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tions to ensure the finished product is
safe, effective, memorable and, enjoy-
able for all. 

The company has worked with ven-
ues such as amusement parks, bowling
centers, casinos, family entertainment
centers (FECs), haunted attractions, laser
tag arenas, miniature golf courses, muse-
ums and science centers, night clubs,
restaurants, retail centers, skating cen-
ters, tourist attractions, zoos, and more. 

There are a handful of themes avail-
able including Adventure Quest, Pirate
Quest, Jungle Quest, and many more.
The company also offers custom
themes to suit any location.

The “theme team,” as Creative
Works employees are known, starts by
conversing with clients about concept
and detail. They then create a rough 3D
sketch of the proposed themed element.

Color is then added to finalize the
overall look and feel. The next step in
the process is 3D modeling, which is
where sculptors create a model, which
is then sent to a CNC 3D router for fab-
rication. The finished products are coat-
ed and stored for safety until delivery.

The company also offers installation
and field crews to make sure the attrac-
tion comes to life in the receiving loca-
tion. In the support phase, the compa-
ny takes steps to ensure satisfaction
throughout the project. It offers assis-
tance with any needs customers may
have before, during, or after a project
is completed. 

For more information, cal l
(877)843-6348; Web (www.thewow
effect.com). ▲

As a leader in the laser tag industry,
Creative Works has designed,

built, themed, managed, and/or operat-
ed over 300 laser tag locations in the
last 15 plus years.

The company truly strives to offer
the very best solutions and build flexi-
ble packages that can fit any need, and
it backs it up with its experience and
knowledge, which helps single Creative
Works out as a one-stop shop.

The company assists customers dur-
ing five phases of the development of a
project: consultation, design, fabrica-
tion, installment, and support.

With over 33,000 square feet of
production space including design,
wood, foam, paint, assembly, and ship-
ping departments, an office, and more,
the company has built a solid founda-
tion to be able to turnkey these attrac-

COMPANY PROFILE

Creative Works delivers
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Traveling to all corners of the globe
to create market awareness of Barron’s
products and supporting international
clients is part of the company strategy.
Barron Games has customers world-
wide and focuses on expanding the
company’s image as they travel to dif-
ferent trade shows and reach out to
new markets.

RECENT HISTORY 
The industry’s first glimpse of Bar-

ron’s air hockey line came at the Inter-
national Association of Amusement
Parks and Attractions (IAAPA) Expo

Barron Games expands product line

Barron Games International has
built its reputation on a product
portfolio headlined by a series

of air hockey games with a twist:
redemption capabilities. The newest
product, available now, is the highly
anticipated and unique QuadAir multi-
player air hockey table, which can be
played by two, three, or four people at
a time for a different playing experi-
ence.

Play Meter first profiled the compa-
ny in November 2009. In the 18
months since then, the company has
solidified a strong brand identity,

expanded its product line, exhibited at
major trade shows and distributor open
houses, and entered the world of cus-
tomized products as its specialty to suit
the specific needs of customers. 

Anna Zykina Bacorn, Vice President
of Barron Games, shared information
on the latest developments at the com-
pany and gave a hint of what lies
ahead. Greg Bacorn, President, was at
the GTI Expo in Taiwan at the time,
overseeing Barron’s exhibit and con-
necting with international customers. 

COVER STORY

By Bonnie Theard

Originality and reliability are hallmarks of this on-the-rise company.

From left: Greg Bacorn, President; Leo Lee, Production Manager; Jason Stevens, Creative
Director; Kelly McKee, Domestic Sales Manager; and Anna Zykina- Bacorn, Vice President.



2007 at the Bufrus International
booth. Bufrus International is head-
quartered in Buffalo, N.Y., and is the
holding company for Barron Games in
the U.S., as well as GAMETRADE
GROUP, the largest distributor of
amusement games in Russia and
Ukraine.  

These high quality air hockey
tables stood out due to their high-
gloss finish and bright designs, poly-
carbonate scratch-free playfield sur-
face, electric blue lights around the
puck release, chasing LED lights
around the table, and competitive
pricing. Additional features include a
sturdy aluminum body, dual coin
comparators, locking cash box, fun
attraction music in “standing mode,”
and most importantly, the redemption
aspect that comes standard with every
table.

Anna’s father, Andrey Zukin,
Owner of Bufrus International and Co-
founder of Barron Games Internation-
al, is an entrepreneur who travels
extensively and resides in Moscow. He
has been in the gaming and amuse-
ment industry since 1997, and is often
seen at the annual IAAPA Expo in the
Barron Games booth. 

Anna and Greg both graduated
from the SUNY University at Buffalo,
where they met. Shortly after, Barron
Games International was formed and
brought the new air hockey line to the
U.S., along with fresh ideas to the

amusement industry. It was a natural
and inspiring progression. 

Anna said, “I feel like I’ve always
been in the amusement industry, and
with the acquired knowledge and hard
work throughout the years I am
thrilled to see our company’s success

unfold. Greg and I share a passion for
traveling and meeting new people and
we are happy working together.” 

DEDICATION
It’s encouraging to see the younger

generation enter the amusement
industry with bright ideas and differ-
ent perspectives on entertainment as
the world and our industry constantly
evolves. The company has come a

long way since 2007. To what does
Anna attribute its success?

She replied, “Our company is family
operated. We are dedicated to the
products and constantly strive to do
better in everything we do. We are
committed to the originality and relia-

bility of our games, and we especially
want them to be fun for everyone.”

Anna continued, “We are a caring
company. We pride ourselves on the
satisfaction of our clients, being recep-
tive to their requests, and offering out-
standing customer/technical support
24/7. We always make follow-up calls
and conduct feedback surveys so our
customers know they can rely on us.”

The Barron Games facility in Buffa-
lo houses administrative offices, a large
warehouse, and the parts department. 

CUSTOMIZATION
The company is making a name for

itself in the area of customization. “We
distinguish our company by specializ-
ing in the customization of branded air
hockey tables and kiddie rides for our
clients, which are products of our in-
house design team. Our games can be
exclusively customized and designed
by our top leading designers with com-
pany logos or any other images.”

Among recent projects, Barron
Games just finished a customized proj-
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Four-player Genesis 

Two-player
Football
Frenzy
(Orange)

Jungle Hoki Baby
Mini Magic
Mushroom World

We are always looking for the next new prod-
uct that will capture the attention of players,
operators, and distributors worldwide.
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ect for the National Hockey League
(NHL) team, the Philadelphia Flyers. A
new QuadAir was customized and
installed in the Wells-Fargo Arena in
Philadelphia.

Anna pointed to another project,
this one in Oregon for the Evergreen
Co., which is developing a park called
Wings and Waves. “Company officials
loved the look of our four-player
Green Football Frenzy table and want-
ed one customized exclusively for the
new park,” she said. “We have other
global top priority accounts for whom
we brand air hockey tables, and we
pride ourselves on this accomplish-
ment.”

BRANCHING OUT
Barron Games is continually evolv-

ing. While the company began special-
izing in sports games, it has also
expanded into kiddie rides such as its
Fantasy Coffee Cups ride that is a pop-
ular product in stock all year long.         

Anna admits, “Our company has
stepped into the spotlight with our
newest product and gained worldwide
recognition with QuadAir, which is
testing at Dave & Buster’s, Cedar
Point, and one of the new Brunswick
Zone locations, just to name a few.” 

Barron products can be found
domestically and internationally at a
variety of family-style restaurants and

family entertainment centers (FECs)
like Incredible Pizza, Peter Piper Pizza,
Craig’s Cruisers, Jungle Rapids, and
many more.

Anna said, “We are always looking
for the next new product that will cap-
ture the attention of players, operators,
and distributors worldwide. We plan
to introduce new products at IAAPA
Expo 2011 in Orlando, Fla. ,  this
November and further expand our
quality product line.”

MARKET EXPOSURE
Barron’s ability to handle specialty

projects has been well received at inter-
national events. This upcoming fall,
company representatives will travel to
the FEEL Expo in Bogota, Colombia.
Barron will exhibit there for the second
time. Anna said the company antici-
pates “an overwhelming response to
our games and exciting projects on the
horizon in South America.”

Greg reported from GTI Expo that
quality attendees are “in the buying
mode,” and that “the purchasing
power is strong.”

Barron Games has been exhibiting
at numerous distributor open house
events and spotlight shows domestical-
ly this spring, following the Amuse-
ment Expo 2011 in March. 

Anna commented, “Being a rela-
tively new company, it’s important for
us to attend distributor events to
develop relationships with not only the
distributors but also with their opera-
tor customers. It shows our support for
distribution.”

She added, “Attendees at open
houses have heard of us and seen us
at shows, with many great feedback
comments. At the open houses we can
walk customers through all the excep-
tional features of our games and spend
one-on-one quality time, which  is
important and appreciated in this
industry.”

PRODUCT LINE
Standard and new air hockey tables

include two and four-player models of

Andrey Zukin, Owner of Bufrus Interna-
tional and Co-founder of Barron Games,
and Yaroslav Sobko, Director of GAME-
TRADE GROUP.

Anna Bacorn and Giovanny Fietz, Inter-
national Representative.

The Barron team at IAAPA 2010.
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the Football Frenzy Green and Orange
and the original Genesis with real ice
hockey rink playfield surface, which
are perfect for any FEC or even per-
sonal home use. 

Anna said, “Our tables, especially
with the redemption aspect, earn
more than traditional tables, which
means a higher return on investment
(ROI) when compared side by side to
other tables. The newest model, the
QuadAir multiplayer table, is an ideal
addit ion as a centerpiece in any
FEC.”

Also from Barron for the little ones:
the Jungle Baby air hockey is an
adorable table for children ages two to
five, and the Mini Magic World Mush-
room table is ideal for ages five to 10,
which has been a company original
and favorite model with redemption
feature. Jungle Baby is set on a timer
for easy play. 

Barron’s Walking Animals always
turn heads. “Responses are amazing,”
said Anna. “Everyone is intrigued by
these animals; as they have never seen
anything like it when presented at dif-
ferent shows.” Children can ride with a
parent or alone. Barron currently has
Walking Animals at larger facilities
with ample room, such as trampoline
parks, shopping malls, and recreation
centers. 

CONCLUSION
Barron’s customer base is constant-

ly growing. “We are now well estab-
lished in the industry with strong
belief in the success of our company
and support of our distributors,” said
Anna. 

She added, “Customers are smart
and well informed. They are doing
extensive research on products before
they purchase anything. With social
media and our interactive Web site,
they know the details of our games
and can view videos of all products.
Show attendees that come to our
booth are already prepared, they come
to the shows to actually play the
games and meet with the real people

to make that final purchasing decision
and build connections.”

Regarding the future, Anna said,
“We will continue to expand in terms
of new products and developing our
company image with possible operat-
ing opportunities. We have to stay one

step ahead, remain focused on market
needs, and continue to be dedicated to
the industry because we enjoy what
we do.”  

For more information on Barron
Games, call (716)866-0054, or visit
(www.barrongames.com). ▲

COVER STORY

At the Brady Distributing Open House in
October 2010, (l-r): Robert Snelson of
Incredible Pizza, Anna Bacorn and Kelly
McKee of Barron Games, and technician
Rene.

Anna and Greg Bacorn at the Sega booth with the new Sonic QuadAir.

Anna and Greg Bacorn in Fantasy Coffee
Cups at IAAPA Expo 2009.

Alex Whittinghill, Warehouse Manager 

At the Brady Kentucky Open House 2011,
(l-r): Anna Bacorn of Barron Games; Jon
W. Brady and Randy Cesco of Brady Dis-
tributing; and Dave, Owner of Incredible
Dave’s in Louisville, Ky.
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embraced beyond our core exhibitors
and attendees.

I’m also optimistic about next year’s
show because I see signs of an
improved business climate and that can
only help create momentum and
excitement about the Amusement
Expo 2012.

PM: You traveled extensively to
meetings and conferences. What were
some of the highlights? 

GB: The Mid-Year Board
Meeting in Nashville stands out
in my mind as a highlight. It was
the first fall gathering of our
leadership without being
attached to our trade show, and
it was located in a place near
my home, so Donna and I were
proud to host our colleagues
and friends and introduce many
of them to the area.

As is always the case at the
Mid-Year, we had some great
meetings and great fun together.
For us, it was a memorable few
days. The final night at the
Country Music Hall of Fame
was special, highlighted by a
$7,500 donation by Coin-Op
Cares and our leadership to the
Second Harvest Food Bank of
Middle Tennessee. You wil l
recall that the area was devas-
tated by floods in the spring of
2010 and this contribution was
greatly appreciated and needed.

We also had outstanding
meetings at our Council of Affil-
iated States session in San Anto-
nio in 2010 and Tampa this
year, and had the largest, three-

class gathering as part of our continu-
ing education program at the Universi-
ty of Notre Dame last fall. 

PM: What are the biggest issues
facing state associations? 

GB: The biggest issues facing state
associations are, in my opinion: organi-
zation, involvement, and communica-
tions. If a state group is organized, has
involved members, and is keeping
everyone united through active com-

G
ary Brewer of Brewer
Amusement Co. in McMin-
nville, Tenn., recently con-
cluded an 18-month term as

President of the Amusement and Music
Operators Association (AMOA). Brewer
is the third operator from Tennessee to
hold that office. 

At the AMOA Breakfast and Mem-
bership Meeting on March 2, incoming
AMOA President Donovan Fremin of
Delta Music in Thibodaux, La.,
said, “It is an honor to follow
someone with such dedication.” 

That dedication held him in
good stead for his extended
term in office. At that meeting
Brewer acknowledged his
staunchest supporter, saying, “I
end my term by thanking my
wife Donna. She held down the
fort at the office. Without a
doubt she is my best friend.”

Play Meter caught up with
Brewer to find out about the
highlights and major events that
took place during his tenure.

PM: Your term of service as
President of AMOA came at an
important moment in the associ-
ation’s history, with the combin-
ing of the AMOA International
Expo in the fall and the Ameri-
can Amusement Machine Asso-
ciation (AAMA) Amusement
Showcase International (ASI) in
the spring into one big spring
show, the Amusement Expo.
What stands out in your mind
about this accomplishment?

GB: The single coin-op
show required unity and focus,
not only with our sister association,
AAMA, but within our own member-
ship and leadership. It wasn’t just mov-
ing a trade show from the fall to the
spring. It was creating a brand new
event. It was adjusting our annual cycle
and flow of elections, cash flow, leader-
ship meetings, bylaws, etc. 

The unified show needed to get
done. I inherited the project during my
term and fortunately, both the inaugu-

ral show in 2010 and the follow-up
expo this year came together well.

Probably what stands out most to
me about the whole single show expe-
rience is how well and how fast every-
one adapted to the new event. The
exhibitors embraced it, the attendees
accepted it, and the industry came
together. Our show management firm,
W.T. Glasgow, deserves much credit for
executing the plan so well. 

PM: What are your expectations
for the next Amusement Expo in
2012?

GB: My expectat ions for next
year’s show are high. The first show,
put together in a compressed six-
month time frame, was good. We lis-
tened and learned a lot, and made this
year’s show better. I hope and antici-
pate the Amusement Expo will contin-
ue to evolve, experiment, and be

COINMAN

Gary Brewer

Brewer Amusement Co.
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munications on the issues, it will be
successful.

Unfortunately, we continue to see
examples of where adverse legislation
has been introduced and/or approved
with little, if any, industry input or
opposition. From my experience, state
issues can move quickly and strong
state associations are proactive in iden-
tifying and responding to these chal-
lenges.

PM: How did you assess business
conditions during your presidency and
currently?

GB: Industry business conditions
were, and in many areas, remain chal-
lenging. Operators I visited with dur-
ing my travels were adjusting to their
market conditions. That meant, and
means, often doing more with less,
exploring new types of business oppor-
tunities and equipment, and watching
every penny. Operators are survivors.
They are entrepreneurs and independ-
ent. As such, they/we work through
the challenges and are always opti-
mistic that better days lie ahead.

PM: Do you have any words of
encouragement for state associations
or states trying to form an association?

GB: Yes, I strongly encourage
those in states without an organization
to get one started. It takes desire and
commitment—not huge numbers of
members—to be effective. For many
years, AMOA has offered tools to help

get associations started and organized.
In my experience, neighboring states
are often willing to assist. 

There are a number of state associ-
ations that are run by just a few volun-
teers on a shoestring budget and they
deserve a lot of credit for the work
they do on behalf of the operators in
their states. What they’re doing is
important and I encourage them to
continue their efforts. 

At the same time, I urge those who
continue to stay on the sidelines to get
involved. Take a turn and do your
part. It’s not easy, but it’s rewarding in
the people you meet and the informa-
tion you learn about the business.

PM: Being President takes you way
from your company frequently. How
did you manage?

GB: I’m fortunate to work in a
family business, which allowed me to
travel for extended periods of time
away from the office. They knew the
importance of this opportunity to serve
the AMOA and welcomed the chance
to assist me by caring for our office
and clients in order to afford me the
time needed. I am so proud of each of
my family members and their devoted
work during my presidency.

PM: You were in the unique posi-
tion of having 18 months in office.
Were you able to reach your goals? 

GB: I don’t think any President of
AMOA leaves the position at the end

of his or her term with every item
crossed off the “to do” list. One thing I
quickly learned is how an issue or
project that wasn’t on the radar sud-
denly pops up and consumes a lot of
time and attention.

Whether it was the National Bulk
Vendors Association (NBVA) co-loca-
tion or the issue of ATM fees or a new
program like the partnership initiative
with Circone & Associates, things
appear and evolve. And unlike most of
us who are owners in our own busi-
nesses, there are few unilateral deci-
s ions made in trade groups l ike
AMOA. The work is done through
committees, where ideas are hatched,
consensuses are built, and options are
weighed before voting. 

With that said, I’m proud of what
AMOA accomplished during my term
as President. Our membership stayed
solid, our events exceeded expecta-
tions, we moved our headquarters to
new facilities, we continued to be
proactive on legislative issues, we pro-
vided assistance for victims of the Ten-
nessee floods and horrible Haiti earth-
quake, and always focused on ways
we could help members and improve
the organization. 

So, we did accomplish a lot. And
we could have done more, but like all
of my predecessors, I just ran out of
time. Even at 18 months, it goes very,
very quickly.

COINMAN

Gary and Donna Brewer present a $7,500 check to the Second
Harvest Food Bank during the Mid-Year Board Meeting 2010.
Accepting is Renee Thompson.

At the AMOA Council of States Meeting 2011, (l-r): Gary Brewer;
Rick LaFleur of I.F. LaFleur & Son; Mary Lavine of Bullseye
Games; Jack Kelleher, Executive Vice President of AMOA; and
Lori Schneider, Deputy Director of AMOA.
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June 21-24
Asian Amusement Expo (AAE)
Singapore
Resorts World Convention Centre at Resorts World Sentosa
tel: (703)836-4800
fax: (703)836-6742 
web: www.IAAPA.org/AsianAttractionsExpo

June 29-30
Bowl Expo
Grapevine, Texas
Gaylord Texan
tel: (800)343-1329
fax: (817)633-2940
web: www.bowlexpo.com

July 13-15
International Billiard & Recreation Expo
Las Vegas, Nev.
Sands Expo Convention Center
tel: (708)226-1300
e-mail: expo@bca-pool.com
web: www.bcaexpo.com

July 21-23
Amusement & Music Operators of Texas Convention
San Antonio, Texas
Crowne Plaza Riverwalk
tel: (512)472-1043
e-mail: amot@amot.org
web: www.amot.org

August 15-19 
AAMA Meeting & Gala
Lincolnshire, Ill.
Marriott Lincolnshire
tel: (866)372-5190 
e-mail: tschwartz@coin-op.org
web: www.coin-op.org 

August 19-20
Missouri Amusement Operators Association Conference
Lake of the Ozarks, Mo.
The Inn at Grand Glaize
tel: (417)831-0405 or (816)231-6600
fax: (417)831-5479 or (816)231-6599
e-mail: klee@@kinneybilliards.com

November 14-18  PM
IAAPA Attractions Expo
Orlando, Fla.
Orange County Convention Center 
tel: (703)836-4800
e-mail: iaapa@iaapa.org
web: www.iaapa.org

June 2-3
Illinois Coin Machine Operators Association Meeting
Bloomingdale, Ill.
Indian Lakes Resort
tel: (815)416-0741
e-mail: rmitchell@icmoa.org
web: www.icmoa.org

June 2-3
Music & Vending Association of South Dakota Meeting
Oacoma, S.D.
tel: (605)224-1114
e-mail: mvasd@midconetwork.com

June 4 (Finals)
VNEA International Pool Championships
Las Vegas, Nev.
Bally’s Las Vegas
tel: (800)544-1346
e-mail: info@vnea.com
web: www.vnea.com

June 6-9 
Clean Show
Las Vegas, Nev.
Las Vegas Convention Center
tel: (404)876-1988
fax: (404)876-5121 
web: www.cleanshow.com

June 8-9
Minnesota Operators of Music and Amusements 
Conference
Bloomington, Minn.
Radisson Hotel
tel: (763)657-0119
e-mail: moma-ops@juno.com
web: www.moma-ops.org

June 16
Ohio Coin Machine Association Meeting
Columbus, Ohio
tel: (614)784-9772
e-mail: ocma@the-ocma.org
web: www.the-ocma.org

June 16-19
VNEA Jr. Championships
Mankato, Minn.
Verizon Wireless Center
tel: (800)544-1346
e-mail: info@vnea.com
web: www.vnea.com

June 21-22
Wisconsin Amusement & Music Operators Conference 
& Show 
Brookfield, Wis.
Sheraton Hotel 
tel: (800)827-8011 
e-mail: wamomax@aol.com
web: www.wamo.net PM denotes Play Meter as an exhibitor.
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www.playmeter.comCLASSIFIEDS

READERS/
ADVERTISERS

We do not knowingly accept ads
for copies or licensed games 
involving a third party. We do not
print prices on games currently in
production. We encourage 
advertisers to include their name,
address, and phone/FAX numbers
for the purpose of credibility. We do
not accept ads from companies
who consistently advertise 
products they do not have or from
companies that we receive
multi-complaints about.

PLAY METER
MAGAZINE

Play Meter’s classified advertising is primarily intended for: buyers and sellers of used equipment, support and supply
firms and employment opportunity ads.You may pay by check, money order, Visa or Mastercard. The deadline is usually

before the 12th of the month prior to issue (example: August ad must be in before July 12).
Send ad orders to Play Meter Magazine / P.O. Box 337 / Metairie, LA 70004 or fax: (504) 488-7083.

FOR MORE INFORMATION, CONTACT CAROL LEA: (504) 488-7003
If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep a file on all complaints.
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➺ Board Repairs
➺ Hard-to-Find Cabinet Parts
➺ CASHCODE Bill Acceptors

SEASIDESEASIDE
GAMINGGAMING

(866) 387-4263(866) 387-4263
www.seasidegaming.com

★ MUST SELL ★

Also, chrome J stands
from $45 up

718-791-7766

Over 1,000
Northwestern 
bulk vending

machines 
From $10 up
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Blue Bar 
Vending

Offering a complete line
of Bulk Vending 

Equipment and Supplies
All at Discounted Prices

800-869-0724
fax:626-337-6618

email: gsi99@yahoo.com
www.bluebarvending.com

Children's Birthday 
Party Franchise 
Shares For Sale

Please write to 
kidsmktg@sbcglobal.net 

for details!

✦ FOR SALE ✦
Wallmountable NSM icon

digital jukeboxes.

Good working condition.

$1495
discount for multiples

CALL 512-426-5105
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Amusement
Entertainment
Management, LLC

“In The End, The Best Consultant Always
Saves You More and Costs You Less”

A division of Alpha-Omega Amusements, Inc., 12 Elkins Road, East Brunswick, NJ 08816
Contact Frank Seninsky or Jerry Merola at (732) 254-3773, e-mail us at 

Profitwizz@aol.com or Fseninsky@aol.com, or visit our website at www.AEMLLC.com

❏ Project Feasibility Studies   ❏ Architectural Design & Theming

❏ Game and Attraction Sourcing, Purchasing, and Resale Services

❏ Business & Marketing Plan Creation  ❏ Facility Upgrading and Revitalization

❏ Operating and Performance Audits

Frank Seninsky, President
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MONITOR
GET WELL KITS

SAVES TIME AND MONEY
ON MONITOR REPAIRS!

Monitor repair kits repair picture 
warping, blacking out, smearing, jail
bars, vertical shrinking, etc. All kits

come with easy to install instructions
and free technical help.

Kit101: Electrohome GO7-CBO 19" 17 parts - $7.95

Kit201: Wells-Gardner K4600 series. 21 parts-$6.95

Kit202: Wells-Gardner K4900 series. 16 parts-$7.95

Kit203: Wells-Gardner K4800 series. 16 parts-$7.95

Kit204: Wells-Gardner K7000 series. 17 parts-$6.95

Kit206: Wells-Gardner K6100 X-Y monitor. Includes 

6 deflection transistors, diodes, etc. 30 parts- $14.95

Kit220: Wells-Gardner U2000. 33 parts-$8.95

Kit221: Wells-Gardner U5000. 34 parts-$8.95

Kit225: Wells-Gardner U2000, U5000 vertical repair 

kit Includes TDA1771 vertical IC. 7 parts-$8.95

Kit240: Wells-Gardner K7201. 18 parts-$7.95

Kit244: Wells-Gardner K7203. 32 parts-$7.95

Kit250: Wells-Gardner K7400, K7500. 39 parts-$8.95

Kit260: Wells-Gardner D9200. 64 parts-$9.95

Kit301: Nintendo Sanyo EZ-20. 25 parts-$6.95

Kit302: Nintendo Sharp 19". 24 parts-$7.95

Kit802: Hantarex MTC-9000. 19 parts-$7.95

Kit810: Hantarex Polo monitor. 27 parts-$7.95

Kit830: Neotec NT27, 29, 31 series. 52 parts-$8.95

Kit832: Neotec NT2700,01,02, NT3500,01,02 

series repair kit. 53 parts-$8.95

Kit834: Neotec NT2500, NT2501, NT2515C, 

NT25E repair kit. 37 parts-$8.95

Kit920: For Pac Man, Ms Pac Man logic board.

Eliminates hum bar in picture. 4 parts-$6.95

DISCOUNT! Buy ten kits and take
$1.00 off each kit.

FLYBACKS! Electrohome, Hantarex,
Wells-Gardner, Neotec, etc. $24.95ea

We make kits for every monitor. Just ask
for your make and model number.

ZANEN ELECTRONICS
888-449-2636 (orders only)

806-829-2780, FAX 806-829-2781

Zanenelectronics@aol.com

FOR SALE

QUARTERTIME AMUSEMENTS
(410) 358-8311 Michael

Treasure Chest Crane
by United

Sizes

31”
42”
60”

Goliath 4x6
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HUGE ARCADE GAME AUCTION
Saturday, June 18th, 2011

413 N. Indiana Ave, Auburn, Indiana 46706
Bidding starts at 10 am, preview at 8:30 am or by appointment prior to day of sale.

TERMS & CONDITIONS

Full payment for purchases due day of auction. Cash, all major credit cards, cashier’s check or business check with a current bank letter of guarantee.
Sales tax will be collected IN 7% unless you provide a current copy of your sales and use tax permit. 10% buyers premium on site, 13% internet and a 3% reduction 

for cash payment. Inspect all equipment and games before you bid. All equipment and games sold on an as is basis, with no warranties, implied or otherwise.

Two loading docks, restroom facilities, food available
PLEASE FEEL FREE TO CONTACT BRAD 574-849-7803 WITH ANY QUESTIONS

Auctioneer #AU10700095

This sale will feature several newly uncovered from the warehouse items that will bring lots of attention! 
These have been in storage for several years and just brought out for this sale. There will be several rotary
merchandisers from the 20’s and 30’s, as well as card vendors, 1963 Sega Punching Bag (works), 1950
Love-O-Meter, and many more antique classics! Along with these offerings, there will be over 160 other
more current video/redemption games, from 1-2 player driving sims, to 1-2 player gun games, over 25

Pinballs, plush/candy cranes, classic video’s including Ms. Pac and Galaga, CD jukeboxes, neon signs, and
a nice collection of redemption equipment. Some other units will be a Shoot this-Win this, Hoop It Up, Bee
Panic, Western Train, Time Crisis III, Flaming Fingers, Wheel of Fortune, Top Bomber, Jakar Boxer, Triple

Spin, Spin to Win Twin, Six-gun Select, NASCAR Deluxe Simulator, 4 Player Stock Car Challenge 2.
We will also have wholesale redemption prizes and candy for purchase for your routes.
A complete listing of games can be found by going to www.jerniganauctions.com or www.auctionzip.com.

There will also be hotel and travel info on the Jernigan Auction site.
This will also be simulcast live on www.bidspotter.com and available for you to bid that way.
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SIZES WIDTH/DEPTH RATE
Full pg. (image area) 7” x 10” $600
3/4 pg. 7” x 7-1/2” 480
2/3 pg. 4-5/8” x 10” 420
1/2 pg. island 4-5/8” x 7-1/2” 320
1/2 pg. horizontal 7” x 4-7/8” 320
1/3 pg. square 4-5/8” x 4-7/8” 210
1/3 pg. vertical 2-1/4” x 10” 210
1/4 pg. vertical 3-3/8” x 4-7/8” 160
1/4 pg. horizontal 4-5/8” x 3-3/8” 160
1/6 pg. vertical 2-1/4” x 4-7/8” 110
1/6 pg. horizontal 4-5/8” x 2-1/4” 110
Per column inch 24

($30 for first inch; $24 each additional inch)

GENERAL POLICY
PLAY METER’S Classified (Money Pages) advertising is primarily intended for: buyers and sellers of used equipment, support and
supply firms and employment opportunity ads. We reserve the right to reject advertising that does not fall within the scope intended for
PLAY METER’S Money Pages, or any reason we deem appropriate.
PLAY METER’S classified advertising is NOT agency commissionable.

DEADLINES (for classified ads only)
Reservations and raw copy deadline for ALL classified ads is the 12th of the month prior to issue date (e.g., March 12 for April issue).

GRAPHIC SERVICES
The PLAY METER art staff will assist in typesetting and layout of ads to be placed in the classified section of our publication at no
additional cost. Rough layouts must be provided three working days before the ad copy deadline.

(504) 488-7003  CLASSIFIED RATES (504)488-7003
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Amusement Entertainment Management . . . . . . . . . . . . . . . . . . . . . . . 84
Amutronics Inc. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .85
Auction Game Sales . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .91
Baton Lock  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .90
Big City Auctions Co.  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .88
Big D’s & Fat Pat’s Graphix . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .94
Blue Bar Corp.  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .83
C & P Dist.  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .81, 82, 83, 88
C.B. Sales & Distributing . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .88
CCTV Wholesalers  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .93
China Star Games  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .95
CoinOp Warehouse  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .82
Eldorado  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .83
Eletech  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .83
EnD Trading  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .90
Jamma Boards  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .83
Johnny Lemas/Jernigan Auctions . . . . . . . . . . . . . . . . . . . . . . . . . . . .92
Kids Marketing Factory  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .83
Lock America (LAI)  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .86
Locking Systems Intl.  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .84
Palmentere Coin Operated Game Sales . . . . . . . . . . . . . . . . . . . . . . . . 89
Penguin Amusment   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .86
Peter Novakovic  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .82
Phoenix Marineri LP  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .83
PNL Inc.  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .94
QTech Business Products  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .96
Quartertime Amusements  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .83, 88
R.K.S. Inc. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .93
Reel Amusement (KSE)  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .87
SeaSide Gaming  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .82
Seegurg Digital  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .94
Tokens Direct  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .81
Zanen Elect.  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .88

CLASSIFIED AD INDEX

www.playmeter.comDISPLAY AD INDEX
AAMA . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 25 . . . . . . . . . . . . . . . . . . . . . . .866-372-5190 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.coin-op.org
AMI Entertainment Network . . . . . . . . . . . . 3  . . . . . . . . . . . . . . . . . . . . . . . .800-393-0201 . . . . . . . . . . . . . . . . . . . . . . . .www.amientertainment.com
AMOA. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 67 . . . . . . . . . . . . . . . . . . . . . . .800-937-2662  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.amoa.com
Apple Ind. . . . . . . . . . . . . . . . . . . . . . . . . . . Cover 2, 9  . . . . . . . . . . . . . . . .718-655-0404  . . . . . . . . . . . . . . . . . . . . . . . . . .www.appleindustries.net
Betson Enterprises. . . . . . . . . . . . . . . . . . . 5  . . . . . . . . . . . . . . . . . . . . . . . .201-438-1300 x3408  . . . . . . . . . . . . . . . . . . . . . . . . . . .www.betson.com
Brand Vending Products . . . . . . . . . . . . . . . 75 . . . . . . . . . . . . . . . . . . . . . . .800-967-3048  . . . . . . . . . . . . . . . . . . . .www.brandvendingproducts.com
Coast to Coast Entertainment . . . . . . . . . . 77 . . . . . . . . . . . . . . . . . . . . . . .800-224-1717  . . . . . . . . . . . . . . . . . . . . . . . . .www.cranemachines.com
Creative Works . . . . . . . . . . . . . . . . . . . . . . 39 . . . . . . . . . . . . . . . . . . . . . . .317-834-4770  . . . . . . . . . . . . . . . . . . . . . . . . . .www.theWOWeffect.com
Deltronic Labs . . . . . . . . . . . . . . . . . . . . . . 48 . . . . . . . . . . . . . . . . . . . . . . .215-997-8616 . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.deltroniclabs.com
Digital Centre . . . . . . . . . . . . . . . . . . . . . . . 17 . . . . . . . . . . . . . . . . . . . . . . .305-387-5005  . . . . . . . . . . . . . . . . . . . . . . . . . . .www.digital-centre.com
EMBED Integration. . . . . . . . . . . . . . . . . . . 47 . . . . . . . . . . . . . . . . . . . . . . .866-440-1212 . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.embedcard.com
Firestone Financial . . . . . . . . . . . . . . . . . . . 22 . . . . . . . . . . . . . . . . . . . . . . .800-851-1001  . . . . . . . . . . . . . . . . . . . . . . . .www.firestonefinancial.com
GTI Expo . . . . . . . . . . . . . . . . . . . . . . . . . . 69 . . . . . . . . . . . . . . . . . . . . . . .886-2-2760-7407  . . . . . . . . . . . . . . . . . . . . . . . . .www.taiwanslot.com.tw
Hoffman Mint . . . . . . . . . . . . . . . . . . . . . . . 52 . . . . . . . . . . . . . . . . . . . . . . .800-227-5813  . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.hoffmanmint.com
IAAPA . . . . . . . . . . . . . . . . . . . . . . . . . . . . 59 . . . . . . . . . . . . . . . . . . . . . . .703-836-4800  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.iaapa.org
ICE (Innovative Concepts in Entertainment) . 57 . . . . . . . . . . . . . . . . . . . . . . .716-759-0370  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.icegame.com
ICT (International Currency Technologies) . Cover 3  . . . . . . . . . . . . . . . . . .510-353-0289  . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.ict-america.com
Impulse Industries . . . . . . . . . . . . . . . . . . . 79 . . . . . . . . . . . . . . . . . . . . . . .800-446-7857  . . . . . . . . . . . . . . . . . . . . . . . .www.impulseindustries.com
Incredible Technologies . . . . . . . . . . . . . . . 7  . . . . . . . . . . . . . . . . . . . . . . . .800-262-0323  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.itsgames.com
International Play Company . . . . . . . . . . . . 53 . . . . . . . . . . . . . . . . . . . . . . .604-882-1188  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.iplayco.com
LaserBlast . . . . . . . . . . . . . . . . . . . . . . . . . 39 . . . . . . . . . . . . . . . . . . . . . . .734-259-5300  . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.laser-blast.com
McGregor Enterprises . . . . . . . . . . . . . . . . 12 . . . . . . . . . . . . . . . . . . . . . . .888-706-0539  . . . . . . . . . . . . . . . . . . . . . . . . . . .www.videogaming.com
Muncie Novelty . . . . . . . . . . . . . . . . . . . . . . 4  . . . . . . . . . . . . . . . . . . . . . . . .800-428-8640  . . . . . . . . . . . . . . . . . . . . . . . . . .www.muncienovelty.com
National Ticket . . . . . . . . . . . . . . . . . . . . . . 49 . . . . . . . . . . . . . . . . . . . . . . .800-829-0829  . . . . . . . . . . . . . . . . . . . . . . . . . . .www.nationalticket.com
Nutel Communications . . . . . . . . . . . . . . . . 23 . . . . . . . . . . . . . . . . . . . . . . .855-854-8326  . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.nutelcominc.com
PKDF . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 29 . . . . . . . . . . . . . . . . . . . . . . .800-PKD-CURE  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.pkdcure.org
QubicaAMF . . . . . . . . . . . . . . . . . . . . . . . . 21 . . . . . . . . . . . . . . . . . . . . . . .866-460-QAMF (7263)  . . . . . . . . . . . . . . . . . . . . . .www.qubicaamf.com
Rhode Island Novelty . . . . . . . . . . . . . . . . . 78 . . . . . . . . . . . . . . . . . . . . . . .800-435-3456  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.rinovelty.com
Sacoa/Play Card. . . . . . . . . . . . . . . . . . . . . 43 . . . . . . . . . . . . . . . . . . . . . . .866-438-7226  . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.playcard.com.ar
Smart Industries . . . . . . . . . . . . . . . . . . . . . Cover 4  . . . . . . . . . . . . . . . . . .800-553-2442 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.smartind.com
Stern Pinball . . . . . . . . . . . . . . . . . . . . . . . . 27 . . . . . . . . . . . . . . . . . . . . . . .800-524-5377  . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.sternpinball.com
Sureshot Redemption. . . . . . . . . . . . . . . . . 76 . . . . . . . . . . . . . . . . . . . . . . .888-887-8738  . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.folandgroup.com
TouchTunes Interactive Networks. . . . . . . . 15 . . . . . . . . . . . . . . . . . . . . . . .888-338-JUKE  . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.touchtunes.com
Venco Business Music & Communications 19 . . . . . . . . . . . . . . . . . . . . . . .800-762-9962  . . . . . . . . . . . . . . . . . . . . . . . . . . . .www.vencomusic.com






