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By Bryan Intihar 

Sales Pitch: 

“! would sell you a PS2 

if | had one, but you 

can put your name on 

the waiting list and 

hopefully we'll get you 

a PS2 by the spring.” 
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Horizontal stand sold seperately 

Unless you've been sleeping in a cave for the last few 

months, you already know by now that the PlayStation 2 

is the hot item this holiday season. The 128-bit, next- 

generation system features two controller ports, two 

memory card slots and more importantly, a DVD- 

ROM drive. This means along with playing some of 

the best-looking videogames ever made, con- 

Sumers can watch their favorite movies on the 

PS2. The PS2 can also play PS One games. The 

North American unit also has an expansion bay 

located at its backside for a hard-drive/modem, 

both of which are expected to become available 

sometime in 2001. Consumers should not be 

reluctant to pick up a PS2 as it is expected to have 

a long shelf life. The console will continue to be at 

the top of the console market along with Xbox and 

GameCube (both are being released in 2001.) 

Week after week this continues to be the best-selling 

PS2 title and for good reason. EA Sports includes all 

  
  

the extras found in past Madden games and this time 

it sports the best visuals ever for a football game. No 

other title in this category can compete with the 

Madden NFL 200] package. A must-have for any PS2 

Owner. 

Continued on page 3  



Direct-to-store distribution: 
We know the way. 

START 

he secret to successfully selling entertainment software 

is getting the right titles to the right stores on the right 

day. That’s what we do. At Ditan, direct-to-store 

distribution is our business. We know the most efficient way 

to deliver your entertainment software titles to any store 

anywhere in the country. On time. In fact, since 1994 we've 

been doing exactly that for the home entertainment software 

industry’s leading publishers and retailers. 

At the heart of our services is the Ditan Electronic Commerce 

System (DECS), our electronic link to software publishers and 

retailers. It’s a customer service software module that handles 

inventory management, order tracking and tracing, and 

billing. DECS ties our distribution centers to your sales and 

administration departments, and to your customers. 

  

But there’s more. Ditan offers a full roster of services that 

makes us an ideal partner for all your software operations. 

At our assembly and light manufacturing center we provide 

same-day retail package assembly, retail labelling, point-of- 

purchase display assembly, product refurbishing and product 

redistribution. Returns are processed at the Ditan Returns 

Processing Center, which also handles certified product 

destruction. And our strategically located distribution centers 

provide warehousing, fully automated order processing, 

tulfillment, invoicing, EDI and shipping. 

So avoid dead ends. Call Ditan today to find out why the 

top names in entertainment software publishing and retailing 

all use our services. 

We showed them the way. Now let us show YOu. 

DYITAN DISTRIBUTION 
THE FINAL PIECE OF THE MARKETING PUZZIE. 1(888)GO-DITAN 
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2. Tekken Tag Tournament 

Namco * $49.95 MSRP 

Namco’s world famous fighting series still 

reigns supreme with its latest installment 

for the PS2. Zekken Tag includes a multi- 

tude of fighters from the previous games 

as well as the new Tag mode. While it may get some pressure from Tecmo’s DOA 2: 

Hardcore, the sales numbers demonstrate that Tekken still garners more consumer dollars. 

3. SSX 

Electronic Arts * $49.95 MSRP 
This is probably the surprise title for the 

console. SSX has received tons of kudos 

from consumer publications and industry 

insiders, and even thought by many to be 

the best PS2 launch title. Unbelievable 

track designs, tons of game bonuses, precise controls and stunning graphics even make the 

    
non-extreme sports fan give SSX a chance.         

    
    
    
    
        

  

4, Smuggler’s Run 

Rockstar Games * $49.95 MSRP 

With the PS2 launch being full of sequels, 

Rockstar Games gives consumers some- 

thing new in the form of Smuggler’s Run.   Players control a wide range of vehicles 

where they travel over expansive environments trying to deliver contraband and avoid the 

law. Each mission is set over beautiful terrains that help demonstrate what the PS2 can do. 

5. NHL 2001 

Electronic Arts * $49.95 MSRP 

Once again EA Sports shows its early 

domination of the PS2 software market 

with the addition of NHL 200/. This popu- 

lar hockey franchise continues to improve     as it moves to the new platform with true-   

to-life player models, bone-crushing hits and fast-paced gameplay. The strong fan base and 

lack of competition make NHL 2007 one game to continuously stock this holiday.       
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“GRIPPING FROM BEGINNING 10 ENO!” 
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OVER 5000 DVD TITLES IN STOCK 

Extensive stock on New Releases, Catalog, 
Anime, Music, Adult, Box Sets, IMAX, 
Karaoke, DTS Music. 

‘We specialize in filling EMRGENCY ORDERS - 
Order Cut-Off time for same day 
shipping is 5:00PM EST 
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After Decent Nine Months, 
Retailers Look to Holidays 

Dreamcast, Game Boy, N64, PC & accessories will help fill P52 shortage 

By Steve Traiman 

fter upbeat unit sales but flat dol- 

lars for the first nine months of 

onsole and computer game and 

accessory sales compared to last year, 

retailers are looking to the big holiday sea- 

son to cap what is shaping up as another 

record year. 

While Sony’s PlayStation 2 (PS2) had a 

monster launch October 26, the allocation of 

only 500,000 of an expected million consoles 

to all retail accounts due to a critical chip 

shortage is seen as a key factor for a broad- 

er holiday season. Sony has promised week- 

ly shipments up to Christmas-and three mil- 

lion through next March, but most retailers 

see some good product from Dreamcast, 

N64 and Game Boy/Color filling the gap nice- 

ly. The initial PS2 sales at $299 each will add 

$150 million to the year-end hardware total. 

According to NPD TRSTS figures, overall 

videogame hardware, software and accesso- 

ry sales at retail were up 14% in units in dol- 

lars and only 1% in dollars, vs. the same 

January-September period in 1999, NPD ana- 

lyst Kristin Barnett reports. PC/Mac enter- 

tainment software was up 12% in units and 

8% in dollars, but edutainment titles dipped 

19% in units and 23% in dollars. 

On the videogame side, portable soft- 

ware, mostly Game Boy/Color, was up 22% in 

   
  
    
  

    
  

including Babbage’s Etc., Electronic 

Ditan 

Distribution, ShopKo Stores, the 

Blockbuster 

Entertainment and Wal-Mart. 

The Babbage’s Etc. chain will 

have almost 1,000 outlets open for 

Boutique/Ebworld.com, 

Musicland Group, 

the holidays, notes president and 

CEQ Dan DeMatteo. “Overall, 

the first nine months has been 

good on the games side,” he says. 

“Dreamcast filled a hole for us in 

spring and summer, as we were dis- 

appointed by N64 Pokémon sales 

and the decline in PlayStation price 

points. It’s a difficult year to predict 

but our prognosis is that original 

Playstation sales are holding up, we've 

seen a resurgence in Color Game Boy 

since Pokémon Gold and Silver came out, 

and now /he Legend of Zelda: Majora’s Mask 

has spiked N64. We’re encouraged by the 

SegaNet online game launch and the 

Dreamcast console price drop and believe 

this will help fill the gap until PS2 shipments 

catch up with our 200,000 preorders, which 

may not be until after the holidays.” He 

notes that GBC sales are inordinately high 

over the holidays and is very bullish on this 

niche category that he calls “grandma bait.” 

On the PC side, he doesn’t see any really big 

holiday titles, and notes that the computer 

ib nuting steadily 
b 

    

  

  
  

  

  

  

    
  

Bini alle: 

   

units and 18% in dollars, while next genera- 

tion software—PSX, N64 and Dreamcast— 

was ahead 30% in units and 17% in dollars. 

Here’s a sampling of comments from 

representatives of brick-and-mortar, click- 

and-mortar and online game retailers, 

4 GameWEEK Holiday Retail Guide « December 11, 2000 
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"Interactive mechani: cs Perinment 

game market usually suffers from a new 

platform introduction due to the early 

adopter crossover. 

Both Electronics Boutique and _ its 

Ebworld.com online store share similar, 

guardedly optimistic forecasts for the holi- 

    

  

   

      

   
    

      

   
   

  

Nintendo’s releas- 

es of The Legend 

of Zelda: Majora’s 

Mask and 

Pokemon Gold 

and Silver has 

helped spike 

sales for their 

respective 

systems. 

  

  

He was disappointed not only with the dras- 

tic PS2 allocation, but also with the lack of 

Sony's own accessories, although innovative 

third-party products filled this gap. 

For Ditan Distribution in Eatontown, NJ, 

the first three quarters “were about even 
days. Jeff Griffiths, senior vice president, 

- ee with last year,” says president Ron Novotny. 
merchandising and distribution for the 

stores, observes that, “Like the TRSTS fig- 

ures, our first nine months unit sales were 

The company handles distribution for 

Babbage’s Etc. and about 14,000 other retail 

, outlets, for Sega and a dozen other publish- 
up but dollars were flat.” He notes that PSX 

was a. little better 

Dreamcast and N64 had good first half 

sales, Game Boy got busy with Gold and 

ers including Activision, Eidos, Infogrames 
than expected, 

and Interplay. He observes that GBC was the 

strongest platform, PSX was still strong, N64 

sales were down, Dreamcast was a bit better 
Silver, and PC business was pretty good up 

and PC about even with last year. For the hol- 
through early fall. Noting that the online 

idays, he observes that, “We had plenty of 
store launched in July 1997, president Seth oe 

a. . allocation for our publishers’ initial PS2 
Levy reports “business the first nine . 

titles, and with reports of a positive SegaNet 
months up dramatically in all categories. 

: , launch, the PS2 shortage will help Dreamcast 
With a major revamp for the last holiday 

demand. It’s just a great market for Game 
quarter, weve seen continuing benefits 

, . Boy Color all the way.” 
with traffic doubled so far this year.” About 

100,000 PS2 preorders were noted for both 

the traditional and online stores, with about 

“Clearly consumers have shown that they 

like the choice of being able to rent a game 

before buying,” says Steve Lundeen, vice 
90% in the brick-and-mortar outlets, with 

president, interactive merchandising, for 
that total allocation gone by the weekend. 

Blockbuster Entertainment, the largest 
For the holidays, Levy notes that the Web 

store follows the chain stores, but shares 

with Griffiths the upside potential of PS2 as 

a hardware contributor to overall sales. The 

latter also sees Dreamcast fulfilling the typ- 

ical second year platform sales increase. 

games “rentailer.” All 3,800 U.S. stores have 

GBC hardware and a variety of titles available 

for rental for families traveling this holiday 

season, about 500 have had Dreamcast con- 

Continued on page 28 
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COMPUTERS 

Radical Enhancement for 
Computer Gaming 
Give gamers what they want... more BASS and 
DIMENSIONAL SOUND for superior game-play! 

8 Great for games, music and streaming audio 

and video 

= Produces a radically fuller, richer sound 

=Bass becomes dramatically enhanced and 
more robust 

HEnhances sound of external speakers and 

headphones 

Eliminates the "tinny" sound of MP3 files 

Simple plug-and-play set up 

Suggested Retail Price $39.95 

Wait to learn more? 
Call 760-730-0188 or Visit 
www.wowthing.com 

SRS(@) ~—s TruBass 
www.srslabs.com 
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by SRS (@) 

©2000 SRS Labs, Inc. All rights reserved. SRS, the SRS symbol, TruBass, WOW and WOW Thing are trademarks of SRS Labs, Inc. 
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Sales Pitch: 

“Cheer up, little Billy/Mary/whoever 

is whining.... | know you wanted the PS2 

this Christmas, but | got something that 

should put a smile on your face. It’s called 

the PS One and it has a ton of great games 

with many of them being really cheap. | bet 

you could even get some without the help 

of Mommy and Daddy from saving your 

lunch money.” 

PlayStation 2 may be getting all the hype, the 

PS One is still a superb gift idea. For only $99, 

consumers get a console that currently has 

the largest software library covering every 

genre from sports to fighting to 

action/adventure and role-playing. Another 

  

added bonus of the PS2 release is that the 

price of the PS One software has decreased 

as most titles range from $30-40. There is 

even an impressive “Greatest Hits” lineup 

that retails for only $20. Some consumers 

may be worried that with the PS2 now on the 

market, the PS One library would dissipate. 

However, publishers and developers recog- 

nize that North America has a large PS One 

installed base and consequently have 

announced more projects for 2001. With the 

short PS2 supply, the PS One remains 

a strong selling holiday item. 

1. Tony Hawk's Pro Skater 2 
Activision * $39.95 MSRP 

It’s hard to imagine that a skateboarding 

game could outsell the likes of a Madden or 

a Final Fantasy, but that is exactly what 

. gh Activision has 

a done. The sequel 

released this fall 

is dominating 

the PS 

charts and there are no indications that it 

  

sales 

will slow down. Simply put: the best gets 

even better. 

  

2. Final Fantasy IX 
Squaresoft * $39.95 MSRP 

This marks the last in the series for the PS 

One as it goes to the more powerful PS2 next 

year. Square has gone back to the roots of the 

series to create 

a more medieval 

That 

being said, Final 

Fantasy IX has 

the potential to be best yet. Retailers should 

setting. 

  

stock up on numerous copies as well as the 

strategy guide by Brady Games. 

3. Driver 2 

Infogrames * $44.95 MSRP 

Infogrames’ chaotic mission-based driving 

series returns in time for the holiday. The 

sequel delivers even more action than the 
aaa aameEe iss Seat eens y x 
    

   

    

~~ | original with on- 

] / foot gameplay, 

vehicles   _ = || |) ii 

and driving loca- 

tions all over the 

world. Driver 2 has disappointed some in the 

media, but it will still sell because of the 

overwhelming success of the original. 

  

  

  

4, WWE Smackdown 2!: Know 

Your Role THQ * $39.95 MSRP 
The early part of 2000 for PS One software 

was dominated by THQ’s Smackdown/!, and 

the company hopes history repeats itself this 

winter. Developer 

Yukes has added 

new features to 

the sequel like 

ladder and table 

matches, and an improved Create-A-Wrestler 

  

Mode. As wrestling’s popularity grows, the 

Sales of its related products continue to 

bring in more revenue. 

5. Madden NFL 2001 

Electronic Arts * $39.95 MSRP 

What would the holidays be without another 

Madden? Even though it doesn’t have the 

Ss aa’ §= Sraphical presen- 

tation of its PS2 

counterpart, its in- 

          

     
game options can- 

not be matched by 

any other PS One football title. When it comes 

to finding a gift for that manly gamer, you can 

never go wrong with a little Madden. 

  

  

  

  

sic — 

black 

“Sega Sports’ 

Collector’s 

Edition” Dreamcast 

pictured, $169.95 MSRP 

Sales Pitch: 

“Psst...hey, buddy. | know you might've heard people talking 

about how the Dreamcast is dead, or how there aren't very 

many good games available for it-well forget it, nothing 

could be further from the truth! There's a heap of awesome 

Dreamcast games out right now; stuff like Crazy Taxi, Sonic 

Adventure, Tony Hawk, Shenmue-the list goes on and on. 

Plus, you can go online with games like NBA and NFL 2K1, 

Quake Ill, and soon, Phantasy Star Online. Oh, and the sys- 

tems only a hundred and fifty bucks, with a modem built-in!7 

With Dreamcast, Sega seems to be doing a lot of things right. 

It’s also doing a few things very wrong, if the general response 

from Joe Public is anything to go by. At a time when the com-     

  

pany seems to be firing on nearly every cylinder under the 

hood; killer 

a history making dive into online console gaming, it is misfiring 

powerful hardware, software, and 

in a big way when it comes to spreading the DC gospel. 

Whether it’s a lack of funding or merely a lack of good judg- 

ment, there seems to be an awful lot of people who just don’t 

know what the hell a Dreamcast is. That’s a shame because 

this little white box is capable of some amazing things. Many in 

the industry (myself included) have seen jaws hit the carpet 

when people get their first look at Shenmue. We’ve paid wit- 

ness to grown men dancing like fools under the hypnotic spell 

of Samba de Amigo. And we've seen people fall out of their 

chairs during crazed competition in NFL 2K/. No one can truly 

predict what state the Dreamcast will be in this time next year, 

but as of today, one thing is certain: at a mere $150, the 

Dreamcast is worth every penny based on the content offered 

and should not fail to impress those game players who decide 

to purchase it, hardcore or otherwise.       

1. Sega Sports NFL 2K1 

Sega * $49.95 MSRP 

With its slick visuals and improved 

gameplay, Sega’s latest pigskin title 

will likely be the most sought-after 

Dreamcast game this holiday. 

“To make itself even more attractive, 

NFL 2K! offers real, honest to goodness online play against 

others from around the country. If you’re dealing with 

customers who've typically shied away from playing network 

games in the past due to the complex nature of PCs, it’s vital 

that you explain to them just how easy it is to get online with 

a Dreamcast. Lord knows Sega’s not doing it. 

2. Shenmue ¢ Sega * $49.95 MSRP 

The most expensive videogame ever produced isn’t your typi- 

cal game, but that hasn’t stopped it from receiving widespread 

Continued on page 10 
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© 2001 Nintendo. Game by Intelligent Systems. ™ and the “N” logo are Wavaivthts 

trademarks of Nintendo of America Inc. © 2001 Nintendo of America Inc. ie    
www.nintendo.com Game and System sold separately. Comic Mischief 
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Free demo. 

Mario's back with a paper-thin look in his own RPG adventure. This time he’s got new sidekicks and over 
200 badges and items for new abilities and attacks. Which means he may be paper, but he ain't no lightweight. 

 



FEATURES 
SUDDEN STRIKE IS SET DURING WORLD WAR ll AND OFFERS ‘Up to 1000 units per scenario 

ELABORATE RUSSIAN, GERMAN, FRENCH, AMERICAN AND ‘Bridges, houses, fortifications, trees and other objects are 
BRITISH MISSIONS. destructible 

CONQUER THE ENEMY’S POSITIONS, LAND YOUR TROOPS ON mit wthivknuieke: 
HIS SHORES, WIN THE CLEANUP OPERATIONS OR CALL IN -More than 40 exciting missions 
PARATROOPERS AND FIGHTER BOMBERS FOR SUPPORT. WHATEVER °3 different campaigns in Summer/winter landscapes 

YOU CAN THINK OF, YOU'LL FIND IN SUDDEN STRIKE! -Construction of fortifications, pontoon bridges and much more...! 

  

WINDOWS 

95/98/2000 

  
COMING JANUARY 2001 

— Play i 
| 

Distributed 

Exclusively by 
   

   
   EVERYONE 

ANIMATED BLOOD 

ANIMATED VIOLENCE 

    
         

Cire         

bey - 

©2000 Strategy First Inc. All rights reserved. Sudden Strike is a trademark of CDV Software Entertainment AG + Fireglow. All rights reserved. All other trademarks and copyrights are the properties of their respective owners.



“CHARLIE COMPANY” 

    
“WILL SEND CHEERS OF 
JOY THROUGHOUT THE , 

GAMING COMMUNITY” | 
- COMPUTER GAMES MAGAZINE - 
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OF THE YEAR “ 
“STRATEGY PLAYER- 
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YOU BY GOING TO 
  WWW. TOrFMaxGames.com 
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critical acclaim and    
a fast start at retail. Shenmue 

links together multiple 

genres—exploring, fighting, 

racing, and a few miscella- 

neous sub games thrown in—and the result is a full- 

flavored, albeit slow paced, experience. The hype surrounding 

Shenmue (many regard it as “better looking than any PS2 

game’) should draw consumers in for a closer look. Action 

seekers may be let down, but for those looking for a new real- 

ity-based gaming experience (set in Japan in the mid 80s... 

go figure), this could be the escape they’re looking for. 

3. Sonic Adventure 

Sega * $19.95 MSRP 

The blue hedgehog has had no 

trouble hanging out in the 

Dreamcast top ten, pulling in con- 

sistent sales revenue since its 

  

release at the system’s launch. 

| Sonic Adventure showcases what Sega’s machine is capable of 
when put into the right hands; in this case, the hands of Yuji 

Naka and Sonic Team. There’s a reason this action-based 3D 

game keeps selling. It’s called “fun.” When it comes to graph- 

ics and gameplay, Sonic Adventure takes the best of both 

worlds and crams them into a solid, enjoyable 3D action game 

that should keep players immersed for weeks on end. The 

value-priced sticker should also make it an impulse buy for 

Many New Dreamcast consumers. 

    

  

  

  

  

4. Sega Sports NBA 2K1 

Sega * $49.95 MSRP 

This year’s game brings with it new 

moves, up-to-date NBA player data, 

and new outdoor venues ripe for 

trash talk. Most notably though, like 

NFL 2K1, Sega’s second-generation 

Dreamcast b-ball title is geared up and ready to offer network 

gaming to players all over the country. With American sports 

fanatics smack dab in the middle of the 2000 basketball sea- 

son, we expect VBA 2K/ to maintain strong sales through the 

busy shopping season and make it into the top five once the 

smoke clears. 

5. Tony Hawk's Pro Skater 2 
Activision * $44.95 MSRP 

7 7 Tony Hawk's Pro Skater 2 ups the 

ante by offering players new tricks, 

new skate parks, new pro skaters, 

and an innovative new Create-a- 
HEELFLIF 

  

Park option that lets players cus- 

tom build their own courses, then jump in for the action. 

For this DC version, the polygon models and environments 

have been redesigned, giving everything a more refined, pol- 

ished look. Even with several other similar options sitting on 

the shelf, such as Jet Grind Radio and the original Jony Hawk, 

for instance, Pro Skater 2 will very likely be one of the top sell- 

ing Dreamcast games during the holidays. 

            

   

      
    

     shiaaisiis 

: p selling Dreamcast 

= oS ”” year-to-date according 

7 to NPD TRSTS sales data). 

    Things have dried up immeasurably 

on the software side as third-party 

support has all but vanished. Next year 

  

   
Special Edition 

- “Pikachu Nintendo 64” 

pictured, $149.95 MSRP 

Sales Pitch: 

“The N64s low price and terrific 

library of games (particularly on the 

multi-player side) make it the perfect 

starter system for newbies.” 

Alas, the end is near for Nintendo’s 64- 

bit “Fun Machine.” The Nintendo 64 is 

a dinosaur compared to today’s sleek 

new systems like Dreamcast and 

PlayStation 2, however the last of the 

cart-based home consoles has 

endured and continues to sell at 

a steady pace (surprisingly, it is out-   

Nintendo continues to do everything 

in its power to keep the N64 on life- 

Support until its new baby, GameCube, 

is delivered in fall 2001. This year 

alone, Nintendo has enticed buyers 

with special Donkey Kong 64 and 

Pokémon Stadium hardware bundles 

and a new line of colorful N64 systems 

called “Funtastic.” Hoping to cash in 

(again) on the popularity of Pokémon, 

Nintendo has saved perhaps its best 

trick for last, introducing a newly 

redesigned N64 adorned with a large, 

colorful Pikachu image. Not too many 

kiddies will be able to resist this cute 

n’ cuddly package. 

  

  

looks to be a bleak one for N64 owners 

however, there are still a few notable 

gems to choose from this holiday 

shopping season. 

1. The Legend of Zelda: 

Majora's Mask 

Nintendo * $59.95 MSRP 

Barring any unforeseen surprises, 

Majora's Mask will most likely be the 

last great N64 game. Gamers will have 

a hard time resisting the charms of 

Nintendo’s latest RPG masterpiece as 

it takes them on an epic journey to 

save the world from an impending 

Continued on page 14 
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The first trade event to bring the packaged and 
online media worlds together. 

   

      

   

                

   

  

   

   
   

From streaming media to packaged media, from independent 
filmmakers to video replicators, an unparalleled event is coming 

to Las Vegas this January. One that will launch a powerful new 

force into the marketplace. For companies like yours, it will 

be a time of rare opportunity. 

  

At the VSDA Convention’s Home Entertainment Expo & 

DVD Festival 2001 you'll find all your key vendors, eagerly 
displaying their new products, and ready to discuss all the 
ways they can help you do business more profitably. You'll 

meet future vendors, too. From those who can put your 

business on the web, to content and service 

providers who can demonstrate innovative ways 
to expand your business. 

So use some conventional wisdom. Make plans to 

attend now. Your future is riding on it. 

The VSDA Convention’s 

January 7-9, 2001 

Sand’s Expo — Las Vegas, Nevada 

For information on attending, please call 888-778-8892 
of 218-723-9130. For exhibiting information please _ 

contact our HEE Sales Department at 800-854-3112 ext. 437, 
oe or e-mail hee@advanstar.com. 
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Animated Blood 

  

Developed by: 

MONOLITH 
Animated Violence 

    CONTENT RATED BY Comic Mischief 5 ARIE SE 09 
™ ESRB INTERACTIVE T™    

© 2000 Twentieth Century Fox Film Corporation. Fox, Fox Interactive, No One Lives Forever, The Operative and their associated logos are registered trademarks of 0 
Twentieth Century Fox Film Corporation. LithTech is a trademark of Monolith Productions, Inc. All rights reserved. The ratings icon is a trademark of the Interactive Digital Software Association. 
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catastrophe. Following 

the exploits of our 

hero Link, Majora’s 

Mask takes place in 

a dark parallel uni- 

verse where reality 

and illusion mingle. As the game’s name suggests, masks play 

a major role in Link’s adventure as different masks give him 

different abilities. 

2. WWE No Mercy 
THQ * $59.95 MSRP 
The massive appeal of WWF professional wrestling is mind- 

  

3. The World Is Not Enough 
Electronic Arts * $59.95 MSRP 
James Bond returns to N64 in grand fashion, thanks to the 

combined efforts of publisher Electronic Arts and developer 

Eurocom. 7he World Is Not Enough 

follows the movie of the same 

name very closely, pitting Bond in 

an international conspiracy involv- 

ing terrorists and bombs. As far as 

first-person shooters go, there’s not much this game does 

wrong. Fans of GoldenEye will be thrilled with the lush graph- 

ics, tried-and-true play mechanics, and high-tech weapons that 

this title serves up. GoldenEye loyalists would be wise to pick 

Spidey who finds himself embroiled in the timeless struggle of 

good versus evil as he faces off against a challenging collection 

of demented foes. Among them, Venom, Rhino and Scorpion— 

all dedicated to make life a living hell for our beloved web-     
head. This game allows you to do whatever a spider can. 

In addition to crawling up walls and swinging from the tops of 

skyscrapers, Spidey can wrap up enemies with his webbing and 

throw them against walls, fire solid web balls as projectile 

attacks, and create spiked gloves to wrap around his fists. 

5. Banjo- Tooie 
Rare/Nintendo * $59.95 MSRP | 
Rare squeezes more juice out of the N64 hardware than any   

  
boggling and nowhere is that more evident than in the this one up. developer in the world, including Nintendo. Banjo-Tooie taps 

videogame arena where wrestling- into the N64’s graphics processing 

based titles have become an | 4. Spider-Man abilities to produce some of the | 

overnight sensation. THQ has been most incredibly vibrant, detailed Activision * $59.95 MSRP 
smart (Some might even say lucky) The Daily Bugle is reporting that environments ever to grace the 

     

    

  

to capitalize on wrestlingis mass- Spider-Man’s newest adventure on 

the N64 has the potential to be the 

Sleeper hit of the year, and who are 

console. Although the core game- 

market appeal by releasing one hit game after another over the play remains the same—players must collect Jiggies to open 

years. No Mercy is N64’s latest brawler featuring more than 60 new areas, collect honeycombs to increase their health, and 

wrestlers and 10 arenas to fight in. THQ has done another fine we to argue with the opinions of | solve puzzles as they make their way through the game— 

job of delivering a top-notch wrestling title that excels in the J. Jonah Jameson’s newspaper? Using the popular line of a host of new features and abilities have been added including           two categories that matter most: play control and fun factor. comic books as a launching point, players take control of the option to take control of multiple characters. | 

  

                    
  

              
  

                                          
  
  

      

    

   
Nintendo has truly been able to do what 

  

no other company has so far: keep a hand- 
Game Boy Color revenue (at least 

held gaming device and the software that   the current iteration.) From Driver 

to Donald Duck, from Metal Gear 

Solid to Mary-Kate and Ashley, 

there are more Game Boy Color 

runs on it at or near the top of the sales 

charts for more than a decade. Fueled by an 

attractive selection of inexpensive software 

(can you say 7etris?), the original monochro- 
titles than ever before lining the 

matic Game Boy took the world by storm back 
, , ; . shelves. Of course, if you've been 
in 1989. Since that time, Nintendo has hardly 

involved with the game industry for 
had time to look back and instead, focused on   any length of time, it should come 
improving an already — stellar idea.   

; as no surprise that amid the 100+ 
Take Game Boy Color, for instance. The unit is   

  
Sales Pitch: 

"Honestly, | can think of no better way to 

have fun on the road than by playing this 

little sucker. I’ve pulled mine out at least 

a half dozen times at airports just this year 

alone! At only seventy bucks for the 

unit—the games are in full color, by 

the way—and with a ton of great, value- 

priced software available year-round, you 

just cannot go wrong.” 

  

  

lightweight, battery efficient, and entertaining 

as can be when it comes to gaming on the go. 

There are literally hundreds of titles for con- 

sumers to choose from and, while those titles 

may not all be A-caliber, many of them are 

arguably some of the best playing pieces of 

software ever produced for a handheld. With 

the metamorphosis continuing in the form of 

Game Boy Advance next year (set to ship in 

the U.S. in July), the 2000 holiday season may 

very well end up as the last great year for 

  
new Game Boy Color releases this year alone, 

Nintendo once again dominates the charts 

with Pikachu and friends. 

1. Pokémon Gold/Silver 
Nintendo * $29.95 MSRP 

Wildly hyped as one of the deepest and most 

detail-oriented Game Boy Color titles of all 

time, Pokémon Gold and Pokémon Silver are 

currently setting the world on fire. But hey, 

you didn’t need us to tell you that, right? 

I’m sure the cash register is ringing away, 

  

  

  

even as you read these words. Containing an 

incredibly rich game world, a real-time inter- 

nal clock (play at night and it’s nighttime in 

the game, too), and a Pokémon breeding 

function, among other things, the Gold and 

Silver series delivers extremely long play 

value. Number-one with a bullet. 

2. Pokémon Pinball 

Nintendo * $34.95 MSRP 

Take the Pokémon franchise, add two pinball 

machines and the ability to catch all 150 types 
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of them there crit- 

ters, and what do you 

have? A best-seller. In 

addition to offering 

addictive gameplay,         Pokémon Pinball also 

    

    

provides printer support, link compatibility, and a very clever 

rumble feature, built right in. Pokémon Pinball has been at or 

near the top of the sales charts for months now, and we don’t 

expect things to change before the end of the holidays. 

3. Pokémon Special Pikachu Edition (a.k.a. 

Pokémon Yellow) Nintendo * $29.95 MSRP 

Truth is, this special edition is nothing more than Pokémon 

ked/Blue reworked with a few alterations, such as color tinting 

and different Pokémon placement. For those fans who have     
  

By Andy Eddy 

  
Sales Pitch: 

“For the cost of a PS2 on eBay, you can 

get yourself a decently powered PC... 

and best of all | have them in stock!” 

_ Game consoles may come and go, but the personal computer 

seems to be a perennial that maintains popularity over its exis- 

tence. With a relatively low cost, easy networking connectivity, 

powerful processor and modular upgradability, a lot of gamers 

are sticking with the reliable PC as a must-have gaming plat- 

form-even if they own a console. : 
: 

1. The Sims: Livin’ Large 

| Electronic Arts ¢ $29.95 MSRP 

| _ We've got a trend alert: 

| a | Sequels and expansion 

packs. If you’re worried 

about what to stock, you'd 

be hard-pressed this holi- 

day season to pass up the 

  

wealth of solid sequels and 

expansion packs-which, not surprisingly, hit every slot on this 

  

  

  
  

  

1" jeonllll LIL not had the fortune of experi- 

Sg | encing Pokémon through either 

oe co games from the Red and Blue 

vo0ee Peeccmns series, though, this is an 

Inmet absolute must-buy.   
  

4. Donkey Kong Country 

RP 

With but a few exceptions— 
    

namely a limited color palette, 

a loss of graphic detail, and 

some collision issues—this is 

  

an incredibly faithful port of the 

16-bit Super NES classic. Rare has done a magnificent job 

squeezing every level and bonus round into the Game Boy 

Color, while keeping the overall gameplay intact. As if all this 

list. Indeed, the recent expansion pack to 7he Sims title is 

sustaining the goofy popularity of the gibberish-speaking 

family simulator with the computer-gaming public. Similar to 

an ant farm, which on the surface doesn’t seem like it would 

offer much entertainment value, 7he Sims franchise strikes a 

nerve with a blend of strategy, humor and real-life behavior. 

2. RollerCoaster Tycoon: Loopy Landscapes 
Hasbro Interactive * $29.95 MSRP 

Who doesn’t like the thrills and 

excitement of a roller coaster? Even    those who can't bring themselves to 

Sake es tice hop aboard the fast-moving rides can 

still enjoy watching the screaming passengers as they go up 

and down hills, through loops and otherwise body-twisting 

turns. That explains the basic appeal of the RollerCoaster 

Tycoon series, which is boosted by this recently released 

expansion. One step up from riding or watching a coaster-and 

something generally unattainable in the “real world”-is actual- 

ly constructing your own hair-raising ride, then putting a group 

of byte-sized patrons through it to see how well it came out. 

3. Command & Conquer: Red Alert 2 

Electronic Arts * $39.95 MSRP 

In the five years since Command & r ae ena: ce 

   
Conquer was first released, the real- 

time strategy genre has taken leaps 

and bounds. Still, the latest entry, Red 

Alert 2, carries along many familiar features from its prede- 

cessors, but avoids falling into a rut by adding and improving- 

sometimes in subtle ways. For instance, the interface is 
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weren't good enough, two exclusive mini-games—fishing and 

“whack-a-mole” style events—have also been added. This is 

sure to please action enthusiasts. 

5. Tony Hawk’s Pro Skater 2 
Activision * $29.95 MSRP 

Okay, so it’s not composed of 

   
texture-mapped polygons and 

it’s not exactly running in 3D, but 

considering the hardware we re 

dealing with here, this is pretty 

solid. Forget the first GBC 7ony Hawk; the sequel is a huge 

Improvement thanks to a nice mix of side-scrolling, overhead 

and “simulated” 3D levels. Throw in a ton of trick combina- 

tions, secret levels, and two modes of play and you've got 

a great little package, just begging to be taken on the road. 

streamlined, the process of constructing units has been given 

added flexibility, unit control has been improved and more. 

Much of the press coverage has noted various “tweaks” and 

“variations,” which means that C&C veterans will be comfort- 

able, yet the overall playability has been improved to draw new 

players into the series. | 

4. Half-Life: Counter Strike 

Sierra Studios * $29.95 MSRP 

= we §=On the surface, the original Half-Life 

looked like just another first-person 

shooter (FPS), but anyone who played 

  

      

  it for more than a few minutes saw 

that it was much deeper, with a vivid storyline set in science 

fiction to go along with the thrilling action and compelling 

gameplay that most FPS titles have. Enter this new chapter, 

which builds upon Ha/f-Life’s multiplayer aspects with a team- 

based terrorist vs. anti-terrorist premise, new weapons and 

the need to determine viable strategies. It also provides other 

“mods,” the modifications to the base game that drives a 

game’s replay value. 

5. Who Wants to Be a Millionaire 2nd Edition 

Buena Vista Interactive * $19.95 MSRP 

This almost goes without the need for 

explanation, but Millionaire 2 certain- 

ly doesn’t defy reason in following its 

  

predecessor to big sales: a trivia game 

that’s at the same time simplistic in design and challenging in 

Substance. Couple that with a nearly all-ages appeal and a good 

price, and you've got a formula for suceess. 

  

GameWEEK Holiday Retail Guide « December 11, 2000 15



  

  

  

    

The crowd of Dreamcast: gamers eager to get their hands on the 

With the , gamers get eight times the capaci 
of standard Dreamcast cards with the ability to connect to and to store 
saves on their PCs. Gamers also get the power to email game saves and 
download saves from GameShark.com. With an enormous storage capacity 
and PC connectivity, the is the only memory 
card Dreamcast gamers will ever want or need! 

  
      
  

com ) 

  

For the latest GameShark codes and downloadable game saves for Dreamcast. and all platforms, be sure to visit GameShark.com! 

For more details about the Massive Memory Card Plus and the rest of InterAct’s line of console and PC peripherals, pop over to www.I|nterAct-Acc.com 

© 2000 InterAct Accessories, Inc. All rights reserved.
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MacPlay Continues Momentum 
Company releases three more titles 

ate last month, MacPlay announced 

three more premium titles for the 

Mac to be published in 2001. As 

part of the original MacPlay licensing deal 

also announced in November, MacPlay has 

secured from Interplay the rights to pub- 

lish Giants: Citizen Kabuto, Sacrifice, and 

Starfleet Command Volume Il: Empires at 

War for the Macintosh. 

“This is only the beginning,” said 

MacPlay CEO Ron Dimant. “We’re very 

pleased to announce the first part of our 

2001 lineup. These games will look and 

                                                          

sound great on Apple hardware, and truly 

original titles like Grants and Sacrifice 

should be in high demand among those 

who ‘Think Different.”” 

Giants: Citizen Kabuto is a single and 

multiplayer game in real-time 3D. In their 

quest for control of 30 separate islands, 

players choose from three distinct and 

diverse races. Sea Reapers are queens of 

the waters, and can command elemental 

forces. Meccaryns are an alien military 

force with technological prowess. Kabuto 

is the fearsome giant, who can kick 

Choosing New Mac Games 
with Longer Shelf Lives 
Many games are released with the potential 

to sell well in a short period of time, but | 

often lose their popularity quickly after the 

first several weeks after release. While 

there are numerous publishers releasing 

Mac titles these days, only MacSoft and 

Aspyr Media seem to be pumping out titles 

that have massive appeal to 

all audiences (and thus 

have a greater potential to 

sell well over a longer peri- 

od of time). Since so many 

new Mac games _ have 

released over the past few 

months, here are some rec- 

ommendations on games 

that should provide consis- 

tent sales in the long-term. 

MacSoft has shifted their 
  

2000) carry a below-$30 price tag. 

MacSoft’s Mac Fun Pack 2 contains four 

“classic” MacSoft titles repackaged into 

one box: Lode Runner 2, Play Two Win 

Casino, Real Pool and America’s Greatest 

Solitaire Games. All four games offer good 

family game variety, and will run on Mac sys- 

tems that are 6-7 years old 

(as well as today’s currently 

shipping Mac systems). It is 

recommended that you have 

at least a Power Mac system, 

although one game only 

requires a 68030 processor. 

Aspyr Media caters to the 

hard-core gamer in a big 

way. Madden NFL 2000, 

Need for Speed: Porsche, 

and Star Trek: Elite Force 
The Sims and LinksLS 2000 

focus from hard-core 

games to titles that are more appealing toa 

general audience. Not only will this shift — 

help MacSoft sell more titles, but it will help | 

keep more of their games on store shelves 

longer. Recently released MacSoft titles 

expected to provide consistent sales 

include LinksLS 2000, Scrabble (2000 

release), Jeopardy (2000 release), Risk I 

Wheel of Fortune, Mac Tonka Truck Pack, 

and Mac Kids Pack. All (except LinksLS 

  

  

are all likely to sell quite 

well in the short term, but you might want 

to keep an eye on a few other Aspyr titles 

that will likely out-last the high-end hard 

core games. The Sims, The Sims: Livin’ 

Large Expansion Pack, and Sim Theme 

Park are all likely to remain in-demand for 

quite some time. Next year, Aspyr will 

release Escape from Monkey Island, 

another game expected to sell well for an 

extended period of time. HRG 

  

    

Left to right: Starfleet Command Vol. Il, Sacrifice and Giants: Citizen Kabuto 

around Meccaryns and Sea Reapers like 

soccer balls, or eat them for snacks. 

Sacrifice is a real-time strategy game in 

which players become powerful wizards 

who must appease one of five gods. 

Players command an army of 55 unique 

creatures in this real-time 3D magical 

world, and with spells and wizardry, can 

rain fire upon combatants, or cause 

earthquakes to alter the battlefield. 

Starfleet Command Volume Il: Empires 

at War is the latest space battle simula- 

tor set in the Star Trek game universe. 

Players can command the ships of any of | 

a number of races: Starfleet, Klingon, the : 

Mirak Star League, and others. Several : 

modes of play allow players to forge a | 

career as a starship captain, or simply set _ 

up quick battles against computer or 

human opponents. 

“Macintosh gamers will have a lot to | 

look forward to in 2001,” stated PR’ 
Director Jason Whong. “With these great 

titles, as well as Baldur’s Gate // and 

[cewind Dale, MacPlay will provide some of 

2001's best games for the Macintosh. HRG 

3dfx Releases Mac Voodoo 4 

4500 PCI Graphics 
arlier this fall, dfx released their high- 

powered Voodoo 5 card for Mac. 

ecently, Mac users enjoyed availabili- 

ty of the Voodoo4 4500 PCI graphics board, 

featuring fully integrated and accelerated 

2D/3D rendering capability. Voodoo4 4500 PCI, 

though less powerful (and cheaper) than the 

gamer-friendly Voodoo 0, offers a design and 

publishing solution that delivers high quality 

image quality. Utilizing a 350 MHz RAMDAC for 

optimum 2D imaging, the Voodoo4 4500 PCI 

delivers resolutions as high as 2048 x 1536 (at 

thousands of colors setting). In addition, 

Voodoo4 4500 PCI can go beyond analog CRTs 

to deliver a clean, edge-to-edge creative 

workspace on all-digital flat panels. Enhanced 

2D acceleration yields impressive responsive- 

ness and is further tuned with integrated font 

and picture caching. So whether users are 

running Adobe Photoshop, doing layout in 

QuarkXPress, surfing the Web or taking a 

break fighting for survival on some alien 

world, on-screen images should look great at 

any resolution. 

“Graphics designers can expect to take 
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their artistry to a higher level with less has- 

sle using the Voodoo4 4500 PCI,” said Bryan 

Speece, director of Macintosh business 

development for 3dfx Interactive. “The 

Voodoo architecture simultaneously deliv- 

ers better visual quality and higher perfor- 

mance for users of professional Macintosh 

  

applications. This means graphics design- 

ers, publishers and content creators can | 

expect smoother, cleaner, faster video per- — 

formance with better visual quality—it’s | 

Just a better tool.” 

For $179.99 MSRP, the Voodood 4500 PCI 

exploits the VSA-100 2D/3D graphics process- 
ing chip. The Voodoo4 4500 PCI delivers | 
decent levels of Macintosh 3D performance | 

with an impressive fill rate of 333 Megapixels | 

per second. Together with 32 MB of high- | 

speed graphics memory and QuickTime multi- | 

media support, the Voodoo 4 4500 will satisfy | 

many owners looking for more graphics power | 

lor less money. Only 3dfx offers full support 

for Glide, QuickDraw 3D and Apple OpenGLon | 

one card, ensuring compatibility with the | 

widest array of Macintosh 3D titles. ©HRG 
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    By Mike Dixon 

  
n past years, pick- 

ing the top five Mac games would have 

been a cinch. For the second year in a 

row, game publishers have been releasing 

record numbers of Mac-compatible games, 

especially triple-A titles. The choices are 

numerous, and while Apple might be experi- 

encing a downturn in sales (as are most 

other PC manufacturers at the moment), Mac 

game publishers still seem bullish on the 

future of the Mac as a game platform. The fol- 

lowing products are by no means the only 

high-quality items recommended for Mac 

users and retailers who sell Mac systems. 

However, these items do stand out from the 

pack due to their impact on the Mac game 

industry and overall popularity. 

  

1. The Sims * Aspyr Media 
The Game: A completely original “people 

simulation,’ this game allows the gamer to 

choose everything from when their “sims” to 

go to the bathroom to what career path they 

take for each person in each household. 

The Sims has broken new ground in the 

simulation genre, and sold tons of units this 

year. Not surprising, 7he Sims was just as 

popular on the Mac as it was on the PC. 7he 

Sims is tops in this list due to its appeal by all 

www.gameweer.com 

types of gamers, its expandability (via Livin’ 

Large expansion pack and numerous online 

add-ons), as well as its addictiveness. Aspyr 

Media’s warm relationship with Electronic 

Arts paved the way for 7he Sims to release on 

the Mac. Prior to 7he Sims, Aspyr published 

EA Sports’ Madden NFL 2000 in late 1999, 

which was the first mainstream football game 

for the Mac and continues to be one of the 

more popular games currently played. 

2. Diablo II 

Blizzard Entertainment 

The Game: The 

sequel to the 

role-playing 

smash hit game 

§ Diablo, Diablo 11, 

allows the gamer to assume one of five dif- 

  

ferent characters ona series of missions to 

thwart the evil “Lord of Terror” that is 

plaguing the countryside. 

While Diablo // didn’t ship simultaneously 

with the PC version (as had been hoped), this 

game was one of the most anticipated Mac 

titles this year. Diablo /I’s biggest strengths 

are its incredible amount of game play cou- 

pled with even more longevity through its 

cross-platform network gaming features. 

Blizzard is now shipping Diablo // in a hybrid 

box (Mac/PC on the same disks), but gamers 

should be warned to check boxes carefully in 

stores. There are PC-only and Mac-only 

boxes still out there. 

3. Unreal Tournament * MacSoft 

The Game: Based in the future, the “New 

Earth Government” is trying to reduce vio- 

  

lence in its deep space mining colonies. 

Therefore, the government has decided to 

organize fighting tournaments that will allow 

miners to let off some steam. Unreal 

Tournament is a first-person shooter where 

the gamer assumes one of the miners, and 

attempts win the tournament. 

Prior to MacSoft’s shift to releasing more 

“family friendly” games this fall, they 

released Unreal Tournament earlier this 

year. UT is considered by many as a major 

challenger to Quake //I: Arena. While Quake 

[Il and Unreal Tournament are both sequels 

to previously titles and available for Mac, UT 

is considered by 

many Mac gamers 

to be amore orig- 

inal, better-look- 

  

ing, and a more 

entertaining title than Quake ///. The online 

networking features offer extended game 

play and several modifications can be down- 

loaded from the Internet to allow more sin- 

gle-player gaming. 

4, Baldur’s Gate 

Graphic Simulations 
The Game: 8aldur’s Gate is an After 

Dungeons and Dragons-based role-playing 

game set in TSR’s Forgotten Realms cam- 

paign. The gamer controls a party of six, who 

barter and chat with various characters in the 

game, as well as fight various monsters as 

well. Gamers can the game strictly by the 

rules set forth in AD&D. 

Many in the 

Mac game indus- 

try almost “wrote 

off” this game as a 

viable title for 

Mac users due to 

its extremely late release for Mac (Baldur's 

Gate // was shipping for PC when Baldur's 

Gate shipped for Mac). To make matters 

worse, network play was temporarily left out 

of the Mac version mainly due to the time it 

would have taken to get it into the game, and 

thus delaying the release even further. 

Network play will be a downloadable updater 

when it is complete (expected in the next 

month or so). Still, this game provides nice 

  

graphics, a rich storyline, and a vast and 

extremely lengthy amount of game play even 

in single player mode, and when the network 

features are enabled, Baldur's Gate will be 

even more enjoyable. 

5. Radeon AGP (2D/3D 

graphics accelerator card) 
ATT Technologies 

  

ATI has been making video cards for Apple for 

many years. Only recently has Apple’s latest 

systems contained a decent 3D card capable 

of powering next-generation 3D games and 

approaching the quality and power found on 

the PC. Mac gamers got a real boost when ATI 

brought their Radeon card to the Mac (via 

bill-to-order option at Apple’s online store). 

Superior to ATI’s Rage 128 series, its only 

competition is from 3dfx’s Voodoo 5500...a 

true gamer’s card. ATI nudged out the 

Voodoo 5 card due to its compatibility with 

Apples DVD player, its AGP configuration, and 

the Radeon has slightly better drivers overall. 

The Voodoo 5 does offer compelling quality 

improvements in many games, thanks to its 

full screen anti-aliasing (a feature that the 

Radeon will offer later...via software update). 

Both ATI and 3dfx will need to keep an eye out 

for nVidia, who has indicated their entry into 

the Mac market is very close at hand. 

Honorable Mention: 

Deus Ex ¢ Aspyr Media 
One Mac game that deserves an honorable 

mention this year should be Deus Ex, pub- 

lished by Aspyr Media. This game truly 

offered original game play, a compelling and 

believable story for a first-person shooter 

game, and longevity. The downsides to Deus 

Ex were its heavy system requirements 

(prefers a high-end G3 or G4 with over 100 

MB RAM available) and the lack of network 

game play. Otherwise, Deus Ex deserves high 

marks for all that it brings to the table. 
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www.ravensoft.com W W W . A S P Y R . [. O M www.startrek.com 

. TM, ®, & © 2000 Paramount Pictures. All rights reserved. Star Trek, Star Trek: Voyager and related marks are trademarks of Paramount Pictures. This product contains software technology 
licensed from Id Software, Inc. Id Technology © 1999, 2000 Id Software, Inc. All rights reserved. © 2000 Activision, Inc. and its affiliates. Activision is a registered trademark of Activision, Inc. 
and its affiliates. All rights reserved. The ratings icon is a trademark of the Interactive Digital Software Association. The Aspyr Media logo is a trademark of Aspyr Media, Inc. Macintosh and 
the MacOS logo are trademarks of Apple Computer, Inc. All other trademarks are the property of their respective holders. 

 



    

    

MACPLAY”... GAMES TO THE MACS. 

    

SALES: DAVID JOOST 

TEL: 708-687-7380 

FAX: 708-687-7386 

E-MAIL: DAVID@MACPLAY.COM 

PRESS RELATIONS: JASON WHONG 

TEL: 214-855-5955 

FAX: 214-871-0400 

E-MAIL: JASON@MACPLAY.COM 

MACPLAY 

2019 N LAMAR ST STE 240 

DALLAS TX 75202-1704 

MACPLAY 
www.macplay.com  
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ie, Py eee want. It’s ten bucks cash back when they 

  

  
    

  

  
  

  
        
  

  

  
  

             
  

  

  

            
  
  

  
        
  

    

        

oe” WAY Spat | buy any two games from a hit list of 
! 15 total MacSoft winners. 

  
      

  

    

  

  
  

      

  

Ne | Ne In full page, full color ads in Macworld, 

es a Pages MacAddict, MacHome and GameWeek 

magazines delivering more than 
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Just put up one of our nifty floor displays, shelf talkers or door clings in high traffic areas. 

Now, think about sales and profits.    
, The MacSoft $10 Cash Rebate starts Oct. 1, 2000 and continues through Feb. 28, 2001. 

j That’s five months of totally cool profits.     
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A visually dazzling role- 
playing adventure. 

  

E A immerse yourself in os Dp LAL DZ F \ ‘ Ps. | Se a—JE-Z 3 4 

- this quintessential : | z i 
4 medieval i) Continue your travels on the Sword 

fantasy world. geoast with the next set of 
  

      
  

a Baldur’ s Gate ™ 
+ rolepiayine series. 

    

  

Requires original 
Baldur's Gate.™ 

 



MOST PUBLISHERS WOULD THINK 

  

"A new gaming trilogy based on 

The Blair Witch Project is 

redefining FEAR for computer 

games. — RUE MORGUE 

  

      

   

  
"Dashes of the X-Files and Twin Peaks, combine 

with great sound and graphics, make [the Blair 

Witch Series] a winner." — Fortune Magazine 
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Rune "9/10" and "“Editor’s Choice’ 
—Gamecenter.com 

   

      

    
   

      

"The graphics 

in Rune are 

excellent, with 

an exceptional FAKK2 ETAINA Winner — 
attention to Entertainment Award for 
detail on just about 

every level.” ro 

— Amazon.com 
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“The bottom line: Deep gameplay and 
cross-platform online racing make 
4x4 Evolution the best 4x4 game going. 

— Gamecente 

“Lovely to look at and an absolute 
pleasure to drive and tinker with.." 

— PC Gamer 

  

“EVO is definitely one of the 
must-have games of the year." 
— Computer Game Fan 

    

    

‘Evo is for the hardcore, whether they be 
hardcore into trucks or games." — autoweek   

OPPOSING FORCE / NFL BLITZ 2000 / TOY STORY 2 

  

“Combining the fun of Kiss and 
Todd McFarlane’s Kiss Psycho 
Circus in a video game was a 
very very good idea." 
— Maximum PC.com 

yaks Gale nna Be Pip Gas. 
(ie Sop Be Bate? PSH 

INDIANA JONES 
a 

2+ INES 3 r- get amazing speed. 
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Europe’s Electronic 

sest Graphics 
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BUT THEN, MOST PUBLISHERS COULL 

  

"This is art...a beautiful game to behold. - /GN.com 

"Shadowbane is truly spectacular.’ — Daily Radar 
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COMPUTER — "Max Payne, 3D Realms and Remedy 
Entertainment is about to bust open 

a can of whoop ass all over the 

computer gaming world!’ i 
‘Dictator fun 

— Voodoo Extreme | from the Greator of: 
ae 

"Tropico looks like one of the most 

‘ innovative and downright fun 

2——_— titles of the year." — Eurogamer 
gueAKg: ULTIMA ascension « SABRIEL KNIGHTS + prpLOmacy   

    

        

  

    

  

"New technology and old-school gameplay mix in this FPS 

that has Net junkies buzzing’ 

— PC Gamer Magazine   
   ) SERIOUS SAM EEE 
 



NT EVEN IMAGINE A YEAR LIKE THIS. 

  

bia figy <= pat ified fi eee PE PHATE £1 OF ere 4 dii:~< a ME TIUTIEST EW ANIME! SUNT HAWK ROS CODES! AND 20 PAGES OF PREVIEWS) 

  

    

    

   

“Bungie strikes a cord with both Anime 
and combat fans with their all-out fighting 
escapade starring Konoko. It is the new 
face of third-person action adventure." 

— GameSpy 

we 

. *-PHANIASY STAR CR = 
TAA GOVE Fate TRE Lem Be   

“Stonghold is impressive" 

— IGN PC 

“Stronghold brings an interesting 
mix of real-time strategy and 

city building" — GameSpot 

G4 F ioe sot? 

SA OD SSSR Ths SEP 

‘In Kingdom Under Fire, Korean 
Developer, Phantagram, successfully y, 
mixes a dollop of Diablo II™ with a vat 

    

     

pe 

of StarCraft™ and cooks up one ecirie! 
impressive RTS game." — GameSpy 
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  Gathering of Developers



  

  

  
  

  
  

soles and software since the launch last fall, 

and “from the stores’ perspective, games are 

contributing steadily to the growth of our 

video division, typically renting from $3.99 to 
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$5.99 for five nights,” he adds. Nine-month 

figures show overall rental revenues for 

7,300 worldwide stores up 10.1% to $3.07 bil- 

lion, compared to $2.79 billion for the 1999 

period, with same-store increases up 9%. 
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| Forum Curve 
starts at $1218 

_ e-mail: godfreygroup@mindspring.com 

  

    

Cradle Graphic _ Literature & 

Sign Stand  PO.P Displays 

Online rentals at www.blockbuster.com as of 

October 30 were available in Austin, TX, and 

Denver, with other markets to be added soon. 

Online sales are also increasing, with recent 

offerings for PSX, PS2 and N64 under “new 

releases,” “hot sellers” and “coming soon” 

categories. For the holiday quarter, Lundeen 

expects a big boost from Blockbuster’s 

agreement to rent PS2 consoles and games at 

  

Introducing...The Easiest Exhibit 
in the World? 

JiffyScreen™ Retractable - $492 with Graphics and Tote Case. 

Simply place the JiffyScreen™ AutoUp on the floor or a table and lift your graphic image into 

position. When finished, your graphic retracts back into the case and you're out. Standard 

JiffyScreens are available 24” to 60” wide and adjustable up to 96” high. 

  

$227 with case 
to Floor Model 

From Simple to Sizzling! 
A Display For All Reasons 

¢ TableTops to custom 

e Factory Direct Prices 

¢ Travels as Luggage 

e Free Design Service 

¢ Turn Key Graphics 

ve. pul ¢ No-Tools Setup 

Fax: 919-544-6729 

  

TableTop Converts 

  

  
            

all U.S. outlets, with hardware $19.99 for five 

nights with a $200 deposit and rental agree- 

ment. There’s also a consumer offer for a $20 

PS2 special edition GiftCard. The chain 

launched the new platform with a 61-day 

sweepstakes from October | through 

November 30, with one PS2 console given 

away each day to online registrants. 

For the 165 upscale, mass merchant 

Exhibit SUCCESS 
on a Budget! 

    
Our Custom Approach 

Can Save You Thousand$! 

= 7 

ideas online! 
www.godfreygroup.com 

instant prices 
Call (919) 544-6504 

for Free 

“Sales Promotion 
Tool Book” 

  

Custom Pop-ups Pylon Light Box 

and Pedestals 
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ShopKo stores based in Green Bay, WI, the | 

ait         
first nine months were slightly down from | 

last year, reports Steve Boyea, vice presi- |     dent-divisional merchandise manager. He | 

points to Dreamcast software and acces- | 

sories as one bright spot, GBC slightly ahead | 

for hardware and very much better for soft- | 

ware and accessories. PC/Mac entertainment | 

software was very strong but edutainment | 

was way down, similar to NPD figures, and | 

PSX hardware was way down, with software | 

and accessories slow in anticipation of PS2. 

“Our core shopper is the mom who works,” 

he notes, “and it’s vital for us to make her | 

shopping experience fast and pleasant.” 

ShopKo took no preorders on PS2 and filled 

about 20 to 25% of requests. “Thank good- 

ness for the EA titles that lent credibility to 

the launch in the absence of many first-party | 

titles,” he observes. For the holidays, he'll be 

watching the demand for DVD movies for the : 

PS2, as he expects most consoles won't be | 

opened until Christmas. “I think the wild card 

is Dreamcast, as it will depend on how many | 

parents are converted over to the hardware, 

with the SegaNet launch certainly a positive 

factor on software sales,” he adds. He also 

sees a strong holiday for GBC, driven by 

Pokémon, with N64 a question mark depen- 

dent on more titles like Majora’s Mask. 

At the Musicland Group, Scott Burtness, 

vice president, hardlines and merchandising | 

for 78 Media Play and over 200 On Cue outlets, 

reports that overall PC entertainment sales- | 

the core of their software business-were very | 

strong for the first three quarters compared | 

to last year. On the videogame side, in a tran- | 

sition year for PlayStation and Nintendo, he | 

sees Dreamcast continuing to gain share, | 

“and SegaNet looks like a great online gaming | 

experience that also will drive software | 

sales.” For the holidays, he’s very bullish on | 

the PC side, looking to titles like EA’s | 

Command & Conquer: Red Alert 2, Microsoft's | 

MechWarrior 4, Disney's Who Wants To Be A | 

Millionaire Sports Edition, EXs NBA Live 2001 | 

and Sierra’s 7ribes 2. For videogames, he 

  
observes that the PS2 launch has brought in a 

lot of customers, with the stores filling about   
a third of preorders and hopes for the bal- 

ance by Christmas. PSX software continues to 

S
e
a
 

do well with strong titles like Square’s 

  Continued on page 29 | 
ed     

    
  

  
28 GameWEEK Holiday Retail Guide ¢ December 11, 2000 www.gameweek.com



  

upcoming Final Fantasy IX. For Dreamcast, 

| he sees Sega’s own titles Shenmue, NBA 2K] 

and NFL 2K/ “really driving system sales and 

selling a lot of hardware.” GBC also should 

have a good holiday for hardware, software 

and accessories, propelled by the recent Gold 

and Silver releases, and N64 should do OK 

with titles like Banjo Tooie. 

While Wal-Mart chose not to participate 

officially in this survey, based on its market 

share of Sony games products, it’s estimated 

the stores and online site received about 

15% of the initial PS2 shipment or about 

75,000 units. A big “if” for the holiday game 

market is Walmart.com, which closed down 

in late September for several weeks for 

“remodeling.” While the brick-and-mortar 

stores continue to post double-digit quarter- 

ly increases, there was concern about the 

companys commitment to the Web after 

more than four years of false starts. 

However, recent previews of the relaunched 

site by several investment analysts were very 

positive about the improved search function 

and layout. Erik Hagerman, Walmart.com cre- 

ative director, says he got his ideas from the 

wide aisles and plentiful signage in Wal- 

Mart’s easy-to-use supercenters. H. Lee 

Scott Jr., Wal-Mart CEO H. Lee Scott Jr. 

insists that, “While we care about the num- 

bers, the primary concern this Christmas has 

got to be customer service and establishing a 

base that you can build on in the future.” 

HOLIDAY 
PROMOS ABOUND 

Bonus catalogs and online promotions 

are among the favorite marketing tools for 

the holidays. Babbage’s Etc. is distributing a 

100-plus-page book in mid-November and 

will have a gift givers’ guide in early 

December. Dan DeMatteo notes that the 

chain has an ongoing promo on 

Barnesandnoble.com’s software page, and 

soon will benefit by an in-store integration of 

the Internet and dotcom divisions, with 

Babbage’s Etc. continuing to provide all 

games fulfillment. 

At Electronics Boutique, major catalog 

distribution was set for early November, 

early December and post-holiday to catch 

new console and PC owners, Jeff Griffiths 

reports. For EBworld, Seth Levy notes the 

exceptional fulfillment performance of last 

year, and promises that the focus again will 

be on customer service. 

At ShopKo, Steve Boyea is very enthused 

over a new computer software program that 

will preload special advertised game discount 

offers for the POS (point-of-sale) checkout 

terminals. Cashiers will instantly credit the 

buy a game, get a free accessory offer, or a 

20% discount on two purchases, as examples. 

For Musicland’s Media Play and On Cue 

Stores, Scott Burtness is excited about the 

first week-long, mid-December run for the 

  

  

chain’s twice-a-year “More Byte for Your 

Buck” megabyte sales event promotion. It 

will feature all platform games, with added 

support from promo ads in the Sunday news- 

paper circulars. 

Babbage’s Etc. chief DeMatteo sums up 

the feeling of many retailers, observing that 

“PS2 is a much broader platform with the 

bonus of CD audio and DVD video playback 

eo 

that will be the first experience of many 

gamers with the new technology. If Sony deliv- 

ers the three million units promised by March, 

this will increase the 10 million U.S. DVD 

homes forecast at year-end by 20% or more. 

The only thing that will sell a new videogame 

platform is great games, and with the initial 

two dozen or so at launch as an example, Sony | 

HRG has hit a high-water mark.” 

  

  
only in audited magazines. BPA International audits this publication's 

circulation along with 2,500 others in more than 20 countries. 
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