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Southwest Securities
Predicts a Bright Gaming Future
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Bj' Br1'on lntihar

I t is pretty'safe to sarr that for the majorittr,of the interactive entertainrnen[

I industry the past ),ear or so has not been the best financially. All sectors of the

I industrJ,have been hurt from what is popularlv referred to as a "console tran-

s ition. "

The first major console transition happened back in 1994-1995 with the indus-
try mol,ing from 16-bit to 32-61-bit consoles. Many leading game companies suf-
fered financially during these times. Currentll,, we are in a 32-64-bit to 128-bit

console transition, and some companies are in trouble like in 1 994- 1 995.

However, Southwest Securities, which describes itself as a "technologl,-driven

financial services companll" is reporting that the best days are ahead.

The main reason the firm has for this optimism is b1, taking a look at histortrr

After the console transition of 1994-1995, the industrl'bounced back [remen-
douslu Simplv put, Southwest Securities believes that history lvill repeat itself.

The firm recently completed its "Fall 2000 Consumer Products Research

Report" concerning the interactive entertainment industrll Throughout its

pages, the analysts of Southwest Securities reported 0n such issues as the
future of the gaming industry industn'growth comparisons and changing gaming

trends. The intention of this report u,as to inform possible investors that this is
the most opportune time to invest in gaming companies because the firm

tcantinuetl on page 3)
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Playstation 2 Game
Sales lmpress

By Ben Rinaldi

I I ow that the most anticipated hardware launch in con-

N sumer electronics history is nothing more than a fad-

I I ing memor)! it's time to evaluate PlayStation 2's sales

performance during its first week of availabilitl,. If vou'\,e

been following the reports tn GameWEEK during the past

few months, then you know that trl,ing to butr, a PS2 on

October 26 was about as likely as finding peace in the

Middle East. Hungry gamers immediately scooped up all

500,000 units allocated to the U.S., s0 it's obvious that
(continued on paw 31
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THa Ready for the Holiday
Seasolr, Sets 200 1 Groundwork

B)'Bn'an lntihar

T HQ f nc. has made major strides in

I the Past fett' )rears to become oRe

I of the most successful publishers

in the industr\,. The company is no

longer considered the "Wrestling and

Rugrats" publisher. Recentll,, THQ held

an event to discuss what it has in store

for this holiday seas0n, as well as s0me

of its projects for 2001.

No one can doubt horv popular the
wrestling genre has become, and THQ

has made sure Ihat it will continue to be

the top publisher in this categorl,. On

[he console/portable side, there will be

three game releas ed: WF Smockdou,n!

2: Knout Your Role for the Sony

PlavStation and IWF lVo llfercy for the
Nintendo 64 and Game Boy Color.
Consumers will have no problem recog-

nizing these titles, as each will receive a

prettv heftv marketing carnpaign. More

(continuerl on poge 4 )
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GameWEEK West Coast Editor
andy@gameweek.com

Were You Ready?

Will You Be Ready?

I lndoubtedly, you've already seen-and

I llikely firsthand-the craziness sur-
lUrounding the recent PlayStation 2
launch: People lined up for hours in
inclement weather; arguments, threats
and fights; theft; online auctions with
closing bids at upwards of three times
the shelf price; and more. All this for a
piece of hardware designed for game
pl ayi ng.

0f course, we know better than to
think it's just a game system, and to
what extent people will go for something
they consider exclusive. The first wave
of buyers for a hot consumerelectronics
item such as PlayStation 2 always bor-

ders on fanatical, but it emphasizes
how seriously they take their entertain-
ment products. And a powerful "next-
generation " game system-especial ly
these days when they're enjoyed by all
members of the family-is that much
more in demand.

Were you ready?

It's said that hindsight is 20/20, and
in actuality you probably realized-after
the fact-that things could have been
done better. Certainly, there are limita-
tions on how you were able to handle
the PS2 rush, especially in light of lower
allocations. Sony's bombshell created a

weak-link situation, where no matter how
finely tuned your plans were golng into
the October 26 launch, the number of
units hitting the market was something
that was totally out of your hands.

ln the coming weeks, no one's sure
how much better the flow of PS2s will
be, with Sony promising 1-00,000 new
units per week being introduced into the
channel through the holiday season.
While that seems like a big posltive, if
Sony's stated figures are accurate-it
claims to be selling PS2 in 20,000
storefronts-that only averages out to five
additional systems per store per week.
Not a big relief valve.

With that said, it looks like the con-
stant phone calls. the frustrated (hope-
ful) consumers and empty shelves will
continue for a while. However, it's also
important to look down the road and
prepare for similar situations in the next
year with the planned introductions of
Game Boy Advance, GameCube and
Xbox. Start thinking out what can be
done differently to make those launches
smoother than this one.

Will you be ready? GW

industrynews

Continued From Cover

PlayStation 2 Game Sales lmpress
Which games lit up the cash registers at launch

hardu,are is hal,ing no problent sellinq.
Histon'has taught us that it's the games

that sell l,ideogame consoles so u,hat ll,e

\\rant to knou, is, \\,hich of the earh, launch

titles are consurrers pllrchasing to plai,on

their shinv ne\\r c0nsole?

Earli,inclications are positive frtr Son\,

ernd its third-part),publishers as tu,o PSZ

ganres \\rere able trt r:rack the top ten sales

charts according to NPD TRSTS data.

Miraculouslu ,\{urldert tYFL 1001 lancled at

No. 5 and Tekken Tag Tou)'nontenl rnacle it
at No.8 on the top [en selling videoqarle
con.sole list lor the \\reek encling October
21 (that's right-thei' ntade the list fir,e da\,s

before the svsterr came 0ut thanks to EAs

and Namco's decision to release these
games a \\reek earli,). This means PSZ bu\'-

ers are snapping up ,lfotfulert ]001 and

Tekken Tog at an alRtost one to one ratio
u,ith the hardrvare. To illustrate holv

impressive a feat this is, c0nsider that

Dreamcast games still ha'r,e a hard time
cracking the top 20 sales list on a regular
basis, despite the console beinq around
for more than a vear.

It's no surprise that ,Wadden l00l leads

the pack of PS2 gantes, but it is s0mervhat

oI a shocker that small publishers like
Agetec lvith Arrnort:d Core / and Rockstar

ry T*n fuf futtfrr*g Pilagr$'tsr ion 2 Trtl,es
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Games u,ith Smuqgler's Rurl aRd ,Witlntgttt
Clult are enjovinQ such earh,success. Nl
three of the aforementioned titles appear

in the top 10 best selling PS2 Iist.

Despite some earli,stumbles it appears
that PSZ is or.l the fast track to success.

* Source.' NPD fRSfS Video Games Serwice

Kristin Barnett-Von Korff 5 1 6.625.24A1

Once Son\, irons ollt its hardu,are shortage

problems and the console's installed base

gro\\rs, look for more and iltore PSZ titles
to monopolize the sales charts. GW

Continued From Cover

Southwest Securities Predicts a Bright Gaming Future
beliel,es the interactilne entertainment
inciustrv is currentlt, in an "Ltp-cvcle."

El,en better ne\\rs is thait the preclictions
of Southu,est Securities are hieher than

u,hat others are reporting.

In discussing grorvth expectations, the

firm's anali,sts beliel,e that the gaminq

industr\"'is poised frir re\,enLle qrou,th of
3096 to 35?o a ),ear o\re r the foreseeable
future, ilhich is 50t)tr to 75(lu hiqher than

the current expectations of 2 09(r 8rou,th.

We believe the current rlarket erpecta-

tions are consen,atil,e ancl do not include

the grou,th in installed base resultinq
frorr the introcluction of Xbor, Nintenclo's
GameCube and Gante Bov Adlrance plat-

forms. In addition, our ntoclel also

assLrnles the introdLrction of a Re\\r hand-

held platfornr in 2003. If lve are correct
the higher than erpected qroil,th u,ill
catch man\r b1' surprise."

W'hile the introcluction ol Xbor ancl

other consoles Rla), spark Irentendous

groivth, Southw,est Securities sees the
past as another link to future success for
the interar:tive entertainrlent inclustrrr In

I998, the interactive entertainilent indLrs-

tri gre\!' approxiniatelr, 259/0, lvhich is

heacls and tails abol,e other inclustries

like film (90u). records (6(l,ir) and books
(69ir). Southu'est Securities does not see

this changing anvtime in the fLrtLrre as tite
gaming industrv w,ill continue to grou,.

Another kev contponent tn the high

expectations that the analr,sts of
Southlvest Securities have for this indus-
tr)'is the changing Llser dentographics.
Games are no longer just plai,ed bv males

bet'rveen the ages of eiqht ancl 17. Gaming

is "ir.rrrreasinqlt, beconting mainstream.n'

Here are s0rle fiqures that the anah,sts

prol,idecl to help pro\re this point:
o Todat, ttte a,,,erage age of a computer

and l,ideo game plar,er is 28.

o 6090 of all Americans (ages six and

older) rtr about 115 million people,

sav [het, pla], conrputer or yideogaltes.

o 971'o of all people u,ho actually pLlr-

chase PC, and B7!!ir of those w,tro

purchase coRsole games, ilre 18

veilrs or older.
. 61(]/o of those lvho pla), l,ideogarres

are l8 r,ears or older.
o 13!)'tr of Americans il,ho pla), compnter

or r,,ideoqanres are lentale and 579'ir

are nrale.
o Top reasons u,litr, frequent gante

plavers like tcl plav ganles are: thev

are challenging (i8of.), lhev relier,e

stress ( 550'o ). fttr their entertainrlent
laltte (19Q'o), Ihev are a social ac[ir,,ih,

one can enjo1, u,ith friencls (37q0 )

So if \\re go bv u,hat Southu,est Securities

has to sa1: this mav be the best tirle to

start thinking about investing in some

gantinQ companies. Nlore importiintli,
hou,ever, it is a clear indication that the
best davs are still to come frlr the interac-

tive entertainment industnl GW
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Continued from the Cover

THQ Ready for the Holiday Season, Sets 2001 Groundwork
importantlyi all of the wrestling games are

on schedLrle to be released in time for the

holidai'season (For those interested in
WF lVo Mercy, check out the feature
review in the Retail Buyer's Guide.)

It seems that everv game publisher wants
to be part of the PlayStation 2 launch, and

THQ is n0 exception. With the release of

Sununoner, this will be the first time that

THQ has had a software product ready for a

hardware launch. Developed bv Volition, the
crew has made one of the or-rh, true role-
plaving games available for the PSZ launch.

This also shows THQ's ernphasis on creat-

ing more original content. Even though the

companl, has had great success with many

of its licenses, THQ's focus in the future is
[o continue lvith those popular brands but
also generate new concepts for games.

Surnrnoner ts also in development for the Ptl

THQ'S
Red Faction
will he
released
on PC, Mac
(winter
2OO7)
and PS2
March
2OO7).

and Mac, with a release date set
sorne time in 2 00 1 . Unlike the PS2

version, PC and Mac owners rvill be

able [o play Sumrnoner over the

Interne t.

With a growing need for original
content, THQ and Volition have cre-

ated ),et anothe r title f or the

PlayStation 2 called Red Faction As

one of the onlv second-generation

PSZ games aRRounced, Red Faction
is a first-person shooter that intro-
duces ne\\i technolog),callecl the
"Geo-Mod" engine. According to the com-

pan)! fhe "Geo-Mod" engine is a "real-time,

arbitrary geonietry modification capabilitv

that drastically enhances realism ancl diver-
sitl'of gantepl&),." What this means for plat,-

ers is that they are given a lot rnore flexibil-
ih' rvith the gaming environment. They can

blast holes through walls, floors and ceil-

ings, and whatever is in that environment-

enemies, lvorkers-lvill react to the changes.

For example, players caR use the rocket
launcher to create a hole in lhe wall, ancl

then watch the enemies react to it, as thev

can either duck for cover, run awag or retal-

iate ll,ith an attack. Like Mike Kulas of
Volition said, this "brings something neu, to
the first-person genre." Just as ^Sunz 

rnonet
Red Faction lvill be released for the PC and

Mac. The release date for the PSZ version is

March of 2001, ivhile PC/NIac owners will

have to wait until the winter of 2001.

Some might sai 15u, on the console side
THQ is focrising on developmeiit for the
PSz. Yet, this is not entirely true as the com-
pani, annolrnced at the event its first Xbox

WWF Smackdown! 2: Know Your Role for PlayStation

title , lVeu Legends. Even though the footage

of the game that was shown at the event was

still quite early, it gave a clear indication the
potential of Xbox softu,ar e. lVeu Legends ts a

one-player action gane that is set in China,

u,here gamers assume the role of Sun Soo

who is trl,ing to put a stop to the advances of

Xao Gon. Players have as part of their arse-

nal a plethora 0f martial arts moves and a

variety of defensive, ranged and melee
\veapons. Nerv Legends is being developed
by Infinite Machine, who previoush, were

eniployees of LucasArts and lvorked 0n pro-
jeets like Srar lVars: Jedi Knights. The game

is scheduled for a release that coincides

m,ith the Xbox launch in the fall of 2001.

THQ ll.ill continue to grow its children's
lineup with the Rugrats, Pou;er Rangers and

Scooby-Doo brands. It has also acquired the

rights to publish all Tetris titles through 2004.

If THQ can keep creating strong sequels for
its established brands and develop more
original content like J.unz rnoner Red Fctction

and AIea Legends, then the next year or so

couldbeaverlrprofitable one. Glltl
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Pok6mon Shatters Sales Records Again
81' Bryan lntlhar

l|l| i; [i lililT'ff 
il il', [ ]:-Jit :

Back on October 15, Nintendo released

Pokemon Gokl and Siluer for the Game Bo),

Color. Even though many thought that the
games rvould sell ver\r \,\rell, it \\,'as liard to
predict the following sales figures. In the
first lveek that both of these games were

available to consurners, approximateli, 1.4

million copies were sold. That obliterated

the old u.S. sales record that was also held

b),Nintendo and another PokerroR title.
Last ),ear, Nintendo sold over 600,000 units
of Pokenton Yello,lr,, in just one u,eek.

Even with these impressive initial sales,

Nintendo expects a lot more out these two

games in the near future. Peter Main,

executive vice president of sales and mar-
keting for [\intendo of America, said, "So

far in 2000 the best-selling gailre in
America for anv home console is Pokemon

Stadium for the Nintendo 64 and the best-

sellinq gane for an1, handheld videogame

sr,stenr is Pokenton Yelloa for Game Bo),

Color...but Pokemon Gold and ^fila,r:r' lvill
eclipse even those impressive sales

totals. We project sales of [en million

units [otal of these two games in less than

six months time."
Pokemon Gokl and Siluer are not the onlv

Pokemon-related prodLrcts that con-

surners will want this holiday seas0n. 0n
lhe same day that the two Game Boy Color

titles were released, Nintendo sent out
Pokemon Pikachu 2 G,5, which acts as a vir-
tLral pet. November 6 is the release date

for Hey You, Pikucltul for the Nintendo 64.

This is the first garne for the console that

Lrses voice recognition technologl, lvhere

children can chat with the most famous

Pokemon character, Pikachu. The Game

Bo),Color witl get another game on

Decenrber 4 in the form of Pokemon

Puzzle Challenge.

So u,hat does this all tell us? Basically

that the Pokemon craze is still in full effect
and it could a long while before we see its
popularih,diminish. GW
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Play alone or with a friend

Master the techniques
used by the pros!

The most beautiful pool
halls in the world!

9 modes of play, plus 3
hidden pool games!
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"Playstat on" and the "PS" Family logo are registered trademarks of Sony Computer Entertainment lnc. The rat ngs lcon is
a trademark of the lnteracttve Digital Software Association. 02000 Take 2 lnteractive. Al rights reserved. Take 2
lnleractive Software and the Take 2 ogo are trademarks ofTake 2 interactive Software.
O 2000 ASK / Shogakukan / SHO-PRO
All other trademarks and logos are properttes of their respecttve owners.
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Scuffle the lnterstellar Sand
I

ln
Westwood reveals highly anticipated Dune game

Bv Suzanne Ashe

Wf#;*s;:ilHl#i:
Ernperor: Battle for Dune, due to ship
next year, breaks Rew ground in real-

time strategy by going fully 3D.

ln the same vein as Dune, the game

that kicked off the RTS genre, players

choose from one of three houses.

Each house has a unique contbat

slyle. The Atreides; a spiritual well-
organized society, has ruled Caladan

for 10 generations, the HarkonneRS,

who hail from an industrial wasteland

of a planet called Giedi Prime; are

sloppl,and brutish, the Ordos (a band

of aliens who did not appear in Frank

Herbert's book series) are run by a

secretive cartel of the rich and power-

ful who specialize in trade and smug-

gling, they have no identifiable leader.

Players caR form alliances with any

two of five sub-houses. Each sub-
house has it's owR fighting style,

strengths and weaknesses. The ambi-

tious Ix, for example, will exploit any

situation to make a profit. The Tleilaxu

are a band of religious zealots who
preach against the use of machlnes.

The Guild make a reappearance. The1,

have a current monopoly, on lhe tech-

nology that allows instantaneous trav-

el across vast reaches of space. In

ottrer words, they "fold" space by

using Navigators-humans mutated by

years of "spice gas," consumption.

The new Dune will also be an RfS.

They can ferry players to other plan-

ets in massive cylindrical-shaped
ships called Heighliners.

Players select single-player mode

(against the computer) or link up with

each other in cooperative mode.

Emperor will be supported through
Westwood Online, the company's free
lnternet gaming service. In theory, the

service provides a "quick match" fea-

ture, which will assess your leveI and

pair you up with a player of compara-

ble skill.
"Players like unpredictability. They

Iike playing someone and not knowing

what is going to happen next," said

Chris Longpre, producer of Emperor.

With non-linear play that allows infi-
nite possibilities on the battlefield,
Longpre said, the game defies writing
a strategy guide.

Players also have the ability to cre-

ate a customized army, tailored to

specific tactics and strategies. The

brief demo shown to journalists last

week revealed a sophisticated new

engine that will challenge fans of the

previous games. The biggest improve-

ment is the movable camera, which

allows you to get closer to the action

and feel more in control of your

troops. The graphics looked well
thought-out. Many of the locations
looked as if they were pulled directly
from the movie.

Although the game is about a year

away from completion, journalists got

a quick glimpse of video snippets that
push the storyline along. According to
dramatic assets director Joe Kucan

(who's bald head and scowl you may

recall as "Kane" from the Command

& Conquer series), the same quality

and care you would f ind in a

Hollywood production went into
shooting this film.

Filrning, which wrapped up two

weeks ago, included such talents as

Michael Dorn, Lt. Commander Worf
from TV and motion picture s Star Trek

the lVext G e nera t io n, Vin ce n t
Schiavelli from Blade Runner, and

Musetta Vander reprises her role as

Lady Elara from Dune 2040.

Kucan shot most of the 24-hours of
videotape in Westwood's in-house
studio. He did take advantage of the

Nevada desert by shooting some

scenes in the real sand, much to the

chagrin of the actors. A demo of the

game is bundled with C&C Red Alert 2,,

which hit store shelves this week. GW
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Test Drive for PS2-lnfogrames, lnc,

announced that it is developing Test

Drive )ff-Road-Wide )pen for the

PlayStation 2, The latest addition to the

Test Drive series will feature 16

licensed off-roading vehicles and more

than 30 wide open tracks, Test Drive

}ff-Road-Wide )pen is being devel-

oped by Angel Studios and is expected

to be available in the summer of 2001 ,

With the technical advancements

allowed by the PlayStation 2, this new

addition to the Test Drive )ff-Road

family will go beyond what any off-road

game has accomplished before," said

Chris Downend, director of product

development f or racing titles at

lnfogrames, lnc, "Players will have

room to roam in the "go anywhere"

environment, Racing f reely through

expansive real-world locations that are

graphically magnificent and true-to-life

in some of the world's most desirable

off-road vehicles will make this one of

the first must-have racing games for

PlayStation 2. "

PS2 Memory Cards on the Way-
Some may find a PlayStation 2 memory

card harder to come by than the actual

unit, With N/ad Catz's recent announce-

ment, that should somewhat change, The

company has signed a licensing agree-

ment with Sony Computer Entertainment

America to license memory cards for the

PS2. This is the first time that SCEA has

given its approval for a third-party product

with either the PS One or PlayStation 2.

The lVad CaE memory cards are current-

ly available in stores around the country,

6 GAMEWEEK MAGAZINE . N0VEMBER 6, 2000 ttaww.gameweek,com



p,

r
---T

lr
I

l

I tvt

1

J;I,;e",- . .*,-=-. .,.--

Get big air and pull off sick stunts as
y0u g0 for thfl rhBCkereil flag C0mplete

with real bike physrcs and real race

strateg ies, yo u can test y0 Li r ricling

sLtrlls in alt the different disclplines of
ntntnrcycle racing. From sLrpercrnss to
nrotocross, f r0nr f reestyle tn traffie ,

Moto Hacer Workl Tonrr s srnr ulation of
the bikB's hanrllinq rnakes tnr the most
realistic rirling ExllerIene e Take turns
jLtst r.ight, and it s like 1leanut hLrttel tn
the r.nof nf ynu r nrnurth. PLrl[ Lrp-: anrts,

anrl thE Llnly trnp{t1, 1,sxl xH Llrrrrlgl trrillle
tiuith is a Ltarl fiasn rlf rmrlri n'a,=['t

All The Heail ll-r'irh;s Alt-hn He:ril-[r u.][ts

Anrl AltThe Heal \UrenLqs

He,,r rrpl ttre thr"rrffile enr.l tear rt LtF :il I E

nf ths ,','urlri s nrnst tnnrDtnti r-;Lr-r;urts

inclurlirig SuzLitqa, the Sterle r-1n Fn anne

anrl Brltarn s ilsle nf [,,]an

Choose and even customize any of
the 34 different motorcycles available.
Fitted with independent front and rean

suspension for the truest rrdinel

sensation, you ll get a real fee fnr
the track, especialll,',','hEn Uilrt nleet
it face first.

You ha', B tntl il ;nntrnil nf the hrke

BUBn 'u'r'fiEn it s aim.hu[ng, Ec Xrgt] fien

plulfl ntf ell the rrastln tr"lr[.ts frnmr

Llan-rrrrlns tr su[]Brmran. And TU rqLraflity

Iepf Ia10.5 nf thH t't1[B l,n,r{Nl plrn,,re ',','hD'S

tlrmlB enLi ,,',,[lcr s tnsane IJnGB \'[]tl
;_1et rt rr r:_tHer rrnrpiete in dflffererit

rIrarnp,rrunship seilscns, itRrl 5,nLl ilt npnrr

LrLl nE',',' hidrien lEr,rEls rf 1'nLl \','iln.

r,'J'[t[r surh neref ufl atlentinn tn rletiail

f alIs arr rl r;n llisrr:ns erE piannf n 111,0

Fr LrLr t-tr ate ilt s sn Itf e- Itke, \rilL] [an
plr;rut[rrilly tiaste the nlLlr]

IilO;lLEJ- TOUfi!
4ffi-

,.i']i& . --, '1'-_v

r-:5;.:-1 : ,

J ---., -,.-

ffi
trffi'
ry ,-;Ft

\

t

=*e $HflH LI=[',

i I '',-::' .-1 T' . l-lt t il a:, Delphine Software
I n t e r n a t i s n a l-" *--P"



IIInd strynews

EBWorld.com Unveils Mac-only Game Store
8&A With EBWorld.com's Director of Business Development, Nathan Solomon

By' Mike Dixon

Whr#d:;*ftl,m:";:l;nl
their Mac-only online store plans. Earlier
this year, EBWorld.com reduced the visibility
of the Macintosh games section on the rnain

site to make room for their "Collectibles"

section. After a small revamp that added a

second row of *'tabs" which once again

includes a "Macintosh" [ab, sales have just

not recovered due to the lack of Mac game

exposure. Solomon plans to change that in a
big wayr

GameWEEK: Why inyest in a lVlac-only

store?
Solomon; We see an untapped audience
of Mac users, and especiallv iMac owners,
who are not currently gamers, but who are

using these machines in a home environ-

ment where gameplay would add to the

leisure value of the machine. It's fairly obvi-

ous that Mac users are under-represented in

the overall gaming audience, including that

of EBWorld.com, s0 we've set out to create a

beachhead in the Mac community,.

EBWorld.com is partnering with key rnern-

bers in the Mac communitv to create a new

online store dedicated to Mac gaming.

GW: Has Apple been helpful or respon-
sive to this Mac store plan?
Solomon: At the core of EBWorld.com's

value in this endeavor is our flexibility' in

working with partner publishers and manu-

facturers. In the case of the new Mac store,

our EB buyer's relationship with Apple was

pivotal in driving this initiative forward. A great

strength of EBWorld.com lies in the expertise

and relationships of EB's buyers and, in gen-

eral, we're able to quickly turn substantive

online development in support of them. For

EB as a whole, fhe product drives our actions,

and we're already seeing a trend toward sub-

stantially increased sales of Mac titles.

GW:Will there be some focus on content
rather than just sa/es at this new site?
Solomon: The new site will hold Mac-spe-

cific product descriptions and reviews from

MacGamer.c0m Iformerly MacGamer's

Ledge I and content aimed at initiating a new
gaming audience. We will work to introduce
these users to compatible software and

hardware, as well as breaking out introducto-

ry information 0n genres of garning. If we

only appeal to Mac users who already play

games, we will have failed, because that
group is just too small. Our hunch is that the
new gaming audience will continue to groq
and that we can be influential in expanding

the Mac gaming communily.

GW: So what specifically must EB
World.com do to make sure this
becomes successful?
Solomon; In order to achieve our goals,

we need to approach sales of Mac titles dif-
ferently; one definite advantage is that iMac

owners are well qualified as potential pur-

chasers. While PCs exist in work and home

environments in a variety of configurations,

the iMac is quite similar to a console in that

we know its specs and we know that it's

almost invariably sitting in someone's home.

Moreover, all Macs, including iMacs, ship

Nathan Solomon

with all the hardware necessary for a rich

gaming experience.

Watch for the new EBWorld.com Mac game

store coming soon at macgamers.com, a

domain name that is currently owned by

Macgamer.com, but will be switched to

EBWorld's Mac game store when the store

goes live. As of press time, the store was in

the final stages of database population, which
indicates opening might occur any day now. GW
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tndusttynews

U.l(. law Firm Greates New Resource for Game lndustry
By Bryan lntihar

fl s the gaming community continues to

H ::::; fil' f*;x ;,ff il,T: ifl I; ['J*
firm Osborne Clarke OWA has created a new

legal resource for companies in the interactive

entertainment industry. This resource is an

online venture called gamesbiz.net. The web-

site was created by the law firm's Interactive

Entertainment Group. This group has worked

for many years "adrising developers, publish-

ers and other organizations in interactive

entertainment creation, ownership and

exploitation."

Paul Gardner, a partner of Osborne Clark

and head of its Interactive Entertainment

Group, said, "gamesbiz.net is very much about

For companies who wish to use gamesbiz.net,
here is the kind of information that the website
provides:

. Pre-production agreements

. Publishingagreements
e Conversionagreements
. Distribution agreements

. Agreements with console manufacturers

. Acquisition of content and merchandising rights

. Completion bonding

. Raising finance
o Dispute resolution
. Acquisition and disposals of companies

)sborne Clark }WA is instituting a subscription based e-business
madel for those that want ta use the services offered on games-
biz,net.

helping businesses in the interactive enter-
tainment sector to gain access to vital informa-
tion and a legal framework that will help them

more effectively protect their intellectual

property and their commercial interests.... We

have become aware of numerous cases where
businesses in this sector...have lost important
opportunities simply on the back of either
poor advice, or contracts which are substan-

dard or unfairty weighted. Sometimes these

problems can lie dormant for years and only

come to light with the business owners decide

to sell or want to raise additional finance...We

believe that gamesbiz.net will provide an

important resource to the whole creative

community." GW

FUTURE OF DVD

of,lQu "'=i"''t:'',

Expect MORE from the DVD Players you sell!

From now on, NUON technoiogy turns DVD Players into Total Interactive Entertainment Centers
offering the value your customers want. NUON makes movies better, brings music to the big screen and games to the DVD

Praver Realize "oo"1x?T;il:.'.#ilH"1'#:t',ilY""ll,:?i:::;i|, -x:iil; irl"B ;il:t*'' interactive sort

Up and Up...
Advanced, yet easy to use features separate NUON-enhanced DVD Players from the rest.

Ultra-smooth scanning in both forward and reverse. The most powerful viewer-controlled selective zoom
with incredible clarity and effortless panning. Unique, on-screen Graphic User Interfaces (Menus)

for easy navigation and adjustment all without missing a moment of the movie.
Capture the action with a multi-picture strobe or select just the right angle from a series of different shots

thumbnailed at the bottom of the screen. Bring dark scenes to light with a fine-tune feature that ailows you
to see what's missed on basic DVD Players. A demonstration of these features makes it easy to sell your

customer up to the next generation of NUON-enhanced DVD Players.

Closer...Closer...
Close the sale with the likes of upcoming NUON-enhanced movies with extra content and features only

available through NUON-enhanced DVD Players, either right on disc or accessible on theWeb.
Bring audio CDs to life on the TV screen with magical patterns of color and light. Play classic and family games

like Monopoly', Tempest 3000* and Myst'right on a NUON-enhanced DVD Player.

It all comes down to rnaking more money when you sell NUON-enhanced hardware, software and peripherals -

the closer you look the better it gets.

Gall your SamsunEl and Toshiba reps today to Elet a closer look, or find out more at
www.NUoN.Tv

4_*

t

NUON-
FROM NOW ON

;rr rr.r.J.nr.,rl.' 1 \'11 L.iL.. L \lL trlLql:rr Rrrrrrr''l ,\ll nthrr tr,r,lr,nr,Lrkr rr. frr rl.1{! r,t thtrr rrrFr:rL!r rrrL.r!

ll(D|/sTnY PEns0NilEL cilAflcrs

Golin/Hanis

Julia Roether has departed Activision
where she served as senior manager
of corporate communications to accept
a new position with public relations
firm Golin Harris lnternational. Roether
will be involved in working with
Nintendo of America, one of
Golin/Harris' biggest clients.

Disney lnteractive
Shuji Utsumi, formally of Sega

Enterprises, has been named managl
ing director for Disney lnteractive Asia
Pacific. Utsumi will oversee all Disney
lnteractive activities in the Asia Pacific
region, including Japan, with direct
responsibility for new business devel-
opment, sales and distribution, and
product development.

*ga of America

Sega of America has promoted three
key executives: Neal Robison has
been promoted to vice president of
technologr development; Charles
Bellfield has been named vice presi-

dent of corporate and marketing com-

munications; and Kathy Schoback has
been elevated to director of third party
management. GW

On the Move
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100,000 Sign Up for SegaNet in One Month
Company benefits from the decreased number of Sony's PS2s,

By Bryan lrttthar

F ven w,rth Sony anil the PlayStation 2

F getting much the press these da1,s,

L Sega of Anierica still has a lot to be

excited about. First, the decreased nurn-

ber of PS2 units should help push more

consumers torvard purchasing a

Dreamcast. Second, it has a massive RuR.r-

ber of great garnes being released for the

holidai, season. Titles like Sltenmue, .let
Grind Rarlio, Ha[f-Life and ,\'8,,1 2Kl are

sure to make rTlar4, of the Dreitnicasf ou,n-

ers quite happ)' this Christmas. However,

more importantll, for Sega is the tremen-

dous consumer response to the compa-

r),'s online gaming sen,ice SegaNet.

Sega o[ funerica has annor-rncecl that in
onh,orle month of SegaNet being av;rilable,

over 100,000 Llsers have signed up for the

service. 0f course, this was aided by the

sirnultaneolrs release of \VFL 2Kl on the

Dreamcast. Even though ChLt Chu Rocket
was the first online Dreamcast qarne, AxflI

2Kl is considered by most to be the true
test of online console gaming. This popu-

lar sports title has received ral,e rel,ieu,s

from many consumer publications and

websites, anci has even made the most
skeptical think airout purchasing il

Dreamcast. The qame continues [o be the

nuntber-one selling sofhvare product for

Sega's i 28-bit console.

Brad Huang, president and CEO of
Sega.com, said, *'This incredible response
lends credence to what we have alu,a),s

known-that game rs are read1, f or the

future, and the fLrture is online...lnitial

numbers such as [hese (100,000 users in

oRe month) pro\re the potential of the

online communifl'. Gil'en this tremenclous
support, we lt,,ill contittue to pror,'ide

gamers wrth the best content al,ailable

oillin e."

SegaNet launehed back on September 7,

and e\ren thouqh the first feitr clays \\rere

somewhat chaotic-according to Seqa this
\,vas pat"tl1, due to the overwhelming num-

ber of people trving to play IVFL 2Kl online-

the service is improving everydayl Sega's

technical team is constantly tweaking the

sen/ers to rlake sure that thev are running

smoothly. Some may lvonder whether the
sen,ice is eoing to be slowed down with
rnore online game releases, bnt that has

not been a problem yet.Recentlyi Sega

release d Quake Ill Arena and the online

experience has been just as enjol,able as

NTL ?KI 
"

W'hile part of the sLlccess of SegaNet is

determined btr,its technical abilities,
another essential piece is having qualitl,

softu,are.0ne glance at Sega's lineup

shows that this should not be a problern.

The online sports genre groivs in
llovemtrer as l\rBA ?Kl is released with
ntan\r of the gameplalnproblems fixed from

las[ r,ear's edition and the essential added

feature 0f online plalr Just as Infogrames

did lvith the PSZ, the companl, is currentlin

rvorkinq on a Dreamcast port of [Jnreul

Tournttrnertt. l'{ext \rear consumers can

Phantasy Star Online

expect the arcade-hit DaT,tonn USA to be

e onverted to an online Drearncast title,
along with )uttrigger and l8 Wheeler

American Pro Trucket'. Yet, the crown jewel

for Sega and SegaNet may be Sonic Team's

latest creation, Phantasy Star 0nline
(PSO). Based on the classic role-playing
series, PSO will be the first console title
lvhere plavers from all over the world will

be able to communicate and play together.

The game is scheduled for release in
Japan on December 21, and a January 2001

release in the lJnited States. GW
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SouthPeak lntera has teamed

Mia Hamm

ional

Game

f,S PIay with Mia or compete against her on one
of 31 international teams.

f,--J Enjoy 3 Modes of PIay; single Match, Arcade
(Quick Start) and Tournament (8, 16 or 32
team tournaments) modes

f_.S Play in 2 different views

6S Select f rom three difficulty levels

if} Ad,lust your match times between Z, 5,
and 10 minutes

f-# Choose your strategy (change player
formations)

ffi Load/continue tournaments that
are in progress

Mia Hamm
Soccer Shootout.
It's like having Mia in
the palm of your hand.
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The Retailers Guide to Game-Related Peripherals
by Ben Rinaldi

DSP-SOO Digitatr Garnins
lllultimedia Headset
tlanrilactrrer: P I antro n i cs

Comtact 800.544.4660
www.plantronics.com

Systerrrtsl: PC . lU6ffi $1 29.95

fiuaihbilih/: Now

Plantronics' commitntent to the providing

state-of-art com puter headsets to PC

gamers continues with the introduction of
the DSP-500 disitally enhanced
gaming/multimedia headset. The head-
set's 32-bit Difital SiSnal Processor (DSP)

modifies and enhances the audio signal for full

range stereo sound and higher speech recognition accuracy. A quick test proved that the

superbly engineered DSP-500 are more than adequate for just about any multimedia applica-

tion including games, CDIMP3 music, speech recognition and voice applications. As an added
bonus, the headset comes packaged with Plantronics' Persono Audio Control Center Software,
in addition to leading speech and voice recognition applications.

The Gatapult
Manufu+turen
Slingshot Game Technology

Cortact 508,655.3232

www.soulride.c0m
Systemlsl: PG . MSRP: $84.99
Availability: Now

The Catapult offers snowboard/skateboard game aficionados the chance to experience the real-

life thrill of carving down a mountain or the exhilaration of pulling off special skateboard tricks

ala Tony Hawk. The Catapult works by enabling gamers to steer via a tilt sensor while a one-

hand wired remote handles non-steering functions like jumping, grabs and other tricks. While

it's sturdy, stylishly designed and comfortably sized, Catapult's learning curve is both steep and

counterintuitive. Once you come to grips with the controls however, it became a blast to use.
The Catapult, only available through Slingshot's website for now, comes packaged with a beta

version of Soul Ride, a fun little snowboarding title that will be published by Gathering of

Developers later this year.

Multi-Playes Adapter
*lanufuchrer lnterAct
Coilrtact 410.238.2424

www. interact-acc.com

System{sl : Pl ayStati o n

ilsnft $29,99
Auailatt'litr October

Sony's perplexing declsion to include only two controller ports on

Playstation 2 has left the door wide open for third-party peripheral manufac-

turers to cash in by introducing multi-tap add-ons. The idea of a multi-tap is that more than two

people can compete against each other at one time if a game supports four players. lnterAct

will introduce the Multi-Player Adapter at the system's launch for use with games that have just
that in mind. Stylishly designed to match the PS2's look, the versatile Multi-Player has four
memory card ports and also has a control switch to change between four and five-player suP
port.

ELISA Gladiac IUIX
ffianufucturen ELSA

Gomtact 408.961 ,4600

www.elsa.com
Sysf,errr{s}: PC . tlSfik $144.99
AYailabiliM Now

ELSA is known for making solid and reli-

able cards based on Nvidia chipsets. The

Gladiac cards represent ELSA's GeForce2
efforts, and so far they've been more than commendable. The same is true of the ELSA

Gladiac MX card, the newest (and cheapest) addition to its lineup. At a sub-$1-5o price

point, gamers will be shocked by how good this card is. The MX is a strong performer both

in its benchmarks and its visual quality, competing favorably with ELSA's Erazor X2, which

features the GeForce DDR chipset. The Gladiac MX is also compatible with ELSA's 3D

Revelator glasses and supports an optional video in/out board that can be preordered at

ELSA's website. ELSA even included a custom gaming bundle, which allows users to pur-

chase selected hot titles like MDK2 and Evolva.

Freedom Shock 2
Manuf;actlnefi PeI ican Accessories
Corrtact 323.234.99-1 1

www,pelicanacc.com

System{s}: PlayStation 2

msn* $49.95
AYailatrilrtr Octobe r 26

Wireless gaming for PlayStation 2 has arrived

in the form of Pelican's Freedom Shock 2
game pad. The Shock 2's powerful 900 MHz frequency gives gamers the power to com-

pete without the hassles of cumbersome cords and wires (works up to 30 feet away).

Resembling the PS2's Dual Shock controller in many ways, the wireless Shock 2 also fea-

tures fully analog pressure sensitive buttons, dual analog sticks, dual vibration motors, D-

pad and a program key for re-mapping buttons. For sheer convenience, gamers will love

the freedom that this controller offers them.

EverGlide Mouse Pads
lflanufactlrcr: B loom i n g Tree Prod uctions
Contact 415.920.1960

www.everglide,com

Systemlsh PC . lllSRP; $14.95 to $16.95
fivailab{lit}r Now

Unlike conventional mouse pads, which tend to
wear out quickly with extended use, the
EverGlide Mousing Pads are molded of high-

density resin and feature a unique surface that

allows for silky-smooth glide-movement. This is espe-

cially important for hardcore PC gamers trying to gain a

competitive edge in fast-twitch action games like Quake lll Arena and Unreal Tournament.

BloomingTree offers three different sized pads includingthe Origlnal ($14.95), Large Attack
Pad ($16.95) and the Giganta ($18.95). As an added bonus, each pad can come embla-
zoned with logos for Quake lll, Unreal Tournamentor Half-Life.
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The Latest Ongoings in the World of Gaming Accessories

Many new impulse buys & game enhancers for PS2, Game Boy, PC & N64

Retailers Gan Look for Hot Holiday Peripherals

fietailers have a lot to look fonuard to in hot peripherals for

fl tne upcoming holiday season. From significant game

ll ennancement units to attractivety priced impulse buys,

there's something for everyone-whether a PS2, Game Boy, N64

or PC gamer. Here's a sampling of some the best and most

innovative accessories available, with suggested retail price (SRP)

or estimated street price (ESP) noted.

ACT LABS

The Act Labs RS Shifter ($6g.g9 SRP) is an

add-on for either the Force RS or the RS

Wheels, providing a new level of realism to
racing sims with full free-shifting action. It
ships with a two-track version of Rally

Championship, six-speed and high-low

shifter plates, with special edition plates to
be made available as new games demand.
With the new legacy patch, it will work with
any Windows-based driving game, accord-
ing to spokesman Raymond Chow. The Act

Labs SGA Single Gun Arcade ($59.99 SRP)

utilizes the only PC light gun technology for
various shooting titles. Designed with rail
shooters in mind, the SGA for the first time
provides pixel-accurate light gun technolo-
gy to the PC and comes with a demo version
of Fox Interactive's Die Hard Trilogy 2.

CASE LOGIC

Cas e Logic has

seen tremendous
success for its

original Gamecase

line since its intro-
duction late last

year, and has expanded
the line to offer gaming enthuslasts a

broader array of storage options, reports
Dana Blanchard, computer products man-

ager. The GCX-24 ($tt.99 SRP) stores up to
24 CD-ROMs or l2 with instruction book-
lets, while the GCX-48 ($16.99 SRP) holds
up to 48 game CDs or 24 with instructions.
With a black nylon spinc, & pearlized blue

body and a gray nylon edge binding, the

cases feature ProSleeve pockets to protect
game CDs and interior mesh pockets for

extra storage convenience. The wallets are

available at Best Buy, Circuit City, Sears,

Fry's and Wherehouse nationwide.

CH PRODUCTS

The Flight Sim Yoke

USB and Pro Pedals

USB f rom CH

Products are
designed to make a

difference in the

way gamers use 0r
play their favorite sim-

ulations or games, reports
spokesman Jon Michaels. Shattering the
four axes limitation of the standard IBM PC

gameport specifications, the new Flight

Sim Yoke USB ($l+S ESP) and Pro Pedals

($lOg ESP) effectively double the available

axes of control during game play. The Flight
Sim Yoke USB by itself has five axes of
control for the general aviation or combat
flight game including aileron, elevator,
propeller, throttle and mixture levers.
The Pro Pedals USB also breaks new
ground with three axes of control, which
include rudder, left brake and right brake.
Demos and details are available at
www.chproducts.com.

GUILLEMOT

Guillemot Industries
is promoting the
ThrustMaster
FreeStyler Board

($69.99 SRP) as its
latest contribution

to PSXfS2 consoles,

tic dimension to skateboarding and snow-

boarding games, according to spokesper-
son Tali Fischer. A tilt sensor designed to
simulate left-to-right motion and a spe-
cially coated non-slip surface allows
gamers to carve turns with accuracy and

control. The unit is also equipped with two
programmable buttons on the board's sur-
face and comes with a Dual Shock-compat-
ible hand-held controller designed for
one-hand use. The board features a PS

controller port that also allows players the

flexibility of using their original PS con-

troller. The USB-compatible ThrustMaster
Top Gun Fox 2 Pro at $39.99 SRP offers the
latest in PC joystick technology. The four-
button joystick includes a flip-over missile
fire button for realistic gameplay, offers a

uniquely designed twisting handle that
acts as a rudder and a modern grip
designed for added comfort.

GYRATION

GyroM ou s e Wire le s s Motion-S en s ing

Mouse from Gyration Inc. ($SS SRB $79-85

ESP) on the desktop operates like a stan-
dard ball-controlled mouse. Off the desk-
top, gamers simply wave the device
around in the air and the cursor follows
the movements of their hand, allowing

them to back away and

control their
action/adventure,
shooter or RPG

f rom a relaxed
position without
sacrificing reliable

cursor control. The
patented GyroPoint

s o r i d- s rar e ;::H;I'JI- J :. l,Hli.: l.,l
natural hand movements to precisely con-

trol the cursor 0n the screen, notes mar-

keting c0mmunications director Marc
Harris. GyroMouse also employs an

advanced radio frequency technology so

users can confidently roam up to 40 feet
from their PC with n0 line-of-sight
required, especially handy for gamers

who use dual-output graphics cards to
play games on a TV screen.

INTERACT

InterAct Accessories'

Shark MX trans-
forms a Game

BoyiGBC f rom a

basic gaming device

into an e-mailing, cal-

cu latin g, dat e - s aving
powerhouse, notes spokesperson Laurie
Walchli. It allows Game Boy users to com-
pose, edit and read email offline, and then
send and receive messages through the

Shark MX server once it is connected to a

phone line. PDA features include an on-
s cre e n Calculato r with m emory, an
Address Book with 50 memory blocks, an

appointments Calendar and

the Time Zone to des-

ignate proper e-mail

indexing. The Shark
MX is $39.99 (SRP)

with 30 minutes of
f ree airtime with

purchase, including

3 00 cr e dits, which
decrease by 10 with every

server log-on, plus $6 for an added 60 min-
utes with 600 credits. InterAct also has a
full array of PS2 peripherals. The Blue

Thunder Racing Wheel ($09.gg SRP) turns
the TV into a virtual raceway with vibration
f eedback, four analog fire buttons, stick
shift, auto-centering wheel, four analog
shoulder buttons, eight-way directional
pad, ergonomic handgrips, programmable

steering sensitivity and button relocation
function. The Shadow Blade Arcade Stick
($5S.Sg SRP) has a heavy metal base and

black metal finish, and arcade features like
full programmability, eight

large fire buttons with

an analog and digital
mode switch, bat-

shaped analog con-
trol stick, con-
toured rubberized

hand rest and button
relocation function.

Continued on page 78
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with full gnip acriurstability.

With Adjuslable Conlnollers fnom Joytech USATM, your- game will never be lhe same.
That's because our Adjustable Contnollens is the wonld's finst and only controllen with full
grip adjustability to fit hands of any shape and size. ln fact, both handles move independently
to cneate eight different zones of comfort. Joytech's nevolutionary design also fealures
under'-side but[ons and soft-grip foam handles for unbelievable comfort, And, rt works with
all your favorite analog and digital PlayStation@ games, including vibr-alion compatible
games. Adjustable Controllens fnom Joytech USA. They'er the shape of things to come,
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Continued from page 16

R ers Gan Looketa

for Hot Holiday
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Perl pherals
JOYTECH

Jor'tech's ne\\x PS2 Anaktg Controller
Plus 2 ($19.99 SRP) provicles mari-
mllm control in anv game pla),at a ver\,

afforclable price,

reports
.spokeslrran
Nrl auricicl
Polack for

distributor
Jack of All

Games
Designecl w,ith the

garner's ergonomic comfort in mind,
the controller of fers full digital mode,

analog control stick, pressure-sensi-

til,e buttons, tnrbo mode ancl comfort-
able, eas\,-grip handles.

LOGITECH

The Loqitech \\ringl\Ian Forntula Force

GP ($SS 95) offers a ne\\, standard in
USB force-feedback racing u,heels at

a significantlv lorver price than the
original Formula Force, reports
spokesntan Brian Ritchie. Featnres
include a full-size 10-inch u,heel, real-

istic feel, comfortable rubber hand-

urips, precise steering control, two

ru,heel-mounted gear shifters that let
garrers keep their hancls on the
wheel, fullv-programmable buttons,
realis tic gas and b rake perlals, ii
lu,eighted peclals base, a r.roR-slip tex-

tured floorboard
and a secure

and tieht clual

clamping
s),stent. The

Logiteeh
!\ringN,l an

Strike Force
3D jovstick ($89.95

SRP) takes up 23% less clesktop space

than Logitech's original premium

force feedback jo),stick. Features

include a stable, lveiqhted base; up to
nine programmable buttons; a unique
il,heel button thitt le[s gamers quickh,

scroll through \\ieapon selectirirrs,
then press riown to [ire, and can be

programmed as three separate but-
ton functions for other uses; a tu,ist

handle that prol,ides ruclder and

direction control, and view changes,

r,l,ith a lock that enables the user to
Iurn of f the function lvhen not need-
e11; [11rs eight-\.\ra],hat su,itches; ancl a

high-precision, non-slip design

throttle.

MAD CATZ

Included in the fall NIad Catz PSz

lineup is il trio of hot prodLtcts,
repctrts spokesperson Penn\n

Bradshau,. The Dual Force 2

Controller [$Z 9.99 SRP) is f Lrllrn ana-

log and allolvs gamers to use the
pou,erful macro prograrrlniing capa-

bilitr,to execute special rnoves and

combos w'ith a sin-
gle button, plus

f u llv analog

buttons, pow-

erful vibra-
tion anci sig-

nature tactile
rubbe r grip s.

The Panther P2,

based on the award-win-

ning Panther XL design for PC, fea-

tures 1B dieital action buttons, 4 ana-

log controi axes ancl a trackball for
omni-directional aiming for the latest
3D action games like [Jnreal

Tournoment, The World ls h{ot Enouglt

and Tirne Splitters. The [Jnir,nersal DVD

Wireless Rernote t$tS.99 SRP) allows
searr.rless infrarecl u,ireless control
of the PSZ, W and VCR, lettinq users

navigate through game menu

screens, special DVD add-on footage,

director's cuts and gilme demos or
theatrical trailers.

MICROSOFT

For this holirlay seasoil,, Microsoft
SideWinder has released Garne Voice

and Strategic Commander, both tar-
geted toit,ard online multiplai er
games and the real-time strategv
game gerlre, according to spokesman

Stone Chin. Game Voice ($51.95

ESP) includes a qualitv headse[,
rll,nanic control puck softlvare to

bring the po\\rer of voice to the gam-

ing, turning a mul-
tiplaver game

like Crirnson

Skies or
G iants into a

seanleSS,
immersive

environment
lvith voice chat and

voice corlmands. It allows eas), con-
tact management for facilitating mul-

tiplayer games, while the control puck

enables easy channel switching
betlveen teammates and enemies to
either coordinate tean-based strate-
gy or trash-talk opponents to cleath.

Strategic Commander ($64.95 ESP) is

a left-handed gaming controller
clesigned to streamline the real-time
strateglr game genre. It enhane es both
the rnouse and kevboard anrl enables
garners [o navigate maps, rnanipulate

camera angles and program complex

kel,stroke moves to a sinqle button.

NUBY
To provide Game Boy plavers the
po\\rer and flexibilitl, of accessor[es

that lvo rk in an), conditi0i) s, N uby

Interactive has launched the Cobra

Line, that executil,e

vice president
Ed Hames

terms '*the

onli, GB

accessor\r line

that inco rpo-
rates a theme of

color and fun-n,ha[

Came Boy is all about." The Cobra

Light ($12.99 SRP) is a patentecl

reflective light sl,stem that provides
glare-free light. Porvered b5,the GB

unit, it plugs directlr,,into the Link

Continued on page 2O
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Continued from page 18

Retailers Gan Look

for Hot Holiday Peripherals

Magnt extended batte ry
'Light

power to the 25 hours

from standard Alkaline bat-

port and of f e rs a

pass-thru port to

allow the user to
link up the GB.

The Cobra
PowerPlus battery

pack ($ I 9.99 SRP)

Cobra
provides 22 hours of

amount of power from the existing power

supply. The PS2 Vip er 2 controller (under

$20 ESP), the first vibration function con-

troller with dual analog sticks to be

licensed by Sony in North America, is

equipped with dual vibration, independent
turbo and an extra steering wheel mode.

Nyko's original Worm Light (under $10 SRP)

remains at the top of the accessory sales

charts and is an easy add-on purchase sug-

gestion for any Game Boy Color unit.
Pelican Accessories division of Electro

Source LLC has a full line of accessories for
the new PS2. Topping the list are the

Freedom Shock 2 Wireless Controller
($49.95 SRP). It offers 900 MHz radio fre-
quency that allows the gamer to roam up to

30 feet without restriction from obstacles
or angle of play; fully-analog, pressure-sen-
sitive buttons and D-pad. The DVD Remote

Controller ($ 1 9.95 SRP) uses a pass-thru

port and works as a fully functional remote

for PS2 games, DVD videos and music CDs

and PSz games. Pelican's electronic solu-
tion has been tested and proven to be 100%

compatible with the new platform, reports

marketing manager Dirk Foster.

RAZER
The Razer subsidiary of Karna LLC has the
Boomslang 1000 ($69.99 SRP) and

Boomslang 2000 ($99.99 SRP) that outper-

form every gaming mouse on the market for

sensitivity, precision, control and respon-

siveness, according to consumer euphoria
manager Dave Parker. Compared to typical
optical mice that only sample at 400-500 dpi

(dots per inch), the

Boomslangs run at

up to 1000 and 2000

respectively, deliv-

ering up to five

times the accuracy
and agility for PC

gameplay. As an example,

using sniper mode in a heated game of

Counter Strike, if you just can't quite hit the

target, the Boomslang gives you more
points to hit, so the chance of hitting the
desired target is significantly increased.
They have an ergo-ambidextrous, five-but-

ton, scroll wheel design that ensures com-

fort while increasing responsiveness by

lweaking buttons through software.

SAITEK
Saitek Industries has a trio of products for

a gamer's holiday wish list, notes

spokesperson Candace Greene. The Saitek

PS2 DVD Remote ($19.95 SRP) is an

infrared remote that features a unique
pass-thru that allows the game pad and

remote to remain plugged in simultaneous-

ly, piggyback style. Users plug the IR receiv-

er into the PS2 gamepad slot, and then plug

the gamepad into the IR
receiver. PC gamers

who enjoyed the

original Cyborg 3D

joystick now have a

classy gold tone for

the Cyborg 3D

Digital Gold joystick
($39.95 SRP). The USB

unit features eight fire buttons, two shift
buttons, a lever throttle, eight-way hat

svrrrtch and a 3D rudder twist function. The

Saitek Action Pad ($29.95 SRP) is the first
left-handed controller to of fer gamers a

total solution to controlling the keyboard

and mouse. The USB unit features soft-
touch buttons and performs superbly with

strategy and fast action games.

SPECTRAVIDEO

Designed for the PlayStation family,

SpectraVideo's Logic 3 TopDrive Space

Wheel ($3g.gg SRP) offers a "real time"
effect with twin vibration

motors, a untque

ergonomic design,

variable tilt and

vibration technolo-
gy, eight fire but-

tons and a D-pad.

Spokesman Brian

Faller notes that the new

design in foot-pedals has sepa-

rate pads to control gas and brake functions

that can be placed anywhere on the floor,

allowing indMdual gamer adjustments. The

GamesStation 2 ($19.99 SRP) is a follow-up

to the successful Logic3 SpaceStation. The

first dedicated storage unit for new PSz

accessories, it holds up to two controllers,
two memory cards and two games or DVD

disks. It has an easy-opening drawer, two

see-through panels for easy ID of favorite

game discs and is shaped to btend in with
the PS2 console in a horizontal or vertical
position (with stabilizer stand). GW

teries for a whopping 47 hours of continu-
ous gameplay, plus an NC adapter. The

Cobra Magni-Light ($lZ.gg SRP) is a no-glare

light/magnifying system

with 2X magnifica-

tion that increases
visibility and

enhances game

play, and operates

in the same manner

as the Cobra Light.

The Cobra Link cable
($9.99 SRP) is ideal for those
heated head-to-head GB matches.

NYKO

Nyko Technologies is heading into a strong

holiday season, according to Robert
Rienick, vice president of sales and market-
ing. Resembling a monster-like mass of

slime, the Blob Light is the newest Nyko

addition (under $15 ESP) for Game Boy

Color and Game Boy Pocket. It molds to the

extension port and provides a clear "white

light" illumination that covers the entire
screen without distortion, drawing a small

o
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SegaNet Reaches 100,000-ln just one month

since the launch of Sega's online gaming service,

SegaNet, 100,000 people have signed up, The

1 00,000 are sure to be happy to see more games

that utilize this technology, such as today's release

of Quake lll Arena. This incredible response lends

credence to what we have always known-that

gamers are ready for the future, and the future is

online," said Brad Huang, president and CEO of

Sega.com. "lnitial numbers such as these prove

the potential of the online community, Given this

tremendous support, we will continue to provide

gamers with the best content available online."

IGDA Chooses Della Rocca-The lnternational

Game Developers Association (IGDA) has made

Jason Della Rocca its pr0gram director. His

responsibilities will include managing all of the out-

reach and member programs, as well as the for-

mation of committees. Della Rocca will repoft to

the IGDA's executive director, Jennifer Pahlka.

New Game Catalog Available-Virtucom Group,

lnc, has released a catalog called Seamless

Syndications that is specifically designed for e-tail-

ers to use for games in the PC and console mar-

ket, This catalog can be directly uploaded onto the

user's system, tt/ichael Jacobs, CEO of Virtucom

Group, said, "By doing the grunt work, and building

flexible systems we are able to deliver all available

information 0n PC and videogames at a greatly

reduced cost by syndicating the information that e-

tailers need to deliver complete and compelling

information about their offerings to their cus-

tomers, Our information is delivered and the client

may edit it in any way required to fit their individ-

ual brand preferences."

Compaq Chooses nVidia-The nVidia

Corporation revealed today that Compaq Computer

will feature the nVidia GeForce 2 GTS graphic cards

in the Compaq Presario 7000 Consumer PC and

Deskpro EXS Edition commercial products. The

GeForce 2 GTS will also be available as an option in

other made-to-order computers 0n the company's

website. We are excited about working with

Compaq to provide their commercial and home PC

customers with the impressive visual experience

delivered by the GeForce2 GTS," states Jeff Fisher,

senior vice president of sales at nVidia. "By offering

this dynamic processor to PC users, Compaq ele-

vates the standard and defies the traditional bound-

aries for PC graphics,"
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Official Strate$y Guide:
$treet Fighter EXg

Publisher: BTadyGAMES

Platformlsl
Coveredr Sony PlayStation 2

Availability: Now

Author(sl: Brady Staff

Price; $1 2.99

l$Bt{: 0-7 440-0039-4

Website:
www.bradygames.com

What would a hardware launch be without a Street
Fighter title to go with it? Well, PS2 consumers won't
have to worry about that with the arrival of Street Fighter
EX3 on October 26. The guide by the Brady staff dis-
cusses all the essential moves and combos for each of
the 1-6 Street Fishter characters. ln addition, there is a

section dedicated to the Character Edit mode. As usual,

the book also lists all of the game's secrets.

Official Pok6mon Gold /Silver
Publisher: Versus Books

Platform(sl
Covered: Game Boy Color

Availabilitr Now

Authorlsl:
Versus Books Staff

Price: $12.99

ISBN: 0-9703 473'2'4

Website:

www,versusbooks.com

Nintendo expands the world of Pokemon with the release
of Gold and Silver. Players who want to have all the
advantages against their fellow trainers may want to pick

up the Versus guide. Players will be able to read com-
plete walkthroughs of each sector, as well as study the
strengths and weaknesses of every Pokemon trainer. The

back of the book includes hints on how to catch the most
rare Pokemon, and tips on evolving and breeding.

ffificial Strate$y Guide: Duke
Nukem: Land of the Babes

Publishen BTadyGAMES

Platform{sl
Covered: Sony PlayStation

Availability: Now

Author(sl: Craig Wessel

Price: $1 2.99

ISBN: 0-7 440-0014-9

Website:
www.bradygames.com

Duke Nukem once again is thrown into battle, but this
time it is for the sake of all females. Brady's guide by

Craig Wessel breaks down all of Duke Nukem: Land of
the Babes' 24 levels. ln addition, there are strategies
provided for the game's multiplayer areas. The author
also covers the strengths and weaknesses of each

weapon, contains a military inventory and profiles of all

20 enemies. Listed as well are the game's secrets and

hidden areas.

Official $tratesy Guide:
Star Trek: Invasion

Publisher; BTadyGAMES

Platform[sl
Govered: Sony PlayStation

Availability: Now

Author{sl: Bart Farkas

Price; $1 2,99

lSBt{: 0-7 440-0002-5

Website:
www.bradygames,com

lnstead of the usual PC ports, PlayStation owners will

finally get a taste of the Star Trek flavor with Acttvision's
Star Trek: lnvasion. lVlission objectives range from pro-

tecting, to attacking and even chaperoning, and author
Bart Farkas discusses which one to do in all 30 mis-
sions. Farkas also lists every ship and weapon so play-

ers know what they have at their disposal. With the mu[-

tiplayer mode, players will learn all the tricks necessary

to complete the five two-player missions.

Official $trate$ies and
Secrets: MechWarrior 4

Publisher: Sybex

PlatformIsl
Govered: PC

Availabiltty: Now

Authorlsl: Doug Radcliffe

Price: $19.99

ISBN; 0-T821-2867-X

tlllehsiter
www.sybexgames,com

PC owners get a taste of some action in the form of
MechWarrior 4. Author Doug Radcliffe makes sure that
players won't have a problem completing this latest edi-

tion in the hlechWarilor series with extensive coverage

of all 30 missions. He goes into great detail listing stats
for each of the 21- mechs in the game. There is even a

section for multiplayer strategies. lnside the pages is

also a full-color poster.

Official Strategies and
Secrets: Jet Grind Radio

Publisher: Sybex

Platfornrlsl
Govered: Sega Dreamcast

Availability: Now

Ardhor{sl: Chris Nicolella

Pricer $14.99

ISBH: 0-7821-2894-7

Website:
www.sybexgames.com

The Dreamcast brinSs "tagging" to the virtual world with
Sega's Jet Grind Radio. The Sybex strategy guide lays
out the best ways for players to mark their territory and

make sure that all rival Sangs know who rules the
streets. Also included throughout the giuide are hints on

how to avoid those pesky cops and performing tricks, ES

well as huge maps of each area. Chris Nicolella also
reveals how to unlock each secret character.

iwd here @utd be @nptetety dffEt t at its tim ot Ela@, il seiestr ntuilabte-

22 GAME\&IEEK N,,I AGAZINE NOVEMBER $, 2OOO wwvv.gameweek.com



1$ $NT INUI NG ADyEru

0F

PaWEP Up t4lfH 1yBEX',1AilE 6U|0ES/

illerhWarrior' 4:

Sybex Gffic*al Strategi*s & SesreEF-'

ISBN: 0-7821 -2867-X. St9.99
Available now! . PC

Full-Color Poster!

SYBEX-ilAN/

Jet GrEnd ffiadEon'"';

Syfumx $ffacE;sE Str*tegBes & $*erets'"'
ISBN: 0-7821 -2894-7 . SI4.99
Available now! . Dreamcast
Exclusivel Full-Color Poster!
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Available now! . Ploystotion
Full Color!
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January 2001 . PC
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Contad your sales representative or rall Customer Servire at I-800-227-Zrq6.
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Hints for Industry Public Relations Professionals

Ants

T h. first banana arrives on a Monday,

I via courier. The editor picks it up,

I peels it, searching for clues.
A bunch of bananas shows up the follow-

ing Monday. Finding only a typical banana

sticker, he shakes his head and leaves the

bunch in the kitchen.
On the third Monday, a giant basket

arrives. Filled with exotic fruits and a bot-
tle of Malibu Rum, lhe basket reveals a
copy of Virgin's The Jungle Book game, a

video of gameplay, a CD of the soundtrack,

and a full presskit explaining that the game

is now available for review. He laughs,

tosses a kiwi at his boss, and remembers
the gag for years to come.

Elizabeth Olsen's " f ruit delivery" pub-

ticity stunt for Virgin Interactive lives 0n

in infamy as one of the most attention-
getting and appropriate editor tchotchke
gifts of all time.

Gifts such as these can be an ideal way

to direct editorial attention to an upcom-

ing product, particularly as the holiday

season approaches. While a memorable
gift cannot guarantee coverage, it can

make an indelible impression.
"lt's not the tchotchke itself that com-

pels editors to put pen to paper," says

Aimee Greenholtz, a high tech PR profes-

sional who has sent numerous gifts (a.k.a.

"tchotchkes") with reviewable product,
"But a clever gift will probably assign far

more value to the game."

Olsen agrees, "Your product goes to the

top of the pile when you send it in a clever

mailing. We've all visited editors' offices
where the games are stacked to the ceil-
ing-and our goal with gifts is to get to the

top of that stack."

IS IT A BRIBE?

If it's money, it's a bribe. If it's a poker

chip, it's a bribe. If it cost over $50, it's a

bribe. In addition, some editors resent the

implication inherent in gift giving. "l don't
like receiving gifts," said the top editor of

a gaming publication, "l know why compa-

nies do it-to get my attention and make

me remember something-but Ican't
help but feel I'm being bought."

PR professionals mlrst respect editors'

Bananas and Giant Swords
How the Right PR Giveaway Can Put Your Product on the Map

limits this way, because not everyone

works the same. Nthough a publication's
policy might condone a gift, the editors
themselves may feel they are inappropri-
ate. Your best bet it to work within their
guidelines (the $50 limit is tpical), and

send s0mething that entertains them.
Anything that makes an editor taugh will be

hard to criticize.

CHOOSING THE

PERFECT ACCOMPANIMENT

When a publisher sends just the right give-

awaywith a game, the effect can really res-

onate. In fact, the cleverness of the give-

away can impact more than product cover-

age. For example, when The 3DO Company

sent a "Sammy Sosa Bobbing Head" doll to
promote their baseball and softball line-

up, five major publications covered the
tchotchke itself in addition to product cov-

erage. One publication interviewed the

doll, and another awarded it, "Tchotchke

of the Month," gaining additional exposure

for the company.

Another of Virgin's edible pranks
received copious coverage of its own: "The

Fruitcake." Wrapped in gaudy holiday
paper, delivered in the heat of July, and

surr0unded with information about the

company's entire holiday line-up, the gift
came with a cheesy Christmas card saying

that their products had better receive cov-

erage, "otherwise, the fruitcakes keep

coming." Not only did the products receive

an unprecedented amount of coverage,

but, like the Sammy Sosa doll, a series of
major publications covered the fruitcake
itself. The San Francisco Chronicle dis-

cussed the fruitcake, and Cornputer Games

Magazine actually reviewed the dessert as

though it lvere a product.

MORE HOLIDAY CHEER

Sometimes a publisher will also send holi-
day gifts to editors, in addition to their
usual product-based giveaways. Popular

gifts of Christmas Past include luggage,

travel organizers, and vibrating pens. The

key to a successful gift of this ilk is to keep

it "useful and small," and to have your

company's logo printed on it.

JOANIE LOVES TCHOTCHKE:

GIFT€IVING GUIDELINES

The following tips for gift-giv-

ing come from PR experts as

well as editors, and may help

you steer away from the

embarrassing
(such as the
" faux" rabbit's
foot which turned
out to be real) to
the wildly popular

giveaway:

. Edible. . .. Send

food. Even at
major newspapers,

where the staff is

usually required to send back any gift valued

at over $5, the reporters can accept anything

edible. This is one of the reasons the Jungle

Book and the fruitcake campaign were suc-

cessful-they could be consumed.

But not perishable. One publicist found

to her horror that a Florida editor's entire

porch filled up with red ants a[ the same

time her FedEx package arrived with a half-
melted chocolate tchotchke. Boston Globe

technology reporter Alex Pham once

received ice cream on dry ice that arrived

"in liquid form." If you're giving out s0me-

thing delicate, send it via courier.
o Hand deliver. Publicists make an impact

when they go out of their way to hand-deliv-

er their presents. Additionally, if an editor
cannot accept the gift, they may return it
directly to you without a time-consuming

trip to the mailroom.
. Pre-assemble and review. By creating a

protolype of a mailing before it goes out,
you'll inevitably figure out something you've

overlooked. Look it over, shake it,
and.. .smell it. Pham once received a box of

dolls that "gave off a very bad odor" only to

learn that "new plastic often needs to be

'degassed."'
o No more black T-shirts. Editors com-
plain about the proliferation of the black

T-shirt-they're beginning to feel a little
noir. In addition, please take the editors'
sizes into consideration. While it's easy to

send XL's to everyone on your mailing list,
at least half of the editors take a dif ferent

lust a few of the items which
game companies have sent to
members of the gaming press.
Anyone need a watch?

size. "l get so bummed out

when I open up a package

and it's an XL shirt," said a

senior editor from a top
games website.
o Keep the item relevant.

"When Ireceive a gift that corresponds

closely to the product, Iknow that the

marketing people are really into the
game," says a gaming website editor, who
enjoys receiving promotional gifts with
builds, "Most of the time, PR people just

hand me an expensive retail item-l real-

ly dislike that."
. Send builds and materials. While you

have the editor's attention for the moment
with your clever giveaway, be sure to have

press materials attached so they can cover

the product right away.

o Remember the classics. 0f dozens of

editors surveyed, the most popular gifts by

far were weapons (most notably the sword
from the 

-'Die 
By the Saord" campaign),

followed closely by alcohol and food. Other

editor favorites include: bathrobes, shorts,

business card holders, and notebooks. "l
annually look forward to Sierra's E3 note-
book," says one editor.

Olsen's "Jungle Book" campaign was

perfect for several reasons-it was rele-

vant, memorable, and most importantly-
edible. This kind of giveaway can bring your

product to the top of the inscrutable
t'stack" and help an editor remember you.

So choose carefully, don't overspend, and

personally deliver presents with a

smile. . . every time. GW

Erica Kohnke is the vice president of San Francisco-

based Linn Public Relatians, an agency specializing rn

i nte ractiv e e nte rta r n m e nt.
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t I BIJYER GUIDE
Sponso red hy:

Picking the Games That Will Bring in the Profits

GameWEEI(
RATING SYSTEM

tr f,'J ;1,fl:i-3il:[',flfiTilT'JT
Fl l^rorcl of mouth conrplement excellent

game play and design, A' mirst have" prucllcl

Great product, but lae king in

sonre areas, \rVill sell l^,reil and

bring in the masses, but not to
the extent olr an "A" title.

Goorl product that r,'rill sell average

rn terms of sales, yet not i,'rorth!,of

a "8 " Still a solid seller, parlicular-

l!, in niche categorles.

Either unsupported in terms of

niarketrng, severely lacking in

quallty or both" This product t'uould

have benefited from furlher rlevelopment

F Never should have been consid-

I ered, much less released A thor-

I oughly unimpressive product that

will sell only at a drastically recJuced price.
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WWF lllo Mercy
Publisher THQ

Ileveloper Aki

Availahle November 9

Geare Wrestling

Itlo, of Players I-4

,lrsRP $59.95
Contact Info
www.thq.com
818.871.5000

Co.mptttian The only garxe that can bring any pressure onto

WWF No A,4ercy is Electronic Ar[s' WCW Backstage Assault, a game

that is targeted more for those who are looking for outside-the-ring,

hardcore action, while WWF No fvlercy is more of a srmulation But just

as the WWF has dominated the TV ratings, expect the same when it

comes to these two games,

Rundown THQ has seen that its wrestling games like

WWF Smackdownl anci WWF Wrestlemania 2000 can pro-

duce a large amount of sales. But the best may be on its

way this Novemher in the form of WWF No ll|ercy.

Essentrally, the overall graphical look of WWF No Alercy is

the same as Wrestlemania 2000, The character models are

slightly improved, and the limitations of a cartridge-based

game dirninish the qualit of the wrestler intros, However, the

strength of this game lies in its gameplay. Developer Aki has

tirne and tirne again made each of its wrestling games a little

better, and fuo Lrlercy is no exception The game still features

the best control scheme ever found for a console wrestling game. lt is

also amazing to see this Japanese developer accurately portray such an

American-TV program Aki makes sure that each wrestler can perform

all of their special moves and taunts, and the rosters are updated to as

close to the present as possibte (As any wrestling fan kno\q/s, i,vrestlers

can changer gimmicks overnight)

Don't expect No l1ercy to just lse a Wrestlenanra 2000 with updat-

ed rosters 0h no, this game has a lot of nelv options that lryill definitely make the

wrestling fanatic smile. The biggest addition is the ladder N/atch Players can now have

either a championship belt or briefcase full of money hanging over the ring, and the first

to grab it is the rvinner, For the first tirne in a THQ Nintendo 64 wrestling game, there

are backstage areas ten total-where players can bring the fight. These include the

locker r00m, boiler room and even the parking lot. Cther addrtions are: a trreakable

Spanish announcer's table, expanded storylines, Special Referee lVlode and a more in-

depth Create-A-Wrestler tVlode.

,*ype & Marteeting[ WWF No l1ercy lryili receive a huge marketing campaign

Television Ads will run 0n both network and cable TV in November and December on

NBC, Fox, UPN, IIITV, FX, Comedy Central and during all WWFTV programs. ln addi-

tion, THQ is receiving $750 000 in co marketing support fronr Nintendo A feature

story on ffo lvlercy will be posted on WWFcom, as well asa WI:VF No ltlercy page 0n

the THQ website

Sales Prtch "lf you want the best wrestling experience 0n a console, then tVo

ll4ercy is the one to buy. Why you might ask, well, I will tell you why First, it features the

World Wrestling Federation, which is the ultimate wrestling franchise, Next, it has every

option that any wrestling guru would be looking for, ladder nratches, steel cage matches,

weapons, championship belts and create-a-wrestler. Now just go and buy it!"

Rundonrn Even lvith the release of the PS2, publishers still know that

quality RPGs for the original PlayStation can sell. Capcom is follovuing that

Iogic rvith the release of Breath of Fire lV.The game has an engrossing story-

line (consisting of hrio main characters, Ryu and Fou-Lu; and sharp anima-
trons. The baltle system consists of three frontline and backside characters
where players can toggle back and for1h. The biggest problem for this game is
the stlff eompetition from other RPGs releasing at the same time,

Hype & Marketing Consists of print ads, lveb coverage and P0P.

Sales Pitch "A much improved title compared to past Breath of Fire

games So, if you liked the others, you will surely want to give this one a

shot "

competition Square's Final Fantasy /X Working Designs' Lunar 2:
Eternal Blue

Breath of Fire lV

il

I

tlrsFP $39.95
Contact lnfo
w!vw.capcom.cofit
408,774.0500

Puhlisher Capcom

Developer Capcom
Available Novernber 15
Genre Role-Playing
No, of Players L

D

I

Acclaim Sports' HBO Boxing
Publisher Acclaim l\lo" of Players 1,2
Developer Osiris Studios MSRP $39.95
Availahle Novenrber 14 Contact Info
Genre Sports www.acclaim'com

516.656.5000

Rundown Part of me wants to like this game and part of me

lvants to see it in a landfill, I admire the "sweet science," and I can

appreciate what Acclaim was trying to do here, but it's just not enough. The
qood: lots of big name fighters (including George Forrnan and Roy Jones Jr);
authentic commentary from Jim, Larry, and Harold; good detail on the fighters'
faces; nice arenas; lots of customizable options. The bad: pixel clogged graphics;

shady collisions; ditficult to read menLrs; kooky fighter animations Thoughts that

I could possibly appreciate the game for some of the nice touches it does contain

seemed to come and go every couple of minutes. HB) Boxing is a worthwhile

purchase for hardcore boxing fans, Dut rt's definiteiy frayed at the edges

Hype & Marketin$ National W, radio, print, and web campaigns, cross-
promotions with HB0, in-store merchandising

Sales Pitch "Are you hardcore into boxing? Ya gotta have this!"

Gomptition lrlike Tyson Boxing and Ready 2 frumble: Round 2will dis-

tract consumers, but at the final bell, Knockout Kings 2001 will get the TKO

A noble attempt,
but HBO Boxing

simply does not

hold up when Gom-

pared to EA's lat-

est. The high-pro-
file license should

do a lot for an oth-
envise unspectac-
ular boxing title.

-tim Loftus
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Looney Tunes Space Race
Publisher lnfogrames fnSRP $29.95
Developer lnfogrames Contact lnfo
Availabte November 15 www.us.infogrames"com

Genre Racing 408'985'l-700

No, of Players I-4

Rundown Looney Tunes Space Bace is a fast, arcade style rac-
ing fest in the vein of |vlarb Karl. Affering up characters like Bugs, Daffy, and

even Elmer, Space Race has a lot going for it in terms of both gameplay and
graphics, The control is tight, there are plenty of crazy, cartoon spawned
power-ups like falling pianos, electric shocks, TNT, and those "magic black

holes " The courses are well designed, 100, for the most part. Everything looks

sharp and there are a lot of impressive animation routines Even the sound

effects are straight from Saturday morning. All of these elements add up to
give the whole experience a real shot in the arm, This is good

Hype & Marketingl lnfogrames was eontacted but did not respond
with rnarketing information in time of going to press.

5ales Pitch "The best f1ans Karlstyle gafiie on Dreamcast."

Gompetition Wacky Races, South Park Rally, Disney World ttlagical
Bacing Tour

BOTTOTIIT
LINE

Space Race

is the best
game of its
type available

for the
Dreamcast
and should
sell fairly
well in a crowded

market.

-Jim Loftus

l*F 1"" .
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Direct-to - store distribution
We know the way.
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ITIh"SecrettoSUccessfullySellingentertoinmentsoftwqre
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distribution is our business. We kno* the most efficient woy

to delive r your entertoinment softwore titles to ony store

onywhere in the country. On time. ln foct, since 1994 we've

been doing exoctly thot for the home entertoinment softwore

indust ry' s leoding publishers ond retoilers.

At the heort of our seryices is the Diton Electronic Commerce

System (DECS), our electronic link to softwore publishers ond

retoilers. It's o customer service soft*ore module thot hondles

inventory monogement, order trocking ond trocing, ond

billing. DECS ties our distribution centers to your soles ond

odministrotion deportments, ond to your customers.

But there's more. Diton offers o full roster of seryices thot

mokes us on ideol portner for oll your softwore operotions.

At our ossembly ond light monufocturing center we provide

some-doy retoil pockoge ossembly, retoil lobelling, point-of-

purchose disploy ossembly, product refurbishing ond product

redistribution. Returns ore processed of the Diton Returns

Processing Center, which olso hondles certified product

destruction. And our strotegicolly locoted distribution centers

provide worehousing, frlly outomoted order processing,

fulfillment, invoicing, EDI ond shipping.

So ovoid deod ends. Coll Diton todoy to find out *hy the

top nomes in entertoinment softwore publishing ond retoiling

oll use our services.

We showed them the woy. Now let us show you.
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Rundown What features does the product have to offer the consumer/end user?

Hype & Marketing How will the product be supported prior to and during its life on the shelf?

Safes Pitch What do you say to consumers to pique their interest in the product?

Competition Are there similar products fighting for the consumer's attention?

BOttOm Line ln the end, it all boils down to one thing: will the product sell?

GameWEEK Reviews reflect the sales potential of a

specific product. Each review is an evaluation of a
product's potential performance at retail. They are
designed to provide retail buyers and store man-

agers with the most accurate, up to date informa-

tion available regarding upcoming releases.

GameWEEK Reviews do not attempt to evaluate
products on their technical merits or gameplay the
way an enthusiast magazine does, although these
are factors in the overall grade. GameWEEK

Reviews do not intend to help or hinder a product's
overall success in any way.

Free$tyle Motocrossi McBrath
vs, Pastrana

Rundowrr Acclaim continues to expand its motocross line with FreeStyle

lvlatocross: lVlcGrath vs, Pastrana, The game contains some really cool track

locations and designs like Yosemite, Tombstone and Las Vegas, Each is full of

shorlcuts to help players, ln addition, rt has tight controls which enable any

gamer to pull off some fancy-looking tricks, However, the biggest flaw with this
game is the graphics. Even for an original PlayStation game, it looks quite poor,

I{ype & lUla*etinslConsists of a three-month print campaign in gam

ing, lifestyle and motocross publications. There will also be online advertising anci

a variety of cross-promotions.

lvlcGrath or Pastrana is the king."

Cormpetitiut THQ s Chantpionship ltrlotocross 2007 featuing Ricky
Carrnichael

No. of Players L-2

rrsRP $39.95
Contact lnfa
www. acclaim.com .

516.656.5000

PuDlisDer Acclaim

Ilevelopet Z-A,r'S

Availahle Now

Genre Racing

I
I

Resident Evil 3 Nemesis
Publisher Capcom No. of Players L

Developer Capcom MSRP $19.95
Available November Contact lnfo
Genre Action Adventure www.Capcom.Com

408.7 7 4.0500
Rundown From a gameplay standpoint, it really doesn't get much
better than this. RES Nemesis is a masterpiece, holding the player

hostage to a pure, adrenaline-charged experience. Nentesis can do to the player

what few games can do. lt can evoke loy, anger, trepidation, relief and outright

fear, The DC edition also offers the ability to select from multiple costumes and

the previously hidden sub-game lvlercenailes, right from the start, While the visu

al "improvements" made to this version are negligible (big disappointment con-

sidering the rendering power avarlable), Nemesis is not to be passed up,

Dreamcast owners who missed out on the PlayStation release are cheating
themselves out of an unforget[able experience not to buy thls.

Hype & Man*eting!A light print campaign for the major gaming books.

Sales Pitch "One of the most intense games ever made" Take this home,

turn out the lights, put some headphones 0n and get ready to feel true fear,"

Gomptitiorn RE Cade:Veronica, Sword of the Berserk: Guts' Rage, lVlDKZ

and Hidden & Dangerlus, REZ and Dino Crisis release at the same time as

ffemesis and carry the same low price point,

WCW Backstage Assault
Pubtisher Electronic Arts No. of Players L2
Devetoper Kodiak lnteractive ,ttSRP $39.95
Software Studios Contact lnfo
Iyaffable Now www.ea.com

Genre wrestling 650"628'1-500

Rundown Wrestling really goes to the extreme wilh WCW

Assault by ElectronicArts. ln this game, all of the action happens outside the

ring in places like the locker room and loading bay, Players can participate in

matches with weird stipulations like First Blood and Human Torch. The game

has an extensive Create-A-Wrestler N/ode and players can unlock hidden

characters and arenas in the Hardcore Challenge While the premise may
sound interesting, this game is hurt by some poor visuals [lHQ's wrestling
games have demonstrated that developers can create a lot more realistic
wrestler models than vuhat is delivered in BackStage Assault.)

Hype & Marketing!Print ads in vurestling, gaming and men's publi-

cations like WCW lVlagazrne, GanePro and lvlaxin The game has its own

website, and it is the official sponsor of a WCW pay-perview event,

Sales Pitch "This is the game for those that want to prove whether
they are really hardcore."

Competitio,n THQ's WWF Smackdown! 2 Know Your Role

t

t{ lru

R[IIlIG

I
I

Publisher Activision No. of Players I
Developer Cross MSRP $49.95
Available November 14 Contact lnfo
Genre Simulatiop www.activision.com

310.255.2000

Rundown First of all, let me say that I'm not exactly crazy
about flight sims, T0 me, there's just way too much to worry about

with regard to c0ntrol and that seems to divert my attention away from hav-

ing a g00d time (the reason I m playing to begin with ) PlayStation 2 owners

with similar thoughts should find a lot to love in Sky )dyssey,a game that

lust sort of came out from nowhere. The visuals aren't the most detailed in

the world, but they are sharp, running in hi-res. There are a lot of factors
which make Sky )dyssey shine. Tight control, accurate physics, vast environ-
ments, and a good variety of missions are lust some of the positives. Well

done.

Hype & MarketinglN/arketing includes buyer mailing trade programs,

cross-sell-in manuals.

Sales Pitch "Wow, this is a big surprise and a good time,, ,you should
check it out."

Competition Star ltVars Eprsode 1, Starfighter, Top Gun

Sky Odyssey

I

Orphen: Scion of Sorcery
PuDlisher Activision f,tSfP $49.95
Ileveloper Shade Contact Info
Aveilable Now Www.activision.Com

Genre Action RpG 31-0.255.2000

Ho. of Players 1

ffurf,o'wn Based on a modern anime series, )rphen is an action-

based RPG, and it's pretty weird, The in-game graphics while certainly

more than adequate, are not what I d call spectacular, Fortunalely, )rphen is fun

The characters are interesting and the voice acting is none too shabby either (hey,

imagine that-audible dialog in a nexl-gen gamel) As far as combat is concerned,
)rphen has more in common with Evergrace than your traditional turn-based
RPG. Some of the action is even reminiscenl ol Panzer Dragoon Saga, to a certain

degree, due to the dramatic camera work during battle sequences,

,fyre & tlarleeting Online campaign on high trallic gaming sites, PS2

and anime based sites, Co-marketing with Sky )dyssey (buyer mailing, trade pro-

grams.) Co-marketing with launch of )rphen anime series, DVD,{/HS release and

toy and apparel launches,

Sales Pitc;h "This is a lot better than you might think, lt's actually pretty

darn good."

Comp,etitian Evergrace, Eternal Rtng

'--1 1- _ I
-..-J r ..-.1
r._!i.._.

t
I

Publisher Sega of America MSRP $49.95
Developer Sega of Japan Contact lnfo
Availabte November 14 www.sega.com

Genre Party 475'701'6000

No. of Players L 4

Rundown lt says Sonic on it, so it has to be fun, right? Think

again. Players will discover that the best part 0f Sonic Shuffle comes

when they turn it off and return it to the store, and that s bad news for you This

card-based, A,lario Party style game is guaranteed to induce boredom. With nearly

50 mini-games, Sonic Shuffle does have its moments, but just not enough of

them. And now, the graphics The cell-shading technique introduced in Jet Grind

Radio was awesome, but here, it's half-baked and completely out of place, I

mean, this is a board game with very few "moving pafts"-how difficult could it

have been to make it come alive using the Dreamcast's power? This is s0 wrong.

Hyre & Marketing Geared toward a younger audience, Co-promotion

with Bubblicious with counter displays and more, to offer the chance to win Sonic

Shuffle party packs and a family trip for four to Disneyworld, Advertising includes

web sites such as Nickelodeon and campaign with Radio Disney.

Sales Pitcrr "FuR for the whole family!"

Competition Evefihing else.

Sonic Shuffle

ffi(}TTOm
tIffiH

Sonic Team must
be cringing right
about now; this
game should never

haYe been rcleased.

The Sonic name

itself should help to
boost sales eady,

but don't expec't

long-term revenue.

-Iim Loftus
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Your Gustomerb Uideo
Game$ tlever $ounded
T'hl$ Goqld!

FcR,

AAh,tE eexseLrs

lnstiltly Adds tulore Bass
and 0imersional Sound to
IHV Uideo Game
Give gamers what they want... more BASS and

DIMENSI0NAL 50UND for superior game-play!

[(ompatible with ANY video game c0nsole

system

I lnstantly adds more bass and surround sound

to video games

I Produces a radically fuller, richer sound

I Adds headphone capabilities to video game

co n so les

l Simple plug-and-play set up - n0 software

Suggested Retail Price $+9.95

Want to learn morel
Call T 60-730-01 88

sRs(o)
+

L

\* ,
l.*t{www.srslabs.com

TruBass
uv SBS (O)'

wow
uv SRS (O)'

#
ti

4
I

.t

tEB'

ll20005RSLabs,lnc.All rightsreserved. SRS,theSRSsymbol,TruBass,WOWandWOWThingaretrademarksof SRSLabs,tnc.
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Aspyr Hosts Event,
Announces Blockbuster litles for Mac

b1' Mike Dixon

f, spyr Media, the once scrapp), Mac

A i; Ti:',il::'il-JJ ;Hffi f ;t l: 
f#

Winning over licensing contracts from
Electronic Arts, Eidos Interactive, and

teaming with Westlake Interactive (the king

of PC-to-Mac conversions), they have expe-

rienced c0nsistent success lvith Mac

releases of the Tomb Raider series,
Madden NFL 2000 and the blockbuster The

Sirns. Now they are planning an all-out
assault on the Mac game comrnunity this

winter and in 2001 with major announce-

ments they unveiled last rnonth at their
first-ever press event, "AspyrWorld."

Hosted in Austin, TX, home of Aspyr
Media, AspyrWorld took place during the

Star Trek Voyager: Elite Force

By Mike Dixon

ff etailers need to be aware of the grow-

ll ffi .::il iJ t.ii, # TtHl i .iH:;
more titles coming this month and in early

December. Mac publishers and developers
have been better prepared this year, getting

games readied by the Christmas season:

- MacSoft's "s0fter and safer" title pub-

lishing tactics still provide potentially great-

selling titles for the entire family (from kids

to hard-core gamer). Recent and upcoming

releases include Risk II (brand-Rew

remake, now available), Wheel of Fortune

(brand-new remake, now available),

Jeopardl, (brand-new remake, now avail-

able) , Beachhead 2000 (now available), Mac

Tonko Truck Pack (for kids, now available),
Mac Kids Pack (Mr. Potato Head Saves

Veggie Valley, Candyland Adventure, Play-

Doh Creations, Play'skool Puzzles, now avail-

able) , LinkslS 2000 (November), Driver

(expected to release in late November),

and ,?ogue Spear (sequel to Rainbow S/"r,

expected by year's end).

first weekend of October, with onlv 100 or
so Macintosh media representatives invit-
ed. Aspyr hopes to make this an annual

event. Based on whaf was announced and

demonstrated at this year's event, it's high-

ly likely that this event will only get bigger
and better each year.

STAR TREK, A

PORSCHE, AND LIVIN' LARGE

Star Trek Voyager: Elite Force, Tlte Sims

Liuin' Large expansion pack, and lVeed for
Speed: Porsche [Jnleashed are expected to
release between now and the end of the

year. All three are being developed for

Macintosh by Westlake Interactive. At this

point, Liuin' Large and Elite Force should be

released first, followed by a late 2000

release of Porsche Unleashed (expected

before Christmas). To celebrate the

upcoming Porsche Mac game, Aspyr gave

away a one-year lease of a brand-new
Porsche 2001 Boxster to a luc$ attendee at

the event.

According to Aspyr, The Sirns for Mac has

sold incredibly well, both online via direct
sales as well as in retail. They are hoping

retailers will continue to stock The Sims for

Mac through the holiday season and stock

the Liain' Large expansion pack next to it

- Gathering of Developers continues to
pump out Mac titles. Three of ttre hottest
titles coming from The Gathering are the

Mac releases of 4x4 Euolution
(November release), Rune (November

release) and Heauy, Metal: FAKK 2
(November release). Several more
triple-A Mac titles are expected for
release in the first half of 2 001 .

. United Developers is the newest play-

er in the Mac game publishing/develop-

ment arena. Current games expected for
release include ,Sin (November), Wages

of Sin expansion pack (November) and

Majesty: The Fantasy Kingdorn Sirn

(November). Many more titles are in the

works for 2001.

. Aspyr Media has both The Sints Liuin'
Large expansion pack and Star Trek

Voyager: Elite Force both expected to

release in Noventber.
. Simon and Schuster Interactive

should be shipping Star Trek Deep Space

lV ine: The Fallen in November as rvell.

This game was originally expected to
release in Septernber. GW

when it arrives later this fall. It is expected

to sell as well (in proportion) as it has with

the Windows version.

SIM THEME PARK FOR

MAC; LARA CROFT RETURNS

Aspyr announced that they are still planning

to handle North American distribution of

Sim Theme Park for Mac. Feral Interactive
is doing the Mac version development and

will also handle publishing in Europe. This
game allolvs users to create and maintain

their own virtual theme park. In the early

1990's,Therne Park was released for Mac by

Electronic Arts/Bullfrog. It suffered from
being a poor port from the PC version and

contained some instability. Mac users are
hoping for a better result with Sim Therne

Park The game is taking much longer than

expected to complete, but Aspyr is hoping

for a release in the U.S. before year's end.

One of Aspyr Media's big success stories
was getting Tomb Raider on the Mac. Since

the original release of Tomb Raider il, fal-
lowed by Tornb Raider Gold Edition and

Tomb Raider 3, Aspyr has been enjoying

continued success with this series.
Therefore, they have announced Tomb

Raider: Clrronicles will be published on the

Mac as well. Chronicles is the latest in the

Tornb Raider series, the most recently

released Lara Croft 3D adventure game

published by Eidos Interactive.

TIGER WOODS IS MACINTOSH BOUND

Asp1,r Media once again has worked out an

arrangement with Electronic Arts to bring

Left and below: LucasArts'
Escape from Monkey lsland
will be the first of that compa-
ny's titles to be produced out
of house by Aspyr.

another sports game to the Mac. While

some Mac users are hoping for soccer, bas-

ketball, or baseball games, Aspyr chose the

hot-selling Tiger Woods PGA Tour 2001 ,

expected to release sometime in 2001. This

game should give MacSof t's LinksLS 2000 f,or

Mac a run for its money with more notable
pro golfers included in the game, along with
over 12 courses from the pro circuit and

realistic graphics and physics.

ASPYR AND LUCASARTS TEAM.UP

The biggest announcement at the show was

saved until last: a Mac version of hugely
popular Escape front Monkey lslond. What

was considered by most to be nearly impos-

sible, a third party (Aspyr) will be bringing a

LucasArts title to the Macintosh. Up until
this point, LucasArts had not allowed anoth-
er company to handle Mac production of
one of their titles. And while LucasArts will
be working very closely with Aspyr (and

Westlake Interactive, the development

team contracted to handle the port), this

arrangement has the enormous potential
for a future long-term relationship belween

LucasArts and Aspyr...similar to Aspyr's

healthy relationship with Electronic Arts

and Eidos Interactive. Only time will tell,

but this is major news for the Mac industry,

and its game industry in particular.

MAcw, -?H;il Hiff'l', 2oo1
Aspyr's Michael Rogers (President) indicat-

ed that Mac users should stay tuned their
announcements at Macworld San Francisco

in January 2001, where they plan to unveil

even more exciting games for the Mac.

When asked about Apple's recent lacklus-

ter stock performance, Rogers brushed of f

any concerns and indicated that Apple is
doing the right things in terms of what his

company needs...getting more Macs into
people's hands. GW

[Ulac Publishers Prepare a Galne Asault for Holidays
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0u are a $peed-hun$ry fiaueHrail named Bro$ wfro

rafies thrpu y,tt the ASes in primitive vehitles using

fin arsenal qtf primitive Heaptilry, ln additirtn ttt

sin$ls-player raring there are also $eueral multi-player

ffiodes. Two players rlail play split-sfir'eefi 0n a single
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Sponso red hy:

Combat lVisson: B0 Big Time Soft. TBA

Draqon's Lair 3D

Rooue Snear
The Whole Exn TBA

F/A 1B Hornet: Gold Graphic Sim, TBA

Silver

Heretic ll

Warcraft lll Blizzard Ent, TBA

Q3 Jeopardv

Q4

Q4

0ni Q3
Q3

Q3 Q3

Q4
Q4

Q3

Q4
Q4

Driver

Q4

Exoerience Q4

Q4
Q4

Grimoire Q3

Halo
Q3

Q3

Q3

Q3 Q4

Alien vs, Predator Fox lnteract, TBA N/acSoft B/00 1 1i00

Anachronox lon Storm TBA
Itlonopoly 2 GT lnteractive B/00 1 1/00

Black and White Lionhead IBA
Bunqie IBA

Cartoon Combat Creative Edqe TBA

Panty Raider Sim & Shust. TBA

C.o,L: lnterlock Deninet Soft TBA Peregrine Enigma Soft TBA

Deimos Rising Ambrosia TBA

Pool of Radiance lMindscape TBA
Blue Byte IBA

GT lnteractive B/00 1 1/00 Riddle of the Snhinx DreamCatcher 9/00 12100

Eternal War Past Tree, Inc, IBA IVlacSoft 9/00 12100

Screamin' Demons Parsoft TBA

Elysium Digital TBA Q3 Shadowbane Wolfpack TBA

Bungie Soft, TBA Q4 lnfoqrames IBA
Hearl of Darkness lnfogrames TBA

StarTrek: DSQ Fallen Sim & Schust B/00 11/00Looicware TBA

lnterstate '76 Logicware TBA

Aqe of Sail ll Talon Soft 10/00 1/01

Alone in the Dark 4 lnfoqrames 2101 5/01

America

Amer, lVcGee's Alice EA

Data Becker 1 0/00 1101

Anachronox Eidos 1/01 3/01

Arcanum

Bl00 1 1/00

Sierra 1 0/00 1101

Arcatera Ubi Soft B/00 1/01

Black & White Electronic Arts 1 1/00 A01

Hasbro B/00 1 1/00

11/00 a01

Q4

Dunqeon Seiqe lVicrosoft 5/01 B/01

3-17 Flying Forlress Hasbro 10/00 1101

Batman Racing Ubi Soft 1A00 3/01

Blair Witch 3 Gathering B/00 1 1100

Board & Blades 2 Head Games Bi00 11/00

Breakout

Call To Power 2 Activisionq B/00 1 1/00

Chessmaster 600! Learning Co, B/00 1 1/00

Chicken Run Eidos B/00 1 1/00

Commanche 4 Nova Loglc 10/00 1/01

Conquest: F.W, NIS

C&C Renegade Westwood St. B/00 1 1/00

Dragon s Lair 3D Blue Byte TBA

Duke Nukem Forever GT lnteractive 10/00 1/01

Echelon Bethesda 7100 10/00

Empire Eafth Sierra TBA QZl2A01

Escape l\4onkev ls, LucasArts B/00 11/00

Everquest: S,V Verant 9/00 12100

Evil Dead THQ B/00 1 1/00

F1 Champ 2000 EA

Fl Grand Prix 2000 Eidos B/00 1 1/00

F 18 Expansion Titus 9/00 12100

Freedom: First Res, Redstorm B/00 11/00

Freelancer lVicrosoft 1/01 4101

lnterplay B/00 1 1/00

B/00 1 1/00

Giants

Gunman Sierra B/00 1 1/00

Halo Bunoie r 0/00 1/01

Heist B/00 1 1/00

Heroes: Chronicles 3D0 B/00 1 1/00

H&D 2 Talon Soft 1 0/00 1/01

Hired Teams: Trial Thought Guild IBA Q4

Hitman: C, N, 4/ Eidos Bl00 1 1 /00

I'm Goinq ln Eidos B/00 1 I /00

lnsane Codemasters B/00 1 1/00

Jumbo Jack Sierra TBA Q4

Kingdom Under Fire Gathering B/00 11/00

Hostile Waters lnterplay 12100 3/01

Leq. of Blademast, Riocord B/00

King of the Hlll Fox lnt B/00 11i00

1 1i00

Leq. of l\il & I\l 3D0 1 0/00 1/01

Links 2001 [/icrosoft B/00 1 1/00

Links Courses 2001 l\/icrosoft B/00 11/00

l\4afia Talon Soft 1/01 4101

l\l]ax Pavne Gatherinq AU 5/01

luiech Commander 2 l\4icrosoft 1101 3/01

lvlechWarrior 4 Nilicrosoft B/00 11/00

lt4onopolv Tvcoon Hasbro 10/00 1/01

NASCAB Racinq 4 Sierra 11/00 AA1

NBA Live 2001 EA 9/00 1a00

N F,S : N/otor City Electronic Arts B/00 11/00

No One Lives For. Fox lnt, B/00 1 1/00

0dvssev Dreamcatcher B/00 1 1/00

0ni Bungie 1 0/00 1/01

Paintbrawl 3 Head Games B/00 1 1/00

Pod Racinq 2 Ubi Soft B/00 1 1/00

PoR: Ruins of l\4vth lVlindscape 9/00 1A00

Quake lll t\4iss, Pk, Activision B/00 11/00

Rainbow Six Coll, Ed, Redstorm B/00 11/00

Red Faction IHQ TBA Q3/01

Relic Hunter 0ctaoon TBA Q4

Risinq Sun Gold Talon Soft Bl00 11/00

Roque Soear Plat. Redstorm 12100 3/01

Q3

Q3

Rem, Ton Shot 2 Head Games B/00 1 1/00

Reno Air Raqng Broderbund B/00 1 1/00

Resident Evil 3 Capcom B/00 1 1/00

Riddle of the Sphinx Dreamcatcher B/00 11100

Sacrifice lnterplay B/00 1 1/00

Second Genesis Epic Games IBA

Seven Games Soul Dreamcatcher B/00 1 1/00

Shadow Company 2 Ubi Soft TBA

Silent Hunter 2 lVindscape B/00 1 1/00

Skrp Barber Racinq Bethesda 1 1/00 401

Squad Leader lVicroprose 7100 ] 0/00

Star Fleet Comm 2 lnterplay 9/00 WA\

Starsl Emoire Int, 1 0/00 1/01

Startopia

Star lrek DS9:Fallen Sim. & Schust, B/00 I 1/00

Star lrek Dominion Wars Sim, & Schust, 1A00 3/01

Star Wars Obi-Wan LucasArts 1 1/00 2101

Star Wars Online LucasAfis TBA l8fu01

Star Wars XWing Tril, LucasArts B/00 11/00

lnfoorames 10/00

Eidos B/00 1 1/00

Stunt GP 1/01

Summoner THQ 1/00 3/01

Stupid lnvaders Ubi Soft 10/00 1/01

Suzuki 2000 Ubi Soft B/00 1 1i00

Tank Platoon B/00 1 1/00

The Settlers lV Blue Byte TBA Q4

IimeLine Eidos B/00 1 1/00

Tomb Raider Chn Eidos B/00 1 1/00

Tribes 2 Sierra 9/00 WAT

US Open 2000 Dreamcatcher 10/00 1/01

Warcraft lll Sliuard 3/01 6/01

B/00 1 1/00

TW & PGA 2001 Electronic Arts B/00 11/00

WWF With Authority THO B/00 11/00

Warriors of lVl & I\4 3D0

Werewolf the Apoc, ASC Games B/00 1 1/00

Who lVill Sports Disney Bl00 11/00

X-Com Alliance lVicroprose 1 0/00 1/01

# pc gamlng
Manuf./Publisher Game Manuf./hrblisher he-Book Date Belease Date

007 Racino

1/01

Persona 2

Blade Arts

1 1/00

Carmaqeddon 2

Driver 2

Evil Dead

1 1/00

1 1/00

1 1/00

Aladdin

Enix

Iorneko Enix

UFC

Sea Doo Hvdrocross

Electonic Arls B/00 1 1/00 lVartian Gothic Take 2 B/00 1A00
I02 Dalmatians Eidos B/00 1 1/00

l\il,H. Pro BIVIX Activision 11/00 ?101scEA 11/00 a01
[\'loto Racer Wld Tour lnfoqrames B/00 1 1/00Alone Dark 4 lnfogrames ru00 3/01

Arthur Race ttlattel B/00 1 1/00 Nascar Racers Hasbro lnt. B/00 1 1/00
Backvard Football lnfoorames 10/00

NCAA F F. 2OO1 SCEA B/OO 1 1/OO
Batman Bevond UbiSoft B/00 1 1/00

Batman Racino Ubi Soft Nicktoons Racing Hasbro lnt, B/00 1 1/00B/00 1 1/00

Atlus B/00 1 1/00

Powerspike Volley lnfoqrames B/00 1 1/00Bi00 1 1/00

Blaster lVaster ll Sunsoft B/00 11/00 R2R Round 2 tVidway B/00 11/00

Breath of Fire lV Cancom 8/00 1 1/00
Rockem Sockem l\4attel B/00 1 1/00

Buqs and Taz lnfoqrames B/00
Roque Spear Redstorm Bi00 1 1/00B/00 11/00

Champ lVlot 2001 THQ B/00 i 1100 Rugrats in Paris THQ B/00 I 1/00
Chicken Run Eidos B/00 I 1/00

Scoobv Doo THO 1 0/00 1/01
Crash Bash SCEA B/00 1 1/00

Detective Barbie lVattel B/00 1 1/00 Vatical B/00 1 1/00

lnfogrames B/00 1 1/00 Sesame St Sports New Kid Co, B/00 11/00
Dukati World Acclaim B/00 1 1/00

Star Wars: Demo LucasArts 8/00 1 1/00
Dukes of Hazard ll Southpeak B/00 1 1/00

The Grinch Konanri B/00 1 1/00THQ B/00 1 1/00

The lVlummv Konami B/00 1 1/00Brtreme Hybrid Rac, l'vlattel B/00 11/00

Fl Grand Prix 2000 Eidos B/00 1 1/00 Trger Woods PGA EA Bi00 1 1/00
Final Fantasv lX Square B/00 1 1/00

Tomb Raider Chr, Eidos B/00 1 1/00
Ford Bacinq lake 2 B/00

B/00 1 1i00Gooftl's Fun House tt4attel B/00 1 1/00

Harvest lt4oon Natsume B/00 1 1/00 Crave B/00 1 1/00
HBO Boxinq Acclaim B/00 1 1/00

Vanishing Point Acclaim Bi00 1 1i00ln Cold Blood N/idway B/00 1 1/00

lncredible Crisis Titus B/00 1 1/00 Warr t\4&[/ 3D0 Company B/00 1 1 /00

lnspector Gadget Ubi Soft B/00 1 1/00 Woodv Wood, Racinq Konami B/00
Junqle Book Ubi Soft B/00

World Not Enouqh EA B/00 1 1/00
Looney lunes Racing lnfogrames Bi00 1 1/00

\A/WF Smackdown 2 THQ B/00 11/00Lunar 2: E B Working Desi, B/00 1l/00

N/arch [Vadn, 2001 Electronic Arts B/00 11i00 X-[vlen: [\4utant Wars Activision B/00 1 ]/00

Big 0l Bqss 2 Konami 8/QQ 1 1/00

Blade Activision B/00 1 1/00

;rtaystatitrmit*

Came Manuf.lhrblisher Pre-Book 0ate fielease Date Game Manuf./Publisher Pre-Book Date fielease Date
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a0lT0r
Conference & Expo

Moscone Gonvention Center
San Francisco, CA

January I -12,2001

Macworld Conference & Expo

is moving ahead with
knowledge and technology!

World-C lass Exposition !
A 0ne-Stop-Shop to over 500 companies and a

multitude of innovative products and services!

$how Highligfifs
o lnsrghtful Keynote Address by

Steve Jobs, CE0 of Apple

o Featu re Presentati0ns by ind ustry leaders

lVlicrosoft Corporation and lVacromedia

. Digital Aft Gallery

o lnternet Cafe

o lndividual Guided Expo Tours

o ffiusic & Audio Showcase

r ffiacintosh Gaming Area

Special lnterest Boulevard -
fian Francisco Debut!
A showcase 0f ground-breaking products

and technologies from s0me of the hottest

up-and-coming companies in the lVlac industry

o Digital lVledia
o Small Business
. Sci-Tech
. Education/Assistive Technology
o3D
. Edutainment

Flagship Sponsors

Register 0nline Today!

www,macworldexpo,com
Call Toll Free

1,800,645,EXP0

Eutting-Edge Educational Programs

Conference sessions for the

New, Beginning, lntermediate and

Advanced users !

Macworld/Pro offers the most

sophisticated training available 0n

IVlac for the advanced users and

skilled professionals.

Macworldlilsers continues to be one

of the best educational values anywhere

MacBeginnings are h ig h-energy,

informative sessions that acquaint you with

the lVlac community.
[Ilacttorld

lllacttorld lUlacworld,coln

Gonterence & Expo

Be sure to visit

www.macworldexpo.com

for the most up-to-date

inf o rmatio n

G 2000 IDG World Expo.

All rights reserued Ali other trademarks contained

herein are the propel.ty of the respective o\'/ners.

Register by December I l, 2000
for special savingsl

Refer to Priority Gode: A-GW

,

Owned and Managed by

=IDGWORLD EXPO

lllacWEH(.G0m tlaccenlral.rdrrn
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NELEASE SOI|EDULE

lvlicro lvlachines V3 IHO

Obi Wan

Cruis'n Exotica Road Rash

Cvber Tioer

1 1/00

Force 21 Svdnev 2000

Godzilla 2

Aladdin

Blade THQ

Carnivale Rambler

EA

EA Robopon

Sabrina

Hercules Titus UFC

VIP

WDL 3D0

04

Armv Men: Air Comb.'3D0

102 Dalmatians Activision 8/00 1 1/00 ltlarv Kate & Ashlev Acclaim B/00 1 1/00

Ubi Soft B/00 1 1/00 B/00 1 1/00

Animorphs Ubi Soft B/00 1 1/00 lr/lission Bravo tVlattel 10/00 1/01

Company B/00 1 1/00 Monster Rancer Ex, Iecmo 7100 10/00

Army [Vlen: S,H, 2 3D0 Company B/00 11/00 It/S Pinball Arcade Electro Source 7 nA 10i00

Austin Powers Take 2 6/00 9/00 It/W: Pure Ride THQ B/00 1 1/00

Batman Bevond Ubi Soft B/00 1 1/00 NBA Jam 2001 Acclaim B/00 1 1/00

Batman Racing Ubi Soft B/00 1 1/00 NBA Live 2000 THQ 1 0/00 1/01

Activision B/00 1 1/00 B/00 1 1/00

Blues Clues lVlattel 9/00 1200 Powernuff Girls Bam Bi00 1 1/00

Bun, L Star Com, Activision B/00 11/00 Racin RaE l\lattel 9/00 1A0A

Vatical 9/00 1400 lVlattel Bi00 1 1/00

B/00 11/00 B/00 1 1/00

B/00 r 1/00 Atlus 9/00 1210A

Dave lVirra BIVIX Acclaim Bl00 11/00 Rocketts Sleeo Over lVlattel B/00

Donkey Kong Nintendo B/00 11tl2} Rugrats in Paris THO B/00 1 1/00

Dragon's Lair Capcom B/00 1 1/00 Havas B/00 1 1/00

Dukes of Hazard Southoeak B/00 1 1/00 Sargent Rock Bam B/00 1 1/00

F1 Champ 99 Ubi Soft 8/00 1 1/00 Scoobv Doo CC IHO 9/00 1400
Ubi Soft B/00 1 1/00 Natsume B/00 1 1/00

Gauntlet Leoends tVI B/00 1 1/00 The Grinch Konami B/00 1 1/00

Crave Bi00 1 1100 Toca Tour Raing THQ B/00 1 1/00

Grand Theft Auto 2 Take 2 B/00 1 1/00 Tom and Jerry New Kid Co, B/00 1 1/00

Harvest lVloon 2 Natsume B/00 1 1/00 Ionv Hawk 2 Activision B/00 1 1/00

11/00 a01 Crave B/00 1 1i00

lnsoector Gadoet Ubi Soft B/00 1 1/00 Ubi Soft 12100 3/01

J,W, Cue Ball Vatical g/00 W00 VR Powerboat Vatical 9/00 12100

Jungle Book Ubi Soft B/00 1 1/00 B/00 1 1/00

Lemmings Rev Take 2 B/00 11/00 WWF No N4ercv THQ 9/00 1400

Little Nicky Ubi Soft B/00 1 1/00 X-[t/en: lt/utant Wars Activision B/00 1 1/00

I\4adden NFL 2001 Electronic Arts B/00 1 1/00 Zelda Tri-Force Nintendo IBA

40 Winks

Blues Brothers 2000 litus

Q3

03

04
Carnivale

Hercules Iitus

04

Q3

lnfogrames 7100 10/00 Mini Racers Nintendo TBA

Aidyn Chronicles THQ 1 0/00 1/01 lVls, Pacfi/an [\ll.[t'l, Namco B/00 11/00

Air Boardin' USA ASCII 1r/00 aal
Nightmare Cr, 2 Activision TBA

Banjo hde Nintendo B/00 11120
Paper lvlario Storv Nintendo 1 0/00 1/01

Batman Beyond Ubi Soft B/00 1 1100

Pikachu N64 System Nintendo B/00 11/00
Beast Wars 64 Bam B/00 1 1/00

Polaris Snoc, 2001 Vatical 9/00 fl00B/00 1 1/00

Beady2Rumble B, 2 N/lidway B/00 1 1/00
Caesar's Palace 64 Crave B/00 1 1/00

Resident Evil Zero Capcom TBAVatical 9/00 |AAA

Rugrats in Paris THQ Bi00 1 1/000onker's B.F,D, Nintendo 9/00 1A00

Dinosaur Planet Rare 1 0/00 1/01 Scooby Doo CC THQ B/00 1 1/00

Donald Duck Ubi Soft 9/00 1A00 Seadoo Hydro. 2001 Vatical 10/00 1/01

Eternal Darkness Nintendo 1 1/00 A01 Spider-lVan Activision B/00 I 1/00

Greatest Arcade Hits lVlidway B/00 1 1/00
Super Bowling Tommo 9/00 12100

B/00 1 1/00
VR Powerboat Vatical 1 0/00 1/01

Hey You, Pikachul Nintendo B/00 1 1i6

WCW Back, Asslt Electronrc Arts B/00 1 1/00
lVlario Artist Nintendo TBA

Wildwaters Ubi Soft IBA
lVega [t/an 64 Capcom 1 1/00 1/01

World Lg, Soccer Southpeak B/00 11/00

\ /lruF No lt/ercv THQ B/00 1 1/00Nintendo B/00 1 1/00

lvlia Hamm Soccer Southpeak B/00 1 1/00 X-tVlen: lVutant Ac. Activsion B/00 1 1/00

IVickey

Speedway USA

:,ti?i: ffi ffi ffiwm ffi k m y G (p ffi {} r
Game Manuf./Publisher Came Manuf./hrblisher Pre-Book 0ate Release Date

.-'1:...!:'t 
. .traa

Game

ffirflrE&ffiffiffi@ 64
Manuf./hrblisherManuf./hrblisher he-Book 0ate Release Date Game

Pod 2

bleeml

Sonic Adventure 2 Seoa

Evil Dead

Evil Twin
Stunt GP

Half Life

lVax Steel

Unreal Tournament lnfoorames

BANG

Roadsters

THO

lnfoorames
TBA

1 B Wheeler Sega 1 1/00 2101 Ubi Soft B/00 1 1i00

B. Pro Surfer tr4attel B/00 1 1/00 Resident Evil 2 Capcom B/00 1 1100

Redstorm B/00 1 1/00 Besident Evil 3 Capcom B/00 1 1/00

bleem B/00 1 1/00 Titus B/00 1 1/00

Dark Angel trletro 3D B/00 1 1/00
lhUmqq C[qpter 1 Sega B/00 1117

Dave [t4irra Bl\llx Acclaim B/00 1 1/00 Skies of Arcadia Sega B/00 1 1/00
Davtona USA Online Seqa TBA T8fu01

Soldier of Fortune Crave B/00 11/00
Dino Crisis Capcom B/00 1 1/00 3/01 6/01
Draqon Rider Ubi Soft B/00 1 1/00

Sonic Shuffle Sega B/00 1 1/00
ECW: Anarch Rulz Acclaim B/00 1 1/00

Spec Ops: lvlout Ripcord B/00 11/00
ESPN Links Golf Konami B/00 11/00

Speed Devils 2 Ubi Soft B/00 11/00
ESPN NBA 2Night Konami B/00 1 1/00

Starlancer Crave B/00 1 1/009/00 12100

Ubi Soft B/00 1 1/00 B/00 1 1/00
Elfgq! Blothers Sega TBA

Stupid lnvaders Ubi Soft 9/00 12100Gorkalt4orka Ripcord 2101 5/01

Test Drive Le lVlans lnfoqrames B/00 1 1/00Grandia 2 Seqa 9/00 12100

The Grinch Konami B/00 1 1/00Sega B/00 1 1/00

The l\lllrnmy Konami 1 0/00 1/01Leg of Blademast, Ripcord 1 1/00 2lA1

lVatt Hoff Pro BI\IX Activision 1 1/00 2101 Iomb Raider Chr, Eidos B/00 1 1100

Tonv Hawk 2 ActivisionNlattel 9/00 12100 B/00 1 1/00

[/etrooolis S,R Seoa B/00 1 1/000 B/00 1 1/00

l\4,0,U ,T,2025 Ripcord 11/00 2101 Vanishing Point Acclaim B/00 11/00

NHL 2K2 Sega IBA TBA WSB 2K2 Sega IBA IBA

0uttrigger Sega 1 1/00 UA1 Worms Pinball lnfoqrames B/00 1 1/00

Phantasy Star OnlineSega 1 0/00 1/01

Star Wars: Demo, Lucas&ls B/00 I 1/00

t li,... 
.,il,l:

Game

drffiffirwrffiffis&
Manuf./Puhlisher Pre-Book l}ate fielease !)ate Game Manuf./Publisher Pre-Book llate Release 0ate

FIFA 2001

Stunt GP

The Lost

IVIDK 2: Arm z0E
l\/.G S 2

TBA

0ni

Carrier IBA

TBA

Dinosaur TBA TBA

TBA TBA

TBA

TBA TBA

TBA

IBA

TBA

TBA TBA

lco UFC

WDL

TBA IBAKengo

TBA

TBA TBA

TBA

Aqe of Emoires ll Konami TBA NASCAR 2001 Electronic Arls Bl00 1 1/00

Army [\4en: A.A, 2 3D0 CompanyyTBA TBA NBA Live 2001 Electronic Arts 9/00 1200

Army tvlen: S,H. 2 3D0 Company TBA IBA NFL GameDay 2001 SCEA 8/00 11114

Beast Wars BAI\4 TBA TBA Rockstar 1 0/00 1/01

Jaleco TBA Onimusha Warlords Capcom 1 0/00 1i01

Dark Cloud SCEA TBA IBA Project Eden Eidos TBA

Ubi SofI TBA Rayman 2 Ubi Soft TBA

Driving Emot, Type-S Square EA TBA TBA/01 Red Faction IHQ 1A00 3/01

ESPN NBA2Night Konami TBA Run Like Hell lnterplay TBA

Shadows of Destiny Konami TBA

Electronic Arts B/00 1 1/00 Silent Hill 2 Konami TBA TBA

Final Fantasv X Square TBA Titus TBA

Final Fantasv Xl Square TBA q\lVIL|llarFighter LucasAfts B/00 11/00

Gradius lll & lV Konami B/00 11/00 SW: Super Bomb, R, LucasArts TBA

Gran Turismo 2000 SCEA TBA The Bouncer SquareSoft 10/00 1/01

Gunslinger Activision TBA Crave TBA

scEA 1 0/00 1/01 Crave TBA TBA

Jungle Book Ubi Soft TBA TBA 3D0 Company TBA TBA

Crave TBA WineOut Fusion SCEA TBA

Knockout Klngs 2001 Electronic Arts 1AA0 3/01 World Not Enouqh Electronic Arts TBA

Konami 1A00 3/01

Konami TBA

ESPN NFL PrimeTimeKonarni B/00 1 1/00

Posting/Contact lnformation
Manufacturers: lf you have found that your company's products are improperly listed,
are not listed, or are in need of updating, please ask your sales or PR department to
send all relevant information to CyberActive Media Group, lnc., GameWEEK, 64
Danbury Road, Wilton, CT. 06897-4406 USA or fax your weekly updates to
203.767.6184. Questions regarding this section may be directed to Bryan lntihar at
203.761,.6154, bryan@gameweek.com. Media: Permission to reprinl GameWEEK
Release Schedule in consumer-oriented enthusiast publications or mass media
not dealing primarily in the interactive entertainment industry is granted pro-
vided appropriate credit is given.
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MflNI TNAGIING NEP(|
lnformation Based Upon NPD Data Recorded October 8-L4,2OOO

Top f0 Uideo Game Accessories Top 10 PlayStation fitles
IASTtAst

Ranked on Units Sold

WETI('S AUERAGE

RETEISE DIIT RETAIL PNrcERAr{!( RAl{t( ImVACCSS0flY PIJBTNHTR

1 ........1 .....,MEM EXPANSI0N PACK/N64 ....NtNTEND0 0F AMERTCA ..NoV '98 .......$30

2 ..,,...,2 ......C0NTR01 pAD lDC. .....SEGA 0F AMERTCA . ..SEp '99.. ,..,...$30

3 ........3 ......VlSUAL MEMoRY UN|T/DC ......SEGA 0F AMERICA ...SEp ',99.. .......$ZS

5 ......,.4 ...,..MEMORY CARD VALUE pK/pSX INTERACT ACCESS... .DEC '95 .......$10

4 ,.,,....5 ......GAME SHARK/PSX . ...tNTERACT ACCESS... .JAN '96 ..$42

** ,.,...6......DUA1 SHOCK CONT./PSX .S0Ny CoMPUTER ENT....,SEp'00.. .......$30

9....,.,.7 ,.....GRAY DUAL SH C0NTRoL/PSX..S0Ny C0MPUTER ENT.....ApR '98.. .......$28

10 ......8 ......MEMORY CARD 2XIPSX ...tNTERACT ACCESS... .JUN '98.. .......$15

6 ........9 ......RFU ADAPTOR/PSX ....tNTERACT ACCESS. ...JUN ',97 .. .,.,...$11

7 ......,.10....GAME SHARK/N64 ..,.tNTERACT ACCESS. ...AUG'97 ......,$42

**Not in Top 10 Last Week

Source: NPD IRSIS Video Games Service c Kristin Barnett-Von Korff , 576,625.2481

Ranked on Units Sold

lI[[K's AT'ERAGE

REITISE DAIT RETflI PRICTRAt{t( RAt{t( Tmr PUBI.ISIIER

1.,,.....1 ..,...TONY HAWK'S pRO SKATER 2..ACT|V|S|ON ..,,..SEp',00,. .......$41

2........2......MADDEN NFL 2001 ..,.ELECTRONIC ARTS ...AUG'00 .......$40

3 ........3 ......TONY HAWK'S pRO SKATER......ACTlVtSt0N ......SEp '99.. ,......$26

4 ........4 ......GRAN TUR|SMO 2.... ..SONY C0MPUTER ENT. ....DEC '99 ...,...$ZZ

5 .....,..5 ......SPrDER-MAN

7 ,,,.....7 .. ... . DRIVER ..GT INTERACTIVE., .....JUN '99 ..$23

* * 
. .. ...10 ....TEKKEN 3.. .. NAMCO

** Not in The Top 10 Last Week

Saurce:NPD IRSIS Video Games Service , Kristin Barnett-Von Korff , 576.625.2481

Top f0 Poftable Videogame fitles Top 10 Nintendo 64 Titles
LTSTtNT

Ranked an Units Sold

AUERAGE

RTTIASI DIIT RETAIL PRICE

tIEEIffi

RAilt( RAilt( Imt

Ranked on Units Sold

[UER[Gt

RITHSI I}fiT RETIII. PRICE

lvtH('s

RAt{t( RAt{r( TmuPtfrn0ntr PI'BI.BIITR ruBUSHER

** ......1

**,,,...2

** 2......\,

3........4

4 ........5

5........6

9.....,..7

1........8

......P0Kru0ru SILVER/GBC .,...NINTENDO 0FAMER|CA

......PoKeruoruGOLD/GBC.. .....NINTENDoOFAMER|CA

......PoKrruoru ptNBALL/GBC ...NlNTENDO 0F AMERTCA

......P0Krruorri YELLOW/GBOY .NINTENDO 0F AMERICA

......POKTIrIOI.I BLUE/GBOY .. .,.NINTENDO OF AMERICA

......SUPER MARIO BROS. DLX/GBC NINTENDO OF AMERICA

.....sPrDER-MAN/cBC ......ACTlVlSl0N

.....POKEMoNRED/GB0Y.. .....NINTENDO0FAMERICA

* * ......9 ......T0Ny HAWK'S pR0 SKAT/GBC..ACTlVtSt0N

** ......10 ....L|TTLE MERMAID 2: PIN/GBC ..NINTEND0 0F AMERICA ,.SEP '00.. .......$30

*+Not ln Top 7A Last Week

Source: NPD IRSIS Video Games Service , Kristin Barnett-Von Korff , 516.625.2481,

4 ...,.,..1 ......T0NY HAWK'S PRO SKATER......ACTIVISION

1 ........2 ......SW EPISODE 1: RACER .....LUCASARTS ENT.

3........3......MADDEN NFL 2001, ....ELECTRONIC ARTS

2 ........4 ......POKEMON PIJZZLE LEAGUE......NINTENDO OF AMERICA

5 ........5 ......MAR|0 PARTY 2

** ......6......MAR|O TENNIS .

6 ....,,,.7 ...,..PERFECT DARK

7 .....,..8......NF1 BLTTZ 2001 ..MIDWAY

10 ......9 ......POKEMON STADIUM . .NINTENDO OF AMERICA

* * ......10 ...,POWER RANGERS LGHTSPD ....THQ

* * Not in The Tap 1,0 Last Week

Source: NPD IRSIS Video Games Service o Kristin Barnett-Von Korff , 576.625.2487

...NINTENDO OF AMERICA

...NINTENDO OF AMERICA

...NINTENDO OF AMERICA

Top 10 MaG Titles Top 10 Dreamcast litles
[ASrLAST

Ranked on Units Sold

WE[I('S AUERAGT

RH.rASt I)[n RErm PRlCtRAI{I( RAilI( TMUNfrE(IRM PI'BIISHER

1 ........1 ......THE StMS/(CD MAC) ..... ....ASpyR MED|A. ...JUN ',00.. .......$+g

2........2......SCRABB1E DLX/(MAC 3.5) ......HASBRO TNTERACTTVE ..,.ApR'95.. .......$gO

4........3......DEER HUNTER/(MAC) .......WIZARDWORKS .......oCT'98.. .......$20

3 ........4 ......D|ABL} Z/(CD MAC) ..BL|ZZARD .JUL '00 ..$57

5........5......TRAITORS GATE/(CD MAC) .DREAMCATCHER tNT. ......MAy'00 .......$20

6....,,..6,.....DEUS EXI(CD MAC) ....ASpyR MED|A, ..,JUL'00. .$40

8.......,7 ......R.R. ryCOoN 2/(CD MAC) .GATHER. 0F DEV .......ApR '99.. .......$11

7 ........8 ......AGE 0F EMptRES/(CD MAC) ....MACSOFL ..JUN ',99.. .......$20

9........9......THEME PARK/(CD MAC) .....ELECTRoNtC ARTS ...ApR',95.. .,..,..$10

** ......10 ,...BALDUR'S GATE /(CD MAC) .....,GRAPHIC StM. ..NOV ',gg .......$+g

**Not ln Tap 70 Last Week

Source; AIPD IRSIS Videa Games Service c Kristin Barnett-Von Korff , 576.625.2481

Ranked on Units Sold

WEETS AUERAGE

RTTTASI D[tE REtT.It PRICERAt{]( RAt{t( Imt ruBL$[IER

1 ..,.....1 ......NFl 2K1 ....SEGA 0F AMERTCA . ..SEp '00,, ....,,.$50

3 .... ,,,,2 ,.....SONIC ADVENTURE ,,,.SEGA OF AMERICA . ..SEP '99.. ,.,..,,$22

2........3......U1TIMATE FIGHTNG CHAMP.,.,..CRAVE ENTERTAINMENT..SEP'00.. .......$+Z

** ......4 ......SW EPIS0DE 1: JEDI KNIGHT....LUCASARTS ENT. .....OCT'00.. .......$++

* * ......5 ......T0NY HAWK'S PRO SKATER....,.CRAVE ENTERTAINMENT ..MAY 'OO .......$37

4,.,.....6 ......NF1 2K SEGA OF AMERICA . ..SEP '99.. .......$23

......10 ....P0WER SToNE 2 CAPC0M USA . ...AUG '00 .......$46

**Not ln Top 70 Last Week

Source: NPD IRSIS Video Games Servlce , Kristin Barnett-Von Korff , 576.625.2481

5

6

8
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Every ilronth five r-nillion vigilant deferrder-s visrt FGI\, the largest

independent game resource networl< on the Web.They boost their tactical

skills with news, reviews, demos, cheats, tips and interviews. Cool contests and

awesome promotions fuel their passion. Our gamers are Net savvy, highly educated

and eager to purchase the hottest new games and devices that help them defend the

universe.Without these virtual space cowboys, our world would surely succumb to

galaxy f'oving assassins and rner-cenar-y n-oops fr-om Sector X

.,;;....ii, ,,; ,+tl*+iri",,a,iii!,,1 ' ':l '

Future Gomes Network 
- #l Source for the Net Generation Gomer

www.fgn.com

For advertisi*g information, contact:

kYEST Lynerte Conrstoel{

Keirlr Lyie 4t5/2g9-5040

415/2gg-5040 lynette.c@eyber-ePs.com

i<eitl"r.l@e yber-eps.com EAST

Ad a nr I r-e [e n d "l"ff \A/h itrn o r-e

415/289-5040 2t2,5t6-5865

adam i@ cybe reps. com jeff w@cybe reps " co m

M IDHfEST Lynette Conrstocl{

Br-ian weber 4 I 5i 289-5040

TT3,IZ44- t600 lynette.c@cyber-ePs.corx

bwe be r-@.ybe r-e ps.com

ffiFG lrl. cc nr ls r=r. p l-r s c r-rtr:d b1,

[[f'l 1L--n'i: i ]L', l:" -,,1 I,letrF5, rr l,ll--. ['rberEF!, r'r r.A,Li rLgh."E reserver].



MARI{ET TRACIII ilG REP(INTS

Top 25 Videogaffie mtles Top 20 Entertainment $oftware Titles
IASTr.ffiI

Ranked on Units Sold

AIIERAGE

REIIAST DIIT RTTAIL PRICT

Ranked on Units Sold

I|{TEI('S AUERAGE

RTLTAST DATE RETAIL PRICERAilN RAI{I( ilLVPI.Aff()RM PIJBTIS1lTR

4 ,,,,,,,, 3 ,., ,,,BAIDUR'S GATE 2: SHADOWAMN/(CD \U95r98l,,.iNTERPLAY PR0DUCI0[!S ,,,,,,SEp',00 ,,,,,,,,,,,.,,,,, .,,.,,,$48

L2 ,,,,,, ,,14 ,, .., ,\{iHO \,VANTS TO BE MILL.,Ii,CD W95/WNI ,., ., ,. DISNEY INIERACTIVE ,,, ,,.. ,,., NOV 
,99 

,., ,.. ,.. ., , , $10

*''*,No[ ln Top 20 Last lUeek

Source: NPD lnteractive Entertainment Seryice , l\ristin Barnett-Van-l'\orff c 516.625.248L

tItEI('S

RAr{l( RAill( TmVPUffoRIvl PUBTISHER

** ,....,1 ......poNrMON SILVER/GBC.. ..NINTEND0 0F AMERTCA ,.0CT'00...
* * ....,.2 ......poNrM0N GOLD/GBC .... ..NtNTEND0 0F AMERTCA ,.0CT '00,.,

1.,.,.,,.,3 .,.,.,IONY HAWK'S pRO SKATR 2/pSX ,,ACT|V|S|ON . .,.,.SEp'00...

2 .4 ...,..MADDEN NFL 2001/PSX.,.. ,...,ErECTR0N|C ARTS .,,AUG',00,.,

3 ,.,..,.,5 .,.,.,TONY HAWK'S pRO SKATER/PSX .,..ACTtVtSt0N ....,.SEp 'gg,.,

4 ,,.,,.,,6 ,.,.,.GRAN rURrSM0 2/pSX ,.,.S0Ny COMPUTER ENT.,.,.DEC '99,,.

6 .....,,.7 ..,.,.SPIDER-MANiPSX. ....ACT|V|S|ON ,.,...AUG'00,,.

7 ..,..,.,8 ......SPEC OpS/pSX ..TAKE 2 TNTERACTTVE ......ApR '00,..

5 ........9 ......NF1 Z!\IIDC ......SEGA 0F AMERTCA ...SEp '00.,.

8 .,.,,.,.10 ,.,.DR|VER/PSX ,.,.,,GT TNTERACTTVE .,.,.JUN '99,,.

10 .,,.,.11 ,.,.DAVE MTRRA BMX/PSX ....ACCLA|M ENT, .,SEp '00.,.

9 .,,.,.12..,.VWVF SMACKD0WNTiPSX ,,THQ .,MAR'00
y, ...,.,13 ....TEKKEN 3/pSX .NAMCO ...,.ApR '98..,
** ,...,.L4.,..NBA L|VE 2001/pSX .ELECTR0N|C ARTS .,.OCT'00...

L2,...,.15 ..,,TOM. NEVER DtES 007lpSX ,,...ELECTRONIC ARIS ,..NOV'99...

20..,...16 ,...SYPHON FTLIER 2/pSX ,,.,989 STUD|OS .,MAR'00

22 ..,,,.r7 ,...SYPHON FTLTER/PSX. .,,,,,,989 STUD|OS .,FEB'99,,,

25 ......18 ..,.METAL GEAR SOL|D/PSX ..KONAMt 0F AMERtCA......OCT '98...

19 ,.....19 ..,,CRASH TEAM RACtNGipSX .....S0Ny C0MPUTER ENT...,.OCI'99,.,

23 ,."..,20 ....NAMCO MUSEUM VOL 3/pSX" ..NAMCO ..,.,FEB',97 ...

** ,.....21. ....IONY HAWK',S pRO SKATER/N64...,ACT|V|S|ON .,....MAR '00

15 ,,.,,,22.,..SW EPISODE 1-: RACER/N64 ,.,LUCASARTS ENT, ...,.MAY'99,.,

18 .,.,.,23 .,.,FtNAL FANTASY Vilr/pSX .,SQUARE EA ,.,.,.SEp '99..

* * ......24 ....P0KEM0N ptNBAIL/GBC ,, NINTEND0 OF AMERTCA ,.tUN '99 .,.
** ......25....KNOCK0UT KTNGS 2000/pSX .ELECTRONtC ARTS .,.NOV'99...

**A/ot ln Top 25 Last Week

Source: NPD lnteractive Entertarnment Service , l{risttn BarnettVon Korff , 51-6.625.2481

.....NINTENDO OF AMERICA

ELECTRONIC ARTS

SONY

...ACTIVISION

.. HASBRO

IN FOGRAM ES

.... HAVAS

..THQ

..., NAMCO

..,TAKE 2 INTERACTIVE

CAPCOM USA

.. M ICROSOFI'

... MATTEL

,.,...$sz

$sz

......$+r

$qo

$26

',','.$27
.,$+o
""""$g
.,..,.$s0

,,.$23
.'.,.'$+t

.,.,.,$sg

$23

$+z

.. $26

$40

,,,,,,$zo

. , .', ,$19

,."...$zs

"...$zo
..,...$50

'..,'.$to

$25

, $30

. .$zz

Top 30 lnteractive Enteilainrnent
Softwarg Puhlishers Basedon trnitssotd

I.AST ITEEI( THIS WEEI( PUBLISHTR I.AST ITIEI( THIS IIEEI( PUBTISI|TR

Top 10 Video Garme litles
tAST

Based on Titles lntroduced in 2000

AUERAGT

RELEASE I}lt[T RTIAIL PRICE

WEEI('S

RAI{II TMUACCESS(}RY PUBTISHER

4 ...... ...1

1 .... ..,,..2

3 ..........s .,

2 .,........4..

5 ..........5..

6 .,........6 .

7 ,... .... . .7

I ..........8 .

10 ........9 .

8 ..........10

rr ........11

L2 .,......1,2

13 ........1-3

17 ..... ..,r4

15 ..... ...15

L4.,.,....16 SEGA OF AMERICA

16 .. ......17 .... EtDOS TNTERACTTVE

20........1-8 ....THE 3DO COMPANY

18.. l.9..INTERPLAY PRODUCTIONS

19........20 ....SQUARE EA

21. ,,,.,.,.2L .. LUCASARTS ENT.

22........22 ..K0NAMt 0F AMERTCA

23,.....,.23 ..DISNEY INTERACTIVE

25........24 ......VALUS0F[

26,,,,..,.25 .,..CRAVE ENTERTAI NMENT

24 ,, 26 . . FOX INTERACTIVE

27 .. 27 . .UBt SOF]-

28,, 28 ..SOUTHPEAK INTERACTIVE

29,, 29 .. ..RED STORM

30.. 30.. ..EGAMES

r- ....,...poNrn/loN STLVER/GBc

2 .......p0Nru0N GOLD/GBC .

5 .,,,,,..SPrDER MANiPSX

6 ,,,, .SPEC OPS/PSX .,,

NINTENDO OF AMERICA ....OCT 'OO

NINTENDO OF AMERICA ,..,OCT 'OO

,.ACIIVISION .AUG 'OO

.....,.TAKE 2INTERACTIVE..,APR'OO

3 ........TONY HAWK',S pRO SKATR2/PSX ....,.ACIIV|S|ON .SEp '00

4,.......MADDEN NFL 2001/pSX.... ELECTR0NTC ARTS .....AUG'00

7 .,,,.,..NF1 2I\IIDC ..SEGA OF AMERICA .....SEP 'OO

8........DAVE MTRRA BMXIPSX .....,ACCLA|M ENT .......SEp'00

9.....,,,WWF SMACKDOWN!/PSX ....THQ ......MAR '00

10 . .... N BA L|VE 2001/PSX .. ELECTRON IC ARTS . ....OCT 'OO

Source; NPD IRSIS Video Games Service , Kristin Barnett-Von Korff , 516.625.2481

,
Source: NPD lnteractive Entertainment Service , Kristin BarnettVon Korff , 51-6.625.2481-
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INTERAETIUE. ONIINE.
EIIUTAINMEI{T. HANIIHE tII
ETEETRONIE EAMEs.
MEET YOUR NEW BE5T5EIIER5.
The best-selling toys in the wortd these days

merge technotogy with play. They are rewriting

the rules of ptay with coot functions and hot

designs aimed primarity at the $25-bittion
ro-to-15 -year-o ld ma rket.

T# sT\

gre s11s

h$TT
grtE

HIEH-TEGH BESTSETTERS THAT G[I{ MtrITE YOUR BUSINESS BOOM.
One show brings them all together for retailers. At TechnoPLAY, you'[[

have first shot at the latest etectronic playthings from VTech, Lego, lntel,
Cybiko, Sony, Leapfrog, Silverlit, Abject.com, and dozens of other
exhibitors. There's no better way to extend your appealto everyone from

toddlers to adults in this exploding market segment. And no better place

to get a close-up look at the hottest gear for zoor.

The 98th annualAmerican lnternationatTOY FAIR@ is the largest show of
its kind in the Western Hemisphere, offering more than r,5oo exhibitors
from 3o countries showcasing more than loo,ooo products.

A M E R IC A N IN T E R N AT IO N A L

Make time for informative and exploratory seminars at the TOY FAIR

2oo1 Conference Program. Educate yoursetf on what's new, what's
hot, what's changing in the marketplace - and how these trends may

affect the way you do business.

Don't miss this once-a-year opportunity to survey the entire toy
landscape. lt's a[[ about the business of ptay!

TEHffiUftRY T T-I$, 2IIOT
JAEOB TT, JAUITS EIENUENTTON EENTEB
1I'* AUEI.IUE EETLTIEEN LU 54" & W 39'* STREETS

arr/ Fatu,rily

THE WORLD MARKETPLACE FOR CHTLDREN'S^ENTERTATNMENT

FIIR REE ISTRf,TIIIN INTERMITIIIN, IENTIET :
Toy Manufacturers of America, lnc.

tr75 Broadway, Suite 4oo o New York, NY 1oo1o
Ph o n e: 2L2.67 5.tt4t Fax i 272.6 45.3246
Emai [: toyfai rs@toy-tma.org

Visit our website at www.toy-tma.o rgl AITF

American lnternational TOY FAIR' is a registered trademark of TMA'.IOY FAlR is open to the trade only.

Business lD is required. No one under age rB, including infants, witt be admitted.
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iEntedainment's Road to Recovery
Patented gameplay technology key to valuing the company going forward

Bt' Paul Pnlumbo

I Entertainment Network (Nasdaq: IENT)

lachieved a maior nrilestorre in the June

12000 quarter by reporting positive net

income after a period of internal reorga-
nization and shift in content strategy, but
a patent recently issued to the company
to better enable massively nulti-player
games could do what Wall Street has

failed to do to date, namely attach a high-

er valuation to the company. "This is a

multi player game latency technology that
could advance the art of online gaming,"

according to Mike Pearce, CEO of iENT.

The patent was granted in March 2000

(patent 6,042,477), and predates the

interest of several major media players

that have entered into discussions about
acquiring the company. Even if a sale is
not eminent, however, part of the negotia-

tions now taking place also involve issues

related to developing a licensing frame-

work for the technology, according Pearce

during an exclusive intervier,v with
GameWEEK.

"There is a heightened level of activity
at iEntertainment Network. 0ur intent

has been to continue operating as an

stand-alone company, and we've worked
hard to get to profitabilitv, and we nade
money last quarter. Unfortunately, the
stock market, or market conditions have

not rewarded our performance. That's

evidenced by our share price. We've said

all along that we well do what is right for
our shareholders. But, beyond that, we
can'l commenI on where we are in negoti
ations with interested parties," said

Pearce.

The company's stock has been hovering

under $2 per share since May 2000, but
recently spiked up on rumors of a buyout.
The viability of a stand alone game com-
pany, particularly a public one, consider-
ing the current volatility on Wall Street,

and the fact that major media companies

like Electronic Arts and Excite@Home
have been buying online game assets and

folding them into larger organizations
remains an open question.

Considering the level of finance and co-

promotional support (including distribu-
tion and sales) that game entities gain

when merging into larger media combines
and the Ievel of execution expertise
needed by larger media companies, the

market has been in a period of consolida-

tion. 0ne of the thing that has hindered
iEntertainment Network, is that we don't
have the resources ofAOL, AT&T and oth-
ers. That has hurt us. But. our intent is go

at this business alone. We've received
inquires from parties in the Internet,

entertainment ancl meclia relatecl conrpa-

nies, ancl ll,e're at dilferent Ie,,,els of dis-

cussion \\,ith a \rariett, ol partnr-,'rs,'o said

Pearce. The m.osI cLrrrenI usaqe clata for
iENIT is that 75 available are Earres, anrl

the site logged close [o 2 " 1 million unique

visitrtrs in June 2000.

sav there are several kel' inriustri, plal,er"s

exarrining the technoklqr'. The technoloq\l
rurhich rriitiqates sorle of the latencv
issue.s ri.ssociated \\,ith InterneI gaming,

nright be oi inIerest to conrpanies like

Son\'fand its Et,r'rQuesI proilLrct) and

I\licrosolt (for Aslterort's eoll)

00:00:00

Diagram A

Posrtr,on after 3 seconds

OO:OS:03

Diagram B

Diagram L

Latency Examples

Fosltrr:rr afler 3 seconds

OO:0O:O3

PEGGING THE

PATENT'S VALUE TO iENT

iEI\T execrrtir,es iluring a conference call

said there \\iils QA testing undertakerr
after [he patent \\ras issLrecl to ensure the

technolog\, \\iils commercialh, soLrnd. "The

feedback u,e are receiving is that w'e hal,e

a verv polverful tecltnolog\,., that is l,iable

and potentiallv u,orth rlutte a ttit. \\'e Ltti-

lizecl it in oLlr lVat'ltird.r product, and it's
[inte to start talking atrout it," cornmented

Pea rce.

Whether the strategv is to pump up the

potential sale l,aluation of iEntertainment
Netrvrirk, gain additional negotiatine le\rer-

age, or simplv catch the attention ol Wall
Street u,hich coLrlcl result in a stock price
spike, iEntertainnrent Neturork executives

Latenc\r o\rer the Internet can cause a

siqnal tri be delaved se\reral sec0nrls,

lrrhich can hal,e a clrantatic on plat,er per-
forrttance. For exantple, a mLllti-plii\,er
l,irleogame is requirecl to clisplar,the game

information from one plaver's computer
tn another plaver.

In the first illustration (diagriim A)"

pla)'ers As screen sho'uvs a jet oir the left
side. Plavers As corltpLlter must then senil
in f o rntatirln to Pla\,e r B's co mp ute r. Pla1,e r

B's computer receives the inforn'ration

anil then displavs the jet. This is hou, tw,o

l,icleoqame plavers see the same qame

in f rlrmation.
Taking into account latenclr, ho\\,ever,

there is now ntoving across Plai,er As
screen fat tine 00:00:00). Plaver A's com-

puter no\\r sends the informa[ion about

the jet position to Plarner B. Plaler As

conlputer transrr.rission takes three sec-
onds to reilch Plaver B's computer (Tinte

00.00:03). DLrrinq this tinre, the jet (.)n

Plat,ers As screen has continuecl acr0ss,

anil at the end of three seconds

[00:00:03), is rto\\r oR the right side (dia-
gram B, position tu,o).

Since it has taken three seconds for the

information from Plavers As compLrter to

reach Plal,er B's corrputer, Plat,er B's

scl^een no\\r shours the jet 0n the left side
(position 1) at tinre 00:00:03.

The methods describecl in patent
6,012,177 significanth, reduce the prob-

lems of latencl,illustratecl in exanlple

turo. Example three (diagram C), in sim-

lrle form, demonstrates hriltr.

The benefit of patent 6,042,177 is that
during trilnsnlission oI the jet's positirin.
Pltrt,er As computer no\\r provicles the

time the jet lvas at position one, ancl the

speed. It is information about iime that is

the method for olnercoming latenc\,. Since

Pl;rver B computer no\\r has tirre in[ornra-
tion, it can compare the time the infornta-
tion \\ras transritittecl, to the tirne it u,as

receil,ed.

TECHNOLOGY AND TRAFFIC
\\'hat coLrlcl make the difference for iENT
cluring anlr [rn1,ont negotiations is a corlbi,
nation of both profitabilitr, (and traffic),
plus the opportunities that might result

from a licensable net\vorking technolog\,.

On the finance side, iENT earned adjust-
ec1 ope rating prof it of $0.1 million f or the
three-month period encled June 30,2000.
The compan),postecl an acljusted operat-
ing loss of $3.9 million in the \rear ago

period ending June 30, 1999, and an

acljLrsted 0perating loss 0f $0.5 million in
the qLrarter ended h{arch 31, 2000.

Internet re\renLles for the quarter were
$2.0 Inillion, an increase of 152(h versus

lnternet revenLres rluring Iire same periocl

in the prior vear. Internet revenues in the

vear ago quarter endinq June 30, 1999

\\rere $0.8 million, and were .$1.5 million in
the periocl eniling March 31, 2000.

The companlr has rep0rts Internet
advertising revenues on a net basis, erclu-

sil'e of agenct'con'rnission expense. For

exarrple, second quarter re\renues pre-
sented on il gross basis rt,ere $2.6 rnillion.

The ke1, is that f uture impact of net rev,
enlte reporting ma),be lessened bv the

coil1pfrRrr's intention to derive a greater

percentage of its advertising revenue
Ihrough its internal sales effort. Indeecl,

advertisinq revenue generated by internal
sales eqLlaled 26% of total aclvertising re\,-

enlre, versus 4Voin Ql 2000. GW
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irl-- j strergth Lr- fei:tu[H anrrnatin., llve-actlnn tllnr, te er'ts nn, :jLirrts;lr-.] tt-en-e p--'al[,,s,

Reall\ tn ,',:r-k !r. rL-rr' rt] rgi:, .:nl herir nrE E r,tat,l Th.lr prIea:se Emtrt I us at
6lr. Ea reers@d i sn ey.conr

It is essential that you include y0ur RESUIVIE, E0NTAIT INF0RfilATl0N, and the fnlIowing
J0B [0nE: 0000528 in the horly of your email. Do NUT senrl ynur !"esurnE as ar attachment.

\\ .- .t t . .ttt L rlLLitl rl-lrLln tllLtt il,, L'lt1|rl r1 sl 1:11

ffi Efl*tEF l,te'ac-ti'e

Can you take a Big ldea, help

flush it out, then do whatever it

takes to make it happen?

High tech johs onlrne

ircfrralllr frnd ome.

flr $o fo
dlcecorlr flrtil

I I I I I

You should be advertising in the WEEK Marketplace and Classified sections.

CallChristine Gray @ 203.761.6166
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UIUEtl GIME
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Now you can print your own
instructions on your PC or order

low-cost, pre printedstickers.
No more renting games without

instruction. 1000's of titles
available on all major
platforms including

PLIYSIITI0]{ & 1{64

SEGA IIREIMGIST

Call today to order.
No risk, 30 day money back guarantee.

1-800-116-1605
www.progame.com

PtilmctE E[Nt],
fl$rBUCTt0ilS

o'sgn:T' 
@,Packag

1s Games $4oo Dfeamcast,-
BRE Software

www.
431-4263 FAX 432-2599

G)

EAmG

' ::::::: : -r!=I-=!1-:l-a$r'.::: F!]t-. -r=F!?.r-rltl!IrPtri::i.,. i,.;-'*ffiT*ffi=,
TH[T$ W[EBE!!!

ttl{4 r FtX. DG r GATUI E B[IY. ACCESSORI E S
We also otfer resurfacino

for Compect Discs - Any Foimat

0001 12l-4263 or mll fl281 4l5-tr$2

[adams@datasync.com

Previews
RevievNEWs

ruHH$Bet
cGGt*rct

M
!:

..=l ' a= :.

WE BUY GAMES ]OR GA$H
NEW & USED HARDWARE

SOFTWARE . ACCESSORIES

GAMEBOY . SUPER NINTENDO
SEGA SATURN . PLAYSTATION

N64 . DREAMCAST

WA]IIED

MA]IGHESTER GAME$
Tel: (21 31 627-7259 . FAX: (213) 627-8083

pacgam es@gte. net

t I t

I t
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abilities, from newbies to seasoned

enthusiasts. AII volumes are packed

with movies, projects, animations, exer-

cises, and professionally written text.

Sciencelab's interactive content is

already in use by thousands of North
American schools and satisfies USA

and Canadian learning outcomes in

space and earth sciences.

All Sciencelab* CD-ROMs comply

with the Earfh & Space lVationa/

Sclence Education ita ndards estab-

lished by the following organizations:

. American Association for
The Advancement of
Science (AAAS)

. United States

National Research

Council (USNRC)

. Pan-Canadian

Science Framework

Sciencelab* is a credible, educator-

approved product, head and shoufders

above most consumer educational soft-

ware selling at much higher prices. lt
offers an unbeatable combination:
Accurate, up-to-date information of
real educational value, stimulating

presentation, and a budget price point

for volume retail sales,

Bonus: all titles allow users to connect

with ScienceLab's lnternet Campus for
latest science news and information.

Sciencelab* offers 7 CD-R0M

volumes including Astronomy 200A,

Earthscience 2A00, EarthLab 200A,

Geology 200A, 7ceans 2000, Satel/ites

2000, and Wea ther 2000. All titles are

dual platform Windows 98/95 and
iMac/Mac compatible.

See www.rocelco.com for latest review

from WE Compute Magazine,

Rocelco lnc. of 24 Viceroy Road,

Concord, Ontario, Canada L4K 219, handles
global marketing for Sciencelab* and is
looking for distributors and resellers worldwide.

Call Jack Yeager or Walter Buklin,

phone 905 738 0731 or 800 387 9101,

fax 905 738 0396 and email sales@rocelco.com.

l! nts new ortgtnat, TUtt vetston Jewetcase

f CD-R0M series, is loaded with exciting

f muhimedia content at a budget price.

Even though Sciencelab is geared towards the
upper grade school and junior high levels, it
makes science fascinating for all ages and

lll[arketed Worlduuide By:

no(GKo ltG.
24 Viceroy Road, Concord, Ontariq Canada L4K z/':g
Phone: (9051 738-0737 . Fax: (9051 738-0396
Canada , USA toll free: (8001 387-9101
Email: sales@rocelco.com o Web: www.rocelco.com

wYyYy.gameweek.com CANI E\\'EEK I\{ AGAZINE . NO\/EI\1 BER 6. 2000 49



CnREy

l{gnT

-'F1YINI

RyA[tl

NvoulSr

Dnut
Togu

Bo*

BnflnrTr

CHntsTy

--1.{ART 
ATT4CK'-

fuCry

LASrt(
BUtmry,lq

-FflnACLr 
Boy

MIRfu

[ffIWrl
\;1t**.iatcrxt-ecr coa 

$

,,*A 
%

@dE



I

II
I

I

With a combined total of 41 X Games and Gnavity Games medals, you think you'd have no
chance in hell of even going bigger- than this cnew. That's whene you're wnong and lnter-Act is

going to help you get there. And the payoff is oh, so sweet. When you pur-chase lntenAct,
GameShar-k and Penfonmance bnand videogame accessonies now thr-ough the end of

Febnuar-y 2OO1, lnter-Act will give you chances to win postens, skateboands, snowboands,
BIVIX and motoncnoss bikes, big ticket electnonics and some killer tr-ips. Those chances will

come eveny day, every week, and every month thr-ough Febnuany 2OO1. lt's simple.
Buy products, Eann points. Win. What ane you waiting for-?

A personal invite fnom Dave lVir-r-a?

Check out GoBigWinBig.com for official rules and instructions



Fire is both an Action RTS and a RPG. And if that's

len was the last time you saw hair this cool?

.
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"You may have the ultirnate game that
combines the fantasies of RTS and
RPG fans alike." -3 dactionplanet.com

rGtall unilrlG$:
A dark future.r.An uncer

Oni, Coming to PC, Mi

[ox an. sGrGGn snot$. rGtailer's forum$
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flmtrmffirfihHms lrfilil ffiwsr uantGil t0 [n0w a[out Gathering [ut urGrG atraid to asll

Say hello to Jenny, editor-in-chief of Gathering of Develope/s Retailer

Resource Site. She'll give you the goods on all our games way before

they ever hit your shelves. The retail site distributes information on

a need to know basis. And you need to know more than anyone.

Bet you were wondering when someone would notice that.

+ Wants to llolil Uour hand

"The highest caliber spookery, tying off sorne
Ioose ends of the cultish movie and tying
others into new knots." - PC Ga mer

Blair Witch, Yolurne III:

The EIly Kedward Tale-
CotninB tn Iate t{overnber

rGtrll g0ilg?/mG$.G0m

f . [or alt. scrcen s[ots . ntrihfs lorums. mulelng Gilfolt$. ell [t0 Irt0$t noffi


