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October 6-10
World Waterpark Symposium (October 6-10) and Trade
Show (October 8-9)
San Antonio, Texas
San Antonio Convention Center
tel: (913)599-0300
e-mail: patty@waterparks.org 
web: www.waterparks.org

October 15-17
Surexpo
Warsaw, Poland
Expo XXI Center Warszawa
tel: +71-359-08-51
e-mail: office@wigor.wroc.pl
web: www.wigor-targi.com

October 20-24
Pinball Expo 
Wheeling, Ill.
Westin Chicago North Shore
tel: (800)323-3547
e-mail: brkpinball@aol.com
web: www.pinballexpo.net

November 15-19      PM
IAAPA Attractions Expo
Orlando, Fla.
Orange County Convention Center
tel: (703)836-4800
e-mail: iaapa@iaapa.org
web: www.iaapa.org

November 15-18
G2E
Las Vegas, Nev.
Las Vegas Convention Center
tel: (888)314-1378
e-mail: info@globalgamingexpo.com
web: www.globalgamingexpo.com

January 25-27, 2011
ATEI and IGE
London, England 
Earl’s Court
tel: +44(0)20-7370-8585
e-mail emma.green@clariongaming.com 
web: www.atei-exhibition.com

January 25-27, 2011
EAG 
London, England
ExCel London Exhibition Centre
tel: +44(0)7899-054275
e-mail: karencooke@eagexpo.com
web: www.eagexpo.com

August 20-21
Missouri Amusement and Music Operators Association
Meeting
Osage Beach, Mo./Lake of the Ozarks
Inn at the Grand Glaize
tel: (417)831-0405 
fax: kinney@kinneyamusement.com 

August 26-28
GTI Asia China Expo
Pazhou, Guangzhou, China
Poly World Trade Expo Center
tel: 886-2-2760-7407-10 
e-mail: gametime@taiwanslot.com.tw
web: www.gtiexpo.com

August 27-31
AMOA Mid-Year Board Meeting
Nashville, Tenn.
Hilton Nashville Downtown 
tel: (800)937-2662 
e-mail: lschneider@prodigy.net
web: www.amoa.com

August 30
Michigan Coin Machine Operators Association Meeting
Bath, Mich.
Hawk Hollow Golf Course
tel: (517)377-0848 
e-mail: administrator@mcmoa.com
web: www.mcmoa.com

September 14-18
Gamexpo
Budapest, Hungary
SYMA Sport and Event Center
tel/fax: +36-1-306-3837, +36-1-306-3799 
e-mail: avexteam@axelero.hu
web: www.gamexpo.hu

September 23-25
Fer Interazar
Madrid, Spain
Ifema, Fiera de Madrid 
tel: 349-1445-3702
fax: info@grupointerazar.com
web: www.grupointerazar.com

October 5-8
National Association of Convenience Stores (NACS) 
Convention
Atlanta, Ga.
Georgia World Congress Center
tel: (877)684-3600
e-mail: show@nacsonline.com
web: www.nacsonline.com

October 6-8 
EAS Rome
Rome, Italy
Fiera Roma
tel: +32-2-401-6161
e-mail: aandersen@iaapa.org
web: www.iaapa.org/EAS
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AMI Entertainment
(800)393-0201; www.amientertainment.com 

Firefly (touch screen countertop)
The Megatouch Firefly is specifically designed to help restaurants
retain and entertain customers. The portable design lets patrons bring
the action anywhere. Whether sitting at the bar with friends, relaxing
in a cozy booth with a date, or waiting for a table on a busy night,
players can be entertained by over 100 Megatouch games.
Dimensions: 9.675” x 13.675” x 2.75”. Weight: 4.25 lbs.

Prize Farm (skill)
Prize Farm is AMI Entertainment Network’s first skill-based coin-op
machine offering instant cash payout in the U.S. Prize Farm awards
each player an opportunity to instantly win cash. The better you play,
the more you win. This skill-based game features 12 different games.
Dimensions: 64” x 25” x 20”. Weight: 220 lbs.

Rock Star LX (digital jukebox)
The LX Belt, the newest promotional feature offered on the Rock-Star
LX, displays images for new album releases, artist hits, and Flickr
photo slideshows. The new animated display is located between the
video attract loop and jukebox UI.

Andamiro USA Corp.
(310)782-3377; www.andamirousa.com

Winner’s Cube (redemption)
Winner’s Cube players control the movement of a slim rod that is
mounted on a motorized mechanism with two buttons that control the
horizontal and vertical movements of the rod. Players have 20
seconds to plan and position the rod at an opening in the prize
display. The goal is to push a prize off the clear display shelf into the
basket. The operator-friendly features include programmability, easily
adjustable prize cells to accept various sized prizes, and easy main-
tainability. Dimensions: 38.5” x 31.4” x 71.6”. Weight: 574.4 lbs.

Arachnid
(800)435-8319; www.bullshooter.com

Super Shuffle (shuffleboard/shuffle alley)
Bowling has been added to this electronic shuffleboard table that won
awards in 2009 and 2010. The name has changed from Knock Off to
Super Shuffle. It features league, tournament, and casual play. Play-
ers launch a real puck across the playfield to the back of the cabinet.
A sensor tracks speed and trajectory, and then projects that via a vir-
tual puck onto the flat screen monitor. There are seven games, includ-
ing Classic Bowling and Split/Second Bowling.

Bay Tek Games 
(920)822-3951; www.baytekgames.com

Alley Oops (alley roller)
The alley is now the industry standard, 10 feet, and has a single ball
release. The ramp material is now more durable and less noisy. Alley

AMI 
Firefly

AMI 
Prize Farm

AMI 
Rock-Star Lx

NEW PRODUCTS

Andamiro
Winner’s Cube

Equipment at a 

glance
Note: All dimensions are displayed in H x W x D.

Arachnid
Super Shuffle

Bay Tek Games
Alley Oops and Fireball Fury
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Oops, the restructured Basket Fever, has a flip up playfield and slide-
on rail covers so there are no screws or exposed exterior fasteners for
ease of service. The player can showcase their streetballin’ tricks by
rolling nine balls up the ramp to score as many points as they can.
The more points they score, the more tickets and ballin’ status they
win. Dimensions: 80” x 30” x 114”.

Bike Rally (redemption)
Formerly Road Trip, Bike Rally is a new skill game from Bay Tek
Games. Players spin a wheel three times to try and accumulate
enough miles for their first bike trip. If they make it, players can
choose a small prize or continue on the next trip. Players then spin
three more times and if they accumulate enough miles, they choose a
medium prize or continue to the last road trip for the opportunity to
win three more spins. Dimensions: 78.5” x 35” x 32”.

Fireball Fury (alley roller)
Bay Tek has improved the original Fireball by adding new graphics
and LED lights that brighten the game. The alley is now the industry
standard, 10 feet, and has a single ball release. The ramp material is
more durable and less noisy. Fireball Fury has a flip up playfield and
slide on rail covers so there are no screws or exposed exterior fasten-
ers for ease of service. Players roll all nine balls up the ramp to score
as many points as they can. The more points they score, the more
tickets they win. Dimensions: 80” x 30” x 114”.

Pull My Finger (redemption)
Pull My Finger is a ticket redemption game that allows players to pull
a monkey’s finger that plunges a whiffle-type ball into the playfield
where six targets are located. If timing and accuracy are on point,
players can win the big banana bonus of 500 tickets (factory default).
If the ball does not go straight into a target, flippers are installed on
the playfield to keep the ball bouncing as players wait in anticipation.
Currently dual ticket trays and adjustable bonus patterns are
available. Dimensions: 92” x 49.75” x 32”.

Benchmark Games
(561)588-5200; www.benchmarkgames.com

Trap Door (redemption)
Trap Door is a colorful new merchandiser. Players skillfully stop the
spinning light in win zones which crank open the trap door and allow
the prize to fall through the chute. Prizes reload automatically. A claw
seeks out and grabs another toy and drops it on the trap door, ready
to play. Dimensions: 85” x 42” x 31”. Weight: 476 lbs.

Betson Enterprises
(201)438-1300; www.betson.com

GalacTix (redemption)
GalacTix challenges players to launch a missile with the hope of hit-
ting the alien mother ship at the center galaxy and capturing the jack-
pot. A revolving universe of obstacles, such as spacecrafts and aster-
oids, adds to the fun of this game. The game features six playing sta-
tions in one cabinet, quick coin redemption action, electronic coin
comparators, Deltronic ticket dispensers, six levels of difficulty, an
operator-adjustable jackpot, and six-speaker sound with high defini-
tion audio. Dimensions: 103” x 56.26” x 50.125”. Weight: 645 lbs.

Super Bikes (motorcycle shooter)
Super Bikes 2 is a new one-player shooter from Raw Thrills that can
link up to eight players. Players use the bike throttle to accelerate and
their body to steer the bike with the main goals being to complete the
courses in record time and to finish first. Players may purchase
upgrades for their motorcycles. These upgrades improve the players’
bike performance. Dimensions: 78.5” x 45.25” x 86”.

Terminator Salvation 32-inch (video shooter)
Play Mechanix, developers of the original Terminator Salvation, intro-
duces a new model of this action-packed arcade shooter: Terminator
Salvation 32-inch. The game offers the same hi-definition graphics
and in-your-face action as the 42-inch version, but in a smaller and
more transportable cabinet. Features include a new stationary gun
system for improved control over game play. Terminator Salvation 32-
inch is perfect for bars, arcades, movie theaters, and other small loca-
tions.

Bay Tek Games
Bike Rally

Benchmark Games
TrapdoorBetson

GalacTix

Betson/Play Mechanix
Terminator Salvation

Bay Tek Games
Pull My Finger

Betson/Raw Thrills
Super Bikes 2
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Wheel of Fortune (redemption)
The game is based on the hit TV game show. Players sit in front of a
player station equipped with a 32-inch LCD touch screen panel. They
begin by selecting regular “Wheel of Fortune” or risk more with the
“Double Play” option, which allows players three spins to maximize
and double their ticket winnings. Players then spin the Wheel of For-
tune dial to activate the replica wheel. The game features 4,000 puz-
zles, a 36-inch fully replicated wheel, a dual ticket dispenser or
coupon printer operation, two modes of play, a bright LED display for
point totals, and a bench style seat available at an additional cost.
Dimensions: 103” x 51” x 80”. Weight: 650 lbs.

Coast to Coast Entertainment
(800)224-1717; www.cranemachines.com

Elvis Live in Las Vegas (redemption)
Elvis Live in Las Vegas is a flashy new coin pusher from Coast to
Coast. The game features a digital sound system playing all of your
favorite Elvis songs. Officially licensed Elvis graphics are displayed on
the bright LED screens. The game also includes “skill stop” buttons,
two spinning wheels for bonuses, and an option for adjustable
payouts. Dimensions: 73” x 45” x 30”. Weight: 450 lbs.

The Simpson’s Skateboard Stomp! (redemption)
The Simpson’s Skateboard Stomp is the first officially licensed kids’
stomping game ever. Players earn points by following Bart’s skating
patterns. The game features adjustable ticket and coin settings.
Dimensions: 74” x 42” x 54”. Weight: 275 lbs.

Cotton Candy Vending
(303)339-0884; www.cottoncandyvending.com

Cotton Candy Vending Machine (vending)
Cotton Candy Vending’s newest vending machine features fresh cot-
ton candy served on a paper stick. The product only contains 70 calo-
ries and is served warm and non-sticky in less than 60 seconds. An
MEI bill acceptor and coin comparator are included. Dimensions: 78” x
36” x 28”. Weight: 380 lbs.

Family Fun Companies
(920)497-6991; www.familyfuncompanies.com

Acorn Drop (redemption)
Players move an acorn to any spot on the playfield. They then drop
the bouncing ball on the playfield to see which hole the ball drops into.
All holes have a ticket value and two of them are jackpots. Tickets are
paid according to hole values. The main goal of this game is to drop
the acorn into one of the two jackpot holes. Dimensions: 74” x 28” x
34”. Weight: 367 lbs.

Hot Hoops (redemption)
Once called Fun Hoops, this one-player redemption game is now
available. Players use a mallet to hit a soft dome that launches small
basketballs through moving hoops. Points can be added when a play-
er scores through one hoop or two hoops at once. Every made shot
increases points. Dimensions: 60” x 28” x 34”. Weight: 325 lbs.

Lucky Streak (redemption)
Players choose heads or tails and if they are correct, tickets are won.
Choose heads or tails correctly seven times in a row, and players win
the jackpot. Players can stop the game at any point and collect the
tickets they’ve won. If you choose incorrectly, tickets are lost. The
game also features a super jackpot for a chance to win more tickets.
Dimensions: 47” x 35” x 95”. Weight: 425 lbs.

Global VR
(408)597-3400; www.globalvr.com

Kaboom (redemption)
Kaboom, from Adrenaline Amusements, provides excitement in the
form of high definition video output and the wind-gusting effects of
TNT. Players must load fire TNT containers by stopping the light on
the desired load zone. Ticket awards are operator adjustable. Exten-
sive operator menus make the game customizable to create settings
correct for every location. Dimensions: 112” x 34” x 52” (32” without
platform). Weight: 600 lbs.

NEW PRODUCTS

Betson
Wheel of Fortune

Coast to Coast Entertainment
Elvis Live in Las Vegas

Coast to Coast 
Entertainment
The Simpsons 
Skateboard Stomp!

Cotton Candy Vending
Cotton Candy Vending
Machine

Family Fun Companies
Acorn Drop

Family Fun
Companies
Hot Hoops

Family Fun Companies
Lucky Streak

Global VR/Adrenaline 
Amusements
Kaboom
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NASCAR Team Racing (driver)
NASCAR Team Racing is the latest installment in the NASCAR game
franchise. It allows players to gain extra speed by drafting with team-
mates. It features officially licensed drivers and tracks including Texas
Motor Speedway®, Michigan International Speedway®, and Crag
Canyon. Hardware features include force-feedback steering for a real-
istic feel, an authentic four-speed shifter, a six-speaker audio system,
deluxe cabinet, a 42-inch LCD screen, and Tsunami-powered deluxe
motion system. Dimensions: 64” x 30” x 72”. Weight: 475 lbs.

JVL Entertainment
(905)303-3360; www.jvl-ent.com

Encore (game and music system)
JVL’s new entertainment system features the world’s first and only
high definition touch screen. Players immerse themselves in a three-
dimensional world that engages the senses with razor-sharp images
and crystal-clear sound. The system includes access to more than
140 different games from action and strategy to cards, quizzes, and
puzzles. Encore also offers the option of music on demand with the
Media Stream system.

Kalkomat
(773)520-2163; www.boxer.biz.pl

Bang Man (boxer)
Bang Man is the prototype for a new boxing game. The game features
a male figure with small light-up screens on strategically placed points
over the man’s chest and arms. The screens light up to indicate where
a player should hit. Players are judged by the strength and accuracy
of their punches.

Boxer Mask (boxer)
Boxer Mask is a brand new redemption boxer. This machine rewards
players with funny, sexy items in capsules when certain results are
reached. Extra free gifts encourage players to play more. The game
features a Venetian mask motif and multicolored cabinets. The many
LED lights draw attention and persuade players to try the game.
Dimensions: 102” x 23” x 51”. Weight 276 lbs.

LAI Games
(888)211-6370 or (469)521-7000; www.laigames.com

Little Masterpiece (children’s game)
Little Masterpiece is a brand new touch screen coloring game for kids.
This compact portable steel cabinet features a simple touch screen
menu with photo and name imputs, four coloring game modes, and
high quality glossy printouts in 4-inch by 6-inch postcard formats. A
promotional message option is available for each printout. The game
is fully automated and coin, note acceptor, and swipe card ready.
Dimensions: 23” x 46”. Weight: 267 lbs.

Snapshot (photo booth)
Snapshot is an affordable, compact, mobile photo booth. It features a
user-friendly touch screen interface, logo and/or message on every
print, extensive party rental settings, commercial quality 4-inch by 6-
inch photos, low cost media, an easily transportable format, and is
less than two square feet in width. Snapshot has four photo modes
including quick mode, fun mode, theme mode, and sexy mode. All of
the modes feature different picture options. Photos can be uploaded
to an array of devices via Bluetooth and photos can be presented to a
party host on a USB drive.

Markay Adventures LLC.
(847)669-2412; markayadventuresllc@comcast.net

Pooltronic Interactive Table (pool table)
The Pooltronic Interactive features new ways to play pool. Players
choose the game and then pick the number of players. A light up
scoreboard keeps track of the score. As each ball is pocketed, it flash-
es and then turns off. The remaining lit balls show balls that are still in
play. Players can press a “change player” button to advance to the
next player’s turn. The game can also tell when a cue ball is
scratched. The table knows each of the four games and the different
rules.

Global VR
NASCAR Team Racing

JVL Corp.
Encore with Media Stream

Kalkomat
Boxer Mask

LAI Games
Little Masterpiece

LAI Games
Snapshot

Markay Adventures
Pooltronic Interactive Table
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MEI 
(800)345-8215; www.meigroup.com

Cashflow Series 2000 Recycler
MEI bill recycling features include a programmable recycler module,
an accessible bill path, the smallest footprint for increased retrofit
potential, cash accountability with tamper-evident sensors, MDB coin
mech compatibility, and a high-visibility bezel.

NBM-3500 Series Bill Validator
NBM-3500 Bill Validator features include vertical sensing, an anti-salt-
ing system, pullback, “yank cheat” protection, unique bill stacking
methods, a high acceptance rate, an optional security bezel, an all-
plastic construction, a swing-open stacker, LED diagnostics, two-bell
bill transport, and a warranty.

Battery Series 2000 Bill Validator
The Battery Series 2000 Bill Validator features a new enhanced sleep
mode, an instant-on wake-up circuit with minimal idle current, and low
operational current draw for long battery life. The validator is available
in AE2400 and AE2600 configurations.

Namco America Inc.
(630)238-2248; www.namcoarcade.com

Dead Heat (driver)
Dead Heat features four city courses displayed on a 32-inch LCD
screen: New York, Chicago, San Francisco, and London. Eight
customizable cars are available and powered by Nitrous Oxide Sys-
tems. Players are given a PIN number and have their photos taken by
a camera. Cars are identified by the player’s picture. The game has
the ability to mimic a player’s driving style when they register as a
ghost driver, and future players can race against this style.

Pac-Man Battle Royal (classic arcade game)
Pac-Man Battle Royal is a 30th anniversary edition of Pac-Man with
several new features. The game features a four-player mode, with the
Pac-Man character being available in four different colors. The game
can be set to either three or five rounds and in each round the players
must eat the other Pac-Men in order to advance.

Razing Storm (shooter)
Razing Storm features 357 graphics in high definition on the 60-DPL
monitor. Digital surround sound makes the game louder and more
realistic as it separates gunfire, voice commands, background music,
sound effects, and bass into separate speakers. Game play revolves
around the use of the action pedal: step on the pedal to attack, and
release it to hide and reload. Link play allows players to team up
against hundreds of enemy soldiers and demolish the fully interactive
environment. Dimensions: 88” x 65” x 64”. Weight: 378 lbs.

Pipeline 
(310)324-1882; www.pipelinegamesinc.com

Mr. Vacuum (crane)
Mr. Vacuum is a vacuum powered crane that features security hasps
on the cash box, electronics and play area doors, thematic sound
effects and bright LED lights, a small footprint, and is DBA ready. The
game also features optional pedestal base units with locking cabinets
and a wall mounting kit. Dimensions: 24.5” x 17” x 30.50”. Weight: 145
lbs.

Sega Amusements USA Inc.
(888)877-2669; www.sau.sega.com

Cuckoo (children’s game)
Players stop the swinging pendulum to win tickets and hit the bonus
target to enter the cuckoo clock. The cuckoo bird is then released to
win the jackpot. Quick, simple play makes this game perfect for play-
ers of all ages. Dimensions: 30” x 41” x 79”. Weight: 353 lbs.

Hummer Extreme Edition (driver)
Players can expect heated battles and rugged trails on this new driver
from Sega. The game is linkable from two to four units or operates as
a single two-driver game using the Driver Change System. Hummer
Extreme Edition features four courses with a great deal of variety.
Dimensions: 90.95” x 88.59” x 107.88. Weight: 1609 lbs.

NEW PRODUCTS

MEI
Cashflow Series 2000
Recycler

MEI
NBM 3500 Series Bill
Validator

MEI
Battery Series 2000
Bill Validator

Namco
Dead Heat

Namco
Pac-Man Battle
Royale

Namco
Razing Storm

Pipeline Games
Mr. Vacuum

Sega
Cuckoo

Sega
Hummer Extreme 
Edition
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Rambo DLX (video shooter)
Rambo Deluxe is a smaller version of Sega’s original Rambo game.
Players use machine guns and a bow and arrow to defeat enemies.
The “Rage Meter” increases when enemies are defeated quickly.
Dimensions: 68” x 55” x 96”. Weight: 798 lbs.

Shelti Inc.
(989)893-1739; www.shelti.com

Shelti Electronic Darts (with remote play via the Internet)
Players touch a button for online games, and the monitor shows all
the locations online at the time. The player selects a location
anywhere in the world, and, along with a player at the other location,
chooses a game to play. Players can see each other’s ranking; play is
live action in real time. Features include a laser throw line to ensure
fair play, a top-mounted monitor, personal account setups, and multi-
ple game options.

Stern Pinball 
(708)345-7700; www.sternpinball.com

Avatar Pinball (pinball)
Based on the 3D movie “Avatar,” Avatar Pinball is new from Stern Pin-
ball. Players capture the pinball in the transporter link, a case that
reveals a Jake figurine, and transform into his Avatar. After a series of
challenges, players get past the motorized up and down target bank
protecting Colonel Quaritch and then fight the Colonel in his AMP suit.
As players overtake the Colonel, his AMP suit crashes to the ground
and the Na’vi people are saved from total destruction. Dimensions:
75.5” x 27” 55”. Weight: 250 lbs.

TouchTunes Music Corp.
(847)419-3300; www.touchtunes.com

Allegro MX-1-V (digital jukebox)
This jukebox features instant access to hundreds of thousands of
licensed songs that are updated daily, advertising, patron playlists, a
wireless, broadband-ready, online operator dashboard which allows
for location management from home or office computer, customizable
promotions, and dual bill collectors.

Valley-Dynamo
(972)595-5300; www.valley-dynamo.com

Firestorm (air hockey)
Advanced technology and a rugged toughness highlight this air hokey
table that features a coated playing surface and the patented Dyna-
Blast blower system. Tournament-tested rails ensure accuracy and
reliability, while the easy-to-read overhead LED scoring display
provides exciting colors for spectators and players alike.

Panther and Panther ZD-X (pool tables)
The Valley Panther is a new push-chute table; the Panther XD-X is a
new DBA electronic table. Both models feature innovative corner cast-
ing with newly designed rail cap molding, five-bolt cushion rail, and
dual density cushion rubber. The Panther ZD-X will now accept league
dues (up to 10 different leagues per table with up to 100 teams per
league.) Accounting features clearly show league dues and table
income separately. The Panther ZD-X is available in the Cheyenne
Leather Model #32.

VendEver
(702)967-0440; www.vendever.com

Cotton Candy Factory (vending)
This machine uses state-of-the-art components, and stainless steel
throughout the interior for maximum cleanliness. In addition, LED
lighting and a patented self-cleaning system come standard. The
mechanism engages every 10 vends to scrape sugar build-up from
the sides of the bowl. Another innovative feature is a temperature sen-
sor that monitors and automatically adjusts changes. The machine
uses ordinary table sugar, and comes with a bill validator and
programmable electronic coin acceptor. ▲

Sega
Rambo DLX Shelti

Electronic Darts
Stern Pinball
Avatar

TouchTunes
Allegro MX-1-V

Vend Ever
Cotton Candy Factory

Valley-Dynamo
Panther

Valley-Dynamo
Fire Storm









As the industry moves into the
fourth quarter of 2010, officials
at AMI Entertainment Network

are pleased to announce two market-
changing advancements: the introduc-
tion of the company’s first skill-based
coin-op machine, Prize Farm, and new
Megatouch software designed to boost
operators’ revenue from this fall into
next spring. Both are key elements of
the overall company strategy. 

Play Meter obtained the latest
details from Mike Maas, President
and CEO; John Margold, Senior Vice
President of Sales; and A.J. Russo,
Creative Director.     

PRIZE FARM
AMI has answered the need for a

universally appealing game suitable for
a variety of locations with Prize Farm,
a game that brings a distinct level of
excitement to the marketplace. Prize
Farm includes 12 skill-based games
among Quiz, Word, Card, and Action
categories.

What makes Prize Farm unique is

the fact that players are able to win an
instant cash payout, as well as partici-
pate in monthly tournaments with a
progressive jackpot. Players compete
for a cash prize pool based on the
income from games played nationwide!

Additional Prize Farm features
include a 22-inch LCD touchscreen, an
optional scrolling marquee that accom-
modates up to five custom messages,
different money output sounds, and
customizable promotional operator
screens. The business model includes
FREE software upgrades, automatic
downloads of new games and features,
a five-year revenue share agreement, in
which AMI receives 20 percent of net
coin-drop monthly, after player payout.
A broadband connection is required
for all Prize Farm units.

Margold said, “We have been very
careful with Prize Farm; this is a 100
percent skill-based game. An average
person will improve with practice and
become significantly better. The ele-
ment of skill is key in all states.”

Maas concurred: “This game is cur-

AMI follows
solid strategy

By Bonnie Theard

COVER STORY
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Prize 
Farm



tance of game content. The 2011
Megatouch software package fits the
game plan. Russo said, “Over the last
five years we have become active in
the video game community, and
formed partnerships with some of the
best content providers. We brought Lit-
tle Shop of Treasures to our Ion plat-
form and it quickly became the num-
ber one game.” 

He continued, “Operators tell us
how much players enjoy the game. We
feel we have a really good pulse on
what players want. We’re excited
because we have leveraged our part-
nerships to bring a killer list of new
games to Megatouch.”

One object of Russo’s excitement is
the sequel to Little Shop of Treasures:
Little Shop Road Trip, a similar hidden
object game of 16 scenes. Russo said,
“It has been the number one game in
Beta testing, and should be a hit for
operators who upgrade to the new soft-
ware. As an added bonus, Little Shop
Road Trip is available for Ion and
Force.”

This will be the final Megatouch
Force platform update for AMI. Mega-
touch Force debuted in September
2001. Since then, eight years of pur-
chasable software upgrades have been
offered. According to Russo, “This year
marks the ninth and arguably the
strongest upgrade. Advances in game
technology have made it more chal-
lenging year after year to support our
Force systems. It’s been a great nine-
year run, but it’s time. For operators
who haven’t upgraded in a couple of
years, it’s their last chance to get this
great value.”

“We’re making sure we conclude
this product’s run with a bang,” said an
enthusiastic Russo. “In addition to Lit-
tle Shop Road Trip, everyone who
upgrades to this year’s Force gets Little
Shop of Treasures.” 

The new Force Kit launches in Sep-
tember and will be available through
Dec. 31, 2010. 

Russo added, “Little Shop of Trea-
sures was the most-played game on

rently approved in about 25 states
based on state laws. We are currently
shipping the game in 13 states, and the
list is growing day to day. We are com-
fortable that we have done enough
research to demonstrate its legality,
and we have fully explored all the laws
and communicated with operators.”

States with Prize Farm include New
York, California, Delaware, Maryland,
Missouri, Nebraska, Wisconsin, Col-
orado, Kentucky, Oregon, Washington,

Texas; plus Washington D.C. AMI is
working with an expert private attor-
ney, and has made software changes to
suit laws in a number of states.

The genesis of Prize Farm was
Games Warehouse, an AMI subsidiary
in the United Kingdom. They created
the original machine and have been
operating SWP (Skil l  With Prize)
machines for six years. The company
has more than a 55 percent market
share in the pubs of London. 

Maas commented, “The question in
the U.S. is simple. There are laws that
we have to meet with Megatouch
machines, jukeboxes, and this product.

There are misperceptions in this coun-
try that if a product pays out cash in a
hopper it’s a gambling machine. If you
read laws at the federal and state lev-
els, there is no prohibition to money
coming out of a hopper.” 

“This is an amusement device with
a bonus,” said Margold. “It is unlike
games in which the only reason to play
is to pay out. This is a Megatouch on
steroids. For $5 you get a half-hour of
fun and a tangible prize.”     

Margold added, “We have a product
that is adding new life to locations.
Operators have told us it is so refresh-
ing to have something new to add to a
bar that people will find attractive to
play. Most operators need new equip-
ment that is good. They want players
to have something they can’t play at
home, something unique and fun. Prize
Farm has the amusement value of
Megatouch. If you don’t win, you still
have fun. You can win something tangi-
ble and earn bragging rights as well.” 

MEGATOUCH SOFTWARE
AMI has always stressed the impor-
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Pieces of Eight: Similar to the Megatouch
game Tri-Towers, players move cards in
ascending or descending order. Earn
80,000 points to move to the cash prize
round. (Prize Farm)

Spot the Difference: Similar to the Mega-
touch game Photo Hunt, players must
find five differences between two seem-
ingly identical pictures. Make it to the
seventh round and start building your
prize. (Prize Farm)

“We want to continue to develop the best
games that will be downloadable as soon
as they become available.”



brand. There are other devices, like the
Nintendo DS, that can expose our
games to players at an earlier age. The
overal l  strategy here is to make
younger players familiar with our
games and transition them into playing
socially on a bigger screen.”

“On these devices we can utilize fea-
tures like Location Finder to help point
players to connected machines,” contin-
ued Maas.

Margold said, “I see a shift in the
business, and I’m encouraged. We are

repainting the picture. I see more and
more progressive operators growing
their businesses. I hope the more con-
servative operators come around.”

In conclusion, Maas said, “We
focus on our customers and creating
machines  tha t  make them more
money. We have the right business
model with connected machines and
customers who understand the value
of promotions. We will keep follow-
ing that path. Customers tell us it’s
the right thing to do.”

For more information, cal l
(800)523-2760; Web (www.ami
entertainment.com). ▲

updated Ions last year. Early indica-
tions show that Little Shop Road Trip
will be the most-played game this
year.” 

In addition, this year Ion Rx and
Aurora Widescreen will get two exclu-
sive card games. Final Table Hold ‘Em
is the world’s first Texas Hold ‘Em
game to feature Spin Cards. This is a
Megatouch original built in-house. Also
new is Word Dojo 2, the sequel to one
of the most popular Megatouch word
games. This Ion exclusive delivers a
bigger dictionary with new scoring and
an all-new survival round. 

STRATEGY
Maas expressed his excitement

about the new product lineup from
AMI: “We’ve taken act ion based
on operator requests. Connectivity
has been our message. One of the
benefits of having connected prod-
ucts is that we can deliver software
with the push of a button so opera-
tors don’t have to go to the location.
We have a subscription model that
allows that, and also non-subscrip-
tion methods.”

He continued, “The downloaded
software this year will be released to
coincide with the rest of the software.
In early September we will have soft-
ware on the street ready to go. When
operators get software sooner, they
have all the advantages of exciting new
games and features, better earnings,
and AMI Access.”

Margold said, “Operators told me
there was joy in not lifting a finger and
getting calls from locations praising the
software that appeared on their
machines.”

Maas was firm in his passion for
connected machines: “We believe
that’s the way forward for many rea-
sons. Being connected allows busi-
ness models that align OUR incen-
tives with OPERATOR incentives.
The jukebox model is an example of
this type of business model working
to  the  opera tor ’ s  benef i t .  We
launched Version 3 of our jukebox

software, which was a huge invest-
ment. It has resulted in more money
for our customers.” 

“I really like this model of revenue
share with Prize Farm. We are selling
the game at an aggressive price to
give operators a great return on
investment (ROI). We want to contin-
ue to develop the best games that
will be downloadable as soon as they
become available. Prize Farm will be
a living, vibrant thing, with a flow of
new content.”  

When P r ize  Farm sh ips ,  i t
includes a location kit with card
tents, coasters, tutorials, and tips on
how to p lay the game—in short ,
everything needed for location-based
promotions. As a manufacturer, we
are focused on helping our cus-
tomers and making sure that players,
bar owners, and bartenders are driv-
en to our games.” 

Maas mentioned a new generation
of mobile gamers with a world of
devices at their fingertips: “How do we
get these players moving to our games?
We did some iPhone games to intro-
duce mobile gamers to the Megatouch
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Cops N Robbers: Players answer
questions quickly to move forward on the
path. Answer too slowly and the police
officer will catch you. Pick up cash keys,
safe icons, and money bags along the
way. Start earning cash when you collect
four bags. (Prize Farm)

Pints Make Prizes: Choose one of three
beer pumps, each representing a catego-
ry. Fill the pint glass by correctly filling
in the missing letters to complete the
words and move up the cash ladder.
(Prize Farm)

"We have a product (Prize Farm) that is
adding new life to locations.This is a Mega-
touch on steroids."



Little Shop Road TripFinal Table Hold’em Flick & Kick Football Little Shop of Treasures

Boxxi Blitz

Word Dojo 2

Mystery Phraze

Space Farmer Zombie Cars

Penthouse Panty Bandits

Trix

All-New Penthouse Suite

play. Players compete against three oppo-
nents in a series of different card games
to crown a ruler of the kingdom.

Zombie Cats: In this fun-loving action
game, players attempt to successfully
escape a city overrun by an undead army
of felines.  

All-New Penthouse Suite: This all-new
photo library features the hottest Penthouse
models to ever appear on a touch screen.
This suite leaves little to the imagination and
includes the first tournament-ready erotic
games: Penthouse Panty Bandits and Pent-
house Super Boxxi.

MEGATOUCH 2011, FORCE SUITE
Megatouch 2011 marks the final soft-

ware update for Force systems. The
smash-hit of 2010, Little Shop of Trea-
sures, out-performed the likes of Photo
Hunt and Card Bandits by a four-to-one
margin. Now on Force, it joins with Little
Shop Road Trip to create a powerful one-
two punch for updated machines. This
update also includes Boxxi Blitz, Pent-
house Panty Bandits, Penthouse Super
Boxxi, and an all-new Penthouse photo
library.

Little Shop of Treasures, Little Shop
Road Trip, and Boxxi Blitz are not sup-
ported on classic Force systems that can-
not enable hi-resolution. This update is
available for a limited time. ▲

Final Table Hold’em: This widescreen-
exclusive is the world’s first Texas Hold’em
game to feature Spin Cards. Players quick-
ly responded to the addition by making
Final Table Hold’em one of the top five,
most-played games on updated Aurora WS
and Rx systems.

Boxxi Blitz: A combination of speed
and strategy is the key to success in this
crazy adaptation of a fan favorite. Three
box colors allow massive moves that
spawn game-changing power-ups and
soaring high scores.

Flick & Kick Football: In this action
game, a quick finger-flick decides whether
players score a field goal or land in the
stands. But this is no ordinary game, and
that is no ordinary goal post. The kick is
up—and it’s good!

Mystery Phraze: This popular word
game has been re-invented and given a
fresh facelift for 2011. Whether they
choose Entertainment, Music, Sports, or
General, each of the 24 subcategories are
sure to keep players guessing.

Space Farmer: In this line-drawing
game, players manage a fleet of UFOs to
capture as many sheep, cows, and chick-
ens as they can, all while avoiding mid-air
spacecraft collisions.

Trix: From the Middle East comes a
compelling widescreen-exclusive card
game that’s both easy to learn and fun to

MEGATOUCH 2011, ION SUITE
The newest Megatouch release

includes nine new Ion games plus two
widescreen-exclusive titles. 

A.J. Russo, Creative Director for AMI
Entertainment Network, explained: “It’s
always a challenge from year to year to
top previous software. The goal is to add
games current players will like, while also
adding new game types or genres that
might draw in someone who’s never
played a bar-top game before.”

Russo added that mobile devices like
iPad, iPhone, and Android have brought
touch screen games into the mainstream
market. He affirms: “What still sets Mega-
touch apart is its ability to deliver fun, bite-
sized three-minute entertainment experi-
ences that can be played socially on a big
screen.”

Following are details on all the new
games: 

Little Shop Road Trip: Following the
runaway success of Little Shop of Trea-
sures, Megatouch is going on the road
with 16 all-new scenes featuring thou-
sands of hidden objects for players to find.

Word Dojo 2: For close to a decade,
Megatouch fans have honed their word-
building skills playing the original Dojo
game. Its sequel delivers an expanded
dictionary, crazy power-ups, enhanced
scoring, and an all-new survival round.
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New Megatouch release
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Mike Maas is passionate about connectivity and operators should be too.

Let's talk music: Sync your Megatouch and jukebox. Enable players to browse and
order music without leaving their bar stool. It's free and easy to set up. An AMI jukebox
connected to a Megatouch can earn up to 15 percent more music revenue.

So get connected! Connection Wizard takes the complication out of getting connected. MegaNet Core makes it free.
AMI Access puts you in total control, even when you're off-site, and the four-year Broadband Subscription Model keeps
machines up-to-date, via an automatic download. ▲

Stay up to date, automatically: Location visits to install software can be a thing of the past. Our four-year
Broadband Subscription Model is now available for broadband-connected Rx, Aurora, and Aurora Widescreens
running 2009 software or newer--and is free for the first year. $25 per month not only ensures your game
always has the latest and greatest software, but also guarantees your hard drive for the entire duration of your
contract.

Operators are given access to all the free online benefits of MegaNet, plus Tournamaxx® player tourna-
ments, a $300 savings. Tournamaxx enables your players to compete on local, regional, and national levels
while playing their favorite games and increases coin-drop up to 32 percent.
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1Connectivity made easy: Getting your Megatouch online has never been easier or
more rewarding. The new step-by-step Connection Wizard has simplified the connection
process for wireless, wired, and dial-up Ion machines.

AMI engineers redesigned the entire process for simplicity and ease of use. No more
confusing screens or bouncing around. Operators can even register a game on-location. All
that's needed is a broadband connection.

2Online benefits, free of charge: Introduced in 2009, MegaNet® Core allows free access to
dozens of online features aimed at making route management a breeze. AMI Access, AMI’s
newest tool, empowers you to connect, view, and take live control over any broadband-connected
Ion running 2010 on the route—right from your own PC or Mac. Just jump online, log in using
your MegaNet ID, and make changes live, in real-time. AMI Access even notifies you if the game
is in use. 

4
Credit cards accepted: In surveys conducted by Visa, 70 percent of consumers polled preferred to use

credit or debit cards, instead of cash, for small-ticket purchases. Additionally, 60 percent of the 18-30 age
group preferred not to carry cash at all. Credit card support now comes standard on many Megatouch models
sold in the U.S. and Canada, and with 2010 you can choose the credit card pricing that works best for your route.

Operators can control the credits a player receives for $5, $10, and $15 purchases. Your reader can also be configured to
allow convenient access to common Operator Setup functions via a swipe from your own card.

“Some operators have a misperception about the cost and the value of connected equipment.
We charge nothing to connect a Megatouch machine. Features such as AMI Access, Location Finder,
Music Selector, and extended warranties are highly valued. Our software is easy to connect. It's a
communications challenge,” states Maas.

Here is what you need to know about Megatouch connectivity:
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www.playmeter.comCLASSIFIEDS

READERS/
ADVERTISERS

We do not knowingly accept ads
for copies or licensed games 
involving a third party. We do not
print prices on games currently in
production. We encourage 
advertisers to include their name,
address, and phone/FAX numbers
for the purpose of credibility. We
do not accept ads from companies
who consistently advertise 
products they do not have or from
companies that we receive
multi-complaints about.

PLAY METER
MAGAZINE

Play Meter’s classified advertising is primarily intended for: buyers and sellers of used equipment, support and supply
firms and employment opportunity ads. You may pay by check, money order, Visa or Mastercard. The deadline is usually
before the 12th of the month prior to issue (example: August ad must be in before July 12). Send ad orders to Play Meter
Magazine / P.O.  Box 337 / Metairie, LA 70004 or fax: (504) 488-7083.

FOR MORE INFORMATION, CONTACT CAROL LEA: (504) 488-7003
If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep a file on all complaints.



PLAY METER 90 SEPTEMBER 2010

Coin-Operated Arcade Games & Amusement
AUCTIONS

See out Web Site for great upcoming Arcade
and Amusement Auctions 

throughout the United States
www.michaelangeloauctions.com

Location: Michael Angelo Auctions Warehouse
(20 minutes North of Cincinnati, OH)

Address: 3725 Symmes Road, Hamilton, OH 45015

Thousands of Coin-Op Arcade and
Amusement Machines are SOLD at our
Live and Simulcast Internet Auctions

- Call us to be part of the Auction Excitement -
- On-Site and Off-Site Auctions Available -

- Friendly Service with Fast Results -

513-310-5118

The Michael Angelo Auction Company
Direct (513)-310-5118

Terms: Cash, Major Cards, Business Check w/Original Bank Letter of
Guarantee, No Personal Checks, 12% Buyers Premium applies

To all purchases, all sales final - sold as-is, Tax exempt bring your
certificate, Inventory subject to change. Removal-See Website

Live On-Site Auction & Real Time- Internet Auction
Auctioneer: Michael Testa

See our website for photos and details

www.michaelangeloauctions.com
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✧ For Sale ✧
Bulk Vending Machines

• and stands
• and racks
• and sticker machines

Over 3,000 pieces from $20 up

(Cheap Shipping)

718-791-7766

www.

playmeter
.com

-Check our website for the latest 
industry news at News Now!

-Sign up for our 
newsletter while your at it!
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Amusement
Entertainment
Management, LLC

“In The End, The Best Consultant Always
Saves You More and Costs You Less”

A division of Alpha-Omega Amusements, Inc., 12 Elkins Road, East Brunswick, NJ 08816
Contact Frank Seninsky or Jerry Merola at (732) 254-3773, e-mail us at 

Profitwizz@aol.com or Fseninsky@aol.com, or visit our website at www.AEMLLC.com

❏ Project Feasibility Studies   ❏ Architectural Design & Theming

❏ Game and Attraction Sourcing, Purchasing, and Resale Services

❏ Business & Marketing Plan Creation  ❏ Facility Upgrading and Revitalization

❏ Operating and Performance Audits

Frank Seninsky, President

Alpha-Omega Sales, Inc., 12 Elkins Road, East Brunswick, NJ 08816
Fax: 732-254-6223 E-mail: Fseninsky@aol.com, or visit Web Site: http://www.AlphaOmegaAmus.com

ALPHA-OMEGA SALES, INC. Established in 1969  
Alpha-Omega Sales is a leading force in the coin-op entertainment industry. 

We sell both new and reconditioned video, redemption, and pinball to foreign & domestic
markets. Games are reconditioned to your satisfaction, and come with a 60-day guarantee.
Call us for complete details, and our full 13-page Price List!

Phone: 732-254-3773  Toll Free: 800-253-4045

Frank
“The

Crank”
Seninsky

Reconditioned Sit-Downs
Afterburner Climax Dlx . $7,999
Crazy Taxi High Roller . . $1,999
Initial D3 Twin . . . . . $5,999
Lost World. . . . . . . . . $3,399
NASCAR Std . . . . . . . $3,999
Need for Speed U/G. $2,999
Outrun 2 . . . . . . . . . . $2,499
S.F.Rush 2049 Sp. Ed. $1,999
Star Trek Voyager . . . $2,599
Star Wars . . . . . . . . . . $1,799
Tsunami Deluxe . . . . $3,999
Mario Kart Twin . . . . $9,999

Novelty
Boxer Coney Island. . $2,599
Ultimate Big Punch . . $1,999
DDR 8th Mix . . . . . . $4,999
Drill-O-Matic . . . . . . . $1,799
Gravity Hill . . . . . . . . $1,299

Reconditioned Redemption
Atlantis 4 pl. . . . . . . . $3,999
Austin Powers 2 pl. . . . $999
Break the Bank . . . . . $2,999
Cat N’ Mouse . . . . . . . $1,999
Cyclone Jr. . . . . . . . . . $1,799
Double Jam . . . . . . . . $1,599
Dozer . . . . . . . . . . . . . $1,999
Gold Coast 1 pl . . . . . $1,999
Gold Rush . . . . . . . . . $1,699
Goldzone 1 pl . . . . . . $1,999
Pile Up . . . . . . . . . . . . $1,999
Popcorn . . . . . . . . . . . $2,499
Ribbit Racin. . . . . . . . $1,299
Simpson’s Kooky Carn. . $2,999
Spin Doctor. . . . . . . . $1,599
Stop the Clock . . . . . . . $999
Ticket Troopers . . . . . $3,499
Titanic 3 pl . . . . . . . . $2,599

Reconditioned Video/Pball
Aliens Upright . . . . . . $2,999
Ghost Squad Evo. Dlx . $5,999
Golden Tee Fore. . . . . . $999
Gunblade Deluxe . . . $1,599
House of Dead 4 pl UR . $3,999
Metal Slug 6 . . . . . . . . . $699
Mo Cap Boxing . . . . . $2,699
NASCAR Pinball . . . . $3,099
Pirates of Caribbean Pball. $3,199
Ripley’s Believe It or Not $2,599
Silver Strike Bowling . $1,799
Space Invaders/Qix . . $1,699
Target of Terror Gold $1,799
Tekken 5 . . . . . . . . . . . . $999
Time Crisis 3 Twin Std . $5,999
Time Crisis Twin Dlx . $7,999
Warzaid . . . . . . . . . . . $1,599

LOOK
AT THIS NO ‘RISK‘ DEAL!!!

DEEP-DISCOUNT GAMES LEASE
Features Include:

☛ Choose the Games You Want
☛ Mid-Lease Rotation Options
☛ Generous Freight Allowance
☛ Fully Warranted Boards,

Monitors & Power Supplies
CONTACT:

JOSEPH CAMAROTA III
SALES MGR.

CONTACT
Parts Central

Your one stop source for all
game parts & accessories.

Our response time and 
commitment to our customers

remains unrivaled



MONITOR
GET WELL KITS

SAVES TIME AND MONEY
ON MONITOR REPAIRS!

Monitor repair kits repair picture 
warping, blacking out, smearing, jail
bars, vertical shrinking, etc. All kits

come with easy to install instructions
and free technical help.

Kit101: Electrohome GO7-CBO 19" 17 parts - $7.95

Kit201: Wells-Gardner K4600 series. 21 parts-$6.95

Kit202: Wells-Gardner K4900 series. 16 parts-$7.95

Kit203: Wells-Gardner K4800 series. 16 parts-$7.95

Kit204: Wells-Gardner K7000 series. 17 parts-$6.95

Kit206: Wells-Gardner K6100 X-Y monitor.  Includes 

6 deflection transistors, diodes, etc.  30 parts- $14.95

Kit220: Wells-Gardner U2000. 33 parts-$8.95

Kit221: Wells-Gardner U5000. 34 parts-$8.95

Kit225: Wells-Gardner U2000, U5000 vertical repair 

kit Includes TDA1771 vertical IC. 7 parts-$8.95

Kit240: Wells-Gardner K7201. 18 parts-$7.95

Kit244: Wells-Gardner K7203. 32 parts-$7.95

Kit250: Wells-Gardner K7400, K7500. 39 parts-$8.95

Kit260: Wells-Gardner D9200. 64 parts-$9.95

Kit301: Nintendo Sanyo EZ-20. 25 parts-$6.95

Kit302: Nintendo Sharp 19". 24 parts-$7.95

Kit802: Hantarex MTC-9000. 19 parts-$7.95

Kit810: Hantarex Polo monitor. 27 parts-$7.95

Kit830: Neotec NT27, 29, 31 series. 52 parts-$8.95

Kit832: Neotec NT2700,01,02, NT3500,01,02 

series repair kit. 53 parts-$8.95

Kit834: Neotec NT2500, NT2501, NT2515C, 

NT25E repair kit. 37 parts-$8.95

Kit920: For Pac Man, Ms Pac Man logic board. 

Eliminates hum bar in picture. 4 parts-$6.95

DISCOUNT! Buy ten kits and take
$1.00 off each kit.

FLYBACKS! Electrohome, Hantarex,
Wells-Gardner, Neotec, etc. $24.95ea

We make kits for every monitor.  Just ask
for your make and model number.

ZANEN ELECTRONICS
888-449-2636 (orders only)

806-829-2780, FAX 806-829-2781

Zanenelectronics@aol.com
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Blue Bar 
Vending

Offering a complete line
of Bulk Vending 

Equipment and Supplies
All at Discounted Prices

800-869-0724
fax:626-337-6618

email: gsi99@yahoo.com
www.bluebarvending.com

Children's Birthday 
Party Franchise 
Shares For Sale

Please write to 
kidsmktg@sbcglobal.net 

for details!
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STANSFIELD VENDING, INC.
P.O. BOX 157 • La Crosse, WI 54601

CALL BRIAN 800-356-9586 • FAX BRIAN 608-785-7016
Email: bgraw@stansfieldvending.com

For more details visit our website @ www.stansfieldvending.com (Commercial Equipment Sales Tab)

All equipment is sold CLEAN, WORKING, and LOCATION READY
We can help arrange shipping!

Much more Available...Please Call For a Specific Title!!

• Ballistics  . . . . . . . . . . . . . . .$1895
• Cruis’n Exotica  . . . . . . . . . .$1700
• Harley Davidson . . . . . . . . .$1100
• Hyperdrive  . . . . . . . . . . . . .$1100
• Maximum Speed (upright)  .$800
• Off Road Challenge  . . . . . .$1100
• Road Burner (motorcycle)  .$895
• Rolling Extreme (street luge)  .$1550
• Route 66  . . . . . . . . . . . . . . .$1100 

D R I V I N G  G A M E S :
( A L L  S I T  D O W N  S T Y L E  U N L E S S  N O T E D )

• Golden Tee Complete

• Madden Football

• PGA Championship Golf 

• Silver Strike Bowling

V I D E O  G A M E S :  
( A L L  D E D I C AT E D  C A B I N E T S  -  YO U R  C H O I C E  $ 9 9 5

M U S I C :

D A R T  B O A R D S
Valley Cougar SM’s - $495

LOCATION-READY EQUIPMENT PRICED RIGHT!!!

• Rowe CD 100 jukes (C-F) w/CDs . . . . . . . . . . . . . . . . . . . . . . . .$950
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SEASIDESEASIDE
GAMINGGAMING

866-387-4263
www.seasidegaming.com

BLOWO  
HAREHO  
SALE!!

BLOWOUT 
WHAREHOUSE 

SALE!!!
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SIZES WIDTH/DEPTH RATE
Full pg. (image area) 7” x 10” $600
3/4 pg. 7” x 7-1/2” 480
2/3 pg. 4-5/8” x 10” 420
1/2 pg. island 4-5/8” x 7-1/2” 320
1/2 pg. horizontal 7” x 4-7/8” 320
1/3 pg. square 4-5/8” x 4-7/8” 210
1/3 pg. vertical 2-1/4” x 10” 210
1/4 pg. vertical 3-3/8” x 4-7/8” 160
1/4 pg. horizontal 4-5/8” x 3-3/8” 160
1/6 pg. vertical 2-1/4” x 4-7/8” 110
1/6 pg. horizontal 4-5/8” x 2-1/4” 110
Per column inch 24

($30 for first inch; $24 each additional inch)

GENERAL POLICY
PLAY METER’S Classified (Money Pages) advertising is primarily intended for: buyers and sellers of used equipment, support and sup-
ply firms and employment opportunity ads. We reserve the right to reject advertising that does not fall within the scope intended for
PLAY METER’S Money Pages, or any reason we deem appropriate.
PLAY METER’S classified advertising is NOT agency commissionable.

DEADLINES (for classified ads only)
Reservations and raw copy deadline for ALL classified ads is the 12th of the month prior to issue date (e.g., March 12 for April issue).

GRAPHIC SERVICES
The PLAY METER art staff will assist in typesetting and layout of ads to be placed in the classified section of our publication at no addi-
tional cost. Rough layouts must be provided three working days before the ad copy deadline.

(504) 488-7003  CLASSIFIED RATES (504)488-7003
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FOR SALE
Treasure Chest Crane

by United

Sizes

31”
42”
60”

Goliath 4x6

QUARTERTIME AMUSEMENTS
(410) 358-8311 Michael

SWEEPSTAKES
CABINETS

“OVERSTOCK BLOWOUT”

$150 Quantity
Discounts

WORLD GAMES OF AMERICA
941-613-6700

www.

playmeter
.com

-Check our website for the latest 
industry news at News Now!

-Sign up for our 
newsletter while your at it!
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www.playmeter.com
AAMA  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .29  . . . . . . . . .866-372-5190 . . . . . . . . .www.coin-op.org

AMI Entertainment Network  . . . . . . . . . . . . . . . .3  . . . . . . . . . .800-393-0201 . . . . . . . . .www.amientertainment.com

AMOA . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .33  . . . . . . . . .800-937-2662 . . . . . . . . .www.amoa.com

Apple Ind.  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .Cover 2  . . . . .718-655-0404 . . . . . . . . .www.appleindustries.net

Apple Ind.  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .23  . . . . . . . . .718-655-0404 . . . . . . . . .www.appleindustries.net

Arachnid  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .19  . . . . . . . . .800-435-8319 . . . . . . . . .www.bullshooter.com

Betson Enterprises . . . . . . . . . . . . . . . . . . . . . . .5  . . . . . . . . . .201-438-1300 x3408  . . .www.betson.com

Champion Shuffleboard  . . . . . . . . . . . . . . . . . . .45  . . . . . . . . .800-826-7856 . . . . . . . . .www.championshuffleboard.com

Coast to Coast Entertainment  . . . . . . . . . . . . . .81  . . . . . . . . .800-224-1717 . . . . . . . . .www.cranemachines.com

Deltronic Labs  . . . . . . . . . . . . . . . . . . . . . . . . . .60  . . . . . . . . .215-997-8616 . . . . . . . . .www.deltroniclabs.com

Firestone Financial  . . . . . . . . . . . . . . . . . . . . . . .28  . . . . . . . . .800-851-1001 . . . . . . . . .www.firestonefinancial.com

Fun Co. Mfg.  . . . . . . . . . . . . . . . . . . . . . . . . . . .75  . . . . . . . . .800-808-5554 . . . . . . . . .www.funcomfg.com

Hoffman Mint  . . . . . . . . . . . . . . . . . . . . . . . . . . .64  . . . . . . . . .800-227-5813 . . . . . . . . .www.hoffmanmint.com

IAAPA  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .71  . . . . . . . . .703-836-4800 . . . . . . . . .www.iaapa.org

ICT (International Currency Technologies) . . . . .Cover 3  . . . . .510-353-0289 . . . . . . . . .www.ict-america.com

Impulse Industries  . . . . . . . . . . . . . . . . . . . . . . .85  . . . . . . . . .800-446-7857 . . . . . . . . .www.impulseindustries.com

Incredible Technologies  . . . . . . . . . . . . . . . . . . .Cover 4  . . . . .800-262-0323 . . . . . . . . .www.itsgames.com

Jennison Entertainment Tech. (JET)  . . . . . . . . .15  . . . . . . . . .877-553-8267 . . . . . . . . .www.jennisongames.com

McGregor Enterprises  . . . . . . . . . . . . . . . . . . . .61  . . . . . . . . .888-706-0539 . . . . . . . . .www.videogaming.com

Muncie Novelty . . . . . . . . . . . . . . . . . . . . . . . . . .4  . . . . . . . . . .800-428-8640 . . . . . . . . .www.muncienovelty.com

Namco America  . . . . . . . . . . . . . . . . . . . . . . . . .7  . . . . . . . . . .847-264-5610 . . . . . . . . .www.namcoamerica.com

Northwestern  . . . . . . . . . . . . . . . . . . . . . . . . . . .79  . . . . . . . . .800-942-1316 . . . . . . . . .www.nwcorp.com

Payment Alliance Intl. (PAI)  . . . . . . . . . . . . . . . .14  . . . . . . . . .877-271-2627 . . . . . . . . .www.paymentallianceintl.com

Pentavision Global Inc.  . . . . . . . . . . . . . . . . . . .25  . . . . . . . . .877-316-8544 . . . . . . . . .www.pentavisioninc.com

Pipeline Games  . . . . . . . . . . . . . . . . . . . . . . . . .25  . . . . . . . . .888-316-8544 . . . . . . . . .www.pipelinegamesinc.com

QubicaAMF  . . . . . . . . . . . . . . . . . . . . . . . . . . . .59  . . . . . . . . .866-460-QAMF (7263)  . .www.qubicaamf.com

Rhode Island Novelty  . . . . . . . . . . . . . . . . . . . . .83  . . . . . . . . .800-435-3456 . . . . . . . . .www.rinovelty.com

Sacoa/Play Card  . . . . . . . . . . . . . . . . . . . . . . . .55  . . . . . . . . .866-438-7226 . . . . . . . . .www.playcard.com.ar

Stern Pinball  . . . . . . . . . . . . . . . . . . . . . . . . . . . .31  . . . . . . . . .800-524-5377 . . . . . . . . .www.sternpinball.com

TouchTunes Interactive Networks  . . . . . . . . . . .17  . . . . . . . . .888-338-JUKE  . . . . . . . .www.touchtunes.com

Valley-Dynamo  . . . . . . . . . . . . . . . . . . . . . . . . . .21  . . . . . . . . .800-248-2837 . . . . . . . . .www.valley-dynamo.com

Venco Business Music & Communications  . . . .27  . . . . . . . . .800-762-9962 . . . . . . . . .www.vencomusic.com

VendEver/Cotton Candy Factory  . . . . . . . . . . . .9  . . . . . . . . . .510-376-9607 . . . . . . . . .www.vendever.com

DISPLAY AD INDEX

Alpha Omega . . . . . . . . . . . . . . . . . . .93

Amusement Entertainment Management  . .93

Amutronics Inc.  . . . . . . . . . . . . . . . . .91

Angle Mfg . . . . . . . . . . . . . . . . . . . . . .88

Auction Game Sales  . . . . . . . . . . . . .97

Baton Lock . . . . . . . . . . . . . . . . . . . .100

Big D’s & Fat Pat’s Graphix  . . . . . . .100

Blue Bar Corp.  . . . . . . . . . . . . . . . . . .94

C & P Dist.  . . . . . . . . . . .89, 92, 94, 100

Eldorado  . . . . . . . . . . . . . . . . . . . . . .92

Eletech . . . . . . . . . . . . . . . . . . . . . . . .92

EnD Trading . . . . . . . . . . . . . . . . . . . .98

Games by White . . . . . . . . . . . . . . . . . .89

Green Coin  . . . . . . . . . . . . . . . . . . .88, 95

Incredible Techologies  . . . . . . . . . . . .101

Kids Marketing Factory . . . . . . . . . . . . .94

Locking Systems Intl.  . . . . . . . . . . . . . .90

Michael Angelo Auction  . . . . . . . . . . . .90

Palmentere Coin Operated Game Sales  . .103

PB&J Entertainment  . . . . . . . . . . . . . . .94

Penguin Amusment   . . . . . . . . . . . . . .96

Peter Novakovic  . . . . . . . . . . . . . . . . . .92

Play Meter Classified ad rates  . . . . . . .98

PNL Inc.  . . . . . . . . . . . . . . . . . . . . . . . .92

PokerTek  . . . . . . . . . . . . . . . . . . . . . .96

QTech Business Products  . . . . . . . . .90

Quartertime Amusements  . . . . .92, 100

Reel Amusement  . . . . . . . . . . . . . . . .99

SeaSide Gaming  . . . . . . . . . . . . . . . .96

Seegurg Digital  . . . . . . . . . . . . . . . .102

Stansfield Vending  . . . . . . . . . . . . . . .95

Tokens Direct  . . . . . . . . . . . . . . . . . .102

World Games  . . . . . . . . . . . . . . . . . .100

Zanen Elect.  . . . . . . . . . . . . . . . . . . . .94

CLASSIFIED AD INDEX www.playmeter.com






