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You Just Can't Beat an ATM!

AR e T YAVAVAY
AT KX XK ;
g { | f@’@’o k.
! p 15 .‘ | .(/' “‘( e
el (5

Hands down, ATMs win every time! Let John, Andy
and the rest of the VVenco team show you how.
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Iron Hill Brewery & Resturant

Iron Hill Brewery & Resturant

Play music on the jukebox

Iron Hill Brewery & Resturant

Iron Hill Brewery & Resturant

AMI Entertainment is proud to introduce AMI Bar Link, a brand-new mobile app
that allows patrons to select and play songs on your AMI jukeboxes without leaving
their seats at the bar. To reap the benefits, register your jukeboxes with AMI
by logging in to amientertainment.net.
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www.amientertainment.com 800.393.0201
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Indiana Ticket is pleased to
announce the next
generation of our Bonus Play
™ Line: replay"™Redemption
Tickets. Made of 100%
recycled material, replay™
maintains all of the
advantages of Bonus Play
while also offering an
eco-friendly option.

INDIANA TICKET COMPANY
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OSPECIAL‘I‘Y TICKETS
eTHERMAL TICKETS

e WRISTBANDS

eROLL TICKETS

e SHEET TICKETS

¢ REDEMPTION TICKETS

Phone: 1-800-428-8640
FAX: 1-888-428-8640

9610 North State Road 67
P.0. Box 823 - Muncie, IN 47308-0823

WEBSITE: www.muncienovelty.com

E-MAIL: info@muncienovelty.com
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Suzo Happ cites new items that provide innovative
solutions as its main focus. The international company
provides products for a wide range of customers
around the world. Play Meter delves into the history and
current growth of the company in this story.

Amusement Expo: Part 1
The 2012 Amusement Expo wrapped up in Las Vegas
last month with heightened numbers. Check this issue
for a show overview and our traditional game list. Look
for more coverage next month.

In Memory: Steve Kordek

The industry lost a valued member in Steve Kordek,
legendary pinball designer. Read about his life and
legacy, complete with stories and memories from those
who new him best.

AMOA State Meeting

At the recent Amusement and Music Operators Associ-
ation (AMOA) Council of Affiliated States Meeting in
Pheonix, operators from around the country shared
their experiences on a variety of topics from gaming to
promotions.

Merchandise at the show

The National Bulk Vendors Association (NBVA) part-
nered with Amusement Expo at this year’s show and
had its own pavillion. We have coverage of NBVA mem-
bers and independent vendors in our extended Mer-
chandise Market section this month.
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REDEMPTION GAME WHERE PLAYERS

‘ SIMPLE 2 PLAYER VIDEO
~ WHACK THE ACORN TO BREAK THE ICE
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EDITORIAL

BONNIE THEARD

We want to hear from
you about any of the
articles in this issue or
topics you’d like to see.
E-mail:

(editorial@playmeter.net)

ecent times have brought their share of sadness, from the clos-

ing of digital jukebox firm Ecast Inc. to the passing of pinball

icon Steve Kordek and industry veteran Jerry Reeves, who rep-
resented the Wurlitzer Jukebox Co. for 36 years.

The closure of a company is always cause for concern: first, the loss of jobs
in these difficult economic times; second, the loss of technical support and
service for the products; third, the loss of innovation if talented staff do not
stay in the industry; and fourth, the reduction in competition. Competition
brings out the best in companies and always seems to spur innovation and
advancements.

Thankfully, the other jukebox companies have come to the aid of the
operating community with a variety of solutions to keep music flowing to oper-
ators’ routes. AMI Entertainment Network, NSM Music, and TouchTunes Inter-
active Networks were at the Amusement Expo ready to answer questions and
explain their offerings.

Digital downloading jukeboxes continue to be mainstays in the industry by
introducing an ever-increasing number of desirable features that help opera-
tors bring value to their locations, solidify business relationships, and appeal to
the always-connected tech-savvy consumer. To find out about the latest juke-
box innovations, and all the other available equipment, turn to the Amusement
Expo Game List in this issue.

I consider myself fortunate to have known two of the industry’s septuage-
narians: Steve Kordek and Sol Lipkin. They shared similar outlooks on life and
dedication to the industry. Both were true gentleman in every sense of the
word, always going the extra mile and mentoring younger industry members
who looked up to them, and for good reason.

Kordek, “Mr. Pinball,” and Lipkin, “The Father of Shuffleboard,” were from
immigrant families from Eastern Europe: Kordek from Poland and Lipkin from
Latvia. Each left his
mark on the games
they designed and
continued to nurture
and love for a centu-
ry. Kordek passed
away at age 100 on
Feb. 19, 2012; Lipkin
passed away at age
104 on Jan. 21, 2010.
Both approached
their long lives with
good humor and a

positive attitude. True industry legends Sol Lipkin (1)
Michael Gottlieb of and Steve Kordek at the AMOA Expo 2006.

Bally Technologies

posted about Kordek: “The Gottlieb family is grieving the loss of a dear friend
and a wonderful gentleman. I informed my father Alvin and all he could speak
of was how much he liked and respected Steve. I worked with Steve for a brief
time at Williams and he treated me like family.”

What'’s the secret to a long life? If Kordek and Lipkin are your examples it’s
simple: Work hard at a job you enjoy and believe in passionately, maintain a
positive attitude, respect your fellow man, and don’t let age get in the way of
enjoying life. Also: If you see an attractive lady, tell her so! A
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CD jukeboxes are
viable alternative to
digital networks

LETTERS ~ 5

These are unsettling days in the jukebox busi-
ness. Joel Friedman and I and the entire Enco
family would like to express our concern for all
that operators are going through since Ecast
announced it would shut down its operation on
March 1. Thankfully, there
now appears to be a rea-
sonable solution to allow
the affected operators to
keep their locations up and
running.

Now is a good time for
operators to consider dusting off their old CD juke-
boxes. It's important to remember that CD jukes
allow operators to stay in complete control of their

believe operators are the best at servicing their
locations. We share with operators the increasing-
ly old-fashioned values of independence and per-
sonal relationships that are the bedrock of good
route operations.

We believe this could be a “back to the future”
moment. CD is a viable and valuable option dur-
ing this time of transition. Now more than ever it
makes sense to put this equipment back on the
street and back to work on YOUR route. Please
visit (www. encosystems.net) or call us at 866-
CDJUKEBox (866-235-8532). We look forward
to discussing how we can help you refurbish an
old CD juke. A

Chris Bisha, Enco Systems

locations. Recent events remind us just how pre-
cious a commodity independence is in this busi-
ness. And don't forget, all the music that locations
want to hear in their establishments is still readily
available on compact disc.

Enco continues to support CD jukeboxes, not
only because it’s our business but also because we

We welcome your comments and letters.

e-mail: editorial@playmeter.net
fax: (504)488-7083

address: Play Meter
P.O. Box 337
Metairie, LA 70004-0337
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{ AVAILABLE /5 GLOBAL VR AND UNIVERSAL CONVERSION KITs

This kit contains everything required for easy installation and instant earnings.

ANIMATED
VIOLENCE
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Call your local distributor today.

CONCEPT RENDERING SHOWN.
ACTUAL UNIVERSAL KIT MAY VARY.
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SAN JOSE, CA. 95131
PH. 408 587 3400
Manufactured and distributed under license from TAITO CORPORATION. FX. 408 597 3431

Shh..! htfearland is & trademark of TAITO CORPORATION. ALL RIGHTS RESERVED. The TAITO name and logo are
of TAITO CORPORATION. The GAMEWAX logo is a trademark of GAMEWAX Ltd. The GLOBAL VR logo is a WWW.GLOBALVR.COM
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Have your own copy of PLAY METER
delivered to your home or office.
Call toll-free (888) 473-2376,
or e-mail (subs @playmeter.net)
to start your subscription with the next issue.
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Ean Cash Bk or Membership
with NAMA or AMOA!

For program information including restrictions
please visit us online at
www.firestonefinancial.com/firestone-partners.htm
or

Call us at 1-800-851-1001 ext.41

|IGPM: & Kalkomat:

We pride ourselves on machines that make you money and promote your business!

For pricing and availability, contact a distributor near you foday!
Ph. 773.520.2163 Fax 847.690.0141 Email info@igpmgroup.com www.IGPMgroup.com
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The game people can’t
wait to get their hands
on... literally!

® Huge light matrix attracts
players.

® Fast-paced fun, with upbeat
music and cool lighting
effects.

® Various game play scoring
and bonus options.

-
MIND THE S

Didn’t make it to the show? Patent

Watch videos of people enjoying Speed Pend | ng
of Light at YouTube.com/LAlGames!

USA Sales International Sales

Sales@LAlGames.com Chris Brady: (817) 235-7773 Steve Bryant: +44 7774 653 500
www.LAlGames.com Main Office: (469) 521-7000 Marshall Ashdown: +62 81 1192 3640




THANK YOU FOR MAKING PACE-0-MATIC
A HUGE SUCCESS AT AMOA!

SHRED YOUR COMPETITION NITH
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©) Inventor of World's First Video Countertop  * Finite Games to Maximize Profitability

) Developers of the Pot-O-Gold* ©) Legal Sweepstakes & Skill Based Products
) Industry Leaders of Gaming Software ) FREE Award Winning Technical Support
(%) Setting the “PACE” in Market Development ) Multiple Cabinet Options Available

) 5,8, 20, & 25 Line Games with New Bonuses ‘) Retro-Fit Cabinet Service Available

DUE TO THE TREMENDOUS RESPONSE WE
RECEIVED AT AMOA, CALL AND PLACE YOUR ORDER
= TODAY TO ENSURE SPRING DELIVERY!

PACE O MATIC
877-HIT-GAME | paceomatlc com

(877-448-4263)

QUR LAT:ST EA'\A:S
IN HDO QUALITY GRAPHICS!

*Pace-O-Matic, Inc. has no affiliation with Pot-O-Gold software or the owners of such software ©2012 Pace-O-Matic, Inc, ALL RIGHTS RESERVED.



Be sure to check out our newly
redesigned website...

m Add Value. Add AMOA! SENE

O ERATNS AOCTION HOME CONTACTUS  FIND AN OPERATOR  LOG IN

OPERATORS ASSOCIATION
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AMUSEMENT EXPO The annual AAMA-AMOA Amusement Ext ceoce
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Amusement Expo 2012 E‘,“"i_":_‘ e

y, March 14 tt Friday, March 16 at the Las Vega

Here's 10 reasons why you should be there:

And Then There Were Two

...please visit us at www.amoa.com

AMUSEMENT & MUSIC
OPERATORS ASSOCIATION
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Call 877.654.9606
AS SEEN AT NACS

e Increase your retail sales
¢ Increase customer loyalty
e Support charitable donations

Powered by Hest Technologies | ageist@hesttech.com
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Alan Chaffe of A.A. Amusement and his wife Aletta admire the 2012 Ford Mus-
tang won by Eddy Kolhass of Yuma, Ariz. Aletta sold the winning ticket.

At the ribbon cutting, (I-r): Donovan Fremin of AMOA, Andy Shaffer of
AMOA, John Margold of AAMA, and Bernie Schwarzli of NBVA.

Energy boost

(44 igger, better, and more ener-
B getic” would be an apt descrip-
tion of the 2012 Amusement
Expo held March 14-16 in Las Vegas,
co-sponsored by the American Amuse-
ment Machine Association (AAMA)
and the Amusement and Music Opera-
tors Association (AMOA).

Growth was seen in every catego-
ry: exhibitors, booths, and buyers.
Total attendance was 2,961 ; close to
1,000 attendees came to the Indus-
try Gala that followed a Mardi Gras
theme. Gala sponsors included Fire-
stone Financial, Incredible Technolo-
gies, the Jukebox License Office
(JLO), Namco, and the Louisiana
Amusement and Music Operators
Association (LAMOA).

Additional sponsors were AMI
Entertainment Network for literature
bags and Silver Sponsor TouchTunes
Interactive Networks.

PLAY METER

Attendees were happy with the
show specials, education program that
included Amusement Expo sessions
and the Foundations Entertainment
University (FEU) sessions, and the
exhibit floor filled with equipment.

For the second year the show was
co-located with the National Bulk Ven-
dors Association (NBVA) Expo. As an
added bonus, there was a crossover
again with the International Pizza Expo
whereby badge holders from each
show could visit the other exhibit floor.

30

AMOA badge holders could visit the
Pizza Expo on March 15.

Kent Knudson of daVinci’s Restau-
rants and Champions Fun Center visit-
ed both shows. Knudsen said, “This
trip was a good place to expand our
education for both of our businesses.”

After the abrupt departure of
Ecast Inc. from the coin-op landscape
on March 1, all eyes were on the
jukebox companies, and they did not
disappoint. AMI Entertainment Net-
work, NSM Music, and TouchTunes
offered solutions for Ecast operators
and new features of their own.

The Hesch Scholarship Raffle gar-
nered considerable buzz this year by
giving away a host of donated prizes,
in particular the Grand Prize: a red
2012 Ford Mustang. Tony
Paszkiewicz of the AMOA Hesch Pro-
motion Committee, said, “The Hesch
booth has seen a nice amount of traf-

APRIL 2012
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TouchTunes Interactive Networks won the award for Best Exhibit

Design, Large Booth.

fic, and an influx of younger people
purchasing tickets for the opportuni-
ty to win a Mustang.”

When it came time for the Grand
Prize drawing, Eddy Kolhass of
Yuma, Ariz., won the car. The win-
ning ticket was sold by Aletta Chaffe,
wife of AMOA board member Alan
Chaffe of A.A. Amusement in Yuma.

AWARDS

AAMA presented its Manufacturer
of the Year Award to ICE, the Dis-
tributor of the Year award to Betson
Enterprises, and the Supplier of the
Year Award to MEI In
addition, AAMA present-
ed a Lifetime Achieve-
ment Award to Dave
Courington of Valley-
Dynamo, and a posthu-
mous Lifetime Achieve-
ment Award to Joel
Kleiman of Pioneer Sales
& Service, which was
accepted by Jonathan
Kleiman.

AMOA  presented
three Innovator Awards
at its annual Membership
Meeting: Arachnid Inc.
for its Galaxy 3 Live dart

PLAY METER

Medium Booth.

machine, Coast to Coast Entertain-
ment for its Stage 2 complete route
monitoring system, and TouchTunes
for its Virtuo jukebox with Karaoke.

Play Meter presented its Operator
of the Year Award for 2011 to third-
generation operator Dale Lazar of H.
Lazar & Son Inc. in Pittsburgh, Pa., as
well as its Operators’ Choice awards
for best equipment (voted by opera-
tors who respond to Play Meter's
annual State of the Industry Survey).
A feature on Lazar will appear in the
May issue.

The American Amusement Machine

| Payment Innovations
fora

Changing Worlh !

Payment Alliance International (PAIl) won the award for Best
Exhibit Design, Small Booth.
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Apple Industries won the award for Best Exhibit Design,

Charitable Foundation (AAMCF) drew
more than 50 golfers for its 13th
Annual Charity Golf Tournament at the
Paiute Golf Resort.

Attendees had an opportunity to
vote for Best of Show, an honor that
went to TouchTunes for its Virtuo
with Karaoke and PhotoBooth
features.

Also, Firestone Financial Corp.
presented its Platinum Club awards
to manufacturers, distributors, and
operators; and FEU presented its
first-time FEC awards in six cate-
gories. Look for more details on all

the awards next month.

EXHIBITOR
COMMENTS

Exhibitors were uni-
formly satisfied with the
show. Mike Maas, Presi-
dent and CEO of AMI
Entertainment Network,
echoed the sentiments of
others when he said,
“There is enthusiasm at
the show this year; you
can feel it.”

Dawn Noyes of Play
Time Toys said, “We’ve
had good traffic and great

APRIL 2012



Bob Wiles () of Arachnid and Marc Haim (c) of Gold Coast Interna-
tional welcomed Marcio Bonila to the show. Bonila, retired from
Arachnid, visited with customers and friends in the industry.

feedback. We have so many new
items to show, and we’ve seen a lot
of interest.”

Sebastian Mochkovsky of Sacoa
Play Card System said, “We were
really busy; we saw a lot of new
faces. It looks like old projects are
picking up again. People are expand-
ing their businesses.”

He added, “They are realizing a
single attraction is not as viable long
term and they have to move to a
family entertainment center (FEC)
concept, expand their offerings, and
use the newest technology in debit
card systems. Our online booking
module helps with FEC online sales.”

Marc-Antoine Pinard of Adrena-
line Amusements said, “It was an
amazing first day. In talking with
exhibitors the mood was good. I
think having the Pizza Expo along-
side of our show is a positive thing.
Pizza businesses are starting to open
up more space for coin-op products.”

Rob Whitehouse of Payment
Alliance International (PAI) com-
mented, “A lot of people at the show
are our current customers. We spend
time with them and show them what
they need to be on the lookout for
with their ATMs, such as new rules

PLAY METER

affecting the ATM industry. Seventy-
five percent of the people who came
by are currently customers; the other
25 percent are new with ATMs, or
they are with a competitor and want
to see what else is out there.”

“We’ve seen a nice
balance of new

customers and
current customers.”

“We had an amazing first day and
a marvelous second day,” said Sheila
Dellacona of Hoffman Mint. “We saw
existing customers and people new to
the industry.”

Laura Sandowsky of Suzo-Happ
said, “We’ve seen a nice balance of
new customers and current cus-
tomers. Many are interested in LED
lighting products. We're also showing
our new Celebration Topper that
shoots out confetti; it’s a festive
attention getter.”

Bev Babich of Game Exchange of
Colorado, which has been appointed

32

At the Gala, (I-r): Mona LaCombe of LAMOA, Rita and Dale
Fremin of Delta Music, and AMOA President Donovan Fremin
and Amanda Fremin.

a distribution partner for U-Select-It,
said, “We’ve had a really good show
and hope we pick up the new cus-
tomers we spoke with at the show.
We'll definitely be back next year.”

Peter Stolarczyk of IGPM/Kalko-
mat, who introduced the concept of
tournaments and leagues on boxers,
said, “Promotions are the key. If
operators help their locations they
will help themselves.”

Mark Cumming of ATM Merchant
Services said, “This is our first year
at this show; we’ve been able to get
our name out in this market. We've
met a lot of people and hope in the
next few weeks to turn that initial
contact into relationships.”

Dates for the 2013 Amusement
Expo are Wed., March 20 through
Fri., March 22 at the Las Vegas Con-
vention Center (LVCC), Hall N1.
Dates for the Pizza Expo are Tue.,
March 19 through Thu., March 21 at
the LVCC, Halls 2-4.

Look for Part 2 of the Amusement
Expo coverage next month, to
include photos, more awards, special
events, seminars, and game reviews.
Also in May: coverage of the Interna-
tional Pizza Expo and the Nightclub
& Bar Show. A
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232-6467

GREEN COIN MACHINE DISTRIBUTING CO. TOLL FREE: 800 232-6467 2961 DRYWALL DRIVE
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greencoin@aol.com FAX 843 448-9899 USA
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ver the years Suzo-Happ
Group has continually expand-
ed its product line in order to
better serve its customers as well as
reach new markets domestically and
globally. New items that provide inno-
vative solutions are a company focus.
The company is well grounded with
knowledgeable staff around the world.
A review of company history and its
record growth tells the full story.

HISTORY

Frank Happ got his start as a vend-
ing route driver. He held several other
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reaches every corner
of the globe

e
. The Suzo-Happ sales team.

positions within the industry including
one at parts company Wico. While at
Wico, Happ was looking to expand
coin-handling products made by the
U.K--based company Coin Controls.
During the discussion, Coin Controls
had different plans and offered to hire
Happ to expand into North America
with Happ as their leader. At Coin
Controls, Happ sold coin doors and
coin handling equipment and expand-
ed the product line to include joysticks,
pushbuttons, and game controls. When
Coin Controls was looking for a buyer
for its non-coin handling division (joy-
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sticks, pushbuttons, and game controls)
in the U.S,, its first choice was Happ.

In 1986, Happ and his wife Sue
made the decision to start the business
from the garage of their family home.
Their goal was simple: provide parts to
a growing industry while always keep-
ing the customer’s needs in mind.

Little did Happ know that this
amusement parts company he named
Happ Controls would set off a chain of
events that would take his company
from a small, family-owned business to
a global premier provider of machine
components, service, and solutions,
called Suzo-Happ.

In 1955, in the Netherlands, the
Suverein family was embarking on a
similar journey when they began the
importation of jukeboxes from the U.S.
The successful jukebox sales sparked
the demand for spare parts, which
launched the Suverein family into the
amusement spare parts business with a
company known as Suzo International.
Continued growth allowed Suzo Inter-
national to open many locations
throughout Europe and the UK.

After 18 years of successful
growth, Happ decided to sell Happ
Controls to Pfingsten Partners in June
2004. Pfingsten, a local private equi-
ty company in Deerfield, Ill., made
Happ an investor within the new
company. Today Happ is semi-retired,;
he attends many trade shows and is
on the Board of Directors of the
Suzo-Happ Group.

UNEQUIVOCAL GROWTH

As a part of a strategy to become a
global provider, Happ Controls and
Suzo International merged in Decem-
ber 2004 to become the world’s
largest amusement and gaming com-
ponents supplier, known today as
Suzo-Happ Group.

From that day forward it has seen
unequivocal growth by acquisition or
merger of nine companies in five
years. These include Advanced Elec-
tronic Systems (AESI), Starpoint, Maz-
zco, ProSource, and Chinatec.

PLAY METER

Mount Prospect warehouse.

“The unique team approach offers customers
years of industry knowledge and assists in
providing the best products and service.”

Jim Brendel, President and CEO of
Suzo-Happ Group, leads a team of over
500 employees that span the globe.
His strong commitment to customer
satisfaction has been the catalyst in tak-
ing the company to new levels.

Brendel has worked in both the
gaming and amusement industries since
1988. He started out in the industry
working for the US. division of Coin
Controls where he initially served as

51

Controller and later General Manager.
In 2005, Brendel joined Suzo-Happ
Group after the company he founded,
Advanced Electronic Systems (AESI),
merged with Suzo-Happ Group.
Brendel runs the business with two
key objectives in mind: customer satis-
faction and employee satisfaction.
Employee involvement is the back-
bone of Suzo-Happ Group. At any
given time, up to 25 employee-run
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Mount Prospect production department.

Mount Prospect office area.

teams are in place, working on strate-
gic company goals worldwide. This
gives empowerment to the employees
to make decisions for the company
and play a daily, active role in the
direction of the company.

Company sales in North America
are driven by a team comprised of a
staff of 44, whose coverage spans from
the U.S West Coast to the East, Puerto
Rico, Mexico, and Canada.

The outside sales force, combined
with inside sales, establishes Suzo-
Happ Group as the most experienced
sales staff within the coin-op compo-
nents industry. This unique team
approach offers customers years of

PLAY METER

Steering wheel assemblies are just
one of Suzo-Happ’s more than 50,000
products.

industry knowledge and assists in pro-
viding the best products and service.

GLOBAL FOOTPRINT

Suzo-Happ Group’s global footprint
is unmatched in the industry, repre-
sented by 12 locations worldwide
including in the US.: Illinois, Nevada,
Minnesota, and New Jersey, as well as
the Netherlands, U.K., Germany,
Poland, Spain, China, Hong Kong, and
Puerto Rico.
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COVER STORY

In the U.S. Suzo-Happ Group
moved into its new Mount Prospect,
111, facility in June 2010. This 80,000-
square-foot facility processes over 650
shipments per day and manufactures
over 12,000 SKUs in over 200 prod-
uct groups.

Illinois provides a central location
so most customers east of the Rocky
Mountains receive their shipments
within one to three days. The Mount
Prospect location houses the compa-
ny’s office personnel such as inside
sales, customer service, manufacturing,
marketing, engineering purchasing,
accounting, and information technolo-
gy departments.

The Las Vegas, Nev., facility has
30,000 square feet of office and ware-
house space and serves customers west
of the Rocky Mountains. This facility
also has inside sales, customer service,
marketing, and engineering personnel
in addition to a full service department.
The Minnesota office has a parts count-
er, warehousing, and offices to serve

operators in the upper Midwest.

The Illinois, Nevada, and New Jersey
facilities have full service departments
that are factory authorized for MEI,
Kortek, Makvision, Ceronix, and Future-
Logic. In addition, they repair and serv-
ice such items as LCDs, bill validators,
printers, coin counters, game boards,
and TouchTunes products.
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PRODUCT LINE

Few companies offer as broad an
array of products including many
hard-to-find items. Suzo-Happ Group
now manufactures or distributes over
50,000 different items.

Among the amusement products
are LCD monitors, bill validators,
pushbuttons, trackballs, coin doors,
coin hoppers, billiard supplies, ticket
dispensers, printers, touch screens,
lighting, power supplies, driving con-
trols, joysticks, guns, spare parts, darts
and foosball supplies, audio and juke-
box equipment, redemption supplies,
security products, electrical supplies,
cleaning and maintenance products,
material handling, coin handling
equipment, and tools.

Vending products include bill val-
idators, temperature controls, T-han-
dles, water filters, lighting, hand trucks,
pushbuttons, and spare parts.

Gaming products include topper
boxes, coin hoppers, pushbuttons,
power supplies, ticket printers, bill val-
idators, handle mechanisms, reel
mechanisms, LCD monitors, and spare
components.

Industrial products include custom
products, joystick controls, pushbut-
tons, snow plow controls, kiosk equip-
ment, heavy equipment controls, audio
amplifiers, and fitness equipment com-
ponents.

ACQUISITIONS

Various acquisitions around the
world have created a global engineer-
ing team within Suzo-Happ Group.
With over 25 experienced engineering
staff world-wide, Suzo-Happ Group
works hard to integrate product devel-
opment teams globally.

Cross functional teams utilize engi-
neers with varying disciplines to work
on projects around the clock. These
global engineering resources have
resulted in 58 patents and a superior
product development pipeline,
enabling Suzo-Happ Group to bring
state-of-the-art products to a global
market faster.
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Assembly at the China facility.

Experienced in-house industrial,
mechanical, electronic, and tooling
engineers provide full research and
development design and advise on
product functionality and material and
component selection.

Modern modeling technology
ensures the mechanical design process
to be effective and accurate. These
engineering teams work closely with
customers utilizing industry leading
CAD software to provide custom engi-
neered solutions around the world.

Suzo-Happ Group is continuously
focused on making improvements to
the production processes, tools, and
systems leading to increased employee
output satisfaction. Over the past five
years the company has implemented
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Lean manufacturing techniques.

Using the concept of single piece
flow on all production lines, Suzo-
Happ Group is able to keep the pro-
duction lines running accurately,
allowing for a higher volume of output
in less time. Customer schedules and
market conditions are closely moni-
tored in advance to properly stock
shelves with fast moving product and
reduce the need for expedited orders.

The manufacturing staff is cross
trained on all products to provide
more flexibility to keep up with cus-
tomers’ ever changing product needs.
Systems are implemented to monitor
and report all the manufacturing
processes and efficiencies of the pro-
duction lines. This aligns the staff
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requirements and daily output
with the demands on the manu-
facturing department. These
changes have increased efficiency
while reducing costs, allowing
Suzo-Happ Group to remain com-
petitive.

POWERFUL WEB SITE

Suzo-Happ Group’s dynamic
Web site provides secure online shop-
ping for its customers. Ordering online
is simple with up to the minute stock
information from all available ware-
houses and current pricing informa-
tion. Customers login to their online
accounts, allowing them to view order
history, track information, and save
shopping carts for later checkout.

Technicians and customers also use
the Web site as a resource for industry
product and service information. The
Web site offers in-depth product sup-
port; answering frequently asked ques-
tions about spare parts, bill validators,
monitors, and much more. Within the
Web site customers can find the latest
innovative products and upcoming
national tradeshows.

The Suzo-Happ Group Web site is
constantly evolving, striving to make
the shopping experience better for
their customers. In the near future
there will be improvements in the
checkout process, the search tool, and
order notifications. This will make it
easier and faster for the customer to
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At the Minnesota office parts counter: Drew Wett (I) and Tom Gooley.

Las Vegas, Nev., bdilding.

find what they need, order it, and get
it delivered.

And Suzo-Happ Group is now
social! Through the use of Facebook,
Twitter, YouTube and LinkedIn, cus-
tomers are able to stay connected with
Suzo-Happ Group now more than
ever. The company posts updates on
the latest product specials, photos from
trade shows, and video demonstra-
tions. Customers can also sign up to
receive timely e-mail updates including
discounted products, upcoming trade
shows, and special announcements.

WORLD MARKET

Global capability and scale give
Suzo-Happ Group an international pres-
ence in a growing marketplace. Almost
500 employees in 12 locations serve
over 80 countries around the world.

Each location is responsible for sup-
porting its own markets for its own
customers. This allows Suzo-Happ
Group to react quickly to international,
national, and regional developments as
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well as supply its customers with a
comprehensive range of over 50,000
different products.

In China, Suzo-Happ Group has
owned its own 135,000-square-foot
factory called Chinatec since 2007.
This factory has been utilized to pro-
duce the items, which were sold by
other Suzo-Happ Group sales teams
across the U.S., the UK., and Europe.

In 2012, Suzo-Happ Group is
expanding this operation to include a
local China sales team to better serve
the growing market of amusement and
gaming customers located in the Pacif-
ic Rim who are building or operating
machines within that region.

Suzo-Happ Group is also expanding
the factory to have the ability to build
any type of products, not limited to the
Suzo-Happ product line, for both the
local and global markets that its cus-
tomers operate within. Each facility
provides critical local support with a
global reach, ensuring that all products
and services are close to the customer.
Suzo-Happ Group is able to reach
every corner of the globe.

An advanced distribution network
supports Suzo-Happ Group in export-
ing to 80 different countries to cover
the ever-expanding world market. This
provides for a faster response time by
broadening product lines and stream-
lining worldwide distribution capabili-
ties. The result is a value-added solu-
tion for its customer base.

Research and development and
breath of product make Suzo-Happ
Group an industry leader. Its world-
wide distribution network enables it to
have a global reach while at the same
time having a grounded, local pres-
ence. Suzo-Happ Group’s commitment
to customer satisfaction gives the com-
pany the ability to service customers
like the small, family-owned business
Happ started 25 years ago but sup-
ported by a network of global products
and services.

For more information, call
(888)289-4277; Web (www.suzo
happ.com). A
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Lively twin boys: Sabrina Mokuahi of Incredible
Technologies added to her family on Nov. 28,
2011, when her twin sons were born. At left is
Kaleohano, whose name means “voice of authori-
ty;” at right is Ka'imilon, whose name means “seek-
er of knowledge.” Big sister Kaimana is adjusting to
the new additions. Her name means “power of the
ocean.”

PLAY METER

Sweet baby girl: Chris Bisha of Enco Systems and
his wife Monica welcomed their first child, Lucille
“Lucy”
Elizabeth Bisha,
on Oct. 2,
2011. She
weighed 8 Ibs.
2 oz. and meas-
ured 21 inches
long. Lucy is
proving to be a
delight to not
only her
parents but also
to her
grandparents
and other rela-
tives as well.

Happy Birthday: Leland
Peterson, grandson of
Carol Lea LeBell of Play
Meter, celebrated his sixth
birthday on Feb. 14 at
Swaders Sports Park in
Prince George, Va. Leland
is pictured with proud
mom, Anne Jeannette, and
with his friends. Carol Lea and her husband Buddy
traveled to Virginia to join in the fun. Swaders
Sports Park is featured in this issue as FEC of the
Month. A
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IN MEMORY

Steve
Kordek:

Legendary pinball designer

ot many people qualify for the moniker “living leg-

end.” Pinball icon Steve Kordek was such a man.

Kordek, who recently turned 100, passed away on
Feb. 19 in Park Ridge, Ill. He was honored by his peers at a
luncheon and celebration of his life and career on Jan. 20 at
the Lone Tree Manor in Niles, IIL

Kordek’s coin-op career spanned 63 years. After he
retired in November 2000 at age 88, he still mentored
young designers and attend-
ed industry events such as
the Pinball Expo. He was
the driving force behind the
Century Club, a group of
coin-op veterans who meet
at major trade shows. He
served as president of the
club for 18 years.

Kordek is survived by
four children: Fr. Frank
Kordek OFM, Kathy Kordek
Petrash, Richard Kordek,

The Kordek
family in
1997.

Steve looks over artwork; .
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At a Century,
Club meeting
in 1995

and Donna Kordek Logazino;
six grandchildren; nine great-
grandchildren; and siblings
Joseph and Stanley Kordek and
Florence Wozny.

Newspapers across the coun-
try, including The Chicago Tii-
bune, The Washington Post, the
Los Angeles Times, and The Wall
Street Journal, recognized his
contribution to pinball. Kordek,
son of Polish immigrants and
the oldest of 10, developed more than
100 pinball games. Some of his
famous creations included Triple
Action (1948), which used a new two
flipper format still used today. The first
pinball with flippers was Humpty
Dumpty, which had six flippers.

Other games and innovations
included Vagabond (1962), the first
to use a drop target; Beat the Clock
(1963), the first multiball game; and
bestsellers Space Mission and Grand
Prix (both 1976).

In an interview in The Chicago Tri-
bune in 2009, Kordek said, “I had
more fun in this business than anyone
could believe.”
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Steve (r) with fellow designers
Wayne Neyens () and Joe
Kaminkow at Pinball Expo 2008.

From left: Steve Epstein, Steve
Kordek, Mike Rudowicz, and
Jack Kelleher at the AMOA Expo
2006 when Kordek retired as
President of the Century Club.

At ASI 2006, (I-r): Play Meter
columnist Zach Sharpe with
designers Steve Ritchie (c)
and Steve Kordek.
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Kordek was honored by the American Amusement
Machine Association (AAMA) with a Lifetime Achievement
Award, presented at the spring Amusement Showcase Inter-
national (ASI) in 2001. He was not able to attend that show
due to a troublesome sciatic nerve problem, but he recovered
and was soon back in action. He said at the time: “I wasn’t

looking for the glory. My reward was being able to work in
the coin machine industry for so many years. I had one hell
of a time!”

Kordek’s move into the amusement industry reads like a
movie script. He worked in Idaho with the Civilian Conserva-
tion Corps during the Depression. While visiting back home
in Chicago, he ducked into a building to escape a rainstorm.
A woman behind the desk of the business asked if he was
looking for a job, and soon he was working for Genco Pinball
Co. Kordek was able to use training in electrical circuitry he
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gained after high school. Once Genco realized he could trou-
bleshoot problems right on the assembly line, he was moved
to engineering and worked on games such as Wizard and Sil-
ver Flash.

When Genco closed, Kordek and three other engineers
were looking for new jobs. Kordek was offered a job at Bally
but told Bill O’'Donnell he wouldn't accept unless his three
co-workers were also hired.
O’Donnell agreed. Kordek
later took a post at Williams,
where he spent most of his
career.

Steve Epstein, who worked
closely with Kordek in the
Century Club and succeeded
him as President, said, “Steve
was like a father figure to me;
he was a mentor. He truly
touched people’s lives; mine
in particular. He helped me
understand pinball and appre-
ciate it more. Seeing his love
for the game and his energy
became my love and my energy. It was a wonderful relation-
ship over the years. We tested games at The Broadway
Arcade so there was always a lot of dialogue with Steve.”

Fellow AAMA Lifetime Achievement Award recipient Mal-
colm Steinberg, Chairman of the LAI Group, recalled, “I first
met Steve in 1970 at the Williams headquarters in Chicago. I
was there for a meeting with Sam Stern (Gary Stern’s father) to
try and get distribution rights for Williams™ games in Australia.

“Steve was the designer of a single player pinball game
called Doodlebug, which turned out to be the first Williams
pinball that we distributed in Australia. At that time, Steve
had been designing pinball games for more than 30 years. In
the 1970s and 1980s, Williams was competing with Bally,
Gottlieb, and Chicago Coin for what then was a much larger
international pinball market than it is today.”

Steinberg continued, “Even after his retirement Steve
remained active in the industry and was responsible for form-
ing the Century Club for old-timers in the industry like me.
We met at least once a year at industry trade shows in the
US. Steve was responsible for many innovations in the pin-
ball industry. These included twin flippers at the bottom of
the playfield, drop targets in 1962, and multi-ball in 1963.
Steve will be remembered as one of the great icons of our
industry, and may he rest in peace knowing the great contri-
bution he has made.”

Facebook was full of postings about Kordek. Designer
Larry DeMar of Leading Edge Design posted: “If not for the
need of some shelter from the rain, pinball might never have
had its wizard. Steve was the grand old man of pinball. He
revolutionized the game in 1948 when he introduced a pair
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By Roger Sharpe

Paying tribute to a true original

Steve Kordek is gone, although he remains in our hearts, but he will never be forgotten due to a
body of work that is truly incredible. For those of us fortunate enough to have worked with Steve, we
saw first hand the passion and unwavering commitment that he brought to work each and every day.

To think that he did so unconditionally, for over 60 years, is truly mind-boggling. But then Steve
never ceased to amaze and inspire, and not just because of the sheer longevity of his career but by
the quality of that career and the faith, love, and charity that defined him.

Steve was always accessible and touched so many lives in so many different ways that we can
only celebrate his time on earth rather than mourn his passing. Larry DeMar helped put together a
special 100th birthday celebration for Steve. Although | was out of town when it took place, one of the
extra things that Larry coordinated was a memory book that captured the outpouring of love and
affection we all had for Steve.

| would like to share what | wrote for that memory book.

A CENTURY OF PROGRESS

Back in 1974 | ventured into the world of pinball, beginning research for what was originally only
going to be a feature for Gentlemen’s Quarterly Magazine. What followed, however, managed to
somewhat influence the course of pinball history and, more personally, dramatically alter the course
of my life.

It wasn’t just the games themselves that | was completely captivated by, it was meeting the people
behind the scenes that grabbed and held me. During my three-year journey of attempting to piece
together the history of pinball, | found myself discovering a generation of incredibly gifted and talent-
ed individuals who | attempted to pay homage to. Their consummate zeal and excitement for their
craft was apparent and uplifting. These weren’t just games, each were unique life forces offering sin-
gular personalities imbued by the passion of their creators.

Despite a slight difference in age, it was the youthful enthusiasm and energy of those | was meet-
ing that drew me in closer to their world and provided the additional incentive to give them a voice
and a face to the outside world. They were worth adulation and acknowledgement for bringing so
much joy to so many for so many years.

The inherent creativity and imagination that brought to life every dazzling world under glass was
almost inexplicable. How did they weave the magic time after time? | wanted to hear their stories and
memorialize them.

Steve Kordek was one of those “wizards” who | had the honor and privilege to get to know. And to
say that he had a profound impact on me, as well as millions of pinball players and enthusiasts
around the world, would be an understatement.

Steve not only endured but also thrived over a remarkable period of decades that embraced not
just fundamental design changes but truly revolutionary technological advancements. And his numer-
ous achievements were accomplished seamlessly from one era to the next. It is a true testament to
his skills and the legacy he shares with all of us.

Even more, he was unconditionally generous in sharing his wisdom and insights with subsequent
generations of designers. Always ready with an observation and a suggestion for consideration to
take good to great and great to timeless. No one could have asked for a better mentor or tutor in
appreciating what could be achieved on a bare piece of wood. Steve was always there and still
remains a legendary force.

Steve represents all the best that is pinball. He is light, sound, and action, the smooth rolling of sil-
ver into objects that either disappear or are transformed, the unexpected nuance of angle and geo-
metric precision. He is genius in the guise of someone who could just as easily be part of the family,
with that gentle smile and reassuring words of advice.

It was Steve who helped me realize a dream when he stepped in to help with the development of
Barracora. And for that | will be forever indebted. But he has meant much more to me, and my life,
over the past 38 years and | celebrate his centennial with unvarnished affection and love.

And maybe what needs to be said came from Steve’s own lips, his final words: “Everything’s going
very well.” We should all be that fortunate to have even just a portion of what Steve Kordek’s time on
earth provided. A
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of flippers at the bottom of
the machine.”

Jim Schelberg, Editor of
Pingame Journal, posted on
his Web site: “In the 22 years
I knew him, Steve was always
available at various pinball
events to pose for my camera
with a young lady or two or
three. His excitement for life
came through in each photo I
took.”

Play Meter's Critics Corner
Too! columnists Josh and
Zach Sharpe said, “If you
read our column every
month, it's no secret that pin-
ball has become an integral
part of our lives. Being Roger
Sharpe’s sons, we've had the
privilege over the last 25+
years of getting to meet many
of pinball’s greatest heroes.

“As we’ve gotten older,
we’ve had the chance to
develop our own relation-
ships with many pinball
greats that only knew us as
‘Roger’s boys’ for so many
years. While we didn’t have a
chance to develop as personal
of a relationship with Steve,
we got to watch how our pin-
ball legends interacted with
someone who was clearly one
of their pinball legends.

“Whether it was the halls
of Pinball Expo, or most
recently at Steve’s 100th
birthday celebration, we’ve
seen the awesomeness of
Steve’s legacy and how it has
passed down to so many of
the people we admire today,
including our father. Steve
was fortunate to be around
long enough to see that lega-
cy pass with his own eyes. He
will be missed.” A

Photos courtesy of Jim
Schelberg of Pingame Journal.
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SAY WHAT?

second
PO,
with...

John Margold began his industry career in a ware-
house role. He soon moved to parts and then to
equipment sales. He currently serves as Chairman of
the American Amusement Machine Association
(AAMA) and as Senior Vice President of Sales and
Marketing at AMI Entertainment Network. He enjoys
golf, drinking wine, reading, and listening to music.

My first job was:

worling in the warehouse o{" a Boston-area
coin-op distribubor. | still hate eigwt-foot
pool tables and cold food machines.

My favorite type of music is:

st about everything but drum and bugle corps. |
Love the blues, :'odl, z4deco, opera, real jazz (upc-
cialty bebop ), but | don't Lilke John Phitip Sousa.

| wish | had the nerve to:

Nothing here... I | think of it and want +o do
i, 1 do' And Hhat has gotten me in trovble.

One thing | can’t live without is:
mMUSLC.

The last book | read was:
“The Cloves: A Boxing Chronicte” by Robert Anasi.

One word that describes my personality is:
eclectec.

The best advice | ever got was:

Teu the bruth, That way you don't need a
good- memory (MVLCL Frm mYy dad\

My favorite TV show is:

Game o{" Thrones.

If | could have dinner with a famous person that
person would be:

Branch Rickey.
My most cherished inanimate possession is:

my Pod.
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FEC OF THE MONTH ]ZH/’!;J,@]WJ/

Courtney McDuff

A sporting go-d time

waders Sports Park in Prince
George, Va., is the Tri-cities desti-
nation for fun. This family entertain-
ment center (FEC), spanning three
acres, truly has something for every-
one. With indoor and outdoor attrac-
tions, a state-of-the-art corporate con-
ference center, and party packages to
fit any need, Swaders is a one-stop
shop for entertainment.

The outdoor portion of the facility
opened in 2006 when the Swader broth-
ers saw a need for an FEC in their area.
In 2009, the indoor facility was opened,
which allowed for several new attractions.

Outdoor activities include a driving
range, a mini golf course, go-karts, and
batting cages. Indoor attractions
include an arcade, laser tag, KidZone
modular play area, and Hwy. 66 Qubi-
ca AMF indoor bowling.

JoAnna Korkos, Corporate and Group
Sales Manager, said, “Our most popular
attraction is definitely the go-karts during
the summertime. The arcade is huge.”

Ken Swader, Owner, said, “Big Bass
Wheel from Bay Tek is by far the most
popular game we have. It made $68,000
last year. Typhoon from Triotech is anoth-
er good one. It did $56,000 last year.”

He added, “The merchandisers that
vend high end prizes are great. The Bar-
ber Cut Lite from Namco is our best per-
forming merchandiser. NASCAR Show-
down from Bay Tek has done well. Road
Trip from Bay Tek is good. Our Apple
photo booth always does well, we’ve had
it for three and a half years now.”

Swaders’ definition of a well perform-
ing machine is one that earns an average
of $200 per week. Around 70 percent of
the games in his arcade do that or better.

The laser tag arena is another bright
spot in Swaders. Lasertron designed
and built the 5,500-square-foot, two
level arena and provided 36 vests.
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Swaders Sports Park

Prince George, Va.

Laser Tag, batting cages, driving
range, bowling, arcade, go-karts,
and KidZone.

A growing aspect of the business is
the corporate conference center. The
venue features everything a business
might need to give a presentation, includ-
ing satellite TV, a large projector, wifi, a
dvd player, and 50 high backed execu-
tive chairs. Businesses can have a highly
equipped meeting venue and a team-
building opportunity all in one.

KidZone, a modular play area from
Soft Play, features an obstacle course,
slides, a trampoline room and much more.
Due to the open format, parents can main-
tain visual contact with their child the
entire time, giving them peace of mind.

The facility offers four birthday
party packages, each with different
options. All parties, however, are sup-
plied with food, drinks, cake, candles,
ice cream, invitations, a prize wheel
spin, photo souvenir for the birthday
child, a free round of mini-golf for use
on a future visit for each guest, and a
dedicated party host(ess) throughout
room time. Additional attractions are
available to each package for a
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reduced price. Swaders averages
roughly 1,300 parties per year!

Swaders’ owners definitely believe in
using social media to their advantage.
Swader said, “We like to think that we’re
aware and engaged in most opportunities
for social media. We have over 5,200
fans on Facebook and we post most spe-
cials there first. About a month ago we
started a photo caption contest on Face-
book and we've been getting 30 or 35
responses per week. We award a free
attraction to whoever has the best fill-in-
the-blank response. We think it's a great
way to allow for information and inter-
change between our customer base and
ourselves.”

Swaders hasn’t stopped with Face-
book, however. The facility also hosts
“Tweeting Tuesday,” where guests who
follow Swaders on Twitter can receive
a free attraction or game card when
they mention the “code word” Swaders
tweeted that day. Swader said the FEC
has gone from less than 100 followers
to nearly 1,200.

Swader explained, “Everyone’s texting,
tweeting, and on Facebook. If we don’t
embrace that and stay active every single
day, we'll lose out.”

The facility has also offered a coupon
on Groupon once and tried the same
thing in Living Social in January. Groupon
has since contacted them to do another
listing. Swader reports that those promo-
tions have been very successful.

Swaders recently started a family game
night where on Tuesday, Wednesday, or
Thursday between 3 pm. and 7 p.m,
patrons can receive two hours of unlimit-
ed laser tag and arcade games (excluding
merchandisers). The two hours begin
from the time the guest’s card is swiped,
as long as they arrive before 7 pm.

For more information, call (804)733-
3700; Web (www.swaders.com). A
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WE LOOK FORWARD TO SEEING YOU IN MARCH 2013!
FOR SHOW COVERAGE, VISIT OUR WEBSITE AT WWW.COIN-OP.ORG -OR- WWW.AMUSEMENTEXPO.ORG

450 E. HIGGINS RD. SUITE 201
ELK GROVE VILLAGE, IL 60007
847.290.9088

INFORMATION@COIN-OP.ORG

AMERICAN AMUSEMENT WWW.COIN-OP.ORG
Amusement Expo 2012 MACHINE ASSOCIATION FACEBOOK.COM/LIKEAAMA




The Complete Solution
rFor Your Business!

BUY, ANALYZE & RECHARGE STATION

SWIPE YOUR CARD
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“We are more than satisfied using the Sacoa PlayCard System. Sales are up 20% and customer
satisfaction is at an all time high due to constant promotions and discount offers.

Our managers are now free to dedicate their time to cater to customer needs, motivate our personnel
and general oversight of the operation.

The management reports are fast and to the point. This enables us to base our decisions on hard facts.
Whereas previously the question was "Is it worth the investment to install PlayCard at all our
stores?", it has now changed to: "How do we go about upgrading all operations in the shortest
possible timeframe? .

Raul Vasquez, Manager of City Park, Colombia.

[E] s a] Contact Us: VISIT US AT
oL +1 (214) 256-3965 2y DBt (€ 70) @
sales@sacoa.com L Show )

www.playcard.com.ar il | Wireless Debit Card System
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Josh and Zach Sharpe

The two cornered
critics cover two
games with big
potential: one with
addictive game play
and the other with a
hot license.

lce-cold

“winning” games

hile we’ll have a more in-
depth review of Stern Pin-
ball’s latest rock-n-roll-

themed pinball machine AC/DC in an
upcoming issue, we had to reiterate the
success on the promotional front.

What has now become a tradition
for every release that comes out of
Stern’s stable, the International Flipper
Pinball Association (IFPA) has helped
the coordination of launch parties all
over the world.

For this release there were 10 “offi-
cial” parties with many more unofficial
parties. So for those about to rock,
Stern and the IFPA salute you in keep-
ing the pinball beat active and rocking.

This month we’ll take a look at Play
Mechanix/ICE’s Ice Age: Ice Breaker
and Andamiro’s Winners’ Ringer.

ICE AGE: ICE BREAKER/
PLAY MECHANIX/ICE
This isn't the first time ICE has
partnered with Play Mechanix
R on a licensed game. The
=- — duo has teamed up in the
¥ J past to produce the mega

hit Deal or No Deal. This
time around, the
two companies
take their licens-
ing to the big
screen with their
latest redemption
game, Ice Age:
Ice Breaker.

Analysis: In this redemption game,
players must hit one of five acorns in
front of them using a mallet. This causes
a visual break in the ice on the flat 42-
inch horizontal monitor. The break
shoots its way towards a toggling bonus
structure of tickets. By avoiding the drift-
ing characters and timing which acorn to
strike, players can ultimately win Scrat’s
bonus.

Pros: Play Mechanix and ICE really
hit the theme out of the park with this
game. With a fourth movie coming up
this summer, the release could not be
timed more perfectly.

In addition, the game comes with
fantastic graphics, visuals, and accom-
panying sounds that fit the theme per-
fectly. The cabinet design is also very
sharp and the additional 23-inch moni-
tors complement the horizontal action
and promote the upcoming film with
trailers and other clips for people walk-
ing by. The game accommodates two
players at the same time, leading to
increased earnings.

Cons: I'd say our biggest gripe with
Ice Breaker is with the rules. With so

{ 5@/ “There’s no denying that at this
7  moment, (Ice Age) is arguably the
| strongest animated license out there.”

much stuff going on visually and with the
sounds, it took a moment to figure out we
were trying to get to Scrat’s bonus.
Maybe we can chalk this up to old
age, but with all of the other main
characters going across the screen, we
originally thought it was worthwhile
trying to collect/hit them with the
rapid hitting frenzy approach similar to
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a bop-em-style game. The fact that the
game requires a simple hit-once-and-
wait approach caught us a little off
guard.

Overall: It’s very fitting that a com-
pany called ICE would secure the
rights to one of the most recognizable
animated licenses in the world in “Ice
Age.”

While the game play itself isn’t any-
thing revolutionary, we have to give
credit to the absolutely stunning job
done with the cabinet design. The level
of detail put into the ice marquee along
the side with the acorn “pads” is
incredible and the game is simply
beautiful.

We're sure the people behind the
Ice Age brand are beyond thrilled with
the finished product, plus who doesn’t
love a chance to promote the upcom-
ing film during the attract mode?
While Ice Age might not be as timeless
of a theme 10 years from now (only
time will tell), there’s no denying that
at this moment, it is arguably the
strongest animated license out there
and this game will most certainly earn
well throughout 2012 in family enter-
tainment centers (FECs) by simply rest-
ing on the laurels of its theme/license.

Overall Rating: % %% 3/4

WINNERS'’ RINGER/
ANDAMIRO

While we are more accustomed to
seeing Andamiro’s quirky physical
redemption games like Dolphin Show
or Over the Top, we were excited to try
its latest video redemption game, Win-
ners’ Ringer.

Analysis: Similar to other
prize/merchandiser redemption games,
Winners’ Ringer follows in the foot-
steps of other stacking-style games,
where the goal is to successfully work
your way up to two major prize cate-
gories; in this case, the minor or the
major prizes.

Instead of trying to time and stack
boxes, players must simply press the
main button to release rings from the
swinging arm on the screen. In the
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“It isn’t until after
your first play that
you realize how
addicting (Winners’
Ringer) truly is.”

middle is a pole where players can suc-
cessfully drop and stack up the rings.

However, to make the game chal-
lenging, the speed of the swinging arm
increases after each successful drop
while the rings get smaller and smaller.
The minor prize can be won after suc-
cessfully stacking seven rings. Howev-
er, for players with nerves of steel that
want all the glory, there is the option to
take the risk and go for the major
prize, which is won after dropping
three more rings (10 in total).

Pros: At first glance, Winners’
Ringer looks like your standard
prize/redemption game. The graphics
of the game are cute, the music is very
accommodating, and the distinction
between minor and major prizes is well
displayed.

However, it isn’t until after your first
play that you realize how addicting this
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game truly is. Maybe it’s because we’'ve
become accustomed to the stacking
feature on other similar games, but the
unique twist on the stacking genre with
rings and the fluidity of the visuals on
screen made it a dynamic experience
this time around.

When we failed at dropping the ring
successfully, the onus felt as if it was
entirely on us. It is different from other
stacking games where you feel as if
you dropped correctly, but the percent-
ages inside the game tell a different
story.

Cons: While imitation can be seen
as the sincerest form of flattery, in the
coin-op industry it can also have the
complete opposite effect: lack of coin
drop. Why try a game that plays
extremely similar to a game I've
already gotten used to and have a bet-
ter chance of winning?

This is a very valid question. With-
out completely reinventing the wheel,
is there enough of a draw to pull in
first time players?

Overall: We found ourselves thor-
oughly enjoying the challenge of
Andamiro’s latest. We're always a big
fan of hand-eye coordination games in
general, and won't be surprised to see
Winners’ Ringer become a successful
game.

While we did enjoy this game a lot,
our biggest concern is definitely if it
can pass the eye candy test. In the end,
it did win us over. We just hope that
players in the wild will give it the same
chance to win them over as well.

Overall Rating: %% % 3/4

With a father like Roger Sharpe, the
original “Cornered Critic,” it is probably
no surprise that sons Josh and Zach
share a true passion for the coin-op
industry. Former pinball champions, both
are recognized as being two of the finest
players in the world. But their interest
and skills have grown far beyond the sil-
ver ball to embrace video games and
attractions of all types.
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Gaming panel, (I-r): Moderator Vince Gumma of lllinois, Donovan
Fremin of Louisiana, Sam Westgate of lllinois, and Tim Carson of

Montana.

STATE

From left; Nick Stratus of Alabama, David Corey of Ohio, and
Gaines Butler of Georgia.

Operator panels give sage advice

o one knows better than a coin

machine operator what works in
the field and what doesn’t work. At the
recent Amusement and Music Opera-
tors Association (AMOA) Council of
Affiliated States Meeting in Phoenix,
operators from around the country
shared their experiences on a number
of topics: gaming, leagues, healthy state
associations, and state tournaments
and promotions.

Vince Gumma of American Vending
Sales (AVS) in Illinois moderated the
session on gaming; Mary Lavine of
Bullseye Games in Wisconsin moderat-
ed the other three sessions. Following
are summaries of the sessions, which
provided invaluable information.

GAMING

Panelists included Tim Carson of
Amusement Services in Montana,
Donovan Fremin of Delta Music in
Louisiana, and Sam Westgate of J&]
Ventures in Illinois.

Carson is from the state with the
longest-running, regulated video gam-
ing program (since 1987) that partners
operators with the state. Carson said,
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“A number of times the state has
looked to change the tax rate, which
we consider the Holy Grail. Our pro-
gram allows 20 games per location.
There are about 16,000 gaming termi-
nals in the state. When you get gaming,
it is going to change your life.”

He said the smoking ban that was
enacted in October 2009 resulted in a
15 percent drop in net revenue from the
machines, which are located in liquor-
licensed establishments. Now that line
games have been added, Carson said,
“We're seeing our revenue come back.”

Carson counseled: “Don’t lose sight
of your core amusement business. Con-
tinue running leagues and providing
entertainment.”

Fremin said that Louisiana’s pro-
gram is mature, having rolled out in
1992, and that about 14,000 machines
are online in the state. He said the
steady growth in revenue peaked in
1999. The state smoking ban that
applies to restaurants resulted in a
severe revenue decline in games locat-
ed in restaurants.

When asked how the gaming busi-
ness affects revenue from music,
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games, and ATMs, Fremin said, “I've
always been a strong proponent of
maintaining your amusement route.”
He added, “If you get the video poker
account in a location you have to
update the other equipment.”

He added, “We probably would not
have tried ATMs without gaming.
ATMs have provided a huge relief to
our company’s services monetary-wise
and personnel-wise.”

Westgate said the Video Gaming
Act that passed in 2009 has not been
implemented yet due to a challenge in
2010, member changes in the Illinois
Gaming Board, and the time it took to
settle upon a central computer system
provider.

“We expect a rollout in the third
quarter of this year,” said Westgate. “The
licensing process has been proceeding,
with more approvals each week.”

Westgate also said, “There are two
kinds of operators: those going forward
with gaming and those not going for-
ward. Some operators are selling their
routes, and there have been opportuni-
ties to consolidate and pick up other
routes.”

APRIL 2012



From left: Donivan Molitor of Wisconsin, Jeff George of Wyoming, and Bruce Dentice
of Wisconsin.

He added that operators are being
extra careful about the legality of all
their equipment. “Even a misdemeanor
disqualifies you from getting a gaming
license.”

All panelists emphasized the impor-
tance of having a lobbyist, or a team of
lobbyists representing the interests of
the state association. Fremin said, ‘Lob-
byists are able to call legislators and
get direct answers.” The panelists were
in agreement that while funding lobby-
ing efforts is costly, it is well worth the
investment.

Also: If you are trying to pass any
kind of legislation, fragmentation with-
in an association will make it harder to
accomplish. The larger and more cohe-
sive your group, the more power you
will be able to build.

LEAGUES

Panelists included Larry Elbert of
Camden Amusement in Iowa, Chip
O’Hara of Midwest Coin Concepts in
Minnesota, and Kris Gilmore of Troy
Vending in Arizona.

Elbert said, “If you find a distinct
way to bring value to your locations, it
provides you with a great asset and an
unwritten contract that keeps your cus-
tomers happy. Promotions and leagues
keep people in your establishments.”

He added, “We are trying to get
players to bring their friends and
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wives. We’ve been successful with a
Saturday couples league. We've taken
leagues from 14 weeks up to 21 weeks
to get people to stay engaged longer.”

O’Hara said, “Leagues have been
the backbone of our business. We use
enthusiastic players to breed new play-
ers. We do fun promotions such as the
‘Earn League Bucks.” Players can use
those bucks to get prizes in the final
tournament. We also work with our
beer and soft drink sponsors. We'’re
trying to step up our promotions in any
way we can.”

Moderator Lavine said, “Anyone can
buy new equipment and service that
equipment. But if you can put people
in the bar and put cars in the parking
lot, you have a bond with the location
that does not go away. Every piece of
equipment we operate is promotable. It
takes time and dedication, and it has to
be done.”

She continued, “Leagues get people
into locations to play the games and
the jukebox; it'’s what drives our busi-
ness. The goal is to recruit new people
for your leagues. Bar owners and bar
staff are your number one resource.
We start every season with a kick-off
party and contact players through
direct mail and social media.”

Lavine mentioned that no one wants
to be on the street after 11 p.m. when
police shifts change, which means
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Bonnie Theard of Play Meter and Larry
Elbert of lowa.

leagues may have to start earlier.

Gilmore said, “We’ve run dart
leagues for 20 years and pool leagues
for 15 years. Even with the economy
going down, our leagues have grown.
We do more in-house leagues so play-
ers don’t have to travel. We have loyal
bar owners who give us player refer-
rals. You need involvement form bar
owners and their staff. Bar owners say
‘bring me a team’ but they have to
work on it from within the bar.”

All were in agreement that state
tournaments drive membership to the
state associations. Also: There is a great
deal of help available from the AMOA-
National Dart Association (NDA) and
the Valley National Eight-Ball Associa-
tion (VNEA) for anyone interested in
starting dart and pool leagues.

STATE ASSOCIATIONS

Panelists included Larry Bershtein
of Capitol Amusement in Maryland,
Jerry Johnston of Amusement Unlimit-
ed in Oregon, David George of Bell
Music Co. in Ohio, and perspective
from the trade press.

Bershtein said, “People will come out
of the woodwork when there is a crisis.
That happened in Maryland when we
faced a proposed tax hike. We were
able to get legislation worded in such a
way as to not have unintended conse-
quences to the industry in the state.”

APRIL 2012



Jukebox License Office

Katie Wilkinson, Executive Director of the Jukebox License Office (JLO), said, “I'm
here to listen to people who are smart enough to ban together for things that work and
things that don’t work. They recognize that there is strength in numbers. Why do it alone
when you can work together?”

She added, “The atmosphere | feel in here
is generosity and it spills over to love. It's one
of the best meetings I've ever attended.”

“I represent the Performing Rights Societies
(PROs: ASCAP, BMI, and SESAC),” said
Wilkinson. “I license 45 rpm and CD jukeboxes.
Please tell us about someone who is not pay-
ing his fair share. This information is turned
over to the PROs””

In conclusion, she said, “This industry
would not be as successful as it is were it not
for AMOA and all of you joining together. That’s
what makes it work. Sharing information is a
big advantage.”

He added, “If you don't have a lob-
byist watching what’s going on in the
legislature all the time, something can
slip by that will be detrimental to our
industry.”

Bershtein mentioned a successful
event sponsored by his state associa-
tion: an annual legislative reception
that features games on free play. “It’s
memorable because it’s different,” he
said. “It is costly to host, but what is
that amount compared to what a tax
hike could impose?”

Johnston said, “There is always
something that needs your attention;
there are always issues. As a group,
pick an issue and go after it. Often
these issues won't be solved in one leg-
islative session; it will take several ses-
sions. But you have to be there every
session to establish your presence.”

He added, “We are constantly learn-
ing from other states, such as those with
successful dart and pool tournaments.”

George spoke about the benefits of
membership in your state association:
“We were able to obtain a fleet rate
from a fuel company to save money on
gas for our members. Check on group
rates for workmen’s compensation
insurance. We are constantly trying to
find ways to add value to membership.”

He added, “Lobbyists are important
because they hear about proposals
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first. You need to have someone you
can trust looking out for you on a
monthly basis, someone who has
friends everywhere.” George recom-
mended supporting one legislator you
could count on to know you and your
industry.”

All agreed that it is important to
spend the time to check out lobbyists
to find one who is a good fit for you. If
you can’t hire a lobbyist full-time, try to
get someone part-time, or be your own
lobbyist. Keep in mind that you may
need a specialist for a certain bill.

STATE TOURNAMENTS
AND PROMOTIONS

Panelists included David Corey of
the Ohio Coin Machine Association
(OCMA), Bruce Dentice of the Wiscon-
sin Amusement and Music Operators
Inc. (WAMO), Kim Paugh of the
AMOA-National Dart Association
(NDA), and Dave Courington of the
Valley National Eight-Ball Association
(VNEA).

Corey said dart and pool charter
holder meetings are held at the OCMA
membership meeting, where league
coordinators provide input. “We divi-
sionalized the state dart tournament,
which has increased participation.”

He added, “We’ve been told we run
the largest pool table event in one
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weekend in the country. We
rent pool tables from a private
company. It takes the strain
off having to sell the tables
afterward. For darts, we get
100 dartboards from Arach-
nid and rely on operators to
supply the rest.”

Dentice said that distribu-
tors supply the tables for the
Wisconsin state dart and pool
tournaments. “We try to achieve a bal-
ance of operators buying 50 percent of
those tables,” he said. “This helps man-
ufacturers, supports distribution, and
helps operators upgrade their routes
every year so their best locations get
new tables.”

To qualify to send teams to the
WAMO state events, operators have to
belong to the association, buy a char-
ter, and work an eight-hour shift to
help out. WAMO negotiated control of
the beer sales in the contract with the
civic center where the tournaments are
held. “We keep it a reasonable price
and a value for the players,” he said.

Paugh said, “The NDA has two pro-
grams to help support state tourna-
ments. TIP provides financial support
by offering a rebate and affords player
recognition on a national level. We also
offer the STAR program. If you don’t
have a state event, the NDA will help
you get off to a strong start and assist
for two years, and then you can be part
of the TIP program.”

Courington offered: “If you take into
consideration the consolidation in our
industry, the number of sanctioned
pool and dart players is stable. State
associations that hold state tourna-
ments are where the tournament par-
ticipation continues to grow.”

He continued, “The VNEA began
when operators wanted a way to have
play on operator-owned equipment.
That’s the only rule you cannot
change. It’s the same for the NDA. We
have a rebate program as well, and
help new states for the first two years.
We want to help you grow and nurture
leagues at home.” A
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SERVICE SCHOOL

From left: Dale Fremin of Delta Coin,
David Carroway of AMA, Lisa Cantrell
of Mid River Truck Stop, Mike Toups of
Gaming Solutions, and Jay Hembrick
of AMA.

David Caraway explains the machine’s
features to attendees.

PLAY METER

Tech 2 certification

for IGT’s E20

perators and technicians from

across Louisiana gathered at the
headquarters of AMA Distributors and
Lucky Coin Machine in Metairie, La.,
for an introduction to and technical
workshop for International Game Tech-
nology’s (IGT)’s new machine. The
E20, which houses poker games like
Michael Angelo and Secret of the For-
rest, is for the Louisiana Gaming pro-
gram that has been in operation since
1992. Technicians need Tech 2 certifi-
cation for the new equipment.

Attendees commented on the new
games, caught up with industry peers,
and gained valuable insight on owning
and operating the new equipment.

Val Haydel, Senior Outside Sales
Representative of AMA Distributors,
commented, “We’'ve had a great
turnout of over 100 people. This has
been the first show for this equipment.”

David Caraway, General Manager of
AMA Distributors, said “We've had a
busy day. I love teaching people and
working with people.”

LSM Gaming of Shreveport had two
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operators in attendance to be certified.
The company operates games in
around 70 locations across the state.

“The games have a lot of nice fea-
tures. They appear to be more tech
friendly. The display is interactive and
we think customers will enjoy it. We're
looking forward to putting these games
on our route. We hope they generate
some revenue,” said Shane Roth, LSM
Gaming employee. Roth has been with
the company 17 years. Also in atten-
dance was Chris Netherton, who has
been with LSM Gaming for 11 years.

Lisa Cantrell of Mid River Truck
Stop said, “I'm looking forward to get-
ting the new machine.”

Michelle Dupre of Black Gold Casi-
no commented, “I think it’s something
customers are going to really like. The
setup is better. The location of the
printer is more accessible. The display
is eye-catching.”

For more information, call (866)
486-8043; Web (www.amadistribu
tors.com). A
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Recipients of President Schwarzli’s recognition awards.

Bernie Schwarzli accepts the Jane Mason
Achievement Award from Tom Theisen.

NBVA Member Dinner and Awards

he National Bulk Vendors Association (NBVA) hosted a
Country-themed Member Dinner and Awards presenta-
tion March 15, at the Las Vegas Hotel ballroom.

Steve Schnecher of Capital Vending opened the awards
presentation by introducing outgoing President Bernie
Schwarzli. Schwarzli recognized key people who had helped
him tremendously during his three-year
term as president. Schwarzli also took this
opportunity to give his President’s Award
to Dax Logue of the Product Safety and
Compliance Committee for his help dur-
ing the past three years.

Schwarzli went on to recognize others
who provided help and support during his
term: Lori Logue of Brand Vending Prod-
ucts, NBVA Vice President, who was help-
ful in keeping him on track; Steve
Schnecher, NBVA Secretary, who
“listened to him talk and talk and even
read his notes to keep him sane;” and
Andy Belsky, NBVA Treasurer, who kept
the books and managed the budget. He
ended his speech by encouraging
everyone to attend the morning meeting to elect officers for
the upcoming year.

Schnecher then handed out “Best” awards. The award for
Best Tattoos went to Allstar for Angry Birds. Best Candy
went to Oak Leaf for Gumball Filled Nerds. Best 2-inch
product went to A&A Global for NFL Table Top Football.
Best Machine went to Beaver Machine Corp. for the RB16.
Allstar won Best Sticker for Angry Birds. Best Crane Mix
went to A&A Global for its String Doll Mix. Best 1-inch
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Carol Lally of Play Meter presents
the Operators’ Choice Best Bulk
Vending Machine award to Diane
Olsen of Northwestern Corp.

product was taken by Brand Vending Products for
Sqwishland. The Most Innovative Operator Award went to
Allan Pollock of Aftica Vend.

Tom Theisen of Theisen Vending presented the Jane Mason
Achievement Award to Bernie Schwarzli. The recipient of this
award is someone who has worked above and beyond to sup-
port the ideals and goals of the association
while remaining open to changes that
would benefit everyone.

According to Theisen, Schwarzli met all
of these characteristics and more. He kept
the association on track, served three con-
secutive years, set up good relationships
with the American Amusement Machine
Association (AAMA), the Amusement and
Music Operators Association (AMOA), and
the Pizza Expo, plus more.

Schwarzli accepted the award by thank-
ing attendees and said, “The award was
unexpected but I am so delighted to have
such an icon present it to me. Thank you
everyone.”

Carol Lally of Play Meter magazine
attended the dinner to present the Play Meter Operator’s
Choice Award for the Best Bulk Machine to Diane Olsen of
Northwestern Corp. for the 60s and 80s super series.

The NBVA Scholarship Committee was able to raise
$7,050 this year and gave out seven awards. The banquet
closed with a raffle drawing using Parsal’s All American
Chicken Machine to dispense the winning numbers.

For more information, call (888)628-2872; Web
(www.nbva.info). A
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April 4
ICMOA Gaming Conference & Trade Show
Itasca, Il
Westin Chicago Northwest
tel: (815)416-0741
e-mail: rmitchell @icmoa.org
web: www.icmoa.org

April 13-21
Team Dart 2012
Las Vegas, Nev.
Bally’s Las Vegas
tel: (317)367-1299
fax: (317)387-0999
web: www.ndadarts.com

April 17-19
DEAL
Dubai World Trade Centre
Dubai, UAE
tel: +971-4-343'645
e-mail: jacob@iec.ae
web: www.themeparksdubai.com

April 25-27
NAMA OneShow
Las Vegas, Nev.
Venetian/Sands Resort
tel: (312)346-0370
fax: (312)704-4140
web: www.namaoneshow.org

May 5-6
National Restaurant Show
Chicago, lII.
McCormick Place
tel: (312)853-2525
web: www.restaurant.org

May 10-12
GTI Asia Taipei Expo
Taipei, Taiwan
Taipei World Trade Center
tel: 886-2-2760-7407, ext. 207
e-mail: gametime @taiwanslot.com.tw
web: www.gtiexpo.com.tw/

May 14-16
AALARA
Queensland, Australia
Gold Coast Crowne Plaza Hotel
tel: 61-7-3807-3508
e-mail: info@aalara.com.au
web: www.aalara.com.au

May 24-28
BullShooter Finals
Rosemont, lIl.
Hyatt Regency O’Hare
tel: (800)435-8319
e-mail: lorid @ bullshooter.com
web: www.bullshooter.com
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May 24-June 2
VNEA International Championships
Las Vegas, Nev.
Bally’s Las Vegas
tel: (800)544-1346
e-mail: info@vnea.com
web: www.vnea.com

June 5-7
E3
Los Angeles, Calif.
Los Angeles Convention Center
tel: (508)424-4864
e-mail: chart@idgworldexpo.com
web: www.e3expo.com

June 5-8
Asian Attractions Expo
Hong Kong SAR, China
Hong Kong Convention & Exhibition Centre
tel: (703)836-4800
e-mail: a-lee @iaapa.org
web: www.iaapa.org/asianattractionsexpo

June 8-9
9th IFPA World Pinball Championship
Bainbridge Island, Wash.
tel: (847)601-1609
e-mail: ifpapinball @ gmail.com
web: www.ifpapinball.com

June 14-17
VNEA Jr. Championships
Lincoln, Neb.
The Pershing Center
tel: (800)544-1346
e-mail: info@vnea.com
web: www.vnea.com

June 17
OCMA Annual Meeting
Columbus, Ohio
tel: (614)784-9772
e-mail: ocma@the-ocma.org
web: www.the-ocma.org

June 19-20
WAMO Conference & Show
Brookfield, Wis.
Sheraton Hotel
tel: (800)827-8011
e-mail: wamomax @ aol.com
web: www.wamo.net

June 24-29
International Bowl Expo
Reno, Nev.
Reno Sparks Convention Center
tel: (800)343-1329
fax: (817)633-2940
web: www.bowlexpo.com

PM denotes Play Meter as an exhibitor.
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CLASSIFIEDS

Play Meter’s classified advertising is primarily intended for: buyers and sellers of used equipment, support and supply
firms and employment opportunity ads. You may pay by check, money order, Visa or Mastercard. The deadline is usually

before the 12th of the month prior to issue (example: August ad must be in before July 12).
Send ad orders to Play Meter Magazine / P.O. Box 337 / Metairie, LA 70004 or fax: (504) 488-7083.
FOR MORE INFORMATION, CONTACT CAROL LEA: (504) 488-7003
If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep a file on all complaints

Programmers

~——

;\

Call for new price quotes

C&P Distributing

www.onsale.net

“am
_i Z]p-10 EMP-21

EMP-10 / vy

—

Tel: 574.256.1138 (M
Fax: 574.256.1144  |s—

READERS/
ADVERTISERS

We do not knowingly accept ads
for copies or licensed games
involving a third party. We do not
print prices on games currently in
production. We encourage
advertisers to include their name,
address, and phone/FAX numbers
for the purpose of credibility. We do
not accept ads from companies
who consistently advertise
products they do not have or from
companies that we receive
multi-complaints about.

PLAY METER
MAGAZINE

Hard Disk
Duplicators

g

Prices subject to change without notice.
Call for new price quotes

C&P Distributing

www.onsale.net

Tel: 574.256.1138
Fax: 574.256.1144 |

T ,'%ﬂ
' i!'~ antediplashino ac deal?? &

DWI]n@mm Jont gk e GOOD ST Ul =

15

S m@@ N ‘FE{E coumn‘?‘
QAEILLEERS 'EiQis] EIJ (]

MP3 -4-5 , Tablet PC Netbooks and More¥
Kits for Cranes Winner Cube, BarberCut

Free Shipping on ALL plush Mixes - Money Back Guarantee 743;
| .CRANEMACHINES.COM | >

ﬁ%@,@@&@ﬁ@ @@@Uﬂ@@@ MIX Vs1

) "‘ .7)

1-800-224-1717 \
1

WE CAN DO IT I!!! |
Volume BUYERS call us NOW for SPECIALS FOR YOU !

PLAY METER
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@

$1-$100
Pulse/Serial

CashCode ) Jcm

| $1-$100
I_" | TAIKO High Security

A6 STACKER :
@ i
110VOR 12V

INTERNATIONAL
CURRENCIES

@] cm

<= EESENEE

OPTIPAY

$1- $100 High Security
Free Software Upgrades
Mars Compatible Hamess

AuThonzed Direct Distributors
& Service Center

e s 877.922.6707 Sl sCT '
| ICT GP58cr

Captain Jack | Happy Farm
Dorothy | Fruit Bonus FBX ; © SLIMLINE CABINETS

Strongman | Merry Circus IN /P
Play Ball | Spooky Castle : 8LINER/POG THERMAL PRINTER
Western Venture | Super El Dorado o o ”
Catch Me | Money Match ; % COIN PUSHERS 1 Loc SZGA/¥GA
Lucky Combo | Platinum Touch 2 [\SAR.  NOW AVAILABLE monitors

All Stars | 10In1 VGA Touch
Jungle Island | Progressive IGS
Game Show | ...and morell!

a‘(es network
Card Reader!

A

LOCK.MERICA:

The Definitive Word in Locks

Fock@AimelricakshifockSRGUakanitoorSec ity
Wiitlneur Saciilicine] Cemnvemicncey

h High Security Key Hmbular Key

! \ ,.,: : & / \
‘e W) &) [u/' 1 W «c> o)
= e 7

Your choice, High Security or Tubular!
These locks will be assembled to the key style you select and the code is registered only to you.

VENDING AMUSEMENTS CHANGERS BULKVENDING

800 422-2866:951 277-5180 rax 951277-5170

9168 Stellar Court * Corona, CA 92883 * sales@laigroup.com * www.laigroup.com
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Merit CDROM S EA S I D E
e || GAMING

-> Board Repairs
-+ Hard-to-Find Cabinet Parts

Call for new pri;e quotes - CASHCODE Bill Acceptors

C&P Distributing 866 3 87 4263
www.onsale.net -
Tel: 574.256.1138

Fax: 574.256.1144

www.seasidegaming.com

& “‘:’_ ] BIG D’'S & {Happy: gg:An
\ | PLEXI munucr LINE | EAT PAT,S ALL SIZE PLEXI AVAILABLE N
G:Llaidll;&i(én W GR APHI X\ / SIT-DOWN, UPRIGHT

COUNTERTOP ETG...
TOUCHSCREEN FOR MONITOR OR
GRANES

METAL CABINETS
SHORT & LONG
PRODUCTION RUNS

k2 Children's Birthday
Party Franchise
Shares For Sale

1Y) FLATSGREEN LCD’S. |53

= SIDE GRAPHICS AVAILABLE |

SPEGIAL PROJECTS P
WELGOMED

8 MOST ORDERS
Zo= @ SHIPPED WITHIN
.\ DAYS OF PURCHASE
=~ DROP SHIPPING
~ °  AVAILABLE

Please write to o
kidsmktg @sbcglobal.net
for details!

DI‘IONE 6]5 746-0820 WWW. blgdsfatpats com

“WE'RE IN BUSINESS,TO MAKE YOU LOOK GOOD*

What is all the BUZZ about China ?

Don't go it alone - Let us help you !

2.
‘»Chlna Star Games

“ Your link to China for what you need”

* Located in Zhongshan - the HEART of the Amusement trade in China
* Extremely reasonable pricing for everything that we do * Full OEM / ODM services
* English speaking, college educated staff *Full logistic service from China to your door
* 25 Years experience in ALL aspects of the amusement industry
Product line : Arcade Games, Kiddie Rides, Carnival Rides, Parts
Tickets / Tokens, Supplies, Almost anything you need!
Let us QUALITY CONTROL / INSPECT your existing orders,
Amazing price with full detailed report with photos for you.
Full travel services to make your trip effortless. From airport pickup

to hotel to transportation to leisure activities, we will do it all For you.
Side trips to YiWu for shopping / sourcing also available

www.cllmastargames.com
email sales@chinastargames.com skype : chinastargames1
phone : 86-1893-8716-549 fax: 86-7608-8802-105
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OVER 100 GAMES, RESTAURANT EQUIPMENT, BUMPER CARS & MORE!

Preview: Friday, April 13th 1pm - 5pm
A P R I l I 4 2 o l 2 8am - 10am day of auction
| | AUCTION STARTS @ 10am

Auction held on site a: Garnival Pizza 10,000 sq' Ft. F(IC““'Y!

327 West State Hwy 152 RDC Bumper Cars & Track * Fast & Furious Sitdown x 2 * Time

Mustang, Oklahoma 73064  Ro ki e et s B R = e e e A i

{o:miles ffom Gicahotas SRy VAL EORers Wiofid Juiror) Dead 3« Coney. Island Boxer ¢ Ice Ball x 3 '+ ICE Cyclone « Neo
TERMS: 13% Buyers Premium

. Geo 4 Slot + 3 Horse Carousel « Bill Changers x 3 * Guitar
Cash, Visa, Mastercard, Amex, Discover + Sales Tax
NO CHECKS Freaks 9th Mix ¢ Hot Flash Air Hockey x 2 « Wonderwheel «
Initial D3 Twin « Prize Time Crane « Raptor Captor = Pro Striker
HEMOVAL: Mics e AucHion on day of saie lor games x 2+ ICE Dunken Alien » Super Shot Basketball x 2.+ SKEEBALL
and restaurant equipment, bumper cars day of sale
or by appointment. Tower of Power ¢ Prize Zone * Deltronics Ticket Eater x 2.« New.
in box Redemption Prizes and many more games!
HOTEL: Hampton Inn (6 miles away) G " 5
1351 Canadian Coutt Middleby Marshal Conveyor Pizza Oven « Acme Bench Dough
Yukon, Oklahoma 73009 Roller « Lots of Restaurant equipment!
For reservations call, (405) 350-6400 and mention WAY TO MUCH TO LIST...DON’T MISS THIS EVENT!

American Amusement Auctions for a $94 room rate.

www.americanamusementauctions.com
AmericanAmusementAuctions @gmail.com
405-974-0125 Shawn * 870-557-1487 Dave

Shawn Bailey BAS, TX-16887,0C-15259 » David Hohenstein TX. 16686
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suzohapp.com

PHONE: (888) 289-4277
FAX: (800) 593-4277

1743 LINNEMAN ROAD
MOUNT PROSPECT, IL 60056

. You
e

suzo(B:HAPP

GAMING, AMUSEMENT AND INDUSTRIAL COMPONENTS

Bill Validators

Driving Controls

Joysticks

190

@olution Hopper

W -9

@ Touchiunes
Service & Replacement Parts

Coin Doors

LCD Conversion Kits

Optical Guns

A I

makvision Inc. Monitors Trackballs

Semi-Restricted,
Restricted and
Reversible Keys

Standard,
U-Chang 8 and
U-Chang+12

Tubular Key

Single and
Double Row

Dimple Key

Chgose Your Key!

*Call us for more details!

1-800-395-8880

Or, visit us on the web at:
http://www.batonlockusa.com

At Baton, we offer many options for the Coin Operated
machine industry. Choose a key, and any of these locks
within their keyway can be keyed to the same code!
We also accept other manufacturer’s codes*.

) to Security

Celebrating Over 30 Years of
Unmatched Security and Service!

PLAY METER
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800-640-5545

fha manip Fn\\b\\

=r=

4/
777G G NN
MAGIC SWEEPSTAKES GAME
IS NOW AVAILABLE IN
IS IN OUR GAMES, XYZ COMPANY MAGIC 12
CONVERT A MERIT XL g o L MAGIC 7S AND
CABINET TO OUR GAME : 28 & 3S
AND YOU WILL AGREE SIMPLE TO SET UP,
THAT IT IS MAGIC
ALL OUR G_R—I\TES_ SIMPLE TO PLAY AND
SIMPLE TO OPERATE, NO
COME IN A EXTRA BOARD OR
STAND UP CABINET
WIRING NEEDED FOR
COUNTER TOP OR
THE PHONE CODES,
CONVERSION KIT
PIN NUMBERS ARE
OUR NEW COUNTER TOP
SIMPLE TO REPLACE
IS AVAILABLE WITH
BILL VALIDATOR AND CALLOUR TOLL FREE
PRINTER NUMBER FOR MORE
INFORMATION

s (&R &

OUR NEW SINGLE 8 LINE MAGIC 7 AND OUR NEW
POKER 2S&3S GAME HAVE ALL THE
FEATURES OF OUR MOST POPULAR
GAME MAGIC 12 AND MUCH
MORE-MAGIC, GAME MODES
ARE NORMAL, SWEEP STAKES,
HIGH SCORE, GAME COUNT,
SCORE BOX AND TETRIS.

AMUTRONICS, INC. r PHONE: 800-640-5545
2350 5TH AVENUE m g " _‘ g FAX: 518-271-6923
TROY, NY 12180 CrFdaa"B & o www.amutronics.com
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WANTED

g

|
I

|
i

|\|
|

08

Amusement
Games

Bay Tek Whistlestop ..........ccceuueuunee $850
Big Buck Call of the Wild............... $700
Fast & FUMOUS........comuvmusnrssnsnns $1,700
Fast & Furious Drift.........cccccouuuune $2,500
Harley Davidson.......ccueesmnsisinns $700
Hydrothunder ...........oeeusnuscrnsennsnas $1,100
Namco Bowl-A-Rama (upright).....u.... $900
Namco Bowl-A-Rama (pedestal) .... $1,200
Silver Strike Bowlers Club.............. $350
Shelti by Valley Dart.........c.cocverennee $750

Strike Master Shuffle Alley........ $1,350

(working as is)
‘ LIEBERMAN

MN: 1-800-879-0321 « WI: 1-800-236-1880
www.liebermancompanies.com

www.playmeter.com

PLAY METER

EPROMS & Programmers

./.,"Q ~ EA‘/IP"ZI
I EWMp-10
EMP-10 " zmp-2

y

by 2222
C&P Distributing /i |

o¥ f
C‘A\\‘ﬁc’ www.onsale.net \
& Tel: 574.256.1138 —
¢ Fax: 574.256.1144 7

STUDIOS i.c

Units are 8-line hamess compatible. L
Sold as board only and requires a i, 3 s
VGA monitor and can be used R s - 8 B 1 «
with or without touchscreen. 2
“““ I 1-10UNITS $1,795.00 Tk .
Cgmplefe I 11-20 UNITS $1.695.00 =&
ames
STARTNG ar.. 1 21 - 50 UNITS "N $1,595.00
$2695.00 | 50+ CALL for pricing

The RS-8 comes preloaded with games... LEASE OPTION AVAILABLE

|
SPooKkY SriINS, REEFY REELS AND EGYPTIAN TREASURE

1-888-952-4442

sales@reelspinstudios.com

Blue Bar
Vending

Offering a complete line

of Bulk Vending
Equipment and Supplies

[800-469-3010

N ES

) Eﬁm 3‘.,%?.{'!, Equipment All at Discounted Prices
* Northwestern & Oak Available 800-869-0724
* Free Shipping!

fax:626-337-6618
email: gsi99@yahoo.com
www.bluebarvending.com

email: ontheballvending@gmail.com

www.vendingrack.com
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—% AvucTioN GAME SALES i~

ARCADE GAMES e PINBALLS o JUKEBOXES ¢ REDEMPTION EQUIPMENT e POOL TABLES e AIR HOCKEY e DART GAMES

GIANT COIN MACHINE
CONSIGNMENT AUCTIONS

COUNTERTOP TOUCHSCREENS e KIDDIE RIDES ¢ CRANES e FOOSBALL ¢ CHANGERS ¢ AND MUCH MORE

MORE THAN 600 PIECES AT EVERY SALE

ALL AUCTIONS START AT 10 AM DAY OF SALE

EQUIPMENT CHECKED IN: FRIDAY (day prior to sale) - 11 a.m. until 9 p.m. & SATURDAY (day of sale) - 8 a.m. until 10 a.m.

APRIL 7TH, 2012 - WINSTON-SALEM, NC
DIXIE CLASSIC FAIRGROUNDS EDUCATION BUILDING
410 DEACON BLVD, WINSTON-SALEM, NC 27105
HOLIDAY INN SELECT—336-767-9595

MAY 5TH, 2012 - KINGSPORT, TN
MEADOWVIEW CONFERENCE RESORT & CONVENTION CENTER
1901 MEADOWVIEW PARKWAY, KINGSPORT, TN 37660
MEADOWVIEW MARRIOTT— 423-578-6600

JUNE 2ND 7TH, 2012 - WINSTON-SALEM, NC
DIXIE CLASSIC FAIRGROUNDS EDUCATION BUILDING
410 DEACON BLVD, WINSTON-SALEM, NC 27105
HOLIDAY INN SELECT—336-767-9595

NO BUYERS PREMIUM FOR OPERATORS OR DEALERS
AT ONE OF OUR REGULAR CONSIGNMENT AUCTIONS
Consignors pay a low 10% commission with no minimum piece requirements.
Consignors pay a low $10 entry fee per item.
$100 maximum commission per item sold.

DO YOU HAVE A FAMILY ENTERTAINMENT CENTER OR ARCADE THAT IS CLOSING?
DO YOU HAVE EQUIPMENT THAT YOU NEED TO LIQUIDATE?
ARE YOU IN SEARCH OF SOMETHING SPECIAL OR UNIQUE?
GIVE AUCTION GAME SALES A CALL AND LET US HELP YOU!

« TERMS: Full payment day of auction. Cash, Credit Card, Cashier’'s Check or Company Check with a current bank letter of guarantee (no excep-
tions). No personal checks!

SALES TAX: Applicable state and local sales tax must be collected unless you provide a current copy of your sales and use tax permit.

Inspect all equipment and games before you bid. All Equipment and games are sold as-is, where is, with no warranties expressed or implied.
13% buyer’s premium (3% discount for cash) OPERATORS EXEMPT - Operators pay only a $10.00 per item fee to purchase.

Consignors paid in full day of auction.

FOR MORE INFORMATION OR TO BE ADDED TO OUR MAILING LIST
PLEASE CALL 1-800-551-0660 OR VISIT US AT

—% www.auctiongamesales.com £~

TN GALLERY LIC 5548 - NC FIRM LIC 8741 - PA LIC AY002057
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CGA/EGA 10 VGA VibEo CONVERTERS

Arcade monitor gone bad? Why replace or
repair an old expensive monitor when you can
simply use any standard VGA monitor or LCD!

For details and easy online purchasing go to:
www.jammaboards.com/converter or
e-mail: sales@jammaboards.com

JAMMABOARDS.COM, LLC @

JANIVIA
BOARDS

Only $39.95

Quantity Discounts Available!

— §=== | www.jammaboards.com
L o o Kt IS~ Phone/Fax - 1-800-326-8859

< FOR SALE &

Amusement Electronic
Shooting Gallery

FLAT RATE

BOARD EXCHANGES
kkhkkkkkhkhkkk*k

SPECIALIZING IN THE

OLDER CLASSICS
*

VIDEOS & PINBALLS
MONITORS
POWER SUPPLIES
PARTS & MANUALS
GAME SALES

E N S I S S S

ELDORADO GAMES

115 W. DALLAS ST.
MT. VERNON, MO 65712
(417) 471 - 1005 Fax -1006

www.eldoradogames.com

5 player, Old West/Jail Scene

$8,500 or hest offer
* Recently stained/painted
added a few more targets,

lights, and scenes

* spare parts, including fully

assembled extra guns
Shipping & tear down not included in purchase

Call Paul
412-487-5517 ext 0

Kiddie Ride

SOUND

BOX

* Main sound + 2 fire buttons

* Superior sound quality

* With or without timer

* For new & used rides

* Hear and choose your sound
from our online sound library
at www.eletech.com

Eletech Electronics Inc.
Industry, California
Tel: (626) 333-6394

EPROM

Call for new price quotes
C&P Distributing

www.onsale.net

Tel: 574.256.1138  [wmmmm
@@ Fax: 574.256.1144 -ﬁ

Professional Monitor Repair - All Brands!

Pmcr\lesTuHegﬁgTJgTﬁ:créANGE FLAT RATE $44-99 all piar::ju&dézbors
Lowest Price as low as most brands except flyback

v Fast Turnaround v’ We Guarantee Our Work!

Please just send chassis with control-cable-video input (no CRT please.)
We use high-tech equipment to diagnose your monitor. This cuts down on labor time and is
very reliable (we have 20 years experience!)

Call us now! 800-992-6588 Ph: 626-337-9782

PNL inc.

14828 Ramona Blvd. Baldwin Park. CA 91706
Fax: 626-337-9783 Email: John@pnlgame.com

Hours: Mon - Fri 10:00 am to 6:00 pm

v/ We sell, and buy new & used monitors & chassis.

v/ We supply monitor parts.

v Rush jobs same day or next day available!

v We ship UPS, C.0.D, or credit card payments ea@ | @] accepted.
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MONITOR
C.B.SALES & DISTRIBUTING GET WELL KITS

1- 800 - 535 - 8981 " SAVES TIME AND MONEY

y
Al “LARGE ENOUGH TO SERVE BUT SHALL ENOUGH TD STILL CARE * 1 ON MONITOR REPAIRS!
Monitor repair kits repair picture
COMPLETE GAMES ADDITIONAL OPTIONS warping, blacking out, smearing, jail
S0 \WITH WARRANTY & mmsdill] © UPRIGHT, SITDOWN OR TABLE TOP bars, vertical shrinking, etc. All kits
ALL NEW PARTS CABINETS come with easy to install instructions
e 15,17.19.227 LCD MONITORS and free technical help.
“‘“’C]".SCWC"? available) o Kit101: Electrohome GO7-CBO 19" 17 parts - $7.95
\J e ICT, JCM. PYRAMID. MARS. BELLIS, Kit201: .
COIN-CO. BILL ACCEPTORS it : Wells-Gardner K4600 series. 21 parts-$6.95
e CARD READERS WITH SMARTCHIP Kit202: Wells-Gardner K4900 series. 16 parts-$7.95
TECHNOLOGY (HIGH SECURITY) Kit203: Wells-Gardner K4800 series. 16 parts-$7.95
» ICT, CITIZEN OR INFINITE PRINTER Kit204: Wells-Gardner K7000 series. 17 parts-$6.95

Kit206: Wells-Gardner K6100 X-Y monitor. Includes
6 deflection transistors, diodes, etc. 30 parts- $14.95

AXESNETWORK Kit220: Wells-Gardner U2000. 33 parts-$8.95
Kit221: Wells-Gardner U5000. 34 parts-$8.95
o Kit225: Wells-Gardner U2000, U5000 vertical repair
kit Includes TDA1771 vertical IC. 7 parts-$8.95
Kit240: Wells-Gardner K7201. 18 parts-$7.95

WE OFFER ANY BOARD IN THE INDUSTRY

TOP SELLERS
ESOLUTION

NS NEW

S

SIANDARI)

) NEW \

Y NEW

ADX i1 new HIGH SICURITY m CARD )
CH New Kit244: Wells-Gardner K7203. 32 parts-$7.95
JARS NEW MIDNIG ‘f < Manage y u,(,mm o Kit250: Wells-Gardner K7400, K7500. 39 parts-$8.95
AND MANY MORE TO CHOOSE FROM!! \/ at the click “"?.‘ “‘“““" Kit260: Wells-Gardner D9200. 64 parts-$9.95
[ Lo sl Lo i by Kit301: Nintendo Sanyo EZ-20. 25 parts-$6.95
i \III)“EIR\!{:II'“E\!& SWEEPSTAKES AVA|LABLE Kit302: Nintendo Sharp 19", 24 parts-§7.95
] Kit802: Hantarex MTC-9000. 19 parts-$7.95

INTERNET SWEEPSTAKES
e 20 GAMES & MORE
COMING!

Kit810: Hantarex Polo monitor. 27 parts-$7.95
Kit830: Neotec NT27, 29, 31 series. 52 parts-$8.95
Kit832: Neotec NT2700,01,02, NT3500,01,02

®  GREAT EARNINGS
®  BILL ACCEPTOR ornox series repair kit. 53 parts-$8.95
o7 DUTHONS e Kit834: Neotec NT2500, NT2501, NT2515C,
®  TOUCHSCREEN orrion NT25E repair kit. 37 parts-$8.95
®  CARD SWIPE ornon ) epa -9/ pans-vs.
:I‘“"‘hls 1INO 1:'/1._\1:11'\['(/ 1\]/:: ESSARY!!! o “BASYTOUSEE: Kit920: For Pac Man, Ms Pac Man logic board.
* l o ATTHE RESON \Hi.'\ ]'lil("‘lv]) Eliminates hum bar in picture. 4 parts-$6.95
" "‘ B s m%,smu;;-‘-umam We make kits for every monitor. Just ask

Lokt |

for your make and model number.

DISCOUNT! Buy ten kits and take

$1.00 off each kit.

We buy & trade used readers! Linking progressive capable All-N-1 CPU’s

FLYBACKS! Electrohome, Hantarex,
Wells-Gardner, Neotec, etc. $24.95ea

ZANEN ELECTRONICS

888-449-2636 (orders only)
806-829-2780, FAX 806-829-2781

www.CBSalesonline.com Zanoncloctronlos@nalicom

FOR SALE

Treasure Chest Crane

SERVICE REPAIR CENTER
WE REPAIR ICT BILL ACCEPTORS & PRINTERS
I READ Y

We have reconditioned
Boxers in stock

by United (1 year warranty)
. $2150
- Sizes All parts for all Boxers available
™ 317
3 : 42” o New & Used
60” Bulk Vending Equipment
Goliath 4x6  Northwestern & Oak Availahle

* Free Shipping!
email: ontheballvending @gmail.com www.coneyislandarcade.com

QUARTERTIME AMUSEMENTS

(410) 358-8311 Michael www.vendingrack.com 718-372-8811 * 973-610-8555
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The Michael Angelo Auction Gompany presents

Michael Angelo’s
Great American Auctions

We're gearing up for the 2012 Coin-Op
Arcade & Amusement Auctions year and
serving the demands of small operators
to the large corperations in the industry.

Our consignment auctions program
gives you the ability to directly drop off
your surplus equipment to our central
warehouse located in Cincinnati, Ohio
24 hours a day /7 days a week .

No! waiting till auction date and
rushing to get your inventory to us in
time and no more scrambling for
extra warehouse space for storage.
Its your money and our nationally
advertised auctions and proven track
record provides you the opportunity
to sell in our competitive auction
environment to fellow operators

and homeowners.

Its just that simple- only $10.00 per machine
registration fee & 10% Commission charge-
$100.00 Maxium

Auctioneer: Michael Testa
Nationwide Toll Free Number

(800) 394-6072
www.michaelangeloauctions.com

Consignments Wanted for Spring Auction

* Redemption ¢ Toy/Candy Bulk Vending
* Pool Tables ¢ Air Hockey Tables ¢ Coin & Token Changers
e Children's Rides ¢ Deluxe Video Arcade Games
¢ Video Arcade Games ¢ Pinball Machines ¢ Jukeboxes
e Dart Games ¢ Countertop Touch Screens ¢ Skill Cranes
* Novelty Merchandisers ¢ Classic Arcade Games
e Most Current Arcade & Amusement Equipment

7

TICKETS
save

Money

Y

FROM

$60 /

100,00
NO MIN ¢

N\
J \_J

YES......
*STD THICKNESS

*GUSTOM
*BAR GODE

“FULL GOLOR
1-800-224-1717
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Cloth, Cloth, Cloth!
Cut Beds or Bolts

Leg Leveler

. ‘ \\\\\\ TR T-Nuts
Pocket ‘ - Leg Bolts
Na:ls

A

Pocket Buttons

:"R

Mouldings Cushion Facings Ball Dump Roller

Toll-Free 1-866-772-3636 www.Penguinamsement.com

Amusement
Entertainment
Management, LLC

Frank Seninsky, President

“In The End, The Best Consultant Always
Saves You More and Costs You Less”

o Project Feasibility Studies o Architectural Design & Theming
o Game and Attraction Sourcing, Purchasing, and Resale Services
o Business & Marketing Plan Creation o Facility Upgrading and Revitalization
1 Operating and Performance Audits

A division of Alpha-Omega Amusements, Inc., 12 Elkins Road, East Brunswick, NJ 08816
Contact Frank Seninsky or Jerry Merola at (732) 254-3773, e-mail us at
Profitwizz@aol.com or Fseninsky @aol.com, or visit our website at www.AEMLLC.com
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AUCTION
EVENT =

APRIL 28th @ 10:00 AM

Preview April 27th 1-5 PM - April 28th 8-10 AM

Auction held at \4—
2837 New Boston Road
Tables (Valley, Brunswick, Olhausen, Peter Vitdlie,
Presidential Billiards) ¢ Cues (McDermoft, Viking,
Players, Presidential Billiards & Rage) » Barstools ¢ Pub
Tables » Counter Height Table & Chair Sefs ¢ Pictures «
Game Room Decor ¢ Pool Table Lights ¢ Fireplace
Heaters ¢ Pool & Spa Chemicals and Supplies ¢ Classic
Arcade Games ¢ CD & 45 Jukeboxes » Gumball
Machines ¢ Foosball  Pinball Machines ¢ Shuffle
Bowler ¢ Basketball Toss Games ¢ Driving Games ¢
Shooting Games * Counter Top Game ¢ Air Hockey
Tables ¢ Mini Electric Go Carts « Coke Machine and
MUCH, MUCH MORE!!!

Tents « Tables ¢ Chairs ¢ Linens ¢ Dancefloor « Special

Effect Machines ¢ Wedding Equipment ¢ Candelabras

e Columns ¢ Bars * Podeums e Lighting Gear o

Candles * Pop-up Tents ¢ Inflatables & Jump Houses ¢

Cotton Candy, Popcorn, Showcone & Ice Cream
Machines and TONS MORE!!!

HOTEL: Hampton Inn
4601 Cowhorn Creek Road 2000 GMC T6500 Diesel 24 Ft. Boxitruck with Large
’ Tex:rkana, .T"?:oi ;’:ggias Liffgate » 2001 Isuzu Turbo Diesel Dedicated Billboard
or reservations call,
A e ton A eriian Aniisesant Truck with 9x16 Dual Billbocrrds « 16 Ft. Enclosed Trailer
Auctions for a $94 room rate. (B'QCK) with Ramp Door « 14 Ft. Opon Trailer

TERMS: 13% Buyers Premium REMOVAL: After the auction on day of sale.
Cash, Visa, Mastercard, Amex, Discover + Sales Tax - NO CHECKS Sunday, April 29th 12pm - 5pm

All Equipment to be paid for immediately following the auction. Monday, April 30th 10am - 5pm

AMERIGAN
* AMUJEMENT

_|AUGTION/

@ Shawn Bailey BAS, TX-16887, 0C-15259  David Hohenstein TX-16886

PLAY METER APRIL 2012




Sellers I BIIY MAGI’““ES
Wanted
ante IN ANY CONDITION

| am looking for: | buy incomplete and rough

o Jokekicras machines.

* Pinball Machines | also buy slot machines, penny

* Parts arcade machines and trade

* Arcade machines stimulators.
Please contact me if you have I’'m especially interested in
anything you would consider entire warehouse purchases.
selling.
Lloyd Thoburn COINOPWAREHOUSE
703-801-1459 www.coinopwarehouse.com
lloyd@coinopwarehouse.com www.facebook.com/coinopwarehouse

ACCEPTS STANDARD
7/8” CAM LOCKS

+ Accepts Standard Cobra, LSI has extended its line of Cobra
Medeco & Abloy 7/8" “Changeable Padlocks” with the addition
cam locks of the new FLEX" Padlock.
ECACIEULE ERUER S Accepts standard 7/8” cam lock
»Patent Pending cylinders that are user changeable,
+ Changeable Security - ;
allowing you to change the security level.

L’.‘Locking Systems"

International Inc

6025 Cinderlane parkway « Orlando FL 32810 « 800-657-LOCK (5625)
sales@lockingsystems.com « www.lockingsystems.com
ALL Cobra Locks available from our Service Centers
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Big Chief Games

www.BigChiefGames.com

New Multi-Game Systems
Ideal for VFW, American Legion,
Fraternal Organizations,
C-Stores, Bars & Taverns,
Travel Plazas, Bingo Halls,
Bowling Centers, and More!

Visit www.Spin2Win.org
for more information

Big Chief Games offers both Redemption and Sweepstakes
based games. State-of-the-Art with Point of Sales for
Accountability. We are seeking Distributor and Operator
Participation for our system.

Call Toll-Free 888-740-7704
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Manage your business with a PC Witness

digital surveillance system. Monitor, view and record
with a simple click of the mouse.

The PC Witness features motion detection, alarm
notificationand remote monitoring from anywhere

via the Internet.

Digital surveillance systems starting at $325

Profession grade, low light cameras starting at ¢

’_ | Cctvwholesalers
1308 Dealers Ave.
a ® ° Elmwood Business Park

504.736.9187

wh - lesalers B2 to get the right system for your needs WWSY.COvWhOIeSaIers com

(504) 488-7003 GLASSIFIED RATES (504)488-7003

SIZES WIDTH/DEPTH RATE
Full pg. (image area) 7"x 10" $600
3/4 pg. 7" x7-1/2” 480
2/3 pg. 4-5/8"x 10" 420
1/2 pg. island 4-5/8" x 7-1/2” 320

% 1/2 pg. horizontal 7’ x 4-7/8” 320 @_

| | 1/3 pg. square 4-5/8" x 4-7/8” 210
1/3 pg. vertical 2-1/4”x 10" 210
1/4 pg. vertical 3-3/8” x 4-7/8” 160
1/4 pg. horizontal 4-5/8” x 3-3/8” 160
1/6 pg. vertical 2-1/4” x 4-7/8” 110
1/6 pg. horizontal 4-5/8” x 2-1/4” 110
Per column inch 24

($30 for first inch; $24 each additional inch)
GENERAL POLICY

PLAY METER’S Classified (Money Pages) advertising is primarily intended for: buyers and sellers of used equipment, support and sup-
ply firms and employment opportunity ads. We reserve the right to reject advertising that does not fall within the scope intended for
PLAY METER’S Money Pages, or any reason we deem appropriate.

PLAY METER'’S classified advertising is NOT agency commissionable.

DEADLINES (for classified ads only)

Reservations and raw copy deadline for ALL classified ads is the 12th of the month prior to issue date (e.g., March 12 for April issue).

GRAPHIC SERVICES

The PLAY METER art staff will assist in typesetting and layout of ads to be placed in the classified section of our publication at no addi-
tional cost. Rough layouts must be provided three working days before the ad copy deadline.
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Repair Technician Needed
In Winchester KY

Great Pay
Benefits after 90 days

Call Doug Bryant

606-791-73551

Playtime Amusement Inc.

TWOBITS.COM

4418 PACKSADDLE PASS  AUSTIN, TX 78745
512-447-8888 SALES@TWOBITS.COM

**x% YES WE HAVE #*%*

*%]19” MONITORS!!!**
PINBALL REPAIRS

BRAND NEW REPLACEMENT CIRCUIT BOARDS
BALLY STERN WILLI/\I\IS

PAC-MAN & GALAGA

Overlays, header marquees, glass, EVERY
LITTLE PIECE for your classic games!

VIDEO PARTS CATALOG:

PAC-MAN.com

Email: sales@seeburgdigital.com

Buy Your Own Jukebox!

Buy Your Own Music!

Buy Your Own Paid Public
Performance Licensing!

seeburgdigital.com

(717) 884-9731

PLAY METER
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DISPLAY AD INDEX

AAMA ..o 29 .. 866-372-5190 .......... ...l www.coin-op.org
AMI Entertainment Network .. ... ... 3 800-393-0201 ................. www.amientertainment.com
AMOA. ... 27 800-937-2662 .. ... ... www.amoa.com
AndamiroUSA .................. 12 . 310-782-3377 . ... www.andamirousa.com
Betson Enterprises. .............. L 201-438-1300x3408 .................... www.betson.com
CenterEdge Software . ............ 67 336-598-5934 ............... www.centeredgesoftware.com
Coast to Coast Entertainment . ... .. 85 .. 800-224-1717 ... ... ... .. ... www.cranemachines.com
Digital Centre . .................. 17 305-387-5005 ...................L www.digital-centre.com
Donate Zone.................... 25 877-654-9606 .............. ... ... www.hesttech.com
Electromatic International . .. ... .. .. 83 954-920-6460 . .................. www.electromaticusa.com
Firestone Financial . .............. 15 800-851-1001 . ................. www.firestonefinancial.com
GlobalVR . ... 13 408-597-3400 . .......... i www.globalvr.com
Green Coin Machine Distributing ... .33 .................... 800-232-6467 . ... www.greencoin.net
Hest Technology . .. .............. 25 877-654-9606 .......... ... ..., www.hesttech.com
HoffmanMint ................... 84 ... 800-227-5813 ......... ... ........ www.hoffmanmint.com
ICE (Innovative Concepts in Entertainment) . 7 ..................... 716-759-0370 . ... ... www.icegame.com
ICT (International Currency Technologies) Cover3 ................ 510-353-0289 .......... ... ... ... www.ict-america.com
IGPM Group/Kalkomat . ........... 15 773-520-2163 .. .. ... ... WWw.igpmgroup.com
Indiana Ticket Company .. ......... 4 800-428-8640 .................... www.muncienovelty.com
Indoy Motion .. .................. Coverd ................ 866-2-2267-6317 . .. ......... .. ...... www.injoymotion.com
LAIGames ...t 19 888-211-6370 . .......... i www.laigames.com
Muncie Novelty . ................. 4 800-428-8640 .................... www.muncienovelty.com
NBVA application ................ 96 .. 312-521-2400 . ........ ... www.nbva.org
Pace-O-Matic . .................. 21 770-441-9500 . ............. .. www.pomgaming.com
Play Mechanix .................. S 201-438-1300x3408 . ................... www.betson.com
RawThrills ..................... S 201-438-1300x3408 . ...t www.betson.com
Sacoa/Play Card. . ............... 65 .. 866-438-7226 ...............ii.n. www.playcard.com.ar
Tokens Direct . .................. 73 866-764-7038 . .. ... ... www.tokensdirect.com
TouchTunes Interactive Networks . ... 9 ..................... 888-338-JUKE .............. .. ... ... www.touchtunes.com
Venco Business Solutions ......... Cover2................ 800-762-9962 ................... www.vencosolutions.com
American Amusement Auctions ...101, 111 CoinOp Warehouse .................. 112 Playtime AmusementInc. ............ 115
Amusement Entertainment Management . . 110 Coney Island Arcade ................. 107 PNLInC. ... 106
AmutronicsInc. .......... ... 103 Eldorado ...t 106 Quartertime Amusements ........ 104, 107
Auction Game Sales ................ 105 Eletech ..., 106 RKS.Inc. ..o 109
BatonLock ............. ... ... 102 EnDTrading .............coovvininnt. 99 ReelSpin............ ...t 104
Big Chief Gaming .................. 113 JammaBoards ............. ... 106 SeaSide Gaming ................... 100
Big D’s & Fat Pat's Graphix ........... 100 Kids Marketing Factory . ............... 100 Seegurg Digital .................... 115
BlueBarCorp. ..........cooiiii 104 Lieberman Companies ................ 104 Suzo-Happ ... 102
C&PDist.............. 98, 100, 104, 106 Lock America (LAI) ...t 99 TwoBitScore ...................... 115
C.B. Sales & Distributing ............. 107 Locking Systems Intl. ................. 112 Wildwood Highlands ................ 106
CCTVWholesalers ................. 114 Michael Angelo Auction ............... 108 ZanenElect. ........ ...l 107
ChinaStarGames .................. 100 OntheBallVending .............. 104, 107

Coast to Coast Entertainment .. .. .. 98, 108 Penguin Amusment ................. 110
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At ICT we know that cash
flows both ways.

at the best prices. Bec
less that flows out, the
get to keep.

International Currency Technologies ¥

e - ICT U.S.A-Tel: 1-510-353-0289 E-mail: sales@ict-america.com o
\ e SN : i |
*-‘*-'<M“www.lct-amerlca.com
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www.injoymotion.com T: +886-2-2267-6317
inquiry@injoymotion.com F: +886-2-2267-5901




