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EDITORIAL

he New Year may seem like eons away, but it’s right around the corner. If you are
searching for inspiration or a new approach to take in your business in 2011, don’t
miss the opportunity to recharge your batteries at the International Association of
Amusement Parks and Attractions (IAAPA) Expo in Orlando this month. Education
sessions begin on Nov. 14, and continue through Nov. 19. The exhibit floor is open
four days, Nov. 16-19. 

If you want to get a better handle on social media and how you can use it to
your advantage, Nov. 19 includes six informative sessions. Every topic imaginable
can be found in the education program, from “Best Practices in Loss Prevention” to
“Saving Time and Money with Smart Project Planning,” plus round table discus-
sions for family entertainment centers (FECs), legal issues, financial management,
and much more.   

IAAPA has made a commitment to host this truly amazing show in sunny Flori-
da for 10 years. Organizers expect 1,200 exhibits spread out over nine miles of
aisles (no kidding) and 30 hours of exhibit time. There will truly be something for
everyone.

For years I have heard street operators say they don’t attend this show because
it’s not truly a coin-op show, that it won’t have games and support services relevant
to their part of the entertainment industry. Yet every year more new product intro-
ductions from coin-op manufacturers and supply companies make their debut at
this show because it is truly an international event and posts staggering attendance
figures (24,000 in 2009).   

One comment often heard from attendees of the IAAPA Expo is, “It’s an excel-
lent idea show.” And who among us could not use a few fresh ideas as we scramble
to make ends meet and unlock the secret to what forms of entertainment will draw
more players into locations.  

Operators have told me that the show opened their eyes to the potential of
rental equipment beyond the games already on their routes. Exposure to new and
different equipment and services is always refreshing. In addition, the show is just
plain fun, with impressive rides and food samples that keep you fortified. From
pizza to lemonade, and from ice cream to crispy chicken nuggets, you won’t want
for refreshments. 

That fun quotient is a reminder of what our industry is all about: providing a
reasonably priced fun experience for players. If you can get your “fun adrenaline”
going at the show, it may well spark enthusiasm for change when you return home. 

You will get a taste of the IAAPA Expo in the News Bulletin of our December
issue, with full coverage in the January 2011 issue. Play Meter dedicated 14 pages
to the 2009 IAAPA Expo, providing facts, figures, comments, awards, and details
of new products from 61 coin-op companies.       

At IAAPA Expo 2009, Larry Treankler, President of Bay Tek Games, summed
up the value of the show when he said, “There was a lot of energy at the show, and
we are hopeful it will carry through into next year. It is always great to launch new
products at the trade shows. As manufacturers, it is important that we continue to
provide our customers with new and exciting products to better their businesses.” 

As the providers of those products to the end users—players—operators will ben-
efit from a visit to Orlando for a fun and learning experience. ▲

BONNIE THEARD
Editor

We want to hear from 

you about any of the 

articles in this issue or

topics you’d like to see.

E-mail:

(editorial@playmeter.net)
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of today’s social-media engaged audi-
ence. Dead Heat will make its formal
trade show debut at the IAAPA Expo
this month.  

Cosentino said, “The cat’s out of the
bag. We’re starting to get collections
back from the field. In our original test-
ing it was far and away the number
one driver in the location where it test-
ed, and that location had every driver
on the market. Its closest competitor
took in 25-30 percent less in revenue.
Dead Heat did outrageously well.” 

A number of unique features are
found in Dead Heat. First, the player’s
face is displayed on the screen, as well
as the competitors. 

Cosentino explained, “What sets this
game apart is not only the fact that it
takes and displays player photos (the
NamCam takes your photo on Mario Kart
and Tank! Tank! Tank!), but the game
studies the style of driving for each player
and retains that information.”

Players register their PIN and the
game will save it in the machine in that
location, along with the player profile.
When the player returns, his car will con-
tinue to evolve with upgrades. 

If two people race against each other,
the next time either one goes to that loca-
tion, the game will remember each play-
er and their friends who are players. If
either player goes back and races with
different friends, they all get saved in a
“friend pool” so to speak. That way play-
ers race against friends, not anonymous
computer cars. Not only are friends’ faces
displayed on the screen, but also the cars
drive the way each person drives. 

These intelligent ghosts drive just like
the real player. The more the player

Namco’s track record speaks for
itself: PAC-MAN, Galaga, Pole
Position, Soul Calibur, Final Lap,

Mario Kart Arcade GP, Alpine Racer,
Time Crisis, Point Blank, Steel Gunner,
Cyber Cycles, and the Tekken series for
starters in the realm of arcade video
games. 

On the redemption side the compa-
ny has made its mark with games such
as Flamin’ Finger, Jumpin’ Jackpot,
Crazy Typhoon, and the popular Bar-
BerCut Lite that is still going strong
two years after its introduction.    

More recent titles in the video cate-
gory include Deadstorm Pirates, Razing
Storm, Tank! Tank! Tank!, and the new
Dead Heat Street Racing that caused a
buzz at the American Amusement
Machine Association (AAMA) Distribu-
tor Gala in July in its near-complete
form. The finalized game began ship-
ping in October.  

On the 30th anniversary of leg-
endary PAC-MAN, and the eve of the
International Association of Amuse-
ment Parks and Attractions (IAAPA)
Expo, Play Meter spoke with Namco
America’s Frank Cosentino, Senior Vice
President of Product Strategy, to find
out more about Dead Heat and
Namco’s plans for the near future.

DEAD HEAT 
Namco has always excelled in the

driving game category. All of its past
experience came into play with Dead
Heat, combined with a recognition of
what’s required to capture the attention

drives the market

From iconic games of the past to new-age racing games and merchandisers, Namco builds on its history.

COVER STORY
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uct that is timeless. We will be selling
BarBerCut Lite forever. It’s the evolution
of the crane, with a different twist on how
to win a prize. The key is to constantly
change the merchandise.” 

According to Cosentino, Namco will
debut at least one game in the merchan-
diser category at the IAAPA Expo. The
product is ClenaFlex, which has been
available in Japan and the U.K. and is
now coming to the U.S. 

ClenaFlex is a 100 percent program-
mable skill game; it features a dual play-
field that can be configured in countless
different ways, hence the flex name.
Every month an operator could change
out the sides of the machine, apply a new
kit, and offer players new challenges. 

The machine is similar to a crane with
two player stations and a playfield that
can be configured in different ways
mechanically and with the appropriate
software. Each kit comes with instructions
on installation. One side could feature a
giant candy bar as the prize while the
other could involve kicking a soccer ball
into a hole. Market research is currently
under way in the U.S. and the product

or the 25th anniversary model. PAC-
MAN’s Arcade Party features 12 games,
original classics in a nostalgic cabinet
updated with an LCD screen. All of the
Namco classics are now in one place:
PAC-MAN, Galaga, Dig Dug, Mappy,
Rally-X, just to name a few.  

MERCHANDISERS 
The merchandiser category is an

important part of Namco’s portfolio.
What are the keys to a successful game
of this type? You wouldn’t think that
the classic video PAC-MAN and the
direct merchandiser BarBerCut Lite
have anything in common. Think
again. The common tread is simplicity. 

Cosentino attributes the success of
BarBerCut Lite to the fact that it is so
simple. “With a direct merchandiser,
players don’t have to learn to play and
hopefully enjoy playing a light game or
a spin the wheel game in order to win
a prize. The prizes are hanging there
directly in front of the players in a
brightly lit cabinet,” said Cosentino. 

“Players never get bored because the
prizes are the game. It’s definitely a prod-

By: Bonnie Theard

PLAY METER 53 NOVEMBER 2010

Dead Heat

plays the more the ghost drives like the
player. Eight cars race simultaneously on
screen. Up to four live players get com-
bined with up to four additional “friends”
to get the eight competitors. 

Cosentino commented, “This feature
provides a far more personal experience.
The player can see friends and race
against them even if they are not present.
The game was designed from the ground
up specifically for the U.S. market. We are
extremely competitive people, particularly
with other people we know. Social compe-
tition brings out the best in all of us.”

While the field of driving games on
the market is large, Cosentino said
Namco’s R&D investigated what U.S.
players want in a driving game. “They
nailed it,” he said, “in terms of what
makes them come the first time and what
makes them want to come back and play
the game over and over again.” 

Dead Heat has been in develop-
ment for two years, with testing and
research in the U.S. throughout the
course of the project. Even at the end
of the development cycle, a final focus
group takes place to assure a full
understanding of why people like to
play the game, so that message can be
delivered to operators and locations.    

“It’s been a long time since anyone
has introduced something new and dif-
ferent in the driving game category,”
said Cosentino. “By the time we get to
the IAAPA Expo we will have more
collection reports and the buzz that
started at the AAMA Distributor Gala
will turn into a roar.” 

Also slated for the IAAPA Expo: PAC-
MAN’s Arcade Party, a classic compila-
tion of games similar to the reunion game



should debut sometime in 2011.  
Cosentino commented, “ClenaFlex is

new and different and fits our philosophy
of finding products that really separate us
from the pack. This is a brand new style
of skill play merchandiser for the U.S.
market. Players need new and interesting
games to keep them wanting to seek out
entertainment outside of the home. As an
industry, it’s these new games that will
help keep us as a viable part of the out-
of-home entertainment sector. At Namco
America, we look for games that help
define us as the cutting edge of out-of-
home entertainment providers.”

A perfect example is Go Go Grand
Prix, a slot car arcade race game that was
shown at the Amusement Expo in March. 

“This game is ideal for the IAAPA
Expo,” said Cosentino. “It’s a group
game with mechanical as well as video
elements. Go Go Grand Prix gives play-
ers a reason to go to a location and
participate in something they cannot
recreate at home.” 

The game is adaptable to ticket
redemption if required in a family enter-
tainment center (FEC) or family fun cen-
ter (FFC) environment. Go Go Grand
Prix is currently shipping.

MARKET CONDITIONS
With all that’s new and attractive from

Namco, the coin-op market is still making
a slow recovery from the country’s eco-
nomic woes. Many operators are hesitant
to re-invest in new equipment. 

Cosentino commented, “Most opera-
tors realize they must invest in their
businesses in order to be viable. They
are competing with every other form of
entertainment available. At the end of
the day we are in the entertainment
business. If we don’t continually provide
customers with new entertainment, it
will become a self-fulfilling prophecy
that leads to a downward spiral.” 

He added, “Operators these days
won’t buy a driving game just because
it’s a sequel to a successful game. They
want something new that will make a
difference in their locations.”

In addition, Cosentino observed,
“Right now the industry is trending on
the merchandising side. There are all
kinds of ticket dispensing games earning
well and attracting a lot of attention.”

Cosentino offered this advice: “If oper-
ators understand what players want, stay
current with trends, and put the latest
merchandise in their machines, they will
attract players and keep them playing the
games.”  

GAME DEVELOPMENT
Re-investment from the manufacturing

side is vital. Game development is not for
the faint of heart. 

Cosentino said that today it takes $2
million to $3 million or more to devel-
op a video game because of complex
hardware systems and the teams of
people dedicated to the project, from
designers and programmers to graphic
artists. The playing public expects gor-
geous graphics, state of the art game
play, and a flashy cabinet. This all
takes time and lots of money.

Cosentino admitted, “One of the
problems today is a shrinking market-
place. We have to find a way to maxi-
mize a game across as many markets
as possible.” Fortunately, with offices
all over the world, Namco has the abili-
ty to capitalize on these markets with
products specifically tailored for each.  

When asked about the reductions in
numbers of old stand-alone arcades, he
replied, “There are plenty of free-stand-
ing arcades, but they happen to be
within other facilities today. Old bowl-
ing centers have evolved into impres-
sive locations with a bar and restaurant
and redemption arcade. Waterparks
have provided additional arcade loca-
tions. There are plenty of good out-of-
home locations that have sprung up to
replace the old stand-alone arcade.”  

Namco continues to re-invest and
re-invent, with the goal of producing a
continual flow of new equipment that
will attract players. For more informa-
tion on Namco America and its prod-
ucts ,  cal l  (847)264-5610; Web
(www.namcoamerica.com).  ▲

Shipping/Logistics, (l-r): Pierre
Bermudez, Pat O'Brien, and Mario
Cruz.

Yoshi Sakamaki, Vice President of
Merchandising

COVER STORY

Sales, (l-r): Anita Friedl,Tom Siemie-
niec, and Emilio Cabrera (seated). Not
pictured: Mehdi Eghbal.
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Inside Team Namco
Namco America (NAI) currently operates out

of a facility in Elk Grove Village. Ill., which houses
all facets of NAI’s business. The Product Strategy,
Manufacturing, Engineering, Parts, Service,
Sales, and Accounting groups all work together in
a team-focused atmosphere.

John McKenzie, President and CEO, shares
his time between Namco America and Namco
Europe. Fortunately, John has mastered the art
of being in three places at once utilizing high
tech electronics and the ability to function on
very little sleep.

Frank Cosentino, Senior Vice President,
runs the Product Strategy group. Along with Sam Ven and
Jeff Evangelista they take care of product development,
localization, testing, market research, advertising, trade
shows, promotions, product training, and anything else
that no one else will do.

Mehdi Eghbal, Senior Vice President of Sales; Tom
Siemieniec; Emilio Cabrera; and Anita Friedl are the force that
drives the sales for the company. Without their tireless travels,
Namco’s great products would not be jumping off the assem-
bly line and into locations all over North and South America.

Ray Tanzer, Technical Director, leads the group that pro-
vides engineering of new products oversees, the manufac-
turing of them, and ultimately provides the aftermarket
parts sales and service.

Additional staff includes Jim Roycroft, Purchasing; Fernan-
do Hurtado, Production; Steve Ignarski, Parts Sales; Wayne
Steffl, Phone Service; and Oleg Korepanov, Design Engineer-
ing. Pat Obrien, Operations, along with Mario Cruz and Pierre
Bermudez, run the warehouse. Last but certainly not least,
Katrina Dato is the glue that holds them all together.

Rich Wisniewski, Financial Officer, runs the accounting
group. Emily Sanchez, Bonnie Buszkiewicz, Robin Perez,
Mike Lewandowski, and Joan Garfield make sure bills are
paid, invoices are sent, receivables roll in, monthly reports are
turned in, human resources get resourced, and the sales team
gets hassled about their expenses monthly.

The newest member of the group, Yoshi Sakamaki, Vice
President Merchandising, recently joined NAI after eight
years with Namco Cybertainment. He had previously
worked with Namco Japan since 1995. Yoshi is the main
communication portal between Namco America and
Bandai Namco Games, Japan. He also a critical piece of
the puzzle as the company starts to localize Japan styled
merchandising games like ClenaFlex.

Cosentino commented, “Communication is on the top of
the list for all of the members of Team Namco. We are a
close-knit small group of people that manage to do a great
body of work by doing it together. As our business has grown
over the past couple years so has our team. Check back
often, there are great things on the horizon!” ▲

Accounts/Human Resources, (l-r): Rich Wisniewski, Mike
Lewandowski, Bonnie Busziewicz, Joan Garfield, Robin
Perez, and Emily Sanchez.

Manufacturing/Customer Service, (l-r): Hisao Kimura, Wayne
Steffl, Ray Tanzer, Fernando Hurtado, Jim Roycroft, Steve
Ignarski, Oleg Korepanov, and Katrina Dato.

Product Strategy, (l-r): Jeff Evangelista, Frank Cosentino,
and Sam Ven.



By: Courtney McDuff

GOOGLE SEARCH OR INSERT COIN? 
Google users are used to pulling up the popu-

lar search engine’s homepage and finding that the
traditional logo has been changed or decorated to
reflect a holiday or special event. However, on
May 21-23, 2010, users were greeted by a
Google logo that had been converted into a PAC-
MAN video game.

The doodle (Google’s term for its event and holi-
day-specific logos) was accessible on their homepage
and is still available for play as a full 255-level
game, complete with a 256th level “kill screen,” just
like the original coin-op game.

We all know that PAC-MAN is recognizable,
arguably one of the most recognizable video
games of all time. But what some of us didn’t
know is that PAC-MAN is celebrating its 30th
anniversary this year! And Google’s playable logo
is just one of many celebratory events that have
surrounded this iconic video game’s birthday.

Since its release in 1980, this popular video
game has captivated men, women, and children
alike with its cute, colorful characters, bubbly
music, simple rules, and distinctive sound effects.
Besides PAC-MAN, who could forget ghosts
Blinky, Pinky, Inky, and Clyde?

Google brought news of PAC-MAN’s 30th
anniversary to seekers of information all across

the world, but the inspiration came from Senior
User Experience Designer, Marcin Wichary.
Wichary was first exposed to PAC-MAN in his
native Poland while traveling with his father who
was an arcade-game repair technician.

NAMCO AMERICA CELEBRATES
On July 28, Namco America celebrated PAC-

MAN’s 30th birthday with a party at its head-
quarters in Elk Grove Village, Ill. The party fea-
tured great food and an exhibition of Namco
America’s newest games. Sweet Baby Ray’s Bar-
beque catered the party.

Festivities weren’t limited to Illinois, however,
PAC-MAN parties happened all across the U.S.
this year. The Mall of America in Bloomington,
Minn., held a birthday party featuring giveaways,
video games, and cup cakes. The party also fea-
tured multiple free-to-play retro PAC-MAN arcade
cabinets and multiple iPhones, iPads, and mobile
devices to play PAC-MAN on.

PAC-MAN PARTY FOR WII
Another celebratory aspect of PAC-MAN’s 30th

birthday is the game PAC-MAN Party, which Namco
America developed exclusively for Wii. The game
features four different modes of play, including “clas-
sic mode” which is the original arcade version.
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OMG
PAC-MAN is 30!

Namco America celebrates 30 years of PAC-MAN



Mehdi Eghbal (l) of Namco and Terry Moss of
Moss Distributing.

Pac-Man 30th anniversary cake

Attendees sample new titles from Namco.
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REFLECTIONS
Chris Warren of Century Gaming recalls

the early PAC-MAN days, “The game was
simple to operate, it had one joystick and that
was it. It didn’t have three joysticks and 10 but-
tons.” He added, “It appealed to every age, I
still have some on my routes. Each new genera-
tion sees it and they get a feel for what the
industry was like in the 1980s and 90s.”

Frank Cosentino, Senior Vice President of
Product Strategy at Namco America, comment-
ed on the phenomenon of PAC-MAN: “For the
coin-op side, there is no other game that has
withstood the test of time other than PAC-MAN.
It’s been huge on the consumer side as well. All
of the other coin-op game characters came and
went, and yet PAC-MAN continues to appear.”

He continued, “On the 30th anniversary of the
game, PAC-MAN was inaugurated into the Video
Game Hall of Fame in Ottumwa, Iowa, where there is
also a PAC-MAN Square.”

Cosentino added, “It’s been great to be a
part of PAC-MAN which started as a craze that
exploded at the time that Ms. PAC-MAN came
out. Ms. PAC-MAN was an extension of the
original game.”

It’s been 10 years since Namco America did
its 20-year reunion game, Ms. PAC-MAN/Gala-
ga/PAC-MAN 20th Anniversary Class of 1981,
which combined three classics in one cabinet.
Cosentino said, “We’ve sold well over 30,000
of those games over the last decade.”

Next came a 25th anniversary model in a 19-inch
cabaret cabinet and countertop, and today we have
the new PAC-MAN’s Arcade Party that includes 12
original classic games in a cabinet reminiscent of the
original PAC-MAN. The cabinet is upright and updat-
ed with an LCD screen.

For more information, call (630)238-2248;
Web (www.namcoamerica.com). ▲

“Each new generation sees
it and they get a feel for
what the industry was like
in the 1980s and 90s.”









PM denotes shows where Play  Meter will be exhibiting.
Please stop by and introduce yourself to our staff.

TRAVEL
TRACKS
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March 1-3
International Pizza Expo
Las Vegas, Nev.
Las Vegas Convention Center
tel: (800)746-1122
fax: (502)736-9502 
web: www.pizzaexpo.com

March 1-3
National Bulk Vendors Association (NBVA) Expo
Las Vegas, Nev.
Las Vegas Convention Center
tel: (888)628-2872
e-mail: info@nbva.org
web: www.nbva.org

March 7-9
Nightclub & Bar Convention and Trade Show
Las Vegas, Nev.
Las Vegas Convention Center
tel: (888)966-2727
e-mail: mswaim@questex.com
web: www.ncbshow.com

March 15-17
IAAPI Trade Show
Mumbai, India
Bombay Exhibition Centre
tel: +91-22-6570-7426
e-mail: info@iaapi.org
web: www.iaapi.org

April 4-6
DEAL
Dubai, United Arab Emirates
Dubai World Trade Center
tel: +971-4-343-5777
e-mail: themeparks@iec.ae
web: www.themeparksdubai.com 

April 29-May 7
NDA Team Dart 
Las Vegas, Nev.
Bally’s Las Vegas 
tel: (317)387-1299
fax: (317)387-0999
web: www.ndadarts.com

May 26-June 4
VNEA International Pool Championships
Las Vegas, Nev.
Bally’s Las Vegas
tel: (800)544-1346
e-mail: info@vnea.com
web: www.vnea.com

November 15-18
G2E
Las Vegas, Nev.
Las Vegas Convention Center
tel: (888)314-1378
e-mail: info@globalgamingexpo.com
web: www.globalgamingexpo.com

November 15-19   PM
IAAPA Attractions Expo
Orlando, Fla.
Orange County Convention Center
tel: (703)836-4800
e-mail: iaapa@iaapa.org
web: www.iaapa.org

Jan. 18-21, 2011 
IMA + Bowling World
Dusseldorf, Germany
Dusseldorf Exhibition Centre
tel: +49(0)211-90191-134  
e-mail: info@ima-messe.com
web: www.ima-messe.com

January 25-27
ATEI and IGE
London, England 
Earl’s Court
tel: +44(0)20-7370-8585
e-mail emma.green@clariongaming.com 
web: www.atei-exhibition.com

January 25-27
EAG 
London, England
ExCel London Exhibition Centre
tel: +44(0)7899-054275
e-mail: karencooke@eagexpo.com
web: www.eagexpo.com

February 10-12
AMOA State Council Meeting
Tampa, Fla.
Westin Tampa Bay
tel: (800)937-2662  
e-mail: amoa@amoa.com
web: www.amoa.com

March 1-2
AmEx
Dublin, Ireland
Green Isle Conference Center
e-mail: john@coin-opnews.eu 
web: www.coin-opnews.eu

March 1-3   PM
Amusement Expo
Las Vegas, Nev.
Las Vegas Convention Center
tel: (708)226-1300
e-mail: info@amusementexpo.org 
web: www.amusementexpo.org
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www.playmeter.comCLASSIFIEDS

READERS/
ADVERTISERS

We do not knowingly accept ads
for copies or licensed games 
involving a third party. We do not
print prices on games currently in
production. We encourage 
advertisers to include their name,
address, and phone/FAX numbers
for the purpose of credibility. We do
not accept ads from companies
who consistently advertise 
products they do not have or from
companies that we receive
multi-complaints about.

PLAY METER
MAGAZINE

Play Meter’s classified advertising is primarily intended for: buyers and sellers of used equipment, support and supply
firms and employment opportunity ads. You may pay by check, money order, Visa or Mastercard. The deadline is usually
before the 12th of the month prior to issue (example: August ad must be in before July 12). Send ad orders to Play Meter
Magazine / P.O. Box 337 / Metairie, LA 70004 or fax: (504) 488-7083.

FOR MORE INFORMATION, CONTACT CAROL LEA: (504) 488-7003
If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep a file on all complaints.
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www.

playmeter
.com

-Check our website for the latest 
industry news at News Now!

-Sign up for our 
newsletter while your at it!

Children's Birthday 
Party Franchise 
Shares For Sale

Please write to 
kidsmktg@sbcglobal.net 

for details!
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MONITOR
GET WELL KITS

SAVES TIME AND MONEY
ON MONITOR REPAIRS!

Monitor repair kits repair picture 
warping, blacking out, smearing, jail
bars, vertical shrinking, etc. All kits

come with easy to install instructions
and free technical help.

Kit101: Electrohome GO7-CBO 19" 17 parts - $7.95

Kit201: Wells-Gardner K4600 series. 21 parts-$6.95

Kit202: Wells-Gardner K4900 series. 16 parts-$7.95

Kit203: Wells-Gardner K4800 series. 16 parts-$7.95

Kit204: Wells-Gardner K7000 series. 17 parts-$6.95

Kit206: Wells-Gardner K6100 X-Y monitor. Includes 

6 deflection transistors, diodes, etc. 30 parts- $14.95

Kit220: Wells-Gardner U2000. 33 parts-$8.95

Kit221: Wells-Gardner U5000. 34 parts-$8.95

Kit225: Wells-Gardner U2000, U5000 vertical repair 

kit Includes TDA1771 vertical IC. 7 parts-$8.95

Kit240: Wells-Gardner K7201. 18 parts-$7.95

Kit244: Wells-Gardner K7203. 32 parts-$7.95

Kit250: Wells-Gardner K7400, K7500. 39 parts-$8.95

Kit260: Wells-Gardner D9200. 64 parts-$9.95

Kit301: Nintendo Sanyo EZ-20. 25 parts-$6.95

Kit302: Nintendo Sharp 19". 24 parts-$7.95

Kit802: Hantarex MTC-9000. 19 parts-$7.95

Kit810: Hantarex Polo monitor. 27 parts-$7.95

Kit830: Neotec NT27, 29, 31 series. 52 parts-$8.95

Kit832: Neotec NT2700,01,02, NT3500,01,02 

series repair kit. 53 parts-$8.95

Kit834: Neotec NT2500, NT2501, NT2515C, 

NT25E repair kit. 37 parts-$8.95

Kit920: For Pac Man, Ms Pac Man logic board.

Eliminates hum bar in picture. 4 parts-$6.95

DISCOUNT! Buy ten kits and take
$1.00 off each kit.

FLYBACKS! Electrohome, Hantarex,
Wells-Gardner, Neotec, etc. $24.95ea

We make kits for every monitor. Just ask
for your make and model number.

ZANEN ELECTRONICS
888-449-2636 (orders only)

806-829-2780, FAX 806-829-2781

Zanenelectronics@aol.com

Blue Bar 
Vending

Offering a complete line
of Bulk Vending 

Equipment and Supplies
All at Discounted Prices

800-869-0724
fax:626-337-6618

email: gsi99@yahoo.com
www.bluebarvending.com

www.

playmeter
.com

-Check our website for the latest 
industry news at News Now!

-Sign up for our 
newsletter while your at it!

Public Invited - Amusement Central Warehouse
COIN-OPERATED ARCADE & AMUSEMENT

AUCTION
Saturday, November 13, 2010- Starts 10:00 am 

Preview 8:30 am

All Routes,Warehouses, Family Entertainment Centers & Distributor surplus-
moved into one location for convenience.

Heated Building-Dock-Plenty of parking-Hotels Nearby-Free Lunch (per person)

Amusement Central Warehouse
5000 East Market Street, Warren, Ohio 44484

(Just an hour east of Akron, Ohio
Back by popular demand to Warren, Ohio - Save the date!

Lots of high quality up to date machines and enjoyed - Redemption Games, Air Hockey & Pool
Tables,Novelty Arcade Games, Kiddie Rides, Single & Dual Driving Games, Shooters, Children's

Games, Plush Cranes, Coin Pushers, Dart Games, Bulk Vending,  Counter Top Touch Screens, Self
Merchandisers, Video Arcade Games, CD Jukeboxes, Pinball Machines, Skill Cranes, Ice Ball Alley's,

Change Machines, Water Games, Triple Screen Sit Down Arcades and much more.

Live In-Person & Real Time - Simulcast Internet Bidding
www.bidspotter.com

Note: Watch for weekly updates of equipment arriving and already at the warehouse prior to auction date.
On-Site Bidder's-Terms & Conditions-Please see our web site

Internet Bidder's- Online Terms & Conditions-Please see our web site • Removal Times-See Web Site

Professional Auctioneer: Michael Testa
The Michael Angelo Auction Company • Toll Free 800-394-6072

WWW.MICHAELANGELOAUCTIONS.COM
Surplus Inventory,Downsizing or Relocation-please contact us for a confidential appointment.

Come visit us at IAAPA in
Orlando, Florida at booth 418

Stop by our booth-IAAPA
Special offer for Operators 

& Distributors

Did you know we conduct On-Site and Off-Site Live & Simul-
cast Internet Auctions for Coin-Op Equipment, Amusement

Attractions, Support Equipment, Food Service, Hotels &
Resorts and Specialized Collections.

Member of IAAPA     
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Amusement
Entertainment
Management, LLC

“In The End, The Best Consultant Always
Saves You More and Costs You Less”

A division of Alpha-Omega Amusements, Inc., 12 Elkins Road, East Brunswick, NJ 08816
Contact Frank Seninsky or Jerry Merola at (732) 254-3773, e-mail us at 

Profitwizz@aol.com or Fseninsky@aol.com, or visit our website at www.AEMLLC.com

❏ Project Feasibility Studies   ❏ Architectural Design & Theming

❏ Game and Attraction Sourcing, Purchasing, and Resale Services

❏ Business & Marketing Plan Creation  ❏ Facility Upgrading and Revitalization

❏ Operating and Performance Audits

Frank Seninsky, President

Alpha-Omega Sales, Inc., 12 Elkins Road, East Brunswick, NJ 08816
Fax: 732-254-6223 E-mail: Fseninsky@aol.com, or visit Web Site: http://www.AlphaOmegaAmus.com

ALPHA-OMEGA SALES, INC. Established in 1969  
Alpha-Omega Sales is a leading force in the coin-op entertainment industry. 

We sell both new and reconditioned video, redemption, and pinball to foreign & domestic
markets. Games are reconditioned to your satisfaction, and come with a 60-day guarantee.
Call us for complete details, and our full 13-page Price List!

Phone: 732-254-3773  Toll Free: 800-253-4045

Frank
“The

Crank”
Seninsky

Reconditioned Sit-Downs
Afterburner Climax Dlx . $6,999
Crazy Taxi High Roller . . $1,999
Initial D3 Twin . . . . . $5,999
Lost World. . . . . . . . . $3,399
Mario Kart Twin . . . . $9,999
NASCAR Std . . . . . . . $3,999
Need for Speed U/G. $2,999
Need for Speed GT . . $1,999
Outrun 2 . . . . . . . . . . $2,499
S.F.Rush 2049 Sp. Ed . $1,799
Star Trek Voyager . . . $2,599
Tsunami Deluxe . . . . $3,999
Mario Kart Twin . . . . $9,999

Novelty
Boxer Coney Island. . $2,599
Ultimate Big Punch . . $1,999
Drill-O-Matic . . . . . . . $1,799
Gravity Hill . . . . . . . . . . $999
Laser Crane . . . . . . . . . $899
Pile Up . . . . . . . . . . . . $1,999

Reconditioned Redemption
Austin Powers 2 pl. . . . $999
Break the Bank . . . . . $2,999
Cat N’ Mouse . . . . . . . $1,999
Cyclone Jr. . . . . . . . . . $1,799
Double Jam . . . . . . . . $1,599
Dozer . . . . . . . . . . . . . $1,999
Gold Coast 1 pl . . . . . $1,999
Gold Rush . . . . . . . . . $1,699
Goldzone 1 pl . . . . . . $1,999
Popcorn . . . . . . . . . . . $2,499
Ribbit Racin. . . . . . . . $1,299
Simpson’s Kooky Carn. . $2,999
Speed Demon . . . . . . $2,699
Spin Doctor. . . . . . . . $1,599
Sponge Bob S.P. . . . $2,499
Surf’s Up . . . . . . . . . $2,999
Ticket Troopers . . . . . $3,499
Titanic 3 pl . . . . . . . . $2,599

Reconditioned Video/Pball
Action Hero . . . . . . . . . $799
Aliens Upright . . . . . . $2,999
Ghost Squad Evo. Dlx . $5,999
Golden Tee Fore. . . . . . $999
House of Dead 4 pl UR . $3,999
Metal Slug 6 . . . . . . . . . $699
Mo Cap Boxing . . . . . $2,699
NASCAR Pinball . . . . $3,099
Pirates of Caribbean Pball. $3,199
Ripley’s Believe It or Not $2,599
Silver Strike Bowling . $1,799
Space Invaders/Qix . . $1,699
Target of Terror Gold $1,799
Tekken 5 . . . . . . . . . . . . $999
Time Crisis 3 Twin Std . $5,999
Time Crisis Twin Dlx . $7,999
Warzaid . . . . . . . . . . . $1,599

LOOK
AT THIS NO ‘RISK‘ DEAL!!!

DEEP-DISCOUNT GAMES LEASE
Features Include:

☛ Choose the Games You Want
☛ Mid-Lease Rotation Options
☛ Generous Freight Allowance
☛ Fully Warranted Boards,

Monitors & Power Supplies
CONTACT:

JOSEPH CAMAROTA III
SALES MGR.

CONTACT
Parts Central

Your one stop source for all
game parts & accessories.

Our response time and 
commitment to our customers

remains unrivaled
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1-888-EZ1-PINS

www.valleyinvestmentpartners.com

1-888-391-7467
Email: sales@valleyinvestmentpartners.com

• 20 minute domestic, 5 minute golden triangle.
• Pins are guaranteed to be unique and for

single usage only. We do not recycle pins!
• Compatible with RKS files or eproms.
• Starting at 2 cents/pin. Further discounts given 
based on quantity purchased.
• Fast delivery!

Are you paying too much for your
phone card sweepstakes pins?

7260 W. Azure Drive  Suite 140-715
Las Vegas, NV  89130

• Built in the USA
• Financing Available
• Complete Front and Backend 
Software System to Monitor Business

• Shipping in Mid November
• Be part of the 8 Billion Dollar 
DVD Rental Market

• Free installation and training for fourth
quarter deliveries

AFFORDABLE DVD RENTAFFORDABLE DVD RENTAL KIOSKSAL KIOSKS
Holds 300 DVDs

We also offer larger solutions for turnkey stores
-up to 7000 DVD powered by Signifi Software

START YOUR OWN NETWORK

IDEAL NEW PRODUCT CATEGORY FOR
EXISTING ATM AND JUKEBOX OPERATOR

WANTED - OPERATORS & REGIONAL DISTRIBUTORS
Ideal for placement in C-stores and grocery stores

www.flixkiosk.com        
Contact Ken Rempel at 847-882-7166

Neal A. Singer
Flix Kiosk Company LLC

1100 E. Woodfield Rd., Suite 108
Schaumburg, Il 60173

phone: 312-473-2909
fax: 847-882-7586

SIZES WIDTH/DEPTH RATE
Full pg. (image area) 7” x 10” $600
3/4 pg. 7” x 7-1/2” 480
2/3 pg. 4-5/8” x 10” 420
1/2 pg. island 4-5/8” x 7-1/2” 320
1/2 pg. horizontal 7” x 4-7/8” 320
1/3 pg. square 4-5/8” x 4-7/8” 210
1/3 pg. vertical 2-1/4” x 10” 210
1/4 pg. vertical 3-3/8” x 4-7/8” 160
1/4 pg. horizontal 4-5/8” x 3-3/8” 160
1/6 pg. vertical 2-1/4” x 4-7/8” 110
1/6 pg. horizontal 4-5/8” x 2-1/4” 110
Per column inch 24

($30 for first inch; $24 each additional inch)

GENERAL POLICY
PLAY METER’S Classified (Money Pages) advertising is primarily intended for: buyers and sellers of used equipment, support and sup-
ply firms and employment opportunity ads. We reserve the right to reject advertising that does not fall within the scope intended for
PLAY METER’S Money Pages, or any reason we deem appropriate.
PLAY METER’S classified advertising is NOT agency commissionable.

DEADLINES (for classified ads only)
Reservations and raw copy deadline for ALL classified ads is the 12th of the month prior to issue date (e.g., March 12 for April issue).

GRAPHIC SERVICES
The PLAY METER art staff will assist in typesetting and layout of ads to be placed in the classified section of our publication at no addi-
tional cost. Rough layouts must be provided three working days before the ad copy deadline.

(504) 488-7003  CLASSIFIED RATES (504)488-7003



PLAY METER 99 NOVEMBER 2010

FAX LIST OF PACKAGE YOU WANT, We Will Deal  • FAX OR EMAIL ME AN OFFER!  We Want to Move a lot ofEquipment
Package Deals on 10 or more games- bigger discounts We will beat all prices for same items. Plus Our equipment is working on location, not sitting a warehouse.

A & A SALES INC.
PRIZE DISPENSING  GAMES

American Idol prize  . . . . . . . . . .$1295
Candy Crane  . . . . . . . . . . . . . . . .$595
Cosmic Crane . . . . . . . . . . . . . . . .$895
Crane Bling King  . . . . . . . . . . . .$1195
Crane Ice London Crane jumbo  .$1995
Crane Ice Plush Bus   jumbo  . . .$1995
Crane Toy Soldier  . . . . . . . . . . .$1095
Crane Toy Soldier Jumbo . . . . . .$1195
Gravity Hill  . . . . . . . . . . . . . . . . .$1095
Light House  . . . . . . . . . . . . . . . .$1795
Movie Stop . . . . . . . . . . . . . . . . .$1695
Putt Fore Prizes  . . . . . . . . . . . . .$1495
VIPs Touch Screen prizes  . . . . .$1495
Red Zone  . . . . . . . . . . . . . . . . . .$1495
Shoot it Up prize  . . . . . . . . . . . . .$795
Snake Charmer (stacker type)  . .$1195
Whistle Stop . . . . . . . . . . . . . . . .$1695
Winning Shot  . . . . . . . . . . . . . . . .$895
Soccer Ball Toss prize  . . . . . . . . .$795
Soccer Crane prize  . . . . . . . . . . .$795
Capsule Craze  . . . . . . . . . . . . . .$1495
Line Drive . . . . . . . . . . . . . . . . . . .$795
Pit Stop Cranes  . . . . . . . . . . . . . .$395
Prize Zone  . . . . . . . . . . . . . . . . . .$395
Punch Bag prize  . . . . . . . . . . . . . .$795
Sports Arena  . . . . . . . . . . . . . . . .$495
Drill O Matic  . . . . . . . . . . . . . .$695.00
Prize Circus  . . . . . . . . . . . . . .$595.00
Sega Game Show  . . . . . . . . . .$895.00
Skittleball  . . . . . . . . . . . . . . .$1595.00
Sonic Beat prize  . . . . . . . . . .$1195.00

and Many More Prize Games

VIDEO GAMES
American Idol prize  . . . . . . . . . .$1295
Air Hockey  . . . . . . . . . . . . . . . . .$1295
Ambulance s/d . . . . . . . . . . . . . . .$695
Beach Head u/r  . . . . . . . . . . . . . .$895
Beach head v/r 2000  . . . . . . . . .$1595
Beat Mania (also different mixes) .$595  
Big Buck Hunter 2  . . . . . . . . . . . .$695
Big Buck Hunter big  . . . . . . . . . . .$595
Blade of Honor-Big Sword game  .$995
Blitz  . . . . . . . . . . . . . . . . . . . . . . .$495
Blitz ded 39"  . . . . . . . . . . . . . . . . .$595
Bounty Hunter  . . . . . . . . . . . . . .$1495
Capcom Vs Snk 33"  . . . . . . . . . . .$695
Carnevil  . . . . . . . . . . . . . . . . . . . .$595
Carnevil ded 39" . . . . . . . . . . . . . .$695
Centipede/Millipede ded  . . . . . . .$695
Confidential Mission 27"  . . . . . .$1295
Confidential Mission big cab 50" $2295
Crises Zone 27"  . . . . . . . . . . . . .$1495
Crises Zone 50"  . . . . . . . . . . . . .$1795
Cross Fire  . . . . . . . . . . . . . . . . . .$595
Cruisin USA  . . . . . . . . . . . . . . . . .$995  
Crypt Killer  . . . . . . . . . . . . . . . . .$295
Dance Dance Solo  . . . . . . . . . . . .$695 

(as is works/footpads not working)
Dance Dance 7th/ 8th mix twin  $3595
Dance Dance Euro Mix twin  . . .$3395
Dance Dance Super Nova twin   $3595
Dance Dance Extreme twin  . . . .$3595
Daytona USA twins  . . . . . . . . . . .$895
Dead or Alive 2 34"  . . . . . . . . . . .$395
Deer Hunter  . . . . . . . . . . . . . . . . .$695
Dimahoo  . . . . . . . . . . . . . . . . . . .$395
Drumania  . . . . . . . . . . . . . . . . . .$595
Drumscape  . . . . . . . . . . . . . . . . .$695
Ehrgeiz  . . . . . . . . . . . . . . . . . . . . .$395
Fast Break (pinball)  . . . . . . . . . .$1595
Gauntlet Legends 27"  . . . . . . . . . .$395
Gauntlet Legends 39"  . . . . . . . . . .$595
Gauntlet Dark Legends 27"  . . . . .$495
Gauntlet Dark Legends 39"  . . . . .$675
Golf IT Fore 33"  . . . . . . . . . . . . . .$695
Golf Golden T  33"  . . . . . . . . . . . .$795
Giga Wings  . . . . . . . . . . . . . . . . . .$395
Gunbird  . . . . . . . . . . . . . . . . . . . .$395
Hip Hop Mania  . . . . . . . . . . . . . . .$795 
Home Run Derby  . . . . . . . . . . . . .$495

House of dead  33"  . . . . . . . . . . . .$895
House of Dead 2  . . . . . . . . . . . . .$1295
Hydro Thunder s/d  . . . . . . . . . . . .$995
Jurassic Park  . . . . . . . . . . . . . . .$1395
LA Guns 50" . . . . . . . . . . . . . . . . .$2595
Lethal Enforcers  . . . . . . . . . . . . . .$375
Lost World 38"  . . . . . . . . . . . . . . .$1795
Lost World 50" big cab . . . . . . . . .$2295
Lucky and wild s/d  . . . . . . . . . . . .$395
Mace  . . . . . . . . . . . . . . . . . . . . . . .$495
Manxt T twin  . . . . . . . . . . . . . . . .$1995
Marvel Hero . . . . . . . . . . . . . . . . . .$295
Marvel vs Capcom 33"  . . . . . . . . . .$795 
Marvel vs Capcom 2 33"  . . . . . . . .$995 
Marvel vs Snk 33"  . . . . . . . . . . . . .$795 
Max Force  . . . . . . . . . . . . . . . . . . .$695 
Max Force 39"  . . . . . . . . . . . . . . . .$795
MK 4  . . . . . . . . . . . . . . . . . . . . . . .$795
MoCap Boxing  . . . . . . . . . . . . . . .$1495
Ms Pac Man /Galaga  . . . . . . . . . .$1695 
NASCAR Nice s/d deluxe 29"  . . .$1295
NBA Jam Reg./tourn  . . . . . . . . . . .$295
NBA/Blitz  . . . . . . . . . . . . . . . . . . .$595
Ninja Assault  . . . . . . . . . . . . . . . .$1195
Off Road Challenge s/d  . . . . . . . .$695
Off Road Thunder s/d dlx  . . . . . . .$795
PacMan ded original  . . . . . . . . . .$1295
Percussion Freak drum game  . . . .$695
Police  911 1 or #2  . . . . . . . . . . .$1095
Police Trainer  . . . . . . . . . . . . . . . .$495
Pool Tables from  . . . . . . . . . . . . . .$395
Puzzle Bobble  . . . . . . . . . . . . . . . .$250
Racing Force Driver  . . . . . . . . . . .$295
Raiden DX  . . . . . . . . . . . . . . . . . . .$595
Raden Fighter 2  . . . . . . . . . . . . . . .$595
Raiden Fighter  . . . . . . . . . . . . . . . .$495
Raiden Jet  . . . . . . . . . . . . . . . . . . .$495
Rapid Fire  . . . . . . . . . . . . . . . . . . .$495
Ranger Mission 34"  . . . . . . . . . . .$1195
Rev X  . . . . . . . . . . . . . . . . . . . . . . .$395
Revenge of Mars 2000 (pinball) . .$1995
Ridge Racer 2 twin  . . . . . . . . . . . .$595
Ridge Racer s/d . . . . . . . . . . . . . . .$395
Rowe Changers from . . . . . . . . . . .$495
Run-N-Gun  . . . . . . . . . . . . . . . . . . .$395
Rushin Heros twin  . . . . . . . . . . . . .$295
Sega Initial D #2 twin s/d  . . . . . .$1795
Sega Rally 50"  . . . . . . . . . . . . . . . .$495
Sega Super GT s/d  . . . . . . . . . . .$1195
Silent Scope I  . . . . . . . . . . . . . . .$1095
Silent Scope II  . . . . . . . . . . . . . . .$1295
Silent Scope 3  . . . . . . . . . . . . . . .$1395
Ski Champ 50"  . . . . . . . . . . . . . . . .$395
Sky Target 50" s/d  . . . . . . . . . . . .$1095
Smashing Drive  . . . . . . . . . . . . . . .$795
Soul Caliber . . . . . . . . . . . . . . . . . .$395
Soul Caliber 2  . . . . . . . . . . . . . . . .$595
Sports Shooting  . . . . . . . . . . . . . .$595
Star Wars 50" s/d  . . . . . . . . . . . .$1395
Star Wars u/r . . . . . . . . . . . . . . . .$1195  
Street Fighter 3  . . . . . . . . . . . . . . .$695  
Strike Fighter s/d  . . . . . . . . . . . .$1595 
Striker 1945 II  . . . . . . . . . . . . . . . .$495 
Target Terror Gold  . . . . . . . . . . . .$1295 
Tekken 5  . . . . . . . . . . . . . . . . . . .$1595 
Tekken 3  . . . . . . . . . . . . . . . . . . . .$395
Tekken 2  . . . . . . . . . . . . . . . . . . . .$395
Tekken 4"  . . . . . . . . . . . . . . . . . . . .$795
Time Crises 2 . . . . . . . . . . . . . . . . .$795
Time Crises 2 twin . . . . . . . . . . . .$1795
Title Fight  . . . . . . . . . . . . . . . . . . .$295
Tokyo Cops s/d  . . . . . . . . . . . . . .$1795
Top Skater  . . . . . . . . . . . . . . . . . . .$595
Touch Screens from . . . . . . . . . . . .$295
Touring Car s/d  . . . . . . . . . . . . . . .$495
Tsunami 33"  . . . . . . . . . . . . . . . . . .$895
Tsunami s/d big moving seat cabinet  .$2495
Turret Tower - (big attraction piece 
spinning seat original cost over 35,000) 
Sell for  . . . . . . . . . . . . . . . . . . . .$2995
Turkey Hunting  . . . . . . . . . . . . . . .$795
Vapor Trail . . . . . . . . . . . . . . . . . . .$595
Virtual Cop  . . . . . . . . . . . . . . . . . .$495
Virtual Cop 2  . . . . . . . . . . . . . . . . .$595

POOL TABLES
Lots of pool tables, all can be bought

recovered or not
Dynamo Black and Brass fancy pool

tables and many others including Val-
ley and others

Commercial full slate Pool tables from
$295.00  Recovered will do for $475 if

buying at least 2

JUKE BOXES
Have some Rowe CD box also a 

Rock-Ola CD box  
prices from $595.00 Plus lots of parts

for Cd juke boxes and 45 boxes

Chicago Area - (847) 662-4141 • Fax (847) 244-6162 • email: a.a@ix.netcom.com
Virtual Strikers  . . . . . . . . . . . . . . .$495 
Virtual Tennis 33"  . . . . . . . . . . . . .$595
Warzade . . . . . . . . . . . . . . . . . . . .$1295
Wing  . . . . . . . . . . . . . . . . . . . . . . .$695
Zombie Revenge  . . . . . . . . . . . . . .$395

And Lots More Video many of above
have multiple all are priced to move
Plus have lots of electronic boards

REDEMPTION GAMES
Basket Fever  . . . . . . . . . . . . . . . .$695
Big Haul twin  . . . . . . . . . . . . . . . .$995
Big Shot slot redemption  . . . . . .$1695
Crazy 8's  . . . . . . . . . . . . . . . . . .$2195
Cyclone  . . . . . . . . . . . . . . . . . . .$1595
Cyclone  Jr.  . . . . . . . . . . . . . . . . .$995
Dino Spin  . . . . . . . . . . . . . . . . . .$1195
Extreme 777 slot redemption  . . .$1995
Ghost Train . . . . . . . . . . . . . . . . . .$595
Ghost Hunter  . . . . . . . . . . . . . . . .$695
Hoop It Up  . . . . . . . . . . . . . . . . . .$595
Hoopla  . . . . . . . . . . . . . . . . . . . . .$995
Kings Castle . . . . . . . . . . . . . . . .$1295
Line Drive . . . . . . . . . . . . . . . . . .$1295
Lot of Fun big . . . . . . . . . . . . . . .$3695
Monopoly 2 player coin pusher  .$6595
Monopoly redemption  . . . . . . . .$3195 
Sea Wolf . . . . . . . . . . . . . . . . . . .$4695
Shoot it Out paddle game  . . . . . .$995
Simpson Kooky Carnival  . . . . . .$2495
Skee-Ball Dunk N Alley  . . . . . . .$2195
Skee-Ball ICE Ball  . . . . . . . . . . .$1995
Skee-Ball Basket Fever  . . . . . . .$1495
Skee Ball Bug Bash  . . . . . . . . . .$1495
Slam Dunk twin coin pusher  . . .$1895
Smokin' Token  . . . . . . . . . . . . . .$1895
Solar Spin  . . . . . . . . . . . . . . . . . .$395
Sped Demon . . . . . . . . . . . . . . . .$1995
Spin N Win  . . . . . . . . . . . . . . . . .$3595
Sponge Bob  . . . . . . . . . . . . . . . .$3695
Super Rock n Bowl  . . . . . . . . . . .$395
Triple Cheese slot  . . . . . . . . . . .$1995
Wheel Em In  . . . . . . . . . . . . . . . . .$395
Wonder Wheel  . . . . . . . . . . . . . .$1995
Dinoscore . . . . . . . . . . . . . . . . . . .$595
Fever Chance  . . . . . . . . . . . . . . . .$695
Gold Zone 2 player . . . . . . . . . . .$1695
Home Run Hit  . . . . . . . . . . . . . . . .$495
Hoopla  . . . . . . . . . . . . . . . . . . . . .$995
Hop-A-Tic-Tac . . . . . . . . . . . . . . . .$175 
Basketball Mc Donald's twin  . . .$1195
Punch Bag  . . . . . . . . . . . . . . . . . .$895
Rock-N-Bowl  . . . . . . . . . . . . . . . .$395
Shoot Out soccer  . . . . . . . . . . . . .$995
Slam Dunk twin pusher  . . . . . . .$1995
Super Shot B-Ball game  . . . . . . .$1295
Super Shot Jr. B-ball game  . . . .$1295  
Teenage Mutant Turtles  . . . . . . . .$295
The Dealer  . . . . . . . . . . . . . . . . .$1195
Tin Can Alley Jr. . . . . . . . . . . . . . .$495 
Token Machines  . . . . . . . . . . . . . .$895

And More Redemption many have
duplicates any games or anything you dont

see please email or call we most likely
have. 

All Prices Subject To Change - Email with any questions - Not Responsible For Typo Errors.
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SEASIDESEASIDE
GAMINGGAMING
•31 Complete Metal Upright Cabinets

w/ VGA monitor & CFX Boards
(No Software).............$800 ea

•15 Upright Wood POG's w/ Long Boards
(No Software).............$500 ea

•41 Sit-Down POG's w/ Long Boards 
(No Software).............$300 ea

•Tons of 8-Liner Cabinets, Boards
(CGA/VGA) & Other Misc Parts

866-387-4263
www.seasidegaming.com

BLOWOUT WAREHOUSE SALE!!!

Shipping Available
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FOR SALE
Treasure Chest Crane

by United

Sizes

31”
42”
60”

Goliath 4x6

QUARTERTIME AMUSEMENTS
(410) 358-8311 Michael

New Bill Changers
Bill to Bill Changers
Bill to Bill & Coins

Quality Parts and Service
Validator Rebuilding

CHANGETEC
3725 South Division Ave.

Grand Rapids, MI 49548

616-245-6491

Children's Birthday 
Party Franchise 
Shares For Sale

Please write to 
kidsmktg@sbcglobal.net 

for details!
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Our readers are always SEEKING 
new equipment and supplies

Advertise in 
Play Meter

Advertise in 
Play Meter

Be THE ONE 
they call...

1-888-473-23761-888-473-2376
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QubicaAMF  . . . . . . . . . . . . . . . . . . . . . . . . . . . .29  . . . . . . . . .866-460-QAMF (7263)  . .www.qubicaamf.com
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S&B Candy & Toy Co. . . . . . . . . . . . . . . . . . . . . .83  . . . . . . . . .800-773-0531 . . . . . . . . .www.candyandtoy.com
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Smart Industries . . . . . . . . . . . . . . . . . . . . . . . . .43  . . . . . . . . .800-553-2442 . . . . . . . . .www.smartind.com
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VendEver/Cotton Candy Factory  . . . . . . . . . . . .27  . . . . . . . . .510-376-9607 . . . . . . . . .www.vendever.com
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