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EDITORIAL

he end of the year is a time to take stock, reflect, and plan for the future. Those
reflections turn first to a high point for the industry in terms of humanitarian aid. 

The industry stepped up to the plate to lend assistance following the devastating
earthquake in Haiti in January. Special thanks are extended to The Amusement
and Music Operators Association (AMOA) Coin-Op Cares and the American
Amusement Machine Charitable Foundation (AAMCF), which raised $15,000;
TouchTunes Interactive Networks, which raised $50,000; David Goldfarb of Prime-
Time Amusements, who traveled to Haiti to deliver medical supplies and food; and
all the industry members who contributed time and funds to organizations that
helped the citizens of Haiti. 

Also noteworthy, a Golden Tee LIVE Players Charity Championship (PCC)
raised  $75,000 for Salute Inc., a Chicago-area organization dedicated to helping
our military veterans and their families. In addition, the monies raised from ads in
Play Meter’s July issue congratulating Incredible Technologies on its 25th anniver-
sary were also donated to Salute Inc.   

Another high point: the inaugural Amusement Expo, a combination of the
AMOA International Expo in the fall and the Amusement Showcase International
(ASI) in the spring into one big show. As AMOA President Gary Brewer said, “If we
put our hearts and minds to it, there is so much we can accomplish.” All the
groundwork laid by AAMA and AMOA is paving the way for a highly anticipated
Amusement Expo in 2011.  

For a walk through 2010, turn to page 32 for our special seven-page “Year in
Review” for highlights of the major events of the year. 

Low points also come to mind. You know things are tough when operators start
writing in the margins of the Equipment Poll ballot. From the Midwest comes:
“Business is so terrible, how do you give a good score for anything?”

Then there was the operator who saved up 11 of the postage paid envelopes we
include in our Equipment Poll mailing for no-cost returns, and sent back seven with
old Equipment Poll ballots not filled out, plus four envelopes filled with junk mail
that he/she must have received at home. 

Obviously, the operator was upset about the economy and decided to vent frus-
tration in this manner. Too bad the operator did not fill out those polls and send
them in to help us compile helpful information for the industry, or send a letter to
the editor.

This month in “FEC Report,” columnist Alan Ramsay discusses loyalty. I have a
perfect story about actions that contribute to developing loyalty. Ramsay said,
“Loyal staff members and guests are like the bread and butter of a home cooked
meal; they are the foundation for growth and success.”

When was the last time you got something for free, totally unsolicited? When
traveling from New Orleans to Chicago recently for the christening of my grandson,
my evening flight was delayed, and then cancelled after the aircraft had sat on the
tarmac for an hour. 

Upon disembarking, passengers were told to call a customer care number to
reschedule a flight. As I was dialing the number given, another announcement
came: If you did not have a connecting flight, and Chicago was your destination,
the flight coming in from Chicago at 10 p.m. would take on passengers and fly right
back to Chicago. That meant a three-and-a-half hour wait, but it was better than
going up the next day and missing so much time with the grandkids.          

Long story short, I received an e-mail from the airline apologizing for the incon-
venience of the delay and awarding me extra frequent flyer miles as compensation.
I was speechless. What a good will gesture and excellent customer service. ▲

BONNIE THEARD
Editor

We want to hear from 

you about any of the 

articles in this issue or

topics you’d like to see.

E-mail:

(editorial@playmeter.net)
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Happy Holidays
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Prosperous 
New Year

from Carol Lally
and the Play Meter Staff



machines with special features to be
placed in Regal Cinemas across the
country. 

VendEver has showcased the Cotton
Candy Factory at numerous trade
shows in the last year, most recently at
the International Association of
Amusement Parks and Attractions
(IAAPA) Expo in Orlando, where it was
well received. 

Brian Duke, President of VendEver,
never tires of seeing the expressions on
the faces of trade show attendees and
their families as they sample the cotton
candy and are pleasantly surprised to
find that it is dry to the touch and con-
sistent from one serving to the next. He
said it is not uncommon for families to
want to take their picture by the
machine because it is unique. 

In fact, that’s where the company
name originated: The machine vends a
reliable product forever, the realization
of a lofty endeavor. VendEver is a play
on the word “endeavor” and coined by
Duke’s wife, Emi.

EXPERIENCE
While VendEver is only one year

old, the names and the experience
behind VendEver and the Cotton
Candy Factory are well known in the
amusement industry. The Cotton
Candy Factory is truly an international
partnership involving Taiwan, Mexico,
and the U.S.   

The machine concept originated

The sweet
life at

The international
team at VendEver.

COVER STORY

By Bonnie Theard
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VendEver

Thanks to VendEver LLC, fresh cotton
candy can be a year-round treat. You
don’t have to wait for a carnival, a trav-
eling circus, or a visit to a major theme
park to indulge in this perennial
favorite associated with good times. 

Operators gain the extra benefit of a
new revenue stream that comes with
VendEver’s Cotton Candy Factory
because it opens new doors of opportu-
nity for machine placement. That’s a
win-win situation in today’s economy. 

The company recently announced
the launch of a program with The Peli-
can Group for custom designed yellow
cabinet Cotton Candy Factory



with Feiloli Electronic Co. Ltd., a man-
ufacturing firm in Taiwan that has a

long history of producing coin-op
equipment. Feiloli President Chim-
ing Tsai and his partner, I-Chiang
Yang, were developing the
machine long before VendEver
became involved. Jose Martinez
Canseco of Oportumex, a cus-
tomer of Duke’s and an operator
of coin-op equipment in large
retail locations in Mexico, saw the
potential of the machine. After
working with Duke, he knew he
had found the ideal person to
bring the product to the market. 

Duke has been in the industry
for 30 years. He immediately
brought fellow 30-year industry
veteran Vaughn Williamson on
board to serve as Vice President.
VendEver recently added Sean
Domino as Technical Services
Manager of the company’s 24/7
support. Canseco is Chairman and
head of the Board of Directors of
both VendEver LLC and VendEv-
er Services Inc.   

Duke explained: “This is a
coming together of skill sets, rep-
resenting the best of three differ-
ent worlds. Now we are reaping
the benefits of all our hard work.
We are moving at light speed;
we’re like a speedboat.”    
He added, “Vaughn deserves cred-

it for implementing changes in the
machine to make it appealing to both

the amusement and vending sides of
the industry. Jose heads the investor
group. Sean brings 11 years of techni-
cal experience to the fold. Without
everyone working together as a team,
it would not have happened. Catina
Ford, our Office Manager and my right
hand, is more like a Mom to all of us.
She keeps our company running
smoothly in all the other areas of
office management, like sales process-
ing and administration. But her
favorite line is ‘Clean it Up and KEEP
it clean!’ Believe me, we ALL listen.”

VendEver officially incorporated in
January 2010 and established an
office in Las Vegas with a sales staff
and service and technical support.
Accounting, Financial, and even Span-
ish speaking services for Latin Ameri-
ca customers, headed by Mauricio
Urena, are located in Mexico.

KEYS TO SUCCESS
Duke attributes the success of the

Cotton Candy Factory to a number of
factors, not the least of which is its
simplicity. “A good technician can
open the machine and understand
how it works without a manual,” he
said. “We use standard parts like optic
sensors that are well known in the
industry. I believe in the KISS rule:
Keep it simple stupid.

“Feiloli designed the machine for
simple operation. The company has
made a firm commitment to the Cot-
ton Candy Factory and has increased

Cotton
Candy Factory

Brian Duke presents fresh cotton candy
to attendees at the Amusement Expo in
March.

Brian Duke (l) of VendEver and Chiming
Tsai of Feiloli Electronic Co. of Taiwan.

From left: Light Chen, Ivan Ding, and
Abbey Lu of Feiloli; Brian Duke and
Vaughn Williamson of VendEver.

COVER STORY

PLAY METER 46 DECEMBER 2010

“We make the Cotton Candy Factory
profitable for the operator but a good
purchase for consumers at a $2 vend.”
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production from original plans to now
produce 500 units per month. Feiloli
has customers around the world, such
as United Distributing in the U.K.”   

Duke continued, “I have been
searching for 10 years to find some-
thing that could easily go into new
locations, something that would fill a
void in the marketplace. I’ve found a
machine that is a home run for opera-
tors and distributors.”

The features of the machine reveal

the reason for Duke’s enthusiasm: no
sticky mess, simple to operate and
maintain, automatic self-cleaning and
climate control, electronic coin mecha-
nism, ICT bill acceptor, and 24/7 sup-
port. The large, eight-mm tube-like
paper stick provides more surface area
for the cotton candy. 

VendEver offers a standard model,
which accepts exact change, and will
introduce  a deluxe model, which will
have more vending capabilities includ-

ing credit card acceptance, space for a
hopper and changer, and the ability to
add a recycler (VendEver will install a
CoinCo recycler, or the operator can
choose to install his own). 

“This is the best thing I’ve been
associated with in my 30-year industry
career,” said Duke. That’s a big state-
ment from someone associated with
such memorable games as Super
Mario from his tenure with Nintendo
and Street Fighter II from his days
with Capcom. 

BROAD APPEAL
According to Duke, the Cotton

Candy Factory defies the normal buy-
ing cycle; it’s not tied to any season:
“We expect customers to continue buy-
ing the machine throughout the winter.
It’s refreshing to have a product that
appeals to both amusement and vend-
ing operators. Our product is a hybrid
and appeals to a broad market.”

Cotton Candy Factory produces cot-
ton candy in 10 flavors; the most pop-
ular are vanilla pink, blue raspberry or
blueberry, and bubble gum.  Fruit fla-
vors include orange, sassy apple,
lemon, grape, cherry, strawberry, and
pina colada.     

VendEver recommends that opera-
tors use the correct sugar in the
machine, which happens to be the
most economical: Walmart brand
sugar, which has the perfect granular
structure. A fine sugar is not suitable
for the machine.

Duke said the whole key is to pro-
duce fluffy, non-sticky cotton candy.

At the NAMA OneShow in April, (l-r):
Brian Duke and Vaughn Williamson

of VendEver with Jose Martinez
Canseco and Dario Martinez

Canseco of Opportumex.

Cotton Candy Factory units ready to
ship.

At Feiloli headquarters in Taiwan, (l-r): Jose Martinez Canseco, Chiming Tsai, and 
Brian Duke.

Catina Ford, Office Manager.



PLAY METER 48 DECEMBER 2010

Watching it being made is a really cool
thing, but if the product comes out
oddly shaped or tasting funny, cus-
tomers are not going to come back.
Our stainless steel bowl shapes the cot-
ton candy perfectly. The spin head is
pre-heated to immediately cook the
sugar. The goal is to produce consis-
tently perfect cotton candy each and
every time, produced in a controlled
environment.

Weight-conscious customers need
not worry: The cotton candy from the
Cotton Candy Factory uses only 25
grams of sugar (four teaspoons) for a
finished product that is only 70 calo-
ries per serving (close to 22 grams of
sugar). It’s 100 percent natural with no
preservatives when just using regular
white sugar and compares well to
some items considered to be healthy
but that actually have more calories,
such as granola bars, Snickers, or ener-
gy drinks. 

Duke often hears people say, “I
haven’t had cotton candy in years and
I don’t remember it being like this.”
He replied, “That’s because it wasn’t
like this. The beauty of the product is
that VendEver has taken something
that normally requires an attendant

and produces a quality product that is
light, fluffy, and airy, like puffed rice.” 

ON THE HORIZON
What’s new on the horizon at

VendEver? Duke said, “No one wants
to be a one product manufacturer, but
at the same time there are so many
things that can be done with the exist-
ing machine to make it even better.
We’re working on a variety of possibil-
ities. We are also looking at other
machines that are compatible, that
vend different items or do something
unique that is exciting like the Cotton
Candy Factory.”

Duke also said the company wants
to make any improvements or changes
retrofit-able; he envisions enhance-
ments that can be added as a kit to
existing machines. 

One such enhancement is the MDB
(multi-data bus, the vending equivalent
to the JAMMA harness), which will
allow for credit card acceptance or
change making capability that makes it
even more convenient for customers
to get cotton candy. Another possibili-
ty is having advertising space on the
paper stick, or customization with the
name of the location. 

CALLING CARD
Duke said he wears his Cotton

Candy Factory shirt whenever he trav-
els. People notice it and tell him they
used to love cotton candy. They are
blown away by the idea of something
robotic making it right before their
eyes.  

The way Duke sees it the Cotton
Candy Factory benefits the entire coin-
op food chain: Distributors are looking
for something appealing to sell, opera-
tors want to offer locations something
different, and consumers want a good
experience.   

Duke said, “We make the Cotton
Candy Factory profitable for the oper-
ator but a good purchase for con-
sumers at a $2 vend. It can go into
bowling centers, movie theaters, super
markets, almost anywhere.”  

In conclusion, Duke said, “You are
only as good as your product and the
support behind it. We’re building for
the future. We think of our customers
as our partners, and their satisfaction
is our priority.” For more information,
call (888)586-5368; Web (www.
vendever.com). ▲

The Feiloli and VendEver booth at the GTI Expo 2010.
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www.playmeter.comCLASSIFIEDS

READERS/
ADVERTISERS

We do not knowingly accept ads
for copies or licensed games 
involving a third party. We do not
print prices on games currently in
production. We encourage 
advertisers to include their name,
address, and phone/FAX numbers
for the purpose of credibility. We do
not accept ads from companies
who consistently advertise 
products they do not have or from
companies that we receive
multi-complaints about.

PLAY METER
MAGAZINE

Play Meter’s classified advertising is primarily intended for: buyers and sellers of used equipment, support and supply
firms and employment opportunity ads. You may pay by check, money order, Visa or Mastercard. The deadline is usually
before the 12th of the month prior to issue (example: August ad must be in before July 12). Send ad orders to Play Meter
Magazine / P.O. Box 337 / Metairie, LA 70004 or fax: (504) 488-7083.

FOR MORE INFORMATION, CONTACT CAROL LEA: (504) 488-7003
If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep a file on all complaints.
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www.

playmeter
.com

-Check our website for the latest 
industry news at News Now!

-Sign up for our 
newsletter while your at it!

Children's Birthday 
Party Franchise 
Shares For Sale

Please write to 
kidsmktg@sbcglobal.net 

for details!
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MONITOR
GET WELL KITS

SAVES TIME AND MONEY
ON MONITOR REPAIRS!

Monitor repair kits repair picture 
warping, blacking out, smearing, jail
bars, vertical shrinking, etc. All kits

come with easy to install instructions
and free technical help.

Kit101: Electrohome GO7-CBO 19" 17 parts - $7.95

Kit201: Wells-Gardner K4600 series. 21 parts-$6.95

Kit202: Wells-Gardner K4900 series. 16 parts-$7.95

Kit203: Wells-Gardner K4800 series. 16 parts-$7.95

Kit204: Wells-Gardner K7000 series. 17 parts-$6.95

Kit206: Wells-Gardner K6100 X-Y monitor. Includes 

6 deflection transistors, diodes, etc. 30 parts- $14.95

Kit220: Wells-Gardner U2000. 33 parts-$8.95

Kit221: Wells-Gardner U5000. 34 parts-$8.95

Kit225: Wells-Gardner U2000, U5000 vertical repair 

kit Includes TDA1771 vertical IC. 7 parts-$8.95

Kit240: Wells-Gardner K7201. 18 parts-$7.95

Kit244: Wells-Gardner K7203. 32 parts-$7.95

Kit250: Wells-Gardner K7400, K7500. 39 parts-$8.95

Kit260: Wells-Gardner D9200. 64 parts-$9.95

Kit301: Nintendo Sanyo EZ-20. 25 parts-$6.95

Kit302: Nintendo Sharp 19". 24 parts-$7.95

Kit802: Hantarex MTC-9000. 19 parts-$7.95

Kit810: Hantarex Polo monitor. 27 parts-$7.95

Kit830: Neotec NT27, 29, 31 series. 52 parts-$8.95

Kit832: Neotec NT2700,01,02, NT3500,01,02 

series repair kit. 53 parts-$8.95

Kit834: Neotec NT2500, NT2501, NT2515C, 

NT25E repair kit. 37 parts-$8.95

Kit920: For Pac Man, Ms Pac Man logic board.

Eliminates hum bar in picture. 4 parts-$6.95

DISCOUNT! Buy ten kits and take
$1.00 off each kit.

FLYBACKS! Electrohome, Hantarex,
Wells-Gardner, Neotec, etc. $24.95ea

We make kits for every monitor. Just ask
for your make and model number.

ZANEN ELECTRONICS
888-449-2636 (orders only)

806-829-2780, FAX 806-829-2781

Zanenelectronics@aol.comBlue Bar 
Vending

Offering a complete line
of Bulk Vending 

Equipment and Supplies
All at Discounted Prices

800-869-0724
fax:626-337-6618

email: gsi99@yahoo.com
www.bluebarvending.com

STANSFIELD VENDING, INC.
P.O. BOX 157 • La Crosse, WI 54601

CALL BRIAN 800-356-9586 • FAX BRIAN 608-785-7016
Email: bgraw@stansfieldvending.com

For more details visit our website @ www.stansfieldvending.com (Commercial Equipment Sales Tab)

All equipment is sold CLEAN, WORKING, and LOCATION READY
We can help arrange shipping!

Much more Available...Please Call For a Specific Title!!

M E G AT O U C H  S O F T W A R E  U P D AT E  K I T S :
( K E E P  YO U R  C U S T O M E R S  P L AY I N G  W I T H  A F F O R D A B L E  R E C E N T  U P D AT E S  F O R  YO U R  M E G AT O U C H  G A M E S )

LOCATION-READY EQUIPMENT PRICED RIGHT!!!

O T H E R  S T U F F . . .

2010 ION KITS - $200.00 each or 4 pack for $650 (includes 2 new hard drives)
Limited number of Minnesota legal 2010 Ion kits also available

2009 ION KITS - $75 each or 4 pack for $200 (includes 2 new hard drives)

*Note: Ion kits update Ion, Aurora, RX and Wallette model games. Kit includes manual, software,
decals and security key. Free hard drives offered as part of 4 pack deal only.

MUSIC:
Rowe CD 100 jukes (C-F) w/CDs

$950

D A R T  B O A R D S :
Valley Cougar SM’s

$495

SOUTHERN CALIFORNIA
TOP NOTCH LOCATION

Serving location over 15 years
Multi year contract
$50,000 a year+
Turn key ready

sales@playmeter.net

– FOR SALE –
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Amusement
Entertainment

Management, LLC

“In The End, The Best Consultant Always
Saves You More and Costs You Less”

A division of Alpha-Omega Amusements, Inc., 12 Elkins Road, East Brunswick, NJ 08816
Contact Frank Seninsky or Jerry Merola at (732) 254-3773, e-mail us at 

Profitwizz@aol.com or Fseninsky@aol.com, or visit our website at www.AEMLLC.com

❏ Project Feasibility Studies   ❏ Architectural Design & Theming

❏ Game and Attraction Sourcing, Purchasing, and Resale Services

❏ Business & Marketing Plan Creation  ❏ Facility Upgrading and Revitalization

❏ Operating and Performance Audits

Frank Seninsky, President

SIZES WIDTH/DEPTH RATE
Full pg. (image area) 7” x 10” $600
3/4 pg. 7” x 7-1/2” 480
2/3 pg. 4-5/8” x 10” 420
1/2 pg. island 4-5/8” x 7-1/2” 320
1/2 pg. horizontal 7” x 4-7/8” 320
1/3 pg. square 4-5/8” x 4-7/8” 210
1/3 pg. vertical 2-1/4” x 10” 210
1/4 pg. vertical 3-3/8” x 4-7/8” 160
1/4 pg. horizontal 4-5/8” x 3-3/8” 160
1/6 pg. vertical 2-1/4” x 4-7/8” 110
1/6 pg. horizontal 4-5/8” x 2-1/4” 110
Per column inch 24

($30 for first inch; $24 each additional inch)

GENERAL POLICY
PLAY METER’S Classified (Money Pages) advertising is primarily intended for: buyers and sellers of used equipment, support and sup-
ply firms and employment opportunity ads. We reserve the right to reject advertising that does not fall within the scope intended for
PLAY METER’S Money Pages, or any reason we deem appropriate.
PLAY METER’S classified advertising is NOT agency commissionable.

DEADLINES (for classified ads only)
Reservations and raw copy deadline for ALL classified ads is the 12th of the month prior to issue date (e.g., March 12 for April issue).

GRAPHIC SERVICES
The PLAY METER art staff will assist in typesetting and layout of ads to be placed in the classified section of our publication at no addi-
tional cost. Rough layouts must be provided three working days before the ad copy deadline.

(504) 488-7003  CLASSIFIED RATES (504)488-7003
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1-888-EZ1-PINS

www.valleyinvestmentpartners.com

1-888-391-7467
Email: sales@valleyinvestmentpartners.com

• 20 minute domestic, 5 minute golden triangle.
• Pins are guaranteed to be unique and for

single usage only. We do not recycle pins!
• Compatible with RKS files or eproms.
• Starting at 2 cents/pin. Further discounts given 
based on quantity purchased.
• Fast delivery!

Are you paying too much for your
phone card sweepstakes pins?

7260 W. Azure Drive  Suite 140-715
Las Vegas, NV  89130

• Built in the USA
• Financing Available
• Complete Front and Backend 
Software System to Monitor Business

• Shipping in Mid November
• Be part of the 8 Billion Dollar 
DVD Rental Market

• Free installation and training for fourth
quarter deliveries

AFFORDABLE DVD RENTAFFORDABLE DVD RENTAL KIOSKSAL KIOSKS
Holds 300 DVDs

We also offer larger solutions for turnkey stores
-up to 7000 DVD powered by Signifi Software

START YOUR OWN NETWORK

IDEAL NEW PRODUCT CATEGORY FOR
EXISTING ATM AND JUKEBOX OPERATOR

WANTED - OPERATORS & REGIONAL DISTRIBUTORS
Ideal for placement in C-stores and grocery stores

www.flixkiosk.com        
Contact Ken Rempel at 847-882-7166

Neal A. Singer
Flix Kiosk Company LLC

1100 E. Woodfield Rd., Suite 108
Schaumburg, Il 60173

phone: 312-473-2909
fax: 847-882-7586
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SEASIDESEASIDE
GAMINGGAMING
•31 Complete Metal Upright Cabinets

w/ VGA monitor & CFX Boards
(No Software).............$800 ea

•15 Upright Wood POG's w/ Long Boards
(No Software).............$500 ea

•41 Sit-Down POG's w/ Long Boards 
(No Software).............$300 ea

•Tons of 8-Liner Cabinets, Boards
(CGA/VGA) & Other Misc Parts

866-387-4263
www.seasidegaming.com

BLOWOUT WAREHOUSE SALE!!!

Shipping Available



PLAY METER 87 DECEMBER 2010

HUGE ARCADE GAME AUCTION

This sale will feature several newly uncovered from the warehouse items
that will bring lots of attention! These have been in storage for several

years and just brought out for this sale. There will be several rotary
merchandisers from the 20’s and 30’s, as well as card vendors, National KO

Boxing Champs (20’s), 1963 Sega Punching Bag (works), 1950 Love-O-
Meter, and many more antique classics! Along with these offerings, there

will be over 160 other more current video/redemption games, from 1-2 play-
er driving sims, to 1-2 player gun games, over 25 Pinballs, plush/candy

cranes, classic video’s including Ms. Pac and Galaga, CD jukeboxes, includ-
ing a beautiful Rowe Bubbler 100 CD, neon signs, and a nice collection of

redemption equipment. Some other units will be a Shoot this-Win this, Hoop
It Up, Bee Panic, Spin to Win Twin, Six-gun Select, NASCAR Deluxe Simula-

tor, 4 Player Stock Car Challenge 2. We will also have wholesale
redemption prizes and candy for purchase for your routes. A complete list-

ing of games can be found by going to www.jerniganauctions.com or
www.auctionzip.com. There will also be hotel and travel info on the

Jernigan Auction site. This will also be simulcast live on
www.bidspotter.com and available for you to bid that way.

Saturday, December 11th, 2010
413 N. Indiana Ave

Auburn, Indiana 46706
Bidding starts at 10 am, preview at 8:30 am

or by appointment prior to day of sale.

TERMS & CONDITIONS
Full payment for purchases due day of auction. Cash, all major credit cards, cashier’s check or business

check with a current bank letter of guarantee. Sales tax will be collected IN 7% unless you provide a
current copy of your sales and use tax permit. 10% buyers premium on site, 13% internet and a 3%

reduction for cash payment. Inspect all equipment and games before you bid. All equipment and games

sold on an as is basis, with no warranties, implied or otherwise.

Two loading docks, heated, restroom facilities, food provided 

Please feel free to call Brad at 574-849-7803 for further info
Auctioneer #AU10700095
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FOR SALE
Treasure Chest Crane

by United

Sizes

31”
42”
60”

Goliath 4x6

QUARTERTIME AMUSEMENTS
(410) 358-8311 Michael

SOUTHERN CALIFORNIA
TOP NOTCH LOCATION

Serving location over 15 years
Multi year contract
$50,000 a year+
Turn key ready

sales@playmeter.net

Public Invited - Amusement Central Warehouse
COIN-OPERATED ARCADE & AMUSEMENT

AUCTION
Saturday, December 11, 2010- Starts 10:00 am 

Preview 8:30 am

All Routes,Warehouses, Family Entertainment Centers & Distributor surplus-
moved into one location for convenience.

Heated Building-Dock-Plenty of parking-Hotels Nearby-Free Lunch (per person)

MMA Warehouse
3725 Symmes Rd., Hamilton OH 45015

(Just 20 minutes from Cincinnati, Ohio)

Lots of high quality up to date machines and enjoyed - Redemption Games, Air Hockey & Pool
Tables,Novelty Arcade Games, Kiddie Rides, Single & Dual Driving Games, Shooters, Children's

Games, Plush Cranes, Coin Pushers, Dart Games, Bulk Vending,  Counter Top Touch Screens, Self
Merchandisers, Video Arcade Games, CD Jukeboxes, Pinball Machines, Skill Cranes, Ice Ball Alley's,

Change Machines, Water Games, Triple Screen Sit Down Arcades and much more.

Live In-Person & Real Time - Simulcast Internet Bidding
www.bidspotter.com

Note: Watch for weekly updates of equipment arriving and already at the warehouse prior to auction date.
On-Site Bidder's-Terms & Conditions-Please see our web site

Internet Bidder's- Online Terms & Conditions-Please see our web site • Removal Times-See Web Site

Professional Auctioneer: Michael Testa
The Michael Angelo Auction Company • Toll Free 800-394-6072

WWW.MICHAELANGELOAUCTIONS.COM
Surplus Inventory,Downsizing or Relocation-please contact us for a confidential appointment.

Come visit us at IAAPA in
Orlando, Florida at booth 418
Stop by our booth-IAAPA Spe-

cial offer for Operators 
& Distributors

Did you know we conduct On-Site and Off-Site Live & Simul-
cast Internet Auctions for Coin-Op Equipment, Amusement

Attractions, Support Equipment, Food Service, Hotels &
Resorts and Specialized Collections.

Member of IAAPA     

– FOR SALE –
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Our readers are
always SEEKING 

new equipment
and supplies

e e 
  

a  e
M az

Be THE ONE 
they call...

ANTIQUE GAMING DEVICES
- FOR SALE -

• 3 Merit Sweet Shawnee II 
• 4 Bally Super Jumbo
• 1 Keeney Sweet Shawnee  
• 1 Keeney Deluxe Big Tent
• 2 Keeney Big Dipper 
• 1 Circus hide-a-way
• 5 Bally Bingos, Tahiti, 
Dixieland, Golden Gate, 

County Fair, Sea Island  
• and a rare Gottlieb BAFFLE 

BALL countertop pin
plus parts, package deal

pmhasse@iw.net
605-624-7311

Advertise 
in 

Play Meter
Magazine

1-888-473-23761-888-473-2376
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www.playmeter.com
AAMA  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .17  . . . . . . . . .866-372-5190 . . . . . . . . .www.coin-op.org

Actionmatic . . . . . . . . . . . . . . . . . . . . . . . . . . . . .72  . . . . . . . . .800-265-8363 . . . . . . . . .www.actionmatic.com

AMI Entertainment Network  . . . . . . . . . . . . . . . .3  . . . . . . . . . .800-393-0201 . . . . . . . . .www.amientertainment.com

AMOA . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .21  . . . . . . . . .800-937-2662 . . . . . . . . .www.amoa.com

Amusement Expo (Glasgow)  . . . . . . . . . . . . . . .15  . . . . . . . . .708-226-1300 . . . . . . . . .www.amusementexpo.org

Apple Ind.  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .9, 25  . . . . . . .718-655-0404 . . . . . . . . .www.appleindustries.net

Betson Enterprises . . . . . . . . . . . . . . . . . . . . . . .5  . . . . . . . . . .201-438-1300 x3408  . . .www.betson.com

Champion Shuffleboard  . . . . . . . . . . . . . . . . . . .61  . . . . . . . . .800-826-7856 . . . . . . . . .www.championshuffleboard.com

Coast to Coast Entertainment  . . . . . . . . . . . . . .73  . . . . . . . . .800-224-1717 . . . . . . . . .www.cranemachines.com

Firestone Financial  . . . . . . . . . . . . . . . . . . . . . . .43  . . . . . . . . .800-851-1001 . . . . . . . . .www.firestonefinancial.com

Fun Co. Mfg. . . . . . . . . . . . . . . . . . . . . . . . . . . . .53, 69  . . . . . .800-808-5554 . . . . . . . . .www.funcomfg.com

Hoffman Mint  . . . . . . . . . . . . . . . . . . . . . . . . . . .60  . . . . . . . . .800-227-5813 . . . . . . . . .www.hoffmanmint.com

ICT (International Currency Technologies) . . . . .Cover 3  . . . . .510-353-0289 . . . . . . . . .www.ict-america.com

Incredible Technologies  . . . . . . . . . . . . . . . . . . .Cover 4  . . . . .800-262-0323 . . . . . . . . .www.itsgames.com

JVL Corp.  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .7  . . . . . . . . . .800-296-6657 . . . . . . . . .www.jvl-ent.com

McGregor Enterprises  . . . . . . . . . . . . . . . . . . . .39  . . . . . . . . .888-706-0539 . . . . . . . . .www.videogaming.com

Muncie Novelty . . . . . . . . . . . . . . . . . . . . . . . . . .4  . . . . . . . . . .800-428-8640 . . . . . . . . .www.muncienovelty.com

Northwestern  . . . . . . . . . . . . . . . . . . . . . . . . . . .75  . . . . . . . . .800-942-1316 . . . . . . . . .www.nwcorp.com

Pentavision Global  . . . . . . . . . . . . . . . . . . . . . . .Cover 2  . . . . .888-316-8544 . . . . . . . . .www.pentavisioninc.com

Play Meter Seasons Greetings . . . . . . . . . . . . . .27  . . . . . . . . .888-473-2376 . . . . . . . . .www.playmeter.com

Sacoa/Play Card  . . . . . . . . . . . . . . . . . . . . . . . .57  . . . . . . . . .866-438-7226 . . . . . . . . .www.playcard.com.ar

Venco Business Music & Communications  . . . .59  . . . . . . . . .800-762-9962 . . . . . . . . .www.vencomusic.com

VendEver/Cotton Candy Factory  . . . . . . . . . . . .49  . . . . . . . . .510-376-9607 . . . . . . . . .www.vendever.com
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