS /Sony responsible for 
165, Philips for 114, and Denon and 
others for the remaining 90. Two 
hundred of the titles were originally 
recorded digitally; the rest are from 
analog sessions. 

In Japan to date, classical product 
was said to have accounted for 44% 
of all CDs sold, Western pop for 
18%, Japanese pop for 18%, jazz for 
11%, other Japanese repertoire for 
7%, and the remaining miscel- 
laneous categories for 2 %. 

Yosumi said Technics expects that 
about 350,000 CD players will be 
sold this year worldwide, 150,000 of 
them in Japan. In all, five to nine 
million disks will hit the market. He 
said that all expected that CD and 
analog will coexist for at least "sev- 
eral years," and noted that Technics 
has now begun pressing CD soft- 
ware (Billboard, April 16). 

Other digital components being 
put out by Technics include a PCM 
digital processor which will allow 
digital dubbing between two VCRs 
(setting new standards in home tap- 
ing), and a less sophisticated digital 
cassette recorder. 

Cassette Campaign 
NEW YORK -Shanachie Rec- 

ords of Ho-Ho-Kus, NJ. is running 
an "April Is Cassette Month" cam- 
paign, offering retailers a buy -10, 
get- one -free tape deal. 

Industry 
Events 

A weekly calendar of upcoming 
conventions, awards shows, seminars 
and other notable events. 

April 18 -20, Billboard's Video 
Games conference, Westin Miyako 
Hotel, San Francisco. 

April 18 -20, Circuit Technology 
'83, Kensington Exhibition Centre, 
London. 

April 19, 18th annual National 
Magazine Awards presentation, 
Waldorf -Astoria, New York. 

April 19 -21, Electronics /ECIP 
Show, Barbican Centre, London 

April 19 -21, Fibre Optics Exhibi- 
tion and Conference, Barbican 
Centre, London. 

April 23 -24, National Kidney 
Foundation Country Music Festival, 
Nashville. 

April 24, Arthritis Foundation na- 
tional telethon via satellite from 
Opryland, Nashville. 

April 27, Songwriters Guild AG- 
GIE Awards, Directors Guild, Los 
Angeles. 

* * * 

May 3 -6, Billboard's International 
Music Industry Conference (IMIC), 
Alvor Praia Hotel, The Algarve, Por- 
tugal. 

May 4-6, Frost & Sullivan's an- 
nual computer graphics conference, 
Del Coronado Hotel, San Diego. 

May 4-7, American Women In Ra- 
dio & Television conference, Royal 
York Hotel, Toronto. 

May 7, Boston Rock Music Semi- 
nar, Spit /Metro Complex, Boston. 

May 8 -11, International Tele- 
vision Assn. 15th annual conference, 
Royal Oak Hotel, Toronto. 

May 9, Academy Of Country Mu- 
sic awards show, Knotts Berry Farm, 
Buena Park, Calif. 

May 10 -12, International Satellite 
& Cable TV conference & exhibi- 
tion, Wembley Conference Centre, 
London. 

May 11 -13, 6th annual Muscle 
Shoals Music Assn. Records and 
Producers Seminar, Joe Wheeler 
State Resort, Rogersville, Ala. 

May 13 -14, Broadcast Communi- 
cations conference, Sheraton Air- 
port Hotel, Kansas City. 

May 20, International Radio Fes- 
tival of New York, 2nd annual 
awards ceremony, Sheraton Centre 
Hotel, New York. 

May 21, T. J. Martell Foundation 
for Leukemia and Cancer Research 
annual Humanitarian award dinner, 
New York Hilton. 

May 22 -25, International Program 
Marketplace, New York Hilton. 

* * * 

June 5 -8, Consumer Electronics 
Show, McCormick Place, Chicago. 

June 6 -12, International Country 
Music Fan Fair, Tennessee State 
Fair Grounds, Nashville. 

June 7 -9, 6th Visual Communi- 
cations Congress East, Hilton Hotel, 
New York City. 

June 12 -15, National Cable Tele- 
vision Assn. convention, Astroworld 
Complex, Houston. 

June 18 -21, National Assn. of Mu- 
sic Merchants Expo, McCormick 
Place, Chicago. 

June 23 -27, Broadcast Promotion 
Assn. /Broadcast Designers Assn. 
convention, Fairmont Hotel, New 
Orleans. 

June 24 -26, 2nd annual Midwest 
Music Exchange symposium, Bis - 
mark Hotel, Chicago. 

June 27 -29, Videotex '83 confer- 
ence & exhibition, New York Hilton. 
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137 140 25 EARL KLUGH /BOB JAMES 
Two Of A Kind 
Capitol ST 12244 CAP 8.98 BLP 66 

1< 
175 2 FRANK ZAPPA 

The Man From Utopia 
Barking Pumpkin FW 38403 (CBS) CBS 

138 138 23 JANET JACKSON 
Janet Jackson 
ROM SP 4907 RCA 6.98 BLP 32 

170 148 26 DONALD FAGEN 

The Nightfly 
Warner Bros. 123696 WEA 8.98 * 115 3 ROXY MUSIC 

The High Road 
Warner Bros. 1.23808 WEA 8.98 139 139 109 ALABAMA 

RCA ORLI 39ight RcA 6 8.98 CLP 12 

171 173 3 THE JAM 
Beat Surrender 
Polydor 810751 -1 (PolyGram) POL 5.98 107 109 24 THE Flre 

Shuttered Room 
MG MG 5345 MG 8.98 

lfl'i 
189 2 KROKUS 

Head Hunter 
kistaAL 9623 IND 8.98 

1 
A( 

178 3 PLACIDO DOMINGO 
My Life For A Song 
Columbia FM 37799 CBS 

108 

ÌLf 
fir 

108 5 ROBERT HAZARD 
Robert Hazard 
RCA MxL18500 RcA 5.98 147 5 ECHO AND THE BUNNYMEN 

Porcupine 
Sire 123770 (warner Bros) WEA 8.98 

y i NONA HENDRYX 
Nona 
RCA AFLI 4565 RCA 8.98 BLP 41 116 7 THE SYSTEM 

Sweat 
Mirage 90062 (Atco) WEA 8.98 BLP 14 142 142 21 COMMODORES 

All The Great Hits 
Motown 6028 ML INO 8.98 BLP 56 

1 
lfif 

. 

183 2 ROBERT EWS ORRALL 
Special Pain 
RCA MFL1 8502 RCA 5.98 

110 99 20 GROVER WASHINGTON JR. 
The Best Is Yet To Come 
Elektra 60215 WEA 8.98 BLP 24 143 129 4 NICK LOWE 

The 
bia C389fe 

Showman 
CBS 

181 4 TONY CAREY 
I Won't Be Home Tonight 
Roshire OR 22000 INS 8.98 

111 

112 

101 

112 

14 

464 

NEIL YOUNG 
Trans 
Geffen GHS 2018 (Warner Bros.) wG 8.98 144 

145 

146 

123 

23 THE BAR -KAYS 
Proposition 
Mercury SRM 11065 (Polygram) POL 8.98 BLP 17 

176 166 49 A FLOCK OF SEAGULLS 
A Flock Of Seagulls 
Jive /Arista VA 66000 IND 6.98 

PINK 
Of Dark Side 

FLOYD 
Of The Moon 

Harvest SMAS 11163 (Capitol) CAP 8.98 89 STEVIE NICKS 
Bella Donna 
Modern Records MR 38139 (Ateo) WEA 6.98 

177 160 30 RUSH 
Signals 
Mercury SRM 14063 (Polygram) POL 8.98 * 136 2 BANANARAMA 

Deep Sea Skiving 
London 422810102IR1 ( PolyGram) POL 8.98 

8.98 BLP 28 

146 107 5 MARIANNE FAITHFULL 
A Child's Adventure 
Island 90066 (Atco) WEA 8.98 

178 

179 

180 

182 

165 

177 

25 EDDIE RABBITT 
Radio Romance 
Elektra E1-60160 WEA 8.98 CLP 22 Y. 

114 13 SMOKEY ROBINSON 
Touch The Sky 
Tamia 6030TL (Motown) IND 147 

148 

124 

113 

34 

9 

DON HENLEY 
I Can't Stand Still 
Elektra E160048 WEA 

COMPLETE ORIGINAL BROADWAY 
CAST 
Cats 
Geffen 2GHS2031 (Warner Bros.) WEA 

8.98 
31 THE WHO 

It's Hard 
warner Bros. 1-23731 WEA 8.98 

115 

116 

102 26 DIONNE WARWICK 
Heartbreaker 
Arista AL 9609 IND 8.98 BLP 69 

16.98 

180 30 VANITY 6 
Vanity 6 
Warner Bros. 1 -23716 WEA 8.98 BLP 43 

104 26 JEFFERSON STARSHIP 
Winds Of Change 
Grunt 8411 -4372 (RCA) RCA 8.98 

149 149 35 ROYAL PHILHARMONIC 
ORCHESTRA CONDUCTED BY 

LOUIS CLARK 
Hooked On Classics II 
RCA AM 4373 RCA 8.98 

8.98 

8.98 

186 2 SOUNDTRACK 
The King of Comedy 
Warner Bros. 123765 WEA 8.98 

1 
W( 

127 5 THE CALL 
Modern Romans 
Mercury 4228103071.M.1 
( PolyGram) POL 6.98 182 28 LINDA RONSTADT 

Get Closer 
Asylum 60185 (Elektra) wra 8.98 

118 119 9 MICHAEL JACKSON 
Off The Wall 
Epic FE 35745 CBS 

150 131 9 SELECTIONS FROM THE ORIGINAL 
BROADWAY CAST 

Cats 
Geffen GHS 2026 (Warner Bros.) WEA 

1 1{ 
oUIST RIOT 
Alletal Health 
Pasha BF? 38443 (Epic) CBS 

119 

120 

121 

105 16 SQUEEZE Q 
Singles 45's and Under 
ABM SP 4922 RCA 8.98 ROYAL PHILHARMONIC 

ORCHESTRA 
Hooked On Classics Ill 
RCA AFLI -4588 RCA 

184 184 13 
BLET 

BANDND 
THE SILVER 

Nine ET ht 
Capitol STBKgl2182 CAP 8.98 

120 3 VAN MORRISON, 
The Inarticulate Speech Of 
The Heart 
Warner Bros. 1-23802 WEA 8.98 * czni EDDY GRANT 

Killer On The Rampage 
Portrait /Ice B6R 38554 (Epic) CBS BLP 53 * 

186 

187 

188 ' 

I=10 

171 

190 

56 

ORCHESTRAL MANOEUVRES IN 
THE DARK 
Dazzle Ships 
Virgin /Epic BFE 38543 CBS 

A 

8.98 

8.98 BLP 54. 

121 84 WILLIE NELSON 
Willie Nelson's Greatest 
Hits And Some That Will 
Be 
Columbia KC 2 37542 CBS CLP 18 

179 2 JOE SAMPLE 
The Hunter 
MCA 5397 MCA 8.98 BLP 50 ASIA 

Asia 
Geffen GAR 2008 (Warner Bros.) WEA 122 122 19 RAY PARKER, JR. 

Greatest Hits 
Arista AL 9612 IND 8.98 BLP 36 

21 CON FUNK SHUN 
To The Max 
Mercury SRM 14067 (Polygram) POL 8.98 BLP 11 2 DAVE GRUSIN AND THE NEW 

YORK /LA. DREAM BAND 
Dave Grusin and the New 
York /L.A. Dream Band 
GRP A 1001 IND 

1 
Wf 

* 
132 7 STEVE ARRINGTON'S HALL OF 

FAME 
Steve Arrington's Hall Of 
Fame: 1 

Atlantic 80049 WEA 8.98 BLP 12 

BLP 15 

'. 
1F 

164 3 CHRIS DEBURGH 
The Getaway 
ABM SP 4929 RCA 8.98 

156 177 3 KING SUNNY ADE 
Je la Music 
Mango MIPS 9712 (Island) WEA 8.98 

188 88 AL JARREAU 
Breakin' Away 
Warner Bros. BOO 3576 WEA 8.98 133 3 Kashif 

Kashif 
Arista AL 9620 IND 8.98 157 143 30 YAZ 

Upstairs At Eric's 
Sire 123737 (Warner Bros.) WEA 8.98 

GARY MOORE 
GARY Ms Of Power 
Mirage 90077 (Atco) WEA 8.98 

1:Qi 
137 2 NAKED EYES 

Naked Eyes 
EMI-Arnica ST 17089 GP 8.98 158 158 42 EDDIE MONEY 

No Control 
Columbia FC 37960 CBS 

8.98 

8.98 

8.98 

8.98 

BLP 22 

190 

191 

192 

185 

118 

5 FELONY 
The Fanatic 
Rock 11' Roll BF7 38453 ( Scotti 
Bros. /Epic) CBS 

126 126 28 NEIL DIAMOND 
H 
Columbia Columbia TC 38359 CBS 

159 159 6 THE TEMPTATIONS 
Surface Thrills 
Gordy 6032 GL (Motown) IND * 134 5 JON BUTCHER AXIS 

Jon Butcher Axis 
Pdydor 81006910 ( PolyGram) POL 6.98 

5 THE CARPENTERS 
The Singles 19691973 
ABM SP 3801 RCA 8.98 160 

161 

- 
162 

145 11 RANDY NEWMAN 
Trouble In Paradise 
Warner Bros. 123755 WEA 128 128 40 JUDAS PRIEST 

Screaming For Vengeance 
Columbia FC 38160 cos -- 

8.98 

8.98 

153 20 GRACE JONES 
Living My Life 
Island 90018 (Atco) WEA 8.98 BLP 48 161 27 TONI BASIL 

Word Of Mouth 
Radialchoice /Virgin /Chrysalis 
EV 41410 CBS 1:1' 

* 135 4 CHAMPAIGN 
Modern Heart 
Columbia FC28384 CBS BLP 20 

193 155 12 SCHON /HAMMER 
Here To Stay 
Columbia FC 38428 CBS 

162 3 LOU REED 
Legendary Hearts 
RCA AFL 1-4568 RCA 

130 130 24 HANK WIWAMS JR. 
Greatest Hits 
Elektra /Curb 160193 WEA CLP 11 -- 

194 194 9 SOUNDTRACK 
Tootsie 
Warner Bros. 1.23781 WEA 8.98 

163 152 31 LAURA BRANIGAN 
Branigan 
Atlantic SD 19289 WEA 8.98 

131 

132117 

110 16 VANDENBERG 
Vandenberg g 
Atco 90005 WEA 

195 192 24 NEIL DIAMOND 
The Jazz Singer 
Capitol SW 12120 CAP 8.98 164 

165 

151 

163 

11 LARRY ELGART AND HIS 
MANHATTAN SWING ORCHESTRA 
Hooked On Swing 2 
RCA AFL 1.4589 RCA 8.98 

8.98 

8.98 

28 DIRE STRAITS 
Love Over Gold 
Warner Bros. 123728 WEA 8.98 

196 150 12 BLACK SABBATH 
Live Evil 
Warner Bros. 123742 WEA 11.98 

133 111 4 PHIL COWNS 
Face Value 
Atlantic 16029 WEA 8.98 

31 THE TIME 
What Time Is It? 
Warner Bros. 1 23701 WEA BLP 38 

197 

198 

154 20 OZZY OSBOURNE 
Speak Of The Devil 
Jet 282 38350 (Epic) CBS 

167 41 CROSBY, STILLS AND NASH 
Daylight Again 
Atlantic SD 14360 WEA 8.98 

134 125 41 FLEETWOOD MAC 
Mirage 
Warner Bros. 123607 WEA 8.98 

1 Y 172 3 MICHAEL SCHENKER 
Assault Attack 
Chrysalis 41393 (Epic) CBS 

BLP 40 

* 144 4 ROBIN WILLIAMS 
Throbbing Python of Love 
Mercury 422811150.IM.I 
( PolyGram) POL 8.98 

r 

W( 
174 4 CHANGE 

This Is Your Time 
RFC /Atlantic 80053 WEA 

199 197 21 PEABO BRYSON 
Don't Play With Fire 
Capitol ST 12241 GP 8.98 BLP 27 

136 141 28 PINK FLOYD 
The Wall 
Columbia PC2 36183 CBS 

168 169 30 PETER GABRIEL 
Security 
Geffen GHS 2011 (Warner Bros.) wG 8.98 I 

200 187 37 DONNA SUMMER 
Donna Summer 
Geffen GHS 2005 (Warner Bros.) WEA 8.98 BLP 70 

69 

Champaign 129 Flock Of Seagulls 176 Greg Klhn Band 18 Tom Petty And The Billy Squier 90 

TOP LPs &TAPE 
A Z I LISTED BY ARTISTS) 

Change 
Eric Clapton 
Clash 
George Clinton 

167 
26 
64 
42 

Dan Foge berg 
Jane Fonda 
Foreigner 
Frida 

71 
17 
57 
56 

King Sunny Ade 
Earl Kiugh 8 

Bob James 
Krokus 

156 

137 
140 

Heartbreakers 
Pink Floyd 
Planet P 
Prince 

36 
9,112,138 

85 
23 

Stray Cats 
Barbra Streisand 
Styx 
Donna Summer 

22 
80 

5 
200 

Phil Collins 40,133 Peter Gabriel 168 Little River Band 87 Psychedelic Furs 61 Supertramp 96 
Commodores 142 Gap Band 74 Kenny Loggins 50 Quiet Rlot 183 System 109 
Con Funk Shun 154 Marvin Gaye 52 Loverboy 97 Eddie RabbItt 178 Temptations 159 
John Cougar 67 Golden Earring 25 Nick Lowe 143 Ramones 83 Thompson Twins 47 
Crosby, Stills, & Nash 198 Eddy Grant 152 Melissa Manchester 43 Red Rider 102 Time 165 

ABC 60 Christopher Cross 27 nave Grusin 181 Barry Manllow 90 Joan Riven 99 Toto 10 
Bryan Adams 24 Culture Club 14 Sammy Hagar 19 Men At Work 4 Lou Reed 162 Pete Townshend 35 
After The Flre 29 Dazz Band 105 Merle Haggard /Willie Missing Persons 37 Uonel Richie 7 Triumph 41 
Alabama I 1, 82, 139 Debarge 45 Nelson 73 Modern English 72 Smokey Robinson 114 Tubes 46 
John Anderson 79 Chris Deburgh 155 Daryl Hall 8 John Eddie Money 158 Kenny Rogers 21.104 Ultravox 62 
Adam Ant 69 Del Leopard 8,89 Oates 3 Molly Hatchet 66 Linda Ronstadt 182 U2 15 
Steve Arlington's Hall of Fame 123 Dexy%s Midnight Robert Hazard 108 Gary Moore 189 Roxy Music 106 Vandenberg 131 
Asia 186 Runners 16 Heaven 17,77 Van Morrison 120 Royal Philharmonic Luther Vandross 92 
Patti Austin 76 Nell Diamond 126,195 Norma Hendryx 173 Musical Youth 88 Orchestra 149,151 Vanity6 180 
Bananarama 113 Dire Straits 55,132 Don Henley 147 Naked Eyes 125 Rush 177 Wall Of Voodoo 59 
Bar -Kays 144 Thomas Dolby 20, 33 Julio Iglesias 49 Willie Nelson 48, 68,121 SAGA 70 Dionne Warwick 115 
Toni Basil 161 Placido Domingo 172 inxs 78 Randy Newman 160 Joe Sample 153 Grover Washington, 
Pat Benatar 34 Duran Duran 6, 65 Janet Jackson 138 Olivia Newton-John 75 Carlos Santana 98 Jr 110 
Berlin 31 Earth, Wind, á Fire 13 Joe Jackson 28 Stevie Nicks 145 Scandal 53 Weather Report 103 
Black Sabbath 196 Echo And The Michael Jackson 1,118 Night Ranger 38 Michael Schenker 166 Whispers 44 
Angela Bofill 54 Bunnymen 141 Jam 171 Oak Ridge Boys 51 Schon /Hammer 193 Who 179 
Bow Wow Wow 84 Larry Elgart 164 Al Jarreau 30,188 O'Bryan 93 Bob Seger 12,184 Robin Williams 135 
Laura Branigan 58,163 English Beat 39 Jefferson Starship 116 Ric Ocasek 101 Simple Minds 86 Hank Williams, Jr. 81,130 
Peabo Bryson 199 Donald Fagen 170 Billy Joel 63 Orchestral Manoeuvres SOUNDTRACKS: George Winston 91 
John Butcher Axis 127 Marianne Faithful! 146 Grace Jones 192 In The Dark 11 Cats 146,150 Yaz 157 
Call 117 Felony 190 Journey 2, 95 Robert Ellis Orrall 174 King OI Comedy 181 Neil Young 111 
Tony Carey 175 Flax 107 Judas Priest 128 Ozzy Osboume 197 Tootsie 194 Frank Zappa 169 
Carpenters 191 Fleetwood Mae 134 Kashif 124 Ray Parker, Jr 122 Squeeze 119 ZZ Top 32 

Every care for the accuracy of suggested list prices has been Laken. Billboard does not assume respons,btlny for errors or omlssmns. 
RECORDING INDUSTRY ASSOCIATION OF AMERICA seal for sales of 500.000 units. RECORDING INDUSTRY ASSOCIATION OF AMERICA seal for sales of 1.000.000 units. 
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News 
Appeal Briefs Due In 
Blanket License Case 

By IS HOROWITZ 
NEW YORK- Briefs supporting 

the appeal by ASCAP and BMI of a 
federal district court decision here 
last August declaring the blanket li- 
cense illegal as a method for collect- 
ing performance royalties from in- 
dependent television stations were 
due to be filed Friday (15) with the 
Court of Appeals for the Second 
Circuit. 

The lower court decision, which 
puts at risk royalties totalling almost 
$80 million a year, threatens to re- 
cast the entire approach to perform- 
ance rights collections, in the view of 
publishers and writers. Tv stations 
have argued that the blanket license 
restrains trade illegally, and that 
royalties should more properly be 
paid at the production source rather 
than by local broadcasters. 

In addition to briefs by ASCAP, 
BMI, and a separate brief by BMI 

affiliates, "friend of the court" pa- 
pers were also due to be filed by the 
American Guild of Composers, Au- 
thors & Publishers; the U.K. and 
French rights groups, PRS and SA- 
CEM; a number of ASCAP writers, 
a group of motion picture producers 
and tv syndicators, and Chappell 
Music. 

It's understood that their main 
thrust will be that the blanket license 
has existed and worked well for dec- 
ades, and has been affirmed in the 
case of network tv, local radio, night- 
clubs and bars, and is acknowledged 
in the Copyright Act of 1976 as 
proper for public broadcasting. 

The television station plaintiffs 
must respond to the briefs by June 
15. Argument in the appeals court is 
scheduled to be heard the second 
week of August. 

Men At Work Get 
Merchandisers' Nod 

By PAUL GREIN 

LOS ANGELES -NARM mem- 
bers have finally resolved the heated 
controversy between PolyGram and 
Geffen Records as to which was the 
biggest album of 1982, John Cou- 
gar's "American Fool" or Asia's 
"Asia." The NARM voters' choice: 
Men At Work's "Business As 
Usual." 

The Australian group thus be- 
comes the first act from outside the 
U.S. or U.K. to win NARM's best- 
selling album award. And "Busi- 
ness" is the first debut album to take 
the top prize since the '60s, when 
"Peter, Paul & Mary," "Meet The 
Beatles" and "The Monkees" were 
cited. 

Men At Work also won NARM 
awards for best -selling album by a 
group and best -selling album by a 
new artist. Arch -rival Asia had to 
content itself with one of the latter 
awards, Cougar with the award for 
best- selling album by a male artist. 

NARM voters confirmed that 
Survivor's "Eye Of The Tiger" from 
"Rocky III" was the best -selling 
single of '82. It's the fourth time in 
the past six years that a film theme 
has won the top singles award. 
Debby Boone's "You Light Up My 
Life" was the champ in '77, the Bee 
Gees' "Stayin' Alive" in '78 and 
Diana Ross & Lionel Richie's "End- 
less Love" last year. 

Men At Work and Survivor 
helped make CBS the leading corpo- 
ration in this year's NARM Awards, 
with six. PolyGram also did well, 
with three key awards: Cougar's 
"American Fool" as best -selling al- 
bum by a male artist; "Gap Band 
IV" as best -selling black music al- 
bum by a group; and "Chariots Of 
Fire" as best -selling movie sound- 
track. 

Among individual labels, Geffen 
was the only label besides Columbia 
to win more than one award. Besides 
Asia's new artist citation, "Dream - 
girls" won as best -selling cast album. 
This ends a four -year lock on the lat- 
ter award by Columbia's "Annie" 
cast album. The label's "Annie" 
soundtrack lost to "Chariots" in the 
movie soundtrack competition, but 
did manage a win as best- selling 
children's album. 

Willie Nelson won his third award 
for best -selling country album by a 
male artist, breaking a three -year 

hold on the award by Kenny Rogers. 
And Juice Newton and Alabama 
were winners for the second year in a 
row as country's best -selling female 
artist and group. 

Stevie Nicks won for best -selling 
album by a female artist for the sec- 
ond straight year, even though she 
didn't have a new album release in 
'82. Her repeat winner, "Bella 
Donna," first hit the charts in Au- 
gust, 1981. And Lionel Richie's win 
for best -selling black music album 
by a male artist follows three best- 
selling black group citations to the 
Commodores, in '77, '78 and '79. 

Here's the complete list of NARM 
winners: 

Best selling album -"Business As 
Usual," Men At Work, Columbia; 
single -"Eye Of The Tiger," Survi- 
vor, Scotti Bros.; album by a new art- 
ist- "Asia," Geffen; "Built For 
Speed," Stray Cats, EMI America; 
"Business As Usual," Men At Work, 
Columbia; "I Love Rock'n'Roll," 
Joan Jett & the Blackhearts, Board- 
walk. 

Album by a group -"Business As 
Usual," Men At Work, Columbia; 
album by a male artist -"American 
Fool," John Cougar, Riva /Poly- 
Gram; album by a female artist- 
"Bella Donna," Stevie Nicks, Mod- 
ern /Atlantic. 

Black music album by a group - 
"Gap Band IV," Total Experience/ 
PolyGram; black music album by a 
male artist -"Lionel Richie," Mo- 
town; black music album by a female 
artist -"Jump To It," Aretha Frank- 
lin, Arista. 

Country album by a group - 
"Mountain Music," Alabama, 
RCA; country album by a male art- 
ist- "Always On My Mind," Willie 
Nelson, Columbia; country album by 
a female artist -"Quiet Lies," Juice 
Newton, Capitol. 

Jazz album -"Breakin' Away," Al 
Jarreau, Warner Bros.; classical al- 
bum- "Luciano," Luciano Pavarotti, 
London; gospel spiritual album - 
"Precious Lord," Al Green, Myrrh; 
movie soundtrack -"Chariots Of 
Fire," Polydor; original cast album - 
"Dreamgirls," Geffen; children's al- 
bum- "Annie" soundtrack, Colum- 
bia. 

A special award was also 
presented to Ira Moss of the Moss 
Music Group for the Allegro budget 
classical cassette line. 

I nsidelrock 
Even as NARM attendees dispersed, that group's sister 

video organization, VSDA, was launching its own round 
of meetings for convention planning geared to its re- 
gional chapter buildup. VSDA director Bob Skidmore of 
Video Corner helmed the meetings Thursday and Friday 
(14 -15) on his own Tampa -St. Petersburg turf, with 
VSDA president Frank Barnako of Washington's The 
Video Place linking up via phone. 

Radio Helps The Video Star: Indirectly, at least, in the 
latest twist on video promotions applying classic radio 
promotional ploys. A &M, Record Bar and Atlanta's 
Video Music Channel are teaming in a push for label act 
Simple Minds that again utilizes a contest -in this case, a 
quiz on the band's current video clip -to keep viewers 
tuned in. Winners get to see the band's Big Apple show 
at the Ritz, May 16, while label and channel help plug 
their local Agora stand on April 29. That much may re- 
semble other narrowcast music plugs, but the icing here 
comes with VMC's official sponsorship of the Atlanta 
date, as well as its role in producing its own local spots 
much as MTV underwrites its own contests. A &M's Mar- 
tin Kirkup and VMC's Luanne Stehno coordinated. 

Big Bird: The Entertainment Company's overseas suc- 
cess with their multi -media "Kids From ̀ Fame' " package 
gets a sky -high plug Monday (18) when the troupe be- 
hind the series and its subsequent audio, video and live 
spinoffs flies to Israel on a specially painted jetliner. 
That flourish to El Al's Heathrow /Tel Aviv flight K -16 
underscores official honors as guests of the state's 35th 
anniversary bash. The ensemble will tape its second tv 
special there as well, doubtless to underscore their No. 1 

tv niche there.... If You Can't Beat 'Ern: KLOS -FM Los 
Angeles is set to plug "Rock'n'Roll Tonite," the new 
syndicated tv series, via one of the station's familiar rain- 
bow stickers, previously reserved for top bands' names. 
Show, which emanates from Perkins Palace in nearby 
Pasadena, will be first such media beneficiary. 

Double Talk: If Federal Express needs a new hyper - 
speed pitchman, they might want to check with Robin 
Williams. The comedian and actor managed to tape 200 
individual radio plugs in one hour at San Francisco's 
Automatt, in support of his new Casablanca /PolyGram 
album. ... Equally busy at retail is Joan Rivers, last 
week's NARM Awards Banquet hostess, who's now in 
the midst of an imposing schedule built around her new 
Geffen album. She recently broke the attendance for an 
in -store promotion at Sam Goody's in New York, which 
she touted as so well organized she "hopes they let him 
out of jail." More on Rivers' album push in next week's 
Billboard. ... Media mavens and vintage rockers alike 
should track down a recent issue of the Beaumont, Tex. 
Enterprise, featuring a two-page interview with Mama 
Meaux, mother of the inimitable Huey Meaux, scion of 
Crazy Cajun Enterprises. Meaux Mere comes across as 
an equally lively personality. 

Eyes Have It: Is Show Industries readying a second 
Videon specialty unit? That hint was dropped in Miami 
Beach at NARM, where members' involvement in video 
retailing still ranges from tentative to innovative. Right 
now, hybrid stores combining traditional record /tape 
product with other sections handling newer tech- 
nologies, as typified by Miami's three -unit Vibrations 
stores, soon to have a fourth outlet, appear to be the most 
enticing. Chain president Larry Schaffer sees record/ 
tape accounts as offering "an edge" in terms of traffic: 
"We have 6,000 people coming through our one unit 
each week, where video occupies 17% of the space com- 
pared to 55% for LPs and cassettes, but the dollar volume 
is equal." Meanwhile, even the mall outlets who've shied 
from video software in the past now appear more inter- 
ested. Musicland's Fred Traub indicated the chain is now 
testing videodisks in two outlets. 

Settlement of a copyright infringement suit last week 
brought by a number of book publishers against New 
York Univ. is expected to add precedental weight to 
longtime efforts by music publishers to enforce "fair 
use" guidelines for print photocopying by educators. 
The agreement stipulates when written permission must 
be sought from publishers and, most importantly, will no 
longer provide university defense for faculty violators. 
Representing the publishers was Jon Baumgarten, 
former chief counsel of the Copyright Office, and a 
noted advocate for music rights enforcement. 

Edited by SAM SUTHERLAND 

Back Track 
30 years ago this week: ASCAP was shelling out 

solid advances to its writers to thwart the inroads of 
BMI.... Forty -five -year old Stanley Adams loomed 
as the next ASCAP prexy. RIAA promotion chief 
Joe Martin returned to Billboard. ... Jim Denny, 
head of the WSM Artists Bureau, launched Cedar - 
wood Music.... Paul Cohen transferred Owen Brad- 
ley from Coral to Decca Records. 

20 years ago this week: Nevins and Kirshner sold 
out their record and publishing interests to Columbia 
Pictures-Screen Gems for a reported $2 million... . 

Norm Weiser named vice president in charge of oper- 
ations at 20th -Fox Records. 

10 years ago this week: London Records announced 
its Teldec vidisk system would start selling in the U.S. 
in January 1974.... Danny Cleary was made a vice 
president at CMA, overseeing the music and nation- 
ally. ... Sister Sledge signed with Atlantic Records. 
... Ron Granter opened his own promotion firm... . 

Lester Sill names Paul Tanner manager of the'Co- 
lumbia Pictures Nashville music division branch. 

GROWTH SLOWER THAN EXPECTED 

Meet Eyes Gospel's Problems 
Continued from page 3 

shows the upscale financial and edu- 
cational nature of American Chris- 
tians. Judd Jackson, who works with 
the Word Of Faith ministry, dis- 
cussed a project of that organization 
which involves local churches buy- 
ing big- screen tv receiving equip- 
ment to present concerts and educa- 
tional programs. He said the project 
recently reached 534 churches. Pay- 
ment for the Word Of Faith pro- 
gramming is by freewill offering. 

Speaking on the publishing panel, 
Roger Sovine, vice president of Tree 
International, told gospel writers 
and publishers of a new source of 
potential revenue: the British 
Broadcasting Corp.'s "no needle 
time" provision. It allows recorded 
music not made or distributed in 
Britain to be eligible for radio air- 
play there. Sovine said that a total of 
64 hours a week is available on the 
BBC for this kind of programming, 
but that at present only two hours is 

allotted to gospel music. Music of- 
ferings are made through BBC pro- 
ducers, he added. 

The retail panel offered several 
success stories. Gerald Blalock of 
Spring Arbor Distributors said that 
his company is projecting sales 
growth of 25% -30% next year and 
that returns now amount to less than 

3%. Sales of Southern gospel are up, 
he said, while those of classical and 
black gospel are down. Greg Skip- 
per, who is with the Baptist Book 
Store chain, said that MOR and 
southern gospel "picked up a tre- 
mendous amount" in 1982 -83. 

Complaints among the panel were 
of the irregular music programming 

Adern Records 
Bows In Gotham 

NEW YORK -Adern Records, a 
new label formed here by Richard 
de Marigny, has set its network of in- 
dependent distributors. The label's 
first album is Americade's "Ameri- 
can Metal." 

The distributor lineup, arranged 
by Mel Fuhrman's Musical Mergers 
Ltd., includes: AMI, Michigan; 
Sugarplum, Ohio, Syracuse, Roch- 
ester, Buffalo and Pittsburgh; 
Schwartz Bros., Philadelphia, Wash- 
ington, Virginia; Alpha, New York 
and New England; and M.S., Il- 
linois, Indiana, Wisconsin, Kansas 
and Missouri. 

A videotape of two cuts from the 
album, "We're An American Band" 
and "California Rhythm," is cur- 
rently being shot. 

on gospel radio, the failure of gospel 
DJs to identify artists whose records 
they are playing and the lack of pro- 
motional enterprise and imagina- 
tion, especially among smaller 
Christian bookstores. Record com- 
panies were also scored for not pro- 
viding more point -of- purchase ma- 
terial and more information on 
artists. Panel moderator Jay Griffith 
of Priority Records concluded, 
"What we're basically talking about 
is an undercapitalized industry." 

In her president's report at the 
general membership meeting, 
Frances Preston pronounced the 
GMA and the gospel industry in 
good health and predicted that there 
will be substantial growth ahead. 
She also announced that the GMA is 

planning to hold its own three -day 
version next year of the enormously 
successful country music Fan Fair, 
which runs for a week each June in 
Nashville. At this year's Fan Fair, 
she noted, a gospel music show will 
be featured. 

Preston also introduced a 15 -min- 
ute promotional film on gospel mu- 
sic the GMA commissioned to show 
to such potential secular users as ad 
agencies and television producers. 
Gospel music is presented as "good 
news" music in the film, and its spe- 
cifically Christian and evangelical 
overtones are played down. 
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ers,r.*" s 

Starring 
Chip Kinman, Tony Kinman, 

Slim Evans and Alejandro Escovedo 

Featuring 
"Amanda Ruth," "Rank and File" 

Truth Is Stranger Than Fiction 
Starring Phil Alvin, John Bazz, Dave AIN-in, Lee Allen, Gene Taylor, Bill Bateman arid Steve Berlin 

Featuring "Barefoot Rock" 7-2,4,7s and 10 New Blasters Originals 
Pro Nitieed h , e illaSk.7.1111.S1.1.11,-1%.rot- 

Neowd. 

Produced by David Kahne for Slash/Warner Bros. Records 

GHS/M5G 4003 

They Thought 
Madness Was A Virtue 

Starrag G. "Suggs" 
McPherson, Carl 
Smyth, Mike Barson, 
Mark Bedford, C.J. 
Foreman, Lee 
Thompson and D.M. 
"Wirody" Woodgate 

Feauring Remixed 
Versions of the U.K. 
Hits "Our House" 
7-296'68, "It Must Be 
Love," "Tomorrow's 
Just Another Day," 
"Night Boat To Cairo" 
and Many More 

Prod 4ced by Owe Langer and Alan lAhnsanley tor Geffen Recoras 

Oro"' 

*4V cassettes And Records him Openin-6 Nationwide 
e 19E3 WAR 4ER BROS. RECORDS INC 

StarrIng Sarah-Jane Owen, Jennie McKeown, Miranda 

Joyce, Clare Hirst, Stella Barker, Lesley Shone and 

Judy Parsons 

Featuring "Sign Of The Times" 2ssn and Seven 

Women with A Look And Sound You Won't Forget 

Produced by Pete Collins, Brian Tench and Pete Wingfield 
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